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Audits & Surveys Drops Lottery Violations Lose
Out Of Ratings Race

Audits & Surveys, the New York-
based research firm, has become
the first casualty in the battle to
become the industry’s alternative
to Arbitron. Richard Lysaker,
President of A&S, told R&R Tues-
day (6-12) that effective June 13
his firm would *...leave the
syndicated radio ratings business
with regret . . .”” Implying that
the firm felt that broadcasters and
agencies were unhappy with the
cost of the Trac 7 methodology,
Lysaker stated that ‘“a premium
product commands a premium
price, which met with industry
resistance.” When A&S was un-
able to overcome this resistance,
and had to deal with processing
problems in several markets, the
firm decided *“with reluctance and
regret” to leave the radio field
and return to marketing research.

Early industry reaction was

mixed. Miles David of the Radio

Advertising Bureau emphasized
that his organization, along with
the NAB, had sought to stimulate
competition in the radio research
arena. Although the Trac 7 meth-
odology emerged from an NAB/
RAB feasibility study several
years ago as closest to the specifi-
cations suggested by the Techni-
cal Committee, David seemed
willing now to work closely with
other firms in the research race.
“We're going to keep stimulating
Arbitron to raise the level of their
quality, and we’ll continue to work
with Burke over the next year”
David stated.

Burke Vice President Lew Al-
pert was relieved that A&S had
withdrawn from the competition.
He foresaw that with Trac 7 out of
the picture, this would “clear the

{Continued on Page 26)

SHAMROCK/STARR BUY ALSO OKAYED

License For WIGO

“One Sunday morning in early
January 1977, Atlanta Mayor
Maynard Jackson ‘“‘was listening
to a religious broadcast by one
Reverend Lockhart over station
WIGO,” begins an FCC report.
Specifically, he recalled references
to “special blessings, three digit
numbers and similar phrases . . ."

Immediately, the mayor re-
quested an investigation. Now, de-
spite a turnaround of sorts, as
Jackson testified in support of
WIGO's local programming, the
FCC has revoked the station’s
license for repeatedly violating
its lottery rules. FCC Judge John
Conlin’s initial decision can be re-
versed by a majority vote of the
Commissioners, however.

Revocations appear to be al-
most commonplace at the FCC

Gannett/Combined Merger Approved By FCC

The FCC approved one of the
largest radio transactions is his-
tory Thursday (6-7), when it voted
5-1 in favor of Combined Com-
munications Corp.’s merger into
the Gannett newspaper operation,
valued at $362 million at the time
of its original announcement last
year. At the same time, the Com-
mission approved the acquisition
of Starr Broadcasting Group Inc.
by Shamrock Broadcasting Inc.
for about $21.6 million.

“THE SKYLAB IS FALLING"

In approving the transactions,
however, the FCC did attach the
condition that should a rule against
AM-FM ownership in the same
market be developed (see Page 4
for the FCC’s current moves in
that direction), both Gannett and
Shamrock would be retroactively
subject to those regulations. Six
Gannett/Combined AM-FM com-
binations would be affected, along
with one Shamrock/Starr AM-FM.
R&R has also learned that Sen.

KILT Jock Buys
$1 Million Skylab Policy

As public concern mounts over
the impending crash of the Skylab
satellite, radio is finding ways to
use the issue as a handy promo-
tional jumping-off point, while at
the same time deflating some of
the more ill-informed worries by
treating the situation lightly. A
prime example is KILT/Houston
air personality Jackson O'Conner,
who has capitalized on the ad-

mittedly remote chance of being
hit by a chunk of space station by
taking out a $1 million insurance
policy.

““A NASA release stated chances
of being hit were one in 600 mil-
lion,”” O’Conner told R&R. “I
figured that any time the Govern-
ment goes to that much trouble to
tell you nothing’s going to happen

{Continued on Page 26}

Larry Pressler (R-SD), a member
of the Senate Communications
Subcommittee and a cosponsor of
legislation (S. 600) which seeks to
limit mergers, plans to study the

Gannett/Combined transaction
closely.
Gannett Chairman/President

Allen H. Newharth stated that the
FCC’s possible condition was “‘a
rather minor part of the transfer
of the licenses.” He added that ia
connection with the merger, Gan-
nett -had completed its sale of
WHEC-TV/Rochester to Broad-
cast Enterprises Network Inc.,
the currently active black broad-
casting group, for $27 million.
Newharth also said that Combined
President Karl Eller would be-
come a member of a new Gannett
“office of the chief executive,”
with other realignments to be ans
nounced after Gannett’s June 26
board meeting. Gannett, which
owns 78 newspapers, will acquire
19 radio stations, seven TV sta-
tions, and two large daily news-

papers owned by Combined.
Shamrock, owned by the Roy E.
{Continued on Page 26)

lately. Recently, two other stations
— KDRG/Deer Lodge, MT (R&R
6-1) and WJPD/Ishpeming, MI
(R&R 5-11) — also lost their li-
censes.

Although the judge admitted the
decision would result in termina-
tion of well-regarded public af-
fairs programming, he said, ‘It

may be that in due course a new
service will be authorized that will
bring to the community the same
benefits WIGO has provided (pub-
lic affairs programming) without
the illegalities that so seriously

stained its record,”’ according to
the FCC report.
{Continued on Page 26}

BLACK MUSIC HONORED AT WHITE HOUSE, PHIlADELPHIA June
| has been declared Black Music Month, an honor celebrated at the

White House, where a number of top black musicians performed for
‘ President Carter; and in Philadelphia, where city officials joined the
‘ Black Music Association In ribbon-cutting ceremonies to kick off the
| BMA's Founders’ Conference. Details of both events can be found in
l Bill Speed’s column, Page 46. Pictured at the White House are (l.r)
‘ KNOK/Dallas Operations Director Dwayne Dancer, R&R Black Radio
Editor Bill Speed, a Secret Service operative, and President Carter In
Philadelphia, two city dignitaries (at right) join (i-r) musiclans Larry
Graham and Jerry Butler, BMA co-founders Ed Wright and Kenny
Gamble, and WDAS/Philadelphia’s Georgie Woods at the opening

| ceremonies.

Warmner Exits WNBC;
Sherman New GM

Charles H. Warner has exited
WNBC/New York as General
Manager, with Bob Sherman, VP
GM at WCAU/Philadelphia, se-
lected to replace him.

NBC Executive VP/AM Radio
Division Robert Mounty told R&R,
‘I felt that Charlie had contributed
immensely to the company at
WMARQ/Chicago (Warner’s man-
agerial position prior to his WNBC
appointment), and launched a

good thing here in New York. But
I had to personally make a deci
sion, based on my evaluation of
the station’s progress, and I thought
it would be better served with a
new manager

Sherman will leave the CBS Phil
adelphia outlet to assume his new
responsiblities Monday (6-18), with
WNBC PD Bob Pittman serving
as acting GM until then. Warner de-
clined to comment when contacted

DISCO

THE INDUSTRY'S MOST COMPLETE
DISCO RADIO INFORMATION
Debuts On Page 38
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Due to Radio Demand Capitol is rush-releasig'tl'lne single
‘“‘My Sharona’’ -

GET IT NOW.

Produced by MIKE CHAPMAN




Swig Named
Promotion

VP At Infinity

Rick Swig has been promoted
to Vice President/Field Promo-
tion at Infinity Records, moving
up from the Director of National
Promotion paosition. Infinity Presi-
dent Ron Alexenburg, in making
the announcement, commented,
“The admiration that his con-
temporaries have for him, as well
as the respect of the radio com-
munity, has made this appoint-
ment a most deserving one for
Rick, and a personally rewarding
one for me to make."’

Infinity Vice President of Pro-
motion Peter Gidion added, “Rick
Swig has been instrumental in
helping to put together our field
promotion staff. Rick . . . will now
be in an even better position to
immediately respond to the ever-
changing field conditions that are
so much a part of our industry.'

Swig began his career as music
assistant at KSFO/San Francisco
in 1968, soon joining Chess/Janus
Records. He was with Epic from
1973 till 1978, eventually becoming
Director of National Album Pro-
motion for E/P/A before joining
Infinity upon its formation last
year.

R —

DUET'S CREATOR VS. CBS

“Flowers”
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Blossoms

Into $10 Million Suit

Gary Guthrie, Program Direc-
tor of FM-100/Memphis, filed suit
Tuesday (6-12) in Memphis Chan-
cery Court against Columbia Rec-
ords and parent company CBS
Inc. over the Neil Diamond-Bar-
bra Streisand duet version of
“You Don’t Bring Me Flowers."
Guthrie created the original tape-
splice duet while PD at WAKY/
Louisville in 1978, but contends he
was never paid for his role in the
subsequent release of the hit ver-
sion and is seeking $5 million from
each company in damages and
compensation.

After splicing together tapes of
the Diamond-Streisand renditions
of the tune as a going-away present
to his wife, who was divorcing
him, Guthrie aired the duet ver
sion over WAKY on May 24, 1978.
Positive listener response created
a demand for the then nonexistent
record, and Columbia promotion
rep Fred Pillot procured a copy of
the tape from Guthrie on July 27
and played it for CBS Records

President Bruce Lundvall. Lund-
vall, in turn, played the tape for
Diamond and Streisand, who
agreed to the duet's release.

On August 3, Guthrie inquired
via mailgram to Lundvall as to
whether he would be compensated
for his concept and editing. Guthrie
claims that Lundvall phoned him
on August 10 and told him that
something would be worked out
and that he (Lundvall) would be
back in touch. Columbia released
the duet version of the single on
October 17 and the song went on to
become a multi-format smash.

According to Guthrie's attorney
Steven Beem, Columbia’s action’s
constitute a breach of ‘‘quasi-
contract’’ and that Guthrie is seek-
ing to be compensated according-
ly. Beem explains, “CBS has bene-
fitted both from Guthrie's original
idea and the fruits of his labors
and it's only fair that he be re-
warded for his efforts.”” CBS policy
prevents comment on pending
legal affairs of this type.

LINDMAN EXITS AS PRESIDENT

Major Market Radio Moves

To Full-Scale

Major Market Radio. the radio
representation firm owned by
Golden West Broadcasters, has
launched a ‘significant” expan-
sion drive. George Lindman, Presi-
dent of Major Market since 1974,
has resigned over ‘‘major philos-
ophical differences™ (according to
a company spokesperson), and
Golden West Radio Division VP
Richard Kale has relocated to Ma-
jor Market's New York offices to
supervise operations until the end
of June, at which time a succes-

WLUP'S DAHL SPEARHEADS ATTACK

Anti-Disco Army Throws Chicago For Loop

The invaders are over 6000
strong, young, dedicated, and vio-
lently opposed to the common ene-
my . . . the dreaded disco music.
They've taken over discos, de-
stroyed disco discs, and caused a
mighty stir in Chicago . . . and
they might be headed for your
town soon.

As disco music continues to
dominate the media (radio for the
music, magazines and TV for the
with it. AOR stations, whose lis-
teners seem to be the most intense
anti-disco partisans, have been
quick to pick up on the sentiment,
with stations reporting strong re-
action to simulated breaking or
blowing up of disco records on the
air. But nowhere in America has
the anti-disco movement reached
such heights of frenzy as in Chi-
cago. where WLUP morning man
Steve Dahl and his “Insane Coho
Lips” Disco Army are on the
march.

“Unbelievable’’ Reaction

Dahl was morning man at WDAI/
from AOR to Disco. He resigned
and fold R&R. “When 1 started at
WLUP. { picked up some anti-disco
sentiment. I saw a few ‘Disco Sucks®

T-shirts around, and I started blow-
ing up disco recards, which got in-
credible reaction. Kids would call
up and say, ‘Are you the guy who
blowsupdmorewth’ We hate

disco.’ Anyway, as we say in the ra-
dio business, I detected some sort of
trend. I do have a personal distike
for disco myself, and so I put
together this army. It's unbeliev-
kn
WLUP claims there are *“‘over
6000 registered, card-carrying
members of the Insane Coho Lips,

Rep Effort

sor to Lindman will be named.
Kale. in outlining the company's
plans to R&R, stressed the un
usually unstable situation in the
radio rep field at present. Recent
dropouts by ABC and Metromedia
rep firms and a number of repre-
sentation shifts have caused a
state of flux; Kale commented.
*Literally millions of dollars have
changed hands in the last 60 days.
Calling the rep business “‘the life-
blood of most radio stations, 5070%
(Continued on Pege 26)

all of whom have pledged to help
eliminate disco in their lifetime.”
Listeners send in a *‘self-abused,
stomped envelope’’ and receive an
official membership card and are
entitled to various discounts and

(Continued on Page 45)

Disco Army Commander Steve Dahl rouses the rabble by tearing a

Village People album to pieces.
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Burchlll Named VP/GM
At RKO Radio Network

Thomas F. Burchill has been
appointed Vice President and
General Manager of the recently-
created (R&R 4-27) RKO Radio
Network. Burchill, most recently
VP/GM of Radio Sales, has been
with RKO Radio for the past two

years.

RKO Radio President Dwight
Case, in making the announce-
ment, sail, “I am extremely
pleased to be able to reach within
our radio division to select top
executive talent needed for this
new assignment, representing
precisely the kind of manager
needed to guide our exciting ex-
pansion into network radio.”

Burchill described the network’s
proposed programming as being
*“‘attuned to today's lifestyles. with
news and feature programs totally
suitable to music radio stations
aimed at a younger demographic
profile

*The past five years have shown
a great resurgence in network ra-
dio.’" said Burchill, *‘and it's my
plan to make the RKO Radio Net-
work a leader in its field . . . This
outstanding group of RKO Radio
stations, operating very success-

fully in the biggest markets, will
be the base for an affiliate lineup.”

The RKO Radio Network will
begin to mail 60 taped features
weekly to newly affiliated stations
on September 1, when it will have
a lineup of stations in all major
cities, according to Case. By Feb-
ruary, 1980, news, public affairs
and other programs are scheduled
to be fed to stations both live by
satellite and by land lines.

Columbia Restructures
Promotion Department

Columbia Records has restruc-
with new duties assigned to Don
Colberg, Paul Black, Fred Hum-
phrey, and George Chaltas. Na-
tional Promotion VP Ed Hynes
commented, “This realignment

.. will enable us to . . . even bet-
ter utilize the broad promotional
skills™ of the four executives.

Colberg takes on the newly cre-
ated position of Managing Direc-
tor/National Promotion, super-
vising prometion efforts. creating
specific projects, and directly sup-
ervising Columbia’s ten regional
promotion managers, reporting
himself directly to Hynes. He has
been with the label for nine years,
most recently as Regional Promo-
tional Marketing Manager (North-
east)

Black becomes Director/National
Promotion, and will be based in
New York, handling singles pro-
motion, and trade liaison, and re-
porting to Hynes. Black, an eight-
year Columbia veteran, was most
recently Director/National Pro-
motion, West Coast.

Humphrey maintains his Direc-
tor/National Album Promotion
position, which he has held since
1978. He is responsible for all al-
bum promotion efforts. and re-
ports to Hynes.

Chaltas has been promoted to
Director/National Promotion, West
Coast, directing all promotional
efforts in that region. handling
trade liaison as well. and reporting
to Hynes. He was most recently

gles Promotion. West Coast
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“WASHINGTON REPORT

The Week In Washington

@ Emil Mogul's WIGO/Atlanta license revoked (see Page 1)

@® FCC okays Gannett/Combined deal (see Page 1), but
may destroy AM/FM combinations

@ 14 stations ‘‘get’’ hit for EEO violations

@ Study proposes elimination of first class licenses

@ Petition-to-deny debate continues

® Pat Bailey nominated to FTC post and Phil Verveer
exits Broadcast Bureau for heftier position

Update

Breaking Up Combos
R&R noted after the Commission special deregulation meeting May

By Jonathan Halt

separating AM and FM stations in the same market in al! futqre sales.
Also, FCC Chairman Charles Ferris has championed the idea in recent

appearances on Capitol Hill.

Last week, the Commission moved a step closer to that becoming a reality during its
merger discussion of Gannett and Combined Communications (see Page 1). The Com-
missioners okayed the merger, but stipulated that should they decide to break up combina-
tion stations, Gannett would have to spin off either its AM or FM facility in Chicago
(WVON-AM or WGCI-FM), Cleveland (WWWE-AM-FM or WDOK-FM), Detroit (WDEE-
AM or WCZY-FM), Los Angeles (KIIS-AM-FM), San Diego (KSDO-AM or KEZL-FM) and
St. Louis (KSD-AM or KCFM-FM). It also applied the special condition to Shamrock’s
acquisition of KABL-AM-FM/San Francisco.

The Commission’s basis for wanting a new rule appears to be desire for more diversified
ownership, based on the argument that FM is no longer economically dependent upon AM.

The Broadcast Bureau is preparing a Notice of Proposed Rulemaking on this which
will be open for comments; but should the Commission decide to break up AM/FM
combinations, it made it clear that they’ll date it back to June 7.

Citizens, Broadcasters Vie Over Petition Standards

The NAB seeks to “‘enlist the Commission in a devious effort to trans-
form the petition to deny process into an obstacle course so arduous that

8 that FCC Commissioner Tyrone Brown as an aside began pushing for

public interest intervenors will lose faith and give up,

” said Randy Bel-

Van Deerlin Eyes Mark-up

The race against time for the rewrite of
the Communications Act is on. Apparently
feeling the heat, Rep. Lionel Van Deerlin
(D-CA) said last week he plans to push H.R.
333 through the House Communications
Subcommittee (and on to debate before the
full Commerce Committee) by August 1.
Mark-up is scheduled to begin July 11.

Meanwhile, Subcommittee member Rep.
Al Swift (D-WA) reiterated his opposition
to a spectrum fee Monday (6-11), saying he
favors charging broadcasters a fee based
on a percentage of their profits instead. His
current thinking is that broadcasters should
be charged a multiple of their rate card to
assure what he feels would be an equitable
charge.

Swift also expressed deep faith in broad-
casters’ ability to do quality public affairs
programs, but said that the government
must continue to require non-entertainment
programs or else broadcasters won’t do
them. His remarks were made at the NAB
Affairs Conference.

Labor Opposes Bill

R&R has learned that Van Deerlin and
his staff were meeting with labor groups
this week to talk about their concerns. Six
major labor unions announced their opposi-
tion last week to the legislation aimed at
deregulating radio because it threatens “to
take away the public’s rights to the air-
waves,” according to a spokesperson.

The organizations include the American
Federation of State, County and Municipal
Employees; the United Steelworkers; and
the Screen Actors Guild (all affiliated with
the AFL-CIO); the National Education As-
sociation (NEA) : the United Auto Workers;
and the Coalition of American Public Em-
ployees.

The bill would wipe out any gains made
controlled marketplace “that sacrifices qual-
ity programming to economic profit,” said
Susan Howell, NEA Communications Director.

Keys In On Public Interest

Although testimony focused on regulatory
reform issues this week, the concern of
many witnesses continued to be the deletion
of the public interest standard from H.R.
3333.

How public reimbursement funds will be
allocated was an important issue for a
government agency, labor union, and pub-
lic interest group Tuesday (6-12).

Howard Symons of Public Citizens Con-
gress Watch (a Ralph Nader-affiliated group)
and Stanley Cohn, Deputy Associate Ad-
ministrator for Spectrum Management at

3

the National Telecommunications and In-
formation Administration (NTIA), urged
that reimbursements be allowed for public
participation in proceedings to revoke or
deny broadcast licenses.

Under H.R. 3333, reimbursements will be
applied to tariff renewals and rulemakings,
but exclude the funding in license renewal
proceedings.

Vincent Connery, National President of the
National Treasury Employees Union, said,
«We find it incredible that a bill which sup-
posedly seeks to reorganize and improve
the U.S. Government’s communications
policy does not contain even a salutory
commitment to safeguarding the public
interest.”

. Van Deerlin Hits
Public Interest Groups

Van Deerlin responded hotly to efforts by
public interest group and a proposal by
consumer advocate Ralph Nader to require
networks to carry 30 minutes of a consumer-
oriented program called “The Audience
Network’’ during drive-time every day.

“If they (the public interest spokespersons)
are as genuinely interested in the public’s
interest as they claim to be, they will turn
off the rhetoric and turn on some specific

Ralph Nader

legislative language . . . realistic language,
I might add,” Van Deerlin told the American
Women in Radio and Television in Atlanta
last week.

“I would like to remind you and them
(public interest groups) of a fact that every-
one seems to forget . . . I am a member of
what is probably the oldest public interest
group in this country — the Congress. Un-
like the Ralph Naders and Nick Johnsons,
members of Congress are elected — chosen

« N\

Rep. Al Swift

by the people — to represent them,” Van
Deerlin said. “I propsed deregulating broad-
casting because I believed it to be public
interest,” he concluded.

Other public interest groups joining the
labor organization (the federation calls it-
self the Ad Hoc Commiittee to Preserve the
Public Interest Standard in Broadcasting)
include National Congress of Parents and
Teachers, Consumer Federation of Ameri-
ca, National Organization of Women, United
Church of Christ, Coalition for Public Rights
in Broadcasting, and National Citizens
Committee for Broadcasting.

New Endorsement

Also last week, the General Accounting
Office (GAO) issued a 231-page unsolicited
report backing some of H.R. 3333’s most
pivotal provisions — while also going
further to support certain public interest
stances. Among the GAQ’s recommenda-
tions in its 20 month-long study:

« Provide indefinite license terms with
revocation based on the licensee’s conduct

e Give the public the right to petition
any time for license revocation, with the
burden of proof on the licensee unless the
Commission assigns burdens to another
party. R

« Eliminate the comparative licensing
process and authorize use of a lottery or
auction system for granting new or revoked
licenses.

« Direct the Commission to establish an
an evaluation system to randomly check
broadcasters through field audits.

Senate Hearings Continue
Meanwhile, Senate bills S. 611 and S. 622
received their share of harsh scrutiny.

For H.R. 3333

Church and public interest groups empha-
sized the need for the public interest stand-
ard while broadcasters criticized the spec-
trum fee. Much of the testimony last week
was a repeat of similar House statements:

NRBA President Jim Gabbert, Pres. of
KIOI/San Francisco, said he opposes the
spectrum fee because it “is a dangerous
principle which can be perverted in the
future to permit the government to bring
pressure to hear on the industry if the indus-
try members are not hewing to a particular

party line.”

NAB Radio Board Vice-Chairman Carl
Venters, Pres. of WPTF/Raleigh, warned
against an arbitrary review of 5% of radio
licensees and urged elimination of the pro-

Carl Venters

posed audit procedure continued in S. 611
because it *‘could potentially produce greater
license instability than currently exists.”
Also, Venters opposed the fee because ‘‘taxes
have a way somehow of always increasing.”

Church Group Wants Status Quo

Opposed to both bills, claiming they would
essentially eliminate the public interest
standard, were D. Williams McClurken, of
the National Council of Churches of Christ,
and Rev. John Geaney, of the Archdiocese
of Baltimore. ‘‘Deregulation will cause a
loss of media access to the very people who
are least able to fight for it,” said Geaney,
who urged maintaining the public interest
standard.

Consumer advocate Ralph Nader made
the same proposal for an ‘‘Audience Net-
work’’ he outlined to the House Communi-
cations Subcommittee recently (R&R 6-8).

e
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Update

lows, an attorney for Media Access Project (MAP), a public interest law
firm.

MAP . the Citizens Communications Center (also a Washington-based public interest
law firm), and the Committee for Open Media (COM). a California-based citizens' group,
are asking that the FCC deny NAB's request for rulemaking which seeks to more clearly
define procedures for filing petitions to deny license renewals.

NAB's petition calls for: 1) limiting the number of pages in a petition to deny. 2)
requiring petitioners to first negotiate with broadcasters before filing with the FCC, and
3) creating expedited procedures whereby a broadcaster could move to strike a petition to
deny which fails to contain specific allegations of fact, or where a petitioner is not a party in

WASHINGTON REPORT

interest (any group or individual living in the listening area of the station.}

In comments filed after the deadline, the National Telecommunications Information
Administration (WTIA) opposed the premise of NAB's filing, but agreed that ‘‘spurious
and defective petitions to deny” should be dealt with, the comparative hearing process
streamlined, and the processing of applications (in general) should be expedited.

Supporters Oppose Frivolous Challenges

Backing the NAB petition are ABC. NRBA and the Broadcast Financial Management
Association (BDMA)

The guidelirtes, said BFMA'’s attorney James Greely, would not deter public participa-
tion, but would discourage frivolous or improper petitions, thereby serving to expedite
final disposition. The groups supporting the proposal complained that even “frivolous"
petitioners can tie up funds, delay transfers, assignments or new stations, and cost a
licensee thousands in legal fees.

NRBA said it would go one step further than NAB and require the FCC'’s staff to act
upon petitions to deny within 50 days “of the conclusion of the normal pleading cycle.”

People

Washington

Pres. Carter nominates Pat Bailey,
attorney with Merit System Protection Ag-
gency, to be new FTC Commissioner.

Ed Hummers, of Washington law firm
Fletcher, Healt & Hildreth, elected Presi-
dent of the Federal Communications Bar
Association.

Deputy White House Press Secretary
Walt Wurfel joins Gannett Co. as Director
of Information/Washington. /f W

WTOP GM Orrin McDaniels resigns. Pat Bailey

» Outlet Co. owns the All-News station.

New York

ABC'’s Bill McClenagon ups Rita Silke
to Radio Network Research Analyst.

NBC'’s John O’Neil becomes Director,
Business Affairs, AM Radio.

Houston

Arthur L. Kriemelman, VP/Central
Sales manager for ABC Radio Network’s
Chicago office since 1975, has been named
General Sales Manager of ABC’'s KAUM.

Walt Wurfel

Washington Sales Talk

WITH-AM-FM/Baltimore is being sold to Scripps-Howard Broadcast-
ing Co. for $3.9 million. Reeves Telecom Corp. has only WKEE-AM-FM/
Huntington, WV remaining. Scripps-Howard owns WMC-AM-FM/Mem-
phis, WNOX/Knoxville and six TV facilities.

“Oh. by the way,” was the manner in which the FCC approved
Mutual Broadcasting’s acquisition of 50kw WCFL from the Chicago Fed-
eration of Labor for $12 million. The action came during discussion of the
Gannett/Combined Communications merger and Shamrock’s takeover of
Starr Broadcasting Thursday June 7 (see Page 1).

Several prominent broadcasters and ad agency people from Atlanta
recently purchased WAYX & WLTE/Waycross, GA for $416,000. $345,000
is liabilities to be paid by the buyer. Each owning 20% are John Bolton,
Bill Aaron, John Laver, L.K. Bolton and Paul Stone.

Another broadcaster, Reagan Craig Smith, who 1S an announcer at
WDOK and WFKW-TV/Cleveland, together with a dozen others has
::)}(])ugtl;)tcr(VKL'E/Green Core Spring, FL for $500,000. Smith will own 37% of

e stock.

F =

ABC said “licensees should be permitted to challenge any petition to deny, at the

threshold, through a petition to dismiss.” e n
Meanwhile, COM said it could go along with the proposal to limit the length of petitions

to deny if the FCC also allowed “full use of discovery procedures upon filing.of petitions
to deny.” Petitioners cannot currently get discovery (the right to' gather information
documents, etc. from broadcasters) until a case is designated for hearing.

Verveer Leaves Broadcast Bureau

In yet another lateral transition, it appears Phil Verveer, the 35-year-
old head of FCC’s Broadcast Bureau — a position he’s held for only slight-
ly more than a month — will be named to Chief of the Common Carrier
Bureau. The vacancy in the common carrier area was created when
Larry Darby resigned suddenly last Friday.

Verveer, who has had experience doing battle with large corporations, was formerly
the Cable TV Bureau chief and head of the Commission’s inquiry into the networks.
Prior to that, he was the Justice Dept. attorney who spearheaded an antitrust suit against
AT&T.

14 Station Must Report EEO Goals
The FCC Monday (6-11) deferred 14 licensees’ applications for renewal
pending EEO progress reports. The FCC found the stations did not reflect
the presence of the available workforce on their staffs. The same day, the
Commission granted renewals of six California stations which met the
FCC’s EEO goals for minority/female hiring.

Three of the 14 stations — WDIZ-FM/Orlando, FL, WKQS-FM/Ft. Pierce, FL, and
WROV/Roanoke, VA — were granted short-term renewals. The FCC also directed WHLY-
FM/Leesburgh, VA to submit an updated 10-point EEO program immediately, setting
forth minority goals, timetables and a way to achieve them.

The remaining 10 stations were told their renewal applications would be granted in
the near future provided there were no further impediments. The stations include:
WHFT-TV/Miami; WSIR/Winter Haven, FL; WTTB/Vero Beach, FL: WLTE-FM/Way-
cross, GA; WCBX/Eden, NC; and WGSW/Greenwood, SC.

The California stations to receive their renewals are: KBBG and KBBY-FM/Ventura;
KEZY-AM-FM/Anaheim; KMIR-TV/Palm Springs; and KMST-TV/Monterey. The re-
newals are subject to periodic EEO reporting conditions. -

Elimination Of First Phone On Horizon

Highlights of an FCC study released Tuesday (6-12), suggests the
Commission eliminate first class operators’ licenses, reduce transmitter
performance checks and logging requirements, and levy stiffer fines for
technical violations. The report also concludes it costs broadcasters $217
million per year to comply with the FCC’s technical rules.

Two years and $100,000 later, Dr. Richard Moss and Dr. Robert Rice of Georgia Tech
have transmitted similar conclusions to several staffers in the FCC'’s Field Operations
Bureau, namely 1) that it doesn’t make sense to require stations to have a first class
engineer (although broadcasters will still have to comply with FCC rules) and 2) current
FCC fines for technical violations are primarily ineffective sanctions.

Recommendations from the study are very likely to find their way into the Commis-
sion’s deregulation package.

Washington Street Talk

~ Both Washington newspapers, the Star and the Post, recently “did
in”” Rep. Van Deerlin. The former reported the author of H.R. 3333 was
close to retiring and the latter in effect said he was giving up on the
gtianwrite. Van Deerlin denied both to R&R and emphasized there will be a

Press Coverage of Salt?

Senator Jake Garn (R-UT) has introduced legislation (S. 158) that
would allow radio and TV coverage of Congressional floor proceedings on
new SALT II (Strategic Arms Limitation Treaty). He has also become
chief lobbyist for the bill, telling broadcasters: *Anything your station can
do through news reports, editorial, etc. to raise both the public’s and your
senator’s interest in S. 158 would help to move it along.”

Those Ugly Diary Announcements

SJR opposes Washington Area Broadcasters Association marketwide
use of on-air diary announcements (R&R 4-27). SJR’s WIMD/Washington
didn’t go along, and Exec. VP Sylvan Taplinger threatens to sue Arbitron,
which it claims should take stronger sanctions against announcements.

Planning Around Gas Shortage

Meanwhile WWDC & DC101 GM Eddie Sachs heads committee to
look into ways for stations to work together to pick up agency copy. Idea
is to circumvent gas shortage.

Carter vs. Connally?

Speculating about a possible Carter and Connally race for President
next year, NBC radio commentator Marce Russell said, “What an election
to look forward to . . . Carter and Connally. Peanuts and milk. Enough to
make you queasy, isn’t it?”’




LET'S EXILE AGAIN
LIKEWEDID
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' “The Part Of Me That Needs You Most”
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Available for the July 4th weekend as well as the July-August ratings sweeps, San Diego-based
Tuesday Productions is offering a six-hour version of “Rama Lama,” their weekly syndicated
AOR entertainment program. Produced by the PH Factor's Dave Prince and im Hampton (pictured),
the six-hour show features interviews and music from 18 artists including the Doobie Brothers,
Ted Nugent, Queen. Bad Company. Toto, George Harrison. Boston and Bob Welch.

RKO Introduces Blank Audio Cassettes For Consumers

REO Tape. the audio manufacturing division of RKO Radio, will introduce blank audio tape
for home use by the summer of 1979. To be known as REO Broadcast 1, the premium ferric tape
(used in the broadcast studios of RKO Radio) will be competively priced with leading consumer
tape brands, according to RKO.

Watermark To Distribute “Profiles In Rock”

Watermark, the Los Angeles-based radio syndication company, has announced that it will
distribute “Profiles In Rock,” a new, one-hour radio special produced by Bert Kleinman. The 13-
week program is set for airing in major markets beginning the weekend of Oct. 6-7, and features
music as well as personal background stories gathered while on tour, in the studio, and in their
homes. on artists such as the Rolling Stones, Bob Seger. Fleetwood Mac, the Allman Brothers
Band. the Who, Heart, Foreigner, Steely Dan, Supertramp, Electric Light Orchestra, Jefferson
Starship. Van Halen and Kansas. The program is hosted by veteran AOR air personality Terry
McGovern.

Army Sets "Disco Patrol” Spots

To help combat the recent downward trend in enlistments, the U.S. Army is reinforcing its
advertising efforts with a new radio campaign set to begin in Southern California radio markets in
June. One of the two 60-second spots represents a departure of sorts for the Army, featuring a
harried and executive attempting to sell the Army on the idea of a "Disco Patrol.”

Chief of advertising for the L.A. District Recruiting Command David Mazer commented “We
decided in this instance to do something a little off-the-wall to try to give more attention to our 17-
to 21-year old market.”

Scout Signs On For Olympic Spots Via ABC Radio Web

Scout/International Harvester has signed an agreement with the ABC Radio Network for halt
of the available spots on .the network's upcoming 1980 Summer and Winter Olympic Games
coverage. All in all, Scout/International Harvester spots will be heard on almost S00 programs over

all four ABC Radio Network services. Shown following the signing of the agreement are (I-r): ABC
Radio Network VP Lou Severine, Scout/International Harvester's Jerry Juska, Tathum-Laird &
Kudner agency's Dave Tracy and ABC Radio Network VP Arthur Kriemelman.

Aircheck Guide Offers New Radio Employment Service

Beginning Friday, June 22, The Alrcheck Gulde will be offering a new service to the broad-
casting industry. When in need of an announcer, all a radio station has to do is call The Aircheck
Guide and describe both their format and the type of announcer (air personality, newsman, pro-
duction, PD) the station needs. The Aircheck Guide then plays a sample aircheck for the station
containing several announcers currently available for the opening. Following the sample tape, the
station can then select any announcer, whose tape they wish to hear at length. After hearing the
extended tape, The Aircheck Factory then provides the station with the announcer’s name, phone
number and resume information.

Because The Aircheck Guide is not an employment agency, announcers do not have to donate
a percentage of their salary upon finding a job, nor does the station have to pay this percentage
either. However, announcers must pay a fee for a month's worth of the service. During the pro-
gram's introductory period, the service will be free to radio stations. The Aircheck Guide is located
at 8 Constance Ave., Lewiston, ME 04240 (207) 782-0947.

F -

TV NEews

Family Hour Case In Court Again

TV's “Family Hour,” the ill-defined period from 8-10pm when it was more or less emphatically
suggested by the FCC that networks offer programming suitable for the whole family (whatever that
might mean these days), is the subject of a renewed legal battle. It seems that the Writers Guild of
America and Tandem Productions had filed suit accusing the FCC had overstepped its authority
by pressuring the TV networks into setting up the Family Hour. Everyone concerned denied it, but
a District Court ruled that ABC, CBS. and NBC, along with the NAB, had violated the First
Amendment by joining with the FCC to set up the Family Hour, viewed by the writers as a restric-
tion of their creative freedom. Friday (6-8) Washington's Court of Appeals accepted under advise-
ment of motion to reverse that decision, with a new verdict expected to take up to a year So the
isgue of whether the FCC “used its immense power over the networks to pressure them,” as the
Writers Guild put it, remains to be settled; meanwhile, 8-10pm remains a generally “family”-
oriented time period for TV.

ABC Wins Close Race, Takes 17 Of May Sweeps Top 20

The tirst Nielsen week in June (ending June 3) was a tight one, with ABC victorious with a 16.2
average rating, and NBC scoring a rare second place triumph, edging CBS 15.4 to 15.3.
NBC also managed to take second and fourth places in the top ten, while ABC grabbed five slots
and CBS three. “Three's Company” was the ratings leader for ABC, followed by 2) "The Best Place
To Be" Pt. Il (NBC TV movie starring Donna Reed) 3) "Mork & Mindy” (ABC) 4) Bob Hope
Special (NBC) 5) “Laverne & Shirley” (ABC) 6) “Fantasy Island" (ABC) 7) "Alice” (CBS) 8) "MASH"
(CBS) 9) “60 Minutes” (CBS) and 10) "Taxi” (ABC). Broadway’s Tony Awards show (on CBS)
finished 18th, indicating a high level of interest in the Broadway play arena. "WKRP In Cincinnati”
finished solidly at 19th.

The top 20 programs during the crucial May sweeps were dominated by ABC's 17 entries,
including four episodes of "“Three’s Company" and three each of "Mork & Mindy" and “Laverne &
Shirley.” Two “Mork & Mindy" episodes run back to back were the top-rated programs for the
month, followed by 3) “Tke” Pt. I 4) “Tke" Pt. I 5) “Laverne” 6) "“Three's Company” 7) “Laverne”
8) “Three's Company” 9) “Three's Company” 10) “Laverne” 11) “Eight Is Enough” 12) "ABC Mon-
day Movie" 13) “Strangers" (CBS movie) 14) “Three's Company” 15) "Mork & Mindy" 16) “ABC
Sunday Night Movie" 17) “Battle of Network Stars” 18) "NBC Monday Night Movie” 19) "Playboy's
25th Anniversary” 20) "60 Minutes” (CBS).

{'«. "y . - »
BLONDIES HAVE MORE TV — Blondie blanketed the usual round of available TV outlets for

rock performers recently. In this instaliment they’re pictured on the “Mike Douglas Show;"”
(1) Deborah Harry, Clem Burke, Nigel Harrison (all of Blondie) and Douglas.
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“I’m serious..Come

on, get outta here,
you’re beautijul...

I mean it...Play the

record!”

‘“Look who already

is!”

KRBE on
29313-7
KING on
4B105 34-30
WKEE on
94Q 159
WAPE 27-24
WTIX add
WNOE deb 36
WSGA 22-20
WBBQ on
Z98 38-34
KNOW 31-20
WFLI on

KXX106 21-18

WERC 24-23
WRJZ 37-34
KZ93 on
KRUX on
KRQdeb 38
KENOon
WGUY 30-26
WLBZ 25
14WK 35-34
WHHY deb 25
WRFC deb 29
WFOM 22-17

on w Records

WCGQ 40-37
WGLF 18-12
WTMA 30-22
WANS 28-22
WGBF add
KLUC 24-19
KYSN add
KBDF on
KQDIl on
KBOZ add
KRLC 24-18
WTRY
WGH
KELI add
WEFM
WzZUU
KOIL
91X deb 35
KOPA
KYA
KYYX
KPAM
KREM
KVI-FM add
WRFC add 29
WALG add
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Aries Il Records Formed

A new record company, Artes Il
Records, has been founded by noted
singer Wayne Newton and his man

N\
adl

di Noble Named VP
At Casablanca

Al di Noble has been appointed
Vice President of Product Develop-
ment for Casablanca Records and
FilmWorks. Di Noble comes to his
new position from his post as National
Singles Sales Director for the label,
having previously served as Director
of Promotion for Motown Records.
In his new position, di Noble will
oversee all Casablanca product, from
initial release to tinal sale, working in
conjunction with the label's sales,
promotion and marketing divisions
He will report directly to Casablanca
Vice President of Marketing Pete
Jones.

ager Jay Stream. loey Reynolds.
former Creative Director of 20th Cen-
tury-Fox Records. will serve as the
new label's President. Prior to his
tenure at 20th, Reynolds held a va
rlety of radio positions notably at
WEKBW/Buffalo where his stint as an
air personality in the early and mid
sixties was the stult of legend

The first release on Aries Il is the
current Wayne Newton single, “She
Believes In Me.” All Arles II releases,
according to Reynolds, will be inde-
pendently distributed

Hoffman Promoted To
GM/VP For
New York Int’l

Randy Hoftman. a six-year veteran
of the Champlon Entertainment Or-
ganization Inc.. has been promoted
to General Manager/Vice President
of Artist Development at New York
International Records. Hotfman will
continue to serve in this same capacity
for the Champion Entertainment Or-
ganization as well. The promotion
was announced by Champion Enter-
tainment and New York International
Records President Tommy Mottola.

"3

Goldberg Named
Nat’l Promo Dir. For
B-Line

Barry Goldberg has been named
National Director of Promotion and
Marketing for the Beverly Hills-based
production and management firm
B-Line Inc. Goldberg was most re-
cently National Promotion Director
for 20th Century-Fox Records. having
begun his career In radio at WCOL/
Columbus. Prior to joining 20th,
Goldberg held regional and local
promotion positions at United Artists.
Island. and Elektra/Asylum Records.

Ms. Moonlight

More and more women are “moonlighting” (holding more than one job)
than ever before. According to tigures released by the American Council
of Life Insurance, approximately 1.3 million women held more than one
job in 1978, up from 636,000 in 1970. Meanwhile, the number ot male
moonlighters decreased from 3.4 million in 1970 to 3.2 million in 1978.

Singer Named To Nat'l Secondary

Promo Position At Atlantic

Carole Singer has been named Director of National Secondary Pop Pro-
motion for Atlantic Records. Singer, formerly Music Director at WHEN/
Syracuse and WREO/Boston. previously served as Elektra/Asylum’s local
promotion representative for St. Louis and, most recently as E/A's Regional

Sales Manager based in Cleveland.

In her new position, Singer will be responsible for all pop radio promotion
activities on the secondary market level for the label. She will report to Atlan-
tic Vice President of National Promotion Vince Faraci.

FDA Investigates Disco Night Lights

While all this time you thought they were “rock freaks,” the Federal
Drug Administration made its initial presence felt on the dance tloor as it
recalled the use of a disco laser light show on the grounds that the beams, if
aimed improperly, could damage patrons’ eyes According to the FDA, the
manufacturer of the device, San Francisco-based Bill Graham Presents
Inc.. FM Productions. agreed to correct the system, which was being used
at the "Old Chicago” entertainment center. However, the FDA understood
that the system would no longer be used even after the adjustments are
made. And, although in the past the FDA has investigated lasers used by
various rock groups, the action makes the first time denizens of the dance-
floor have been aftorded the FDA's protection

Scotti Bros. Hope Everybody Loves A
Clown In First Film Venture

Scotti Brothers Entertainment will be making their first venture into tilms
shortly with "Clown," the lite story of the late Emmett Kelly. perhaps the best-
known clown of the twentieth century Working in conjunction with Agoura
Productions on the tilm, Scotti Bros. Entertainment will be releasing the film’s

soundtrack via Scotti Brothers Records.

Kelly's widow, Mrs. Elvira “Evi” Kelly. will serve as technical advisor on
the movie, to be scripted by George Kirgo, who will be using Kelly's auto-
biography, "Clown, My Life In Tatters And Smiles,” written with F. Beverly
Kelly. Tony Scotti will produce the film with Aurora Productions’ Rich lrvine

and James L. Stewart serving as exec

roll next winter

utive producers. Cameras are due to
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Chrysalis, Takoma Records Sign
Distribution Deal

Chrysalis Rocords has signed a worldwide distribution agreement with
Takoma Records. Under the new pact, manager/producer Denny Bruco will
become the President of Takoma with eight-year veteran of the label Jon
Monday continuing in his current duties as General Manager

Artists included in the distribution deal are: John Fahey (who founded
Takoma 20 years ago), Michael Bloomfield. the Fabulous Thunderbirds,
Norman Blake, Mike Auldridge. and Canned Heat (whose album, scheduled
for June 11 release, will be the first issued under the new agreement). Takoma
Records is now located at 9285 Sunset Blvd., Los Angeles, CA 90069 (213)
550-0171

RCA Estimates 500,000
Videocassette Units Sold in ‘79

Industry sales of videocassette recorders to dealers in 1979 will in
crease to almost 850,000 and possibly 600,000 units (as opposed to
401 930 in 1978), estimated RCA Vice President and General Manager
for Consumer Electronics Jack K. Sauter recently Speaking before a video
conterence at the Consumer Electronics Show, Sauter also said that video
cassette sales average 10 cassettes per unit per year

Fiber Optics Turning Glass Into Cash

A couple of years ago, the U.S. market for fiber optics systems was $10
million annually. Two years from now, it will be close to $150 million and by
1990 should reach $1 billion, according to Cleveland market research firm
Predicasts Inc. Fiber optics systems, which transmit sound via light waves
travelling through extremely thin strands of glass, are currently used primarily
in the communications and data processing industries

For Bell Laboratorles. AT&T's research division and one of the largest
producers and users of the fiber optics systems, the growth is viewed as
inevitable once the economics involved become more favorable. Currently,
fiber optics are part of public telephone facilities in Chicago with New York
and Atlanta slated to receive expanded AT&T capabilities via tiber optics
next year. Furthermore, according to one industry observer, fiber optics will be
the dominant cable system for telecommunications by the year 2000
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“Girl Of MyDreams?”
The single thats puttmg
Ichaikovsky back

on the charts.[ grar TCHAIKOVSKY
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-=@p 32 BRAM TCHAIKOVSKY ...
Strange Man, Changed... (Polydor). ... “"Dreams” “U.S.A.” “"Dancer’
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Bram Tchaikovsky
“Strange Man ChangedMan!” |-
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WELCOME TWO From their album
MIS SOUR I “Welcome Two Missouri’’
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first single “Movin’ On*
Breaking like a storm
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m=Brad Messer’s
Rip "N” Read

JUNE 18 — JUNE 22

Monday June 18: “Hap eBIRTHdaydere PA-all”

James Paul McCartney is one of the war babies. Thirty-seven years ago today, as he was being born at Liverpool, the
British were battling the Germans in North Africa and Japunese-Americans were being moved into concentration camps
in the U.S. while American soldiers on  tiny island in the South Pacific were singing, *‘We're the battling bastards of
Batsan; No mama, no papa, no Uncle Sam; No aunts, no uncles, no cousins, no nieces; No pills, no planes, no artillery
pieces . . . and nobody gives a damn!" {1942).
The most successful of the ex-Beatles is quoted in the Illustrated Rock Almanac: “'From a very early age | was inter-
ested in singing tunes. You know, ‘White Christmas.’ "Over the Rainbow,’ the old stuff . . . my dad guve me s trumpet for
my birthday. But my mouth used to get too sore. I suddenly realized that [ wouldn't be able to sing if 1 played trumpet so |
figured guitar would be better.”

This is the date Rome burned in 64 AD, Napoleon was defeated in the Battle of Waterloo in 1815 and the Sault St.
Marie Canal opened connecting Lakes Superior and Huron in 1855. Egypt became a republic 26 years ago (1953). Actor
Richard Boone turns 62.

Tuesday June 19: Rosenbergs Executed At Sing Sing

To this day there is controversy over whether they were framed, but it does no good for Julius and Ethel Rosenberg,
who were electrocuted 26 years ago today. They were convicted of atomic spying in peacetime and were the first native born
Americans condemned under such circumstances (1953).

In the year 1903 the U.S. got a ten-mile strip of land on which to construct the Panama Canal, Orville and Wilbur
flew Wright up into the air and — precisely 76 years ago today — the U.S. Army adopted the soon-to-be legendary
Springfield Rifle.

The first organized baseball game was played at Hoboken, NJ on this date in 1846. In 1910 the U.S. Government
first adopted the eight-hour day for federal workers.

Concluding the longest debate to date in the history of the U.S. Senate, the Civil Righty Bill was passed in 1964.
California's U.S. Senator Alan Cranston turns 65 today. having found a job other than selling shoes after getting out
of radio.

The Monterey Pop Festival 12 years ago this week featured the Grateful Dead, the Who, Moby Grape, Otis
Redding, the Mamas and Papas, the Jimi Hendrix Experience and Janis Joplin. (1967).

Communications weren't 50 hot back in 1898, and that's why the Governor of Guam did such a dumb thing 81 years
ago today: the U.S. and Spain had gone to war but the Spanish guv didn't know that yet, and when the U.S.S. Charleston
chugged up and started shelling the island with live rounds, the Governor hastily sent an embarrassed message out to the
warship apologizing that a lack of ammunition prevented him from returning the salute.

Wednesday June 20: “One Small Step For A Man”

One of the really high points of American and Earth history was ten years ago today. when astronaut Neil Armstrong
became the first human to step onto a celestial body from the home planet. The Apollo-11 had lifted off four days prior.
and the landing craft “Eagle” had touched down on the moon's Sea of Tranquility (Mare Tranquilitatis) bearing a small
plague that read “Here men from the planet earth first set foot upon the moon, July 1969 AD. We came in peace for
all mankind."’

As Michael Collins sailed overhead in the mother ship, Buzz Aldrin and Neil Armstrong landed and Armstrong.
broadcast. *“That’s one small step for a man. one giant leap for mankind.”

Thus was the Race Into Space dramatically won by the U.S. A decade later the Soviets still haven't put anyone on the
moon.

Brian Wilson was celebrating his 27th birthday when the moon landing happened. Anyway he's 37 today. Anne
Murray is 33, Chet Atkins becomes 55. People who didn’t make it include the most-decorated soldier. Audie Murphy, who
would have been 55 today. and Errol Flynn (*'in like Flynn! "), who woulda been 70.

Six years ago today an American F-14 Tomcat shot itself down with one of its own Sparrow missiles (1973) and
perhaps ‘way up in heaven the former Spanish Governor of Guam smirked gleefully to himself.

Twelve years ago a jury found Muhammad Ali guilty of refusing to be drafted (Vietham War) and the judge sentenced
him to five years in prison plus a $10.000 fine (1967). Did he ever serve the time? ['ll take the 20th caller . . .

Thursday June 21: Summer Begins

Summer solstice occurs at 6:56pm (EDT) amid a string of the longest days of the year. From June 15 to 27, each day is
15hr 17min long (daylight). As sunrise comes later and sunset earlier each day the daylight hours begin losing about a
minute a day until the shortest days, a string of ten 9hr 4min ones between December 17 and 26.

Actress Jane Russell is 58, Ray Davies of the Kinks hits 35. and George Washington's wife Martha would have
been 248 today.

On this date in 1948 Columbia introduced the first 33 rpm long-play phonograph record, back when men were men,
women were women and vinyl was cheap.

Friday June 22: As Southern As Can Be

Another few thousand yards south and he might have been Kris Gonzales. eh? Kris Kristofferson was born 43 years
ago today in the southernmost U.S. city of Brownasville, TX (1936).

Todd Rundgren hits 31 today. Peter Asher. a high-powered manager and producer since the old Peter and Gordon
days. turns 35. Osmond Brother Alan saw the laat of his twenties yesterday.

Nine years ago President Nixon signed the bill lowering the voting age to 18 { 1970).

Freddie Prinze would have been 25 today. Judy Garland died on this date in 1969. Fashion designer Bill Blass is 57.

The United States Justice Department was created in 1870.

Twenty-three years ago this coming weekend Dean Martin and Jerry Lewis broke up as a comedy team, and the
public perception of them at the time was a consensus that Lewis would succeed on his own but Martin would fade into
quick obscurity. Of course both of them have done fine. with Dean getting great mileage from alcohol and Jerry becoming
a national hero through Muscular Dystrophy. Yes. it just goes to show you never can tell . .

ON COLUMBIA RECORDS

Readers wishing to contact Brad Messer may do so c/o Radio & Records,
1930 Century Park West, Los Angeles, CA 90067

N
0>
wm
Ouw
(G
w w
- R
9!—
>3
2@
w
o w
w
TO
3Z
u,co
S w
X
Tt
\ - @

i
2
o«
0
0
o
g
2
=
m
-l
<
<
o
2
=
-l
o)
0

A FULL MOON PRODUCTION.




WGCL on
B100 25-21
KIMN 25-22
13Q on
WTIX add

AMERICA
©1979 EMI AMERICA RECORDS, INC.

WNOE add
WBBQ add
WLAC 40-36
298 add 36
KNOW 21-16

KXX106 29-26
WERC 27-25
WSGN add
BJ105 on
KRUX on

THE SINGLE

WFOM add KDZA on
WTMA 11-7 KBOZ 22-18
KAYC deb 40 KRLC on
WKAU on KBIM 34-29
KCBN deb 39

THE ALBUM
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Defining The Résearcﬁh-Pro»‘biem

In last week’s column 1 laid the groundwork
for a discussion of the steps involved in a re-
search study As | indicated then, arriving at a
suitable and clearly specified definition of the
problem to be researched is absolutely critical
to the success of any research project

see the lack of problem definition in
many stations’ seeming preoccupation
with music research. Not that music re-
search isn’t important, but is the music being
played the only problem, or even the most impor-
tant problem, related to the station’s success?
In many cases, | think not For the most part,
music research conducted by the station can be
seen as a sort of “fine-tuning” (no pun intended)
of the station’s programming. Fine-tuning is im-
portant, but it doesn’t do any good to fine-tune
a machine that is pumping out the wrong product
for your market. Therefore, before jumping into
music research or some other form of market
research, you should take the time to sit down
and seriously think about what problem it is that
the research should address. Thus, problem
definition really amounts to the formulation of
objectives for the research effort. Just as pro-
gramming without objectives is suicidal, so is re-
search without clearly-specified objectives.
identifying the “right” problem is easier
said that done, unfortunately. Many research
studies fail because they erroneously address
only the symptoms of the problem and not the
; problem itself. While there are never any guaran-
tees that you have selected the appropriate
problem, there are several kinds of input which
| are important at the problem definition stage

Performance data
Internal “brainstorming’’
External incidents
Exploratory research

|
- Performance Data

erformance data are essentially market

statistics which reflect how well the sta-

tion is doing in its market. Clearly, for
the radio industry, performance data comes from
the Arbitron ratings. The overall share of audi-
ence is an obvious first clue as to whether you
have a problem or not. But what is the nature of
that problem?

the average quarter-hour has dropped significantly
This would suggest that listeners are still tuning
in, but don’t like what they hear and switch to
another station The problem to be addressed in
this case would relate to the “sound”’ of the sta-
tion

your market.”

In another instance, suppose the average
quarter-hour remains stable, but the cume drops
This would indicate a core of “loyal” listeners,
but decreasing “trial” by other listeners. The
problem suggested here may be one of your
station’s “image’” among non-listeners. No mat-
ter how good the programming is, it won’t matter
if they never tune in to get exposed to it.

These kinds of clues which can be derived
from the ratings are often a useful first step in
problem definition. Before deciding for certain
on the problem, however, there are some other
inputs which can be helpful

Internal Brainstorming

ften a brainstorming session among sta-

tion personnel can uncover some poten-

tial problems or explanations for problems
indicated by the ratings. Getting a number of
viewpoints on how the station might improve its
programming will not solve the problem but
may help to crystallize it for further investiga-
tion. The key thing to remember in a brainstorm-
ing session is that it must be a free and accepting
atmosphere, not one of rejection. The goal is to
get out a lot of ideas, not to evaluate them.
The evaluation comes later and may be coupled
with input from listeners.

External Incidents

he alert PD will always have an ear tuned
to the market, to keep in touch with
what listeners have to say. Random com-
ments by listeners can otten be quite revealing
and suggestive of problems to be addressed.
One way to get more informal input of this kind
is to carefully log the content of all calls to the

“Be warned that informal inputs are hardly ever representative of the entire
market or market segment you wish to serve. Informal research is useful for
problem definition, but that is only the first stage. To move directly from
exploratory research to a decision is pure folly.”

areful analysis of the Arbitron book can
give further insights into the probable
nature of your station’s problem. While
| am no expert on the use of Arbitron books,
fortunately, Jhan Hiber has been providing some
excellent background on their use in his “Ratings
and Research’” column. | will just give a couple
of quick examples here Suppose, for example,
that your station’s cume has remained high, but

stations. A second idea might be to ask each
person who calls in a request, or who calls in for
a contest, to name two or three things they like
about the station and two or three things they
dislike. Or ask which other stations they listen
to and why. The same kinds of questions could
also be asked in conjunction with your call-out
music research. The exact source of ideas is not
as important as the need to get the ideas from

R&R/Friday, June 16, 1979

your listeners somehow These ideas can then
be converted into researchable problem state-
ments

Focus Groups :

have previously written about the use ‘

of focus groups at the early stages of a
research study Focus groups constitute
yet another form of informal input to the problem

definition stage of a study. Thus, focus groups, |
and other informal inputs described above, are |

what is referred to as exploratory research; ie
research designed to explore for problems We're
not talking now about manufacturing problems,

“Music research conducted by the station can be seen as a sort of ‘fine-tuning
of the station’s programming. Fine-tuning is important, but it doesn’t do any
good to fine-tune a machine that is pumping out the wrong product for

|

but rather uncovering problems and separating
them from more surface-level symptoms

he great danger of focus groups, and of
informal inputg in general, is that you
will be tempted to treat their results as
the solution to, rather than the identification of,
the problem. So be warned that informal inputs

are not necessarily, and indeed are hardly ever, |

representative of the entire market or market
segment you wish to serve. Informal research is
useful for problem definition, but that is only
the first stage in a 10-stage process, as discussed
in last week’s column. To move directly from
exploratory research to a decision is pure folly
It may work once, but it will not work con-
sistently.

Use of Outside Consultants
n some cases, you may be planning to
use an outside research firm or a con-
sultant to assist you in your research ef-
forts. If so, they should usually be included in
the problem definitions, as they often have a
broader perspective and can give another view-
point of the problem. One caution: some con-
sultants and research firms specialize in one ap-
proach or one method and do not tailor their
research approach to the problem at hand. So
be sure that the outside consultant is taking a
flexible problem-oriented approach and not a
narrow method-oriented approach to your study
Otherwise, you may end up with a very nice,
very expensive study that is totally up the wrong
alley
In summary, there are numerous kinds of in-
put which can be useful in arriving at a problem
definition for a research study. Problem defini-
tion is crucial because it sets the objectives for
the research effort and helps to enhance the
likelihood of a successful study and ultimately,
a good decision

Next week . . . determining the decision to
be made as a result of the research.

Dr. Richard ). Lutz is Asso-
ciate Professor of Marketing at
UCLA’s Graduate School of
Management, and an acknow-
ledged research and marketing
expert. To direct questions to
Dr. Lutz, call R&R at(213) 553-
4330 or write to Radio & Rec-
ords, 1930 Century Park West,
Los Angeles, CA 90067.
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PROVEN 138 +DEMOS!
IMMEDIATE FEMALE RESPONSE!

- MAXINE
NIGHTINGALE

“LEAD ME ON”

31

I

|
|

.

-

¥ WFIL add

WRKO add
- 793 add

WLCY add
KSTP on
WDRC add
WHYN add
WICC add
WAYS add
WTIX add
298 add
KNOW add
WFLI add
WERC add
WKIX add
KVI-FM add
KCBQ add
WPTR add
WNAP add
WRQK add
WRFC add
KELI add

Y 4 _“," A
& - WL e —

 ALL DEMOS IN A FEW WEEKS OF AIRPLAY!

KLEO add
WSPT add
KYSN add
KBDF add
WAVZ 21-18
WNOE deb 37
WBBQ deb 29
WSGN deb 31
WKY 28-26
KGW 12-10
WGUY 14-10
WTSN 23-16
13FEA 27-20
WEEO add
14WK add
WCIR 21-14
WAAY 22-17
WCGQ 4-1
KKXL 19-15
KLMS 7-5
KREM 21-14
KBIM 21-17

Just Released!
Maxine’s New Album |
“LEAD ME ON”

y Manufactured ‘5 v E :>
\ : and Distributed ‘
D S e by IRG/A Records VINDSO
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' Research

“Be creative, that's the key to finding a
pood story — in the Arbitron data.”

Prospecting For Sales,
Programming “Nuggets”

If you are cagerly waiting the release of the
A/M79 local Arbitron Radio Market Report, you
may also be wondering how you can quickly go

which will rank as many stations as you specify (top
10, etc)). You can rank for any major demo group
broken out by Arbitron, and you can look at either

A&R/Friday, June 16, 1979

Week In Review

#

Programming & Sales Clues

See article on this page for tips on what useful
hreakouts you can get from the Arbitrons.

Arbitron Promotes Rick Greenhut

Former Eastern Radio Account Executive will
now head Arbitron’s Eastern Advertiser/
Agency Sales division. Arbitron seeks to bol-
ster efforts to head off agency inroads from

through the book to find the high spots. Glad you
asked. We have just put together some tips that
will give you the good news — and the bad news
too, if there is any — in a relatively short period of

average Or cume persons. new ratings services.

R&R Signs With Market-Buy-Market
Computer Service

= Time Spent Listening Comparison

Starting with the A/M *79 Arbitrons, R&R
will use exclusively the MBM sales and pro-
gramming analysis system. R&R will be the
only trade publication with exclusive use of
the system — meaning that R&R will now be
able to provide you with in-depth analyses,
more quickly. Stay tuned for more useful
analyses of Arbitron and Burke reports.

_—

Audience Composition Report: AQH —
¢ Any City. USA Metro
Sex/Age: Men 18+ :
Pop (00): 16892
Arbitron: July ‘77-May ‘78
Dayparts: Mon.-Sun., 6am-Midnight

NOTE® FIWST LINE IS PCT DISTR.

Programmers interested in how their audience
loyalty stacks up against a competitor find this a use-
ful report. Besides ranking on a time-spent-listening
basis for whatever demo and daypart you want to
examine, the printout contains other useful average
and cume persons data.

Robot Rundowns

If you can afford a nominal monthly fee 1
strongly urge you to sign up with a computer sales
and programming analysis service. Using the “'rat-
ings robot”’ to do the rundowns for your station
can save you time and open your eyes to further ana-
Iytical possibilities. We at R&R have just signed with
the Golden West subsidiary, Market-Buy-Market, one
of the most respected of these computer services, but
there are other good firms also on the market.

Once you've signed with a “ratings robot,” you'll
find that there are dozens of analyses you can now
perform quickly. Here are a few I've found useful,
along with examples of how the data is generated
from the Markety-Buy-Market computer:

Time Spent Listening Report —
Any City, USA Metro

Sex/Age: Adults 18+

Pop (00): 35235

Arbitron: July ‘77-May ‘78
Dayparts: Mon.-Sun., 6am-Midnight

SECOND LINE [S INDEX Tu THE PUP.

*41iS/DAY  AVG. V/4 HR. WEEKLY  CUHE
(Adi STAL1UNS LISTENED QTR.HR.(00) RATING CUXE(Q0) RATING o . . eSTATIUN AANK ORDER BASED ON MEU 180
== a3z SEcA=3IE amms ICESSEESSS = a A 8 18-24 25-34 5-44 4 4 5= Se
Condensed Rank Report lren = e e e e TeT timmiie il s bee mme eem e e
2 HOUD=AF ] 442 1.3 6694 19.0 POP DISTH 100.0 18.4 22.4 18.5 15.8 13.5 1.5
This printout contains a multi-daypart ranker, 3 uLLL-F o1 o of| #Be 87 | wega-Fd 1000 7.6 126 16,0 148 202 247
e . . . o IBO '
S AHAA-F o5 147 0.4 2435 6.9 . SIIRERE, T $ <
6 WJJI=Ai '} ;Ig 0.5 5933 8.2 2 HAM=Al 100.0 5.1 10.7  17.9 20.4 20.4 25.5
" ! MECE=Ad 65 4 1.0 6 16.1 28 43 97 130 151 222
Condensed Rank Report: AQH — 5 dFFF-Ad 27 250 0.7 4725 13.4
Anv Citv. USA Metro 9 CCe-AM 44 265 0.8 6573 13.7 3 WEEE-AU 100.0 o;(z) '1&3 '762 z?g: ".‘z% |?3;
Sex/Age: Adults 25.49
Pop ((x’)_ 16797 4 ADDD=-AF 100.0 1.6 0.3 Idég J;}g I?.g I?_.’g
| 9 42 4
y : 0 — .y
Arbitron: July ‘77-May ‘78 * Average daily time-spent-listening 5 WGGG-Fit 100.0 4.9 11.3 141 30.3 23.9 15.5
(per cume person) for selected 27 50 76 192 118 135
MONDAY THRU FRIDAY stations in the above dayparts). 6 WFFF=AM i00.0 8.8 zslig 2?32 16.2 |36§ ':63
NUN  OAM-10AM 10AM= PN IPu-1°8 1Pu-N1D SAM-M{D
7 WCCC-AM 100.0 43.2 331 e 1.6 2.5 L1
| Asmra d1o sOAE LS uOR-A B3R 02 mbooar  oi 234 148 64 48 19 15
J AbkE =AM NT ACOG-Fu 190 WpBU-FM 161 WEBE-AMN BT WEEE-AM 112
; :ég::; ;20: :E‘E;::.’. ::g :EtF:E::: :Z: :i::::: Z; ::#:i: :ﬁ 8 WKKK=AF 100.0 38.10 30.5 22.9 5.7 1.9 1.0
ADOD=AF 224 nrrii-Fd St WAAA-AM 150 WHHH-F N 69 nGAO-FM 148 207 136 124 36 1) L
LPFNLIVY 155 wFFF=Ad 150 ACCC~AM 153 nSSS-AF 55 ®ROCC-AM 140 "
prm LSS DWAL INMLE Ll Audience Composition Analysis ool SRS Sl Magh R e OB R
AKKK-AF 143 lusu-r;‘ 137 AJlJ=aM 129 mNI8-F4 Al A11I-AM "l u le p() y L g9 J Y
SATURDAY W s 3 . : 10 WJIJJ-AU 100.0 8.5 28.7 22.3 8.1 19.1 4.3
ant to see if your competitor skews younger \ " i 7
Javn e pime mmpe g o eSS L end like to se i the 124 S
- L o L} - =
EEE MR BIEE BN BRI R than you Ao e udicnce over age S
- Lle's ) " - - . .
$aomefy 124 Meot-d 10 scccde 038 SCCCTM 8F MeEeaw 12 leader has most of their audience over age 55. An Food For Thought
‘; :ﬁﬁ:ﬁ: '!: :::::2: :?;; :EE‘E::: ':: ::'s.s':i; 33 :555::: :52 d m Si[ion anal sis can be a reat t()ol
el AR OMERA GRS amed o B e ' The type of analyses that we've shown here
16 MooAu ) WOMD-AN 113 aww-fu  OF MECE-AW 42 WeQoFw 92 helping both sales and programming efforts. There 11 erve as some food for thought for those of
SUNDAY 3 1 1
rt shows the stations ranked according to size of A T o i
i s D leomte T 1 5:) - avérave dudiatice, and thit stiows wiat o you really interested in digging into an Arbitron. You
- 16w ol L] - 142 wi = Al ANGOG~-F 14 » g
M vinw o owech 1 hechs 3 13 Ielh g i tl" 184) p‘; . can, by the way, perform many of the breakouts
wopp- B & E e of that audience (in this case men resides m s 3 :
'EE :"‘,‘ ‘35 LGS T :‘,‘,‘,:-i: Y L hich d Aoin Sarioiy demor and daypdees shown here by hand — if you don’t mind the many
L1 ~AU ANNN-FM 149 AJ))-al 94 HCOC-AM 46 WFFF -AM 80 2 : H . .
TR e I L R wicly (eAtios: waghtl, Ak Yi hours it will take. Be creative, that's the key to
L - L N 3 A o S can be used for the analysis.

finding a good story — and the true story — in the
- Arbitron data. Hope you strike gold!

{~ “Jhan Hiber, R&R’s Research
Iditor (and former Manager
of Arbitron Radio). welcomes
| vour questions about ratingy
' and rescarch. Call Jhan at
213-553-4330 during bunines

hours. California time. 1f you

- Q«A

Several callers have wondered recently, “Why does it seem tn take Arbitron so long after a survey
to release the results?

There are two major causes for what may seem like an intermin bhle delay care to leave your message or

sueeps in the year,

during the major
there is also a TV survey being processed by Arbitron. When the two “over
Additionally. radio is a much more difficult

question  anon ymously. or

ing non-bus
ly \' s given prionty in process er radio need to call dllrllfk no
iness hours in California. call

rh vith slogan ( ‘flips” and the like so that just the sheer weight and lehve vour message on
: ! dlt ut no soonel an « month our 2+-hour line, 213-5582
3525, Jhan will get back to

vou ASAP
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The Big Eight to get even bigger? We picked up a hot rumor that Baton Broadcasting,
owners of CKLW/Detroit, was negotiating to purchase XEROK/EI Paso! The deal was to in-
clude the full simulcast of CKLW on XEROK via satellite hookup (both stations broadcast on
800 kHz). Adding CKLW'’s 50 kw and XEROK's 150 kw, you can guess at the effective coverage.
Her new album The rumor was true. but before you start tuning to 800, the negotiations between Baton and XEROK have
" broken off and the deal will apparently not happen any time soon. Interesting concept though, eh?

Street Talk congratulations to Neil Bogart, President of Casablanca Record and FilmWorks,
who was appointed by California Governor Jerry Brown to the Board of Directors of the California
Museum of Science and Industry. Neil will help plan the new Modern Media Exhibit. which will
spotlight the U.S. music industry. He will also serve on the Coliseum Commission. which manages
the L.A. Coliseum and Sports Arena (the sites of many rock concerts).

A couple of interesting call letter changes in the news this week . . . KVI-FM/Seattle, after
noting the considerable confusion between them and their AM station, KVI. has applied for and
received the new calls of KPLZ, which will be pronounced K-PLUS. Gene Autry. Chairman of the
Board of Golden West, made the on-air announcement of the identity change himself.

Meanwhile in Louisville, WKLO and their FM, WCSN, have applied for the new call signs
of WKJJ and WKJJ-FM. They have already adopted the new collective identity of KJ-100
(simulcasting AM & PM drives) under the consultation of E. Alvin Davis. E. Alvin is looking to
fill out his staff with a few select air talents. Contact him at WKLO/ Louisville.

Street Talk has it that Tanya Tucker wants out of her pact with Far Out Productions, but
that Far Out may sue for $1 million in an effort to keep her under contract . . . details coming on
that one.

Gary Guthrie has been named the new PD of FM-10/Memphis, replacing John Wagner,
who resigned last week.

WNEW-FM/New York MD Tom Morrera has not quit the station following his shift from
Music Director to the all-night show. Tom reports that he was happy to relinquish his MD chores
for a full-time airshift, which is what he wanted in the first place. Mary Anne Mclntyre is the sta-
tion's new Music Librarian.

NARM, meeting in Los Angeles. adopted a resolution that all cassette products should be

packaged in an identical size configuration to current 8-track releases in order to facilitate the dis-
play of both tape sizes in current retail display equipment. With the way cassettes have been selling
lately. it sounds like a timely idea.
[ This is a trend Street Talk would like to see continued . . . John Sherman, who for the past
four years has been the PD of KJRB/Spokane, was promoted to the position of Assistant General
Manager of the station. In addition to assisting GM Rob Krebs, John will continue to program
KJRB as he becomes more active in the day to day management of the station. Qur congratulations
to Kaye-Smith Radio on another well-deserved promotion from within.

Lifesong Records has exited its distribution deal with CBS. reacquiring rights to all artists
(Dion, Henry Gross, Dean Friedman, Gail Davies, etc.) and original masters. The whole thing
is very friendly parting agreed upon by both parties.

Check out the national winner in the Steve Martin Look-alike. Act-alike Contest this Friday
night (6-15) on the “Tonight Show."” Steve will host and present Mark Philips, who originally
| entered the contest with WKDF/Nashville.

Susie Gershon has exited Mushroom Records and will return to the Midwest for some
relaxation.

Les Garland, PD of KFRC/San Francisco, has accepted an invitation to be the keynote
speaker of the Australian Broadcasting and Television radio and records convention later this
month in Sydney, Australia. Quite an honor for Les. not to mention a long plane ride!

And finally, are the ARB's going to be a little later than promised this spring? Word from
Beltsville is that a few problems have come up and there may indeed be a delay in the original
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From th siges 7 l’?ON'T SCREAM WITH YOUR MOUTH FULL — The big question all over North America is,
Produced by Richie Rome for R&R Productions Have you seen it yet?”’ The “it” in question is the motion picture “Alien.” The reaction has

been very gratifying so far with box office racords being set in every city ““Alien” has been

shown. Caught at the Toronto premiere are CHUM staffers (I-r) John Tucker, Wendy Con-

Zer, Mike Holland, Jim Van Horne and (at a slightly safer distance, one row back) Gord
ames.
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Songs receiving subsiantial crossover activity are listed
alphabetically. Shaded armas Indicate originsting format.
Rocords which originate simultaneously in two or more for

mats are not shaded. Descriptions are compatible with R&ER
chart tarminology

MULTI-FORMAT MUSI(

TOP40 | o |DISCO| ASR | (zmy” | PR
Rhgthms IS See Page 70 0 See Page 74
See Back Page See Page 18 See Page 38 See Page 54 ke
TLANTA RHYTHM SECTION “BREAKER” o o “%:‘rEtA:QK R”
ATLANT hart €)- Album Chart: 40-23 ) 4
“Do It Or Die"* (Polydor) chart 99 “MOST ADDED"”’ “MOST ADDED"’
Y—TR—— Chart 9-18 7 Sy >
BELLAMY BROTHERS *‘Significant A s, Slgn.lflcfnt
“If | Said You Had...” (WB/Curb) Action”’ 5/18/79 Action
P “NEW & ACTIVE” v
CHIC “Significant | o o AcTiVE” | “MOST ADDED"
““Good Times* (Atlantic} Acﬁon" (All Regions)
“Significant chart 13
DR. HOOK e
“When You're In...” (Capitol) Chart @-O Action” “HOTTEST”
“BREAKER"’ Chart: 40-37
[ L LA chat Q@ Album Chart Deb. 12 “NEW & ACTIVE"
“Shine A Little l.’ve {Jet) “MOST ADDED"”’
GLORIA GAYNOR . R” Charts: 1717
“"Anybody Wanna...” (Polydor) CLIMBE
ISLEY BROTHERS " )} “NEW & ACTIVE” ‘
| Wanna Be With You’'(T-Neck) Ho“EST
JONES GIRLS Crart 11 ©
o 4 a0 (4
“You Gonna Make...” (Phil. Int'l) HOTTEST HOTTEST
(East, Midwest)
s Sianifi Debut &)
KC & THE SUNSHINE BAND Significant » v | Chart &
“Do You Wanna...” (Sunshine/TK) Action”’ HOTTEST NEW & ACTIVE
EVELYN ““Champagne” KING “CLIMBER” |“NEW & ACTIVE"’
“Music Box" (RCA)
Chart 44 ’*Significant
MCcFADDEN & WHITEHEAD o " 1 ” “HOTTEST” 9 5
“aint No Stoppin’..” (Pwil tnr) | NEW & ACTIVE HOTTEST Fhipod o LI Action”’
BETTE MIDLER “Significant wsg-' :DCDI IEUS"
“Married Men’’ (Atlantic) Action" (South, West)
chart -0 chart Q-@
ANNE MURRAY 7] e % sdd
“Shadows In The...” (Capitol) NEW & ACTIVE “HOTTEST" “HOTTEST
Chart 8-10 Chart: 35 €)
OAK RIDGE BOYS Peaked at No. 1 on o e
“Sail Away " (MCA) 61179 NEW & ACTIVE
T = ~ | *Significant
EDDIE RABBITT “Significant NEW & ACTIVE 9 Action”
“Suspicions “ (Elektra) Action”’ “MOST ADDED" | “MOST ADDED"
Chart 39-36
ROXY MUSIC Album Chart: 25-30 i w
“Dance Away “ (Atco/ NEW & ACTIVE
- ape a R s
CARLY SIMON *“Significant No. 1 Singles Chart SIQI\-Iflcgnt
“Vengeance" (Elektra) Action”’ Action
7 g Peaked at Jazz:
SPYRO GYRA Slgn!flcant “HOTTEST" No.1Jazz Chart Chart 1817
“Morning Dance” {Infinity) Action’’ on 6/8/79
“BREAKER’’
EDWIN STARR “NEW & ACTIVE” Chart Debut
“HA.PPY. Radio” 20th Century) *“MOST ADDED"
Chart: 3- S A
DONNA SUMMER Chart: Debut @ “HO'ITEST“ uHO"EgTu s'gn!flcﬁl“
“Bad Girls" (Casablanca) “BREAKER"”’ (All Ragions) Action
Album Chart 6-14
JAMES TAYLOR p =
“Up On The Roof” (Columbia) NEW & ACTIVE "HOT"EST" chart ©-O
Iy -3 ' H
VILLAGE PEOPLE Significant ? .
“Go West" (Casablanca) Action”’ NEW & ACTIVE
ANITA WARD chart O-® "I'(irg'lt';'-EOST" “’Significant
“Ring My Bell” (Juana/TK) (All Ragions) Action”’




PETER FRAMPTON
“| CAN'T STAND IT NO MORE”

. KRTH  WIET WNAP KQD!  KFIV JB105 KRSP WQOK Q102
KFRC WBEN-FM WSGA WAEB KTKT 3WD KCPX KERN  KSLY

 KPAM WKXX 96KX KUPD KRQ WBBQ WROK WLAC WLCY

.~ KSLQ WSEZ KLIF KBEQ KRUX KOPA FM99 KSLQ WTIX

- KHJ KQEO KRBE KNUS WSSC KFi WIGY KEZY CKLW

- KJR KJOY WISE WZUU WING 92Q WYSL KUHL  WKIX
KJRB KRKE WFLB Y100 WNOE WZDQ KROY KNOE KYNO
WRJZ KATI WOLF 13Q WAPE WANS KFYE WGUY KKLS
Q105 WNDE WGBF KDZA KTAC WBGN WORD WIRK  WKBW

KYYX

THEHIT SIGI.E 6’M PEfEn FRAMPTON
From the album “Where | Should Be™
ON A&M RECORDS & TAPES [MjEsinsiemtun

SEE PETER FRAMPTON WHERE HE SHOULD BE
ONTOUR ALL-OVER AMERICA.  .........cumions




DOES HE THINK THEY'RE SEXY? — Rod Stewart met the winners of WZZP/Cleveland’s “Da Ya Think I'm
Sexy” contest recently. Pictured with the three winners are {back row, l-r) Warner’s Stuart Mornson and Larry
Bole, (front, I-r) Rod Stewart and WZZP PD Tim Bird.

GATHERING A “LODGER” SAMPLE — A representative sample of the at-
tendees at RCA’'s New York David Bowie party (celebrating his album

R&Rl_Frlday, June 16, 1979

MANGIONE MADNESS AT WRJZ — Chuck Mangione’s promotional visit
to WRJZ/Knoxville provided some unexpected twists. First WRJZ MD Mark
Thompson (leftt commandeared Mangione’s flugelhorn, paralyzing his
lips after trying to play it. Then PD Bob Kaghan (right) held Mangione's
hat for ransom until the hornman discovered a cure for Thompson's lip
paralysis. At press time, no definitive information was available as to
whathar Thompson's lips were alive or merely Memorex.

“Lodger” s release) were gathered for the camera. Pictured (I-r) are 99X-FM THE BLANK LOOK — When Chrysalis’s lan Hunter visited KFl/Los Angeles, everyone present joined in making
PD Bobby Rich, the station’s Darleen Trucelli, RCA's Dee Pianack, Bowie, spectacles out of themselves. Pictured glassy-eyed (l-r} are Chrysalis's Toby Lubov, lan Hunter, KFI MD Roger

and 99X’s Rick Bisceglia. Collins, and the label’s Billy Taylor.

VILLAGE PEOPLE GO NORTH — CKGM/Montreal sponsored a Village People concert in town, tying in a lookalike
contest in which over 1000 listeners donned V.P. attire for the show. Twaenty-five contestants won cash
prizas; the rest probably scored socially. Picturad (kneeling, front) CKGM's Disco Doug; (-1, middle) three
winnars, CKGM Promotion Director Paul St John, and Polygram Records/Canada President Tim Harrold; (I.r,
rear) three authentic Village Persons: Glenn Hughes, Randy Jones and Alexander Brilay.

LENNY & SQUIGGY AT KSTP — KSTP/Minneapolis air personality Mike
McNoeil was privileged to interview new Casablanca recording act Lenny
& Squiggy (aka “the Squigtones ") recently. Pictured (I-r) are Lenny, Squiggy
(diractly below a sign giving away KSTP’s rating period trade secrets),
and McNeil.
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John
Leader

Name That Tune

It happens every day. If you haven't picked up a radio station request line lately,
just ask the members of your staff that do, and they’ll tell you . . . people are constantly
calling your station, asking things like, ‘*“Who sang that last song?"’, or, ‘““What’s the name
of that new Elton John song you guys just played?’* Music identification is a real problem.

Those of us in the business of radio and records tend to forget, no matter how often
we remind ourselves not to, that the public (listeners/record buyers) are not nearly as
“hip’* about music as we are. They may not be able to tell the difference between the Bee
Gees and Electric Light Orchestra. And as preposterous as that statement may sound, it’s
true. Still, day after day in markets all over the country, jocks play songs both new and
old without identifying them by either title or artist or both.

Time Won’'t Let Me

The new rage at Top 40 stations of playing several songs in a row with a minimum of
talk contributes to the identification problem. As the supposed clutter of excess jock talk is
eliminated in music segue situations, the song titles and artists’ names are among the first
casualties. Further, if songs played in sweeps are identified at all, it usually happens at the
sweep's conclusion (a la AOR) with most songs incompletely identified by artist only. Are
we leaving our listeners in the dark?

John Sebastian, Program Director of KUPD/Phoenix, was graphically reminded of
the listeners’ dilemma during his days as PD of KDWB/Minneapolis. ‘I was going over
the talk-back feature from the latest ARB, reading the actual comments people wrote in
their diaries. The second biggest complaint that diary keepers wrote about KDWB was that

we didn’t identify songs with title and artist. Now, at that time KDWB was extremely fa-
miliar with music often we were very late adding songs in the market. We would wait
until our research showed a song as being very well-known before adding it, figuring at
that point most of our potential audience was familiar with it. The diary comments proved
to me that our assumptions were incorrect.

We (in radio) really forget that one of our primary services to our listeners is telling
them what music we are playing for them who sings it, what the title is. The syn-
drome for a lot of Top 40 stations is that the music we play is so familiar anyway, most
of our listeners know the songs. I found that wasn’t true in Minneapolis and it's not true
in Los Angeles or Phoenix either. I think it’s the same in any market. Even a song that's
been in power rotation for several weeks can be an unfamiliar or new-sounding song to a
segment of our listening audience.”

SMILE, THE FIRST ONE'S OVERI — The staff of Doubleday’s KWK/St. Louis got together for
this group shot as part of their “last day of the ARB’ celebration. Pictured (l-r) are: PD
Bob Hattrik, Engineer Ed Jurich, jocks Larry Moffit, Chuck Geiger, Chuck Roberts, Dick
Hughes, Bob Stevens, Mike Hamilton, and Al McDonald, newsman Rob Willlams, Jock Cary
Paul and Chief Engineer Andy Butler. Missing in action (he was on the air) was afternoon
man Bruce Vidal.

Jim Wood, Program Director of WSKZ/Chattanooga, has made sure that every new
song played on his station gets full identification *‘Anytime we play a new song, we identify
it because we know there are people listening who will not know what the song is. Even
if it's a familiar-sounding artist, like a Billy Joel, we will always identify the new material.
The only time record identification is not that important, in my opinion, is on a killer song
that everyone knows already something that is a big hit.”

John Sebastian has taken that philosophy one step further. “The way we handle it at
KUPD is by making sure every record we play gets complete identification, whether it
be presold before a sweep out of a stop-set, or identified after the fact. We don’t talk over
any record intros, so the songs in sweeps are back-sold following the sweep.”

What's Going On

Anyone who has ever tried call-out research reading a list of titles and artists to a
person on the other end of the phone (or at an in-person interview) can attest to thg fact that
people don’t know the names of all the songs you're playing. That was one of the primary rea-
sons that call-out research began using portions of the songs themselves as a better way to
jog listeners’ memories and test their musical preferences. People couldn’t identify songs
just by title and artist, but when they heard ‘‘the hook'" their reaction was different
“Oh yeah, I know that one!"’

Jim Wood pointed out another fact about the listeners’ inability to identify songs that
is quite important. ““We have found that the problem compounds itself in the upper demo-
graphics. The 25+ group is the most difficult group to test songs with because they seem to
have less musical knowledge about who sings what song than do the younger demos. A song
really has to be familiar for the 25+ audience to identify it."”’

Even oldies, including million-plus selling, national number one hits are not immune,
as John Sebastian pointed out. ““We just ran a 60's rock weekend and, as always, we gave title
and artist on everything. Still people were calling all weekend asking, ‘What was that song
you guys just played?’, or ‘Who sang that?’ it’s frustrating.”

Listen To The Music

How do we solve the problem? Or better yet, can we solve the problem? Obviously
the ideal situation for some listeners would be for each song to be identified prior to and
immediately after being played on your station. That would make for pretty dull-sounding
radio and room for little else within the format. But there has to be a compromise, where
the listeners get the musical information they want and the radio station does not begin
sounding like a musical head-alignment tape. Perhaps just stating the problem exists is
enough.

But wait. There are those who would argue (with justification) that many listeners don’t
listen close enough to hear the information when it is presented. And that is a statement I
wouldn’t argue with. That brings up the question of why don't they listen to what we're say-
ing on the radio, and the answer might be found in the things we've been saying (or in this
case, not saying) on the air. As listeners heard many Top 40 stations becoming a never-
ending stream of one-liners promoting this, that and the other thing all “‘coming up in just
minutes, stay tuned,” maybe their attention span was stretched to the breaking point.
Disc-jockeys weren't saying much worth listening to, so listeners became experts at selective
hearing; tuning in for music, tuning out for jock rap. It would then follow that if they like
the music, maybe they would listen a bit closer if we talked about that music.

I would be the last to advocate complete identification of every record played on any
station by title and artist, but remembering that the listeners often want that information
is very important. Since music is 80-85% of what most Top 40 stations are all about, it’s
far too important to be left to chance. And certainly it is to radio’s advantage that the aud-
ience quickly become familiar with any new product you may be exposing. If the lis-
teners are not made aware of what a particular new song is and who sings it, their meth-
ods of responding to it become severely limited. They cannot call and request it or go into
a record store and buy it without going through a questioning process that may not always
yield the correct answer. The positive feedback necessary to keep a new song on your
playlist becomes more difficult to measure.

Programmers would do well to remind their air staffs that to assume the listeners
know every song they hear on your station could be a dangerous error. The public has nei-
ther the time nor the tools to become as musically **hip” as we might like them to be, but we
can help. If your entire format clock is clogged with one-liners promoting your station, then
song identification can become too infrequent. If you segue several songs together, identify-
ing them after the fact, do you give the listener all the information he or she might want
or is it simply the artist’s name?

Song identification is important especially when you remember that several studies
have shown that most people first hear a new song on the radio. Often that first radio ex-
posure leads to a purchase, and let’s face it, without record sales to help us determine a
song’s relative popularity, we would be losing a valuable programming tool. If song identi-
fication on your station has taken a back seat to other formatics, perhaps it’s time to re-
think another one of the basics. Listen like a listener and see.

Motion

You may have read with interest that Lee Logan has been tapped by First Media to
become their new PD for KFMK/Houston (R&R, 6-8) . If you read the article, you saw that
Lee will be looking for a complete airstaff to man the station when the new format debuts
later this summer. Lee is in immediate need of a creative morning personality and a music
director, as well as the other shifts, and he can be reached until July 1 at WPGC/Wash-
ington . . . Jay Walker is the new Music Director at KIDD/Monterey . . . KLIV/San Jose
has a new MD as well, Kevin Manna. Also new to the KLIV jock staff is afternoon drive
man Bob Landry, who joins the station from WHBQ/Memphis . . . Sandy Davis, who most
recently was a programming associate at CFTR/Toronto, will exit the station to become
the Program Manager at CKSL/London. He takes over his new position on July 1st
J.J. Regan is new to morning drive at KTAC/Tacoma, joining them from WFBL/Syracuse
.. . Kirk Cliatt has been promoted to PD/MD at WSSC/Sumter, SC, and Dave Jeffries
is now the Assistant PD at the station A new Top 40 station debuts this week in the
Tidewater area of Virginia. WQZQ/Moeyock, NC is actually located in Chesapeake. VA
and will be known as 2Q-92. Pete Low is the new station’s General Manager.

44&
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MANGIONE MADNESS AT WRJZ — Chuck Mangione’s promotional visit
to WRJZ/Knoxville provided some unexpected twists. First, WRJZ MD Mark
Thompson (left) commandeered Mangione’s flugelhorn, paralyzing his
lips after trying to play it. Then PD Bob Kaghan (right) held Mangione’s

hat for ransom until the hornman discovered a cure for Thompson's lip
paralysis. At press time, no definitive information was available as to
whether Thompson's lips were alive or merely Memorex.

DOES ME THINK THEY'RE SEXY? — Rod Stewart met the winners of WZZP/Cleveland’s “Da Ya Think I'm
Sexy” contest recently. Pictured with the three winners are (back row, Ir) Wamer's Stuart Morrison and Larry

Bole, (front, I-r) Rod Stewart and WZZP PD Tim Bird.

GATHERING A “LODGER"” SAMPLE A representat/ve sample of the at- ;

tandees at RCA’'s New York David Bowie party (celebrating his album "

“Lodger” s release) were gathered for the camera. Pictured (I-r) are 99X-FM THE BLANK LOOK — When Chrysalis’s lan Hunter visited KFl/Los Angeles, everyone present joined in making
PD Bobby Rich, the station’s Darleen Trucelli, RCA's Dee Pienack, Bowie, spectacles out of themsaelves. Pictured glassy-eyed (I-r) are Chrysalis's Toby Lubov, lan Hunter, KFI MD Roger
and 99X ’s Rick Bisceglia. Collins, and the label’s Billy Taylor.

¥

VILLAGE PEOPLE GO NORTH — CKGM/Montreal sponsored a Village People concert in town, tying in a lookalike [|ENNY & SQUIGGY AT KSTP — KSTP/Minneapolis air personality Mike

contest in which over 1000 listeners donned V.P. attire for the show. Twenty-five contestants won cash pgcNeil was privileged to interview new Casablanca recording act Lenny ‘
prizes; the rest probably scored socially. Pictured (kneeling, front) CKGM's Disco Doug; (I-r, middle) three g Squiggy faka “the Squigtones ") recently. Pictured (I-r) are Lenny, Squiggy

winners, CKGM Promotion Director Paul St. John, and Polygram Records/Canada President Tim Harrold; (I-r, (directly below a sign giving away KSTP’s rating period trade secrets),

rear) three authentic Village Persons: Glenn Hughes, Randy Jones and Alexander Briley. and McNeil,
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WIGO

{Continued from Page 1)

Even though Emit Mogul, WIGO
owner, had ordered that steps be
taken to rectify the improprieties |
the record showed there was no |
evidence the station took ‘“‘mea- |
sures to avoid’’ them, Conlin said.

Conlin added that he could not |
allow a different set of standards |
of conduct for an absentee owner,
such as Mogul, than for a local |
owner, because it would encourage
a “lax” attitude

The judge said the maximum
fine of $10,000 (the fine has been
upped to $20,000 as of March 1978, |
but this case began before the |
change became effective) would
have “little deterring effect’’ be-
cause revenues from program-
ming involved funds that “vastly |
exceeded”’ the fine.

Evidence Establishes Guilt |
The main issues were: 1) whether
lottery information broadcast was |
in violation of FCC rules, 2) whether |
reasonable measures were taken
to avoid the abuses, and 3) whether
WIGO Inc. was qualified to re-

main an FCC licensee

Using evidence supplied by the
city of Atlanta, Judge Conlin found
the station violated the FCC’s rules
prohibiting lotteries. He cited pro-
grams that were filled with three-
digit references and related “fi-
nancial blessings,” in addition to
language commonly associated
with numbers betting.

Gannett

{Continued from Page 1}
Disney family, will take over eight |
radio stations and four TV outlets |
owned by Starr. In addition to ap- |
proving the Gannett and Sham-
rock transactions, the FCC also
approved the purchase of WCFL/
Chicago from the Chicago Federa-
tion of Labor by Mutual Broad-
casting.

"

1

Skylab

{Continuad from Page 1} ‘

to you, something could happen.
So I called Lloyd's of London and
they found me a local underwriter, |
who sold me the minimum premium
of $250. I'm insured for a million 1
dollars in case of injury or death.
I'm hoping to get nicked on the
toe."”

O’Conner said that local TV and |
national press had devoted time
and space to his safety measure.
He added that to the best of his
knowledge, approximately 500
segments of Skylab may survive
the satellite’s plunge through the
atmosphere, with the largest
weighing up to four tons, with only
a two-hour warning available to
those near the projected crash lo-
cation. O'Conner, who plans a
further promotion around Skylab
to be announced later, had one
final worry — he’s covered from
June 15 to July 15, and the latest
NASA estimates place Skylab's
fall on July 16.

Listeners Into The Act

Meanwhile, WQUA/Quad Cities,
IL air personality W.W. Baker is |
offering his listeners insurance |
against the Skylab reentry. Cards |
sent in qualify for a drawing Fri-
day (6-15), which will award one
listener a $100,000 policy against
satellite injury, while runners-up
will receive crash helmets. And in
Detroit, CKLW morning man Dick
Purtan is reportedly selling $10 |
insurance policies on the “Skylab |
Is Falling’’ theme, and apparently |
received a friendly call from an |
insurance agency inquiring as to
whether he was licensed to sell
insurance. In any case, radio is
insured of an attention-getting

promotion for the early summer.
|

Audits' &
Surveys

{Continued from Page 1)

air’ and point out to stations and
groups ‘‘on the fence” that it's
“now clear that it’s Burke versus
Arbitron” in the radio measure-
ment field. Alpert said that the
industry could be well served by
Burke and Arbitron, “two viable
companies with good financial
backing.” He stated that Burke is
preparing a major presentation to
take to agencies to tell the story of
the Burke technique and the value

Major Market

{Continued from Page 3/}

of their business,” Kale added,
“With ' changing environment in
the field. one of the things we have
to do very quickly is start respond-
ing.”

Major Market spokesman Peter
Scheurmeier added, “In. light of
the situation we had three ways to
go: cut back to an extremely elite
group of stations, get out of busi-
ness, or set an aggressive expan-
sion campaign.” Major Market
Radio had been set up to handle
Golden West's largely Pop/Adult-
oriented stations, then expanded
to represent a limited number of
similarly-formatted stations. Now
the company plans to expand from
27 represented stations to 50-60
clients of varying formats. “It’s
just not practical to be locked into

one format category,” Kale said.
“The numbers of dollars are sub- |
stantial, and we're positioning
ourselves to pick up some premier
stations. We've been intentionally |
a short-list company, and we in-
tend to continue that philosophy,
except that we’ll call 50-60 stations
a short list.”

WB GOIN’ TO KANSAS CITY — KBEQ/Kansas City racently held a “record company appreciation party,” with

of its quantitative and qualitative
data

Jim Seiler, President of Media-
stat and founder of the American
Research Bureau (now Arbitron),
was not surprised by the A&S
developments, wondering “what
took them s¢ long.” Seiler said he
could see there was ‘‘no way A&S
was going to survive.” He felt that
the withdrawal reinforced what
Mediastat has been saying, name-
ly that you can’t start an alterna-
tive service by going into big mar-
kets and producing estimates for

them all at once. Seiler feels that
—

the gradual approach is the right
one, first getting agencies to sup-
port a service so broadcasters will
follow suit. Seiler felt that A&S
lost about $1.5 million in their ra-
dio gamble, and that Burke is in
the same position. However, Seil-
er conjectured that “Burke will
hang in for another year.” Many
industry observers feel that A&S
is not the last ratings firm casualty.
R&R Ratings & Research Col-
umnist Jhan Hiber will further
assess the implications of the A&S
dropout next week.

“Order of the Battered Boot’ award for the station’s involvement in a Su-
parwalk which raised over $50,000. Pictured flanking the March Of Dimes
representative are WLOF PD Scott Walker (left) and air personality Steve
Summers.

| POCO, MCA BAG KYA — Poco visited KYA/San Francisco before a concert

there, and brought along their “bagman,”” MCA West Coast Regional Pro-
motion Manager George Mangum. Also pictured are (l-r} KYA air person-
ality Joe Michaels, Poco’s Rusty Young, KYA MD Bill Minckler, Steve Moss
of ratail chain the Record Factory, and MCA Distributing’s Guy Covington.

a large contingent of Warner Bros. personnel flying into town. Pictured (Ir) WB Promotion VP Russ Thyret,
WB's Jim Larkin and Dave Stein, KBEQ PD Bob Laurence, WB's Pat McCoy, Carole Hart and Dan Kelly, and
KBEQ GM Jim Smith; tkneeling, front) WB National Promotion Diractors Charlie Lake and Bart Keane,

TAKE ME TO YOUR LEAH — Columbia’s Leah Kunkel visited Z93/Atlanta

recently. Pictured at the station are (/-r) Columbia’s Alan Oreman, Kunkel,
and 293 PD John Young.




“The perfect blend of rock and roll. The Yes sound and the Styx sound culminating
as one of the fastest moving songs I've had this year. Doing super in call-outs.”
— John Sebastian, KUPD

“You would expect great male acceptance on a song like this; what’s surprising is
the overwhelming female acceptance! Our research shows a 4 to 1 positive acceptance
ratio among our adult women.”’ — Bobby Christian, 96 KX

TRIUMPH

“HOLD ON?”

WIFI add KUPD 29-27 WIFE on

96 KX 29-26 KBEQ add KXX106 on
WKBW 29-26 13Qon K104 deb 40
WGCL on KTSA 26-21 KQEO on
B100 add WTIC-FM add

From The Chart Album “JUST A GAME”
Canada’s Platinum Superstars — currently tearing up America
with their incredible live concerts!
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SOUTH
Most Added Hottest

WPGC/Washington DC

Parallel One
i Edljort

DONNA SUMMER 1-}
ANITA WAHD 6-2

DONN.« SUMMER 16-9
KENNY ROGERS 17-11
PATHICKX HERNANDEZ 21-)

Hottaest
DONNA GUMMER
SUPERTRAMP

ANITA WARD 4¢-3
BLONDIE 18-10

SUPERTRAMY 1-]
ROD STEWART 5-)
HEAP TRICK b-4

NEW ENGLAND X
WINGS _

DOBAN RICKIE LEE JONES 7-4

KENNY ROGERS }2-8

WABCMNew York, NY [B10SProvidence. RY

Sonia lones Todd Chase
wWING
¥ TA WA -1
’ NN, L]
DONNA SUMMER ]0-14 ‘wWoF 12

KENNY ROGERS 12-8

WMCFADDEN & WHITEH 18-10

PRO-FM/Providence. RI

WCAO/Baltimore, MD Alan Edwards

Ron Riley

PETER FRAMPTON
RAYDIO

W ING3

MAUREEN MCGOVERN
EDDIE RABBITT

ANNE MURRAY

KEON

ANITA WARD 2

[ S 9=~ ’

V::v:vl:lo?lmn 9-6 KANS A

T 1 Hottest
UPERTRAMP 13-}

AY FERGUSON

ANTTA WARD 9-6
DONNA SUMMER 11-9
MCFADDEN & WHITEHW 16-1

WAVZ/New Haveon. CT
CurtHansen

WFIL/Philadelphia. PA
Gerry Detrancisco

n

AR

M
MAXINE NIGHTINGAL

TEDDY PENDERGRASS
DOLLY PARTON N GRAGS)

K.C. & BAND
fottest AateeEe
DONNA SUMMER 1-1
RAYDIO 18-9 ANETA HARD -1
DOOB 1E BROTHERS 15-10 SypprTRAMP 8-4
DAVID NAUGHTON 24-13 poNua SUMMER 9-5
DR. HOOK 21-1¢ CHEAP TRICK 12-9
WTF1/Philadelphia. PA
Jeid Robins WBBF Rochester, NY

Tom Nast
JONN STEWART
GERRY RAPFERTY
NEW ENGLAND

Hottest:
SUPERTRAMP 2-1
REX SMITH 4-2

TRIUMPH 3
DONNA SUMMER RICKIE LEE JONES 16-8
Hottast CHEAP TRICK 17-9

DONNA SUMMER 1-1 ANITA WARD 37-13
REX SAITH 19-1) WDRC/Hartford. CT
RICKIE LEE JONES 21-14

DAVID NAUGHTON 20-15 umEnglish

EWsF 22-17

WINGS
WEBW/ Butialo, NY ;ﬁgo
150 SIS MAXINE NIGHTINGAL
ANITA WARD Hottost:
SUZ1 QUATRO DONNA SUMMER -1
NIGHT RICKIE LEE JONES 1-2

ANITA WARD 12-)
EwsP 9-6
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DIONNE WARWICK
PETER FRAMPTON
Hottest :
SUPERTRAMP -]
DAVID NAUGHTON 6-4

DODB {E BROTHERS 14-9 Greg loehr
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ELO 24-17 JOE JACKSON
RAYD10

MAXINE NIGHTINGAL

WNBC/New York NY
BARBRA STREIGAND

2l MANPRED MANN
DONNA SUMMER Hottestt
Hottest: BZE GEES 1-1

CHEAP TRICK 11-7
KENNY ROGERS 18-9
ANITA WARD 21-10
JOHN STEWART 27-1#%

BILLY JOEL -1
MCYADDEN & WHITEM 5-2
ORLEANS 11-8

ANITA WARD 14-9
MACHINE 17-12

WIEEEMHuntington, WV

WPEZPirtaburgh, PA Bob Lee
Mark Friy

i 5 el PAITH BAND
BLONDIE WHO
JOE JACKSON MANPRED MANN
ABBA cHIC
R1SS BARBRA STREISAND
Hottest ART GARFUNKEL

Hottest:

SISTER SLEDGE 2-1
VAN HALEN 1}-8

JOHN STEWART 20-12
POCO 2)-14

PETER PRAMPTON 22-15

DONNA SUMMER L-1
VAN HALEN 18-10
REX SMITH 19-1)
KEZNNY ROGERS 21-15%5
CHEAP TRICK 22-16

WOLF/Syracuse, Y
Charlle Brown

WA Pitaburgh. PA " ey
Jay Stone ¥ A:|
i X1 NEJL DIAMDHD
Hottest:
i GONNA TUMMER -1
o i ANITA WARD 71 DONNA SUMMER 12-)
Tai RaTe ) e DONNA GUMNER @ MCPADDEN & WHITEH 9-%
Sy tWar 12 KLO 20-1)
BAD COMPANY 1)-1C ANITA WARD D-15%
HLAP THICK 11-9 ONY , STRRAUT 1 9=1R
WPST/Trenton. N}
WREO/Bosion. MA Tom Taylos
IINFMUNow York. NY  Mark McRay
RAVDIO
Bobby Rich MARINE WIGHTINGAL ELTON JOMN
. P ELTON JDHN Hottust
VAN MALEN SUPERTRAMP |-1
HRY RAFYERTY Hotteet RICKIE LEE JONES 7-3

DOOB [E BROTHERS 10-6
KENNY ROGERS 15-11
BAD COMPANY 21-17

5 ATRYTroy. NY

— e Don Perry
[}
CHUMToromto.cAn,  Rarallel Two ans
Be k1SS
Clloaes 13QPi1aburgh. PA JAY PERGUSON

ELTON JOHN Tim Powsll DAVID NAUGHTOM
PETER PRAMPTON Hottest
RANDY VANWARNER AR ALIRRAY SUPERTRAMP 2-1
Hottest: ABBA REX SMITH 4-2

DIRE STRALTS RICKIE LEE JONES 8-3

ENNY ROGERS 9-

DONNA SUMMER 16-9

WHO

BEACH BOYS 12-9
SISTER SLEOGE 17-1C  povun SUMMER 1-1 wnf_nmu-nuo-n.n
CEGM/Montreal, CAN,  ANITA 2800 23 gee

#=5 (DONNAS SORMER U1 055 ANITA WARD
loyce Pillarello RICKIE LEE JONES 11-§ werrE MIDLER
prTRICK wERwANDEZ  CUP D716 Hottest:
PETER FRAMPTON 14QWorcester. MA BEE GEES 3-1
MOFADDEN & WHITEH  Blake York SUPERTRANP 9-2

RICKIE LEE JONES 7-5

LTON JOHMN
“N.([.."U"" DGAWA QUnuER ;:;: &')A'r:o 0-23

- SuZ! QUATRO
JOE JACKSON el WHYN/Springtield, MA
IR e iy SeeCepae
SURERTAMNIAII CHEAP TRICK 5-3 D

SUZ! QUATRO

BETTE WIDLER

JOE JACKSDN

CHIC

MAXINE NIGHTINGAL
ARBRA STREISAND
HER

Hottest

SISTEW SLEDG
ANITA WARD 7-)

Al

DONNA SUMMER 23-)

Parallel Three

13FEA/Manchester, NH
Rick Ryder

BARBRA STREISAND
AVID NAUGHTON
ANTTA WARD

ART GARFUNKEL (dp)
Hottest:
SUPERTRAMP 3-1
BARBARA
OAK 13-9

KENNY ROGERS 15-12

JOE JACKSON 20-14

14WX/Wheoling, W.VA

Jim Roberts

MAXINE NIGHTINGAL
JOE JACKSON
BETTE MIDLER
Hottest:
SUPERTRAMP 2-1
SISTER SLEDGE 6-2

RICKIE LEE JONES 12-)

CHEAP TRICK 18-12
EWsF 22-15%

E104/Erie. PA
Blll Shannon

PETER FRAMPTON
CARLY SIMON
ARS

NIGHT

ANNE MURRAY
Hottest

ROXY MUSIC 3-1
ABBA 13-6

ELO 16-7

KENNY ROGERS 15-10
SISTER SLEDGE 22-12

WCIR/Beckley. WV
Dwayne Bonds

BARBRA STREISAND
CHIC

WHO

EDDIE RABBITT
ANNE MURRAY

LEIF GARRETT
Hottest;

REX SMITH 1-1
XIS6 16-2

CHEAP TRICK 12-7

DONNA SUMMER 22-10
MAXINE NIGHTINGAL 21-14

WEEO/Waynesboro. PA

Beookw/Davis

JAMES TAYLOR
WINGS

MAXINE NIGHTINGAL
Hottest:
SUPERTRAMP 2-1
VAN HALEN 4-2
CHEAP TRICK 6-)

DOOBIE BROTHERS 14-9

ANLITA

WFBG/Altoona. PA
Tony Booth

DONNA SUMMER
GERRY RAFFERTY
ARS

BETTE MIDLER
Hottest:
SUPERTRAMP 2-1

WARD D-16

MANDRELL 14-7

SOUTH

WGUY/Bangor. ME 29)/Atlonta. GA

Marh Lourence Dals O'Brien

BANBKRA STARIBAND RDDIE RABBITT

OK. HODK JOE JACKSON

cnie W INGS

WHO (dp MAXINE NIGHTINGAL
Hottesat Hottest:

DONNA SUMMER 1-1 TA WARD 1}
RICKIE LLE JONES 12-7 :;‘Lu: 9: d
KENNY ROGERS 15-8 DOOW 1K BROTHERR 10-%
MAKINE NIGHTINGAL 14-10 o0l 1o g

ELO 20-16 WET WILLIE 13-7
WIBQ/Portiand. ME 197/Fort Worth, TX
Chip Kelley Gary Marck

GERRY RAPPERTY

ELTON JOHN OONHA, SOIER

ARS ::ZHNMP
Hottest: BEACH BOYS

DONNA SUMMER 3-1

0ODB It BROTHERS 7-5 Hottest:
SUPERTRAMP B8-7 BOB SEGER 2-1
STYR 3-2

OAK 9-8

OLIVIA N-J 13-9 VAN HALEN ¢-3

BILLY JOEL 15-8
BARBAHA MANDRELL 16-11}

WLBZ/Bangor. ME
Michasl OHara
la

enic = 1L G
POCO
VILLAGE PEOPLE :’Q’thvul-.n«
FLASH & THE PAN allle/Davis

0
::u..z. EDDIE RABSBITT

BARBRA STREISAND
Hottest:

KENNY ROGERS 1-1
SUPERTRAMP 4-2
ENGLAND DAN & JFC 10-8
DR. HOOK 11-9

DOOBIE BROTHERS 15-12

DONNA SUMMER 1-1
RANOY VANWARMER 4-3
AEX SMITH 9-7

RICKIE LEE JONES 15-11
X155 17-12

WTSN/Dover. NH

R 94Q/Atlanta. GA
BARBRA STREISAND jeti McCartney
WINGS

WINGS
::It)ti(::‘:kuv MARSHALL TUCKER
DONNA SUMMER 2-1 :«;::;-:4
SUPERTRAMP 11-7 BU s
ERIC CLAPTON 14-10 Erotest
BEE GEES 28-11 ok et

ANNE MURRAY 21-14 WET WHLLTE f15=9

WXIL/Parkersburg. W. VA BJ108/Orlando. FL

Ron OBrian Reggle Blackwell
WHO MANPRED MANN
IRON CITY HOQUSE HARLIE DANIELS B
Hottest

JOE JACKSON
SPSTER SLEDGE 9-1 CARLY SIMON
RICKIE LEE JONES 12-2 Hottest
SUPERTRAMP 14-5 ANITA WARD 10-1
K185 19-14 EWsF 12-9

GERRY RAFFERTY 22-15

WYRE/Annapolis, MD
Steve Kingston

BAD COMPANY 15-11
DAVID NAUGHTON 24-14
MCFADDEN & WHITEM 23-1

KEELShrevepon. LA

JAMES TAYLOR Randy Davis

K1

ARS PETER FRAMPTON
Hottegt: GERRY RAFFERTY

ANITA WARD 6-1 ABBA
SUPERTHANP 10-4 ELTON JOHN
DONNA SUMMER 20-9 Hottest:

EWs? 17-11
JOMN STEWART 28-17

DONNA SUMMER 1-1
RANDY VANWARMER 3-2
ANITA WARD 13-

SOUTH 6.9. 1713

DAVID NAUGHTON 23-17

Parallel One KINT/El Paso. TX

Jhani Kaye

KRBE/Houston. TX
Clay Gish ABBA

Y AM11 STEWART
VILLAGE PEOPLE VILLAGE PEOPLE
NIGHT JOHN STEWART
MAISHALL TUCKER ELTON JOHN
EL) DR. ROOK
Hottest: Hottest

CHERYL LYNN 2-1

SISTER SLEDGE 6-3

REX SMITH 9-5

ANITA WARD 10-6

RICKIE LEE JONES 15-10

DAVID NAUGHTOH 2-1
S8I1STER SLEDGE 3-2
KENNY ROGERS 4-3
SUPERTRAMP 6-5

ELO 13-9

KVIL/Dallas. TX KLIF/Dallas. TX
Mike Rey Harry Nelson
DONNA SUMMER ARS

JOHN STFWART ABBA

DR. HOOK KISS

ABBA RAYDLO
Mottest: JOE JACKSON
DONNA SUMMER 2-1 Hottest:

SUPERTRAMP 2-1

SISTER SLEDGE 4-2

BAD COMPANY 10-7

JAY FERGUSON 13-8
RICKIE LEE JONES 16-10

SISTER SLEOGE 14-2
KEMNY ROGERS 19-3
ANITA WARD D-4
RICKIE LEE JONES D=7

105/Tam, FL
215,2. G- KNOW/Austin. TX
Bill Mayne
CHIC
Hottest: S1STER SLEDGE
REX SWITH 2-1 MCGUINN, C & H

ANITA WARD 12-6 BELLAMY BROTHERS
RICKIE LEE JONES 11-8 BILL LA BOUNTY

RANDY VANWARMER 15-9 BOATZ
EWLF 17-13 SPYRO GYRA
TARNEY SPENCER
WLCYTompa. FL DIONNE WARWICK
Jam Jettries DOLLY PARTON
MAXINE NIGHTINGAL
ELTON JOMWN Hottaest:
W INGS KENNY ROGERS 2-1
MAXINE NIGHTINGAL 0OOB1E BROTHERS 9-5
Hottost: ANNE MURRAY 11-6

DAVID MAUGHTON 1-1 BELL & JAMES 17-8

SISTER SLEDGE 13-} POCO 22-9
DOOBIE BROTHERS 10-5
RICKIE LEE JONES 9-6 KTSA/San Antonio. TX
KENNY ROGERS 16-9 Dan Steels
¥100/Miami. FL ELTON JOHN
Robert Mussy K.C. & BAND

i JARES TAYLOR
DR, HOOX CHIC
CHIC Hottest:
PHILLY CREAM ANITA WARD 5-)
WINGS RICKIE LEE JONES 4-2
MIKE PINERA EWLF 14-7
Hottest: DONNA SUMMER 18-]11
ANITA WARD S-1 ELD 22-15
EWLP 7-2

SUPERTRAMP 13-9
DOMNA SUMMER 16-10
ENGLAND DAN & JFC 2)-13

DOOBIE BROTHERS 18-

KENNY ROGERS 13-9
DR, HOOK 19-11
CHEAP TRICK 24-12

KXX108/Birmingham. A.
Sieve Davis

Hottest
CHAWLLEY

DANIELS 1 26
IBTER RLEDGEE 4
BELL & JAmEL 54
DOOB IL BHOTHERD 8-6

ELO 18 1Y
WAKY/Loulsville. KY

Tom Prestlglacomo

POCD

ARS

Hottest

STYX 2-1
JUPERTRAMP 6-2

BISTER SLEDGE 10-3

WEIX/Ralsigh. NC
Hon McRoy
NICHTINGAL

DANTELS b
unA i

WA KINE,
"HANLIEL
UONNA
HWottest
ANITA WARD 1-1

BAD COMPANY |3-7
Ivst 16-3

MCPADDEN & WHITEH 20
JOHN STEWART 2%

WLAC/Nashville. TN
Rick Harris

JOt JACKSON
VILLAGE PEOPLE
BARBRA STREIBAND

RICKIE LEE JONES L1-6 waylon JENNINGS

VAN HALEN 25-17

WAPE/Jacksonville. FL
leannette Richards

FAITH BAND

K.C. & BAND
BLACXPOOT

wWINGS

PINK LAOY

KANSAS

BARBRA STREISAND
Hottest:

DOKNA SUMKER 1-]
DR. HDOK 3-2
DAVID NAUGHTON 5-3
SISTER SLEOGE 6-4
SUPERTRAMP 9-6

WAXYFt. Lauderdale. FL

Michael Ward

JOHN STEWART
POCO

DR, HODK

G.Q.

CHIC

ANNE MURRAY
Hottests

AMITA WARD 7-1
DONNA SUMMER 10-7
KENNY ROGERS 12-9

MCFADDEN & WHITEH 21-13 0GER VOUDOUR!

ELD 20-1%

WAYS/Charlotte, NC
Spanky

JAMES TAYLOR
MAXINE NIGHTINGAL
EDDIE RABBITT

JDE JACKSON

KENK

BARBRA STREISAND
Hottest

ANITA WARD 1-1

R. HDOK 3

EwsF 10~
CHEAP TRICK 17-11

WBBQ/Augusta. GA
Bruce Stevens

SUZ1T QUATRD
CHARLIE DANIELS B
ROBERT JOHN

VILLAGE PEOPLE
MARSHALL TUCKER

Mottest

SUPERTRAMP 4-)
YAN HALEN 7-5
ANITA WARD 16-7
EWsF 13-9

WERC/Birminghom. AL
Coyote Calhoun

WiN

MAXINE NIGHTINGAL
ARS
VILLAGE
Hottest
DAVID NAUGHTON 2-1
JAY FERGUSON 13-10

PEQPLE

K1SS 26-19

MCPADDEN & WHITEN
Hottest:

DONNA SUMMER 2-)
BAD COMPANY }3-8
KISE 18-14

JOHN STEWART 29-25
EODIE RABBITT 39-33

WNOE/New Orlsans. LA
Wayne Watkins

WINGS
NICK GILDER
AOBERT JOHN

WHO

EDDIE RABBITT
MANPRED MANN
Hottest:

ANITA WARD 1-1
DAVID NAUGHTON 13-4
EWeP 12-7

REX SMITH 21-10

RICKIE LEE JONES 23-1) XKENNY ROGERS 8-%

WQAMMiami. FL
Becky Vidoud

Hottest :

DAVID NAUGHTON 2-1
ANITA WARD 15-3
RANDY VANWARMER

WeP 16-10

19-13

WRJZEnoxville, TN
Mark Thompson

9 CHARLIE DAWIELS B 16-SypLLAMY BROTHERS 21-1

RICKIE LEE JONES 4-2  vAN HALEW
BARBRA STAE ISANC OOOBIE BROTHERS 12-¢  DAVID NAUGHTON
ANNE MURRAY 0 13-6 cHIc
MCGUINN, C & M VAN HALEN 17-9 X1ssS
ARLY SIMON Hottest
EWs F KAYC/Beaumont TX DOOBIE BROTHERS 2-)
Hottest: Paul King RANDY VANWARMER 3-2
SISTER SLEDGE 1-1 OLIVIA N-J 10-6
ANITA WARD 17-2 BOB WELCH EWsP 11
DAVID NAUGHTON 12-6 EWsF ELO 12-8
EWe? 13 CARLY SIMON
ART GARPUNKEL WHHY /Montgomery. AL
AMI1 STEWART (dp} Rich Thomas
WSGA/Savannah. GA NICK GILDER (dp)
Jerry Rogers Hottest WINGS
KENNY ROGERS 2-1 BARBRA STREISAND
GERRY RAFFERTY DOOB IE BROTMERS 12-9  cHIC
1c ELO 20-1% CHARLIE DANIELS B
DICKIE GOODMAN JDHN STEWART 26-17 SPYRO GYRA
Hottest: WAYLON JENNINGS D-24  jottest
ANITA WARD 1-1 ANITA WAR -
DONNA SUMMER 4-2 KILE/Galveston. TX RICKTE LEE JONES 6-2
KENNY ROGERS 14-10 Lee Victor EWsF 9-¢
X1SS 20-13 DAVID NAUGHTON 13-6
CHARLIE DANTELS B 32-193ARBRA STREISAND ELO 17-10
PETER FRAMPTON
WSGN/Burmingham. AL Hottest: WISE/Asheville. NC
Beau Braxion DOOBIE BROTHERS 7-1 Ray Williams

POCO

ROBERT JOHN
MCFADDEN & WHITEH
ELTON JOHN
Hottest

DONNA SUMMER 4-1
ISTER SLEDGE 7-2
RAYDIO 9-4

ANITA WARD 15-%
JAY FERGUSON 22-16

WTIX/New Orleans. LA
Morty Maxwell

MARLIE DANIELS B D-24

WFLLChottonoogo. TN
Smokin' Sam

MCFADDEN & WHITEM
KINKS

CHARLIE DANIELS 8
ELTON JOHN
MAXINE NIGHTINGAL
BLACKFQOT

ALLMAN BROTHERS
Hottest:

SISTER SLEDGE 1-1
STYX 4

RICKIE LEE JONE
DR. HOOX 11-10
ANITA WARD 18~11

WFMF/Baton Rouge. LA
Randy Rice

WINGS

JAY PERGUSON
CHIC

Hottest:

SISTER SLEDGE -
KENNY ROGERS 6-2
EWLF 7-4

Lo 10-7

RICKIE LEE JONES

WHBQ/Memphis. TN
John Long

DAVID NAUGHTON
BARBRA STREISAND
DR. HODX

£0CO

KNACK

Hottest:

ANITA WARD 1-1
EWsF 6-5

MCPADDEN & WHITEW 16-7

9-5

ROBERT JOMN

SUZI QUATRO

WET WILLIE

BARBRA STRE ISAND
DI ONNE WARWICK
MAXINE NIGHTINGAL
MANFRED MANN
Hottest:

ANITA WARD -1
KENNY ROGERS 14-9
DONNA SUMMER 20-14
EWsP 23-15

K.C. & BAND D-2%

Y103/Jacksonville. FL
Mojo Pl

ELTON JOMN
ARS

ABBA

MCPADDEN & WHITEH
POCO

Hottesnt:

ANITA WARD 10-1

BAD COMPANY 7-6
RICKIE LEE JONES 12-8
JOHN STEWART 29-19
EwWa? 30-24¢

132 Y95/Tampa, FL

Bob McNetl

PETER PRAMPTON
WAYDID

MCFADDEN & WHITEM
WINGS

Hotteat:

REX SMITH 2-1
SISTER SLEDGE 6-4
ANITA WARD 19-%
ELD 17-12

EWeP 18-1)

RICKIE LEE JONES 15-8 Z38/Litle Rock. AR

SUPERTRARP 17-14

WIDX/Jackson. M8
Gaydeo Scott

ELTON JOHN

DONNA SUMMER

BETTE MIDLER
Hottest:

ANITA WARD 4-1
SISTER SLEDGE 5-)
RAYDIOQ 1)-7
SUPERTRANP }2-9
DOOBIE BROTHERS 20-1)

Karen Willlams

TOTO (RA)

SPYRD CYRA (RA)
JENNIPER WARNES
ROBERT JOMWN

PETER PRAMPTON
MAXINE NIGHTINGAL
CHARLIE DANIELS B
Hottest: {dr)
RICKIE LEE JONES 2-)
KENNY ROGERS 10-2
DR, HOOK 9-3

EWeP 20-10

ANITA WARD 25-11

WIRE/Weat Palm Beach L WCGQ/Columbus. OA
Raslyn Schwarts Keon Dardis

CHARLIL DAMILLS b

W ING!

FLTON JOHN JOL JACHSON

BARBRA HTHEIGAND NIGHT

MANFRED MANN MANFHED MANN

JOI JACKEON Hottest

CHAHLIY DANIELS # MANINE NIGHTINGAL -}
tottest 1 ANITA WARD J11-)

DONNA SURWEN B-4

1% ANDY VANWARMER 2-1
RICKIE LEE JONES 10-4

JUPLRTHANP &-2

ALX SMITR B4 W 24-17

RICKIE LEL JONES 14-8

DOOB IE BHOTHLRA 15-10 wru”a'.".'uh' NC
WRVQRichmond. VA Larry Cannon

Bill Thomas WINGS

CHARLIE DANIELS B
PATRICK HERNANDEZ

JAY FLRGUEOM
DOMENIC TROIAND

MCFADDEN & WHITEH

ELTON JOHN CON PUNK SHUN
BLACKPOOT Hottest)
Hottest: ANITA WARD 1-1
DOWNA SUMMER -1 SUPENTRAMP 11-8

ews? 18-9
K.C. & BAND 17-11
MCPADDEN & WHITEW 24-12

DOOB IE BROTHERS 3-2
"HEAP TRICK 9-4
JOHN STEWART 13-8
EWs? 14-9
WFOM/Martetia. GA

— e
Parallel Three Mibe Durent
o e VRN PETER PRAMPTON
CE101/Cocoo Beach. FL ulucss

KANSA:
BisysOcecy ROBERT JOHW
POCD r.c.c.
MCGUINN, C & M Hottest:
ULLANDA SISTER SLEDGE 1-1
Hottest: VAN HALEN 11-8

ARS 16-10
ANITA WARD 21-15
DONNA SUMMER 25-19

§ISTER SLEOGE 4-1
SUPERTRAMP 5-2

DODB1E BROTHERS 14-9

CHEAP TRICX 13-10 WGLF{Talahasses. FL

G100 Mobile. AL LasiBegnpe
llm Roberts RAYDIO

DR. HOOK
ARLY SIMON JOE JACKSOM
ARS 1 ICHEAP TRICK
PETER PRANPTON BARBRA STREISAND
BLOND!IE KINKS
WINGS NEW ENGLAND
Hottest BETTE MIDLER

SUPERTRAMP 2-1 DONNA SUMMER

SISTER SLEDGE 8-3
ANITA WARD 13-8
DAVID NAUGHTON 18-9

BARBRA STREISAND
CHIC

EWsF 20-12 HOT CHOCOLATE
SUZ1 QUATRD
KSEL/Lubbock. TX Hottest:
tott King SUPERTRAMP 4-1
VAN HALEN 6-4
RAYDIO BAD COMPANY 13-10
ELTON JOMN ANITA WARD 25-17
DR. HOOK X155 30-20
GERRY RAPPERTY
PETER PRAMPTON WRFC/Athana GA
Hottest: Gary Xisk
RICKIE LEE JONES 1-1
DONNA SUMMER -2 Jor JACKSON
KENNY ROGERS 9-5 CNIC
EWsF 15-9 BARBRA STREISAND
ANITA WARD 19-10 SPYRO GYRA
MAXINE NIGHTINGAL
WAAY Huntsville. AL Hottest:
Jay Fredericks ANITA WARD 4-~1
EMLF 5-2
ELTON JOHN DR. HOOK 10-5
JOHN TRAVOLTA VAN HALEN 14-8
WINGS Lo 15-9
EDDIE RABBITT
Hottest: WTMA/Charleston. SC
STYR 1-1 Rick Tracey

REX SMITH 4-2

BAD COMPANY B-5 COOPER BROS
SISTER SLEDGE 12-8 BETTE MIDLER
DOOB IE BROTHERS 20-14 WINGS

DR. HOOKX 27-16 CHIC
ART GARPUNKEL
WAGQ/Athens. GA DOLLY PARTON (dp)
Brady McGraw f.C,C. (dp)
Hottest:
CHIC SISTER SLEDGE 3-1
JOE JACKSON CHEAP TRICK 4-2
EDDIE RABBITT ANITA WARD 6-)
SPYRO GYRA RENNY ROGERS 10-6
Hottest: ROBERT JOHWN 11-7

ANITA WARD 10-1
DOOB IE BROTHERS 7-4
RICK JAMES 16-8
GLORIA GAYNOR 17-10
ARS 2)-1%

WANS/Anderson. 8C
Nonna Rael

SUPERTRAMP

AM11 STEWART
BLACKPOOT

DONNA SUMMER

LE ROUX

WINGS

PLASH & THE PAN
JENMIPER WARNES
EODIE RABBITT
Hottest:

KINKS 1-1

NEW ENGLAND 22-19
MANPRED MANN 25-21
WET MILLIE 208-22
CHARLIE DANTELS B 131-27
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Most Added Hottest

ADDS &HOTS

Peter Frampton Supertramp Wings Sister Sledge
Etton John ELO | Music Key: (DP) indicatss the song is getting play during certain parts of the day and/or might (RA) indicates | Barbra Streisand Cheap Trick
Raydio Cheap Trick | the song was dropped from the playlist then re-added. Anita Ward
DWEST EOFM/Oklaboma City. OK WNDETodianapolis. IN EEXL/Grand Forkw/MD WNAM/Neenah W1 KING/Seattle, WA M]CrSan Disgo. CA EBIM/Roswell, NM KALC/Lewiston. [D
M Chuck Morgan Don Geronlma Wynn Davis Steve Otis Rob Conrad 1 sthy Deflouvilie Mark Wingles Steve Alan MacKelvie
ANITA WARD KANSAS STYX PETER FRAMPTON EDDIE RABBITT PAITH BAND JAMES TAYLOR BARBRA STREISAND
Paraliel One ita s o el PETER PRAMPTON WINGS ANITA WARD KANSAS NEW ENGLAND EDDIE RABBITT
JOE JACKSON SUPERTRAMP 1-1 8LONDIE ARS PETER FRAMPTON DONNA SUMMER LIQUID GOLD SUPERTRAAP
CKLW Detrott. Ml RAYD10 CMEAP TRICK 5-2 ARS Hottast: W INGS JAY FERGUSON ST. TROPEZ FRANNTE GOLDE
Rosalie Trombley Hottest DONNA SUMMER 12-6 Hottest: SUPERTRAMP 3-] Hottest ELTON JOHN JOE JACKSON AIRBORNE {dp
SUPERTRAMP 2-1 DAVID NAUGHTON 19-9 SUPERTRAMP 2-1 RICKIE LEE JONES 5-2 SISTER SLEDGE 3-1 ANITA WARD ARS Hottests
BARBRA STREISAND ISTER SLEDGE 6- ANITA WARD D-15 ABBA 11-4 REX SMITH 6-4 RICKIE LEE JONES 4-2 Mottest KINKS STYX 1-1
Hottem't CHEAP TRICK 22-12 REX SMITH B-6 KENNY ROGERS 9-5 RAYDIO 10-% SUPERTRAMP 4-1 PATITH BAND S1STER SLEDGE 4-2
ANITA WARD 1-1 EWLF 23-13 WOHOToledo, OH M. WANCHESTER 12-9 CHEAP TRICK 23-14 OLIVIA N=J 13-9 CHEAP TRICK 13-9 CARLY SIMON ABBA 1)
RANDY VANWARMER 3-2 ELO 25-1% MAXINE NIGHTINGAL 19-15¢ VAN HALEN 19-10 BARBARA MANDRELL 14-10 gLTON JOMN POCO 18-8
EWeF 14-5 . Beau Elliont KIMS/Lincola NE WBPT/Stevens Polnt. W1 OR. HOOK 22-17 o Hottest: EWe® 20-10
JONES GIALS 17-6 NA SUMMER Pat JAY PERGUSON A- SUPERTRAMP 2-1
DONNA Swmen 259  ERAVTulea OK D N aaY Rob Haggar Maxtth KR/Seanie. WA £Lo 16-8 ESLY/Bon Luts Obtspo. CA
¥ JAY FERGUSON ARS ANNE A DRRAY, TracyMijcBsll EREE/Albuquerque, NM CHEAP TRICK 19-12 Chuck Stevens
EDWB/Minneapolis. MN T Hotvelsth et MAXINE NIGHTINGAL Dick McKeo EWer 20-16
Dave Thomson BARBRA STREISAND SISTER SLEDGE 1-I ooty SmmER 121 HERMAN BROOD ANITA WARD MAXINE NIGHTINGAL 21-17 cHic
JAMES TAYLOR RICKIE LEE JONES 4-2 ROGER VOUDOURIS 8-6 XNACK PETER FRAMPTON OAK NG
pedng PassenOl wottest: VAN HALEN 17-12 TS TI0%0 Hottest: W INGS PLASH & THE PAN £30ZBoreman MT WINGS
JAMES TAYLOR SISTER SLEDGE 1-1 ELO 19-13 DR. HOOK 11-9 BAD COMPANY 9=-1 ANNE MURRAY Hottest: Detnis Nichols BARBRA STREIRAND
HooTasti: RICKIE LEE JONES -4 ANITA WARD 26-1% JORN STEWART 24-17 POCO 10-6 ARS SUPERTRAMP 1-1 APRIL WINE
CHEAP TRICK 9-1 I JAY PERGUSON 12-9 Hottest: DAVID NAUGHTOM 2-2 WET WILLIE Mottest
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