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"You Created 
LPTV," 

Kompas Reminds 
Senate 

In Second Testimony 

The U.S. Senate encouraged the Fed-
eral Communications Commission to cre-
ate the LPTV industry in 1979, and the 
Congress appropriated $10 million in 
1983 to pay for application lotteries. John 
Kompas, president of the Community 
Broadcasters Association, reminded the 
Senate communications subcommittee of 
their early support for LPTV during a sec-
ond round of cable hearings in Washing-
ton April 4. 
"We believe we're fulfilling Congress's 

intentions when you helped create us, be-
cause we're bringing new local program-
ming to hundreds of communities," Kom-
pas said. "But we need your help again 
now." Kompas's appearance was the sec-
ond before this committee which is draft-
ing regulatory legislation for cable. He 
also testified last October 25, shortly be-
fore S.I 880, Senator John Danforth's ca-
ble bill, was released [see LPTV Report, 
December 1989, page 171. 
Kompas reminded the committee that 

the language of the S.I 880 draft improp-
erly defines LPTV as one of the "passive" 
broadcast technologies that do not origi-
nate local programming. He said that the 

continued on page 10 
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LPTV broadcasters at the NAB session LPTV...It's Here and There and Just About Everywhere ,' 

Localism, HDTV, Hot Topics 
At NAB Panel 

"LPTV is in good hands at the Federal 
Communications Commission," said Roy 
Stewart, chief of the FCC's Mass Media Bu-
reau and one of four featured speakers at a 
panel for LPTV broadcasters April 1 at the 
1990 National Association of Broadcasters 
Convention in Atlanta. 

Stewart was speaking of Barbara Kreis-
man, who succeeded him last December as 
chief of the Video Services Division, and of 
LPTV Branch chief Keith Larson. Kreisman 
developed the lottery procedures and 
steered the LPTV service through some try-
ing early years. And Larson designed the 
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filing window system which has eliminated 
the overfiling of the early 1980's and accel-
erated application processing. Stewart him-
self has long been a supporter of LPTV. 

Joining Stewart before the standing room 
only crowd of LPTV broadcasters were John 
Kompas, president of the Community 
Broadcasters Association and the panel's 
moderator; Peter Tannenwald, CBA general 
counsel; Marty Rubenstein, political consul-
tant to the association; and Eddie Barker 
whose firm, Eddie Barker & Associates, 
manages the CBAs annual conventions. 

continued on page 13 
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The THIRD ANNUAL 
LPTV CONFERENCE & 

EXPOSITION 

November 17, 18, 19 

THE RIVIERA HOTEL 
& CONVENTION CENTER 

LAS VEGAS, NV 

CALL - 1-800-225-8183 
FOR FURTHER INFORMATION 
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In Our View 

Coca-Cola president Donald R. Keough 
announced his company's media plans 
for the 90's at the NAB show April 2. In a 
nutshell, Coke is moving from a strategy 
of blanketing the market with a single 
message to sending customized messages 
through narrowly targeted outlets that 
reach specific consumer demographic or 
lifestyle groups. 

Keough, chief marketer of probably the 
most intensively marketed product in the 
world ("Coca-Cola was and is a creation 
of communication," he told the television 
luncheon audience), said that his compa-
ny's advertising methods have had to 
change in response to consumers' chang-
ing use of the media. Not only has the 
audience fragmented—cable and extra 
TV sets in the home mean more choices 
for viewers; but there is more advertising 
"clutter"— 55% more TV commercials air 
per week now than in 1980. 
The answer is to "think in different 

terms," said Keough, to "redefine just ex-
actly what we mean by 'media." 
The response to clutter is to change the 

message: The ideal Coca-Cola drinker is 
no longer just a buyer but a "loyal friend" 
"bonded" to the company "for life, if pos-
sible." 

The response to fragmentation is to 
change the medium: from a broadly to a 
narrowly targeted advertising vehicle. 

Said Keough, "We are looking for media 
options that are most focused to specific 
demographics or lifestyle segments of the 
consumer audience.... 

"In the future, more and more market-
ers will be looking for...the outlet that has 
its own personality ... the outlet in Chi-
cago that says! have the Cubs or the Bulls 
and if you want that audience it is through 
my station. Or in Los Angeles.. .1 deliver 
the bulk of the Hispanic market.... 

"Marketers will look more and more at 
the quality of audience than the quantity 
of audience, and to be competitive you 
must be focused." 

Well, Mr. Keough, LPTV is focused. 
Channel 53 in New York City reaches 1.7 

million Asian-Americans, in their own lan-
guages. Channel 58 programs to the uni-
versity community in Buffalo, NY. Tourist 
channel 45 in Panama City Beach, FL 
could sell a lot of Coke to thirsty sunbath-
ers. The farmers that watch channel 39 in 
Marshalltown, IA, or channel 11 in Leba-
non, TN get thirsty too. So do the teenag-
ers who run Princeton, Indiana's channel 

6. And the 250,000 blacks served by Mil-
waukee's channel 65. 

You want focus? We got it. 
We even have bonding. 
LPTV audiences are loyal. After all, this 

is the first time many towns have had 
"their own" television station. Certainly 
some of this community pride could rub 
off—even on giants like Coke. 
You said you want to experiment with 

new advertising delivery systems. You 
could do a lot worse than try us. 

Besides, we won't break your ad 
budget. 

WHAT? A SERIES AND NO BAD GUYS? 
Catch Withit and be absorbed in the world that 

nature intended. 
This half-hour series, presented in color and live action, 

is at once entertaining and educational. 
Without cops 'n robbers. 
You'll learn about dolphins, a dairy, people — make friends 

with seals, even witness the destructive fury of a forest fire. 
Withit is laughing, living and learning with nature. And 

you'll love every exciting minute. A weekly series for 
everyone presented by the Latham Foundation. 

r
THE LATHAM FOUNDATION 
LATHAM PLAZA BUILDING 
1826 CLEMENT AVENUE 
ALAMEDA, CALIFORNIA 94501 
(415) 521-0920 

SO GET W 
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Programming 
The Community Station 

Local Shows, Syndicated Fare 
Dominate Schedules 

—by Jacquelyn Biel 

The average LPTV station airs about six 
hours of local programming every day, 
nearly ten hours of syndication, and eight 
hours of a combination of satellite feeds. 

That's the profile of LPN programming 
that emerged in a telephone survey of 94 
stations completed last October by Mar-
quette University communications profes-
sors Mark Banks and Mike Havice and their 
students. Graduate student Sara E. Titus 
coded and compiled the raw data. 
The 94 stations had been on the air an 

average of 41 months. Half had been 
broadcasting for more than three years. The 
great majority-83%—were commercial op-
erations. Eleven percent were public or edu-
cational. Four offered subscription pro-
gramming some or all of the time. 
One third of the stations said they were in 

rural areas, slightly more than a third (36%) 
served urban areas, and 10% were in sub-
urbs. The rest offered combinations. The 
average number of households reached was 
112,000, though half of the stations serve 
fewer than 40,000 households. 

Satellite Feeds Fill Schedules 

As for hours of operation, 75% of the 
stations broadcast 24 hours a day, seven 
days a week. One station reported a low of 
60 hours a week, but less than 10% of the 

stations are on the air fewer than 100 hours 
weekly. 

LP11/ stations rely heavily on satellite-
delivered programming. Seventy-one per-
cent own at least one C-band downlink, and 
for these stations, satellite fare comprised 
62% of the program schedule. However, 
there is no single dominant satellite pro-
gramming source. In fact, more than half of 
the stations cherry pick their fare from mul-
tiple sources. These include the Fox Net-
work, PBS, the RFD Television Network, 
Channel America, Univision, Telemundo, 
FamilyNet, The Learning Channel, Home 
Shopping Network, lrinity Broadcasting 
Network, the ACTS Network, and HSE 
Sports. Surprisingly, two stations reported 
feeds from ABC and NBC. 

Syndicated programming fills an average 
44% of the programming day for two-thirds 
of the stations. Major studios such as Para-
mount and TWentieth Century Fox supply at 
least one-fifth of the syndicated program-
ming that stations use. Sports programming 
(including wrestling and outdoor shows) 
comprises 12%. Almost 10% is movies. The 
balance is fairly evenly divided among a 
variety of shows from smaller syndicators. 

24% Local 

Local programming—which many believe 
is the raison d'etre of LPTV stations— 

LPTV  
Commercial Antennas 

UP1469 
UHF 
Broadband 

RFT Series Vagis 
VHF Hi and Lowband 

* Custom engineered to yourspecifications 
* Weather protected for any climate 
* Vertical, horizontal or omni-directional 
* VHF/UHF, single channel or broadband 

LINDSAY SPECIALTY PRODUCTS LIMITE   

TS Series 
Omni directional 

TZU TXGR Series 
UHF VHF Highband 

50 Mary Street, Lindsay, Ontario, Canada, K9V 4S7 (705)324-2196 FAX 705 324 5474 
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TTC TOTAL SUPPORT 
Quality people stand behind every TTC 

transmitter. Our service begins the minute you buy 
TTC—and it never ends. We still support products made 
over twenty years ago. Our marketing, engineering, man-
ufacturing, and service personnel keep you on the air. 

Advanced broadcasting technology 
acknowledged worldwide. TTC advanced LPTV 
transmitters and translators meet your most stringent 
technical specifications. All our products are made with 
strict attention to quality control and thorough testing. TTC 
builds LPTV transmitters, translators, and boosters from 1 
Watt to 10 Kilowatts, UHF STLs and intercity relays rec-
ognized worldwide for quality and performance. 

We're there with Total Support if you 
need us. At TTC, we take pride in our rapid response 
to customer needs. Our twenty-four hour Total Support 
Hot Line lets you call for technical or engineering support 
at any time—for questions and assistance, additional 
parts, or maintenance. 

Made in the USA. Get to know TTC and our full 
line of transmitters, translators, and broadcasting equip-
ment. For more information or product literature, call or 
write TTC: 
Television Technology Corporation, 
650 South Taylor Ave. • Louisville, Colorado 80027 • USA 
Telephone: (303) 665-8000 • FAX: (303) 673-9900 

The Quality is TTC 
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'THANKS LPTV's' 
We now have over 40 LPTV's in our programming CO-OP 
This enables us to even further lower our programming cost. 

AVAILABLE NOW THIS 15 PROGRAM PACKAGE: 
• MUSIC ROW PROFII ES (WEEKLY) 
• FANTASY VACATION (SPECIAL) 
• REGGAE RAY (SPECIAL) 

CO-OP BUYING = LOWER PROGRAM COST 
For more information call 

CJM Productions 615/327-4048 
 Circle (93) on ACTION CARD  

comprises an average 24% of the program-
ming schedule. That's nearly six hours— 
more than many, if not most, conventional 
full power stations. In fact, while only 6% of 
LPTV's said they do no local programming, 
nearly 10% do nothing but local fare! 

The most frequent types of local pro-
grams are public affairs, sports, and news, 
followed by civic and magazine or talk 
shows, religious programs, music videos, 
children's shows, and other miscellaneous 
types. 

Six out of ten stations do live local pro-
gramming, although 82% of these limit live 
programming to 10% or less of their sched-
ule. Almost two-thirds of the live program-
ming produced is news, sports, and public 
affairs programs. Magazine or talk shows, 
religious and civic programs, music videos, 
instructional shows, interviews, and quiz 
shows make up the rest. 

As for costs, programming purchases 
represent a considerable portion of the 
monthly expense for those stations for 
which programming is a cash expense item 
(slightly more than half say they do not 
spend cash for programming). While the 
monthly operating budget for the average 
station is just under $12,000, the average 
expenditure for programming for those who 
buy it is nearly $4,000. Syndicated product 
accounts for an average $757 of that figure. 

Not surprisingly, stations prefer to barter 

for programs. In fact, 41% of the stations 
that use syndicated programming acquire 
all of it on barter, and two-thirds barter at 
least half the cost. 
About 14% of the stations do some si-

multaneous rebroadcasting with one or 
more other full power or LPTV stations. For 
these, 44% of their programming day was 
rebroadcast. The survey did not include any 
of the more than 200 stations in the Rural 
Alaska Television Network, which are 100% 
satellite fed, or any stations owned and op-
erated by Trinity Broadcasting Network, the 
majority of which carry the satellite network 
exclusively. 

Correction 

A few weeks ago, Debbie Heisler of 
W58AV in Buffalo, NY called to point out 
that the federal government doesn't pub-
lish a poster called "Your Rights Under 
the Unfair Labor Standards Act." 

So any of you who may have diligently 
followed up on your federal posting re-
quirements as outlined on page 10 of our 
January 1990 issue will have better luck 
requesting "Your Rights Under the Fair La-
bor Standards Act." 
Oh well... 

IUB 

USED TRANSMITTERS AND ANTENNAS 
50 Transmitters In Stock — SAVE THOUSANDS 

NEW EQUIPMENT DE,4LER FOR: ANDREW BEXT (Network Svc.), BOGNER, 
CABLEWAVE, EMCEE, LINDSAY, NEXUS, SCALA AND TTC 

One Watt to 60 KW Transmitters In Stock 
REPAIR SERVICE AVAILABLE 

Broadcasting Systems, Inc. 
2161 7 North 9th Ave. 

Suites 105-106 

Phoenix, AZ 85027 

Kenneth Casey, President 
(32 Years Experience) 

602/582-6550 

FAX: 602/582-8229 

LPTV Distribution by 
State and Territory 

March 30, 1990 

Licenses CPs* 

ALABAMA 8 
ALASKA 219 
ARIZONA 17 
ARKANSAS 7 

CALIFORNIA 38 
COLORADO 18 
CONNECTICUT 
DELAWARE 1 

WASHINGTON, DC 2 
FLORIDA 36 
GEORGIA 17 
HAWAII 3 

IDAHO 19 
ILLINOIS 6 
INDIANA 9 
IOWA 11 

KANSAS 10 
KENTUCKY 11 
LOUISIANA 12 
MAINE 7 

MARYLAND 2 
MASSACHUSETTS 6 
MICHIGAN 8 
MINNESOTA 31 

MISSISSIPPI 10 
MISSOURI 12 
MONTANA 23 
NEBRASKA 4 

NEVADA 18 
NEW HAMPSHIRE 3 
NEW JERSEY 2 
NEW MEXICO 14 

NEW YORK 21 
NORTH CAROLINA 7 
NORTH DAKOTA 4 
OHIO 11 

OKLAHOMA 17 
OREGON 18 
PENNSYLVANIA 11 
RHODE ISLAND 

SOUTH CAROLINA 2 
SOUTH DAKOTA 6 
TENNESSEE 24 
TEXAS 46 

UTAH 18 
VERMONT 1 
VIRGINIA 6 
WASHINGTON 10 

WEST VIRGINIA 1 
WISCONSIN 10 
WYOMING 23 

GUAM 1 
PUERTO RICO 3 
VIRGIN ISLANDS 

TOTALS: Licenses: 824 
Construction Permits: 1,617 

Copyright KOMPAS/BIEL & 
ASSOCIATES, INC. 

All rights reserved. 
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Freeman 
Takes Reins 

At TTC 
The Partnership, Inc 

has committed to a 
major private invest-
ment in Television 
Technology Corpora- ail 
tion, which recently saw the departure of 
president and majority stockholder Wil-
liam J. Kitchen. The new partnership was 
announced March 31 at the NAB Conven-
tion by Dr. Byron St. Clair, TTC's chairman 
and founder. 
The investor group is led by Dirk Free-

man who was vice president of marketing 
for TTC between March 1987 and October 
1988. Freeman will assume the presi-
dency of TTC from St. Clair who has held 
the position since Kitchen left in March. 
Freeman said that in the past three 

years, TTC's investment in new technol-
ogy has enabled the company to achieve 
significant new products in FM, LPTV, and 
full power TV and thus increase its sales 
in these areas. 
The company has also actively pursued 

new markets in emerging democracies 
and has done several million dollars 
worth of business with the Pacific rim na-
tions, including China. A TTC solid state 
LPTV transmitter was selected for the 
balloon-based TV Marti system currently 
being built by the Voice of America. 
Freeman said that he would concen-

trate on supplementing the strong engi-
neering and manufacturing capabilities of 
the company with ongoing improvements 
in marketing, service, and customer rela-
tions. MKB 

Bozo Creator Honored By 
Clown Hall Of Fame 

Larry Harmon, creator of "Bozo the 
Clown," star of the longest-running chil-
dren's show on television, received a 
"Lifetime of Laughter" achievement 
award April 21 from the Clown Hall of 
Fame. 
The award is the first to be presented 

by the Delavan, WI museum, which 
opened last year as an archival and edu-
cational repository of the clowning arts. 
A second award was presented to "To-

day" show weatherman Willard Scott, 
who began his television career perform-
ing as Bozo on a Washington, DC station. 

Larry Harmon created Bozo in the 
1950's and was the clown's voice on 
records and in cartoons. He has trained 
more than 200 actors to portray his char-
acter, and today the Bozo programs reach 
more than 100 million homes worldwide. 
Last year, the Smithsonian Institution 
added the original Bozo costume to its 
cultural exhibits. 

Ready. 
Get Uni-Set: 
Go. 

You've got a set-design problem. 
We've got a quick and easy 
answer: The Uni-Sete Modular 
Studio Staging System. 

Design your set using the Uni-
Sete Planning Model, working 
out your camera angles as you go. 
Then your studio floor people 
can easily assemble the full-sized 
modules into a workable setting 
in record time. The Uni-Sete 
Graphic Design System 
completes the transformation. In 
only a few hours you've gone 
from an idea to a finished, 
camera-ready setting. 

Call Uni-Sete Corporation today, 
and let us show you how this low-
cost, reusable staging system can 
solve your studio setting 
problems. 

11 II (Am 
''II II Ill =l%= II 

CORPORATION 
449 Avcnue A 
Rochester, New York 14621 
(716) 544-3820 
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RFD Television Network 
Unveils New Affiliate Services 

Following a year of reorganization and 
reevaluation, the RFD Television Network 
has emerged "very strongly committed" 
to serving the LPTV industry with a variety 
of programming and affiliate arrange-
ments, according to Patrick Gottsch, affil-
iate relations director. 

"We spent the last 
few months getting a 
lot of feedback from 
our LPTV affiliates so 
we could design a 
package that will fill 
almost every sta-
tion's needs," Got-
tsch said. The new 
policies provide 19 

hours daily of programming on a sliding 
fee scale based on the number of 60-
second avails the LPTV broadcaster wants 
to retain for sale in his/her own market. 
The fees range from $250 per month for 
one avail up to $1,000 for four avails per 
hour. 

Public broadcasting or non-profit sta-
tions may take the programming at no 
charge but cannot retain the avails. Other 
stations who wish to carry only part of the 

feed, or who want to cherry-pick from the 
schedule, may do so with certain restric-
tions. The charges are based on the 
amount of carriage they request. 

Gottsch also said that the network has 
made several changes in response to sug-
gestions from present affiliates. Program 
schedules will be sent two months in ad-
vance to make promotion planning and 
schedule printing easier. A Wegner O-tone 
system has been installed for affiliates 
with unattended operations. And there is 
a 20% discount allowed to stations who 
pre-pay for one year's programming. 

Also new is a semi-annual audience 
analysis package. A questionnaire, which 
will be given to about 300 viewers from 
each station, will ascertain programming 
preferences as well as produce a demo-
graphic profile of each community's audi-
ence. The information will be used to fine-
tune the programming to the desires of 
the viewers. 
"We want to underscore our commit-

ment to the LPTV industry," said Gottsch. 
"We've put a lot of effort into this package 
and we think we have something that will 
satisfy everyone." 
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SM 

CAPITOL 
TELEVISION 
NETWORK INC 

ANEW 

18 Hour Per Day 

Satellite-delivered 

National Programming Service for 

Independent Television Stations 

23801 Calabasas Road 

Calabasas, CA 91302 

818-992-8807 
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INV and the LAW 
What You Need To Know About A/11 Switches 
—by Peter Tannenwald 

Once a year, your local cable television 
system is supposed to send its sub-
scribers an offer to supply an "A/B 
switch." Do you know what that switch is? 
You should, especially if your LPTV station 
is not carried on the cable. 
An A/B switch, more formally known as 

an input selector switch, is a device that 
allows a television viewer to alternate be-
tween cable television and an antenna 
(either outdoor or indoor) as the feed to 
the VHF antenna input of a TV receiver. 
Throw the switch one way and you look at 
cable. Throw the switch the other way and 
you can tune to whatever your antenna 
picks up off the air. With an A/B switch, 
the viewer can change back and forth be-
tween cable and over-the-air viewing 
sources without disconnecting the cable 
and hooking up an antenna to the TV set. 

Section 73.66 of the FCC's Rules re-
quires cable system operators to offer an 
A/B switch to every subscriber, both exist-
ing and new. The offer must be made to 
new subscribers when their service is first 
installed and to all existing subscribers 
who do not already have a switch once a 
year until lune 10, 1992. No cable sub-
scriber is required to accept the switch, 
and subscribers are free to purchase 
switches elsewhere than from the cable 
operator and to install switches themsel-
ves. If a subscriber turns down a switch 
offer, the offer must be repeated each 

year, and a switch must be offered for 
every TV set in the home that is con-
nected to the cable. 

Subscribers Must Be Informed 

Cable operators may charge for 
switches and may charge an installation 
fee to existing subscribers who choose to 
have the cable operator do the work. New 
subscribers may be charged for the switch 
itself but nothing extra for the installa-
tion. 

Cable operators must also provide sub-
scribers with certain information as part 
of the switch offer, including a statement 
that the system is not required to carry all 
local TV stations and a list of the stations 
not being carried by call letters and chan-
nel number. Unfortunately, the rule does 
not require this list to include LPTV sta-
tions, but there is no rule against includ-
ing LPTV's, so you are free to contact your 
local cable operator and ask to be in-
cluded (assuming that the operator lacks 
the foresight to carry your station on the 
cable). 
The purpose of the A/B switch rule is to 

ensure that cable subscribers do not lose 
access to over-the-air broadcast stations 
that are not carried on the cable. While 
there is no rule requiring any subscriber 
to maintain an antenna for over-the-air 
reception, an important part of the switch 

rule forbids cable operators from discour-
aging the maintenance of antennas. This 
is a rule that is not always properly ob-
served, so let's look at the exact wording 
of Section 76.66(a)(5), which requires ca-
ble systems to "comply with the following 
with respect to antennas:" 

(i) If an antenna is present, the oper-
ator shall not recommend that the an-
tenna be removed; 

(ii) If an antenna is not present, the 
operator shall inform the subscriber that 
the switch will be operational only if it is 
connected to an antenna; 

(iii) Where the operator installs a 
switch and an antenna is present, it shall 
connect the switch to that existing an-
tenna. 

The UHF Exception 

Some notices distributed by cable op-
erators imply that an NB switch is neces-
sary for any viewing of over-the-air sig-
nals. That of course is not true in most 
cases involving LPTV, because the cable is 
generally connected only to the VHF an-
tenna input of the TV set and does not 
interfere with an antenna permanently 
hooked up to the UHF input. Because 
most LPTV stations operate in the UHF 
band, viewers can receive them simply by 
tuning the TV set to the appropriate UHF 

continued 

RURAL AMERICA'S BIGGEST AND BEST 
NETWORK IS ON THE AIR!  TO STAY!! 
The RFD Television Network offers your TV station the programming your audience needs! 

• Broadcasts on Westar V, Channel 17. 
al Programming aimed at a rural and 
agricultural audience. 
• Weather updates every half-hour. 

• Entertainment programming for the whole family. 
MI Live audience-interaction programs. 
II A variety of avail packages depending on 
your needs. 

For more information and a complete program schedule, 
call or write Patrick Gottsch 

e RFD TELEVISION NETWORK, INC. 
2615 Famam St. • Omaha, NE 68131 • (402) 345-2322 

aRFD TELEVISION =  NETWORK 
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channel, without using any NB switch at 
all. 

In other words, no matter how deep 
cable penetration is in your community, 
there is nothing to stop you from dissemi-
nating information about good UHF an-
tennas and how to install and use them 
without affecting the cable hookup. Over-
the-air VHF reception does require an A/B 
switch, but cable operators must offer the 
switches to all their customers once a 
year. It will be worth your while to make 
sure that your local operator is complying 
with the rules by making the offer and not 
discouraging the maintenance and use of 
antennas. 

If you have local zoning ordinances or 

housing development covenants which 
limit or prohibit outdoor TV antennas, 
point out to the authorities that such re-
strictions run contrary to federal policy, 
which mandates that viewers be free to 
make a ready choice at any time between 
cable and over-the-air reception. I would 
like to see the FCC pre-empt all local 
zoning regulations in this regard, but that 
remains an item on my wish list and is a 
subject for another day.  

Peter Tannenwald is a partner in the 
Washington, DC law firm of Arent, Fox, 
Kintner, Plotkin & Kahn. He is general 
counsel to the Community Broadcasters 
Association. 

to earn extra money every 
month with the award-
winning programs from 
Quantum Satellite Program-
ming! Our 24 hour satellite 
feed has the hottest direct 
response shows, which are 
available a half-hour at a 
time to all day and all 
night. Entertaining cooking 
shows, enriching personal 
development programs, and 
even shows like the exciting "Solid Gold Rock and Roll" with 
legendary VVolfman Jack will make your dark time profitable! 

These stations already recognize the value of QSP 
K1OMY; Boise, ID 
W13BF; Hartford, CT 
K61CU; Lincoln, NE 
K2OCB; Yucca Valley, CA 
WO7BN; Bruce, MS 
W69AX; Perry, FL 
W56CA; Delaware, OH 

W47AG; Rocky Mt., NC 
K51BG; Victoria, TX 
W6OBC; Fabius, NY 
KCL32; Neosho, MO 
WO9BL; Cogan Station, PA 
K24AM; Rapid City, SD 
K38CQ; Bullhead City, AZ 

And We Pay You 
To Run Our Shows! 

Call (215) 283-0871 ext. 242 

Quantum Marketing InternationaL2 
SuIce 0350 • 550 Pnetown Ri • Fort Washogwn, PA 19034 •12151 283-0871 • FAX12151 283-0129 

Senate Hearing 
continued from front page 

language reflected the FCC's old cable 
carriage rules, which were written before 
LPTV existed. 
The language should be corrected, he 

said, to require carriage of local LPTV sta-
tions when a cable system's broadcast 
channel quota is not filled with local con-
ventional broadcast stations. He also said 
that the cable operator should be able to 
choose a local LPTV station instead of a 
conventional full power station that is not 
providing "adequate local programming 
service." 
Kompas cited a CBA survey completed 

last fall which revealed that locally origi-
nating LPTV stations average six hours a 
day of local programming. The survey 
also showed that 20% of LPTV stations 
are owned by minorities—"a significantly 
higher percentage than for conventional 
stations," he noted. One of the reasons 
for creating the LPTV service was to in-
crease broadcast ownership diversity, in-
cluding the number of broadcast outlets 
owned by minorities. 
"We in the industry are working hard to 

fulfill the mission established for us by the 
Congress," said Kompas, reminding the 
committee that "Today's legislation 
should reflect today's facts." 

Smullin Receives 
Distinguished Service Award 

Bill Smullin, chair-
man and founder of 
California Oregon 
Broadcasting, Inc., 
received the National 
Association of Broad-
casters 1990 Distin-
guished Service 
Award at the opening 
luncheon of the NAB 

Convention on March 31. 
Smullin was honored for his pioneering 

work in small market broadcasting. He 
began his career in newspapers and in 
1933 got into radio, then television. As a 
television station owner, he also branched 
into cable television and microwave TV. 

Today, California Oregon Broadcasting, 
comprises a small empire of radio and 
television stations in southern Oregon 
and northern California. It includes sev-
eral LPTV stations. 

In the early I 960's, Smullin helped form 
a corporation to buy and distribute films 
for rural TV stations, a move that helped 
make the smaller markets competitive. He 
also helped develop public broadcasting 
in the Northwest, and he is a founding 
member of both the California and the 
Oregon associations of broadcasters. kl 

10 / LPTV Report / April 1990 
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FCC Chooses Simulcast Standard For HMV 
On March 21, the Federal Communica-

tions Commission voted to adopt a simul-
cast system for delivering high definition 
television signals, ending months of spec-
ulation by would-be purveyors of the ad-
vanced TV technology. The decision nixed 
the "augmentation" system that had also 
been considered and to some extent reas-
sured worried broadcasters who saw their 
channel allotments threatened. 

Under the simulcast approach, tele-
vision transmission systems use two 6 
MHz channels, one of which broadcasts 
standard NTSC signals, while the other 
(which need not be adjacent to the first) 
broadcasts the enhanced HDTV signal. 

Sikes Asks 9.7% Budget Hike, 
Urges Congress To 
Protect Localism 

In statements made before the House 
and Senate Appropriations Committees 
this spring, FCC Chairman Alfred Sikes 
requested $117.9 million for the agency's 
fiscal 1991 budget, a 9.7% increase over 
the fiscal 1990 budget. 
About 45% of the increase will cover 

unavoidable rises in costs, said Sikes. The 
balance is for additional funds and per-
sonnel needed to regain optimal func-
tioning at the FCC. Sikes noted that dur-
ing the 1980's the communications and 
information economy roughly doubled in 
revenues, while the FCC's budget shrank 
by one-third in actual spending power. 

Sikes urged the lawmakers to protect 
the Commission's ability to respond to 
technological change in the communica-
tions industry. Referring particularly to 
HDTV, he added, "We want to make sure 
that all the succeeding technological gen-
erations of high-resolution television in-
troduced in the United States preserve, 
indeed, reinforce our own unique broad-
cast culture and the principle of local-
ism." 11 

NCTV, FamilyNet 
On New Satellites 

As of March 26, NCTV has moved to 
Westar 5, transponder 2X, channel 4. The 
new satellite is home to NCTV's expanded 
programming, transmitted nightly from 
midnight to 6:00 a.m. EST. Previously, the 
network was using Satcom F4, transpon-
der I. 
The expanded programming includes 

two new student-produced programs, 
"The College Dating Club" and "The 
Dance Connection." 

Also moving is FamilyNet. The religious 
and family programming service switched 
transmissions March 29 to Satcom 4, 
transponder 5. 

Viewers with standard television sets will 
be able to receive the signal as well as 
those with HDTV sets. Eventually, when all 
viewers own HDTV receivers, the NTSC 
signal will be phased out. 
Augmentation systems, on the other 

hand, require 9 Mhz of continuous spec-
trum to create an HDTV image. Adopting 
this system would have meant major real-
locations of channel assignments and 
would have forced many existing broad-
casters off the air. 

Even with the simulcast system, some 
LPTV broadcasters have worried that the 
additional channel space requirement 
could force LPTV stations off the air— 

especially those in the high UHF chan-
nels. But Roy Stewart, chief of the FCC's 
Mass Media Bureau, told LPTV broadcast-
ers at a panel at the NAB Convention 
April 1 that he thought the new system 
would affect urban LPTV stations more 
than rural ones because available spec-
trum is more limited in larger markets. 

FCC Chairman Alfred Sikes said that 
the Commission will select an HDTV stan-
dard from the eight remaining contenders 
by 1993, and he asked the Advisory Com-
mittee for Advanced Television to submit 
its final report and recommendations by  
the end of September 1992. 

LOW PÓDVVËRR 
UHF TV ANTENNAS 

Mounting Optimization 
for Best Coverage and Picture 

CIRCULAR OR HORIZONTAL POLARIZATION 

190 170 180 

DCA 479 Gibbsboro-Marlton Rd., Voorhees, NJ 08043 

DCA Phone: (609) 435-3200 FAX: (609)435-3204 
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Getting 
the 

License 
was 

the easy 
part. 

Making your 
LPTV property 
a winner is 

the real 
challenge. 

Put our team of LPTV 
marketing ¡management 
pros to work for you. 

We can help you... 
O Analyze your market 
O Plan your strategy 
O Position your local 
market share 

O Develop provocative 
programming concepts 

O Plan and execute 
commercial selling 
programs and 
promotional activities 

01)4j at... 

/CCESS 

TEL I -Se' 

Call or write . 
Bernard Marko 
(305) 576-6000 

3630 N.E. 1st Court 
Miami, FL 33137 

NC 
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Broadcast Station Publicity 
Part Five 

Successful Screenings 

Screenings, press conferences, and sta-
tion parties are all events designed to 
attract members of the press to the sta-
tion, where they can receive printed infor-
mation and talk one-on-one with the sta-
tion's staff. 

In their simplest form, screenings pro-
vide a chance for critics or reviewers to 
see television programs in advance, so 
that their reviews can appear in newspa-
pers prior to, or on the day of, air. 

It is not possible to make a reviewer like 
a program. Nor is it desirable to have 
newspaper critics come to the station to 
see every program. The time isn't 
available—for either the television station 
or members of the press. However, a com-
fortable environment and congenial at-
mosphere may influence the critic's 
mood...and that may have an effect on his 
or her perception of the program. 

It is traditional to preview new series 
premieres, major documentaries, special 
or unusual episodes of on-going series, 
and entertainment specials. These are the 
things audiences are most likely to be 
interested in, and thus the ones that re-
viewers most want to see and report on— 
or critique. 
The station's promotion staff must be 

aware of the interest of people in many 
different departments at each local paper. 
It is possible that people at the newspa-
per other than the TV critic may want to 
preview a program. All who might be in-
terested should be invited. 

Whom To Invite 

The guest list should include represen-
tatives from college papers, and people 
responsible for in-house or company 
newsletters at major local corporations, 
plants, or associations. Special interest 
groups with interests related to an up-
coming program might also be included 
as a public relations gesture. 

Screenings range from the large scale 
variety, with dozens of people present, to 
the small one-on-one screening for just 
one newspaper critic. The following tips 
apply to both, and the range in between. 

Provide some form of refreshments. 
Chances are most of the guests have had 
to travel—sometimes in rush hour traffic 
from across town—to be present. Most 
stations have no policy against making 
alcoholic refreshments available. Those 
that do should also provide a variety of 
non-alcoholic beverages, ice, and—at the 
very least—potato chips, pretzels, pea-
nuts, or something similar. The larger the 
gathering, the greater the need for cat-
ered hors d'oeuvres. Often these can be 

—by Lance Webster 

paid for by a program sponsor or under-
writer. 

Provide adequate screening facilities 
and viewing space. Be sure everyone. in-
vited can clearly see the picture and hear 
the sound. Avoid screenings in busy of-
fices, or any place where office noise or 
interruptions can distract reviewers. Make 
sure the room temperature is comfort-
able. A cold draft or a hot house won't 
help your relations with the press. 

Prepare A Press Kit 

Give attendees at a screening whatever 
handouts are available before you actu-
ally show the program. Allow them time to 
review the written material. A news re-
lease containing a basic description of 
the program, the air date and time, and 
your channel number is mandatory. If 
possible, prepare a press kit containing 
photos, background and pertinent bio-
graphical information, and a list of cast 
and production crew members. Such a list 
is impressive and can encourage the re-
viewer to devote more space to the pro-
gram. Feature releases increase the story 
potential still further. 

If you're screening a local production, 
have the cast members and key produc-
tion people (the producer and director) 
available for interviews. One of these 
people can make a few brief introductory 
remarks, and all can answer questions 
after the show is over. 
Some newspaper critics have their own 

cassette machines for screenings. If at all 
possible, hand-deliver cassettes to them. 
This provides an opportunity to discuss 
publicity materials in person, and answer 
questions on the spot. 

Finally, accept negative reviews with 
good grace. If a critic's response to view-
ing a show seems negative, point out 
some positive elements of the show. But 
don't argue with the critic's judgments on 
specific points. Not all programs are 
good. Not all critics are always fair and 
just—but most usually are. And most pro-
grams have some redeeming features. If 
you're fortunate, the critic will pick up on 
those in the review.  

Lance Webster is the administrative direc-
tor of the Earth Communications Office, a 
non-profit environmental awareness group 
of communications industry professionals. 
He is the former executive director of the 
Broadcast Promotion and Marketing Exec-
utives (BPME). This article is the fifth in a 
multi-part series on station publicity ex-
cerpted from Broadcast Advertising and 
Promotion: A Handbook for Students and 
Professionals, available from BPME. EI 
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Marty Rubenstein Eddie Barker Peter Tannenwald John Kompas 

Panel 
continued from front page 

The discussion quickly centered on the 
importance of localism to LPTV broadcast-
ing and on the CBAs present efforts to gain 
must carry rights for LPTV stations. 

LPTV Touches Lives 

LPTV has already proven that it can meet 
the goals of localism and diversity in broad-
casting that the FCC envisioned when it 
authorized the service, said Stewart. "I 
am...impressed by its growth in stature and 
by the way it touches lives in small commu-
nities," he said. 

Rubenstein agreed that localism was the 
real strength of the LPTV industry. "If the 
day comes when a decision must be made 
between two stations," he said, "no one will 
take the license away from a station that 
does local programming." 

Tannenwald said that localism is the in-
dustry's best argument for must carry "Take 
heed of what...localism lin LPTVI is doing for 
the country. That is what Washington is 
hearing right now. It's the ticket we need 
when John and Marty and I go to the Hill 
and talk to people about cable." Tan-
nenwald was referring to the CBAs efforts to 
get must carry rights for LPTV into cable 
legislation currently being drafted in the 
Senate. 

Stewart mentioned that Rep. Al Swift (D-
WA), in a recent meeting on new technolo-
gies, expressed serious concern that the ba-
sic principles underlying the 
Communications Act—localism and the 
public interest—not be lost or altered be-
cause of technological change. "The thing 
that stopped him—and I don't think he's 
alone on this—was localism. Is that DBS 
satellite going to deal with the local needs 
and affairs and issues of the community?" 

Peter Ohm, owner of W53AA, an LPTV 
station broadcasting to New York City's 
Asian community, complained to the panel 
that the refusal of the city's cable compan-
ies to carry his station had seriously ham-
pered his ability to educate Asian viewers 
about the importance of the census. 

Impact of HDTV 

Responding to a question about the po-
tential effects of the FCC's high definition 
television policies on LPTV, Stewart said 
that HDTV "will be the test of my ability to 
account for you." lust before the conven-
tion, the FCC chose a simulcast standard for 
HDTV in the United States. Under the sys-
tem, a station will simultaneously broadcast 

Roy Stewart 

NTSC on one channel and HDTV on an-
other, effectively doubling the number of 
channels needed for television broadcast-
ing (see story, page I I ). Where channels are 
already filled, some stations will have to 
shut down to make room for the HDTV 
transmissions of others. 
The situation particularly threatens LP1V 

because, as a secondary service, it must 
yield the airwaves to full power stations 
regardless of the quality or presence of local 
programming, or the community's desires. 

Stewart said that the Commission was 
not yet sure how much channel capacity 
would be required for HDTV transmissions. 
But, he said, the new technology would af-
fect urban LPTV stations more than rural 
ones because fewer channels are available 
in urban areas. 

Presenting a somewhat brighter view was 
Peter Tannenwald, who noted that the new 
HDTV technology is a digital system operat-
ing at lower power levels and therefore 
causing less interference. "Eventually we 
may have room for more stations than we 
have today. It 'the digital systeml could spell 
the end of spectrum scarcity for television." 

Simulcast Better 

He also reminded the broadcasters that 
the simulcast system was the better in the 
long run. "I've heard people say that this is 
awful, that HDTV is really going to push 
LPTV out. I see it the other way. I think that 
the bad thing for us would have been an 
augmentation system where every station 
had to have 9 or 12 MHz in order to broad-
cast." 

But Tannenwald acknowledged the dan-
ger to LPTV stations and said no one was 
sure yet how the extra channels would be 
allocated. "HDTV is politically extremely 
popular right now. How it will come out, I'm 
not sure." 

Eddie Barker introduced the 1990 indus-
try theme—"LPTV...It's Here and There and 
Just About Everywhere!"—and announced 
the Third Annual LPTV Conference & Expo-
sition for November. "It's going to be a real 
bambumer!" he said, adding that the num-
ber of booths already committed to exceeds 
the total number of booths sold for the first 
convention in 1988. 

Stewart said that he would be deciding 
on the date for a new LPTV application 
window "in the next few months" and indi-
cated that it may be a regional window 
rather than a national. "I will do what I can 
to get another window open and to make it 
as broad as 1 can in terms of geographic 
area," he promised. EI 

SOLID STATE 
TRANSMITTERS 

Solid State 

Failsoft self redundant design 

2 watt-55KW 

Financing 

Turnkey Development 

JBSS 25 25 watt 
$7,600 

JBSS 100 100 watt 
$13,500 

JBSS 1K 1 kw 
$36,000 

JBSS 2K 2 kw 
$65,000 

Jaymen Broadcast 
7555 Collett Ave. 

Van Nuys, CA 91406 
(818) 994-5265 
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Supplier Solo 

WATCH 

=UV 
NATIONAL COLLEGE TELEVISION 

FOR STUDENTS. BY STUDENTS.' 

Targeted programming that attracts the most loyal late-night 
audience. . . college students! Six hours of satellite-delivered 
entertainment programming, seven nights a week! Quality 

programming, produced for college students 21y college students! 

UNIVERSITY 
It s the lust student produced coop opero to go 
nottonol, Suzlingl By students at UCLA 

Gperal 
Loticçe 

Daytime dromo sel on o 
college comae in the south, 
Explosive, By students as 
UN( (Impel Hill 

liii 4 %I 
Weekly reviews ol the latest Hollywood ond home 
video releases, By students at Washington Stole 
11,Pullman 

Aduif Corks:gm 
From the Museum of Cartoon Art (loss,' cartoons 
seldom seen on telension,as well os old favorites, 

z.t/. 

Health and limes, lot dorm 
dwellers, Encrust and lips lot 
good living rom experts, 

TALK 

IS 

CHEAP 

Ve 
at 

Marilyn Freeman spotlights 
people who stand up and 
den 'octal chonge, Plus 

. how you can too, 

The best in college comedy 
produred live, Watch out 
lenemon, By students at 
WSU•Pullmon 

GOOD NEWS 
DAD NEWS' 

The world s lint college slum, Zany antics oi 
college paper By students at UCLA 

Roommate find out how 
much they know about 

"Ifeetrrnintat eo,h omen By students at 
etcheru...• The American University 

Pic K ()I: The only notional college worry 

THE Ci)n)- must( video show, Sponsored by 
Chevrolet, Host 1Roy ploys em all 

For more information 
contact Peter Church 

(800) 223-1331 

VIDEO 

UNDERGROUND . 
College rodto comes to TV, New music music news 
ond more, By students st WSU Pullman 

CAMPUS No 11, Back lo•back dance music, 
HITCIA ,B- The hottest club has' Pump it up 

ond rock the house, 

Just Our 

Stuff 
Jack Fist 
NEW SHOW Tice weekly adventures of the world 
most inept private eye, By students at Columbia 
University 

NEW SHOW' U tug company horn 
Burbank presents no,Inlls 
oliernahve music video 

frICL uV College news bnefs every hall hour presented by student 
Nu,ws anchors from across the nation 

NCTV, Inc. One Madison Avenue, New York, NY 10010 
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Film, Television Workshops 
Scheduled 

More than 100 workshops in film and 
television will be offered again this sum-
mer at the 1990 International Film & Tele-
vision Workshops in Rockport—a small 
fishing village on the Maine coast. 

Courses are taught by established film 
and video professionals and include cor-
porate script writing, screen writing, di-
recting, film production, cinematography, 
special effects for film and video, video 
editing, acting for television, broadcast 

journalism, computer graphics and ani-
mation, and various video technologies. 
The week-long programs combine in-

tense study with an atmosphere of crea-
tive experimentation. %don ranges from 
$500 to $900. Accommodations and 
meals run $350 to $550 per week. 

For further information, call or write 
The Workshops, Rockport, ME 04856, 
(207) 236-8581. 

Panasonic S-VHS 
The Better Alternative 
—by Terry Gardner 

e 
Buying the proper video equipment is 

crucial to the cost-conscious LPTV broad-
caster. We at Panasonic realize that you 
can't afford to make mistakes when you 
choose your video system. You need reli-
able, easy-to-use equipment that will pro-
duce superb on-air pictures and at the 
same time help generate additional reve-
nue. Furthermore, when you buy, you have 
to consider not only your station's current 
equipment needs but its future needs as 
well. 

Let's look at the advantages of S-VHS. 
First, compared to other video produc-

tion formats, Panasonic S-VHS equip-
ment gives you the best cost-performance 
ratio available. 
With more than 400 lines of horizontal 

resolution, S-VHS videotape gives you 
two hours of recording—twice the record-
ing time of 3/4" and 3/4" SP This means 
that you can run a two-hour movie with-
out having to switch to another VTR. And 
more 30- and 60-second commercials 
can be recorded on a two-hour tape. You 
need less tape and fewer tape decks, and 
there is less tape handling. 

In addition, the tapes themselves take 
up less storage space and thus save you 
storage costs. 

S-VHS = Good Spots 
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operator can shoot several commercials 
on one tape. If additional S-VHS tape is 
needed, it can easily be purchased in 
many retail and video stores. 

For basic editing, Panasonic offers an 
editing system at a list price of $11,000. 
The system comprises the AG-7500A S-
VHS Hi-Fi Editing VCR, the AG-7510 S-
VHS Hi-Fi Source Player, and the AG-A750 
Single Event Edit Controller. 
Another advantage of S-VHS over other 

video production formats is that a client 
can view her commercial at her place of 
business, instead of at the station. For 
example, you can insert the S-VHS re-
corded tape of the commercial into the 
AG-7510 player. Then by throwing a 
switch on the AG-7500A, you can dub the 
tape to the AG-7500A as a VHS recording. 
Because the majority of consumers own 
VHS VCR's, the client can review the tape 
of her commercial at her convenience. 

In contrast, if you were using 3/4" 
VCR's, you'd have to feed the 3/4" tape to 
a VHS VCR, an operation that you'd prob-
ably have to do at the station. Thus S-VHS 
saves you not only time but the cost of the 
additional VCR. 

Generations of Good Pictures 

A third advantage is quality. In this edit-
ing example, three generations were re-
corded. The horizontal resolution of the 
third generation S-VHS picture is much 
better than the resolution that 3/4" and 3/ 
4" SP offer after three generations. And it 
is radically better than first generation 
VHS, which offers only 240 lines of resolu-
tion. If you incorporate Panasonic's TBC-
200Plus time base corrector into the edit-
ing process, you can go down as far as 
five generations and still have a usable 
video signal. 

For more sophisticated editing, such as 
A/B roll, replace the AG-A750 with Pana-
sonic's AG-800 Multi-Event Edit Control-
ler and add a second AG-7510 source 
player. Then complete the package with 
two time base correctors, such as the 
TBC-200Plus, and the AG-SW800 Audio/ 
Video A/B roll switcher. 

If you can't afford to jettison your cur-
rent editing system, Panasonic also has 
the answer—interformat editing. There 
are two considerations with interformat 
editing: VTR control interface and video 
signal quality. In the case of control, 
Panasonic offers three options. The Pana-
sonic IFP-45 machine control interface 
box allows control between Sony RM-440 
and Sony RM-450 edit controllers and 
Panasonic 34-pin VCR's. Panasonic's 1FP-
422 Serial-to-Parallel Interface Unit al-
lows control when used with RS-422 serial 
controllers and Panasonic 34-pin VCR's. 
And in the exciting new field of computer-
aided multimedia, the new Panasonic IFP-
232C1 interface will allow a personal com-
puter to control Panasonic's 34-pin 
VCR's. 

In an interformat system, to achieve the 

Has Your Fixed 
Antenna Got You 

In A Fix? 
Re-aiming 
satellite 
receiving 
antennas by 
hand can be 
time consum-
ing and 
annoying. 

Why put up with the hassle? 
Microdyne s VistaLinkTm 
lets you zoom in on satel-
lites, without leaving the 
station. In fact, you don't 
even have to be at the sta-
tion. Just punch in a com-
puter program, and our 
system takes care of the rest. 
Not quite ready for a pro-

grammable system? No 

problem. Select from dozens 
of other Microdyne systems, 
fixed or motorized, in 
C or Ku-band. Or both. Or 
let us install a customized 
system. 
Whether you're upgrading 

your station or just starting, 
we have a system tailored-
for your budget. Call us 
today at 904-687-4633. And 
nut together your low-power 
TV with a system from a 
high-power company. 

II Microdyne 
491 Oak Road, Ocala, Florida 32672 
Phone (904) 687-4633•TWX 810-858-0307 
Panafax (904) 687-3392 
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best signal possible without a generation 
loss, you can use the Panasonic UTP-2 
transcoder, which takes virtually any input 
video signal and transcodes it into any 
other output signal. 

Panasonic is continuously making im-
provements in S-VHS, and is committed 
to marketing the most cost-effective, 
technically advanced products for LPTV 
stations. 
To learn more about Panasonic S-VHS 

products, write Panasonic Communica-
tions & Systems Company, Audio Video 
Systems Group, 50 Meadowland Parkway, 
Secaucus, NJ 07094, or telephone 1-800-
524-1197, or 1-800-624-1711 in New 
Jersey. 

Terry Gardner is marketing manager-
professional video, in the Audio Video Sys-
tems Group of Panasonic Communica-
tions & Systems Company. WEI 

BON MGT 

We are the sons and daughters of 
giants. 

Mario Cuomo, 1982 Gubernatorial Inaugu-
ral Address 

North Carolina LPTV 
Wins Microdyne 

Vista-Link 

W67B0, an LPTV station in Rocky 
Mount, NC was the lucky winner of a 
$10,000 Microdyne VistaLink microwave 
system at the National Association of 
Broadcasters Convention in Atlanta. 

"Is this a joke?" said a surprised Bruce 
Whitehead of Family Broadcasting Enter-
prises, holder of TV-67's construction 
permit, when a Microdyne representative 
called him to announce the prize. "I've 
never even won a candy bar!" 

The fact that an LPTV station won the 
system is a boon for the company which 
has only recently begun targeting the 
LPTV market with the economically priced 
VistaLink. "We couldn't have been more 
thrilled or excited," said Janet McKay, ad-
vertising and public relations coordinator 
for Microdyne. "It couldn't have been bet-
ter if we'd orchestrated it!" 

The unit will be installed sometime in 
April or May. LeRoy McKay, the company's 
installation engineer and Janet McKay's 
husband, will direct the installation. 
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DATAWORLD MAPS 

111. 111‘ 

DO YOU KNOW YOUR MARKET? 
YOUR COMPETITION DOES! 

DATAWORLD MAPS CAN 

Depict your coverage! 

Market orient your sales people! 

Target your ethnic/demographic markets! 

Identify marginal signal areas! 

Plot any special requirements! 

MAP OPTIONS 

• SHADOWING (TERRAIN SHIELDING) 

• POPULATION DENSITY 

• CONTOUR COVERAGE 

• SPECIALS 

datawopld 
A Service of ow, Inc 

Fax (301) 656-5341 

(301) 652-8822 (800) 368-5754 

 Circle (4) on ACTION CARD  

Gt the FCC 
PROPOSED CONSTRUCTION PERMITS 

Supplier Side 
RAD1() 1,), 

"The Grassroots of Selling Advertising," a 
training program for broadcast sales peo-
ple, is now available from Sabatke & Com-
pany. The program is conducted at your 
station for your sales staff and can be ad-
justed to your needs and budget—as little 
as one hour or as much as two days. 

"Grassroots" emphasizes the basics of 
selling—from the opening line to "the best 
and only close you will ever need." Topics 
include overcoming objections, cold calling, 
selling against print, and sales contests. 

Also available is a collection of proven 
promotions. Written originally for radio, they 
also work well for LPTV 

Circle (141) on ACTION CARD 

"America's Defense Monitor," a lively 
weekly series on military and international 
topics, is being offered free of charge to 
LPTV stations. Among the programs sched-
uled this spring are "The Politics of Military 
Spending," "The Military and the Environ-
ment," "Reducing Armed Forces in Eu-

rope," and "National Security in the 
I 990's." 

"America's Defense Monitor" brings to-
gether experts with a broad range of views 
and ordinary citizens who are interviewed 
on the street. 
The series is produced in Washington by 

the Center for Defense Information, a 
non-profit, non-partisan research organiza-
tion that was founded in 1972 and accepts 
no funding from government, military, polit-
ical, or industrial organizations. It is hosted 
by Admiral Gene R. La Rocque, a 3I-year 
veteran of the U.S. Navy and the Center's 
director. 

Circle (152) on ACTION CARD 

In the last issue, we featured several 
sound effects companies. Add this one to 
the list: The Hollywood Edge. Billed as the 
best of ten years of production and post-
production sound design from the studios 
that helped produce Born On The Fourth Of 
July, the Hollywood Edge Premiere Edition 
comprises thousands of wide imaging 
sound effects, edited from more than 2,000 
hours of professionally recorded and edited 
material on 20 compact disks. Both real life 
sounds and meticulously staged studio ef-
fects are digitally recorded to be used alone 
or in combination to achieve a nearly unlim-
ited effects repertoire. The entire package of 
20 disks sells for $895, with no additional 
licensing, clearance, or royalty fees re-
quired. 

Write for a free demo disk. 

Circle (151) on ACTION CARD 

The following LPTV and TV translator applications 
have been accepted for filing and are not mutually 
exclusive with any other pending applications. If no 
petitions to deny these applications are filed, they 
will be granted. 

New Stations 

Ch. 15 Alabaster, AL. Doris Nell Legrand. 
Ch. 11 Decatur, AL. Richard W. Baker. 
Ch. 29 Dothan, AL. Frank A. Baker. 
Ch. 5 Montgomery, AL. Video Jukebox Network, 

Inc. 
Ch. 8 Appleton, AR. Arkansas Rural Television 

Co-op Company. 
Ch. 14 Arkadelphia, AR. David Jones, A General 

Partnership. 
Ch. 10 Batesville, AR. Arkansas Rural Television 

Co-op Company. 
Ch. 13 Camden, AR. Arkansas Rural Television 

Co-op Company. 
Ch. 5 El Dorado, AR. Arkansas Rural Television 

Co-op Company. 
Ch. 28 Little Rock, AR. Jimmy Cowsert. 
Ch. 51 Little Rock, AR. John Walton. 
Ch. 34 Jaynes, AZ. Mountain States 

Broadcasting, Inc. 
Ch. 25 Phoenix, AZ. Broadcasting Systems, Inc. 
Ch. 25 Williams, AZ. Great American TV & Radio 

Company, Inc. 
Ch. 27 Williams, AZ. Meredith Corporation. 
Ch. 4 Bakersfield, CA. Eduardo and Rosa Maria 

Caballero. 
Ch. 39 Barstow, CA. Katherine Estes Wilkerson. 
Ch. 66 Calexico, CA. Hector P Burgos, Jr. 
Ch. 65 Chico, CA. California-Oregon 

Broadcasting, Inc. 
Ch. 55 Escondido, CA. Hector P Burgos, Jr. 

Ch. 19 Fort Bragg, CA. Capital Foothills 
Broadcasters, Inc. 

Ch. 32 Lakehead, CA. Davis-Goldfarb Company. 
Ch. 27 Monterey, CA. Peninsula 

Communications, Inc. 
Ch. 60 Oceanside/Carlsbad, CA. Robert Lynn 

Suffel. 
Ch. 17 Palm Springs, CA. Biltmore Broadcasting 

Corporation. 
Ch. 4 Red Bluff, CA. Kidd Communications. 
Ch. 34 Redding, CA. Northern California 

Conference Association. 
Ch. 8 Sacramento, CA. Atrium Broadcasting 

Company. 
Ch. 19 Salinas, CA. Peninsula Communications 

Inc. 
Ch. 15 Santa Barbara, CA. Skywave 

Communications Corporation. 
Ch. 30 Santa Rosa, CA. The Chronicle 

Publishing Company. 
Ch. 68 Tahoe City, CA. Adam Laird Marko. 
Ch. 26 Ukiah, CA. California-Oregon 

Broadcasting, Inc. 
Ch. 25 Ventura, CA. Sterling Recreation 

Organization Company. 
Ch. 60 Vista, CA. D'Amico Brothers 

Broadcasting. 
Ch. 20 Weaverville, CA. Miller Broadcasting 

Company. 
Ch. 30 Blue Mesa, CO. Storm King TV 

Association, Inc. 
Ch. 54 Boulder, CO. Skywave Communications 

Corporation. 
Ch. 42 Cripple Creek, CO. The Pikes Peak 

Broadcasting Company. 
Ch. 61 Denver, CO. Lansman & Schatz 

Partnership. 
Ch. 44 Eagle, CO. Eagle Valley r/ Corporation. 
Ch. 31 Grand Junction, CO. Mesa County. 
Ch. 57 Greely, CO. J. B. Van De Sande. 
Ch. 16 Parker, CO. J. B. Van De Sande. 
Ch. 34 Redvale, CO. Montrose County. 
Ch. 18 South Fork, CO. University of Southern 

Colorado. 
Ch. 46 Sterling, CO. Board of Logan County 

Commissioners. 

Ch. 48 Sterling, CO. Board of Logan County 
Commissioners. 

Ch. 6 New Haven, CT. Trident Broadcasting. 
Ch. 12 Windsor Locks, CT. Morning Star 

Communications. 
Ch. 55 Talleyville, DE. William E. Mattis, Jr. 
Ch. 46 Wilmington, DE. William E. Mattis, Jr. 
Ch. 59 Cocoa, FL. Donald L. Jones. 
Ch. 4 Fort Pierce, FL. Stephen G. Watford. 
Ch. 8 Fort Pierce, FL. Jerry C. Coone. 
Ch. 13 Fort Myers, FL. Patrick J. Shepard. 
Ch. 14 Fort Walton Beach, FL. Scott Brehany. 
Ch. 44 Fort Pierce, FL. South Florida Public 

Telecommunications. 
Ch. 66 Fort Pierce, FL. South Florida Public 

Telecommunications. 
Ch. 18 Haines City, FL. Charles S. Namey. 
Ch. 27 Kissimmee, FL. Charles S. Namey. 
Ch. 48 Lakeland, FL. John Gerena. 
Ch. 37 Leesburg, FL. Paradise Media Group. 
Ch. 57 Madeira Beach, FL. Harry W. Perlow and 

Charles H. Simon, Jr. 
Ch. 13 Melbourne, FL. Penny C. Wilmoth. 
Ch. 46 Melbourne, FL. Treasure Coast 

Educational Broadcasting, Inc. 
Ch. 48 Melbourne, FL. Jerry E. Coone. 
Ch. 20 Mexico Beach, FL. Scott Brehany. 
Ch. 39 Midway, FL. Scott Brehany. 
Ch. 16 Naples, FL. Susan A. Lawrenson. 
Ch. 43 Naples, FL. Russell R. Weddell. 
Ch. 39 Ocala, FL. Press Broadcasting Company. 
Ch. 60 Palmetto, FL. Randy Meharg. 
Ch. 41 Pensacola, FL. Stephen G. Watford. 
Ch. 49 Perdido Key, FL. Toni Davis. 
Ch. 5 Port Charlotte, FL. Caloosa Television 

Corporation. 
Ch. 16 Stuart, FL. Stuart Tower Corporation. 
Ch. 59 Stuart, FL. Aubrey Smith. 
Ch. 65 Stuart, FL. Dennis E., Sr. and Margaret A. 

Murray. 
Ch. 21 Tallahassee, FL. Jeff Jacobsen. 
Ch. 7 Titusville, FL. Press Broadcasting 

Company. 
Ch. 56 Venice, FL. Warren J. Cave. 

continued on page 18 
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All Solid State 
1 kW UHF elkansmitter 
Acrodyne's Next Generation TV Transmitter 
is Sensibly Priced. 

The compact, highly dependable TRU/1000 design is loaded 
with features. Like built-in diagnostics. And field proven visual 
and aural amplifier modules, mounted on slide-out drawers for 
easy access and maintenance. It's a total transmission package 
that also provides these advantages: 

• No Tube Replacements 
• No Tuning 
• Plug-In Exciter 
• Redundant Power Supplies 

Immediate availability. Our lkW solid state transmitter is 
competitively priced with lkW single tube units and available now. 

Please call or write for more information. 
Circle (18) on ACTION CARD 

ACRODYNE 
Acrodyne Industries, Inc. 
516 Township Line Road 
Blue Bell, PA 19422 
1-800-523-2596 
In Pennsylvania, 215/542-7000 
FAX: 215-540-5837 
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LPTV Sideband Suppression Notch Filters & Video Aural Combiners 

Reduce sideband radiated 
power & meet FCC 
t ransmitter standards. 

Mers For Mudge« flagRodle 
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• UHF Iv 
• (NG 
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Full Details In Bulletin #15 

Ask For Our FREE Catalogs! 

Request BTV/87 which describes 
TV/FM/MMDS Broadcast Filters and 
Combiners for service radio bands 

  Catalog BTV/87 

Need A Special Filter? Call Us Today! 

"We Make Filters In A Hurry For Customers In Trouble!" 

Microwave Filter Co., Inc.• 6743 Kinne St.•E. Syracuse, NY 13057 
Toll Free(US/Can.): 1-800-448-1666•Collect(NY/AK/H1): 315-437-3953 

FAX: 315-463-1467•Telex: 249-613 

Circle (172) on ACTION CARD 

Ch. 16 West Bay, FL Scott Brehany. 
Ch. 47 West Palm Beach, FL. Treasure Coast 

Educational Broadcasting, Inc. 
Ch. 60 Brunswick, GA. Neighborhood 

Broadcasting Services, Inc. 
Ch. 7 Columbus, GA. Dr. Steven Hollis. 
Ch. 25 Newnan, GA. Max Marko. 
Ch. 34 Savannah, GA. Charles Namey. 
Ch. 41 Summerville, GA. Victory Broadcasting 

Corporation. 
Ch. 23 Kailua, HI. Alegria Broadcasting 

Corporation. 
Ch. 36 Kailua Kona, HI. Le Sea Broadcasting 

Corporation. 
Ch. 61 Maui, HI. Susan Durch. 
Ch. 10 Davenport, IA. Richard D. Martin. 
Ch. 45 Des Moines, IA. Janet Jacobsen. 
Ch. 16 Waterloo, IA. William D. Silverson, III. 
Ch. 31 Coeur D'Alene, ID. King Broadcasting 

Company. 
Ch. 58 Coeur D'Alene, ID. King Broadcasting 

Company. 
Ch. 39 Cottonwood, ID. New Life Broadcasting 

Company. 
Ch. 23 McArthur, ID. Mountain TV Network, Inc. 
Ch. 50 Moscow, ID. Raymond D. Tucker. 
Ch. 44 Soda Springs, ID. Caribou County TV. 
Ch. 51 Belvidere, IL. Belvidere Daily Republican. 
Ch. 59 Belvidere, IL. Belvidere Daily Republican. 
Ch. 64 Bloomington, IL. Douglas Sheldahl. 
Ch. 39 Champaign, IL. Robert H. Shreffler. 
Ch. 72 Chicago, IL Regina Hayes. 
Ch. 12 Mount Carmel, IL. Starlight Television 

Corporation. 
Ch. 18 Schaumburg, IL. Caribbean Broadcasting 

Corporation. 
Ch. 7 Shelbyville, IL. The Cromwell Group, Inc. 

of Illinois. 
Ch. 28 Springfield, IL. The Mahan Center. 
Ch. 33 Springfield, IL. Richard D. Martin. 
Ch. 24 Bloomington, IN. Dennis W. Wallace. 
Ch. 54 Chesterton, IN. Studio 5, Inc. 
Ch. 5 Fort Wayne, IN. Patrick J. Sheppard. 
Ch. 9 Fort Wayne, IN. Dennis W. Wallace. 
Ch. 15 Martinsville, IN. Randy J. Manley. 
Ch. 9 West Lafayette, IN. David A. Lawson. 
Ch. 61 Topeka, KS. Norma Torres. 
Ch. 15 Wichita, KS. Krista Fordham. 
Ch. 41 Wichita, KS. Warren A. Wright. 
Ch. 51 Wichita, KS. Channel 24, Ltd., Debtor in 

Possession. 

Ch. 55 Wichita, KS. Channel 24 Ltd. 
Debtor-In-Possession. 
Ch. 14 Berea, KY. Robert J. Spradlin. 
Ch. 44 Georgetown, KY. Robert J. Spradlin. 
Ch. 20 Glasgow, KY Brightness Ministries, Inc. 
Ch. 5 Lewisport, KY. Hancock Communications, 

Inc. 
Ch. 6 Lexington, KY Vearl Pennington. 
Ch. 42 Owensboro, KY. Douglas Sheldahl. 
Ch. 43 Radcliff, KY. Jimmie C. Lee. 
Ch. 21 Richmond, KY. Robert J. Spradlin. 
Ch. 30 Bogalusa, LA. Mountain TV Network, Inc. 
Ch. 62 Lafayette, LA. United Television, Inc. 
Ch. 9 Shreveport, LA. Clarabelle F. Boone. 
Ch. 54 Slidell, LA. Gerald Brothers, Jr. 
Ch. 8 Ocean City, MD. Bernard Marko. 
Ch. 63 York Center, ME. Mt. Kathadin Television, 

Inc. 
Ch. 44 Ann Arbor, MI. Rodney A. Moore. 
Ch. 3 Bay City, MI. Warren R. Wright. 
Ch. 68 Dearborn, MI. Rodney A. Moore. 
Ch. 59 Jackson, MI. Inspiration TV of Southern 

Oregon, Inc. 
Ch. 12 Kalamazoo, MI. Penny C. Wilmoth. 
Ch. 41 Pontiac, MI. Gwendolyn Moore. 
Ch. 11 Whitehall, MI. Gary Van Nortwick. 
Ch. 16 Alexandria, MN. Selective TV Inc. 
Ch. 18 Alexandria, MN. Selective TV, Inc. 
Ch. 15 Appleton, MN. Rural Western UHF TV 

Corporation. 
Ch. 17 Appleton, MN. Rural Western UHF TV 

Corporation. 
Ch. 43 Austin, MN. Teleview Systems of 

Minnesota. 
Ch. 45 Austin, MN. Teleview Systems of 

Minnesota. 
Ch. 63 Austin, MN. Teleview Systems of 

Minnesota. 
Ch. 51 Donnelly, MN. Teleview Systems of 

Minnesota. 
Ch. 53 Donnelly, MN. Tri-County UHF, Inc. 
Ch. 16 Granite Falls, MN. Minnesota Valley TV 

Improvement. 
Ch. 18 Granite Falls, MN. Minnesota Valley TV 

Improvement. 
Ch. 22 Granite Falls, MN. Minnesota Valley TV 

Improvement. 
Ch. 24 Granite Falls, MN. Minnesota Valley TV 

Improvement. 
Ch. 26 Granite Falls, MN. Minnesota Valley TV 

Improvement. 

Ch. 21 Redwood Falls, MN. Redwood TV 
Improvement. 
Ch. 25 Redwood Falls, MN. Redwood TV 

Improvement. 
Ch. 34 Willmar, MN. UHF-TV, Inc. 
Ch. 11 Jefferson City, MO. Raymond A. 

Karpowicz. 
Ch. 5 Joplin, MO. Don Stubblefield. 
Ch. 9 Joplin/Carthage, MO. Gary M. and 

Deborah R. Kenny. 
Ch. 46 Joplin/Carthage, MO. Gary M. and 

Deborah R. Kenny. 
Ch. 38 Monett, MO. Peggy L. Davis and 

Deborah R. Kenney. 
Ch. 15 Springfield, MO. Nancy M. Kuni. 
Ch. 43 Springfield, MO. Susan A. Lawrenson. 
Ch. 53 Booneville, MS. Unity Broadcasting, Inc. 
Ch. 5 Starkville, MS. First United Methodist 

Church. 
Ch. 9 Boyes, MT. Hansford County Translator 

System. 
Ch. 26 Bozeman, MI KKLF Communications, 

Inc. 
Ch. 19 Emigrant, MT. Paradise Valley TV 

Association. 
Ch. 34 Eureka, MT. Rural Television System. 
Ch. 53 Great Falls, MT. Robert D. Kymala. 
Ch. 26 Kalispell, MT. R. B. Sheldahl. 
Ch. 58 Libby, MT. KPAX Comunications, Inc. 
Ch. 40 Livingston, MT. Mountain Network, Inc. 
Ch. 56 Apex, NC. Victory Television Network. 
Ch. 29 Biscoe, NC. Journal Broadcasting of 

Charlotte, Inc. 
Ch. 34 Durham, NC. Beasley Broadcast Group 

of Eastern North Carolina. 
Ch. 34 Fayetteville, NC. Beasley Broadcast 

Group of Eastern North Carolina. 
Ch. 58 Greenville, NC. Local Television 

Associates, Inc. 
Ch. 7 Lumberton, NC. Billy Ray Locklear. 
Ch. 25 Lumberton, NC. Wilmington Telecasters, 

Inc. 
Ch. 66 Raleigh, NC. Christina M. Berry. 
Ch. 56 Wilmington, NC. Local Television 

Associates, Inc. 
Ch. 18 Broken Bow, NE. North Platte Television, 

Inc. 
Ch. 20 Lincoln, NE. Richard W. Baker. 
Ch. 28 Lincoln, NE. Patrick J. Shepard. 
Ch. 31 Lincoln, NE. Susan A. Lawrenson. 
Ch. 63 Keene, NH. Paugus Television, Inc. 
Ch. 44 Point Pleasant, NJ. New Jersey 

Broadcasting Authority. 
Ch. 21 Alamogordo, NM. John Myrl Warren. 
Ch. 51 Antonito, NM. Son Broadcasting, Inc. 
Ch. 38 Aztec, NM. Regents of the University of 

New Mexico. 
Ch. 49 Caballo, NM. KOAT Television, Inc. 
Ch. 57 Carlsbad, NM. KOB-TV, Inc. 
Ch. 51 Deming, NM. KOAT Television, Inc. 
Ch. 60 Deming, NM. Mountain States 

Broadcasting. 
Ch. 47 Farmington, NM. Christian Broadcasting 

Communications. 
Ch. 39 Ruidoso, NM. Paso Del Norte 

Broadcasting Corporation. 
Ch. 6 San Mateo, NM. Television Viewers 

Association. 
Ch. 28 Austin, NV. Austin Television Association. 
Ch. 62 Glendale, NV. Moapa Valley TV 

Maintenance District. 
Ch. 19 Las Vegas, NV. "Hey Buddy" 

Broadcasting Company. 
Ch. 46 Las Vegas, NV. Neal L. Andrews, Jr. 
Ch. 33 Buffalo, NY. George W. Kimble. 
Ch. 15 Cazenovia, NY. Kevin O'Kane. 
Ch. 19 Champlain/Chazy, NY. Champlain Radio. 
Ch. 49 Gloversville, NY. Michael A. Sleezer. 
Ch. 69 Hammond, NY. Videolink. 
Ch. 16 Ithica, NY. George W. Kimble. 
Ch. 30 Liberty, NY. John Mester. 
Ch. 57 Nyack, NY. Bernard Marko. 
Ch. 22 Oneida, NY. Kevin O'Kane. 
Ch. 43 Rochester, NY. Ronald D. Kniffen. 
Ch. 63 Rochester, NY. George W. Kimble. 
Ch. 44 Rome, NY. Kevin O'Kane. 
Ch. 39 Schenectady, NY. Penny C. Wilmoth. 
Ch. 51 White Lake, NY. Mesters TV. 
Ch. 11 Akron, OH. Gwendolyn Moore. 
Ch. 30 Chagrin Falls, OH. Media-Corn Television, 

Inc. 
Ch. 27 Cincinatti, OH. James Worrall. 
Ch. 18 Toledo, OH. Rodney A. Moore. 
Ch. 52 Youngstown, OH. James Worrall. 
Ch. 69 Youngstown, OH. Richard W. Baker. 
Ch. 27 Claremore, OK. Locke Supply Company. 
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Ch. 54 Edmond, OK. Locke Supply Company. 
Ch. 7 Norman, OK. Gerald Brothers. 
Ch. 46 Norman, OK. Lola E. Brothers. 
Ch. 4 Tulsa, OK. Harry V. Tootle. 
Ch. 15 Tulsa, OK. Locke Supply Company. 
Ch. 36 Tulsa, OK. Linda K. Trumbly. 
Ch. 39 Tulsa, OK. Lonnie James. 
Ch. 63 Tulsa, OK. John Walton. 
Ch. 64 Applegate, OR. Freedom 

Communications, Inc. 
Ch. 26 Astoria, OR. Fisher Broadcasting, Inc. 
Ch. 34 Astoria, OR. KOIN-TV, Inc. 
Ch. 43 Canyonville, OR. Metrocom of Oregon, 

Inc. 
Ch. 59 Chiloquin, OR. Kurt Petersen. 
Ch. 61 Chiloquin, OR. Quentin L. Breen. 
Ch. 63 Chiloquin, OR. Quentin L. Breen. 
Ch. 65 Chiloquin, OR. Quentin L. Breen. 
Ch. 67 Chiloquin, OR. Quentin L. Breen. 
Ch. 50 Cottage Grove, OR. South Lake 

Television, Inc. 
Ch. 52 Florence, OR. West Lane Translator, Inc. 
Ch. 46 Heppner, OR. Blue Mountain Translator 

District. 
Ch. 38 Lincoln City/Newport, OR. KOIN-TV, Inc. 
Ch. 42 Lincoln City, OR. Fisher Broadcasting Inc. 
Ch. 82 Phoenix, OR. Freedom Communications, 

Inc. 
Ch. 23 Prineville, OR. Christ Loves You 

Broadcasting. 
Ch. 29 Prineville, OR. Fisher Broadcasting, Inc. 
Ch. 31 Prineville, OR. KOIN-TV, Inc. 
Ch. 2 Reedsport, OR. State of Oregon. 
Ch. 8 Silver Lake, OR. State of Oregon. 
Ch. 27 Tumalo, OR. Columbia River Television, 

Inc. 
Ch. 64 Kittanning, PA. Abacus Broadcasting. 
Ch. 9 Scranton/Dunmore, PA. George W. Kimble. 
Ch. 18 Scranton, PA. Diocese of Scranton. 
Ch. 50 Sharon, PA. Harvest Television. 
Ch. 36 State College, PA. The New York Times 

Company. 
Ch. 39 State College, PA. The New York Times 

Company. 
Ch. 42 State College, PA. The New York limes 

Company. 
Ch. 10 Wilkes-Barre, PA. Robert H. Shreffler. 
Ch. 66 Quebradillas, PR. Arzuaga Broadcasting 

Group. 
Ch. 60 Charleston, SC. Charles S. Namey. 
Ch. 65 Darlington, SC. James W. Owens. 
Ch. 35 Hilton Head Island, SC. Myron K. Hines. 
Ch. 16 Sumter, SC. James W. Owens. 
Ch. 20 Aberdeen, SD. Warren L. Carter. 
Ch. 60 Rapid City, SD. Rey F Franco Perez. 
Ch. 54 Rowena, SD. Sioux Valley Rural Telecom 

Co-op, Inc. 
Ch. 13 St. Louis, MO. Todd M. Cralley. 
Ch. 24 St. George, UT. American Television of 

Utah, Inc. 
Ch. 38 St. Augustine, FL Donald L. Jones. 
Ch. 66 St. Louis, MO. EZ Communications, Inc. 
Ch. 28 Bristol, TN. Susan A. Lawrenson. 
Ch. 55 Chattanooga, TN. TV 14, Inc. 
Ch. 26 Dickson, TN. Lorianne Crook-Owens. 
Ch. 28 Franklin, TN. Lorianne Crook-Owens. 
Ch. 56 Knoxville, TN. Robert H. Shreffler. 
Ch. 22 Memphis, TN. Eddie L Whitehead. 
Ch. 67 Memphis, TN. Francis R. Santangelo. 
Ch. 69 Memphis, TN. Stephen G. Watford. 
Ch. 13 Oneida, TN. Knoxville Channel 8 Limited 

Partnership. 
Ch. 13 Shelbyville, TN. Lenk Broadcasting 

Company, Inc. 
Ch. 9 Beaumont, TX. Max Marko. 
Ch. 5 Beverly, TX. Sentinel Bluff Television, Inc. 
Ch. 20 Brownsville, TX. Joseph A. Zavaletta, 

M.D., P.A. 
Ch. 53 Carrizo Springs, TX. Mountain TV 

Network, Inc. 
Ch. 69 Clear Lake, TX. Far Eastern Telecasters. 
Ch. 57 College Station/Bryan, TX. Pueblo 

Broadcasting Corporation. 
Ch. 35 Corpus Christi, TX. David A. Davila. 
Ch. 66 Corpus Christi, TX. Elva Denise Hinojosa. 
Ch. 56 El Paso, TX. Linda K. Trumbly. 
Ch. 30 Freeport, TX. Claude Johnson. 
Ch. 21 Giddings, TX. Kingstip Communications, 

Inc. 
Ch. 36 Harlingen, TX. Faith That Pleases God 

Corporation. 
Ch. 52 Harlingen, TX. Agustin Torres, Jr. 
Ch. 55 Houston, TX. Breckenridge Broadcasting 

Company. 
Ch. 62 Jasper, TX. Mountain TV Network, Inc. 
Ch. 32 La Grange, TX. Kingstip 

Communications, Inc. 

Ch. 56 Levelland, TX. South Plain College. 
Ch. 62 Marshall, TX. Rey F. Franco Perez. 
Ch. 26 McAllen, TX. TWC Television Ministries. 
Ch. 57 McAllen, TX. TWC Television Ministries. 
Ch. 67 McAllen, TX. Norma Torres. 
Ch. 62 Midland, TX. Gerald D. Kamp. 
Ch. 20 Odessa, TX. 'Caleb C. Trumbley. 
Ch. 42 Paris, TX. Matthew Murillo, Jr. 
Ch. 58 Richmond, TX. Robert W. Fisher. 
Ch. 27 Taylor, TX. Kingstip Communications, Inc. 
Ch. 10 Texarkana, TX. Effie Marko. 
Ch. 26 Tyler, TX. Rey F. Franco Perez. 
Ch. 48 Tyler, TX. Elva Denise Hinojosa. 
Ch. 62 Victoria, TX. Pueblo Broadcasting 

Corporation. 
Ch. 9 Wichita Falls, TX. Effie Marko. 
Ch. 26 Cedar City, UT. American Television of 

Utah, Inc. 
Ch. 29 Eureka, UT. Juab County. 
Ch. 33 Eureka, UT. Juab County. 
Ch. 35 Eureka, UT. Juab County. 
Ch. 50 Ogden, UT. First National Broadcasting 

Company. 
Ch. 12 Panguitch, UT Panguitch City 

Corporation. 
Ch. 25 Park City, UT. University of Utah. 
Ch. 33 Park City, UT. American Television of 

Utah, Inc. 
Ch. 18 Price, UT. University of Utah. 
Ch. 22 Rural Summit County, UT. University of 

Utah. 
Ch. 47 Orange, VA. Dennis N. Currence. 
Ch. 4 Richmond, VA. Krista Fordham. 
Ch. 42 Richmond, VA. Summation Broadcasting 

Company. 
Ch. 48 Richmond, VA. Television Interests 

Company. 
Ch. 56 Roanoke, VA. Penny C. Wilmoth. 
Ch. 58 Ruckersville, VA. Ridge Broadcasting 

Corporation. 
Ch. 42 South Boston, VA. Charles Everette 

Beaver. 
Ch. 17 Charlotte Amalie, VI. Paradise 

Superstation Limited, Inc. 
Ch. 11 Burlington, VT. Susan A. Lawrenson 

Ch. 13 Burlington, VT. Susan Webb. 
Ch. 38 Rutland, VT. WNNE-TV, Inc. 
Ch. 15 Bellingham, WA. Gaylord Broadcasting 

Company. 
Ch. 19 Camas, WA. A. B. Herman. 
Ch. 10 Prosser, WA. Washington State 

University. 
Ch. 58 Seattle, WA. Breckenridge Broadcasting 

Company. 
Ch. 43 Wenatchee, WA. Gaylord Broadcasting 

Company. 
Ch. 13 Green Bay, WI. Robert H. Shreffler. 
Ch. 51 Green Bay, WI. Richard D. Martin. 
Ch. 19 Janesville, WI. Douglas Sheldahl. 
Ch. 5 Madison, WI. Warren J. Cave. 
Ch. 11 Madison, WI. Skywave Communications 

Corporation. 
Ch. 33 Madison, WI. Inspiration TV of Southern 

Oregon. 
Ch. 43 Milwaukee, WI. Telethon Television 

Company. 
Ch. 31 Minocqua, WI. Ronald La Verne Myers. 
Ch. 36 Charleston, WV. John Walton. 
Ch. 17 Huntington, WV. Francis R. Santangelo. 
Ch. 52 Huntington, WV. National Minority TV, Inc. 
Ch. 19 Evanston, WY. American Television of 

Utah, Inc. 

Modifications 

K18CS Anchorage, AK. Fireweed Television. 
K20AG Anchorage, AK. Alaska Broadcast 

Television, Inc. 
KO5HC Kenai, AK State of Alaska. 
W55BE Montgomery, AL. K Sandoval Burke. 
W61BG Montgomery, AL. Trinity Broadcasting 

Network. 
K22BZ Little Rock, AR. Catch-22 Broadcasting, 

Inc. 
K28C1 Atwater, CA. Trinity Broadcasting Network. 
K33BY Bakersfield, CA. Sterling Recreation 

Organization Company. 
WO7BR Bakersfield, CA. Caloosa Television 

Corporation. 
K33DI East Weed, CA. California-Oregon 

Broadcasting, Inc. continued 

...the standard by which others are judged. 

Write or Call for Complete Product Information & Pricing 
1-800-658-9099 or 608 785-7766 

Circle (81) on ACTION CARD 
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Classifieds 
WANTED TO BUY 

Immediate buyers for LPTV construction permits, 1 
kW or better, top 100 markets. Call Bill Kitchen at 
Sunbelt Media Group, (303) 665-3767. 

LPTV station in south Florida area. Call or write M. 
Greenberg, c/o Silvercup Studios, 42-25 21st St., 
Long Island City, NY 11101, Dept. T, (212) 349-9600. 

SERVICES OFFERED 

Turnkey site development services include site ac-
quisition, negotiation, and permitting; site 
construction/installation, and maintenance; 
transmitter/downlink optimization, and site manage-
ment. Our reputation is that of being responsible, 
fair, and professional. We're Shaffer Communica-
tions Group, Inc., 3050 Post Oak Blvd., Suite 1700, 
Houston, TX 77056, (713) 621-4499, FAX (713) 621-
5751. 

LPTV applications, channel searches, and amend-
ments. FCC filing window will open in Spring 1990. 
Independent, registered, professional engineer with 
6 years' FCC experience. Call Dwight Magnuson for 
quotation, (615) 525-6358. 

LPTV mailing labels. Reach all LPTV licensees, CP 
holders, applicants. Highly accurate, up-to-date mar-
keting lists in your choice of format. Kompas/Biel & 
Associates, Inc., (414) 781-0188. 

SITUATIONS WANTED 

Creative/sales oriented. Extensive 20-year back-
ground in TV—network, cable, and LPTV. Currently 
VP Sales/Creative Services in 52nd market. Reel, 
resume, and references on request. Adam Gilbert, 
170 Robert Gardens North, Queensbury, NY 12804. 

Arent, Fox, Kintner, Plotkin & Kahn 

Washington Square 1050 Connecticut Avenue, NM. 
Washington, D.C. 20036-5339 

General Counsel to the 

Community Broadcasters Association 

telephone (202) 857-6000 Telex WU 892672 Telecom, (202) 857-6395 

JOHN H. BATTISON, P.E. 
& ASSOCIATES 
Consulting Low Power TV Engineers 

2684 State Route 60, RD #1 
Loudonville, Ohio 44842 

Applications, Licensing, Turnkey 

(419) 994-3849 

FCC ON-LINE DATABASE 

datawopld 
Allocation, Terrain Studies 
AM • FM • TV • LPTV • ITFS 

PO. Box 30730 
Bethesda, MD 20814 

(301) 652-8822 (800) 368-5754 

110111 IICI[MTàfààâïf ffil(JUIP 
'WE ARE PIONEERS IN LPTV' 

From Conception, to Air .. . and Beyond! 
IF YOU HAVE THE QUESTIONS, 

WE HAVE THE ANSWERS 

Call Today (518) 798-4786 

It's 12:00 am... 

Do you know who's running the Station? 

The STUDIO PRO is 
* A fully automatic program control system with commercial 

insertion capabilities 

* Broadcast quality, solid state vertical interval switching 

* HDTV video bandwidth, with optional stereo audio 

* Compatible with virtually all 3/4", SVHS 1/2", or 
Laser Disk players 

* The ultimate system to improve your bottom line 

TE Products, Incorporated 

2 Central Street 

Framingham, MA 01701 

800-832-8353, (508) 877-6494, FAX: (508) 788-0324 

Circle (17) on ACTION CARD 

KO8HE Garberville, CA. Precht Television 
Associates, Inc. 
K14HX Lakehead, CA. Northern California 

Educational TV Association, Inc. 
K28CY Lewiston, CA. Northern California 

Educational TV Association, Inc. 
K5OCL McKittrick, CA. Belridge Elementary 

School District. 
K65DJ Redding, CA. Trinity Broadcasting 

Network. 
K69FE San Luis Obispo, CA. Alegria 

Broadcasting Corporation. 
K0611 Susanville, CA. Northern California 

Educational TV Association, Inc. 
K66DK Aurora, CO. Jerold R. Welch. 
K49AX Delta, CO. Montrose County. 
K69CZ Grand Junction, CO. Mesa County, 

Colorado. 
K24CH Mancos, CO. Montezuma-Dolores 

County Metropolitan Recreational District. 
KO4FY Nucla, CO. San Miguel Power 

Association, Inc. 
K48CU Pueblo, CO. Full Gospel Outreach, Inc. 
W26AU Wilmington, DE. National Minority TV, 

Inc. 
WO5BF Chipley, FL. Pentacom Broadcasting 

Corporation. 
W67BY Fort Myers, FL. Trinity Broadcasting 

Network. 
W59BC Jacksonville, FL. Jacksonville Translator, 

Inc. 
WO7BX Melbourne, FL. Valley TV Company. 
W11BM Orlando, FL. The National Black Media 

Coalition. 
W49AW Palatka, FL. Pentecostal Revival 

Association, Inc. 
W17AB Tallahassee, FL. Associated Christian TV 

System, Inc. 
W20AU Atlanta, GA. Nancy Davis. 
W44AF Augusta, GA. Neighborhood 

Broadcasting Services, Inc. 
W33AL Brunswick, GA. Trinity Broadcasting 

Network. 
WO4CG Metcalf, GA. Timothy Brumlik. 
K68BE Hanalei, HI. Hawaii Public Broadcasting 

Authority. 
K6ODJ Cedar Rapids, IA. Trinity Broadcasting 

Network. 
K35CF Des Moines, IA. Douglas Sheldahl. 
K69DC Burley, ID. State Board of Education 

(IEPBS). 
W45AJ Rockford, IL. Katy Communications, Inc. 
W26AS Clarksville, IN. Brightness Ministries, Inc. 
W18AT Gary, IN. Studio 5, Inc. 
W14AT Indianapolis, IN. American Christian TV 

System, Inc. 
W31AL Indianapolis, IN. Kingdom of God 

Ministries, Inc. 
WO8CT New Albany, IN. Brightness Ministries, 

Inc. 
W65BK Terre Haute, IN. Trinity Broadcasting 

Network. 
W69CF Greenville, KY. Sue P Thomas. 
WO6BM Hawesville, KY. Hancock 

Communications, Inc. 
W46BE Murray, KY. Elbert Lee Grimes, 
W56DR Baton Rouge, LA. Trinity Broadcasting 

Network. 
K59DG New Orleans, LA. Trinity Broadcasting 

Network. 
W20AF New Orleans, L.A. Frontier Gulf 

Broadcasting, Inc. 
W29BA Lawrence, MA. Tele Italia, Inc. 
W42AU Pittsfield, MA. Trinity Broadcasting 

Network. 
W11BX Springfield, MA. Harvard Broadcasting, 

Inc. 
W13BV Springfield, MA. Harvard Broadcasting 

Inc. 
W52AS Frederick, MD. Great Trails Broadcasting 

Corporation 
W42AW Biddeford, ME. Mt. Kathadin Television, 

Inc. 
W61BH Portland, ME. Figgie Communications, 

Inc. 
W40AN Escanaba, MI. Burnham Broadcasting 

Company, L.P. 
W17AV Petoskey, MI. Heritage Broadcasting 

Company of Michigan. 
W29CB Brainerd, MN. Howard F. Roycroft. 
K21AK Donnelly, MN. Teleview Systems of 

Minnesota, Inc. 
K58BS Minneapolis, MN. Trinity Broadcasting 

Network. 
K6ODS Rochester, MN. Trinity Broadcasting 

Network. 
continued on page 22 
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EMCEE 
T-IWWgh nt 
JHigjck 

EMCEE gets your LPTV system 
off the ground with the newest 
in high technology. 

From Studio Design to turnkey 
systems, EMCEE provides the 
products and services you 
need for your LPTV station. 

From one to 5000, we fill every 
watt with power-and transmit 
your signal through the most 
reliable and technically 
advanced broadcast equipment 
. . . all provided by EMCEE. 

Our 29 years of tower 
installation experience and our 
turnkey capabilities mean that 

  your station comes in loud and 
clear . . . with EMCEE Broadcast 
Products. 

Reach the high point in high tech: 
Call us today at 1-800-233-6193 for 
free systems design assistance. 

\ 
"••••• 

\ 

EMCEE 
advanced technology 
systems excellence   

EMCEE BROADCAST PRODUCTS, Div. of Electronics, Missiles & Communications, Inc. 
White Haven, Pa. 18661 FAX (717) 443-9257 

Call Toll-free: 1-800-233-6193 • (In PA: 717-443-9575) • TWX: 510-655-7088 • Ans: EMCEE VVHHV 
/ Circle (1) on ACTION CARD / 
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• ENGINEERING / LICENSING 
• CONSTRUCTION / INSTALLATION 
• SERVICE AND MAINTENANCE 

COMMUNICATIONS RESOURCE ASSOC. 

THE RIGHT CHOICE FOR YOUR SUCCESS 
IN LPTV AND COMMUNITY BROADCASTING 

COMMUNICATIONS RESOURCE ASSOCIATES 
149 TARGET INDUSTRIAL CIRCLE BANGOR, ME 04401 

TEL. 207-947-4252 FAX 207-947-4432 

Circle (31) on ACTION CARD 

What's Going On 
A,oril 18-20, 1990. Broadcast Financial Management Association's 30th Annual Meeting. Hyatt Regency, 

San Francisco, CA. Contact: Cathy Milana, (312) 296-0200. 

May 7, 1990. TV Active 90: The Conference on Interactive Television. Four Seasons Hotel, Los Angeles, CA. 
Contact: Sally E. Chin, (212) 382-3929. 

May 17-20, 1990. American Women in Radio and Television's 39th Annual Convention. Capital Hilton, 
Washington, DC. Contact: Diane Walden, (202) 429-5102. 

May 20-23, 1990. Cable '90, The National Show, sponsored by the National Cable Television Association. 
Georgia World Congress Center, Atlanta, GA. Contact: NCTA Convention/Exposition Headquarters, 
(202) 775-3606. 

June 2-4, 1990. ShowBiz Expo, sponsored by Live Time, Inc. Los Angeles Convention Center, Los Angeles, 
CA. Contact: Live Time, Inc., (213) 668-1811. 

June 3-9, 1990. Eleventh Banff Television Festival. Banff, Alberta, Canada. Contact: Box 1020, Banff, Alberta, 
Canada TOL OCO, (403) 762-3060. 

June 10-13, 1990. 1990 BPME & BDA Annual Conference, sponsored by the Broadcast Promotion and 
Marketing Executives and the Broadcast Designers' Association. Bally's, Las Vegas, NV. Contact: Jay 
Curtis, (213) 465-3777. 

June 11-14, 1990. Management Seminar for News Directors, sponsored by the Radio-Television News 
Directors Association and the University of Missouri School of Journalism. Contact: David Bartlett, (202) 
659-6510. 

September 16-18, 1990. Southern Cable Television Association 1990 Eastern Show, Washington Conven-
tion Center. Washington, DC. Contact: (404) 252-2454. 

September 21-25, 1990. Audio Engineering Society 89th Convention. Los Angeles Convention Center, Los 
Angeles, CA. Contact: Ronald L Bennett, (818) 986-4643. 

September 24-27, 1990. Radio-Television News Directors Association Annual Convention. San Jose, CA. 
Contact: (202) 659-6510. 

October 1990. Women in Communications Annual Conference. Boston, MA. Contact: Susan Lowell Butler, 
(703) 528-4200. 

October 4-7, 1990. Society of Broadcast Engineers 5th Annual National Convention. St. Louis, MO. Contact: 
(317) 842-0836. 

October 13-17, 1990. Society of Motion Picture and Television Engineers Annual Conference. Jacob J. 
Javits Convention Center, New York City. 1991 Conference: October 26-30, Los Angeles. 1992 Confer-
ence: November 10-14, Toronto. Contact: Ann Cocchia, (914) 761-1100. 

October 16-17, 1990. Broadcast Credit Association 24th Credit and Collection Seminar. Harbour Castle 
Westin Hotel, Toronto, Canada. Contact: Mark Matz, Vice President-Marketing, (708) 827-9330. 

November 17-19, 1990. Community Broadcasters Association Third Annual LPTV Conference & Exposi-
tion. Riviera Hotel, Las Vegas, NV Contact: Eddie Barker & Associates, 1-800-225-8183. 

January 7-/O, 1991. Association of Independent Television Stations Annual Convention, Century Plaza, Los 
Angeles, CA. 

January 14-18, 1991. National Association of Television Program Executives 28th Annual Convention. New 
Orleans Convention Center, New Orleans, LA. 

February 1-2, 1991. Society of Motion Picture and Television Engineers 25th Annual Television Conference. 
Westin Detroit. Detroit, MI. Contact: Ann Cocchia, (914) 761-1100. 

June 13-19, 1991. 17th International Television Symposium and Technical Exhibition. Montreux, Switzer-
land. Contact: PO. Box 97, Rue du Theatre 5, CH-1820 Montreux, Switzerland. 

K64DP Spring Lake Park, MN. Mark Denyes. 
KO7SD Rolla, MO. Curators of the University of 

Missouri. 
K34BR St. Charles, MO. Trinity Broadcasting 

Network. 
K18BT St. Louis, MO. Trinity Broadcasting 

Network. 
K210D St. Louis, MO. Ken Jacobsen. 
W53AF Booneville, MS. Unity Broadcasting, Inc. 
WO9AU Laurel, MS. WLOX Television, Inc. 
W58B0 Natchez, MS. Trinity Broadcasting 

Network. 
W20A0 Philadelphia, MS. Morgan D. Hardy. 
K47BL Lewistown, MT. KULR Corporation. 
K70EZ Lewistown, MT. KFBB Corporation. 
W28AC Charlotte, NC. Michael B. Glinter. 
W58BL Highlands, NC. University of North 

Carolina. 
WO8BI Hot Springs, NC. WLOS-TV, Inc. 
WO5B1 Morehead City, NC. Roy H. Park 

Broadcasting, Inc. 
W1OBZ Wilmington, NC. Edward J. Bolton. 
K41 BV Williston, ND. Trinity Broadcasting 

Network. 
K64CL Malcolm, NE. K. Sandoval Burke. 
K21CY Ogallala, NE. North Platte Television, Inc. 
K61 FA Cebolla, NM. Cebolla Television Booster's 

Assn. 
K49BY Clovis, NM. New Mexico Broadcasting 

Co., Inc. 
K18CT Raton. NM. Grace Television Ministries. 
KO8KX Taos, NM. KOAT Television, Inc. 
K63EF Las Vegas, NV. Gerald D. Kamp. 
K69BJ Quinn River Area, NV. Humbolt County. 
W14AZ Glens Falls, NY. Trinity Broadcasting 

Network. 
W39BC Hamburg, NY. Southtown's Christian 

Center, Inc. 
WO7BJ Ithaca, NY. WENY, Inc. 
W51AN Olean, NY. Trinity Broadcasting Network. 
W15AL Rochester, NY. Monica Kimble. 
W12BZ Rome, NY. Kevin O'Kane. 
W11BP Syracuse, NY. Craig L. Fox. 
W13BU Syracuse, NY. Craig L. Fox. 
W40AE Chillicothe, OH. Trinity Broadcasting 

Network. 
W12BS Cleveland, OH. TV 12, Inc. 
W13CB Cleveland, OH. TV 31, Inc. 
WO2BY Freemont, OH. Seeway Broadcasters. 
W39A1 Youngstown, OH. Trinity Broadcasting 

Network. 
K44BQ Ardmore, OK. Trinity Broadcasting 

Network. 
K27CH Broken Bow, OK. Jewell B. Callahan. 
K14HT Milton, OR. Apple Valley Broadcasting, 

Inc. 
K39CL Yoncalla, OR. California-Oregon 

Broadcasting, Inc. 
W5lBJ Freedom, PA. Abacus Television. 
W61BU Lock Haven, PA. Diversified 

Communications. 
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W50AV San German, PR. Aracelis Ortiz. 
W42BH Charleston, SC. Media Properties. 
W58BQ Greenville, SC. National Minority 

Television, Inc. 
W68BZ Myrtle Beach, SC. Diversified 

Communications. 
K46CB Sioux Falls, SD. Heritage Broadcasting 

Group. 
W51BG Farragut/Knoxville, TN. Dwight R. 

Magnuson. 
W630L Memphis, TN. Janet Jacobsen. 
W1 OBI Nashville, TN. TV 10, Inc. 
K13VC Austin, TX. Global Information 

Technologies, Inc. 
K3OCE Austin, TX. Austin Television. 
K55EN Austin, TX. Frontier Broadcasting, Inc. 
K68DE Dallas, TX. Frontier Southwest 

Broadcasting, Inc. 
K33DB Houston, TX. Dupont Investment Group, 

85 Ltd. 
KO5HR Livingston, TX. Polk County Broadcasting 

Company. 
K66CA Livingston, TX. International Broadcasting 

Network. 
K64AC Perryton, TX. C. L. & O. Translator 

System, Inc. 
K66AB Perryton, TX. C. L. & O. Translator 

System, Inc. 
K68AD Perryton, TX. C. L. & O. Translator 

System, Inc. 
K4OCT San Marcos, TX. Kingstip 

Communications, Inc. 
K65ES San Antonio, TX. Louis Martinez. 
W51BH Gloucester, VA. Bowen Media 

Corporation. 
WO2BN Richmond, VA. Christel Broadcasting, 

Inc. 
W16AL Burlington, VT. Trinity Broadcasting 

Network. 
K23AS Aberdeen, WA. Trinity Broadcasting 

Network. 
K66BT Prescott, WA. Prescott School District. 
W54BH Madison, WI. WSSM-TV, Inc. 
W39AZ Parkersburg, WV. Brightness Ministries, 

Inc. 
K21 CV Rawlins, WY. KTVVO Corporation. 

INDEX TO ADVERTISERS 
Use this handy chart to find the ad you're looking for. Then fill out 

the ACTION CARD bound in this magazine for FAST answers to all 
your questions. 

COMPANY 
Access America Television, Inc  
Acrodyne Industries, Inc.   
Broadcast Systems, Inc  
Capitol Television Network   
CJM Productions  
Community Broadcasters Association  
Comprompter Corporation  
CRA   
Dataworld   
Dielectric   
EMCEE Broadcast Products   
FamilyNet   
Jayman Broadcast   
Latham Foundation, The   
Lindsay Specialty Products  
Microdyne Corporation   
Microwave Filter   
NCTV   
Quantum Marketing  
RFD-TV  
Starion Premiere Cinema  
TE Products, Inc.   
Television Technology Corporation 
Uni-Set Corporation  

ACTION CARD ADVERTISER 
PAGE NUMBER FACT LINE 
12 24 (305) 576-6000 
17 18 (215) 542-7000 
6 9 (602) 582-6550 
8 153 (818) 992-8807 
6 93 (615) 320-7556 
2 131 (800) 225-8183 

19 81 (608) 785-7766 
22 31 (207) 989-6055 
16 4 (301) 652-8822 
11 162 (609) 435-3208 
21 1 (717) 443-9575 
23 106 (800) 832-6638 
13 82 (818) 994-5265 
3 33 (415) 521-0929 
4 12 (705) 324-2196 

15 100 (904) 687-4633 
18 172 (315) 437-3953 
14 20 (212) 689-0088 
10 21 (215) 345-9399 
9 6 (402) 345-2322 

24 15 (213) 393-3746 
20 17 (800) 832-8353 
5 7 (303) 665-8000 
7 29 (716) 554-3820 

Trying to find the best fit 
for your programming puzzle? 

'I, fl, se 
euviek 

4140 

Simply by carrying a block of 
FamilyNet programming, your 
station can then take as much or 
as little as you wish from the rest 
of our terrific lineup. 

Sports • Children's Shows 
• Movies • Inspirational • 

General Interest 

That's 24-hours per day of fabulous, 
family-oriented programming — 
FREE, on FamilyNet. 

Call 1-800-8-FAMNET for 
more information. 

Circle (106) on ACTION CARD 
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Breakeven in your 3rd Month! 

TRUE BELIEVER 

TWINS 

IRON EAGLE II 

NEW PROFITS FOR LPTV! 
Your viewers want more movies—recent movies, great movies. Every study and rating system (in both broadcast and 
cable TV industries) confirms that well-known movies provide the highest consistent viewership scores, and the highest 
levels of viewer satisfaction. Good movies are what your viewers are willing to pay for! 

l'I',VCHLINE 

HELL RAISER II 

COCOON: THE RETURN 

WORKING GIRL 

RUNNING MAN 

ALIEN NATION 

No other programming service offers the LPTV operator the winning combination of 100 movie titles each month, and more 
than two decades of experience in the pay television business. 

Your station can be on the air sooner, producing revenues faster, with lower capital investment and fewer employees when 
you affiliate with STARION PREMIERE CINEMA. 

To discuss rates and strategies that make sense for your 
business, call George Schulman today. 

delM1,11110%1U1 
II lawn'  

PREMIERE CINEMA 
100 Wilshire Blvd, 16th Floor Santa Monica, CA 90401 Telephone (213) 393-3746 FAX (213) 395-6614 
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