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STEVE MILLER BAND 

The first track from the long-awaited new studio recording. 
THE UNMISTAKABLE SOUND OF SUMMER, '93. 

On tour with Paul Rodgers 
JUNE JULY 
Fri 6/4 Minneapolis, MN Target Center Thu 7/1 
Eat 6/5 Milwaukee, WI Marra. Amphitheater Fri 7/2 
Sun 6/6 Chicago, IL Poplar (:reek Sat 7/3 
Tue 6/8 Cineinnali, (111 Rivrrbend Tue 7/6 
Thu 6/10 Detroit, MI Pine Knob Wed 7/7 
EH 6/11 Detroit, MI Pine Knob Fri 7/9 
Sat 6/12 Tonmto, Canada Kinpswoml Wed 7/14 
Sun 6/13 Toronto, Canada Kingswemil Thu 7/15 
Wed 6/16 Indianapolis, IN Dr, rrrc,k Fri 7/16 
Fri 6/18 Cleveland, (111 Blossom, Music Center Sat 7/17 
Sat 6/19 Rochester, NY Fin/o'rlakes Tue 7/2O 
Stn 6/20 Pittsburgh, PA Star Lake Amphitheater Fri 7/23 
Thu 6/24 Il.oion, MA Great W,nnls Sat '7/24 
k.t 6/26 Philadelphia, PA Mann Musie Center Sun 7/25 

"hue 6/29 Col bia, MD Mrrriweather Post Thu 7/29 

Wanlagh, NY 
Wautagh, NY 
Saratoga Spring,_ NY 
Holmdel, NJ 
Holmdel, NJ 
New York, NY 
Atlanta, GA 
Nashville, TN 
St. Louis, MO 
Kansas City, KS 
Denver, CO 
Oklahoma City,( K 
Dallas, TX 
Houston, TX 
Los Angeles, CA 

Junes hach Theater 
Jones IC+arh Theater 
Performing Arts Center 
GardenState Ans Center 
Gardcn!tate Arts Center 
Param,a.at 
Lakewo.d Amphitheater 
Starword Amphitheater 
Riverp,al Amphitheater 
Smnlstme Amphitheater 
Red Ro -la. 
Zoo Anphitheater 
Sumter Amphitheater 
Wo,nllaa.Is 
Greek Amphitheater 

AUGUST 
Sun 8/I Costa Mesa, AZ 
Mon 8/2 Costa Mea_ AZ 
Tue 8/3 las Vegaa4.11V 
Wed 8/4 Phoenix, AZ 
Fri 8/6 Conrord, Et 
Sal 8/7 San Franeam.CN 
Sun 8/8 Sarrameab, Gt 
Tue 8/1O Fresno, CA 
Sat 8/14 George, Well 

Mon 8/16 Anehoragr-AK 
Wed 8/18 Honolulu, FI 

aeiRr Amphilsealea 
aeifie Amphkheatra 
Thomas & Ma -k 
lesen Sky 
:oneord Pavürn 
Shoreline Ampl itlraer 
'.AI. Expo 
Selland Arena 
:hangrs Amplitteat.r 
Sullivan Arena 
Wakiki Shell 

Management by Herttie hierbert 
for Herbie Herbert Management. Irae 
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THE CHARFs 
M A INS T R E A M 
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I DEBUTO 
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JANET JACKSON. That's The Way Love Goes 

DURAN DURAN. Come Undone 

ROD STEWART. Have I Told You Lately (From MTV's Unplugged) 

INNER CIRCLE. Bad Boys 

AEROSMITH. Livin' On The Edge 

STEREO MC'S. Connected 

EXPOSE. HI Never Get Over You (Getting Over Me) 

PM DAWN. Looking Through Patient Eyes 

TASMIN ARCHER. Sleeping Satellite 

BON JOVI. n These Arms 

JEREMY JORDAN. Wannagirl 

KENNY G with PEABO BRYSON. By The Time This Night Is Over 

GEORGE MICHAEL and QUEEN. Somebody To Love 

NEW ORDER. Regret 

SWV. Weak 

SWV. Lr' So Into You 

DAVID CROSBY & PHIL COLLINS. Hero 

SILK. =r^ 

4 NON BLONDES. What's Up 

TINA TURNER. Don't Wanna Fight 

SNOW. Girl. I've Been Hurt 

TAYLOR DAYNE. Can't Get Enough Of Your Love 

BOY KRAZY. Good Times With Bad Boys 

CAPTAIN HOLLYWOOD PROJECT. More And More 

ROBINS. Show Me Love 

STING. Fields Of Gold 

AARON NEVILLE. Don't Take Away My Heaven 

VANESSA WILLIAMS and BRIAN McKNIGHT. Love Is 

H -TOWN. Knockin Da Boots 

MICHAEL JACKSON. Who Is It 

UB40, Can't Help Falling In Love 

JOEY LAWRENCE. Nothin' My Love Can't Fix 

WHITNEY HOUSTON. I Have Nothing 

GREEN JELLY. Three Little Pigs 

PATTY SMYTH. I Should Be Laughing 

SOUL ASYLUM. Runaway Train 

EN VOGUE. Love Don't Love You 

REGINA BELLE. If I Could 

ROXETTE. Almost Unreal 

LUTHER VANDROSS. Little Miracles (Happen Every Day) 

Virgin 

Capitol 

WB 

Big Beat/Atlantic/AG 

Geffen 

Gee Street/lsland/PLG 

Arista 

Gee Street/Island/PLG 

SBK/ERG 

Jambco/Mercury 

Giant/Reprise 

Arista 

Hollywood 

Qwest/WB 

RCA 

RCA 

Atlantic/AG 

Keia/Elektra 

Interscope/AG 

Virgin 

EastWest 

Arista 

Next Plateau/London/PLG 

Imago 

Big Beat/Atlantic/AG 

A&M 

A&M 

Giant/Reprise 

Luke 

Epic 

Virgin 

Impact/MCA 

Arista 

Zoo 

MCA 

Columbia 

EastWest 

Columbia 

Capitol 

Epic 

MOST ADDED 
1. Tony Toni Tone, If I Had No Loot 

2. Soul Asylum, Runaway Train 

3. SWV, Weak 

4. Brian McKnight, One Last Cry 

4. Michael W. Smith, Picture Perfect 

5. UB40, Can't Help Falling In Love 

6. Shai, Baby I'm Yours 

7. The Proclaimers, I'm Gonna Be (500 Miles) 

7. Sunscreem, Pressure Us 

8. Dina Carroll, Special Kind Of Love 

Wing/Mercury 

Columbia 

RCA 

Mercury 

Reunion/RCA 

Virgin 

Gasoline Alley/MCA 

Chrysalis/ERG 

Columbia 

A&M 

ar;N PLAYS PER WEEK 
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JANET JACKSON. That's The Way Love Goes 

DURAN DURAN. Come Undone 

PM DAWN. Looking Through Patient Eyes 

ROD STEWART. Have I Told You Lately (From MTV's Unplugged) 

EXPOSE. Fill Never Get Over You (Getting Over Me) 

INNER CIRCLE. Bad Boys 

SILK. Freak Me 

SWV. I'm So Into You 

JEREMY JORDAN. Wannagirl 

VANESSA WILLIAMS and BRIAN McKNIGHT. Love Is 

STEREO MC'S. Connected 

NEW ORDER. Regret 

BON JOVI. n These Arms 

GEORGE MICHAEL and QUEEN. Somebody To Love 

TASMIN ARCHER. Sleeping Satellite 

AEROSMITH. Livin' On The Edge 

SPIN DOCTORS. Two Princes 

SWV. Weak 

JADE. Don't Walk Away 

MICHAEL JACKSON. Who Is It 

TAYLOR DAYNE. Can't Get Enough Of Your Love 

KENNY G with PEABO BRYSON. By The Time This Night Is Over 

JOEY LAWRENCE. Nothin' My Love Can't Fix 

ROBINS. Show Me Love 

DAVID CROSBY & PHIL COLLINS. Hero 

WHITNEY HOUSTON. Have Nothing 

TINA TURNER. I Don't Wanna Fight 

4 NON BLONDES. What's Up 

BOY KRAZY. Good Times With Bad Boys 

STING. Fields Of Gold 

STING. If I Ever Lose My Faith In You 

CAPTAIN HOLLYWOOD PROJECT. More And More 

UB40. Can't Help Falling In Love 

HTOWN, Knockin' Da Boots 

SNOW. Girl. I've Been Hurt 

AARON NEVILLE. Don't Take Away My Heaven 

EN VOGUE. .ove Don't Love You 

JON SECADA. Angel 

BOY KRAZY. That's What Love Can Do 

JEREMY JORDAN. 'he Right Kind Of Love 
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RADIO 
NEW MORNINGS 

More than a few radio listeners will likely 

be waking up to new morning teams in a 

variety of markets. In Hartford, WTIC 
FM hired Bill Kelly & Al Kline to a 

multi -year deal. The two have been 

teaming up for 12 years at stations in 

Providence, Miami, San Francisco and 

most recently, Hot 97.7 San Jose... Up 

the coast, KDON Monterey/Salinas is 

likely scouring for a new morning star, as 

Jay Kelley has opted for wake -ups at 
KLUC Las Vegas... While we're on West 

Coast morning vacancies, the fate of 
KSOL San Francisco's Mancow Muller 

remains tenuous. He and sidekick 
Chewy Gomez are still on suspension af- 

ter pulling the traffic -congesting haircut 

stunt on the Bay Bridges last week... Def- 

initely on the loose is Rich Stevens, the 

now ex -interim morning man for KS104 

Denver... 

MORNING HANGOVER 

Morning air talent/sitcom star Jay 
Thomas served his former employer, 
KPWR Los Angeles, with a breach of 
contract suit seeking a minimum of 
$900,000 in damages. Thomas, who was 

suspended on May 10 and terminated 
two days later, claims that KPWR didn't 
give him notice of any alleged wrongdo- 

ing, thus they're still obligated to pay 

him of the rest of his contract, which ran 

through March 31, 1994. 

COMINGS & GOINGS 

Alex Tear was promoted to Program Di- 

rector at WKHQ Charlevoix... KMOK 

Lewiston afternoon driver Aaron Taylor 

was named PD/MD, replacing the de- 

parted Keith Havens. Taylor will retain 

his airshift as well. Also new to KMOK 

is Jeff Williams, who left KHTR Pull- 

man to do mornings in Maine... Toby 
Hood was promoted to MD at KRQQ 
Tucson. He'll continue to host the sta- 

tion's hugely popular Alternative show 

on Sunday nights as well... 

VALLIE/GALLUP COMBO 

Consultant Dan Vallie has joined forces 

with the world-renowned Gallup Orga- 

nization to create the first radio consult- 

ing and research partnership in the 
broadcasting industry. Vallie/Gallup, a 

division of Vallie Consulting, will be 

based in the Washington, D.C. area. 

Heading up the new team will be John 
Irwin, who previously ran the Irwin 
Media management firm. 

NE 

Industry Mourns Pat Norman's Passing 
Longtime KFRC San Francis- 

co and KRTH Los Angeles 
VP/GM Pat Norman passed 
away Monday (6/1) after a 

lengthy battle with cancer. Nor- 
man was 60 years old. 

Under Pat Norman's guid- 
ance, KFRC attained a "leg- 
endary" status in the industry. 
The station was the Bay Area's 
number one Top 40 station for 
over a decade. He was most re- 
spected for his ability to pick out 
strong programming minds and 
allowing them room to grow. 
"He was the GM I respected 
most," Paul Drew says. "Pat left 
programming - 100% of it - to 
the program director. Those for- 
tunate PDs who made great radio 
together with Pat became the best 
I know." Program directors he 
hired at KFRC included Michael 
Spears, Les Garland, Gerry Cagle 
and Dave Sholin. Pat was also re- 

sponsible for bringing Dr. Don 
Rose to San Francisco. 

Norman also set the standard 
by which all other station client 
parties would be judged. The 
epitome of his "bigger and bet- 
ter" crusade at KFRC came 
when he flew clients and friends 
on a private 747 to Las Vegas, 
where they were met on the tar- 
mac by the University of South - 

AT THE 1981 CLIENT PARTY. (L -R) PAT NORMAN, MAC DAVIS, GERRY CAGLE 

em California Marching Band. 

"I was fortunate enough to be 
master of ceremonies at Pat's 
60th birthday party a couple of 
months ago," The Network Forty 

VP/GM Gerry Cagle recalls. 
"Typically, Pat - as sick as he 
was at the time - was still pri- 
marily concerned with how I 

was doing. He was a business 
partner, a mentor and a friend. I 

will miss him, but will continue 
his legacy by passing along to 
my peers the wisdom he shared 

with me." 

Funeral services will be held 
Saturday, June 5, at the Good 
Shephard Church in Beverly 
Hills at 9:30 am. A memorial 
service will be held June 12 at 
the old St. Hillary Church in 
Tiburon, CA at 3:00 pm. In 
lieu of flowers, donations can be 
made to the Patrick W. Nor- 
man Memorial Fund, the Amer- 
ican Cancer Society, 5761 
Buckingham Parkway, Culver 
City, CA 91230. 

New Syndie Mix Show In The House 
Hottest New York Mixers Spotlighted 

Hot 97 New York midday per- 

sonality Deborah Rath is hosting a 

new syndicated program, "Sounds 

Of The New York Underground," 
which features a world-renowned 
mixer each week. Rath and Hot 
97 mixer Jeff Romanski, who is 

also a featured mixer, are the cre- 

ators/producers of the series. 

The two-hour program show- 
cases the talents of Todd Terry, 
DJ Dimitri, David Morales, 
Frankie Knuckles, Little Louis 
Vega, Danny Tenaglia, Mike 
"Hitman" Wilson, Kenny "Dope" 

Gonzales and Tee Harris, among 
others. Besides mixing the music, 
they are interviewed about their 

craft and current projects. 

Already airing in Japan, Aus- 
tralia, Germany, England and 
Norway, WBBM FM Chicago re- 

cently became the first American 
station to sign on. Handling syn- 

dication rights are Murray/Walsh 
Radio Programming of New 
Britain, CT. 
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i!g1N&MIM 
Gary Gersh Named Capitol Pres./CEO 
Geffen A&R Ace To `Infuse Creative Energy" Into Label 

As expected, Gary Gersh was 

named the new President/CEO of 
Capitol Records. Gersh officially 

takes the reins on July 1, replacing 

Hale Milgrim, who resigned be- 

cause of "creative and philosophical 

differences." Gersh will oversee a 

talent roster that includes Bonnie 

Raitt, Hammer, Richard Marx, 

Charles and Eddie, Portrait and its 

hottest current act, Duran Duran. 

The 37 -year -old Gersh is well 

known for his keen eye for talent. 

Previously, he was Sr. VP A&R at 

Geffen, where he signed acts such 

as Nirvana, Peter Gabriel, Robbie 

Robertson, the Stone Roses and 

Arc Angels. Before that, he did 
A&R at EMI America, where he 

signed David Bowie, the Stray 
Cats, J. Geils Band, Ziggy Marley 

and Kim Carnes. Coincidentally, 
Gersh entered the music business 

in Capitol Records' mailroom. 
From there, he worked his way up 

the ranks into customer service, 

radio promotion and A&R. 

GARY GERSH 

"Gary is an extraordinarily tal- 

ented executive whose experience 

and creative vision will help lead 

Capitol into the next century," 
states ERG Chairman/CEO 
Charles Koppelman. "We expect 

that Gary will infuse Capitol with 

a new creative energy, one that 
will compliment the company's 
extraordinary artist roster, catalog 

and strong executive team." 

One of Gersh's most daunting 
challenges at the Tower will be to 

revamp the label's image and 
make it more artist -friendly for 

prospective talent. "My mandate 

will be to work with Charles 
Koppelman to build a shared vi- 

sion of an artist -driven company 
that will be an exciting and cre- 

ative place to work," Gersh notes. 

"We'll be seeking a broad range 

of talent from all genres of music 

to create an environment where 

artists feel comfortable. Capitol 
has a great history and I'm excit- 

ed about the opportunity to 
broaden its luster and help re-es- 

tablish it as the premiere record 

company in the business." 

Apparently, Gersh's abilities 
were extremely coveted by Capitol 

since, according to press reports, 

they paid a hefty price to offer him 

the post. Milgrim had signed a 

multi -year extension to his deal 

just a few months back; one 
source speculated that buying him 

out of his contract would run into 

the millions of dollars. 

Savage Records, R.I.P. 
The Air Fate of Bowie, Others Up In 

The independent boutique label 

Savage Records ceased operations 
last week after just two years of 
(apparently poor) business. Eigh- 

teen label employees were laid off, 

while the fate of David Bowie, 
Gene Loves Jezebel and three 
smaller Savage acts remain unre- 

solved as of press time. 

Savage, started in 1991 b y 24 - 

year -old racing car magnate David 

Minran and superstar manager 
Frank DiLeo, signed a distribution 

deal with BMG last year. Unfortu- 

nately, rumors abounded about a 

shortage of funding for projects 
and when things didn't go well 

with its initial releases, DiLeo de- 

cided to spend more time on his 

DAVID BOWIE 

management company. He offi- 

cially left two months ago, right 
before the label's biggest release, 

David Bowie's Black Tie, White 

Noise. Although critically ac- 

claimed, the Bowie album has not 

sold up to expectations. 

That lack of success fueled rumors 

that major cutbacks were on the 

way, yet several label staffers were re- 

portedly surprised by the wholesale 

shutdown. Among those pounding 

the pavement are GM/VP Promo- 

tion Gordon Anderson, National Al- 

ternative Promotion Manager Joel 

Kalman, National Promotion Direc- 

tor Walter Winnick and Special Pro- 

ject Director Ron Resnick. 

Meanwhile, Bowie's solo album 

is apparently up for grabs. An 

RCA Records spokesperson noted 

that Nipper doesn't automatically 

inherit the rights to the album. 

Gene Loves Jezebel should also at- 

tract other label interest as well. 

RECORDS 

ARISTA 

In a restructuring of its Sales depart- 

ment, Carolyn Wright was named 

Southeast Regional Director, based in 

Atlanta; Laura Match became Manag- 

er, Video Sales and Merchandising; 

Paulina Perez was promoted to Na- 

tional Manager of Single Sales; and 

Kathi J. Condron was appointed Na- 

tional Coordinator Tour and Sales. 

GEFFEN 

Sofie Howard was promoted to 

Creative Services Manager. 

HOLLYWOOD 

Jesus Garber was named VP of Urban 

Promotion. Previously, Garber was VP, 

R&B Promotions at Zoo Entertain- 

ment, where he helped work Phyllis 

Hyman's #1 single. Before that, he 

worked at Motown and A&M Records. 

IRS 

Karen Lee was named National Pro- 

motion Director, East Coast. 

PLG 

The PolyGram Group signed an ex- 

clusive distribution agreement with 

CGI Records, a subsidiary of Plat- 

inum Entertainment. CGI is one of 

the fastest -rising new labels that spe- 

cialize in Gospel music. 

SONY MUSIC 

Christine Schultz was promoted to 

Marketing Services Director, West 

Coast... Sandy Lorenzo was promoted 

to Marketing Services Director, East 

Coast... Grace Row was appointed As- 

sociate Producer, Sony Classical... 

ELSEWHERE IN THE BIZ 

Hank Neuberger was elected Chair- 

man of the National Academy of 

Recording Sciences (NARAS). Neu- 

berger is also Operations Manager of 

the Chicago Recording Company and 

has won a Grammy for producing 

Tribute To Steve Goodman. 
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You Tight -Lipped 
Bastards 

After crawling under 
enough rocks to fill the 
Albert Hall, it is with great 
displeasure that I report a 
near -total lack of edible 
tidbits. Since when did 
gossip take a holiday? 

Playlists On Ice 
As expected, a slew of Top 
40 stations froze their 
playlists for the Memorial 
Day holiday and recurrents 
ruled 

No Vacancy 
Several openings were 
closed in radio over the 
past few days, so you can 
quit sending tapes to 
KLUG Las Vegas and 
WTIC-FM Hartford. 
Details in the "News." 

Vacancy 
KS 104 Denver still search- 
es for the perfect match in 
the mornings. Interim 
morning man Rich 
Stevens left last week. 

There is also a new opening 
at KDON Monterey/Salinas. 

Stupid Jock Tricks 
KSOL San Francisco 
morning mule Mancow 
Muller is still suspended. 
As mentioned last week, 
Mancow piled up traffic 
on the Bay Bridge during 
drive time by imitating 
President Clinton's hair 
snafu. The big difference? 
Clinton has a four-year no - 
cut contract. Mancow 
doesn't. Local pulse show- 
ing even the President's 
approval ratings are higher 
than Mancow's. And 
there's still more to come: 

possible criminal charges 
for the traffic jam and 
maybe a FCC fine for 
rebroadcasting another sta- 
tion's programming with- 
out approval. 

Pat Norman 
One of radio's most 
respected VP/GMs died 
this week. Pat Norman 
(see "News") made history 
at KFRC San Francisco 
and KRTH Los Angeles. 
He will be missed. 

Is This True? 
Mike Colby may be leav- 
ing WZOU. Bob Perry 
may be moving in? 

Is Steve Cochran 
headed for 99X? 

Flight Plans 
John McFadden was 
spotted in the 
Charlotte airport last 
week. Was it a job 
offer or just a lay- 
over? 

Going... Going... 
With its new doo- 
wopoly, Benchmark 
promptly puts 
Country "Froggy 
99.9" into WKHI 
Ocean City's old fre- 
quency, demoting 
the Top 40 station 
to 95.9. What's 
more, KHI's old 
phone number is 
now Froggy's. 

Who Told 
You That? 

Last week's rumor about 
Jeff Tyson's problems 
with B94 Pittsburgh 
was unfounded. 

-By The Chrome Lizard 

Instead of joining the 
"fun," middayer Pam 
Steele resigned before the 
stunt in a "terse note." 

The following photograph 
is part of a sociological 
experiment: Guess who'll 
resign from The Network 
Forty in protest of the fol- 
lowing picture? 

Klingots In The News 
Laurie Anderson... Del 
Williams... Ken Lane... 
Mason Dixon... Mr. Ed... 
Val DeLong... 

Cash For Trash 
In a never-ending search 
for quality journalism, The 
Network Forty is offering 
$100 cash for the sickest 
picture of the week. Send 
us a picture of someone (or 
something) modeling your 
station's T-shirt or whatev- 
er. If we use the picture, 
we'll send you the cash. 

Skin For Ratings 
KEGL Dallas GM Donna 
Fedal and other female staffers 
did a striptease at a Dallas bar 
at the suggestion of morning 
maniac Howard Stern. He 
"reasoned" that they could 
better their numbers if they 
took off their clothes. 

And the elephant said "How the hell do you breathe through that tiring?" 
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"How On Earth Did I Get So jaded, Life's Mystery Seems So Faded." 

SOUL A S Y L U M 
RUNAWAY TRAIN 

BDS rotations 537 total increasing by 320 spins 
31% increase in album sales! SoundScan Album 73-61 * 
Most added song again at - R&R - Gavin - Network 40 

MTV Alternative Nation Tour with Spin Doctors and Screaming Trees 
Currently featured on MTV Unplugged 

"Runaway Train is driven by passion and generates immediate phones. It's already many of our 
listeners favorite song. This should, fly!"- Frankie Blue - APD - Z100 New York 

P r o d u c e d by Michael B e i n b o r n Mixed by Andy Wallace 
Management: A d d i s/ W e c h s e 6 Associates. L3 s Angeles. CA. 
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001.1070 14µ a a .. ,>hp 00 .... A.pserade,.1002 800011000 tote0.03.0 



DIGITIZED! 
Editorial by 

Dwayne Ward/Tom Poleman 

n August, 1991, The Network Forty published 

an article heralding the arrival of "digital 

cable radio." At that time, 1,000 people in 

southern California were given digital cable 

radio on a test basis. A spokesperson for the 

company predicted that 90 percent of those 

people would pay to retain the digital radio service 

through their cable companies. 

Fast forward to today. One of the new companies 

profiled in that article, Digital Music Express, now 

has over 200,000 subscribers nationwide. 

A recent issue of New Media, a new computer/ 

multi -media magazine, featured a cover of a virtually 

naked woman with the words "Digital Sex" embla- 

zoned across her nether regions. In reading this mag- 

azine, I ran across the following paragraph: (What 

follows is not for the weak of mind.) 

"The 500 -channel digital cable network that 

Time -Warner plans to offer 4,000 of its Orlando, 

Florida subscribers in early 1994 will be cobbled 

together from a variety of advanced technologies, 

including asynchronous transfer mode (ATM). The 

full -service network will include a high-speed fiber 

backbone network to the curb, coaxial cable into the 

home and local decompression, intelligence and 

buffer storage. ATM is a high bandwidth digital 

switching technology designed to handle multiple 

data types. Piping digital data at up to gigabit -per - 

second rates, it will enable a wide range of services 

such as pay -per -view video, database access, long dis- 

tance phone access, games and interactive shopping." 

If all that rigmarole baffles human comprehen- 

sion, put that into context with a 1992 Forbes maga- 

zine article about HDTV, multi -media screens and a 

new consolidation of the two simply known as the 

"Box." (For the record, HDTV is a digital transmis- 

sion system that will enable TV sets to display sharp, 

movie -like images with compact disc quality sound. 

Although the FCC hasn't reached a universal 

standard for high -definition TV, the alliance formed 

on May 25th of three former competing HDTV sys- 

tems could speed up the process. The three compa- 

nies will present the FCC with a single standard 

HDTV system in the near future. 

As the FCC nears its decision and as Time - 

Warner begins to unveil its new digital network in 

Orlando, radio owners and operators need to con- 

sider the implications of these technologies. First, the 

retention rate of digital cable radio has been higher 

than expected. For about $10 a month, cable sub- 

scribers receive niche radio programming with digital 

clarity and absolutely no commercials or announcers. 

As HDTV and the "Box" become available, addi- 

tional and similar technology will infiltrate the con- 

sumers' home entertainment centers. 

Obviously, governmental regulation (read: con- 

trol) over fiber optic delivery systems, cable compa- 

What does all this mean 

for commercial radio? 

There are too many 

unanswered questions to 

draw conclusions, but one 

absolute remains: Digital 

telecommunications is in 

the house. 

nies and binary coding of the country could slow 

things down a bit. Nevertheless, commercial radio 

needs to be aware of what they'll soon be up against. 

Consider this: In the very near future, fiber delivery 

systems begin penetrating most... then all metropoli- 

tan areas. Digital data will be delivered through 

phone lines, fax lines and, of course, the eventual suc- 

cessor to the conventional TV set. Enter... the new 

"Box." So, while you watch Seinfeld master his 

domain, your wife or girlfriend can access a screen 

within a screen to write a letter, while the kids can do 

their homework or download the latest video games 

that are also digitally stored in the "box." With multi- 

media hardware, according to the aforementioned 

Forbes article, as many as six different things can be 

going on simultaneously on one screen. 

This will happen here: Dial a number on your 

telephone, punch in a retail number and, boom, here 

comes the latest Ethyl Meatplow album through the 

phone line. Then, through the use of binary coding, 

it's digitally stored for later listening pleasure. Record 

companies will save a fortune in production and dis- 

tribution costs by directly sending new singles and 

albums through the phone lines - to be digitally 

stored and retrieved at will by the consumer. 

What will happen when fiber optics become the 

preferred vehicle to access everything from films and 

TV to records, radio and interactive activities? Will 

record stores go the way of the 8 -track, closely fol- 

lowed by CDs and the briefly -available MiniDiscs? 

And say goodbye to MTV's near -monopoly on 

music videos. We'll be able to access videos directly 

from the suppliers, then digitally store them for later 

viewing, commercial -free and "Duff" -less! Libraries 

will become literary Edsels when entire encyclopedias 

of information can be stored digitally. 

Don't underestimate how soon digital technol- 

ogy will sweep this country - and then the planet. 

The European marketplace is screaming for high 

technology, since governmental control has sup- 

pressed the development of "radio." Soon enough, 

some company will establish a ground -based digital 

antenna array that will cover the entire European 

continent. When AT&T chips in with a fiber optic 

system, global digitization will become virtual reality. 

The recent announcement of the installation of 60 

digital satellites signals an imminent revolution in 

mobile telephone technology. Cells will be completely 

replaced with satellite delivery systems and digital 

mobile telephones or DMT's will become the norm. 

For those of you doubting the immediacy of this 

technology, remember: In 1976, the American pub- 

lic had an average of 12 television channels; today 

they have 33. Digital telecommunications will 

increase this average exponentially. 

So what does all this mean for commercial radio fre- 

quencies? There are still too many unanswered ques- 

tions to draw any concrete conclusions, but one 

absolute remains: Digital telecommunications is in the 

house. The current technology is just the binary tip of 

the digital iceberg and whatever the format, it's clear the 

new world of broadcasting will indeed be... digitized! 

Something on your mind? 
Mail your opinion to The Network Forty. 
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LIVING COLOUR 
"Nothingness is a haunting, beautiful song that shows 

another side of a great Rock 'N Roll band." 
Brian Phillips, 99X 

Colourful First Week Adds! 
WENZ Cleveland WAAL Binghamton A-26* WCGQ Columbus KIOC Beaumont 
KTUX Shreveport A-38* KWOD Sacramento KFBQ Cheyenne WKFR Kalamazoo 

KMCK .Fayetteville KNIN Wichita Falls KQIX Grand Junction KTRS Casper 

Y93 Bismarck WZKX Gulfport KQKY Kearney WSBG Stroudsburg 
Already Exploding At 99X Atlanta # 23! 

New Mixes on Your Desk Now 

i 
in & Living Colour. Bemis produced by Andre Betts. Management: Seriously Inc. 

epic 



PROMOTIONS 
LUNCHTIME CONCERT SERIES 

WJMO, Cleveland 

Marie Griffin 
Every Wednesday for 15 weeks, 

WJMO is holding free local band 

shows in downtown parks at 
lunchtime. The local bands play for 

two hours; station personnel will 

hand out goodie bags with coupons 

and certificates from local sponsors. 

COST: SPONSORED BY COCA-COLA; 
DIFFERENT LOCAL BUSINESSES. 

RETURN: WJMO PICKED UP NEW AD 
SCHEDULES. TARGETS AT -WORK UPPER 
DEMOS. GIVES ADDED VALUE FOR 
CLIENTS. 

"JUST OVER THE BRIDGE" 

BROADCAST 

WERQ, Baltimore 

Hal Martin/Kelly Page 

Throughout the Memorial Day 

weekend, WERQ broadcast from a 

gas station on Route 50. Station 

personnel handed out summer fun 

bags stuffed with beach balls, sun- 

screen, frisbees, key chains, bumper 

stickers, snacks, soda and more! 

With all the traffic heading out to 

the beach for the big weekend, 

WERQ covered a lot of sun seekers! 

COST:COVERED BY A SLEW OF NATIONAL 
FOOD MAKERS. 

RETURN: ALL SPONSORS BOUGHT AD 
PACKAGES. GOOD VISIBILITY. 

"MAGIC BUS TO STING" 

WABB FM, Mobile 

Dusty Hayes 

WABB FM takes selected win- 

ners on a "magic bus" to see Sting. 

Listeners win either by registering 

for a drawing or by calling in on the 

weekend to "buzz" their favorite 

Sting song for a chance to win. 

Each winner receives two tickets to 

the Sting show, two bus passes, two 

T-shirts and cassettes. 

COST: LABEL AND CAR ACCESSORY 
RETAILER COVER COSTS. 

RETURN: RETAILER AD BUY SELLS FOR 
$1,500. INCREASES WEEKEND 
LISTENERSHIP. 

"RACE, ROCK AND BOOM" 

KHMX, Houston 
Joe Pogge 

On Saturday, May 29, KHMX 

held a Mini -Grand Prix where 

mostly corporate entrants bought 

mini -Grand Prix race cars for 

$5,000 each. The proceeds went to 

an arthritis charity. The 30 -mile 

races were run on a half -mile race 

track; the participants were allowed 

to keep the car they paid for. After 

the race, KHMX held a concert fea- 

turing Chris Isaak and Michael Mc- 

Donald. Capping it all off was a 10 - 

minute fireworks spectacular. 

COST: NATIONAL AND LOCAL SPONSORS 
COVERED THE COSTS. 

RETURN: GENERATED LOCAL PRINT 
COVERAGE; (000 COMMUNITY IMAGE. 

"9-2-5" 
WBNQ, Bloomington 

JD Scott 

Every weekday, WBNQ plays a 

song at 9:00 am, 2:00 pm and 5:00 

pm. The next morning, listeners 

have a chance to call in and name 

all three songs for $50. 

COST: WBNQ POPS FOR IT. 

RETURN: GENERATES A LOT OF TALK 

AND INCREASES CUME AT THREE 

DIFFERENT TIMES OF THE DAY. 

"PIT STOP SERVICE SATURDAY" 
WAZY, Lafayette 

CJ Ryan 

WAZY jocks dressed in garage 

service shirts, then pumped gas and 

washed windshields at a local Clark 

Oil. The Mayor of Lafayette came 

by to conduct a special ribbon -cut- 

ting ceremony. All proceeds earned 

from tips went to a charity that ben- 

efits low-income families. In four 
hours, the pit crew earned about 
$1,000. A door prize was also 
drawn every 15 minutes for tickets 

to the Indy 500. 

COST: ZIP. 

RETURN: AD BUY FROM CLARK OIL. 
GOOD EXPOSURE IN COMMUNITY. 

"SECRET CITY" 

KMCK, Fayetteville 

Terry Long 
Every weekday, throughout the 

day, KMCK gives out clues in 
rhyme pertaining to different cities 

throughout the world. Some clues 

are easy, but most are more com- 
plex, drawing on different sets of lis- 

teners. Anyone who correctly guess- 

es the city in question qualifies for 

the grand prize: an all -expenses -paid 

trip for two anywhere in the world. 

COST: TRADES OUT WITH TRAVEL 
AGENCY FOR AD BUY. 

RETURN: PICK UP COVERAGE FROM 
LOCAL CBS AFFILIATE. INCREASES AVG. 
QUARTER-HOUR MAINTENANCE. 

SPOTLIGHT 
"SISTERS...START YOUR ENGINES!" 

WGTZ, Dayton 

Allyson Berry 

In "honor" of the Indy 500, 

WGTZ held their first annual 

"Indy-Nun-Apolis," a bumper 

boat race for charity featuring 

nuns from Miami Valley schools. 

At least 10 nuns were entered in 

the race, which was started by the 

Mayor of Beavercreek. The first 

prize was a $500 donation to- 

ward the winner's favorite school 

or charity and a school dance 

hosted by Z-93. Second and 

third prizes were $300 and $100 

donations. 

COST: EXPENSES WERE TRADED OUT 
WITH 16 LOCAL SPONSORS. 

RETURN: SPECTACLE GENERATED 
MEDIA INTEREST, INCREASED 
LISTENERSHIP AND DREW A LOT OF 
CLIENT PARTICIPATION. 

HIGH -LOW JACKPOT 

KIOK, Tri -Chies 

Heidi Romans 

Listeners guess exactly how 

much money (anywhere between 

$100 and $5,000) is in the jackpot. 

The contest ran every weekday from 

6:00 am to 7:00 pm; the DJs either 

say "too high" or "too low" until 

someone guesses the exact figure - 
and wins it. Then a new jackpot 

starts and the bidding begins again. 

For the final jackpot, the station 

gives away concert tickets to those 

who guess wrong. 

COST: STATION PAYS FOR IT. 

RETURN: INCREASES TSL AND CUME. 

"SECRET SOUND" 

WAYV, Atlantic City 

John Gilbert 

Every weekday, WAYV plays a 

sound effect spot; listeners try to 

guess the sound. The sound effect is 

played (approx.) hourly until a cor- 

rect answer is given. The winner re- 

ceives $95; if the sound is not cor- 

rectly identified on a particular day, 

the $95 is added to the following 

day's $95 jackpot. Any winner who 

is a member of WAYV's "Loyal Lis- 

tener Club" also receives a $50 gift 

certificate to a local cycling/fitness 

center and a CD 6 -pack. 

COST: WAYV COVERS THE CASH; 

FITNESS CENTER IS ONGOING 
ADVERTISER. 

RETURN: INCREASES TSL. BONUSES FOR 

LOYAL LISTENERS IS AN ADDED 

INCENTIVE FOR OTHERS TO JOIN. 

The Network Forty wants to spot- 

light innovative and successful 

promotions. Are your promos 

creating a buzz? Fax us the info 

at (818) 846-9870 or call Jeff 
Silberman at (818) 955-4040. 
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