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NAB Radio Code Board Approves
Ads For Pregnancy Test Kits

Although it continued its ban on
contraceptive advertising by NAB
Radio Code subscribers, the code’s
board has now approved ads of
pregnancy test kits. While there
was a discussion on banning the
use of live copy in these ads, the
anly restrictions sanctioned are use
of a disclaimer reminding listeners
to use the product as directed
and/or see a doctor and subject-
ing manufacturers to a year’s wait
while copy is reviewed by the
NAB Code Authority.

Although contraceptive ads will
continue to be taboo, the board
left open the door for further dis-
cussion by endorsing a recom-
mendation to solicit views of
broadcasters and the public. The
research project was suggested
by a joint committee of the Radio
and Television Code Boards head-
ed by Jim Wesley, VP/GM at
KF1/los Angeles. Also included in
the proposed survey would be ques-
tions relating to ‘“‘sex and human
sexuality’ in PSAs and public af-
fairs programming.

Funding for the study will most
likely have to come from the
NAB Board of Directors which
meets in January.

Board Explores
Sensitive Issues

Although this has not always
been the case, the Radio Code

Board meeting in New Orleans
last week displayed a desire to ex-
plore several sensitive issues in
addition to what the code calls
“personal products’” ~namely,
gambling, professional advertising
and song lyrics. In the case of
the latter, the board reiterated
that every broadcaster has a re-
sponsibility to review record sel-
ections for the station.

But the real issue is personal
products. Erica Farber, VP/GM
at 99X/New York, who has been
on the board for three years,
credited the current board as being
comprised of people with diverse
opinions who really care about

{Continued on page 4)

STAAB RESIGNS FOR RECORD CO. POSITION

.. SEE PAGE 18

ZMF /Milwaukee Challenges
arijuanaLaws ...SEE PAGE 50
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KIIS-FM Brings Burkhart
Disco Format To L.A.

KIIS-FM/Los Angeles shifted for-
mats - Wednesday (11-15) from
Top 40 to a Disco blend devised
by leading radio consultants Burk-
hart/Abrams and Associates. The
Combined Communications outlet
will provide the Burkhart format
with its second major market test-
ing ground, following the recent
conversion of AOR station WKTU/
New York to Disco, resulting in
widespread notice and highly suc-
cessful figures in early rating re-
sults. .

KIIS-AM-FM President/General
Manager Ed Boyd told R&R, “We're
going into a very -cosmopolitan
Southern Californian disco sound,

REWRITE, SALARY PROPOSAL AMONG TOPICS

Radio Organizations Stage
Washington Summit Conference

Yesterday, representatives of
various factions within the radio
industry met in Washington to dis-
cuss crucial legislative and regu-
latory issues, including the pro-
posed rewrite of the Communica-
tion Act and a new FCOC require-
ment to rank employees by salary
Also on the agenda for discussion
were FCOC program percentage
guidelines, advertising limits, and
ascertainment requirements. Ini-
tiated by NAB, the caucus included

KMOX Reporter In

Copter Crash

At approximately 7am Tuesday
(11-14) morning the KMOX/St.
Louis traffic helicopter took off as
scheduled. At about 7:05 the copter
pitched into the Mississippi River,
throwing pilot Gene Hoffmeyer
and radio traffic reporter Don
Miller into the icy water.

According to a spokesperson
from KMOX, the helicopter, which
is lashed to a barge overnight to
prevent it from being blown into
the river by high winds, was, owing
to pilot error, not completely un-
tied from its moorings. Reportedly,
the copter rose a few feet into the
air, then veered sharply to the left,
diving nose first intothe river.

Hoffmeyer swam to the barge
uninjured while Miller managed to
grab the side of the barge and was
helped out of the water. Miller was
then taken to St. Mary’s Hospital
where he was treated for minor in-
juries (possibly sustaining a bro-
ken toe) and is currently under
observation. The helicopter how-
ever, is still submerged.

Earlier this year Miller suffered
a back injury that kept him off
work for two months when the heli-
copter he was riding in ran out of
gas and was forced to make an
emergency landing in the middle
of aninterstate highway.

representatives from NAB, NRBA,
the Daytime Broadcasters Asso-
clation, and Community Broadcas-
ters Assoclation (representing
class[V’s).

John Summers, NAB Executive
Vice President/General Manager
told R&R that the meeting was de-
finitely not a convening of associa-
tions, but rather a gathering of
individuals. Clearly, NAB wants to
avoid giving the impression of
forming a federation which it op-
poses. The pow-wow was held in
conjunction with the NAB Execu-
tive Committee’s monthly meeting
and was conceived by NAB Radio
Board Chairmnan Walter May
(President of WPKE/Pikeville,
KY) who operates a class IV sta-
tion.

Cast Of Characters

NRBA participants included
Board Chairman Bob Herpe (Pre-
sident, WPLR/New Haven), Pre-
sident Jim Gabbert (President,
K101/San Francisco) and Vice
President for Government Affairs
Abe Voron. Also invited by NAB
were Ray Livesay (WLBH/Ma-
toon, IL), President of the day-
timers’ association. who has been
active in discussing the proposed
rewrite, and Roger Jeffers (Presi-
dent/GM, WHOP/Hopkinsville,

{Continued on page 4)

built for this marketplace, not New
York City. Kent Burkhart will be
guidihg us. We've waited until we
determined disco’s not a fad. It's
an exciting formula of music and
information, and our guys will
have a lot of fun on the air.” Boyd
added that KIIS-FM will remain
live and that no call letter changes
are planned.

Burkhart also stressed the local
emphasis in KIIS-FM's program-
ming. “The music has been re-
searched and designated for South-
emn California,” he told R&R
“Many selections will vary from
those played on WKTU."”

Promotion Notions

WKTU was launched in New
York with relatively scant fanfare.
relying on word-of-mouth to spread
the news of Its format change
However, KIIS-FM will take a high-

Kent Burkhart

er promotion profile, with Burk-
hart stating that on-air promotions
and contests will be used. Boyd
emphasized that “there won't be a
huge advertising campaign,” how-
ever, adding that word-of-mouth
would also be an important factor

{Continued on page 3)

ELLIS, DUNCAN ELECTED TO NEW POSITIONS

RAB Re-Examines
Priorities, Activities

The Radio Advertising Bureau
laid groundwork last week to study
the future of radio sales, develop a
national mixed-media radio pre-
sentation, and restructure its series
of annual sales seminars. The plans
evolved from a meeting of the
RAB board of directors in Pebble
Beach, CA at which Elmo Ellis,
VP & GM. WSB/Atlanta and George
Duncan, President of Metromedia
Radio, were elected Chairmen of
the RAB Board and Executive
Committee, respectively

Ellis told R&R that RAB's new
efforts are geared toward *‘docu-
menting that radio is much larger
and pervasive than the ad com-
munity's dollars indicate.” He added
that radio gets a disproportionate
share of dollars compared to its
overall listenership. The survey,
which according to RAB President
Miles David will be completed by
first be conducted among the board,
then RAB members and finally the
entireradio industry.

Whereas the RAB staff will pre-
pare an initial sampling of ques-

tions, Ellis said that an outside
firm may be called in if deemed
advisable. Unlike a questionnaire
mailed to members last week, ask
ing them to comment on the use-
fulness of specific RAB tools and
services, the in-depth survey will
be designed to reflect current and
projected changes in radio sal
patterns. RAB expects to utilize
previous industry studies done by
Cox Broadcasting and NAB to help
chart long range sales strategies

both internally and industry-
wide

New Mixed-Media
Campaign

RAB also announced that it has
retained Reis Cappiello Colwell, a
New York firm noted for utilizing
advertising campaigns that *posi-
tion’’ products in orderto highlight
their advantages, to develop a new
mixed-media radio sales effort
Jack Trout, President of the agency,
which is known for its success with
mailgrams, presented the RAB
(Continued on page 4)

1T a4 Is Your Statmn Suffermg FromA T“’ed ;
Rundown Playlist?

Dr. Lutz Has The Prescription .

. SEE PAGE 12




From one of
the hottest
new albums

in America...

THE FIRST SINGLE: K.
“LoHa
'k,
Love
Nicoletie R

Larson

Lotta Love And Special Thanks
To These Early Believers:

WPGC add wWOXI add
WCAOon 940 29-23
KSTPon - WAPE add
W2ZUU add 094 add
JRadd KX106 add
PHD add KAKC add
KING add
KVI-FM add
KJRB add
WHHY add
WGLF add
WANS add
KSLY add

nharnerB | “

Produced by
Ted Tempieman

.‘;




RE&R/Friday, November 17, 1978

Bossin Forms New-Style

' Merchandising Firm

Gordon Bossin, former Vice Pre-
sident of Marketing for United
Artists Records, has formed a new
merchandising company called
Field Merchandising, Inc. Accord-
ing to Bossin, it will be the first
merchandising concern to offer an
“in-market” field staff, with resi-
dent reps in eight major markets,
presenting the client with “his own
national field merchandising
staff.”

In announcing the company’s
formation, Bossin stressed the im-
portance of sophisticated market-
ing and merchandising efforts in
selling records and tapes, and added,
“It is my intention to offer not a

Gordon Bossin
consultancy, but actual experienced
personnel that can ‘work’ in the
marketplace for our clients. Qur

service includes all facets of dis-
play, retail promotions, artist ap-
pearances, research, and reports.
I do not intend to present myself or
this service under the guise of a
consultant service, as I feel every
record company has the capabi-
lities of creating its own viable
artist campaigns. What I do offer
is a staff in the field that is ready to
implement the campaign.”

Bossin, a 25-year music business
veteran, stated that Field Mer-
chandising, Inc. reps would be
based in San Francisco, Seattle,
Houston, Atlanta, Baltimore/
Washington, D.C., Boston, Cleve-
land, and Kansas City/St. Louis.

E/A Avoids Queen Controversy With Dual Poster Plan

Elektra/Asylum Records plans to defuse a potential controversy over a poster scheduled to be included
in the Queen album, ““Jazz,” by a novel option arrangement. The poster, depicting a few dozen nude female
bicycle racers, will be included in copies of the album bearing a 6E-166 catalog number; while other copies
of the album, with a different catalog number, will contain a postage-paid order form for purchasers to obtain
the poster. The poster-less albumns will be shipped to what E/A calls “more conservative retail outlets.”

FROM AOR PD TO ALL-NEWS GM

Weyrauch Wins
Spokane GM Post

. Clint Weyrauch, Program Di-
rector of KTIM-AM-FM/San
Rafael, CA, a simulcast AOR oper-

Clint Weyrauch

ition, has been named General
\anager of KSPO/Spokane, an all-
News station. Both stations are

owned by California Newspapers
Inc.

Commenting on his unusual for-
mat switchover, Weyrauch told
R&R, ‘I had taken KTIM to the
point where I felt that was enough
for me. I’d accomplished the things
I wanted to there and wanted to try
the energy is the same at any radio
station. I'll miss the music, but if
we can put over the energy and ex-
citement of an all-News station
growing up and becoming the focal
point for radio news in town, there’s
a whole energy level right there. I
still love music and keep tabsonit;
there’s a possibility we can put all
of this together in one package
later on. But for now this is where
I'mat.”

At KTIM, Music Director Kate
Hayes has been named acting Pro-

gram Director to replace Weyrauch.

JanasTo
Head Rollins’
Media Group

John Janas has been appointed
to take charge of the Media Group
for Rollins, Inc. Formerly Assis-
tant to the President of Rollins,
Inc., Janas will assume responsibi-
lity for the company’s radio and
television stations, cable television
systems and outdoor advertising
plants.

Janas replaces Media Group
President James C. Roddy, who
has resigned to become managing
partner of a new firm. John Thomp-
son, Group Vice President, has
been named to head the company’s
Employee Relations and Insur-
ance Departments, which were
formerly under Janas.

VE /% B
»
- -
l >

4y

‘ .
98 seee s esss s 000

SECTION .................18
_' C_l{\,;S_ECTION-‘--.-....'......

1 TURE PAGE.................. 44
‘GARY OWENS....................4T
AOR SECTION..........,.......
COUNTRY SECTION............
POP/ADULT SECTION ........
OPPORTUNITIES..............

‘
[ 4
L ® & s 8000000

gl
n e

A 4
;:‘k.f."}.\‘.........."6
e ol e 8

Sl ot o4 1

Jet Music Sues UA
For $10 Million
On Publishing Issue

In the latest round of litigation
over Electric Light Orchestra rec-
ords, Jet Music, which publishes
the act’s songs, has filed a $10 mil-
lion suit against United Artists
Music and its parent company,
United Artists Corp., as well as UA
Records and its President, Artie
Mogull. The suit alleges abuses
against Jet’s ELO copyrights dur-
ing the time Jet Records was dis-
tributed by UA and the publishing
administered by UA Music. UA
Music is still owned by United
Artists Corp., and was not included
in the transaction earlier this year
in which UA Records was sold to
Mogull and Jerry Rubinstein. At
that time, Jet severed its connec-
tions with UA and later signed a
distribution deal with CBS Records.

The suit alleges that UA distri-
buted an “excessive’” number of
promotional albums, for which no
writer and publisher royalties can
be collected; and that UA sent dis-
tributorsan “unreasonable’ amount
of ELO albums, which were stored
in an improper manner, leading to
massive returns because of spoil-
age.

Jet and CBS already have two
suits outstanding against UA on
matters related to ELO’s recent
“Out Of The Blue” LP, in addition
to a national print ad campaign
warning consumers to buy only
Jet/CBS copies of the LP to insure
return privileges (R&R 11-10).
Further legal action may follow in
the near future.

Klein
Retrial Set

Following the Supreme Court’s
refusal to hear former Beatles
manager Allen Klein’s arguments
that a retrial on six income tax
charges would constitute double
jeopardy (R&R 11-10), a new trial
has been set for February 5 in New
York Federal Court. Klein’s first
court encounter ended in a mistrial
in November 1977. He is charged
with, among other things, failing to
report over $200,000 in income alle-
gedly received from selling promo-
tional copies of Beatles albums.

KIIS-FM Takes Burkhart
DiscoFormat ToL.A.

{Continued frompage 1)

Boyd was highly optimistic a-
bout the prospects for promoting
the new KIIS-FM stance to ad-
vertisers. “The way we’ll do it is
to show the growth of the format
in other markets,” he said. ‘“The
audience is all in the same demo-
graphics we’ve been growing in
anyway, very strong 18-34 with good
female emphasis.” He added that
the switchover would not be a drast-
ic one, pointing out, “We're close
to60% Disco now.”

Power Boost Sought For
KIIS-AM

Boyd also stated that Combined
is seeking an increase of power
for Pop/Adult KIIS-AM from the
FCC, hoping for an allocation of
5000 watts both daytime and night-
time, compared to the current

5000-days, 1000-nights setup. “We’ve
made the application, and the
deadline for petitions to deny comes
in about two weeks,” said Boyd.
‘“After that, we'll be able to say
more about future plans for KIIS-
AM'Y’

Staab Story

KIIS-FM Program Director Ro-
chelle Staab had resigned last week
as part of a longterm decision to
enter the record industry. She will
announce her new affiliation next
week. Staab told R&R, “I'm de-
lighted with my future plans. I
accomplished all my dreams in
radio. Radio programming is for
young people, and I didn’t want
to be doing it when I was 50.”
No replacement has been named
for Staab, although Mike Wagner
has been appointed acting Program
Director for the station.
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WASHINGTON REPORT

Update

EDITORIAL

By Jonathan Hall

Radio Organizations Stage
Washington Summit Conference

{Continued from page 1)

KY) President of the class IV as-
sociation, who has led a fight since
1973 for increased nighttime power.

Both NAB and NRBA have
mounted grass roots campaigns
to acquaint broadcasters with
their positons on the rewrite, and
most recently to urge that broad-
casters contact the Commission
asking it to abandon a policy which
will require that stations keep a list

of employees, ranking them by
salary

NAB Keeps Ball Rolling

NAB'’s call for open discussion
among factions of radio industry
follows last week’s outline by NAB
President Vincent Wasilewski of a
3-point plan for radio deregulation
(R&R 11-10), which prompted the
NRBA‘S Abe Voron to comment,
“We’re glad to have allies wher-
ever we can find them — no mat-
ter how late.”

FCC Petitioned For General
Class IV Power Increase

A Pittsburg, Kansas radio broadcaster petitioned the FCC last

week on behalf of class IV stations. Jim Harbart, President/GM of
KSEK & KMRJ, has written the Commission seeking an increase to
“1000 or 500 watts” at nightime for class IV stations. Now Harbart is ask-
ing other broadcasters to participate in an FCC study by submitting
comments by next week. (Docket RM 3228.)

In his petition, Harbart proposes that any station in this class within
500 miles of the Canadian or Mexican border be immediately granted an
increase. Additionally, Harbart says that less nightime interference could
be achieved by modifying antenna 'wavelengths. ““As more and more
stations on your frequency use taller towers,” explains the Kansas
broadcaster, ‘‘nightime skywave interference will decrease.”

In opposing his system, Harbart challenges work being done by the
Community Broadcasters Association, who have been working to have
the FCC realize the problems of class IVs for years. He says that the as-
sociation’s across-the-board power increase to 1000 watts at night may
be unworkable because of a proportionate increase in skywave co-
channel interference.

NAB Radio Code Board Approves Ads

For Pregnancy Test Kits
board accepted the use of the
bl i phrase “jock itch,”. which is not
what happens within the industry.  allowed by the TV Code Board.
It may be remembered that ads Conceivably, Radio Code Board
for Preparation H were initially subscribers might again test the
cleared by the Radio Code Board. waters for a new product—there

Also, in an earlier decision, the

is a precedent.

Extra Extra

Doubleday Broadcasting has reportedly purchased an FM in the
St. Louis area to go with their KWK in that city. The company is paying
approximately $2 million for WGNU-FM/Granite City, IL . . .

FCC held another in series of closed sessions last Thursday to dis-
cuss further interpretations of U.S. Court of Appeals attack on FCC com-
parative renewal procedures (WESH-TV case). As reported here before,
the Commission has asked the federal court to rehear the case. Last
week’s meeting apparently was called to continue work begun by com-
missioners seeking to redefine these procedures literally . . .

Minnesota Broadcasters Association votes to back Stanley E. Hub-
bard, Chairman of the Board, Hubbard Broadcasing in Minneapolis, as
acandidate for 1979 NAB Distinguished Service Award. NAB has a record
in recent years of giving the yearly honor to a “broadcast pioneer” .

FCC acts this week to dismiss petition to deny the renewal of KOIT/
San Francisco filed by Community Coalition for Media Change . . .

Now Is The Time To Stop Government
Invasion Of Your Privacy

Radio & Records joins the NAB and the NRBA in opposing the FCC’s proposal to
require stations to place an annual list of employees’ job titles, ranked by salary, in their
public files. We support these organizations in their efforts to convince all radio broad-
casters to inform FCC Chairman Charles Ferris, by telegram or mailgram, as to how
this policy will affect radio station operations and employees. Final action from the Com-
mission is expected next week, so the matter is urgent. No matter how small, any inva-
sion of privacy is contrary to the spirit and letter of the Constitution and the founding
principles of this nation. The time tospeak upisnow . . . notlater.

RAB Re-Examines Priorities, Activities

{Continued from page 1)

Board members a preliminary
concept that could ultimately cost
upwards of $200,000. RAB would
have to raise money or the cam-
“*paign, which is credited to RKO
Radio President Dwight Case, who
heads RAB's National Market Task

Fi 5
el § New Concept In

Sales Seminar
Finally, R&R learned this week
that the New York-based associa-
tion plansto involve a leading sales
management company in its series

of one-day sales seminars which
will begin in January. In addition
to participating in the sessions, the
Sterling Institute of Washington,
D.C., founded by a former Har-
vard Business School instructor,
will assist RAB in developing an
audio cassette sales course empha-
sizing sales techniques and skills.
RAB, which has traditionally
split its seminars between large
and small market salespeople,
will divide registrants of the 1979
clinics into two categories — basic
and advanced.

New Board

Approving the recommendations
of its Nominating Committee, RAB
elected the following new directors
last week: Sal Agovino, President,
Juniper Broadcasting/Bend, OR;
Wayne Hudson, President, Plough
Broadcasting Co./Memphis; Joseph
Kjar, Bonneville International Cor-
poration/Salt Lake City; Dean So-
renson, President, Sorenson Broad-
casting/Pierre, SD; Russ Wittber-
ger, Charter Broadcasting Co.

In yet another action this week
mvalving First Amendment issues,
the Supreme Court on Monday
(11-13) agreed to hear a case which
has traditionally not affected broad-
casters. At issue is whether or not
the Constitution protects the rights
of journalists who divulge names
of juveniles.

According to a spokesperson for
the Radio/TV News Directors As-
sociation in Washington, at stake
here is the possibility of an across-
the-board application should the
high court reverse a lower-court’s
ruling against a state law in West
Virginia, making it.a criminal of-
fense to publish the name of a juv-
enile in trouble with the police.

Confidentiality
Of Sources

The Supreme Court is unresolved
as to whether it will accept a re-
quest made by the New York Times
to hear the Myron Farber case,
in which Farber refuses to turn over
his notes and insists he has a right
to protect his sources.

The court was also asked last
week to hear a similar case in which
a newsperson seeks to protect his
sources. In this instance, a tele-
vision reporter from Wichita, Kan-
sas was sent to jail for not re-
leasing the names of his sources

Supreme Court Hears
Crucial Rights Issues

in a case involving the murder of
former Stauffer Broadcasting VP
Thad Sandstrom last year by his
wife.

The reporter’s conviction has
been upheld by two lower courts
and was put on appeal last week
to the Supreme Court. In both cases

rationale in deciding which excerpts from inter-
views were used and which were not used?’’

broadcasters are rallying in support frorp pretrial proceedings. Jour-

of the journalists.

In the case of Anthony Herbert
vs. CBS’s “60 Minutes,” which was
argued two weeks-ago, the court
is actually attempting to decide
how far it can constitutionally probe
into a journalist’s mind. Specific-
ally, the court is asking if it should
force journalists to answer ques-
tions regarding their mental at-
titude during the preparation of a
story if a plaintiff claims to be
able to demonstrate malice on the
journalist’s part. Phrased in radio
terms, should a newsperson have
to explain the rationale in decid-
ing which excerpts from interviews
were used and which were not
used? Herbert, a former Army of-
ficer is suing CBS, claiming he
was libeled during a 1973 report

. should a newsperson have to explain the

alleging Army ‘coverups of Viet-
nam atrocities.

Barring The Press

Also, within the last two weeks,
the Justices have listened to argu-
ments pro and con as to whether
newspeople should be kept away

‘other cases which broadcasters

nalists in this case are faced with
acquisitions of causing prejudicial
publicity, which might affect the
eventual outcome of a trial.
Finally, broadcasters will re-
member that the Supreme Court
decided last July in the Stanford
Daily case that by obtaining a po-
lice search warrant, newsrooms
can be searched. This action, like
many of the decisions pending and

hope will be heard by the court,
make what’s happening at the Su-
preme Court of great importance.
It has been suggested that the
piecemeal approach to determining
reporters’ rights might be correct-
ed by legislation. Attempts in this
direction may be included in ex-
pected efforts in the next Congress
to modify Communications laws.
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The Cookin’,
Jumpin’, Dancin’
Follow-Up
Record of
A the Year!
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RENNYUOGGINS

SURE TO REPEAT THE NUMBER ONE (R&R 10/27/78)
SUCCESS OF “"WHENEVER | CALL YOU FRIEND"
ROCK AND ROLL FROM "NIGHTWATCH" (PLATINUM PLUS!)

ON COLUMBIA RECORDS
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Taft Plans To Purchase Worldvision For $13 Million

Tatt Broadcasting Co. has announosd it will purchase Worldvision
metly ABC Films Inc.) The proposed merger s subject 1o

Enterprises Inc. (for
s delinitive agrsament as wall ax othe

tormalities and calls for Taft 10 wsue 410,000 shares of ity cummon stock plus $5 25 million of
preterved stock 10 exchange tor all the outstanding shares of Worldvimion. At current prices the
transachion wauld have a value of $13 million

Talt afficials claimed the mérger would not cause any dilution of earnings lor currant Taft
hareholders, indheating that Worldvision's per shate profits are probably the aqual of Talt's Taft
1epa 192 4] por share for 1977

Waorldvisan distributes television pregrams, having beon lormed in 1973 aiter the sale of the
ot ABC Films to the company's present shareholders. According to a Talt spokes
nldvinon will continue to operate autonomously undar its present mansgement

Taft Bids $5.5 Million For WDAE

Tatt Broadcasting Co. has dalivered a lottor o intent to purchase radio station WDAE/Tampa-
St. Petersburg tron Robert W. Rounsaville lor $5.5 million in cash. The purchase, which would
[y tt's radio ownarship to 12 stations. is subject to the execution of a definitive agreemaent,
as well as FCC approval

AWRT's “Career Line” Provides Job Info

The American Women in Radio & Television have instituted a toll-free "Career Line” that
provides taped news on job openings across the country Since the AWRT feels this is a member
the group 1s not publicizing the number. However response to the service, which began
has been so strong that AWRT has begun updating the tape every week rather than the
twice per month as originally planned R
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ABC Radio Network To Re-Air “Elvis: Memories”

The ABC American Contemporary Radio Network will re- broadcast “Elvis: Memories" on
Sunday, Jan 7, 1979 The program is a three-hour stereo tribute to the late entertainer, featuring
interviews with individuals that were close to Elvis as well as some of his most popular music. The
pregram was initially broadcast on more than 300 stations last August and was heard by an esti-

nated 20 million people

10CC Tops With England’s Capitol Radio Listeners

England's Capitol Radio recently celebrated its hitth anniversary on She air by asking liste-
ners for their votes lor the top 150 songs of the past five years. The winner was 10CC's “I'm Not
In Love “ In second place was Simon and Garfunkel's ‘Bridge Over Troubled Water,” which
was the first song ever broadcast over the privately operated airwaves back in 1973

Former KDON Jock Now Co-Owner Of KEVA

Tom Ray. formerly a jock at KDON/Salinas; CA. is now co-owner and Station Manager of Top 40.
Pop Adult formatted KEVA/Evanston, WY. The Wyoming station, which was previously owned by
KEVA. Inc.. 1s now owned by Ray, Gary Crowder. Brent Lambert and Eric Johnson. operating
under the corporate name of Listeners Network.

Downe Offers To Repurchase Debentures

Downe Communications Inc. reportedly wants to repurchase the approximately $3.6 million
in debentures currently outstanding. The company claims it is mailing all its debenture holders an
offer to acquire all of the outstanding 6.5% convertible subordinated debentures due Dec. 1, 1978,
These notes were originally issued by Bartell Media Corp.

Under the terms of the offer, Downe will pay $700 plus accrued interest through Nov. 30 in cash
for each $100 debenture with all debentures tendered to be purchased. The offer expires at the close
of businesson Nov. 21
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TV News

RADIO COMEDY MAY RETURN IN NEW TIME SLOT

WKRP Has Bad Fall Rating Book: Taken Off Air

"WKRP In Cincinnats,” the highly touted CBS situation comedy about a 1ock station, has bsen
takon off the air, tempararily at least The show had tailed to make significant rating inreads against
its competition, NBC's high flying "Little House On The Prairie” (as well as Monday Night Feotball
on ABC in the Wast) CBS officials indicated that the show would return in a new time slot at an un
determined point in time, perhaps during the January midsssscon reshuffle The last episode in the
current series aired Novembar 6 At the same time as "WKRP" ‘s opsations were suspended,
CBS cancelled its running mate, "Paople,” the personality-oriented serias which Iollowad “WKRP”
at 8.30 on Mondays Replacing the two shows will be an hour drama called "White Shadow.”
concerning an ex basketball star who becomes the coach at a racially mixed high school

MUSIC (AND ATHLETES) ON TV — Bobby Vinton will have a “rock & roll” special on CBS
November 20 Paul Anka appearte on Dick Clark’s "Live Wednesday” December 6, and will be
the subject of a "Tribute To Paul Anka” episode of the syndicated “Sha Na Na” show in mid-January

In the "S7th Annual Photoplay Gold Meda) Awards” show to be televised November 21 on
ABC, Barry Manilow took two honors, Favorite Variety Star and Favorite Pop Music Star Dolly
Parton was voted Favorite Country Music Star, and the late Elvis Presiey was Favorite Rock
Music Star, with Mac Davis accepting the award and performing a medley of Elvis hits And
football star O.]. Simpson. who has starred on TV during plenty of Sunday afterncons and Monday
nights, has formed Orenthal (Simpson's first name) Productions to produce “multiple commit
ments” to NBC-TV over a five-year period, some starring the athlete

]
ABC Delivers “Stinging” Victory In Ratings

ABC, paced by its showing of "The Sting,” which led all programming for the Nielsen weok
ending November 5, walked away with top rating honors with a 22.3 average rating, eclipsin,
CBS's 17.2 and NBC's 16.9 scores Following “The Sting” in the top ten were 2) “Three's Company
{ABC) 3) "Laverne & Shirley” (ABC) 4) “60 Minutes” (CBS) 8) "Mork & Mindy" (ABC) 6) "MASH’
(CBS) 7) "It's The Great Pumpkin, Charlie Brown” (CBS special) 8) "Happy Days" (ABC) 9) “Tan
(ABC), and 10) "Little House On The Prairie” (NBC). "WKRP In Cincinnati” finished 23rd (one of
its best showings to date) in its final Monday airing David Cassidy’s new “"Man Undercoyer
series on NBC debuted at 33

ABC nearly managed a complete sweep of Arbitron's top ten TV hstings for New York Lo
Angeles and Chicagp for the week ending November 3. "Mork & Mindy" led in New York, followed
by 2) "What's Happening” 3) "Laverne & Shirley” 4) “Three's Company" 5) “The Sting” 6) “Happy
Days" tied with CBS's "Great Pumpkin” special, and 8) a tie between “Barney Miller,” “Battle-
star Galactica,” and CBS's “"Puff The Magic Dragon” special.

"Mork & Mindy” also paced ABC in the Los Angeles list followed by 2) Monday Night Foot
ball tied with "What's Happening” 4) "Barney Miller” tied with “Three's Company” 6) "Battle-
star Galactica” 7) “"Love Boat" tied with “Lavetne & Shirley” 8) and 9) “The Sting,” Welcome Back
Kotter” and CBS's "MASH" in a tie. In Chicago, ABC's telecast of “The Sting” was the winner
followed by 2) “Three's Company” 3) “Laverne & Shirley” 4) a tie between "Charlie's Angels,”
“Fantasy Island,” and *Love Boat" and 7) a four-way tie between "Happy Days, “Taxi,” "Vega$,”
and CBS's NFL Football broadcast.
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"LIGHT THE SKY ON FIRE™

JEFFERSON STARSHIP

THE NEW SINGLE FROM
THEIR FORTHCOMING
GREATEST HITS

ALBUM
“GOLD"

AS SEEN AND HEARD ON THE CBSTV “STAR WARS”
HOLIDAY SPECIAL FRIDAY, NOVEMBER 17th
ESTIMATED VIEWING AUDIENCE 50 MILLION PEOPLE
PLAY IT NOW!
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“Visual Record”
Company Formed

Under the name Visual Pro-
ductions. the Anaheim-based Creative
Image Productions. headed by Frank
L. Touch, has joined forces with con-
cert promoter Lewis Grey, to pro.
duce, duplicate, and distribute video-
cassette performances of albums and
concerts. While no acts have yet been
signed to participate, Touch hopes to
have the first “visual records”, which
will be both live and lip-synched re-
creations of album contents on the

market in time for Christmas, retail-
ing for $49.95.

In addition to a complete in-house
video production facility, the com-
pany has, at present, 72 Beta and
VHF videorecorders on hand, capable
of turning out 50,000 units per month
with plans to expand to 400 machines
within six months. Also, within six
months the company plans to have
operative, a mobile videorecording
facility ready to enable them to tape

actual concert performances

Infinity Offers Contract To
Musical Play-Off Winners

l
Infinity Records is offering a singles recording contract to the winner 'l
of the Manhattan Music Playoffs, a competition for amateur music groups |
which is being sponsored by the Borough of Manhattan in an effort to in- |
crease music business activity there. The playoffs begin next month and l
are open to self-contained amateur groups of three to seven members with

contemporary music being the only category of competition |

Most Corporate Execs Nix
Working Weekends

Most corporate executives prefer not to spend their weekends work
ing, according to a recent study by Bartholdi & Co. of Wellesly Hills
Massachusetts. In a survey of 108 New England executives, the results
showed that 62% stuck strictly to a five-day working scedule with only
10% reporting that they regularly worked Saturdays. However, 55%
said they worked between 50 and 60 hours a week and another 17°
claimed to put in more than 60 hours per week

WSS TWOOD

S

The Nations Number One Producer of Nationally
Sponsored Radio Programs

PRODUCERS OF DR. DEMEN-
TO e STAR TRAK WITH CANDY
TUSKEN e THE GREAT AMERI-
CAN RADIO SHOW WITH MIKE
HARRISON ¢ AMERICAN DISCO
WITH KRIS ERIK STEVENS e (N
HOLLYWOOD e THE SOUND OF
MOTOWN e 12 HOURS OFf
CHRISTMAS o SPACES &
PLACES

WESTWOOD ONE
434 1

CominginJanuary . ..

THE GREAT
AMERICAN

RADIO SHOW
with Mike Harrison

Cornyn To Head WB
Creative Services Again

Stan Cornyn, Executive Vice Pres-

ident at Warner Bros. Records,
will assume the position of Director
of Creative Services for the label.
Cornyn will continue to serve as the
company's executive officer, but will
also direct line duties, with the de-
partments of Advertising, Merchan
dising, Art, Editorial, Product Manag-
ers, Operations, Production, and In-
ternational reporting to him.

Warner Bros. Chairman Mo Ostin
commented on the appointment, say
ing, "As Stan Cornyn and I studied
the vacancy, it became clear that
the best choice was clearly to add
Cornyn’s talents again to this area
He developed the department and is
I believe, better than anyone else in
the industry at maximizing results in
the creative field. He's a great cata-
lyst, and I expect him to keep us mov-
ing forward in this very important
area

ERR WAVES

r AND REMENBER,
THE BIGGEST HITS

AREON RCA “/Now,
BACK10 Mew-siC...

MCA Claims Best Summer Ever,
Eyes Record Year

MCA Inc. had its best three months in the company's history this summer
with net income for the third quarter ending Sept. 30 climbing to $46.4 mil-
lion ($2.00 a share) up 68% from $27.7 milllon ($1.19 a share) for the same
period last year. Sales for the summer quarter were up 45% to $326.4 mil-

Hon from $255.5 million for the corresponding period of 1977.

Over the first nine months of the year, net earnings rose 51% to $98.4
million ($4.10 a share) from $62.9 million ($2.71 a share) for the first nine
months of 1977. Sales for the first nine months of this year increased 29.5% to

$787.9 million from $608.2 million at the same juncture last year
During the third quarter, the record and music publishing division increased

revenues 58% to $33.6 million from $21.3 million in 1977, while the divi-
sion’s pre-tax profits swelled 150% to $4.2 million from $1.7 million. In addi-

tion, nine-month sales for the music division rose 35% from 1977's levels to
$85.6 million with operating profits up 91% to $9.7 million. The company
has only to earn $151,000 to match the peak full-year earnings of 1975,
previously their best year ever.

Industry Travelers— Time Is On Your Side
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A portable AM/FM clock radio example, New York or L.A. time at the
which remembers two time zones is mere flip of a switch. Made by Teal
now available for industry travelers. Industries, Carson, CA., it's $69 .95
The unit is capable of displaying, for
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KRBE 27-24
WZUU on
WAVZ add 36
WTRY on
94Q on

WGUY add
WTIX add 13FEA on
WBBQ add WYND add
KX106 add . WANS add
KAKC deb 40 CK101 add 40
KVI-FM deb 35

ON SIRE RECORDS
MARKETED BY WARNER BROS. RECORDS, INC.

WAKX on
KQWB on

KDON add
KSLY 20-17
KCBN add

PRODUCED BY BRIAN ENO
AND TALKING HEADS
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Kenny Rogers and Len Fpand

Making It with

. Rogers, Epand Combine On
Guide To Record Business

“Making It With Music”, a book co-written by United Artists
recording artist Kenny Rogers and Polydor West Coast Publicity Direct-
or Len Epand, is designed to serve as a guide to the business side of the
record industry. The book utilizes Rogers’s career as a backdrop to cover
the various factors (i.e. management, making demos, publishing, record-
ing contracts, promotion budgets, touring, and long-term career planning)
involved in making music your career.

Of particular interest are the reproductions of standard contracts re-
garding publishing, recording, and performing with detailed explanation
of the accompanying legal terms, as well as the book’s straightforward
easy-to-read style.

munication  §
gf‘ophks inc

74442

A
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Leeds Levy Named
MCA Music V.P.

Leeds Levy has been appointed
Vice President and Executive Assis.
tant to MCA Music President Sal
Chiantia. Levy will be based in New
York and his duties will include as-
sisting Chiantia in all segments of the
company'sactivities.

Levy was formerly professional
manager of the Rocket Publishing
Group. having previously worked for
ASCAP as a field representative in
general licensing.

Arista Off To Record-

Setting First Quarter

Arista Records has reported that
net revenues for the first quarter of
Fiscal 1979 rose to $14.4 million up
10% from $13.1 million for the same
period last year. According to Elliot
Goldman. Executive Vice President
and General' Manager of the label
this figure represents the highest
first quarter revenues in Arista’s
history

CBS Records Legal
Division's Film Selected

For Mass Distribution

“The Name Of The Game Is P&L,"”
a 20-minute color videotape on anti-
trust problems, produced by the Rec-
ords Section of the CBS Law De-
partment, has been chosen by ‘the
American Bar Association for mass
distribution to state and local bar
associations, law schools, continuing
legal education associations, corpor-
ations, and law firms.

The videotape utilizes a game
show format with mock contestants
answering questions related to anti-
trust liability and has already been
supplied to approximately 12 other
record compdnies for internal educa-
tional purposes. According to the
ABA, “Because of its broad appli-
cability and excellent approach, it is
appropriate to many other audien-

"

ces

Ivil Appointed
Casablanca V.P.

AnniIvil

Anni Ivil has been appointed Vice
President of Press and Artist Relations
for Casablanca Records and Film-
Works, announced Larry Harris, Sen-
tor Vice President of the label.

Ivil's career began as a publicist
for Pye Records in England during
the early 60's; most recently she head-
ed her own independent public rela-
tions company.
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. Arista Enters Production Pact

| With “It’s About Records”

Arista Records has signed a production agreement with Rick Tay-

|

{ lor's "It's About Records,” a Memphis-based firm, with the first release |
to be a single and an album by a group named Fiesta.
In making the announcement, Arista President Clive Davis said

{ “Rick Taylor's flair for unearthing and promoting Memphis talent has al-
ready established him as the leading proponent of Memphis music. With
‘It's About Records’ the first new Memphis music production operation in

many years, Taylor will be able to continue to spotlight this rich music.” {

Sales Execs More
- Likely To Have
Personal Problems

Sales and marketing executives
are far more likely to undergo per-
sonal and family problems after
they change jobs according to a re-
Cent survey on management mobility
conducted by the University of Mi-
chigan’s Graduate School of Busi-
ness Administration in conjunction
with Schwarzkopf Consultants,
Inc., of Milwaukee. Results of the
survey showed that 36% of the sales
and marketing executives inter-
viewed were beset by problems such
as separation, divorce, alienation of

children, and severe health problems,
compared to 19% of executives in
general.

In addition the survey indicated
that sales and marketing managers
tended to be more risk-oriented and
expected larger bonuses for good
performances. Also, because these
people tended to like their present
jobs and employers more than other
executives, they were unwilling to
change jobs unless offered substan-
tial rewards.

CBS Records will introduce
bar-coding to the record industry
with the initial discs carrying the
printed price data to debut early

CBS To Debut
Bar-Coding On Discs
In 1979

in 1979, according to an announce-
ment made by CBS Records Divi-
sion President Bruce Lundvall.

Verdi’'s Operas To Be Subject
Of Scholarly Revision

Musical scholars at the University of Chicago Press in conjunction
with the music publishing firm G. Ricordi & Co. of Milan, Italy have under-

taken the massive project of

publishing unabridged, corrected editions of

19th-Century Italian operatic composer Gluseppe Verdi's scores. There are
29 works in all and the project will cost an estimated $3 million as well

as take over 30 years to complete

The major reason for the ambitious task is that, over the years, an innumer-
able amount of errors have crept into Verdi's works. In fact, experts say that

some of Verdi’s most popular melodies
nal scores

contain notes which aren't in his origi-

The scholars hope to produce one corrected text per year. The new trans-
criptions, which will be checked by teams of Verdi experts from all over the

world against microfilmed copies of the composer's scores

will sell for

about $100. Nevertheless, it remains to be seen how conductors, musicians
and opera buffs alike will accept the revised texts




“Instant Replay”

Creates Instant Reaction
And An Instant Hit!

96X 20-12 WAPE deb 29 KLUC add
WABC add 18 KRTH 28-23 WTIX 39-36 ~ WHYN 37-36
WFIL add KFI on WAKY 24-20 WHHY 27-24
99X 12-10 F105 18-15 WKIX 18-14 WFOM 26-24
WNBC 13-12 WDRC deb 29 BJ105 add WFLB deb 32
WIFI 30-24 WAVZ 26-22 KINT 29-27 CK-101 38-31
WRKO 16-13 PRO-FM 18-17 WHB 36-33 WCGQ on
WPGC 16-12 JB105 16-8 KVI-FM 23-21 WTMA 28-25
WCAO 7-6 WYRE 16-11 KYYX on KYNO on
Y-100 17-14 WKBO 1.7 . KOPA 22-20

If you've heard Dan Hartman's single “Instant Replay”
get ready for the album of the same name.

If yor haven’t heard it, be prepared to roll back the rug.

Just Released
Dan Hartman’s New Album
“Instant Replay”

DAN HARTMAN
INSTANT REPLAY

including:
Countdown-This I.nIDo ble-O-Love
Lovel Anm |/| stant Re pl y

U‘. F?[‘aw{? QGD &
D o, ) B

Produced by Dan Hartman e D04 ¢ ds On Blue Sky Records
A Tom Moulton Mix . Distributed by CBS Records, Inc.
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hat is the title of a nice song like that
W doing above a column like this? Perhaps

you didn’t realize that the current Gerry
Rafferty favorite is actually an ode to music
research! For some time now, music researchers
around the country have been attempting to
assess listener research via “call out” research.
Under this procedure, the researcher selects a
10-15 second excerpt from a song, places a
phone call to a respondent, and plays the song
“down the line,” asking for the respondent’s
opinion of it. By testing a number of songs on
a reasonably large number of listeners, the re-
searcher can begin to build, with some confi-
dence, the station’s playlist. Last year, in “The
Top-40 Story,” R&R reported on the down-the-
line research system used by John Sebastian,
then KDWB/Minneapolis. I'll not attempt to re-
gurgitate here all the information in that article,
but | do encourage you to take a close look at
it if you're engaged in music research or plan-
ning to in the future

he call-out system used then at KDWB

was basically solid, and its key features

are summarized below. There are a num-
ber of issues we might discuss with respect to
a down-the-line music research system, and |
hope that some of you who have used it will call
in with your success stories, or with problems
you have encountered. The particular issue |
would like to address here is the potential pro-
blem of playing only records which are already

[| familiar to the listening audience

|

. Key Features Of The
“Call Out” System

* Select potential respondents from phone
directory.
Screen respondents via unaided recall of
| radio stations — their list must include a
a Top-40 station.
Use a full-time researcher (not a jock) who
| makes calls 3-8 pm, Monday through Thurs-
| day.
® Disguise identity of the station to avoid
| bias. X
| ® Use a stratified sample
1 —~ 50% male/50% female
— Age breaks: 15-17/18-24/25-34 (some-
times 12-14)
— 25 respondents per group per week
Test 30-60 records per week.
Test only familiar songs.
Play 10-15 second “hook” down-the-line.
‘ Ask respondent for numerical rating (e.g.,
1 = hate it; 2 = 50-50;3 = love it).
[
|

Tabulate ratings across groups and across
songs to arrive at playlist.

Cycle Graphics —
A Record’s Life Story

As shown in the chart, every record can
be thought of as passing through a sort of
“life cycle.” This life cycle concept is widely
used by consumer and industrial goods mar-
keters in new product planning and in mar-
keting strategy formulation. The labels shown
along the bottom of the chart are the sup-
posed “stages” in the life cycle of a product,
in this case a record:

ght Down The Line

Introduction — The record is brand
new, just released, a few potential listeners
have heard it, though they may have heard
of it, if it has been characterized by a lot of
publicity

Growth — In this stage, the most
rapid growth occurs in the number of peo-
ple who have heard and prefer the record
{t is still “new,” but beginning to gain accep-
tance.

tenership, both desire and expect radio to
lead them, at least to some degree, in their
music preference

et me put it another way. Most consu-

mer goods manufacturers believe that

they must have products in all stages
of the life cycle in order to ensure long-run suc-
cess. By sticking with the tried-and-true, even-
tually you’ll be stuck with the outmoded. There-
fore, innovation is the necessary lifeblood for
the future. So, while down-the-line research may
help to establish the most popular records which
make up the bulk of your playlist, | believe
that it cannot operate effectively at the Intro-
duction and Growth stages of the record life
cycle. In these stages, you must rely on your

_—

Maturity — Continued growth in lis-
tener preference, but at a slower pace. For a
highly successful record, this stage would be
where it would break into the top of the charts
(For a less successful record, the shape of
the life cycle curve would be about the same,
but it would be flatter.)

Saturation — This is the stage where
the record enjoys its peak popularity, perhaps
riding the top of the charts for weeks. But
all good things must come to an end

Decline — The record is finally “old

“Most consumer goods manufacturers believe that they must have products
in all stages of the life cycle in order to ensure long-run success. By sticking
with the tried-and-true, eventually you’ll be stuck with the outmoded.”

own intuition or on more complicated research

procedures. Whichever route you take, | think it
is important for a station to devote at least some
portion of its playlist to as yet unproven, but
hopefully high potential, records

final note with respect to the life cycle

concept. The horizontal time dimension

is not fixed. Some products have ex-
tremely long, drawn-out life cycles (e.g., auto-
mobiles, refrigerators, Christianity), others are
characterized by very brief life cycles (e.g., hula
hoops, pet rocks, Darth Vader halloween masks)
Most records have very short life cycles, although

. THE LIFE CYCLE OF A RECORD |

) Power ’
Medu.Jm Rotation Active Super
Strength of | Rotation Gold
Audience RUNENENENNERONERNENE
Regular
Preference

|

Time

news” and people are tiring of it. It heads for
“oldie” status, or it just goes away forever.

Innovation Potential
Lost?

Now, you may ask yourself, what are the
implications "of this life cycle concept for
music research? First, in order for a record to
be recognized by someone hearing a 10-15
second snatch of it, it would have to be fairly
familiar to most audience members already.
This means that records probably have to be
in Maturity stage before they can be success-
fully tested down-the-line. Thus, by definition,
you are giving up the possibility of introducing
new records to your listeners. Some stations
may be able to operate quite successfully
by playing only already-familiar music. But it
would seem to me that radio has the unique
capacity for immediacy and innovation which
should be used to maximum advantage. Al-
though I don’t know this to be true, my guess
is that many listeners, especially in the young-
er age categories characterizing Top-40 lis-

occasionally during the Introduction stage.

there is a good deal of variation across records
In a volatile, quickly moving life cycle, it is even
more critical to understand where in the cycle
the record is located. For example, early in the
life cycle, you may want your cycle to give a
little more information about the record — the
artist, label, etc. Later in the cycle, that infor-
mation is not as necessary. In a similar vein,
the concentration of airplay should vary across
the life cycle, with the most frequent rotation

during the Maturity and Saturation stages, less
during the Growth and Decline stages, and only ’

Dr. Richard ). Lutz is Asso-
ciate Professor of Marketing at
UCLA’s Graduate School of
Management, and an acknow- |
ledged research and marketing
expert. To direct questions to
Dr. Lutz, call R&R at (213) 553-
4330 or write to Radio & Rec-

ords, 1930 Century Park West,
Los Angeles, CA 90067.
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SKYNYRD...NOW!

From the
platinum

| plus album
~ “DOWN SOUTH
? JUKIN”

! A brand new single by ! LN

% LYNYRD
SKYNYRD

.MCA RZCORDS
Produced by Jimmy R. Johnson and Tim Smith
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B-100 WNAP
KYNO WKXX
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WKWK WFOX
WTAC WLEQ
WKNX KOBO
3WD WQTC
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WRNO = WPST
- WIGY KUDE

from
the
~album
Fotomaker
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Well, there won't be a new promotion head at ABC Records . . . there’ll be two! Johnny
& Dino Barbis should officially be named to head the promotion department at ABC early next
week. Congratulations to them both.

Disco, disco, disco . . . who's going disco? Street Talk hears that ABC’s Radio Division is
considering switching a couple of their FM's to the new disco approach. One already tried it a few
years back with little success. Perhaps now the timing is right?

Y100/Miami will soon have an AM sister station. Mission Broadcasting has announced
the sale of its AM, WWOK/Miami, to Metroplex Communications, owners of Y100. Mission also
has sold its Miami FM, WJOK, to Susquehanna Broadcasting, owners of Spanish formatted
WQBA-AM/Miami. Now two Miami powerhouses will have coverage on both dials!

Dara Wells, the very successful newsperson at KNX-FM, will *“‘cross the street’* and become
the new News Director for KRTH/Los Angeles.

Looks like well over a thousand people will gather in San Francisco December 2nd to pay tri-
bute to Bill Gavin. The response to his testimonial dinner only reinforces what a giant contribution
Bill has made to all of us.

George Michael, WABC/New York's evening personality, will marry his long-time lady, Pat,
on December 3rd in New York.

Ever wonder about the power of rumors? (We do all the time!) Get this . . . someone in the
Southern United States started a rumor that McDonald's puts worms in their hamburger to increase
the protein content. The burger chain laughed it all off until they noticed a 30% drop in their sales
in and around the Atlanta area. They do it all for whom?

Look for KVOX/Fargo to change somewhat when the new owners arrive early next month
talk is the station will drop its Top 40 format in favor of Pop/Adult. Time will tell.

Infinity Records will name Bert Bogash as Director of Publicity within the next few weeks.

With Jim Smith being named the new PD at WRVR/New York, Street Talk received a post-
card from Jim and he promised that the station would not be programming only jazz versions of
Beatles songs for the next two weeks, as had been narrowly rumored. However, he did mention that
he was eagerly awaiting the release of the album *Andy Gibb Sings John Coltrane’s Greatest Hits."

Kind of interesting to see a front page article in last Monday's (11/13) Wall Street Journal on
b<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>