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I}ROADCASTERS MOUNT OPPOSITION

New York County Proposes

Banning Radios From Public Parks

The Westchester Parks and
Recreation Commission recently
voted (4-2) in favor of a proposal
to ban radios from all beaches,
parks, and pools under the New
York county department’s juris-
diction. The proposal is currently
being reviewed by the county at-
torney, who must decide whether
or not the recommendation should
be piaced on the county’s books.

As might be expected, local
broadcasters, led by WFAS-
WWYD/White Plains VP/GM
John Winkel and WVOX-WRTM/
New Rochelle President Bill
O’Shaughnessy, are seeking to
prevent the proposal from becom-
ing a legal reality. The New York
Market Radio Broadcasters Asso-
ciation (NYMRAD) has written
a letter supporting the broad-
casters’ position, stating the
proposed ordinance is ‘‘not only
bad public policy, but probably
unconstitutional.” Furthermore,
NYMRAD Executive Director
Maurie Webster told R&R that he
was ‘‘positive that such an action
would be viewed by all NYMRAD
members as an encroachment on
the rights of individuals to carry
radios.”

Winkel, O'Shaughnessy, and
other affected broadcasters sched-

NBMC GATHERING

uled a meeting with Westchester
County Executive Alfred Del
Bello Friday (10-17). They will at-
tempt to persuade the county’s
ruling body that the enforcement
of existing laws governing exces-
sively loud radios is preferable to
enacting this new law which, in
the eyes of the broadcasters,
stands in direct opposition to an
individual's First Amendment
rights. including the dissemination
of important news and public in-
formation.
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CBS, WMET In Springsteen
Airing Controversy

The usual cease-and-desist
scenario for stations airing super-
star product in advance of release
dates took a harsher turn in Chi-
cago last week. According to
WMET PD Tom Teuber, after the
station acknowledged a cease-
and-desist order from Columbia
Records Thursday morning (10-9)
and stopped playing Bruce Spring-
steen’s “The River” album over
the air, the local CBS branch called
to cancel all current ad schedules
for Columbia and Epic product at
the station.

Minorities Directed
To New Technologies

The National Black Media Coa-
lition (NBMC) held its seventh an-
nual meeting last week (October
9-12) in Washington for approxi-

- mately 125 registrants. In a lun-
cheon presentation, FCC Commis-
sioner Joe Fogarty applauded
NBMC for its ‘‘consistent support
of additional station proposals
when others who have already
gained entrance to the exclusive
broadcasting preserve, are sug-
gesting that the gates now be
closed.” He concluded, “I would
also urge you to broaden your hori-
zon and efforts into other tele-
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MEETING AT TME NBMC — Pictured are (Ir rear) NBMC Chairman Pluria

communications fields: i.e., cable
television, subscription television,
multi-point distribution service,
and direct broadcast satellites.”

Deputy Broadcast Bureau Chief
Frank Washington joined Fogarty
by saying. “The role of you and
your organization in this age of
new technology is to find new and
innovative ways to implement this
technology.” Commissioner Tyrone
Brown sounded a similar theme.

(More details on the NBMC
meeting may be found on Page 4.)
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Maershall: KLTV/Tyler, TX GM Frank Maelton; and WTOP/Washington GM
Michael Douglass; (Lr front) EEOC Commissioner J. Clay Smith and FCC
Commissioners Jim Quello and Joe Fogarty.

Teuber told R&R, “We got hold
of the album Wednesday night (10-
8) and played the whole LP with
no pre-promotion at 9pm. We
talked up to every song and stuck
our usual commercials in there;
it was impossible to tape. We bent
over backwards not to pre-promote
it, not to make any references to
taping. not to track it. The cease-
and-desist order was served at
8:55 the next morning, and we
stopped playing it and read the
order on the air to explain why. By
9:30 the person at the CBS branch
in charge of placing time called
and cancelled all the current
schedules.”

“Much Ado About Nothing”’

WMET GM Bruce Holberg picks
up the story: ““The call came from
Branch Manager Jim Sculley. He
felt we cost them at least $40,000
in record sales by airing the al-
bum, so he was going to pull all
CBS and Epic advertising.”” Hol-
berg stated that Sculley did not
say how long the pullout would
last, and asserted that the decision
came from Sculley, not from CBS
headquarters. Sculley declined to
comment at this time.

“It’s really much ado about no-
thing,” Holberg said. I think the
ways in which we dissuaded people
from taping it were effective. Tom
Teuber hosted our talk show last
night, and talked to people who
had taped it off the radio. To a
person, they were all going to go
out and buy the album.”

The Chicago situation was not
duplicated in other markets where
the album was played early. WI0Q/
Philadelphia played the first six
cuts Friday (10-3) from a copy
given to air personality Ed Sciaky,
but pulled it off the air at CBS’s re-
quest. WPLJ and WNEW-FM/New
York played it the same day as
WMET, but heard nothing more
from the record company fol-
lowing their compliance with cease-
anfi-desist orders.
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 SEEK INJUNCTION. $1 MILLION DAMAGES -

' AOR PD’s Sue Drake-Chenault
[ Over “Satcon One”

KTIM/San Rafael, CA PD David
T. and KADI/St. Louis PD Terry
Fox have filed a suit seeking an in-
junction against Drake/Chenault
Inc. preventing the airing of D/C’s
syndicated concert show *‘Satcon
One.” scheduled for October 24.
The plaintiffs claim breach of con-
tract in connection with the pro-
gram, and are seeking $1 million
in damages. A hearing is set for
October 20.

According to T.. he and Fox ap-
proached Drake/Chenault with
“creative services concepts’ and
a storyboard for a ‘“Con Sat One”
concert, for which they would act
as independent producers. The
duo claim that final contracts
were drafted, but as production
was scheduled to start, the com-

pany balked, maintaining the con-
cept of a simulated satellite con-
cert was not viable. Then in Aug-
ust 1980, Drake/Chenault an-
nounced the “Satcon One” project.

Drake/Chenault VP James
Kefford told R&R, ‘‘There’s abso-
lutely no merit to their allegations
in either fact or law, and we're
pursuing all legal avenues to prove
we're right. The idea originated
with Drake/Chenault and was
communicated to them in the fall
of 1978, with the thought that they
might be part of the production
team. The fantasy concert concept
was there before us,” Kefford con-
tinued, citing the ‘‘Fantasy Park™
radio special as an example. “We're
adapting a space age/satellite
theme toit.”

Burbank Moves To Tampa

Gary Burbank will return to
mornings when he joins WDAE/
Tampa Monday (10-20). A top
morning man for years at CKLW/
Detroit and WNOE/New Orleans,
he switched to the afternoon shift
at WAKY/Louisville and most re-
cently WHAS in the same city.

Commenting on his first change
of location in five years, Burbank
told R&R. I feel real good. I've
written a couple of TV things, and
Taft, the owner of this station, has
been really receptive. The first
thing they did was fly me to Cin-
cinnati and tell me we own Hanna-
Barbera, we own Quinn Martin
Productions, we have some defi-
nite ins for you. And a company
in Louisville is going to do a TV
pilot on me down here, and if it’s
bought, we'll do it with WDAE. 1
think this is a perfect place to do
everything I want to do from, and
it’s such a lovely town.”

Vance Dillard, PD of the Tampa
Pop/Adult outlet, told R&R, “1
think WDAE has made a commit-
ment to win in Tampa with a per-
sonality, full-service format. Evi-
dence of that is Gary Burbank,
who is a leader, a winner, and has

everything a full-service radio sta-
tion needs in the 80’s, including in-
formation, humor, and excite-
ment. He knows how to do it all.
Over the last 1% years, WDAE
has done a lot to position itself,
and now with Gary coming in,
we're on the way.”’

Harry Nelson
KSLQ PD

Harry Nelson, longtime Program
Director at WRKO/Boston in the
70’s. has been appointed PD at
KSLQ/St. Louis. Commenting on
his new position, Nelson told R&R:
“It’s really a pleasure to be here.
The station is really hot again. It
reminds me a lot of WRKO when I
first came there in 1973. There’s a
lot of energy in the hallways. I
took some time off travelling, and
now I'm just glad to be here and
be a part of it all. The music is
definitely right on target with our
demos: I'm in here to maintain
that and improve the image of the
personalities and the promotions
we're doing.”
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Dave Sholin Bo Hamilton
HAMILTON TAKES NATIONAL MUSIC POST

Sholin Exits RKO To Join Gavin

Dave Sholin, National Music Coordinator for
RKO Radio for the past three years, resigned that
position last week to become Editor of the Rock Mu-
sic Section for the Gavin Report. KRTH/Los Angeles
PD Bob Hamilton has been promoted within the
chain to replace Sholin, and will also continue his
KRTH duties. Hamilton told R&R, “I'm really look-
ing forward to the new responsibilities. It's a little
extra, but nothing I can’t handle. I'll be based at
RKO's corporate headquarters on Tuesdays coordina-
ting the music, but will otherwise be at KRTH.”

Sholin, who joined RKO as KFRC/San Francisco
MD after programming KLIV/San Jose, told R&R,
“To be able to work.in a company like RKO for
seven years, with the best programmers in the coun-
try and people like (RKO Radio President) Dwight

SHOLIN/See Page 22

Elliott KENR Operations Manager

Mike Elliott, who joined KENR/Houston six
weeks ago as Sports Director, has been named Oper-
ation Manager of the station, and will handle pro-
gramming duties as well, following the departure of
PD Joe Wade Formicola. Elliott will also continue as
a sports personality on the Country station.

Elliott told R&R, “What a challenge it is to pro-

ELLIOTT/See Page 22

METROMEDIA LOSES EXCLUSIVE ON TERM

WPLJ Wins
“Rocktober’’ Fight

WPLJ/New York won a legal round in its battle
with Metromedia's WNEW-FM to use the promotion-
al term ““Rocktober” over the air. Metromedia had
registered the term as a service mark, and claimed
exclusive rights. However, last week Judge Henry
Worker maintained that Metromedia failed to pro-
vide satisfactory proof of its claim that it had used
the term as early as 1974 or 1975, asserting that
Rocktober was apparently first used at 2SM/Syd-
ney, Australia in 1974 and later by stations in several
large American cities.

WPLJ GM Nick Trigony told R&R, “We went on
the air with Rocktober and WNEW-FM filed in court
to say we couldn’t use it. The judge determined we
could. We just felt it was a promotional tool, like
‘commercial-free’ or anything else. There are really
very few original promotions or contests in this busi-
ness. We didn’t want to start anything, but we felt we
had a right to use it, and we checked it out before and

ROCKTOBER/See Page 22

O’HAIR EXITS

Brooks To Program KQFM

Veteran AOR programmer Thom O’Hair has
exited his position as PD at KQFM/Portland, OR,
after five months at the station. Bob Brooks, former
Production Director at KQFM's sister station KEX
and ex-PD at KGON/Portland, has been appointed
interim PD.

O’Hair resigned to “pursue personal endeavors,”
and will announce his future plans shortly. Brooks
told R&R, ““‘Our music policies and air staff are to re-
main exactly the same.” He added, “It’s an incred-
ible opportunity for me to lead a collection of some of
the best radio people in the Northwest.”’

| EDITORIAL
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NEWSROOMS PROTECTED
IN NEW LAW

President Carter signed a bill reversing the
Supreme Court and putting limits on police

searches and seizures in newsrooms.
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CONVENTION SESSION
HIGHLIGHTS

Radio’s prime topics of discussion at the

American Radio Expo are analyzed this week

by R&R'’s Editors in the following columns:

News/Talk .............Page6
Ratings & Research....Page 16
Media Marketing ......Page 19
Contemporary Hit Radio. Page 20
AOR .................Page38
Country ..............Page49
Pop/Adult.............Page 54
Black Radio...........Page57
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A Conflict Of Conventions

As the highly successful American Radio Expo fades into our memories, it be-
comes apparent that radio broadcasters are facing a unique situation for 1981 radio
gatherings.

While most broadcasters have not been made aware of the problem to date, the
| two trade associations (NAB and NRBA) that claim to represent the best interests of
radio have gotten themselves into a 1981 convention bottleneck. The NRBA meeting
and the NAB’s Radio Programming Conference IV are scheduled on the same dates,
in different cities. NRBA’s dates have been set for four years; the NAB announced its
dates this year. Neither association seems willing to do anything at this time beyond News/Talk 6 Pop/Adult
inciting the other. This attitude suggests absolute disrespect for the good of their radio Contemporary HitRadio 20 Black Radio
members and is a sequence of events more typical of Washington, DC bureaucratic AOR 28 Beautiful Music
bunglers than concerned trade organizations.

It is obvious to close observers that NAB was the Johnny-come-lately in the date
conflict; therefore it is the position of this newspaper that NAB should be the group to
move its date or postpone its convention. On the other hand, we do not condone the ac-

Beautiful Music .......Page 60
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tions of the NRBA'’s board in voting down its executive committee’s recommendation
to avoid the conflict by moving its dates ahead several weeks; that vote also smacks of
arrogance. If radio broadcasters allow this petty confrontation between two trade as-
sociations to continue, no one will benefit.

We'd also like to set the record straight regarding R&R'’s involvement with NRBA
and the American Radio Expo. To begin with, R&R’s first gesture of participation with
either association was to sponsor a cocktail party for 2000 radio participants at the
NAB Spring 1979 Convention, in addition to bringing at our own expense our multi-
media special ‘“‘Radio Across America” for the opening radio session.

Therefore, it only seemed proper to entertain a request from the NRBA to be ac-
tive in its 1980 convention. After consideration, R&R agreed to help NRBA — whose
existence depends on revenues from its convention — in a one-time, radio-only, spe-
cial “kickoff for the 80’s” celebration to be called the “American Radio Expo.” The
staff of R&R donated its time and energies, and R&R promoted the convention. No one
at the publication received payment of any kind.

We did it to assist the “little” association, because we believe radio is entitled to
separate, uncompromising representation in Washington. We also continue our sup-
port of the NAB, qualified by our conviction that sometimes television and radio inter-
ests do not precisely coincide, and that a dissenting voice from the (solely radio)
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Washington Report

NBMC Stresses Taking
Advantage Of Current Trends

The central message of the National Black Media Coa-
lition (NBMC) meeting last week (see Page 1) was that mi-
norities should get involved in new technology, according to
NBMC Chairman Pluria Marshall. “What you have done in
the past won’t count in the future; focus more on the pro-
gramming of this new technology versus the apparatus

'Carter Inks Privacy Act

President Jimmy Carter signed legislation Tuesday

| (10-14) sponsored by Senator Birch Bayh (D-IN) known as
the ““Privacy Protection Act of 1980." The bill “provides

| limits on governmental search and seizure of documents

women, can be overcome through | by persons without just cause,”
a mentor or buddy system. and reverses a 1978 Supreme Court
* Black radio can aid in com- | decision giving local authorities
munity development in many areas | the right to search all newsrooms
including improving the black | using only a search warrant.
image and revenue. However, in ‘‘Just cause’ means a newsper-
order for Black radio to have a | son has committed a crime in con-

used,’’ he concluded.

At various workshops, minority
broadcasters discussed everyday
issues

* Panelists for “EEOC And The
FCC" generally felt that EEO re-
sponsibility should remain at the
FCC, due to a backlog at the Equal
Opportunities Commission.

* In a workshop on ‘“Manage-
ment Perspective & Career Op-
portunities,” four broadcasting
executives discussed their man-
agement philosophies. “In order
for blacks to get into broadcast
management they must be better
and different,” according to Frank
Meiton, GM of KLTV/Tyler, TX.
WRQX-FM/Washington GM Ermie
Fears added that management
should clarify each employee’s
job, recognize outstanding em-
ployees and pay them well, then
finally strive for building a team.
He concluded the main cause for
failure in this business “is not
having enough confidence in your-
self.”” Michael Douglass, GM of
WTOP/Washington, was also a
panelist

* In a session called “The State
Of Black Programming In Public
Broadcasting,”” Valeria Lee of
WVSP/Warrenton, NC told her
audience that blacks should look
at public broadcasting as a means
of servicing their community and
not focus solely on ownership.

* “Stop using the term ‘Public
Affairs Programming’ and use the
term ‘Informational Program-
ming,” "’ proclaimed Ken Smith,
Community Relations Director of
WFAA/Dallas in a panel entitled
‘“Innovative Public Affairs Pro-
gramming.” The majority of the
panelists agreed that public affairs
programs are often shortchanged;

however, they felt informational

programming could generate rev-
enue if more innovative ideas were
used in producing these shows.

¢ In the words of Carol Porter
of the Washington Post, black wo-
men in media should “move

GRACH -

Commissioner Tyrone Brown

around, diversify your experience,

-understand the economics of the

organization, perfect your craft
and be aware of new technology."
Points of interest brought up by
other panelists and audience dia-
logue were:

1. Entry level jobs seemingly
are more acceptable to women
and the willingness to start as low
as clerical help is sometimes the
foot in the door.

2. Black women are at an ad-
vantage since they are often used
to fit a dual standard for the FCC's
EEO requirements.

3. Sexism and racism, a com-
mon problem for black and white

CTN's Jim Winston

direct effect on community de-
velopment, according to Skip Fine-
ly of Sheridan Broadcasting, it
must do a better job than anyone
in the areas of programming and
sales, be given the opportunity to
fail, and project an image to be

A

FCC's Patti Grace. WVSP GM Valeria Lee, Brunson Broadcasting President Dorothy Brunson
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nection with documents stored in
the newsroom. At that point, a

subpoena would have to be issued,
according to the new law. This (s
of particular interest to news re-
porters seeking to maintain the
confidentiality of their source ma-
terial. The legislation, which goes
into effect January 1, was aided
greatly by the efforts of RTNDA

and NAB, according to Washington

sources.

Sales Talk

SRA

The second Issue Report from the Station Representatives Associa-
tion, entitled “‘Regulatory Trends In The 80's — More Stations, More
Owners,"" focuses on the FCC's regulatory philosophies, and asserts that
while the Commission has “more than a passing interest" in decreasin
regulation, its trend in the area of station ownership is toward increasing
regulation. For more information, contact SRA at 230 Park Ave., New
York, NY 10017 (212) 687-2484.

Black Radio Usage Up Slightly

In a report issued in September by RADAR, the NAB summarized
the findings to show that black listenership on FM is on the increase
and is especially heavy at night and on the weekends.

While most black listenership takes place on AM, the survey indica-
ted the increased use of FM and a slightly higher use of FM only in black
vs. white audiences during the years 1977-1979, from 40.4% t0 50% .

Sales

Robert 0. Malilman Inc. has announced sale of WAIV-AM-FM for
$3 million subject to Commission go-ahead from Robert Rounsaville to
Affiliated Broadcasting, a division of the Boston Globe.

KHSN/Coos Bay, OR sold by Cecilia Murphy, Bob & Sue Walberg,
and Mike & Janet Whitty to Bay Radio Corporation for $500,000 pending
FCC approval. Broker was William A. Exline Inc.

FCC's Frank Washingt
respected by all.
Minorities In Action

In a banquet speech, syndicated
columnist and commentator Carl
Rowan addressed the issue of
blacks getting more involved in
the media to assure accurate por-
trayal of the news. Wrapping up
this seventh annual meeting was a
*“‘Minority Ownership Exchange”
session, in which several black en-
trepeneurs, including Jim Winston
of Community Television Net-
work, Inc. (and former assistant
to FCC Commissioner Bob Lee),
shared their experiences on enter-
ing the broadcast business.

People

ABC Radio VP Shuffle

Radio Net President Ed
McLaughlin appoints four to newly
created positions of individual net-
work VP's (R&R 10-10): Richard
McCauley, VP of Entertainment
Net; Willard Lochridge, VP of Con-
temporary Net; John Axten, VP
of Information Net; and Thomas
Plant, VP of FM Net. All four will
report to Bob Chambers, VP/GM
of ABC Radio Nets, and each will
have a Network Director & Pro-
gram Director reporting directly
to him

Jacksonville

Fred Danneman has been named
Chairman of the Board of Chart-
com. Replacing him as President
will be James P. Smith Jr. (as first
reported in R&R 10-3), formerly
President of Charter's Direct Re-
sponse Division.

N k.'\

John Axten R~Ichard McCauley by
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Buffalo
Frank Woodbeck is the new GM
at WKBW/Buffalo, replacing
Norm Schrutt, who recently took a
similar position with KZLA/Los
Angeles.
Detroit
WWWW (W4)’s new General
Sales Manager is Sharman Stewart.
Little Rock
Dave Gorman is the new GM at
KXLR/Little Rock, and appoints
Marie Underwood as Local Sales
Manager.

New Orleans
WBOK-AM has a new GM, Phil
Lanka.
St. Louis

KMOX VP/GM Bob Hyland
honored as ‘‘Churchman Of The
Year' (10-6) in ceremonies held
Religious Heritage of America.

FCC: At A Glance

North American Pow Wow
After appearing at a meeting of the Mexican Association of Broad-
casters last week, NAB Board Chairman Tom Bolger announced this
week there would be a combined meeting between the executive com-
mittees of the Canadian, Mexican and NAB associations. The summit is
scheduled for November 30-December 3 in Williamsburg, VA. Topics to
be discussed include proposed FCC and U.S. State Department position

Golden West Ruling
Given Additional Time
New York-based rep firm Blair,

licensee of several stations, has
won a two-week extension from
the Commission (9-29) for com-

|

t

ments on revising the *Golden
West Rule.”” New dates are October
28 and November 14 for reply
comments.

At issue is the present FCC ruling
that a sales rep firm owning a sta-
tion could not represent another
station in the same market. The
Commission has noted a willing-
ness to open up this area in con-
nection with its other deregulatory
actions for radio, but still questions
“if a rep's interest in two stations
would result in diminished com-
petition between the two. "

Ferris Challenges
Broadcasters

In a speech to the National Press
Club (10-7), FCC Chairman Charles
Ferris called on all networks to
*‘stop opposing competition and
start giving consumers new pro-
gram choices."’

*‘The same industry that is ask-

ing the government to get off our
backs has fought the deregulation

" of cable and direct broadcasting

supporting 9 kHz and world press freedom.

from satellite for fear of more
competition,” Ferris noted.

He ended the speech with several
challenges to the industry; in-
cluding:

* For networks to use their vast
resources to improve program-
ming and stop crying “the sky is
falling.”

* For members of the press to
advance the delivery of electronic
journalism.

NBMC Denied Exclusive
Use Of Frequencies

Losing a decision that would
have allowed the use of either 530
or 531 kHz exclusively for Class IV
minority-owned stations, National
Black Media Coalition (NBMC)
was instructed to ‘“‘look towards
the clear channel proceedings to
increase minority ownership,” in
action by the FCC (10-10).

If the proposal had been ap-
proved, over 100 stations, all mi-
nority-controlled, could have gone
on the air subject to individual
Commission approval. The FCC
noted, “It would be premature to
act now since the WARC power
limits for 525-535 kHz will not be-
come effective until January 1,
1982."




“LOVE ON THE ROCKS"

THE FIRST SINGLE BY

NEIL DIAMOND

Produced by Bob Gaudio
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CONVENTION WRAPUP

News /Talk Session Addresses The Future

The recent NRBA American Radio Expo
in Los Angeles spotlighted radio and its grow-
ing future. The News/Talk format is an inte-
gral part of that future, as evidenced during
the sessions held October 5 and 6.

Sunday: Getting Acquainted

This was the forerunner to the major session held on
Monday and was actually a hospitality suite, allowing
convention attendees the opportunity to come by, get ac-
quainted, and chat. Among those dropping by were Joe
Dorton, President of Gannett; Brad Messer of R&R;
Bruce Marr, OM of KV1/Seattle; Hilly Rose of KMPC/
Los Angeles, John Butler of KIIS/Los Angeles; Rick
Devlin, VP/GM of WOR/New York; and Steve Baim of
Zodiac News in San Francisco.

Towards the latter half of the evening, Scott Ras-
mussen (President) and Dick Hammer (Senior VP/Mar-
keting and Sales) outlined details of Enterprise Radio’s
all-sports network. Set to debut January 1, 1981, the net-
work offers a wide variety of programming features in-
cluding a sports update as well as a national sports talk
show

Monday: Workshop

This morning workshop session attracted about 40
persons and featured three guest speakers: Carey Davis,
Station Manager of WSDR/Sterling, IL; WOR’s Rick
Devlin; and KVI's Bruce Marr. Each of the three gave
short talks about his respective market and the future of
News/Talk formats.

All concurred that the outlook is extremely bright
for News/Talk formats in the 80’s, with an emphasis on

News/Talk

local programming being the heart of the format. Carey
Davis, discussing the future of small market N/T sta-
tions, used his station as an example, explaining it was
AOR - “all over the road,” programming to local inter-
est groups with such elements as Spanish and travel
shows.

One interesting phenomenon pointing to the growth
of the format was the presence of those from music-
formatted stations considering the addition of talk seg-
ments to their regular programming or adopting the for-
mat totally. One of those considering the latter was
Robert Bennett of WBMJ/San Juan, who questioned the
viability of going all-Talk against a formidable all-News
competitor in the market. Bruce Marr advised him of
the time, expense, and patience involved with a Talk for-
mat. However, it.pays off in the long run because in
time it garners strong audience loyalty, he said.

It’s Showtime!

Another major area of discussion was advanced by
Hilly Rose of KMPC/Los Angeles. He questioned Rick
Devlin about the advantages and disadvantages of doing

Above, Milly Rose (foreground) of KMPC/Los Angeles
questions one of the guest speakers during the News/
Talk session. Discussion topics Included advantages/dis-
advantages of remotes and the trend towards self-help
shows.

remotes. Does a listener in Brooklyn really give two
hoots about what is going on in the Bronx, let alone
Disneyworld/Florida or London? Devlin pointed out that
for one thing it was good from a sales standpoint and
that his sales staff wishes he would do more. But on a
more serious note he hit upon a belief shared by stations
in large, medium, and small markets alike — they are
there to entertain the listening public. It’s showbiz. And
it doesn’t have to be done on a grand scale to be effec-
tive. Carey Davis illustrated this when he talked of how
WSDR has its vacationing listeners call collect from
wherever they are and describe their trips to the listening
audience.

Self-Help: A New Trend?

What about the increase in self-help programs(psy-
chologists, mystics, etc.)? Is this the new trend? All
three guests believed that with the economic situation
today, virtually everyone is interested in learning how to
make their dollar stretch more, how to do things on their
own, and basically how to cope with everyday tensions
and problems. And as long as there is a need, this type of
programming will have a place in the format. But one
also has to gauge the listening audience, taking into ac-
count client response, letters, and ratings. Not all things
will necessarily work. WOR’s garden show elicits tre-
mendous listener response, whereas an attempt at a re-
pair show did not fare as well. Another angle to consider
is that there are regional lifestyles that stations must be
attuned to, as explained by Bruce Marr. He described
the Northwest lifestyle as ‘‘tweedy.” and for that reason
a personality such as Toni Grant of KABC/Los Angeles
would probably not be as successful in his market. Also,
an advantage of such self-help programming is the gen-
erating of new sales outlets.

Other topics that were touched upon were demogra-
phics, commercials, and listener phone-in problems.
One person questioned the problem small markets en-
counter in attracting guests and hosts without a pattern
of redundancy. Carey Davis said his station uses local

officials who also discuss state issues as well as dealing
on a national level. He then emphasized that small mar-
ket stations should not be afraid to try for national
experts

Promotion was the last subject brought up for dis-
cussion. Fred Bergendorff, Director of Promotion for
KNX/Los Angeles, spoke about the difference of pro-
moting all-News. However, his station has to date received
9 million responses to contests, which are done within
the framework of the format, without compromising it.
He stated, too, that sports coverage balances out the
news — no one wants to hear about five murders in a
row

Winding up the morning session was a demonstra-
tion by Steve Church, Chief Engineer at WFXZ/Buffalo,
of the “Telemix Two,” a phone mixing system developed
by him and Mark Durenberger, Chief Engineer of WLOL/
Minneapolis. The system was featured in R&R's “*What's
New'’ column in the October 3 issue, and is now in use at
KSTP/Minneapolis. Later on that evening, Peter Straus
(Chairman) and Ellen Straus (President) of WMCA/
New York hosted a cocktail party for Talk format sta-
tion registrants. During the party, I had a chance to talk
at length with Ellen Straus, whose major purpose for the
get-together was to get a feeling from others about the
viability of a Talk station association.

I would like to take this opportunity to thank my spe-
cial guests, the Strauses, for the cocktail party, and those
of you who attended the News/Talk format workshop.
Your enlightening discussion helped to make it a suc-
cess, giving food for thought to myself as well as others.
Future News/Talk columns will cover these topics in
depth, and I welcome any further suggestions and/or
ideas you may have.

ROUND TABLE DISCUSSION — Gussts listen attentively
during the News/Talk workshop session at the recent
NRBA American Radio Expo in Los Angeles. Pictured (l.r):
(backs to camere) David Graves, Westinghouse/NY: Bruce
Marr, OM, KVI/Seattle; Fred Bergendorff, Promotion Dir-
ector, KNX/Los Angeles; Lindsay Devis, Sales Manager,
WSDR/Steriing, IL: Rick Devlin, VP/GM, WOR/New York;
Carey Davis, Station Maneger, WSOR/Sterling; Robert
Bennett and June Bennett (partisily hidden), WBM.J/San
Juan; and Gail Mitchell, R&R News/Talk Editor.

News/Talk Personalities

Craig Worthing has moved from WKAT/Miami to
neighboring WINZ. Voted the number one talk show
host in 1979 and 1980 by the Miami News/AWRT poll,
Worthing can be heard Monday through Friday from
12:30am to 5:30am.

Travelling west to east is KGO/San Francisco’s
Owen Spann. During the week of October 17, he will

roadcast live from New York saluting the grand open-
ing of the city’s Hyatt Hotel. Bay Area listeners wili
have the opportunity to speak directly with several
featured guests including Mayor Ed Koch and actress
Lillian Gish. Also, KGO’s Public Affairs Director, Juana
Montgomery, achieved a first when elected to the Northern
California Broadcasters Association Board of Directors.
She is the first elected board member who is not a Gen-
eral Manager or Sales Manager of a San Francisco sta-
tion, as well as the first black woman (and, in fact, first
woman) to join the board.

Assistant Chief Engineer for KTAR-KBBC-FM/
Phoenix, Ted Stratton, has been upped to Chief Engineer.

WMCA/New York welcomes Jonathan King to its
team in the 10am to noon slot. King has worn many hats
during his career including producer, television person-
ality, record company exec, and recording artist with
the 1965 hit ‘‘Everyone’s Gone To The Moon.”

And speaking of New York ... Crosstown rival
WOR'’s Carlton Fredericks, resident expert on nutrition
and health, was feted October 11, on the occasion of his
70th birthday. The “Design For Living’’ host was also
awarded honors by several health organizations.

Libertarian presidential candidate Ed Clark was: a
recent guest of *“‘People Talk’ hosts Ken Stahl and Jack
London while visiting KDWN/Las Vegas.

News/Talk isn’t the only thing cooking at KCMO/
Kansas City. The station rounded up the top 50 chili-
making teams for its second Chili Cookoff on October 4.
Each entry fee of $25 was donated to the local Starlight
Theater, with entrants judged on the basis of the color,
texture, and flavor of their chili. First prize was a trip
for two to the Bahamas, while second and third place

winners received engraved silver bowls and other con-
solation prizes.

THE AWARD CORNER: KSDO/San Diego copped
three top awards in the Radio and Television division
during the city’s annual Press Club journalism awards
ceremony. Field reporter Terry Moore won for best radio
newswriting, while former Business Editor Bruce Bern-
hart won for documentary and general business reporting.

The Armstrong Foundation recently presented
KYW/Philadelphia with first place honors for its cover-
age of the Three Mile Island nuclear accident.

KNX/Los Angeles’s animated *“Who” commercial
is a national winner in Art Direction Magazine’s annual
“Creativity” competition. This brings to 12 the total
number of major awards the station’s promotion cam-
paign has won . . . And WINS/New York captured two
first place awards during this year’s New York State
Associated Press Broadcasters Association News com-
petition. The station’s “UN Buzz,” the story of an uniden-
tified pilot circling the UN, won for Best Spot News cov-
erage, while “‘Diplomats and the Gas Lines” was award-
ed Best Editorial.

— Gail Mitchell
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JIMMY HALL

I’'m Happy That Love Has Found You (Epic)
89% of our reporters on it Moves: Up 78, Same 29, Down 0,
Adds 47 including WKBW, WBEN-FM, WFIL, WIFI, WCAO,
JB105, WCKX, KSLQ, WGCL, XIMN, WFBL, 897, FM100,
WNCI, KKXX, KGW. See Parallels, charts at number 29.
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Bob Harris and Dick Starr

“Epic 80” Syndie Special Surveys

Year’s Top Country Songs

Epic 80" is a nine-hour radlo special counting down the top 100 country
songs of 1980. Hosted by WMAQ/Chlcago's Lee Sherwood, the program
features over 60 interviews with such notable country artists as Kenny Rogers,
Barbara Mandrell, Charley Pride, Ronnie Milsap, Merle Haggard. Waylon
Jennings, Loretta Lynn. and the Oak Ridge Boys. The market-exclusive
special is designed for airing on New Year's Eve and New Year's Day and

ontains slots for six two-minute commercial clusters per hour

Bob Harris will serve as Executive Producer with Dick Starr acting as
Production and Programming Consultant for the syndicated special, which
will be available from Dallas-based Toby Arnold & Associates Inc. Included
with the “"Epic 80" program are special sales and promotion kits which encom-
pass an ad-maker kit for creating print ads and written sales presentations
along with various audio materials ranging from jingles and celebrity voice
tracks to contest guidelines and a cassette version of a local sales presentation.

For further information or a demo tape contact Toby Arnold at (214)

661-8201

Lease-A-Bumper
- Concept Sticks

Naomi Berman and Ann Berenson
have produced a bumper cash crop
from their stick-'em-up business, Lecse-
A-Bumper Inc. The two Norristown,
PA women and their husbands, Her-
bert Berman and Jerry Berenson,
came up with the concept of paying
people to attach bumper stickers to
their cars for a prescribed amount of
time at a dinner party last year. Mrs.
Berman, an advertising partner in
Norristown-based Kemko Industries,
and Mrs. Berenson, a speech patholo-
gist, swiftly incorporated and began
pitching their idea to local banks and
restaurants. Their idea has since
proved to be an unequivocal success
and the duo plan to take the concept
nationally soon

Basically, Lease-A-Bumper works
as follows: advertisers request where
they want their message displayed,
for how long, and by how many

REQUESTS

TABULATION

Mail us 5000 requests
and we'll return a
computerized report
containing a rank-
order list of the most
requested songs, plus
age/sex breakouts.
Price: $325.

CHICAGO
PROGRAMMING
RESOURCES

666 Dundee Road
Northbrook, IL 60062
312-291-9200

people. The firm then finds the appro-
priate bumpers. The base is 50 cars,
although Lease-A-Bumper is capable
of covering 10,000 vehicles in either
a neighborhood, a region, or over a
tri-state area.

How they recruit people remains a
“trade secret,” but the autos’ owners
are paid anywhere from three dollars
for use of a bumper for three months
to $100 for displaying two stickers
for two years. Each vehicle owner
signs a lease agreeing to exhibit a
maximum of two stickers for at least
three months at a time with Lease.
A-Bumper conducting spot checks to
make sure the stickers stay on the
cars

While Lease-A-Bumper does not
accept requests from liquor, cigarette
or political advertisers, the concept
would appear to be a natural for radio
stations, who could target safely
within their listening areas.

RELAXING RADIO

Station Airing Subliminal Messages

Many Beautiful Music stations in the
U.S. use the word "relax” in their ad-
vertising to accentuate the image they
wish to convey — that listening to
the station will be a soothing exper-
ience. However, one small station in
Ste. Adele, Quebec, Canada, CIME-
FM, has incorporated that slogan into
an integral part of its programming
Through subliminal messages, aired
nightly between 11:30pm and mid-
night, listeners are subconsciously
lulled out of their stress while listen-
ing to the station’s usual classical mu-
8i¢ programming.

For almost two years, station owners
Colette Chabot and Gilles Lajole
have been broadcasting these sub-
liminal tapes, supplied by psychia-
trists Louis Chaloult (Mme. Chabot's
husband) and Francois Borgeat of
the Albert Prevost Institute, the or
iginators of the concept. To further
enhance the calming effect, no com-
mercials are run either during or 15
minutes before and after each pro-
gram, and the preshow announcer en-
courages listeners to make themselves
as comfortable as possible by loosen-
ing ties and belts, opening windows,
or reclining.

Motorists Warned
Not To Listen

While the messages (which the sta-
tion will not release publicly) are not
designed to induce sleep, but rather
to combat stress, the station plays it
safe by warning motorists three times
during the course of the program not

British Station
Airing Tardy
Workers’ Alibis

In Morning Drive |

Morming drive listeners in Nor-
folk, England are receiving an
unusual service from their local
radio station, which is airing worker's
excuses as to why they will be late
for work in hopes that bosses tun-
ing in will hear the alibis, thus soft-
ening the blow when the strag-
gling worker finally arrives.

Al
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like to hear them. Price: $899.95

Automatic Auto Audio

The “"PE-959" car radio-cassette player from Clarion eliminates the
need for button pushing as it automatically tunes in and plays up to 10 dif-
ferent AM or FM stations. The unit contains a programmable memory which
stores the frequency of your favorite stations and the times at which you'd

to listen. This approach has so far
proved expedient, although the Cana-
dian Radlo-Television & Telecom-
munications Commission (the equiv-
alent of our FCC) has been studying
the effects of subliminal messages. In
fact, station representative Jacqueline
Bouchard told R&R that she antici-
pates having to discontinue the pro-
gram within the next six months to
avoid any legal problems.

Even if this happens, the concept
will not be completely discarded, as
the station has already released an
album (as of last June) called “Sub-
liminal Relaxation, Vol. 1, incorpo:

rating the same technique as the radio
program. lf response to the first album
i8 as encouraging as listener feedback
has been to the program, the station
may continue to release subsequent
volumes.

CIME-FM is the first radio station to
employ this concept in North America.
However, one can only assume that
the real test of the format would be
in the tension-packed cities of New
York or Los Angeles. Who knows
— someday we may all have a choice
of listening to “Soporific Showtunes,”
“Relaxing Rock & Roll,” or “Calm
Country” — the formats of the future?

Phono Graphics

For years audio designers have sought to view the vibrating surface of
a speaker diaphragm as though it were enlarged and frozen in time. Now,
Celestion Industries, a British loudspeaker firm, has accomplished just
that. One result (pictured) shows what a one-inch, hard-dome treble speaker
looks like when driven by a 14.2 kHz signal. The pictorial representation
is possible by analyzing laser reflections from the loudspeaker's surface
and plotting the results with a computer.

"Tis The Season To
Order Christmas Specials

With the fall season comes a wide
selection of Christmas programs de-
signed to fill in those holiday gaps.
For the station with a lot of holes to
fill, TM Special Projects is offering
(for the first time) an 18-hour special
called “The Magic Of Christmas.”
The special combines Christmas music
with feature segments highlighting
Christmas customs around the world,
letters to Santa Claus, audio Christmas
cards and greetings, and Christmas
legends. The program is designed to
run either from 6pm-midnight Christ-
mas Eve and from 6am-6pm Christmas
Day. or for one hour each day for the
18 days preceding the holiday, or in
its entirety on Christmas Day.

Stations can customize the special
by including their own announcers as
hosts of the program, which has ten
minutes of commercial time allotted
per hour. TM will provide each sub-
scriber with a complete package of
ad slicks, promos, and sales tools to
further promote and sell “The Magic
Ot Christmas.” For additional infor-
mation, call Nell Sargent, TM Special
Projects, at (214) 634-85] ]

Returning to the marketplace for
the fourth year in a row is Tuesday
Productions’ “A Christmas Album,”
with this year's updated version con-
taining an original holiday song, “A
Christmas Dream," written and com-
posed by the tirm's Ron Walz, as well
as both traditional and contemporary
holiday music by artists such as Paul

McCartney, Stevie Wonder, Barbra
Streisand. and the Carpenters.
Other features include celebrity inter-
views, humorous and straight holiday
skits, and “Christmas Calls” by
KMPC's Joey Reynolds. For informa-
tion on the program, available in
both automated and non-automated
formats, contact Tuesday's Director
of Program Sales Shirley Ferris at
(714) 272-7660.

Another revamped holiday special
comes from The Music Director Pro-
gramming Service, which has up-
dated their previous package to in-
clude 140 Christmas-inspired tunes
on reel-to-reel tape. This year's high-
lights include sterec cuts from Phil
Spector’s legendary 1963 Christmas
album, featuring the Ronettes, the
Crystals and Darlene Love. This
marks the first time these songs have
been released in stereo in the U.S.
Available to radio stations only, the
special can be obtained by contact-
ing “The Music Director” Program-
ming Service, Box 103, Indian Or-
chard, MA 01151.

To round out the Yule catalogue,
Broadcast Programming Inter-
national (BPI) has released “The
Other Wise Man,” a 45-minute
Christmas story based on the popular
legend of a fourth wise man. Directed
and narrated by Chicago air person-
ality Richard Thorne, the program is
available by calling (toll free) 1-800-
426-9082.

e e o




FROM ONE OF THE HOTTEST AOR ALBUMS
COMES THE SINGLE

"HE CANT
LOVEYOU™
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MICHAEL STANLEY BAND
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Celebrity Commercials:

Although sometimes it seems like every other commercial
features a celebnty endorsement and although the use of cele
brities in advertising is on a steady but slight rise, the truth
of the matter is that according to a recent study conducted
by Gallup and Robinson, name talent commercials con
stitute but nine percent of all commercials aired on television
One reason the number seems greater is that the average

elebrity presenter is better liked than the average non-
celebrity pitchman. McCollum/Spielman & Co. Inc. recently
~ompiled data from hundreds of commercials tested over the
past 12 years and found that the public prefers celebrities’
personality, voice and “appropriateness” to non-celebrities
by approximately 11 percent in each category

There is no denying celebrity commercials generate a
great deal of interest, and they are used to push products
ranging from travelers checks (Karl Malden) and rental cars
O.]. Simpson) to perfume (Catherine Deneuve) and cameras
(James Garner). But exactly how effective are celebrity spots?

Less Than 50% Effective

According to the McCollum/Spielman study, only 41 per

cent of the stars’ spots produced above- average scores when

ompared to other non-celebrity commercials with regard
to two important categories: Clutter/Brand Awareness or At-
titude Change. Furthermore, only 19 percent of the celebrity
commercials scored above-average in both categories simul-
taneously. Therefore, it's about a 50-50 proposition as to
whether a star really adds enough luster to make the spot a
real cluster buster. But since averages can be deceiving,
McCollum/Spielman delved further into the subject to ascer-
tain whether there were specific instances where stars showed
greater etfectiveness.

Use ol male celebrities outnumbers female celebrities by
more than two to one; however, female celebrities achieve
above-average clutter and awareness scores more frequently
(about five percent of the time). In addition, women celebri.
ties are more likely to score higher than their male counter-
parfs

Since most (53 percent) of the female celebrities used
were models and actresses advertising women's beauty aids
(41 percent of the spots), the obvious question is, "Does use
of beautitul women ensure greater commercial effectiveness?”

Although "beauty symbols” scored no higher on the aver-
age than commercials using other types of women (athletes,
singers, veteran actresses) and, actually were slightly less
likely to break through clutter, the spots that featured females
that received the highest ratings were those that drew upon
the power of a well-known beautiful woman.

PRO:MOTIONS

Stainze Elevated To VP/A&R
At Phonogram

John Stainze has been pro-
moted to Vice President of A&R
at Phonogram/Mercury Rec-
ords. Most recently Director
of A&R. West Coast for the la-
bel, Stainze previously served
as A&R Manager at Phono-
gram Records-U.K. for three
years. He will be based at the
Phonogram/Mercury offices in
Los Angeles.

Green Named Nat’l Promo Dir.
At Pacific Arts

Jeffrey Green has been appointed Director of National
Promotion for Pacific Arts Records. Green was most recently
National Music Director for Fred magazine.

In his new post, Green will be responsible for singles air-
play for all formats as well as serving as the Carmel, CA-based
label’s Publicity Director.

McKeon Upped To Assoc. Dir./

John Stainze

Beautiful Women Better
For Non-Beauty Products

Nevertheless, beautiful women who advertised products
other than female beauty aids scored higher above-average
ratings, especially in the area of Attitude Shift (23 percent
higher), than those advertising beauty products. However
when comparing only those spots which garnered above-
average scores, the individual scores for beautiful women ad-
vertising women's beauty alds were higher. In summary, a
beautitul woman is no guarantee of a commercial’s success,
but when effective, the intensity of that effectiveness can be
extremely high.

As for males, athletes and veteran dramatic actors both
scored very high (over 55 percent in each category) with re-
gards to cutting through clutter and changing attitudes.
Younger dramatic actors, however, performed very poorly,
with only 12 percent being able to break through commer-
cial clutter and none being able to cause brand attitude
shift. Comedians were also a shaky proposition, as only little
more than one-third of the spots using comics turned up above-
average scores in either category.

In short, there is no foolproof formula for a celebrity

tions WRIF and WCAR, Music Director at WWWW/Detroit,
and Program Director at KWST/Los Angeles, McKeon joined
Epic Records in 1976 as Western Regional Album Promotion
Manager, his most recent position. He will be based at Colum-
bia’s Century City offices.

Galliani Named Nat’l Secondary &
P/A Promo Mgr. AtE/A

Lou Galliani has been appointed National Secondary and
Pop/Adult Promotion Manager at Elektra/Asylum Records.
Most recently a co-principal at Galliani Bros. Promotion. a
San Francisco-based independent promotion firm, Galliani pre-
viously served as National Promotion Director at ABC Records.
Galliani’s previous experience includes local promotion stints at
Mercury and Capitol Records, regional promotion positions at
Capitol. RCA and Elektra/Asylum Records, and serving as
National Promotion Manager for RCA Records. He will be
based at Elektra/Asylum’s Los Angeles offices.

Evans Named GM/A&R,

Nicks To Promo Coordinator At Modern

Chris Evans has been named General Manager of A&R
and Chris Nicks has been appointed Promotion Coordinator
for Modern Records. Evans formerly published and edited
Musicians Classified magazine and managed Mink DeVille,
while Nicks previously handled lighting for Flectwood Mae

The Myth Of Star Power

o

commercial's elfectiveness. McCollum/Spielman contends
that it is more important for the advertisers 1) to decide what
they want to say about their product and 2) if they decide to
use a celebrity, to find one that fits. Furthermore, McCollum/
Spielman stress the necessity of pretesting the spots to not
only ascertain if the star is compatible with the product, but
also to determine whether the celebrity spot still has the im-
pact it once did as the famous face begins to fade.

Perhaps it more advertisers followed their researcher'’s
advice, we'd never have been subjected to Billy Carter's ill-
fated Billy Beer endorsements, nor the $500,000 per word
spent on James Coburn for Schlitz Lite, not to mention
Ricardo Montalban’s Chrysler commercials, which failed to

do much for the firm's sagging sales figures.

Money-Making Magazines

The top five magazines in terms of dollar volume for
1979 were: TV Guide, Time, Newsweek, Sunday. and
Parade. The only monthly magazine to achieve a dollar vol-
ume of $100 million with 12 issues was Reader’s Digest.

producer, has announced the formation of Muscle Records, to
be distributed nationally by Cleveland-based Mirus Records. |
Daniel was most recently associated with Rick Hall at Fame |
Recording in Muscle Shoals, AL. |

The new label will maintain headquarters at Studio 2. 22 |
Music Square East in Nashville, with its first three releases to |
be singles by Doug Mays and Storm, Philip Paul and Patrol
and former Gants lead vocalist Sid Herring.

Beach Upped To Dir./Music
Operations At Management I11

Sandi Beach has been promoted to Director of Music
Operations at Management 1. Prior to her joining Manage-
ment 111, Beach served four years at First Artists Music, the
music division of The First Artists Production Co., having

previously been associated with Schroeder Music and Warner
Bros. Music.

In her new post. Beach will be responsible for all of the
Management H11 firm's publishing and music for films and tele-
vision. This will include Managemient 11 Music and Weintraub/
Okun Music.

Washburn Named Exec. VP/GM
For Spirit Label

Kent Washburn has been named Executive Vice Presi-

dent/General Manager for Spirit Records. a Christian record
and music publishing operation, which is wholly-owned by the
Hartsong Corporation. Washburn, presently President of
Mighty T Productions. will continue in that post concurrent ‘ |
with his duties at Spirit. Spirit is based in Beverly Hills, CA I
and can be reached at (213) 855-0525,

and was involved in talent acquisition for Screen Gems Music
Inc. Both will be based at the label's New York offices.

Nat’l LP Promo At Columbia

Jim McKeon has been promoted to Associate Director of
National Album Promotion for Columbia Records, as pre-
viewed in R&R. A nine-year veteran of radio. whose ex-
perience includes serving as an air personality at Detroit sta-

Daniel Forms Muscle Records Firm

Mike Daniel. a veteran session musician, engineer and
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QUESTION:

What’s infectious,
comes from ZENYATTA MONDATTA
and goes “DE DO DO DO, DE DA DA DA™?

ANSWER: THE NEW POLICE SINGLE.

THE POLICE are breaking down all the bé;ficades at radio. . . first week...and look what'’s already happening.

FLASHMAKER-RECORD WORLD
#1 Most Added—R&R #1 Most Added—Bill Hard FMQB #1 New Action— Album Network
#1 Most Added —Billboard Feedback—#1Most Added #1First Impressions #1 Taste Makers

FIRST WEEK ACTION!

CKLW KUPD WISE
KEARTH WDRQ WANS-FM
KFI CFTR KQWB-FM
KFRC WICC KATI

KJR WPST KRLC

TWO SIMPLE PHRASES THAT STAND FOR A HIT.

THE POLICE...FROM A&M RECORDS & TAPES.

Produced by The Police and Nigel Gray
Management: Miles Copeland
Agency: FBI
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With my usual kreebled dexterity and lack of
scruple, I sure had fun last week chatting with so many
friends at the NRBA 1980 at the Bonaventure.

Although 1 wore my owl suit during the entire
convention, R&R Editor and Publisher Bob Wilson
was kind and did not undergo a cathartic fit of weeping
while out-of-towners stood by.

During the confabulation,
Larry King of Mutual was in
town, emanating his coast-to-
coast radio show from KMPC's
studios, and it was great fun
guesting on his program. Larry
knows the importance of being
succinct with his callers but al-
ways interesting. What surprised
me while answering questions
from all across the U.S.A. was
the large number of callers who
mentioned this column in Radio
& Records.

Earlier in the evening, Gene
Autry, who was named the
recipient of the Golden Radio
Award, dropped by the program
and we all shared some mar-
velous jocular moments.

Incidentally, if Bill Rock
and Walt Pinto will phone the
Foonman Bar at the Bonaven-
ture Hotel, they found your joy
buzzers, dribble glasses, hawk
suits, and whoopie cushions.

* * * * *

Richard Santiago of Radio
Rock/Mid-Ocean Broadcast-
ing Corp. in San Juan, Puerto
Rico brought up some interest-
ing thoughts.

He said, “‘First it was Tra-
volta In ‘Saturday Night Fever’
and almost everybody who was
discontent with their format
went Disco. Now it is Travolta
with ‘Urban Cowboy’ and the
same thing is happening with
country music. What will hap-
pen when one of the big stu-
dios decides to do a Travolta

science-fiction flick? A synthe-
sizer format? How about FOR
(Futuristic Oriented Rock). Or
if John’s next film is a ‘Calig-
ula’ type?” Richard says that’s
easy, we'll call it SOR, and he
sez, “Figure that one out for

yourself.”
Well, Richard, I haven't seen
*“Caligula” yet . . . the lines in

Hollywood have been too long
for me to stand around and
wait. But I did enjoy the BBC
series “'I, Claudius,” in which
the crazy Caligula did appoint
his horse to the Senate and did
a whole bunch of naughty
things to nearly everybody. I'm
sure that almost any words
can be put to SOR (Yessor,
that’s my baby). I hope he's
not referring to a rear-ender
traffic mishap.

Richard Santiago, by the way,
is the Music Director at Radio
Rock.

x k x % x

Last week in San Francisco,
the public libraries banned the
book “Mary Poppins” for a
number of reasons. We checked
the famous Radio & Records
Banned Books File and found
that Sherlock Holmes was
banned in the Soviet Union in
1929. Gilbert and Sullivan’s
“H.M.S. Pinafore” was banned
in London in 1905. Practically
everything ever written by Ar-
istophanes was banned, as
were several poems by Emily
Dickinson.

H
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YEARDAY

SAM BELLAMY NAMED OPERATIONS MANA-
GER/PROGRAMMING AT KMET/LOS ANGELES
— PD Shadoe Stevens resigns

NUMBER ONE LP:

NN S N

BOB HAMILTON NAMED PD AT WIFI/PHILA-
DELPHIA — Moves from WLAV/Grand Rapids

NUMBER ONE FIVE YEARS AGO: "Bad Blood"
— Neil Sedaka (Rocket)

NUMBER ONE COUNTRY: "San Antonio Stroll” |
— Tanya Tucker (MCA)

"Wish You Were Here"
— Pink Floyd (Columbia) l

e
;9 EANWHILE
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' As ABC Wins

Although NBC put all three parts of its controversial “Beulah Land' special into the top ten, ABC piaced five baseball
playoff games in the top 20 and won the Nielsen playofts for the week ending October 12 by over three full points. ABC's
21.1 average rating soundly defeated NBC's 18.0 and CBS's 15.1

The week was marked by the success of special programming: only seven of the 21 shows (two tied for 20th) were
regular series, and two of those were "reality”’ programs airing new editions

Top-rated program was the Philadelphia-Houston final playoft Sunday on ABC, followed by 2) "Real People” (NBC)
3) “Beulah Land" Pt. Il (NBC) 4) "Dukes Of Hazzard" (CBS) 5) "'60 Minutes’ (CBS) 6) "Beulah Land" Pt. il (NBC) 7)
“Beulah Land" Part | (NBC) 8) Kansas City-New York game No. 2 (ABC) 9) “That's Incredible” (ABC) tied with the opening
National League playoff contest (ABC)

Leading off the second ten was ABC's “Monday Night Football,” foliowed by 12) Phillies-Astros No. 2 (ABC) 13) "Re-
venge Of The Stepford Wives” (CBS Sunday movie) tied with “Dallas” (CBS) 15) "Little House On The Prairie” (NBC)
16) “The Castaways On Gillgan's Island” (NBC Thursday movie) tied with Royals-Yankees No. 3 (ABC) 18) “Men Who
Rate A 10" (NBC special) tied with “To Find My Son" (CBS Monday movie), and 20) a tie between NBC's "World Of
Disney" and ABC's “Love Boat."

NEW SHOWS COMING — While the networks stunt the airwaves with specials and sports and movies, the “new
season In its traditional mold is finally approaching. Actors are back at work, and new episodes of returning and debuting
series on ABC and CBS, at least, are set for as early as October 25, on which date “Love Boat" and “Fantasy Island"
premiere. The first "WKRP In Cincinnati” episode of the new season airs November 1, while “Barney Miller” bows Octo-
ber 30. “Mork & Mindy" premieres November 13: “Breaking Away," starring Shaun Cassidy, makes its initial appearance
November 29. And those all-important “Dallas” episodes, the ones that will satisfy the raging curiosity of several nations
and identify J.R. Ewing’s would-be assassin, should be ready by mid-November. NBC, which unlike the other two net-
works contends that the new season started in mid-September, will announce series premiere dates shortly

MUSIC ON TV — Teddy Pendergrass Is the subject of a tribute on a “Soul Train" edition October 25 devoted entire-
ly to him. He's also on “John Davidson” October 23 and “Kids Are Peopie Too" October 26 . . . Rick James appears on
the “Toni Tennille Show" October 22 Ted Nugent guests on “Fridays" October 24 Billy Preston & Syreeta
guest on “John Davidson" October 20 Bonnie Raitt and Sipple Wallace are on “Mike Douglas” October 30

VIDEOSCOPE.:

CABLE NEWS WEB NETS FAVORABLE VIEWER REACTION: Acébrding to a July sur-
| vey conducted in San Diego by the Leo Burnett media research tirm six weeks after Ted
| Turner’s Cable News Network began broadcasting, 59 percent of the market’s cabie TV

viewers (which encompass 63 percent of San Diego’s TV households) ciaimed to be
aware of the service. 34 percent of the cabie subscribers sald they had watched CNN
with over haif of those who had watched reporting they had spent 30 minutes or more
vlewing the iast time they tuned in. in addition, CNN was given a strong endorsement in
terms of quality, as 37 percent of the news net’s viewers rated the program quality ‘‘ex-
cellent’’ and an additional 53 percent scored the programming ‘‘good’’ ... FIRST
| XMAS VIDEOCASSETTE INTRO'D: The Nostalgia Merchant has Introduced ‘‘Merry Christmas
To You,’’ which the independent manutacturer of prerecorded videocassettes is touting
as the first seasonal videocassette. The program consists of 80 minutes of color car-
toons, singalongs and live action Lone Ranger and Lassie adventures, ali of which carry
strong Christmas themes. Priced at $39.95, the videocassette’s appeal is expected to
be similar to Christmas records with the tirm anticipating yearly, seasonal reissue . . .
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THE BROADCAST INDUSTRY
MOURNS THE PASSING OF ONE
OF ITS LEADING BACHELORS.”

*SUBJECT TO QUALIFICATIONS AVAILABLE UPON REQUEST.
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“GOTTA HA

MORE”
OF THE

CLIMAX
BLUES
BAND

“GOTTA HAVE
MORE LOVE”

THE

CLIMAX
BLUE

BAND

PRODUCED (BY\' JOHN RYAN
IR
ON WARNER BROS. RECORDS
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Street Talk has heard a lot of conversation
about Diana Ross shopping for a new label. Af-
ter some investigating we've narrowed the pos-
sible new contenders to Boardwalk, Geffen, and
Casablanca; however, those close to the artist
say she’ll wind up on Columbia if Motown
doesn’t come up with a much better financial
deal, which Berry Gordy is expected to at-
tempt.

The rumors continue to fly regarding
KMPC/Los Angeles and its steady move away
from music programming. If the station is to
become “all-Talk” by January 1, as many are
saying, what does that mean for Gary Owens
and Robert W. Morgan? We hear that the two
personalities are already making discreet in-
quiries around the market.

Meanwhile over at KHJ/Los Angeles,
Rick Dees’s last day as that station’s morning
man was Thursday (10-9). The transition from
rocker to Country station seems to be targeted
for late this month or early next. Rick, by the
way, will apparently remain in L.A., where he
and his wife, Julie, are quite busy doing com-
mercials and other voice-work.

Steve Casey will join Bob Pittman at
Warner-Amex Satellite Entertainment in New
York City to handle music research for future

| cable projects. Steve was last Operations Man-

ager for KUPD & KKKQ/Phoenix.

And speaking of Phoenix . . . KRUX has
applied for the new call letters KLFF. Rumors
are plentiful that the Contemporary Hit Radio
outlet will be switching formats once the new
calls are granted by the FCC.

Look for the official announcement next
week that Sire Records will become much
more closely tied with the parent label, Warner
Brothers. Seymour Stein, Sire's founder, will
reportedly take a high-level VP position with
WB as Sire is more fully ““absorbed.” Already
Climax Blues Band's latest single has been
issued on the Warners label.

.4

HERE'S PIE IN YOUR EYE — WBVP/Beaver Falls, PA
may not have the biggest promotional budget on earth,
but the staff sure knows how to have fun with it Pic-
tured is a promotion they called the “WBVP Hitmen."”
For a listener donation of $10 to the American Heart
Association, station staffers would drive up to the des-
ignated victim’s location and force-feed a little dessert
a la Soupy Sales. Shown in the photo are (I-r) Joey Macy;
Scott Lowe, WBVP's Operations Manager; Rick Pantale,
PD of sister station WWKS; Dave Radcliff of the sta-
tion; and the smiling (thankfully) recipient Incidentally,
the french horn case made transport of the pies rela.
tively easy and went along with the overall “gangster
motif” of the promotion.

2 A Really Tough Call!
When you love baseball . . . wheny
favorite team is the Philadelphia Phil
.. .. when the Phillies are going to
World Series and you can't be there, sor
thing pretty important must be k
you away.

Backtracking for a minute . . . if you
saw any of the National League Chan
pion series on TV you might have noticed
a familiar face in the Phillies dugout shots. |
Yes, wearing Phillies uniform number 13,
jumping for joy with the best of them, was
Capitol Records VP Bruce Wendell. ,'
Bruce, who just happens to be close friends
with Mike Schmidt and Pete Rose, sat in
the dugout for all the Championship games
and was captured on national TV several
times.

So, why isn’t Bruce with the Phillies
for the series this week? Well, it seems
that Capitol Records is about to release a
Neil Diamond single, and when it comes
to Neil Diamond (as far as Bruce is con-
cerned), the Phillies will just have to go it
alone.

Varner Paulsen is the “‘acting”” GM at
KSAN/San Francisco and will be moving into
another Metromedia position once a permanent
manager is hired for the Bay Area AOR station.

KNUS/Dallas PD and morning man Bob
McLain has decided to step down as PD and
concentrate on his morning show at the station.
Consultant Paul Drew and Bob will coordinate
the hiring of a new PD for KNUS, which will
most likely happen after the conclusion of the
fall book.

Congratulations to Cliff Gorov and Craig
Dudley on the formation of their new independ-
ent promotion firm, DGO (Dudley-Gorov Organ-
ization). The duo will set up offices in Los An-
geles, announcing a new address and phone by
next week.

Mark Elliott, formerly PD at Y95/Tam-
pa, has become the new PD at WDJX/Dayton,
replacing Adam Cook, who exits the station.

Get-well-soon wishes to Planet Records’
Carol Peters, who was involved in a head-on
collision and suffered two broken ribs. Carol
says she’ll be taking a couple of weeks off to rest
and mend.

Jim Rising, who had been PD at WAQY/
Springfield, has been transferred within Execu-
tive Broadcasting to its station in Wilkes-Barre,
WKRZ. Jim will program the station CHR.

Lou Kreiger is out as PD at WKTK/Bal-
timore. The station had been Disco, moving
more contemporary, but rumors indicate that
WKTK may switch to a more Pop/Adult direc-
tion.

Don Graham Promotions Limited has
opened its doors in Hollywood (6255 Sunset,
Suite 1911} with Don himself heading up the
new firm. He can be reached at (213) 461-
3686.

THIS WEEK

BOB HOPE

Call Jim Brown (213) 399-4949 (Collect)
131 Ocean Park Boulevard

NEXT WEEK

THE CARS

Santa Monica, CA 90405
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Let Our People Go!

An Unusual Radio Editorial

VINCE VANCE AND THE VALIANTS
“BOMB IRAN”’

ON Pélll RECORDS

50 Music Square West/Suite 306/Nashville, Tennessee 37203




“I came away from the convention
concerned about the industry, because
very few seemed to have a handle on
how to cope with the new Arbitron
monster.’’

Radio Research Rap Roundup

Faster than a speeding bullet, the NRBA Amer-
ican Radio Expo is over. With all the planning
involved, it's a shame the event did not last longer,
but at least there was ample opportunity for me to
meet and talk with a good many of you. I'd like to
summarize the thrust of your concerns, and the
comments of those involved in the two sessions |
chaired

Quarterly Measurement Concern

The most prevalent item about which | was
queried was the longer Arbitron surveys, known as
Quarterly Measurement. The concerns ranged from
those who thought their market, formerly surveyed
only twice annually, was now going to have four
sweeps (the name Quarterly Measurement implying
that a survey was done each quarter — not neces-
sarily so) to those who were upset about the month-
lv reports that Arbitron is trying to sell in the top
20 markets. Overall, I came away from the con-
vention concerned about the industry, because
very few seemed to have a handle on how to cope
with the new Arbitron monster. There were some
it must be said, who were at the other extreme

they said that one survey is like another, so
Quarterly Measurement is no big deal.

Ladies and gentlemen of the radio industry,
make no mistake — Quarterly Measurement is a
whole new bag, and the stations that do not proper-
ly prepare for it will be at a competitive disadvan
tage. The session that | chaired along with Dr
Richard Lutz pointed up this fact. Dr. Lutz men-
tioned that promotions are going to have to he
much different under the new system, in order to
properly market your station on a more consistent
basis. He cited the results of a recent study at
Harvard which found that sales promotions were
most successful when allowed to run for an exten-
sive period ol time. Running contests or promo-
tions with an intent to hype the book will, and
should be, a thing of the past (see Media Marketing
this issue).

Some statistics that I quoted, from reviewing
data from a number of Quarterly Measurement
markets. might also help orient your thinking about
OM. In those markets where Arbitron implemented
Quarterly Measurement this spring, the average
in-tab increase (compared to the A/M’'79 results)
was approximately 57%. Think about the impli

cations of that — all those extra diarykeepers pos-
sibly to be influenced by your programming and
promotions. Stations that plan contests that take
advantage of the additional diary sample may be
ahead of the game. Likewise, stations that tradi-
tionally are under-reported, such as AOR's, may
benefit from additional cuming opportunities of-
fered by a significant oversample from Arbitron.
Keep in mind that this extra sample costs Arbitron
a lot of money, so the next sweep in a Quarterly

Measurement market is likely to have a reduced
in-tab, thus decreasing cume opportunities for dif
ficult-to-measure stations and possibly imperiling
their numbers again.

In the session on continuous rating, Jim Seiler
of Mediastat dealt with ways to track a station's
progress during an extended survey. Seiler pointed
out that his monthly Mediatrend ratings are taken
two weeks each month and are available within
days thereafter. He distributed to the audience a
flow sheet showing how in New York his service
had correctly tracked the WKTU rise, noted the
WBLS comeback after the acquisition of Frankie
Crocker, and charted the decline of WABC. Seiler
stressed that given the fluctuations inherent in sur-
vey statistics, it is imperative to have three month'’s
worth of figures before making substantive decisions.

Dick Logan, VP/Marketing for Arbitron,
agreed with Seiler on this aspect of monthly ratings,
but parted company there. Logan stated that the
Arbitron monthly reports cover the full month
thus take longer to get to the marketplace. Also,
the Arbitron reports are not to be used for sales
purposes but may be useful, Logan felt, in guiding
the programming issues. When pressed by Bill
Clark of KABL-AM-FM/San Francisco, Logan ad
mitted that the monthlies from Arbitron might not
be as useful in fine-tuning programming since the
data was broken out only for persons 124 and
adults 184-. On the positive side, Logan mentioned
that Quarterly Measurement might allow for more
stable estimates, although the four-week sample
was just being spread over 10 or 12 weeks. He
felt that this would dilute the impact of special
events like a one-time sports happening, a special
news story, or a weather catastrophe in an area.
There was also the hope that although QM costs
stations 7% more than their current Arbitron fee
a savings might be realized as stations adjusted
their ad/promo budgets to reflect a more consistent
effort, rather than spending big amounts hypaing.
Logan admitted that the jury is still out on whether
or not there really will be any such savings.

In the Q&A session, it was apparent that there
is still much confusion not only on the QM issue
but also on the use of the Expanded Sample Frame.
ESF is the technique by which Arbitron is able to
include homes with unlisted phones in the diar
sample. Like Quarterly Measurement, ESF is being
implemented everywhere by Arbitron, with all mar-
kets scheduled to have this technique by the spring
of 1982

Fine-Tuning Tips
In my Sunday night session on fine-tuning for
the Arbitron sweep that’s upon us, 1 oftered the fol-
lowing key points. First, as much as is consistent
with your format, identify your station with call

=
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Q&xA

Bob Fish, GM of WRKO/Boston, recently asked, “In markets that have Quarterly Measure-
ment, what can be done to revise information already submitted on the facility forms?”

According to an Arbitron spokesperson, information that pertains to changes in airstaff
or other items (except slogans) can be communicated to Arbitron in Laurel by letter, and the
information will be sent to the edit department for use.

R&R/Friday, October 17, 1980 '

f Week In Review
o e —————————

First Mediation Test Upcoming

The first test of the Arbitron mediation
procedure introduced by the Broadcast
Ratings Council will soon reach the media-
tion panel. As a result of a complaint by
Bonneville’s KBIG regarding aspects of the
Spring '80 L.A. report, The BRC is organi-
zing the five-member committee to hear the
details of the situation. At issue are aspects
of the Arbitron facility forms, as well as
the Arbitron procedure for clarifying
slogan conflict problems.

ESF Impacts Revised

Owing to a computer error, Arbitron
has issued revised figures dealing with the
number of ESF homes used in the recent
spring sweeps. 23 markets are affected by
this revision. Most impacts are small but
in Chicago, for example, more than 250
designated ESF homes have been deleted
from the original figures shown in the mar-
ket report.

Mediastat Changes Staff

Changes in the sales and research arms
of Mediastat have recently been completed.
Tom Lucedon, formerly of Arbitron, will
now be Eastern Sales Manager for the
Mediatrend monthly service, succeeding
George Davies, who moved to another
company. Jan Brown, who formerly handled
sales for the Southeastern part of the nation,
will now shift from the monthly Media-
trend service to become General Manager
of. the company’s non-monthly division,
serving over 200 markets. Valerie Philos
remains in the Mediatrend division, but
has been promoted to the post of Client
Service Director.

letters. There may be a host of “FM104™'s in a
metro, but the call letters are the only unique
thing about a radio station. The diary instructions
ask for call letters primarily, and this is what over
90% of the entries are made of.

Next, keep in mind that as far as timing of
promotional and programming events goes, the
first week has no carryover or legacy of diaries
left from a previous survey week. These additional
diaries may be filled in at a later date and still
be sent in to be used by Arbitron. Only the first
week, by definition, is without this carryover of
diaries that are still in the field from a discrete
survey week, but have yet to be filled in and sent
in. Because promotions should be aimed at maxi-
mizing diary entries, it makes sense to run them
when there will be a chance for more diary im
pact. The first week is the least opportune time for
maximum diary impact.

In order to fine-tune for the next sweep, I sug-
gested being sure to have your local diaries re-
viewed at Laurel, either by station personnel or by
consultants expert in this field. By reviewing the
diary you can spot slogan conflicts or editing prob-
lems that may have hurt your numbers and vou
can also glean respondent comments that mav of-
fer valuable feedback on station eiforts.

All in all, the gathering at the NRBA was a

most useful one. | enjoyed meeting and sharing |

ideas with so many of you. and | hope you came
away with enough food for thought to get you
through the upcoming changes in the Arbitron
system. Keep in touch, and thanks for the kind
words about the effort that we at R&R have under-

taken on the ratings and research front
Jhan Hiber
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AH, THOSE NEW ORLEANS LADIES — WTIX/New Orleans recently threw
its fourth annual Beach Party, with over 15,000 people taking part The live
entertainment included four bands, including a special appearance by the
group Hotel. During the blast the WTIX van man managed to pass out 12
gross of TIX T-shirts, 4000 albums, 3000 singles, and the grand prize win-
ner took home a new sailboat And what would a beach party be without
a bikini contest? Lots less fun for the male guests, that's what Pictured
next to the WTIX van man is this year’s bikini contest winner.

D102 HOSTS BEAR BASH — D102 (WDNLJ)/Danville, IL received 20,000 en-
tries trying to win the “D102/Mr. Steak Backyard Bash,” a steak cookout
for 50 people with additional prizes, the whole event hosted by a Chicago
Honey Bears cheerleader. Pictured just before the bash are (l-r) D102 air
personality Bob Taylor, Honey Bear Mary Kay Kriese, air personalities Doug
Quick and Bill LaCombe, and Operations Manager Keith Mason.

»

DANCIN® DANNY DOES IT WRIGHT, WINS “FAST TALK" CONTEST —
KJR/Seattle air personality Dancin’ Danny Wright, competing against
some of the nation’s most well-known fast- talking disc jockeys, took the
honors in the first Invitational Talk-Off. filmed in LA. for inclusion in
NBC's “Games People Play.” The finals air November 6. Wright is pic-

i
|
|
\
{
tured with his trophy, awarded by, among other judges, R&R Executive L

Editor John Leader.

BRAD
MESSER
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“Volcano Goddess’ in Washington State

Another urban folk legend has conned a few reporters in Washington state where Mount St. Helens is still a frighten.
ing threat, and the wire stories are proof that old rumors can be dressed up with new details to renew their lifespans,

A correspondent informs me the wires have carried a fascinating story. See if you haven't heard this before with slight-

ly different “facts.” A man is driving ulong when he sces a woman hitchhiker with her thumb up. She's wearing a flowing
white dress. She sits in the back seat and they drive along for awhile discussing this and that, when suddenly she warns the
driver there will be a major volcanic eruption “‘next week " and then — poof! — she vanishes into thin air.

Enhancing this well-worn urban legend with some fanciful guesswork. the story grows its own speculutive details, in-
cluding u theory that the mysterious vanishing woman is perhaps n voleano goddess of some sort. Maybe the one from
Hawaii. over on the mainland for a guest appearance. At the time my correspondent notified me of this wire story roughly
two weeks ago, it had supposedly happened to two drivers who picked her up at proximate locations not far from the
volcano.

Shame. Shouldn't the wire services cleanse themselves of this recurring sloppiness? How muany times do they have to
sucker in before subscribers demand u higher level of journalism for their money?

* - » . »

A lot of comment followed lust week's column about “true facts’ that aren’t true. Just to add te the conversations,
here are some more things we all know happened. that didnt.

Lizzie Borden took un ax and gave her mother forty whacks. When she saw what she had done. she gave her father
forty-one. Nope. The jury acquitted her.

The fumous Civil War naval battle between the ships Monitor and Merrimac was erroneously reported, because the
latter vessel had been renamed Virginia a year prior 10 the 1862 engagement.

Moths don't eat clothing. Some moths eat nothing at all during their brief adult lives. What get the clothing are the
moth larvae, prior 1o springing wings to become moths.

The Wright Brothers didn’t make the first flight of a heavier-than-uir aircraft. either. Mr. S.I. Langley's airplane
did. a half-dozen years earlier. The catch is. there was no one in Langley’s 10-foot-leng airplane when it flew for a minute
and a half in 1896 along the shore of the Potomac. The Wrights made the first heavier-than-air flight with a person aboard.
Pretty picky, ain’tit? But good for a dollar bet.

Rip "N’ Read

Shooting Stars Every 2 Minutes?

MONDAY, OCT. 20: The British Astronomical Association predicts a pretty fair meteor shower tonight with a
peak of 38 per hour. but stresses the Orionid Shower may occur any time between the 18th and 22nd. The nearly-full moon
will detract from viewing conditions. so only the brighter “'shooting stars™ will be noticeahle. The meteors are small bits of
space debris left in the orbital track of the famed Halley’s Comet. The spectacular comet itself is due back in May, 1986

Mickey Mantle is 49. Art Buchwald is 55. Alan R. Greenwood of Foreigner is 29. Dr. Joyce Brothers is 52.

Stock Crash of 1929
TUESDAY, OCT. 21: The Great Crash of "29 began 51 years ago this week. with about $30 billion lost within

weeks. Part of the problem then — it has been changed since — was margin purchasing. in which you only had to pay

a small percent down. The remainder of the stock price was borrowed from the broker. who got it from bankers at interest

rates of 20% and even higher. As long as stock values increased no one had to worry, but when they started falling the mar-

gin calls began and people couldn't pay. A $115 cigar company stock dropped to $2. General Motors went from $72 to $7.

and General Electric from $39614 1o $34. The Great Depression began. and within two years the economy was so badly

crippled that farmers were burning wheat instead of coal because wheat was cheaper: and breadlines were common.
Michael Landon is 43. He was born Eugene Maurice Orowitz. Manfred Mann is 40.

Kennedy’s Showdown with Russia
WEDNESDAY, OCT. 22: When Fidel Castro's revolution swept Cuba he said he wasn't a« Communist. but it

didn't turn out that way and the Soviet Union began sending aid. Then advisors. then troops. And finally missiles capable
of hitting U.S. 1argets. Eighteen years ago today President John Kennedy went live on radio and TV to announce the
Soviets had been building bomber and missile bases in Cuba. and that within 48 hours the U.S. would “‘quarantine’ the
island to prevent shipments of offensive weapons. Many Americans feared the showdown would mean war. but the Soviets
backed off within a week and agreed to remove their bombers and missiles. The word “brinksmanship™ was coined to
describe the policies that put the superpowers on the brink of war in the 1962 Cuban Missile Crisis.

Timothy Leary is 0. Annette Funicello is 38. Catherine Deneuse is 37

Johnny Carson Hits 55

THURSDAY., OCT. 23: Johnny Carson was born 55 vears ago today in Corning. 1A. in the year television was
first demonstrated. Carson is slightly older than NBC. He was born in 1925 and the network was formed a year later. From
1958 to 1963 he hosted "Who Do You Trust?." with a segue into the “Tonight Show " in 1962. Within five years he cracked
the million dollars-a-year barrier after staging a walkont. By 1978 it was $3 million yearly for three nights’ work.

World famous soccer master Pele is 40. Gore Vidal is 55.

Invention of the Match

FRIDAY, OCT. 24: They didnt have any Bics to flick in the old days. People mostly carried around little chips
of flint and striker bars. so they conld create sparks in wood shavings. Then the great invention was patented 144 years ago
today und the " Lucifer match™ became common.

The nation Vietnam was formed 35 veurs ago. on the same day in 1945 that the United Nations was chartered.

The first telegraph wires were strung across the nation about 25 vears after the friction match was invented. On this
date in 1861 the first transcontinental telegram was sent. Its effect was overwhelming. One of the minor changes it brought
about was the immediate death of the legendary Pony Express.

Bill Wyman is 44. Sonny Terry is 69. Y. A. Tittle is 34. The initials are for Yeiberton Abraham.

We are proud to serve the following new clients:
KFJZ Ft Worth; WKLZ Winston-Salem; WFTQ Worcester
Daily news and antertainment copy. Call for free trial

(415) 362-3045
210 California Street  Suite 306  San Francisco, CA 94111
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Sales Promotion Under
Quarterly Measurement

A s is usually the case when a group of
broadcasters gets together for any reason,
Arbitron was a big topic of conversation during
the American Radio Expo last week. In addition to
the usual gripes, however, there was a large amount
of discussion devoted to the quarterly measure-
ment system which Arbitron has been testing for
several years and will be introducing extensively in
Spring 1981. Jhan Hiber has frequently dealt with
quarterly measurement in his Ratings and Research
column, so | will assume that you are familiar with
the idea already.

What | would like to discuss are the promo-
tional implications for radio of this more
intensified measurement system. What will hap-
pen when major markets are on the firing line 44
weeks a year instead of 16? Ratings in these mar-
kets will, for all practical purposes, become a con-
tinuous activity. In smaller markets there will be
more breathing room between measurements, but
even 24 weeks a year is a long time to be mea-
sured

I view quarterly measurement as a healthy

step forward for radio, as | believe most
enlightened broadcasters do. Sure, there will be
problems associated with it, but on balance the
ratings should have a better chance of reflecting
the reality of the marketplace. A four-week book is
too subject to aberrations and distortions. The ex-
tended measurement period will provide an oppor-
tunity for unusual events to be balanced out by
more weeks of “normal” activity, thus providing a
more accurate picture of what's really going on
out there

promotional activities (e.g. coupons, premiums,
price deals, sweepstakes) which have the common
goal of eliciting a short-term behavioral response
from the consumer. It is obvious why radio has
used sales promotion so heavily in the past, when
a short-term listening response was all that mat-
tered. But what will the role of sales promotion be
under quarterly measurement, when you really
need to encourage listeners to stay with your sta-
tion in the long run? Can long-run listenership be
secured without sales promotion?

T oo often in the past, stations have used
attractive promotions to get more listeners
during the ratings period. When the ratings period
ended, so did the promotion, and so did the in-
creased listenership — because the station did not
provide the programming desired by the audience
Unless you are prepared to run promotions year
round, you cannot rely heavily on them to pro-
vide value to your listeners. That is, unless promo-
tions become part of your basic product instead of
just a promotional tool, you must precede any pro-
motional effort with a serious attempt to get your

programming in tiptop shape.
A recent study conducted at Harvard Busi-
ness School uncovered two important fac-
tors which distinguish successful from unsuccess-
ful promotions:

1. For a promotion to be successful in cre- |

ating more long-term sales, the brand must have
real value to the consumer. Listeners may tune in
for a contest, but tune out as soon as it ends be-
cause they don’t like what they hear.

2. Successful promotions tended to be longer

‘“‘Advertising creates the awareness, a sales promotion induces trial behavior,
but the quality of the product or service offered is what keeps the customer
coming back, long after the promotion has ended.”’

—

T o look for an answer, let’s turn briefly to

some recent marketing statistics. The
magnitude of the advertising industry in the U.S. is
well known — estimated expenditures for all media
advertising in 1980 will exceed $50 billion. Yet,
despite the enormous amount spent on media ad-
vertising, even more is spent on sales promotion
(estimated at $60 billion for 1980). Therefore, if we
accept Jhan Hiber’s analogy of radio stations un-
der quarterly measurement being like so many
boxes of cereal or laundry detergent on the super-
market shelf, we must also accept the fact that
sales promotion will continue to be a critical part
of stations’ marketing efforts

I e T

activity. ”’

““‘What will happen when major markets are on the firing line 44 weeks a
year instead of 16?2 Ratings in these markets will . . . become a continuous
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Impact On Promotions

im Seiler, President of Media Statistics,
Inc., speculated at the Expo that quarterly
measurement will have an “anti-hypoing” effect.
That is, the current radio practice of dumping lots
of promotional dollars into the ratings periods will
be discouraged since there will be a ratings period
almost year round in major markets. This might
suggest a decrease in promotional expenditures by
stations; however, Dick Logan of Arbitron stated at
the Expo that the “jury was still out” on promo-
tional expenditures under quarterly measurement
in their test markets, some stations have cut pro-
motional expenditures substantially, while others

have remained at virtually the same levels.
H ypoing by radio stations is equivalent to
the general marketing term sales promo-
tion. Sales promotion refers to a wide range of

A New Role

M ajor consumer goods marketers use sales
promotion in a very special way, as part of
their overall promotional “mix.” In highly competi-
tive markets (and radio is one, obviously), media
advertising is used to build consumer awareness of
the brand. However, advertising alone is often not
enough to move a person to actually purchase a
brand — some additional inducement is required
Thus, a sales promotion offering the consumer a
“good deal” in the short run is used to get people
to switch to the brand or try it for the first time
But the ultimate objective is to let the product sell
itself — advertising creates the awareness, a sales
promotion induces trial behavior, but the quality
of the product or service offered is what keeps the
consumer coming back, long after the promotion
has ended.

in duration, on average, than unsuccessful promo-
tions. What this suggests is that a fixed promotion-
al budget should be spread out over time rather
than begin concentrated in a short, fiery burst of
activity. Let’s say you have $10,000 to give away.
Giving it away in two weeks will attract a lot of
short-term listeners, but the “value” of the promo-
tion during those two weeks will probably be too
far above the “value” of the programming and
will cause your new listeners to leave afterward
Giving away $1000 during each of 10 weeks will
probably attract fewer new listeners initially than
the 2-week promotion, but stands a better chance
of keeping a lot more “new” listeners around once
the promotion ends, assuming you are providing
the kind of programming that new audience desires
T hus, sales promotion will remain an impor-
tant part of radio marketing under quar-
terly measurement, but as part of an overall sys-
tem which begins with programming activity
1. Research to determine listeners tastes and
preferences
2 Refinement of programming mix
3 Media advertising to build awareness of
station and its offering
4. Sales promotion to induce trial listening
behavior
5 ‘Self-advertising”” on your own station to
reinforce the audience’s trial listening
6. Monitoring listener satisfaction to deter-
mine needed changes in programming

A Systematic Program

Dr. Richard ). Lutz is Asso-
ciate Professor of Marketing at
UCLA’s Graduate School of
Management, and an acknow-
ledged research and marketing
expert. To direct questions to
Dr. Lutz, call R&R at (213) 553-
4330 or write to Radio & Rec-
ords, 1930 Century Park West,
Los Angeles, CA 90067.
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THE INFORMATION WAS FLOWING

Informality Equals Success at NRBA

This year we tried something different in the format
discussion rooms and, thanks to everyone’s willingness
to experiment, it worked. As R&R and the NRBA began
our cooperative effort to set up the largest radio conven-
tion ever, all the format editors here agreed that the for-
mat room concept needed a new approach.

R&R’s AOR Editor Jeff Gelb felt that the panel-of-
experts-versus-the-audience approach had outlived its
usefulness as the audiences became larger and larger.
We all agreed that it took a lot of courage to stand up in
a room containing hundreds of your peers and ask a
question that might be too basic. So, the informal “hospi-
tality room” concept was born.

This year the experts were invited to be present for
informal smaller group and one-on-one discussions, and
the results were very positive. After a mostly social
gathering on Sunday evening, Contemporary Hit Ra-
dio’s official format session convened at 10:45am Mon-
day morning to a packed house.

At first those attending were unsure just how the
new concept was supposed to work, but after a quick ex-
planation, it all began to come together

Contemporary Hit What?

I felt like a politician. I think I shook hands with
everyone that came into our format room on Monday,
while trying to keep tabs on just what people were talk-
ing about. The topics were many and varied, but for
starters. I picked up a lot of talk on our recent change of
“Top 40" to ““Contemporary Hit Radio.” As I explained
the week we made the switch, almost everyone I spoke
with felt that ““Top 40" was no longer a proper descrip-
tion for our format — thus the change. At the convention
several people commented positively about the new de-
signation, feeling that CHR was a term they could live
with for some time to come.

Audience Confusion
Several people were talking about fragmentation
and its logical extension, audience confusion. As more
and more kinds of radio stations begin sharing musical

When you read this story you're going to be upset
with yourself for not thinking of it first. Rob Norton,
Program Director of KRNA/lowa City (location of the
University of Iowa), took the traditional “Iowa Fight
Song’’ and had it recut as a rock/disco tune by JAM Pro-
ductions in Dallas.

' Football Fight Song: A Big Hit!

selections, the listener can be easily confused as to just
what type of station he or she is listening to. As one
programmer said, ‘“‘When Kenny Rogers is in power ro-
tation at six different stations in my market, not only
does it shorten the lifespan of the record, but it confuses
the listeners a lot. They just don’t know who they’re
listening to.”

How do CHR’s keep themselves apart from all the
other stations in their market playing similar music?
The answer seemned to be “with personalities.” Any sta-
tion can steal your playlist, but no other station can have
the same lineup of talent that you can put together.
Specifically, in those situations where fragmentation
has clouded the marketplace, more programmers are
seeing the need for differences in presentation including
personality jocks. Most agreed that strong air personal-
ities are coming back after a long drought.

New Talent

Naturally, the comeback of personalities leads to
another problem — where to find that new talent a lot of
stations needed yesterday. This question came down to
two very basic schools of thought: (1) you can find new
talent, you just have to go out and look for it; or (2)
you’ve got to train them yourself. That was a discussion
that went on for hours, with everyone agreeing that the
talent shortage was something we did to ourselves dur-
ing radio’s research obsession in the mid-70’s. As more

Rob described the original version as ‘““a classic
piece of 6/8 tempo march music written by Meredith
Wilison.”” The treatment given the song by the JAM
Production musicians and singers made it into a modi-
fied — “TSOP"-type of tune. And to literally top it all
off, the new version ends with a KRNA jingle!

The station pressed up the song on a 45rpm record
and the rest, as they say, is history. Over 400 juke box
locations put the tune on their machines, local college
bars began selling it over the counter between cold
beers, and a deal was offered to the J.C. Penney stores
state-wide. The sales have been brisk, bolstered by
KRNA’s airplay and the town’s natural fervor for Iowa
Hawkeyes football. Rob told me he'd even heard other
stations around the state playing the new version com-
plete with the KRNA jingle at the end! It’s a perfect pro-
motion for KRNA.

The cost to the station for the session in Dallas and
having the 5000 singles pressed ran about $8000, but
making money was not one of the promotion’'s objectives
(KRNA is selling the 45’s for $1 apiece to recoup some of
its expenses). Rob really believes in “getting into the
community,” and this project has done the trick. Trust
an old Michigan State boy like me when I tell you how
much communities get behind their Big 10 football
teams. Chances are this promotion would be a huge
success in any college town and remember, where there’s
a college, there’s a fight song just waiting to be jazzed
up in 1980’'s style.

and more programmers researched their markets in or-
der to eliminate every “negative” from their stations
the air personalities were stifled. The smaller markets
heard what the bigger markets were doing and followed
along, leaving a whole generation of developing jocks
unable to communicate beyond call letters, time, and
temperature.

Music Selection

This is still a hot topic whenever programmers get
together and this year’s NRBA was no exception. One
conversation I heard between a former programmer
turned manager and a group PD centered on Just how
much a successful station should attempt to “lead”’ the
audience musically. The group PD felt that he should let
his competitors take all the chances with new music
while the manager strongly believed that any station
that did that would have to be musically very boring.
This was an encounter that drew more and more par-
ticipants as the volume level increased. I believe the
end result was that both gentlemen understood the
other’s point of view but continued to disagree with it
completely. That's what these fzet-togethers are all about.

AM Versus FM

Two programmers from the same market, one the
PD of an AM, the other from an FM. got together with
a few smaller market people for a discussion on AM’s
future as a contemporary music band. Although the first
two PD’s were competitors, they both agreed that it’s
much too soon to write music on AM completely off. The
opinions they were expressing in different ways really
came down to the same thing: it’s not what you put on
your AM station that makes a difference, it’s how you do
it. FM may have the advantage for any number of rea-
sons, but the advantage is not insurmountable when
quality programming and equal signals are present.

Many Thanks

There are a lot of people to thank for their participa-
tion in CHR’s first “hospitality room.” but special thanks
g0 to the following people who agreed to share their ex-
pertise: Dave Sholin, Don Benson, George Williams,
Sherry Toennies, Michael O’Malley, Todd Chase, Jim
Rising, Bobby Rich, Michael O’Shea, E. Alvin Davis,
Bob Hamilton, Dave Anthony, John Stevens, Alan Ha-
gue, John Young, Mike McVay, John Lander, Ray Quinn,
Scott Slade, Glen McCartney, Dan Vallie, Buddy Scott,
Bobby Christian, John Lee Walker, Stan Kaplan, Allan
Chlowitz, and Bob Wood. It was quite a gathering and a
session that produced many questions and not quite
enough answers, which only means that we are all still

learning. Thank Yyou to everyone for the best convention
ever.
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€ 1980 CAPITOL RECOADS INC

ON

WIFI add KTKT deb 30
WCAO 28-24 WJBQ 30-23
WROR 18 WGUY deb 28
PRO-FM 28-26 WLAM deb 33
JB105 27-22 WIGY dgb 30
WDRQ add WTSN on
KS95FM on 1 3FEAF:;%-26
WZZP 29-24 W on
WFBR deb 28 WISE add 32
WTRY on WANS-FM deb 38
WICC on KILE 40-38
WPST add WEAQ add 29
Q106 add KENIon
WAQY 30-28 KCBN add
WKEE add K}EAZ\Q on
WFLY 31 . . . on
KQ94 on Their New Hit Single I % K07 on
KLAZ 28-27 Is Making Waves! KYYA add
96X 34-31 KFXD add
BJ105on v\\{/;(gi on
CK101 18-17 i on
Ciactol 98Q19-17
T USRS LTRSSt WA
WCSC 20-19 WXEZ on V97 on
WQRK 34-32 WCUE on 13Qadd
WVLK on WRIEon KFXMadd 19
WVIC on WRBR on WLLH 15 KJOY on
KSTT 27-25 KKXX on WPTR 29-25 KSTN on
KWEN on KERN on \ 3WD deb 40 KWIC 31
KEYN-FMadd  KCPX 39-37 \ WKBOon  WTACon
WISM KASH on . WAMS on WSAM on
WNAM add KRUX 37-34 5
WGBF add KHYT add

Produced by Richard Landis
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Bee Gees Fire Stigwood, File $200 Million Suit

I'he Bee Gees (Barry, Maurice and Robin Gibb)
have fired their manager of 13 years, Robert Stig-
wood, and have filed a $200 million suit against Stig-
wood and the Polygram Group, owners of a partial
interest in Stigwood’s RSO Records label, for which
the Bee Gees record. Filed October 3 in New York
State Supreme Court, the suit charges Stigwood with
fraud, unfair enrichment at the group’s expense, and
conflict of interest, the latter charge arising from
Stigwood’s serving as the group’s manager while
owning the company they record for. As a result the
Bee Gees are asking for $75 million in damages plus
$50 million in punitive damages from Stigwood with
the remaining $75 million sought from the Polygram
Group

In addition to the aforementioned conflict of in
terest charges, stemming from the group’s view that
Stigwood failed to offer their services to other labels
the suit alleges that Stigwood pocketed money due
the group which the BMI organization had advanced
for performing rights and that Stigwood’s companies
had maintained an accounting system whereby the
Bee Gees werd delayed royalty payments for two
years. The suit also claimed that an independent
audit of Bee Gees record sales conducted in Sep-
tember uncovered more than $16 million in unpaid
royalties

Stigwood, in turn, has filed in London court, ask
ing that his contracts with the Bee Gees be declared
valid and in full force and branded the charges “false’
and "an ill-advised stunt.”

RSO Records President Al Coury, meanwhile
issued a lengthy and vehement denial, noting that the
group had received, to his knowledge, *“the highest
royalty rate ever given any artist,” and that the Bee
Gees had made "'in excess of $56 million"’ in the five
years that they have been associated with RSO

Coury additionally said that Stigwood had gone
*“far beyond the responsibilities required’* while act-

NO SLEEP FOR THE CRAZY — KNBQ/Tacoma’s Crazy Steve Randall stayed
awake and on the air for 48 hours over Labor Day weekend to raise money
for the Muscular Dystrophy Association, bringing in $9700 (to match the
station’s frequency). Following his ordeal, Randall was wheeled into the

B> dend

ing as the Bee Gees manager, at one point asking for
80 much money for their four contributions to the
‘Saturday Night Fever” soundtrack that Coury
threatened to resign as President of RSO. ‘‘It is im-
possible for us to be more generous without putting
ourselves out of business,’ he concluded

Sholin
Continued from Page 3

Case and (KFRC GM) Pat Norman — it’s hard to
say goodbye. But in this position I'm not saying good-
bye to anyone. I'm keeping all the contacts I already
have and saying hello to a whole bunch of people 1
don’t know. Bill Gavin is obviously a legend in the
industry. There are no words to describe my respect
and admiration for that report, and to be part of it
is a thrill. I'm honored to be part of the team and to
try to do as much as I can for radio.” Sholin starts at
the Gavin Report Monday (10-20)

Elliott
Continued from Page 3

gram a great radio station in the city of Houston. To
have the opportunity to program a 10,000-watt radio
station with tremendous facilities is terrific. I've al-
ways wanted to program a Country station.” He
added that he planned no staff changes, and will pro-
vide *‘possibly a stronger Country sound than before.
We've added some news and information services,
and will be a little more full-service than previously.
I believe that no matter what the music base, there is
still a need-to-know factor, and we’re going to supply
that to our audience.”

Before joining KENR, Elliott was PD/sports per-
sonality at WTMJ/Milwaukee. He held similar posi-
tions at WASH-FM/Washington and WGST/Atlanta.

-
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Richards Elevated To
Station Manager at WTMJ

Donald Richards has been promoted to Station
Manager at WTMJ/Milwaukee. A 13-year veteran of
the Pop/Adult outlet, Richards most recently served
as WTMJ's General Sales Manager, a position he had
held since 1976. Richards began his broadcast indus-
try career with WDUZ/Green Bay in 1966, working at
Wisconsin stations WDUX/Waupaca, WAUK/Wau.
kesha, and WRIT/Milwaukee prior to his joining
WTMJ in 1967

Commenting upon his appointment, Richards told
R&R: “It’s an awesomne responsibility because this is
a premier station with a proud history and I want to
make sure that I don’t let anybody down. I've been
fortunate in the training I've received from the peo-
ple above me who've shared a lot of knowledge and
information with me to make my job and transition
easier. We've got one hell of a radio station here and
we're blessed with exceptional people on the staff.”

Rocktober

Continued from Page 3

found there was no copyright.”

WNEW-FM Assistant PD Dick Neer explained
his station’s position to R&R: “We had been using
Rocktober about two years ago, did heavily last year,
and were doing so again this year. KMET had been
doing it for quite some time — six or seven years.
WMMR had been using it for about five years. Metro-
media registered the term this year as a service
mark. Then we heard WPLJ go with it, so Metro-
media instigated a lawsuit, claiming we had it regis-
tered and they were not entitled to use it. Their con-
tention was that it was already in widespread use,
that it wasn’t an original Metromedia idea, that it
had come from some station in Australia, and that it
had become a generic term like Kleenex. They didn’t
feel there was any way we could register it.”

When asked if Metromedia will appeal, WNEW-
FM GM Mel Karmazin declined to comment.

TV station airing the national MD telethon, and according to KNBQ “pro-  CLEVELAND SHIRTS BIG IN TAMPA — WRBQ/Tampa morning man Cleveland Wheeler has been selling *’Cleve
ceeded to go berserk presenting the pledges” to telethon officials. He’s land My Man" T-shirts in local stores, with proceeds going to charity. Wheeler is pictured poolside along with

pictured above during a more restrained moment two appropriate models for the shirt

WESTWOOD ONE-SALUTES!

One of over 1200 Great Radio Stations carrying Westwood One programs.
Programs like: Dr. Demento, Off The Record with Mary Turner, The Great
American Radio Show with Jeff Gelb, Star Trak, Ace & Friends, Spaces
and Places, Shootin’ The Breeze, Special Edition

with Sid McCoy, The Sound of Motown,
Concerts, Specials, Live From Gilley’s

with Jim Duncan, and The Rock

Years.
9540 Washington Bivd., Cuiver City, CA 90230
(213) 204-5000
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EAST
Most Added. Hottest

Bruce Springsteen Barbra Streisand

ADDS & HOTS

SOUTH
Most Added. Hottest

Randy Moisner Kenny
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POINTER SISTERS )3-2
AMY HOLLAND 8-5
STEPHANIE MILLS 9-7
LEO SAYER 15 11

WPST/Trenton. NJ

WAQY/Springfieid, MA
Jim Rising

KORGIS
RANDY MEISNER

Tom Taytor ROGER DALTREY
. N N
PAUL SIMON ::::g“.n:unl e
BRUCE SPRINGSTEEN DOOBIZ BROS 2 1
NI ELSON/PEARSON DEVO 3-2
KORG1S

A SUMMER 4
Hottest oTNENaH .

POINTER SISTERS 6 4

Doos1e BROS 4 1 CLIPP RICHARD 16-6

BARBRA STREISAND 6 4
KENNY ROGERS 1B-1)
SUPERTRAMP 22 L7
CHRIS CROSS D 29

WTRY/Aibany, NY 1IFEA/Manchester, NH

Bl Canint Rick Rydes

KORGIS DANDY & DOOLITTLE
WAYLON JENNINGS POCO

Hotteat CHRIS CROSS
QUEEN -1 DR HOOK

EDDIE MONEY

JACKSON BROWNE
Hottest

BARBRA STREISAND 1 |
DOOBIE BROS 8-)
KENNY ROGERS 1) 6
HALL & OATES 16-1)

BARBRA STREISANO 2 2
STEPHANIE mMILLS 1%-9
KENNY ROGERS 19-1)
DEVO 18 14

WAER/Allentown, PA

sl 0 DIANA ROSS 21 16
JIMMY HALL
RANOY MEISNER WK Wheeling, WV
Hottest 5 Rich Colline
Queen |

- AIR SUPPLY
KENnT RoGERE 1S 11 RAMDY MEISNER
STEPHANIE MILLS 2)-16  IRENE CARA

DON WILLIAMS

KIM CARNES

Hottest

POINTER SISTERS 3 |

CHRIS CROSS 25 21
WHY N/Springfieid. MA

Andy Carey KENNY LOGGINS 8-5
CHRIS CROSS KENNY ROGERS 17-8
InCnons. " STACY LATTISAW [4-9
KIM CARNES QUEEN 18 14
Hottest

WCIR/Bechley, WV
Ron Hill

GEORGE BENSON
JOHN COUGAR

DOOBIE BROS 1 )
BARBRA STREISAND 4-2
POINTEZR SISTEZRS 5-)
KEWNY ROGERS 42 ¢
STACY LATTISAW 22-1)

STEPHANIE MILLS I-1

STEPHANIE MILLS 12-9 — —

PARALLEL THREE

KORGIS

WFBA/Battimore, MD BRUCE SPRINGSTEEN
Andy VAPORS

Casnal Hottest

LU L DOOBIE BROS 1-1

::)OLY‘HA"I‘.: GANG BARBRA STREISAND 6 )
PAUL S1MON TEDDY PENDERGRASS 12-7
AIR SuPPLY EWalP 22-15
Hottesnt KENNY ROGERS 29-22

DORDOA BURMER Seg © | THE FOLLOWING STATIONS

CKSONS 9
R | DID NOT REPORT THIS WEEK:

| CHUM(Toronto
WBLILong Islend. NY i WFLY/Albany
s 1 KC101(WKCI)/New Haven
Hotteat [ WKBO/Harrisburg
BARBRA STREISAND 2 | ' KSET,FM/E' Pm
22:::.::12-'-:(:;“15,9‘ ‘ KWIC/Beaumont
3 1-1

STEPHANIS mILis 30 14 Kﬁs"”ﬁ'}ﬁ,‘l’;‘.ﬁ‘:ﬁm
WTIC FM/Herttord. CT ! WOW/Omaha
R Donshus WXEZ/Toledo
PAT BENATAR | KNBQ/Tacoma
oLIVIA WyeLire ‘ WROV/Roanoke
'&’;::': . KPUR/Amarilio
BARBRA STREISAND 4.2 | WTRU/Muskegon
g‘!’:;“l:“:"" ad KQDI/Great Folls

WTSN'Dover, NH
Jim Sebastan

STACY LATTISAW
DIANA ROSS

DR. HOOKX

BARBRA STREISAND
Hottest

BARBRA STREISANO 2 |
DOOBIE BROS 6-2
KENNY ROGERS 12-§
DONNA SUMMER 10-7
CARS 15-11

WiQY/Bath, ME
While Mitchelt

BRUCE SPRINGSTEEN
BOB MARLEY

RANDY MEISNER
UTOPIA

Hottest

GENESIS | )

HALL & OATES 13-4
DOOBIE BROS 14 S
B0Z SCAGGS 12 8
JIMMY HALL 21-15

WLAM/Lewiston, ME
Gary Bruce

BARBRA STREISAND (dp)
DP. HOOK

POCO

PAT BENATAR

Hottest

DOOBIE BROS 1 |
DONNA SUMMER 8 6
HALL & OATES 20-10
CHRIS CROSS 30-22
JIMMY HALL D-28

95XIUParkersburg. WV
Bobby Wayne

HARKY CHAPIN
WILLIE NELSON
BRUCE SPRINGSTEEN
EDDIE RABBITT
CHICAGO

KORGIS

Hottest

HENRY PAUL BAND 2-1
POINTER SISTERS d4-2
DOOBIE BROS 6-4
BARBRA STREISAND 10 7
JOURNEY 12-8

ERIC CLAPTON

WAYLON JENNINGCS (dp)
Hottest

BARBRA STREISAND 1-1
DEVO 9 3

STEPHANIE MILLS 10-5
KENNY ROGERS 17-8
JACKSON BROWNE 18-13

WAK Y/Loulsville, KY
Marshas Witten

STACY LATTISAW

PAUL SIMON

Hottest:

DOOBIE BROS }-1
BARBRA STREISAND 2-2
WILLIE NELSON 5-)
POINTER SISTERS 9-4
LARSEN-FEITEN BAN [)-5

WAPE/ Jachsonville, FL
Paul Sebestian

HARRY CHAPIN

POLICE

OLIVIA W/CLIFF

BURT REYNOLDS
Hottest:

QUEEN -1

BARBRA STREISAND 3-2
DONNA SUMMER 6-4
DOOBIE BROS 8-S
WAYLON JENNINGS [0-6

WAXY/FL Lauderdale. FL
Kenny Lea

STACY LATTISAW

ROGER DALTREY

AMBROSIA

Hottest

QUEEN 1-}

STEVIE WONDER 10-4
DONNA SUMMER 16-7

BOZ SCAGGS 12-8

LARSEN FEITEN BAN 15-10

WAYS/Chartotte, NC
Roy Rosen

LTD

AIR SUPPLY

DIANA ROSS

PAUL S1mMON

JOHN COUGAR

POLICE

Hottest

BARBRA STREISAND 4-]
QUEEN 1-2
STEPHANIE MILLS 8-4
KENNY ROGERS 11-9
DONNA SUMMER 14-1])

WBOBQ/Augusta, GA
Bruce Stevens

CHRIS CROSS
GEORGE BENSON

DON WILLIAMS
RANDY MEISNER
CLIMAX BLUES BAND
BARBRA STREISAND
ORUCE SPRINGSTEEN
8ILLY BURNETTE
AIR SUPPLY

Hottest

OLIVIA N-J 2-)
DONNA SUMMER 9-4
WILLIE NELSON ]1-§
STEPHANIE MILLS 12-8
DIANA ROSS ld-)0

WAYLON JENNINGS
Hottest

BARBRA STREISAND 7-]
KENNY ROGERS 13-6
STACY LATTISAW 9-7
DONNA SUMMER 20-15
CLIFF RICHARD 25 20

WNOE/New Orleans, LA
Bruce Cramer

HALL & OATES

BARBRA STREISAND
Hottest

DOOBIE BROS 2-1
BARBRA STREISAND 4-2
STEVIE WONDER 8-4
DONNA SUMMER 16-12
CHRIS CROSS 29-23

WRJZ/Knonville, TN
Fred Story

BILLY JOEL

JIMMY HALL

ROGER DALTREY
Hottest:

DOOBIE BROS 2-1
BARBRA STREISAND 3-2
KENNY ROGERS 13-4
WAYLON JENNINGS 16-6
LEO GAYER 24-15

WEAN/Birmingham, AL
Wah Brown

OLIVIA N-2

JOHN COUGAR

RANDY MEISNER

AIR SUPPLY

Hottest :

BARBRA STREISAND 1-1
WILLIE NELSON 9-5
AL STEWART 10-6
CLIFF RICHARD 12-8
KENNY ROGERS 14-9

WTIX/New Oreans. LA
Qary Franklin

BRUCE SPRINGSTEEN
CHRIS CROSS

DON WILLIAMS
KORGIS

WAYLON JENNINGS
Hottemt:

BARBRA STREISAND 4-1
POINTER SISTERS 9-4
STEVIE WONDER 17-12
KANSAS 27-19

LEO SAYER 0-28

Y103/ Jacheonvile, FL
Scott Sherwood

AIR SUPPLY

POCO

RANDY MEISNER
Hottent:

QUEEN -1}

BARBRA STREISAND 7-3
STEPHANIE MILLS 17-9
KENNY ROGERS 2)-12
JACKSONS 30-19

WRVQ/Richmond, VA
BHI Thomas

BRUCE SPRINGSTEEN
RANDY MEISNER
KORG1S

JOHN COUGAR
Hottest:

Hotteat :

BARBRA STREISAND 1-)
KENNY ROGERS 14-5
WILLIE NELSON 17-14
HALL & OATES 23-16
CHR1S CROSS 29-2)

KX104/Nashville, TN
Besu Richerds

RANDY MEISNER
BRUCE SPRINGSTEEN
TIERRA

HARRY CHAPIN
Hottest :

DOOBIE BROS 1-1
KENNY ROCERS 18-6
STACY LATTISAW 16-8
JACKSONS 20-15
SUPERTRAMP 22-19

KHFl/Austn, TX
Ed Voluman

HALL & OATES

AC/DC

EDDIE MONEY

WAYLON JENNINCS
MAC DAVIS

JOHN COUGAR

VAPORS

Hottest

QUEEN 1-1

ELO 4-2

POINTER SISTERS 9-)
DOOBIE BROS 10-5
BARBRA STREISAND 1)-7

KBFM/McAlien
Brownaville, TX
Steve Owens

JIMMY HALL
GEORGE BENSON

SILLY JOEL

CHIC

Hottest :

QUEEN 1-1

STEPHANIE MILLS 8-4
POINTER SISTERS 11-7
KENNY ROGERS 18-8
JACKSONS 19-1]

BX/Miami FL
Bruce Keily

CHRIS CROSS

IRENE CARA

AIR SUPPLY

Hottest

BARBRA STREISAND 3-)
DIANA ROSS [2-5
JACKSONS 15-10
VAPORS 19-11

STEVIE WONDER 21-)2

WQRK/Nortolk, VA
Don Davis

BRUCE SPRINGSTEEN
OLIVIA w/CLIPF
STEVIE WONDER
RANDY MEISNER
Hotteat :

QUEEN 1-]

DOORIE BROS 6-3
PAT BENATAR §-4¢
DEVO 13-9

KENNY ROGERE 18-10

JOHN COUGAR

OLIVIA W/CLIFF
RANDY MEISNER

PAUL SIMON

Hottest

DIANA ROSS 2-}
BARBRA STREISAND 6-2
STEVIE WONDER 10-7
DONNA SUMMEBR [5-8
LEO SAYER 21-12

CK101/Cocos Beach. FL
Steve Ocean

JOHN COUGAR
KORGIS

BARBRA ETREISAND
DR. HOOK

PAUL SIMON

BRUCE SPRINGSTEEN
Hottest

DOOBIE BROS 1-1
KENKY ROGERS 16-9
LEO SAYER 15-10
DIANA ROSS 28-20
BILLY JoEL 33-27

WSEZ/Winston Selem, NC
B0b Ziegler

BILLY JOEL

JOHN COUGAR
STEPHANIE MILLS
RANDY MEISNER
KORGIS

JIMMY HALL

Hottest

DOOBIE BROS 2-1
DEVO 3-2

ALLMAN BROTHERS 4-)
LARSEN-PEITEN BAN 8-7
ROLLING STONES 9-8

WTMA/Cherieston SC
Rick Tracy

LEQ SAYER

KIM CARNES

BARBRA STREISAND
JOHNNY LEE

KORCIS

Hottest

QUEEN 1-1

POINTER SISTERS 8-6
DONNA SUMMER 16~10
STACY LATTISAW 19-16
JACKSONS 23-19

KLAZ/LItde Rock. AR
Dave Tayior

DR. HOOK

MICKEY GILLEY
VAPORS (dp)

AC/DC (dp)

DANDY & DOOLITTLE (dp)
YES (dp)

PAUL StMON

LINDA CLIPFORD
Hottest

POINTER SISTERS 2-]
DONNA SUMMER |1-%
ROCER DALTREY 24 1)
ALl THOMSON 20-1%
KENNY ROGERS 2%-19

KNUS/Delias, TX
Bob McLain

QUEEN
Cod

ALI THOMSON

OLIVIA W/CLIFP

Hottest

BARBRA STREISANO |-}
DOOBIE BROS 3-2

QUEEN A-)

KENNY ROGERS 25-10
LARSEN-PEITEN BAN 16-1)

Springsteen Barbra Stre
Jimenmy Hall Kenny Rogers ’ . ; indicat Bruce
. ) ‘ ; 'or night (RA) indicates
Korgis Doobie Brothers | Music Kay: (DP) indicates the song is getting play during certain parts of the day and/or nig Christopher Cross Doobie Brothern
the song was dropped from the playlist thon re-added.
087/Now Ortesra. LA WFOX/Galnevilie. GA
EAST Q100 York, PA WEBQUAR ' soUT“ WPMPBaton Aougs, LA KELP/RI Peso, TX KPMK/Houston, TX b Henk Dote
Stave Qalegher Tony Hooth Aendy Hice Stan Main Jerry Btosls 8!
—_— _— == RINGBTEEN BARBRA BTRZIBAND
PARALLEL TWO ROGER DALTREY ROBERT JOHN PARALLEL TWO BTCFMANIE MILLS CHR18 CROSS CHRI® CHOES BAUCE SPRI 3 s il
STEVIE WONDER ¢ CHWIS CHOBB
_— NI1ELSON/PEARSON YEs —_— JIMMY HALL narRaN HoaNE 3::;;!. n SRRy WAL CLIMAX WLUES BAND
VAPORDL AN Hotte t
(P TWTERSST B RANDY MIIBNER ot S $2Q/Nsshviile. TH DOOB1E BRos 5-) UBytast | DIRLRILLIANS 452 BABaRA BAUCE spajncs
Steve York DEVON PAYNE AlR SupPPLY 8cooter Devie STACY LATTINAW 10-6  QUEEN 1-1 DOOBIE BHOB § ) BARHAA BTHEISAND 6 1 ggxulcm::cl;uu tdp)
DIANA ROSS SiLLY JorL DONNA SUMMER }1-7 BEVD 10+0 KENNY WOGLRS J8-1 DOR ::M:"I:I'G ey tap)
IPMEL CARA BHUCE BPRINGETEEN AL1 THONBON DIANA WOBS DEVO 14-8 ;:::z :gg;"!li.l:l' STEPHANIE MILLE 21 11 :t:'::onm:m iy A TS
ROGER DALTHEY Hottest Hotteot OLIVIA w/CLIPP CLIPY RICHARD 17-11 A aols 1004 KRBE/Houston, TX BARBRA BTREIBAND 30-24  KENNY ROGERS 10
Jimy uALL BARKRA GTREISAND 2 1 QUEEN 1-1 KORGIS (dp) pgalon Ao LEO BAYER 18-10
0ttes DONNA SUMMER 15-6 POINTEN SISTERE 4 2 URUCE SPRINGATEEN (dp) WGMH/Norfolk VA Deyns Stesie & ~
BAKDHA STHRIBAND & | DIOBIE BROS 107 DOODIZ BROS 10-3 PAUL BINON {dp) ARy FM100/Memphis. TN - oy WOKVKnoxville, TN '3::;:":::-?’ 11: 17
cn-; 42 TRy 13 g0 OVANA ROSE 19 8 JACKBON BROWNE 11-9 Hottest: Mok Willars :f::c;AJ::'N Gery Adkine
POINTER LI
SUPEHTHARD 19 13 ESP R BUORE BpEL| guvoizm g:::r;tx”l.os 6-3 .‘I‘.’h:'khlmu DIANA ROSS KORGIS BARBRA STHEISAND FMP8/Tollohassoe, FL
DIANA KOSL 2) 1@ WHFM/Rochester. NY WQAUY/Bangor, ME KENNY ROGERS 1$-4 STEVIE WONDER BILLY JOEL Al SUPPLY Jimmy olALl;. Michael O'Mehey
Marc Cronin DONNA SUMMER 12-9 RANDY WEIBNER IRV HALL EDDIE RABBITT DAR WILLIANS,
WRHFMochester, NY John Jackson Nott ] OHN COUGAR KORGIS
DOM WILLIAMS 28-2) ROBERT JOHN SRt SX EEHNY WOG J BILLY HURNEET
Deve Mason KENNY LOGGINS 1-1] Hottest Hottest UKNETTL
ve WUCE SPRINGHTEEN OLIVIA w/CLIRP Hotteet, 2 RUCE BPHINGSTEE
¥ DOOBIE BROS 2-2 QUEEN 1 1 DOOBIL BROS (-1 BRUCE Bp N
DIANA W A NOY_RHIElRk L0 Shvln BogiOriande O B )) | SR B TRETBAND 5-) 20 106 DEVO 7-8 TEDDY PENDERGRASS
KENN
ALR SUPPLY V"Psgz oA CHALS MONTAN Tom West A:leusxicsléol? POINTER SISTERS 7-4 DONNA GUMMER 14 9 CLIPP RICHARD 14 }0O AIR BUPPLY
BILLY g0 S Tent Paeahoar CHRTs Rt A T o STEPHANIE MILLS 14 9 ({/pp RICHARD 20-10 STEPHANIE MILLS 16-11  Hottest
3:::"-‘ ) BDARBRA STREISAND 2 | WILLIE NELSON DR. HOOK DONNA SUMMER 20-]6 e e DOOBIE BROS 29-13 LEO SAYER 25-19 gs;::: :ZS:'?“;‘” 2-1
" :
DONNA SUMRER [0-4 tottest RANDY MEISNER Wi nonville,
SARbRA STHEI®AND 3 ACKSON BROWNE 14 8 CARLY BIMON 2-] PAT BENATAR WHBQ/Memphis, TN Scot Majors A ue ORI I ey 22:":3::‘;7 ll; 4
WENNY HOGER:, 1 SUEERTRARD 1500 DOOBIIE! BROE L7104 POLICE Mike Scatzi Rick Lambert Crrispiilay GEORGE BENBON 34-29
DONNAL yurifis 11289 ACKSONS 19 POINTER SISTERS 14-5 Hottest: OLIVIA W/CLIFP i s aHdieh
AL STPWART L4 1) CLIPF RICHARD 20 9 QUEEN -1 CHRIS CROSS DR. HOOK Eiﬁfﬁfm D:"D.Vmo: WKXY/Serssota, FL
WFBUSyracuse. NY DONNA SUMMER 23-11 BARBRA STREISAND 3-2 Hotteat Hottest :
WICC/Bridgeport CT Voot DOOBIE BROS 7 4 QUEEN 1~} KENNY LOGGING | 1 OLIVIA w/CLIPP PAUL S1MON Vony Willlame
Bob Mitchelt WHEB/Portamouth, NH KENNY LOCGINS 18-8 POINTER SISTERS 14-8  wAyLOoN JENNINGS 7 4 AR LVERLY CLNDA CULPRORD Ty
JImmey HALL DONNA SUMMER 20-14 JACKEONE 15-9 CDH 8 S BARBRAA STAEISAND HEATWAVE
RANDY WEISNER 1Lt > Rick Been Bedii® & STEVIE WONDER 13-10  JACKSONS 12-6 u::a:;:z:(s«ransn»o :%xu :::(:l:x:“
RUPEHT HOLMES EEL/Shraveport, KENNY ROGERS 24-19 R 17-10 ol
URUCE SPRINGSTEEN sl B at p Mot ok e agALSusER [T BARDRA STHEISAND 1-1  RUPERT HOLMES DOOBIE BHOS 1.1
Hotitizee BARBRA STREISAND 1 1 BARBRA STREISAND 2-1 WJIDNJackeon. MS KINT/EI Paso, TX giszltlggﬁﬁqig R chawry 2::::3:':“';:‘:51;"‘;
WARNAA, STse 1Al ERCIN LI LI D BRAKJULBRAY. 6-1 b oAl Cindy Crawtord Jim Zippo WILLIE NELSON 14-9 oeEw 1-1 LIPF RICHARD 2 1%
STREISAND STEPHANIE MILLS 9-6 STEPHANIE MILLS 12-7 AC RT 17-10 g JACKSONS 26-19
RENNY; "0‘7""“ :’ . CLIPP RICHARD 1} 7 IRENE CARA 15 10 CHRLS CROSS PAT BENATAR KORG1S AL STEWART |} ggsglhﬂfgs 2-2
DONNA SUMMER 10 HA A h KIM CARNES CHRIS CROSS w/CL And:
WALL & OATES 25 19 ELIsPoATES iRt 2 KENNY ROGERS 20-11 EDDIE MONEY GONIL. COUCAN A e eCLey KQS4/Litde Rock, AR KRNy  ROGERS 2111 WANS FM/Anderson. €
WHEEMuntington, WV K104/Erte. PA WJBQ/Portiand, ME Hottest Hottest VINCE VANCE & Rey Lincoln JARNVIUALL 522520 Nm Bl
d . QUEEN 2-1 QUEEN 3-1 BARBRA STREISAND
Qory Miller O, She no5d MiRS'ONeT POINTER SISTERS 6-) BARBRA STREISAND 7-3 yottest RANDY MEISNER WVLK/Lsxington, KY RANDY MEISNER
BRUCE SPRINGSTEEN BARBRA STRE [ SAND WILLIE NELSON 11-7 DIANA ROSS 12-8 BARBRA STREISAND 2-1 sut.:.v :unnznz Dave Murray ;“nm:o;:mu
N L toN7FLARS O NEW ENGLAND BRUCE SPRINGSTEEN DIANA ROSS 17-10 JACKSONS 13-9 DEVO 6-2 Aot e
EDDIE MONEY EDDIE RABBITT EODIE MONEY JACKSON 19 11 ROLLING STONES 20-17 gyppaTRAMP 12-10 QUEE “‘;‘A ¥ORGIS BRUCE SPRINGSTEEN
GEORGF BENSON “HIC PETE TOWNSHEND STACY LATTISAW 15 11 B0Z SCAGGS 5-3 JOHN COUGAR
OLIVIA W/CLLFP SaCHE KTSA/San Antonio, TX ? DOOBIE BROS 10-6 OLIVIA w/CLIPP Hottest
KORGIS tes wK h, WILLIE NELSON 23-1
Hotteat 1WRaleigh, NC BARBRA STREISAND 1-1
RANDY MEISNER MOLLY WATCHET CARLY SIMON 2-1 John Watton AMY HOLLAND 12-10 PAUL SIMON T
AlR SUPPLY Mo titast BARBRA STREISAND 5-2 Ron McKey WERC/Birmingham, AL JOHN COUGAR 20-16 EDDIE MONEY KENNY ROGERS 18-¢
BHUCE SPRINGSTEEN JOURNLY 3 1| KENNY ROGERS 12 6 JIMMY HALL e e Hottest: JOHN COUGAR 14-9
3 Mark Thompso G100/Mobite, AL
MOLLY HATCHET PETER GABRIEL 1! 6 LIVINGSTON TAYLOR 15-1 DON WILLIAM STACY LATTISAW QUEEN 1-1 CLIPP RICHARD 16-1}
Lo HALL & OATES 15-7 CLIPF RICHARD 17-12 TIERRA ROGER DALTREY ERIC CLAPTON Scort Gritfitn DOOBIE BROS 5,? HALE, SAGATES IR SN|S
STEPHANIE MILLS 2 | POINTER SISTERS 14-9 Hottest LEO SAYZR BILLY JOEL . DIANA ROSS [3¥f0 WSGA/Sevenneh, GA
BARBRA STREISAND ) 2 EDDIE MONEY 16-10 WLBZ/Bangor, ME QUEEN 1-1 LARRY GRAHAM PAT BENATAR KIM CARNES KENNY ROGERS 22-14
KENNY ROGERS 18 9 . DOOBIE BROS 10-6 DON WILLIAMS BARBRA STRE ISAND BILLY JOEL CLIPF RICHARD 23-15 Brady McQrew
Ihcksons o 16 | VI0WCharleston WV e o hotcents . DIANA nGSS e | " huce e
JACKSON, WILLIE NELSON 25-20 ottest: KENNY ROGERS 8-]
Bob Spence e BRI S QUEEN 1-1 DGR N oo CHRIS CROSS PARALLEL THREE .., < wow
yracuse, NY DOOBIE BROS 10-5 R ROSS 20-12 Hottest T T PAT BENATAR
wom:tw. > Simy Ak ii?:gu"itkmas KXX108/Birmingham. AL WAYLON JENNINGS 11-7  Sians oW atie POINTER SISTERS 2-1 KILE/Galveston, TX WAYLON JENNINGS
RANDY MEISNER Hottest Larry O'Doy ROLLING STONES 23-1 ott Taylor J
BobiM oD JACKSONS 23-1% LLING €5 23-18  LARBENFEITEN BAN 9-4 g ooy Hottest
CHR1S CROSS Hottest: QUEEN 1-1 ANNE MURRAY 24-19 CLIFP RICHARD 13-S QUEEN 1-1
DIANA ROSS BIE BR . e PAUL SIMON WLCY/Tampa. FL AL STEWART [2-8 DIANA ROSS BARBRA STREISAND 6-)
BRUCE SPRINGSTEEN POINTER S1ETERS 4 2 2‘;:;‘&3;’:’13".? i BRUCE SPRINGSTEEN WLAC/Nashville, TN Mike Weber AMY HOLLAND 14-9 OLIVIA W/CLIFF CoB 10-6 )
AC/DC BARBRA STREISAND 9-) WILLIE MELSON 21-17 VAPORS Pat Clanclabella KANSAS KENNY ROGERS [2 7
Hottesy AL STEWART 10-7 KENNY ROGERS 24-19 BILLY JOEL OLIVIA W/CLIFF WAAYMuntville, AL Hottest DONNA SUMMER 15-10
BARBRA STREISAND 2 1 LARSEN-FRITEN BAN 15 8 OLIVIA W/CLIFF DON WILLIAWS GEORGE BENSON Jim Kendricks QUEEN §-1

BARBRA STREISAND 6-4
AL STEWART 9-7 95SGF/Savannah. QA
LARSEN-PEITEN BAN 168-10 Jet! Devie

STACY LATTISAW 20-1)
JOHN COUGAR

KSELU/Lubbock, TX JIMMY HALL
BILLY JOEL
Sen Cdeces RANDY MEISNER
RANDY MEISNER PAUL SIMON
BRUCE SPRINGSTEEN Hottest:

XORGIS DOOBIE BROS 1-1

PAUL SIMON DONNA SUMMER 13-7
ROGER DALTREY KENNY ROGERS 19-12
Hottests HALL & OATES 26-16

WILLIEZ NELSON 24-19

2102/Savanneh. GA
Brady McQraw

DOOBIE BROS 1 1
DONNA SUMMER 6-)
WILLIE NELSON 8-4
JACKSONS 10-5
XENNY ROGERS 14-7

BRUCE SPRINGSTEEN

PAUL SIMON
WCAQ/Columbuye, @A Hottest
Joe McClure QUEEN 1-1

cbe 4-2

RANDY MEISNER

BRUCE SPRINGSTEEN
AIR SUPPLY

WAYLON JENNINGS
HARRY CHAPIN

Hottest

QUEEN 1-1}

BARBRA STREISAND 7-4
AL STEWART 12-9
KENNY ROGERS 27-16

KENNY ROGERS 20-10
JACKSONS 21-14
HALL & OATES 2)-1%

KQIZ-FM/Amadiio, TX
Cheis Manning

CHRIS CROSS
BJLLY JoeL
JOHN COUGAR

CHRIS CROSS 24-17 ALl THOMSON
Hottest:

WFLB/Fayettevilie. NC QUEES 1.1

Larry Cannon JACKSON BROWNE 14-5

KANSAS 16-8

DR. HOOK KENNY ROGERS 20-9
CHRIS CROSS POCO 21-11

JOHNNY LEE

AIR SUPPLY KVOULiatayetie. LA
WAYLON JENNINGS Kim Canerd

DIANA ROS$

VIOLA wILLS (dp) DR. HOOK

ROBBIN THOMPSON (dp) XKOOL & THE GANG
Hottest. OLIVIA w/CLIPP
QUEEN 1-1 BRUCE SPRINGSTEEN

POINTER SISTERS B-4
KENNY ROGERS 21-14¢
JACKSONS 25-19
LED SAYER D-2%

WHHY/Montgomery, AL
Rich Thomes

RANOY MEISNER
BARBRA STREISAND

BRUCE COCKBURNM
Hottest

CAMERON 9-)

MICHAEL HENDEZRSON [0-5
JACKSONS 20-11

JOHN COUGAR 2i-16

LEO SAYER 26-20

WXLK/Roanoke VA
Russ Brown

KORGIS
JOHN COUGAR BRUCE SPRINGSTEEN
Hottest IRENE CARA

BARBRA STREISAND 2-) EDOIE RABBITT
KENNY ROGERS 12-6 QUEEN
CLIFF RICHARD 17-10 AC/DC

HARRY CHAPIN
DONNA SUMMER

STEPHANIE MILLS 19-1)
CHRIS CROSS 22-17

Hottest
WISE/Asheville. NC KENNY ROGERS 8-1
John Stevens DEVO [4-$

HALL & OATES 15-9
SUPERTRAMP 20-14
PAT BENATAR 24-36

NIELSON/PEARSON {RA
PAUL SIMON

poLICE

WAYLON JENNINGS
BARBRA STREISANO
Hottest

BARBAA STREISAND 4-}
WILLIE NELSON 1}-¢
KENNY ROGERS 19
ROLLING STONES 24-14
HALL & OATES 25-17




RER/Friday, October 17, 1980

MIDWEST
Most Added. Hottest

i

ADDS & HOTS

Bruce Springsteen Kenny Rogers
Bruce Springsteen Barbra Streisand Randy Meisner Barbra Streisand
Crhisfoz";’ Cross o K""‘“VBR"Q"" Music Key: (DP) indicates the song is getting play dwing certain parts of the day and/or night (RA) indicates | Christopher Cross Doobie Brothers
i oobie Brothers| ., cong was dropped from the playlist then re-added. Korgis
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WEST
Most Added. Hottest

WOHO/Toledo, OM

WGBF/Evansville, IN KKLS/Rapid City, SO

MIDWEST

Jott McCarthy B.J. Hunter Mark Hahn
PARALLEL TWO ROGER DALTREY STACY LATTISAW RANDY MEISNER
KORGIS ROBBIN THOMPSON CLIMAX BLUES BAND
Hottest PETE TOWNSHEND AIR SuPPLY
$20Columbus. OH BARBRA STREISAND 4-1  NIELSON/PEARSON OLIVIA W/CLIFF
Teri Nutter CARLY SIMON 6-4 RANDY MEISNER Hottest
LEO SAVER BOZ SCAGGS 12-8 BENNY MARDONES DOOBIE BROS 2-1

KENNY ROGERS 19-12
DONNA SUMMER 18-1$

Hottest:
BARBRA STREISAND 4-1
DOOBIE BROS 3-2

BARBRA STREISAND 7-2
'CLIFF RICHARD 11-3
WILLIE NELSON 16-5

CHRIS CROSS
BRUCE SPRINGSTEEN (dp)

gﬁiiﬁ:x WVIC/East Lansing, M) POINTER SISTERS 9-5 POCO 17~7
< KENNY ROGERS 19-
DOOBIE BROS 2-2 Jim St John g0t KKAC/Sioux Falls, SD
BARBRA STREISAND 3-3 BENNY MARDONES Don Nordine
CARLY SIMON 6-4 . BILLY JOEL WRBR/Sound Bend. IN
KENNY ROGERS 15- GEORGE BENSON Jos Lightner BILLY JOEL
Hottest: KANSAS
KIOA/Dee Moines, 1A QUEEN 1-1 ROGER DALTREY KORGIS
A W. Pantojs BARBRA STREISAND 2-2 BRUCE SPRINGSTEEN OLIVIA W/CLIFF
DOOBIE BROS 3-3 JIMMY HALL Hottest:
JIMMY HALL
KENNY ROGERS 23-6 Hottest:
DT CODAR DONNA SUMMER 25-18 BARBRA STREISAND 1-1  XKXUGrand Forks ND
s A OLIVIA N-J 12-4 Rick Scott
Hottest KSTY/Dsvenport 1A KENNY ROGERS 21-11
QUEEN l;: i5 Mike Kenneslty WILLIE NELSON 19-14 AIR SUPPLY
CARLY SIMON DONNA SUMMER 20-16 JIMMY HALL
l SUPERTRAMP 19-12 PAT BENATAR M. MANCHESTER
KENNY ROGERS 20-13 DIANA ROSS WEFMI/Chicago, iL Hottest:
DIONNE WARWICK 24-15 JIMMY HALL Bill Gembie BARBRA STREISAND 1-1
Hottest: CARLY SIMON 5-3
HOPMIDEIANGACltys 0K BARBRA STREISAND 2-1 AL STEWART CLIFF RICHARD 12-7
Chuck Morgsn BOZ SCAGGS 8-5 CHRIS CROSS KENNY ROGERS 16-10
FACKEDHS STEPHANIE MILLS 10-6 BRUCE SPRINGSTEEN ROGER DALTREY 17-13

KENNY ROGERS 13-7
CLIFF RICHARD 11-8

Hottest:
DOOBIE BROS 2-1

ROLLING STONES

WEAQ/Esu Claire. W)
WAYLON JENNINGS

KENNY LOGGINS 4=
Hottest WISM/Madison, W1 e o 4 Bick:Aober
QUEEN 1-1 Semanthe Jones PAT BENATAR 12-8 ALl THOMSON
BARBRA STREISAND 6 2 EDDIE RABBITT 14-10 NIELSON/PEARSON
KENNY ROGERS 12-7 CHRIS CROSS ROGER DALTREY
CpB 13-10 N1ELSON/PEARSON WZOK/Rockford, IL Hottest:

LARSEN-FEITEN BAN 26-16

KANSAS

Hottest:

DOOBIE BROS 2-1
CLIFF RICHARD 11-6
KENNY ROGERS 18-8

GERRY RAFPERTY 1-1
EDDIE RABBITT 2-2
BILLY JOEL 4-3
CHICAGO 9-7

HALL & OATES 13-11

Tom Hunter

KENNY ROGERS
HALL & OATES
DIANA ROSS

KRAV/Tulsas. OK
Gary Reynolds

KORG1S

DONNA SUMMER 29-19 PAT BENATAR (dp)
JIMMY HALL JACKSONS 30-21 BRUCE SPRINGSTEEN (dp) YRKA/Racine. Wi
RUPERT :OL"[S AC/DC (dp) Steve Warren
e | KEYN.FMWichita, KN Hottest:

DOOBIE BROS 2-1 CHRIS CROSS

DON WILLIAMS 2-1 Lee Cory BARBRA STREISAND 3-2 SCOTT WILK & WALL

Do okare i::?l CHRIS CROSS DONNA SUMMER B-$ COMMODORES

CLIFF RICHARD 17-12 BILLY JOEL STEPHANIE MILLS 12-9 PAUL SIMON

d DIANA ROSS SUPERTRAMP 17-13 Hottest:

STEPRANIE MILLS 23-17  DLi¥R PO QUEEN 1-1

KZ9VPeoris, IL N1ELSON/PEARSON Z104/Medison. W1 BARBRA STREISAND 6-2
JIMMY HALL i JOHNNY LEE 13-11

Lou Patrick Hottest STEVIE WONDER 17-12
BARBRA STREISAND 2-1  BRUCE SPRINGSTEEN DONNA SUMMER 25-18

AL (et KENNY ROGERS 12-5 DIANA ROSS

EATBENATAR LARSEN-FEITEN BAN 10-6 JIMMY WALL WSPT/Stevens Point, Wi

:;:'t-:":‘?“- CLIFF RICHARD 15-7 STEPHANIE MILLS Pat Martin

e te N Ol HALL & OATES 17-8 Hottest: teidh T

BARBRA STREISAND 3-2 ahpRy, DOoGEAS) 1= BEve KRA

STEPHANIE WILLS 11-7  XWEN/Tulss OK SR §'z enend dact

KENNY ROGERS 17-9 fogda Curtly BARBRA STREISAND 11-4 Hottest:

ABASTEARTHN TR BRUCE SPRINGSTEEN BILLY JOEL 17-11 PR AL R

DEVO 4-

WGRD/Grand Rapids, MI RUPERT HOLHES WIKS/Indlanapolis, IN DONNA SUMMER 13-9

Rsy Baker PAUL SIMON Mike Tinnes SUPERTRAMP 18-13

STEPHANIE MILLS SLIVIA W/CLLFF DIANA ROSS o T A

Hottest: e CHEo KDVV/Topeks. KS

S Eon 3vd BENNY MARDONES Ac/DC Rocky Roberts
Hottest: BRUCE SPRINGSTEEN

BARBRA STREISAND 12-3 o ppy ) STEPHANIE MILLS ROGER DALTREY

DIANA ROSS 9-4

POINTER SISTERS 4-2  JIMMY HALL LEO SAYER
DooBIE BROS 11-6 WILLIE NELSON 14-B DOOBIE BROS RANDY MEISNER
Wi DEVO 16-9 Hottest BILLY JOEL
osh i g ROLLING STONES 36-29  QUEEN 1-1 Hottest:

Dick Thompson
AMY HOLLAND

BARBRA STREISAND 2-1
DONNA SUMMER 8-4
DEVO 9-5

KENNY LOGGINS 4-2
DOOBIE BROS 9-4
POINTER SISTERS 12-5

WYFM/Youngstown. OH

ROGER DALTREY Jet! Tobin BARBRA STREISAND 13-8 CLIFF RICHARD 10-6
JIMMY HALL KENNY ROGERS PAT BENATAR 23-16
Hottest: e USYSouth Bend. IN

BARBRA STREISAND 1-1

DONNA SUMMER 5-2 QUEERFTL= N osstid

KQWB-FM/Fergo. ND
Richards/Waters

KENNY LOGGINS 2-2
CARLY SIMON 10-4
BARBRA STREISAND 12-7

CLIFF RICHARD 15-6
WILLIE NELSON 18-9
KENNY ROGERS 21-13

KENNY ROGERS
STEPHANIE MILLS

POINTER SISTERS 18-10 SUPERTRAMP JOHN COUGAR
N Hottest: PAUL SIMON
PYMEE O WONRS WTWR/Doetroit, M1 QUEEN 9-1 VAPORS
John Curry Kurt Kelly DIANA ROSS 8-2 BRUCE SPRINGSTEEN
g OLIVIA N-J 10-6 CLIMAX BLUES BAND
é:gst;:oss DETROIT LIONS DONNA SUMMER 19-8 POLICE
’ syt S HALL & OATES GEORGE BENSON 12-9 BABYS
bOGETEY BROSTL-1 STACY LATTISAW sg;(c:nv
LEO SAYER A
QUEEN 3-1 Hottest: WDJX/Dayton, OM Hottest :

CARLY SIMON 7-4
POINTER SISTERS 12-8
KENNY ROGERS 21-13
WNAP/Indlanepolls, IN
Dennts Jon Balley

DETROIT LIONS A-1 Mark Elliott
BARBRA STREISAND 2-2
DONNA SUMMER 11-10

STEPHANIE MILLS 18-18

CLIFF RICHARD 26-22

ROGER DALTREY 3-1
KANSAS 12-10
JACKSON BROWNE 17-11
CLIFF RICHARD 19-15
HALL & OATES 23-19

DONNA SUMMER
CARLY SIMON
STEPHANIE MILLS
CHR1IS CROSS

PAT BENATAR

KWW/ Waterioo, |A

LEO SAYER WAKX/Duluth, MN AMY HOLLAND
BRUCE SPRINGSTEEN Bruce McGregor Hottests D SRS,
AC/DC DOOBIE BROS 2-1 WAYLON JENNINGS
| JACKSON BROWNE ROGER DALTREY POINTER SISTERS 7-5 JIMMY HALL
HoUte BRUCE SPRINGSTEEN CARLY SIMON A-8 OLIVIA W/CLIFF
. QUEEN 1-1 AIR SUPPLY DEVO 14 9 Hottest
DOOBIE BROS 6-4 POLICE AL STEWART 13-10 QUEEN 1-1
BOZ SCAGGS 9-5 Hotteaon DIANA ROSS 4-2
DONNA SUMMER 10-6 QUEEN 1-1 POINTER SISTERS 10-4

BARBRA STREISAND 11-7  poiiBronce 4 o PARALLEL THREE  _;// /: \fison 16-9

DOOBIE BROS 7-4 CARS 20-11

WNCIIColumbus, OH BARBRA STREISAND 8-5  KFYR/Bismaerck ND

SieTeawards WILLIE NELSON 9-6 Dsn Brennen KELO/Sioux Falls. SO
Paul Wescott

WNAM/Appleton-Oshkosh, Wi
Jay Tyler

BRUCE SPRINGSTEEN
ROGER DALTREY

CHRIS CROSS
HALL & OATES

OLIVIA W/CLIFF

Hottest: Hottest :

Efﬁmsfﬁfﬁ BRUCE SPRINGSTEEN QUEEN 1-1 BARBRA STREISAND 1-1
KANSAS BILLY JOEL DOOBIE BROS 3-2 QUEEN 3-2

Hottest: AIR SUPPLY HALL & OATES 13-10 CARLY SIMON 4-3
QUEEN 1-1 NIELSON/PEARSON POCO 15-11 KENNY ROGERS 7-5
CARLY SIMON 8-) Hottest: AL STEWART 20-17 CLIFF RICHARD 9-6

DOOBIE BROS 1-1
CLIFF RICHARD 5-2
DONNA SUMMER 7-3
KENNY ROGERS 13-4
SUPERTRAMP 11-6

BOZ SCAGGS 12-8
KENNY ROGERS 17-9
SUPERTRAMP 22-15

WEST

PARALLEL TWO

KCPX/Selt Lake City. UT
Gary Wsidron

DANDY & DOOLITTLE
RANDY MEISNER
JACKSONS

ROBERT JOHN
Hottest:

DOOBIE BROS 1-1
POINTER SISTERS 5-3
DONNA SUMMER 12-$5
KENNY ROGERS 10-6
CLIFF RICHARD 15-9

KENO/Las Vegas, NV
Bill Alexander

XORG1S

OLIVIA W/CLIFF
WAYLON JENNINGS
RANDY MEISNER

JImmY HALL

KIM CARNES

Hottest

BARBRA STREISAND 3-1
DOOBIE BROS 4-3
DONNA SUMMER 10-5
STEPHANIE MILLS 11-6
DEVO 12-8

KERN/Bakersfield, CA
Guy Davis

CHR1S CROSS

JIiMmy HALL

KORG1S

VAPORS

Hottest

BARBRA STREISAND 3-1
CLIFF RICHARD 12-9
STEPHANIE MILLS 16-11
KENNY ROGERS 20-15
JACKSONS 25-21

KGW/Portdand. OR
Jenis Wojnlak

STEPHANIE MILLS
JImMMY HALL

ALI THOMSON

Hottest:

DIANA ROSS 1-1

PAUL SIMON 3-2

CARLY SIMON 5-3

BOZ SCAGGS 7-4

BARBRA STREISAND 10-6

KJRB/Spokane. WA
Brian Gregory

BARBRA STREISAND
KORGIS

POLICE (dp)

BRUCE SPRINCSTEEN (dp
ANGEL CITY (dp)
Hottest:

QUEEN 1-1

BARBRA STREISAND 5-2
DOOBIE BROS 6-4
XENNY ROGERS 19-11
JACKSONS 20-12

KROY/Secremento, CA
Bob Maiik

BURT REYNOLDS

QUEEN

BRUCE SPRINGSTEEN
Hottest:

QUEEN 1-1

DEVO 10-3

ROLLING STONES 22-16
SUPERTRAMP 25-20
DONNA SUMMER 29-21

KRQ/Tucson, AZ
Dave Venstone

BARBRA STREISAND
PAT BENATAR

BRUCE SPRINGSTEEN
ROLLING STONES
Hottest:

BARBRA STREISAND 1-1
KENNY ROGERS 14-5
HALL & OATES 20-17
LEO SAYER 24-18
CHRIS CROSS 30-21

KRSP/Selt Lake City. UT
Lorraine Winnegar

RANDY MEISNER

BRUCE SPRINGSTEEN
Hottest:

DOOBIE BROS 1-1

PAT BENATAR 8-2

DEVO 9-1
LARSEN-FEITEN BAN 7-4
ROLLING STONES 12-9

KRUX/Phoenix, AZ
Bobby Rivers

CHRIS CROSS

JIMMY HALL

DANDY & DOOLITTLE
SUZ1 QUATRO
JOHNNY LEE

EDDIE MONEY
WAYLON JENNINGS
Hottest:

QUEEN 1-1

DEVO 9 4

DONNA SUMMER 10~-5
SUPERTRAMP 19-12
CLIFF RICHARD 20-13

KTAC/Tacoms WA
Seen Carter

AC/DC

RANDY MEISNER
DIANA ROSS
Hottest:

QUEEN 1-1

CARLY SIMON 6-2
POINTER SISTERS 7-3
PAT BENATAR 10-7
DOOB1E BROS 16-9

KTKT/Tucson. AZ
Ed Alexander

KORG1S

BRUCE SPRINGSTEEN
POLICE

QUEEN (dp)
SUPERTRAMP (dp)
Hottest :

BARBRA STREISAND 1-1
KENNY ROGERS 9-3
CHRIS CROSS 26-17
LEO SAYER 27-18
BILLY JOEL 29-23

Y94/Fresnc, CA
Ray Appleton

LEO SAYER

CHRIS CROSS
Hottest:

QUEEN I-1

POINTER SISTERS 6-3
DOOBIE BROS 8-4
DONNA SUMMER 9-5
VINCE VANCE &... 15-6

KLUC/Las Vegas, NV
Dave Anthony

BARBRA STREISAND
LEO SAYER

JIMmy HALL

BRUCE SPRINGSTEEN
Hottest

DOOBIE BROS 2-1

cbs 3-2

BARBRA STREISAND 7-5
KENNY ROGERS 22-10
WILLIE NELSON 18-14

KMJK/Pordand. OR
John Shomby

RANDY MEISNER
OLIVIA W/CLIFF
VAPORS

Hottest:

QUEEN 1-1

BARBRA STREISAND 5-2
DONNA SUMMER 20-11
CLIPF RICHARD 23-15
HALL & OATES 26-18

KIOY/Fresno, CA
Rick Shannon

BRUCE SPRINGSTEEN
KIM CARNES

EDDIE MONEY
POLICE

KORGIS

Hottest:

BARBRA STREISAND 4-1
KENNY ROGERS 18-4
DOOBIE BROS 17-5
SUPERTRAMP 16-9
JACKSONS 26-11

KYNO-FM/Freeno, CA
WalkerfOemory

ROLLING STONES
BILLY BURNETTE

LA TOYA JACKSON
Hottest.

POINTER SISTERS 1-1
VINCE VANCE &... 8-2
FATBACK BAND 5-3
JACKSONS 10-8

DEVO 24-18

K2ZZXAlbuquerque. NM
Crhis Carey

JACKSONS

ROLLING STONES
CHR1S CROSS

Hottest:

BARBRA STREISAND 1-1
DOOBIE BROS 2-2
POINTER SISTERS 9-3
KENNY ROGERS 20-9
WILLIE NELSON 25-17

FM102/Sacremento, CA
Blity Menders

DEVO

STEVIE WONDER

JIMMY HALL

Hottest:

QUEEN 1-1

DIANA ROSS 16-10
STEPHANIE MILLS 18-13
$.0.S. BAND 14-15

AIR SUPPLY 21-20

KSPZ/Colorado Springs. CO
Mike Daniels

AMBROSIA

RANDY MEISNER
JOHNNY RIVERS

PAUL SIMON

Hottest

BARBRA STREISAND 1-1
CLIFF RICHARD 8-5
HALL & OATES 15-11
DONNA SUMMER 17-12
KENNY ROGERS 21-15

KYSN/Colorado Springs, CO
Mark Murray

DANDY & DOOLITTLE
OLIVIA W/CLIFF
RANDY MEISNER
PAUL SIMON

BURT REYNOLDS (dp)
Hottest:

QUEEN 1-1

CLIFF RICHARD 4-3
DONNA SUMMER 5-4
JACKSONS 10-7
STEPHANIE MILLS 18-10

KZ2ZP/Phosnix, AZ
Steve Goddard

KDZA/Pueblo, CO
Rip Avina

BRUCE SPRINGSTEEN
RANDY MEISNER

CHRIS CROSS
RANDY MEISNER

PAUL SIMON ROGER DALTREY
Hottest: AC/DC

DOOBIE BROS 1-1 KIM CARNES
KENNY ROGERS 6-1 KORGIS

CLIFF RICHARD B-6 JOHNNY RIVERS
CHRIS CROSS 17-11 Hottest

BILLY JOEL 21-16 DOOBIE BROS 2-1
KENNY ROGERS 18-8
AMY HOLLAND 14-9
WILLIE NELSON 21-16
CLIFF RICHARD 24-17

KHYT Tucson, AZ
Rich Brother Robbin

CARLY SIMON (RA)

AIR SUPPLY KFXD/Boise, ID
KOOL &5 THE GANG I

BOB MARLEY SRl
CHRIS CROSS AIR SUPPLY
JONES GIRLS BILLY JOEL

POINTER SISTERS JIMMY HALL (dp)

NIELSON/PEARSON PAT BENATAR (dp)

LTD NIELSON/PEARSON (dp
CAMEO Hottest:

BRUCE SPRINGSTEEN BARBRA STREISAND 3-1
Hotfest: CARLY SIMON 11-6
QUEEN 1-1 DEVO 13-9

BARBRA STREISAND B8-S CLIFF RICHARD 14-10
DEVO 10-6 KENNY ROGERS 17-13
ZAPP 22-9

TOM BROWNE 18-10

KEZR/San Jose. CA
Bob Harlow

KOOK/Billings, MT
Dennis Nichots
AIR SupPLY

STACY LATTISAW
BILLY BURNETTE

BRUCE SPRINGSTEEN
RANDY MEISNER

MAC DAVIS DR. HOOK
Hottest CLIMAX BLUES BAND
BARBRA STREISAND 1-1 Hottest:

DOOBIE BROS 2-2
XENNY ROGERS 13-5
HALL & OATES 22-17
WILLIE NELSON 23-19

KIDD/Monterey, CA
Ron Rodrigues

DOOBIE BROS 2-1
KENNY LOGGINS 4-2
DONNA SUMMER 7-5
DEVO 14-8

AL STEWART 12-9

KRLC/Lewiston, 1D

Steven Alan Macketvie
RANDY MEISNER

KORGIS BRUCE SPRINGSTEEN
BRUCE SPRINGSTEEN BILLY BURNETTE
LEO SAYER JACKSONS

Hottest: RANDY MEISNER
QUEEN 1-1 CHRIS CROSS

POINTER SISTERS 12-5 PAUL SIMON

STEPHANIE MILLS 20-10 POLICE (dp)
DONNA SUMMER 18-12 Hottest:
KENNY ROGERS 23-15 DEVO 1-1

DOOBIE BROS 8-4
KSSIRIzsimIce POINTER SISTERS 16-9
Sen Bernardino, CA AC/DC 19-11

Bob West KENNY ROGERS 29-21
LEO SAVER

ie eaohe KSLY/San Luts Oblspo, CA
Hottest : Don Potter

DEVO 1-1

ERRAS 2 JOHN COUGAR

ALI THOMSON

DON WILLIAMS

RANDY MEISNER
Hottest

DOOBIE BROS 1-1
DARBRA STREISAND 2-2

STEPHANIE MILLS 9-5
POINTER SISTERS 11-6
KENNY ROGERS 14-8

KKXX/Bakersfiold, CA

Chris Squires POINTER SISTERS 8-3
BRUCE SPRINGSTEEN KENNY ROGERS 19-13
JIMMY HALL ROLLING STONES 26-24
HARRY CHAPIN
KORGIS KENI/Anchorage. AK
MOLLY HATCHET Randy Robbins
Hottest:
KENNY LOGGINS 2-1 DIRTHERND,
DEVO 4-2 BILLY JOEL

HUDSON

DOOBIE BROS 5-1
BARBRA STREISAND 11-4
DONNA SUMMER 13-10

KASH/Eugene, OR

RANDY MEISNER
NICK GILDER
ROCKY BURNETTE
BILLY BURNETTE
Hottest:

Andy Basber PAUL SIMON 1-1
DIANA ROSS GEORGE BENSON 43
ROGER DALTREY NATALIE COLE 10-4
KORGIS DOOBIE BROS 14-10
Hottast KENNY ROGERS 23-11
QUEEN 1-1

KYYA/Billings, MT
Jack Bell

BARBRA STREISAND 2-2
STEPHANIE MILLS 14-6
BILLY JOEL 21-13

SUPERTRAMP 20-15 CHRTSHEROSS

NIELSON/PEARSON
K98/Provo, UT BRUCE SPRINGSTEEN
KORGIS
ol T CLIMAX BLUES BAND
CHRIS CROSS Hottest:
BILLY JOEL QUEEN 1-1
Hottest: DOOBIE BROS 4-2

DONNA SUMMER 11-7
POINTER SISTERS 15-10
DEVO 18-13
KAT!/Casper, WY

Donna Foxx

DOOBIE BROS 2-1
DONNA SUMMER 11-5
KENNY ROGERS 15-7
CLIFF RICHARD 14-8
SUPERTRAMP 19-11

PARALLEL THREE

OLIVIA W/CLIFF

POLICE
KBOZ/Bozeman. MT STACY LATTISAW
Paul Ehlis MAC DAVIS
AIR SUPPLY LERUC 8

U N 1-
PAUL SIMON OUEEN 121

CLIFF RICHARD 5-2
DOOBIE BROS 8-5
DONNA SUMMER 16-11
STEVIE WONDER 32-25

OLIVIA W/CLIFF
STEVIE WONDER
KORGIS

Hottest -

BOZ SCAGGS 3-1
BARBRA STREISAND 4-2
KENNY ROGERS 14-11
WILLIE NELSON 28-21
HALL & OATES 29-25

KCBN/Reno, NV
Larry Irons

RANDY MEISNER
BILLY BURNETTE
NIELSON/PEARSON
JIMMY HALL
Hottest:

DOOBIE BROS 6-1
POINTER SISTERS 7-4
BARBRA STREISAND 10-6
DEVO 14-9

IRENE CARA 13-10
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PARALLELS

Puraliel I: Selected stations In major markets that are format domi
nant® and/oraxarta signiticant nationslintiiance

FParalle! H: Selectad stations in secondary mackets that are format
dominant® and/or axert a signiticant local or regional intluence This
paralinl may aiso contmin some major markat stations that do not

Quality for parallalone status.

Porallel I1I: Selocted stations In smaler markets that are format
dominant® and/or exarta significant local intluence, This parallel may
contain some secondary market stations that do not qualify for

parallel two st tus,

Note: (*JFormar dominance is based on the Monday-Sunday, 6AM.
12Midnight, total parsons 12 plus shares as published by Arbitron.
All present and possible future reporting stations are evaluated and
updated twice annually. These avaluations ke place in January

and July.

* OENOTES FIRST WEEK IN PARALLELS.
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DARYL HALL & JOHN OATES
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