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Introducing FRC Direct, the Family Research Council’s Direct Newsline, an actuality line providing immediate issue
response, recordable commentary and access to fax-on-demand for the working media. Seventeen FRC public policy
experts are now available to you by phone 24 hours a day for an informed perspective on fast-breaking news that affects
the American family. Call 202-393-NEWS before your next family-issue story deadline.

Bill Mattox Col. Bob Maginnis  Robert Knight Kristi Hamrick
Family Stability, Taxes Drugs, Military, Crime Cultural Studies Communications Director

Gary Bauer
President
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Direct

202-393-NEWS

The Family Perspective On Today’s News

1-800-726-6096
Fax-On-Demand

The Family Research Council is America’s Family Voice, and Washington’s most respected family policy organization. Phone, satellite, studio and remote
interviews for all print and broadcast media are available by arrangement. A fully equipped media center with sound, electrical and lighting options is
also available for on-site interviews. For more information, contact Kristi Hamrick or Kristin Hansen today at 202-393-2100.

Family Research Council, 801 G Street NW, Washington, DC 20001 202-393-2100 fax 202-393-2134 http://wwwi.frc.org
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Merging Technologies

For 25 years we have served religious media organizations
as Michael R. Ellison, Inc.

To better serve our clients in the 21st Century we have become . . .

Ellison Media
COMPANY

Continuing our commitment to quality
services in religious broadcasting.
Blending growth strategy and fund-
raising with international media
planning and buying, direct mail, event
promotion, public relations, and
Internet-site development - all tailored
to your needs by people who partner
with you and understand ministry.

14804 N.Cave Creek Road
Phoenix, AZ 85032
(602) 404-4000 » FAX: (602) 404-1700

Elliscn

RESEARCH

In a world of merging technologies,
Ellison Research will help you develop
the informational resources to increase
your success in ministry, fund-raising
and communications. Providing
insightful and applicable strategy
based on advanced research techniques
designed specifically for your
organizational needs.

14804 N. Cave Creek Road
Phoenix, AZ 85032
(602) 493-3500 * FAX: (602) 404-5038

Serving ministries into the next century.

Gl bal
&

C ASSETTES

Evervthing you need to develop,
duplicate, and distribute vour
message: state-of-the art recording
studios, high quality mass
duplication of audio and video
cassettes, packaging, and worldwide
distribution. Whether you need
1,000 or 4,000,000 tapes, we
guarantee sound satisfaction!

7777 E. Paradise Lane
Scottsdale, AZ 85260
(602) 483-0398  FAX: (602} 607-3172
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InfoCision Management

Telephone Marketing Specialists
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il | #77
InfoCision is the only non-profit fundraising firm to earn an MVP Quality Award
each of the four years since its inception. This award recognizes those telemarketing

companies with the most outstanding commitment to Quality assurance, customer
service, and an uncompromised commitment to excellence.

Call InfoCision to learn how we raise more money for Christian organizations
than any other outbound telemarketing company.

Tim Twardowski ¢ Executive Vice President — Marketing
Nick Stavarz * Vice President — Marketing
325 Springside Drive ¢ Akron, Ohio 44333 » (330) 668-1400 * http//www.infocision.com
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Helping Hands for a Hurting World

For over 125 years,
The Salvation Army has
been lending a helping
hand to the world—
offering food,

shelter, comfort

and hope, all

in the name

of Christ!

Wonderful Words of Life
A 15 minute weekly inspirational radio program,
packed with lively dialog, Bible teaching, and
contemporary and traditional music.

Maravillosas Palabras de Vida

The Spanish version of Wonderful Words of Life
produced in cooperation with Trans World Radio.

Heartbeat
An ALL-NEV 1-minute spot with Christian insights
about “real life” issues and experiences.

Call today for

additional information.

Or complete and mail or fax

this coupon. Phone (404) 728-6727

Fax (404) 728-6755 * Toll free voice mail (800) 229-9965

I'm interested in helping change the world, one

Y ' life at a time. Please send me information about
eS‘. carrving The Salvation Army’s radio ministries

on my station.
Name
Address
City State
Phone ( )

Heart to God

Station Call Letters _  Hand to Man
Reply to: Radio Ministries, The Salvation Army,
1424 NE Bxpressway, Atlants, GA 30329-2088 | §
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SieNING ON

Who Listens to Radio?

Remember Stan Freeberg’s classic radio piece in which he
describes Lake Michigan filled with hot chocolate with tons of
whipped cream floating on the surface, and the Air Force flying
over to drop a 10-ton cherry to the cheering of 10,000 extras? All
the visual description is accompanied by mind-filling sound ef-
fects. Freeberg concludes: “Now let’s see you do that on TV.”

Of course, television is able to create fabulous visual effects. Wayne Pederson is
But the beauty of radio is that it creates the theater of the mind —  secretary of National
and listeners enjoy the illusion. Most often the illusion is better Religious Broadcasters
than the reality. | remember hearing a D] with a mellifluous voice, 27d executive director

. : . . of Northwestern
whom I imagined to be tall and slender with curly blonde hair. I College Radio in St.
was surprised later to meet a short, bald, pudgy man behind the Paul, Minn.
mic. Some of us in radio are chagrined when a listener says, “Oh,
is that what you look like!”

I'm old enough to remember coming home from school, standing by the radio,
and listening to the Lone Ranger. Our family actually “watched” the radio when
Dragnet, Fibber McGee and Molly, and other captivating shows came on (things were
slow on the farm). Later, I learned the actor who voiced the Lone Ranger was older
and overweight and the radio Superman didn’t look anything like Christopher Reeve.

Today we’ve learned radio is a mobile medium. We don’t have to sit and watch.
And the listener isn’t tied to a cable or a dish. We've also learned radio is an intimate
medium. By its nature, radio is spontaneous, friendly, and direct. Radio is also cost
effective. Its cost per-thousand is well-documented. All of these are important ministry
considerations.

The impact of television cannot be denied. The potential of DBS is unlimited. The
interactive capability of the Web is mind-boggling. But radio is more vital than ever for
at-work listening, commuter information, “walking” entertainment, and middle of
the night companionship.

But those of us building the future of radio need to think outside the box. With the
many entertainment and information options available to the consumer today, we
need to be more strategic in the use of our medium to impact our society.

This is especially true for those of us in radio ministry. The needs and habits of
our listeners have changed dramatically since most of us were called into this minis-
try. Let me ask you some questions that will help strategize for the future:

* What are the strategies which will allow us to continue to build an audience and
win more people for Jesus?

*Are we willing to “think outside the box” when it comes to producing programs
and running our formats?

*Are we willing to listen to our target audience in what they want and what they
don’t like about our ministry?

* Are we willing to take risks in order to reach a new generation of listeners?

For example, if your target audience 20 years ago was adults 30-50, those listeners
are now 50-70. If your target is still 30-50, what are you doing to reach the Xers who
are married, having children, and launching careers?

Competing technology doesn’t have to scare us. Just make sure you have creative,
motivated people with a passion for using the medium to reach the lost and to build
up believers.

You may not look like Mel Gibson. You may not have the dollars to produce a
prime time television special. But God has given us a “spirit of love, power, and a
strong mind” [2 Timothy 1:7]. These are the most valuable resources available to us
today to reach our culture with the Gospel of Christ through the media resources He

has placed in our hands.
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YOU COULD

YOUR NETWORK

M Y.

Lower Your Space Segment Charge to as little as $1,750 a month!*

And still get 20kHz of CD-quality audio
with the flexibility of a full-time satellite
channel.

You could pay less than $8 per day for

each station to become part of your SCPC

broadcast network. And because your

needs are unique. your particular radio

network could cost you even less. This

example is based on having 18 station
locations across the U.S. with a monthly charge for space of only $1,750.

NPR Satellite Services provides full-time space segment on Galaxy IV, transponders 3
and I. The transmission method is SCPC so you'd be in complete control of your
own. unique network. We understand that there are a number of variables that affect
each satellite radio network's design. That’s why our sales team works with you to
design the best radio network for you, focusing on your business needs.

So call NPR Satellite Services today to find out how we can provide you with an
economical answer to your radio network needs.

/)

NPR Satellite Services,
Link Up With Us

635 Massachusetts Avenue. NW, Washington, DC 20001
(202) 414-2626

Rate is for a representative Space configuration. Individual requirements may vary, resulting in a differing rute.




[READERS’ [REACTIONS

IBS/Zondervan Should Admit Error

In his June article, “Back to Journalism Basics,”
Jonathan Petersen of Zondervan Publishing House, makes
a false claim when he asserts, “Zondervan has not pub-
lished an ‘inclusive language’ NIV Bible.”

The Winter 1997 issue of Priscilla Papers, an evangeli-
cal feminist publication, prints a letter from Lars Dunberg,
president of International Bible Society (IBS), in which
Dunberg reveals details of the IBS/Zondervan publishing
plan for inclusive versions of the NIV.

Dunberg wrote: “The inclusive edition of the NIV was
completed last year. As it was ready to be published, it
was decided that because IBS/Zondervan was going to
release a New International Reader’s Version (NIrV), the
NIV at the 3.5 grade reading level, during the summer of
1996, the NIrV should be released first. This edition is
inclusive in nature.”

First, IBS/Zondervan released a Bible one year ago
labeled “inclusive.” Second, another “inclusive edition”
of the NIV was also completed last year. Third, both these
Bibles are described in print as “inclusive” by Dunberg.

What standard of honesty is Petersen exhorting us to
when he writes, “Truth should be your ultimate goal”?
I’'m reminded of Emerson’s adage: “The louder he talked
of his honor, the faster we counted our spoons.” Petersen
and IBS/Zondervan should simply admit they erred in
working on and releasing these inclusive revisions of
God’s Word. No one would think worse of them for do-
ing so; in fact, many of us would respect such integrity.

Timothy B. Bayly
executive director
Council on Biblical Manhood and Womanhood
Bloomington, Ind.

Petersen’s Reply

In regard to the New International Reader’s Version
(NIrV), perhaps in the interest of space or time, Lars
Dunberg abbreviated his description of it a little too much
in his letter. In any event, at Zondervan we see the NIrV
as a new translation for early readers (young and old
alike). NIV and NIrV are each distinct translations. The
NIrV is the simplest Bible translation available today.
Because it is written at the third-grade reading level, it
uses common words and simple sentence structure.

The term “inclusive” is perceived differently by dif-
ferent people. Some see it negatively, in the same terms
as “unisex”; others see it as simply a benign adjective.
Because of this confusion in the marketplace, Zondervan
has not labeled the NIrV “inclusive.” We refer to its treat-
ment of gender as being precise to the original biblical
texts, to better assist early English readers in clearly un-
derstanding that where the original Greek, Hebrew, and
Aramaic texts are directed at both men and women, it is
so translated.

However, one of the strongest benefits of the NIrV is
that it serves as a “stepping-stone” to the NIV, facilitat-
ing an easy transition when an early reader is ready to
“graduate up.” As such, International Bible Society has
decided to revise the NIrV to follow the same traditional
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approach to gender language found in the NIV.

The members of the Committee on Bible Translation,
the evangelical biblical scholars responsible for the NIV
and NIrV translations, all believe in, and conduct their
work on the basis of, the infallibility, inerrancy, and au-
thority of God’s Word.

Jonathan Petersen

director, corporate affairs
Zondervan Publishing House
Grand Rapids, Mich.

Another Response to LDS as
“Christian”

In Religious Broadcasting’s June issue, “Readers’ Reac-
tions” included a letter titled “ LDS should be considered
Christian, too.” That letter prompted me to do a little
research. Not having read the article (“Not Just Jesus”
February-March) referred to in the letter, I was a little
unsure of the exact details but would like to add this
comment: Joseph Smith himself wrote the teaching “only
Mormons can be saved,” as mentioned in Ronald
Schoedel’s letter.

Smith wrote concerning an interview with the deity:
“I asked the Personages who stood above me in the light,
‘Which of all the sects was right and which I should join?’
I was answered that I must join none of them, for they
were all wrong.” [Joseph Smith — History 1:1-25].

A noted Mormon Arthur Samuel W. Taylor wrote in
answer to the question “Are Mormons Christians?” — “Yes,
indeed, but neither Protestant or Catholic.” [The Ameri-
can Weekly, April 3, 1955]. If the Mormons are right and
everyone else wrong, then they do believe they are the
only ones who will be saved.

If Mormons are Christians, why don’t they believe in
the basic tenents of the Christian church such as the vir-
gin birth of Christ, the Trinity, justification by faith, and
redemption solely by grace through faith in Christ
(Ephesians 2:8-10)?

Please check out “The Kingdom of the Cults”; chapter
six is loaded with facts about what the Mormons really
teach, as opposed to what they tell the general public.
You make your own decision.

Charlie Smith
Goforth Media Inc.
Mobile, Alabama
via e-mail

Please Address Letters To:
Readers’ Reactions
Religious Broadcasting
7839 Ashton Avenue
Manassas, VA 20109-2883
Fax: (703) 330-6996
E-mail: ssmith@nrb.org
Letters must be signed and limited to 250 words or less.
Religious Broadcasting reserves the right to edit all material
for length, grammar, and style. Religious Broadcasting will
not print material containing personal attacks, insults, or
otherwise libelous statements.




TESTIMO

The eternal gospel for a new

audience.)

INCORPORATED

When you've got something to

11/

Ry
)

Reaching new audiences with the timeless

gospel message is a commission nearly 2,000
years old.

And for 14 years, Tony Evans’s radio
ministry has shared biblical truths with
listeners over hundreds of stations.

Yet when Dr. Evans wanted to expand his
syndicated daily and weekly “The Urban
Alternative” program, he wanted professioral
counsel. He was after a fresh and strategic
solution to take his broadcasts beyond the
urban setting he reaches so effectively.

He chose KMC Media.

The people at KMC analyzed his
ministry. And through intelligent media
placement and promotion, KMC began to
redefine Dr. Evans’s audience. Radio
markets were strengthened.

The result? Increased ministry income.
Decreased expenses. And an expanded
audience that now hears the Word of
God as powertully shared by one of His
faithful servants.

If you're looking for ways to touch more
lives with your radio ministry, call KMC
Media today.

1-800-825-MEDIA




Supreme Court Strikes down RFRA

Americans of many faiths know
the U.S. Supreme Court recently
ruled on a high-profile case concern-
ing religious rights — and that the
supporters of increased legal protec-
tion for religious exercise lost. In City
of Boerne v. Flores, the justices struck
down the Religious Freedom Resto-
ration Act of 1993 (RFRA), a federal
statute designed to make it difficult
for governments to justify laws that,
while applicable to the general popu-
lation, nonetheless “substantially bur-
den” an individual’s religious prac-
tices.

The court’s decision is significant
on several counts. First, the justices
weighed the power of Congress
against states’ rights and, by a 6-3
vote, sided with the states. Second,
because RFRA passed in reaction to a
controversial 1990 court decision, the
majority considered Congress’ role in
interpreting the Constitution versus
that of the Supreme Court itself.

These points may seem of inter-
est only to lawyers, but the decision
has a real-world impact. RFRA af-
fected the type of legal restrictions
under which nearly all modern-day
religious freedom disputes arise: the
broad category of “neutral, generally
applicable laws” — such as city zon-
ing codes, state health regulations,
and myriad other examples — that
pose unintended but quite real bur-
dens on people practicing certain te-
nets of their faith.

One such neutral law — an Or-
egon statute criminalizing peyote use
— triggered the legal dispute leading
to RFRA’s enactment. In Employment
Division v. Smith, two Native Ameri-
cans who used the drug in religious
ceremonies challenged the state law
on First Amendment “free exercise”
grounds. The court upheld the Or-
egon statute on a 5-4 vote and, in so
doing, scaled back the level of First
Amendment scrutiny given to laws of
neutral application.

Smith evoked an outcry from reli-
gious organizations and political
groups across the ideological spec-
trum. Congress responded by pass-
ing RFRA, which made it more diffi-
cult for local, state, or federal govern-
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ments to successfully defend neutral
laws against religious challenges. A
restriction survives only if it proves
to be “the least restrictive means” of
serving a “compelling government
interest.” This standard is considered
extremely difficult to satisfy.

That legal burden appeared to be
a significant consideration in the
court’s decision. The majority noted
there was potentially no limit to the
type of neutral state or local laws that
might be successfully challenged un-
der RFRA. While the City of Boerne
case involved a Roman Catholic
church’s challenge to a local historic
preservation law, a coalition of state
governments appeared before the
court to raise alarms about RFRA in-
terfering with their ability to control
prison populations. A considerable
number of RFRA claims have been
filed by prisoners challenging rules
governing work hours, clothing re-
quirements, and other conditions of
their imprisonments.

Understanding the court’s inter-
est in preserving state and local gov-
ernment autonomy helps explain why
justices who might otherwise have
been expected to sympathize with re-
ligious claims — including Chief Jus-
tice William Rehnquist and justices
Antonin Scalia and Clarence Thomas
— voted to strike down RFRA. Indeed
the First Amendment was not directly
at issue in City of Boerne. The case was
decided on the basis of the 14th
Amendment, which gives the federal
government power to “enforce” citi-
zens’ U.S. constitutional rights against
state and local laws that would cur-
tail those rights.

But RFRA went further than
merely enforcing existing constitu-
tional rights, Justice Anthony
Kennedy wrote for the majority. The
statute “appears instead to affect a
substantive change. . . . Legislation
which alters the meaning of the Free
Exercise Clause cannot be said to be
enforcing the clause. Congress does
not enforce a constitutional right by
changing what the right is.”

Although City of Boerne explicitly
addresses the limits of Congress’
power to effect state and local laws,

WasHINGTON WATCH

BY RiICHARD WiLeY

Richard E. Wiley is a
former chairman of
the Federal Communi-
cations Commission
and is general counsel
for National Religious
Broadcasters. He was
assisted in the
preparation of this
article by Rosemary
Harold.

the scope of the decision’s impact with
respect to federal law is more ambigu-
ous. Legal commentators on City of
Boerne disagree as to whether RFRA
may still afford greater protections to
individuals against neutral federal
statutes and regulations which bur-
den religious practices.

This matter has some relevance
for National Religious Broadcasters
(NRB) in its ongoing effort to secure
a change in the King’s Garden exemp-
tion to the Federal Communications
Commission’s (FCC) broadcast EEO
rules. King’s Garden currently permits
religious licensees to consider a po-
tential employee’s theological beliefs
in filling positions connected to the
“espousal” of the broadcaster’s reli-
gious views, such as announcers or
producers, but does not extend to
“non-espousal” positions.

In comments submitted to an
agency rulemaking last year, NRB has
urged the FCC to expand the King’s
Garden exemption to cover all posi-
tions at a religious station. That pro-
ceeding remains pending. NRB also
supports the Lutheran Church-Mis-
souri Synod’s ongoing appeal of FCC
sanctions against the church’s KFUO-
AM-FM/St. Louis, which were ac-
cused of violating the broadcast EEO
rules.

Both the rulemaking comments
and the KFUO court appeal have re-
lied in part on RFRA to bolster their
arguments. It remains to be seen how
the City of Boerne decision will affect
NRB’s case for expanding King’s Gar-
den. s
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christian commmunicators

at the

nrb

convention & exposition

Rebecca
St. James

R Elizabeth
Dole

HIGHLIGHTS

= Almost 100,000 sq. feet of exhibits

= World-class speakers

® 40-plus sessions and workshops

a TV Program Showcase

= Religious Broadcasting Awards

u Network with 4,000-plus Christian broadcasters
from around the world.

s Job Fair

a The best in gospel music and entertainment
Carlton

Pearson

SPEAKERS & ENTERTAINMENT
NRB features top speakers and

entertainment including: Charles Stanley,
Rebecca St. James, William Bennett,

Barbara Johnson, Carlton Pearson,

Cindy Morgan, Dennis Swanberg,

Alicia Williamson, Michael Reagan,

Chuck Swindoll, Janet Parschal, Jack Graham,
The Martins, and Elizabeth Dole

William
Bennett

FOR REGISTRATION INFORMATION,
call (703) 330-7000, ext. 503, fax (703) 330-7100, or e-mail: tsingleton@nrb.org

on our web site at www.nrb.org.

To exhibit, call (703) 330-7000, ext. 513.

Registration forms and complete convention program and exhibitors are available

EDUCATIONAL SESSIONS
Experience the creative power and information provided in
the 40-plus educational sessions and workshops like:
s TV Boot Camp
» Radio Boot Camp
= What To Do When 20/20 Calls
w Tax Guide For Ministries
= Radio Station Research & Focus Groups
= New Technology & Digital Television
= Children & Youth TV Programs
= Hallmarks of a Successful Fund Raising Plan
= Evangelism on the Internet
= How to Make Money for Your Radio Station on the Internet
= 10 Strategies for Advertising Your Media Ministry
s Operating Debt Free
= International Partnership
= The Strategic Use of Streaming Audio and Video on the Internet
= improving Your Station’s Coverage
» Answers to Your Toughest TV Questions

Chuck
Swindoll
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by Steve Jensen

=== TANISLAWA
Wieladek of
Warsaw, Poland,
‘ lived for ten years
with a disabling
condition, limiting her to a world of
pain and loneliness. Cut off from
society that feared her pain, she had
little hope of recapturing the joy she
knew when she was independent.
She could only watch from her
home as her country moved from
communist bondage into political
freedom - a freedom she did not
expect she would ever know again.
But KQCV-AM/KNTL-FM/
Oklahoma City found it in some-
one’s attic.
As did KFLR-FM/Phoenix,
KFAX-AM /San Francisco, WCRF-
FM/Cleveland, WBCL-FM /Fort

EBlRIbADCAS

THE RaAaDiOQ ISSUE

Left. In addition to distribution, volunteers
in local churches of host countries are
also involved with evangelism and
training.
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Wayne, Ind., KKLA-AM-FM/Los
Angeles, and WMHK-FM/Colum-
bia, S.C. These radio stations and
many more have found freedom for
people like Wieladek around the
world. And more freedom is being
found every day.

A Movement of Friends

A growing number of Christian
radio stations are joining the move-
ment to free people with disabilities
from their private prisons in develop-
ing countries through a unique pro-
gram called Wheels for the World.
By providing people like Wieladek a
wheelchair, conmunities across the
country are bringing light where
there once was darkness through the
gift of a wheelchair and through the
good news of Jesus Christ.

The movement began four years
ago when Joni Eareckson Tada’s
ministry, JAF Ministries, began col-
lecting used wheelchairs for distrib-
ution. Tada and her team set out to
collect forgotten wheelchairs in
America’s attics and basements to
respond to the immense need for
wheelchairs. Since then, Wheels for
the World has distributed more than
4000 refurbished wheelchairs in
countries such as Ghana, Romania,
Poland, Russia, Chile, Guatemala,
and Albania. Plans are in place to
add Kenya this year.

As freeing as the gift of a wheel-
chair may be, there is a dark impris-
onment more devastating than im-
mobility. Many of the world’s 549
million disabled people face darkness
of spirit without the Gospel. Most

have no access to the hope of Christ,
being excluded from the opportuni-
ty to go to church or to meet some-
one to tell them the Good News.

A recent report from St. Peters-
burg underscores the darkness. John
Wern, director of Wheels for the
World, shares this observation
about an institution his team visited
for people with disabilities: “Our
drive to share the Gospel took us to
a crumbling old institution near St.
Petersburg, Russia. Dark and de-
pressing, with just a few bare light
bulbs dangling in the long dark
hallways, our team was shocked to
discover that nearly 1400 disabled
people were warehoused there —
people with all sorts of disabilities,

Continued on page 16

TING FREEDOM ¢ « «

Left and Right Center. Before and after photos of a father and
child in Bucharest, Romania. The pair traveled many miles to
receive a Wheels for the World chair. Workers in the International
ministry never tire of seeing smiles on the faces of recipients.

Right. Refurbished wheelchairs are boxed and placed in ship-
ping containers. Sealand Corporation has graciously donated
to Wheels for the World its shipping services to all host countries
for the next three years.
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mental and physical, jumbled
together.”

But hope is being broadcast
through Wheels for the World and
Christian radio. Tada has always
enjoyed a unique relationship with
listeners in her daily, five-minute
broadcast Joni and Friends. During
the last 15 years, she has encour-
aged and inspired her listeners. They
have found a genuine friend in Tada.

Such a friendship has grown
into an exciting ministry that is
igniting both audiences and stations
that sponsor a wheelchair drive.
Stations are mobilizing their com-
munities to dig out old wheelchairs
from basements, garages, and attics.

Partnering with
Wheels for the World
has added a new
and exciting dimension
to broadcasting the

freedom of Christ
to the world.

Nursing centers and hospitals are
similarly involved, finding that they
have as many as 20 or 30 wheel-
chairs in storage, unused and ready
to be discarded.

Connecting Friends Around
the World

“The number of people who are
touched by just one wheelchair is
amazing,” Tada observes. “We're
making a worldwide connection
with each chair that is collected and
delivered. Drivers, radio personnel,
refurbishment volunteers, mission-
aries, donors . . . the connection
seems endless. And you'd be
amazed at how many wheelchairs
are still out there.

“And more importantly, there is
incredible joy that comes when peo-
ple know that they are making a
very personal gift to someone. We
mark the donor’s name on the
wheelchair so that the recipient
knows where it is coming from.
That symbolizes the worldwide
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Volunteers at Hope Haven in Rock Valley, lowa, repair wheelchairs for distribution.

connection of friends we’re promot-
ing with this ministry.”

Collecting wheelchairs has
prompted unique community ser-
vice opportunities for radio stations.
This year, WAVA-FM/Washington,
D.C., used the month of May for its
drive, which included a Wheels
Family Fun Day at the National
Institutes of Health in Bethesda,
Md. WAVA’s Barry Case has active-
ly promoted the drives with the
help of local businesses, including a
car dealership. The D.C. community
has already collected 400 wheel-
chairs through the efforts of these
businesses.

Interested?

Would you like to help a
person across the globe find
the freedom of Christ through
the gift of a wheelchair? For
more information about spon-
soring a Wheels for the World
drive, please contact JAF
Ministries at PO. Box 3333,
Agoura Hills, CA 91301. The
ministry may also be reached
by telephone at (818) 707-5664
or through its Web site at
www.jafministries.com.

Refurbishing Freedom

Once collected, local volunteers
and sponsors ship the wheelchairs
to one of two repair sites in the
United States. Hope Haven, a resi-
dential and employment ministry in
Rock Valley, lowa, has partnered
with Wheels for the World. Eight
volunteers for Hope Haven refur-
bish 1500 wheelchairs annually.

Volunteers from a minimum
security prison in South Dakota
have also joined the effort by
putting on new seats, packing bear-
ings, and cleaning the wheelchairs.
Regarding the prisoners working
with the program, Forrest Huber,
president of Trinity Corrections
International, says, “Their attitude
toward life has improved greatly.”
One prisoner remarks, “Last night
was the first time in my life I went
to sleep feeling like I had done
something worthwhile.”

Once refurbished, the wheel-
chairs are packed in containers and
shipped overseas. Last year, Sea-
Land Corporation, a worldwide
shipping company, donated its ser-
vices to transport wheelchairs to
two of the countries. SeaLand has
since expanded its commitment to
ship wheelchairs to all of the coun-
tries needing wheelchairs from
Wheels tor the World for the next
three years.



A Treasure of Grace

After the wheelchairs arrive in
the host country, short-term mis-
sionaries and local churches carry
out the task of placing the wheel-
chairs with applicants. Several dis-
tribution days are set up at which
the recipients and the families
receive expert training from disabili-
ty professionals. The recipients are
“seated” in their new chairs and
tips are given on how to use them.

But Wheels for the World sees
its role as more than an agent for
delivering wheelchairs. Its primary
purpose is to communicate the
Gospel by equipping local churches
to evangelize and disciple people
with disabilities. Short-term mis-
sionaries are comprised of physical
and occupational therapists, evan-
gelists, and teachers.

Proper fitting of the wheelchair
is combined with a presentation of
the Good News to the recipient and
the family. To many recipients, this
is the first time they will see and
hear of a tangible expression of
God's grace.

One mother of a disabled child

in Chile learned that lesson of grace
in a poignant way. As her daughter
was being fitted for a pediatric
chair, she stopped the therapist and
said she could not accept the wheel-

But Wheels for the World
sees its role as more than
an agent for delivering
wheelchairs. Its primary
purpose is to communicate
the Gospel by equipping
local churches to evangelize
and disciple people with
disabilities.

chair. When asked why, the mother
responded, “It is too expensive! We
cannot accept it. We do not deserve
i

The therapist pleaded with the
mother to receive the gift, as a fami-
ly in America truly desired her
daughter to have it. The mother,

however, was insistent in her re-
fusal. Fearing the child would go
home without a chair, the therapist
asked the pastor of a local church to
intervene.

“You see,” he told the woman,
“this is what the Good News of
Jesus is about. We did not deserve
the gift of God’s Son dying on the
cross. But we must receive His gift
of grace if we are to be saved.”

The mother was finally con-
vinced and her daughter went
home with the chair. That week in
Santiago, Chile, 140 people came to
know Jesus Christ as their Savior
through the ministry of Wheels for
the World and the local churches.

Perhaps the ministry in Ghana
provides the clearest example of
how Wheels for the World changes
not only the lives of individuals but
also churches and societies. During
the ministry’s three-year commit-
ment to send wheelchairs and mis-
sionaries to Ghana, local churches
there worked with the country’s
disability organizations to establish

Continued on page 18
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permanent ministries.

Wheels for the World teachers
helped Christians understand the
nature of disability, God’s perspec-

tive, and the church’s responsibility.

Ongoing ministry in the form of
education, outreach, and physical
help is being implemented in
Ghana as a result.

Robin Jones, general manager

of KQCV, journeyed to Ghana on a
delivery trip. She joined 25 mission-
aries and 150 wheelchairs that were
sent there when Tada won a contest
sponsored by KLM Royal Dutch
Airlines. The airline was seeking the
best essay on how someone would
use free tickets and cargo transport.
Tada was one of 12 winners out of
12,000 entries in the contest.

The trip included a two-hour
interview with Ghana’s President
Rawlings in which the broadcaster
shared about the plight of people

with disabilities and God’s freedom
through Christ. In addition to
wheelchairs, Braille typewriters,
crutches, Bibles, and materials for
people with mental disabilitics were
also distributed during that trip.

A Drive to Transform

Wheels for the World provides
an instructional packet to any radio
station interested in sponsoring a
wheelchair drive. Planning instruc-
tions and materials supply the orga-
nizers with everything they need.

Five Years of Wheeling Around

by Lesa Helton

For Felecia Moghbel, it all started while listening
to the radio. She heard a promotional spot about
Wheels for the World on Bott Radio Network’s
KQCV-AM/KNTL-FM/Oklahoma City.

After  her mother developed Lou  Gherig's
Discase, Moghbel learned the great benefits of mobil-
iy assisting devices. When she heard that Oklahoma
City needed a Wheels for the World coordinator. she
volunteered.

Moghbel is one Oklahoma City life atfected by
Wheels for the World, a program of JAF Miuistries.
But many more hives in Oklahoma and around the
world have been touched since KQCV hosted its first
radio-sponsored drive in 1993,

Since that first drive. more than half a million
dollars in donations have been sent from Oklahoma
City to places like Guatemala and Russia. And Robin
Jones. general manager. was thrilled to join JATL
Ministries on a distribution trip to Ghana.

Wheels for the World has spread across the
nation, featuring community partnership ot Christian
radio, local disability ministries, and  churches.
“Wheels for the World is the perfect project for a
commercial or non-commercial station to reach the
community through business and like-minded min-
istries.” states fones. "It is an investment that builds
on itself.”

KQCV/KNTL listeners anticipate cach summer’s
drive. waiting to expericnce how their old wheel-
chairs, walkers, and crutches will change lives. From
the house, the garage. the attic, the basement. or the
storage unit and into the hands of someone half-way
around the world. Christian radio is a vital bridge
linking needs with resources.

And it all starts with listening to the radio.

— Lesa Helton is administrative assistant of
KQCV/KNTL.

Robin Jones, KQCV/KNTL general manager fleft) and
Felecia Moghbel, Oklahoma City Wheels for the World
coordinator, help children from Council Road Baptist
Church with thank-you notes. The notes went to those
who participated in the drive.
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Members of the 1995 JAF Ministries Wheels for the World
trip to Ghana.



An 11-minute video showing the
ministry of Wheels for the World is
included in the kit, and helps sta-
tions when secking other sponsors.

Local stations add their own
program ideas. WBCL chose one
weekend during its June and July
drive to sponsor a banquet for peo-
ple with disabilities and their fami-
lies. A Wheels rally was held the fol-
lowing day.

The weekend drive included
the gift of a child’s chair from
Jessica Hines, a 12-year-old who
had outgrown her pink kid’s chair.
“This was something Jessica wanted
to do on her own,” her mom said as
they came to the site where the sta-
tion was broadcasting and receiving
wheelchairs. WBCL's drive included
participation from listeners in
Indiana, Michigan, and Ohio.

The result of such ministry is
seen in the lives of people impacted,

Above. Volunteers receive and load
wheelchairs at collection sites
throughout a listening area to facilitate
the wheelchair drive.

Left. Volunteer workers of Wheels for
the World come in all ages. Two young
Hope Haven volunteers refurbish a
donated wheelchair.

not only by the wheelchairs, but
also by the love of people sharing
the Gospel. In his report from the St.
Petersburg institution, Wern writes,
“We walked the hallways, shining
the light (of Christ). We encouraged
local Russian Christians to keep
declaring and demonstrating
Christ’s love to these people. The
light surely does shine there.

“One of the residents, a severely
disabled woman, stiff and rigid in
her wheelchair, had read a Russian
copy of Joni and was emboldened to
keep shining her light up and down
those dark hallways, too.”

Just as Tada’s story has touched
the lives of millions of people like
that woman in the Russian institu-
tion, Christian radio stations are
likewise reaching out in new and
creative ways. Partnering with
Wheels for the World has added a
new and exciting dimension to
broadcasting the freedom of Christ
to the world . . . a dimension on
wheels.

Steve Jensen is director of training
for JAF Ministries, based in Agoura
Hills, Calif. He may be reached by
telephone at (630) 529-6100 or via
fax at (630) 529-6130.
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FINEl UNIQUE RAD

by Sarah E. Smith

HOEVER SAID
all Christian
radio programs
are merely
preaching and
teaching shows which sound suspi-
ciously alike apparently is not lis-
tening closely enough.

Today, one can tune into a
Christian station and learn how to
bag a spring gobbler (The Christian
Sportsman Program), chat about feel-
ing lonely as a single (The Single
Connection), take a bicycle ride
across the United States (God's Great
Outdoors), listen to a dramatized
story (Page Turner Radio Theater),




during a hunt in South Dakota.

VERSITY =
: RADIO

10 PROGRAMS

and hear the latest sports scores
(Sports Spectruni).

These tive shows are a mere
sampling of the innovative, niche-
oriented, Christian programming
airing nationwide.

Calling All Sportsmen
“There’s a lot of men and wo-
men who like the outdoors,” says
Mark Taylor, producer and co-host
of The Christian Sportsman Prograi.
“Basically, the program is about
hunting and fishing tips [but] we
try to include things that make peo-
ple think about our Creator.”
Co-host Brad Harris adds that

Right. Ben Young, host of The Single Connection.

Left. Brad Harris, co-host of The Christian Sportsman Program, and the gobbler he bagged

Center. Mark Taylor, co-host of The Christian Sportsman Program, and his son Josh pose
with their eight-pointer while hunting in Missouri.

the program’s purpose is “to reach
people for Christ through the out-
doors.”

Both Harris and Taylor are out-
doorsmen. Professionally, Harris is
the senior hunting advisor and direc-
tor of public relations for the Loh-
man Manufacturing Company, the
largest game call manufacturer in the
world. Taylor is station manager of
KNEO-FM /Neosho, Mo., a coun-
try /gospel music formatted station.

“The show began with Brad
and me sharing some ideas,” Taylor
explains. “We're trying to reach the
outdoorsmen with the message that
there’s something more to life than

hunting and fishing.”

With the program, Harris
relates, they're able “to reach out on
a bigger scale” than the hunting or
fishing seminars and conferences
arra<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>