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THE, CiTiAKrs 
MAINSTREAM 

,.. Avo REQ11t.,_. 

2W I.W 3 ARTIST/SONG LABEL 

3 1 Q BRYAN ADAMS/S11NGIROD STEWART. All For Love 

2 2 2 TONI BRAXTON. Breathe Again 

8 5 Q THE CRANBERRIES. Linger 

1 3 4 MARIAH CAREY. Hero 

4 4 5 BRYAN ADAMS. Please Forgive Me 

6 6 0 SALT -N -PEPA. Shoop 

14 9 0 CELINE DION. The Power Of Love 

9 8 0 10,000 MANIACS. Because The Night (from MTV Unplugged) 

15 10 Q GIN BLOSSOMS. Found Out About You 

16 11 AEROSMITH. Amazing 

5 7 11 MICHAEL BOLTON. Said I Loved You... But I Lied 

23 15 (ID COLOR ME BADD. Choose 

17 14 ® DEF LEPPARD. '.'uss You In A Heartbeat - 21 ACE OF BASE. The Sign - 30 ® JANET JACKSON. Because Of Love 

26 20 C) HEART. Will You Be There (In The Morning) 

18 17 17 BABYFACE. Never Keeping Secrets 

10 13 18 JIMMY CLIFF. I Can See Clearly Now 

38 26 RICHARD MARX. Now And Forever 

32 23 S ROD STEWART. Having A Party 

12 16 21 CULTURE BEAT. Mr. Vain 

30 25 S HADDAWAY. Life (Everybody Needs Somebody To Love) 

7 12 23 TEVIN CAMPBELL. Can We Talk 

13 18 24 JOSHUA KADISON. Jessie 

37 29 S PHIL COLLINS. Everyday 

31 28e XSCAPE. Lederstanding 

24 22 27 PEARL JAM. Daughter 

34 32 US3. Cantaloop (Flip Fantasia) 

35 33 S WHITNEY HOUSTON. Queen Of The Night 

11 19 30 JANET JACKSON. Again 

19 24 31 UB40. cher Ground 

21 21 32 GABRIELLE. Dreams - 36 Q TOM PETTY & THE HEARTBREAKERS. Mary Jane's Last Dance 

/ DEBUT Q MEAT LOAF. Rock And Roll Dreams Come Through 

/ DEBUTS ETERNAL. Stay - 40 S DOMINO. Getto Jam - 38 S LISETTE MELENDEZ Goody Goody 

22 35 38 SNOOP DOGGY DOG. What's My Name? 

DEBUTS ALL4.ONE. So Much In Love 

20 31 40 BILLY JOEL All About Soul 

A&M/Hollywood 

LaFace/Arista 

Island/PLG 

Columbia 

A&M 

Next Plateau/London/PLG 

550 Music 

Elektra 

A&M 

Geffen 

Columbia 

Giant/Reprise 

Mercury 

Arista 

Virgin 

Capitol 

Epic 

Chaos 

Capitol 

WB 

550 Music 

Coconut/Arista 

Qwest/WB 

SBK/ERG 

Atlantic/AG 

So So Def/Columbia 

Epic 

Blue Note/Capitol 

Arista 

Virgin 

Virgin 

Go! D scs/London/PLG 

MCA 

MCA 

First Avenue/EMI/ERG 

Outburst/ral/Chaos 

Fever/ral/Chaos 

Death Row/Interscope/AG 

Blitz/Atlantic/AG 

Columbia 

MOST ADDED 
1. Eternal, Stay 

2. Guns N' Roses, Since I Don't Have You 

3. Mr. Big, Ain't Seen Love Like That 

4. All -4 -One, So Much In Love 

5. ZZ Top, Pincushion 

6. Janet Jackson, Because Of Love 

7. Meat Loaf, Rock And Roll Dreams Come Through 

8. Ace Of Base, The Sign 

9. Lenny Kravitz, Heaven Help 

10. Jodeci, Cry For You 

First Avenue/EMI/ERG 

Geffen 

Atlantic/AG 

Blitz/Atlantic/AG 

RCA 

Virgin 

MCA 

Arista 

Virgin 

Uptown/MCA 

Dear Friends, 

As all of you know, the earthquake 

has changed the way Los Angeles oper- 

ates, if only for a short while. It has 

forced changes in this issue of The 

Network Forty. Hopefully, next week, 

we'll be back to normal. We're all radio 

people here, so when disaster hits, we're 

used to going to the station... in this 

case, The Network Forty. Getting out 

this issue was our way of getting back to 

normal. We thank all of you who have 

shown support during this trying time. 

And to show our support for those 

less fortunate, we're donating all of 

our profits this week to the Red Cross 

Earthquake Relief Fund. 

Gerry Cagle VP/GM 

TOTAL FEH00FORT0Y REPORTING STATIONS 

TOTAL REPORTS RECEIVED 260 

DID NOT REPORT NFMB NIRQX WXSR 
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RADIO 
FIRST TREMORS 

It wasn't long after the first major 
shock of the L.A. earthquake sub- 
sided that Top 40s from around the 
country got involved in helping out. 
Wild 107 San Francisco sent PD 
Rick Thomas and morning man 
Mancow Muller down to the hard- 
hit San Fernando Valley to drop off 
fresh water on Wednesday (1/19). 
Meanwhile, KKMG Colorado 
Springs revived its "Dress Down" 
promotion, this time tying it into 
the L.A. quake. Employees of area 
businesses paid $1 to dress casually 
at work on Friday, Jan. 21, with 
money going to the Red Cross. Last 
summer, the promotion raised over 
$50,000 for Midwest Flood Relief. 

COMING & GOING 

Sonia Jimenez was named MD at 
KGGI Riverside... Ex -"Channel Z" 
Production Director Todd Wilkin- 
son accepted a similar gig at WFNX 
Boston. Meanwhile, the Augusta Al- 
ternative station is still going ahead 
with its Saturday night Dance 
Show... Cindy Senkbeil was named 
Client Service Director at Berkowitz 
Broadcast Consulting, Inc. She pre- 
viously worked with Gary at WKQI 
Detroit... Former Z104 Madison 
programmer Jonathan Little has 
joined the Madison -based sales 
training and development firm, The 
Advisory Board, Inc. 

INSTA -QUAD CORRESPONDENT 

Undoubtedly due to interest in the 
well-being of friends and relatives, 
WIFC Wausau somehow landed 
Network Forty Managing Editor Pat 
Gillen's home phone number, then 
called him up and asked for a person- 
al account of the goings-on. Gillen 
did his level best, but he was some- 
what hindered by the fact that he was 
on pain pills after the quake instigated 
a seven -stitch cut on his lip. 

SLEEP IT OFF 

When WABC New York air per- 
sonality Bob Grant suggested on -air 
that "we should put the homeless to 
sleep," taxi driver -turned -radio talk 
show regular "Peter The Cabdriver" 
was so outraged that he sent out a 

flyer to city taxi drivers to be "extra 
alert... in case someone tries to fol- 
low through with this suggestion." 
Considering the cold spell, maybe 
the homeless should be more con- 
cerned about being freeze-dried. 

NvS 
It's The End Of The Word As We Know It 
...But Top 40 Feels Fine 

As planet earth lurched toward 
Armageddon in the guise of the 6.6 
L.A. earthquake and the record cold 
spell icing down the eastern half of 
the country, Top 40 radio toed the 
fine line of keeping their listeners 
informed and helping out where 
they can, but at the same time pro- 
viding much -needed entertainment 
as a way to relieve the general stress 

of the situation. 
In Los Angeles, local music radio 

stations that physically survived the 
Richter assault went into an emer- 
gency news/talk mode for most of 
the morning. Once an overall per- 
spective was established on the 

MIKE MORGAN 

magnitude of situation, they re- 
turned to music programming. 
Nevertheless, the time they devoted 
to the quake, in terms of emergency 
instructions and psychological 
advice and comfort, certainly made 
an impact on their respective 
audiences. 

KPWR and KROQ were two of 
the stations that, save for a few sec- 

onds, managed to stay on the air 
throughout the morning. They 
both aired emergency earthquake 
instructions as well as suggesting 
that listeners stay calm. KPWR 
aired different sets of cut -ins, begin- 
ning with advice on what to do im- 
mediately after the quake to, hours 
later, offering advice about boiling 
water before drinking it. KIIS was 
knocked off the air for almost two 

hours. Morning show co -host Ellen 
K was the only one to make it in 
when they returned to the air. Be- 

tween songs, she took calls, offered 
advice and talked to Cal Tech 
about what to expect from the in- 
evitable aftershocks. 

The stations became conduits for 
listeners to vent their fears and 
shock by recalling their experiences 
as well as, in certain cases, become 
veritable stringers regarding break- 
ing news. Listeners called in to give 
the exact location of the Santa 
Monica Freeway break. Others just 
described what happened to them 
personally and what was going on 
in their neighborhood. "Everyone 
wanted someone to talk with and 
wanted to hear what the situation 
was like in other parts of the town," 
KPWR VP Programming Rick 
Cummings says. "We don't have a 

staff of 20 reporters from every- 
where, so we turned the listeners 
into reporters." 

At KIIS, Dees, who returned to 

L.A. Tuesday from a foreign excur- 
sion, took calls to assure listeners 
that the worst was over. On 
Wednesday, he put psychiatrist Dr. 
David Viscott on the air to talk and 
counsel the listeners directly. The 
station also sent out vans with wa- 
ter and food to shelters; they tied in 

with Pepsico to create a three -van 
caravan to offer water and food. 
KPWR also instigated a fresh water 

effort in spite of Red Cross efforts 
to the contrary. (For more detailed 
information on what KPWR went 
through, see Programmer's Confer- 
ence Call on page 18.) 

The attitude regarding the cold 
snap in the east was quite different. 
Programmers affected by the 
record cold weather didn't place as 

much gravity on the seriousness of 
the situation. Despite record lows 
in Atlanta, where the city's water 
lines burst, WSTR keep things 
upbeat. 

"It's just business as usual," 
WSTR PD Lee Chestnut explains. 
"Besides the morning show chatter 

and jokes, musically and formatical- 
ly it's the same. In fact, the temper- 
ature's supposed to go up to the 
40's in a couple of days, which 
we're describing as a heat wave." 

"We figure if you're obsessed 
with the weather, you'll probably 
turn on the weather channel at 
home," he continues. "It may be 
cold weather, but to our audience, 
it's not like it's an earthquake or 
something. Everyone's not preoccu- 
pied with it." 

Albany, NY is certainly more 
used to cold winters, so the icy con- 
ditions aren't much cause for alarm. 

"If anything, we've poked fun at it 

RICK DEES 

for the most part," PD Mike Mor- 
gan says. "People here are used to 
the cold. So while the cold is bitter, 
it's not disrupting people's lives 
outside of making them start their 
cars earlier and dressing warm 
for it." 

In fact, Morgan is using the cold 
as an added kicker to their promo- 
tions. "Thank God Billy Joel and 
Janet Jackson are coming through 
now," he explains. "It's enabling us 

to play up the fact that we've got 
'hot concert tickets for a cold Janu- 
ary.' We're also running a 'Sea And 
Ski' contest, where we're giving 
away ski passes and warm weather 
fly-aways to Hawaii. But we do this 
every January. The fact that it's so 

cold this year really plays off the 
promotion well." 
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Missy Worth Nabs Sc VP Slot At Columbia Records 
Moves From Talent Development To Newly Created Post 

Columbia Records President 
Don Ienner picked his right-hand 
person to cover the A&R/Artist 
Relations end of Columbia Records 

by promoting Missy Worth from 
VP Talent Development to Sr. VP 

of the entire label. Besides the 
A&R/Artist Relations functions, 
Worth will also serve as a liaison 
between the label and artists, man- 
agement and the entertainment 
community to enhance its profile 
on the West Coast. 

Worth boasts a wide array of ex- 

perience in talent and artist rela- 
tions. Besides her Columbia MISSY WORTH 

Records tenure, she was VP, Talent 
and Acquisitions at MCA Records, 

a concert promoter for MCA - 
owned Universal Amphitheater and 
was instrumental in the success of 
the first two Lollapalooza tours. 

"Missy's expertise in so many ar- 

eas of the industry make her 
uniquely qualified for this position 
within Columbia," Ienner states. 
"Missy, along with Diarmuid 
Quinn, VP Marketing West Coast, 
will maintain and enhance Colum- 
bia Records' presence on the West 
Coast and contribute greatly to the 
company's overall success." 

Jayne Simon Named Head of Sales For Geffen 
Record company marketing and 

sales veteran Jayne Simon has been 

named Director of Sales at Geffen 
Records. On top of heading up the 
sales arena for both Geffen and DGC 
labels, Simon will supervise their in- 

terfacing with UNI Distribution. 

Simon comes to Geffen from 
Zoo Entertainment, where she was 

VP Sales. Before that, she was VP 
Sales at Enigma Records and in 13 

years at A&M Records, went from 
a local marketing coordinator in 

Chicago to National Sales Director. JAYNE SIMON 

"It was emotionally hard to leave 

Zoo and I certainly wish Lou Maglia 

and everyone over there continued 
success," Simon states. "The oppor- 
tunity to work with the roster of 
artists here at Geffen was just too ap- 

pealing to resist, not to mention the 

incredible reputation of Eddie 
Rosenblatt and the rest of the staff." 

"Jayne is certainly one of the most 

respected and effective sales execu- 

tives in the business and her leader- 

ship has quickly proven to be a major 

asset to our team," Rosenblatt says. 

The BOX Influence Grows 
Labels Believe Exposure Fuels Sales 

MTV play wasn't the only video 

vehicle that spurred record sales. In 
1993, Video Jukebox Network's The 
BOX channel also fueled the success 

of several major sellers, including 
Meat Loaf, Dr. Dre and Cypress Hill. 

An MCA Records official ac- 
knowledges the positive influence 
of The BOX's airplay and advertis- 
ing campaign. "The BOX bought 
into Meat Loaf from the very be- 
ginning," notes Marketing Sr. VP 
Randy Miller. "The channel's early 

support and aggressive on -air pro- 
motion caused the video to debut 
in The BOX's Top 10, where it 

stayed through the life of the single 

and was a big factor in the album's 
Top -5 debut on the sales chart." 

Other acts to benefit from BOX 
play include Dr. Dre, whose docu- 
mentary preceded the video to his 

smash hit, "Nuthin' But A 'G' 
Thang;" SWV enjoyed early sup- 
port on their singles until "Weak" 
finally broke them into the Main- 
stream; and a documentary and ag- 

gressive ad campaign for Cypress 
Hill spurred interest in their Black 

Sunday album, which debuted at 
the top of the sales charts. 

"Over the last decade, video has 

become increasingly important in 

exposing new talent to the audi- 
ence," explains MCA Music Group 
Chairman Al Teller. "The advent of 
The BOX, which provides a far 
broader playlist than most conven- 
tional music TV channels, has been 

perceived by all of us as an extreme- 

ly important development." 
The BOX is an interactive video 

music channel, which, much like a 

jukebox, allows viewers to pay for 

the opportunity to watch their fa- 

vorite videos. The BOX is currently 
processing over 500,000 program- 
ming requests a month. 

RECORDS 

ANGEL 

Deborah Dugan was named VP, 

Business Affairs and Development... 

Tony McAnany was named Direc- 

tor of A&R. 

ATLANTIC 

Lee Thuring was promoted to 

VP/Information Technology for the 

Atlantic Group. 

CEMA 

Desiree Larsuel Rollins was pro- 

moted to Manager, Urban Market- 

ing, for CEMA Distribution. 

RCA 

Carol Fenelon was appointed Sr. 

VP, Business and Legal Affairs. Pre- 

viously, she was head of business 

and legal affairs at Giant Records... 

Paul Ramsey was named National 

Director of Jazz. 

SONY 
OEM 
Sony Corp. of America announced 

plans to build a new optical disc 

manufacturing plant in Springfield, 

OR. The 250,000 -square foot facili- 

ty will have the capacity to produce 

three million discs per month and 

employ approximately 300 people... 

Nancy C. Marcus was appointed 

Counsel in the Law Department of 

Sony Music Entertainment. 

WARNER BROS. 

Stacy LaCroix was named Black 

Music National Promotion Director 

for the Southern region. 

UNI 

Timothy Bixby was promoted VP, 

Finance for UNI Distribution Corp 
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Holy Shit! 
Wake-up calls of Biblical proportions 

rocked the industry from coast -to -coast 

this week. Record -breaking low tempera- 

tures last weekend on the East Coast 

made it a perfect target for those of us liv- 

ing in sunny El Lay. "Aren't you glad 

you don't live in New York?" was a ques- 

tion on the lips of everyone in sunny, hot 

Southern California. Then the earthquake 

hits and everything changes. 

Horror stories abound. Everyone you talk 

to has a different spin on what happened. 

But as is the case in this business, the 

shock wears off quickly. There are radio 

stations to call, contests to run, promo- 

tions to attend, records to release... jobs to 

do. In other words, "Sorry about that 

earthquake out there, but are you going 

to add my record?" 

orz 

The Network Forty, as the other Network 

Magazine Group publications (Album 

Network and Urban Network) put out 

magazines this week. The Network Forty 

has even pledged to share all of our profits 

to the Red Cross. We figure that sharing 

means the Red Cross will owe us some- 

where in the neighborhood of $20,000 

for this week alone! 

The Editorial, written this week by Jeff 

Silberman, gives you a glimpse of how it 

was. And as is the case in any tragedy, 

humor came quickly to hide the pain. 

The Network Forty even prints two "Oh 

Wow!" pages to cover all the bases. 

Whether you are experiencing bitter cold 

or recovering from the earthquakes, you'll 

find topical titles on pages 52 and 53. 

All record company offices on the West 

Coast were shook by the quake; some 

more than others. While ERG and 

Interscope quickly went back to work, 

most had sporadic hours at best. As we 

went to press on Thursday (a day later 

than usual), Warner Brothers, Reprise and 

Capitol were just beginning to get back on 

their feet. Sony's offices in Santa Monica 

were closed and MCA's remained off-lim- 

its to all employees with the possibility of 

major construction due before reopening. 

RUMORS, HALF-TRUTHS AND OUTRIGHT LIES 

Let's all meet at The Palm. 

It's A Girl' 
Shelby Lynn, daughter of Burt and 

Christine Baumgartner, didn't care about 

the quakes or the cold. She was born to 

the proud parents Monday morning. All 

are doing well. 

See Ya 
Z90 PD Steve Wall is out with no 

replacement named. The change was a 

big surprise. Steve and the staff had a 

huge book in the Summer and even 

though the Fall dipped, the overall ratings 

picture at the station was stronger than 

before. The inside dope has Jerry Clifton 

making the future programming deci- 

sions, including the new PD. Might that 

list of names include FM102 Sacramento 

OM Chuck Field? Meantime, Lisa 

Vasquez has been promoted to OM. 

And a big rumor has consultant Gary 

Berkowitz out at KS 104 Denver and 

Steve Perun in. Any changes in staff and 

sound won't be known for a while, but 

there will be changes. 

Best Quake Lines 
From our favorite radio station's Monday 

morning newscast, "Killing, looting, 

burning and shaking. Next week, a cloud 

of locusts and the L.A. river will run red. 

Film at 11." 

On TV news that evening, a man being 

interviewed: "I suppose this is the price 

we pay for good weather." 

s: 
And from sister publication Album 

Network's Robert England: "If I mn into 

Charlton Heston on the street, I'm outta 

here." 

Back To Radio? 
Is Stacy Cantrell resigning from Mercury 

Records to head to Noble Broadcasting? 

Books To Read 
Miami -Ft. Lauderdale: WPOW 4.7 to 

5.3; Y100 4.1 to 5.0. Phoenix: KKR 4.5 

to 6.7. Tampa -St. Petersburg: Power Pig 

6.7 to 6.1; The Mix 6.7 to 5.8. Denver: 

KS104 4.7 to 4.2. 

WMMZ Gainesville PD Bill McCown 

and staff took the station to its highest 

25-54 numbers ever. Our congrats. 

Brutal 
It was awfully cold in Columbia Sr. VP 

Promotion Burt Baumgartner's living 

room as VP Promotions Jerry Blair, 

Z100's Steve Kingston, KC101's Pete 

Cosenza and some other diehards rooted 

for the Giants against Burt's 49ers. 

Scene In New York 
550 head Polly Anthony huddling with 

some reprobates at the St. Regis, dis- 

cussing gun -running in Ireland. 

Promotion staffs of EastWest, Elektra and 

Epic hiding from the cold. 

toe- 

Elektra Sr. VP Promotions Jon Leshay 

buying $75 cigars in the bar at the 4 

Seasons. Or was it Bob Garland? 

Epic promo gunner Dale Connone at the 

same bar in the 4 Seasons buying $100 

cigars and working the Asians in the room. 

Jobs 
New Sr. VP Promotions for EastWest is 

the real superstar from Chicago, Greg 

Thompson. Also upped to VP Pop 

Promotion is the Chrome Lizard's 
favorite, Val DeLong. 

WHHY lands Bill 

Thomas for pro- 

gramming duties. 

We're On 
The Air 

Driscoll and compa- 

ny signed on 95.1 
The Edge last week- 

end in Charlotte. The 

station has no on -air 

jocks. Driscoll's 
sweepers run over a 

pure Mainstream mix 

of currents and recur - 

rents. 

Big Rumor 
Is Power Pig PD 

Marc Chase leaving 

the litter to head to a 

corporate position at 

Jacor in Cincinatti? 

And is WOVV's PD 

M. J. Kelli crossing 

the state to fill in 

mornings at the Pig? 

-By The Chrome Lizard 

Who's For Sale? 
BPI Communications, owners of 
Billboard and The Hollywood Reporter as 

well as 16 other specialty magazines, was 

sold for $220 million to Dutch media 

giant VNU. What does this mean? 

Smiling Faces 
More than one independent record pro- 

moter was spotted in New York, shaking 

hands, kissing babies and grinning like 

mules eating briars as each, in his own 

way, tries to convince record companies 

that their services are invaluable. More 

and more record companies are making 

decisions on a case -by -case basis and this 

certainly means less, not more. The next 

few months will certainly be interesting as 

the smoke clears and the chips fall. Who's 

hot today may be who's not tomorrow. 

Be sure and check out next week's 

Editorial for more on this soap opera. 

Shaking 
Chris Davis... Marc Benesch... Brenda 

Romano... Vicki Leben... 

Freezing 
Andrea Ganis... Tom Genetti... Iris 

Dillon... 

Los Angeles at 4:31 am Monday. 

6 THE NETWORK FORTY 



YES! we were shaken up... 

YES! Some things got broken and thrown around... 

al YES! WE 11111 HAVE HIT RECOUS! 

Torte Petty 3 The Heartbreakers 
`MzzyJizzzés J zsz Dizzzcé ' 

*Debuts #34 On The Mainstream Monitor! 
*Top 5 Most Played Video On MTV! 
*Top 10 On The Billboard LP Chart! 

*On Star 94, PRO -FM, Z100, WNVZ, WKSZ, WAQQ, B97, KKFR And Others! 
*Over 800 BDS Detections With A 25% Airplay Increase Last Week! 

Meatoaf 
"Rock Am/ Roll Dreczms Come Tl.n--ozegh" 

*On 135 Stations In 2 Weeks! 
*Debuts #30 On The Mainstream Monitor! 

*Over 1100 BDS Detections In 2 Weeks! 
*LP Sales Of Over 4 Million! 

*Watch Meatloaf On The American Music Awards February 7th On ABC! 

JocdeCi 
"Cry Foz-- You" 

*Moves 8-5* On The Billboard LP Chart! 
*Over 90,000 Sold This Week! 

*The #1 R8rB Single In The Country! 
*40 Stations...One Of This Weeks Most Added! 

*Remember "Forever My Lady', "Come And Talk To Me" And "Lately'? 

Enorl J.1 -1r1 
« "lezzrdrops 

*17 Stations Including Star 94, Q99, WAPE, KQKQ, WAYM 
WKMX, WERZ, KQIX, KZMG And WZKX! 

To All Our _ tends In The Iyzcicrstry Who Called Wlith Concern_ 
Thrznle You. 

7b Those Of You Bull Dimming Out= _ _ Ozer Thoughts Are With You_ 

MCA 



SHAKEN... NOT STIRRED 

Commentary by 
Jeff Silberman 

arthquake safety in two steps: 

#1. Jump up. #2. Don't 
come down until it's over. 

The ground may still 

be belching every few 

hours or so, but the 
humor defense mecha- 

nism is already operational here in Earth- 

quake Central. Of course, any humor sur- 

rounding the catastrophe will rightly be 

missed by those who lost their homes or, 

tragically, loved ones. But sooner of later, 

for the rest of us, life inevitably goes on. 

It's hard to put into words the incredible 

rush of emotions that course through your 

veins when the shit hits the Richter - the 

surprise, the fear, the shock and in the 
smaller, briefer quakes, the almost perverse 

fun of riding it out like a surfer hanging 10. 

There's an attraction at Universal Studios 

that simulates the experience (which, 
wouldn't you know it, was unaffected by the 

quake), but through it all, you know it's just 

a ride that's going to end safely. There's no 

such guarantee during the real thing - and in 

no other instance does 30 or 40 seconds 
seem like 30 or 40 minutes. It's enough to 

straighten the of short-and-curlies. 

Instead, we'll offer a glimpse of how 

almost -21st Century Man (and the rest of 
Southern California) deals with the reper- 

cussions of the catastrophe and the various 

ways we readjust to the daily realities of 
what's hypothetically considered to be a 

"normal" life. 

Seconds After The Initial Shaking Stops: 

Naturally, the first concern is personal 
safety, then the condition of the home. 

Parents of infants and toddlers immedi- 

ately go to the little one(s) who, except in 

the most dire circumstances, think of the 

commotion as their version of Space Moun- 

tain. So, while my wife and I are freaking 

internally to frantically grab and cover our 

two -year -old, he's smiling, head bobbing 

like one of those miniature dogs in the rear 

window of a car, gurgling, "shake! shake! 

shake!" He almost looked disappointed 
when the tremors ceased. 

Once the family and the home are deter- 

mined to be okay (and if the electricity and 

phones still work), the next impulse is to call 

family, friends and co-workers to see how 

they are - and turn on the TV to see what's 

been reported. In their zeal to be the first 

station to report on the earthquake (as if 

they win an award for telling the populace 

something they didn't already know), the 

How can 
we live in a 
perpetually 
devastated 

area? 
What... and 
leave show 

bidness? 
local stations throw the most responsible 

reporter available on the air. Naturally, he or 

she can do little more than state... and re- 

state... and re -state the obvious - there's 
been an earthquake that lasted so-and-so 
long and we'll have more info when our 

news vans and helicopters hit the streets. 

The Rest Of Day One. It was pretty clear 

from the get -go that this wasn't going to be 

a normal working day. The lion's share of 
the uninjured public stayed home, cleaned 

up and with most phone service severely if 
not totally disrupted, the only thing to do 

was to watch the events unfold on TV. The 

first few hours made for great TV as the 
magnitude of the tragedy grew: crumpled 
freeways, savaged malls and businesses and - 
worst of all - flattened residential buildings. 

No matter how animalistic our behavior is 

on a day-to-day basis, somehow natural disas- 

ters like this brings out the noble and heroic 

side in all of us. (The sporadic acts of looting 

excepted.) Of course, the acts of bravery and 

compassion are regularly chronicled during 

the blanket media coverage. Interspersing the 

warm -and -touching sagas with the gloom - 

and -doom of fatalities and property damage 

put the viewer through a roller coaster of 
emotions that made for compelling - but 

ultimately exhausting - television. 

There are also instances that go beyond 

the disbelief of the destruction to the theater 

of the absurd. Hopefully, you caught the 

video coverage of the heady California cop 

who decided to test the 6 -foot -plus drop in 

the break on the Santa Monica Freeway by 

driving over it. So the car slowly keeled over 

the edge and landed headlights -and -grill 

first on the lower level of the freeway, dis- 

abling it. If you missed it, stay up for Late 

Night With David Letterman. It's a hands - 

down entry in his new "Stupidest Cop 
Tricks" segment. 

However, after a few hours or so, the 
nonstop coverage turned into a maudlin, 
tragic telethon, with a toteboard listing the 

fatalities, the injured and the demolished. 

By nightfall (the local outlets went total cov- 

erage from 4 am until midnight), you 
started to thank God for cable just to catch 

some visual relief from the nonstop scenes of 

devastation. 

Day One, Overnight. With the continu- 
ing aftershocks serving as a stark reminder of 

the tenuousness of terra firma, thousands of 
shell-shocked Angelenos joined those whose 

homes were destroyed in area parks and 
shelters to spend a night under the stars. 

(Editor's note: We interrupt the typing 

of this editorial for a brief, goosebump- 
inducing 5.1 aftershock. We shall resume as 

soon as I exhale. Thank you.) 
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The new single from Nick Heyward is 

watch 
it 

fly! 
Up To 563 EMS Spins Nationally! 

10 New Adds This Week! 
WAAL Binghamton IGITT Tulsa WLAN Lancaster WMGV Oshkosh 1NRHT rd w Bern 
KOKZ Waterloo YgPRR Altoona WZOQ Lima KQKY Kearney KSKC Salina 

Flying fin These Markets! 
KVVOD Sacramento 17-13* WEJ Z Cleveland 28-17* WNVZ Nor ioIli 26-22* 
WRFY Reading 17-10* KWTO Springfield 20-17* WYCR York 26-22* t1RHT Wags -Bern 28-24* 
WPFM Panama City 29-25* KISR Ft Smith 32 26* WNTO Williamsport 28-27* KAM/ Lawt[a 35-30* 
KLYV Dubuque 35-31 * WSKS Wilkes-Barre 39-32` WZAT Savannah 35-33* i;TMT Meäted 40-39* 

S. t. i lm- Off Mar uy, Re 

ir sited by Nick Heyward. 
./ tr tue rn rr4 r i loir Muti. Entenulnm.nt In, , 1993 Sony M..i En u eat t.ei t-. 


