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USE YOUR FM SUBCARRIERS FOR
MINISTRY, NOT JUST FOR PROFIT . . .

They are your future listeners, donors, maybe even future broadcasters. Now you can
provide them with their own Christian radio station through the CHILDREN'S SONSHINE
NETWORK'’s subcarrier service. But only if you haven't leased your subcarriers to a secular
service. Before you lease, or renew your lease, call us. CSN provides a revenue stream
for your station, as well as meeting your ministry objectives. And since kids have parents,
you'll be doing a good thing for your primary audience as well.

The CHILDREN'S SONSHINE NETWORK is a ministry of Cornerstone College, Grand Rapids, Michigan. It is endorsed
by leading children’s broadcasters, teachers, bookstores and Christian networks. Distributed exclusively by Companion Broadcasting.




Sure you do. But is a few hours a week of children’s
programming enough to make a difference in their lives?
Probably not. Parents and teachers know that repetition
and an ongoing influence are the keys to assuring
children learn the Christian values we hold dear.

So just imagine if there was a full-time Christian radio
station just for kids! They could listen in their
bedroom at night or after school. Instead of
watching TV, they would enjoy their favorite gospel
songs and kids’ programs. Well, imagine no more,
because your station can provide this ministry
through subcarrier broadcasting of the

CHILDREN'S SONSHINE NETWORK.

CSN is a turnkey way to provide the children in
your area with a full-time Christian radio
station just for them. The special SCA radio
they receive is even fixed-tuned, so the only
stations they can listen to are CSN and your
main signal.

There are no affiliate fees. You can either
select the “share” option and receive up
to $3 monthly per subscription, or the “no
share” option and offer a reduced
subscription rate.

We handle all the subscription details,
promotional materials, radio spots,
bookstore displays, SCA radio
distribution and more. All you do is
promote it as a great new ministry
of your station.

Ask us about
cur service for
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InfoCision Management
Telephone Marketing Specialists
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InfoCision is the only non-profit fundraising firm to earn an MVP Quality Award
each of the four years since its inception. This award recognizes those telemarketing
companies with the most outstanding commitment to Quality assurance, customer
service, and an uncompromised commitment to excellence.

Call InfoCision to learn how we raise more money for Christian organizations
than any other outhound telemarketing company.

Tim Twardowski ¢ Executive Vice President — Marketing
Nick Stavarz e Vice President — Marketing
325 Springside Drive ® Akron, Ohio 44333 ¢ (330) 668-1400 e http//www.infocision.com



An Announcement in Anaheim
text by Christine L. Pryor
photographs by Patricia A. Mahoney
A pictorial review of NRB 97 in Southern

Cadlifornia. Relive the excitement — or see
what you missed!
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Wishing Out Loud
Representatives from record
companies reveal their wish
lists for religious broadcasters.

APRIL 1997

Features

On the Horizon
by Sarah E. Smith

Five new groups chat
about their missions,
methods, and religious
broadcasting.
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Spring Cleaning Your Ministry
by Phil Cooke

It’s spring! Time to tackle yearly clean-up
jobs: garages, closets, attics, and . . .

stations and ministries? R h: L I( ; I()UL‘
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Unconventional Memories:
NRB 97 in Pictures
During a dynamic performance at the Anni-
versary Banquet of NRB 97, award-winning
members of Point of Grace are captured on
film and morphed for the cover of this month’s §
music issue.
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Revisiting NRB’s Roots

lt is a high honor for me to serve once again as chairman of
the board. Your expression of confidence only deepens my com-
mitment to serve National Religious Broadcasters (NRB) faith-
fully. I ask for your support and prayers for the next three years.

From time to time, it is useful for an organization to consider
its origins as a way of better understanding its current mission.
Formed in 1944 by a group of 150 Gospel broadcasters, NRB’s  payid w. Clark is
primary objective is — and was — preserving and protecting the  chairman of National
right of religious broadcasters to have “adequate, fair, and regu-  Religious Broadcasters
lar access to the radio listening public.” if”gd‘.’m.s’de"‘ s

3 . . m ia in Dallas.

Included was the protection of its members from being “un-
reasonably subjected to injury, obstacle, restriction, or discrimination in obtaining
such access.” This access was to be secured by “promoting and opposing . . .
governmental laws and regulations and business customs and practices” which
hindered the free proclamation of the Gospel. Many NRB founders not only be-
lieved that they had a right to proclaim the Gospel but were under a divine man-
date to “declare the whole Counsel of God.”

In the 1991 NRB Constitution revision, this right of access was broadened to
include “existing and future media opportunities, including broadcasting stations,
satellites, networks, cable systems, both aural and visual.” The need has never
been greater for NRB to contend forcefully and wisely for the right of access to
proclaim the Gospel. Many are the governmental and business forces that seek to
silence Christian broadcasters. This is not paranoia but reality.

One example is the total exclusion of Christian programming from the DBS
satellites until just recently. And the renewed threat of the re-imposition of the
Fairness Doctrine raises the prospect of having to turn over media pulpits to any-
one who objects to what the Bible teaches on any given topic.

Quality in content was the second objective the founders had for NRB. They
sought “to foster and encourage excellence in religious broadcasting by maintain-
ing high standards with respect to content, method of presentation, speakers’
qualifications and ethical practices.”

A major aspect of our annual convention is recognizing examples of high
quality in radio and television programs as well as the stations and ministries that
produce such programs. Innovations and change dictate that there be constant
emphasis on excellence in all the programming we do in the name of Christ.

Fellowship was a third objective added with the 1991 revision. This addition
reflected what a survey of our membership had shown. Community or communi-
cation is a central part of what defines NRB’s significance for members. For me
and many others, the colleagues we have come to know professionally through
NRB have become brothers and sisters in Christ and are now close personal friends.

My wife, Lois, and I eagerly anticipate NRB meetings because it is an oppor-
tunity to be with friends who share the common cause of bringing the Gospel to
the world through broadcasting. NRB leaders of the past like Bob Cook and Tho-
mas Zimmerman have left a permanent imprint on my life and the lives of count-
less others in NRB.

With the privileges of belonging to an organization like NRB come responsi-
bilities. We affirm a statement of the evangelical faith (while recognizing room for
differences on non-essentials), support the organization with our prayers, finances,
good will, and make our ministries financially accountable to our donors. At this
year’s NRB convention, several additions were made to the NRB Code of Ethics
[see “Interview Insights” on page 73 for the complete code].

NRB is a wonderful organization to be part of, but with belonging comes
accountability first to the Lord and then to one another.

" Lok
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IN MILLIONS OF HOMES.

INSP-The Inapirational Network INSP IS WORKING TO AT TRAC T
\ BROADER RANGE OF CHRISTIANS
TO THIE NETWORK.

We also olfer wholesome, upbeat music,

is the opportunity vou've been
looking for. A first-class, grow-
ing Christian television network

reaching several million house- comedy and specials to arract more people

holds. And a great place for your ~ With positive values.

ministry to call home. Here's why: INSP IS ON VOUIR SIDE.

INSP 1S GROWING. We air ministry programs be-

We have the active, loval and responsive cause that’s our calling. We're

audience you want for your ministry. committed to helping ministries

INSP IS A like yours grow and tlourish.
*GOOD NHGHBORHOOID. ™ And, like you, we're

committed to changing people’s

America’s most widely known and

respected ministries are already on lives through the power of God

INSP. So you'll have good company. and the media.

The Inspirational Network
You'll Feel Right At Home

Make yourself at home on INSP. Call Judd Jackson today at 704-525-9800.
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Convention Responses

Our 54th Annual National Religious Broadcasters Conven-
tion & Exposition (NRB 97) is now history, yet it lives in deep-
seated memories within hundreds of us. How I appreciate when
so many of our family write to me to express opinions about the
convention. Here are a few of them:

* The work, the planning, the balancing of a great many con-
siderations is enormous but the blend of speakers, talents, work- p, ¢ grandt
shops, and expo is fabulous. I already had a Newspoint on the Gustavson is president
convention. — David M. Virkler, The Word and the World of National Religious

* We at The Salvation Army consider it a privilege to be in- Broadcasters and

. G . publisher of Religious
cluded with your other exhibitors and to have the opportunity to g adcasting.
have fellowship with so many Christian communicators. — Maj.
Tom Jones, The Salvation Army

e | was just talking with Dr. Jack Murray’s widow, who was telling me what a
thrilling event it was for her to receive the Milestone Award for Jack. Only eternity
will reveal to you what that award meant to Eleanor. — Rev. Richard ]J. McCarrell,
Jenison Bible Church, Grand Rapids, Mich.

e It has been my privilege to attend 21 of the last 22 conventions, missing only one
when I was in South Africa. At the close of each convention, I think of how impossible
it will be to top that or even come up to the same level again. Yet every year seems to
get bigger and better. — Norman G. Wilson, The Wesleyan Hour

* We rejoiced in the spiritual level maintained at the NRB this year. — Mrs. ]. Otis
Yoder, Heralds of Hope

* | wanted to immediately write, thanking you for the high honor you and NRB
bestowed upon me. It creates an even stronger desire to “press toward the mark.” —
Al Sanders, 1997 NRB Hall of Fame recipient

* | am already looking forward to the Washington, D.C., convention next year. —
Charles A. Lambert, Bott Radio Network

* The 54th conference was the best I've attended since 1971. I especially appreci-
ated the clear spiritual emphasis. It seemed as though we really went back to basics.
— Mike Trout, Focus on the Family

¢ | thought NRB 97 was the best ever. — Dr. Don Argue, National Association of
Evangelicals

¢ [ look forward to the NRB convention because it provides the best opportunity
to connect with co-workers in Christian media. This year was the best! — Wayne
Pederson, SkyLight Satellite Network

* The speakers were tops: Wellington Boone, John MacArthur, Franklin Graham,
Max Lucado, David Jeremiah, and Joseph Stowell. And for those of us who spend our
winters in ski country, the weather wasn’t too hard to take, either. — Larry Souder
WPEL-AM/Montrose, Pa., and WPGM-AM/Danville, Pa.

» We've heard so many supportive comments about the entire tone, which was
spiritual and supportive in nature. Feedback on workshops has been extremely posi-
tive. — Jon Campbell, Ambassador Advertising Agency

* The NRB convention in Anaheim, Calif., was the most meaningful I've ever
attended. Less glitzy, more ministry, more networking among people than I've ever
seen since everyone seemed less “image conscious.” — David Bolthouse, Companion
Broadcasting

* On behalf of all the guys in the band, thank you for giving us a spot on the
opening night program at NRB. — Ralph Carmichael

So you see why we're grateful to the Lord. Jesus was lifted up, the Word was
presented, and worship rose to the Father. See you at NRB 98 at the Sheraton Wash-
ington Hotel in Washington, D.C., from January 31-February 3.
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[READERS" REACTIONS

Kudos, Support for Pryor Editorial

As a black broadcaster, I was excited to see the focus
of January’s edition. I have been in Christian broadcast-
ing for ten years and was looking forward to learning
some new things from my peers.

By the time I reached the end of the magazine, I real-
ized no black broadcasters had written an article. Then I
read Christine Pryor’s comments in “Segue.” | am shocked
and upset by the treatment she received from those who
are ministry leaders!

We may be different in race, but in Christ we are one.
He has called us to live a life of love (John 13:34, 35). In 1
Corinthians 13, Paul writes that love is “kind” and “does
not behave rudely.” I know these people [she contacted]
are very busy, but there can be no excuses made for treat-
ing her in this manner. It is unfortunate they decided to
behave this way.

Frankly, it concerns me deeply. At some point in my
career, I would like to rise to a position of management
in Christian radio. | wonder how many potential employ-
ers will look at me with jaded perceptions due to similar
treatment they have received from black broadcasters?

I really feel this treatment is not representative of all
black broadcasters. At least, that is my hope. Thanks to
Christine for writing the article and bringing this to the
attention of young broadcasters like me. I pray she will
not take this as a sign of what black broadcasters are like.
It just points out we have some work to do in “our house.”

Ed Steward 111
West Columbia, S.C.

Can’t believe it — my faith is restored. Never thought
I would see such an outstanding document of truth re-
garding an admittedly sensitive subject actually printed
in a national Christian magazine [“Segue,” January’s edi-
tion]. I hope those who continually complain about be-
ing overlooked, ignored, victimized, and forgotten will
take to heart [author Christine Pryor’s] plea for response.

She ignored the standard safe path of political cor-
rectness. To suggest that a complaining minority is press-
ing for a voice and then is “developing laryngitis” is about
as straightforward as it can be said. Right on.

Many of us in broadcasting have watched this very
attitude for decades and have developed “lockjaw” re-
garding its existence. We're so intimidated by the thought
if we so much as keep our brain and mouth in “drive,”
we may be simply dismissed as race-basher or worse. We
have watched the NAACP and others develop paranoia
in front of broadcasters at license renewal time without
rhyme or reason.

Only a couple of months back, after speaking at an
annual event held by a Christian ministry, I was ap-
proached and “offered” the employee services of this
stranger’s niece at our broadcast stations. As this man
took my arm, he made it clear his niece was the same
color as he and the message was even clearer that I should
be grateful for his recruitment services — notwithstand-
ing the hundreds of applicants already in our files! This
wears thin.

Is [Pryor] indeed abusing her editorial power by tell-
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ing it like it is? Must she apologize for fear of being mis-
read or misrepresented, because she dares to present the
truth? No, she has dared to do what an honest editor
must; the alternative is to become a lackey. I will have
nothing to do with bigotry — but I will not surrender
truth to expediency or intimidation.
Richard C. Dean
WFMZ-FM-TV/Allentown, Pa.

I read Christine Pryor’s article entitled “The Execu-
tion of a Vision” in January’s Religious Broadcasting
(“Segue”). I thought the article would be how to kill a
vision and not how to carry out a vision, but when you
don’t carry out a vision it will die.

I also want to let her know I support her statements
about minorities complaining that their positions are never
covered but never wanting to take the time to cover their
positions. I think that minorities need to start taking re-
sponsibility for their own success or failure instead of
blaming someone else.

White America, at least Christian White America, has
done many things to help minorities to succeed. Now it’s
time for them to carry on on their own. I think we should
stop feeling sorry for the minority groups and let them
fail if they choose not to take advantage of opportunities
given them (i.e., her article offer).

Matt “Bro YO" Johnson
KYFW-FM/Derby, Kan.

Black Gospel: Music’s Roots

I just read Darlene Peterson’s latest music reviews in
the February-March issue of Religious Broadcasting. Great
insight! However, I was surprised to see no reviews of
traditional gospel. I was further shocked when I noticed
a SkyLight Music Network advertisement proudly declar-
ing “We’re not hymns and choirs.” Although I respect
everyone's right to program and listen to what they like,
it seemed like a slam to gospel music.

None of us should forget the origins of music in this
country. Black gospel music is a true American art form
responsible for most of the musical genres we enjoy to-
day. I would rather see ads with a more positive approach
than one that talks about negatives. My personal musical
tastes stretch from Mahalia Jackson to REZ and beyond,
but I just think we can do more to support all of God’s
musical ministers, no matter what style (or color).

Herb Merriweather
Praise Power Ministries
Los Angeles

Please Address Letters To:
Readers’ Reactions
Religious Broadcasting

7839 Ashton Ave., Manassas, VA 20109-2883

Fax: (703) 330-6996 or e-mail: ssmith@nrb.com
Letters must be signed to insure publication and limited to
250 words or less. Religious Broadcasting reserves the right to
edit all material for length, grammar, and style. Religious
Broadcasting will not print material containing personal at-
tacks, insults, or otherwise libelous statements.
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FCC Issues Decision in KFUO Case;

Renews Licenses

The Lutheran Church-Missouri
Synod (LCMS), which operates reli-
gious stations KFUO-AM-FM/5t.
Louis, is going to court to contest a
Federal Communications Commis-
sion (FCC) decision concerning the
stations” compliance with the broad-
cast equal employment opportunity
(EEO) rules. As regular readers of
Religious Broadcasting will remember,
LCMS has been engaged in a long
license renewal proceeding that fo-
cused on the stations’ efforts to re-
cruit minority employees during the
1983-90 license term.

Earlier this year, the full commis-
sion issued an order granting renew-
als to the two LCMS stations. How-
ever, the commissioners agreed with
staff determinations that the LCMS
had failed to adequately recruit mi-
norities during the later years of its
license term. As a consequence, the
FCC ordered the LCMS to file de-
tailed annual reports concerning sta-
tion recruitment efforts and employ-
ment activity through October 1999.

The commission also concluded
the LCMS was not candid in provid-
ing information to the agency in re-
sponse to staff inquiries concerning
its recruitment and employment prac-
tices, although the monetary fine rec-
ommended by the staff was reduced
from $50,000 to $25,000.

LCMS filed an appeal of the FCC
order with the U.S. Court of Appeals
in Washington, D.C., last month,
challenging the agency’s conclusions
on both the “lack of candor” finding
and the underlying EEO question. In
a press statement released in conjunc-
tion with the appeal, the LCMS stated
“the Church’s overriding concern in
this appeal is the commission’s deci-
sion limiting the rights of religious
broadcasters to define and carry out
the religious missions of their broad-
cast stations.” With respect to the
candor issue, the LCMS maintained
the statement in question concerned
an “innocent” assertion not meriting
a $25,000 penalty.
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Among its other contentions in
court, the LCMS will argue the FCC’s
special limited exemption for reli-
gious broadcasters from the agency’s
EEO rules — known as the King’s
Garden policy for the decades-old case
which established it — is too restric-
tive. The King’s Garden policy permits
a religious broadcaster to consider
theological beliefs when hiring and
promoting employees for positions
connected to the “espousal” of the
broadcaster’s religious views, such as
announcers or producers. The ex-
emption does not extend to workers
in “non-espousal” positions, such as
secretarial or engineering posts.

In a separate proceeding, Na-
tional Religious Broadcasters (NRB)
has also urged the FCC to revise
King’s Garden. NRB’s position was
expressed in comments filed by my
law firm last year in a rulemaking
concerning proposals to “streamline”
the broadcast EEO rules generally.
That proceeding is still pending and
NRB’s contentions “remain under
consideration” there, the agency
stated in the LCMS order.

King's Garden is relevant to the
LCMS case in part because the lic-
ensee filled several “non-espousal”
jobs with students, or spouses of stu-
dents, at the LCMS seminary where
the stations are located rather than
recruiting employees from outside.
The FCC stated giving preferences to
Lutherans for non-espousal positions
— such as the posts of receptionist,
engineer, and business manager —
had a direct adverse impact on the
stations’ efforts to recruit, and ulti-
mately hire, African-Americans.

The commission also determined
the LCMS made only “irregular” ef-
forts to recruit black Lutherans and
did not maintain a sufficiently sys-
tematic EEO program. However, the
FCC did not find the LCMS had ac-
tually discriminated against any mi-
nority employee or job applicant. The
LCMS has maintained that it “is fully
committed to equal employment op-

WasHINGTON WATCH

BY RiICHARD WILEY

Richard E. Wiley is a
former chairman of
the Federal Communi-
cations Commission
and is general counsel
for National Religious
Broadcasters. He was
assisted in the
preparation of this
article by Rosemary
Harold.

portunity.”

It also contends that, as a matter
of law, the agency is required to ex-
pand the King’s Garden exemption to
cover all employees at a religious sta-
tion, regardless of job title or tasks.
Such a change would bring the broad-
cast EEO rules into line with the
broader exemption Congress ac-
corded religious organizations under
the nation’s general employment stat-
ute, Title VII of the Civil Rights Act
of 1964.

The LCMS bases its arguments
on the First Amendment’s religious
freedom guarantee, as well as the
statutory protection provided by the
Religious Freedom Restoration Act
(RFRA). (RFRA currently is under
U.5. Supreme Court review and a
decision may not be issued until mid-
summer.)

NRB has made similar arguments
in the pending rulemaking. It has
pointed out both policy and statutory
justifications for giving religious
broadcasters greater freedom to hire
a staff which fully shares a common
faith or religious affiliation.

In the two proceedings, both
NRB and LCMS have argued that an
expansion of the King's Garden ex-
emption would not exempt religious
broadcasters from seeking out, hir-
ing, and promoting women and mi-
norities who share the licensee’s re-
ligious faith or affiliation. Both orga-

Continued on page 61
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by Sarah E. Smith

ELIGIOUS BROAD-
casting’s managing
editor recently
caught five of the
industry’s rising stars
— from country to urban/contem-
porary to modern contemporary to
alternative to southern gospel —
and asked them about mission,
music, and religious broadcasting.

“

Bvales

Soprano Nikki Hassman, tenors
Jody McBrayer and Michael Pas-
sons, and alto Janna Potter, collec-
tively known as Avalon, lit on the
Christian contemporary music
scene nearly two years ago, touring
with the 1995 “Farewell Young
Messiah” tour. Its self-titled debut
album was released this past
December on Sparrow Records.

@ wvalom
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Avalon’s unique name is taken
from its medieval meaning of heav-
en, a place where kings (such as
Great Britain’s legendary King
Arthur) would spend eternity.

RB: Why did you choese religious

music instead of secular?

Potter: | grew up in a pastor’s
home and in church — it’s always
what I planned to do from an early
age. I feel this is what God has
called me to do.

McBrayer: | grew up in a Chris-
tian home and never really thought
about doing Christian music until |
was in college and felt there was a
strong calling on my life to use my
talents for the Lord. This is where |
feel the most comfortable and 1
believe it's because it's where God
has put me.

RB: Sum up your mission state-

ment in a sentence or two.

Passons: Obviously it’s to com-
municate our message of hope and
encouragement in our Christian
walk through our music. I think
that is something people in the
church need.

RB: How do you see religious

radio/television impacting your
career?

McBrayer: Obviously it’s one of
the most important tools we have.
We probably couldn’t do what we
do as effectively — or as well —
without Christian broadcasters.
Basically, we would be nowhere
without them, that’s for sure.
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RB: What are some future
plans?

Hassman: We are on the second
half of the Twila Paris tour, and
we're really excited about that.
Hopefully, we're starting our sec-
ond album, [slated] to be released
on December 26 of this year. We've
kind of grown as a group and we
really have a clear idea of what we
want to do musically and what our
mission statement is.

RB: Is there anything else
you'd like to tell readers of

Religious Broadcasting?

McBrayer: Thank you! | honest-
ly feel that we couldn’t do what we
do without them. They have been so
supportive of us so far, being a new
group and needing all the help we
can get. We're just real thankful for
what they do for Christian music, for
getting out the message of Christ.

The Booth
Byothers

Consisting of father Ron Booth
Sr. and sons Ronnie and Michael,
The Booth Brothers have been mak-
ing a name for themselves over the
past year in southern gospel. The
trio, with southern gospel’s trade-
mark tight harmonies, released its
first two albums in 1996 on the
Morningstar label: 1 of His Own and
Praise God Anyhouw.

Regarding the group’s name,
the short answer is its record label
thought it best to shorten Ron Booth
and the Booth Brothers to The
Booth Brothers. Michael served as
spokesman for the family during
the interview.

A

ON THE F om 2%

Momﬁfngc?;;ar
@

Lt

1% >t l’\

BPOTHERS

RB: Why did you choose reli-

gious music instead of secular?

Booth: My brother and I were
raised around gospel music [as] my
dad sang southern gospel most of
his adult life. We literally cut our

teeth on those albums that he re-
corded. Naturally, it was a choice of
music that we had desired since we
were little. We've tried different
types of music and we realized gos-
pel music, singing for Christ, was
where we belanged.

Continued on page 16
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Continued from page 15

RB: Sum up your mission state-

ment in a sentence or two.

Booth: Our mission statement is
to offer help and hope through the
message of Christ.

RB: How do you see religious
radio/television impacting your

career?

Booth: It has been the most
effective avenue as far as reaching
the masses. Groups in earlier days
without the [use] of television and
radio took years to reach the level
that we’ve reached within one year
using television and radio.

“We really do appreciate
whoever helps us out
and follows our band

because we're just a
little band and we're
trying to grow and
that’s always hard.”
Todd Olsen, The Waiting

RB: What are some future plans?

Booth: We're working on a new
recording now. To be honest, we're
looking for a television avenue.
We’ve done Jerry Falwell’s program
[Old Time Gospel Hour] a couple of
times and that’s been very effective.
So when any of these broadcasting
avenues open up, we’d like to take
those opportunities.

Something we’re also looking
at is trying to sell a sponsor for our
own radio or television show. We'd
like to do it with a sponsor and not
have to ask for money over the air.
That’s definitely a long-term goal.
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RB: Is there anything else
you'd like to tell readers of

Religious Broadcasting?

Booth: We have a real heart for
ministry — I'm sure everybody says
that — but the bottom line is that
songs are just a tool to bring the
message of Christ to people. We
enjoy singing and we enjoy enter-
taining people but I think we have a
strong message to offer.

My dad was an alcoholic and
became saved at 46, so we have a
unique testimony as a family, and
therefore our mission statement of
help and hope is from experience.

Kristy HHendley

A former beauty pageant con-
testant, country artist Kristy Hend-
ley debuted last fall with her self-

titled album on Ransom Records.
A budding songwriter, she co-wrote
several songs for the project.

RB: Why did you choose religious

music instead of secular?

Hendley: In a nutshell, I feel
like there’s such a connection be-
tween gospel and countrv. I'm very
fortunate to be able to make country
music and that same music allows
me to minister the Gospel to people.

The whole reason that I did is
because [ felt like God was leading
me to music with a positive mes-
sage. I'm a Christian who sings
country music. I don’t see any differ-
ence in what [ do and the music that
I sing than some of what'’s being
played on secular radio right now.

More and more we're seeing an



influx of positive, Christian-oriented
songs into the secular market. ... I'm
excited. I think that I'm not pigeon-
holed into “religious” singing.

We’re wanting to get on the
Statler Brothers show, Prime Time
Country. 1 think again it’s the relation
of gospel and country that will en-
able me to go into the secular market.

RB: Sum up your mission state-

ment in a sentence or two. RB: What are some future

plans?

Hendley: I desire to take the
experiences I've been through in life
and communicate those experiences
— and God'’s love which has
brought me through those experi-
ences — to the people who hear my
music.

I like to think of myself as what
you see is what you get. One of the
things that makes me different is
that I sing songs about real life and
real faith.

Hendley: Right now our big-
gest plan is to get on a tour. We're
trying really hard to hook-up with
an AC artist like Steven Curtis
Chapman or with a positive main-
stream artist. To get out on the road
is the plan. I'd love to do that.

Totally Sommitted

Totally Committed (Michael
Cottrell, Greg Collier, Ventwaughn
Crain, and Alphonzo McHatten)
brings its smooth harmonies to the
urban/contemporary music scene
with the release of A Silver Lining, a
freshman project on CGI Records.

The name reflects its members’
purpose and ideals. Cottrell expound-
ed on the mission of the quartet.

RB: How do you see religious
radio/television impacting your

career?

Hendley: There’s not a whole
lot of radio stations out there play-
ing country music of the Christian
genre. Unfortunately, radio play
doesn’t impact my career in terms
of getting it out to the public
because it doesn’t help a whole lot.

RB: Why did you choose reli-

gious music instead of secular?

40
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Cottrell: I believe it’s the call of
God — God’s called us to do Chris-
tian (music). We had offers from the
secular side, like M.C. Hammer. We
even attempted to do secular at one
point in time but it didn’t work out.
And this is what God has for us.

RB: Sum up your mission state-

ment in a sentence or two.

Cottrell: I believe we're called
to reach youth. I think that nobody
really concentrates on the youth.

I think they talk about the gangs but
I don’t think there is any hands-on,
down-and-dirty activity in terms of
listening to youth and what they are
dealing with.

RB: How do you see religious
radio/television impacting your

career?

Cottrell: I think they have a
very, very big influence; I think they
are the influence. I think they have a
ministry as well, in the sense that if
no one knows about us or hears us
or sees us, then it’s a very, very limit-
ed avenue in which we can actually
reach people. I think radio and tele-
vision play a really important role.

RB: What are some future plans?

Cottrell: To get into production,
start a label, and just to grow as
producers and songwriters.

The Waiting

Brad and Todd Olsen (broth-
ers), Brandon Thompson, and Clark
Leake’s genesis as The Waiting be-
gan during the early 1990s. During
1995, the alterrative group released
its first album, Blue Belly Sky, on an
independent label (Anastasia).

Recently signing with Sparrow
Records, The Waiting's self-titled
sophomore recording hit the market
last month. The band’s moniker
comes from a 1979 song of<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>