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Eugene's KLSR-TV 25
ALesson In Style

The LPTV Report's

THIRD ANNUAL DIRECTORY
of LPN
Programming Suppliers
It's time once again for our annual
compilation of LPTV programming
sources.
As last year, we sent questionnaires to
all the program suppliers on our mailing
lists asking what was available for LPTV.
The following companies responded,
many of them with huge envelopes full of
intriguing flyers. In fact, several have
much more product than we could even
begin to list. So if you're looking for programming, here's a good place to start.

John MieIke

Accu -Weather, Inc.
619 West College Avenue
State College, PA 16801
Contact: Dr. Joel N. Myers
President
(814) 234-9601
Type of payment: Cash
Type of programming: Weather service
Sample title: "WeatherShowrm"
(custom-designed weather presentation
combining graphics and voiceover)
Ad Dynamics
P.O. Box 932
Wooster, OH 44691
Contact: Debbie Fenton
Director of Programming
1-800-332-8727
Type of payment: Cash & Barter
continued on page

4

—by Jacquelyn Biel
Eugene, Oregon's K25AS — better
known as KLSR-TV 25—is, by anyone's
measure, one of the country's more successfui LPTV stations. In a market of less
than 300,000 people, already served by
three network affiliates, afourth high power
station would find economic survival
tough. But KLSR—with the advantage of
the inherently lower start-up and overhead
costs of LPTV—is creating apiece for itself
as an independent. In fact, it has done so
well that a year ago it became the first
LPTV station to affiliate with the Fcx Broadcasting Company.
On the air since June 1987, KLSR puts
out about 33,000 watts ERP from its main
transmitter, a $125,000 Thomson-LGT.
That's enough to get a good 35 miles
north. The signal is relayed to the south-

east through atranslator in Cottage Grove,
and by February it will be feeding translators in Corvallis, Roseburg, and Coos Bay
as well, giving the station exposure
throughout the Eugene ADI.
The engineering is a source of pride for
general manager John Mielke (pronounced Mel-KAY): "We put all of our
power to the north where the population
base is, and we don't put out a watt
south. We actually have a stronger signal
35 miles north of the city than the NBC
affiliate does."
The antennas are also Thomsons. "The
array and pattern, and the six panels that
we use give us atremendous gain. We can
tune each panel to fill in holes and blind
spots and aim at particular areas of town.
"That's the secret of the whole thing, to
be able to compete. The viewers must be
able to turn their TV sets on and not see
any difference in the signal quality between stations."
Eugene's population—virtually all white
(less than .5% belong to any recognizable
ethnic group)—is evenly distributed
among those under 35, those over 55, and
those in between. Except for the three network affiliates, there are no other 7V stations to compete with KLSR. There are 14
radios. The area is cabled, and KLSR is
carried on all the cables except for
Eugene's TeleCommunications, Inc. (TO),
with whom negotiations are presently under way.
"People like our programming. They
like the way it's presented. It's an alternative to the networks."
continued on page 8
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ALL MUSIC! ALL DAY!

"UUKEBOX
NETWORK®

ALREADY MAKING MONEY
IN JACKSONVILLE, FLORIDA
AND DES MOINES, IOWA!

AN INTERACTIVE TV SERVICE OF VIDEO JUKEBOX NETWORK, INC.
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Again this year, just as they have for the
past four, NATPE, the National Association of Television Program Executives
(thank goodness for acronyms!), is welcoming LPTV operators from across the
country to their convention—an annual
event that has grown from 71 registrants
at the first gathering in 1964 to over 8,000
this year.
Iwant to encourage all LPTV broadcasters to become members of NATPE.
This professional association of television
programmers and program syndicators is
just the kind of educational and cooperative group that can benefit the newest
members of the broadcasting community.
Best known of their activities, of course, is
the NATPE International Convention, at
which television programming buyers and
sellers from all over the world are brought
together to do business.
However, there are also many other
valuable member benefits: national and
regional seminars and workshops on a
variety of programming techniques and
issues; research and surveys; scholarships and internships; and an annual Production Conference in which programmers can
learn
about how new
technologies can serve their professional
needs and goals.
There is the NATPE Educational Foundation, which works to educate broadcasters as well as teachers and scholars in
the field of television programming. A
full-time European representative maintains ties between program suppliers and
broadcasters in other countries. The annual Iris Awards recognize excellence in
local production, and the Award of the
Year honors significant individual contributions to television.
There is the NATPE Programmer, a
monthly journal of programming industry
analysis, and the invaluable Programmer's
Guide, listing all NATPE member companies and providing descriptions of their
program offerings. Finally there is NATPENET, the new computer database that

gives information at a touch about virtually anything to do with syndicated programming.
NATPE is a unique organization in that
it invites all new television technologies,
including cable, to be part of their membership. LPTV broadcasters are eligible
for voting memberships at annual dues of
$300; and, by way of introducing itself,
the association sponsored abooth as well
as apanel at our CBA convention last fall.
Last year, NATPE celebrated its silver
anniversary—honoring a quarter century
of growth and reaffirming its original
ideal: the union of ideas and abilities in
the quest for better television. That, certainly, is a goal we all share.

Advertising Sales:
Kompas/Biel & Associates, Inc.
P.O. Box 25510
Milwaukee, WI 53225-0510
(414) 781-0188
Affiliations:

CHA The LPTV Report is the offi-

cial information channel of the Community
Broadcasters Association.
The LPTV Report, ISSN 0892-5585, is published
monthly by Kompas/Biel & Associates, Inc., 5235
124th Street, Suite 22, Butler, WI 53007, or P.O.
Box 25510, Milwaukee, WI 53225-0510. Copyright
1988 by Kompas/Biel & Associates, Inc. All rights
reserved.
Subscription price: 1 year, $25.00; 2 years,
$45.00. Outside USA: 1 year, $31.00; 2 years,
$57.00. POSTMASTER: Please send address
changes to: The LPTV Report, P.O. Box 25510,
Milwaukee, WI 53225-0510.

BOW MOT
Ilike people. Ireally do.
Reagan to Brinkley, Farewell Interview,
12/22/88

EBS EQUIPMENT

Model
Model
Model
Model

CEB Encoder-Decoder
CE Encoder
CE Stereo Encoder
CD Decoder

Required for L.P.T.V.

Encoder FCC Type Accepted decoder FCC Certified
Exceeds FCC Specifications
Receiver can be supplied to drive Decoder

Price
$540.00
375.00
405.00
320.00

$100

All interconnections to the EBS equipment are made through a barrier terminal block.
No special connectors necessary. In stock—available for immediate delivery.

GORMAN REDLICH MFG. CO.

257 W. UNION STREET • ATHENS, OHIO 45701 • (614) 593-3150
Circle (62) on ACTION CARD
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orrtinued from front page

CBA Comment

Type of programming: Animal/Nature/
Outdoors, Family, Home Shopping,
Series
Sample titles: "Romance Theatre,"
"Goin' Fishin' with Bill Byers"

—by Lori Wucherer

Two items this time.
The following people were elected to
the CBA Board during the elections following the October Conference: Bill Al lonas, Dick Bogner, D. J. Everett, John
Kompas, Mark Osmundson, Robert Raff,
and Lee Shoblom. Congratulations to all!
Second point. Irecently received the
following letter from Sri Lanka and
thought I'd share it in the hopes that
some of you will be interested and can
respond to the requests:
1am interested in any information you
could provide with respect to the following:
I) We are preparing acommunity radio
service for fishing communities in this
area. We would be interested to know how
some successful community broadcasters
have handled this subject and especially
what sort of programming has proved
most successful.

2) For several years! have been providing aweekly broadcast of fifteen minutes,
all inclusive, on the English national service of the national radio station. It has
been very popular. It deals with economic
topics and focuses on current and new
developments as seen and understood by
us. It tries to be a voice for its times.
Could you send me a list of stations that
may be interested in some of the talks? I
could send them samples and a list of
recent broadcasts.
Many thanks.
Dr. Darin C. Gunesekera
Chairman
Wiros Lokh Institute
81- I/A, Isipatana Mawatha, Colombo-5,
Sri Lanka
I
Lori Wucherer is administrative director of
the Community Broadcasters Association.

FCC Refines "One To AMarket" Rule
The Federal Communications Commission will now decide all requests for waivers to the "one-to-a-market" rule on a
case-by-case basis, according to a statement released in December.
The rule prohibits ownership of a radio
and ahigh power television station in the
same market and was adopted to encourage program diversity and variety of viewpoint through diversity of ownership.
However, it has been waived in the past to
accommodate new UHF stations, an
action designed to encourage the growth

of the UHF service. It has never applied to
LPTV.
Now, says the Commission, it will decide all requests for waivers—for both
UHF and VHF stations—on a case-bycase basis. The Commission cited the
proliferation of media outlets, including
LPTV, and the consequent increase in
program diversity as reasons for its
action. It noted that the economies of
scale to be realized from common ownership may encourage more local programming, especially in news and public affairs.
f
1
K/B

ALPHA VIDEO PRODUCTIONS
915 Wes: Maul • HendersonvIlle. TN 37075

• FREE COUNTRY MUSIC VIDEO •
• P.I. SPOTS TARGETED TO SPECIFIC MARKETS •
• MARKET EXCLUSIVELY PROGRAMMING FOR SALE
OR BARTER •

(615) 822-6786

HAROLD HODGES OR
MICHAEL RADFORD

Alpha Video Productions
915 West Main Street
Hendersonville, TN 37075
Contact: Harold Hodges, Michael Radford
(615) 822-6786
Type of payment: Free, Cash, Barter
Type of programming: Country music
videos, Pi's, various original programming.
Aristo Video Promotions
P.O. Box 22765
Nashville, TN 37202
Contact: Jeff Walker
President
(615) 269-7071
Type of payment: Free
Type of programming: Music videos
Army/Air Force Hometown News
Kelly AFB, TX 78241-5000
Contact: Don Crites
Chief, Marketing Division
(512) 925-6261
Type of payment: Free
Type of programming: Documentaries,
Features/Packages, News/News Stories,
Holiday Greetings (Feature news stories
highlighting military service members.
Programs are distributed to television
stations in service members' hometowns).
Associated Press Broadcast Services

L:\fM

Kiln

KEYSTONE

LPTIrs

Christian Family
Programming

INSPIRATIONAL

NETWORK

CALL TOLL FREE
for more information

1-800 552-4546

BOX 216 WINDSOR RD. RED LION,PA.17356
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1825 K Street, NW, Suite 615
Washington, DC 20006
Contact: Pat Hazan
Director of Station Services
(202) 955-7200
Type of payment: Cash
Type of programming: Features/
Packages, News/News Stories (available
in video or wire service).
Avery Productions
4843 Voltaire Street, Suite A
San Diego, CA 92107
Contact: Michael R. Avery
President
(619) 483-2030
Type of payment: Cash
continued on page 6

You're on the air!
And your dream's come true.
Your LPTV station is sending out asignal,
loud and clear. Every hour of planning
and every piece of equipment is backing
that signal, because EMCEE is backing
them: site selection, satellite earth station,
transmitter, transmitting antennas and line,
towers, translators. ..even a complete
studio package of cameras, lighting, video
switcher, audio console and more.
EMCEE's 27 years of experience in
low power television guarantee the
best equipment, installation, service,

maintenance, training and parts.
You wouldn't enfrust your dream to
just anybody. EMCEE is on the air
with you.
EMCEE BROADCAST PRODUCTS,
Div. of Electronics, Missiles &
Communications, Inc.
White Haven, Pa. 18661
FAX (717) 443-9257
Call Toll-free: 1-800-233-6193
(In PA: 717-443-9575)
TWX. 510-655-7088
Ans: EMCEE
WHHV
WorldRadioHistory
Circle (1) on ACTION CARD

ETTICEE
advanced technology
systems excellence

LPTV

Commercial A tennas
Mr
UP1469
UHF
Broadband

*
*
*
*

RFT Series Vagis
VHF Hi and Lowband

Custom engineered to your specifications
Weather protected for any climate
Vertical, horizontal or omni-directional
VHF/UHF, single channel or broadband

TS Series
Omni-directional
TZU
UHF

LINDSAY SPECIALTY PRODUCTS LIMITE

TXGR Series
VHF Highband

—

50 Mary Street, Lindsay, Ontario, Canada, K9V 4S7 (705)324-2196

FAX 705 324 5474

Circle (12) on ACTION CARD
Type of programming: Action/
Adventure, Cartoons, Comedy, Documentaries, Features/Packages, Series,
Specials
Sample titles: "The Golden Years of
Television" (vintage television from the
50's), Four Star Playhouse (100 1/2
hours starring David Niven, Ida Lupino,
Charles Boyer, and Dick Powell), "Adventures of Annie Oakley" (50 episodes),
"Adventures of Judge Roy Bean" (30
episodes), "Adventures of Sherlock
Holmes" (39 episodes), "Martin Kane
Private Eye" (39 episodes), "TV's Classic
Comedians" (85 episodes).
BizNet
U.S. Chamber of Commerce
1615 H Street, NW
Washington, DC 20062
Contact: Frank Allen Philpot
Syndication Manager
(202) 463-5834
Type of payment: Barter
Type of programming: Magazine, talk,
public affairs, live call-in
Sample titles: "It's Your Business"
(weekly public affairs on business and
economics), "Ask Washington" (live callin).

Type of payment: Cash, Cash & Barter
Type of programming: Documentaries,
International, Program Inserts/Shorts,
Specials, Sports
Sample titles: African documentaries;
soccer and other sports.

CABLE
FILM

.111.11.
I-

Cable Films
Country Club Station
Kansas City, MO 64113
Contact: Herb Miller
Vice President
(913) 362-2804
Type of payment: Cash
Type of programming: Features/
Packages
Sample titles: Classic films—more than
300 titles; Alfred Hitchcock films—
"Jamaica Inn," "Sabotage"; Foreign
films—"Grand Illusion," "Last Laugh";
Musicals—"Fabulous Dorseys,"
"Evergreen"

Blue Feather Productions
N8494 Poplar Grove Road
New Glarus, WI 53574
Contact: Jennifer lank
Partner
(608) 527-5077
Type of payment: Cash
Type of programming: Drama, Series/
First Run.
The Cable Agency
1565 Laskin Road
Virginia Beach, VA 23451
Contact: Scott Hessek
Vice President
(804) 422-5652
6 /LPTV Report /January 1989

Capitol Television Network
P.O.Box 8339
Calabasas, CA 91302
Contact: Jon Elliott
President/CEO
(818) 992-8807
Type of payment: Cash & Barter
WorldRadioHistory

Type of programming: Action/
Adventure, Animal/Nature/Outdoors,
Animated, Cartoons, Comedy, DocuDrama, Documentaries, Drama, Educational, Family, Fashion, Features/
Packages, Game Shows, Home
Shopping, International, Magazine/Talk,
Program Inserts/Shorts, Series, Series/
First Run, Specials, Sports, Variety/
Music, Special Interest Programming.
Cascom, Inc.
707 18th Avenue South
Nashville, TN 37203
Contact: Timothy McGuire, Dennis M.
Kostyk
(615) 329-4112
Type of payment: Cash
Type of programming: Animated Effects
Sample titles: "Select Effects Library"
(two volumes of graphic animation for
use in station ID's, programming, and
local commercials); station image ID
packages.
Castle Hill Productions
1414 Avenue of the Stars
New York, NY 10019
Contact: Mel Maron
President, Marketing/Distribution
(212) 888-0080
Type of payment: Cash
Type of programming: Action/
Adventure, Comedy, Docu-Drama, Documentaries, Drama, Family, International,
Specials
Sample titles: "Steve Allen's Golden
Age of Comedy" (comedy/special), "Going Hollywood: The War Years," "Breaker
Morant," "To Be or Not to Be" (comedy), "Peeping Tom" (thriller).
Center One Video Productions
P.O. Box 3749
I706-D Capital Circle, NE
Tallahassee, FL 32308

Contact: David W. Murray
President
Type of payment: Cash, Barter, Cash &
Barter
Type of programming: News/News
Stories, Sports
Sample titles: "Deep South Scouting
Report" (football, basketball), "Mike
Martin Show" (baseball from Florida
State University), "PR1MNEWS" (news,
sports, & weather with space for local
inserts)
Channel America Television Network
24 West 57th Street
New York, NY 10019
Contact: David Post
Chairman
Type of payment: Cash & Barter
Type of programming: Action/
Adventure, Animal/Nature/Outdoors,
Comedy, Fashion, Features/Packages,
Game Shows, Magazine/Talk, Series/First
Run, Specials, Variety/Music
Sample titles: Original programming
including "Runway Club" (fashion & new
trends), "Name Game," "Kennel Club"
(viewer participation game shows).
Satellite-delivered 24-hour/day feed.
Children's Television International,
Inc.
8000 Forbes Place, Suite 201
Springfield, VA 22151
Contact: Karen Shipman
Manager, Customer Services
(703) 321-8455
Type of payment: Cash
Type of programming: Action/
Adventure, Animated, Comedy, Drama,
Educational, Family, Series/Off Network
Sample titles: "Art America" (art history), "Classic Short Stories" (literature),
"Movies, Movies" (media/
communication arts), "Space Station L4" (earth/space science), "Teaching
Early Reading" (teacher in-service &
training).

Animated, Cartoons, Docu-Drama, Documentaries, Family, Program Inserts/
Shorts, Series, Specials (over 7,000
programs to choose from).

Coral Pictures Corporation
6850 Coral Way
Miami, FL 33155
Contact: Manolo Vidal
Executive Vice President, Marketing &
Sales
(305) 661-8922
Type of payment:
Type of programming: Action/
Adventure, Animated, Comedy, DocuDrama, Documentaries, Drama, Family,
Fashion, Features/Packages, International, Mini-Series, Series, Specials,
Variety/Music
Sample titles: "Cristal" (the secret life
of a fashion tycoon), "Alma Mia" (a
young woman trapped between loyalty
to family and passion), "Quo Vadis?"
"Leonardo da Vinci," "Mussolini and I,"
"Mysteries of the Ancient World," "Expedition to the Amazon."

Country Music Television
c/o Direct Distribution
2096 Edgcumbe Road
St. Paul, MN 55116
Contact: Patrick F. Dolan
President
(612) 642-4558

450 Park Avenue
New York, NY 10022
Contact: Ellen Cantor
President
(212) 421-3161
Type of payment: Cash
Type of programming: Features/
Packages
Sample titles: Swashbucklers/
Westerns, Family Entertainment, Martial
Arts, Romance, and Drama.

Enoki Films USA, Inc.
4970 Odessa Avenue
Encino, CA 91436
Contact: Yoshi Enoki
President
(818) 907-6503
Type of payment: Cash
Type of programming: Animated,
Cartoons, Educational, Series, Series/
First Run
Sample titles: "Star Fleet," "Sci-Fi"
(space adventure/puppets), "Peppermint
Park"
Entervision Syndication
6525 Sunset Blvd., Suite G8
Hollywood, CA 90028
Contact: Kris Gangadean
President
(213) 469-9998
Type of payment: Cash
Type of programming: Features/
Packages, Variety/Music
Sample titles: "Tribute to Fists of Fury"
(martial art feature films starring top
martial arts artists), "Sultans of Soul"
(90-minute music special featuring top
artists performing their hit recordings).

continued on page 14

( R—eady.
Get Uni-Set:
Go.

Cinema Shares International Television

Type of payment: Cash, Cash & Barter
Type of programming: Variety/Music.

You've got aset-design problem.
We've got aquick and easy
answer: The Uni -Sete Modular
Studio Staging System.
Design your set using the UniSete Planning Model, working
out your camera angles as you go.
Then your studio floor people
can easily assemble the full-sized
modules into aworkable setting
in record time. The Uni-Sete
Graphic Design System
completes the transformation. In
only afew hours you've gone
from an idea to afinished,
camera-ready setting.
Call Uni-Sete Corporation today,
and let us show you how this lowcost, reusable staging system can
solve your studio setting
problems.
11 11 Ill =
WV II II Ill

COE Film Associates, Inc.

Ah IIK%®
=I'= II

CORPORATION

65 East 96th Street
New York, NY 10128
Contact: Susan Eeigenburg
Special Projects Director
Type of payment: Cash
Type of programming: Action/
Adventure, Animal/Nature/Outdoors,

449 Avenue A
Rochester, New York 14621
(716) 544-3820

Circle (29) on ACTION CARD
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continued from front page
KLSR's managers chose the area carefully. At some $12.5 million per year in ad
dollars available for television, the city cannot support afourth high power TV station,
says Mielke. But, he adds, "That money is
more than enough for an LPTV station to
come in."
The strategy is to counter-program all
the way. "From 6to 9a.m., we go after the
children. None of the stations do any children's programming. We have 'Care
Bears,' Gunnby.' At 7:30 we go to 'Thundercats.' At 8 is 'Alvin and the Chip-

UHF
Television
Transmitter

Model TLU/1KAC
1kW UHF Transmitter

munks.' At 8:30 we run 'Beverly Hills
Teens.'
"At 9 we move away from children's
and go into 'New Gidget,' to pick up the
housewives. At 9:30 we go into a show
called 'Hangin' In,' out of Canada.

UI.

The two best reasons
to buy an Aerodyne
TL Series transmitter:
Putting you on the air...
Keeping you there
These are Acrodyne's top priorities. Here's how
we do it:
*Field proven products to insure you of
maximum on-air reliability.
*Broadband, class A solid state amplification
means premium visual and aural performance, especially in stereo.
*9017 tetrode output—saves 50% on tube
replacements.
*Extensive built-in diagnostics.
*Complete RF equipment packages.
*Turnkey installation services.
*Plus we deliver in 30 days.
Our experienced field engineers will put you
on the air and our service organization will
help keep you there. Broadcasters have
depended upon Acrodyne for more than 20
years, and you can depend on us now. For
premium quality and unequaled value...it's
Acrodyne.
Write or call today for details on our IkW
UHF TV Transmitter/Translator, or on any of
our other TV transmitter products and services.

ACRODYNE
Acrodyne Industries, Inc.
516 Township Line Road
Blue Bell, PA 19422
215/542-7000 800/523-2596

Circle (18) on ACTION CARD
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"At 10 a.m, we do something really
strange. All the syndicators thought we
were nuts for trying it. We took the firstrun stuff that we air on weekends and
checkerboarded the 10-10:30 a.m. time
slot. We have shows in there like 'TNT,'
'Superboy,"Starting from Scratch—all
first-run sitcoms.
"It worked. In the November Arbitron
book, we actually tied the NBC affiliate in
the four county ADI for women I
8-49, 2149, 25-49, and 25-54. We also tied the
CBS affiliate in those same categories. But
even with these numbers we have only
15% of the households in Lane County
and less than 10% of the households in
the four counties."
Eugene's ADI comprises its own Lane
County, Benton County to the north, and
Coos and Douglas Counties to the south.
"When we first signed on the air, we got
a3% share of Lane County and a 1% share
of the ADI. That was the July 1987 book.
We had only been on the air for two
weeks, and we weren't even reaching beyond Lane County. It really scared the hell
out of us, because we hadn't planned on
doing that. It isn't great numbers, but it's
numbers.
"The second book—we had 6% of Lane
County and 3% of the ADI. In the February
book, we had 8% of Lane County and 5%
of the ADI. In May we went to 10% of the
metro and 6% of the ADI. Last July, we
went to 13% of the metro and 8% of the
ADI. And we haven't even got all of our
translators up in the ADI; they'll be up in
February."
Movies are popular with Mielke's viewers. He buys nothing that's more than ten
years old, except for classics—and then
those are always four-star. February's first
week will feature The Rebel, Poltergeist II,
Weird Science, and Key Largo, a color
classic from Turner. During the second
week, again a color classic—Somebody
Up There Likes Me, then Psycho II, Dr.
Detroit, Revenge of the Nerds, and The
Thing.

"I buy movies for four or five runs over
four or five years. Iown all of Century 9's
to Century I
4's. The 9's I'll buy because I
need fill movies—like old four-star movies. But Ibought Century 12, 13, and 14
because of the barter runs. Ibought every
first-run movie package there is, except
for the Viacom, which is on another station in town."
He airs all the "Geraldo" specials.
"We do a lot of specials—for two reasons. First, people really seem to like
them. Second, you can promote the hell
out of them and drive all the people on
cable crazy; they want to see the show,
but they can't. So they call us up; we give
them an antenna hook-up. That's how
we've been able to penetrate the cable TV
households."
Mielke boasts that 66% of the cable
viewers in the city of Eugene watch
KLSR—with the aid of free A/B switches
supplied by the station.
Relations with the other 7V stations are
"friendly." But...
"It's very, very quiet right now after this
last book. They are worried.
"When we first came on, some of their
sales people—a bit overzealous, trying to
make deals—they were saying to advertisers, 'KLSR is alow power television station and they aren't going to be able to
cover three blocks, so don't worry about
them.' Then we came on with acity grade
signal 30 miles away. That blew that all
apart.
"The second thing they said was, 'KLSR
will never be able to get decent first-run
programming.' Well, that went by the wayside real quick as well.
"The next thing they came up with was,
'They aren't on cable so nobody's watching.' Well, we overcame that easily enough
with the numbers.
"If I'm doing the same number from 6
a.m. to 11 a.m. for women, kids, and men

KLSR's Johnathon Johnson (I), production, with Loren Sears (r), production manager.

that the three networks are, and they are
on cable and I'm not, what does that tell
you?"
For Mielke, image is everything, and
everything is image.
"We have an animated ID package
that's just beautiful! It's acascade of gold
metal flying against a background of the
city and then coming together to form our
call, KLSR. Then the call spins around and
becomes 'Fox Broadcasting Company.
Every syndicator that has come up to see
us says we are the best presented television station in the market.
"That's the secret of the success of any
LPTV station. It isn't so much what you
do; it's how people perceive what you do.
We advertise alot. Our biggest expense in
our first year was in advertising and promotion.
"We advertise every single day of the
week, in every page of the local TV inserts.
We do this for two reasons: one, to reach
the people who do watch us to let them
know what we have on the air, and, two,
to tell the people who don't watch us
what they missed.
We do this with great
looking ads, and they don't cost us a lot.
Instead of going to an advertising agency,
we got acopy of the Los Angeles Times 1V
section and looked at the ads the L.A.
stations ran, on the theory that those
multi-million dollar stations spend a lot
of money doing research on what looks

good in an ad. Then we put their stuff into
our own language.
"Our advertising budget is substantial—well over $100,000 a year. The
other IV stations in town advertise in the
newspapers only during the rating periods. So while they're advertising for four
months out of the year, we advertise for
twelve months. We buy placements that
are right there next to the TV listings,
never on the back page.
"Newspaper advertising is about a
third of our budget. Another third goes to
radio. We are in a market of 14 radio
stations, and we never go less than six
stations deep—we aim to hit at least 80%
of the total audience. We buy the top 40
stations, who hit the 12-24 and 18-34
groups. We buy the AOR stations to reach
the men. We buy the easy listening, contemporary stations to reach the women.
We buy the news stations to reach both
men and women in the older 35 demographic, and the political types.
"The rest of our budget is put into bus
sides. We have KLSR sales information
and call letters on half the buses in Lane
County. They are bright, bold signs with
red, white, black, and gold lettering.
"We researched those colors. We
walked down supermarket soap aisles to
see which boxes of soap were most noticeable. We didn't stare, we just walked
by looking at the shelves with peripheral

BE A RATINGS WINNER!!!
OUTSTANDING LIBRARY OF FEATURE FILMS AVAILABLE
SUITABLE FOR ANY TIME PERIOD
* *112 FEATURE FILMS-ALL COLOR* *
ACTION-PACKED ADVENTURES * HEARTWARMING DRAMA AND ROMANCE
FAMILY FAVORITES * WILD, WILD WESTERNS * HEART-STOPPING HORROR
AWARD WINNING STARS, THE WORLD'S TOP FILMMAKERS
ALL PART OF THE FORMULA FOR SUCCESSFUL NUMBERS
FOR FURTHER INFORMATION CONTACT

ELLEN CANTOR OR DELANIE ABNEY
CINEMA SHARES INTERNATIONAL TELEVISION L.P.
450 PARK AVENUE, NEW YORK, NEW YORK 10022
(212) 421-3161
Circle (51) on ACTION CARO
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Bogner-22 years,
over 1000 TV transmitting antennas
and still climbing!
In the twenty years since we
innovated aremarkable slot
array design we have succeeded to aleadership role
in TV broadcast antennas
We had to be better than the
competition We still are.
lbday there are over
1000 Bogner TV transmitting
antennas in use, more than
from any other single manufacturer Antennas with a
long history of trouble-free
performance and unequalled coverage.
Bogner antennas come
in every power range and
with the largest number
of standard patterns in
the industry In addition,
Bogner offers hundreds of
custom patterns plus special
designs to meet particular
requirements
Find out more. Call or write:
Bogner Broadcast Company,
603 Cantiague Rock Road,
Westbury, New York 11590,
(516) 997-7800.
When you need us
well be there.

BCGNER
WE MAKE THEM SMARTER

Circle (23) on ACTION CARD
vision. Proctor and Gamble has spent fortunes researching the colors that catch
people's eye, trying to make boxes of Tide
and Cheer stand out from the 20 different
soaps on the shelf. We figured color was
also important on the side of a bus going
all over town and competing with everything else.
"Again, nothing was done halfway. We
spent the money to have the signs done
as well as any signs in Los Angeles or
anywhere else."
The advertisers' response?
"We're right on target with our projections, and we have an 82% advertiser retention rate. The average for the industry
is less than 40%."
How do you prove to them that their
message is reaching an audience?
"The cash registers ring in the stores.
"It's simple. We say, 'No, we don't have
100,000 viewers like the ABC affiliate has.
But we have 10,000 viewers. So you can
buy a spot for $300 to reach 100,000
IO /LPTV Report /January 1989

people one time. Or you can spend $30
for a :30 with us and reach 10,000 people
ten times for the same money. Now, who
do you think is going to respond to your
ad faster—I00,000 people who've seen
your ad one time or 10,000 people who've
seen it ten times?"
By the way, Mielke doesn't let advertisers star in their own commercials—
unless they've been doing it for years, and
they can do it well.
The
care
for image
extends —
especially—to local production.
"Number one: because we are in a full
power market, we've got to do everything
better than anyone else. When we do the
news, it has to be sharp. We do the news
for one-tenth of what it costs a full power
station, yet our news presentation is actually better. We practiced that presentation for eleven months before we even put
it on the air.
WorldRadioHistory

"We taped the local newscasts of the
three full power affiliates and edited them
down to news. We took away the stories
about Aunt Mabel's cow having triplets in
Cottage Grove, the fluff stuff, and we
came down to about six minutes of real
hard news. There is not alot happening in
a town of 105,000 people, in a market
area of 280,000. This was a problem.
"So we broke our live newscasts down
into the same type of headline news format that CNN uses. For the first six minutes we do national and international
news. The second six minutes is regional
news—Washington and Oregon. And the
third segment is strictly local city news or
news from our broadcast area. The fourth
segment is sports, weather, road conditions, that type of stuff. The whole thing
runs half an hour, Monday through Friday
at 10 p.m.
"We use CNN for the network news at
5:30 a.m. and then again at six in the
evening. It's the only live network news in
town. We advertise the hell out of it that
way."
Mielke insists that he won't do a lot of
local programming.
"Most of it is boring."
Most of the local things you do are boring??
"Think about it. What are you going to
do locally for 24 hours aday? Besides the
news."
What about game shows?
"We do game shows. We do the 'Jackpot Bingo' game" (their own production).
"It'll match quality with anything on the
air, but it's only an hour aday. That's only
five hours aweek. Then we do music videos from 2:30 a.m. to 5, with local hosts.
"Counting the news, we do about four
or five hours a day of locally originated
material. There are only so many things
you can do and do them well.
"We did very, very well in the ratings on
election night. Because we didn't go overboard. We weren't number one, but we
weren't last either.
"What happened was that all of our
competitors went live at 8p.m. from Election Central and broadcast the election
returns all the way to midnight. On the
west coast, though, by 7 p.m. you know
who's won nationally. The only things to
look at are the local and state races. But
by 8:30 you know who's won those too. So
we decided to do something different.
"The other TV stations had hauled alot
of equipment down, and they looked
beautiful technically but their sets left a
lot to be desired. They had aguy sitting at
adesk, along with acouple of commentators, and they rehashed the same numbers over and over for five hours.
"We, on the other hand, spent our
money on a beautiful set, absolutely
beautiful! The first thing you saw when
you came into Election Central was our
set. We had a sofa, a reporter's desk,
pictures on the wall, a carpeted floor. We

spent afew hundred dollars on beef, ham,
and coffee to feed all the political candidates and VIP's—and the other TV stations.
"And then we aired The Godfather.
"It was the mini-series. We sold the
whole election night to one sponsor, took
all the local commercials out of the series,
and used the time to come on for two
minutes every 20 minutes to give the election returns. We did very well.
"It was really funny, because a lot of
people at Election Central, instead of
watching the returns, were sitting on our
couch, eating our food, watching The Godfather. We counter-programmed again."
The man behind KLSR is John Field, an
engineer and broadcast pioneer who has
been pushing for an LPTV service for
nearly 20 years. He was the first broadcaster to win the right to originate commercials from a television translator.
Mielke has worked with Field for several
years, and it is apparent that he has great
respect for the engineer: he calls him "the
guru of the station."
"Field is the money man. He is the
brains. He is avisionary.
"His philosophy is to hire qualified
people, give them all the tools they need
to do the job, and then let them do it. If
they don't do it, get rid of them and hire
someone else who will.
"With this philosophy, you can't excuse
poor performance by complaining that
you weren't given the proper tools to do
the job. In this company, we are given
everything we need to do the job."
Field also believes in paying good people well—more, says Mielke, than the going rate in the market. But he also believes
in thrift.
Says Mielke, "One of the secrets of this
whole thing is to keep the overhead down.
We have 36 employees, which is more
than the average LPTV station has; but it
is less than half the people at the average
full power station. Also, our entire overhead for this station is less than the debt
service alone of the network affiliates.
"We are completely liquid; we own
everything; we have no debt service. Fox
Broadcasting liked that. They liked the
fact that we were capitalized to do the
job.
"That's why the full power stations will
never be able to compete with us once we
cover the AD1. We can sell $30 rates from
now until hell freezes over and make a
tremendous return with only 50% of our
inventory sold out."
KLSR-TV 25 is a little station, but it
makes a big impression. And if the numbers are any indication, its viewers like
what they see.
"Our philosophy here is not to react,
but to cause a reaction."
And from all appearances, KLSR is doing quite well at that.

LPTV and the LAW
Broadcasting Telephone Conversations
-by Peter Tannenwald
Modern technology has come a long
way in easing the interface of the telephone network with broadcast signals. It
is commonplace for stations to broadcast
telephone calls from viewers or listeners
and from reporters and other news
sources. Call-in talk shows are popular,
as are contests and "joke" calls that are
entertainment oriented.
If you get involved in broadcasting telephone calls, do not forget that Section
73.1206 of the FCC's Rules forbids either
the live broadcast or the tape recording
for later broadcast of a telephone call
unless the caller is notified before either
broadcast or recording starts. You may
not broadcast a live call without telling
the caller, and you may not record first
and ask permission afterwards to broadcast the call.
The regulation of recording and broadcasting telephone calls started with the
"beep tone" requirement in 1947. Broadcasters found the tone to be bothersome
to listeners and petitioned for an exemption. The exemption was granted in 1972,
based on a rule adopted in 1970 that
requires notice to the outside party prior
to broadcast or recording for broadcast.
More recently, broadcasters have complained that having to get permission
from the caller prior to even starting the
tape takes away the spontaneity of the
conversation in news interviews as well as
in games, contests, and promotions.
However, in an Order released September
13, 1988, the FCC refused to change its
rule.
The FCC's rule is very explicit: you must
both advise the outside party of your intent to record for later broadcast or your
intent to broadcast the conversation live,
and receive that party's consent, before
you connect the circuit to the air or start a
tape rolling. If you want to get the consent
down on tape so that you have proof of it,
you must get it twice, once before taping
and again after the tape is started.
Exceptions
There are two exceptions to the consent rule. One is where the outside party
is an employee or is otherwise associated
with the station and obviously knows that
the conversation is being recorded or
broadcast live. That takes care of news
calls from reporters. The other is where
an outside party originates the call for the
obvious purpose of getting on the air—for
example, during acall-in show where the
WorldRadioHistory

called number is reserved for on-air participation.
The National Association of Broadcasters and others have tried repeatedly to
get the FCC to change the rule. One suggestion was to permit calls to be recorded
off the air with consent obtained after
recording but before broadcast. Another
was to allow immediate recording or live
broadcast if the first words spoken are
the request for permission, and the
broadcast or taping is stopped if the outside party refuses to consent.
But the FCC has refused to change its
mind on the ground that members of the
public have the right to expect privacy
when they first answer the telephone and
when they make acall and that consent is
necessary before the expected privacy is
removed. No, you may not call viewers at
random, live, on the air at 2:00 a.m. and
ask them how they are enjoying their
sleep.
continued

owers
A low-cost
alternative for
Low Power
Television
• 96' self-support, delivered
to your door for $1500
• Designed to meet your
unique requirements
• Rugged, dependable
triangular construction
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TRYLON

MANUFACTURING CO. LTD.

P.O. BOX 186
21 HOWARD AVE.
ELMIRA, ONTARIO
CANADA N3B 2Z6
TEL. (519) 669-5421
FAX (519) 669-8912
Delivery included to most major
centres In the continental U.S.
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From asimple BNC connector
to asophisticated
character generator...
The Comprehensive
Video Supply catalog
has w
it takes to make
yo
'auction process
easier, better.
Be
re to get the latest
issue from your authorized
Comprehensive dealer, or
,ça11 800-526-0242 (in NJ
201-767-7990) today.

C® nn pm1hcènetvm
VIDEO

Drive • Northvale, NJ 07647

SUPPLY CORPORATION
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Non-Broadcast Calls
The rule for calls that are recorded for
non-broadcast purposes is different. The
Federal Omnibus Crime Control and Safe
Streets Act of 1968 permits recording if
only one party (either one) to the call
consents, so you may make a call and
record it based on your own consent without telling the other party. But telephone
company tariffs are more strict and forbid
recording unless 11 all parties to the conversation consent before recording starts,
2) the first thing recorded is granting of
consent, 3) an automatic beep tone is inserted during the call, or 4) the call is an
emergency, patently unlawful, or for law
enforcement purposes. The Crime Control
Act, which is the less restrictive, carries
criminal penalties. The stricter telephone
company tariffs, although mandated by
the FCC, are enforced by cutting off telephone service.
The beep tone rule is not a permitted
substitute for obtaining explicit permission where a call is broadcast live or recorded for later broadcast. Thus you may
not insert the beep tone and filter it out
later, relying on the tone rather than ex-

plicit consent to warn the outside party of
what you are doing.
Many states have more stringent restrictions and requirements than federal
requirements, so be sure that you know
your own state's rules before you record
or broadcast any telephone calls.
Many stations use a tape delay system
during "live" telephone broadcasts, so
that they can screen conversations and
cut the tape before something undesirable gets on the air. There is no law or
regulation that requires a tape delay.
However, you are liable for anything spoken on the air on your station (except by a
political candidate), so a tape delay system is good protection against possible
charges of defamation, obscenity, and
similar offenses. It may not be a good
defense against such charges that you cut
off a call as soon as you recognized the
problem if what gets out on the air before
you pull the plug is bad enough.
Peter Tannenwald is a partner in the
Washington, DC law firm of Arent, Fox,
Kintner, Plotkin & Kahn. He is general
counsel to the Community Broadcasters
Association.

RFD-111 Growing Fast
The nation's newest programming network, RFD-TV, now numbers 16 affiliates
in 14 states. Most of the affiliates are
LPTV stations in markets ranging from
2,800 households to more than 200,000,
according to Terri Spalding, the network's
director of rebroadcast operations. She
predicts a substantial increase in LPTV
affiliates during 1989.
RFD-TV programs specifically for rural
12 /LPTV Report / January 1989

America, according to Spalding. In response to viewer requests, the network
has begun offering a series of one-hour
programs featuring the music of Count
Basie, Glenn Miller, Les Brown, and other
stars of the Big Band era. The music by
the Bobby Crocker Orchestra follows the
"Big Joe Polka Show" on Sundays.
RFD-TV broadcasts 24 hours daily on
Spacenet One, Channel 23 (S1/23).
[KW
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TEMPO, TCI
Complete Merger
The merger between TEMPO Enterprises, Inc. and Tele -Communications,
Inc. (TC1) was officially completed on December 20, 1988 when the Federal Communications Commission granted approval to the transfer of TEMPO's
FCC-regulated assets to TO.
TEMPO Television, the programming
and distribution arm of TEMPO Enterprises, will continue to transmit programming to cable and broadcast outlets
through April 14. according to acompany
spokeswoman. The rights to TEMPO Enterprises programming have been acquired by CNBC, a new cable service set
to launch April 15. CNBC officials would
not confirm whether the new service
would be available to LPTV stations.
TEMPO, which will continue to operate
under its own name, became a wholly
owned subsidiary of TC1, operator of cable systems in 45 states.
"iuB 1

CBA Comments Further
In Territorial
Exclusivity Rulemaking
The Community Broadcasters Association has filed comments in support of
retaining the FCC's present territorial exclusivity rule. The agency has issued a
Further Notice of Proposed Rulemaking
(FCC-88-322) regarding the rule, which
prohibits a television station from contracting with a program supplier for exclusive rights to programming outside a
35-mile radius of the station (LPTV Report, December 1988, page 10).
In July 1987, the CBA urged the Commission to retain the rule so that high
power stations in major markets could
not prevent LPTV stations in nearby, yet
separate, smaller markets from acquiring
syndicated programming (LPTV Report,
September 1987, page 4).
The FCC argued in its Further Notice
that the rule was unnecessary because
stations could not afford to buy programs
just to keep them away from competing
stations. However, countered the CBA,
because LPTV stations cannot pay the
high fees that high power stations are
able to pay for programming, "...the cost
of the full power station's buying exclusivity against the LPTV's is not at all 'too
costly' or burdensome. It is a small expense that may be regarded as good 'insurance' by the full power station."
The CBA cited the public interest
served by locally orSinating LPTV stations in support of its comments. It also
supported the present 35-mile limit and
the rule's application to LPTV stations. IUB
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(206) 622-3244
Channel America Television Network
24 West 57th Street. Suite #804
New York, NY 10019
(212) 262-5353
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Documentaries, Educational, Family,
Features/Packages, Home Shopping,
Magazine/Talk, Program Inserts/Shorts,
Religion, Series, Series/First Run, Specials, Sports, Variety/Music, Classic
Movies, Children's Shows.
Fishing Texas
8918 Tesoro Drive, #200
San Antonio, TX 78217
Contact: Charles Goodloe
Type of payment: Barter
Type of programming: Sports
Sample title: "Fishing Texas"

YOU'VE
NEVER SEEN
ANYTHING liKE IT!

"RODEO
SPORTS PAGE"
Over 100 half-hour, action packed shows...
great viewing for all ages. excellent spots for
your local advertisers!

AMERICAN JUNIOR
RODEO NATIONAL FINALS

Charm and interest your viewers with this super
family program. Never have we had such
overwhelming personal response from families
across America as from these 2 two-hour shows.
'This is my first letter in this vein ever, but if
ell can have aJr rodeo with the ldds, Ican
take Me minutes to say how thoroughly I
enjoyed it. What well rounded kids you have,
honor role, other sports. It Was apleasure to
see something besides the problem kids on
TV." Peg DeCapro, Lake WO(d7 FL

Make YOUR viewers happy...
call us today!
(719) 481-4981

ZOLI Teleproductions
P.O. Box 429 •Palmer Lake, CO 80133
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Directory

continued from page 7
Excel Telemedia International Corporation
745 Fifth Avenue, Suite 1516
New York, NY 10151-0077
Contact: Ken Israel
President
(212) 371-7333
Type of payment: Cash
Type of programming: Action/
Adventure, Animated, Comedy, DocuDrama, Documentaries, Drama, Educational, Family, Features/Packages,
Magazine/Talk, Series, Series/First Run,
Specials, Variety/Music
Sample titles: "Wings of Fire," "The
Leonard Rosen Show," "Pathfinders,"
"Rollermania," "Scotland Yard," "Venus
Meets the Son of Hercules"
FamilyNet
P.O. Box 196
Forest, VA 24551-0196
Contact: David Lewis, Jerry Whitehurst
Marketing Representatives
I
-800-8-FAMNET
Type of payment: Barter
Type of programming: Action/
Adventure, Animal/Nature/Outdoors,
14 /LPTV
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Fishing The West, Inc.
5484 SE International Way
Milwaukie, OR 97222
Contact: Lana Coon
Director of Syndication
1-800-523-0927
Type of payment: Barter
Type of programming: Action/
Adventure, Educational, Series, Series/
First Run, Specials
Sample titles: "San Carlos Bass,"
"George Inlet," "Alaska," "Costa Rica,"
"Sailfish," Grand Tetons with Curt
Gowdy." 26 first run, 26 re-runs annually. National fishing locations highlighted each week with a guest guide
who is an expert on the fishery.
Four Star International
2813 West Alameda Avenue
Burbank, CA 91505-4455
Contact: Robert F. Neece
Vice President, Domestic Distribution
Type of payment: Cash
Type of programming: Action/
Adventure, Animal/Nature/Outdoors,
Animated, Cartoons, Comedy, DocuDrama, Documentaries, Drama,
Features/Packages, International, Series,
Series/Off-network, Specials, Variety/
Music
Sample titles: "Wanted: Dead or Alive"
(Steve McQueen series), "The Big Valley," "The Achievers" (famous lives),
400feature films.

FutureVision
8252 South Harvard, Suite 157
Tulsa, OK 74137
Contact: Shane Jones
(918) 493-3555
1-800-433-3947
Type of payment: Barter
Type of programming: Sports
Sample title: "Headline Fishing" (fishing competitions, tips, tournament
results, field reports)
GPN
P.O. Box 80669
Lincoln, NE 68501
Contact: Steve Lenzen
Associate Director
1-800-228-4630
Type of payment: Cash
Type of programming: Family
Hit Video USA
1000 Louisiana, Suite 3500
Houston, TX 77002
Contact: Laura Dodge
Vice President, Affiliate Relations
(713) 650-0055
Type of payment: Barter
Type of programming: Features/
Packages, Specials, Variety/Music, Contemporary Music Videos
Sample titles: "Countdown USA" (top
30 videos of the week), "Women In
Rock" (featuring today's women artists),
"New Music Review" (newest video
releases of the week), "Hit Video USA
Weekly"
Images-Starpath Productions
209 NW 31st
Oklahoma City, OK 73118
Contact: Burke Hully
Executive Producer
(405) 528-0443
Type of payment: Barter
Type of programming: Docu-Drama,
Documentaries, Magazine/Talk
Sample titles: "Moment of Truth; A
Window on Life After Death," "Invitation
to a U.F.0."

Fox/Lorber Associates, Inc.

INN-The Independent News

432 Park Avenue South
New York, NY 10016
Contact: Rob Miller
Eastern Sales Manager
(212) 686-6777
Type of payment: Cash & Barter
Type of programming: Specials, Series/
First Run, Feature Packages, Documentaries, Drama
Sample titles: "The Elvis Collection" (3
concert specials), "The Dr. Fad Show"
(weekly), "Michelob Presents Sunday
Night" (weekly), "Great Performances"
(variety specials), "Romance Theater"
(romance dramas), "Classic All-Stars"
(40's movies), "Young Duke" (John
Wayne westerns).

220 East 42nd Street
New York, NY 10017
Contact: Barbara Sawyer
Director/Affiliate Relations and Marketing
(212) 210-2400
Type of payment: Cash & Barter
Type of programming: Magazine/Talk,
News/News Stories, Program Inserts/
Shorts, Series/First Run, Sports
Sample titles: "USA Tonight" (daily
satellite-fed primetime newscast), "USA
Tonight Newsbriefs" (:30 satellite-fed
primetime newsbriefs, Monday-Friday),
"INN Magazine" (satellite-fed half-hour
weekend news magazine), "1NDX" (daily
satellite-fed news service).
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Jimmy Houston Outdoors

K-Twin Communications, Inc.

P.O. Box 26
Cookson, OK 74427
Contact: John Storjohann
Associate Producer
(918) 457-5113
Type of payment: Barter
Type of programming: Animal/Nature/
Outdoors, Sports (fishing experiences
from North, Central, & South America).

1069 Tenth Avenue, SE
Minneapolis, MN 55414
Contact: Jack I. Moore
President & General Manager
(612) 378-1254
Type of payment:
Type of programming: Documentaries,
Educational, Features/Packages, Music
Sample titles: Jazz, new age, and pop
jazz concerts.

Maryland Public Television

Latham Plaza
Clement & Schiller
Alameda, CA 94501
Contact: Dick Burns
Marketing & Development
(415) 521-0920
Type of payment: Free
Type of programming: Animal, Nature,
Outdoors, Educational, Family, Science
Sample title: "Withit"

1167 Bonita Avenue
Owings Mills, MD 21117
Contact: Kathy Lawson
Program Marketing Director
(301) 356-5600
Type of payment: Cash
Type of programming: Docu-drama,
Documentaries, Features/Packages,
Performing Arts.
Sample titles: "Hodge-Podge Lodge"
(children's nature show), "The Messiah"
(Christmas special), "The Power Game"
(four-part examination of Washington
power politics)

The Learning Channel

Mighty Minute Programs

1525 Wilson Blvd.
Rosslyn, VA 22209
Contact: John McLaurin
Vice President, Marketing
(703) 276-0881

840 Battery Street
San Francisco, CA 94111
Contact: Andrew Meblin
Vice President of Operations
(415) 788-1211

Johnson Publishing Co., Inc.
820 South Michigan Avenue
Chicago, IL 60605
Contact: Ozzie Bruno
Vice President/TV Sales & Syndication
(312) 322-9409
Type of payment: Barter
Type of programming: Magazine/Talk,
Series, Black History
Sample titles: "Ebony/Jet Showcase,"
"Great Moments in Black History"

Type of payment: Cash
Type of programming: Action/
Adventure, Animal/Nature/Outdoors,
Comedy, Docu-Drama, Documentaries,
Drama, Educational, Family, International, Magazine/Talk, News/News Stories, Specials.

The Latham Foundation

Joseph Green Pictures Company
200 West 58th Street
New York, NY 10019
Contact: Joseph Green
President & Sales Manager
(212) 246-9343
Type of payment: Cash, Barter, Cash &
Barter
Type of programming: Action/
Adventure, Comedy, Drama, Features/
Packages, Series.
The Kay Arnold Group
34 Kramer Drive
Paramus, NJ 07652
Contact: Kay Arnold
President
(201) 652-6037
Type of payment: Cash
Type of programming: Animal/Nature/
Outdoors, Comedy, Documentaries,
Stage Plays
Sample titles: "The World Outdoors,"
"Outdoor World," (fishing, boating, etc.),
"River of Salmon" (saving the salmon),
"Kay's Krazy Komics" (26 I2-minute
comedy shorts), "Ebenezer Scrooge"
(stage musical for Christmas).
Keystone Inspirational Network
Box 216 Windsor Road
Red Lion, PA 17356
Contact: Jerry Jacobs
1-800-552-4546
Type of payment:
Type of programming: Religion, Family

HEADLINE
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Over 53 million people fish,

making fishing one of America's
most popular recreational activities.

Finally, you have the oppor-

FISHING

tunity to plug your viewers into a
fishing program with competitive
action, fishing tips from the pros,
tournament results, up to date field

Announcing the most
innovative, new, and up to
the minute fishing program
on the air today!

reports, and new product
information. And all this in a
professionally produced program
geared to today's audiences!
Available first quarter starting

N

o more boring programs
watching other people fish... now
Headline Fishing takes the viewer
into the exciting world of Sport

January 1989 on abarter basis.
Contact:
Shane Jones

Fishing, with special reports from
some of the most exotic locations in
North America!

King Features Entertainment

Nob

235 East 45th Street
New York, NY 10017
Contact: Homer Jolly
Director of Advertising/Public Relations
(212) 455-4000
I-800-426-KING
Type of payment: Cash
Type of programming: Cartoons,
Features/Packages, Magazine/Talk, Program Inserts/Shorts, Series.

$28.2 billion industry -up 75% from
1980.
Pa»

In 1985, Sport Fishing was a

Fishing experts estimate atotal

economic impact of $50 billion to
$75 billion ayear.

8252 South Harvard, Suite 157
Tulsa, Oklahoma 74137
Or call toll free:
1-800-433-3947
In OK call:
1-918-493-3555

Circle (50) on ACTION CARD
WorldRadioHistory
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BIDIRECTIONAL Microwave Systems

Type of payment: Cash
Type of programming: Variety/Music
Sample titles: "Startracks-24-hour
Satellite Music" (adult contemporary
original hits), "Lifestyle" (traditional
instrumental), "Debut" (popular hits,
new releases), "Interiors" (upbeat contemporary instrumentals)
Teacher Productions

Broadcast STL $10,846.40

Broadcast Portable $9,246.40

DIVERSIFIED MARKETING

3918 W. Clearwater

Kennewick, WA 99336

(509) 735-6812

Circle (115) on ACTION CARD
Type of payment: Cash & Barter
Type of programming: News/News
Stories, Program Inserts/Shorts
Sample titles: "On the Money," "The
Seafood Steward," "The Fitness Report," plus medical commentaries, fruit
and vegetable reports, supermarket
shopping tips, and others.

Docu-Drama, Documentaries, Educational, Family, Features/Packages, Specials, Sports
Sample titles: "Colorado Picture Perfect" (John Denver special), "Dodge
International Star Challenge" (celebrity
auto race), "Wonderful World
Fourwheelin"

Modern TV

North American Harness Racing Marketing Association
405 Lexington Avenue, 33rd Floor
New York, NY 10174
Contact: Ellen Harvey, Amy Buckingham
Producers
(212) 983-4460
Type of payment: Barter
Type of programming: Sports
Sample titles: "World in Harness"
(weekly half-hour review of national
harness racing news and features).

1161 York Avenue
New York, NY 10021
Contact: Nina Ehler
Director of Marketing
1-800-237-8913
Type of payment: Free
Type of programming: Action/
Adventure, Animal/Nature/Outdoors,
Animated, Comedy, Docu-drama, Documentaries, Drama, Educational, Family,
Fashion, Features/Packages, International, Program Inserts/Shorts, Religion,
Series, Specials, Sports.
Mother Basilea Films
9849 North 40th Street
Phoenix, AZ 85028
Contact: Sister Adaiah
(602) 996-4040
Type of payment: Free
Type of programming: Program
Inserts/Shorts, Religion, Series, Specials,
:30 and :60 PSA's, Holiday PSA's for
Thanksgiving, Christmas, Easter
Sample titles: "Fill All the World with
Songs of Praise," Daily Discoveries,"
"God's Heart Breaks with Love," "God
Lives and Works Today," "Life's Deepest
Meaning," "A Walk Through Jerusalem
at Jesus' Side"
New Visions
P.O. Box 599
Aspen, CO 81611
Contact: Dabney Mann
Distribution Director
(303) 925-2640
Type of payment: Barter
Type of programming: Action/
Adventure, Animal/Nature/Outdoors,
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Olympus Television, Inc.
14724 Ventura Blvd.
Sherman Oaks, CA 91403
Contact: George Mitchell
President
(818) 788-7877
Type of payment: Cash
Type of programming: Documentaries,
Features/Packages, Mini-Series, Series/
First Run, Series/Off Network, Specials,
Sports.
Robert Rosenheim Associates
P.O. Box 366, White Hollow Road
Sharon, CT 06069
Contact: Robert R. Rosenheim
President
(203) 364-0050
Type of payment: Cash
Type of programming: Family,
Features/Packages, Religion.
Seeburg Music/AEI Music Network
5706 New Chapel Hill Road
Raleigh, NC 27607
Contact: Bonnie Sullivan
Regional Manager
1-800-334-1561
WorldRadioHistory

210 East Third Street
Garner, IA 50438
Contact: Gregory Schmidt
Producer/Director
(515) 923-3070
Type of payment: Cash
Type of programming: "Easter is Special" (family holiday special), "Michael
My Brother" (award-winning docudrama), "Opera House Live" (countrywestern jamborees), "Religion or Politics" (documentary on political pulpits).
Tel-A-Cast, Inc.
P.O. Box 1607
Aiken, SC 29802
Contact: Randy Davidson
Syndication Director
(803) 648-9537
Type of payment: Barter
Type of programming: Series (home
gardening, landscaping).
Television Syndications, Inc.
230 W. Alabama, #410
Houston, TX 77006
Contact: Tom Thuman
President
(713) 526-6176
Type of payment: Cash
Type of programming: Cartoons, Documentaries, Features/Packages
Sample titles: Vintage music from the
60's and 70's, "New Accelerator"
(present and future of transportation)
Tempo Television
P.O. Box 702160
Tulsa, OK 74170
Affiliate Sales Department
(918) 496-3200
Type of payment: Free
Type of programming: Animal/Nature/
Outdoors, Classic Movies, Educational

FREE PROGRAMMING
FOR OUAIJFIED LPTV STATIONS
contact
Deanna Sebastian
LPTV Coordinator
(714) 665-2122

Trinity Broadcasting Network
P.O. Box C-11949, Santa Ana, CA 92711

Trinity Broadcasting Network
P.O. Box A
Santa Ana, CA 92711
Contact: Deanna J. Sebastian
LPTV Coordinator
(714) 665-2122
Type of payment: Free
Type of programming: Religion
continued on page 18

TTC TOTAL SUPPORT
Quality people stand behind every TTC
transmitter. Our service begins the minute you buy
TTC—and it never ends. We still support products made
over twenty years ago. Our marketing, engineering, manufacturing, and service personnel keep you on the air.

Advanced broadcasting technology
acknowledged worldwide. TTC advanced LPTV
transmitters and translators meet your most stringent
technical specifications. All our products are made with
strict attention to quality control and thorough testing. TTC
builds LPTV transmitters, translators, and boosters from 1
Watt to 10 Kilowatts, UHF STLs and intercity relays recognized worldwide for quality and performance.

We're there with Total Support if you
need us. At TTC, we take pride in our rapid response
to customer needs. Our twenty-four hour Total Support
Hot Line lets you call for technical or engineering support
at any time—for questions and assistance, additional
parts, or maintenance.

Made in the USA. Get to know TTC and our full
line of transmitters, translators, and broadcasting equipment. For more information or product literature, call or
write TTC:
Television Tecnnology Corporation,
650 South Taylor Ave. •Louisville, Colorado 80027 •USA
Telephone: (303) 665-8000 •FAX: (303) 673-9900

The Quality is TTC
WorldRadioHistory

Circle (7) on ACTION CARD

Video Jukebox Network, Inc.

On-going series on air, land, and sea

3550 Biscayne Blvd., Suite 700
Miami, FL 33137
Contact: Andy Orgel
President
(305) 573-6122
Type of payment: Viewer interactive
(viewer pays)
Type of programming: The Jukebox
Network, other products under development.

combat.
Sample titles: "Fight for the Sky"
(fighter aircraft), "Clash of Armor"
(tanks, armored vehicles), "The Silent
War" (anti-submarine warfare), "Wings
Over the Sea" (carrier aircraft), "Combat
Chopper" (military helicopters), "Dogfight" (modern air combat).

VIDEO
MARKETING
NETWORK
INC.
Video Marketing Network
2417 Stickney Point Road, Suite 319B
Sarasota, FL 34231
Contact: Bob Murley
President
1-800-444-9233
Type of payment: None. Stations are
paid 10% on all sales.
Type of programming: Home shopping. Shows are segmented by product
category. There are 192 local ad avails
per 24 hours. For free one-hour I/2" tape
of the show, call or write Elizabeth
Nierengarten.

Video Ordnance, Inc.
One West 37th Street
New York, NY 10016
Contact: Marlene McGinnis
President
(212) 772-9800
Type of payment: Cash
Type of programming: Documentaries;

SAVE

35%

William Winckler Productions
4383 Winnetka Avenue
Woodland Hills, CA 91364
Contact: Robert Winckler
Sales Manager
(818) 348-1178
Type of payment: Cash
Type of programming:
Sample titles: "Tekkaman the Space
Knight," "Tekkaman 1," "Tekkaman 11,"
"The King Who Had No Heart," "I've
Got a Tiger," "Honesty is the Best Policy".
WNVC Public TV
810I-A Lee Highway
Falls Church, VA 22042
Contact: Sandee Radtke
Marketing Manager
(703) 698-9682
Type of payment: Cash
Type of programming: Documentaries,
Educational, International, News/News
Stories, Specials, Variety/Music, International Special Events.
Sample titles: "Dublin St. Patrick's Day
Parade" (live broadcast annually), specialized news packages and 30-minute
news programs, "National Independence
Day Parade" (live broadcast annually
from the Capitol).
World Wide Bingo, Inc.
P.O. Box 2311
Littleton, CO 80161

Contact: Richard Ludvigsen
Executive Vice President
(303) 792-0090
Type of payment: Cash, Cash & Barter
Type of programming: Viewer Participation Game Shows, Station/Advertiser
Promotions
Sample titles: "10,000 Bingo!" "CashCard"
Zoli Teleproductions
P.O. Box 485
Palmer Lake, CO 80133
Contact: Janice Lloyd
Vice President, Marketing
(303) 481-4980
Type of payment: Barter
Type of programming: Animal/Nature/
Outdoors, Family, Features/Packages,
Series, Series/First-run, Specials, Rodeo.
Sample titles: "Rodeo Sports Page. "1i1

BPME Announces 1989
Gold Medallion Competition
The Broadcast Promotion and Marketing Executives is seeking entries for its
28th Annual Gold Medallion Competition.
The Gold Medallion Awards recognize
excellence in cable, radio, or broadcast
television promotion. Television entries
may be in any of several categories, including station programming or image
promotional campaigns; television, radio
or print advertisements; sales promotion;
and special promotions.
The competition is open to both BPME
members and non-members for promotions created in 1988. The entry deadline
is Friday, March 3, 1989. For more information and for entry forms, write BPME at
6255 Sunset Blvd., Suite 624, Los
Angeles, CA 90028. Or call Jay Curtis at
(213) 465-3777.

ON BLANK VIDEO TAPE
TYPICAL

SAVINGS

HIGHEST QUALITY EVALUATED 3/4" and I" BROADCAST VIDEO TAPE

AMPEX
MASTER DISTRIBUTOR

VIDEO TAPE SERVICES
5921 E SHEILA STREET •CITY OF COMMERCE, CA 90040
PHONE (213) 721-1656

3M

MASTER DISTRIBUTOR

FAX (213) 721-1506

New Tape — Evaluated Video Tape — Tape Cleaning and Evaluation Service
CONSISTANT QUALITY, SERVICE, COMPETITIVE PRICING
"TAPE IS OUR ONLY BUSINESS"
OPEN 7am Till 6pm (PST)
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COMPANY
N8494 POPLAR GROVE ROAD
NEW GLARUS, WI 53574
(608) 527-5077

Future Transmissions
Future Transmissions, a first-run,13-part
TV series --the first to be entirely computer animated. A thrilling sci-fi
drama, based on fact, explores future
science, the age of information, future
culture, news, and much more.
The series takes place in the
2050's,, The news show includes interviews with scientists, robots, and other
fascinating future personalities and
forms of life.
Interesting special effects, riveting
story lines, and controversial themes
will engage the viewer.
Don't miss your chance to be a part of
the future!
Circle (200) on ACTION CARD —

Supplier Side
NTSC Productions announces their
newest product, Risetime, a device that
enables frame-accurate remote control
over simple production switchers. Under
the control of Risetime, basic manual
switchers can function in A-B roll edit
systems, triggered by a GPI pulse from
any edit controller. Frame-accurate, repeatable duration wipes and dissolves
may be previewed and performed.
In camera applications, Risetime permits simple pushbutton remote control
over the host switcher. Basic two-camera
shoots can be directed by one camera
operator with perfectly smooth wipes and
dissolves between cameras each time the
"take" button is pressed.

1150W711 •

.
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Risetime, from NTSC Productions.

Risetime also works as a standalone
"universal" delay generator. It generates
a field- or frame-accurate programmable
delay from an incoming GPI pulse, which
can be used to trigger keyers, audio cart
machines, special effects, or virtually any
device that can be triggered by an electronic pulse.
The unit is covered by atwo-year guarantee.
Contact: Alan Pecherer
President
NTSC Productions
3208 Cahuenga Blvd., West, #333
Hollywood, CA 90068
(818) 505-9430

tures
high
gain,
low
side
lobe
performance, and low weight and
windloading.
The "Gold Line" antenna is available
with either switch-selectable dual circular
(CW/CCW) or quad (CW/CCW/HN) polarization in any frequency band from I.7 to
8.5 GHz.

EV's 8208 audio mixing console

Electro -Voice presents the model
8208 mixing console for audio production
applications. The 8208 is a basic,
eight-in, two-out stereo mixer with one
monitor and two auxiliary sends. Other
features include a summed mono output,
two effect returns, phantom power, complete solo monitoring capabilities with
mono/stereo comparison switching, and
transformer-balanced XLR outputs. Each
input channel has three-band equalization with two switch-selectable midrange
frequencies.
The mixer's small size makes it ideal for
remote use or limited space studio situations. Front-panel input/output channel
patching jacks allow signals to be routed
without access to the rear panel.
Contact: Ivan C. Schwartz
Electro -Voice, Inc.
600 Cecil Street
Buchanan, MI 49107
(616) 695-6831
RF Technology announces the "Gold
Line" Series, a new line of miniature microwave systems, amplifiers, and antennas.
The first new product in the series is the
RF-CEO-GL offset FED semi-parabolic antenna for ENG transmit and receive applications. The ultra-efficient antenna feaWorldRadioHistory

Contact: Pat Bradbury
Vice President, Sales & Marketing
RF Technology, Inc.
I6 Testa Place
South Norwalk, CT 06854-4613
(203) 866-4283
Circuit Research Labs is now introducing the TVS-3003, a complete MTS
stereo generator/audio processor, to the
LPTV marketplace. The 3 '/2" high rack
mount unit is an integrated audio processor (AGC and limiter) with a digitally synthesized MTS generator. A multi-function
peak reading LED bar graph display, plus
an internal bessel tone generator make it
easy to install and operate. Also included
in the TVS-3003 is an image widening
stereo sound field enhancement circuit.

The 7VS 3003 from CRL

For most LPTV applications, the
TVS-3003 is the only unit needed to convert to stereo, and to properly process
stereo audio. The list price is $8,295.
Contact: William L. Ammons
Circuit Research Labs
2522 West Geneva Drive
Tempe, AZ 85282
In AZ, (602) 438-0888
1-800-535-7648
LPTV Report / January 1989 /
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Supplier Solo
The BTS 350/351 Line
Of Terminal Equipment
—

by Dave Quebbeman

The BTS Broadcast Television Systems
350 Series line of terminal equipment,
and the new low-cost 351 products, presently include video, component video,
pulse, and audio distribution amplifiers.
Although the 350/351 Series was developed as asuccessor to the very successful
BTS 525 Series of terminal equipment, it
is acompletely new design, as the following discussion will attempt to show.
350

Series Design Concepts

In terms of mechanical packaging, the
concept underlying the 350 distribution
amplifier line calls for plug-in modules,
including the power supply modules, with
space for ten 1.5" wide modules in a 19"
wide, 3.5" high rack frame, the RF-350.
For mounting flexibility, each 350 module
connects to its own moveable backpanel
section with a pin and socket connector.
This approach allows all DA modules and

power supplies to be mounted in any slot.
The 350 package provides the maximum possible output density given the
requirements of a 3.5" frame, looping inputs for DA's, and standard BNC connectors. Each module is equipped with a
large steel ring handle so that the unit can
be removed quickly from the frame. For
additional protection, an optional, removable front panel for the RF-350 is
available.
The power supply design incorporates
on-board, final power regulation for all
350 modules, which provides more consistent voltage levels across the width of
the rack frame than systems employing
single-point power regulation. A distinctive feature of the product line is the use
of aswitching power supply rather than a
linear (transformer) type. The switching
supply is referred to as the PS-350.
The PS-350 is manufactured in three
versions, with the type required depending on whether audio or video modules
are used. This reduces the number of unused voltages and thereby offers some
cost advantages. The flexibility of the
RF-350 rack frame is due to its 4-layer
power supply bus board, which includes
all connectors and circuit runs necessary
for the various module and voltage combinations.
350

FISHING AMERICA AND BEYOND

FEATURING:

SPECTACULAR NATIONAL LOCATIONS
KNOWLEDGEABLE LOCAL GUIDES

SAMPLE 1988-89 TITLES:
TRUMAN LAKE (MO) BASS
CLACKAMAS RIVER (OR) STEELNEAO
CiEORGE INLET, ALASKA
LAKE ERIE WALLEYE
COSTA RICA SAILFISH
NEW ZEALAND YELLOWTAIL

BARTER

• AVAILABLE

13 TO 82 WEEKS

1/2 HOUR

FISHING THE WEST
NATPE

The video DA for the 350 Series is available in two versions: the BVA-350, and a
component video version called the
BCV-350. Both have a 30 MHz video
bandwidth, as measured with a full video
level signal.
The BVA-350 video distribution amplifier has seven 75-ohm outputs. Six of the
outputs are on the rear panel, one on the
front. Plug-in connectors are provided on
the PC board for one of the BDL-350 Series plug-in video delay cards or one of
the BEO-350 Series plug-in cable equalizer cards. Each BVA-350 requires a 1.5"
slot in the RF-350 rack frame.
The BCV-350 is avideo DA designed for
the distribution of component signals
such as R, G, B; R-Y, B-Y, Y; or I, Y, O.
Again, six outputs per component are located at the rear of the unit, with the
seventh output provided on the front for
test
purposes.
The unit
features
wide-band performance, differential inputs for common-mode hum rejection,
and back porch clamping (suitable for
sound-in-sync). One of the components
must include sync if clamping is desired.
Either the BEO-350 cable equalizer or the
BDL-350 delay card can be ordered as a
plug-in option, but not both.

1000-1235 nanoseconds. The optional
BE0-350 cable equalizer card, which operates up to 30 MHz, is adjusted with
10-step "coarse" and continuous "fine"
front panel controls. The equalizer card
can be ordered for use with various coax
types, including RG-59 and 8281. Maximum cable length is either 650 or 1000
feet, depending on the equalizer card ordered.
Pulse Distribution Amplifier
The 350 Series includes a pulse distribution amplifier, model BPA-350, designed for the distribution of 2- or 4-volt
signals such as sync. The BPA-350 features an AGC circuit, which can be set
with an internal jumper to maintain either
a 2- or a 4-volt level. The automatic gain
control can be switched out if manual
gain control is desired.
The BPA-350 also accepts either the
cable equalizer or the delay option. The
BEO-350 equalizer options are identical
to those used in the BVA-350. However,
the delay option used in the pulse DA is
completely different than that used in the
video DA's.
Audio Distribution Amplifier
The BAA-350 audio distribution amplifier has one input, and either six balanced
or twelve unbalanced outputs. All outputs
are on the rear panel. This DA, which uses
no transformers, allows the user to mix
and match balanced and unbalanced outputs with provision for VTR duplicator
connections. The total harmonic distortion specification is also very low: less
than 0.002% THD at any level up to 24 dB.
The maximum output level is 27 dBv into
600 ohms.

TELEV1SON

BOOTH 711

1-800-523-0927
5484 S.E. INTERNATIONAL WAY, MILWAUKIE, OR 97222

Circle (120) on ACTION CARD
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Series Video Distribution Amplifiers

The BTS RF-350 rack frame with (I to r) BM-350
audio DA's, BVA-35C video DA's, BPA-350 pulse DA
and PS-350 power supplies.

Video DA Options
The optional BDL-350 delay card can
be ordered with delay ranges of 0-235,
200-435, 400-635, 600-835, 800-1035, or
WorldRadioHistory

The BVA-350 video DA showing 8E0-350 cable
equalizer option in position for installation on the
board.

The front panel of the BAA-350 has a
10-segment LED VU meter. The meter is a
three-color, moving-dot type with a selectable 4 or 8 dB "0" reference level. A
1.5" slot is required to mount the
BAA-350 in the RF-350 rack frame; amaximum of nine units can thus be mounted
per frame
The New 351 DA Series
A new series of DA's just entering production at the BTS Salt Lake plant is referred to as the 351 Series. Their purpose
is to offer many of the performance features of the 350 line but at a lower cost.
This is achieved in part by limiting the
possible mounting arrangements.
The modified rack frame—with the separate model designation, RF-351—can be
used for 351 Series audio DA's, or for 351
Series video DA's, but not both. This is
because the RF-35 I power bus is a
two-layer PC board, as compared to the
four-layer board in the RF-350 rack frame,
and carries only two supply voltages. This
special power bus also requires that the
power supply be mounted on the far right
side of the frame.
Further savings are realized by using
ganged rear panels rather than single unit
panels. These are available in four-unit
(6") and eight-unit (12") versions. Finally,
the delay and equalizer options are ab
sent from the 351 Series.
Taken together, these changes provide
the customer with much the same performance levels found in the 350 line,
but—with restrictions in mounting flexibility and options—at a significantly
lower cost.
350 Series Switchers
The 350 Series switchers, as mentioned
before, are designed around horizontally-mounted PC boards. There are two
main 350 switcher types, and these have
little in common except for the fact that
they both use PS-350 power supplies and
fit in a 3.5" high rack frame.
The 20 x 1 switchers comprise the
BVS/AS-350 audio/video and BVS-350C
component video models. These are new,
high performance switchers with wideband video and very low noise/distortion
audio. The BVS/AS-350 is based on 10 x 1
matrix boards. The chassis, which is
pre-wired to accept any combination of
two video boards and four audio boards,
allows plug-in expansion from 10 x 1
audio/video up to 20 x1video with 20 x 1
stereo audio. When ordered with the
CS-350 serial control board, the switcher
can be operated by the LC-350 local control panel, the RC-350 remote control
panel, or both. Crosspoint status is indicated by a green LED (video) and a red
LED (audio) on each input button.
The 10 x 10 BSX-350V/A video/audio
routing switcher is a blend of two BTS
product lines. It includes a VS-2100A

video crosspoint card and a VO-2010
video output card identical to those used
in the BTS TVS/TAS-2000 distribution
switcher; but it uses aPS-350 power supply and has space for up to three 350
Series distribution amplifiers. If the
switcher is to be operated as a
stand-alone unit (not associated with a
TVS/TAS-2000) it must be ordered with
the CE-2200 polling and control card option. The switcher is controlled by one or
more TVS/TAS-2000 type control panels.
Terminal equipment has always been
an important part of the BTS product line,
especially because of the need for distribution amplifiers to support large routing
switcher systems. In fact, akey purpose in
developing the 350 Series was to provide
complementary video and audio DA's for
the new BTS TVS/TAS-200I wideband distribution switcher. Beyond that, considerable engineering resources are now being
applied to expand the 350/351/352 Series. These efforts are intended to maintain the company's position as a major
supplier of professional television products.
Dave Quebbeman is aswitcher marketing
assistant for BTS Broadcast Television
Systems, Salt Lake City, Utah. BTS is a
subsidiary of Bosch of Germany and Philips of Holland. Prior to the formation of the

The BSX-350 10 x 10 routing switcher.

present joint company, the BTS Salt Lake
unit was known as Femseh, Inc. and, before that, as the TeleMation division of Bell
& Howell.
Contact: Dave Quebbeman
BTS Broadcast Television Systems
2300 South 2300 West
Salt Lake City, UT 84130-0816
(801) 972-8000

KAI

"Supplier Solo" offers broadcast industry suppliers a chance to explain
their products in more detail than the
usual news story or product vignette
allows. For information on how to contribute, call Jackie Biel at (414)
781-0188.

AUTOMATED VIDEO PLAYBACK
PROVIDES UNATTENDED CONTROL OF LIVE
FEEDS OR PRE-RECORDED VIDEO PROGRAMS
FOR LPTV, CCTV, MATV & CATV

k.

uCT:
The PVC-5A is a sequential timer that allows
you to reliably control your Programming...
without hassle or worry.
•
•
•
•
•
•
•

ALL ELECTRONIC CONTROLLER
Compatible with most VHS, SVHS or UMATIC VCRs
Single or Dual channel operation
Easy to Program...Simple straightforward commands
Controls up to eight VCRs plus C.G. Switching
Internal Video Sensing...Eliminates blank screen
Battery back-up for time and Memory function

To view an 11-minute video tape on the PVC-5A contact:

TECH ELECTRONICS,

INC

6000 Peachtree Road, NE • Atlanta, GA 30341 • (404) 446-1416
Circle (80) on ACTION CARD
WorldRadioHistory
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Classifteds

LPTV Distribution by
State and Territory

FOR SALE

December 27, 1988
Licenses

ALABAMA
ALASKA
ARIZONA
ARKANSAS
CALIFORNIA
COLORADO

5

CPs*

26

223

31

10

43

5
20
14

33
79
32

CONNECTICUT

0

6

DELAWARE

2

1

WASHINGTON, DC

0
20

FLORIDA

USED TRANSMITTERS
AND ANTENNAS

1

100-Watt Transmitter, completely rebuilt with new
solid-state up converter and new frequency agile
modulator. Tunable to your channel. Available NOW!
$8,650. Call W55BM at (404) 423-1990 or (404)
926-0550.
Video Equipment For Sale: Videomedia Magnum
editing controller computer based editing system;
Tektronix 650 HR 12" high-resolution monitor; 3M
D-8800 character generator—dual disk; Hotronics
AF-71 time base corrector; Sony VO-5800 3/4 " video
tape recorder/player; Sony VO -5850 3/4 " editing
video tape recorder/player: Crosspoint Latch 6119
special effects generator; wood-grain custom editing
console; miscellaneous monitors and test equipment. All equipment is less than 2 1/2 years old, is in
excellent condition, and is available immediately.
Contact Rick Hooton at (602) 264-3939.

92

BUSINESS OPPORTUNITY

51
19

16

33

Reach 1.5 million people in Atlanta — ADI
12—through W55BM's diversified, family-oriented
programs. Broomall Broadcasting Co., (404)
423-1990 or (404) 926-0550.

ILLINOIS

2

30

INDIANA

7

20

SERVICES OFFERED

IOWA

7

49

KANSAS

3

57

KENTUCKY
LOUISIANA

5
5

23
49

MAINE

5

11

GEORGIA
HAWAII
IDAHO

7
1

MARYLAND

1

MASSACHUSETTS

5

15

MICHIGAN

5

16

MINNESOTA

18

1

39

MISSISSIPPI

9

16

MISSOURI

7

41

MONTANA
NEBRASKA
NEVADA
NEW HAMPSHIRE

16

41

3

15

11
1

18
5

NEW JERSEY

2

NEW MEXICO

8

52

7

NEW YORK

9

41

NORTH CAROLINA

4

43

NORTH DAKOTA

2

18

OHIO

7

32

OKLAHOMA

15

28

OREGON

15
10

33
23

PENNSYLVANIA
RHODE ISLAND

0

2

SOUTH CAROUNA

o

23

SOUTH DAKOTA

4

18

TENNESSEE

12

45

TEXAS

28

127

UTAH

17

14

VERMONT
VIRGINIA

0
2

18

WASHINGTON

5

31

WEST VIRGINIA

o
8

3
26

WISCONSIN
WYOMING
GUAM
PUERTO RICO
VIRGIN ISLANDS

11

o
o

FCC-LPTV APPLICATIONS and LPTV amendments.
Filing window will open early 1989. Don't wait until
the last moment! Call Dwight Magnuson, (615)
525-6358, or write 30 Market Square Mall, Knoxville,
TN 37901.
CLASSIFIED RATES: All classified ads are payable in
advance. When placing an ad, indicate the exact category you desire: Help Wanted, Situations Wanted, Services Offered, Business Opportunities, Wanted to Buy,
For Sale, Miscellaneous. The publisher reserves the
right to abbreviate, alter, or reject any copy.
Classified advertising is sold at the rate of 50/word.
There is a$15.00 minimum charge for each ad. Count
each abbreviation, initial, single figure, or group of
figures or letters as one word each. Symbols such as
mm, C.O.D., P.O., etc., count as one word each. Telephone numbers with area codes, and ZIP codes,
count as one word each.
Business Card ad rates are $45.00 per insertion,
$35.00 each for six or more consecutive insertions. For
Classified Display rates, call Scott Swartwout at (414)
781-0188.
Cancellations of or changes in on-going ads must
be made 30 days prior to the month in which the
cancellation or change is to take effect.
TO PLACE YOUR AD CALL (414) 781-0188
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COMPUTER
SERVICES
INC.

Developers of the Crown System Family

if Radio and TV Broadcasting Software
— Established in 1980 —

AM •FM •TV•LPT V•Custom Programming
535 .. N

(614) 888-8388
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»Ill) 43211
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FCC ON-LINE DATABASE

dataworàlt

Allocation /Terrain Studies
AM •FM •TV •LPTV •ITFS
PO. Box 30730
Bethesda, MD 20814
(301) 652-8822
(800) 368-5754

JOHN H. BATTISON, P.E.

TOTALS: Licenses: 593
Construction Permits: 1,544

& ASSOCIATES

*Construction Permits

Consulting Low Power TV Engineers

Kompas/Biel & Associates, Inc.

2684 State Route 60, RD #1
Loudonville, Ohio 44842
Applications, Licensing, Turnkey
(419) 994-3849

22 /LPTV

Report / January 1989
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(save thousands)
DEALERS FOR:
TfC, EMCEE, SCALA, BOGNER,
LINDSAY & M/A COM MICROWAVE
(one

watt

to 50 KW)

Broadcasting Systems Inc.
Turnkey LPTV Construction
8341 East Evans Road, Suite 101
Scottsdale, AZ 85250
(602) 951-0266
FAX (602) 951-9081
Kenneth Casey
(30 YEARS EXPERIENCE)

Arent, Fox, Kintner, Plotkin & Kahn
WasnInuton Square

11150 Conneccut Avenue. N W

WasnlogIon, DC 20036-5339

GENERAL COUNSEL TO TH E
COMMUNITY BROADCASTER S ASSOC IATI ON
TelephOne 1202)8576030

Telex WU 892672

Telecop•er

202) 85 6395

White Maaffacturimg Compaey
295 Horns Avenue
Prowlence, RI02909
Phone 401-421-8810
FAX 401-421-0331

RECOGNITION
CONCEPTS
SERVING THE
BROADCASTING
INDUSTRY

Microploiedentification Clips

... at the FCC

NEW LPTV LICENSES

The following LPTV stations received licenses on
the dates shown. Station call sign, location, and the
name of the licensee are also given.
K15AV Bethel, AK. State of Alaska, 11/30/88.
K21A0 Bethel, AK. State of Alaska, 11/30/88.
K21CK Petersburg, AK. State of Alaska,
11/30/88.
W1 9A0 Palm Beach, FL. Palm Beach Broadcasting Company, 11/30/88.
KO4NL Des Moines, IA. Jeffco Broadcasting,
11/30/88.
WO6BD Princeton, IN. North Gibson School
Corporation, 11/30/88.
K38CD St. James, MN. Watonwan TV Improvement Association, 11/30/88.
K4OBU St. James, MN. Watonwan TV Improvement Association, 11/30/88.
W44AG Erie, PA. Trinity Broadcasting Network,
11/30/88.
KO5IL Clear Lake, TX. Far Eastern Telecasters,
12/4/88.
NEW LP1V CONSTRUCTION PERMITS
The following parties received LPTV construction
permits on the dates shown. Station call sign and
location are also given.
WO2BV Birmingham, AL Video Jukebox Network, Inc., 11/22/88.
W39AY Montgomery, AL. Ken Jacobsen,
11/22/88.
K32C0 Hot Springs, AR Payne Broadcasting
Company, 11/29/88.
K54CZ Apache Junction. AZ. American Television Network, Inc., 11.30/88.
K53DJ Casa Grande, AZ. American Television

Network, Inc., 11/30/88.
K62DK Phoenix, AZ. American Television Network, Inc., 11/30/88.
K56ED Tucson, AZ. Trinity Broadcasting of
Arizona, Inc., 11/30/88.
K52DA Yuma, AZ. American Television Network,
Inc., 11/22/88.
K3OCY Blythe, CA. Palo Verde Valley TV Club,
Inc., 11/30/88.
K21CQ Brawley/Imperial, CA. American Television Network, Inc., 11/22/88.
K11SV Fresno, CA. Janet Jacobsen, 11/30/88.
K13VL Fresno, CA. Eric Jacobsen, 11/30/88.
K6ODZ Morro Bay, CA. Sally Matychowiak,
11/30/88.
K26C0 Redding, CA. Kidd Communications,
11/22/88.
KO9VB Santa Maria, CA. Leo Kesselman,
11/30/88.
K16CC Yosemite Village, CA. Yosemite Park and
Curry Company, 11/30/88.
K21CT Vail, CO. Steamboat Broadcast Systems,
Inc., 11/30/88.
W14BA Fort Myers, FL. Suncoast Television,
Inc., 11/17/88.
W67BY Fort Myers, FL. MangNU and Sanchez,
11/30/88.
W23A0 Lake City, FL. Joy Explosion Ministries,
Inc., 11/30/88.
W63BH Orlando, FL. Bahia Honda, Inc.,
11/22/88.
WO5BM Americus, GA. Timothy Brumlik,
11/30/88.
WO4CG Boston, GA. Timothy Brumlik, 11/22/88.
W56CF Brunswick, GA. FM Television, Ltd.,
11/30/88.
WO7CC Macon, GA. Timothy Brumlik, 11/22/88.
W47AU Macon, GA. Beacon Broadcasting
Corporation, 11/22/88.
K57ES Burlington, IA. Local Communications,
11/30/88.
K45C0 Council Bluffs, IA. R. B. Sheldahl,
11/30/88.
K35CF Des Moines, IA. Douglas Sheldahl,
11/30/88.
K55FL Spencer, IA. KMEG Television, Inc.,
11/30/88.
K4000 Storm Lake, IA. KMEG Television, Inc.,
11/17/88.
K39CC Boise, ID. Ellen Bloom, 11/30/88.
W34AY Champaign, IL Kirk McMillin, 11/30/88.
W36AU Champaign, IL. Kirk McMillin, 11/30/88.
W45AN Champaign, IL Kirk McMillin, 11/30/88.
W58BM Galena, IL. JDC Communications, Inc.,
11/22/88.
W66BD Fort Wayne, IN. All American TV, Inc.,
11/30/88.
W24AW Valparaiso, IN. Studio 5, Inc., 11/30/88.
K17CK Topeka, KS. Eric Jacobsen, 11/30/88.
W46BE Murray, KY. Elbert Lee Grimes,
11/22/88.
W1OBY Paducah, KY. Bryan Keith Anderson,
11/30/88.
K59D0 Alexandria, LA. Spectrum Media,
11/30/88.
K11 ST Baton Rouge, LA. Janet Jacobsen,
11/30/88.
K24CG Bogalusa, LA. Mountain TV Network,
Inc., 11/29/88.
K22C0 Monroe, LA. American Christian Television System, 11/30/88.
WO8CH Hyannis, MA. Harvard Broadcasting,
Inc., 11/30/88.
W65BX Springfield, MA. Channel 13 Television,
Inc. 11/30/88.
K26CL Alexandria, MN. Selective TV, Inc.,
11/22/88.
K39CJ Erhard, MN. Rural Services of Central
Minnesota, Inc., 11/30/88.
K41CS Erhard, MN. Rural Services of Central
Minnesota, Inc., 11/30/88.
K51DC Erhard, MN. Rural Services of Central
Minnesota, Inc. 11/30/88.
K39CH Redwood Falls, MN. Redwood TV
Improvement District, 11/22/88.
K66DN Willmar, MN. UHF Television, Inc.,
11/30/88.

Station Manager
Professional Video Production & Management
Software for Broadcasters, Video Production
I-louses, and High End Video Hobbyists.
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Associated Computer Services Software Division, Inc.
2135 E. Sunshine Ste. l(k6
Sprindield. MO 65i.“

Dealer inquires welcome
nore information call t417)?;87-W
Orders Only t.8(gYiS88-9923
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ometning revolutionary
is happening in the
world of television.
People are turning off TV that's

predictable, and they're coming
over to something new and
creative. FamilyNet will soon
be airing new, original
programs especially for the
millions who are saying, "The
family is the most important
part of our lives. We want
television that reflects our
values!"
REVOLUTIONARY PROGRAMS
Our 24-hour program schedule
offers awide selection of excellent family shows, including
music, women's shows, sports,

outdoor adventures, children's

Monthly Programming News

shows, health and fitness,
movie classics, inspirational

Release • Local spot avails
New and Original Shows • Live
NCAA Football & Basketball
Classic Movies • The Best
Inspirational Programs • Avail-

and issues-oriented programs.
A BIG REVOLUTION TO COME
In the coming months,
you'll see more original
programs on FamilyNet. it's
already happening, with
FamilyNet Sports , shows
TM

for young adults, music programs,
TV shopping, family dramas,
and more. It's all part of the

able on Galaxy Ill Transponder 23.
FamiiyNet programming is
now carried by LPTV's nationwide. To find out how your
station can become an affiliate,
call 1-800-8 FAMNET.

growing FamilyNet Revolution.
COME ON OVER!
If you are an LPTV operator
who would like to affiliate with a
growing, family entertainment
network, call FamilyNet today.

WorldRadioHistory
CIrcle (106)
on ACTION CARO

FamilyNet
The Family Television Network

