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STATION TO APPEAL, CITES MINORITY BIAS

FCC Orders KIFM Off Air

A six-year legal wrangle over
ed in an FCC preliminary decision
denying the license renewal of
KIFM/San Diego. The decision,
which overruled an FCC Adminis-
trative Law Judge’s 1978 verdict
in favor of the station, calls for
the station to leave the air unless
an appeal is filed.

An appeal is forthcoming. West
Coast Media President Deonald
McCann stated, “There is absolute-
ly no way in the world we'll close
the station October 4.”” Station GM
Barry McCann told R&R, “The
Commission action will most cer-
tainly be appealed, since it was

Lang Named
Exec. VP/Radio
At Amaturo

2

7

* \
| ‘ =/
|
! /I
Monte Lang

Monte Lang has been appointed
Executive VP/Radio for the Ama-
turo Group. Lang had been fulfill-
ing a number of executive respon-
sibilities for the company, and had
previously been VP/Eastern Divi-
sion Manager for McGavren-Guild
Radio after a 12-year association
with that organization.

Group President Joseph Ama-
turo commented, ‘‘Monte has been
with AGI for more than a year
now, and his contribution to the
continued growth of each depart-
ment of the company has been
outstanding, as had been expected.”

Lang's primary responsibility
will be overseeing the operations
of KMJQ/Houston and KMJM/St.
Louis, although he will also over-
see company affiliates WFTL &
WEWZ/Ft. Lauderdale, He will
headquarter in Houston and will
report directly to Amaturo.

the first negative decision in al-
most six years of the station de-
fending its position. I believe the
decision may reflect political de-
sires of the Carter Administation
to encourage belief in minority

that the Administration is
doing all it can to take away 1i-
censes from responsible broad-
casters and give them to minority
interests. There has been a rash
of unfair decisions which seem to
support this view.” Earlier, Mc-
Cann told the San Diego Union
that “more than three and less
than 10" minority groups had of-
fered to buy the AOR outlet from
West Coast Media. 0

A Question Of
Experience And Honor

McCann explained that the case’s
history dated back to West Coast
Media’s 1970 purchase of the sta-
tion, then known as KDIG-FM. He
said that competition from Mexi-
can border stations caused exten-
sive losses, and that the company
sought and was granted permis-
sion from the FICC in 1971 to broad-
cast about 1% nonentertainment
programming, some 5% less than
the usual guidelines. In 1974 two
UC San Diego students challenged
KDIG's license renewal for failure
to program responsively to com-
munity needs; four years later the
Administrative Law Judge found
that the station had failed to do so,
but said that the license principals
were “honorable men’ and that
their inexperience was a ‘‘miti-
gating circumstance’ permitting
a conditional one-year renewal.
Meanwhile, McCann maintained
that from 1974 to 1977, the station
aired over 16% nonentertainment
programming, and presently airs
about 7%.

FCC’s Tough Line

Nevertheless, the FCC ruling
stated that there was “‘no justifi-
cation to give an inexperienced
broadcaster the advantage of per-
forming below minimal standards
for a license term without suffer-
ing the same consequences that
gxperienced broadcasters would
incur."”

McCann concluded, ‘““The com-
munity has been very supportive.
We've had tons of people calling
all in support, not one negative.”
However, he added, ‘*We've spent
over $100,000 a year defending our-,
selves. Radio stations can't stay
on the air when they don't make
my..'

Joe Walthar of KONE/Reno;

CMA BOARD IN TAHOE — The third quarter
meetings were held last week in Lake Tehoe,
a break during the radio meeting ere (standing I-r) Don Nelson, Radio

Committee Chairman; Barbara Mandrell: Lin Key of KBET/Reno; and |

(seated I-r) Charley Pride; Richard
McCullogh of J. Walter Thompson/Chicago; and K CUB/Tucson owner
Jim Slone. R&R Country Editor Jim Duncan, an officar on the CMA
Board, details some of the highlights and displeys more exclusive pho- “
tos in this week’s R&R Country section, Page 53.

CMA Board of Directors |
CA. Shown here taking |

|
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“A DIFFERENT FORMAT EVERY DAY"

Davis-Fowler Weaver

Davis-Fowler Weaver Broadcast-
ing, owners of KWIZ-AM-FM/San-
ta Ana and KLOK/San Jose, has
purchased KARM & KFIG-FM/
Fresno for $3 million from Lincoin
Dellar Broadcasting and Kadota
Wireless. Sean O’Callaghan has
been appointed Station Manager
of both outlets, while KLOK GSM
Judy Currier will become Direc-
tor of Sales for KARM and KFIG
in addition to her present duties.
Bill Weaver, Exec. VP/GM of
Davis-Fowler Weaver, will pro-
gram both stations, in addition to
programming the company’s prior
holdings.

Company President/owner Philip
Davis commented, “‘Fresno is an
exciting, fast-growing market. We
expect to become a part of the
community in Fresno as we have
in Santa Ana and San Jose.”” Wea-
ver announced format changes for
both stations. AOR KFIG will move
in a more Pop/Adult direction,
while KARM, formerly Country,
will put its format fate in the
hands of the audience.

Weaver, a 34-year radio veteran
who was among the early experi-
menters with Oldies and all-request
formats. stated, ‘‘The KARM for-
mat will depend to a great extent
on what the people of Fresno want
it to be. We’re going to use a dif-
ferent format every day, on a re-

basis from our audience, for
at least the first weeks. We're
1ooking for lots of dialogue with
our listeners . . . Before we settle

Buys Fresno Stations

Sean O'Callaghan, Bill Weaver, Judy Currier.

on a format, we'll know the mar-
ket and the people and they'll
know us.” KARM will try out,
among others, Top 40 Country,
Pop/Adult, Oldies, AOR, and Pop/
Rhythm formats, with requests
tabulated within each format and
on-air phone calls taken.
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Mishandled
Miami Diaries
Cause Recall

A broadcaster-instigated Arbi-
tron investigation turned up 26
mishandled diaries in the April/
May 1980 Miami survey. As a re-
sult, estimates for the market
were recalculated and new figures
were mailed to clients.

Herb Levin, GM of longtime
Spanish-format leader WQBA,
launched the inquiry after com-
petitor WRHC scored higher ratings.
asking Arbitron President Ted
Shaker to have the diaries’ integ-
rity checked out. The company
discovered that a Hispanic tele-
phone interviewer in Dade County
had incorrectly recorded listening
in 26 of 40 diaries. Four diaries
were found to be media-related,
with diarykeepers having distant
relationships with radio stations.
Arbitron Counsel Tony Kelsey told
R&R that two diaries were filled
out by persons distantly related to
a WQBA employee, while the
other two involved an employment
interview situation at WRHC. Le-
vin denied any WQBA involvemnent,
but called the overall investiga-
tion a “diligent effort.”

Following the inquiry. the inter-
viewer was released and the 26
diaries were removed from the
data base. As a result, WQBA and
WRHC each lost four-tenths of a
point in their total week 12+ shares.
while other non-Hispanic stations
were affected to a lesser degree.

McCOY GROUP LAUNCHES NEW EFFORT

RAM Ratings Move
Under Unidyne Umbrella

RAM Research’s ratings opera-
tions have been sold by Cole In-
dustries to Unidyne Technologies,
a new umbrella company composed
of RAM founder Jack McCoy and
co-principals Doug Herman and
Richard Young, who with McCoy
were part of Cyberdynamics Corp.,
the firm which sold RAM to Cole.
No purchase price was given for
the widely anticipated sale (R&R
7-11).

McCoy explained that RAM's
ratings service will be a division
of Unidyne, with former RAM VP/
GM Susan Chandler assuming that
same position Friday (8-1), running
the division. Although ratings ef-
forts will be suspended in as many
as 20 markets (starting with New
York and Peoria), the company
hopes to expand to 135 markets
eventually, after revamping the
gervice. RAM will be measuring
unlisted-number households for
the first time.

T T NN

Not Competing
With Arbitron

McCoy stressed that the com-
panywillnmkenoattempttocom-
pete with Arbitron for national ad
dollars. He told R&R, ‘‘Nobody at
Unidyne cares about having RAM
become the alternative to Arbi
tron.” He maintained, however.
that through the use of an exten-
give nationwide data network hook-
ed into other Unidyne computer
facilities, RAM will be able to of-
fer its services for less than Media-
trend.

The data network will be located
in 360 cities, McCoy said, and its
availability for transmission of
not only ratings but copy. avails,
and other items should increase
RAM's efficiency, he contended.
He said RAM’s existing computer
facilities made the sale attractive
to Unidyne
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METROMEDIA RADIO.
THE PIZZA PRINCIPLE AT WORK.

Just about everybody likes
puzza But not every| kes it the
same way. Some like it plain Others
want it with sausage. peppefoni, o

That's why Mctromedia Radio
has so many different formats
Middle-of-the.road/personality

modern eountry, all news, adult

rock. With 13 stations in 9 cities,
we deliver what people order. Even
with anchovies

Well, the same thing's true of
radio. You'd be hard pressed to find
someone who doesn't listen. But not
10 the same thing

this week...

mushrooms contemporary, album-oriented mm
- oL CAN KAHN COPE COMPATIBLY
e BIIE inimportantplaces, WITH MAGNAVOX? |
iy Wasl D.C. Chicage _ Detrolt |

hington D.(
Dallas  Los Angries  Sen Francaco
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New hope for AM stereo feasibility
Page 4
BEAUTIFUL MUSIC: 4

UPENDED BY EXTENDED MEASUREMENT?

BM stations had a lot of down books, and this
study presents some surprising reasons

Page 15

RKO HIRES A CONSULTANT

Very reliable Street Talk has this well-known
consultant’s name and his first RKO clients.

Page 16

PIZZA THE ACTION FROM METROMEDIA — Highlighting its variety of format flavors, Metromedia’s new
image ad presents a slice-of-life display of stations topped off by the title “The Pizza Principle At Work."”
Apparently the company decided against a “Leaning Towers Of Pizza " approach and left the station trans-

H

mitters out of the picture.

PD, MD, 4 JOCKS EXIT
Freeform WJKL Converts
To Automated AOR

After six years of free-form AOR programming,
WJKL/Elgin, IL converted to an automated AOR for-
mat last Tuesday (7-22). Seven station staffers were
released (air personalities Glen Moberg, Rick Swen-
son, Bob Tonge, Ken Urbaniak, and Chris Heim, MD
Wally Leisering, and PD Tom Marker) and the sta-
tion was on the air under the Century 21 format the
next morning. Urbaniak has since been rehired as an
air personality, with former station staffer Curt King
rejoining WJKL as Program Director.

Marker, who had been PD at WJKL for three
years and MD for 1% years before that, told R&R:
“We knew for as long as we'd been there that one day
the station was going to end, and that when it did it

NEW PD'S ALSO APPOINTEP
Carolyn Metheny Moves
To KJJJ/KXTC

Carolyn Metheny has been appointed Director
of Operations for Phoneix Country stations KJJJ
(*91-KJ’") and KXTC (“KC-92’). In addition, Erik
Foxx, formerly with WOW/Omaha, has been named
PD at KXTC, while Buddy Van Arsdale, ex-PD at
WIL/St. Louis, is now PD at KJJJ.

Metheny, who most recently was Operations Di-
rector at KAAY & KLPQ/Little Rock, told R&R, “‘I
was delighted to join the friendly, professional staff
of 91-KJ and KC-92, and I am enjoying the relaxing
lifestyle of Phoenix. KJJJ is a solid station, well-

METHENY/See Page 23

THE BEAUTIFUL APPROACH TO NEWS

Is there such a thing as news that soothes? A survey
of BM stations’ news methods and philosophies

Page 18
AM TOP 40 AWAKENING IN KANSAS CITY
WHB shot back to the top by shooting for older demos.
Page 22

A SPECIAL ADDITION TO BLACK RADIO

A look at the “Special Edition” series, its host
Sid McCoy, and syndication for Black radio in general.

Page 34

ZAPPING THE COMPETITION

KZAP/Sacramento zoomedto a 14.6inPD
Chris Miller’s last book before he goes to Houston

would be sudden, We saw some things that led us to MARSHALL NAMED ASST. PD Page 38
believe that something might be coming, but at the Arbit R it
same time, it was totally a surprise. Jack Beach New PD At WLPL Lgti Adalfyon Heen L
“It was gratifying while it lasted,” Marker added. ] Page 20 :
)  ““There was an awful lot of good music that wasn’t Ja?'knBea_ch 2,38 been n_amed.PlgAat WLPL/ Ba}&: features 5
getting played anywhere else that we paid a lot of ~ More, ollowing PD experience in Montgomery, Washington Report % Ratinas & R b5 |
attenﬁon to and that the audience responded to. It a.nd Columbus.. GA. At the same tlme, J.J M?rsha" W:Zrl:a:‘:l eRo 6 S::;?sTalk ésearc 16 |
felt good to be a part of something that was so good. has been appointed Assistant PD and Music Director y ' :
L v : Gary Owens . AV S Picture Page 32
“Qver the last six years we've run what I consi- for the stathnA WLPL GM John quumbgs prz’i'lsed TV News 11 Opportunities 62 \
der to be one of the best progressive radio stations,”  Beach for being “extremely promotion-minded” and Brad Messer 12 ‘
WJKL/See Page 23 Pledged more community visibility for the station. formats
He also credited Marshall for creating a successful e e
EX-TE ELE_C_S ,[N_Bﬂ) Ap CAST on-air music system at WLPL. Beautiful Music 18 AOR 38
SERVICE VENTURE BEACH/See Page 23 Top 40 22 Country 53
r — \ Black Radio 34 Pop/Adult 58 |
Long, Atchley Form FirstCom e

Former top TM executives Jim Long and Jerry
Atchley have joined with Metroplex Communications
principals Norman Wain and Robert Weiss to form
FirstCom Broadcast Services. Long, formerly Presi-
dent of the TM Companies, will serve as Chairman of
the Board for the new venture, while former TM
VP/GM Atchley will take the President’s role. In

» addition, three other recent TM executives have been
named to vice-presidential positions at FirstCom.
Former VP/GSM Paul Meacham takes on similar
responsibilities with the new company: while Ken
Justiss, who was VP/Operations at TM, assumes
that title at FirstCom; and former TM VP/Finance
Doug Farner becomes VP/Finance.

FIRSTCOM/See Page 23

WDMT PD Allen Takes Own Life

Tom Allen, Program Director for WDMT/Cleve-
land, was found shot to death, reportedly by his own
hand, last Friday (7-25). The 25-year-old Allen had
been with the Top 40 outlet for the past year.

“It is with deep regret that we announce the
death of Tom Allen,” station Music Director Freddie
James told R&R. ‘‘His passing will be a tremendous
loss to our staff as well as to his family and friends.
Tom’'s outstanding achievements and contributions
to the radio industry and to our success here at
WDMT will not be forgotten. He will be dearly
‘ missed.”’
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NFAC KEYS ON LISTENERS — Classical-formatted
KFAC/Los Angeles Is currently conducting an ad
campaign offering listeners a free classical key-
board guide, which through concerted effort en:
ables listeners to make plano-playing their forte.
Designed to tickle the ribs as well as the ivories,
the copy reads, in part, “Be your own boss! Enjoy
lifetime security as a talented classical pianist, “and
notes that the proniotion was composed to assure
the station’s llsteners “there’s no shortage of vir-

tuosos in the future, ” which is sonats bad idea.
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Magnavox & Kahn
Compatible? s

It's very simple, says Magnavex AM stereo inventor
Bob Streeter, who stated this week he’s developed an easy
means to transform a Kahn exciter into a Magnavox de-
sign. Streeter guesses it would take only about two hours

to complete the transformation.

Magnavox said it hopes to make
public a demonstration of the trans-
formation, barring legal problems.
The design is obviously being
heralded as a means to overcome
Kahn's and others’ maneuvers to
get the FCC to reverse its deci-
sion naming Magnavox the winner
of the AM stereo competition last
April
FCC Makes Move Anyway

It was fully expected the Com-
mission would vote Thursday (7-31)
to take yet another look at AM
stereo. It was anticipated the Broad-
cast Bureau would argue against

holding oral arguments requested
by Kahn in favor of seeking even
more comments, including asking
for ideas on the original proposal
to leave the decision up to listeners.

The Letters Game

In a follow-up letter to all sta-
tions last Wednesday, July 23, Mag-
navox President Kenneth Meinken
asked broadcasters not to believe
letters from two competing manu-
facturers, Harris and Motorola,
filled with *misinformation.” As
stations began receiving Magna-
vox’s letters, the FCC had already
reopened the case.

=l

—

The Week In Review

Magnavox claims it’s compatible with Kahn.
Commiission clipping the composite clippers.
‘Revenues up, profits down for nets.

FCC puts radio issues on the docket.

— Jonathan Hall

g

Washington Street Talk

Reportedly, attorneys working on behalf of the broadcaster-con-
trolled Arbitron Advisory Council have come up with four possible alter-
natives in response to possible antitrust violations on the part of Arbi-

tron.
Plans of attack included:

« Approach the Dept. of Justice and attempt to interest it in the case
to avoid any possibility of the Council itself becoming involved in an

antitrust suit

similar to ASCAP’s success.

« Mass cancellation of contracts by station in major markets.
« Existing Council would be recognized by Arbitron as an official

committee to negotiate rates.

« Bring an antitrust suit against Arbitron individually or collectively.

Sales Talk

|

NRBA's Small Market Suivey

‘ The bigger the market, the more likely the salesperson will earn
the bulk of his/her income from commission. That's one conclusion
| NRBA reached in a survey released this week. While the bulk of a
salesperson’s wages came from commissions, the difference was that
in markets under 5000 population the average was 87% compared to
91% (pop. under 10,000), 92% (10-20,000), and 95% (over 20,000 pop.).

But on the whole, salaries don’t vary significantly. For example,
NRBA computed the following average wages:

|

Under 5000

Salesperson $10,800

| Newsperson 9,074
Announcer 8,429
Office Worker 7.748

response from 3800 stations.

The survey, which also covered staff sizes, expense accounts,
cash discounts, finance charges, and co-op sales, was based on a 27%

510,000 10-20,000 Over 20,000
$12,527 $12,835 $14,462
10,168 10,737 10,771
8917 9,280 9,951
7.982 8,290 8711

Patti Grace

Washington

Look for the FCC to step up its
encouragement of citizens’ groups’
mutual participation. That word
came from Patti Grace, the FCC's
new Consumer Assistance Office
(CAO) Chief last week (7-24) at a
“brown bag’’ lunch sponsored by
the U.S. Office of Consumer Affairs,
FCC, and the National Citizens
Committee for Broadcasting in
Washington.

She outlined tentative ideas to
aid local and regional groups in
filing comments by analyzing pro-
blem areas and focusing on past
mistakes. Other efforts might in-
clude:

e A program designed to refer
handicapped individuals to poten-
tial broadcast employers.

o Exploring the feasibility of
consumer training programs in
addition to the FCC’s Public Parti-
cipation workshops.

 Establishing a consumer ad-
visory committee.

* Activating a consumer news-
letter.

e Offering “brown bags” with
consumer/public interest organi-
zations participating for purposes
of updating consumers.

o Offering summaries of signifi-
cant FCC proceedings.

Grace said she hopes to ‘“re-
structure’’ current duties in her
office to accommodate new plans.

Keystone, CO

“Stations are overreacting to
the FCC’s new EEO processing

| guidelines,” according to NAB Sr.

VP/GC Erwin Krasnow.

‘‘An appropriate reaction is the
implementation of an aggressive
affirmative action program,” he
told the Colorado Broadcasters As-
sociation last week. He added,
“Hiring solely to meet what are
preceived to be FCC quotas is un-
fair to the individual hired and is
totally contradictory to the spirit
of affirmative action.”

S

Jennifer Lear
Philadelphia
Jennifer Lear named Station
Manager at WZZD, religious sta-
tion recently acquired by Com-
municom Corp. of America. She
was most recently in charge of
operations and community rela-

tions at the station.

Washington Reporl

Metromedia Challenges

Use Of Composite Clippers

An enforcement campaign will be issued against FM
stations which have installed what are known as ‘‘com-
posite clippers,” the FCC announced this week in response
to a letter from Metromedia asking for clarification of the

Commission’s rules.
Clippers, used to enhance a sta-
tion’s loudness, ‘‘must be adjusted
so as to clip or suppress transient
signal peaks which would cause
the modulation to exeed 100%.”
the FCC said. Commission rules
state that transmitter changes
can’t be made which would change
any of the performance charac-

teristics required for type accep-
tance without approval.

John Reiser of the Broadcast Bu-
reau Policy & Rules Division said
he has instructed the Field Opera-
tions Bureau to issue notices of
violation for the offense — espe-
cially in those areas where clipping
has been reported.

FCC: At A Glance

Because of the number of subjects FCG Commissioners were being

asked to rule on Thursday and Friday (7-31, 8-1) prior to taking a month
off, it was not known at press time if all scheduled discussions would
occur. However, here’s a rundown on what was expected to be discussed
and what the Broadcast Bureau was expected to recommend in a meet-
ing which ended today. (Editor’s Note: Some of these items might have

been withdrawn from this week’s discussion.)

e Ask for comments on the
“Golden West Policy.” which cur-
rently prohibits a rep firm from
adding clients in the same market
in which it has an 0&0O. (Impetus
for action was a petition filed by
Torbet, McGavren-Guild, and
Christal.)

eDeny NAB’s request for a joint-
ly-sponsored government-indus-
try committee to study the affects
of 9 kHz spacing. Bureau argued
that there is a demand for more
stations from daytimers and mi-
norities and that it’s not up to the
FCC to limit competition nor pro-
tect broadcasters’ interests. Its
position is that the radio industry
should conduct its own study and
report findings to the FCC. (The
Commission was expected to dis-
cuss NRBA'’s request to give day-
timers priority on ‘“‘new” stations
and then issue a Further Notice of
Inquiry on 9 kHz.)

(Editor’s Note: Commissioners
were expected to go along with the
bureau’s recommendation, but
NAB was holding out optimistically
this week that the vote would swing
its way in favor of the proposal.)

e Ask interested parties to com-

ment on whether or not it’s a good
idea to abolish the Radiotelephone
First Class Operator License and/
or delete the FCC exam for oper-
ators who install, service, main-
tain, and adjust transmitting equip-
ment.

« Okay a tax certificate for the
sellers of KEYN/Wichita, KS. Sta-
tion was sold to Charley Pride and
Jim Long.

* Reprimand KBEW/Blue Earth,
MN for exceeding its promised
commercial load *consistently
and over a considerable period of
time,” then turning around and
proposing the same spot load in its
renewal application. R&R con-
tacted KBEW President/GM Paul
Hedburg, who had no idea the
FCC was about to discuss his sta-
tion. “I told them in a letter last
April that we went over because of
the interest in our on-air ‘Auction
Billboard,” which runs in prime
farm time and longer during spring
and fall,” he commented, “then
asked for advice which I've never
received.” The FCC reportedly
told Hedburg that it doesn’t rou-
tinely notify a station whose li-
cense renewal comes before the
full Commission.

AT THE NETS

Inflation Hits Radio Nets

Profits for ABC, CBS, Mutual, NBC, and Sheridan radio net-
works and their 35 0&O’s fell 15% in 1979 to $37.2 million from
1978’s $43.7 million. Even worse, profits for the 35 0&O’s alone
dropped 25% from $28.4 million in 1978 to $21.3 million in 1979, ac-
cording to FCC calculations released last week. Breaking those

out, it looks like this:

1978 1979
(in milllons) (in millions)
$236.3 $252 Total Network Radio Revenues
(including 0&O0’s)

146 .4 155.5 0O&O Revenues

118.1 134.2 0&O Expenses

89.9 96.5 Network Revenues

74.5 80.6 Network Expenses

28.4 21.3 0&O Profits
15.4 159 Network Profits

¢)
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Her Debut Single
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A Beautiful Nesww Ballad
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ABC'’s 2nd Qtr., 6 Months
Profits Dip, Revenues Rise

Despite record revenues generated by its radio, publishing, network TV
and TV stations, ABC Inc. chalked up a six percent loss in profits for the sec-
ond quarter of 1980 as net income declined to $53.8 million, down from $57
million in the second quarter of 1979. ABC's six-month net likewise dipped five
percent to $78.1 million, down from $82.4 million in the equivalent period of
1979

However, ABC's second quarter revenues increased 15 percent to $578.5
million, up from $501 .8 million in 1979’s second quarter. Six-month revenues
for the firm also climbed 18 percent to $1.1 billion, up from $953.4 million in
the first half of 1979

ABC Inc. Chairman Leonard Goldenson noted the expected decline was
principally due to the start-up cost of ABC Video Enterprises and ABC Mo-
tion Pictures as well as the final operating losses from Travel Network, which
ABC sold during this period

“Satcon I”’” Combines
Technology With Theater

Drake-Chenault Enterprises has found a way to use radio’s “theater of
the mind” potential to its full advantage by creating a syndicated program,
"Satcon 1, which is described as “space-age radio fantasy concert.” The pro-
gram creates an illusion that listeners are linked via a worldwide satellite ra-
dio hookup that enables them to sample concert performances, eavesdrop on
celebrity conversations, and generally feel a part of the jet-set scene

Writing and production effects are combined in the 48-hour program to
propel the audience’s imagination to a Rod Stewart concert in Honolulu, a
Bee Gees bash in Australia, an Elton John performance in Moscow and ten
others, including the Dooble Broe. in San Francisco, the Eagles in Los Angeles,
and Paul McCartney & Wings in London. An additional 60 chartmaking
acts are featured as well. It all begins at 6pm (local time) on October 24 and
runs throughout the weekend. For further information contact Jim Kefford at
Drake-Chenault, (800) 432-5084 (California, Alaska and Hawaii call: (213)
883-7400)

LANN NAMED EXEC VP
Magnavox Mowves Corporate

Headquarters To Knoxville

The Magnavox Consumer Electronics
Company recently announced it had
completed its move to its new corporate
headquarters in Knoxville, TN. The firm
had been based in Fort Wayne, IN for the
past 50 years. Magnavax President Ken-
neth Meinken Jr. said the move was
made in order to consolidate the firm's
sales, marketing and design groups with
its manufacturing and engineering op-
erations, which are located in Greene-
ville and Jefferson City, TN and Arden,
NC. Magnavox's new headquarters is lo-
cated on Interstate 40 and Straw Plains
Pike, P.O. Box 6950, Knoxville, TN
37914,(615)521.4316 Erankllant

Simultaneously, Frank Lann has been appointed to the newly-created
position of Executive Vice President for the Magnavox Consumer Electronics
Company. Lann most recently served as VP/Operations for the firm, having
joined Magnavox in 1979. Prior to this, Lann served as St. VP/GM of the Enter-
tainment Products Group at GTE/Sylvania.

Robert Lukingbeal will become the firm's VP/Operations, moving up from
his post as Magnavox's Manager of Manufacturing Engineering. Lukingbeal
likewise came to Magnavox from GTE/Sylvania, where he served as VP/
Operations, having previously been VP/Operations for Admiral as well.

Tiny T-Shirts
Bolster
Shrinking
Ad Budgets

Shirts [llustrated. a Goleta, CA-
based firm, has created a promo-
tional garment that coincides per-
fectly with today’s shrinking rec-
ord company promotional budg-
ots — a pocket-sized T-shirt that
measures a mere seven inches

Multimedia
Marks 2nd Qtr.,
6 Months Gains

Multimedia Inc. reported that
earnings during the second quarter
1980 increased 11 percent to $5.8
million, up from $5.2 million for the
second quarter of 1979. Second quat-
ter revenues for the firm rose 24 per-
cent to $42.7 million in 1980, up
from 1979's $34.5 million,

Six-month earnings for the broad-
cast/newspaper firm climbed 14 per-
cent to $9.6 million, up from $8.8

TRIN,
SMALL

from sleeve to sleeve, and but six
inches from top to bottom. The firm
will also custom screen-print mes-
sages on the "tiny T's,” which come
complete with a unique hanger-
mailer card, making them naturals
for a "teaser” campaign

The times they are a-changin’. Not
only are population centers shifting to
warmer regions of the country (R&R
7-18), but the U.S. population itself
is beginning to undergo a subtle, al-
beit significant, change. While the
most noticeable alterations will occur
among the 35.54 and the over-65
age groups, the 20-34 and 55.64
demographics will remain essentially
unchanged.

According to a recent Dow Jones
& Co. study and a U.S. Census Bu-
reau publication, "Population Profile
of the United States: 1979,” the post
World War II baby boom is a prime
factor in causing the median age to
edge up to its present 30 years from
27.9 years in 1970 (and a projected
32.8 by 1990). Furthermore, as these
Americans born between 1947 and
1961 age, they are also not repro-
ducing as did past generations. In
fact, childless married women under
30 comprise 26.2 percent of all
married women, a substantial increase
from the 15.8 percent in 1970. Wo-
men are also remaining single long-
er, as evidenced by the current num-
ber (49.4 percent) of unmarried wo-
men in the 20-24 age bracket, up
from 35.8 percent in 1970

These figures are reflected in a de-
clining teenage population, which
dropped 14 percent from the 1970
figure and is projected to decrease
by an additional 3 percent by 1990
By that date and for the first time in
this country’s history, the over-65
population should outnumber teen-
agers.

Economic Effects
What these fluctuating figures will
mean in terms of the national economy
is still unclear, but some trends are
already surfacing. For example, Social
Security payments will increase as a

Senior Citizens To
Outnumber Teens By 1990

million in the equivalent period of
1979, while six-month revenues for
1980 swelled 24 percent to $76.6
million, up from $61.5 million for the
first half of 1979.

larger segment of the population than
ever before reaches the retirement
threshold

Manufacturers, also, are aware
that the majority of consumers will
soon be in an older age bracket and
have begun to adjust their advertising
accordingly. Jeans and cosmetics
companies, formerly gearing their
sales campaigns to the under-25
crowd, have now begun to design
and promote products having more
appeal to those 30 and up.

Although the U.S. population con-
tinues to age with each passing year
even as the birth rate steadily de-
clines, one fact remains constant. The
overall population is still gaining
(though at less than one percent
annually — only half the 1950's rate),
with 243.5 million people predicted
by 1990, a 9.6 percent increase over
the next 10 years. The annual 400,000
legal immigrants will comprise al-
most 20 percent of the total decade’s
population growth, while the amount
illegal immigration will add to the
populaton can only be guessed (pre-
sent estimates range from two to 12
million already residing in the U.S)).

Sony Debuts
Radio With
Wm:ldwide Reach

Sony’s "Whole Earth Radio” en-
ables you to hear English language
news broadcast from Moscow, the
Voice of America in your choice
of 38 languages, and virtually any
other radio broadcast in the world
all at the touch of a button. Op-
erating on either AC or DC or even
car-battery power, the AM/FM
“ICF-2001" features include short-
wave, medium-wave and long-
wave, as well as amateur SSB and
CW Morse code.

ARSENAL OF EFFECTS POSSIBLE

Hand-Held Sound Synthesizer

The latest in electronic toys, the “Sound Gizmo,” will soon have par-
ents across the country reaching for the Valium bottle at its very mention
A battery-operated, hand-held electronic sound synthesizer, the modestly-
priced (under $25) device is capable of creating such spectacular effects
as jet planes, explosions, trains, sirens, and helicopters with a minimum of
practice. Furthermore, with a little practice, Junior can add snare drums,
rocket launches, machine guns and car horns to his aural arsenal. And of
course, the potential for air personalities who currently favor the use of
buzzers, bells, horns, and other gadgets cannot be underestimated.

For further information contact the Fundimensions division of the CPG
Products Corp.. a Mt. Clemens, Ml-based firm.

One of over 1200 Great Radio Stations carrying Westwood One programs. Programs
like: Dr. Demento, Off The Record with Mary Turner, The Great American Radio

Show with Mike Harrison, Star Trak with Candy Tusken, Ace & Friends, Spaces
and Places, Shootin' The Breeze, Special Edition with
Sid McCoy, The Sound of Motown, On The Move
and The Twelve Hours of Christmas.

9540 Washington Bivd., Culver City. CA 90230

{213) 204-5000
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"YOU'LL ACCOMP'NY ME"

THE BACK PAGE
[ BREAKERS.

BOB SEGER

You'll Accomp’'ny Me (Capitol)
70% of our reporters on it. Moves: Up 64, Same 21, Down 0,
Adds 47 inchuding WKBW, WCAO, 793, 94Q, WGCL, KIMN,
WPEZ, WBBF, KC101, WLCY, WBBQ, WHBQ, KZ33, WOHO,
KERN, KGW. See Parallets, charts at number 29,
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__Album Airplay/ 40_

1 JACKSONBROWNE.............. Hold Out (Asylum)

4 QUEEN .........coot0cnncainecens The Game (Elektra)

16 URBANCOWBOY...........c000 Various Artists (Full Moon/Asylum)
38 THEKINGS.....c...cccvvvueann. The Kings Are Here (Elektra)

1 MICKEY GILLEY/Stand By Me (Full Moon/Asyium)
€©  EDDIE RABBITT/Drivin’ My Lite Away (Elektra)
12 MERLE HAGGARD & CLINT EASTWOOD/Bar Room Buddies (Elektra)
JOHNNY LEE/Looking For Love (Full Moon/Asylum)

P/A[BREAKERS |

JOHNNY LEE
Lookin’ For Love (Full Moon/Asylum)

POP/ADULT AIRPLAY/40

MICKEY GILLEY/Stand By Me (Full Moon/Asylum)
EDDIE RABBITT/Drivin’ My Life Away (Elektra)
JOHNNY LEE/Lookin’ For Love (Full Moon/Asylum)
LINDA RONSTADT/I Can’t Let Go (Asylum)
ROBBIE DUPREE/S teu! Away (Elektra)

ROBBIE DUPREE/Hot Rod Hearts (Elektra)

NATIONASAIRPLAY/ 30

200060

2

28 22 ({® JACKSON BROWNE/Boulevard (Asylum)

29 27 zz () LINDARONSTADT/ICan'tLetGo (Asylum)

- - 26 Q JOHNNY LEE/Lookin’ For Love (Full Moon/Asylum)

30 26 26 € MICKEY GILLEY/Stand By Me (Full Moon/Asylum)
29 € ROBBIE DUPREE/Hot Rod Hearts (Elektra)

R .

!he team to Beat! E
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CONSUMER CUTBACKS CULPRIT
Survey Shows Retail
Record Sales Running

5-20% Behind ’79

Record retailers’ unit sales are running between five to
20 percent lower than 1979's figures (which trailed 1978's)
according to a nationwide survey of 162 retail record stores
onducted in June of 1980 by Montgomery Securities, a
San Francisco-based institutional research firm. The survey
also noted that desplite this decline in unit sales, some stores
have been able to equal their 1979 figures in terms of dollars,
principally due to the higher price of records
Although some retailers blame the current sales slump on
a lackluster release schedule, pointing out that catalog sales
are holding well, and others mentioned decreasing adver
tising support from record companies as a possible factor
most retailers leel the recesslon has curtailed consumer
spending on unnecessary items, including records

Leeds, Rosenstein
Announce Ambition Label

Steve Leeds. who heads Steve Leeds Promotions, and
Cross Country Records head Bruce Rosenstein have an-
nounced the formation of Ambition Records. an independent
label to be based in New York and Washington, D.C. Ambi-
tion's initial release is a 13-track compilation album of material
licensed from a variety of U.S. independent labels entitled *De-
claration Of Independents,” which features performances by
Robin Lane and the Chartbusters, SVT, Root Boy Slim. Tex
Rubinowitz, Pylon. Kevin Dunn, D. Clinton Thompson.
Luxury, and others.

Additional Ambition releases will include one-off singles
by the Original Symptoms (which include D. Clinton Thomp-
son, Lou Whitney and Lloyd Ricks of the Steve Forbert
Band) and Airlift. For further information contact Steve Leeds
at (212) 765-8553 or Bruce Rosenstein at (703) 243-4899

10-LP

transcript/cross-index. Price: $350.00

Set Of Voice Actualities Available

“"The CBS Library Of Contemporary Quotations,” a 10-album set of voice actualities, compiled by CBS News and
Columbia Special Projects, is now available from the latter. Designed to be used as a production aid, the package
[ contains 417 quotes from 193 personalities, all recorded at the moment they were said. Personalities included range from
labor leader Eugene Debs and inventor Thomas Edison. recorded in 1904 and 1907, respectively, to President Jimmy
Carter and former U N. ambassador Andrew Young. recorded in 1979. All walks of life are represented with Albert
Einstein, Eleanor Roosevelt, Malcolm X, and Bobe Ruth serving as noteworthy examples.

The recordings are pressed on special, high-definition, ultra-quiet virgin vinyl and come complete with a 140-page

The Mobile Fidelity Sound Lab (MFSL) has announced
plans to test market prerecorded audiophile cassettes begin-
ning in September in the Ohio Valley and Northern California/

Mf*‘SL Intros Audiophile Cassettes

L.A’s Luxury Auto Love Affair

Detroit may be the Motor City but Los Angeles is the
luxury car capital of the U.S. According to the Wall
Street Journal. 30 percent of the MercedesBenz cars
sold in America last year were bought in the Los Angeles
area. Furthermore, L.A. area drivers also purchased the
most Cadillacs, Rolls-Royces, and Ferraris.

Nevada areas. To be manufactured utilizing the highest qual-
ity raw materials, the audiophile cassettes, expected to retail
at prices comparable to MFSL's audiophile discs, will be
available to the general consumer once the results from
these test markets have been evaluated. Furthermore while
future MFSL releases will be available on both cassette and
disc, only select catalog titles will be added to the line of

cassettes.

In a related development, MFSL has announced the in-

troduction of "High End Reference” cassettes and discs, which

will feature only select titles in extremely limited editions.
The “High End Reference” line will be available beginning
in early fall and, according to MFSL, “will be very expensive.”

PRO:MOTIONS

Powell Upped To VP/A&R
At Columbia

Terry Powell has been appointed West Coast Vice Presi-
dent of A&R for Contemporary Music at Columbia Records.
A 13-year veteran of the label. Powell most recently served as
West Coast Director of A&R, having joined Columbia as Los
Angeles Local Promotion Manager in 1967, prior to which he
held promotion posts at Warmer Bros. and Dot Records. Twice
honored as local promotion manager of the year and subsequently
moving up to Western Regional Promotion Manager. Powell
joined the A&R department in 1976.

| In his new post. Powell will oversee the development and

| direction of Columbia’s West Coast A&R staff and artist roster
| in addition to seeking out, evaluating and acquiring new talent.
| Powell will also coordinate the West Coast A&R department’s
activities with the label’s promotion, product management,.
artist development and publicity departments. He will report
| to label West Coast VP/A&R Michael Dilbeck.

Morris Named Promo Dir./

Southern Cal For A&M

Duna Morris has been named Promotion Director/Southem
California at A&M Records. Most recently local promotion
representative for Lox Angeles at Arista Records, Ms. Morris

1 began her music industry career as a Northwest independent
promotion representative in 1974, joining Arista in 1977.

Dawe Forms Indie Promo Firm

! Linda Dawe has announced the formation of Linda Dawe
i Ansociates Inc. (LDA). a promotion service and marketing
| consuliation firm. Most recently Dawe served as Ontario Pro-
motion Manager for RCA Records. having previously held
posts with MCA and CBS Records. LDA will also include a
record production company. s music puhlishing firm and an
artist management firm,
The new company will be located at 1216 Avenue Road.
Toronto. Ontario M5N 2G5. (416) 483-7353.

Le Mel Named VP/Music

For Boardwalk

Gary Le Mel has been named :
Vice President of Music for the
Boardwalk Entertainment !
Company, as the firm's Presi-
dent Neil Bogart announced
the creation of a joint publish-
ing/A&R department. Most
recently Vice President of Music
for the Management Three
firm, Le Mel previously created
the music division of the First
Artists Production Company,
where he served as Vice Presi-
dent, having held executive Gary Le Mel
positions at London Records and the A. Schroeder Interna-
tional publishing firm.

Commenting upon Le Mel's appointment. Bogart said,
“The connection between A&R and publishing is a vital link
in our plans for Boardwalk.” In his new post, Le Mel will
be involved with negotiating publishing and recording contracts
for Boardwalk as well as directing the exploitation of the firm's
catalog in film and TV projects. He will be based at the com-
pany ‘s temporary offices in Century City.

Martin, Heaney Elected To

Weedeck Corp.’s Top Spots

Ron Martin and Lloyd Heaney have been clected Chairman
of the Board and President. respectively. of the Weedeck
Corporation, producers of syndicated radio programming.
Martin's experience includes 25 years as an air personality and
Program Director in markets from Jacksonville to Los Angeles.
Heaney began his media career at the Chicago Tribune,
moving to Blair Television, and later to KGBS-AM-FM/Los
Angeles (now KTNQ and KHTZ).

Dengrove, Loncao & Schwartz Named

To Promo Posts At Arista

l.ana Dengrove has been named Director of National
Secondary Promotion, Dave Loncao has been chosen Director

of Midwest Album Promotion, and Peter Schwartz has beer: I
appointed Director of Los Angeles Promotion for Arista Rec-
ords. Prior to joining Arista. Dengrove was affiliated with
Start Promotions, having previously been associated with the
Anti-Muscolo prometion firm. Loncao was most recently with
A&M Records, while Schwartz previously held posts at RSO,
Infinity, and Epic/CBS Associated Records.

Aldrich Upped To VP/A&R

For Chrysalis

Jeff Aldrich has been promoted to Vice President of A&R
and Artist Development for Chrysalis Records. Most recently
Aldrich served as East Coast Manager of A&R for the label.
based in its New York offices.

In his new post, Aldrich will be responsible for all facets of
AdR, artist development and product development with each
of these departments reporting to him. He will relocate to the
label’s Los Angeles offices but will maintain his New York base
as well.

Kiczales Named VP/Finance
At Handshake

Al Kiczales has been named Vice President of Finance
and Administration for Handshake Records. A 14-year veteran
of Columbia Pictures Industries, Kiczales most recently ser-
ved as Corporate Assistant Controller for the firm, prior to his
joining Handshake.

Port Joins NARM Board Of Directors

George Port has joined the Board of Directors of the
National Association of Recording Merchandisers (NARM).
Port currently serves as VP/Corporate Relations for Pickwick
International as well, having joined the firm in 1977 as Gener-
al Counsel and Secretary, becoming General Manager of Pick-
wick Records in 1978 and assuming his current post earlier
this year.

Port began his music industry carrer in 1969, serving as
House Counsel for ABC Records. He later served as Vice Pres-
ident of Business Affairs for the Record Club of America from
1971-1974, holding the same position with Springboard Inter-
national from 1974-1977.

¢
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... And another thing — savoir faire is what
you have when you double-park alongside a police car.
I thought this week we would start in the middle

of the column . .

. a note from Tim Williams, eve-

nings at KEZX/Seattle, who pens: “Dear Garish . . .
Just as my K-E-Z-eX compadre Ed Joyce’s free vol-
canic ash offer shows up in your column in R&R,
he leaves Seattle to start up his new gig (that’s a Japan-

ese word meaning Lawnmower). Actually he’s now
the News Director at KTHO in Lake Tahoe, California.

“Since the ash level in Cali-
fornia is a tad lower than in
Washington state, poor Ed has
been forced to change his offer
a bit. Now it's one spoonful of
Lake Tahoe in exchange for any
station’s T-shirt.” Or better yet,
continues Tim, *He'll trade an
old Ed Joyce promotional glossy
for one of Sam Bellamy's old
body stockings . . ."

HOLD THE PRESSES AS
THEY SAY .. Just as I open-
ed the afternoon mail, I received
a note from Ed in South Lake
Tahoe what sayeth: “‘Dear
G.0. I've left my fiance behind
in Seattle to take care of my
P.O. box mail. etc., and lovely
Tori will be there for two months
sending ash out to stations and
collecting the shirts to bring to
Tahoe.”” And then when Tori
moves to rejoin Ed, the P.O.
box will forward any and all
mail to his new address. So the
offer still holds, gang!

%k ok ok % %

On the back of the note from
Ed Joyce was pencilled a squib
from Mike Nolan, his skywatch
pilot. He gave me a sitting in-
vite to fly around Lake Tahoe
with him! Mike grew up in the

%‘?O

label.
RCA
RECORDS
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— Bee Gees (RSO)

W

CARIBOU RECORDS FORMED BY JIM GUERCIO
— CBS distributes Chicago producer’'s new

JOHN ROSICA NAMED VP/PROMOTION AT
LARRY DOUGLAS RESIGNS AS GM AT MUMS

R&R VISITS GILLEY'S — Five years before
“Urban Cowboy,” Jim Duncan spotlights
the huge Houston country club.

NUMBER ONE FIVE YEARS AGO: “Jive Talkin' “

NUMBER ONE COUNTRY: “Wasted Days &
Wasted Nights” — Freddy Fender (ABC/Dot)

NUMBER ONE LP: “Red Octopus” — Jeffer-

son Starship (RCA)

North Hollywood area and
was the best man at Dick
Whittinghill's daughter’s
wedding. (You may recall he
threw puffed rice at Dick.)

Thanks Mike for the invita-
tion but I think I'd rather go
visit Ed's girlfriend Tori, who's
staying in Seattle to answer the
mail on the Volcanic Ash give-
away . . .

ok kR R

Somebody said they saw a
sign in Hollywood that stated:
“Guess your sex . . . 25 cents!”

Xk kK R

Longtime radio guy Red
Mcllvane is doing a great job
with his Vegas Newsletter. In
the July issue, Red and Gennie
said they spotted a bumper
sticker that read “HONK IF
YOU ARE JESUS!™

They also mentioned that a
Reno broker is handling the
sale of a brothel. The asking
price of LaBelle’s of Lovelock,
NV is $350,000, and if there's
a swift sale, the 13 women em-
ployed there won't have to be
laid off . . . so to speak. You

can't even buy an ordinary
house in Los Angeles for that
kind of money.

Who's On First? NBC, At Last!

As the networks bounced back from bottom-of-the-barrel viewing levels during Republican Convention week, it was NBC,
emerging victorious in a tight Nielsen race for the week ending July 27. The win was NBC's first since earty October,
and was achieved with a fairly low 13.6 average rating, but that was enough to beat ABC (13.4) and CBS (12.8).

The big contributors for NBC were “Airport ‘77," propelled into second place by viewers who may have confused it
with “‘Airplane,” and the second and third parts of “The Awakening Land" (Part | of which finished 10th last week). Only
one other NBC series made the top 20.

Top show of the week was “g0 Minutes” (CBS), followed by *Airport *77.”-Rounding out the top 10 were 3) “The
Jeftersons” (CBS) 4) “Dallas” (CBS) 5) “Alice” (CBS) 6) “The Awakening Land” Pt. 1 (NBC) 7) “Three's Company"
(ABC) 8) “Dukes Ot Hazzard" (CBS) 9) “The Awakening Land” Pt. Il (NBC), and 10) “Hart To Hart" (ABC).

Leading oft the second ten were “Taxi" and "20/20" (both ABC) in a tie for 11th, followed by 13) “Vega$" (ABC)
14) "The Girl Who Lived Down The Lane" (ABC Monday movie) 15) “One Day At A Time”' (CBS) 16) “Love Boat” (ABC)
17) "M*A*S*H" (CBS) tied with “Charlie’s Angels” (ABC) 19) “Bamey Miller” (ABC), and 20) “CHiPs" (NBC). “WKRP
in Cincinnati” finished 30th, rating abouta point higher than CBS’s average:

CABLE CAPABLE OF BEATING NETWORKS: Meanwhile, a Nieisen study of cable TV households conducted in
May showed certain cable movie blockbusters, notably “The Deer Hunter,” eclipsing the networks in ratings pull. A Home
Box Office showing of “Deer Hunter” scored a 41 rating in cable homes, compared to a combined 31 for the three net-
works (topped by a 12 for CBS). HBO also scored a higher weekly prime time average rating during one week then
any of the networks, with a 25 to CBS and ABC's 23 and NBC's 17. The monthly average prime time ratings standings
were ABC 25, CBS 23, NBC 21, and cable 20.

MUSIC (& MUSIC COMPANIES) ON TV: Motown has announced a substantial move into network TV production,
earmarking $13 million for projects with all three networks. The company is planning TV movie vehicles for Lynda Carter,
Jaclyn Smith, Jean Stapleton, and Lindsay Wagner, plus several other TV movies and miniseries . . . Olivia Newton-
John guests on "Mike Douglas” August 8 . . . Kim Carnes is on “American Bandstand”" August 9 . . . John Conlee
makes the “Mike Douglas” scene August 7 . Helen Reddy joins “American Bandstand” August 2 Barbara Man-
drell cohosts “Mike Douglas” August 11-15 in some major markets Glen Campbell has completed five specials
for cable and syndication purposes, featuring a single guest on each show: Anne Murray, Wayne Newton, Jimmy Webb,
Seals & Crofts, and David Gates.

VIDEOSCOPE

RCA, GENERAL ELECTRIC CO. OF BRITAIN SIGN VIDEODISC MANUFACTURING PACT:
The British-based General Electric Co. (unrelated to the American G.E. firm) recently con-
cluded an agreement with the RCA Corp. to manufacture the latter’s ‘‘Selectavision’’
videodisc players in Europe...NEW, IMPROVED QUBE: Along with adding Houston,
Plttsburgh and Cincinnati to its present Columbus, OH operations, Warner Amex Cable
Communications will debut an Improved version of its interactive pay cable hardware, to be
called *‘Qube Iil,”’ later this year. Approximately half the size of the current ‘‘Qube’’ con-
sole, the **Qube III"’ wili still be able to handle up to 110 channels, including over-the-
air TV, cable, pay cable, ssnarrow-cast’’ channels for school-at-home, with additional
space for ‘‘tele-shopping’’ from on-air ‘‘catalogs,”’ home security, data retrieval, home
| energy management and financial management, including bank deposits and withdrawals
| made at home. In addition, the expanded ‘‘Qube’’ will permit viewers a wider choice of
! interactive responses (12) instead of the present system’s five ...

ERR WAVES
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| WPGC 1-1
WFBR 1-1
| WSGA 1.7
| WHBQ 23

WKIX 23

KOPA add
KRLY 12-5
293 21-15
WTRY add
WBLI deb 29

\\n"EI ’
THA

'S

WGH 10-1 KC10123-19

| WYRE 1-1 WICC add

| PRO-FMadd  WKBO 17-10

| WABC 1515  WHYN 35.31

WXLO 1915  14Q add 38

| 94Q20-16 WKEE 31-27

| ¥10028:20 WSGN 14-9

Q1052318  95SGFon
CKLW5.7 FM100 deb 15
WGCL2422  WNOX deb 30
KJR on WISM on
KEARTH deb 29 KIOY 28:24

| KRLA2420  KRBE 2620
KFlon KFMK 16-13
KHJ 23-17 WTIX 15.12

| 13K 25:22 298 3527

'“IlNE IN

KXX106 deb 26
WERC 10-8
WLCY 26-16
96X 20-14
WAPE 25-21
wBBQ 21-17
WLAC 14-9
KX1049-3
92Q deb 28
WAYS 710-9
WQRK deb 19
WRvVQ 8-5
WDRQ 14-14
WVIC add
WZZP deb 27
WNCI/ add
KJRB add
KMJK add
KRUX on
14WK add 30
WCIR on
WTMA add
WAAY 28-19
WHHY on
WISE on
WFLB 32-24
WANS-FM 34-29
WROV 23-21
CK10127-23
FM9921-12
KILE 33-25
KSEL deb 24
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One More Urban Legend: ‘“The Hitchhiker”

1t has been said that the driving forces inside humans are the need for food. the desire for sex and the urgent compul-
sion to tell other people how to do their jobs.

A couple of issues ago this column was about urban legends. 1 told you every one I could think of at the time. from
spider eggs in bubble gum to the nude in the camper, but as that issue left the press and was distributed from the Far East to
Europe and in these many United States, the most famous modern folk tale of them all had been overlooked.

Just as | slump in front of the TV and mumble my criticisms during the evening news, some of you may have read
that column and said, ““The idiot left out the best one!" Well, good oI’ UPI came out with missing story on July 25, The
radio wire printed this at mid-afternoon:

(JESUS)

LITTLE ROCK POLICE HAVE BEEN FLOODED WITH SECOND AND THIRD-HAND ACCOUNTS OF
A CLEAN-CUT, WELL-DRESSED HIGHWAY {HITCHHIKER WHO TALKS OF THE SECOND COMING OF
JESUS CHRIST . . . AND THEN DISAPPEARS WHILE THE CAR IS MOVING.

WHILE THEY SEARCH FOR SOMEONE WHO’'S ACTUALLY SEEN THE HITCHHIKER, POLICE SAY
THEY'RE NOT SURE WHAT TO DO ABOUT THE REPORTS. A SPOKESMAN SAYS — QUOTING NOW

— “IT'S ILLEGAL TO HITCHHIKE, BUT IF HE DISAPPEARS, THIS HITCHHIKER’'S GOING TO BE HARD
TO ARREST.”

In a subsequent story less than three hours later the references to second and third person information had been eli-
minated. giving the story a bit more believability:

ARKANSAS OFFICIALS ARE MYSTIFIED BY REPORTS OF A HITCHHIKER WHO TALKS ABOUT
THE SECOND COMING OF CHRIST AND THEN DISAPPEARS INTO THIN AIR FROM MOVING CARS.
TWO REPORTS — BOTH ON A SUNDAY — SAID THAT A CLEAN-CUT MAN GOT INTO CARS NEAR
LITTLE ROCK, BEGAN DISCUSSING CURRENT EVENTS AND THEN SAID "JESUS CHRIST IS COMING
AGAIN” BEFORE DISAPPEARRING.

The disappearing hitchhiker is probably the most widespread. frequently told, and strangest of the modern legends.
A close relative is this tall but intriguing tale: a couple driving along a two-lane highway in the rain late at night sees a young
#irl soaked to the skin. walking on the shoulder in the darkness. She looks harmless. so in sympathy they stop and offer
her a ride into town, which is eight miles away. She accepts gratefully and gets into the back seat. But a few minutes later
the girl seems to suddenly change her mind and asks the couple to please let her out. They pull over. let her out into the
rain (it happens to be right in front of the gate of an old cemetery) and they drive the two remaining miles into town where
they stop for coffee. They're the only ones in the coffee shop. and strike up a conversation with the elderly waitress, who
visibly pales when they tell her about the strange hitchhiker. The girl is a ghost. the waitress reluctantly explains. the ghost
of a girl who was killed nine years ago in a car wreck about eight miles out of town . . . and who walks the highway look-
ing for her dead friends who were also killed in the wreck. She always asks to be let out at the cemetery, the waitress says,

Okay. United Press. | won't tease you about swallowing the Jesus Hitchhiker yarn. We all get zapped now and then.
You do your job. I'll do mine. After I eat and take care of one other piece of business.

Rip "N” Read

Freedom Of The Press

MONDAY AUGUST 4: Freedom of the press is well established because of a trial verdict on this date 'way back
in 1735. New York City publisher John Zenger, charged with libel in his Weekly Journal, was acquitted when his attor-
ney was able to establish that truth is an absolute defense in libel cases. The “truth defense™ is 245 years old in American
courts.

Queen Mother Elizabeth of Britain is 80. The Queen Mum.

sess s

The Mayflower Heads The Way

TUESDAY AUGUST 5: In case you're sick of hearing about the Pilgrims. I'll make only a brief mention that
their ship Mayflower (and sister ship Speedwell) departed for the New World on this date 360 years ago (1620).

On this date in 1962 Hollywood's reigning sex goddess Marilyn Monroe was found dead of a sleeping pill overdose.
In ‘63 the nuclear test ban agreement was signed.

Neil Armstrong is 50. T EE R

Atomic Bomb On Hiroshima

WEDNESDAY AUGUST 6: Thirty-five years ago today. when the Japanese were nearly certain they would
lose World War I1. the atomic bomb was dropped on the city of Hiroshima. President Harry Truman, in making the
announcement later to Americans. said the city was “an important Japanese Army base." although only civilians lived in
the four-square-mile area vaporized by the bomb. Nine days later Japan surrendered. The bomb dropped from the B-29

“Enola Gay" killed about 70,000 and wounded another 65.000 people.

Lucille Ball is 69. Isaac Hayes is 42.

LR R R R I

The Marin Courthouse Shootout
THURSDAY AUGUST 7: This is the tenth anniversary of the Marin County Courthouse shootout just north
of San Francisco, in which an escape plot shocked the country. Angela Davis became the country's “most wanted"’ woman

after allegedly supplying guns used by those attempting to free Ruchell Magee, James McClain, and William Christmas.
Stan Freberg is 54.

LR R R I I

Nixon’s Final Day As President

FRIDAY AUGUST 8: Six vears ago President Richard Nixon made his farewell speech.
“*poor judgment"” in the Watergate affair. He left office and Gerald Ford was sworn in August 9. 1974,
Dustin Hoffman is 43. Mel Tillis is 48. Connie Stevens is 42. Andy Warhol is 49.

admitting only to

This Week
Peter Sellers

Next Week
Irvin Kerschner

(Director of “The Empire Strikes Back"')

Call Jim Brown (213) 399-4949 (Collect)
131 Ocean Park Boulevard Santa Monica, CA 90405
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Time “True
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WFIL on KRUX add | Wa S”
| WRKO 27-25 WTSN deb 26 |
, WOKY add  13FEA 29-25 |
0107 add KFI on wrFBGon | KVIL on
a Y103 add WXIL add |
KWK 13-12 WGH on KENI add - KWEN on
- KUPD 20-14 WVIC on KBOZ on ' WIOD add
KSRR on KCPX deb30 WONN40 | a
WRVQ add _  __WIPadd
a AT
KCPX on POP/ADULT AIRPLAY/40 3631 | KGRR add
KRSP 28-23 | I dd
WXIL add | Produced by John Boylan | WMID a
WISE on | WKY add
WROV on ‘
KQWB-FM add | | WSBA add
KOOK deb 28 \

I Produced by Jim Ed Norman
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““The Best TV Spot Ever Made For
A Contemporary Radio Station.”’

George Williams
VP/Programming
155 Southern Broadcasting

Customized For Each Station
With Call Letter Reinforcement
Seven Times

Just Completed:
Q105/Tampa
KMJK/Portland
Q94/Richmond
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A Division of Radio & Records, Inc

Call Today For Information On How You Can
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That loud gnashing of teeth, complemented
by the concurrent pulling of hair, is coming from
the lairs of several major Beautiful Music syndi-
cators across the nation. The reason — the spring
results from the Arbitron surveys. Of the books
received to date here at R&R, major Beautiful
Music stations served by the leading syndicators
have received “‘down’’ books about two-thirds of
the time.

What caused all the problems? Is there any
one explanation or are there many problems
which perhaps manifested themselves in the Arbi-
tron numbers? As Tom Moran of Churchill syndi-
cators put it, “There are two variables — the music,
and the wav the stations were measured by Arbi-
tron.” While there are probably other aspects in-
volved — such as station marketing and promo-
tional plans, technical problems, and significant
news items that may have siphoned off some of the
traditional listeners to relaxing music (since they
often also tune to a News or full-service station for
information), it appears that Moran may have
touched on something when he mentioned the im-
pact of the ratings measurement system.

In a significant number of markets, two vari-
ables were introduced for this past spring sweep —
Expanded Sample Frame, and Quarterly Measure-
ment. This week we'll examine the possible impact
of ESF, while next week we’ll look at how the
longer 12-week sweeps may have affected Beauti-
ful Music stations.

ESF Impact

Expanded Sample Frame. What is it and how
might it hurt the numbers of a Beautiful Music
station? Basically, ESF is a technique employed
by Arbitron to sample persons in homes with
phone numbers not listed in local directories.
When 1 was at Arbitron, we began the ESF idea
for radio in the spring of 1977 in the top four
markets.

Some history may be valuable in understand-
ing the impact of ESF on Beautiful Music stations.
When Arbitron implemented ESF, it was felt that
some formats would benefit more than others. Spe-
cifically, there was a feeling in the industry that
AOR’s and ethnic stations would benefit since
ESF was likely to pick up more young males
(mobile, so not listed in the phone book) and eth-
nics who might not be in the directories. Conse-
quently there was a school of thought that said
that mass appeal and Beautiful Music stations
would proportionately suffer share decreases.

In the Spring 1977 Arbitron results in the top
four markets there were results that gave credence
to that school of thought. 1 remember that in Phila-
delphia, WWSH, which suffered a significant drop,
was extremely unhappy and campaigned against
the use of ESF until further testing was done.
However, as Arbitron honed the implementation
of the ESF technique, successful stations of various
formats remained successful. The overall ESF im-
pact was not as skewed to young males and
ethnics as was originally presumed.

20 New Markets

Some of the developments in Beautiful Music
this spring have taken place in the 20 markets
where Arbitron implemented ESF for the first
time. These were markets ranked 34-53. R&R took
a sampling of these 20 new ESF markets to see
if ESF is still causing the problems for Beautiful
Music stations it did when first used in 1977. As

a‘tlng Week In Review

“ESF per se does not mean a disaster
for Beautiful Music stations.”

Beautiful Music Hits Sour Note This Spring — Why?

you will see below, there is evidence to support
the feeling that ESF, when first utilized in a metro,
may cause instability in the estimates that hurt the
ratings of stations with a “relaxing’’ format.

Three Test Markets

Below we've broken out some key factors in-
volved in three of the new ESF markets, Colum-
bus, OH: Louisville, KY; and Rochester, NY. In
examining these markets, we looked at the follow-
ing points to help explain why BM stations fared
as they did:

1. Demographic diary return. With the im-
plementation of ESF, did the in-tab increase among
18-34 year-olds, thus giving stations that appeal
to that demo cell a chance to score better in the
ratings?

2. Spring versus spring comparisons. Some
of the BM stations suffered decreases when com-
pared to the O/N '79 sweep, but it is really more
valid to compare like survey periods.

3. ESF impact. How many ESF diaries were
returned in the metro, and is this a proportional
representation of the number of homes with un-
listed telephones?

4. Finally, an examination of the cume and
time spent listening figures turned in by the select-
ed stations, among the core of many successful
BM stations, adults 35-54.

Here are the results of the analyses:

Columbus

In Columbus, about 33% of the metro in-tab
diaries were ESF, versus the 27% figure that Ar-
bitron was striving for. The diary return may
have reflected this, since 40% came back from
18-34 year olds this spring, compared to under
32% last year. 35+ diary return dropped from
55% of the A/M ‘79 total to 48% this spring.
There were 563 ESF diaries returned.

WBNS-FM, the major BM station in Colum-
bus, dropped from a 12.5 share last spring to a
10.7 (124) average persons share this A/M survey.
The Market-Buy-Market system comparisons that
follow show how this may have come about, tied
into the poorer 35+ diary return . ..

RE&R/Fridey, August 1, 1980

L.A. Book To Be Redone?

Post-survey diary review by representatives of
KBIG show that station apparently was shorted
credit due to slogan conflict over use of “104”
identifier. Approximately 85 diaries were dis-
covered where respondents were called back
(due to conflict between KBIG and KACE)
and asked to clarify their 104 entries. Of these,
about 10 persons mentioned that the music
was soft or classical (KBIG is a Bonneville
Beautiful Music station) but the diaries were
marked “unidentified,” by Arbitron thus, no
credit was given (KACE is a Black-formatted
station). Jack Adamson, VP/GM of KBIG, has
asked for a reprint of the L.A. Spring book to
add the “unidentified” diaries into KBIG’s
estimates.

Birch Adds Two More Markets

The Birch Report ratings effort has acquired
support in two more markets. Charleston, SC
and Knoxville are the latest to subscribe to the
Tom Birch-produced monthly ratings data.

Arbitron Beefs Up New York Office

Two personnel additions have taken place re-
cently at the New York office of Arbitron
Radio. Scott Herman, from WBBM-FM/Chi-
cago, has been named Account Executive for the
Northeastern Region. Linda Ann Daileader
has been named Client Service rep for the Ar-
bitron New York office. Ms. Daileader came
from a Boston ad agency where she had exper-
ience in media buying and planning.

Rochester

One of the more dramatic casualties of this
past sweep was WEZO. This leading BM station
must have wondered what hit ‘em as the station
slipped four shares compared to last spring, and
was down 10 shares from the fall. Interestingly
enough, the ESF impact in Rochester may have
been among the most significant in the nation
18-34 in-tab represented more than 34% of the
metro total, compared to 25% last spring There
was a comparable drop in the diary return of the
35+ cells. 314 ESF diaries were returned, one-
third of the metro total and a higher figures than
would have been proportional to the estimated
number of ESF homes. Given this backdrop, here’s
the relevant figures for WEZO .

SEX=ACF: ADULTS 35-54
POP(00): 2269

ARRITRON: APR-MAY"?9

DAYPARTS : MOK-SUN,6AM-MID
MINS/DAY AVG. VEEKLY
LISTENED OTR.HR.(00) CUME(00)

WBNS=FM 86 7 R96

APR=MAY RO
MON=SUN 6AM=MID

WBNS=FM 72 “h 693

Louisville

Unlike the Columbus situation, WVEZ/Louis-
ville (down two shares from last fall) is up more
than four shares compared to the A/M’ 79 sweep.
As in Columbus, the 18-34 percentage of the total
metro in-tab jumped, from 30% to 35%, with a
corresponding slip in the 35+ totals. There were
407 ESF in-tab diaries, right on the estimated per-
centage of the market that was thought to be in
ESF homes. As the printouts below show, WVEZ
was able to succeed despite the ESF impact, but
that impact was not especially disproportion-
ate . . .

ARBITRON: APR=MAY"79
DAYPARTS: MON=SUN,6AN-MID
MINS/DAY AVG. WEERLY
LISTENED OTR.HR.(00) CUME(00)

SEX=AGE: ADULTS 35-54
POP(00): 1981

WVEZ-FM 93 28 324
APR=-MAY” RO
MON=SUN 6 AH-HID

WVEZ-FM 93 L] 558 i

ARBITRON: APR=MAY“7¢C
DAYPARTS: MON-SUN, 6AM-MID

SEX-AGE: APULTS 35-54
POP(00): 2115

HINS/DAY AVG. WEFEKLY
STATIONS LISTENED OTR.HR.(00) CUME(00)
WEZO-FM RR 80 983
APR-MAY' 80
MON=SUN, 6AM=MID
WEZO-FM 33 50 762

Conclusion: Watch Out

As seen in the above examples, ESF per se
does not mean a disaster for Beautiful Music sta-
tions. However, when a market is measured for
the first time with the ESF technique, there can
be problems as the local Arbitron staff attempts
to correctly use the new technique. These problems
can usually be spotted when there is a higher pro-
portion of ESF in-tab than was estimated to be in
the market. Once the implementation of the tech-
nique stabilizes in your metro, things will probably
settle down. In the meantime, BM stations around
the nation, be aware — if ESF is coming your way
in the future sweep, lay low and hope the diaries
fall your way. If they don’t, keep in mind that the
numbers are likely to return to the status quo
before too many sweeps have come and gone.

.-Jhan Hiber

L
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BY POPULAR DEMAND!

“Never Knew Love
Like This Before”

| TC2460
| The sensational
new single by W
W ;
from her

second gold album
“SWEET SENSATION”

T-603

KRLY add WFBG add

| WZUU add WFLB add

| KEARTHadd  WROV add

; WKEE add WSPT add
KTSA add KCBN add

’ KBFM add KBIM add
WLAC add WXLO 22-20
WGH add WFBR deb 29
WZZP add KINT on

).

Masuiactvred snd
Dretrsbuted by
ACA Rocordy

B
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Street Talk has learned exclusively that
RKO Radio has retained the consulting serv-
ices of Kent Burkhart. Kent’s first two projects
for RKO will be WXLO/New York and KFRC/
San Francisco. Other stations in the chain may
also take advantage of Kent's expertise once
possible competitive conflicts are worked out.

Following up last week’s front page news
. . . Steve Rivers has announced that General
Cinema Corporation will be among the first
new clients he will bring to his new partnership
with Dean Landsman (R&R 7-25). The duo
will consult GCC’s WIFI/Philadelphia, WEFM/
Chicago, and WHUE-AM-FM/Boston.

And speaking of WIFI, is Liz Kiley the
prime candidate for the PD job vacated by
Rivers’s departure? The former WPGC/Wash-
ington and WABC/New York personality,
who is currently WIFI's MD, is said to have
the inside track on the job.

Mike McVay will definitely be leaving
WAKY/Louisville to join a yet-to-be-revealed
broadcast group as National PD. However,
Mike did tell Street Talk that he has agreed to
consult WAKY from his new position, even
though he’s still not saying which company he’s
about to join. Full details on that next week.

Very interesting reports have been circulating
that ex-RCA and A&M VP Bob Fead just
might be heading up a new Japanese company’s
U.S. branch (possibly the same firm that brought
the Yellow Magic Orchestra to A&M). The
name we heard was Alfa, and Street Talk has
it that some of the Alfa artists will be released
in America on a new label to be distributed by
A&M.

Meanwhile, word is that Jack Craigo will
soon fly back to New York from England to
take over Fead’s RCA position. Craigo, the for-
mer Columbia sales chief. has been supervising
RCA'’s British operations, including its merger
with Precision Records (formerly Pye, one of
Britian’s biggest labels historically).

John Volpe has been promoted to Pro-
gram Director of KOPA-AM/Phoenix by
KOPA-AM-FM Operations Manager Steve
Rivers. KOPA-AM will continue its current
Dancemusic direction, but apparently with a
new set of call letters. KOPA-FM, which just
had a dynamite spring ARB, now passes the
MD duties to Jack McKay.

John Tope has replaced Barry Freeman
at Atlantic’s West Coast office. He has been
with Atlantic for seven years, most recently as
their Denver promo representative.

Here’s a real brother act for you . . . Bill
Gardner is currently the morning man and PD
at BJ105/Orlando. His morning newsman is
Lee Simpson, who in reality is Bill’s brother
Al Gardner. Now, Bill and Al's younger broth-
er Andre Gardner will also be in Florida when
he completes his move from WIFI/Philadelphia
to WIZD/Ft. Pierce!

Former A&M Album Promotion Director
Lenny Bronstein has joined the Don Kelly
Organization (manager of Wolfman Jack) to
handle promotion and marketing. Lenny will
take care of AOR promotion of the organiza-
tion's contracts, and he will also continue his
own independent promotion services.

o w

It’s Hard To Get Away

It’s certainly a long way from Cleveland
to Frankfurt, Germany, but that’s where
WMMS Station Manager Walt Tiburski
traveled for his recent vacation. After a
day’s sightseeing, he arrived back at his
hotel wearing one of the station’s famous
“Buzzard’ T-shirts. The call letters were
recognized by a fellow with a British accent
who turned out to be the road manager for
Led Zeppelin.

Before Walt knew what was happening,
he’d met the entire band and was given
backstage passes to their Frankfurt con-
cert date that evening, where Walt tells us
the band was in top form.

And as if that’s not enough, Robert
Plant appeared on stage in Germany wear-
ing the very same WMMS T-shirt that
Walt had worn earlier, giving the Cleveland
AOR world-wide recognition. After the
show, Plant politely requested an addi-
tional dozen T-shirts for his family and l
friends, a request that was quickly filled
by the delighted Tiburski. l

Street Talk picked up that Billboard Pub-
lications wants to sell its Nashville stations,
WLAC & WKQB. The asking price is $5.5 mil-
lion for both properties,with a “‘need for cash”
rumored as the reason for the sale.

Gene Knight is exiting KHTZ/Los An-
geles to return to B100/San Diego. Lon Thomas
is KIIS-FM/Los Angeles’s new AM drive per-
sonality, coming from KUTE/Los Angeles,
and replacing Bruce Philip Miller, who has
left KIIS-FM to pursue his freelancing career.

Did you know that Tommy Edwards of
WLS/Chicago is a “star maker?”’ It’s true!
During the summer of 1977 the station ran a
promotion with Warner Brothers Pictures,
trying to find just the right little boy to play a
major role in their forthcoming film *“The Shining.”
If you haven’t already guessed, Danny Lloyd's
parents heard the contest and submitted their
son’s photo for consideration. The rest is history.

MCA Records shut down its new offices a
couple of hours early last Friday (7-25) and threw
an impromptu party for the staff to celebrate
Olivia Newton-John's recent number one hit
“Magic.”” Making the party even more special
was an unannounced visit by Olivia herself.

Street Talk has learned that the sudden
death of former Polydor promotion man Tim
Walter has left his family unable to cope with
the expenses. A fund has been set up, and any
contribution would be most appreciated by Tim's
family and friends. If you wish to submit checks
in the name of Ed Walter, send them to: John
Farr, CBS Records, 24681 Northwestern High-
way, Southfield, MI 48075.
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Balancing Beautiful Music
With News

R&R conducted a random survey of Beautiful Music stations in large, medium,

and small markets on their news coverage, and how it fits their format. The general approach

is to give as much information as possible, eliminate gory details, and retain the listeners

We polled stations on news staff size, news sources, newscast length, content, extras, and

overall philosophy; the results follow

Size Of News Staff
1-2 member news team 79%
More than 2: 21%

The vast majority get by with one or two news-
people, but special circumstances dictate bigger ef-
forts. WROW-AM-FM/Albany has a six-person
news team, and PD Bill Patrick explains, “We are
one of the top stations in a capital city, and are
heavily involved in New York state’s legislative af-
fairs. This means we spend a lot of time in the halls
of the state capitol and the governor’s office.”

Services Used

AP: 57%
UPIL: 36%
AP & UPI: 7%
NBC: 14%
CBS, Mutual,

other 7%

Most stations feel one news service is sufficient,
with AP the favorite. Occasionally, a large market
station like KBIG-FM/Los Angeles feels the need
for more, as News Director Phil Reed relates: “We
have three wire services, UPI, AP, and City News
Service, as well as feeds from our own Washington
correspondents when California lawmakers are
making the news.”

Length Of Newscast

43%
57%

Although most stations run more than two
minutes, newscasts over four or five minutes are
rare. An exception is KHAR/Anchorage, since
there is no other station in the market providing ex-
tensive news. GM Ken Flynn told R&R, “We run
four to five minutes of news on the half hour in the

1-2 minutes:
3 minutes or more:

AY F
OCianion wit B

We would like to extend an invitation to
all of you to attend the 1980 NRBA Ameri-
can Radio Expo on October 5-8

The expo will feature a Video Theater
and we would appreciate any video cassettes
of station commercials for exhibition. We can
accept any video format (Beta, VHS or
U-matic), and will be happy to return them
after they are dubbed. Please send to: Pam
Bellamy, R&R, 1930 Century Park West,
Los Angeles, CA 90067.

mornings, and at 7am and 8am you'll hear 10 min
utes of news.”

Daypart Emphasis
Mornings 6am-10am: 71%
No particular emphasis: 29%

The majority of the stations surveyed place the
heaviest news emphasis in their morning drive times,
with afternoons running second over other day-
parts. A significant percentage make no special dis-
tinction, running news on the hour.

News Content & Philosophy

Local emphasis: 55%
National emphasis: 45%
Edit coverage to fit format: 93%

Whether the news emphasis is national or local,
our stations agree it should not offend large seg-
ments of the listening audience. Actualities are
avoided, and certain types of stories are downplayed.
Harry Reith, Manager of Operations for KAIR-
AM/Tucson, states, “We're concerned with the
content of the news rather than the extensiveness
of it. We're disinclined to use stories on murder,
rape, pestilence and disaster. Our feeling is that un-
less they have some broad-based impact on our au-
dience, they really don't serve any purpose in being
used.”

Traffic Information

57%
43%

Traffic coverage is based on individual market
needs. Those that supply traffic information often
utilize special sources. Donald Nutting, PD of
WWSHy/Philadelphia, comments, “We work in
conjunction with an outfit called the Shadow Traf-
fic Network. They have several cars on the road
as well as a helicopter. The Shadow people give us
the general rundown and more importantly the
major trouble spots.” KHAR/Anchorage works in
association with Air Watch, a service which sup-
plies them with current reports aired in the mornings
and afternoons.

Provide traffic reports:
No traffic reports:

Weather
100%

Everyone supplies current weather forecasts,
with an emphasis placed on the mornings. WOOD-
FM/Grand Rapids, WKSS-FM/Hartford, and
KBRA-FM/Wichita, among others employ a
weatherman or meterologist. Steve Cody, PD at
WEAT-FM/West Palm Beach, adds, “Our weath-
er forecast is updated hourly. The weather changes
from moment to moment here. In the case of a
local weather warning such as a tornado or during
hurricane season, we do not hesitate to suspend all
programming so we may glve constant information "

Provide weather reports:

In a column of special interest to all our j!
readers, this week Jhan Hiber, Editor of our
Ratings & Research section, will provide a
special look at Expanded Sample Frame and
Quarterly Measurement and its impact on
Beautiful Music in the latest Arbitron surveys.
See Page 15 for details.

-

Sports

Provide sports coverage:

36%

Primarily a regional extra, which in most cases
the emphasis is placed on local teams. WWSH's
Donald Nutting states, “Philadelphia is a tremen-
dous sports city and we include our own major lea-
gue teams. We do not run down every score in the
National League or the American League.” Others
within this group treat sports as they do the news.
It must affect a large segment of their audiences.

Financial ]
70%

Thirty percent of those supplying financial data
rely on local brokerage firms for their information,
in some cases (KHAR/Anchorage, for example)
using a representative of the company on the air
Most stations give the day’s closing stock quota-
tions, placing them generally at the end of news-
casts. WTIP/Charleston, WV, for instance, uses
prices supplied by the Wall Street Journal, and
airs reports about eight times daily.

Tune-In Or Tune-Out?

Would more news be a tuneout? Yes: 86%

In most markets, there are others providing
more extensive coverage than the Beautiful Music
stations. Those answering yes to the question echoed
the sentiments of Bill Struyk, Director of Broad-
cast Operations for WOOD-FM/Grand Rapids
“Anything more than what we do would be a tune-
out. | think we do just enough to keep the listener
informed; he knows that the world Is still there
that nobody has pushed a button and blown it up.”
Agreeing with Struyk is Rob Edwards, PD at KBIG/
Los Angeles, who sums it up perfectly: “News is
very much a part of what we do and a service we
feel is valuable. We try to be as brief as possible yet
give the needed information. After all, music is still
a very important part of what we do."”

— Pam Bellamy and Gail Mitchell ‘

Provide financial reports:

-
4 mN‘NT»‘

THE NICE ‘N EASY WAY — to fight inflation. WAIT-AM/
Chicago recently held an “Inflation Fghter” contest,
awarding a lucky couple one week at the Sheraton Walkiki
In Hawall plus $500 cash. Pictured at right with winning
duo /s Station Manager Ron Leppig. ’
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Harris’ 9003 Program Automation System
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The Harris 9003 Program Automation
system can be used by everyone in your
station...you can even have independent key-
board terminals.

For the news, program and traffic depart-
ments: Independent files for each department
are integrated automatically by the unique
MULTI-FILE'™ Program Memory.

For the DJ: Song titles and artists in ordinary
English (or Spanish, French, etc.) are dis-
played on your terminal to make the program
schedule understandable to any operator.
Count-down time display and capability to dis-
play three lines of copy for news bulletins or
special commercial tags are also unique
features.

For station management: Reduce paper-
work and scheduling errors. Achieve better

planning. Improve on-air performance. And
best of all reduce operating cost for a minimum
investment.

For engineering: High reliability, backed up
with 24 hour service minimizes down time. Self-
test and diagnostic programs make trouble-
shooting as simple as possible.

For the future: All models in the Harris 9000

series can be expanded in modular form to
accommodate your increasing needs and your
budget!
For more information contact: Harris Corpora-
tion, Broadcast Products Division, Dept. 820,
P.O. Box 4290, Quincy, IL 62301, 217-222-
8200, Ext. 3489.

HARRIS

COMMUNICATION AND
INFORMATION PROCESSING
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Milwaukee
WTMJ, WISN Remain Stable;

April-May 1980

Arbitron Results

This data is copyrighted by Arbitron. Non-subscribers to Arbi-
tron syndicated radlo service may not reprint or use this infor-

mation in any form

A-AOR, B-Black, BB-Blg

WEZW Up Almost 2; WBCS-FM Has Best
Book In Recent Years; WZUU-FM Takes
Top 40 Lead, WRKR-FM Making Inroads

Note: A broken line dividing stations in a market signifies that the sta

tions below are located outside

* metro area. A solid dividing line signifies

that stations below the line allegedly ran on-air survey announcements dur-

Average Quarter Hour Sharss are Monday-Sunday,
6am-midnight, Metro Survey Area, 12+

Band, BM-Beautiful Mu-

sic, C-Country, CL-Classical, D-Disco, J-Jazz, M-
Miscellaneous, N-News, O-Oldles, PA-Pop/Adult,

O/N'19 A/M %0

WAWA (B 8 13
WBCS (C) 20 2.3
WBCS-FM (C) 71 8.7
WBKV-FM (PA 1:2 11
WEMP (C) 15 1.2
WEZW (BM 10.3 120
WFMR (CL/J) 23 29
WISN (PA) 10.7 10.3
WKTI (R) 38 33
WLPX (A} 8.1 %2
WLUM (B) 18 27
WNOV (B) 1.2 10
WNUW (PA) 6 1.3
WOKY (R} 72 34
WQFM (A 44 37
WRKR-FM (R) 9 2.2
WTMJ (PA) 15.3 15.0
wXJY (BM) 23 1.9
WZUU-FM (R) 5.1 4.0

Oklahoma City

KKNG Moves Into Top Slot As

KTOK Loses 6; KXXY, KLTE Each

Gain3

O/N'19 A/M 80
KAEZ (B/D) 2.7 36
KATT-FM (A 48 5.6
KEBC (C) 1ns9 109
KKLR (C) 1.7 29
KKNG (BM) 12.4 13.6
KLTE (PA 31 6.1
KOCY (C) 1.7 1.6
KOFM (R) 89 78
KOMA (R 6.2 4.2
KTOK (PA) 178 1.7
KXXY (A 5.9 9.0
KZUE (R 4.2 55
WKY. (R) 58 56
WNAD (C) 21 15

Albany

ing the book

Hartford

WTIC Still Dominant;

WRCH Up 2 To Double Figures;

WTIC-FM Almost Doubles
O/N’79 A/M’'80

WCCC-FM (A} 38 4l
WDRC (R) 5.4 33
WDRC-FM (R) 24 38
WHCN (A) 39 43
WKND (B) 2.8 24
WKSS (BM) 6.6 51
WMLB (M) 31 15
WPOP (N) 4l 44
WRCH (BM) 9.4 115
WRCQ (PA) 4.0 38
WTIC (PA) %8 2.2
WTIC-FM (R) 4.0 79
(Outaide Metroj
WIOF (A) 23 3.7
WKCI (R) 1.4 1.2
WPLR (A) 1.9 25
WWYZ (A) 39 31
(Outaide Metro & ADI)
WAQY (R) 2.4 23
“
Phoenix

KNIX-FM Rises To Top;

R-Rock, RL-Religlous, S

-Spanish, T-Talk.

Salt Lake City Greensboro-
KCPX, KSL Tie For Lead; Wwinston Salem
Country KSOP-FM Up Almost 3; WTQR Incre o

. d ases, Holds Lead; «
Geocatsibvs. K’;';";f“:/ el WKZL, WGLD Post Good Gains;
L AT WSEZ Opens Up Top 40 Lead
KALL-FM (PA) 4.0 6.1 A/M*19 A/M ‘80
KCPX (R) 7.0 58 WAAA (B) 5.4 34
KCPX-FM (A) 99 85 WAIR (R) 29 27
KDAB (PA) 24 4.3 WBIG (PA) 31 3.7
KISN (BM) 4.0 29 WBUY (0) 1.2 1.7
KLO (R) 9 11 WCOG (R) 25 20
KLUB (BM) %3 6.6 WCSE 19
KPRQ (PA) 17 25 WEAL (B) 41 1.7
KRGO (C) 35 44 WGLD (BM) 89 10.1
KRSP (PA) 3.0 2.7 WHPE (RL) 21 34
KRSP-FM (R) 5.7 49 WKZL (PA) 79 93
KSFT (BM) 6.5 6.0 WMFR (PA) 25 27
KSL (PA) 105 85 WPET (RL) 33 16
KSOP (C) 2.7 1.3 WQMG (B) ' 46 5.7
KSOP-FM (C) 39 6.6 WRQK (R) 5.6 6.2
KSVN (C) 9 1.0 WSEZ (R) 5.7 73
KSXX (N/T) 22 38 WSJS (PA) 8.8 8.0
KWHO-FM (BB) 1.8 1.3 WTOB (PA) 1.8 15
KWMS (N) 9 16 WTQR (C) 1.6 126
KZAN (C) 28 28 WRAL (R) 1.2 12
KAYK-FM (PA) 23 15

WGY Up Almost Two Shares, Retains
Huge Lead; WFLY Rises To Double
Digits; WROW-FM Improves

O/N’19 A/M 80

WCSS (PA) 15 1.5
WFLY (R) 8.4 10.2
WGFM (R 48 41
WGNA (C) 4.1 4.7
WGY (PA) 179 196
WHRL (BM 2.0 19
WHSH (BM) 59 5.2
WPTR (R) " 52 4.9
WQBK (T 89 59
WQBK-FM (A) 33 47
WROW (BM) 1.1 9.7
WROW-FM (BM) a7 71
WTRY (R 74 68
WWOM (PA 25 31

KOPA-FM Up 3+, Leads 40's; : : :
KTAR Gans Almests | Nashville Birmingham
O/N“19°*A/M '80 WVOL Jumps 4+ In First ESF Book, WENN-FM Up Sharply, Takes Lead
KARZ (PA) 41 28 Beats WZEZ; WSIX-FM Up3, From WKXX; WSGN, WAPL-FM,
KBBC (A) 35 24 Passes WSM; WBYQ Gains In Tight WZZK Gain Solidly
SENP(';M =) A Top 40 Race O/N'13 A/M 80
KJJJ (©) 54 43 O/6'7e A/MTRe e iy B =
: WAMB (BB 55 17 WAPL-FM (BM) 4.3 6.3
KKKQ (R/0) 31 23 | ) WATV (B) 50 50
KMEO (BM) 14 21 [ B LR g WCRT (PA ; '
KMEO-FM (BM) 76 6.7 | WJRB(C) - 21 o (RL) §.5 1.8
KNIX (C) o 28 | WKDA (C) 19 34 el (B)) ' fg
KNIX-F