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This Week We Begin Our 8th Year Of Service To The Industry

Eller, Charter Dissolve Partnership

After six action-packed months
of building a vast communications
empire, Karl Eller and the Char-
ter Co. announced Tuesday (9-30)
their intention to ‘“‘amicably dis-
solve” their association. Eller,
former head of Combined Com-
munications, and Charter’s com-
munications group Chartcom had
teamed to form the Charter Media
Co., incorporating six Charter ra-
dio stations and Eller’s K101/San
Francisco, plus several maga-
zines, subscription fulfillment and
billboard operations. Shortly after
its formation, Charter Media pur-
chased the Philadelphia Bulletin
and announced plans to buy KITT-
FM/San Diego.

Under the terms of the contem-
plated dissolution plan, Charter
will retain its publications and
withdraw its application to the
FCC to shift its radio licenses to
Charter Media, and presumably
will follow through on the purchase
of KITT as an FM complement to
its San Diego AM outlet, KCBQ.
Eller is expected to retain owner-
ship of KIOI, the Bulletin, and the
recently-acquired New York Sub-
ways Advertising Co.

A Friendly Split

Both parties emphasized that
the dissolution is subject to satisfac-
tory approvals and consents from
Charter’s board, regulatory agen-
cies, lenders, and other involved
parties. Eller, stressing the ,friend-
ly nature of the parting, comment-
ed, “We agree that because of the

demands of my personal time,
present economic conditions, and
the long-term interests of several
of the properties involved, this
separation is the most sensible all-
round solution.”’

Charter Chairman Raymond
Mason stated, “This separation in
no way alters our corporate com-
mitment to maintain investments in
the communications industry, and
is a part of our overall strategy of
diversification.”” Mason also an-
nounced that current Chartcom
President Fred Danneman will be
named Chairman of the Board,

while James Smith Jr., President
of Charter’s Direct Response Di-
vision, will become President of
Chartcom. Mason added, “J.B
Smith brings four years of experi-
ence in the communications group
of the Charter company, and has
successfully restored the profit-
ability of our Direct Response Di-
vision during that time.”’

John Bayliss, President of Char
ter Media’s Radio Division, told
R&R when contacted, “Both Karl
and Charter have indicated they
wish to retain my services. I am
currently considering the situation.™

David Braun Named
PRO-USA President

David Braun, one of the music
industry’s best-known attorneys
and artist representatives, has
been appointed President/Chief
Executive Officer of Polygram
Records Operations, USA, it was
announced by Polygram USA Pres-
ident Harvey Schein late this week.
Irwin Steinberg will continue as
PRO-USA Chairman, but will func-
tion chiefly in an advisory capacity,
according to a Polygram spokes-
person, while Braun will actively
administer PRO-USA’s operations.

Braun, a practicing attorney for
26 years and a partner in the firm
of Barovick, Konecky, Braun,
Schwartz, Kay & Schiff, has rep-

Radio Pioneer Autry
To Receive NRBA Award

Gene Autry, cowboy hero, early
radio star, singing idol, and head
of Golden West Broadcasters, will
be honored with the Golden Radio
Award at the NRBA American
Radio Expo next week. Autry’s
movie and record exploits (over 95
films and 40 million disks sold, in-
cluding 10 million for “Rudolph
The Red-Nosed Reindeer’’ alone)
are well known, but his radio
achievements are equally impres-
sive and deserving of notice. He
made his debut on WLS/Chicago
in 1929, singing on a Saturday
evening program and also appear-
ing on a morning cooking show,
singing 34 songs in between ex-
perts’ culinary tips. This experi-
ence evolved into the ‘‘National
Barn Dance” over WLS, and even-
tually the ‘“Melody Ranch Show,”
emanating from WLS and net-
worked nationally(later becoming
a TV series).

In the mid-40’s, he acquired an
interest in KOOL/Phoenix, enter-
ing radio from the ownership stand-
point. After meeting Bob Reymnolds,

- ,
Gene Autry

an ex-football star who was Sales
Manager of KMPC/Los Angeles in
the early 50’s, Autry bought the
station, as well as shares in several
local sports teams. Over the years
the KMPC purchase mushroomed
into a highly successful diversified
broadcast enterprise; Golden West
now operates KSFO/San Francis-
co, KEX/Portland, KVI/Seattle,
KTLA-TV/Los Angeles, and the
flagship, KMPC. As a pioneering
radio broadcaster on every level
of the medium, Autry is a more-
than-appropriate recipient of the
NRBA'’s salute.

resented a number of top record-
ing figures, including Irving Azoff,
the Beach Boys, Neil Diamond,
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SPINOFF DENIED, RENEWAL HEARING SET

FCC Tells RKO
No On NewCo

The FCC voted 6-1 Tuesday (9
30) to set the 13 RKO stations for
evidentiary hearings to determine
what action if any it will take
against them. In a 43 vote, the
Commission turned down RKO’s
plan to spin off the stations to a
publicly-held company known as
NewCo.

“After careful consideration on
the alternatives available to us,
we have decided to reopen the re-
newal applications for RKO’s 13 li-
censes which were conditionally
granted pending the outcome of
the Boston hearing,” said the
Commission. RKO officials when
contacted by R&R gave “no com-
ment.”’

The order, which becomes effec-
tive immediately, has instructed
RKO not to file new renewal appli-
cations for its 13 stations until

Bob Dylan, George Harrison, Mic-
hael Jackson, and Diana Ross.

receiving judicial verdicts on
RKO’s WNAC-TV/Boston, KHIJ-TV

Summer 1980
Advance Arbitron Results
New York

WBLS Holds Lead; WNBC Beats WAB(

WBLS (B) continued to reign supreme, staying steady from spring
to summer 8.1 to 8.1. Second-place WKTU (R/D) dropped a half-share
6.7 t0 6.2, while WOR (T) moved into third 5.2 to 5.7 as WCBS (N) slipped
to fourth 5.5 to 5.1. News competitor WINS also slumped a bit, 4.9 to 4.6.

WNBC moved ahead of WABC in the CHR battle, going 4.1 to 4.7
while WABC dipped slightly 4.5 to 4.2. WRFM, steady at 4.7, held its
Beautiful Music lead, while WPAT-FM climbed 3.4 to 3.9 and WPAT-
AM declined 2.6 to 2.3. Both AOR stations had upward movement,
WPLJ 3.9t04.2 and WNEW-FM 2.3 t02.9. In its final Jazz book before a
switch to Country, WRVR slipped 1.6 t01.3.

Other stations over a share were WNEW (PA) 3.1 to 3.1, WCBS-
FM (0) 2.9t0 2.9, WMCA (T) 3.1t0 2.9, WHN (C) 2.5t0 2.6, WADO (S) 2.0
to 2.2, WYNY (PA) 2.4to 2.2, WTFM (PA) 1.7 to1.8, WJIT (S) 1.5t0 1.7,
WPIX (R) 1.4to 1.6, WXLO (R) 19to 1.6, WQXR-FM (CL) 1.3t0 1.4, and
WVNJ-FM (Newark) (BM) 0.8to1.1.

Chicago
WGN Widens Lead

WGN (T) extended its longtime lead to almost double its nearest
competitor by gaining a share, 10.9 to 12.0. WBBM (N) moved into sec-
ond, inching up 6.5 to 6.6 while WIND (N) dipped 4.6 to 4.1. WLOO (BM),
in second in the Spring book, lost some ground 6.7 to 6.0, while WLAK
(BM) went up slightly 4.6 to 5.0.

WLS (R) suffered a slight drop, 6.4 to 5.7, while WEFM (R) lost a
share, 2.8 to 1.8; meanwhile, WRCK (formerly WDAI-FM) made its
CHR debut with a 2.2. WLUP (A) climbed 4.0 to 4.7 while WMET (A)
improved 2.1 t03.2.

WGCI opened up a half-share lead in the Black radio battle, in-
creasing 3.5 to 4.1 while closest competitor WBMX inched up 3.4 to 3.6.
WMAQ’s Country edge increased despite a 4.9 to 4.7 move; WJEZ (3.1to
2.3) and WJJD (1.3 to 1.0) dropped further.

Others earning a share or above were WFYR (PA) 3.3t0 34, WCLR
(PA) 2.8 to 3.1, WKQX (PA) 3.2 to 2.9, WBBM-FM (PA) 2.3 to 24,
WAIT (BM) 2.2 to 2.0, WIPC (B) 1.6 to 1.9, WVON (B) 1.9to 1.9, WFMT
(CL) 2.0to1.6, WOJO (S) 1.6to1.4, and WXRT (A) 1.5t01.3.

This data is cooyrighted by Arbitron Non-subscribers (o the Arbitron syndicated radio service made nol
repnint or use this information n any form
Average Quarter Mour Shares are Mondsy-Sunday. 6am-midnight, Metro Survey Area, 12 +

4-AOR, B-Blach, BB-Big Band, BM.Beautilul Music, C-Country, CL-Classicsl, D-Disco. JJezz. M
Miscelianeous, N-News, O-Oldies, PA-PoplAdult, R-Rock, RL-Raligious. S-Spanish, T-Talk

Los Angeles, and WOR-TV/New
York. RKO had filed with the U.S.
Court Of Appeals seeking a rever
sal of the FCC's decision to deny
the TV licenses.

The NewCo Plan

When RKO learned of the FCC
TV license denial in June 1980, in
which the company was cited for
“knowingly engaging in anticom-
petitive practices, filing false fi-
nancial statements, and lacking
candor with the Commission,” it
proposed a spinoff to a publicly-
held company called NewCo. RKO
did not file for a formal transfer
application, but asked the Com-
mission to approve the spinoff “in
principle.” The Broadcast Bureau
had recommended approval of the
spinoff.

The Commission noted that “be-
fore it could approve the transfer,
RKO would have to show that it is
qualified to hold a license.” Since
all of the RKO stations were up for
renewal, their fate rests on the de-
cision of the courts regarding Bos-
ton, Los Angeles, and New York

RKO had told the Commission
that if the spinoff was approved
(R&R 7-25), that it would “dis-
place anyone who was in control of
either RKO or (parent company)
General Tire during the period of
misconduct to allay any fears to
the Commission as to the future of
the operation.” The Commission
noted, ‘“This would not prevent
RKO and General Tire officials
who were not board members
from joining NewCo.” RKO argued
“enough is enough’ and that the
proposed spinoff would prevent the
the further punishment of its 45,000
stockholders.

RKO/See Page 24

Miami Jock
Busted For Coke

Don Cox, air personality at WHY1
(Y-100)/Miami, was arrested at
his home Monday evening (9-29)
and charged with trafficking in
cocaine. Another station employee,
Robert Cochran, was also arrested.

R&R contacted the arresting of-
ficer, a detective with the Holly-
wood, FL police department, who
said that Cochran had sold an ounce
of marijuana to an undercover of-
ficer on September 12. This trans-
action allegedly took place at the
radio station.

At that time, Cochran and the
undercover policeman reportedly
made an agreement to purchase
cocaine at a future date, to take
place at Cox’s home

According to the arresting officer

COKE/See Page 24



THE DOOQBIE BRUO 1TSS o

LAST YEAR the Doobie Bros.
scored: a triple platinum album
(Minute By Minute); three hit
singles (“What A Fool Believes,
“Minute By Minute” and
“Depending On You"); and more
Grammy awards (FOUR) than
any other act in the music
business.

THIS YEAR the Doobies have
given us One Step Closer, the
new album, and “Real Love”

(WBS 49503), the new single.

AOR BREAKER
DEBUT #13
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PRODUCED BY TED TEMPLEMAN MANAGEMENT

STEP CLOSER

BRUCE COHN. ON WARNER BROS

RECORDS & TAPES HS 3452
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WIOD REDISCOVERS ITS PAST — Rummaging
through its files, WIOD/Miami staffers unearthed a
1927 station brochure, along with a schedule listing
the locations for WIOD’s many orchestra remote
broadcasts. As a tribute to radio’s past heritage
(and as an example of how things have changed),
we reprint above part of the brochure from the

1. “Wonderful Isle O’ Dreams.”

Paulsen Becomes KSAN GM

Vamner Paulsen has been named General Man-
ager at KSAN/San Francisco. He is currently GM at
KSAN’s sister station KNEW, and will supervise both
stations until October 8 when Metromedia’s sale of
KNEW to Malrite Broadcasting becomes final.

Paulsen told R&R, “‘I feel great about it. I ran
KSAN during the days of Tom Donahue for about a
year around 1968.” He has been at KNEW for a year,
having been West Coast Regional VP for Metromedia
and GM of the company’s WNEW-FM/New York for

) four years in the early 70’s. Besides his KSAN re-
sponsibilities, Paulsen continues as a Senior VP at
Metromedia.

Metromedia Regional VP/West Coast L. David
Moorhead, who had been serving as interim GM at
KSAN for the past year, will return to his former Los
Angeles base.

Scalzi Takes WHBQ PD Post

Mike Scalzi has been named Program Director at
WHBQ/Memphis, replacing Jed Duvall, who exited
the station to pursue new career ventures. Scalzi was
most recently Assistant PD at WXLO/New York.

“It’s a great career opportunity for Mike,” WHBQ

. General Manager Ron Thompson told R&R. ‘‘He’s
coming on board at about the right time insofar as
he’s a young man and this intra-company move gives
him a chance to show what he really knows. I've

SCALZl/See Page 24

Johnson, Somers Promoted
To VP’s At Warner Bros.

Pete Johnson. Adam Somers

Pete Johnson has been appointed Vice President/
Creative Director and Adam Somers has been pro-
moted to Vice President/Director of Creative Serv-
ices and Operations at Warner Bros. Records. An 11-
year veteran of the label, Johnson most recently
served as Creative Director for Warner Bros., having
D previously held posts as Publjcity Director, Editorial
Director, Executive Producer, and Director of Prod-
uct Managers. Prior to joining Warner Bros., he was
WARNER BROS./See Page 24

Stakes Named Summit
President

Richard Stakes will assume the presidency of
Summit Communications November 1, following the
announced retirement of Lee Wallenhaupt, a 28-year
veteran of the company. Stakes became Executive
VP of Summit early this year following two years as
Executive VP of Spartan Radiocasting Co. and a
term as President of Evening Star Broadcasting,
with whom he was affiliated for 19 years.

Summit owns WREC & WZXR/Memphis, WSJS
& WTQR/Winston-Salem, WCOA & WJLQ/Pensa-
cola, and KOCY & KXXY/Oklahoma City, in addition
to cable TV systems in North Carolina and Georgia.

Amold Appointed A&R
VP/GM For CBS

Larkin Arnold has been named Vice President
and General Manager of A&R for CBS Records,
R&R has learned. In this newly-created position,
Arnold will supervise all A&R activities for Columbia
and Epic Records as well as their associated labels.
He will be based at the CBS West Coast offices and
will report directly to CBS Records Division Presi-
dent Bruce Lundvall.

Most recently Senior VP of A&R at Arista Rec-
ords, Arnold formerly served as VP of A&R for Capitoel
Records, prior to assuming his duties at Arista.

Rich To Direct Drake-
Chenault Consultatio '

S )
Bobby Rich, Denny Adkins, Jim Kefford

Bobby Rich has been appointed to the newly-
created position of Director/Specialized Program-
ming Consultation at Drake-Chenault. He will be
working in the live consultation area and on the de-
velopment of future programming ventures. Rich, a
longtime programmer, was most recently PD at
KHTZ/Los Angeles.

Drake-Chenault Exec. VP/GM Jim Kefford com-
mented, “We've been actively looking for someone to
lead our company back to live consultation. Bobby’s
the man.” Company founders Bill Drake and Gene
Chenault were active and highly successful in station
consultation in the 60’s, but the firm has more re-
cently concentrated on syndicated formats and spe-
cials. D-C VP/Research & Development Denny Ad-
kins stated, ‘‘Bobby takes a good idea and makes it
great. We're pleased to welcome him to our program

team.”
RICH/See Page 24

Dileo Named Epic National

Promotion Director

Frank Dileo has been ap-
pointed Directar/National
Promotion for Epic Rec-,
ords, replacing Jerry Small-
wood. Dileo was most re-
cently Associate Director/
National Promotion for the
CBS Associated Labels.

In his new position, Dileo
will direct all Epic promo-
tion activities on singles,
reporting directly to E/P/A
VP/National Promotion Al
Gurewitz. Before rejoin-
ing CBS in 1979, Dileo work-

Frank Dileo

ed in national promotion at RCA and Monument follow-
ing three years at CBS in regional and local sales
and promotion capacities.
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Washington Report

GSA WOULD HAVE DONE JOB FOR FREE

Commission Consultancy Causes

Congressional Controversy
FCC Serious About Moving

Senate Judiciary Committee Chairman Max Baucus
(D-MT) held a hearing this week (10-2) to ‘“question the |
costs of the contracts and the failure of the FCC to seek
competitive bids and whether they have the right to do
their own leasing” of new office space.

Response was quiet when R&R
questioned insiders as to why the
Commission chose to hire a con-
sultant when this type of service is
already provided by the Govern-
ment Service Administration
(GSA) . ““The GSA would take for-
ever to move on this. Outside help
was needed to meet our planned
move date of 1981,” one source said.

Move Will
Consolidate Commission
At issue is $175,000 paid to Com-

puter Science Corp. for “office
landscaping” in preparation for
moving the entire FCC under one
roof in 1981. The Commission is
currently spread out over five dif-
ferent buildings in downtown
Washington and is losing the lease
on one bulding housing over 100
employees in the near future.

Payments were also made to
Julien Studley’s Washington-based
real estate firm, which was asked
to help the Commission locate ad-
ditional office space. Tom Camp-
bell, FCC Associate Executive For
Operations, noted, “There was no
competitive bidding involved, but
both are reputable firms that have
done business with the govern-
ment before and were hired at
similar rates paid by other agen-
cies.”

Should the FCC move, it would
be located in Rosslyn, VA in a high
rise already under construction,
so “we had to act quickly to plan
the layout of the offices the Com-
mission would occupy,” said Camp-
bell. He concluded, “Competitive
bidding would have slowed things
by 90-120 days.”

NAB Board Reacts To AM Stereo,

Opposition Forms Against FCC's

' First Phone Drop

Joint Government-Industry
Advisory Board Move

The NAB Board of Directors meeting held last week
in Washington was “a very productive and useful three

days,” according to a spokesperson.

Radio Board Chairman Eddie
Fritts (President of Fritts Broad-
casting of Indianola, MS) pro-
claimed the association’s enthusiasm
regarding a joint government-
industry advisory group that will
include discussions of reallocation
of AM & FM 9 kHz spacing, dereg-
ulation, and VHF-UHF low power
drop-ins, along with DBS (direct
broadcasting to homes via satellite)
and Teletext (TV reception of news
services)

Fritts reiterated NAB’s theme
that “the FCC is moving too fast
in too many directions with res-
pect to spectrum areas without suf-
ficient data to determine the total
impact on the industry.”

Proposed AM Stereo Test

The Board was told that its
staff had sent a letter offering to

help coordinate and conduct a study
of the five different AM stereo sys-
tems to aid the Commission in
coming to a final conclusion.

It was sent to AM stereo equip-
ment manufacturers and to FCC
Chairman Charles Ferris. The let-
ter stated the association’s position
of “not supporting any one par-
ticular system.”

Other Positions Stated

Board members also addressed
themselves to the following issues:

« Support for FCC position to
abolish First Phone licenses

« Personal products study started
on ‘“‘contraceptives in advertising”

e Shift in bylaws to eliminate
eight at-large Directors and create
six new districts

¢ Changing name of Minority In-
vestment Fund to BROADCAP.

FCC: At A Glance

Credit For PSA’s

Broadcasters have been doing them for years and now they will
finally get credit for running PSA’s, the FCC announced last week (3-26).
PSA’s will be given credit in the “other” programming category in
renewal applications. ‘“This is an optional system that allows broadcast-
ers greater credit, but this is not a mandatory policy,” emphasized the
Comrnission. The number, nature of content, and duration will be left to

stations’ discretion.

Call Letters Denied

San Antonio Community Radio
Corp. was denied the use of KAZZ
for an educational station, duetoa
conflict with KZZY of the same
city. The Commission noted that

“both stations are in close proxim-
ity on the FM dial and they share
three letters in common, empha-
sizing the distinctive ‘ZZ’ combina-
tion.”

Proposal

Broadcaster Labels Action
“An Open Door To Tinker”
Comments being filed with the Commission are mixed

on a proposal to eliminate the First Class Operator license
(R&R 8-15). At issue is the licensee’s ultimate accountabil-

ity for the technical paramete:

While NAB favors the action,
many broadcasters do not. For ex-
ample, Donna Adams, GM of
KFKA/Greeley, CO, opposes it be-
cause “this would open the door
to tinker with areas of technical
operations and will lower the over-
all technical operation of a sta-
tion. Many licensees are not qual-

People

Louisville

Roger Hilkert
Roger Hilkert becomes President
of WZZX-FM and joins Publicast
Communications as a new mana-
ging partner. He was most recent-
ly GSM at WTOP/Washington, DC,

| previously working at WBBM/Chi-

cago and CBS Radio.

Washington

NAB held a reception at the State
Dept. (9-30) to announce the ap-
pointment of Sam Ewing, Jr. as
the President of Broadcast Capital
Fund, Inc. (BROADCAP), former-
ly known as the Minority Invest-
ment Fund. Part of the celebra-
tion resulted from a favorable IRS
ruling that would permit donors to
deduct their contributions. BROAD-
CAP’s goal is to raise $15 million
which through federal matching
programs can be leveraged to
nearly $300 million.

David Saylor of the Deputy Gen-
eral Counsel’s office of the FCC
received a Distinguished Service
Rank Award from President Carter
last week and a stipend of $10,000.
255 such awards were handed out
as part of the Civil Service Reform
Act of 1978 to honor those who
show outstanding personal and or-
ganizational performance.

Oklahoma City

Sherol Hovis was named VP of
the Insilco Broadcast Group of
Oklahoma. He continues as GM of
Insilco’s Oklahoma News Net-
work, which interconnects 56 of the
state’s radio stations.

Memphis

Louise Heifetz named FM Sales

Manager of WZXR, moving from

a senior account exec position at
WEEI-FM/Boston.

rs of a radio station.
ified to make a judgment in these
areas.” Fred Mooney, Chief Engi-
neer of WSGN/Birmingham,
agreed, as did Bob Kirby, GM of
KGNO/Dodge City, KS.

Nor does KNCY/Nebraska City,
NB VP/GM David Messing want
to see the elimination of first
phones. He noted that the erosion
of the importance of the First Class
License was started by the “quickie
schools of knowledge.”” Other broad-
casters wishing to express their
views have until November 14 to
do so.

A License To Learn?

The Society of Broadcast Engi-
neers (SBE) of San Antonio, TX,

writing in defense of the First
Class permit, called it “a license
to learn and not a symbol of ex-
pertise in the field of engineering
and a certificate for employment.”
The SBE Denver branch backed
that up by saying it “‘would be con-
trary to the public interest for the
Commission to abrogate responsi-
bility to maintain control over the
people directly responsible for the
technical operations.”

If the FCC decision is imple-
mented, however, SBE asked for
some sort of certification or new
standards that job applicants
would present at time of employ-
ment to demonstrate their engi-
neering proficiency. Although NAB
disagrees with SBE’s position, the
association did agree about having
some type of standard and said it
would work with SBE to determine
if a competency standard can be
achieved.

FCC Receives Advice
On Nine Kilohertz

Black Media Coalition Wins Participation
If American broadcasters had to switch to 9 kHz, as is

the case in two-thirds of the world, who should be given
first priority to file for a new station? Comments on that
issue and what the long-term demand for additional AM

facilities will be through 1987 were due Wednesday (10-1).
While these were the only two  represent its view “en banc” to all

areas of discussion regarding 9 kHz
the FCC wanted to hear about this
week, NAB suggested they should
be be considered during upcoming
joint industry-government talks
which begin October 14, but *‘prior
to any submission of data to the
Region 2 Conference or final FCC
decision.”

NBMC Gains
Representation

NBMC (National Black Media
Coalition) received permission last
week to participate in the upcoming
advisory committee meetings. Its
inclusion came because the FCC
turned down the idea of having a
special 9 kHz summit meeting, al-
so rejecting allowing NBMC to

bl ; i I'
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seven Commissioners.

Another major point of NBMC's
petition was to allow until Decem-
ber of 1980 for filing demand studies
and statements of intent to apply
for a station on the newly-created
frequencies. The Commission gave
in only partly on this issue, saying,
“Statements on this issue received
after October bwill be helpful, but
run the risk of not being on hand
for consideration during bilateral
discussions.”’

The Commission in December
1979 organized the First Region
Advisory Committee and empha-
sized the need for the views of wo-
men and minorities to be heard re-
garding 9 kHz. So far NBMC is the
only minority organization to par-
ticipate.

NABOB'S FERRIS TRIBUTE — FCC Chairman Charles Ferris was honored
by members of the National Association of Black Owned Broadcasters
(NABOB) at their meeting in Washington, DC this week. Presenting the
7w:rd (at right) is Inner City’s Pepe Sutton, while BEN!’s Ragan Henry
ooks on.

‘|




When
want to know

your listeners

the

outcome of their income,

can you tell them?

Beginning November 1980 in the
top 50 radio markets, The Wall
Street Journal Report will be broad-
cast live, Monday through Friday,
17 times daily, from The Joumal's
newsroom in New York. It's all the
money news your listeners want—
and need—to hear.

With the new
Wall Street
Journal

Plus ...

An intemational network of more
than 250 Wall Street Jounal re-
porters and editors will be covering
late-breaking events from the world
of business and finance. These cor-
respondents are on the scene—
gathering the business news that af-
fects you and your listeners: your
companies, your careers, your lives.

Plus ...

On Saturdays, The Wall Street Jour-
nal Report will broadcast two special
features. Reviewing the highlights of
the week past...previewing the

week to come. There'll be inter-
views with newsmakers
and views

of the business world from the
unique perspective of The Wall
Street Joumal.

What does all this mean for
your station?

It means association with The Wall
Street Journal—America’s # 1
newspaper—and its prestigious
readership.

It means gearing your station to-
ward an affluent community—a
target group your advertisers want
to reach.

It means combining the quality and
accuracy of The Joumal's research
and reporting with the immediacy
of radio.

The new, live Wall Street Journal Re-
port. A big plus for your listeners—a
sound investment for your advertisers.

For more information on this excit-

ing new service, write The Wall

Street Journal Report, 22 Cort-

landt Street, New York, N.Y.

10007. Or call Robert Rush,
Director of Broadcast
Services, at (21i2)
285-5381.

HE[® N
WAL SREETARY
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Radio Deregulation:
A Look From Two Sides

Last month, the Commission held two days of public
hearings on the issues of deregulation. Views were ex-
pressed by select broadcast organizations and public inter-
est groups regarding Commission proposals:

° To remove itself from detailed consideration of the
exact amounts of nonentertainment programming to be

furnished.

« To change the way stations ascertain the needs and

problems of their community.

¢ To eliminate all commercial time restrictions.
¢ To eliminate log requirements.

Radio & Records covered these
hearings (R&R 9-19) but wanted to
get specific reaction from some of
the Commissioners as well as a
cross-section of radio. We talked
to Commissioners Jim Quello, Ty
Brown, and Bob Lee. We also con-
tacted Joe Dorton, President of
Gannett Radio, and Jay Cook, VP
& National PD for Gannett: as well
as Charles Giddens, VP First
Media Corp.; Tom Baker, VP/GM
WROR/Boston; and George Fran-
cis, VP/GM WAKY-WVEZ/Louis-
ville.

The Commissioners

R&R: Commissioner  Quello,
you are the only former broadcaster
on the Commission. If you were
still a broadcaster and faced with
deregulation, what areas would
most influence you to change your
day-to-day methods of operation?

Quello: First of all, I am the most
deregulatory of all of the Commis-
sioners. I go for total deregulation,
just like newspapers. I would run
things the same only there would
be more time to devote to sales
and programming and not quite so
much needless paperwork to the
government.

R&R: Do you feel that deregu-
lation will show the true broad-
casters in our industry as opposed
to those that are only “‘playing at
broadcasting’* and hiding behind
the FCC rules?

Pop

Ly T T
(ACTUAL GRAPH)
. . (AUG. 79 — June AV

When KLTE introduced LITE POP ©

Bob Lee Jim Quello

Brown: There are always going
to be those who will feel that this
will allow them to pump their sta-
tions and markets for as much
profit as possible with as little re-
turn as possible back to the com-
munity.

Quello: Most broadcasters are
responsible citizens and do a good
job socially. A station that contin-
ues to do a good job of news, ser-
vice to the public, and community
affairs will find that success usually
goes hand-in-hand with these areas.

Lee: If I were a broadcaster [
might have to look at deregulation
with a jaundiced eye if it is inter-
preted to mean a ‘‘complete re-
structuring of the industry,” but
really dereg is not that at all. It is
a current “buzzword” in the indus-
try that is meant to free broad-
casters from excess work that is
not needed. No matter how far de-
reg goes, there will always be a

necessity to look at the public in-
terest standard for broadcasting

R&R: Do you feel that with more
stations being made avallable,
that now is the time for deregu-
lation, as many of the people get.
ting these frequencies will be first-
time licensees?

Lee: I would like to see a first-
time broadcaster abide by more
stringent reporting standards to
the FCC during the first year, and
as he gains experience and credi-
bility he should be allowed the
same deregulatory freedom as the
rest.

Brown: The standards of the in-
dustry will determine who will get
these stations. The standards and
traditions will be the ones that they
must strive to maintain. If they do
not, the marketplace will help to
regulate this area.

R&R: How will deregulation af-
fect citizens' groups?

Lee: Deregulation could put an
end to many of these groups. I don't
think we need public policemen
out there . . . if the station is doing
well financially it is because peo-
ple are listening to it and therefore
they are serving the public interest.

Quello: There is a great funding
incentive for these groups to gener-
ate and then exploit discontent in
the form of petitions to deny filed
against stations.

R&R: What will be the outcome
of deregulation? Will it pass and
how soon can we expect a vote?

Brown: [ think that the two days
of hearings have helped to reshape
some of my original thinking on
dereg and have opened my eyes to
some areas that I must resolve
within myself before voting. Also,
the final form in which the measure
is written will have a lot to do with
it. The staff is prepared to work
quickly to finalize their recom-
mendations so that we can hope-
fully vote before the end of the year.

lee: 1 think that deregulation
will pass in some form, although
there will be a lot of tinkering with
it. Maybe 1t will take an experi-
mental form for a period of a few
years or s0 to sec if it works. |
look for a final vote before the end

of the year
Quello: | don’t «now if it will
pass or not. In ull candor I don’t

know if I will vote tor it. I may
shock everyone! Broadcasters may
be giving up more than they are
getting. Give me complete freedom
with no strings attached and no
tokenism. [f it is not passed this
time, look for some form of legis-
lation with far-reaching impact. |
still reserve judgment until | see
what the staff recommends

The Broadcasters

v
Tom Baker Charles Giddens

R&R: In your opinion, will radio
broadcasters decrease the amount
of nonentertainment program-
ming for competitive reasons if
the Commission deregulates this
industry?

Baker: Any responsible broad-
caster would be foolish to go the
minimum route. The manager
should provide the maximum need-
ed to do a good job in this area.
RKO has a strong commitment to
public affairs and responsible
broadcasting.

Giddens: The only difference in
this area would probably be a bet-
ter integration of nonentertainment
programming into the rest of our
formats in more creative ways.
Anyone who is really competitive
realizes the need for this type of
programming.

R&R: The FCC has found that

— 9

102 FM

OKLAHOMA CITY

music in Oklahoma City only months
ago, sales actually came before the
ratings. Listeners and clients gave
Lite Pop a resounding vote of
positive approval. Oklahoma City's
new " Music for Grown-Ups’' was an
immediate success! Light and
Kopular! Contemporary, but not
ard. Some of its roots in country,
but decidedly sophisticated .and
eclectic! Balanced and blended for
the 18-49 year old market. This early
audience acceptance has firmly
established KLTE with OKC's af-
fluent adult audience. In Women

25-44, BIRCH REPORT tracks the average quarter hour share (Monday-
Friday, 6AM-12Mid) as follows: Jan 3.9 Feb 4.4 Mar 10.1
Willie Nelson, Anne Murray. Barry Manilow, Crystal Gayle, Kenny Rogers,
Elvis, Eagles, Neil Diamond, Commodores, Dr. Hook, Eddie Rabbitt, & Barbra

S. They're the artists who're making "'Lite Pop’’ Oklahoma City's favorite
music! Plus, hundreds of your favorite golden songs to embellish the current
LITE POP hits! The most exciting and innovative format in years! The brightest
GROWN-UPS! LITE POP! Created by Ken
Dowe, and now playing on KLL.TE, OKC! "'Lite Pop" is available as an exclusive
music service in your market! For more information, and more details, call: Ke|
Dowe or Richard Corner (405) 755-5583

new idea of the 80's' MUSIC FO

April 18.6.

broadcasters spend 18 million hours
per year on paperwork . . . much
of that on logs. If dereg allows you

to adopt your own methods for log-

ging to save time and money, would
you be likely to change your oper-
ation inthis area?

Francis: [ hope we can simplify
our logging procedures. In the end
our corporate accountants will de-
termine the final outcome on this
one.

Cook: [ don't think there is any
problem with the way we are doing
our logs at present. It doesn't seem
to be a major hurdle or an area
where there is a need for change.

R&R: If ascertainments are no
longer required, how would you
stay in touch with the community?

Dorton: Ascertainments have
been a real pain for everybody.
The results are very important
and beneficial, but it is the method
that is the pain. An independent
research firm might be smart to
specialize in this service. They
could supply :dditional information
to help keep us abreast of the chang-
ing needs

Giddens: Any broadcaster who
doesn’t keep up with the public and
its needs in the 1980’s is not a good
businessman. We would continue
in much the same manner as at
present

Francis: It seems we have lost
sight of the Commission's formal-
ized requirements for ascertain-
ment. Instead of requiring the li-
censee to conduct ascertainment
of the service area’s needs, the
FCC shouid allow radio operators
to decide how best to conduct
their ascertainment.

R&R: In the panel discussion
on dereg before the Commission
many public interest groups feared
that if current restrictions on com-
mercialization are lifted. broad-
casters would go overboard in this
area.

Cook: Our commercial load
would only increase in the face of
changes in the overall market,
and 1 doubt anyone would really
change at all.

Baker: If everyone raises com-
mercial limits it would be suicide
Every station is competing in a
fragmented maiketplace for al-
most the same piece of pie. All of
our focus groups point to the nega-
tives of commercials.

Francis: We are in favor of re-
moving the rules and policies for
commercials, but 1 would not in-
crease our commercial load.

R&R: If this deregulation meas-
ure is approved by the FCC and
goes into effect, what other areas
would you like to see deregulated
in the future?

Giddens: To be allowed more
freedom in the area of news cover-
age so that so much time would
not have to be spent on equal time
claims by someone of an opposing
view when the coverage was not
dealing with the specific issues

Dorton: I have great fears about
becoming too deregulated. What
would happen if a community group
went after a license and if the FCC
has no criteria for measurement
of a station’s performance? You
would then get into a very subject-
ive area. At least now there is a
yardstick to go by. The FCC should
also get away from any program-
ming judgments.

Baker: I am for non-govern-
ment intervention. Nirvana would
be having broadcasters make the
rules. I don’t think the government
knows what we go through or un-
derstands our business.
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News/Talk

This week, the News/Talk personalities
section is expanding to accommodate the
many staff and programming changes as well
as promotional efforts of various stations
across the country. This convention week issue
1s a most opportune time to allow readers a
chance to get a broad overview of what these
stations are doing.

I'd like to take this time to thank the
News/Talk stations for their support and co-
operation thus far. Also, a reminder that any
station news (staff and/or programming
changes, promotions, photos, etc.) are wel-
come. They should be sent to Gail Mitchell,
R&R, 1930 Century Park West, Los Angeles,
CA 90067.

Alan Silverman has been upped to National Sales
Manager from account executive at WOR/New York.
The station also announces the arrival of a new morning
team, produced by air personality John R. Gambling
and his wife Wendy. Andrew John and Bradley John
were born September 16, weighing in at 5 lbs. each.

KYW/Philadelphia names Deborah McLaughlin as
Sales Manager. McLaughlin moves from a National
Sales Manager post at WHTT-WHYI-FM/Miami-Ft.
Lauderdale.

Necia Wakefield joins the news department as part-
time announcer/reporter at WIND/Chicago. Station
producer Harlan Loebman has been named executive
producer.

Former WXYZ/Detroit News Director Larry
Matthews becomes Managing Editor and morning host

News/Talk Personalities

at KSD/St. Louis. Effective September 8, Mike Miller is
the new morning personality at WXYZ coming from an
on-air position at WTIC/Hartford. Jane Prescott, Direc-
tor of WXYZ’s Action Bureau, hosted a Consumer
Forum on September 24. Her featured guest was Esther
Peterson, Special Assistant to the President for Consu-
mer Affairs.

KVI/Seattle’s new arts and entertainment segment
will be emceed by Paul Gregutt. Gregutt is producer
and reporter for “Stepping Out” on local TV and colum-
nist for Argus magazine.

For the fourth consecutive year, WGN/Chicago will
air Loyola U’s basketball games. And speaking of sports,
the first WITS/Boston broadcast of Bruins hockey kicked
off September 20.

In addition to his “Redskin Report” duties, Chris
Hanburger will host a two-hour call-in show from the
site of home and away games for WRC/Washington.
Senator George McGovern brings his expertise to WRC
via daily live commentaries weekday mornings at 6:50am.

WERE/Cleveland is asking its listeners to guess the
worvlost record for the Cleveland Browns by October 26.
The closest answer earns the winner and a guest a trip
to the 1981 Super Bowl.

v’ 4 =

'w

w

ROLLING IN DOUGH — No, not the kind you spend, but
the kind you eat. KTOK/Oklahoma City talk host John
Dayle began reminiscing one night about San Francisco'’s
sourdough bread, telling his listeners he was having a
couple of loaves flown in. No sooner said, listeners began
calling in and placing orders of their own. Once the cloud
of flour and baking powder settled, the Parisian Bakery in
San Francisco had supplied 1950 loaves of bread, totalling
3000 pounds, to 600 KTOK listeners. Shown during the
distribution process are (l-r} Dayle; Christie Barnard, KTOK;
Bob Miller, station producer,; B.J. Wexler, PD; and his wife
Ann.

|
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Rodeo Radio

The effects of the cowboy craze sparked by
“Urban Cowboy”’ have been felt everywhere, even
radio. These aftershocks have brought forth some
fair imitations, but KV1/Seattle will present the real
thing when the Golden West Rodeo stampedes into
town October 2, 3 and 4.

Sanctioned by the Professional Rodeo Cowboys
Association, the event features over 350 cowboys com-
peting in six “bun bustin’” events including bull
riding, steer wrestling and saddle bronc riding. Cow-
girls will be given the chance to strut their stuff dur-
ing the barrel racing contest. Vying for $50,000 in
prize money, the entrants will also be trying to earn
points toward the national finals slated for December
in Oklahoma City.

Rodeo clowns and a wild west saloon round out
the festivities. And, yes, those with less derring-do
can test their prowess as urban cowboys on a mech-
anical bucking horse in the saloon.
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CAMPAIGNING IN THE GOLDEN GATE CITY — Indepen-
dent presidential candidate John Anderson recently made
a one-hour appearance on the Ronn Owens talk show
while visiting KGO/San Francisco. Shown immaediately
following the successful guest stint are (l-r) Anderson and
Owens.

WGAN/Portland, ME won three awards at the recent
Maine Association of Broadcasters annual convention. The
station was honored for its Public Service and Public Af-
fairs achievements.

KXRX/San Jose General Manager Clifford M. Hunter
was elected President of the Santa Clara County Broad-
casters Association. Hunter was named Director of parent
company Sterling’s Broadcast Division last week
(R&R 9-26).

WRC/Washington, D.C. has added an hour each to
talk shows hosted by Ken Alvord, psychic Sallee Rigler
and Shelly Tromberg. Expanded news coverage has al-
so been included. Ron Menchine succeeds Tony Roberts
as play-by-play announcer for Navy Football Radio Net-
work with WRC as the originating station. Pete Larsen,
ex-Redskin, will handle color commentary.

Joint Custody: One Way To End The War,” written
by Ciji Ware, was awarded the 1980 Silver Gavel in the
23rd annual American Bar Association competition. Ms.
Ware is a regular on the Ken & Bob Company show
each morning on KABC/Los Angeles. The station’s Dr.
Toni Grant was honored by the Wilshire Business and
Professional Women’s Club with a Woman of Achieve-
ment award. She was recognized as one of three out-
standing women in medicine. And while popular KABC
personality Michael Jackson vacationed, Mayor Tom
Bradley and actor Robert Vaughn, among others, manned
the guest host slot.

WOR/New York welcomes back Dick Oliver as host
of its “Daily News Bulldog Edition.” The popular news
program will now be presented live at 7pm, Monday
through Friday.

Weeding Out The Allergies,” a ten-part series on the
allergy season, was recently broadcast by KYW/Phila-
delphia. The series was hosted by Health and Science re-
porter Ed Abrams.

Rich Barnett subbed for vacationing Ken Prewitt
at WERE/Cleveland.

WFAA Conducts
Inflation Watch

In an effort to win the fight against inflation,
WFAA/Dallas has become a ‘‘Super Consumer,”
sending members of its news team out in search of
better buys.

“Market Basket” debuted September 4 with re-
porter Carol Lorah shopping and comparing prices
on her own, then reporting her findings to station
listeners. Only exact product comparisons were
made, with Lorah presenting price comparisons on
57 commonly purchased grocery/household items
from seven major supermarket chains. 60-second
segments during morning drive outlined these findings
while afternoon drive reports spotlighted the best
buys for the week.

According to News Director Bill Kietzer, this is
just phase one of the planned ‘‘Inflation Watch’ ser-
ies. Future reports include a survey of gas prices,
a comparison of mortgage and interest rates, and
an analysis of clothing prices. J

Harvey A. Pearlman has been named General Sales
Manager at WIND/Chicago. Prior to that he was VP/
GM for crosstown rival WMET. In other station related
activity, local Alderman Clifford Kelley announced his
intention to introduce an ordinance to the City Council
to install emergency communications equipment on
area expressways. This comes nearly a year after WIND
talk host Norman Mark began a campaign for emergency
telephones, coupled with station editorials, in the wake
of several tragic incidents on the expressways.

Two newcomers at KTAR/Phoenix: weekend re-

porter Mark Ernst and weekend editor Jorj Goss. Both |

are Arizona State graduates. On September 1, the sta-
tion’s “Midday’’ show, hosted by Preston Westmore-
land, welcomed its 5500th guest. The show debuted in
October of 1978.

Kathi Moran joins the KNX News Department as a
broadcaster. She was formerly News Director for KAFY/
Bakersfield. KWOW/Pomona Chief Engineer Michael
Smith becomes Maintenance Supervisor for KNX Tech-
nical Operations Department.

Bud Elliott has been appointed News Director at
KWBZ/Denver. His prior experience includes stints at
neighboring KIMN and KHOW. The station kicks off its
fall sports season with “Sportstalk,” anchored by Woody
Paige and Irv Brown.

KGO/San Francisco recently distributed free passes
to 3000 underprivileged children to Ringling Brothers,
Barnum & Baily Circus.  KCMO/St. Louis’s “Call For
Action” hotline accounted for $51,879 retrieved by con-
sumers Juring the year ending May 31. The number of
calls totalled 2964, an average of 247 calls per month.
Continuing the good work, the station cosponsored its
third annual bloodmobile on September 2. Gail Mitchell
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WHAT'S NEWL....

“Howard The Duck”’
Syndie Show

Fowls Airwaves

Listen! On the air it's absurd. It's so plain. It's a duck! That's right,
beginning April 1, 1980, comicdom's favorite fowl, "Howard The Duck,”
will take to the airwaves via the "Howard The Duck Radio Show.” The
syndicated series will consist of 10 different 3-minute segments per week,
designed to be aired mornings and afternoons, Monday through Friday,
with every 10 segments making up one complete story

Targeted toward AOR formats in the top 100 markets on a market-exclu-
sive barter basis, the "Howard The Duck Radio Show" features 24-track pro-
duction and stars Jim Belushi as
Howard, WLUP/Chicago News Director
Tom Webb as the Announcer, and
Spring O'Mara as Howard's girliriend,
Beverly. The initial syndication pack
age encompasses 13 weeks and is

produced and directed by indepen- |
dent record promoter Lee Arnold (for- |
mer PD at WAAF/Worcester and
WQXM/Tampa) and WMMR/Cleve- |
land Production Director Steve Lush-
baugh (formerly of WBCN/Boston and i
WMMS/Cleveland) |

Localized merchandising aids such
> as T-shirts and special edition comics
will be available to aid in launching the shows, with station gplacement
handled by Morrie Eisenman (who conceived and executive-produced the
shows) in the West and Lee Arnold in the East. For further information and
demos of the first four episodes, contact Eisenman at Selluloid, 456 15th St.,
Santa Monica, CA 90402, (213) 394-9747, or Arnold at 1947 Hastings,
Marietta, GA 30062, (404) 971-5024

Wall Street Journal Establishes
Satellite Radio News Network

Soon radio stations will have a live-voice alternative to wire services.
Beginning in November, "The Wall Street Journal Report” will provide 17
weekly two-minute, satellite-transmitted hard newscasts (six of which will al-
low for a one-minute spot insertion) plus two three-minute Saturday morning
business news features (with allowances for three 60-second commercials).

Developed by Wall Street Journal Information Services Group VP Willlam
Clabby, the service is a spinoff of “The Wall Street Business Journal Report,”
a hard-copy news wire presently in use at 276 radio stations. Dow Jones,
the newspaper’s parent company, took the first step in live-voice transmissions
by broadcasting news actualities via satellite after KQV/Pittsburgh (as well as
other subscribers) pushed for the move

“The Wall Street Journal Report” will initially air in the top 50 ADI's,
while a similar TV service (see Videoscope, R&R 9-19) and a Wall Street
Journal weekend edition of national business news are reportedly currently in
the planning stages

ON-AIR TALENT WANTED

Bonneville Intemational Corporation, one
of the natlon’s most successful group
owners, Is constantly looking for qualified
individuals to fill periodic on-air openings at

our radio stations.

if you are interested in being considered by Bonneville,

and If you have at least two years of experience as an on-alr

personality or newscaster. please submlt an aircheck®

together with your name. address and phone number. All
replies will be heid In strictest confidence.

Mall aircheck to
Jean Blshop, Personnel Department,
Boaneville lnternational Corporation,
36 South State, Sulte 2100,
Salt Lake City, Utah 84111.

* Rote: Tapes o slichechs will nut be relumed
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Network Start-Up
Costs Nullify RKO

Revenue Increase

While thlrd quarter earnings for
General Tire & Rubber Co. declined
30 percent from $20.8 million in the
third quarter of last year to $14.5 mil-
lion in the equivalent period of 1980,
GT&R's broadcast subsidiary RKO
General saw its earnings decline as
well. Although figures for the broad-
cast division were not available, GT&R
stated that RKO posted higher third
quarter revenues, but that start-up
costs associated with its new radio
network eroded the increase. GT&R's
third .quarter sales dipped five per-
cent from $554.1 million in the an-
alogous period of 1979 to $527.2 mil-
lion in 1980

College Kids
Spend More On
Discs Than Films

The average college student
spends $94 per month on items as
varied as pencils and concert tick-
ets, according to Brown's Nation-
al College Survey. The study,
which surveyed 600 of America’s
colleges, found that each of the
11 million U.S. college students
spends 21 percent of the $42 they
spend on entertainment monthly
in bars, 17 percent on records and
tapes, and 15 percent on films

Body Heat

Bolsters Bulova
Battery

The Bulova Watch Co. has adapted
a basic energy source (body heat) to
activate its "Thermatron,” the first
solid-state electric watch battery.
Watches containing the device, when
worn against the skin, convert our
natural 98.6 into electricity. This new
technology will no doubt be welcomed
by the increasing number of digital
watch wearers whose primary com-
plaints about the devices have been
the necessity, difficulty, and cost of
replacing batteries each year.

Bulova's patented invention marks
the company’s reemergence as a vi-
able competitor in the watch business
after falling to third place behind
Timex and Japan's K. Hattori & Co.
("Seiko”) in U.S. watch sales this year.
(Approximately 27.5 million units
were sold in the U.S. alone last year.)
Watches containing the “Thermatron”
will be available by late 1981 but will
carry a substantial price tag.

“Telemix Two”’

Phone Mixing System
Developed For Radio

The "Telemix Two” is a sophisticated, compact telephone interface
system designed by Steve Church, Chief Engineer at WFXX/Buffalo, and
Mark Durenberger, Chief Engineer at WLOL/Minneapolis, for use by any
radio personality who airs phone calls. The "Telemix Two" attaches to the
station’s phone system as easily as a standard telephone and is capable of
handling seven incoming lines, two of which may be used to conference
long-distance guests with local callers, allowing up to four lines to be
conferenced together.

Currently in use at KSTP/Minneapolis (the first station to use the “Tele-
mix Two”), the unit's additional features include: silent switching, automatic

The desktop unit (the size of a standard telephone) also contains a proprie-
tary mixing clrcuit that enables talk-show hosts to operate in the usual
speaker-phone mode, where the announcer automatically overrides and
ducks the caller, or in a special alternate mode that permits true simulta-
neous conversation without switching or ducking.

Air personalities will appreciate "Telemix Two"'s automatic split-head-
phone system, which allows the jock to hear programming in one ear and
the caller in the other (useful when putting contest winners on the air, etc.).
When operated in this manner, the jock’s console mike feeds the phone,
providing the ability to answer and screen off-air phone calls without re-
moving headphones. The "Telemix Two” may also be used in the station’s

newsroom as a means for recording actualities. For further information,
contact Steve Church at (716) 882-4300.

volume control and tone shaping, on-off-hold switching, into and out of |
delay and “swear” switching, and adjustable split-cue and level balance.

FIVE-MINUTE VERSION ALSO AVAILABLE

“Hitbound” Syndie Show

Restructures

Media Research Associates (MRA) has restructured its syndicated radio
program “Hitbound,"” altering its research-predicted content from ten songs to
nine. Series host Gene Weed will shoulder all hosting chores, eliminating
the portion of the show previously hosted by celebrity guests. Interviews with
some of the artists currently on the show’s charts will replace the celebrity
spots.

A shorter version of the 55-minute “Hitbound,” “Hitbound Spotlight,” has
also been Introduced as an alternative feature to radio stations. This five-minute
abbreviated edition, available five days a week, will feature one of the MRA-
predicted hit songs on each segment. Both versions are available on a barter
basis from Lee Benton or Laurle Ferris at (213) 399-3128 or 399-4439.

DQENSEQ D)

We are proud to serve the following new clients:
WROR/Boston; KBOX-KMEZ/Oallas; WTPA/Harrisburg

Daily news and entertainment copy. Call for free trial

(415) 362-3045
210 California Street  Suite 306  San Francisco, CA 84111




1GOULD BE GOOD FOR YOU
The Hit Single By 707

KWK 6-1 KUPD add WVIC 32-25
WDRQ 115 KQ942824 WXEZdeb 27
CKLW106 WAAYadd WTAC add
WGCLadd BJ105 add KRSP on

~ IT COULD BE GOOD FOR YOU!

On Casablanca Records
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WHAT'S NEW

Panasonic Sponsors
Earth, Wind & Fire
Radio Promotion

"Panasonic Presents the Earth. Wind & Fire Story,” a
two-hour radio special to be featured on 200 stations in late
October, will wrap up the ARC/Columblia recording group's
promotional sweepstakes. The Panasonic-sponsored program
will coincide with the group's latest album release. The sweep-
stakes, which began October 1, will offer Panasonic stereo
radio/cassettes, EW&F records, and cassette shoulder straps,
among other prizes

Firm To Market Records
Minus Lead Vocals

Showering sopranos and bathtub baritones, take note
The Nashville-based Southern Music Group has begun to
market records containing only the song's instrumental and
background vocal tracks in much the same manner as the
mid-Sixties Beach Boys' “Stack Of Tracks” LP or the "Play
Guitar With the Ventures” album series, not to mention the
numerous singles of yesteryear (the Jaynettes' “Sally Go
Round The Roses,” Edwin Starr's “"Agent Double-O Soul,”
et. al) whose B-sides were simply their A-sides minus the lead
vocal track

The discs will come complete with lyric sheets so that
America’s amateur altos and tyro tenors can flex their vocal
cords without having to compete with Barbra Streisand or
Michael Jackson at considerable cost to their egos. Southern
Music Group President Harry Wilcox claims to have come up
with the idea after years of watching people sing along to the
radio

Enables

You
To

Own Your Own Label

So you want to own your own record company? Now's the
chance to test all those years of expertise you've accumulated
without having to convince an Arab prince of your acute
entertainment business acumen. “The Record Game,"” des
cribed as a board game of the music industry, has been devel-
oped by Gorilla Inc., a division of the Nashville-based Monkey
Business firm, with just this purpose in mind

Players begin with $4 million in bogus bills and their
own record company. The object of the game is to press discs,
release singles, secure adds on radio station playlists, and
book concerts, with the eventual winner being the-one who
makes the most money (or, as is often the case, the one who
loses the least amount).

Become The Chairman Of The Board

The playing board itself is 28 inches square and is shaped
like a record with 12 playing grooves, 318 playing squares,
various tracking sheets, agency cards and formula sheets,
and 198 pun-ishing circumstance cards; e.g., "A Tight Antic”
“A Ship Full O’ Sound"” promotion, combining canoes full of
the act's LP in retajl outlets with radio-sponsored raft races,
is poorly launched and leaves promoters up a creek.

“The Record Game” will be available in record and game
stores nationwide by the last week of October at $32 per
copy. Contact Monkey Business at (615) 646-3335, or Box
325, Nashville, TN 37221

"PRO:MOTIONS

Firth Named Exec. VP At
Big Music America Corp.

Gary Firth has been named Executive Vice President of
the Big Music America Corp.. the Houston-based firm cur-
rently svndicating a national "Homegrown™ LP contest IR&R
8-13). Most recently Firth served as Operations Director for
KSRR/Houston. having previously programmed WHDRQ/De-
troit and KRIZ/Phoenix.

Commenting upon the appointment. Firth told R&R: “I'm
very happy to be a part of the Big Music America Corporation.
1 look forward to working with the radio community in develop-
ing new and excitinu'prummions and programs.”’

Collins Named VP For
Rolling Stones Label

Art Collins has been named £
to the newly-created post of Vice :
President in charge of U.S. and
Canada for Rolling Stones
Records. Collins most recently
served as Assistant to the P'res-
ident of Rolling Stones Records.
having previously been Aseociate
Director of National Publicity
for Atlantic Records., which
distributes the Rolling Stones
label. He had been with Atlantic
since 1975.

In his new post, Collins will
work closely with the parent la-

Art Collins
bel in the promotion. advertising. merchandising. and produc-
tion of all Rolling Stones Records’ releases. Collins will also as-

sume the duties of former Rolling Stones Records President
Earl McGrath. who resigned the post recently

In a related development, Colin Burn has been named to
coordinate Rolling Stones Records™ activities in the remainder
of the world

Griffith Named Director Of R&B A&R

For Arista
Gerry Griffith has been named director of A&R for R&B
at Arista Records. Most recently Griffith was Director of the
Creative Division at Motown Records. having previously spent
nine vears at Columhia Records. where he served as West

Coast Director of R&B A&R. Associate Director of Product
Management. and Regional Promotion Manager.

Wolmark Upped To Asst. Dir./Nat’l
AOR Promo At Atlantic

Alan Wolmark has been elevated to Associate Director of
National AOR Promotion for Atlantic Records. Most recently
National Album Promotion/Special Projects Manager for At-
lantic. Wolmark formerly served as an Assistant Editor of
Record World, having previously worked at Virgin Records-
U.K.

Shearer Named Dir./Creative Services

For Westwood One

Karen Shearer has been named Director of Creative Ser-
vices for Los Angeles-based radio syndicator Westwood One.
Shearer was most recently Director of Media Concepts at Elek-
tra/Asylum Records.

In her new post. Shearer will be responsible for the develop-
ment of a radio spot production division for the firm.

Love Named VP/
A&R-West Coast

At Carrere

Stuart Alan Love has been
named Vice President of A&R-
West Coast at Carrere Records,
the Atlantie/Atco-distributed
label. Most recently an indepen-
dent producer working with
Nick Gilder, Shotgun, Bobbi
Walker and Foreigner's Lou
Gramm in his earlier group
Black Sheep. Love formerly‘
held A&R posts at Columbia
and Warner Bros. Records.

Roseman Named Exec. VP/GM
At Otis Conner

Clifford Roseman has been named Executive Vice Presi-
dent and General Manager at Otis Conner Productions.
Formerly a consultant to Drake-Chenault, Roseman will su-
pervise marketing efforts for all Otis Conner product. which
recently severed ties with the Drake-Chenault organization.
Roseman may be reached at Otis Conner Productions at 2829
W. NW Highway, Suite 940, Dallas. TX 75220.

Stuart Alan Love

Lawrence Named Dir./Black

Progressive Music At Planet

Trevor Lawrence has been
named to the newly-created post
of Director of Black Progressive
Music at Planet Records. Law-
rence. a noted record producer,
arranger and session musician,
has produced the McCrarys,
Jimmy Cliff, and Harry Nilsson,
among others. Most recently he
was associate producer and ar-
ranger for the Pointer Sisters’
current Planet LP. He has
been with Planet since February
1980, having formerly performed
with Paul Butterfield, Fats
Domino and Stevie Wonder.
Lawrence will be based at the

label's Los Angeles offices. Trevor Lawrence

Jackson Upped To Dir./Black
Product Mgt. At RCA

Keith Jackson has been promoted to Director of Product
Management-Black Music at RCA Records. Jackson most re-
cently served as RCA's Manager of Black Music Product Mer-
chandising, having previously been National R&B Promotion
Coordinator for Polydor Records as well as having originated
the syndicated radio show “Rock Around The World."

In his new post, Jackson will have administrative responsi-
bility for the coordination of marketing plans for all black re-
cording on RCA and its associated labels.

Ferris Named Mgr./Program Sales
At Tuesday Prods.

Shirley Ferris has been named Manager of Program Sales
for Tuesday Productions. the San Diego-based broadcast jin-
gle production firm which has recently expanded into radio syn-
dication. Most recently Ferris held a sales position with KOGO-
KIPRI-FM/San Diego, having previously written broadcast ad-
vertising copy for San Diego-based Phillips/Ramsey and later
producing a weekly 30-minute TV show for Pace Productions
of San Diego.
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THE POWER PLAYS

EARTH, EDDIE
WIND & FIRE MONEY

a L (IDUET WITH
Let Me Talk” BV v 13715

“Let'sBe _
Lovers Again
., | WCSC add

WGH add
EARTH, WIND & FIRE “Let Me Talk” (ARC/Columbia) 75/4

Moves: Up 49, Same 22, Down 0, Adds 4, PRO-FM, KJ100, KKXX, KDZA, 1 ‘1 Wx LK add

WXLO d-22, Y100 3430, WGCL 20-17, KFRC d-26. A : KQWB_FM add 35
M wTvA

Taken From ARD Abum “FACES” Taken from the Columbia LP “PLAYING FOR KEEPS"

XC236795

Produced by Maurice White for Kalimba P roductions Produced by Ron Nevison for Gadget Productiorr;’sb:'l‘nc.

BILLY DANDY

AND THE
"Sc;'moeﬁll;tes DOOLITTLE

A Fantasy” BAND

LA oLy “Who Were You
Thinkin’' Of”

JB10S add 35 KX104 on Z102 add 32

WLS add WAYS add WSGA deb 32 WROR add 29
CKLW add WQRK add WCGQ add

KSFX on WRVQ add WANS-FM add KEARTHon ”Beginning to feel the
WBLI add WAKX add WXLK add KFI add

WTIC-FM add 30 Z104 26-21 KILE add strength of gOOd

WICC add WIKS add KVOL add KFRC add = =

WKEE add KNBQ add KQWB-FM add 34 phones. A definite

V100 add KYSN add WRKR on WAYS add

(4
KRBE add KRSP add KBOZ add mass a eal record!
KFMK 29-27 KZZP add 26 KYYA add WGH 1 7"1 z pp

WTIX deb 34 KHYT add KOOK add Bob Hamilton, KRTHIL.A.

897 on WGUY add KRLC add WNAM add

Taken from the Columblia LP “GLASS HOUSES"’ KEZR add

Produced by Phil Ramone regct Produced by Louls Lofredo for Mandala International
in Association with Home Run A Power Plant Productions, Inc.

PLAY THE POWERFUL

ON COLUMBIA RECORDS




The Palomino in North Hollywood was nurgling
to its fullest with Hoyt Axton and lovely Meryle Jaye
the other night . . . and a Did You Know popped into
my predatory mind . . . Hoyt Axton’s mother Mae
was the co-writer of Elvis's first million seller, “Heart-
break Hotel,”" back in 1956! The Axton family has
long been a talented one; Mae's brother David Boren
was Governor of Oklahoma. Hoyt’s second cousin

invented his first cousin!

I'he American Film Insti-
tute sent me a list of its ten
most wanted “‘lost’’ films, The
AF1 has been searching for
hundreds of historically and
artistically significant movies
. . . but here are the ten most
lusted for:

Erich Von Stroheim's orig-
inal complete 40-reel "*Greed.”
"Clo'upatra” (1917) with Theda
Bara; Tom Edison’s **Franken-
stein” (1910); “The Kaiser,
Beast of Berlin” (a World War I
flick); D.W. Griffith’s “"That
Royale Girl” with W.C. Fields;
Walt Disney’s *“Little Red
Riding Hood™ (1922. This is
a film made by Walt when he
was still in Kansas City before
he came to exotic Hollywood);
“The Rogue Song,’’ a Techni-
color feature made in 1930 with
Laurel and Hardy and Lionel
Barrymore; Greta Garbo play-
ing Sarah Bernhardt in "*The
Divine Woman”’; Norma Tal-
madge’s “Camille” (1927); and
one of the truly great spooky
directors, Tod Browning and
his **London After Dark” (1927)
with Lon Chaney.

I mentioned Paul Drew in
my last column, and while chat-
ting with Paul at Irwin Winkler's
house, | wrote down some fas-

cinating information about
what he’s up to. Unfortunately
I wrote the material down on
my shirt cuff . . . and my shirt
cuff is still in the laundry. So,
unless my laundryman has a
furtive desire to get into pro-
gram consulting, my cuff should
be back here next week, and 1
will share some interesting news
with you.
R R

Jeepers! It’s almost time for
the biggie . . . the Great Radio
Event of 1980 . . . the NRBA
is next week. I've been asked
to appear at several workshops,
including “How To Get That
Special Demographic...Necro-
philiacs!”’, *“The Toxic Shlock
Syndrome,” and “What To Do
At A Station With No Format
At All.” A new-.management
panel is causing a lot of talk:
"How To Buy Unpainted Per-
sonnel And Finish Them Your-
self,” and ““How To Develop
To The Fullest Your Untapped
Power Of Gluttony.”

It’ll be great to see a lot of
old familiar faces and new ones
as well (as you know, many
R&R readers have purchased
new faces in the last couple of
years . . . ). It should be great
fun!

&

YEARS AGO
TODAY
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ABBOT WASHBURN CONFIRMED AS NEW
FCC COMMISSIONER

JERRY SHARELL PROMOTED TO VP/INTER-
NATIONAL AT ELEKTRA/ASYLUM

JEFF SALGO NAMED OPERATIONS MANAGER
AT OK10272 & KU16/SEATTLE

ED HYNES APPOINTED REGIONAL PROMOTION
MARKETING MANAGER AT COLUMBIA
LARRY DOUGLAS NAMED VP/PROMOTION
AT WINDSONG RECORDS

NUMBER ONE FIVE YEARS AGO: "I'm Sorry" |
- John Denver (RCA)

NUMBER ONE LP: "WIish You Were Here"
— Pink Floyd (Columbia)

R R/rriday, UCtoDer 5, 136U
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NBC Wins Another One

In this most unusual TV season, with most new programming some time away, NBC is off to a flying start. After last
week's “Shogun" massacre, NBC managed to win a sacond race, albeit by a much smaller margin, 17.5 to ABC's 17.4
average rating and CBS's 16.0. The victory was due in large part to a fine showing by the repeat of “Centennial.” Aiso
starring “Shogun’’ headliner Richard Chamberialn, the show gunned its way to 8th and 11th this week, vast improve-
ments over the first two episodes’ placing last week

Top show of the week was 60 Minutes” (CBS), followed by ABC's blockbuster entry “Marilyn — The Untold Story.*
The rest of the top ten went 3) “Dukes Of Hazzard" (CBS) 4) "Little Housae On The Prairie” (NBC) tied with “Dallas” (CBS)
8) "Act Of Love” (NBC Wednesday movie) 7) "Love Boat” (ABC) 8) “Real People” (NBC) 9) “Centennial” Pt. Ii} (NBC) and
10) “Three's Company" (ABC)

Following "Centennial” Pt. IV were 12) “M*A*S*H" (CBS) 13) "The Jettersons” (CBS) 14) "Happy Days" (ABC) 15)
“The Magic Of David Coppertield” (CBS special) 18) “CHiPs" (NBC) 17) “Taxi" (ABC) 18) “Laverne & Shirley” (ABC) 19)
“Rage" (NBC Thursday movie) and 20) *That's Incredible” (ABC). “WKRP In Cincinnati” finished a significantly-improved
26th this week.

MUSIC ON TV — The Pretenders and Buggles are on “Hollywood Heartbeat” October 3 in most markets
Robert Palmer appears on “Rock Concert" October 4 Rick Nelson guests on the NBC special “Men Who Rate A
10" October 7 . . . The Larsen-Feiten Band and Seals & Crofts are among “Solid Gold" 's guests the week of October
3-9 Ambrosia materializes on “Midnight Special” October 10, while on the same date Devo is on ""Hollywood Heart-
beat."” Devo also appears on “Merv Gnftin" October 16, with T.G. Sheppard, among others, while Larry Graham joins
Merv the day before. Devo is also on “Rock Concert” October 18 . . . The Roches appear on the “Smothers Bros.” spe-
cial October 22.

RADIO’'S MILLION DOLLAR FEVER SPREADS TO TV — Intriguingly hot on the heels of Q102/Cincinnati’s an-
nouncement of its single-person $1 million giveaway (R&R 9-19), Chuck Barris Productions announced with consider-
able fanfare that it was readying a 25-week talent contest called "The Million Dollar Taient Show,” with the same $1 million
cash figure as the ultimate prize. Days later, Barry & Enright Productions announced that “The Joker's Wild" game show
would give away a million in cash this fall, although just $250,000 is earmarked for the grand prize winner.

VIDEOSCOPE:

MAGNAVOX VIDEODISCS INTO 3 TOP MARKETS THIS MONTH: Magnavox will intro-
duce its laser-read videodisc players in New York, Los Angeles, and Chicago by late Octo-
ber as the firm aims for 90 percent national avaiiability by the end of 1980. The units,
which retall for $775, are currently avaiiabie in 22 markets across the nation with San
Francisco to be added in November ... LOW-COST CABLE TV ADS: Three miilion of
America’s 16.2 miilion cabie TV-equipped homes recentiy began receiving *‘The Home
Shopping Show,’’ a new cable-TV advertising vehicle. Each advertiser pays $3500 for 10
minutes of air time (compared to an approximate average cost of $95,000 for a 30-second
spot on prime time commerciai TV), aillowing them to demostrate products and converse
with the cohosts of the weekly, hour-iong talk show. During the course of the segment, a
toii-free number is tiashed so that viewers may phone in orders. Current sponsors include
Better Homes & Gardens magazine, Encyclopedia Britannica, the Amoco Motor Club and a

recording group Toto recently received the ‘‘Monitor’’ award from the Videotape Produc-

Quaker Oats needlecraft kit subsidiary ... TOTO'S “HYDRA" WINS VIDEO AWARD: Columbia ’

tion Association for their video promoting their ‘*‘Hydra’’ album.
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CONTEMPORARY HIT RADIO

CFTR17-13

WDRAQ 21-15
CKLW 25-15
KUPD 10-11

WEFM 12-10
WVIC 29-28
WXEZ on
WPHD 4-2

WOLF on
WFBL 38-35
WHFM on
WFLY on

R&R ALBUM AIRPLAY 25

BILL HARD SONG INDEX 4

METRO CHART 22
ALBUM NETWORK 23

BILLBOARD 82*

RECORD WORLD 84*

CASHBOX 74*

“SWITCHIN’ TO

GLIDE”

E-47006

THE SINGLE FROM

THE KINGS NEW ALBUM

He

KING

ARE HERE
N

4
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THE KINGS ARE HERE

6E-274

PRODUCED BY BOB EZRIN

|
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| today (10-3) and should announce his future

RE&R/Friday, October 3, 1980

STREET TALK.

Catching almost everyone by surprise was
the announcement that KMJC/San Diego was
changing formats again. The Oldies format gave
way to all-Religion on Wednesday (10-1).

The Polydor changes (see Page 1) have
Irwin Steinberg remaining as a consultant to
the company, but Street Talk hears that once
Steinberg’s contract ends in mid-1981, so will
the continuing affiliation.

Michael Spears is back in music radio.
Michael, who last programmed a music station
at KHJ/Los Angeles in 1977, has been one of
the co-owners/operators of WPLP/Pinellas
Park (Tampa), a News/Talk operation, for the
last two years. His return to the ranks of rock

| comes at KFJZ-FM/Ft. Worth, where Michael

will consult. KFJZ-FM'’s new PD) is Christopher
Haze, coming from KILT/Houston to replace
Gary Mack, who has left the station to continue
his work investigating President John Kennedy's
assasination.

We hear that Warner Brothers is about to
announce the signing of another custom label . . .
this one to be headed by Snuff Garrett and
Clint Eastwood.

Street Talk was very sad to hear of the
passing of Milt Salstone last week in New York.
Milt, the owner/founder of M.S. Distributing,
was one of the true pioneers of independent dis-
tribution. He will be missed.

Word out of Louisville is that WLRS MD
Drake Hall has offered his resignation. The six-
year WLRS veteran will be exiting the station

Hey! I Paid Good Money
For That Line

In another classic case of open-mouth-
insert-foot, WTRX/Flint jock Tony John-
son set his market spinning last week when
he said (and we quote), “We have a bul-
letin. I just heard that a cement truck and
a police van carrying prisoners have just
collided on Flint’s East Side. Be on the
lookout for 12 ‘hardened’ criminals.™

Great line, right? Well, apparently it
was so great that a lot of people listening
to Tony heard the line but missed the de-
livery. The police department switchboard
lit up like the Buick plant at retooling
time, as concerned parents demanded that
schools be evacuated until the criminals
were Qunded up.

In a mini-**War Of The Worlds” reaction,
hundreds of listeners called the station for
details about the nonexistent fugitives. In
case you haven't already guessed, Tony’s
remark was direct from Dan O’Day’s
“O’Liners” and was peant purely in jest.
WTRX GM Jim Meltzer said the whole
incident, while somewhat regrettable,
“really proves the power of radio.” Tony
was not reprimanded, but was reminded
to be a bit more obvious in his future at-
tempts at humor.

Now, we're wondering if Dan O'Day
plans any special “warning” on his next
edition of *‘Q’Liners."”

destination in about a week.

Dan O'Toole, currently PD at V100/
Charleston, is making a move within the Capitol
Broadcasting organization. He will be taking
over the programming reins at WRKA/Louis-

[ ville.

Look for an official announcement on this
next week, but when Malrite takes over the
ownership of Metromedia’s KNEW/QOakland
on October 8, some key changes will include the
appointment of Jim Wood as KNEW's new
PD. Jim, who was most recently PD at KZLA-
AM-FM/Los Angeles, will replace Bob Young,
who is expected to find another position within
the Metromedia chain.

As we tipped you last week (R&R 9-26),
Geffen Records has officially signed John
Lennon. Now, be on the lookout for his first
record, a single, within two weeks. The title,
appropriately enough, will be **Starting Over.”

Barry Richards. formerly of WDON &
WEAM/Washington, is the new PD of WAIL/
New Orleans. The station has just kicked off its
new *“Urban Contemporary’ format.

Mike Selden did a fast segue from KNUS/
Dallas to become the new MD at KHFI/Austin.

WPEZ/Pittsburgh is a thing of the past
. . . the station was officially granted the new
call letters WWSW-FM last week (9-26), and
has adopted the new on-air identity of 3WS.

Andy Barber has resigned at KASH/
Eugene as PI) and will most likely return to
major market jock work in the very near future.

Fred Holland, who exited as PD of WAAY/
Huntsville last week, has become the new PD
of 100kw WAHR/Huntsville, and now appears
ready to compete with his old station.

Ron Brandon, former Publisher of the
National Music Report, is now on the loose,
looking for a new challenge in either the radio or
record industries. Ron, who programmed in the
South and Midwest, can be reached in Atlanta
at (404) 973-5751.

The baby boom brought forth three boys
this week . . . David Berman, VP/Business
Affairs at WB, and his wife are the proud parents
of Joshua Abraham (99) ... Wynn & Martica
Rosenberg of WWSW (WPEZ)/Pittsburgh had
a baby boy (9-29) but were unable to finalize
his name by presstime . . . L.A. prometion man
Rick Harold and his wife Cathy had their first
child, Nicholas Joseph (9-26). Street Talk is
happy to announce that all the parents and their
new sons are doing fine!

This Week
AMERICA

{Plus various guests)

131 Ocean Park

Call Jim Brown (213) 399-4949 (Collect)

Next Week
MARTY BALIN

(Jefterson Airplane/Starship)

Boulevard Santa Monica, CA 90405

.




BRUCE COCKBURN
"HUMANS"™

The Secret Is Out!ll

Bruce Cockburn has arrived! His first
Millennium album, “Dancing In The
Dragon’s Jaws,” was a resounding musical
and commercial success and included the
stunning hit single, “Wondering Where
The Lions Are.’”

Now, his new album, “Humans”...a gutsy
personal statement and accurate reflection
of our times.

Bruce Cockburn’s “Humans” truly involves
you!

Includes the
new single

“Rumourg
Of G'OWYBJWQS
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"Research

“Stations making decisions on the sole
hasis of focus group results are making

unwise decisions, ™’

Focus Group Focus

There seems to be a great deal ol interest in the
topie of tocus groups. Recently T've been getting
letters asking tor a column on this subject, so here
goes. Please keep in mind that space will only al
fow an overview, so if what vou read here pigues
vour interest or curiosity, don't hesitate to call and
discuss vour thoughts with me

Dick 1 amb. President of WWDE.AM.FM/Nor-
folk, wrote last week and posed questions worthy
of exploration here. Some of the key questions are:

1 Who should be in the focus group(s)?

2. How many people should be in the groups?

3. How should focus groups be used?

4. How do vou avoid asking members of the
panels leading questions?

let's delve into each one below, rearranging
the order of the items slightly. This week we'll look
at how to use panels and who should set them up
We'll also answer the query about the makeup of
the panels. Next week's column will pursue the
other questions and operational areas

How To Use Focus Groups

Focus groups have become a popular radio
research tool, but there are those who have little
faith in them Perhaps those who feel negatively
about focus groups have not had the best under-
standing about what groups can — and cannot

do

Focus groups are best used when it is under-
stood that initial information gathering is needed
before embarking on a more thorough research
effort. Focus groups are not meant to be the re-
search end-all and be-all. Stations making deci-
sions on the sole basis of focus group results are
making unwise decisions.

The proper scenario for deciding that such
groups might be needed could go like this: a sta-
tion's sales team continues to bring to the GM and
PD feedback that the station is perceived by lis-
teners as too teen-oriented. The numbers in the
Arbitron show teen strength but also show a heal-
thy (although not dominant) 18-34 core for the
station. The challenge — how to turn around the
marketplace’s perception that station X is for no
one but teens. While a thorough telephone or in-
person survey of the market can go a long way
towards solving this dilemma, focus groups can
serve as a screening technique, separating the real
issues worth pursuing from the less pertinent con-
cerns of the listeners. The purpose of the groups is
to help focus the follow-up, more deeply probing
research, that will be the next step.

What Goals?

Once you have decided to make the invest-

these interesting sessions!

With the NRBA’s American Radio Expo just around the corner, here's hoping I'll have the
opportunity to meet and chat with many readers. I'll be involved in two sessions of interest — one
Sunday night dealing with Arbitron tips and your general Q&A on Arbitron; the other Tuesday
afternoon, in which Dr. Lutz, Dick Logan of Arbitron and Jim Seiler of Mediastat will join me in
a discussion of dealing with year round ratings. I look forward to seeing you at either or both of

ment in focus groups, how do vou get the most
out of the effort? 1t helps to establish goals that
will help the researchers handling the groups for
you. Do vou want to change marketplace percep
tions? First vou need to know what they are, and
how your station stacks up against the competition
Do vou want thoughts from the public on the music
that your station and its competitors are playing?
Is it important that a discussion of personalities
be included? Examine vour key concerns, discuss
them with the party doing the groups on your be-
half, then review the understanding prior to the
beginning of the focus group effort. Clear-cut
communications between the station and the re-
search team are invaluable in this task

Getting Started

Find vourself a competent outside research
firm to set up and conduct the panels for you
Dr. Lutz has been writing for the last few weeks
on selecting and dealing with a research firm
so you may want to review his columns on this
area. By all means, it is important to use an out
side firm to conduct the groups. Although a num
ber of stations have competent research personnel
the objectivity inherent in bringing in an outside
firm is worth the effort

Once the firm has been selected, discuss your
goals and areas of concern. Determine the universe
of the sample to be used for the groups (for exam-
ple. adults 18-34 who listen at least one hour per
week to your station and its competitors). Then
leave to the research firm the task of selecting and
screening focus group respondents. By the way, it
is customary to offer the respondents an incentive
for participating in the sessions. A restaurant trade
is sometimes good for this, and cash is always pop-
ular. $20 per participant is usually sufficient.

In my experience, focus groups are best when
conducted with no more than 10 members of the
listening public at each session. With a time frame
of from one hour to one-and-one-half hour, this
will allow a skillful focus group moderator to touch
on several key issues of concern to the station,
while allowing all of the participants time to ex-
pr s their thoughts. Sessions that go for longer
' 90 minutes tend to be counterproductive, as
the .ospondents (and the facilitator) get weary and
the quality of the interaction suffers.

One additional note here. At the initial stages
of setting up and conducting the focus group, the
sponsor of the research is necessarily kept anony-
mous. However, at the end of each session as each
respondent is given his/her incentive gift, it is quite
acceptable to mention the station that sponsored
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Magid Execs Form Consulting Firm

Two former executives of the Frank
Magid rescarch firm have formed
their own consulting company. The
new firm s known as Communica
tions Research, Ltd., and will be based
in Tucson. Bruce Fohr, Magid's VP/
Director of Research, and Ken Dennis
former GM of Magid’s Radio Diwi.
sions, will head up the consulting serv-
ices. Communications Research 1.td.
will focus on market research and
programming consultation services
for radio.

Hundreds Trek To Laurel

According to Arbitron spokesperson
Connie Anthes, more than 350 sta-
| tions have bheen to Laurel to review
diaries from the Spring 1980 survey.
’ Between July 7 and September 26,
diary reviews have been performed
on behalf of 359 stations measured
| in April/May. The majority of those
visiting Laurel are cither actual sta.
‘ tion personnel or station consultants,
1 with the remainder being rep firm
personnel.

the session. This implies that the station in question
cares enough about the public to do this type of
research, and may pay off in influencing the listen-
ing habits of some of the participants. The only
time it would not be proper to mention the sponsor
is if the respondent might be used in additional
research efforts.

Group Makeup

An important ingredient in any successful
focus group research is the caliber of the partici-
pants in the sessions. Be sure that when you meet
with the research team you give them guidelines
with regard to age/sex quotas, economic criteria,
and geographic influences (signal problems) that
might be crucial to getting the best sample base
for this effort. For example, a station and its re-
searcher might agree that the sample will be 60%
female, will include adults 25-44, with most of
that in the 25-34 cell, and that the persons can
only come from one county in the relevant metro.
Sample screening is then done until the researcher
is pleased that a representative sample has been
acquired.

Bird’s-Eye View
Now that we've covered some of the initial
steps, next week we'll look over the shoulder of the
moderator as a panel actually convenes. This
bird's-eye view will allow you the chance to get
a feel for what the groups are like, and what can
be gleaned from them

Jhan Hiher. former
Manager of Radio Mar-
ket Reports for Arbitron.
is R&R Research Editor.
Contact Jhan with any
rescarch or ratings ques-
tion you may have.




former Vice
President, Research,
Westinghouse Broadcasting
Company. Jim's 34 years of
experience in broadcast research
includes positions with RKO, the Mutual
Broadcasting System, Crossley Surveys, Inc.,
and the Keystone Broadcasting System.

The cost for each two-day session, which in-
cludes a textbook, work materials, lunches and
coffee breaks, is $350. A $50 nonrefundable
deposit is required with each registration form.

No, the answers
aren't found at the
bottom of this page
or anywhere else

in this issue. We've
got the answers in the
Arbitron Radio Workshop,
the two-day “'hands-on”
workshop that shows you
how to get the most out of
the numbers in the book . . . all
100,000 of them.

Knowing the right answers for these
questions can mean better programming,
greater sales and higher profitability for

Mail completed registration form to: Arbitron
Radio Workshop, 4320 Ammendale Road,
Beltsville, MD 20705.

your station.

Arbitron’s Radio Workshop was designed
and will be conducted by Jim Yergin, the

r------------------------

: > |
| Registration 1
l Mall to: Arbitron Radio Workshop l
l 4320 Ammendale Road |
| Beltsville, Maryland 20705 l
| |
l COURSE DATE i
| |
I ary :
l NAME POSITION l
|
' STATION/COMPANY STREEY :
= qary STATE yald =
| [ 1enclose $350 payment in full. |
I O 1 enclose $50 nonrefundable deposit. (The balance of $300 |
| must be received 10 days prior to the start of the Workshop ||
l selected.) |
.-------------------------

|ARBITRON
RADIO
WORKSHOP

To highlight specific needs, separate Arbitron
Radio Workshops will be held in the following
cities on the dates indicated.

Washington, DC
General Managers
Program Directors

New York

General Managers
General Sales Managers
Program Directors

Los Angeles

General Managers
General Sales Managers
Program Directors

Atlanta

General Managers .
General Sales Managers
Program Directors . . .

Chicago
General Managers . . .

General Sales Managers . .

Program Directors

New York

General Managers
General Sales Managers
Program Directors

October 28-29, 1980
November 11-12, 1980

January 21-22, 1981
January 28-29, 1981
. .February 4-5, 1981

February 23-24, 1981
.February 25-26, 1981
. .March 2-3, 1981

. .March 18-19, 1981
March 23-24, 1981
March 25-26, 1981

May 27-28, 1981
.. June 1-2, 1981
June 3-4, 1981

June 17-18, 1981
.. June 22-23, 1981
June 24-25, 1981
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Radio Loves
“Love

Love”™
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WXLO add
KRLY on
94Q add 29
KSFX on
WFBR on
WAAY odd
CK101 34-30
WAYS add
KJRB deb 28
WGUY odd
WFOX add
FM99 add
KRLC add

LOVE"

(Wi
| P-cduced by Quincy Jones =

virection: Ken Fritz/Dennis Turner — Ken Fritz Management
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BRAD
MESSER

I’'ll Be the Tall, Handsome One

Cun't help it. After so many years in the rudio business 1 still believe all of you are either tall and hnndsorne. or brilliant
and beantiful, because you sound thet way on the phone. This image of perfection has very seldom been confirmed whert we
meet in person because you turn ont to be a plain ol everyduy person like me. But the telephone image stubbornly persists,
and 1 still can't believe your socks wear onl and you're not always supremely confident of your abilities.

Before we meel in person at this week's NRBA convention | must tell you that — as you may have suspected — |
actually am tall, handsome. briliiant. and quite self-assured. However, during the period of the Los Angeles gathering 1 will
be disguised as a shorter. balding fellow soniewhat older than my actual age, and | will be using a speaking voice slightly less
ballsy than ususal. To keep from intimidating you | will pretend to have to look at your name tag to remembel: your full name.

Boy. All this image stuff. At the heart of things 1'm a rather shy person much in the manner of the Wizard of Oz. Re-
member him in the movie? Ranting and raving behind that curtain, sounding like thunder and lightning, with his much-
enlarged likeness projected amidst swirls of mystic vapors on a screen for public viewing? Lots of un in radio are like the Wiz.
We get behind mikes where no one can see us and conjure up big public images. Fire off salvos at the biggies. Speak Powerful
ful Truths and broadcast Brilliant Insights. Then when we meet one another at a convention we turn out to be just us.

Meeting old friends and making new ones is my favorite convention activity. At most such gatherings we have to leave
the convention to loll around shooting the breeze and talking shop, but it appears this NRBA schedule has been designed
with all this in mind. There are rooms set aside for News/Talk sessions without the usually-boring panels, so we can just
hang around with like-minded people and exchange rumors and intelligence, look for jobs, all the things we normally have
10 sneak off to a hotel room to do. Great idea. structuring get-together times into the schedule.

Come say hi. | won't have the white telephone 1o my ear. and 1 won't even have the mustache pictured above, 8o keep
looking at name tags 'til you come to mine. or just keep your ears open: I'll be the guy not talking in u big resonant deep voice.

Rip "N’ Read

To AC or DC? That Was the Question

MONDAY, OCT. 6: Back in the days when this country first began wiring itself for electricity, the hot idea was DC,
but direct current had the disadvantage of losing its kick along the line. The homes nearest the generator had bright lights while
those farthest away were dim. 'The brilliant electrical engineer Nikola Tesla developed the principles and hardware that made
AC usable, and in 1886 he sold his patents to George Westinghouse. The Westinghouse Electric Company was responsible for
making alternating current the standard form of electrical transmission in the U.S. Westinghouse was born 134 years ago today.

Thomas McClary of the Commeodores is 31. Laudir DeQOliveira of Chicago is 40. On this date in 1848 the first shipload
of gold hunters left New York for California where they would become famous us the '49ers.

- * L - *

The First Commercial Airline

TUESDAY, OCT. 7: The Wright Brothers put together the first practical airplane in 1905, about two years after
the famous Kitty Hawk flight of 1903. On this date in 1913 a passenger was flown from Albany to New York City, and six years
after that, the world's first commercial airline was established. KLM Royal Dutch Airline is the oldest, and it's 6] today (est.
1919).

Today's the sixth anniversary of “Fanne Fox. the Argentine Firecracker™ hopping out of Rep. Wilhur Mills's car, jump-
ing into the Washington Tidal Basin when police stopped him for suspected drunk driving.

David Hope of Kansas is 31. June Allyson is 57. The Kennedy-Nixon TV debate was 20 years ago today.

L4 * * * *
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