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Jeffries Named
VP/Promotion At

Phonogram/Mercury

Jim Jeffries has been appointed
Vice President/National Promo-
tion at Phonogram/Mercury. Jeff-
ries was most recently National
Promotion Director at Epic for a
three-year period. Earlier, he held
national promotion positions at
GRC and Bell Records, and also
worked in promotion for Capitol.
He was also Assistant Program
Director and Music Director for
WQXI/Atlanta for two years.

Phonogram President Robert

Jim Jeffries

Sherwood commented, “I am
very pleased to have Jim Jeffries
{Continued on Page 50)

WPXY Withdrawal May Signal
FCC Deregulation Trend

“The marketplace and radio
have changed since the standards
were adopted,” FCC Chairman
Charles Ferris stated last week
during an open meeting. “. . . We
are now in a period of transition.”
With that, Ferris convinced his
Broadcast Bureau to withdraw
from the agenda its recommenda-
tion to designate WPXY/Roches-
ter for hearing.

Issues involved in the WPXY
case include ascertainment, lack
of licensee control, and promise vs.
performance. Although the station
had previously received a short
term renewal for similar viola-
tions, it had been granted a full re-
newal last time around. Recent re-
curring violations prompted one
Commission staffer to term the
station’s attitude ‘“‘cavalier.” But
now, the heat appears to be off.

According to a source in the
‘Chairman’s office, radio deregula-
tion is “full steam ahead,” with
Ferris pushing for “options” to be
put forward by the Broadcast
Bureau by mid February. The
shape of things to come could be
‘‘anything from total deregulation
to well-defined percentage stan-

'dards,” R&R was told.

WPXY, which is owned by Rust-
Craft, was filed on by Jack Skvo-
rak’s Metro Act of Rochester, a

' local public interest group. Skvo-

rak told R&R that his group was
upset with WPXY’s lack of non-
entertainment programming and
the station’s practice of airing pub-
lic service in graveyard times.

Although a decision on WPXY
has been tabled, the station may
still come in for sanctioning; but
for now, this station and similar
ones pending outcomes of petitions
to deny are apparently free until
the Commission announces its de-
regulation plans. See page 4 for
more deregulation news.

NBC SPECIALS: NELSON,

KRISTOFFERSON, COOLIDGE

NBC, ABC Radio Networks Make Major Changes

Both the NBC and ABC networks
announced changes this week, con-
firming a bullishness about their
radio operations.

NBC Radio Network Executive
VP Richard Verne told a meeting
of affiliates in New Orleans on
Tuesday (1-23) that his company
is launching an additiona! network.
R&R has confirmed that the tar-
get demographics for the new
“service’ will be 12-34

The format for the new network
will consist of 24 two-minute news-
casts per day in addition to sev-
eral music specials. Already signed
for *“profile” specials are Willie
Nelson (Feb. 9-11), and Kris Kris-
tofferson and Rita Coolidge (dates
TBA). The specials will be con-
sulted by the Burkhart/Abrams
firm. Initially, all current NBC af-
filiates will be allowed coverage of
the specials.

R&R has also learned that the
radio network will have its largest
promotion budget in 20 years,
close to $1 million, with which to
initiate the concept. NBC radio af-
filiates were also told that this ser-
vice will be expanded in the fu-
ture when satellites are made a
reality as delivery systems.

burg and Bergamo.

PRESIDENTS PRESIDE AT MCA DISTRIBUTING MEETINGS — MCA
Distribution Corp. recently held three-day meetings in La Costa, CA.
and Miami, with the company’s national, regional, and branch staft, as
well as reglonal promotion managers, in attendance. Meetings were
conducted by MCA Distributing Corp. President Al Bergamo and Ex-
ecutive Vice President Sam Passamano, with MCA Records and Infin-
fty Records Presidents Bob Siner and Ron Alexenburg making special
guest addresses. Pictured presiding over a panel are (I-r) Siner, Alexen-

Rich.a-:d Verne
ABC Splits Sales Forces
On Wednesday (1-24) ABC Net-
work Pres. Ed McLaughlin an-
nounced a split in the network'’s
sales arm. ABC'’s Contemporary
and FM Networks will be sold by

one division, while their Informa-
tion and Entertainment Networks
will be marketed by a different
sales force. Each new sales divi-
sion will be headed by a sales
manager and six new sales people
will be added to the New York of-
fice, with several more being ad-
ded in Chicago, according to the
network’s newly appointed VP &
GM, Bob Chambers. In addition,
sales people will become special-
ists in target industries.

The network plans to offer clients
‘“particular demographic and psy-
chological audience profiles of our
specialized networks,”” McLaugh-
lin said. R&R has further leamed
that ABC is also planning further
changes in sports and music pro-
gramming.

WDRQ Leads Latest List
Of Disco Conversions

WDRQ/Detroit switched from
Top 40 to a fulltime Disco format
Thursday (1-25), heading the week’s
parade of stations converting to the
newly popular format. A number
of AOR, Black and Top 40 stations
also announced impending switch-
overs, both fulltime and partial.

WDRQ, Detroit’s leading FM
Top 40 outlet for years, will now be
consulted by Burkhart/Abrams of
WKTU/New York fame. Program
Director Gary Firth has exited,
and air personality Eddie Rogers,
who recently joined the station
from across town at WXYZ follow-
ing their format change from Top
40 to News/Talk, has been named
to the newly-created position of
Operations Manager.

Vice President/General Mana-
ger Thomas J. Mosher stated, “Re-
flective of music trends nationally
that are now also enjoying rapid
growth in the Detroit metropolitan
area, effective January 25 WDRQ
will adopt a format of 24-hour Dis-
co music.” He added that no per-

sonnel changes in the air staff
were planned.

Rogers elaborated on the change-
over to R&R. “Basically the reac-
tion is surprisingly positive,”” he
said. “It’s a shock to those of us
who have done rock-oriented stuff
on the air for so long. However, we
do have a staff of totally profes-
sional people who, at least at this
point, feel they're going to apply
their professionalism to this new
direction.”

Commenting on his new appoint-
ment, Rogers said, “I will be par-
ticularly sensitive to the changes
we're all goinz through. I think
that will be better than a disco
cheerleader coming in trying to
convince people that they’re going
to love this thing.”” Asked how the
new format would affect WDRQ's
“personality”-style approach, he
said, “We feel the professionalism
our guys have will be adding to the
format, but I can’t give you any

specifics."”
{Continued on Page 50)
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BREAKERS

’Back Page Breakers’’ are those newer records that have the greatest
level of station activity onany given week.

LITTLE RIVER BAND

Lady (Harvest)
73% of our reporters on it, 24 adds including KSTP, WGCL,
CKGM, CHUM, KLUC, KVI-FM, WOW, WRJZ, WKIX,
WAPE, 94Q, PRO-FM, KDON, WIRK, WJBQ. Key moves:
27-23 KSLQ, 25-21 B100, 25-21 WPEZ, 23-15 Q94, 30-25 KBEQ,
26-19 KRKE, 25-13 KSLY, 30-23 WTRU, 39-29 WYND, debut
28 WRKO, debut 22 KFl, on WCAO, WKBW, WZUU, KJR,
KHJ. Sees Paraliels, charts at number 27.

Management: Glenn Wheatley for WSL. E
Produced by: John Boylan & Little River Band. Sl

Avallable from Capitol Records
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COOK, PASSAMANO, BLY INVOLVED

Layton Named MCA VP/Marketing
As Changes Continue

Stan Layton has been appointed
Vice President/Marketing at MCA
Records, in a move characterized
as President Bob Siner’s first ma-
jor announcement in his new posi-
tion. Layton rejoins MCA after serv-
ing as National Sales Director at
Chrysalis Records; he had pre-
viously been with MCA for 12 years,
eventually attaining the position
of Vice President/Field Opera-
tions. In his new position, Layton
will be responsible for product de-
velopment, promotion, advertis-
ing, artist development, and publi-
city, with all those department
heads reporting directly to him,

Siner commented, ‘‘As.we enter
a new era at MCA Records, I am
extremely enthusiastic about Stan’s
return . . .His extensive back-

Stan Layton

ground on all levels of our busi-
ness and his business judgement
make not only an asset to MCA
Records, but to the entire music
industry.”

At the same time, Siner announced
that Lou Cook has been appointed
Vice President/International. Cook,
a key MCA executive for seven
years, will supervise for market-
ing and management of MCA’s
international product and will
serve as a liaison between MCA
in the U.S. and foreign opera-
tions.

Following his appointment, Lay-
ton also announced that Sam Pas-
samano, Jr. was MCA’s new Di-
rector of Marketing. Passamano
previously headed his own inde-
pendent marketing and research
company.

In addition, R&R has learned
that Vice President of Promotion
Stan Bly has exited that position.
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A BRIDGED VERSION OF WLRS CALLS — WLRS/Louisville (“"LRS 102") had its call latters up in lights on a
| prominent Louisville bridge. The dlsplay was devised in confunction with a Toys For Tots promotion built
. Melp Light Up A Child’s Christmas.”

| around the thame * ‘Bridge The Gap .
up 2114 bulbs.

The lighting spectacular used

Quincy McCoy
McCoy Named
Fantasy National Pop
Promotion Director

Quincy McCoy has been appoint-
ed National Pop Promotion Direct-
or for the Fantasy family of labels
(also including Prestige, Milestone
and Stax). He had been National
Jazz Promotion Director, and pre-
viously spent 11 years in radio.
McCoy was Program Director at
both Z93/Atlanta and KYA/San
Francisco, and was earlier Assist-
ant PD at Y100/Miami. He will be
based in Berkeley.

Shelly Siegel, Vice President/Gen
eral Manager of Mushroom Rec-
ords, died suddenly Wednesday
morning (1-17) from a ruptured
blood vessel in the brain. Siegel
was 32, and had presided over one
of the industry’s most notable re-
cent success stories, building Mush-
room from a tiny Canadian com-
pany to a thriving independent force
with international successes to its
credit.

Siegel began his career in 1968
as a CBS promotion representative
in Toronto, and also worked in ra-
dio, retail, and talent booking be-
fore forming Mushroom in 1973
with label President Wink Vogel.
Mushroom was operated as a Can-
adian independent until early 1976,
when Siegel openéd a Los Angeles
office and signed Heart. Subsequent-
ly, Mushroom enjoyed considerable
airplay and sales with Heart and
other acts, including the currently

=\ | Shelly Siegel Dies

Shelly Siegel
successful lan Matthews.

Vogel commented, “The untimely
passing of Shelly is a major loss to
this industry and Mushroom Rec-
ords. We have all lost a genius of a
man and our best friend. He can
never be replaced, but his unique
contributions to our company will
stand as both a monument and our
challenge to carry out all of his
dreams and plans.”

Funeral services took place Sun-
day (1-21). A special fund in Siegel’s
memory is planned by the family.

Roshkind Reaffirms Motown Indie Commitment

Michael Roshkind, Motown's Vice
Chairman/Chief Operating Officer,
delivered a strongly-worded state-
ment last week emphasizing the la-
bel’s commitment to independent
distributors and denying rumors
of its sale. The statement, described
by Motown as an “extraordinary...

‘State of Motown' message” to dis-
tributors, also cited a spirit of re-
newed enthusiasm at the label.
“We want to put to rest once and
for all the repetitive but totally in-
accurate rumors that we were either
sold, on the verge of being sold, or
that our product will henceforth be

analysis.

Arbitrons & Burkes

This week R&R presents Arbitron summaries
for Cincinnati, Milwaukee, Houston, Cleveland,
and St. Louis; as well as the Burke figures for
Los Angeles, Philadelphia, San Francisco, and
Washington, D.C. See Page 16 for details and

distributed by some other major
corporation,” Roshkind stated. He
added, commenting on A&M'’s re-
cent pact with RCA (R&R 1-19),
“We have a different philosophy,
and while I'm certain A&M had
good reasons for making the change
Motown will remain steadfast and
firmly dedicated to moving its rec-
ords to the public through a group
of the best independent distributors
in the land. In Atlanta, we were
partners with A&M Distribution,
and with their withdrawal, we will
announce our plans shortly.”

In response to Roshkind’s words,
several of Motown’s distributors
reaffirmed their faith in the label
and the future of independent dis-
tribution.
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Meany Pledges SAG, AFTRA

Strike Support

A; a meeting held at AFL-CIO
national headquarters in Washing-
ton on Thursday (1-18), AFL-CIO
President George Meany told rep-
resentatives from the Screen Actors
Guild and the American Federation
of Television & Radio Artists that
his organization ‘‘will give you
every possible support in this lock-
wt','

The dispute, which began on De-
cember 19, pits some 70,000 SAG
and AFTRA members against the
producers of radio and television
commercials, and centers on the
provision that performers must pro-
vide alternate scenes and lines for
commercials without extra pay.
Citing management’s refusal to
bargain over this key provision,
Meany termed the action a lock-
out and not a strike

The AFL-CIO’s support of SAG
and AFTRA was considered by ob-
servers as an indication that a settle-
ment was not imminent

KFWB’s Draper
Pleads ‘“Not Guilty”’
To Check Charges

Ken Draper, former Program
Director at All-News-formatted
KFWB/Los Angeles, pleaded not
guilty on Wednesday (1-17) to felony
charges that he had taken more
than $14,000 in kickbacks from
padded employee paychecks (see
R&R 1-12 for details).

Draper was released on his own
recognizance, with the preliminary
hearing on the matter scheduled
for February 27 in Los Angeles
Municipal Court.

KRTH’'S SATIRE NIGHT FEVER — KRTH/Los Angeles dressed up its an- |
nual calandar with a colorful takeoff on the familiar “Saturday Night
Fever” visual, with three unlikely-looking Bee Gasas substitutes high-

lighted. “'Gibb“‘ering above center are (I-r) KRTH General Sales Mana-
ger John Squyres, General Manager Allan D. Chlowitz, and Program

Director Bob Hamiiton.
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WASHINGTON REPORT

The Week In Washington

Ferris seems to be getting more serious about radio deregulation
(see cover) . . . Quello asks religious broadcasters to rechannel some of
their efforts . . . meanwhile, they still oppose gays . . . while ABC sells
Houston AM to Manning Slater, who plans new religious music concept

also, FCC inquiry on brokering time to minorities reveals interest

Update

By Jonathan Hall

Religious Broadcasters VS. Gays

“Can you imagine,” FCC Commissioner Jim Quello asked partici-
pants at the National Religious Broadcasters (NRB) convention in
Washington on Tuesday (1-23), “the cumulative impact of 8000-plus
broadcasters — owners, managers, PD’s, public service managers and
news directors — all fighting for freedom of the press . . . particularly
if they enlisted the aid and took a few lessons from their broadcast
brethren in the pulpit?”

Quello was referring to a petition the FCC denied three years ago
proposing to prevent religious institutions from acquiring FM channels
reserved for educational broadcasting.

The FCC commissioner then called upon the NRB to stop ‘‘those
cards and letters rolling in,” noting that the Commission received an
average of 8500 pieces of mail per day last month for a total of over
9 million at year’s end.

“If other broadcasters showed the same purpose and dedication
fighting for freedom of speech and press as the religious broadcasters
do in fighting for freedom of religion,”’ said Quello, ““broadcasters would
have won their full Constitutional rights a year ago.”

In other NRB convention news, the religious broadcasters are up-
holding their position opposing a National Gay Task Force petition to be
included as the 20th category of the FCC’s Community Leader Check-
list

However, this week the Media Access Project (MAP), a Washing-
ton-based public interest law firm, opposed an NRB motion to strike
certain sections of NGTF’s reply comments to the FCC proposal to in-
clude the gay community in the 20th category, but not to allocate it to
gays exclusively.

NRB charges the NGFT is introducing a “‘new counterproposal.”
In response, MAP says there is nothing ‘“‘new” or ‘‘counter”’ in the re-
plies and that NGTF is simply restating its arguments introduced 2%
years ago.

Currently, the checklist contains 19 elements, and a voluntary 20th
entitled “other.” The FCC also proposes to change the status of the 20th
from voluntary to mandatory, thus assuring gays will be included in
broadcasters’ ascertainment process.

Comments Favor Part-Time

Minority Broadcasting

WDXI1/Jackson, TN told the Commission on Monday (1-23) it would
consider a part-time arrangement with black entrepreneurs for four
hours or less per night provided they share their revenues. Currently
the station airs Country music from 5am to 10pm-and Black music
from 10pm to 2am. Although the county population is 38 percent black,
the station has had a difficult time making the Black music format a
financial success, it says.

WDXI's comments are part of a FCC inquiry into part-time opera-
tion of broadcast facilities by minority entrepreneurs.

In addition the American Association of Advertising Agencies urges
“‘exploration of such operations for the diversification of programming
they offer.”” The NRBA suggests creation of a new authorization com-
bining time-sharing operations with time-brokerage arrangements.

However, WCIU/Chicago, a station which contracts independently
for ethnic minority programs in several different languages, says no
new form of authorization is needed. ;

The Commission, in its ongoing efforts to improve minority em-
ployment opportunities, began the inquiry Oct. 31 following a petition for
issuance of notice of inquiry filed by the National Telecommunications
Agency (NTIA). Reply comments are due Feb. 23.

NTIA Petition Basis For Inquiry

NTIA argues that part-time operation of stations by minorities
would 1) improve minority employment opportunities, 2) increase di-
versified programming, 3) give minorities opportunity to acquire ex-
perience. Also, part-time programming has the advantages of 1) not re-
quiring substantial capital outlay, 2) flexibility to changes in economy,
and 3) specializing for specific minority group, NTIA claims.

One potential problem area seen by the FCC’s Broadcast Bureau
is how extensive time brokering will affect delegation of program con-
trol by licensees. But, apparently the feeling among the commissioners
is that the Commission won’t concern itself with that.

UCC Wants Pilot Program

On Reimbursements
Citing the Commission’s court-mandated “‘affirmative obligation to
seek out and consider the view of non-industry parties,” a prominent
{Continued on Page 50)

Government And Industry Differ On
Approaches To Regulation, Part I11

It looked to be clearcut: in the
past, stations which flagrantly
violate FCC rules are designated
for a hearing, but not so with WPXY/
Rochester (see pagel).

Last week’s action tabling dis-
cussion was the first time the Com-
mission has held up a decision to
review a case in light of proposed
radio deregulation.

The reason? One WPXY
violation, failure to comply with
ascertainment requirements, will
be a key ingredient to any dere-
gulation package, according to a
staffer in the Broadcast Bureau.

Elements Of Deregulation

It would be pure speculation on
R&R’s part to predict authorita-
tively the contents of what the
Commission may offer radio broad-
casters; however, by pulling toge-
ther bits and pieces, we can come
up with the following:

Ascertainment/Non-Entertain-
ment: Will probably be replaced
with a percentage guideline for lo-
cal public affairs programming.

Commercial Time Restrictions:
Will probably be greatly reduced,
but not done away with altogether.

Logging Requirements: Will be
done away with as well as the
Composite Week for Radio. FCC

will police industry through spot
checks. However, stations will be
encouraged (probably by industry
leaders as well as the FCC) to re-
tain logs for their own records.

While the Commission seems to
be in a hurry to achieve some
form of deregualtion, it is not likely
they will endorse total dereguala-
tion.

Broadcasters Not United

Furthermore, comments received
by the FCC on NAB'’s petition for
rulemaking on radio deregulation
indicates that even broadcasters
may encourage compromises to
deregulation, rather than full
scale efforts.

For example, while NRBA and
ABC say caution should be exer-
cised in evaluating the NAB peti-
tion, especially the ascertainment
provisions, KMJD/Castle Rock,
CO, with less than five full-time
persons, and WBUX/Doylestown,
PA have filed comments in favor
stating that “record keeping de-
pletes energies and funds” and
without it there would be “more
time for service to the local mar-
ket.”” The Missouri Broadcasters
Association filed similar comments,
noting that ‘‘savings in manpower
can be put to better use.”

But, special interest groups like
the Radio-TV News Directors As-
sociation (RTNDA) and the net-
works are asking for additional
items. RTNDA, for example, wants
inclusion of fewer “fairness’’ re-
gulations, while CBS envisions
the day when deregulation will be
extended to all broadcasters, TV
included.

However, at NAB's recent board
meeting, the most significant
event to happen, according to Carl
Venters, President of Durham-Life
Broadcasting/Raleigh, NC, was
TV board people’s voting to tell
radio broadcasters to “go it alone”
on deregulation, if they are so
compelled.

Public Groups Differ Too

Whereas the National Black
Media Coalition would go along
with reducing commercial time
restrictions and non-entertian-
ment guidelines such as news, if
replaced with strict guidelines for
local public affairs and PSA’s, the
National Citizens Committee for
Broadcasting (NCCB) urged the
FCC to dismiss the NAB petition
completely on the grounds that it
subverts the regulatory process
and undermines the Commission’s
own investigation of deregulation.

Washington Street Talk

Question remains whether or not Rep. Van Deerlin will introduce revision of legis-
lation proposing new Communications Act before entering hospital mid-Feb. for minor

surgery.

Will FCC participate in “‘Broadcasters’ Rally Against Over-Regulatjon” being backed
by NRBA, NAB, RTNDA and daytimers? Poll of FCC commissioners’ offices indicates

that only Quello and Fogarty plan to attend.

for other staffers, one high-ranking

FCC official told R&R, “‘I don’t see why we have to go to lunch to be abused.”
You saw it here first: Broadcasters should seriously consider endorsing the legaliza-

tion of marijuana, which has conclusively been proven to be less harmful to Americans
than cigarettes, in order to recoup some of the $1 billion in advertising expected to be
spent this year by cigarette companies (see FTC Update page 50). Broadcast lobbyists
should put that in their pipes and try it out on Congress.

With major announcements by two radio networks reaffirming a radio renaissance
(see cover), speculation is that both NBC and ABC will be early bidders for WSB/Atlanta.

Does President Carter’s $1.3 million suggested budget boost for the FCC (up to $70.8
million) spell deregulation for radio coming up?

“
Washington Sales Talk

A First: Disco To Christian

KXYZ/Houston sold by ABC to Slater Broadcasting for $1.8 million. New owner is
Manning Slater, former President of Hercules Broadcasting (KRAK & KEWT/Sacra-
mento and KMPS (AM&FM)/Seattle) which he sold last year to the Boston Globe for
close to $13 million.

Format will switch from Disco to all Christian music, including cuts that are hard
rock and country with slogan ‘“Your Constant Christian Companion.’’ Bill Walters (for-
merly KRAK) will manage the station and Tom Alford (former PD KWFC/Springfield,
MO Baptist Bible College) will be PD.

“It’s a gamble,” Manning Slater told R&R. “‘Who knows how it will work: I'm not
God.” Slater looks to buy other stations and incorporate new format idea.

Other Sales

KELI (AM)/Tulsa sold to Philip Johnson for $1.6 million. And in another Houston
transaction, Westinghouse has signed a letter of intent to purchase KODA-FM for about
$6 million from Paul E. Taft, with Taft reportedly staying on as a consultant to Group W.

_;‘
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Mediascope

CBS Radio Network Sets 2-Hour Drama Block

Beginning February Sth, an estimated 75 to 85 percent of the stations within the CBS Radio-
Network will offer a two-hour block of dramatic programming from 8-10pm with “Sears Radio Thea-
ter’. The move is viewed as an attempt to lure audlences away from prime-time network television
and marks a slgnificant return to radio drama on an extensive basis.

Dick Brescla. Vice President and Generaal Manager of the CBS Radio Network, noted: *'In
most markets both programs will benelit by presenting them in a continuing time frame. Each will
draw listeners from the other.” Brescia added that in some markets this would not be possible, cit-
ing New York as an example because WCBS will not be carrying both programs.

According to Ingrid Carlson. Sears Radio Manager for Special Projects, because CBS already
had its “Radio Theater” series running for the past several years, it had the advantage over the other
two networks in being selected to air the Sears shows.

San Diego Broadcasting Suit Dismissed

Out-of-court settlements were reached recently in the Clvil Action between Noble Multimedia
Communlcations. Inc. v. Broadmoor Broadcasting Corp. et al, the fourth and fifth such settle:
ments reached. In this action, the plaintiff, the sales representative for XTRA-AM and 91X-FM,
alleged that the defendants, the Eleven-Fiity Corp. (KEZL) and the Pacific and Southern
Company (KSDO), had engaged in anticompetitive activity in San Diego broadcasting mar-
by forming or utilizing a group known as the Committee For Equality In Radio Frequen-
cles (CERF). Charges against the defendents were dismissed although neither the terms nor the
amount of compensation (if any) were announced by any of the involved parties.

Chicago Broadcasters Sponsor Radio Ad Awards

The Greater Chicago Radio Broadcasters Assoclation 1s sponsoring the first “"Windy"” awards,
honoring creative excellence by advertisers and their agencies in the field of radio commercials.
Entries are currently being accepted with winners to be announced at the Windy City Awards Din-
ner on Wednesday, February 7 at the Hyatt Regency in Chicago. All commercials broadcast on
one or more greater Chicago agea radio stations between September 1, 1977 and November 1,
1978 are eligible with winners to be announced in three categories: musical, humorous, and open.
Either the agency, the advertiser, or any GCRBA member station may submit entries, but must li-
mit their entries to two per category. All entries must be on 7 ¥2 ips and sent to: GCRBA Awards
Competition, P.O. Box 3718, Chicago, Ill 60654. For further info: contact Harvey Pearlman at
WMET (828-9191) or Jim Batku at WFYR (861-8100).

Arbitron Releases Nationwide Network Report

Arbitron has released its fourth annual Radio Nationwide Network Report to the four subscrib-
ing networks (ABC, Katz, Mutual, and NBC). Covering 210 ADI's within the continental U.S., and
based on 187084 diarles from the April/May 1978 Arbitron Radio Sweep, this report allows
adversiters to plan, buy, and evaluate all psot and network radio, including non-line radio net-
works, based on the same source of information, Arbitron.

The survey period was April 6-May 3, 1978, with the exception of counties covered in the two
Extended Measurement markets, New Orleans and Seattle-Everett-Tacoma. In these markets, the
survey period was April 6-June 28, 1978.

Moore Named VP/GSM For TM Programming

Tim Moore has been named Vice President and General Sales Manager of TM Programming.
lnc. Moore, most recently Vice President and General Sales Manager of TM Productions. Inc., will
report to Jim Long, President. TM Companles.

Commerce Dept. Predicts Ad Spending up 10% in 1979

A recent report from the Department of Commerce estimates that advertising expenditures will
increase 10 percent in 1979 and this growth pattern will continue to climb at approximately 8 per-
cent per year for the next five years. The report was based on surveys conducted with 200 manu-
facturing and service industries.

Among the reports's findings were that total advertising expenditures rose 13 percent in 1978
to a total of $42.9 billion, and that this figure should increase to $47.2 billion by the end of 1979,
with an eventual $63 billion predicted by 1983.

In addition, radio advertising increased 10 percent in 1978 and is expected to climb another
9 percent in 1979 to a total of $3.2 billion. Analysis of the report indicates that advertising’s
growth has outstripped the U.S. economy in 1976 and 1977, after lagging behind for the previous
10 years. The current growth paftern is attributed to two factors, the increased use of advertising
brought on by intensitied competition for a share of the market, and the expansion of advertising
budgets in anticipation of larger consumer markets.

Soft Drinks & Beer Consumption Up In Future?

According to a speclal report issued by lmpact. a beer, wine and spirits newslettet, soft drinks
and beer will account for 55 percent of the total U.S. beverage consumption by 1990. Additionally,
beverage consumption was projected to be 35.7 billion gallons in 1990, up from an estimated 28.1
billion gallons in 1978

Furthermore, in 1990, soft drinks (the beverage leader) are predicted to grab a 35.7 percent
share of the total beverage consumption with beer moving into second place ahead of coftee’ and
mild. The declining consumption of coftee and milk is attributed to changes in American litestyles,
with coffee and milk dropping from a combined market share of 66 percent in 1960 and an esti-
mated 38.1 percent in 1978 to a predicted 24 percent in 1990.

Biggest L.A. Times Ad Campaign Saturates Area Radio

The Los Angeles Times has recently begun “the most extensive consumer advertising cam-
paign in the history of the newspaper,” claims Gordon Phillips. Director of Promotion and Public
Relatlons for the publication. Utilizing the phrase, “When you pick up the Times, you pick up the
world.” for the first three months of the campaign, the campaign's second phase will showcase the
many “worlds” of information available to consumers in the Times.

The campaign will consist mainly of 60-second radio commercials, which will run on a year-
round basis on 25 Los Angeles radio stations, four Orange County stations, and 12 stations in San
Diego County, with television, movie-theater trailers, billboards, transit advertising and point-of-
purchase ads also scheduled

Columbia Sponsors Holly Radio Special, Film Tie-In

“The Legend of Buddy Holly,” a syndicated four-hour radio special produced by Creative Ra-
dio Shows. a Burbank-based firm, will air in more than 809 markets throughout the U.S. during
the first two weeks of February. The radio special will be sponsored by Columbla Pictures
in conjunction with their re-release of “The Buddy Holly Story” film. Both releases are designed to
commemorate the 20th anniversary of Holly's death on February 3rd with special promotional tie-
ins for the film and radio broadcast planned

TV News

CBS On Top Of TV Movies Totem Poll

CBS is the ratings leader in the field of movies made for television this season, according to
Nielsen figures assembled by the Hollywood Reporter. A total of 74 TV movies, accounting for al
most 150 hours of primetime programming, have been aired by the three networks, with NBC ac-
counting for over half with 39, compared to CBS's 20 and ABC's 15. CBS's 20 features averaged
an 18.9 rating, slightly above the network’s season-to-date rating of 18.6. ABC's TV movies aver-
aged 18.5, compared to 20.4 overall; while NBC's massive feature assault averaged 17.5, just un-
der its overall average of 17.7

The top ten was headed by the recent ABC feature, “The Dallas Cowboy Cheerleaders,” far
and away the rating leader with a 33.0. Following were 2) “Dr. Meg Laurel” {CBS) 3) “B.J. & The
Bear” (NBC) 4) “Like Mom Like Me” (CBS) 5) “And I Alone Survived" (NBC) 6) “The Grass Is Always
Greener Over The Septic Tank” (CBS) 7) “The Summer Of My German Soldier” (NBC) 8) "Les Mls-
erables” (CBS) 9) “Crash” (ABC), and 10) "Katie: Portrait Of A Centerfold” {NBC). Music-related
TV movies did not exactly burn up the charts, with top honors going to “Amateur Night At The
Dixie Bar & Grill” (NBC), which costarred Tanya Tucker, at 33. "Kiss Meets The Phantom"” finished
531d {out of 74), while “Cotton Candy" (about a high school rock band) was 61st

MUSIC ON TV — Casablanca is getting the "Disco Breaks,” meaning a nationally syndicated
one-minute disco dance instruction show. Casablanca supplied the music for the dance steps
Peaches & Herb will appear on “Soul Train"” January 27 and over the lol]owing few weeks in various
markets, plus “Merv Guittin” February 2 and “Dinah” February 9 . . . And the Bay City Rollers have
lost their NBC Saturday morning series, a victim of cancellation.

ABC Regains Ratings Title

ABC. which finished in second place behind CBS for two weeks, came back to take top honors
for the week ending January 14 with a 22.2 average rating. CBS still made it a horse race, finish
ing with a 21.0 rating and four shows on the top ten to ABC's six; while NBC was third again with

21716

BBC took the first five places, with "Mork & Mindy” grabbing the top slot, followed by “Laverne
& Shirley” and the “Dallas Cowboy Cheerleaders” TV movie, the highest-rated made-for-TV fea
ture of the season {see above). Next came 4) "Three's Company” 5) “Happy Days” 6) “60 Minutes”
(CBS) 7{ “What's Happening” (ABC) 8)"Mash” {CBS) 9) “Alice” (CBS), and 10) “All In The Family”
(CBS)

The “American Music Awards” were quite successful for ABC, finishing 21st (three places ahead
of NBC's “Best of ‘Saturday Night Live,’  for instance). NPC's telecast of UNICEF “Gift Of Song”
special finished a respectable 28th.
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Starts Off The Year
With A Bang!!!

“My Guns Are Loaded 7

The New Single “My Guns Are Loaded’’
Done in Bonnie’s &0 Bonnie Tyler
Inimitable Style g+ Out Now!!!

From Her
Forthcoming LP
“Diamond Cuts’’
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| with AM stereo

to make a big push for AM stereo.

AM stereo.

An Interview With Chris Payne

AM STEREO:
A Look Toward The Future

After a big initial splash, nothing much seems to be happening
.oris it? The ball is in the FCC’s court with lots
of AM broadcasters ready to jump on it, according to Chris Payne,
who is Field Test Manager for the National AM Stereophonic Radio
Committee. Chris was hired away from Westinghouse’s KYW/Phila-
delphia two years ago by NAB after a mandate from the NAB Board

Chris is an experienced radio engineer who speaks manage-
ment’s language. He will be at R&R Convention ‘79, along with Ri-
chard Mertz of WBT/Charlotte and Chick Watkins of WGAR/Cleve-
land, to help clarify how AM stereo works. In this interview with R&R
Washington Bureau Chief Jonathan Hall, Payne outlines the potential,
the problems, and several possible solutions, for a clear overview of

R&R: Who's behind the push for AM stereo?

CP: It's not the engineers that are. most interested in AM
stereo. That's not the main thrust of AM stereo in the radio
industry. It's not a technical curiosity. It's very much a manage-
ment bottom-line tool. For some stations it may even make the
ditference between keeping a format or throwing it out.

R&R: But does the general public really care?

CP: When the Commission approves a system for trans-
mitting AM stereo, there will be an enormous amount of promo-
tion by both broadcasters and consumer electronics equip-
ment manutacturers. At that point in time the general public
will become very, very aware of AM stereo. At the same time,
we know that the automobile manufacturers are extremely in-
terested. They are quite concemed about the timing in terms
of how they can produce a unit for the model year. We've
even heard that it could be such a significant element in their
automobile promotion that they might even come out with it as
a half-year feature

R&R: How does car raception of AM stereo compare to
FM stereo?

CP: AM stereo will be super good in a car. There is no
question about that. Designers of car radios have been work-
ing for years on FM stereo trying to get nid of multi-path distor-
tlon, and trying to improve the noise performance. You have a
considerable liability in FM because stereo coverage is consi-

derably less than monaural coverage and that is not true in
most of the AM stereo systems.

R&R: Getting back to the public, will they pay the price
for AM stereo?

CP: Most radios are not super high-fidelity. The lower cost
radios are important in terms of ratings. If you look at the type
of radios that make up your ARB, the number that are big com-
ponent, hi-fi sets are infinitesimally small. So it's important that
the cost of the AM stereo radio be within reach of consumers
and we have reason to believe that it will be. In fact, it looks
like the cost of an AM stereo car radio will cost less than an
AM/FM mono car radio, or very close to it.

R&R: And if AM broadcasters know the consumer can af-
ford to buy AM stereo, they'll begin promoting it. Right?

CP: There has been nothing new in AM in 50 years, so
it looks iike from information we have from broadcasters that
they will be very much promoting their AM stereo. Of course,
equipment manufacturers will also promote it. My answer to
the people who say “AM stereo, who cares?” is that it is just
going to explode. it will become the "in thing."

Format Flux?

R&R: What are some of your perceptions as to how the
avolution of AM stereo may affect formats?

CP: Much of the AM audience in many markets has gotten
older, so you may see album rock or disco being tried again

“ .. for the vast majority of listeners, there will be no difference
between FM stereo and AM stereo in quality.”

—

I R N e S S A S
“My answer to the people who say ‘AM stereo, who cares?’ is
that it is just going to explode. It will become the ‘in thing.’

on AM. You may see a complete convuision of formats be-
tween AM and.FM, especially in markets that have been very
competitive and unstable — stations that have moved from All-
News to Country to God-knows-what other format and are al-
ways looking for their piece of the pie in the market may grab
onto AM stereo and become the AM stereo station In their
market, or at least that might be their hope. No longer can
salespeople on the street for FM stations say "Well we have
stereo, you can't get stereo on AM."

R&R: But for many stations, stereo will simply enhance the
existing format.

CP: | think that AM stations that are already Beautiful
Music, for example, will have the promotional advantage with it,
and will sound better. We should remember to separate the
audiophite technical-type listener from the average person, the
average housewife, the average office listener who might have
alittle stereo set in the office. AM stereo is technically capable
of all the fidelity of FM stereo — the same amount of separa-
tion and frequency response — and we hope that the Commis-
sion will permit AM stereo from a regulatory standpoint to
transmit full fidelity, at least to start with. After we get some
experience on the air, we may need to make some changes

R&R: Will AM stereo sound just as good as FM stereo?

CP: The point is, that for the vast majority of listeners,
there will be no ditference between FM stereo and AM stereo
in quality. If programming people are worried that there will be
an AM liability because of quality, as soon as the new genera-
tion of AM radios comes out with improved fidelity, I thirk that
anxiety will just disappear.

R&R: The FCC if proposing to expand the AM dial to open
up morae stations for minorities and/or others. | would think that
maybe by going out tc the fringe areas with AM stereo, your
format would be in a lot befter compaetitive position.

CP: When you say fringe, what do you mean by that?

R&R: / mean above 1600 kHz.

CP: Well, | don't know if it's fair to call that fringe

R&R: The daytimers call it fringe.

CP: Is that right? OK. Let the daytimers call it what they
will. They are pertectty legitimate frequencies that will work

R&R: In a new receiver?

CP: That's right. But historically there have been some
changes like this in the past. The FM band used to be a com-

—
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AM STEREO:

| A Look Toward The Future

pletely ditferent set of fraquencies than it is now. We used to
have UHF converters for television sets. AM, | believe, used
to stop at 1500 kHz at one time. Sure there is this problem
of a changing standard and the lack of availability of radios, but
the consumer electronic industry is quick to respond to a new
market

R&R: What has been the reaction of the industry to cur-
rent tests of AM stereo?

CP: We have noticed consistently that when you bring up
AM stereo to people who have never heard of it, never heard
tapes of it, never had any experience with it, there is a real
negativism or pessimism about the sound of it. But being a per-
son who's gone around the country playing tapes to audien-
ces, it's very interesting to see the faces of people when they
hear AM stereo

R&R: What has been the reaction of FM broadcasters so
far?

CP: We haven't heard too much from FM people and I'm
not sure what that means. It may mean that they'll believe it
when they see it. It may mean that they are doing so well now
that there doesn't look like there is anything that will siow them
down and they may be nght, | just don’t know. It may be that
until a station gets on the air in their market and directly com-
petes with them and effectively puts a dent in the ratings,
then maybe they'll get concemed about it

R&R: When doas that happen?

As far as we're concemed, it's a sure bet. It's going to
happen, we hope, in 1979

Immediate Installation Urged

R&R: Aren't some stations already taking steps to get
ready for AM stereo?

CP: If you are an AM station now that has regular mon-
aural equipment, and if you are a program director that is
operations-oriented, you know that the sound of your station is
directty related to your equipment, and facilities, and how waell
your people use the equipment. After ail, your product is
sound, and if your staft and equipment is not experienced in
stereo, It is ime to get to work. It's time to improve your faci-
lities. It's time to order the equipment. it's time to put it in and
it's time to start working with it.

R&R: /t's time to install stereo equipment now?

CP: Absolutely! And you're behind if you haven’t started
— because for major facilities, the turmaround time to actually
implement a new studio could be six months to a year. Many
equipment manufacturers have told us that they have not had
an order for a monaural board in two years. Other equipment is
also going to be atfected — your cart machines, monitor sys-
tems, microphones, audio processing equipment, all that. the
days of just dubbing off the cart and throwing it on the air
are going to be gone, especlally it you are going to promote
yourself as a good quality AM stereo station

R&R: Aren't there other preparations to make — llke
checking with the local phone company about a studio to trans-
mitter link?

CP: Yes! You just can't call up the telephone company
and say, "1 want a stereo circuit from point A to point B and
| want in next week.” They are going to say forget it. The
same type of circuit that you might have for an FM station,
a high fidelity, 15kHz line, is presently the only thing that's
tariffed in stereo. Your engineering people should start talking
to the telephone people because it is going to be a new area
for them too

R&R: S0 AM broadcasters should be studying the whole
thing, budgeting for it, and getting going?

CP: Some AM stations are completely converted to ste-
reo, from microphone to transmitter. In order for them to go
stereo, all they have do is get FCC approval, and a transmitter
adapter, and bingo, they're ready to go. And there are a few
AM stations that are ready to transmit stereo. When we get

down to the end, when the Commission is about to come out
with a decision, there is going to be a mad scramble for stereo
equipment, and it's just not going to be avallable.

R&R: What is going to be the typicai cost, say for a med-
ium market station, if it is totally monaural now?

CP: To just convert to stereo, it tooks like you're going to
have to have a stereo adapter for your transmitter. Call that
$5000, tet’s say. Budget $3-5000 more for a sterec modula-
tion monitor, and budget $3-5000 or more for audio proces-
sing equipment. You know, the limiters that make you sound
loud. That's kind of bare-bones conversion

R&R: What about the cost of converting a studio? Is that
going to be more?

CP: Yes, depending upon the complexity of the studio
Do you have an on-the-air studio? Do you have more than one

9

recording studio? Do you have a big board with a lot of equali-
zation and reverb? Are you heavy in equipment, or are you
light in equipment, and what are you going to do for stereo?

R&R: Let's say you're a rock music station, medium-sized
market, with medium-sized equipment.

CP: | would really have to guess, but 1 think you have to
think in terms of $25,000, and even that may not be enough.
There are operations that have already spent $150,000

R&R: How do you know how much to budget, then?

CP: The engineering people at a station should be able
to sit down and taik to manufacturers and come up with a bud-
get figure, and that is within their present expertise. They can
order stereo equipment as well as they can order mono equip-
ment. On the other hand, for some stations the studio conver-
sion may be nothing because they may already have an extra
FM studio that is stereo, and let's say they went automated In
FM and now they don't need that studio. So you have to look
at the individual situation and see where you stand. When the
FCC gives the go-ahead, your radio station should not be
wortying about equipment. It should be worrying about mater-
lal, format, promotion and persc;nalities,

R&R: But realistically, hasn't the FCC put the brakes on
AM stereo?

ﬁ

-

“It's not a technical curiosity. It’s very much a management
bottom-line tool. For some stations it may even make the difference
between keeping a format or throwing it out.”

CP: Back in September, the full Commission voted unani-
mously, 7-0, to instruct the staft to go ahead with the notice
of proposed rulemaking in AM stereo and at that same meeting
they Instructed the statf to issue a further notice of inquiry in
FM quad. In other words, quad was sent back to committee,
and AM stereo was pushed on forward

R&R: What's the hold-up then?

CP: The FCC said in their notice of proposed rulemaking
that they were encouraging additional over-the-air daytime
testing. We're not really sure specifically what they are look-
ing for. it could be that they are looking for stereo to be opera-
ted when the general public is listening in monaural to deter-
mine whether there would be any compatibility problems

R&R: What kind of timetable do you see?

CP: Right now, we're into the end of March for replay
comments. We're hoping that that's the end of it. That that
will end the notice of proposed rulemaking comment period
and there will be no more extensions. Now obviously if a pro-
ponent absolutely needs the time to do something, and if the
Commission needs more data, or whatever, we have to do
that. But, we get the reading from our members and instruc-
tions from our board to "give us AM stereo and give it to us

as quick as possible.’

R&R: Where does this leave the manufacturers of recei-
vers?

CP: | know from my own conversations that manufactur-
ers such as Magnavox, Motorola, Chryster, Ford, Deico,
Ploneer, Sansul, Hitachl, all of the manufacturers that are pro-
minent in either automobile radios or in consumer products,
many overseas firms are all activily building AM stereo proto-
type equipment. They are so interested in AM stereo, that
many of them are building equipment for all five systems just
to make sure they have their design ready when the time
comes. It costs them almost five times as much in terms of
research development to do this sort of thing, but they consi-
der this such an important market that they’'re working on
that. In addition to that, a very important component of an AM-
stereo receiver is the integrated circuit, and integrated circuit
manufacturers such as Sprague, Signetics, Natlonai and
Texas Instruments have prototyped working models of many
of the AM stereo systems in preparation for the building of
integrated circuits for AM stereos. That's an important part of
it because it keeps the cost and the size down, and it's al-
most a mandatory component for the automobile radio

R&R: How about summarizing your thoughts for our rea-
ders?

CP: As we preceive it, we feel as though the Commis-
sion has given its full blessing, and the Broadcast Bureau is
going full speed ahead in processing the AM stereo proceed-
ing. The individual system proponents are working very hard to
supply the Commission with the data they need to make a
decision. The receiver manufacturers are busily designing
equipment so that the consumer will have a product as soon
as possible. Even the electronic component manufacturers are
working on components for AM stereo. And most of all, broad-
casters are already reconstructing their studios for AM stereo.
We continue to get calls every day at NAB with questions
about AM stereo. We feel as though the interest is just as
strong as it ever has been, and we are hopeful that the gen-
eral public will have an opportunity to enjoy AM stereo as a
service this fall R




One Good Hit
Deserves Another.

TOTO

Has A New Single

“I'll Supply The Love”

And It’s Already On These Stations:

KRBE add KX-106 deb 29 KCPX on

KFRC on KEZY 31-27 KTKT on

KJR add KRSP on KENI on
WANS add

“I'LL SUPPLY THE LOVE” is the Follow-up Single from the Top-5 Smash “HOLD THE LINE”
from the Platinum Album ‘TOTO’ on Columbia Records.




It’s a movie!

It’s an album!

It’'s a smash
single!
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“Theme From
Superman”

Main Title

(WBS 8729)

WLOF
WFLB
WERC
WRKR
KSLY
KBIM

wBBQ
KX106
WRJZ
WIFE
KELI

Composed and conducted
by John Williams from the
Original Sound Track album

. Superman-The Movie.

w '2BSK 3257)

On Warner Bros. Records
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R&R's Industry
CALENDAR

FEBRUARY

9

16

25

BIRTHDAYS ‘
Johnny Winter
Frod irwin, GM WA TR/Waterbury

8ob A . GM WOUR/Udce

BIRTHDAYS

Ron Bive, GM, KRMG/Tuise

Mike Lincoin, SM K101/San Francisco
EVENTS

Plane cresh kitis Buddy Holly, Ritchie
Valens. Big Bopper, 1969

4

BIRTHDAYS
Alice Cooper
Jorry Stwele, MO WIFE/Indianapolis

BIRTHDAYS
Bob Marley

6

BIRTHDAYS

Dave Benson, WIBA/Madison

8ob Laurence, PO, KBEQ/Kensas City
Towle Tompkins, PO, 9
EVENTS

RAB Redbo Seles Clinic. Hifton inn. Delas

7

BIRTHDAYS

Eric Anderson. GM WNOENew Orloens
Andy Bickel, PO, WBT/Chartotte

JArn Gatrbert, Frea, K101/Sen Frencisco
Benjemin Hill, PO KMGK/Das Moines
Jim Rey. MO, KWFM/Tucson

8

BIRTHDAYS

Deve Masters, MO KQD!/Greet Fells
Devid Newmen, GM KGLRReno
EVENTS

RAB Redio Seies Clinic, Hifton Alrport
Plazs Inn. Kansas Clty. MO.

BIRTHDAYS

Tom Adams, Electric Weenle
Charlie Shipman, PO, KMRJI/Pittsburg,

BIRTHDAYS BIRTHDAYS
D,:;.‘, oM e BlRTH/DAVS Jo Weltker, Executive Director, CMA
Deve Land, Mgr.. WFIW/Feirfieid, 1L s
EVENTS
RAB Redio Seles Clinic. Moldey Inn, LA
2 10 BIRTHDAYS
Gene Pitney
Jay Cook. PD WFIL/Philedeiphia
BIRTHDAYS 8ab GM WHHY. oo
Grgham Nesy BIRTHDAYS w1
EVENTS Oonoven
Rorids Assoc. of Brosdcastery méidwinter  Deve Lange, PO WILS FM/Lansing
cont., Nolidey inn. Temps skport (thry 4) 18 ‘
3 11 BIRTHDAYS

Yom Deniels, PO, WLPX/Milwaukee

19

o BIRTHDAYS
Bob Sherwood, President, Phono- ]
BIRTHDAYS grem, inc:
Smokey Robinson
Johnny Veichott, PO WGRQ/Buffslo
EVENTS |
Washington's Birthday observed) {
BIRTHDAYS BIRTHDAYS !
H od L . GM KZAM/S George Hami) !
EVENTS Feron Young '
Lincoin's Birthdey Dwve Frisden, GM KO Oidehorre Oty |
Bobby Matfield. MD WNDEAndians poks
B8ob Ls MO KLEO/Wichita
13 Elton Spitzer, GM WLIR/Long isiand
BIRTHDAYS
BIRTHDAYS EVENTS
RAB8 Radio Sales Clinic, Carrousel Inn.
Steve Rivers. PO KOPA/Phoenix Cincinnati
EVENTS

RAB Radio Sales Clinic, Hitton Inn,
8altimore

14

BIRTHDAYS

Bryan Eeton. Music Coordinator, KNBR/
San Francisco

Donne Malper, MO WAVA/Washington,
oc

Gery Kirk, PO WRFC/Athens

ain h. PD KRSPIAIb vl
EVENTS

Valentine's Dey

RAB Radio Sales Clinic. Holiday Inn
Woodiawn, Cherfotte, NC

BIRTHDAYS

15

BIRTHDAYS

Molissa Menchester

Don Hoffman. PD KSFO/Sen Fren
cisco

EVENTS
RAB Radlo Sales Clinic. Roys! Sonests.
New Orieens

Pat GM KFRC/San Francisco

22

BIRTHDAYS
Devid Altison. PO WYND/Sarssots
Doc Donoven. MO WLAV/Grend Rapids

Tim Grant, GM KDL O/Reno
EVENTS

RAB Radio Sales Clinic. Hyatt House.
Piresdburgh

—

To get your event included in the coming months, send your
information to: R&R, News Desk, 1930 Century Park West
Los Angeles, CA 90067.

BIRTHDAYS
Johnny Cash |

Fats Domino
Melen Leicht MO WIOQ/Philedeiphis .

Sherry Vendher, MD WGGA/Gainasvile

27

BIRTHDAYS

Mark Schrieber, PD, WBRU/Providence
EVENTS

RAS Redio Sales Clinic. Regency Derrver,
Denver, CO.

28




Radio Is Playing The

Best Mass Appeal
Music From The Discos.

"You Stepped Into My Life"

KING add
WQAM add
WEFM add 27
WING add
96X 23-15
WICC deb 26
WAPE 29-25
KELI deb 26
WABC 19
WRKO on

KVIL on

Y100 Disco

W2ZUU on

KTLK 9-7

WAVZ 25

JB105 38-35

WQXI Disco

WTIX on

Z-98 33-29

WKIX 15

BJ-105 on

KNUS on

K-104 22-20

WRBQ Disco &
WTIC-FM 40-30 @ Evic

"This record has been taking huge jumps

e ) el SOmS
ledRiaaatle’ L. ety "'Shake Your Body
. Curt Hansen, Music Director, WAVZ (Down To The G rou nd) "

WAVZ 34-27-21-14-10
WQAM add K104 on

WLYT add KBIM on
96X 28-21 WING on
KROY on WAYS Disco
Y-100 28-24 WISM Disco

Produced by The Jacksons
Executive Producers: Bobby Colomby and Mike Atkinson
Welsner/DeMann/Jackson Entertainment, Inc.
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Cerami Appointed Nat'l.
Sales Director For WB's
Country Division

Sam Cerami has been appointed
National Sales Director for Warner
Bros. Records Country Division. Cer
ami was most recently Midwest Re-
gional Promotion Manager for War-
ner's Country, having previously
worked at ABC-Dot. United. CBS
and London Records in Country pro-
motion. He will report to Wamer Bros
Vice President and Country Music
Director Andy Wickham.

In addition, Christine Williams
has been appointed Executive Assis
tant to Andy Wickham. Ms. Williams
has been with Wamer Bros. Country
Division for three years

Helms Appointed
VP/Administration
AtE/A

Suzanne C. Helms has been ap:
pointed Vice President of Adminis-
tration of Elektra/Asylum Records.
A 15-year veteran of the label, Helms
was most recently Elektra/Asylum’s
General Administrator.

In her newly-created position,
Helms will expedite the internal func-
tioning of the company and will also
be responsible for the.logistical as-
pects of recording, touring, and travel
for artists and label staffers as well
as to lend administrative support to
all departments of the company. She
will report to Joe Smith, Chairman,
Elektra/Asylum

3M To Debut New Radio Cartridge
System At NAB Convention

A new radio cartridge system developed by the 3M Co. will be introduced at the National Association of Broad-

casters convention in Dallas in March, 1979

Consisting of a special cartridge, new magnetic tape and play-record equipment, the "CentraCart” Radio Cartridge
System is said to offer a new approach to endless-loop cartridge systems for radio stations

According to a spokesman for 3M, the system will give broadcasters a "major improvement” in sound quality over
the standard NAB tape cartridge. 3M also claimed the new system’s sound is "equal o reel-to-reel” and that it would

assist broadcasters in meeting the quality requirements for stereo broadcasting

Camera Sales Developments Tied To Demographics

Kodak is eyeing its best year
ever as far as sales of both its instant
and pocket cameras are concerned,
largely because World War Il's post
war babies are now nestled snugly

within the lucrative demographics ot
the 25-40 age group

According to John R. Robertson,
General Manager of Kodak’s Consumer
Markets Division, "That's a family-form-

subsidiary labels.

Bob Thiele Begins New Label
With Three Subsidiaries

Signature Gramophone Co. Ltd., a new New York-based label to be
headed by veteran record producer and label magnate Bob Thiele, will
also have three subsidiary labels, Dracula. Frankenstein. and Doctor
Jazz. Signature will be a pop label with artists such as Teresa Brewer
and Thiele’s Mysterious Flying Orchestra. Brewer will also record on the

The Dracula label will concentrate on rock while the Frankenstein la-
be] will feature contemporary jazz-fusion. Doctor Jazz will be devoted to tra-
ditional jazz with releases scheduled from the files of the original Signature
and Flying Dutchman labels with the first release on Doctor Jazz a trib-
ute to Fats Waller by Teresa Brewer and Earl (Fatha) Hines.

The labels will be independently distributed.

Runaways Set To Star
On Silver Screen

“"We're All Crazy Now", a film
starring female rock group the
Runaways, will begin production
in February. Z Productions’ Rob-
ert Zane and Colleen Meeker will
serve as the project’s Executive
Producer and Producer, respective-
ly. The tilm's director as well as
other roles have not yet been an-
nounced.

GE Builds Off-The-Shelf Electric Car

Dubbed the Centennial Electric in honor of its manufacturer’s
(General Electric) 100th birthday, the below-pictured vehicle is an
experimental, battery-powered car built from off-the shelt compo-
nents. The front-wheel-drive test car is powered by 18 six-volt bat-
teries which are mounted on a trolley for convenient service or re-
placement, and features a 24-hp DC motor, solid-state ‘controller,
and cooling fan. The test vehicle exhibits a range of 45 miles under
stop-and-go city driving conditions. In less than eight hours a 220-
volt outlet recharges the batteries

ERR WAVES

HOW (OME  YOUR
PROBKAM DikecToR
WONT TAKE AV

ing group and they take a lot of pic
tures.” Although unwilling to disclose
figures, Robertson claims Kodak sold
more cameras last year than ever

Likewise Polaroid says its sales rose
sharply last year due to increased sales
of all instant cameras. A spokesman for
Polaroid reported that instant camer-
as made by Polaroid and other manu
facturers (mainly Kodak) currently ac-
count for halt of all the cameras sold
in the U.S., up trom less than 25
percent three years ago. Paralleling
what some sociologists call the "Me
Decade”, the Polaroid spokesman
noted, "People are more interested in
seeing their pictures than in taking
them "

Staton Appointed National
Director Black Music
Promotion At RCA

Bill Staton has been appointed Na
tional Director of Black Music Promo-
tion at RCA Records For the past year,
Staton has been RCA’s Manager of
Rhythm and Blues Promotion. Prior to
joining RCA, Staton served as Vice
President ot Promotion at Creed Tay-
lor, Inc. as well as spending 17 years
at Atlantic Records, eventually be-
coming, Atlantic’s Director of National
Promotion

Staton will report to RCA Division
Vice President, Black Music Market
ing, Ray Harris.

Teifer Appointed VP At ATV

Gerry Telfer has been appointed Vice President of Nashville Operations
for the ATV Music Group. Teifer had been heading ATV's Nashville Opera
tions since October 1977. He will report to Samuel S. Trust. President

ATV Music Corporation.

In making the announcement, Trust commented: “Teifer has given ATV
the stability and leadership that we were looking for in the Nashville office
It will be his responsibility to build this operation into one of the majors of

Nashville.”

BY BOBBY OCEAN

FAZTER TRAN

-7 CAN ACTUALLY
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United Straits
_AIr Force
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DIRE ST RAI IS
“SULTANS OF SWING”

[ NATIONASARPLAY/30 |

— 30 € DIRE STRAITS/Sultans Of Swing (WB)

Album Airplay/ 40

1 DIRE STRAITS.. .DireStraits (WB).................. “Sultans” “Waterne” ‘“Water Of Love’

on Warner Bros. Records

<
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FORMAT LEGEND

R-Rock, A-AOR, PA-Pop/Aduflt, B-Black, BM-Beeutiful Mu-
sic, O-Oldies, N-News T-Tak, S-Spanish, CL-Ciassicel
C-Country, RL-Religious, J-Jaxz, D-Disco.

Both Average Quarter Hour Shares and Cume Figures are
Monday-Sunday 8am-12midnight Metro Survey Area.

This data Is copyrighted by Arbitron and Burke. Non-sub-
scribers to Arbitron and Burke’s syndicated Radio Service

| may not reprint or use this inforrmation in any form.

Burke Quarterly Ratings

Oct-Dec 1978

October/November ‘78
“Arbitron Summaries
Houston

Proving that it was no fluke, KMJQ (B) continues to dominate the
market with 11.8, just off a bit from the previous 12.1. KRBE (R) 9.0
to 9.5 with the station's best book. KYND (BM) also had a top book 8.5
t09.5. KTRH (N/T) 8.3 t06.5, KILT (R) 6.3 to 5.8, KENR (C) 3.6 t0 5.3,
KILT-FM (R) 4.0 to 4.1, KODA-FM (BM) 2.6 to 4.1, KQUE (PA) 3.7 to
4.1, KPRC (N/T) 6.1 to 4.0, KAUM (A) 4.0 to 2.9, KIKK-FM (C) 5.6 to
29, KULF (PA) 3.4 to 2.8, KRLY (A) 3.5 to 2.6, KLOL (A) 2.3 to 2.0,
KXYZ (PA) 1.2t0 1.7, KFMK (CL) 0.9 to 1.7, KIKK (C) 1.4to 1.2, KLEF
(CL) 0.7 to 1.7, KODA (BM) 1.3 to 1.7, KNUZ (C) 2.2 to 1.3, KCOH (B)
09t01.3, KYOK (B) 1.5 to 1.3, KEYH (N) 0.9 to 1.2. Demographics —
Teens: KRBE 34.2, KMJQ 10.6, KILT 10.1. Adults 18-34: KMJQ 19.7,
KRBE 9.3, KILT 8.3, KILT-FM 7.3. Adults 25-49: KMJQ 13.2, KYND 8.7,
KENR 6.9, KRBE 5.8, KTRH 5.4, KILT 5.3. Adults 35-64: KYND 11.3,
KTRH 9.8, KQUE 9.0, KENR 8.9, KODA-FM 8.2. Top MSA Cume Posi-
tions: KRBE, KILT, KTRH, KMJQ, KYND, KPRC, KILT-FM, KAUM,
KENR KODA-FM.

Cleveland

This city has gone through major financial changes and now a
major radio ratings change; WHK (C) is now the top quarter hour sta-
tion, 6.6 t09.3, a first for the city that has recently had an AOR or Pop/Adult
station dominate it. WQAL (PA) 11.4t0 8.7, WDOK (B) 9.3 to 8.5, WMMS
(A) 8.8 t0 8.0, WIMO (B) 7.0 t0 6.2, WWWE (PA) 7.6 to 5.8, WWWM (A)
4.4 to 5.8, WERE (N) 5.1 to 5.6, WGAR (PA) 6.5 to 5.4, WKSW (BM)
4.4 to 4.7, WIW (PA) 2.2 to 4.4, WGCL (R) 3.4 to 3.9, WZZP (R) 3.7 to
2.9, WBBG (T) 1.3 to 2.6, WDMT (C) 2.9 to 2.1, WCLV (CL) 2.3 to 1.9,
WLYT (D) 1.4t01.2. Demographics — Teens: WWWM 21.5, WIMO 20.4,
WMMS 17.4, WGCL 13.3, WZZP 13.3. Adults 18-34: WMMS 16.8, WGAR
10.3, WWWM 8.8, WHK 8.0. Adults 2549: WHK 13.1, WQAL 11.3, WWWE
8.1, WGAR 7.7.Adults 34-64: WDOK 14.1, WQAL 139, WHK 11.7. Top

MSA Cume Positions: WHK, WGAR, WQAL, WWWE, WMMS, WDOK,
WWWM, WERE, WGCL, WJW.

St. Louis

KMOX (T) still dominant 25.3 to 21.8, KSHE (A) 8.0t0 7.3, KSLQ (R)
7.7 to 7.3, WIL-FM (C) 3.9 to 7.1 for its best showing, KSD (PA) 6.7 to
6.0, KXOK (R) 49t05.8, KEZK (BM) 7.3t05.6, WIL (C) 59t05.5, KMOX-FM
(PA) 3.8t04.6, WRTH (BM) 4.1 to 4.4, KKSS (B) 4.7t03.5, KADI (A) 26t03.4
and a book status for the station, KATZ (B) 2.2 to 3.1, KCFM (BM) 1.9
to 2.9, KKOJ (R/D) debuts with 1.5, WESL (PA) 0.7 to 1.2. Demogra-
phics — Teens: KSLQ 28.6, KSHE 20.5, KXOK 10.4, KATZ 9.0. Adults
18-34: KSHE 13.3, KSLQ 9.4, WIL-FM 8.7, KXOK 7.5, KMOX 7.2, KCFM
7.1, KADI 7.0 KMOX-FM 7.0. Adults 2549: KMOX 18.6, WIL-FM 10.5,
KSD 8.8. Adults 35-64: KMOX 30.5, WIL 9.9, WIL-FM, 8.5, KEZK 8.2.
Top MSA Cume Positions: KMOX, KXOK, KSLQ, KSD, KSHE, KADI,
KMOX-FM, WIL, WIL-FM, WRTH.

Cincinnati

Tight race at the top, WKRQ (R) 10.8 to 12.1, WCKY (PA) held at
11.5, WLW (PA) 16.8 down to 11.3. WKRC (PA) 9.0 to 9.5, WWEZ (BM)
5.3t09.1, WEBN (A) 8.3 to 7.3, WSAI-FM (R) 2.9t0 5.0, WCIN (B) 5.4 to
4.2, WLQA (BM) 4.1 to 4.2, WUBE-FM TCT 501 3.0° WSAI (C) 6.0 to
3.0, WUBE (C) 1.6 t0 2.5, WNOP (B) 0.6 to 1.4. Demographics — Teens:
WKRQ 49.7, WEBN 9.0, WCIN 7.8. Adults 18-34: WEBN 16.2, WKRQ 14.5,
WSAI-FM 10.2. Adults 25-49: WLW 12.6, WKRC 10.3, WWEZ 9.3, WKRQ
8.1. Aduits 3564: WCKY 17.9, WLW 14.3, WKRC 12.5, WWEZ 11.9. Top
MSA Cume Positions: WLW, WKRQ, WKRC, WCKY, WEBN, WWEZ,
WSAI WSAI-FM, WCIN.

Milwaukee

WTMJ (PA) clearly the dominant station 18.2 to 17.4, WEZW (BM)
7.7 t0 9.7, WISN (PA) 10.5 to 8.0, WOKY (R) 7.3 to 7.6, WLPX (A) 5.6
to 7.3, WZUU-FM (R) 6.9 t0 6.5, WNUW (BM) 2.4 to 4.3, WBCS-AM/FM (C)
5.7. WEMP (C) 3.8 to 4.2, WQFM (A) 2.0 to 3.3, WKTI (R) 3.2 to 2.7,
WZUU (R) 1.7 to 2.2, WZMF (A) held at 1.7, WFMR (CL) 3.6 to 3.2,
WAWA (B) 1.9 to 2.1, WBKV-FM (BM) held at 1.9. Demographics —
Teens: WLPX 19.0, WZUU-FM 17.9, WOKY 16.9. Adults 18-34: WLPX
13.6, WZUU-FM 10.5, WISN 10.3, WOKY 9.6. Adults 25-49: WTM.J 15.1,
WISN 11.7, WEZW 9.5. Adults 35-64: WTMJ 21.7, WEZW 14.1. Top MSA
Cume Positions: WTMJ, WISN, WOKY, WZUU-FM, WEZW, WLPX,
WEMP, WBCS-FM, WQFM, WNUW.

For The Record . . .

In last week's Arbitron ratings summary of the Detroit market,
CKLW and WAKX were inadvertently transposed in reference to
which station was second overall in the market. CKLW is the second
position station, WABX is third.

Los Angeles

KMET (A) 7.8
KABC (N/T) 6.0
KDAY (B) 4.2
KUTE (D) 4.0
KNX (N) 4.0
KLOS (A) 3.9
KBIG (BM) 3.9
KJOI (BM) 3.7
KFWB (N) 3.7
KHJ (R) 3.3

Compare

Arbitron Top 10

KABC6.5
KBIG 6.0
KJOI 5.3
KMET 4.9
KNX 4.3
KFWB 4.2
KLAC39
KOST 3.3
KNX-FM3.1
KMPC3.1

KRLA (R/0) 3.3
KRTH (R/0) 3.2
KLAC(C) 28
KTNQ (R) 2.6
KMPC (PA) 2.5
KOST (BM) 2.4
KIIS-FM (R) 2.4
KFI(R)2.3
KIQQ (R) 2.2
KWST (A) 2.2
KKGO (J) 1.8
KNX-FM (A) 1.7
KROQ (A) 1.7
KZLA (A) 1.6
KJLH (B) 1.3
KFAC (CL) 1.1

Philadelphia

KYW (N) 9.0

WDAS-FM (B) 7.9

WFIL(R) 6.3
WIP (PA) 5.5

WCAU-FM (B) 5.4

WYSP (A) 5.3
WWSH (BM) 5.0
WMMR (A) 4.7
WIOQ (A) 4.7
WCAU (N/T) 4.1

Compare
Arbitron Top 10

WIP 8.2
KYW7.8
WDAS-FM 6.6
WWSH6.4
WDVR 4.9
WCAU 4.6
WIOQ4.2
WYSP 4.1
WWDB 4.0
WIF13.9

WDVR (BM) 4.0
WIFI(R) 3.8
WWDB (T) 3.4
WMGK (PA) 2.9
WSNI (C) 2.7

WFLN-AM/FM (CL) 2.5

WZZD (R) 2.1
WDAS (B) 1.8
WPEN (PA) 1.6
WUSL (PA) 1.6
WHAT (B) 1.3

San Francisco

KFRC (R) 7.6
KGO (N/T) 7.2
KIOI (PA) 5.2
KCBS (N) 4.8
KSOL (B) 4.5
KSFX (R) 3.5
KNEW (C) 3.4
KYA-FM (A) 3.2
KFOG (BM) 3.2
KDIA (B) 2.9

Compare
Arbitron Top 10

KGO 8.4
KFRC 6.9
KCBS6.7
KABL 4.2
KSOL 4.1
KIOI4.0
KFOG3.9
KSFO3.7
KSFX 3.7
KDIA 2.9

KYA (R)2.8

KSFO (PA) 2.7
KMEL (A) 2.7
KNBR (PA) 2.7
KKHI-AM/FM (CL) 2.6
KABL-FM (BM) 2.6
KABL (BM) 2.3
KLOK (PA) 2.1
KSAN (A) 19
KOME (A) 1.9
KSJO(R) 19

KOIT (PA) 1.7
KYUU (BM) 1.7

Washington, D.C.

WPGC-AM/FM (R) 123
WMAL (PA) 9.5
WOOK (B) 7.0
WWDC-FM (A) 6.7
WGAY -FM (BM) 4.9
WASH (PA) 4.7
WKYS (R) 3.5
WRQX (A) 3.5
WWDC (R) 3.3
WOL (B) 3.4
WMZQ (C) 2.6
WJIMD (BM) 2.4
WTOP (N) 2.3
WRC (N/T) 2.0
WAVA(A) 15
WGMS-FM (CL) 15
WHFS (A) 14
WHUR (B) 1.3
WGMS (CL) 1.2
WUST (PA) 12
WGAY (BM) 1.1
WPIK (C) 1.0




a—

KSLQ add 35 JB105 on KX106 add KEZY on
WZUU on WICC deb28 WRJZ add KJRB add WANS deb 32 KSTT add
KRTH add WPHD on WVICadd KCPXadd CK-101 36-31
KFRC add 94Q add 28 KBEQ 26-21 K104 add WCGQ add

Swinging
Single
Looking

rForAction.

AND GETTING IT!

WRKO add

WAKX add
e FIRST WEEK AS A SINGLE! g
KRBE add 29 WISM add
CKLWadd WAVZadd32 WNOEon WHBadd28 WYNDadd WSPT add

WGLF deb 32 KQWB 29-22

KDON add
KSLY on

DIRE STRAIT.



Simple Arithmetic: High Energy and top-
notch Musicianship plus a dash of patented
Rutus Funk. It all adds up to one hot new
LP...NUMBERS.

Lin~2ra Hapt: Fy (H
HIZGERALD-PARTLE O

Produced by Rufus and Roy Halee
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Positioning

ne of the most important competitive

strategies at the disposal of the program

director is positioning. Positioning refers
to the ‘position” the station captures in the mar-
ket, as perceived by the listening audience. A
station’s position is probably most heavily in-
fluenced by its format, but there are other fac-
tors as well; some of these may include the air
personalities, the use of contests, the amount of
advertising, and the type and amount of adver-
tising activity.

ositioning is a commonly-employed
P marketing tool that can be used with
dramatic results. For example, Marlboro
cigarettes were never big sellers until
they established the strong “Marlboro Country”’
position and became the number one brand in
the country. Similarly, Miller Beer was suffering
shrinking market share until it shed its “Cham-
pagne of Bottled Beers” image and established
its position as the beer for men in active occu-
pations. It's now second only to the “King Of
Beers,” which has a strong position of its own

he basic idea of positioning is that con-

sumers have a certain set of benefits

they are seeking from a product — eg.,

reasons why they listen to radio. The
goal is to match what the station has to offer
to what the listeners want. Now as we all know,
not all listeners want the same thing from radio
— some want talk, some want rock, some want
news, etc. Furthermore, the same people who
want news in the morning may want Top 40 rock
in the afternoon and beautiful music in the even-
ing. What all this means is that there is room for
a number of different stations, of differing for-
mats, in the same listening market. The trick is
to establish your position in that market.

Listener Preferences In Radio City

Rock
50%

Country
30%

Who is in the best position in this market?
From a competitive perspective, the Country sta-
tion is because it has 30% of the market with
no direct competition. The three rock stations
have to fight each other for the largest share of
the market.

n analogy is the market for soft drinks.

Most people prefer a cola most of the

time, which is why Coke is No. 1 and
Pepsi No. 2. But which position would you rather
hold — the No. 3 cola or the No. 1 non-cola?
The answer should be obvious. When people
want a cola, they’ll choose one of the two top
brands, so as No. 3, you're in trouble. But peo-
ple sometimes want something other than cola
So you’ll notice that both 7-Up (the uncola) and
Dr. Pepper (“It's not a cola”) have positioned
themselves explicitly as alternatives to cola. By
seeking to become the dominant competitor in
the non-cola market, 7-Up can survive quite
nicely in a market which is substantially smaller
than the cola market.

Many firms suffer from what is termed a
“majority fallacy” in that they try to go after the
biggest segment in the market, not realizing that
the biggest segment is also where the biggest
competition exists. And competition costs
money — only the rich survive, to coin a phrase
(no pun intended!). A good alternative is a mar-
ket concentration strategy, wherein you select a
smaller, seemingly less attractive segment and
serve it very well. It will cost less, in terms of
competitive resources, and you can build a loyal
base of listeners. As shown in the diagram above,
it would be costly, and probably futile, to enter
the Radio City market with yet another rock sta-
tion. If you were the PD for a new station, your
best bet might be to go with a Pop/Adult, News,
Talk, or even Beautiful Music format

_._._.lJ

“What remains to be seen, at this time, is how long the disco segment will
be a viable submarket. Stations adopting a Disco format must be particularly
vigilant to any shift in the market away from Disco.”

Top 40 stations has a 20% share, as does

the AOR station. That leaves the No. 2

Top 40 station with only a 10% share. That sta-

tion faces a positioning problem — it's No. 3 in

a three horse race for the rock audience. What
can be done?

Here is where a more thorough knowledge

of listener preferences can be very helpful. Let’s

suppose the station runs a survey and discovers

N ow let’s further suppose that one of the

“Not all listeners want the same thing from radio — some want talk,
some want rock, some want news, etc. Furthermore, the same people who
want news in the morning may want Top 40 rock in the afternoon and beau-
tiful music in the evening. What all this means is that there is room for a num-
ber of different stations, of differing formats, in the same listening market.
The trick is to establish your position in that market.”

market: There are five stations — two

Top 40, one AOR, one Black, and one
Country. Furthermore, a survey of the area
shows that 50% of the people listen primarily
to Rock, 30% to Country, and 20% to Black. The
listener preferences are depicted in the diagram
below.

F or instance, consider the following radio

that, despite their primary preferences, 70% of
the listeners like to listen to news during the
morning and afternoon drive times. The No. 3
rock station could become the No. 1 news sta-
tion by positioning itself correctly. As the news
station, it probably would never capture a large
primary share of the market, but it would be
dominant during some particular time slots dur-
ing the day.

ne current example of a market con-
centration strategy in radio is the emer-
gence of the “Disco” format. To the ex-
tent that a reasonably large number of listeners
are disco-oriented, a station can concentrate on
playing music to reach those listeners better
than anyone else in the market. What remains
to be seen, at this time, is how long the segment
will be a viable submarket. It may be a passing
fad stimulated by John Travolta, et al. Stations
adopting a Disco format must be particularly
vigilant to any shift in the market away from Dis-
co
The ultimate choice of positioning in the
market must be governed by information about
the preferences and listening habits of the au-
dience, which can be determined via a market
survey. In upcoming lissues, we’ll talk more
about how to conduct such a survey

Reminder! Don’t forget to mail in your
Special R&R Survey questionnaire —
Lifestyles 1979 — right away! We
must receive your questionnaire by
February 5 if we are to include it in the
analysis for the March R&R Conven-
tion.

Dr. Richard ). Lutz is Asso-
ciate Professor of Marketing at
UCLA’s Graduate ‘School of
Management, and an acknow-
ledged research and marketing
expert. To direct questions to
Dr. Lutz, call R&R at(213) 553-
4330 or write to Radio & Rec-
ords, 1930 Century Park West
Los Angeles, CA 90067.
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Conversion!”

"NAIALIA”

“From a super-hot
LP track to a new
smash single from
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STREET TALK

And the beat definitely goes on . . . as WDRQ/Detroit went Disco, PD) Gary Firth just
went. He's ready for a new station and can be reached through WDRQ for another week or so.

David Young has resigned as National LP Promotion Director at Warner Brothers, in a move
that was a surprise to almost everyone.

Programming a major market station certainly has its *‘ups and downs.” WPEZ/Pittsburgh’s
ratings went up and their PD, Jim Davis went down the aisle. Congratulations to Jim and his new
wife Connie.

Another exit announced this week as Michael Abramson leaves RCA Records, where he had
been Director of Special Projects. Michael can be reached at (212) 799-4539.

WWCK/Flint MD Jeff Holbrook currently is working only half-days while he recuperates
from a recent appendectomy. Get well soon, Jeff.

Street Talk has it that Paul McCartney & Wings are in the studio already at work on their
first Columbia album!

.Sean Lynch has decided not to remain in the frozen north-country of Anchorage and has
joined his ex-boss from KENI down south. Sean will now do afternoons and assist new KYYX/
Seattle PD Tony Mitchell Stone.

More changes at MCA include the naming of two VPs for the label, Russ Shaw and Santo
Russo, plus a reported promotion for VP George Osaki. Insiders say there’s more to come.

Mark Renier will leave KVOX/Fargo to become the new PD at KKXL/Grand Forks. Con-
gratulations to Mark on his new job, but do you realize how hard it is to leave Fargo and move
north!

It’s not official yet, but Bang Records will be distributed by Epic. Seems that the Nigel Olsson
record quickly showed up on the E/P/A tracking sheets this week. The ahnouncement of the pact
should come within days.

Another disco-denial this week: PD Dave Benson says that his WIBA-FM/Madison is def-
initely not switching to disco!

Michael Papale has been named VP of Promotion at Island Records, reporting directly
to new President Marshall Blonstein.

KOAQ/Denver has a new PD, and he’s no stranger to the market. Joining the automated sta-
tion is former 96K X/Denver PD Beau Matthews, who most recently was at WKQQ/Lexington,
KY. '

Susan Wax has left Champion Entertainment to join RCA Records. She will do secondaries
promotion.

Friday night (1-26) is the Second Annual Southeastern Media Bash hosted by Y103/Jack-
sonville. This year's party will feature entertainment from Frankie Valli and Melanie and a special
appearance by new University of Florida football coach Charley Pell. Watch out for the gators!

Did you happen to notice who was ‘“‘spotting’’ for Dallas during last weekend's NBC-TV
| coverage of Super Bowl X1I1? Yes, it was R&R’s own FCC Advisor Jason Shrinsky!

A Rod Stewart impostor was on the loose in the Southeast last week, making stops in Bowling
l Green, KY and in Cave City, KY, where he conducted interviews with the local press and handed
| out “free passes” for the upcoming tour to residents of the town. Officials became suspicious, con-
l tacted Warner Bros. Records in Burbank, and found the real Rod was in Hawaii. The bogus
| rooster-coiffed man hit the highway and has not been heard from since. '

RETURN WITH US NOW TO THOSE EM-
BARRASSING YEARS OF YESTERDAY—This
vintage photo comes from CKLW/Detroit in
the golden year of 1969. If you don‘t recog-
nize the 19-year-old lad right away, it might
be because he looks a lot different some ten
years later. Today he is the afternoon-drive
man for WPLJ/New York, Pat St. John, but
he’s still the fun-loving, crazy, wild-eyed kid
he was back on the Big 8 in the days of
“Sugar Sugar”’ by the Archies. At least we
hope so . . . after all, he doesn‘t know we
have this picture.




Nobody sings Carnes like Kim.
“It Hurts So Bad”
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CROSSOVER PAGE

Songs receiving substantial crossover activity are listed alphabetically. Shaded areas indicate originating format. Records

which originate simultaneously in two or more formats are not shaded.

Descriptions are compatible with R&R chart terminology.
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IT’S “"OH HONEY

from DELEGATION’S LP

The Promise Of Love....

KYLY
KGRI

KALB
KKLS
wIGY
WILS
KRLA
KPUG
KQDI

A/C

WCCO-AM & FM
KSTP-FM
WLOL-FM

wMmJC
WHAM
WEEI-FM
KEZR
KTOK
WWWL
KPNW
KGRL
KROC
KVOX
KHQ
KBLF
WYNE
WMJC
WCWwA

% | Shadybrook’s out front. Believe it!
=y Distributed by Janus Records, a division of GRT ® Corporation

WAOQK
WDAS
WBMX
WAMO
WBOK
WYLD
KYOK
KKDA
WCHB
wjlLs
WCIN
wLOu
WORL
KNAK
WABQ

WUFO
WBLK
wVvolL
WVKO
KPRS
KKSS
KYAC
WERD
WHUR
WWRL
WLOK
WTLC
KCOH
KKTT
WANT
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Convention countdown is now five weeks and moving fast toward our March 1st meet-
ing. Remember to send in any and all video spots you’ve run in the past year for inclusion
in our special TV spot presentation. Also, if you have any topics you’d like to discuss at
our format gathering (on Friday night), please feel free to call me at R&R and let me
know. If you have someone special you would like to have present at our format session (to
answer questions or help us in our discussion), let me know and I will invite that person
to join us. It’s your format and your opportunity to make the conversation meaningful and
helpful to us all.

This week, as promised, Project UFO lifts off from the Nashville launching-pad of
92Q and the fertile mind of morning man Steve McCoy. I hope you’ll enjoy PD Dan Vallie’s

Encounters of the Zero Kind
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KITCHEN ENCOUNTER — 92Q/Nashville morning-man Steve McCoy confronts UFO corres.
pondent Ellecie Gruan in her Ogdan, Michigan kitchan bafore the two stepped out into the
night to walt for contact from allens. The bit which developed into e station promotion,
bagen as one of Stava’s morning phone calls end daveioped Into & special remots broad-
castfrom Mrs. Gruan’s home.

comments on entertaining programming of this nature. Also, the migraine problems of
KOFM/Oklahoma City over the icy holidays are outlined . . . it’s enough to give you gray
hair

A few have asked why R&R does not print the advance ARB figures available to sta-
tions prior to the actual release of the Arbitron reports. Two reasons: first, those figures
are only total persons 12-plus shares; and second, they are often misquoted, depending on
from what source you hear them. A good case in point was an article I read recently which
offered the latest (advance share) ratings from one of the major markets, complete with
comment on why what happened to whom. Al very interesting, except all the figures were
incorrect! We will continue to offer ratings coverage from all the services, but we will only
print what comes out of the actual reports themselves. That way we can both be sure
you're getting the correct information on the ratings picture. When wrong figures get into
print, it makes me cringe, and I know one radio programmer whose reaction was a bit
stronger than that.

Coming next week, one of our Top 40 correspondents plays a part in the governmental
investigation into the assassination of former President John F. Kennedy. Strange, but
true, and I'll have it all for you in the next issue of R&R.

“They landed in Adrian, Michigan, where the good people at WLEN-FM were very
cooperative. We had prearranged it so they could transport us from the Adrian airport
(there is no airport or radio station in Ogden) to Mrs. Gruen’s house. It was a little after
dark when they arrived and went on the air. t

““It absolutely broke all the format rules of the radio station and was one of the most
interesting things I've ever heard on the air. I felt like the people must have felt when they
first heard ‘War Of The Worlds’ on the radio. Steve and his troop went inside and talked
to Ellecia in the house, briefly recapping the experiences to date, and then went outside
into the cold, dark night of Michigan to watch the skies for UFOQ’s. I was really eerie-
sounding on the air.

“They didn’t see any UFO’s or experience any encounters, or the world would know by
now. However, a couple of times in the middle of a sentence, someone would break off
and say, ‘Hey, what was that?’ It made for instant chill bumps until they realized it was
an airplane or a meteor. Which brings up an interesting thought . . . in the time our crew stood
there in the night, approximately one hour all together, they saw what they thought were
two meteors in the sky. How many times have you stood out and seen two meteors streak-
ing across the sky in that amount of time? They packed up and came home with the pro-
mise that we would try again in the future.”

The UFO story is interesting from two angles. First, the entire promotion itself was a
giant departure from the regular music format of 92Q. Second, the station involved its
listeners (actually bringing some along on the trip) in something that is certainly very high
in the public consciousness, UFO’s. As Dan stated, ‘‘Radio needs more of this kind of
programming. But it isn’t that programmers are saying ‘no’ toit, it’s that this type of thing
doesn’t come up too often. It’s hard to find something interesting and different. Plus, a lot
of programmers are afraid to do anything out of the normal daily routine of the station.
We can’t afford to bore our listerers to death, or worse, to the tuneout point. I look for
programmable situations like this all the time. They are not easy to find, but they are there
and Itry to take advantage of them when they make themselves available.”

Dan is to be commended for doing the promotion in the first place, especially since the
chances of any encounter success were remote. I'm sure neither he nor Steve felt that
anything more than entertainment would come out of the trip and broadcast, but they did
it anyway. And that is really the point of doing it at all . . . the entertainment value of
the promotion for the listeners. The response was excellent. The newspaper coverage you
can see for yourself. It’s true . . . there is a lot more to a successful radio station than
just music. Thanks to Dan Vallie and the 92Q crew for their input.

Please Stand By

Things like this are enough to perforate your ulcer, if you have one, and if you don’t
have one, this could get you started on a beauty. KOFM/Oklahoma City went off the air
at 7:50am on December 29th when moisture seeped into the transmission line which runs
the length of the 1550-foot tower. Efforts to get the station back on the air were hampered
by the increasingly inclement weather.

The engineering staff worked around the clock and finally got KOFM back on five days
later! The station resumed broadcasting on January 2nd, but at extremely reduced power.
To make matters even worse, Chief Engineer Tom Smith injured his leg when the tower
elevator accidentally carried him 30 feet up the structure, feet first.

Again the weather was the culprit as KOFM was knocked off the air for a second time
on January 5th, owing to severe icing on the antennae. This time the problem was rectified
in 12 hours, but the engineering crew felt that rather than broadcast with an inferior signal
at reduced power, KOFM should shut down completely until full repairs could be made. Their
plans were foiled again when the tower elevator malfunctioned on January 8th and the tow-
er climbers became just that —having to climb 1000 feet up the icy ladder!

Project U.F.O.

Morning men have been known to be a special and somewhat strange breed. In Nash-
ville Steve McCoy handles the morning drive shift for 32Q (WBYQ), and he has become a
real morning favorite. One of the reasons he’s done so well is a feature of his show entitled
“McCoy Calls The World.”

That feature caused the following story to unfold, and I'll let 92Q Program Director
Dan Vallie pick it up at the very beginning. “I have never seen .a morning man cause so
much excitement and conversation. He calls everybody, and I do mean everybody. He has
had people on the air ranging from Bob Hope, Steve Allen, Anita Bryant and other celebri-
ties to the guy who won the World Championship Hollering Contest to the President of ‘Bald
Is Beautiful ’ He really calls the world!

“‘Steve heard about this lady, Ellecia Gruen, in Ogden, Michigan, who talked with be-
ings from another planet and constantly saw UFQ’s, etc. He called her on the air and it
made an interesting conversation. We had good response to it so a follow-up call was made
and Steve asked her what would happen if he went up there. She told him that he would
probably see them (aliens) also and he should come up. He chatted with her a little longer
and gave her some of the ‘you’ve got to be kidding’ routine.

““It absolutely broke all the format rules of the radio
station and was one of the most interesting things I've
ever heard on the air. I felt like the people must have felt
when they first heard ‘War Of The Worlds’ on the radio.”

“Afterwards, he came to see me and we talked about it. I told him to call her on the air
again, tell her that he was coming and that he wanted to make sure he wouldn’t hear some-
thing like, ‘Oh, they don’t come out to talk to strangers . . . they only talk to me.’ He cal!ed
her back and her reply was, ‘No, no, come on up, I've already told them you were coming
and they are expecting you.’

“By this time, we were all really getting into it, so I cleared it with the General Mana-

ger as far as budget was concerned. We chartered a plane and started asking which liste-
ners wanted to go experience what might be a close encounter. We took along a local TV
newsman, a reporter from the Tennessean (Nashville’s morning newspaper), 'an(.i othe'rs
... a couple of them were regular listeners who seemed to be qualified for a trip like this.
They called in and we signed them up.

“They all took off on a Saturday afternoon with the equipment to broadcast live in
Ogden on Saturday night. The whole thing would be taped so we could recreate the thing on
McCoy’s show on Monday morning.

Corporate Engineer Larry Waggoner flew in from A.M.1. headquarters in Wichita to dir-
ect the final (they hoped) stages of the repairs. Finally, on January 10 at 11:50am, after be-
ing off the air or at greatly reduced power for 292 hours, KOFM returned to the air with its
full 100,000 watts.

In all, the station was *“‘down’ for 207 hours and operated at approximately 400 watts
for 85 hours. Needless to say, the KOFM management and engineering staff gives thanks
to all who offered and gave their assistance in the repair efforts. In the words of Program
Director Mike Miller, ““I sincerely hope this experience is not an indication of what the
year ahead holds for us.” Amen, Mike.
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John Leader

Bits

The rash of UFO sightings around the world prompted WNBC/New York's morning
team of Brink & Belzer to have noted UFO “expert” Dr. J. Allen Hynek on for an exclu-
slve interview. Commenting on sightings made in both Italy and New Zealand, Dr. Hynek
sald. “I would be very surprised if the answer were simply that they were visits from outer
space. I think the answer is even more complex than that' Brink & Belzer responded
by swallowing very deeply!

Q105/Tampa is creating the Bay area’s first **Disco Fair'’ Sunday February 25th. The
event will feature a disco fashion show, free dance lessons and an opportunity to watch
some of Tampa Bay's best disco dancers in person. There will be shopping and refresh-
ments throughout the day with a special Q105 dance contest in the evening. Admission is
free and the entire event is being coordinated by Q105°’s Lynn Lotkowictz.

To help meet the community’s ongoing need to maintain blood supplies, K-EARTH/
Los Angeles, in conjunction with the American Red Cross, is sponsoring a blood drive
So read the release from the LA station. The unusual part of the drive is that it is to be
held at the station itself. To encourage listeners to come by and donate a pint of blood,
K-EARTH will give each donor a new album and a chance on a new color TV.

The wish came true for a lucky WEFM/Chicago listener when the station awarded
first prize in the “Dream Date With Leif Garrett Contest” to a lucky 16-year-old from Wil-
mette. On January 4, the young lady, along with several of her friends, were taken by chauf-
fered limosine to the Hyatt-Regency Hotel for an exclusive party and special memories
with Leif.

“I didn’t believe it could happen to me . . "’ were the words spoken by most of the
lucky people who were pulled-over by the KRSP/Salt Lake City Prize Cruiser. Potential
winners, who displayed a KRSP bumper sticker, were spotted by the cruiser and pulled
over at random. If the car contacted had not been paid for, KRSP awarded the driver a
check for the amount of his or her monthly car payment! Cars that were already paid
for still got in on the winning by receiving dollars totalling the driver’s age and the year
of the car.

The management and entire staff of Y100/Miami threw a giant and festive Christmas
party for all the local record promotion representatives. There were trays and trays of
goodies, old-fashioned eggnog, and a raffle for the coveted Y100 watches as door prizes.
It was just Y100's way of saying thanks to all of the record industry for their help in making
1978 a record-breaking year for the station.

It’s already in the record books as the largest toy-raising campaign in the history of
Richmond, as Q84 put the wheels in motion for 1978's ‘“‘Santa Q" drive. Over 40,000 toys
for Richmond’s needy kids were raised during the annual event, surpassing even the locai
“Toys For Tots" effort. The results benefited more than a dozen local charities.

The Nations Number One Producer of Nationally
Sponsored Radio Programs

PRODUCERS OF. DR. DEMEN-
TO « STAR TRAK WITH CANDY
TUSKEN e THE GREAT AMERI
CAN RADIO SHOW WITH MIKE
HARRISON ¢ AMERICAN DISCO
WITH KRIS ERIK STEVENS ¢ IN
HOLLYWOOD e THE SOUND OF
MOTOWN e 12 HOURS OF
CHRISTMAS ¢ SPACES &
PLACES

WESTWOOD ONE
434 Dickens S rina

Featuring
THE GREAT
AMERICAN
RADIO SHOW

with Mike Harrison

ak

Chris Crist

WITH CHUMS LIKE THESE, WHO NEEDS ENEMYS? — | know I've run pictures of these
lovely ladies before and I've got to tell you I've had requests to run some more . .. 30 here
they are agein, this time welcoming Burton Cummings back to his native Caneda at a racent
Toronto concert Shown (I.r) CHUM/Toronto’s Mike Kurnik, Ingrid, Curmmings, Sharon, Rob
Colis, and (in the back row) Brien Thomas and John Terminesi.

Motion

Al Bandiero exits his part-time position at F105/Boston to take over the far-reaching
7-12 midnight shift at WKBW/Buffalo. He is thrilled at the prospect of joining the legendary
“KB.” I guess he hasn’t heard about winter in Buffalo, and I didn’t have the heart to tell
him about it on the phone . . . Mike McCarthy is out of the morning shift at KAKC/Tulsa
as the station goes through more changes. Contact Mike at (918) 747-0574 . . . Another ex-
cellent jock on the loose is Ron O’Brien, most recently at WRKO/Boston. He’s anxious to
get back on the air and can be reached at (617) 927-3618 . . . Two new personalities have
joined the lineup at K92 (KTGA)/Ft. Dodge, IA. They are Mark Donohue from Bakers-
field and Jeff Weston. Mark will handle afternoon drive and Jeff is new to the all-night
show . . . KRKE/Albuguerque has announced two new staff appointments, with Marjorie
Beene joining the New Mexico rocker as Promotions Director and Betsy Toensmier com-
ing in as Public Affairs and Continuity Director. Congratulations to both . . . Alain Mont-
petit hosts the newly created “Studio 98" on CKGM/Montreal, as more and more stations
announce a limited commitment to disco programming blocks. *Studio 98" runs on CKGM
every Saturday night from 9pm-12 midnight . . . Casey Petrowski, former jock turned
Hollywood comedy writer, has the writing credits on this Monday (1-29) night’s edition of
“WKRP In Cincinnati.” The episode, which we told you about earlier, is entitled *“The
Contest That Nobody Could Win.” Casey used to be an air personality on WKBW and WSAI
. .. WIFE/Indianapelis has named afternoon jock Steve Cooper to be “interim” PD. Lee
Logan, WIFE's former PD, has left to join WPGC/Washington as an evening air person-
ality.

A
-

SHAUN UP AT TEN-Q — Warner/Curb’s Shaun Cassidy visited TEN-Q/Los Angeles and was pressed into ser
vice as a guest jock. Pictured at the station (Ir) are TEN-Q programming assistant Gary Greenberg, Music
Coordinator Connie Singer, Cassidy, PD Mike McVey. air personality Dave Sebastian, and (seated) Warner's
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Kenny Rogers' Album & Single

"THE GAMBLER"

850,000 Albums Sold And No Letup In Sight.

700,000 Singles Sold And Still Taking Big
Jumps All Over The Country.
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Kenny Rogers ""THE GAMBLER,"
The Winning Hand.
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UNTED ARTSTS RECORDS

On United Artists Records And Tapes.
Produced by: Larry Butler
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JNS ¥, bt B e LIFE BEYOND L.A. WITH AMBROSIA IN OKLAHOMA — Warner Bros.”

y ~ Ambrosia visited WKY/Oklahoma City during a concert tour. Pictured in
SPLENDOR ON THE GRASS AT WKIX — WKIX and WYYD/Raleigh movad into new headquarters recently, and

- 4 the station’s studios are (I-r) WKY PD Bill Burkett the group’s Joe Puerta
the staff gathered outside the bullding to christen it with a group photo. The new facilities boast three times  and David Pack, MD Sandy Jones, and Ambrosia’s Burleigh Drummond.
the space of the old studios.

WHLI JOCK COMES OUT OF THE CLAUSET — WHLI/Long Island air personality Jason Roberts decked himself
out as Santa to pose with the station’s grand prize winner.in its 11 Days of Christrmas”’ contest (WHL/I’s frequen-
cy is 1100). At the “‘sound of the sesson,” 11th callers were awarded albums, and prizes were added to “Santa’s

Bag.”” The winner took horme a stereo system, cassette recorder, a camers, and many other attractive articles
of merchandise.

CARMEN ON STRONG AT Y100 — Arista’s Eric Carmen dropped by Y100/
Miami during a promotional tour, and was photographed with “The
Madam of Y100, a photogenic air personality at the station.

RAMETTES FOR ROD — Everything was sheepshape at KHJ/Los Angeles recently when the LA. Rams cheer- REGAL COMPETITION AT WRBR — WRBR/Mishawaka, IN gave away a

leaders, the Ramettes, visited the station on behalf of Rod Stewart’s “Da Ya Think I'm Sexy " single. Pictured all 1979 Buick Regal recently during the station’s “Superstar Car” contest.
smiles (photo preceded the Rams’ loss to Dallas in the playoffs) are (I-r) Julie Ramette, KHJ PD John Sebas-  Pictured (l-r) with the car are an unidentified Buick rep, Mike Leep of the
tian, Anna Ramette, Shauna Ramette (sounds like a female equivalent to the Ramones), Warners’ Chris Crist, car dealership, the winner, WRBR GM Vince Ford, and station account
and Cis Ramette. executive Bob Hastings.



JOHN DENVER

“DOWN HILL STUFF”
- from iy
the brand new album
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HEART, DOG AND (WRJZ SOCIAL) BUTTERFLY—WRJZ staffers attended  VILLAGE PEOPLE FLOAT INTO 99X — Casablanca’s Village People recently rode in a 99X/New York float for a
a local Knoxville Heart concert, and visited backstage with the group. Pic-  local parade. Pictured at the station after defloating are (I-r} the VP's Glenn Hughes, 99X PD Bobby Rich,

tured with Heart’s Nancy Wilson and her pet dog is WRJZ PD Bob Kaghan.  the group’s Victor Willis, Alex Briley, David Hodo, and Falipe Rose, and Casablanca’s Lance Bogart.
Not pictured: Ann Wilson's pet butterfly. i

BOSTON IN SAVANNAHN — Boston played ih Savannah recently, and ra.
CHAPIN BECOMES WORCESTER BOOSTER — Elektra’s Harry Chapin visited 14Q/Worcester (WFTQ) before an  djo end record people from the ares visited the band backstage. Pictured
area concert, playing guest jock and speaking to listeners by phone. Pictured at the station are (I-r} 14Q intern  (/.r} are WSGA/Savannah GM Jerry Rogers, Epic’s Jim Stewart and the
Julie Liberatore, morning man Bob Rivers, Chapin, and eir personality Steve York. group’s Tom Scholz and Barry Goudreau.

a3

1 0%

A TASTE OF GOLD FOR WORC— WORC/Worcester PD B.J. Dean received
8 gold record award for Taste Of Honey's “Boogie Oogie Oogle” recently.

He's pictured at left at the presentation with Capitol’s Dennls O’Malley. Davis; (I-1, below) Ariola’s John Parker, Channel 36 TV PD Terri Tingle, and Cotton.

S - . o 2 B
- ~ : ' o » »Q.
COTTON COMES TO ATLANTA—Ariola’s Gene Cotton visited Atlanta in support of fellow Ariola artist Mary
MacGragor's Iatest single, which he produced. Pictured (l.r, top) are $4Q air parsonalities Jim Morrison and Russ



Sire Records
Serves Up Our Heads

on a Platter.

96KX 29-27 B-10019-12  WICC 30-27 KING deb 23
KRBE 15-13 KJR 15-13 KX-106 8-4 KVI-FM 16-12
CKLW 24-18 99X 25-24 WVIC deb 28 KYYX 30-28
WGCL 22-17 13Q 19-11 KBEQ 29-24 KJRB add
KHJ 28-27 WPEZ add KEZY 29-26 KCBN 16-12
KFRC 29-24-25 f

KSLQ KLUC

WOLF KQEO
WPHD K-104

BJ-105 KAYC
WNAP KLMS

TALKING HEADS

“Take MeTo The River”

PRODUCED BY

BRIAN ENO & ON SIRE RECORDS " m
TALKING HEADS <!V

MARKETED BY WARNER BROS. RECORDS. INC.
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ICE CASTLES IN SALT LAKE CITY — KRSP/Salt Lake City air personality
Matt Limburg Joined the city’s Mayor, Ted Wilson, and Lynn Holly John-
son, star of the movie “Ice Castlas,”’ to proclaim “Ice Castles Week” in
town. Pictured (k) ere Limburg, Wilson, and Johnson.

PLATINUM ON THE EDGE OF MINNEAPOLIS — Columbie and Bruce Springsteen presented KDWB/Minneapo-
lis with a platinum LP award for the artist’s latest. Pictured at the ceremony (r) are CBS Records’ Chuck Crossen
and Bob Ewald, Springsteen, KDWB PD Dave Thomson, and Columbia‘s Buddy Bengert.

KFI CALLS SHOTS ON THE CAPTAIN — KFl/Los Angeles was presented

with a gold single for being the first Top 40 station in the country, accord- SHAKING IT IN GEORGIA — Following lan Matthews's Atlanta concert appearance, local radio, record, and re-

ing to A&M, to play the Captain & Tennille’s “You Never Done It Like tail folk, along with visiting pop stars attended a party for the Mushroom artist Pictured (l.r) are WROM/Rome's
That " Pictured (I-r) are KFl PD John Rook, A&M's Jan Basham, and A&M Randy Quick, WEA's Mike Prince, Keith Emerson of ELP, Matthews, Pickwick'’s Johnny Bee, and Mike Durett
Senior VP Harold Childs. from WFOM/Merietta.

ol

X~
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BLENDING IN WITH THE LOCALS — MCA's Blend visited WCFR/Springfield, VT recently to record an Intarview  Q105°S CLOWNING ACHIEVEMENT — Q105/Tampa air personality Cleve
for later alring In connection with a station album giveaway promotion. Pictured outslde the studios are (I-r) land “Rock ‘n° Roll” Wheeler appeared as the official “Q Clown” at the
8lend’s Donnie Pomber, Skip Smith and Steven Dore, WCFR PD John Frawley, Blend’s Jim Drown, manager Clyde Beatty Cole Brothers Circus when It came to town, riding on an
Michael O’Leary, the group’s Ken Hoit, and WCFR MD Gary Bruce. elephantinto the center ring. He’s pictured In full warpaint above.
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Pago 34

—NORTHEAST

Most Added

The Babys
Gloria Gaynor
Little River Band

Hottest

Rod Stewart

Olivia Newton-John

Blues Brothers

Glorin Gaynor
Littde River Band

SOUTH
Most Added Hottest

Suzl Quatro & Chris Norman
Rod Stewart

Bluas Brothers
Olivia Newton-John

ADDS & HOTS

Music Key: (DP) indicatas the song Is getting play during cértain parts of the day and/or night (RA) indica
the song was dropped from the playlist then ro-added.

NORTHEAST

Parallel One

Parallel Two

WFILPhiladelphis, PA
Gerry DeFrancisco

CHUM/Tosonto, CAN
lohn Terminest

1ivia

wrry Rattorty
Anne Murray

H

Ree Gees

Rod 't
§

M colate 24-19

WXBW /Bullalo NY

Jon Summers

WABC/New York, NY
Sonya Jones

WCAO/Baltimore, MD
Ron Riley

CKGM/Montreal, CAN
John Keogh

t

Al tewart
e

WIFU/Philadelphia, PA
Jofi Robins

kng ewirt 19

WRKO/Boston, MA
Matk McKay

y

y
aches A MHerd
e Straits
Tai81

Bee Lees

sntana

.
Rod Stewart 13-6

¢ 16

WPGC/Washington, D.C
Jim Elliott

M. Manchester
Dire Straits
Kenny Rogers
Bobby Caldwell
Ooobre Bros
HOTTEST
Rod Stewart
Pointer i3
Blues Bros
C(hergl Lynn
Billy Inel

8-2
1.7
13-10

2619

96K X/Pittsburgh, PA
Mike McGann

Alice Cooper
€ddte Money
HOTTEST

Jimey Pol 3-1
Bab Seger 8-4
014vis 9-6

wsF 21-10

N. Larson 20-1%

WYRE/Annspolia, MD
Steve Kingston

Rod Stewart 2-|
folnter Sis. 7-4
Olivia 10

fan Matthews 16-9
Blues Bros  15-10

WDRC/Hartiord, CT
Jim English

Manchesler
L Diacon
Anne Murray
Al Stewsrt

Nivia 5

Rod Stewart 19-4
tnter Sis. 11-7

lan Mstthews 20-15

WKBO/Harvisburg, PA
Den Steels

Stys
Delegation
1

Rod Stewart
Cheryl Lynn 6
Glorta Gaynor 16-6

Gene (handler 23-12

13Q/Pittsburgh. PA
Itm Quinn

Lhicago

Gerry Ratterty
Kenny Roners

«

Rod Stewsrt 3.1
Olivig 6-2

Tolking Heads 19-11

PRO FM/Provideace, Rl
Alan Edwards

The Babys

Nid Stewart
™

WBBF/Rochester, NY

Tom Naat

venny Rogers
fadre Maney
he Cars

Qod Stewart 5-1

N. Larson 8-3

EabF ¥2-7

Hot (hocolate 23-13
Pointer S1 27-1

F103/Boston, MA
Charlie Fernandez

thicage
Herl 0Oramond
Barry Maniliow
Dan Hartran

Count down
HOTTEST
Bec Gees 1-1
Glorfa Gaynor 4-2
Rod Stewart 15-9
Olyvia 18-14
Blues Bros. 25-20
WAVZ/New Haven, CT
Curt Hansen

fre Straits

Edwin Stare

Sister Sledqe

Stonebolt

HOTTEST

Pod Stewart |
King 3.2

Oltvia 5-3

Village Peaple 9-4

acksons 14-10

WPEZ/Pittsburgh, PA
Mask Fritzges

Tne Babys

Neil Ofamond
Talaing Heads
Herbie Mann

John Williams
HOTTEST

Bee Gees 1-1

Rod Stewart 8-2
Pointer Sis. 10-6
[an Matthews 14-10
Gerey Rafferty 23-18

TB10S/Providence, Rl
Robb Stewart

Bee Gees

Tragedy
Queen
Marshal) Hatn
Dobie Gray
Herbie Mann
Poco
Nigel Olsson
HOTTEST
Bee Gees V-1
Rod Stewsrt 3-2
Gloris Gaynor 6-4
Peaches/Herd 15-8
Oonna Summer 19-10

WICC/Bridgeport, CT
Greg Loshr

Chanson

Leit Garrett
Anne Murcay
Dochie 8Bros
Neil Diamind

Hee Gews 2-1

Rod Stewart 14-)
Oitvia 13.7

1on Matthews 12-12
Gonzele: 24-17

Parasllal Three

WHYN/Springtield, MA
Ken Capurso

Anne Murray

Al Stewart

Doobie Bros
Marshall Hain
HOTTEST

Bee Gee

Rod Stewsrt 9-3

at Chocolate 12-8
Ace Frenley 14-10
lorts Gaynor 26-18

WAEB/Allentown, PA
Joli Frank

Boble Gray

Chery) Lynn

M. Manchester
HOTTEST

Cnic 1:1

village Pecple -3
Leif farrett 22-13
8lues Brow 23-14
Glorts fuaynor 30-16

K104/Enie. PA
Bill Shannon

Ami1 Stewart
Ambrosta
Glortia Gaynor
Dive Strafts
OTTEST

Rod Stewart 11-1

ointer 7-2
3 )
lan Matthews 8-4

E4RF 12.9
WIBQ/Portland, ME
Andy Cazey
HTI
Ll
t
Ttvia 17

WEEO/Waynesboro, PA
Tom Rush

Yvonne €11
Dobie Gray
HOTTEST
Rod Stewart 5

Blues Bros 11-6
Barey Mantion 14-10
N. Larson 15-11
Chanson 23-16

3

WGUY/Bangor, ME
Matk Laurence

Gloria Gaynor
Eddie Money
LRB

Frank Mills

EWLF 6-4

Rod Stewart 11-5

Blues Bros. 20-14
Donna Summer 28-21

WFBG/Altoona, PA
Tony Booth

Dr . Hook
Marshall Hain
Chery) Lynn
HOTTEST

Rod Stewart 9-1
gee Gees 5-3
0livia 11-7

Ewsf 13-8

Blues Bros. 29-18

SOUTH

Parallel One

297/Ft. Worth, TX
Gary Mack

Village People
Eric Clapton
HOTTEST

0livie 7-1

Bee Gees 6-2
Toto 11-7

Blues Bros. 21-11
foreigner 19-13

KVIL/Dallas, TX
Mike Rey

Kenny Rogers
Herbic Mann

Glorta Gaynor
HOTTEST

8cc Gees 2-1

Linda Ronstadt 4-3
Rod Stewart 10-6
EWAF 12-9

Barry Manilom 23-17

98X/ Miami, FL
Lov Meys:

Kenny Rogers
arah (ash
foretgner
Glorqio Morodar
Euprass
Al Stewart
HOTTEST
Glorte Gaynar ?
Rud Stewart 9-2
Qlivta 17-9
Peaches/Herd 24-1)
“elba Moore 23-15

Z9%/Atlants, GA
Dele O'Brien

8111y Joel

Frank Mi}ls

Bobby Caldwell
Quatro/Norman
HOTTEST

Rod Stewsrt 1
Cheryl Lynn 12-8
lan Matthews 15-10
Kenny Rogers 19-12
whicago 23-17

KRBEHouston, TX
Clay Gish

Glorta Gaynor

Dire Strafts

Toto

Heart

Nancy Brooks

Oooble Eros
Wheels {dp)

Queen (dp)

HOTTEST

Rod Stewart 5-1

Peaches/Merd 12-8

N. Larson 23-18

Nigel Olsson 24-19

Herbie Mann 0-23

WHBQ/Memphis, TN
John Long

€.C. Kin

Peaches & Herd
Gloria Gaynor
Doobfe Bros
uatro & Norman
Higel Olsson
Bitly Joel
HOTTEST

Bee Gees 2-1
Pointer S1s. 3-2
Rod Stewart 7-5
Bobby Caldwell 20
Yenny Rogers 26-1

WLCY/Tampa. FL
Ron Parker

Tan Matthews
Gonzaler
Bee Gees
Trayedy
Sylvester
Firefall
Glorq10 Noroder
Express
HOYTEST
Chic 1-1
Rod Stewart 5-2
Olivia 19-6
Glorta Gaynor 24-17
Barry Manilow 28-22

Parallol Two

WAKY /Loutsville, KY
Harry Lyles

Hone

HOTTEST

Meat Loaf 2-1
EWsF 9-5

Cheryl Lynn 11-7
N. Larson 12-8
Olivia 13-9

WQXU Atlanta, GA
1.1 Jackson

Heil Dfamond
Chicago

Cobby Caldwell
Quatro & Korman
Sister Sledge
HOTTEST

Rod Stewart 3-1
Kenny Rogers B8-4
Donna Summer 16-8
Peaches/Herb 17-9
Chanson 20-16

KLIF/MDallas, TX
Harry Nelson

Glorta Gaynor
Leif Garrett

LRB

HOTTEST

Olivia V-1

Andy Gibb 4-3
Blues Bros. 10-7
EWeF 12-10

Rod Stewart 15-1)

Y103/Jacksonville, FL
Jim Dunlap

Kenny Rogers
Frankie Valli
HOTTEST

Chic 141

Rod Stewart 5-2
Peaches/Herd 25-11
8ob Seger 17-13
Linda Ronstadt 18-14

B1103/Orlendo, FL
Reggte Blackwell

Donna Summer
Nei) Dismond
Desmond Child
HOTTEST:

8411y Joet 1-}
Rod Stewart 8-5
N. Larson 18-11
Chicago 24-20
Pointer Sis. 27-21

~ SOUTH

Y93/ Tampa, FL
Ben Christophes

{hitago

Oonne Suwer

OTTES T

Rod Stewart 3.1

Bee fweres 5-)

N iarson 9-8
Cheryl Lynn 16-1D
Hot Chocolate 19-13

WSGA/Savannab, GA
Jarry Rogere

Ooobie Bros

The Dabys

Amif Stewart
HOTTEST

Rod Stewart 1-1
Cheryl Lynn &)
Peraches /Herd 13-6
Franh Mi11y 22-15
Donng Summer 26-21

WFLVChattancoga, TN
limmy Bytd

Glorgio Moroder
Chase

LRB

Nigel Olsson
HOTTEST

Village People 7-1
Pointer Sis B8-4
Pod Stewart 15-5
Blues Bros. 16-6
Jan Matthews 24-10

K X106/Birmingham, AL
Steve Davia

Anti Stewart
Ofre Strafts
Gloria Gaynor
HOTTES”

Rod Stewart 2-1
Blues Broy. 4-2
Talb ing Heads B-4
N. Larson 7-%
Tan Matthews 9-6

WSGN/Birmingham, AL
Beau Braxton

Doobie Bros

Frank Hills

Anti Stewart
HOTTEST

Chic 6-1

Vvia 8-4

0d Stewart 12-6
Chery) Lynn 19-11
8lues Bros 27-21

WKIX/Raliegh, NC
Ron McKey

Ned) 0famond
Dolly Parton
Poco

LRB

Chuck Brown
Frank Mills
HOTTEST

Rod Stewsrt 6-1
Chery) Lynn 4-2
Blues Bros. 10-6
N. Larson 19-11
M. Manchester 25-17

298/Little Rock, AR
Ken Dennis

Firefal)

Styx

HOTTES

lan Matthews 4-1
0livia 7-¢

N. Larson 11-6

Mot Chocolate 10-7
Barey Mantlow 14-10

KEEL/Shreveport, LA
Randy Davis

Glorts Gaynor

LRB

Peaches & Merd
HOTTEST

Bee Gees 1-1
Pointer Sis. 5-2
Rod Stewart 9-5

N. Larscn 13-9
Kenny Rogers 2414

Q94/Richmond, VA
Bill Thomas

Chanson

Doobie Bros

Amif Stewart
HOTTEST

Rod Stewart 3.1
Chicago 1410
Donna Summer 20-12
LRE 23-15

Ace Frehley 26-18

WAPE/Jacksonville, FL
Jeannette Richards

Stster Sledge
Amf{ Stewart
Olivia {ra)

LR8

Anne Murray

Or. Mook

Gonzale:

Frant Mills

THe Babys
HOTTEST

Bee Geesy 2-1

Rod Stewart 17.2
Cheryl Lynn 9-6
Blues Bros. 16-10
Gloria Gaynor 21-12

KNOW/Austia, TX
Bill Mayne

Heart

Glorta Gaynor

Al Stewart

€ddie Money
Dolly Parton
HOTTEST

Bee Gees 1-1
Kenny Rogers 11-6
Faith Band 13-7
M. Manchester 20-11
Rogd Stewart 23-13

S4Q/Atlanta, GA
Jeit McCartney

Dire Straits
foreiqner
LR8

HOTTEST

#od Stewart -1
Slues Bros. 9-3
Chicago 12-7

lan Matthews 15-9
Doutiie Bros. 20-13

Q10%/Tanpe, FL
Lyno Lotkowicts

Glorgio Moroder
Lapress
Ooobie Bros
Bee Gees
Tragedy
HOTTEST
Rod Stewart 4-1
Ewdf 9-7
Peaches/Herd 14-11
Dltvia 17-13
Hot Chocolate 19-14

WBBQ/Auguste, GA
Bruce Stevens

Chuck Brown
fddie Moncy

Antl Stewart

Netl Ofsmond
Cindy Bullens
HOTTESY

Village People 1-1
M, Manchester 7.5
Chanson 11.7
Rosc Royce 12-9
Frank Mills 22-14

WAYS/Charlotte, NC
Spanky

Quatro & Norman
Frank Millsg

Or. Hook

Sister Sledge
HOTTEST

Rod Stewart 2-%
Cheryl Lynn 9-2
EWSF 11-10

Glorta Gaynor 24-11
Doobie Bros. 25-14

WRJZ/Kooxville, TN
Mark Thompson

LRB

Letf Garrett

Bee Gees
Tragedy

Dire Straits

Quatro & Norman

Rod Stewart
Afn’t/Blondes

HOTTEST

Rod Stewsrt 1-1

O0livia 4.2

Blues Bros. 11-5

Chanson 15-11

lan Matthews 21-15

92Q/Nashwille, TN
Dan Vallie

Donna Summe r

Or. Hook

Quatro & Norman
The Babys (dp)
HOTTEST

Rod Stewart 1.1
Blues Bros. 3-2
0ivia 11-6
Peaches/Herd 18-13
Frank M{11s 29-22

Parellel Three

WISE/Asheville, NC
Ray Williams

Anne Murray

Gloria Gaynor
Eqdie Rabbitt
Heart

Frank Mills
HOTTEST

EWsF 1.1

Rod Stewart 14-7
Leif Garrett 18-13
Poco 19-14

M. Msnchester 20-15

WLEE/Richmond, VA
Ken Curtis

Donna Summer
LR

Gloria Gaynor
HOTTEST

Chic 1-1
Pointer $1s. 2-2
Rod Stewart 3-3
0livia 14.8
Foreigner 19-14

WOGQ/Columbus, GA
Joit Blake

Dire Strafts
Dolly Parton

Al Stewart
€ddie Money
Daddy Dewdrop
Glorta Gaynor
Net) Diamond
Quatro & Norman
Amif Stewart
HOTTEST:

Pointer Sis. d-1
{en Matthews 3.2
Higel Olsson 5-3
Cheryl Lynn 8-4
Rod Stewsrt 13-8

WGLF/Tallahassee, FL
Lee Brenne:

LR8

Anne Murray
Billy Joel
HOTTEST:

K. Larton 1.1

M. Manchester 1-2
Pointer Sts, 9-4
Rod Stewart 15-8
Chicago 13.1)

WAAY Munteville, AL
Iay Pradericks

firetall

Anne Wurray
HOTTERT

Chic 1

fod Stewert 16-9
Blues Bros. 27 14
Lett Garrett 23-17
M. HManchester 2518

WFLB/Fayettaville, NC
Lamy Cannon

{indy Bullens
Stster Sledge
Quatro & Korman
fddie Money
Frank Mills
Third World
Potnter Sisters
Neil Young
HOTTEST
Cheryl Lynn
Pointer Sis
N. Larson 6-2
Paaches/Herb 13-10
Barry Manilow 18-14

WTMA/Chaileston 3C
Rick Tracy

4.2

Neil Diamond
Anne Murray
{ddie Money

Al Stewart
Quatro & Norman
Neil Young (dp)
Doobte Bros. (dp)
Stys (dp)
HOTTEST

Bee Gees 1-)
Hot Chocolate
Pointer Sis
Olivia 12-10
Dolly Parton 24-18

2-2
3-3

WANS/Anderson, SC
Bill McCown

Glorta Gaynor
Heart

Eric Carmen

€ddie Money

toc

Toto

HOTTEST

Rod Stewart 3-1
Blues Bros. 7-3
Kenny Rogers 18-11
Peaches/Herd 20-15
Santana 21-16

WRFC/Athens, GA
Gary Kitk

Amfs Stewsrt
Eddie Moncy
Heart

Quatro A Norman
Peaches & Herd
HOTTEST
Pointer 54s
Olivia 3-2
Rose Royce 9-5
Rod Stewart 14-10
Chanson 20-15

2-1

WIRK/W Palm Beach, FL
Scott Free

Gloria Gaynor
Rose Royce
Ross/Gaye/
Robinson/Wonder
LRE

HOTTEST

Chic V-1

Rod Stewart 10-4
Oivia 8-6

Hot Chocolate 11-8
Ace Frenley 15-12

WABB/Mobile, AL
Dave Gritiith

Donna Summer
Bobby Caldwell
Gloria Gaynor
tigel Olsson
HOTTEST

Rod Stewart 2-1
Pointer Sis. 3.2
Hot Chocolate 5-3
8lues Bros. 8-6
N. Larson 14.9

WFOM/Marietta, GA
Mike Durrett

Frank Mills

Nei! Diamond
Quatro & Norman
Anne Murray

Eric Carmen
HOTTEST

Rod Stewart 4-1

. Larson 5-4
Letf Garrett 13-10
Chicago 18-13
Glorta Gaynor 25-21

KILE/Galveston, TX
Dave Collins

Donna Summer
Billy Joel
Police
Foreigner
Netl Dfamond

Rod Stewart 5-2
EWSF 11-7

Gerrey Rafferty 15-1
Blues Bros. 22-1%

WLOF/Orlando, FL
Al Stone

£.C. xing

Nedd Diemond

Or. Hook

HOTTEST:

Rod Stewsrt 11.1
Peaches/Herd 6-2
Pointer Sis. 3-6
Gloria Gaynor 39-23
Donna Summer 37-27

WYND/Seresota, FL
Al Brack

Herbie Mann

Ofre Straits

Dr. Hous
Ross/Goye/
Robinson/Wonder
Lric Cormen
HOTTEST

N. Larson 2-}
Olivia -4

Rod Stewart 10-5
Hot Chocolate 13-10
Blucs Bros. 18-1)

WAIR/'Winston-Salem, NC
Stave Notris

Dr. Hook

Firefall

Quatro & Norman
Anit Stewsrt (dp)
Third World (dps’
HOTTEST

Rod Stewart -t
fan Matthews 14-7
Cheryl Lynn 15-9
Barry Manflow 18-12
Lett Garrett 25-18

CK10!/Cocoa Beach, FL
Steve Ocean

Anne Murray

Al Stewart

Or. Hook
Delegation

Quatro & Norman

KC A Sunshine
HOTTEST

Rod Stewart 1-1
Chicago 7-3

Barry Manilow 9-4
Gerry Rafferty 12-7
M. Manchester 13-10

G100/Mobile, AL
Patti Martin

Peaches & Herb
Glortia Gaynor
Doobie Bros
Blues Bros
Bartendor
HOTTEST
Pointer Sis. 3-1
Rod Stewart 7-4
Blues Bros, 20-12
Gerry Rafferty 21-17
Kenny Rogers 28-26

WHHY Montgomery, AL
Rich Thomas

Al Stewart

Eddte Money

Firefall

Quatro & Norman
HOTTEST

Rod Stewart 9-1

Frank MI)1s 7-2

Barry Mantlow 14-9
O0livia 15-10
Blues Bros

MIDWEST

Pareliel One

18-11

KDWB/Minneapolis, MN
Dave Thomson

Hot Chocolate
HOTTEST

Chic 1-1

Rod Stewart 9-5
EWLF 1411

Blues Bros. 20-14
Styx 23-19

Q102/Cinctnasti, OH
Mazk Elliot

Donna Summer
Doobie Bros
8illy Joel
HOTTEST

Bee Gees 1-1
Toto 3-2

Pointer Sis. 12.9
Blues Bros. 20-12
Rod Stewart 23-14

WZUUMilwaukee, WI
Chris Curtis

€ddie Money
HOTTEST

Rod Stewart 1.1
Chic 2-2

Ditvia 14-7

Hot Chocolate 10-8
Ace Frenley 15-9

WOKY/Milwaukes, W1
Jott Ryder

M. Manchester
Billy Joel

HOTTEST

Toto 21

Bob Seger 8-6
Oivia 16-10

Rod Stewart 15-12
Barey Man{low 23-18

KSLQ/St. Louis, MO
Phil lrons

The Babys

Poco

Ofre Straits

Ani{ Stewart
HOTTEST

Rod Stewart 1-1
Pointer Sis. 7.2
Cheryl Lynn B-6
Hot Chocolate 11-8
N. Larson 14-9

CKLW/Detroit. Ml
Rosalie Trombley

Eddie Money

Ni-= Strofts

RITESTR

Rod Stewart 1-1
village People 7-4
Bobby Caldwell 16-10
Pofnter Sis. 21-14
Shalamar D-16

MIDWEST

WLS'Chicago, IL
Alan Burns

Gloria Gaynor

lan Matthews
bointer Sisters
HOTTEST

Chic 1-t

Hod Stewart 25-7
Olivia 14-9

N. Larson 32-18
Glorfa Gaynor A-12

WGCL/Cleveland, OH
Kasen Travis

Hot Chocolste
LRB

Hal} & Oates
fddie RabbItL
Parltament
HOTTEST

Rod Stewsrt 3-)
Pointer S1s. 5.2
Blues Bros
Bob Seger 16-11
Talking Heads 22-17

KSTP/Minnenpolis, MN
Steve Perun

LRB

Donna Symmer
HOTTEST
Pointer S5,
Olivia 7-3
M. Manchester 9-5
Barry Manilow 12-9
lan Matthews 24-19

11

Parallel Two

WOW/Omesha, NE
Roger Davis

Eric Clapton
Doobie Bros.
Gloris Gaynor
Firefall

Dobie Gray
Stys (dp)
HOTTEST
Billy Joel 2-
Rod Stewert
Chicaqo 18-10
Nigel Olsson 20-1
lon Matthews 21-14

WHOT/Youngstown, OH
Dick Thompson

3]

foreigner

Dobfe Gray
HOTTEST

EWeF 3-1

Pointer S1s. 5-3
Chery) Lynn 16-6
Ace Frenley 15-9
Blues Bros. 17-1

WMEE/Ft Wayne, IN
Tohn David Spangler

Oanna Surmer
Fatth Band

The Baby

HOTTEST

fi. Larson 1.1
Rod Stewart 6
Olivia 9

Hot Chocolste B-4
Pointer Sis. 10-5

KIOA/Des Motnes, IA
Gary Stevens

Cheryl Lynn

Barey Monilow
Gerry Rafferty
HOTTEST

Chic 1.

Ber Gees 4]

N. Larson 9-6

Hot Chocolate 10-7
Rod Stewart 21-15

WK Y/Oklahoma City, OK
Sandy Jones

Donna
LR8
Nige) Nsson
Frank Bi11s
HOTTEST

Ch 141

Surmer

Pod Stewart 9-
Pointer Sis. 11-%
Hot Chocnlate 10
Yenny Ponees 17-11

WGRD/Grand Rapids, Mi
Ron White

Pointer Ststers
Nicolette Larson
[an Matthews
B8lues Bros
HOTTEST

Chic 141

EWAF 5-2

Rod Stewart 13-3
Bee Gees 11-8
Pointer Sis. A-9

WNDE/Indisnapolis, IN
Bobby Hatheid

Donns Summer
Chery) Lynn

The Babys

HOTTEST

CMe 11

Rod Stewart 11.2
Faith Band 7-3
Blyes Bros. 12-1)
Pointer Sis. 21-12

WOHO/Toledo, OH
Beau Elliott

M. Manchester
Peaches & Merd
Nige) Olsson
HOTTEST

EWAF 4%

Pointer $is. 6-3
Rod Stewart 10-4
8lues Bros. 13-10
Kenny Rogers 24-17

WVIC/Lansing, M)
Bob Berry

Anne Wuiray
(ooble Aros
Koss/Gaye/
Robinson/Wondar
Delegation

Ofre Strafits
April Wine
HOTTEST

Toto 1-1

Chery) Lynn %2
Rod Stewart 14-8
Potnter Sis 12-9
Chuck Brown 25-18

WNCUColumbus, OH
Steve Edwards

genny Rogers
Chicago

HOTTEST

¥illage People 2-1
M, Larson B-3

Dan Hartwan 11.7
Rod Stewart 15-8
Hot Chocolate 14-11

KELUTulss, OK
Apple

Firefall

Anne Wurray
Ned) Dlarmond
Poco

Eric Carmen
Grateful Dead
Sea Level
HOTTEST

Rod Stewart -
EWSF 5.2
Pointer Sis 14.5
Cheryl Lynn 12-6
Olivia 1

WIFE/1ndianapolte, IN
Jerry Stecle

Cheryl Lynn

Kenny Roqgers

Michael Jackson

Stonebglt

Mite Tdnner

HOTTEST

Rod Stewart 10-1

Bob Seqger 1-4

EWAF V4.7

lue 5 1
Larson 24.19

KBEQ/Kansas City, MO
Kim Welsh

fdd1+ Rabditt

E) e

ranss

t1die Money
HOTTEST

Ch

Mot Chocolate 9.4
fan Matthews 12-10
Barry funilow 13-11
Cheryt Lynn 2313

WNAP/Indianapolis, IN
Steve Miichell

Donng Surmer
Amiy Stewart

HOTTEST

Billy Joel

kod Stewart 7.7
Hot Chocolate 9-5
Cheryd Lynn 20-1%
Gloris Gagnor 30-17

WHB/Ksasas City, MO
Don Berns

Dire Straits
Doobie Bros

Dolly Parton
HOTTEST

Chic |

Rod Stewart 3-2

N. Larson 6-4
Blues Bros. 10-6
Barry Mantlow 22-12

KZ93/Pecnie. IL
Steve Rodic

Conna Summer

M. Manchester
HOTTEST

Rod Stewart 8-1
Olivia 4.2

Hot Chocolate 10-7
Barry Manilow 17.8
Blues Bros. 13-10

WMET/Chicago, IL
Biake Lawrence

Olivia (ra)
Chicago

HOTTEST

Toto 2-1

foreigner 5-3
EWsF 15-8

[an Matthews 21-17
N, Larson 22-18

Parallel Three

WAKX/Duluth, MN
Bruce MacGregor

Doobie Bros

M. Manchester
Gloris Gaynor
Heasrt

Dtre Straits
HOTTEST

Rod Stewart 4-1
M. Larson 12-7
CWbF 12-8

Yvonne Elliman 17.13
Creryl Lynn 26-15

WEBC Duluth, MN
Steven B. Oliver

Franktie Miller
Donna Summer
The Babys

Gloria Gaynor
Poco

HOTTEST

Rod Stewart 1-1
Blues Bros. 12-5
EWeF 9-6
Chicago 21-14
Cheryl Lynn 19-16

WYFM/Youngetown. OH
Jack Taylor

8lues Bros

fan Matthews
HOTTEST

Chic 1-1

R0d Stewart $-7
bee Geey 4-)
el 6.9
Pointer S1s. 1.1
WSPT/8tevans Point, WI
Pet Martin

Ofre Strafts
Heart

Dooble Bros
Gloris Gaynor
HOTTES?

Poco 3.1

#od Stewart 5-1
tan Matthews 10-5
N. Lerson 9-¢
foretqner 13.9

WTRU/Muskegon, M|
Jon London

Peaches & Hert
(ooble Bros

The Babys
Firetall
HOTTEST

ne 141

Eurr 4-2

Rod Stewart 6-4
Pointer Sis 3-6
tues Bros 15.8

WNAM/Neensh W1
Steve Otis

Foretgner

" Mancne ter
(154

Bee Geew 1-1
N. Larson t-4
Pointer °

Hot Chocolete 12
kod Stewart 14-9

KQWB Fargo. ND
Bill Richards

Asfi Stewart
Kenny Rogers

The Baby

HOTTEST

Bee Gees 4-)

Rod Stewsrt 5-3
Ace frenley 16-)
Blues Bros. 19-13
Dire Strafts 29-22

KFYR/Bismarck, ND
Den Brennen

Ooodie Bros

Letf Gorrett

Am1) Stewart
HOTTEST

ch 1-1

Blues Bros. 7-4
Rod Stewart 11-6
¥itlage People 0-9
Chicago D-16

KSTT/Davenport. [A
Mike Kenneally

Donns Summer
foretgner

Dolly Parton

J. Getls

Gloria Gaynor
Dire Straits
HOTTEST

Chic 241

Rod Stewart 16-8
Pointer Sis. 13-9
lon Matthews 20-13
Gerry Rafferty D-24

WEAQ/Esu Claue, W!
Rick Roberts

Rod Stewsrt

Doobie Bros

M. Manchester

Al Stewart

Linda Ronstadt
Look

HOTTEST

Bee Gees 2-

Toto -2

Pointer Sis. 7-4

Kenny Rogers 14-10

Chicego 18-14

KLMS/Lincoln, NE
Robb Haggar

Chicago

Doobie Bros
Santans

Anne Murray
Eddie Radbitt
Neil Diamond
Nazareth

HOTTEST

Bee Gees |

EWsF 4-2

lan Matthews 6-3
Pointer Sis. 8-4
Rod Stewart 16-9

KKXL/Gsand Forks, ND
Wynn Devid

Hot Chocolate
Doobie Bros

Sty

A} Stewort
HOTTEST

Chic 2-1

Rod Stewart 11-3
Blues Bros. 15.7
[an Matthews 17-10
Kenny Rogers 20-1

WGBF/Evansvilie. IN
Barry James

Cnicago

Chanson

Gerey Rufferty

M. Manchester

Leif Garrett
HOTTEST

Rod Stewart 9-1
Pointer Sis. 5-2 ‘
Village People 15-9
Blues Bros, 14.10
Chicago A-17
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Most Added Hottest

Dooble Brothers
Donne Summer

Rod Stewart
Pointer Sisters
Blues Brothers

WEST
Most Added Hottest

Doobie Brothers
Gloria Gaynor
Neil Diamond

Pointer Sisters
Nicolette Larson

ck Kjar

ISM/Madison. W1
e)

‘Wi Topeka. KS
. Gresley

NEST
Paraliel One

Hi/Los Angeles. CA
hn Sebestia

(FU/Los Angeles, CA
bog

CIRSeattle, WA
facy Mitchell

Bob Hamiltor

Parallel Two

KENUAnchorage, AK

ELUC/Las Vogaa NV
Deve Anthony

KRKE/Albuquerque. NM
Chris Carey

KV1.FM/Seattle. WA
Fraak Colbourn

KYYX Seattle, WA
Touny Mitchell Stooe

KIRB/Spokane, WA
Tom Hutyler

KEZY/Anabeim, CA
Larry Relaman

KTKT/Tucson. AZ
Ed Alexander

KRSP/Salt Lake Cuty, UT
Alas Hague

EROY/Secramento. CA
Deasy Wright

KCPX/Salt Lake City, UT
Gary Waldroa

KOPA/Phosaiz, A2
1] Walkes

KRUX/Phoenix. AZ
Bobby Rivers

KERN Bakersfield, CA
Pete Shanaon

KTAC/Tecoma, WA
Ric Hansen

KING/Seattle. WA
Rob Consed

KGW/Portland, OR
Tecry Danner

Parailel Three
KDZA/Puebl »]
Rip Avins

KDON/Salinas, CA
A ] Roberts

KYSN/Colorads
Tom Brewes

KENO/Las Veges. NV
Steve Summen

KYTEPartiand, OR
Jenine Wolf

KQDUGreat Falle, MT
Dave Masters

KSLY/San Luse Obispo, CA
Chuck Stevens

KCBN/Reno, NV
Red Min

farry Manflow 27-17

.

Against
Tune-out
at these
Stations:

WCAO 56
WGCL 21-18
KJR deb 22
13Q 2217
WPEZ 28-24
WKBO 19-15
WNOE add
wBBQ 129
Z-98 32-28
KEEL 26-23
KX-106 20-18
WKIX 29-21
WRJZ 26-22
WQAM add
WNAP deb 29
WVIC 17-13
WOHO 25-22
KBEQ 38-34
KELI 27-21
KING 24-21

Produced by
Norman Whitfield

Guardin’

KVI-FM add
KTAC deb 29
KROY 30-26
WHHY 24-18
WRFC 9-6
WAAY 21-16
WISE 22-18
WAIR 30-26
WIRK add 24
WABB deb 20
WRKR deb 28
WAKX deb 30
KSTT deb 30
KDON 18-10
WPGC

98X

WHBQ
CKLW
wzuu

WOLF

WHITFIELD RECORDS

WYRE
WPHD
waxi
KLIF
WAPE
Y103
Q105
BJ105
wWOow
KYYX
Y94
KQEO
WYND
WFOM
WLOF
KAYC
WTMA
WLEE
KYNO
KCBN
KBIM

ROSE ROYCE

“Love Don't Live,,

ore

Distributed by

Warner Bros. Records
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——NORTHEAST

Most Added

The Babys
Gloria Gaynor
Little River Band

Hottest

Rod Stewart

Olivia Newton-John

Blues Brothars

Glorie Gaynor

SOUTH
Most Added Hottest

Suzi Quatro & Chris Norman
Rod Stewart

Blues Brothers
Olivia Newton-John

Little River Band

ADDS & HOTS

Music Key: (DP) indicates the song is getting play during certain parts of the day and/or night. (RA) indica
the song was dropped from the playlist then re-added.

NORTHEAST

Parallet One

Parailel Two

WFIL/Philadslphia, PA
Getry DeFrancisco

~i1lagr People 1-1
Plivia 9-)

Barry Mantlow 117
L1

Gl (.
CHUM/Totonto. CAN
John Terminesi

Gerry Rafferty
B
Anne Murray

Ne
HOT

fee Gees |

Rod Stewart 3-2
Chie [

EMAF 15-H1

Not Chocolate 24-19

WKBW/Bultalo, NY

Jon Summenrs

kod Stewart 24-14

WABC/New Yark, NY
Sonya Jones

1 Stewart 19-0

WCAO/Baitimore, MD
Ron Riley

ne ys
tys
d “tewart

3

a

CKGM/Montreal, CAN

John Keogh
t
o1t
Al “tewart
e

WIFLPhuladulphis, PA
Jeif Robins

4 Stewart 19-

WRKO/Boston. MA
Mark McKay

el

y

Pesches A Herd
) t
HOTTE T
Bee
Glorta Gaynor 5-2
tewart
Bitly Jo

My 4
Cher, Lynn 23

Rog

1%

99X/New York. NY
Bobby Rich

The Babys

Bell & Jare

Santanas
TTEST

s Joe
Rod Stewart -6
Glorva Gay! 19-10
Blues Bros. 22-16
Blondie 29

WPGC Washington. D.C
Jim Elliott

M. Manchester
O1re Straits
Xenny Rogers
Bobby Caldwell
Ooobre Bros
HOTTEST

Rod Stewart |
Pointer S1s. 4-2
Blues Bros. 14.7
Cheryl Lynn 1)-10
Brlly Joel 26.19

96K X/Pittsburgh. PA
Mike McGann

Alice Cooper
£ddie Money
HOTTEST

Jimmy Po) 3-1
Bob Seger 8-3
Qlivis 9-6
EwWar 2111

N. Larson 20-15

WYRE/Annapolis, MD
Steve Kingston

Chuch Brown
TR DIESon

Donna Summer
OTTEST

Rod Stewart 2-1
Pointer Sis. 7-4
Olivia 125

lan Matthews 16-9
Blues Bros. 15-10

WDRC/Hantord, CT
Jim English

M Manchester
Netl Niamond
Anne Murray

Al Stewart

The Babys

HOTTESY

Chic 1

Olfvha 5.2

Rod Stewart 19-4
Pointer Sts. 11-7
lan Matthews 20-15

WKBO/Hamisburg, PA
Dan Stesle

Sty
Delegstion

!

Rod Stewart 3-)
Cheryl Lynn &
Gloria Gaynor 16-6

N 4
Gene Chandler 23-12

1 3Q/Pittsburgh. PA
Jim Quian

thicago

Gerry Ratterty
Kenny Rogers
HOTTEST

Rod Stewart 3-1
Qlivia 6-2

Gloria Gay 13-6
Talking Heads 19-11

PRO FM/Providence, RI
Alan Edwards

The Babys

Anne Murray

“od Stewart
e

WBBF Rochester, NY
Tom Nast

Jrme r

venny Rog

Eddte Money

The Cars

HOTTES”

Rod Stewart -1
Larson 8-3

Ewtf 12-7

Hot Chocolate 23-13

Pointer S15. 27-1%

F105/Boston, MA
Charlio Farnandez

nicaqo

Ney1 Utramond

Darry Maniiow

an Hartman
Countdown

HOTTEST

Bee, Gees 1-1

Glorta Gaynor 4-2

Rod Stewart 15-9

Olivia 18-14

Blues Bros. 25-20

WAVZ/ New Haven, CT

Curn Hansen

Ofre Straits
fdwin Starr
Sister Sledqe
toncbolt

HOTTEST

Pod Stewart 1-1
£.C. ¥ing 3-2
Olivia $-3
Village Penple 9-1
Jacksons 14-10

WPEZ/Pittsburgh. PA
Mark Fritzges

The Babys
Neil Ofamond
Talking Heads
Herbie Mann
John Williams

Rod Stewart 8-2
Pointer Sis. 10-6
1an Matthews 14-10 |
Gerry Rafferty 23-18

1B10S/Providence, Rl
Robb Stewart

Bee Gees

Tragedy
Queen
Marshall Main
Dobie Gray
Herbie Mann
Poco
Nigel Olsson
HOTTEST
Bee Gees 1-)
Rod Stewart 3-2
Gloria Gaynor 6-3
Peaches/Herd 15-8
Donna Summer 19-10

WICC/Bridgeport, CT
Greg Loshr

Changon

Lelf Gaerett
Anne Myrray
Dooble Bros

Weil Diamond
Eadie Money

A} Stewart
HOTTEST

fee Gees 2-1

flod Stewart 14-3
Obtvia 13-7

lan Matthews 17-12
Gonzalez 24-17

Pearallel Three

WHYN/Springtield, MA
Ken Capurso

Anne Murray
Al Stewart
Doobie Bros
Marshall Hatn

Cee Gees -1

Rod Stewart 9-3

H ste |
Ace Frenley 14-10
Glorfa Gaynor 26-18

WAEB/Allentown, PA
Jott Frank

Dobie Gray

Cheryl Lynn

M. Manchester
HOTTEST

Chic 1

¥illage People 5-3
Letf Garrett 24-13
Blues Bros 23-14
Gloria (aynor 30-16

K104/Ene, PA
Bill Shannon

Ami1 Stewart

Anbroste

Gloria Gaynor

Dire Straits

HOTTEST

Rod Stewart 11

Pointer Sts 7-2
s $-3

lan Matthew ]
E48F 14-9

WIBQ/Portiand, ME
Andy Caroy

WEEO/Waynesboro, PA
Tom Rush

Yvonne E111mae
Dovie Gray

HOTTEST

Rod Stewart 5-1
Blues Bros. 31-6
Barry Mantlow 14-10
N. Larson 15-1
hanson 23-16

WGUY/Bangor, ME
Mark Laurence

Glorfa Gaynor
fddie Money

LRB

Frank Milly
HOTTEST

Chic 2-1

fWeF 6-4

Rod Stewart 11-S
Blues Bros. 20-14
Donna Summer 28-21

WFBG/Altoona, PA
Tony Booth

Or. Hook
Marshall Hain
Cheryl Lynn
HOTTEST

Rod Stewart 9-1
Bee Gees 5-3
Olivia 11-7

£wWsF 13-8

8lues Bros. 29-18

SOUTH
Perailel One

297/Ft. Worth, TX
Gary Mack

¥41lage People
fric Clapton
HOTTEST

Olivia 7-1

Bee Gees 6-2
Toto 11-7

Blues 8ros. 21-11
Foretgner 19-13

KVILDallas, TX
Mike Rey

Kenny Rogers
Herdie Mann

Gloria Gaynor
HOTTEST

Bee Gees 2-1

Linda Ronstadt 4-3
Rod Stewart 10-6
EWAF 12-9

Barry Manilow 23-17

968X/ Miami, FL
Lou Meyer

Kenny Rogers
Sarah Dash
Foreigner
Glorgio Moroder
Express
Al Stewart
HOTTEST
Glorie Gaynor 2-1
Rod Stewart 9-2
Qlivis 17-9
Peaches/Herb 23-13
Melba Moore 23-15

293/ Atlanta, GA
Dale OBrien

Billy Joel

Frank Mills

Bobby Caldwell
Quatro/Nornan
HOTTEST

Rod Stewart 1-1
Cheryl Lynn 12-8
[an Matthews 15-10
Kenny Rogers 19-12
<hicago 23-17

KRBEHouston, TX
Clay Giah

Gloria Gaynor

Dire Straits

Toto

Heart

Mancy Brook

Doobie Bros
wheels (dp)

Queen (dp)

HOTTEST

Rod Stewart S-1

Peaches/Herb 12-8

K. Larson 23-1

Nigel Olsson 24-19

Herbie Mann 0-23

WHBQ/Memphis, TN
John Long

€.C. King
Peaches & Herb
Gloria Gaynor
Boodbie Bros
Quatro & Norman
Nigel Olsson
8411y Joel
HOTTEST
Bee Gees 2-1
inter Sis. 3-2
Rod Stewart 71-§
Bodbby Coldwell 20-9
Yenny Rogers 26-1H

WLCY/Tampa. FL
Ron Parker

[an Matthew
Gonzaler
Bee Gees
Tragedy
Sylvester
Firefall
Glarqio Moroder
Express
HOTTEST
hic 1-1
Rod Stewart $-2
Ttvia 19-6
Gloria Gaynor 24-17
Barry Manilow 28-22

Pearallel Two

WAKY/Loutsville, KY
Herry Lyles

Hone

HOTTEST

Meat Losf 2-1
EWAF 9-5

Cheryl Lynn 11-7
N. Larson 12-8
Olivia 13-9

WQXL Atianta, GA
1.]. Jackson

Neil Ofamond
Chicago

Cobby Caldwell
Quatro & Norman
Sister Sledge
HOTTEST

Rod Stewart 3-1
Kenny Rogers 8-4
Oonna Summer 16-8
Peaches/Herb 17-9
Chanson 20-16

KLIF/Dalias, TX
Harry Nelson

Glorta Gaynor
Ledf Garrett

LRB

HOTTEST

Olivia 1-1

Andy Gibb -3
Biues Bros. 10-7
EWSF 12-10

Rod Stewart 15-13

Y103 acksoaville, FL
Jim Dunlap

Xenny Rogers
Frankie Valli
HOTTEST

Chic 1-1

Rod Stewart $.2
Peaches/Herb 25-11
Bod Seger 17-13
Linda Ronstadt 18-14

BJ105/Orlando. FL
Reggte Blackwell

Donna Summer

Netl Diamond
Descond Child
HOTTEST:

Billy Joel 1-1
Rod Stewart 8-5
N. Larson 18-11
Chicago 28-20
Polnter Sis. 27-21

~ SOUTH

Y9S/Tampa, FL
Ben Christopher

Chicago

Donna Surmer
HOTTEST

Rod Stewart 3-1
Bee Gers 5-)

N. Larson 9-8
Cheryl Lynn 16-10
Hot Chocolate 19-13

WSGA Savannab, GA
leatry Rogers

Ooobie Bros

The Badys

Anfl Stewart
HOTTEST

Rod Stewart 1-1
Cheryl Lynn 5.3
Peaches/Herb 13-6
Frank Mills 22-15
Donng Summer 26-21

WFLI/Chatiancoga, TN
Jimmy Byid

Glorgio Moroder
Chase

LRB

Nigel Olsson

HOTTEST

¥illage People 7.1

Pointer Sis. 8-4

Rod Stewart 15-5

Blues Bros. 16-6

1an Matthews 24-1

KX 108/Birmingham, AL
Steve Davis

Amif Stewart
Dire Straits
Gloria Gaynor
HOTTEST

Rod Stewart 2-)
Blues Bros. 1-2
Talking Heeds 8-
N. Larson 7-5
fan Matthews 9-6

WSGN/Birmingham, AL
Beau Braxton

Doobie Bros
Fraok Mills

Anft Stewart
HOTTESY

Chic 6-1

Olivia B8-4

Rod Stewart 12-6
Cheryt Lynn 19-11
Blues Bros. 27-21

WKIX/Raliegh, NC
Ron McKay

Nei1 Ofamond
Dolly Parton
Poco

LRB

Chuck Brown
Frank Millg
HOTTEST

Rod Stewart 6-1
Cheryl Lynn 4-2
Blues Bros. 10-6
N. Larson 19-11
M. Manchester 25-17

298/Little Rock, AR
Ken Dennus

Firefall

Styx

HOTTEST

lan Matthews 4-
Olivia 7-4

N. Larson 11-6

Hot Chocolate 10-7
Barry Manilow 14-10

KEEL/Shreveport, LA
Randy Davia

Gloria Gaynor

LRE

Peaches & Herd
HOTTEST

Bee Gees 1-1
Pointer Sis. 5.2
Rod Strwart 9-5

N. Larscn 13-9
kenny Rogers 24-14

Q94/Richmond, VA
Bill Thomas

Chanson

Ooobfe Bros.

Anif Stewart
HOTTESY

Rod Stewart 3-1
Chicago 14-10
Donna Summer 20-12
LR8 23-15

Ace Frehley 26-18

WAPE/Jacksonville, FL
Jaannette Richards

Sister Sledge
Ami{ Stewart
Olivia (ra)

LRB

Anne Murray

Or. Hook
Gonzaler

Frank Mi1ls

The Badbys
HOTTEST

Bee Gees 2-1

Rod Stewart 17-2
Cheryl Lynn 9-6
Blues Bros. 16-10
Gloris Gaynor 21-12

KNOW/Austin, TX
Bul Mayne

Heart

Glorta Gaynor

Al Stewart

£ddie Money
Dolly Parton
HOTTEST

Bee Gees 1-1
Kenny Rogers 11-6
Fatth gand 13-7
M. Manchester 20-11
Rod Stewart 23-13

94Q/Atlania, GA
Jetl McCartney

Ofre Straits
Forrigner
LRO

HOTTEST

Rod Stewsrt -}
8lues Bros. 9-3
Chicago 12-7

fan Matthews 15-9
Doubie Bros. 20-13

Q109/Tampa, FL
Lynn Lotkowicts

Glorgio Moroder
Express
Ooobis Bros
Bee Gees
Tragedy
HOTTEST
Rod Stewart 4-1
EwLf 9-7
PeachesfHerb 14-11
Olivia 17-13
Hot Chocolate 19-14

WBBQ/Augusta, GA
Bruce Stevens

Chuck Brown
Eddie Money

Amii Stewart

Neil Ofarmond
Cindy Bullens
HOTTEST

village People 1-1
M. Manchester 7.5
Chanson 11-7

Rose Royce 12-9
Frank Milts 22-14

WAYS/Chatlotts, NC
Spanky

Quatro & Norman
Frank Mills

Dr. Hook

Sister Sledge
HOTTEST

Rod Stewart 2-1
Cheryl Lynn 9-4
EWsF 11-10

Gloria Gaynor 24-11
Doobie Bros. 25-14

WRJZ/Knoxville, TN
Matk Thompeon

LRB

Leif Garrett

Bee Gees
Tragedy

Oire Strafts

Quatro & Rorman

Rod Stewart
Ain’t/Blondes

HOTTEST

Rod Stewart 1-1

Olivia 4-2

Blues Bros. 11-5

Chanson 15-11

1an Matthews 21-1%

92Q/Nashwille, TN
Dan Vallie

Donna Summer

Dr. Hook

Quatro & Morman
The Babdys (dp)
HOTTEST:

Rod Stewart 1-1
Blues Bros. 3-2
Olivia 11-6
Pesches/Herd 18-13
Frank Mills 29-22

Pereliel Three

WISE/Asheville, NC
Ray Williams

Anne Murray

Glorts Gaynor
Eddie Radditt
Heart

Frank Mills
HOTTEST

EWSF 141

Rod Stewart 14-7
Leif Garrett 18-13
Poco 19-14

M. Manchester 20-15

WLEE/Richmond, VA
Ken Curtis

Donna Summer
LR8

Glorfa Gaynor
HOTTEST

Chic 1-1
Pointer Sis. 2-2
Rod Stewart 3-3
Olivia 14-8
Foreigner 19-14

WCGQ/Columbus, GA
Jott Bloke

Dire Strafts
Dolly Parton

Al Stewsrt
Eddie Money
Daddy Dewdrop
Gloria Gaynor
Netl Diamond
Quatro 3 horman
Anit Stewart
HOTTEST:

Pointer Sis. 4-1
len Matthews 3-2
Nigel Olsson 5-3
Cheryl Lynn 8-4
Rod Stewart 13-8

WGLF/Tallahaasee, FL
Les Brenner

LR8

Anne Murrey
Billy Joel!
HOTTEST:

N. Larson 1-1

M. Manchester 4-2
Pointer Sis. 9-¢
Rod Stewart 15-8
Chicago 18-11

WAAY/Hunteville, AL
Jay Fredericks

Firetall

Anne Murray

HOTTEST

Chic 1

Hod Stewart 16-9
Blues Bros. 22-14
Letf Garrett 23-17
M, Manchester 75-18

WFLB/Faysiteville, NC
Larry Cannon

Cindy Bullens
Sister Sledge
Quatro & horman
Eddie Money

Frank Mills

Third World
fointer Sisters
Neil Young

HOTTEST

Chery) Lynn 141
Pointer Sis. 4-2
N, Larson 6-4
Peaches/Herd 13-10
Barry Mantlow 18-14

WTMA/Charleston, SC
Rick Tracy

Neil Ofamond
Anne Murray

Eddie Money

Al Stewsrt
Quatro & Norman
Nell Young (dp}
Doobie Bros. (dp)
Styx (dp)

HOTTEST

Bee Gees 1-1

Hot Chocolate 2-2
Pointer Sis. 3-3
Olivia 12-10
Dolly Parton 24-18

WANS/Anderson, SC
Bill McCown

Glorta Gaynor
Heart

Eric Carmen

Eddie Money

10cc

Toto

HOTTEST

Rod Stewart 3-1
Blues Bros. 7-3
Xenny Rogers 18-11
Peaches /Herd 20-15
Santana 21-16

WHRFC/Athens, GA
Gary Kirk

Amit Stewart
fddie Money
Heart

Quatro & Norman
Pesches & Merb
HOTTEST
Pointer Sis
Olivia 3-2
Rose Royce 9-5
Rod Stewart 14-10
Chanson 20-15

241

WIRK/W. Palm Beach, FL
Scott Free

Glorfa Gaynor

Rose Royce

Ross/Gaye/
Robinson/Wonder
R8

L

HOTTEST

Chic 1-1

Rod Stewart 10-4
Olivia 8-6

Hot Chocolate 11-8
Ace Frehley 15-12

WABB/Mobile, AL
Dave Gritiith

Donna Summer
Bobby Caldwelld
Gloria Gaynor
Higel Olsson
HOTTEST

Rod Stewart 2-1
Pointer Sis. 3-2
Hot Chocolste 5-3
Blues Bros. 8-6
N. Larson 13-9

WFOM/Marietta, GA
Mike Durrett

Frank Mills

Neil Ofsmond
Quatro 8 Norman
Anne Murray

Eric Carmen
HOTTEST

Rod Stewart 4-1

N. Larson 5-2
Letf Garrett 13-10
Chicago 18-13
Glorfa Gaynor 25-21

KILE/Galveston, TX
Dave Collins

Donna Summer
B1lly Joel
Police

Foreigner

Neil Ofamond
Quatro & Norman
HOTTEST

Bee Gees 1-1

Rod Stewart -2
EWsF 11-7

Gerry Rafferty 15-1
8lues Bros. 22-15

WLOF/Orlando, FL
A.). Stone

€.C. King

Nei1 Ofamond

Or. Hook

HOTTEST:

Rod Stewart 11-1
Peaches/Herb 6-2
Pointer Sis. 3-6
Glorta Gaynor 39-23
Donna Summer 37-27

WYND/Sarasots, FL
Al Brock

Herbie Mann

Dire Straits

Or. ook
koss/Gaye/
Robinson/Wonder
Eric Carmen
HOTTEST

N, Larson 2-1
Olivia B.2

Rod Stewsrt 10-5
Hot Chocolate 11-10
Blues Bros. 18-13

WAIR/Winston-Salem, NC
Steve Norris

Dr. Hook

Firefall

Quatro & Norman
Ami{ Stewart (c?)
Third world (dp}
HOTTEST

Rod Stewart 1-1
[an Matthews 14-7
Chery) Lynn 159
Barry Manilow 18-12
Leif Garrett 25-18

CK101/Cocoa Beach, FL
Steve Ocean

Anne Murray

Al Stewart

Or. Hook
Delegation

Quatro & Norman

KL & Sunshine
HOTTEST

Rod Stewart 1-1
Chicago 7-3

Barry Manilow 9-4
Gerry Rafferty 12-7
M. Manchester 13-10

G100Mobile, AL
Pattt Martin

Peaches & Herd
Gloria Gaynor
Doodie Bros
Blues Bros
Bartend:r
HOTTEST
Pointer Sis. 3-1
Rod Stewart 7-4
Blues Bros. 20-12
Gerry Rafferty 2)-17
¥enny Rogers 28-26

WHHY Montgomery, AL
Rich Thomas

Al Stewart

Eddie Money

Firefall

Quatro & Norman
HOTTEST

Rod Stewart 9-1

Frank Mills 7-2

Barry Mantlow 14-9
Dlivia 15-10
Blues Bros

MIDWEST

Perellal One

18-11

KDWBMinnsapolis, MN
Dave Thomson

Hot Chocolate

Rod Stewart 9-5
EWAF 14-11

Blues Bros. 20-14
Styx 23-19

Q102/Cincinnats, OH
Mark Ellfot

Donna Summer
Doobfe Bros
8411y Joel
HOTTEST

Bee Gees 1-1
Toto 3-2

Pointer Sis. 12-9
Blues Bros. 20-12
Rod Stewart 23-14

WZUUMilwoukoe, W]
Chris Curtis

Eddie Money
HOTTEST

Rod Stewart 1-1
Chic 2-2

Olivia 14-7

Hot Chocolate 10-8
Ace Frehley 15-9

WOKY Milwaukee, W1
Jotf Ryder

M. Manchestier
Billy Joel

HOTTEST

Toto 2-1

Bob Seger 8-6
Olivia 16-10

Rod Stewart 15-12
Barry Mantlow 23-18

KSLQ/St. Louts, MO
Phil lrons

The Badys

Poco

Ofre Strafts

Amif Stewart
HOTTEST

Rod Stewart 1-1
Pointer Sis. 7-2
Cheryl Lynn B-6
Hot Chocolate 11-8
N, Larson 14-9

CXLW Detrast, M1
Rosalie Trombley

Eddie Money

Ni -~ Strafts

RTIEST

Rod Stewart 1-)
¥4llage People 7-4
Bobby Caldwell 16-10
Pointer S4s. 21-14
Shalamar 0-15

MIDWEST

WLS'Chicago, [IL
Alan Burns

Gloria Gaynor

jan Matthews
bainter Sisters
HOTTES?

Chic 1-1

kod Stewart 25-7
Olivia 13-9

N, Larson 32-18
Gloris Gaynor A-19

WGCL/Cleveland, OH
Karun Travis

Hot Chocolate
L8

Hall § Ostes

Eddie Rabbitt
Parl{iament

HOTTEST

Kod Strwart 3-1
Pointer Sis. 5.2
Blues Bros. 9-6
Bob Seger 16-13
Talking Heads 22-17

KSTP/Minneapolis, MN
Steve Perun

LRB

Donna Summer
HOTTEST
Pointer Sis
Olivia 7-3
M. Manchester 9-5
Barry Manilow 12-9
lan Matthews 24-19

Persalle! Two

WOW/Omaha, NE
Roger Davia

Eric Clapton

Doobie Bros.

Gloria Gaynor
Firefald)

LRB

Dobie Gray

Styx (dp)

HOTTEST

Billy Joel 2-1
Rod Stewert 13-3
Chicaqo 18-10
Nigel Olsson 20-12
lan Matthews 21-14

WHOT/Youngstown, OH
Dick Thompson

Fore igner

Dobie Gray
HOTTEST

fWeF 3-1
Pointer S4s. 5-)
Cheryl Lynn 16-6
Ace Frenley 15-9
Blues B8ros. 17-1

WMEEFt Wayne, IN
John David Spangler

Donna Surmer
Fatth Band

The Baby

HOTTEST

H. tarson 1-1
Rod Stewart 6-
Nivia 9

Hot Chocolate B-4
Pointer Sis. 10-$

KIOA/Des Moines, IA
Gary Stevens

Cheryl Lymn

Barry Man{low
Gerry Rafferty
HOTTEST

Chic 1-

Bee fees 4-3

N. Larson 9-6

Hot Chocolate 10-7
Rod Stewsart 21-15

WKY/Oklahoma City, OK
Sandy Jones

Donna Surmer

LRB

fiiqel Olsson
Frank Mills
HOTTEST

Chic 141

Rod Stewart 9-3
Pointer $1 1-9
Hot Chocnlate 10-
Kenny Poqers 17-11

WGRD/Giand Rapids, Ml
Ron White

Pointer Sisters
Nicolette Larson
[an Matthews
Blues Bros
HOTTEST

Chic 1-1

EWAF S-2

Rod Stewart 13-3
Bee Gees 11-8
Pointer Sis

WNDE/Indsanapolis, IN
Bobby Hattield

A-9

Donna Summer
Cheryl Lynn

The Babys

HOTTEST

Chic 1-1

Rod Stewart 11.2
Faith Band 7-3
Blues Bros. 17-11
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