VP /Promotion
At Casablanca

In a surprise move, Danny Davis
has resigned his Sr. VP/Promo-
tion position at Motown and has been
appointed Vice President of Pro-
motion at Casablanca Record and
FilmWorks. Davis, who had been
promoted to Sr. VP six weeks ago.
had headed up Motown’s promo-
tion efforts for over a year. His
previous promotion credits-in a
lengthy career include heading
Screen Gems Publishing’s promo-
tion, and in the 60's, Phil Spector's
Philles label.

Davis told R&R, **Motown has
been sensational to me. They've
allowed me all the latitude ['ve
needed to get the job done and to
enjoy the business the way [ want-

THE INDUSTRY'S NEWSPAPER

ed to. My feelings for Motown are
very warm and positive — it was
a mutually beneficial relationship.
But I'm very excited about the pro-
spect of joining Casablanca. Any-
one would have to be crazy to pass
upthechancetobeapartolthe
glory of Humphrey Bogart and the
lustre of Neil Bogart."”

RKO Radio Network Announces
Ambitious Launch Effort

Billing itself as the nation’s 3rd
largest radio group (based on com-
bined cume for all 12 of its stations).
RKO officially embarked this week
upon a campaign to become the
dominant radio network.

Network VP/GM Tom Burchill
revealed to a press luncheon in New
York Tuesday (8-21): 1) A new start-
up date of Oct. 1 — four months
earlier than scheduled. 2) an agree-
ment with the Associated Press
to share its use of a Westar Satel-
lite and earth stations in the top 50
markets. 3) a first-ever computer-
ized. two-way intro-network mes-
sage system and data bank for all
network affiliates, as well as 4)
regular management consultation
in the areas of programming, re-
search methodology. government
relations, and talent exchange.

In addition to hourly newscasts
from 6:30am-9:30 pm. RKO will
offer six 90-second daily public ser-
vice and consumer programs, called
“Lifesounds.” Twenty-four hour
service commences when construc-
tion of six new studios are com-
pleted in New York.

“Lifesounds" features, consist-
ing of concise coverage of topical
issues, will be designed to fit music
radio while geared toward young
adult listener acceptance, accord-
ing to Jo Interrante, Director of
Programming and former News
Director at KFRC/San Francisco.
where the *Lifesounds’ concept
was researched and tested.

Satellites & Gadgetry

Dovetailing its efforts with the
Associated Press, RKO hopes to
take advantage of AP's current pe-
tition before the FCC seeking an OK
for 37 15-foot earth stations capable

[ -

of receiving 15 kHz stereo signals.
Similar authorization has already
been given to National Public Ra-
dio.

Finally, RKO will place with af-
filiates computer hardware which
the network has dubbed an “in-
terkom” for communicating with
affiliates and for offering special
station services, such as the New
York Times Information Bank.
most major newspaper syndicates.
weather services, and stock and
commodity exchanges.

In addition to Burchill and Inter-
rante. other RKO Network staff in-
clude Bob Mahiman, Consultant;
Kevin Lyons, Director of Sales:
Dave Cooke, News Director; Ken
Harris, Director of Affiliate Ser-
vices; Margaret Digan, Director
of Advertising and Creative Ser-
vices: and Joe Maguire, Director
of Engineering.

In Unprecedent

Top 40 station KSTT/Davenport,
IA and its AOR FM counterpart,
WXLP/Moline, IL collaborated this
week to present President Carter
in a unique simulcast talk show
format, in which the Chief Execu-
tive spoke to randomly-selected
residents on unscreened topics of
their own choosing. Although the

had a casual, impromptu
atmosphere about it, a lot of plan-
ning and was involved
in arranging it. as KSTT PD Jim
0°‘Hara explained to R&R.
down the Mi i
Queen' riverboat from St. Paul to
St. Louis.” O'Hara began, *We ar
ranged for him to stop in Daven-
port, since we’re right on the river.
At first, we got the idea to do a
phone show. Great, except that
Northwestern Bell dropped their
drawers when they found out we
going to do it. because they
said we'd knock out service in the
entire Quad Cities area.”

Quick Draw Tactics

Undaunted by phone company
panic. the stations shifted tactics.
O'Hara resumes his story: *“The
Presidential people thought the
talk show would be most advan-
tageous for them, and we wanted
it because it was the most exciting-
sounding prospect. So what we did
was to solicit postcards from peo-
ple with simply their names and
phone numbers. We started last
Thursday. so we only got a couple
hundred in the first two days of
mail. So we opened up our regular
phone line for people to leave their
names and numbers. We put them
allinag:utbighat.spmitammd.
and the League of Women Voters
picked 100 people at random who
could be called. Out of that 100, we

A&M Dismisses 34, Folds Horizon

A&M Records became the latest
major company to undergo a per-
sonnel reduction, announcing this
week that 34 employees had been
laid off. The dismissals encom-
passed all departments, and were
characterized as middle and lower
level personnel in A&M's Los An-
geles headquarters as well as its
New York office and various field
locations. A&M President Gil Frie-
sen commented. *“The reasons for
this move have been well-document-
ed in the national and trade press
in recent weeks. There is no more
to say than the economy is changing,
and this industry has to change
with it. Our expectations of a
prosperous future remain undi-
minished.”

At the same time, A&M an-
nounced the discontinuation of Hori-
20n Records, its custom label headed
by VP/Creative Director Tommy
LiPuma. A&M is evaluating the
label's roster to determine which
artists will be retained. but stated
that current and immediately forth-
coming product would be fully sup-
ported. Friesen said, ‘*Horizon has
made a unique and invigorating
contribution to the A&M family.
Consequently . itisa most unpleas-
ant task to make the present an-
nouncement. This unfortunate de-
cision. mutually reached by Tom-
my and me. is dictated by the cur-
rent state of the music business,
and is sincerely regretted.”

WMMR Creates Department

Of Energy

.. SEEPAGE W

Jim Maddox — New

Perspectives On Management

DC Radio Votes For Diary
Announcements P!

. SEE PAGE 36
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Quad Cities Stations Set President
ed Talk Format

had a drawing to see who would be
called on the actual show."’

Then came time for the program
itself **We got the President on at
9:45am.” O'Hara said, “and simul-
cast on both stations. The Presi-
dent ended up calling 13 people
during a 4>-minute talk show; he'd
call up and say. ‘Hi. this is Presi-

me on network news. I understand
this type of show has never been
done since he's been President.
People were very cooperative; it
was generally, ‘Glad to have you
in the Quad Cities, what are you
going to do about this, what can 1
do as an individual for the energy
situation?’ "’

““Hi. this is President Carter. what would you

like to talk about?’’

dent Carter, what would you like
to talk about?’
No Screening

1t was totally at random,” said
O'Hara. discussing the topics and
screening procedures. ‘“We didn’t
screen content at all. We were on
delay, of course. We fed ABC. NBC,
and CBS. It was incredible — 1 even
rode the board for it . . . you'll see

The stations were elated at the
program’s success. O'Hara summed
up. “We've been through the Secret
Service people for a week and a
half. But it worked out great. Our
news department, News Director
H.L. Jackson, GM Michael Colello,
everybody worked real hard to put
it together — and it was a real
coup forus.”

HINGES ON NOVEL PROMOTIONAL RECORDS CONCEPT

KSRT Challenges BMI License Fees

KSRT-FM/Tracy. CA is present-
ly locked in a legal battle with Broad-
cast Music Inc. over the payment
of performance license fees on re-
cordings aired over the station. In
December of 1977. BMI filed a copy-
right-infringement suit against the
AOR-formatted station that re-
sulted in a Sacramento federal
court judgment tavorable to the
publishing organization. KSRT is
currently appealing the decision
and has enlisted a San Francisco-
based law firm to aid in the process.

Station owner Augustin Soto, in
a recent letter to broadcasters, ex-
plained his station’s position. It is
KSRT's contention that because
they are playing only promotional
copies of records and, because
royalties on these records have al-
ready been paid by the records
companies that own these record-
ings. neither KSRT nor any other
radio station is legally bound to
pay performance license fees for
use of these recordings. In addi-
tion. KSRT contends that broad-
casters are not performers with

to scund recordings under
Section 114 of U.S. Copyright Law
(as amended in 1976) and are there-
fore not legally bound to pay per-
formance royalty fees.

Radio: Promoters, Not
Performers?
When contacted by R&R, KSRT
Vice President Adrian Soto reit-

erated the above statements, ad-
ding that radio stations were act-

ing in a promoter’s role when play-
ing sound recordings and not as
performers, and that a record
company's request to air promo-
tional records constituted authority
to use the recordings. Further-
more, Soto claimed that Congress
has not yet established additional
rights for performers and copy-
right owners of musical composi-
tions and that ownership (by the
record company) of the copyright
on a sound recording was more
all-encompassing than  mere
ownership (by the author) of the
composition copyright.

Soto noted that reaction from
radio station's to KSRT's letter
was “good” and that, in his opinion,
BMI's action against the station
was an attempt to establish a pre-
cedent with regard to performance
license fees. For this reason. Soto
claimed, KSRT decided not to set-
tle out of court, feeling that it was
not in the best interests of broad-
casters nationwide todo so.

Meanwhile, Ted Chapin of BMI's
legal staff in New York, told R&R
that KSRT is “misinterpeting”’
BMTI's position on copyright rights
and that the right of broadcast
public performance is ‘not ap-
plicable” to Section 114. According
to Chapin. *‘The fact that a record
is played over the air is public
performance."”’ Chapin also noted
that BMI has already won a judg-
ment against the station and that
they intended to collect on the
judgment.
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WRVQ add KCPX add WCIR add 30 KKRC add 96KX 23-17 WISM on
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RCA Acquires CIT Financial For $1.35 Billion

In one of the largest mergers in
American business history, RCA
will acquire CIT Financial Corp.
for $1.35 billion under the terms of
an agreement in principle worked
out last Friday (8-17). The acquisi-
tion is viewed as a means for RCA
to gain a prime source of steady
income (as opposed to the cyclical
income pattern of many of its en-
tertainment interests).

The structure of the agreement,
which is still subject to a definitive
agreement, approval of both com-
panies’ shareholders and boards,
and a number of regulatory ap-
provals, is complex, involving a
number of stock conversions set
to allow CIT shareholders tax ad-
vantages. Essentially, 9% of CIT’s
common stock will be bought for
cash at $65 a share, with the rest
acquired in exchange for combina-
tion of RCA straight and convert-
ible preferred stock.

“Valuable Offset”’

RCA President/Chief Executive
Edgar H. Griffiths stated, ‘“‘We are
pleased at the prospect of uniting

with one of the nation’s leading fi-
nancial services concerns. I believe
the merger will provide RCA with
a better-balanced portfolio of bus:-
nesses, and its prospects for long-
term stable growth will be greatly
enhanced.”

Griffiths continued, *“The non-
cyclical nature of CIT’s earnings

can provide a valuable offset to
the cyclicality of some of RCA’s
traditional businesses and thus
help neutralize earnings swings.”

According to RCA, CIT will con-
tinue as a separate, independent
company, with CIT Chairman
Walter Holmes invited to join RCA’s
Board of Directors.

Newsome Exits VP/GM Position At KSD

Ed Newsome, VP/GM at KSD-
KCFM/St. Lounis and a 17-year
veteran at KSD, has exited his
position. John Bayliss, President
of the Radic Division of Combined
Communications, which acquired
KSD from the Pulitzer Publishing
Co. in April, commented, “Ed and
I have had several discussions
over the past few weeks regarding
his role in changes which were
taking place at the station. Today
we mutually agreed that a ter-
mination of relationship would be
in the best interest of both Ed and
the station.” He added, “KSD has
benefitted greatly from the 17

DEES COURTS LOHMAN/BARKLEY LISTENERS AS LA. MORNING
WAR HEATS UP — It’s tough getting up in
Angeles, it's tough getting up in the morning ratings, apparently, as
Just about every morning jock in the city seems
newspapers to make a pitch for someone else’s listeners. Last week
we displayed two heartfelt tributes to
Dick Whittinghill from KLAC and KABC, which subtly suggested that
his loyal listeners might want to try out those stations in the morning
from now on. This week we present the latest entry from KHJ’s Rick
Dees, who upon noting that KFI's Lohman & Barkley were on vacation
kindly offered their listeners the opportunity to do some morning dial-
switching. It's not known whether K Fl is considering issuing a “cease

{ and Deesist” order.

While Al & Roger are on
ta'tunyourdlaltooal(m

snd take the Rick Dees Test:

the momings, and in Los
to be taking to the

retiring KMPC morning man

Jim Wood Named KPOL,

KZLA Operations

Jim Wood has been appointed
Operations Manager at KPOL and
KZLA/Los Angeles. Wood has
been programming WROK-WZOK/
Rockford, IL; WIBC-WBNQ/Bloom-
ington, IL; WGBF/Evansville, IN;
and WGOW-WSKZ/Chattanooga.
He has recently been consulting
WOW/Omaha, KJJJ/Phoenix, and
WCOL-WXGT/Columbus, among
others. KPOL/KZLA GM Peter
Newell informed R&R. Wood pre-
viously has been an air personality
at WIFE/Indianapolis, WMYQ/Mi-
ami, and several other stations,

Manager
and worked at RAM Research as
well.

Newell commented, *I think
he’s the best qualified guy we could
find for the job. Jim’s got a spec-
tacular track record, taking sta-
tions upward. That's the kind of
guy we need, and that’s the kind of
guy we've got. I'm very pleased
with our choice and his decision to
join us.” KZLA is currently AOR-
formatted, veering in a softer mu-
sigalldu'ech' ion, while KPOL is Pop/
Adult.

NARM Establishes “Piracy Hotline’’

Stepping up efforts to combat
record as well as tape bootlegging
and counterfeiting, the National
Association of Recording Mer-
chandisers (NARM) has established
a “piracy hotline”” during its Los
Angeles regional meeting last week
(8-15). Purpose of the “hotline,”
which will feed directly to NARM
!\eadquarters in Cherry Hill, NJ,
is to create greater retailer in-
volvement in tracking down re-

cording pirates. In the past, retail-
er apathy has been cited by au-
thorities as a significant factor in
the difficulty in detecting sound
bootleggers and counterfeiters.

Recording Industry Association
of Amercia Assistant Special Coun-
sel Larry Kaplan addressed this
problem at the conclave, noting
that, “If you don’t care enough to
check it out, then the authorities
won't either.”

years which Ed Newsome has
given to the station. I deeply re-
gret that we were unable to resolve
our differences.”

Newsome echoed Bayliss’s sen-
timents, commenting to R&R,
«John and I had worked very well
together, I thought, for the period
of time Combined Communications
had owned KSD and KCFM, and
we seemed to be developing a
working relationship. However,
the direction of Combined and
their management techniques were
somewhat different than mine, and
somewhat foreign to me, as a mat-
ter of fact, in the way they wished
to handle people and the opera-
tions of the station. So after a period
of some four months, John and I,
in a very friendly manner, sat
down to talk about it and decided
to disagree. It was that simple.
Combined is a fine company and I
think John Bayliss is a very know-
ledgeable broadcaster. It's just
that we didn’t see eye-to-eye.”

Newsome plans to take two
weeks off to determine his next
course of action. Bayliss stated
that he expects to name a replace-
ment for Newsome within the next
few weeks with General Sales Man-
ager Stanley Greenberg serving
as acting GM in the interim.

DC Jazz Jock

Wins Back Show
As Listeners Rally

After 25 years as an air person-
ality on WMAL/Washington, DC,
Felix Grant was scheduled to exit
the station August 31. Station of-
ficials had decided that an evening
jazz program was not best suited
to the station’s desired program-
ming blend.

But WMAL listeners apparently
had different ideas. When the news of
Grant’s impending departure was
broken in a Washington Star story,
loyal listeners and advertisers
clamored for the station to recon-
sider. The pressure mounted, and
Wednesday (8-22), WMAL bowed
to the weight of public opinion.
Grant will start his show an hour
later, at 9pm following a sports
talk segment, but he will remain
on the air, the station announced.
As WMAL Operations Director Jim
Gallant summed it up to R&R, “We
made a mistake."”
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—EDITORIAL
It’s Not As Bad As It Seems . . .
And We Have A Few Suggestions

The news of the record industry’s recession has en-
joyed blanket coverage in all the media, including our
own industry’s publications. Some have even indulged
themselves in impromptu cheerleading efforts to rally
spirits. But let’s face reality — there are still some
problems. Records sales are down, profits are down.
True. conditions are just now beginning to turn around,
and the improvement should continue, while radio, in
contrast to the record business, has been doing quite
well during this recession as an admirably effective and
affordable advertising medium.

But despite signs of an upturn, the time is right to
correct the record industry’s real problems; otherwise,
current conditions will surely recur in the future. We
have a few suggestions. First, as an industry, we must
go on the offensive. Instead of random staff and cost
cuts to achieve corporate expectations, let’s deal with
the issues that count. The record industry has over-
shipped. overspent both in acquisitions and promotion,
and made financially questionable deals, having been
intimidated into these patterns by artists, lawyers, mar-
agers, and simple competitive greed.

While music has changed radically in the 70’s, A&R
departments and the people selecting who gets signed
and supported have changed very slowly. Much of the
industry was actually opposed initially to disco and new-
wave rock, and offered no easy access channels for its
development. When they did get into disco. it was prin-
cipally by means of a quick-hit high-priced. often one-
sided 12" single, which garnered large profits but had a
severe effect on album purchases. Meanwhile, aging
superstars were making new big money deals with the
record companies, later suffering substantially decreased
sales in many cases, while no longer contributing sig-
nificantly to the growth of popular music.

The world and its musical tastes are changing, and
the record industry, once a successful reflection of our
times. is currently a bit stale and outdated. This trend
can easily be reversed by recognizing the problem and
acting on it. Records are selling below expectations not
so much because they are too expensive, but because
people aren't sufficiently captivated by current music,
with a few exceptions, to pay the price. The industry
may have to lower prices, which has already begun in
some areas. It must also open up and encourage growth
and new musical ideas, signing new acts for creatively
valid reasons, and making new music affordable.

Radio’s Role Is Important

What of radio’s role in the present situation? Music
radio, which gets its programming for free or a very
small fee. should recognize its responsibility to help the
music industry grow. Without creative growth, your on-
air product will soon suffer from staleness, and your
ratings will suffer as well. Radio itself has always de-
monstrated plenty of creativity. Why not create a pro-
motion to support buying records on a local level? Ra-
dio personnel accustomed to receiving records free may
not be aware of it. but records really are a great enter-
tainment buy. and perfect for gift-giving as well.

The radio and record industries share a unique
symbiotic relationship: records giving to radio, in ex-
change for valuable free air time. This time, records
need radio’s support. It should be supplied without ques-

&

tion for the good of all concerned.

—————
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WASHINGTON REPORT

Quantifying Radio News And Eliminating Public Affairs Part II

Rep. Al Swift (D-WA) is among those
Congressmen who will tell critics that broad-
casters are doing a good job in news and
public affairs. But, like many of his fellow
members of the House Communications
Subcommittee who remain unwilling to take
away governmental pressures for nonenter-
tainment radio programming, he wants to
change the system.

The former electronic journalist turned
Congressman propaoses to replace the cur-
rent FCC guidelines of 8% for AM and 6%
for FM with a dollars and cents policy. In
this week’s concluding segment, Swift de-
scribes his plan.

SWIFT: Rather than tell a broadcaster
anything that you spend for local program-
ming can be counted a past of this percent-
age. and he says, *“Oh boy, that tape machine
over there is used 32 % for local program-
ming. so 324 % of its amortization ought
to be charged off,” we would would establish
an index so a station can easily determine
what goes in it, and the FCC can easily
verify it. The index would be a percentage
of your overall operating budget.

R&R: What's your definition of local pro-
gramming?

SWIFT: I used the term *local program-
ming; "' I’m not sure it needs to be narrowed
beyond that. I'm not sure you need to get
into public affairs vs. news vs. religious
programming. I think you need to define
local programming a little differently for
radio than television because you don’t have
a network or syndication kind of thing.

R&R: Will broadcasters continue to do
public service if you deregulate?

SWIFT: The tendency in radio is to get it
all over with, get someone to come in and
talk for half an hour and run it at midnight
on Sunday. That's a total misuse of radio.
But it's a way of getting it over with and
saying you have done it and it shows up on
all the paperwork, but it doesn’t do anybody
any good. So I thought if money were the
reason they were not doing the job, then
what would happen if they had to spend the
money. The answer for the vast amount of
broadcasters is they’ll do a good job.

R&R: They might rather put the money
in a 90-second PSA campaign than half-
hour blocks.

SWIFT: Exactly. That's the reason I
don’t like the time thing. I also don’t like the
time thing because it limits the flexibility of
the broadcaster

R&R: You've indicated publicly that you
would like to cut out much of the paperwork
broadcasters are subjected to. Is there any-
thing else Congress might tackle in terms of
deregulation?

SWIFT: Yes I think there will be an at-
tempt to lengthen license periods — five
years for television and I would try ten
years for radio. One problem is until such
time that you can quantify the responsibility
we have been talking about, the public in-
terest groups are going to be reluctant to
£o along. I'm sure we will retain EEO, Equal
Time and the Fairness Doctrine. There is
little sentiment for abandoning those for
either radio or television.

But we may well propose that election
coverage, as opposed to paid time or clearly
donated time, be put under the Fairness
Doctrine, rather than equal time, which
gets you out from under the problem of
what to do with minor candidates.

There will probably be some effort in cross-
ownership to codify that, and I think it will
be along the lines of the way it is now,
nothing radical. I am trying to figure a
means by which we can urge substantial
regulation while retaining the public trust
responsibility. That’s a very simple goal to
state. Achieving it without some standard
for renewal is very tough.

R&R: Will broadcasters be satisfied at
that?

on a very legalistic approach to regulation

a loophole-closing kind of logic. So we set up
rules and set more rules to plug the loop-
holes.

R&R: How do you mean?

SWIFT: Ascertainment started out by
saying ‘‘you should know what's going on in
your community’’ and ended up something
else. The industry is partly responsible for
that. They kept saying, well, what do you
mean, and kept encouraging the FCC to be
more specific, and when they got more spe-
cific they found they had this incredible
layer of ‘‘crap’’ they had to deal with. What
the FCC wants the broadcaster to do is
legitimate. They want them to serve the
public interest along with the entertain-
ment programming they do.

‘“

|
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| “If you go back in history and look at this thing broad- l
casters may already have had a four or five-year re- |
newal if they hadn't ‘screwed up.’ They did it to them-

selves. They fell on their own sword by getting greedy.”’
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SWIFT: If you go back in history and
look at this thing broadcasters may already
have had a four or five-year renewal if they
hadn’t ‘screwed up.’ They did it to them-
selves. They fell on their own sword by
getting greedy.”

They said if we can get four then let’s go
for five, and when we put together agree-
ments and somebody goes south on you,
then the whole agreement falls apart. Broad-
casters are asking for a lot more than they
are going to get until such time they are
able to balance it off with exactly what
their responsibility to the public is. There
are proposals in that regard from broad-
casters that if you could somehow get it
through by hypnotizing all the people on the
subcommittee, you could never get it through
the full committee.

It’s just not in the cards that you’re going
to get these neat little proposals they have
in which you get presumption of renewal
with virtually no specified responsibility. So
I think we are are going to move as far as
we can this time and give some relief to
these regulations and the paperwork.

Ascertainment is paperwork to the tenth
power. That is really time-consuming, labor-
intensive and expensive for the broadcast
ers. Eliminating that is probably the greatest
thing we could do for the broadcasters. The
second thing is to reduce the time which
they have to do these things for license re-
newal. The third thing is to eliminate some
of the record-keeping. All those things we
may be able to do this time, at least make
some advances toward it.

R&R: Where did your concept come from?

SWIFT: It occurred to me for this rea-
son. I think that we as a nation have got to
find more innovative ways of regulating that
involve fewer regulations and still get peo-
ple to do what we want. Very often we rely

Update

By Jonathan Hall

FTC Seeks To Monitor Government Ads

In a letter to twelve federal agencies, Federal Trade Commission Chairman Michael
Pertschuk has offered to make his agency’s staff available to monitor other agencies’
advertising. The FTC’s Division of Advertising Practices reviews and regulates adver-
tising in the U.S., and Pertschuk is advocating that his agency also review the government’s
ads. many of which are heard on radio. including spots for Amtrak. Army and Air Force,

and the Post Office

R&R: Let’s get back to the idea of an in-
dex. Who will develop it?

SWIFT: Any of us could sit down and de-
velop an index by finding out what the over-
all operating budgets are either for every
broadcasting facility in the United States or
a specific cross-section. Then you would ap-
ply that index and see what kind of percent-
ages you come up with. It’s not like you are
saying go out and think creatively and come
up with a proposal. It’s going to be go and
get the facts and figures necessary to flush
out a very specific concept. The FCC pos-
sesses most of the financial statements and
they could gather this information by sim-
ply going through their file.

R&R: Would citizens' groups, which |
think were pretty effective during the course
of HR 3333, feel comfortable with this ideq?

SWIFT: Ithink the beauty of this regula-
tion is that it is based upon an understand-
ing of an industry and putting the regulation
in such a fashion that you are going to have
people who are naturally going to do what
you want and then you don’t need so much
regulation telling them what to do. Now that
may be hard to sell to some of the public
interest groups. I would point to my own
experience. When I saw a program that
would be good, I weasled the money out of
management. And it's the people in that end —
the news, public affairs, programming and
creative end — who will do the things that
the public interest groups are concerned
about, and they will do it almost automati-
cally

R&R: For example?

SWIFT: There's a public interest group
in Boston that has a very positive belief that
minority groups and others should under-
stand how to use the public service opportun-
ities of the media. I feel this is a public
interest group which is really doing a job
with broadcasting and the community, and
interestingly enough, their leader told me
during the hearings: *I feel if broadcasting
does not have to spend the money then they
will not spend the money.” And I said, you
work with them on a regular basis and they
do have to do something now, and how do
they doit? He said. “I find that what they do
do. they do very well indeed.”

R&R: What kind of time frame are you
speaking of when you are talking about this
study, proposals, hearings etc.?

SWIFT: Ithink you are talking about two
years. Not this session of Congress, the next
Congress. It could be done sooner; but. if we
were to get the bill passed with the study in
it by next year and we give them a year to
pull the study together, you're talking the
next Congress.

People

Baltimore

Dave Fuelhart, GM, Nationwide’s
WPOC, elected president of new
Baltimore Radio Association. First
order of business will be to create
an audio-visual presentation.

Washington

Greg Ballard named legal assis-
tant to Chairman Ferris. Ballard
joins FCC from Harvard Law School,
where he helped prepare a report
on the high costs of legal services.

Vince Turner named an NAB Re-
gional Manager for several Mid-
west states. He formerly owned
and published the Ivanhoe (MN)
Times.

The NRBA has elected to its Board
of Directors Eric Haunstern, KDKB/
Phoenix; Bob Herpe, WPLR &
WOMN/New Haven; Ron Kempff,
WHIO/Dayton; Paul Lange, KDLR/
Devils Lake, ND; and Bernie Mann,
WGLD & WOKX/High Point, NC.
Each will serve for two years.

New York

Allman Brothers Band headlines
two-hour concert on ABC-FM, Sat-
urday, August 25. Program will be
hosted by WPLJ air personality
Jimmy Fink.

DC Radio Takes Tough
Line On
Diary Announcements

| Washington Area Broadcasters
l Association voted last week over-
| whelmingly in favor of continuing
| the on-air diary announcements
i which aroused controversy in the
April/May Arbitron season. As
an Arbitron Advisory Council
| Committee met this week to con-
;sider diary announcement and
| delisting issues, R&R sources in-
| dicated that WABA will recon-
; sider its decision only if Arbitron
takes a firm stand on delisting
| diary announcement users, a de-
| velopment deemed unlikely to
occur immediately.

e S




WITH ALL THIS ACTION..

WPEZ 33-29
KDWB 30-26
KSLQ21-17
WOKY 27-23
WZZP add
KBEQ 36-32
KJR 21-18
KING 25-22
KOPA add
F105 deb 32
13Q on
JB105 26-18
WOLF 24-23

WKEE deb 26
WPST on
14Q 19-18
WHYN on

WTRY deb 30

WKBO on

94Q add 29

WAYS 28-27

WAPE deb 30

Y103 31-29
WIRK deb 39
WGH on
WNOE add

Y95 deb 20
WSGA 26-24
92Q 28-24
Z98 add 40

KNOW deb 36

WFLI deb 26
WFMF 27-19
WRJZ 35-32
KOFM on

WKY deb 17

KRAV deb 25

WVIC 32-28
WMEE 29-27

KEYN-FM 29-27
WHOT deb 30
KJRB on
KRUX 35-27
KRQ 39-36
KGW add
KMJC 17-15
KERN add
KROY add
KFXM 22-21
KENQO 29-26
WL BZ 33-32
WHEB add

K104 34-32

WFBG deb 28

WEEOQ add
14WK 29-24
WCIR deb 29
WHHY 22-19

WAGQ 29-25

WRFC add

WFOM on
wcCGQ on
CK101 26-19
WISE 35-27
WANS add

KQWB 35-30
KKXL deb 26

KFYR on

KKLS add
WAKX 33-31
WEAQ 28-26
WSPT 30-26
WKAU add
WNAM add
KENI on

Produced by Ted Templeman

On Warner Bros. Records

KLUC 27-24
KCBN add
KYSN deb 31
KBDF on
KQD/ on
KBOZ 30-23
Y94 add
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10 YEARS LATER
Holland Group

Prepares A

APICTURE IS WORTH A THOUSAND NUMBERS

Klein Bows Ratings
Research Firm

e T AP ot Flashback
' A Alten Klein. REO. Qutlet and Disney » Shamrack Broad Although levered attempte wers
anting . . e the se nade ronte & Woodsetook 11 2
A " " fon b ap——— wncwie with the Mh aniiversa :
- . |A\‘|\v-- anid the evenit » powet will not ha ppe . .
i ’ ‘elevis - A slatec] and However there will be a natusna! sye Hl‘voltage Vehlcle
y forstood | o we designed & Licated 1adio documentary entitied
t dsgest the bees and produce instan! Woodstoch Ten Years Later © The With gasoline pooss rapidly sscalating now may be the time 0 bemgin
{ bar graphs pies rectangles, eotc We show has alieady been purchased by thunking aboul purchasng an “Electn Car © Manulactwed by Oflahoms
—— Jon aves & plote novice to our mare than 80 North Amencan rads City hased IM) Electonica. the Elettra -Cars are converted “Omnie,” “Mon)
tation s strengths and relative market position stations. with the first airing due be rors” and Rabbits” which can travel up 10 70 miles via Datiery Do

twoen mid Ausust and Labor Day with & top speed of Smph Options 1nclude a range eutendes. hestor and
John Sebastian. who performed at

Woodstock will hest the show & crea ’

tion of The Holland Group. Inc. of KFWB Adds NBC Radio (

Houston with syndication being han
News Service

AUDLE NCE PROE T ES

L T Y VieimBaiar ruinat e @man / Ew

solar pane

died through TM Special Projects
d Dalla
he scnipt was developed by Ed
Shane. programming consultant for
sovaral AOR stations. mastered by
KILT-FM/Houston s Eric Chase. and
co-produced by Chase and Herb Hol-
land. The show will contain inter
views with performers who were at
<+ S the festival and those that have emer
B ged since the Woordstock phenome
non The show will also featwe in
formation and trivia not wvidely known
antact MRG at PO Box S973 Sherman about the three-day Wooodsteck Mu
A £a sic and Art Fair of 1969

Last weak (B 15) XFWB/Los Angeles began athlation with the NBC
Radio Network. The News turmatted station wall utilise 11s choscs of ol
stones filed by NBC correspandents  staggenng NBC reports throughout s
programming which presently includes matenial troma Associated Press Ro
dio. Group W and its own cunespandents The linkup marks the St
NBC entry into the lus Angeles AM market in ssveral years

Lin’s 2nd
Quarter,

Half Up

Lin Broadcasting Corp. has o
nounced that net earnings lor the
firm duning the secomd Quaries
ending June 30 increased 23 per
cent to $4 milien up hrom $32
million in the correspunding per
10d of 1978 Secaad quarter sales
rose 16 percent 10 $159 millux
up trom $13 7 mulhon a year earhes |

R

Sierra/Briar To
Market First
“Moderately Priced”

Direct-To-Disc LP

18-34’s Are
Blair’s Biggest
Ad Buy

4\_. \ ~ N .

Automated Broadcast Controls
Intros FM Audio Processor

Automated Broadcast Controls have come up with an audio processor
designed to provide the loudest signal possible without distortion, with FM

Sterra/Briar Records has signed
inger songwriter Steve Gillette
record a direct-to-disc album making
the label the first independent (out
side of specialized audiophile labels)
to produce a direct to-disc recording

ord and film

the 18 34 demographic

Mniee

was the mast sought after specihic
aga group ' in radio for the first
halt of 1979 according to a re
cent Blair Radio report Ads tar
geted toward this age bracket ac

unted for 22 percent of the buys
made on Blair's 70 AM and 54 FM
stations during this time

stereo stations and "composite clipping” in mind The company claims that
the “Sta Max" will “interface” with any sterec’exciter combination and
that with “fail-sate” and remoteable bypassing. will switch out of circuit
automatically or manually tor prools The “Sta-Max" is completely solid
state with all connections to and trom the unit by BNC jacks Furthermore
ABC claims that tield tests have shown the processor to actually increase
mono loudness without degrading stereo separation For more injormation
Automated Broadcast Controls, 1110 Taft St Rockville. MA 20850 Cost
$995 00

i For detalls, contact:

AN OUTSTANDING
- OPPORTUNITY

We're looking for a high quality,
' goal-oriented program director
.~ with an ability to sell some of
radio and television's most
successful creative concepts.
Y ve and work in Rmernica’s finest city

with the opportunity to receive outstanding
compensation

Capital Cities’

2nd Quarter,
Half Climb

Capital Cities Communica:
tions reported that net earnings
for the secand quarter ending June
30 improved (35 percent 1o
$18 3 milhon up trom $16 2 mil

lisn \n the ysareather Second
quarter sales hkewiss rose 13 por
ent to $106 4 million up
$96 8 mullson in the o> )
periocd of 1978
x month st Jor the i )

creased 13 peicent 10 $3X
» Y 1978, $

e ? Iy while L month tevegue

4429 Morena Blv
Son Diego. CR Q2117
N4-272-7660

rome | 3 percent 10$198 2 mallion
trom $1754 mulhon dunng the
Y8al previous

—l

(Advertinement)

|

In addition, the Gillette record will
be among the uthal crop of moderately
priced audiophile recordings. listing
at $9 98 Mastering the sessions will
be Bruce Leek. who has disc mastered
over 30 direct to.disc recordings

Lin's six- month net pasted &
20 S percent increase to $6 | mil
lion, up trom $5 | millien for the
vear earlier, while six month reve
nues rose | 2 percent to $27 | mi)
hion tromn $24 2 million v 1978
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At last...

Something to talk about...DlalOL UC

A new album from

) & L
g » 1

1 '\ N
o .

{7 -

“

) a"i

including the single “This Night Won’t

t Forever”

WKBW add
KSTP 25-19
KSL(Q 23-19
WGCEL on
KBEQ deb 38
&0

AMERICA

KIMN deb 29
13Q on
WKEE add
WBBQ on
WLAC add

wWIDX deb 25
WKY 22-15
KRAYV deb 24

KEYN-FM 28-26

KMJC on

WHEB 28-26
13FEA add
WXIL 29-27
CK101 36-32
KKXL add
BJ105 31-25

WSPT 29-25
WKAU add
WROK 27-26
KSLY add
KCBN deb 40

on EME America Records and “Hapes

KBOZ add
KRL.C 22-19
WFYR add
WNDE add
WTMA add

KELI add
WRKR 8-2
WCOL 27-22
WEBC 25-19
KRKE 24-23
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Radio Records
Formed In Florida

A new full-line record manufacturer, Radio Rocords
(no relation) has been formed in South Florida with Ed Mec-
Glynn as President. Robert W. Walker, formerly of Y100/
Miaml. will serve as Vice President of A&R and staff producer
while Vice President of Promotion will be Mike Preger,
former promotion rep for Atlantic Records. Hershel Pearl,
Director of Sun-Star Management. will handle artists affili-
ated with the fledgling label

Initial releases for Radio Records will be albums by Kelth
Herman and a disco production from a “group of top Miami
disco artists brought together especially for this production,”
according to the label. Radio Records is located at 540 North
Andrews Ave., Ft. Lauderdale, FL 33301,(305) 462.7407

NARAS Hall Of Fame
Deadline Draws Near

Entry forms on which members of the National Academy
of Recording Arts & Sciences (NARAS) may recommend re-
cordings which they feel should be considered for entry into
the Academy’s Hall of Fame are due in the Academy's offices
no later than September 8, 1979. The recommendations are
then forwarded to the 90-member Nominations and Elections
Committee, who will determine next year's entrants.

The NARAS Hall of Fame was established to recognize
recordings of lasting, qualitative or historical significance
that were released prior to the inception of the Grammy
Awards in 1958. Latest additions to the Hall of Fame are
Les Paul and Mary Ford's "How High The Moon,” Count

Basie’s "One O'Clock Jump” and Rachmaninoff's “Rhap-
sody On A Theme By Paganini” with the composer at the
piano and Leopold Stokowski conducting the Philadelphia
Orchestra.

Don’t Take It Sitti—ng Down

Let's say you commute to work an
hour each day. Add either your sir- e
shift or your 9-8 behind-a-desk to that.
Let's also say you spend an hour at

/

BEEN WORKING
LATE AGAIN

dinner and the rest of the evening MR. WALLER ? {i{N 7| less than the length of your lower leg

watching your Betamax — you're [ iy tromknéaitoloot

spending half your life on your rear o_r_/. [r_-\ ] 3 = W
Despite your reputation for being a Py ,V '7‘1'11! Third, your fzeat should slope slight-

“hard ass,” all that sitting is doing 7 f ly backward (ideally, about seven de-

K /4 o |

your body no good. According to the — i v ) grees). Fourth, seat le‘ngth slhould no;

British authors of Survival Kit. sitting | W ’3‘,‘{' / | exceed two-thirds of the length o

produces S0 percent more pressure \-\‘Y i: 3 / , ) your ’thngh Seats with pronounced

on spinal disks than standing. Further- | ‘” \ 3/ A= N padding at the lip are also not good

more, sitting in a slumped position, (O g
the lumbar vertebrae are tipped for-
ward as far as they can go, which
means that "three hours of sitting in a
bad posture can produce as much

ligament strain ‘at the base of the <

mized when the weight of the body is
taken primarily by the feet and the
body haunches at the base of the pe)-
vis. The ideal seat height is slightly

|

: {3??‘)1{’

>

as they cause a constriction of the
blood vessels and nerves, resulting in
that feeling of "needles and pins.”

In addition, your chair should have
a slight contour in the middle of your
spine to prevent slumping. Otherwise

A
ﬂ//./' 4\
A
~ o

spine as a morning spent pulling
weeds from a garden.”

Nevertheless, there are several pre-
ventive measures which can be
taken. First, get a good chair — one
that's not too soft. While they may
feel comfortable, chairs that engulf

your body make it hard for you to
move around and therefore minimize
circulation, which means that your
intervertebral disks are being de-
prived of essential nutrients.

Second, make sure your chair is
high enough. Sitting comfort is maxi-

your spinal muscles will have to work
harder and fatigue will set in earlier
Finally, your chair should have arm-
rests, which can take up to 12 per-
cent of your body weight, reducing
the amount of pressure put on your
spine

| Specialty Advertising
Up 20% In 1978

Powered in no small part by the contributions of the radio
and record industries, America's advertisers spent more than
$2.5 billion on specialty advertising items (calendars, ball-
point pens, keychains, etc.) in 1978, a 20.2 percent increase
over 1977 billings, according to figures reported to the
Specialty Advertising Associatlon International. Specialty
advertising retained its sixth place sales ranking among all
advertising media as well.

i:rampton Stars On
Hollywood Blvd.

August 24 has been designated "Peter Frampton Day"
in Los Angeles by Mayor Tom Bradley. and the A&M re.
cording artist will celebrate by being the 1709th personality
to be entered into the Hollywood Walk Of Fame. Frampton's
star will be placed at the corner of Orchid Street and Holly
wood Blvd. directly between those commemorating Anita
Louis and Jerry Lewis.

Ashman Appointed Exec. VP
At Casablanca

Chuck Ashman has been appointed Executive
Vice President of Casablanca Record and Film-
Works. Ashman. formerly a news anchorman and
talk show host for KTTV-TV/Los Angeles, will be
responsible for coordinating distribution. advertising,
publicity, merchandising and worldwide marketing
on all films under the recent Casablanca FilmWorks

Universal Pictures pact.

In addition to his KTTV duties, Ashman produced
and hosted the nationally syndicated Golden Globes
television program. produced several TV features for
Casablanca and has authored several books. Most
recently. Ashman coordinated the Casablanca Film-
Works/Columbia Pictures campaigns for “Mid-
night Express™ and “Thank God It's Friday.™

Colomby Named Div. VP
Pop A&R At Capitol

Bobby Colomby has been named to the newly-
created A&R post of Divisional Vice President. Pop
Music for Capitol Records. Colomby, who began his
industry career as a founding member and later pro-
ducer of Blood, Sweat & Tears, most recently served
as West Coast Vice President of A&R at Epic Rec-
ords where he continued to produce albums for a
variety of artists.

Colomby will be based at the Capitol Records
Tower in Hollywood and will report to Capitol Vice
President of A&R Rupcrt Perry. In addition to his
overseeing A&R functions for Capitol's pop music
division. Colomby will be producing Capito! artists
as well.

Shaw Named Director Of Mktg.
At MCA/Songbird

Charlie Shaw has been appointed Director of
Marketing/ Distribution for MCA/Songbird. In
addition to having held a variety of positions, in-
cluding store manager. during his 13 years with the
Tower Records retail chain. Shaw held sales and
distribution posts with Marantha Music and Word
Records.

In his new post. Shaw will be responsible for
organizing and overseeing the distribution of product
in the Christian marketplace. He will be based at the
MCA, Songbird offices in Universal City.

Cooper Named Director Of
Artist Relations/Product

Management at Atlantic

Perry Cooper has been named Director of the
newly-created Artist Relations & Development/
Product Management Department at Atlantic Rec-
ords, which fuses two existing departments. Cooper
was most recently Director of Artist Relations for the
label, having joined Atlantic after serving two years
as Director of National Album Promotion for Arista
Records. Prior to his holding various local and
regional promotion positions, Cooper was Program
Director for WABC-FM (now WPLJ)/New York
City.

In establishing the new department, Cooper named
four new members: Elin Guskind, Ben Hill. Ginny
Morton and Susan Stein. Guskind. a nine-year vet-
eran of the label, was most recently Director of Video
Operations for Atlantic and will retain that post in
addition to her new duties. Hill previously managed
several retail record stores in the Boston area and
recently completed a year's training in Warner Com-
munication Inc.'s management program. as did
Morton. who previously served as an air personality
on WRNW/Westchester. Stein. a four-year veteran
of the label, most recently served as a Product Manager.

Hervey Promoted To VP Of

Rogers & Cowan Music Division

Ramon Hervey II has been promoted to Vice
President of the Rogers & Cowan Music Division.
Most recently Hervey served as Manager of the pub-
lic relations firm's West Coast Music Division. having
joined the firm in 1977. Previously. Hervey held a
publicity position at Motown Records as well as
writing and editing English pop music magazines for
two years.

Gaiters Named Nat’l. R&B

Promotion Director At A&M

Bob Gaiters has been named National Director of
R&B Promotion for A&M Records. A ten-vear
veteran of the music business, Gaiters most recently
held the West Coast Regional Promeotion position at
Arista Records. He will be based in A&M's Los
Angles offices.

Donnelly Forms Two Firms

W.P. “Bill”" Donnelly has announced the forma-
tion of a management consultant firm as well as the
formation of Wrightwood Films International Ltd.
Most recently Executive Vice President of Twentieth
Century-Fox Records. Donnelly previously served
as Vice President. Planning & Budgets for the Twen-
tieth Century-Fox Film Corporation as well as
Vice President and Comptroller, Entertainment Group
of the Twentieth Century-Fox Film Corporation.

Donnelly’s management consultant firm will spe-
cialize in clientele that are small-to-medium size
entertainment companies dealing in the areas of gen-
eral management and marketing, while Wrightwood
Films International will be involved in the creation
of soundtrack albums and developing international
marketing plans for independent producers.

In addition, Wrightwood Films will be involved in
the production of video presentations of recording
artists for television usage. Both firms will be located
at 1900 Avenue of the Stars. Suite 1630. Century
City, CA 90067. (213) 557-2902.
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#Gary”
=¥ Owens

Just heard from Pat ()’Brian of KCBQ/San Diego. Pat com-

mented that he had seen what this column had done for Perry

Allen’s magic career. |Perry is now going up against another

long-time pal, Bill Ballance and his ratings-grabber show on

KFMB).

Pat, who's the talented Production Director at KCB(Q, wanted

to know if there were any special things one could do to accel-

erate one's career.

Well, the Gary Owens Foundation
has found that ubiquitous announcing
is helpful. That is. to annonnce every-
where vou go in the hope that a famons
manager or Pl) is nearby and will sign
vou to a no-cut contract and an extra-
vagant bonus. For example. many well
known air personalities were and are
announcers at Jack in the Box. So when
vou drive through and hear a network
quality voice asking through the clown
head. "May | have your order please”.”
it's probably an internationally known
emeee or an upcoming announcer who's
auditioning.

Ao — the GO Foundation has learmed
that standing on tiptoes in pay toilets
and reading a newspaper very loud
will bring you a lor of attention. An-
other method. for those who want 1o
springboard their career. is going door
to door and reading commercials through
a megaphone. This has helped many
radio stars get the break they've needed.

Of course. one of the best forms is
nepotism — marry the boss's daughter
or son (or daughter and son. depend-
ing on vour desperation!).

Joe Siegman, the producer & owner
of the TV series, "'The Comedy Shop.™
told me some interesting stats the other
klerb. Joe and [ have, at length. chatted
about the number of comics who had
the first name of Jackie or Joey! (In-
itially, when I was aware of nightclubs
it seemed to me that every comic's name
was Jackie or Joey') The kindly Mr.
Siegman checked over the first 40 seg-
ments of his hit TV show and found
after extensive and exhaustive examin-
ation of records (they programmed their

findings and fed them into their com-
puter, which gasped. choked. and fin-
ally spit out the results). Out of 175
comedians there are only three Jackies
and two Joeys!

Addendum: There is one tilda, four
Gregs. four Pats. seven Bobbys. two
Kips. one Taf. three Carls. one Scat-
man. one Soupy. one Oaky. and one
Slappy. However. there are two Martys
and one Morty — 141 others.

* * * * .

This week | was sent an advance copy
of a new specialty magazine — Barbra!
It's a nationally circulated quarterly de-
voted entirely to the career of Barbra
Streisand. “Tis a beautiful publication
— and hopefully they'll be doing = full
color three-page fold-out of her nose!

Remember on August 10th. R&R's
Rip ‘N’ Read columnist. Brad Messer
asked all of us for participation in “Pro-
mote Brad Day.” Well, the GO column
did what we could to help.

A. We shaved his name on the side
of a water buffalo.

B. We wrote the letters “Messer"
in the snow fwithont using fingers).

C. We rollerskated behind Walter
Cronkite on the CBS evening news
holding a giant card that said. "Hi
everybody. Brad Messer's O.K. Pass it
on'”

1t's the least we could do for a fellow
nurgler

AGO
YE%R% AY

ARTISTS

D S X

AL TELLER NAMED PRESIDENT OF UNITED

RKO'S PAUL DREW CALLS FOR 3-MINUTE
SINGLES — RKO PD’s agree not to add rec-
ords over 32 minutes

PARAMOUNT, DOT, BLUE THUMB STAFFERS
DISMISSED IN ABC MERGER

NUMBER ONE FIVE YEARS AGO — “(You're)
Having My Baby" —

Paul Anka (UA)
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TV Top Ten Time Again From PTA

As a refreshing sort of contrast to the weekly top ten Nielsen fistings it's always interesting to turn to the National|
PTA’s annual rundown of the ten best and worst TV programs of the year The network product was rated on the basis of
positive contributions to the quality of life. lack of offensive content. and artistic/technical merit, with 6000 members
voting Specials as well as series qualified

Heading the best list was NBC's "Jesus Of Nazareth” special, followed by 2) "Little House On The Prairie” (NBC)
3) “Friends” (ABC) 4) “60 Minutes” (CBS) 5) "Paper Chase” (CBS) 6) "Disney" (NBC) 7) “Family” (ABC) 8) various
NBC specials (not specifically identified) 9) “Eight Is Enough” (ABC) and 10) "“Weekend'' (NBC)

Taking top honors in the worst ten ratings was “Clifthangers” (NBC), followed by 2) “Highclitte Manor” (NBC) 3)
‘Dukes Of Hazzard"” (CBS) 4) “Delta House" (ABC) 5) "Just Friends” (CBS) 6) “Three's Company” (ABC) 7) “Brothers &
Sisters” (NBC) 8) “The Ropers" (ABC) 9) ""Supertrain (NBC) and 10) “Carter Country” {ABC), a list with which many
observers will have no trouble agreeing

The PTA also throws in a bonus top ten of most violent programs, with “'Clitthangers” hanging on for a repeat number
one performance, followed by 2) "'Dukes Ot Hazzard" 3) “The Duke" special (NBC) 4) “Hawall 5-0" (CBS) 5) “Charlie‘s
Angels” (ABC) 8) “Vegas" (ABC) 7) Rockford Files” (NBC) 8) NBC movies (apparently in total) 9) “Incredible Hulk” (CBS)
and 10) ABC movies

CBS Takes First Five Spots But ABC Wins Weeks

CBS’s strong comedy lineup continues to score well in summer Nielsen competition, but ABC’s overall strength
enabled the leading network to win the race for the week ending August 12. ABC scored a 15.9 average rating, beating
CBSwitha14.7andNBC's 11.8

Nonetheless, CBS had the top five programs of the week and six of the top ten, starting with surprise winner “The
Jetfersons.” Next were 2) "Alice” 3) "'One Day At A Time" 4) "WKRP In Cincinnati’ 5) “MASH" 6) “Charlie’s Angeis”
(ABC) 7) "'Vegas” (ABC) 8) “Three’'s Company"’ (ABC) 9) "Lou Grant” (CBS) and 10) "‘Barney Miller” {ABC)

ABC is still king in the nation’s three biggest markets, according to Arbitron's figures for the week ending August 10
In New York, "“Charlie’'s Angels” made a strong return to its 1977 peak form by easily winning top ratings honors. It was
followed by 2) “Carter Country” (ABC), “Vegas" and “MASH" tied 5) “Barney Miller,” " The Jetfersons,” “Three's Com-
pany.” “Taxi” (ABC), and "Kaz" (CBS) in a tie, and a final five-way tie for tenth between ABC's Monday Night Baseball
and four other ABC shows. “Angie," ""Detective School.” “Fantasy Island.” and “Laverne & Shirley "

“Three's Company’ was the leader in Los Angeles, followed by 2) "Charlie’'s Angels™ and “Vegas” tied 4) “"Barney
Miller” 5) “Lou Grant” tied with “'Taxi"" and “Starsky & Hutch” (ABC) 8) a four-way tie between “Carter Country.” “Detec
tive School,” "MASH" and "WKRP." In Chicago, “‘Lou Grant,” “MASH,"” and “"WKRP" tied for the top, followed by 4)
‘Barney Miller,” “Three's Company.’ and “Charlie’s Angels" 7) “Carter Country.” “Taxi.” and "“Vegas.” and 10) ABC's
Sunday Night Movie tied with a WLS-TV news update

Remains to be seen whether videodisc players can compete with VCR's in the general consumer market
now that recent price hikes by MCA (to $25 on videodiscs) and Magnavox (to $775 on videodisc players) com-
bined with discount pricing on VCR's have more or less equatized prices of the rival systems . . . Ditto for the
videodisc vs. videocassette shoot-out: Is a $25 videodisc, which has to be changed every half-hour to play an en-
tire movle competitive with a smooth-running videocassette? . . . Hot on the heels of Columbia Pictures recent
announcement that it would be distributing its movies via dealers as well as through the Time-Life Films catalog,
Wamer Communications Inc. has announced entry into the home video market. WClI is currently preparing a cata-
log of films. MGM remains sole major fitm distributor outside the home video market . . . TOP TEN VIDEO PRO-
GRAMS for August ‘79 according to Videography magazine are 1) ‘“‘M*A*S°H"* (20th Century-Fox/Magnetic Video)
2) “The Sound Of Music'’ (20th/MV) 3) ‘‘Patton’’ (20th/MV) 4) ‘‘The African Queen’’ (Viacom International/MV)
5) “‘Papillon’’ (Aliied Artists/Allied Artists Video) 6) ‘‘The Story Of O'' (AA/AAV) 7) *“The Making Of Star Wars'® (20th/
MV) 8) ‘‘The Graduate’’ (Avco Embassy/MV) 9) *‘The Longest Day'’ (20th/MV) 10) “Deep Throat'’ (Plymouth Dis-
tributors/int. 'l Home Video Club). VHS leads Beta 65 percent to 35 percent in the format battle . . . . ]
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LISTEN
TO THE NEW
KID ON THE

BLOCK.

“TELL ME ANOTHER ONE"

THE NEW SINGLE FROM
THE FORTHCOMING ALBUM.

PRODUCED BY RICHARD HENN FOR BIG ED PRODUCTIONS
EXECUTIVE PRODUCERS: DAVID CHACKLER, STUART ALAN LOVE AND EDWARD H. KAYE
ARRANGED BY RICHARD HENN AND KID BROTHER
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BUCKEYE Rip ~

The Seed ' | Monday August.27: Our First Oil Well

! The firat procductive American oil well was punched through exactly 120 years ago today at Titusville, PA. In tha

[ year of 1859 they wanted oil for lanterns and lamps in homes and busineasess, because the price of whale oil was Ketting
outrageous. In the first year of praduction about 2000 barrels were pumipesd, increasing (o about 500,000 barrels the nes yrar
Forty-five years after the first oil well, there were enough automobiles around to burn it all, and on this date in 1904 the

first American driver wan thrown into jail for speeding, at Newport, R
Confucius was born 1428 years sgo. Lyndon Johnson would have been 71 today . but is buried in the family plot at the
LBJ Ranch in Central Tevas, where his widine Lady Bird (Claudia) Johnson is still a major social foree, Johnson became

President when John Kennedy was assassinated in 1963

Tuesday August 28: “I Have A Dream!”

Dr. Martin Luther King Jr. delivered his 1 have o dream” speech to an sudience of some 200,000 people, 160 years ago wo-
day during 0 massive "March on Washington for Jobs and Freedom.” He predicted the nation would remain in turmoi
“until the Negro is granted his citizenship righis.

Fifty-seven years ago today the first radio commercial was broadeast. We've come o long way. baby. to the time com-
mergials ask flatly “Are You Pregnunt?” w sell home stork-test kits

Fourteen years ago Bob Dylan was energetically booed and hissed for the effronters of showing up for a concert with
an (!) electric guitar, thus giving the assembled crowd nt Forest Hills Stadium. NY the impression he had sold out his pure

folk heritage

Ben Gazzara is 49 wday. Donald O'Connor is 54. Paul and Linda's duughter Mary McCartney wrns 100, Oxmond
Brother Wayne hits 28. David Soul is 36.

On this day in 1966 the Beatles played their next-to-finullive concert. ut Dodger Stadium in Los Angeles

In 1968, as Hubert Humphrey was receiving the vice-presidential nomination. the so-called Chicago Polioe Riota
erupted during the Democratic Nutional Convention.

Wednesday August 29: Zipper & Chop Suey

Only in relatively recent years has it even been possible for a person to be embarrassed by his zipper being unzipped.
because it wasn’t until 86 years ago today that zippers existed. The zipper was patented in 1893, which makes zipping
three years older than eating chop suey. That supposedly Oriental stuff was first created in a kitchen in New York City on thi
date in 1890. However. most of us prefer saying "us American as apple pie” rather than “as American as chop suey ™ for
° somie reason.

“Wh w ll Y The Beatles gave their final live concert 13 years ago today, at San Francisco's Candlestick Park. | hear they're going
ere l Our 10 get back together. I heard that last year too, and every year prior. | also heard James Dean is secretly still alive and
that Elvis is too. I hear all this stuff from radio listeners who call me to ask whether it's true. We get a lot of rumor action
d Y ” on the telephones. including one of the most famous traveling folk tales, the enraged construction worker who discovers
Hea_rt a Ou his wife is having an affair: he retaliates by sloshing a whole truck full of concrete into the open convertible that Lover Boy
left parked in front of his house. That story comes up maybe u couple times n year, and the person calling knows it ‘
happened in a small nearby town but doesn't know which one.

Hey, I yot sidetracked there on rumor-chasing. Back to the business with today’s 62nd birthday of Ingrid Bergman,
and the 41st of Elliot Gould. Michael Jackson turns 20.

ACTION : Thursday August 30: Cleopatra’s Asp

Everybody knows the snake that bit Cleopatra was an asp, so mean that one bite immediately terminated her Queen

job in Egypt. That happened on this date in 30BC. To heavy up this part of my column with some tireless research. I looked

WKEE 94Q 29-25 in my huge thick deductible dictionary and noted the definition of asp: "any of several small poisonous snakes of Africa.

Arabia and Europe, as the horned viper, common European viper etc.” | would apprecinte the IRS noting how often I use

Y103 WAYS On the giunt expensive dictionary here in my work. Anyway, back to Cleopatra dying: a mere half-hour more of research re-

veals it was actually a hooded cobru, Cleopatra was not real pretty but she was real smart, there were six other Cleopatrus
WNOE WFLI 27-21 that didn’t get famous. and the famous Cleopatra once won a bet that she could drink & half-million dollars worth of wine.
by simply dropping two pearls into the liquid and swilling ‘em down. There. now there's yer research! (IRS note: days of

KNOW WRJZ 37-34 research here at the beach may be noted on my 1979 return. Believe it!)
Orher than the asp bite incident, August 30th is noted for the Occupation of Japan in 1945, when Gen. Douglas Me-
KRKE WNCI 25-22 Arthur became the first foreign conqueror to step onto Japanese soil in over 2000 years, 15 days after the U.S accepted the

WHHY 92X on surrender that ended World War 11,
WFOM KCPX 30-29 Friday August 31: Lewis & Clark

ISE FLB On 1 176 years ago today one of our nation's first male secretaries changed jobs and siarted doing what made him famous, as
Vv ANS BJ 105 On President Thomas Jefferson’s aide Merriweather Pewis joined up with William Clark to #o exploring the American West

| for an ideal route cross-country from the East to the Pacific Ocean. The partners eventually put about 8000 miles behind

KQWB WQXI On ! them, takinu three years to do it. If you were to drive the Lewis & Ciark Trail today you'd be scalped by gas stations per-

haps. but the Indian problem has subsided to nearly nothing.

W I \} i WBBQ On i The first 1.S. Tennis Championships were on this date in 188] . The first pro football game was 84 years aga in 895,

The Isle of Wight Pop Festival was ten years ago today. with Bob Dylan backed by the Band on stage and various

WG’OW KXX106 On I members of the Who and the Beatles and Rolling Stones watching from the audience.

WXIL Buddy Hackett was born Leonard Hacker 55 years ago today. Other birth anniversaires include Van Morrison in

1945, Eldridge Cleaver in 1935, and James Caburn in 1928

Tomorrow Lily Tomlin is 43, Barry Gibb 33.
Fast Growing Rock N’ Roll From Polydor

Footnote: Results Of Self-Promotion Projects

My blantant efforts to produce lots of letters and phone calls to up my stock here ut the vaunted R&R during the past
few weeks have been successful beyond my wildest funtasies, so 1'H lay off the self-promotion for awhile as | sort through the q

7 Sleazs-related letters. ‘They were both interesting. and maybe soon 11 be uble 10 begin Operation Blacknmail. Nah. seriously,
DOIVdOr I got maybe 20 letters and about that many calls. There. tireless research and shameless honesty bath in one column. |
wanted to write about sex. too, but §'m saving that for the movie version.
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Research In The Fast Lane

he past few weeks we have been con-

sidering the relative merits of various

kinds of survey research designs. Upon
some reflection, it appears to me that in general,
a telephone survey format is best suited to the
bulk of the research needs of an average radio
station. Telephone surveys can be relatively
quickly constructed and implemented, are readily
amenable to representative sampling, achieve
good response rates, and are not too expensive
Most importantly, they are useful in the relative-
ly limited geographic area served by the typical
station, and seem well-suited to the volatility of
the record and radio industries. One might con-
clude that telephone surveys are indeed ‘‘re-
| search in the fast lane!” Accordingly, as my
weekly installments on Research Design con-
tinue, | will focus on the design of questions for
a telephone survey. Many of the same principles
will apply to all three survey formats, but I’ll use
phone survey examples throughout.

Four Question Structures

There are four basic structures in which
questions can be framed — each has its own
unique contribution to make in the overall survey:
| 1. Open-ended
2. Close-ended with ordered response
categories

3 Close-ended with unordered response
categories

4. Partially close-ended

Open-ended questions offer respondents no
answer choices. The question forces respondents
to “create” their own answer and state it in their
words. It is advantageous in that it has the least
potential for biasing the response, on the other
hand. the interviewer must record the response
quite accurately, and open-ended responses
create some problems at the data analysis stage
| An example of an open-ended question would be
the following:

e c———n

Open-ended

When you listen to the radio, what type of music do
you prefer! (WRITE IN RESPONSE VERBATIM)

|
|

Note that the question is set up such that what is
read over the phone to respondents is in upper
and lower case letters, while interviewer instruc-
tions are in all caps — this is generally a good
procedure to follow in order to minimize inter-
viewer confusion. The question shown above at-
tempts to have respondents describe their music
preferences in their own words, rather than
forcing them to use your labels. This might be
particularly useful in attempting to find a new
“position” in the market; it is always useful to
know how your customers think and talk about

Any Questions?

your product. It is sometimes quite startling to
hear that “Top 40" is “teenybopper” or that the
“midafternoon daypart” is “when my kids are
asleep.” Incidentally, in R&R’s August 10 issue,
Mark Williams of WSAR described his own in-
formal approach to keep in touch (see Top 40
Mailbag, Page 20). Open-ended questions at-
tempt to capture that same spirit in a survey
situation.

Close-ended, ordered response questions
provide respondents with a gradation of responses
to a single question. They are perhaps most use-
ful in situations where the question is designed
to be a sort of measuring scale; for example:

]

Close-ended, ordered response

For each of the following types of music, please tell me
how much you like listening to it on the radio.

(READ CHOICES TO RESPONDENT FOR EACH TYPE
OF MUSIC)

Olsce Roch  Comatry
Like it very much ) (w] 0O
Like it a little @) @) (w]
Neutral 0 O 0O
Dislike it a little ) 0O 0
Dislike It very much 0 0 0

Note that the responses are in order from strong
liking to strong disliking and that the response
list is read for each music type of interest; the
interviewer simply checks one box for each type
Analysis is easy; respondent "freedom of expres-
sion” is sacrificed. This type of question is very
useful for answering very specific questions and
where new ideas from respondents would not be
particularly valuable

Close-ended, unordered response questions
offer yet another alternative Here, rather than a
scaling type of question, the intention is to force
the respondent to choose the most appropriate
response category For example

Close-ended, unordered response
wWhich of the following types of music do you most
prefer to listen to on the radio? (READ LIST)

| Rock

| Disco ‘
Country

R&B

Classical
*
> 1

. _

J————

In the ordered response question shown earlier,
a respondent could have given all music types
the highest possible rating. here, a choice is forced.
This forced choice is sometimes necessary in
order to get the kind of information you need for
programming decisions. To find out that “every-
body likes everything” isn’t too helpful!

Partially close-ended questions are essen-
tially the same as close-ended unordered choice
questions, except that they allow respondents an
“out” if none of the choices offered really match
their true opinions. For example:

Stages in the Market
Research Process
Problem Definition

L 1

Decision To Be Made
v

Value Of Information
T

O

Budget Decision

|
]
1

r Sample Design
—
r Data Collection ||
s
L Data Analysis ]
— e
r Interpretation
ML

Partially close-ended
Which of the following types of music do you most
prefer to listen to on the radio? (READ LIsT)

Other
(ASK RESPONDENT TO DESCRIBE — RECORD VIR
BATIM)

L = —— e

In this situation, you expect that most respon-
dents will select one of the response categories
offered, but you retain the option of learning
about the “misfits” by shifting into an open-
ended response mode in mid-question for those
who do not prefer any of the choices. Depending
upon how many “Other” responses you are willing
to put up with, you may or may not choose to
have your interviewers read that to respondents
as one of the choices. }f you offer it as a choice,
more people will select it than will volunteer it
when it is not offered explicitly. For instance,

when offered as a choice, many respondents |

might select it just so they can indicate that they
prefer a combination of two of more MUsIT types
F tially close-ended question structures, it
is_important-that-thechoices be read in
different orders, on a random basis if possible
There is a tendency for a person to remember
those items which came near the beginning and
near the end of a list; this could cause inflated
percentages of people indicating Rock and Classi-
cal in the example question above. By simply
rotating the starting point in the list so that each
music type appears first the same number of

times across the entire sample, this order bias
probtemis alleviated.

or both the unordered choice and par-

ext week Il discuss a different way of

viewing the kind of information to be

gleaned by a question — the important
distinctions among recognition, aided recall,
and unaided recall.

Dr. Richard ). Lutz is Asso-
ciate Professor of Marketing at
UCLA’s Graduate School of
Management, and an acknow-
ledged research and marketing
expert. To direct questions to
Dr. Lutz, call R&R at (213) 553-
4330 or write to Radio & Rec-
ords, 1930 Century Park West,
Los Angeles, CA 90067.

l
1
|

|
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The Metros, They Are A’ Changing

To those of you out there in the radio stations,
it must seem from time to time as though just
when vou learn all the answers, they change all
the questions. At the risk of adding to this fecling,
R&R must bring to your attention an issue which
is important, especially to stations in certain mar-
kets — or those stations with limited coverage
arcas. I'm referring to the distinet possibility that
after the 1980 census, there will be a new govern-
mental definition of metro areas. This issue looms
large because the current metro definition, Stand-
ard Metropolitan Statistical Areas (SMSA) is used
by Arbitron to define most ol the radio metros in
the nation. What happens if that definition changes?
iet's look at the new concepts that may be in
effect in the 80's, discuss how concepts could
affect certain markets and stations, and last we'll
suggest how you can intluence the position Arbi-
tron takes on this matter.

Three New “Metros™

First. a little history regarding metro delini
tions. Since 1910 there have been various ways of
defining metropolitan areas., but the most com-
monly known has been the SMSA, used since the
1950 census. However, due to the tremendous
amount of dollars affected by metro definitions
media expenditures and governmental outlays are
just two examples — the SMSA definition has
come under scrutinv and will be extensively revised
tor the 80’s. Naturally. whenever the government
gets involved in a project things become more
complicated, and the metro definition issue is no
exception. As noted recently in an American Demo-

[ Vet
YOU re Ou t! Current SMSA counties that would probably not qualify
for inclusion in 3 metropolitan statlstical arca under the proposed criteria
A
Alabama Missouri
Baldwin Mobule Andrew St. Joneph
Limesone  Hunowille New Mecaico
Arkansas Sandoval Albuquergue
Benror Fayetrenslle-Sprngdale North Carolina
ittle River  Texathana. TX AR Brunswick Wilmingiun
Cotorado Madison Asherille
Duuglas Denver Ohio
Gilpin Denver Ortawa Toledo
Trl‘ct Colorado Spangs Peeble Dayt
Florida Putnam Lima
Baken Jacksonwille Van Wert Lima
Nassau Jacksonville Oklahoma
Waskulla Tallahavsee McClain Oklahoma Cuy
Georgia Maves Tulsa
yan Savannah Sequovah Fort Smyth, AR-OK
Lee Albany Pennsylvania
Tugs Ma.on Adams York
Minoks Susquehanna Binghameon. NY PA
St Lous, MOHIL Tennessee
Menard Marion stranooga
Indiana Sequatchie  Chartanouga
Mar Texas
Terre Haute Callahan Abilene
Har B »ns-P we
| w Fort Wayne e
Kansas Watler
Jefetson Topeka Wise oW
{ e pek Virginia
Louisiana Approm » Lynchbury |
Alexandria (éﬂw t R 7 '
o
Maryland AN New Kent  Richmond |
Michtgan L Wear Virgina
- M Patkersburg Marietra, WA
. Wikonsin
"
Mississippi St Crox

Minneapolin St Paul, MN W[ l

T osA

“If your station has a strong signal in

one of these counties, or if the bulk of

your audience comes from these areas,
you may be hurting when the changes
are implemented.”’

A

Y S

“All it takes is one sardine sighting, and the next tt?ing
you know, we're a standard metropolitan

American Demographics

L statistical area.”

graphics article by a government official who
developed the new criteria, here’s the new game
plan:

The familiar term SMSA will be replaced
with three new terms.

I. PMSA (Primary Metropolitan Statistical
Arca) will represent those metropolitan entities
that are most closely associated with their metro-
politan neighbors.

2. CMSA (Consolidated Metropolitan Statisti-
cal Areas) will represent grouping ot these closely
related areas into large ‘'megalopolitan’ complexes.

3. MSA (Metropolitan Statistical Areas) will
be the relatively free-standing areas, tvpically sur-
rounded by rural counties.

As you might imagine, there are two bottom-
line questions evident after finding out that there
mav now be three possible metro definitions, rather
than the one usually used currently:

Which definition will be used to classity my
area metro?

Which definition will Arbitron and MSI (which
supplies population data to Arbitron) use to deter-
mine metro areas and their population?

Possible Station/Market Impact

Look at a hypothetical situation and we can
see how this might affect your station or market.
Let’s say the SMSA definition is revised and the
three new criteria are implemented. At left is a list,
compiled by the author of the American Demo-
graphics piece (and reprinted here with permission)
of markets and counties likely to be impacted by
this change. Note that 33 Arbitron syndicated
markets are included on the list — one of them
may be yours. Keep in mind this list is probably
not all-inclusive. If your station has a strong sig-
nal in one of these counties, or if the bulk of your
audience comes from these areas, vou may be
hurting when the changes are implemented, and if
Arbitron adopts the new government criteria.

What Can You Do?

The reason I'm writing now about this topic
is so that it you are affected or concerned about

We were asked recently “What are ‘flips” and how can they affect mv numbers?”

“Flips' is a term used by Arbitron and relates to call letters that are incorrectly recorded
in diaries. The incorrect entry may be caused by three possible events — a respondent trans-

poses your call letters, writes down calls that sound alike when compared to yours (C, D, E, B,
. 7. G.etc) or writes the diary entry in such a way that the handwriting is illegible and thus is

I perhaps recorded incorrectly in the Arbitron data system. Arbitron attempts to “flip” the
aberrated call letter entries to logical legal calls in each market. However, to the extent that
!‘(’9])()"(1(’"'5 transpose or Confus(’ your calls (mayh(’ your announcers aren't stating them

| clearly) your numbers could be affected if Arbitron can't straighten them out. or even gives the

credit to another station

R&R/Friday, August 24, 1979

Week In Review
—
Metro definitions to change in 33 markets?
R&R tells what may be happening, what
markets may be affected, and how you can
affect the changes.

Burke Broadcast Rescarch Comeback
Effort Continues

In an effort to revive the Burke radio ratings
service, BBR may be making some progress.
Reportedly. Burke has gotten the Metromedia
and Centurv Broadcasting stations to sign. At
the same time, some kev agencies have evident-
Iv told Burke that the service will be used for
making buvs. Burke attempts to find more sup-
port for their “suspended” service must be suc-
cessful in the next few weeks or there will he
no chance of revival. Mid-September deadline
looms ahead if comeback to be realized.

BRC Adds Three New Directors

The Broadeast Rating Council, mdustry-supported
ratings audit and accreditation organization, '
has named three new board members. Al Flan.
agan, President of Gannett Broadcasting: Steve
Bell. GM of WLVI-TV/Boston; and Al Masini,
President of TeleRep. N.Y.. are the appointees.

this situation. you can still have impact on the
tinal outcome. Conversations with officials in the
rescarch department at Arbitrpn tell me that the
rating firm has not vet decided which, if any, of
the new proposed criteria to adopt for metro
detinitions. Thus, if you contact any of the people
below to register your feeling on this issue, you
may be able to atfect the Arbitron decision. Call
or write to:

Mr. Rick Aurichio

Vice-President, General Manager

Arbitron Radio

1350 Avenue of the Americas, New York City
(212)262-5017

Mr. Ed Spar

President

Market Statistics, Inc (MSI)

633 3rd Ave., New York City

(212)986-4800

Mr. ]oseph Duncan (Author of the American Demographics
article)

Director, Office of Fed. Statistical Policy & Standards
Department of Commerce

Washington, D.C.

(202) 377-7959

When you let these gentlemen know how you feel
about the new metro definitions, especiallv let Ed
Spar and Rick Aurichio know how vou feel about
Arbitron changing the metro definitions in the
near future. Let vour voice be heard now, and
R&R will keep vou informed of future develop-
ments on this issue. Feel free to contact me if vou'd

like more details on this metro re-definition situa-
tion

Jhan Hiber, R&R's Research
Editor (and former Manager
of Arbitron Radio). welcomes
vour questions about ratings
and research. Call Jhan at
213-553-4330 during business
hours, California time. If vou
care to leave your message or
| question or
need to call during non-hus.
mess hours in California, call
‘ ulld l(‘ilv(' vour "l(\‘a‘!("()"
| our 24-hour line, 213.552.
l
|

anonymously ,

3525. Jhan will get back to
vou ASAP.
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ASHFORD & SIMPSON
HAVE

“FOUND A CURE™

TOP-40 RADIO
HAS FOUND

ASHFORD & SIMPSON:

MEM ASHVILL LUS:
WHBQ W.

Y100 GCL TIX
NOE
96X
EMPHIS! NASHVILLE! P
| LAC BBQ
FLI
FLB
and many more!

“FOUND A CURE" IS THE FIRST SINGLE FROM ASHFORD & SIMPSON'S
SMASH ALBUM, "STAY FREE."




SHAUN'S
AUDIENCE
TO YOURS

SHAU
CASSIDY

‘““Are You Afraid
Of Me?”

R&R/Friday, August 24,1979

Tim Sullivan, currently GM of KHJ/Los Angeles, turned in his resignation Wednesday
morning (8-221 and announced that he will become the new GM for KHTZ/Los Angeles when
Greater Media takes over the station next month. Tim has been with RKO Radio for a number
of vears (most of them as Manager of KHJ) and now will take over the reins of L.A.’s newest FM
rocker. Filling in on “'an interim basis’’ as GM of KHJ will be RKO Radio Division President
Dwight Case. There has still been no new PD appointed for KHTZ . . . a job that many are after.

After five very successful years with Arista Records. Sam Karamanos resigned late last week
and will leave the label shortly. Most recently Sam was National Promotion Administrator for
Arista, coordinating all singles promotion for the label. Her future plans were not immediately
announced. but don’t look for her to be away from the record business very long. as she is .one of
the best!

Reports from Minneapolis/St. Paul give the Twin Cities a new Top 40 station. WRRD,
billing itself as 13-Rock, abandoned its Country format for rock under the direction of Steve
Shannon. who was at KSTP/Minneapolis for the last several years.

And speaking of KSTP . . . Street Talk has it that the station has made an internal commit-
ment to go fully adult in its format approach. The station had been softening over the past few books.

Checking our sources, we heard that either A&M Records was about to be purchased by Ariola- !
Eurodisc or that the L.A.-based label had already been sold to RCA. Just which of these two ver-
sions separates fact from fable was still cloudy at presstime.

Jim Quinn is out at 13Q/Pittsburgh and is looking for a programming or jock gig where he
might put his Music Director experience to work. Jim’s also a fine morning man and he can he
reached at (412) 221-5140.

More morning men on the loose this week include the team of London & Engleman, who
exited KULF/Houston. New morning man at the new Houston Top 40 station is John R.W,
Waylon, who comes south from WROK/Rockford. London & Engleman are now looking to
relocate in the right sitnation.

Fantasy Records moved its L.A. offices back into the distributor this week and Regional
Promotion man Bob Mercer has left the label. Fantasy's West Coast operations will not cease.
but it. too. is cutting back.

Is there any good news out there? Yes. This is a resignation story. but one with a happy
ending. Ed Greene, who recently became PD of KYGO/Denver (the old KIMN-FM). is leaving
that post hecause. as he told Street Talk. I got an offer I couldn't refuse.” KMGH-TV/Denver
(CBS affiliate-Channel 7) has lured Ed away from radio into TV full-time as their weatherman.
feature reporter. and host of an upcoming magazine format show. Ed had been working for Channel
7 for the past vear or so on a part-time basis. but now the bright lights will replace cart lights in his
career full-time. Qur congratulations to Ed on a verv nice segue!

Wait a minute . . . has Joe Walsh been taking Pat Paulsen lessons? Perhaps. ves . . . Joe
has announced himself to be a candidate for President of the United States in the 1980 election.
His decision to run for office was made. according to him. *"after a careful assessment of the waning
popularity of the current administration and the lack of any other potential candidate willing to
take a stand on important issues.”” We aren’t looking for Jerry Brown to buy the new Eagles LP
after he reads this. But getting back to candidate Walsh. Joe will issue open letters to the American
public outlining his platform. We hear the letters will be run in Rolling Stone. Time. Newsweek
and Field & Stream and will explain Joe's main platform plank. which is “*free gas for everybody."
If vou think Street Talk has been *had” by printing this. chances are vou're right.

25 S TN

DONT LAND ON THAT BILLBOARD. — Presenting Sign Contest’ When the station announced that it
both sides to every issue is just one of the many duties would award $1000 cash to the maker of the largest
that Street Talk must perform. Last week you may sign reading “V97 Is Number 1 In My Book,” a local
have read about the impressive success of Y103/Jack- farmer took to his trusty tractor and carved rhe winning
sonville, but there is more impressiveness to be seen entry in his property. The size of this sign? Over 90,000
in Florida‘s second largest city. Take for example this square feet! i
shot of the winning entry in V97's (WAIV-FM) “Largest

W

cuns

On Wamer Curb Records

MARK ROBINSON Z104 CHICAGO As much as | hate nfiation You're worth more than you
charge My new ARB wantup 35% and i qot this Chicaqo 10b offer one month alter subscrib 4
P.O. Box 25-866 -

Honolulu, Hawaii 96825 )
(BOB) 2050600 Jocks...write today for free samples.

Produced by Michael Lioyd & Shaun Cassidy b




IN STYLE

WPIX
WOBK
WKDF
KNAC

key cuts:

WwWLUP
wceece

WLIR
WBRU
wYDD
KROQ

“Melody,” “Justine,” “Wreckless Crazy”

WXRT
WBCN

wiLO
WHFS
WILS
KSJO

on Blue Sky Records

pDistributed by CBS Records, Inc.

WPLR

WIJAX

KAWY
KTIM

DAVIO JONANS EN

WOUR
WORJ
KRST
KPAS
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WAAF GIRAAF STICKS NECK OUT IN DEBUT — Surely one of AOR radio’s
more unusual station mascots is the WAAF/Worcester “"WAAF Giraat
which was unveiled at a record store opening recently. On hand (I-r) were
store owner, Giraal, WAAF's Harve Wharfield, Howie Hersh of Island re-
cording artists American Standard Band.
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Top-40 Radio Has
Discovered Life on

Different Worlds.

KSTP add WEEO add

KING add 14WK 37-32
JB105 37-34 WCIR 24-19
WHYN add WXIL deb 28
wICC on WAAY add
WAEB add WHHY add
WBBQ on WSEZ add
Z98 38-31 WANS on
KNOW 26-20 WEBC deb 33
WRJZ on KaDI on

KGW add KBOZ deb 29
KRKE 29-28 KRLC add
WHEB add KBIM on
13FEA add

“Dif ernt
walsen

FROM THE SMASH ABC-TV SERIES, “ANGIE™

MAUREEN McGOVERN

9
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Produced by Michael Lioyd for Mike Curb Productions
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Record Service, One Way Or Another

Record service. which has been described as one of the biggest “Catch 22's” of our
times. is again rearing its ugly head, with all the problems surrounding it. In the weekly
News From Katie-J Land™ sheet which Michael D. Lange, PD of WKTJ/Farmington,
ME sends along with his playlist. Michael wrote, *'It has become apparent that the record
business is becoming stale. Blame the Arabs, the radio stations, the corporations. or what
but sales are stagnant and prices at all levels keep inching up. But it seems like most cor-
porations have another, sneakier way to cut corners dropping small-market radio stations
from their mailing list. You think I'm kidding? 1 would name six or seven names right off
the bat. if I wasn't afraid to hurt some local promotion people’s feelings. Most of the time
it's not their fault — but when you start missing key album product and tind 1t on your re-
tailers' shelves time and time again, you have a tendency to get pissed off. We had one ex-
ample of a company sending retailers ‘free goods’ on items that we didn’t receive!"’

The “*Catch-22"" part of record service. especially in the smaller markets, is that if you
don't report to a trade it's often difficult (if not impossible) to get service from the so-
called major labels. Without adequate record service it's often extremely difficult to have
a winning radio station. unless you can arrange to get your records another way. The most
common way of beefing up your record library is to “'trade out” with a local retailer,
offering him advertising time on your station in return for record product from his store.
It's a pragmatic way of dealing with the problem, if you can convince your General
Manager or station owner that this *'free air time'' is worth the return

Good Times Is Just A Song

It doesn't take a trained economist to see that times are getting a little “‘tight’* around
the country. It's affecting all facets of our lives and that includes the record business. In the
last three issues of R&R stories have run outlining personnel cutbacks at the record com-
pany level. People are losing their jobs because the huge revenues that were enjoyed by
the music industry in the last few years just aren’t around this year . . . at least not yet.
As the record companies saw unprecedented profits in years past, staffs grew, and what
we're now seeing is the return to levels of personnel of a few years back. Call it belt-tighten-
ing. trimming the fat, or whatever, it's happening and it's possibly an indication that more
cuts will be coming.

One of the possible cuts is the one Michael Lange mentioned in his newsletter: de-
letion of certain small-market stations from record company mailing lists. Reason? It
saves them money. That, however, leaves you (the small market radio programmer) with
a real problem. Should your record service go from bad to worse, what can you do?

Fight The System

Whoever said, “You can't fight City Hall,” never talked to Jerry Nicholas, Program
Director of WDMV/Pocomoke City, MD. Jerry wrote me recently describing just how he
got record service for his station.

“When I first came here three years ago, our record service was zilch, with all our
on-air product traded out. My first goal was to establish contacts with the promo people
and make them know we were here. Phone calls, letters, and in-person meetings all helped.
But the key words are be persistent! If a guy wouldn't talk to me or ignored me, I kept after
him until I got through

FT. WORTH FEVER — The Bee Gees are in the midst of their 39-city North American tour,
which had its beginnings in Ft. Worth, Texas on June 28th. Several key radlo programmers
traveled to Ft. Worth to celebrate the occasion with RSO Records. Shown backstage after
the Bee Geas’ first performance are I-r): John Long, WHBQ/Memphis Program Director,
Bob Smith, RSO National Promotion Diractor; Nanci Melton; Clay Gish<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>