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Ross Brittain. Brian Wilson
INGRAM RETURNS
TO AFTERNOONS

Ross & Wilson
To Join WABC

Former 793/Atlanta team Ross
& Wilson (Ross Brittain and Brian
Wilson) have signed a long term
agreement with WABC/New York.
and will begin doing moming drive
for the station March 9. Dan In-
gram, currently WABC's mormning
personality, will resume his long
held afternoon shift on the same
date

WABC Operations Director Jay
Clark told R&R, “‘All of us are
very excited to have a morning
team with the versatility of Ross
& Wilson. Their spontaneous hu-
mor and rapport is ideally suited

WABC/See Page 20

Barbis Heads
Geffen Promotion

%

Johnny Barbis
Johnny Barbis has been named
Director of Promotion for Geffen
Records. In making the appoint-
ment, Geffen President Ed Rosen-
blatt said, “I am thrilled to get
someone of Johnny's stature in the
business. I have wanted to work
with him for a long time and I'm
glad the opportunity has finally
presented itself. His energy, enthu-
siasm, and expertise will be inval-
uable assets to the Geffen Rec-
ords effort.”
Barbis, who was most recently
BARBIS/See Page 20

New Orleans Gets First U.S.
Commercial Shortwave Station

Employing a littleknown law
passed in 1948, WRNO/New Or-
leans owner and General Manag-
er Joseph Costello I11 has received
permission to construct and oper-
ate the only commercial interna-
tional shortwave radio station in
the United States. With a licensed
power of 100 kw and an effective
radiated power of three million
watts, the *‘superstation’’ should
theoretically reach Central and
Eastern Canada, much of Central
America, Western and Central
Europe, and Scandinavia.

The United States Information
and Educational Exchange Act of
1948 (which created the Voice Of

Bill Figenshu
Figenshu
Viacom’s VP

Of Programming

Bill Figenshu has been promoted
at Viacom Radio to VP/Program-
ming. He had been National Pro-
gram Director of the company’s
eight-station division.

Viacom Radio President Al
Greenfield commented that Figen
shu’s appointment is ‘indicative
of the importance we place on the
progress of programming efforts
. .. He has assembled an outstand-
ing staff at station level, establish-
ed directions, and has already
made great strides toward reach-
ing those goals. The move also ex-
presses confidence in the future
excellence of the programming at
all Viacom radio stations."

Figenshu told R&R, “I'm very
happy: I thought it was a great
vote of confidence. In essence,
Viacom is reassuring me of its
support after I've been in this
position a year now. It's part of
the rebuilding of the radio divi-
sion, and I'm glad I could be very
much a part of it all.”” He added,
“] am encouraged by the progress
we have made in the program-
ming departments at our stations.
I look forward to the challenges of
1981 and beyond.”’

America) prohibits government-
sponsored operations from having
a monopoly on shortwave for in-
ternational broadcasting. Costello
used that 1948 statute in success-
fully petitioning the FCC for the li-
cense
In explaining just what he plans
to do with a worldwide shortwave
station, Costello told R&R, “The
background of the Communica-
tions Act says that international
stations will be licensed to private
individuals and organizations to
promote international understand-
ing, good will, and the American
way of life. Now, to me there's
nothing more American in our cul-
ture than rock music and fast
foods. WRNO plays contemporary
rock music and I plan to literally
simulcast a portion of the day.
I hope that this new station will
serve as a window through which
people in the North American con-
tinent, Europe, and any other
countries that can hear it will be
SHORTWAVE/See Page 20

Francis Named
President/GM
Oof WWWE

George Francis, until recently
VP/GM of WAKY/Louisville (R&R
2-13). has been named President &
General Manager of Gannett’s
WWWE/Cleveland. Gannett Ra-
dio division President Joe Dorton
told R&R, “Of all the people I
looked at and talked to about the
job, George had the superior track
record with all the right ingredients.
He has an excellent knowledge of
programming and promotion, and
1 am delighted that we were able
to attract him.”’

Francis commented. “I think

FRANCIS/See Page 20
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John Lander

Lander To

Manage WCKX

KGB/San Diego Program Di
rector John Lander has been
named General Manager of Metro-
plex's WCKX/Tampa. The move
marks Lander’s return to Tampa
where he previously program-
med WLCY, following over a year
at KGB. Metroplex Group VP
David Ross told R&R, *I think the
trend in the 80's will be for a lot
more program directors to move
into management, but John has al
ready proven himself to be much
more than a PD. John will make a
fine manager and he can certainly
stand toe-to-toe with anyone when
it comes to promotion. As you
know, Metroplex is very promo-
tionally-oriented and John’s qual
ifications make him the perfect
choice.”

Lander commented, ‘“Metroplex
is a company that definitely has a
commitment to win. When the job
offer was made, I didn’t even stop
to consider it; I knew my answer
had to be yes. It's great to know
that a company with their reputa
tion can look beyond the sales
ranks in selecting management
personnel. I am very happy to be
returning to my home — Tampa
Bay."”

Lander officially takes over at

LANDER/See Page 20

Kale Joins Radio Marketing Concepts

Richard Kale, who recently re-
signed as President of Golden
West Radio (R&R 2-6), has joined
the management/sales-oriented
consultation firm Radio Market-
ing Concepts as Vice President.
RMC, based in Warenton, VA (near
Washington, DC), consults a num-
ber of radio stations and broad-
cast groups (including Golden
West)

RMC President Norman Gold-
smith commented to R&R, “Work-
ing with Golden West and Richard
Kale was a delight, and we're
very happy to have a man of
his vision and experience to aid
in our expansion plans.” Kale
said, *‘Our main thrust is to devel-
op a more professional business
approach to our industry. There’s

a definite need for this service

there’s been such a proliferation

of programming consultancies, but
KALE/See Page 20

McCauley Takes
Blair Sr. VP Post

Dick McCauley has been named
Senior Vice President/Stations for
Blair Radio. Most recently, McCaul
ey served as Vice President of the
ABC Entertainment Network.

Blair Radio President John Bo-
den, commenting upon McCauley’s
appointment, told R&R: “We think
it's terrific. We're very pleased to
get someone of his caliber. Dick’s
a super guy and will fit in very
well with our company.”’
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Washington Report

FCC LISTS “DO'S AND DON'TS" UNDER DEREGULATION

Radio Deregulation Takes Effect April 3

The FCC issued its final rules on radio deregulation
Tuesday and said they will become effective April 3. Ob-
servers now expect a flurry of legal activity as public in-
terest groups take advantage of a 30-day period during
which they can ask the FCC or the U.S. Court of Appeals
for a stay to block deregulation. In releasing the rules, the
Commission clarified its positions on the key deregulation

provisions.
Non-entertainment

Percentages Lifted

The Commission eliminated its
percentage requirements for non-
entertainment programming, say-
ing, “‘Other than responsive issue
programming, stations need not,
as a Commission requirement,
present news, agricultural, etc.
programming.” The lifting also
applies to religious and public af-
fairs programming.

The Commission said it does not
expect broadcasters to meet every
group’s needs but it does anticipate
continued news and public affairs
programming “in amounts to be
determined by the discretion of
the individual broadcaster guided
by the tastes, needs and interests
of its listenership."

In determining which issues to
cover, the FCC said stations may
take into account ‘‘the services
provided by other radio stations
in the community to groups other
than its own listenership.” How-
ever, the Commissioners put smaill
market broadcasters on notice that
they will be expected to maintain
“more broadly based’ program-
ming because their audiences have
fewer listening alternatives.

The Commission said it wants to
get away from ‘‘the numbers
game’ of percentage require-
ments: ‘““No station will be forced
into a rigid mold, and we will not
endeavor to dictate the types of
programs that must be used to
respond to community issues.”’

Ascertainment Called
“Ritual Dance’’

The Commission eliminated for-
mal ascertainment procedures,
calling them “‘a ritual dance
never intended to be an end in and
of itself.”” The action applies to
renewals, new station, and major
change applications.

The report said broadcasters
“should maintain contact with their
communities on a personal basis,”
but added, “We see no continu-
ing reason to burden applicants,
licensees, or the Commission with
detailed inquiries into which or
how many community leaders were
contacted by whom, etc.”

Programs/Issues
List Defined

Stations will now be required to
place in their public file once each

NO APPARENT RUSH ON RADIO ISSUES

Wirth Subcommittee
Sets 1981 Agenda

Radio deregulation does not appear as a high priority
on a legislative agenda announced at a press conference
Tuesday (2-24) by Chairman Tim Wirth (D-CO) and seven
other members of the House Telecommunications Sub-

committee.

No specific deregulation bill has
been earmarked for action, and
the subcommittee has planned only
a general hearing on the overall
issue of deregulation and competi-
tion in each part of the communi-
cations field in early March.

Chairman Wirth told the press
conference that ‘‘deregulation is
not an end in itself'* but is only a
means towards achieving increased
competition, which he identified
as one of his prime concerns.

In other highlights of the press
conference:

¢ Rep. Al Swift (D-WA) said he
will submit a bill to more specifical-

ly spell out what stations must do
to meet the public interest.

e Rep. Cardiss Collins (D-IL)
said she will press such issues as
EEO, minority ownership and
hiring in broadcasting, and ap-
pointment of a minority FCC Com-
missioner.

o The subcommittee this spring
will take up the issue of whether
early broadcasts of voting returns
and projections are affecting elec-
tion results.

¢ Chairman Wirth staunchly de-
fended NPR's advance funding
mechanism, which seeks to pro-
tect the network from political
pressures (see separate story).

year a programs/issues list out-
lining in narrative form “five to
ten issues to which the station paid
particular attention with program-
ming, together with examples of
such programming offered.”” The
Commissioners specified that the
list need not be ‘‘exhaustive’’ but
should contain “examples’ along
with dates, times and durations.

No More Commercial
Length Rules

The FCC eliminated its guide-
lines on maximum commercial
content, saying, ‘‘We believe that
commercial levels are more ef-
fectively regulated by audience
selection and other marketplace
forces.” The Commission noted
the trend, through competitive pres-
sures, towards airing fewer com-
mercials in dismissing the fears
of public interest groups that lift-
irg its cap on commercials would
lead to an orgy of excessive com-
mercialism.

Program Logs
No Longer Required

The Commissioners said they

‘were stunned by a GAO report

which said program logs require
more than 18 million hours a year.
They threw out formal logging re-
quirements but insisted that sta-
tions maintain their public files,
which they said should contain the
new programs/issues list, as well
as the traditional political file and
the station’s license application.

While it will no longer mandate
the keeping of logs, the FCC noted
that “stations will continue to main-
tain commercial records if only
for billing purposes.”’

Report And Order
In Federal Register

Broadcasters wishing to read
the lengthy Report and Order on
deregulation will find it in the
February 24 Federal Register,
which is available in many public
and school libraries.

Senate Opens Radio

Deregulation Hearings

More than 20 witnesses repre-
senting the radio industry, public
interest groups, and the FCC were
set to appear before the Senate
Communications Subcommittee to
give their views on S. 270, the
Radio Deregulation Act of 1981.

Sen. Harrison Schmitt’s (R-NM)
bill would eliminate most require-
ments on program content and
logs, commercial length, and as-
certainment. It would also make
radio station licenses good for an
indefinite period but subject to
revocation for cause.

Testimony from the industry is
expected to be generally favor-
able, while public interest and
religious groups will object to
radio deregulation.

COMMISSION CHANGES COULD SPELL DEFEAT

FCC Ponders Settling
License By Lottery

In a case that could set a precedent for broadcast li-
censing, the FCC will decide whether to award an FM fre-
quency in Media, PA by means of a random lottery.

The Commission ordered a lot-
tery plan drawn up last May when
it found Greater Media Radio and
Alexander Klein so closely match-
ed in their qualifications that it
couldn’t decide which one should
get a vacant FM frequency in
Media.

The Commission has never be-
fore awarded a license by any pro-
cedure other than comparative
hearings, which have always yield-
ed a decision based on qualifica-
tions. The FCC’s legal authority
to use a lottery is unclear, al-
though deregulation legislation
pending in the U.S. Senate in-
cludes a lottery provision.

Balance May Have Shifted
Against Lottery

Two members of the 43 ma-
jority which ordered the lottery
prepared are now out of the pic-
ture; Charles Ferris is abstaining
and Tyrone Brown has resigned
Meanwhile, all three Commission-
ers who voted against a lottery are
still active members, including
Bob Lee, who has become acting
Chairman. The other two, Abbott
Washburn and Jee Fogarty, favor-
ed awarding the disputed license
to Greater Media because it plans
to emplgy a black female stock-
holder as a fulltime business man-
ager.

LESS RULES ENFORCEMENT EXPECTED

Reagan Budget Axe May
Close FCC Field Offices

The FCC may be forced to reduce radio station inspec-
tion and enforcement activities and close 11 of its smallest
field offices due to staff cuts ordered by the White House.

If the Commission decides to
make all departments share cut-
backs equally, the Field Opera-
tions Bureau would lose 39 em-
ployees, in addition to 31 staffers
already eliminated this year by a
partial hiring freeze ordered by
President Carter last spring.

Field Operations Chief James
McKinney told R&R that if he loses
the 39 slots, he’ll *‘look at’’ closing
11 of 50 field offices. On the target
list are offices in Washington, DC;
San Juan; Savannah; Beaumont,
TX: Pittsburgh; Cincinnati; St.
Louis; Little Rock; San Diego; An-
chorage; and Honolulu. Each of-
fice has four or fewer employees.

“There would certainly be less
enforcement and fewer inspec-
tions,” McKinney said, as well as
a curtailment of the FCC practice
of conducting license exams in 77
cities nationwide. He predicted
that some local broadcasters
would miss the field offices be-
cause each has a local engineer
who can answer technical ques-
tions.

The Commission met Wednes-
day (2-25) to decide whether the
169 employees it has been ordered
to eliminate should come from all
departments equally.

No Processing Delays
For The Moment

In the Broadcast Bureau, which
handles the processing of radio

station applications, an across-
the-board cut would mean the loss
of 19 positions. Program Planning
and Evaluation Chief Chuck Gold-
farb told R&R 18 slots are already
vacant from last year's partial
hiring freeze.

Goldfarb is more worried that
the total hiring freeze now in ef-
fect makes it impossible to replace
invaluable employees who resign.
Calling engineers ‘‘the scarcest
resource around,” Goldfarb ask-
ed, “What do you do if all the peo-
ple who leave are engineers? You
can’t turn a lawyer, a secretary or
an economist into an engineer.”

Goldfarb pledged the Bureau
will avoid letting staff reductions
slow down applications processing
“If it means cutting back else-
where, that’s exactly what we’ll
do, because our primary concern
is in authorization of service.”

Cutbacks Spur
Reorganization

Deputy Broadcast Bureau Chief
Frank Washington said staff cuts
will give added impetus to a pro-
posal to fold the Complaints and
Compliance Division into another
division. And he echoed Goldfarb’s
concern about the long-range ef-
fect of the hiring freeze.

“The best people go first,” said
Washington. *‘Obviously, trying to
get computer processing of appli-
cations is absolutely crucial.”

4
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——— Washington Report®

Funding Cut May Kill NPR Programming By October

National Public Radio says it will have to end all
national programming on October 1 unless Congress turns
back the Reagan administration’s plan to trim NPR’s
1982 budget 25%, or $43 million. Program casualities
would include “All Things Consid-  tion.”
ered’’ and the new “‘Morning Edl-  Reagan budget cutters specified

Washington Street Talk

License Fee Revival
Don't be surprised to see the issue of license fees cropplng up
soon in the Senate. A fee plan may be included in one of several
broadcast bills now being readied in the Senate Commerce Committee.

Fritts Looking Good
With rumors abounding that Eddie Fritts, President of Fritts
Broadcasting in Indianola, MS, is a shoo-in for new NAB Joint Board
Chairman in the June election, and this eligible for the newly-instated
$50,000 addition for Chairman’s expenses, Eddie is quietly looking
for an operations person to oversee his stations.

Moir T¢ Exit

Look for House Commerce Committee counsel Brian Moir to exit |

the Hill soon.
Ferris's General Counsel Steps Down

FCC General Counsel Bob Bruce, appointed by former Chairman
Charles Ferris, has left to become a partner in the Washington law
firm Leva, Hawes, Symington, Martin & Oppenheimer. Bruce was for-
merly Director of Planning at PBS. Also gone is Assoc. G.C. Randy
May. now with communications law firm McKenna, Wilkinson & Kitt-
ner in Washington, D.C.

that they wanted national program-
ming slashed in favor of more iocal
control of public radio program-
ming

Politicians
In Control Booth

NPR officials are especially
alarmed by the White House plan
to rescind funds previously voted
by Congress under an ‘‘advanced
funding’’ mechanism designed to
shield NPR from political pres-
sures.

“The end of this protection could
put politicians in the control booth,”
warned NPR President Frank
Mankiewicz. “We can live with
cuts in our federal spending . ..
What we oppose is the elimination
of the invaluable principle of in-
dependence on which our credibil-
ity must rest.”’

Waxman Opposes Cuts

Rep. Henry Waxman (D-CA),
who has just resigned the House
Telecommunications Subcommit-
tee, said President Reagan’s * ‘new
beginning’ is really the beginning
of the end of public broadcasting.”
He vowed to fight the cuts in Con-
gress.

_— e
TRADE ASSOCIATION NEWS

RAB's Alter Goes Cable ‘

Robert Alter, Executive VP of the Radlo Advertising Bureau, has re-
signed to become President of the newly formed Cable Television Ad.
vertising Bureau.

Dooley Resigns FCC To Join NCTA
FCC Chief of Press and News Media Division Ed Dooley, leaves
March 3 to join National Cable Television Assoclation as VP for
Public Affairs. He's credited with introducing computers to speed
outpouring of public announcements and reduce paper output by half a
million copies.

NAB Convention

Radio luncheon speaker at NAB Convention April 14 will be Howard
Ruff, syndicated radio commentator and author who specializes -in
helping consumers cope with hard economic times.

NAB'’s Grover C. Cobb Award for achievement in government rela-
tions will be given posthumously to Bill Carlisle, who died in January
after retiring as NAB’s VP for Government Affairs.

Broadcasters’ Rail Special to Las Vegas leaves Denver on April 11.
More information: Contact Washington communications attorney Mike
Bader, 202-331-0606.

NRBA Enters Deregulation Litigation

NRBA has filed in the U.S. Court of Appeals in Washington for
leave to intervene in the United Church of Christ’s challenge to FCC's"
radio deregulation.

NAB Awards Grants

Among 10 research grants given by NAB is one to Robert Gwyn
and Loy Singleton of the University of North Carolina on the impact of
cable TV on small market radio operations. The University of Tennes-
see's Jack Haskins will study the bad/good content of radio and TV

news. '

FCC'é_FRANK WASHINGTON SPEAKS:

Broadcasters: Take Deregulation Freedom ‘“To The Limit”

Frank Washington, 33, has been Deputy Chief of the
FCC’s Broadcast Bureau since July 1979. Previously he
put in a brief stint as Chief of the Policy and Rules
Division and spent two years as Legal Assistant to FCC
Chairman Charles Ferris. R&R spoke with Washington to
discuss the future of radio in a time of rapid regulatory

and technological change.

Q: What hopes do you have for
radio under the deregulation pro-
visions voted last month by the
FCC?

A: I would hope some broad-
casters would capitalize on the
flexibility we've given them by
perfecting new formats, some dif-
ferent types of programming. You
could say one of the latent pur-
poses of the proceeding was to en-
hance programming diversity ; we
got out of the business of strait-
jacketing the broadcasters with
our perception of how they should
program to meet the interests and
needs of their various commun-
ities

Q: Can you be more specific
about what you envision as to
more diverse formats?

A: T would hope that broad-
casters would take the freedom
that they've gotten to the limit.
For instance, if somebody wanted
to have a format that involved
24-hour-a-day advertising in some
form or another, that could be a
real public service. And if there's
an interest out there for it, then
I think the public is entitled to
have it. I'd like to think there
are always a few entrepreneurs
out there who are in tune enough
with their communities and con-
fident enough that what they're
doing is right to go out on a limb.

I think those kinds of positive
uses of the flexibility broadcast-
ers have been given will provide
a clear banner under which Con-
gress can say, '‘This is something
that has some clear benefits.”

v

“As much as anything
else I think the Com-
mission needs to really
focus on effective man-

agement.”’
IR OT RN T T T

And it can do a lot towards justify-
ing the eventual legislative clear-
ing away of Commission involve-
ment in radio programming. I
think our proceeding has given
added impetus to any legislative
activity of that nature.

Q: Will deregulation have a tan-
gible impact on the FCC's opera-
tion by freeing up manpower and
resources”?

A: Sure. We would hope dereg-
ulation, along with the short form
renewal, if the Commission de-
cides to support it, could have ex-
actly that effect. It would allow us
to redirect resources into areas
such as applications processing,
where we feel we get much, much
more benefit for the amount of our
invested resources

Q: You brought up the subject
of the short form renewal propos-
al. Haven'’t broadcaster reactions
to that been rather negative?

A: That might be one way of
describing them. There’s a per-
ception that somehow not having
all that gobbledygook that we've
had in the past reduces the a-
mount of security broadcasters
will have on renewal. It’s natural
that broadcasters would be a little
nervous about a change that might
somehow appear to expose them
more to some sorts of challenges.
Certainly, there’s been a lot of
concern raised about the notion of
spot-checking stations. Well, we
can do that now, so that’s no big
change.

I think if something can’t be
justified and is not in the public
interest then we shouldn’t do it.
The fact that broadcasters might
oppose it because they see it as
something which removes their
security blanket — I'm not sure
that’s a very good reason for our
not going ahead and doing it any-
how.

Q: How about 9 kHz reduced
spacing. Do you think that’s in-
evitable?

A: I wouldn’t describe anything
as inevitable. However, I would
say there are some realities that
are facing this country, as well
as some of our neighbors, involv-
ing the use of spectrum, There's
only so much of it to go around.
Discussions about reallocation of
significant portions of it are prob-
ably not going to be possible with-
out some approach such as 9 kHz
which allows for the more effi-
cient use of the spectrum. And, of
course, the ultimate decision is
going to depend upon the decision
of the collective input of the coun-
tries involved

We are one country, with one

vote, in a process which includes
the votes of a number of countries.
So ultimately it’s going to be how
the greatest number of countries
involved in this process see it in
their own interests. If they view it
as something positive we're prob-
ably going to wind up with it,
even if we were to decide we're
opposed to it and voted against it

Q: Do you have any observa-
tions about the effectiveness of
broadcasters as proponents of their
positions at the Commission?

A: In order to make decisions
we have to have hard information
as much as possible. Rhetoric,

efficient in terms of its role in
broadcast regulation.

On one hand this means getting
out of areas like radio program-
ming because that hasn't served
any good purpose. At the same
time, there’s going to have to be a

lessening of traditional involwc I

ment in areas where the broad-
casting industry has welcomed
and, in fact, asked for Commis-
sion involvement. AM stereo is a
good example of that

Given that all five systems were
minimally acceptable the ques-
tion has to be asked, ‘“Why should
the Commission continue to in-

“If you cry wolf too many times like that,
you're going to discredit yourself. So it’s im-
portant for broadcasters, as well as all the
other interest groups before us, to recognize
that and act accordingly.”

claims about harm that are never
supported by facts, are just not a
very effective way of making your
case. Obviously, if you cry wolf
too many times like that, you're
going to discredit yourself. So it's
important for broadcasters, as
well as all the other interest groups
before us, to recognize that and
act accordingly.

Q: What lessons can be learned
from the Commission’s upcoming
decision on whether to choose a
single AM stereo system or to let
the marketplace choose from a-
mong the five competing systems?

A: AM stereo raises a very in-
teresting point that’s sort of the
flip side of deregulation. The re-
sources available to government
are shrinking. The Commission is
going to have to be a lot more

volve itself because the industryy
wants the convenience of some‘
body selecting the system rather
than having competition make the

decision?” That's the reality de-

creasing resources are forcing up-
onus

Q: What do you think is the most
vital need at the FCC right now”

A: As much as anything else
I think the Commission needs to
really focus on effective manage-
ment. With the reduction of re-
sources I've already alluded to.
unless the Commission is prepared
to undertake not only the stream-
lining that’s going to be neces-
sary, but also more efficient man-
agement procedures, such as the
use of computers for processing
applications, I think we're going
to get far behind the eight ball
very, very quickly. 1



SOMETHING IS
HAPPENING TO
“CHERIE”!

WFIL add KQ94 on
WIiFl on WJDX add
KFlon G100 add 96KX 23-19
KUPD on BJ105 on WCAO add
JB105 31-28
WOLF add WBBQ 26-21 KEARTH add
WHFM on WGH on KJR add
WFLY on WVIC on KPLZ 22-17
WAQY add KIOY 35-33 WAEB deb 30
KRBE add KNBQ on Q106 18-15
KHFIl add KTAC add WEKBO add 30
’ KBFM 30-26  KCPX 40-37 11‘41840?-29
KWIC 35-33 WEFBG add WEKEE 40-37
WTIX add WVOL on V100 on
KEEL add KKRC add WPST 33-30
WLCY deb 30
KSRR 32-23
KRBE 26-21
KHFI1 deb 27
KBFM add
KWIC 25-23
WTIX add
KXX106 add
WERC add
WSGN 25-21
WAAY deb 30
WAXY 26-25

“Ch Ch Cherie”

THE JOHNN
> AVERAGE
BAND

Featuring Nikki Wills

Produced by Griff McRee and Mick Hodgkinson

@
(
\

Bearsville Records

Manufactured and Distributed by Warner 8ros. Records

To
I Love

Y103 36-31
BJ105 on
92Q on
WSKZ add
WOKI add
WCSCon
WGH11.7
WQRK 29-22
WRVQ 24-23
WVLK on
WGRD add
KIOA on
KWEN deb 28
KRAV deb 23
KEYN-FM 29-26
WISM on
Z104 add
KEZR deb 27
KKXX deb 31
KNBQ on
KTAC deb 30
KSPZ add 29
KYSN deb 24
KCPX 27-22
KMIJK deb 27
KLUC deb 26
KTKT 22-19

Y

tCcon

r
ou

There Are

So Many Ways
A

WIGY deb 17
14WK on
WCIR on
95XIL 31-26
WHHY deb 28
Z102 28-25
95SGF add
WFOX 21-21
WCGQ 29-23
WISE on
WANS-FM on
WXLK deb 25
FM99 deb 35
WKXY on
KILE add 40
KKXL add
KKLS 29-27
WRKR 35-27
WTRU add 29
KENI on
KCBN 40-37
KQDI deb 27
KBOZ add
KOOK on
KRLC add
KYYA add

Y|"I Love You”

CLIMAX
BLUES
BAND

Produced by John Ryan for Chicago Kid Productions
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Metromedia’s Earnings, Revenues
Set Year-End, Fourth Quarter Records

Metromedia Inc. reported that 1980 earnings jumped 31.4 percent to a
record $54.8 million, up from $41.7 million in 1979. 1980 revenues for the firm
rose 9 percent to $453.9 million, up from $416.7 million in the year-previous

Fourth quarter eamings for the firm likewise reached record heights,
rising 20 percent to $19.2 milion, up from $16 million in the analogous
period of 1979, while fourth quarter revenues swelled almost 8 percent to
$148.6 million, up from $137.9 million in the fourth quarter of 1979

Metromedia Chairman/President .John Kiuge attributed the increase
to the performance of the firm's broadcast division, which saw fourth quarter
eamings climb six percent upon 23 percent higher revenues. 1980 operating
income for the firm's broadcast division leaped 23 percent to $70.9 million,
up from $57.7 million in 1979, upon revenues of $226.7 million

NYC'’s Stations Face Fiscal Responsibility

25 TOP JOCKS

T
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Drake-Chenault Trumpets “Talent Search” Winners ¢

Drake-Chenault has announced
the winners of Its recent ‘‘Talent
Search,”’ which sought to determine
the top five air personalities in each
of five categories to be featured on
a special promotional album (R&R
10-31-80). This ‘‘Talent Search” al-
bum will be avallable free to interested
stations worldwide from the Drake
Chenault organization. The winners
(may we have the envelope please)

are

Contemporary Hit Radio: Willy 8,
wBSB/Baltimore, Jonathon Brand-
meier, WOKY/Mliwaukee (now at
KZZP/Phoenix); The Greaseman,
WAPE/Jacksonville; Randy Miller,
WXIOUPittsburgh; and Jonathan Doll,
WIZD/Ft, Pierce, FL.

Pop/Adult: Adele, WRJZ/Knoxville
C.J. and Buzz, WCSC/Charieston
Gerry Cipolla, WKAP/Allentown, PA:

You can program sound effects, music, or even your own voice on this
Ohlo Scientific computer. All you need Is the BASIC knowledge. The

New York City's broadcast holdings,
radio stations WNYC-AM and WNYC-
FM and television station WNYC-TV,
will be forced to pay their own way by
mid-1983. Ownership of the facilities,
which cost the city $1.4 million to

future. However, several critics believe
that New York should divest itself of
its holdings (valued at between $6-10
million) entirely as a means of gen-
erating extra, needed revenues.

44202.

unit Is priced at $479 and Is capable of storing up to 64,000 bits of
information in its on-line memory. Disks are available as well. For further
information contact Ohio Scientific at 1333 Chillicothe Road, Aurora, OH

1

Bore ™
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operate last year, has long been con-

troversial given the Big Apple's finan-

clal difficulties — especially in light of

the stations’ relatively small audi-

ences. In a city of almost seven mil-

lion people, the AM outlet draws only

6500 listeners (average age 60) and”
the FM averages about 15,000 (average

age 50)

While federal grants and private con-
tributions make up the remainder of
the stations’ current funding, the city
hopes that private contributors will
assume the bulk of the costs in the

Mini Print Calcugtgr I

The ‘Logos 9" Is the
| world’s smallest print/display
. calculator, according to its

manufacturer, the Tarrytown,

LNY~based Olivetti firm. U o e

SALES PERFORMANCE SYSTEM
(IF YOU'RE IN IT FOR THE MONEY. . )

Ongoing Sales Training System Introduced

The “Sales Performance System
program developed by TM Companies co-founder Jim Long, former TM
Productions GM Jerry Atchley. and an advisory board that includes such
broadcast notables as Dick Harris, Dick Chapin, Pete Schulte, Kerby
Confer, Howard Frederick, Ron Blue, Arthur Carison, and Ken Greenwood,
Dean of the Radio and Television faculty at the University of Tuisa
Five years in the development. SPS is designed to provide a consistent
radio sales training program and increase station billings

SPS is available to all stations regardless of market size and consists
4f eight sales modules ranging from the recruiting of sales applicants and
“how-to" sales strategies, to sales management training and vanous sdes
seminar techniques. These modules are composed of charts, videotapes, audio
cassettes, and related classroom materiais, and are updated continually. For
further information, contact Jim Long or Jerry Atchley at FirstCom Broadcast
Services at Two Oaks Plaza, Suite 2215, 6730 LBJ Freeway, Dallas, TX

(SPS) Is an ongoing (three-year)
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Harte-Hanks
Reports 80
Profits Increase

Harte-Hanks Communications an-
nounced that 1980 net profits climbed
17 percent to $22.7 million, up from
$19.4 million In the year-previous,
while revenues rose 24 percent to
$303.7 miillion, up from $244.7 million
in 1979

Fourth quarter net earnings for the
firm increased 14 percent to $7.4
million, up from $6.5 million in the
equivalent period of 1979. Fourth
quarter revenues swelled 20 percent
to $85.3 million

Country Music Fans
Chews Their Favorites

Observing the close relationship
between consumers of chewing tobac-
co and country music, Lorillard (man-
ufacturers of "‘Beech-Nut” chewing
tobacco) has made available via mail-in
coupon 10 albums from such country
mainstays as Willie Nelson, Tammy
Wynette, and Roy Clark. The cou-
pons are obtalned by purchasing the
"Beech-Nut’* brand with the LP’s avall-
able at point-of-purchase

'all] =
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One of over 1S00 Great Radio Stations carrying Westwood One programs.
Programs like: The Dr. Demento Show, Off The Record with Mary Turner, Off The Record Specials, Live
From Gilley's, The Concert of the Month, The RocCk Years: Portrait of an Era, The Great American
Radio Show, Daybook, Spaces and Places, Ace and Friends, Star Trak, Special Edition,
Shootin' the Breeze, Tellin' It Like It wWas. ’

Kevin McCormick, WLTE/Oklahoma
City; and Spike O’Dell, KSTT/Daven-
port

Album Oriented Rock: Barry Grant,
WMAD/Madison; Linda Mcinnes,
KLOS/Los Angeles; Mark Nahkada,
WKIO/Champaign, IL; Dave Scott,
KZOM/Beaumont; and Howard Stemn,
WWWW/Detroit

Country: Dennis Conrad, KLY
Twin Falis, 10; Walt Jackson, WMPS/
Memphis; Don Keith, WJRB/Nash-
ville; Ken Shepherd, KWKH/Shreve
port, and Dan Taylor, WHN/New
York

Open Category: Vinnle Brown,
WOUL/Washington, DC (Black); Scott
Carpenter, WBSB/Baltimore (Talk);
Bruce "‘Boss Groover' Gregory,
WALN/Lehigh Valley, PD (Oldies);
Crelgh Yarbrough, WIKS/Indianap-
olis (News); and Bruce Erik Small-
wood, WIKS/Indlanapolis (News)

Stations interested in receiving the
‘Talent Search” album are requir
to mail their requests upon their sta-
tion letterhead in care of Bobby Rich
to Drake-Chenault at 8399 Topanga
Canyon Bivd., Canoga Park, CA 91304.

RIAA Anti-Piracy
‘Seizures Top $55
Million In 1980

The Recording Industry Associe-
tion of America has reported that its
Anti-Piracy Intelligence Unit, working
in conjunction with the FBI and local
law enforcement agencies, confiscat-
ed over $55 miilion In illegal record
counterfeiting and tape duplicating
equipment; counterfelt and pirate LP's,
eight-tracks, and cassettes; and relat-
ed materials in 1980. More fthan
85,000 albums, over 75,000 pirated
eight-tracks and cassettes, and ov
700,000 lllegal tabels were seized ifi
the raids

Licensed Merchandise
On The Rise

Retall sales of licensed merchandise
jumped 22 percent to $9.9 billion in
1980, according to estimates from
the Scottsdale, AZ-based Licensing
Letter publication. Based upon the re-
sults of its annual survey, the periodical
predicts a 35 percent sales increase
to more than $13 bilfion in 1981 with
royalties for licensors and agents top-
ping $750 million, up from last year's
$532 million

Apparel and accessories accounted
for 30 percent of 1980's sales, while
toys (25 percent) and publlshlngls?
tionery/greeting cards (15 percent)
were the second and third largest mar-
ket segments

SALUTES

WESTWOOD
ONE

9540 washington Blva., Culver City, CA 90230 - (213) 204-S000

AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO'PROGRAMS




| PICK THE KEY ELEMENTS
FOR SUCCESSFUL PROGRAMMING

EARTH, WIND ano FIRE
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THE LOVE IS GOING ON THESE STATIONS:

WTIX add
WERC add
WOHO add
WFIL 29-26
WCAO 24-22

> WROR 24-23
WXKS-FM 30-18
PRO-FM 21-19
JB105 30-27
WGCL 27-26
KIiIS-FM deb 29
KFRC 38
KJR deb 28
KPLZ 26-25
KC101 28-25

B Produced by Maurice White for Kalimba Productions

WHYN 18-16
KSET-FM 24-21
KINT 32-29
KEEL deb 33
WJDX 22-20
G100 25-21
BJ105 deb 39
CK101 20-18
WSEZ 28-25
WQRK 30-28
WGRD 28-24
Z104 deb 30
WHOT 24-22
KIOY 28-27
KTAC 29-28

KCPX 33-30
KENO 27-22
WTSN 15-10
WCKX on
WAEB on
K104 on
14Q on
WAAY on
WGH on
WGUY on
95XIL on
WXLK on
IKKENI on
KQDIlon
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Syndicators

Wall Street

Journal Report

The “Wall Street Journal Report'
radio program has been chosen by
Rolls-Royce Motors Inc. to introduce
fts new Iine of “Silver Spirit'* and **Sil
ver Spur’’ model cars. The four-week
ad schedule begins April 6, with the
Wall Street Journal Report'' as Rolls-

Royce s exclusive broadcast medium

Drake-Chenault

Bob Laurence has been added to
the firm's National Programming staft
Most recently National Program Oy-
rector for Mariner Communications
Laurence's previous radio experience
includes stints with various stations
n the Washington, DC-Baltimore area

N.K.R.
Productions

The newly-created tirm distributed
the 1981 Grammy Awards show to 62
adio stations across the country
The program was simulcast in stereo
via Wold Communications’s satellite
facilities

L < & 2 g 7 27 g /7 J

Sales

Westwood One

Ann Lambert has been named
aoministrative assistant, Cleo Kaplan
has been upped to Production Ser-
vices Manager, and Steve Rosenthal
has joined as Director of Artist Rela-
tions for the Westwood One firm
Lambert most recently held the post
of National Programming Coordinator
with Century Broadcasting

Professional

Rodeo Network

The “Great American Cowboy' is
the debut offering trom the newly-
formed Professional Radio Network
Avallable for national syndication on
a market-exclusive, barter basis, the
2%-minute dally program is hosted by
Bobby Tallman and contalns fea-
tures, commentary, and interviews with
cowboys working the Protessional
Rodeo Cowboys Assoclation cir-
cult. Wrangler jeans has already signed
on as a network sponsor with 30-
second local spots avallable as well
More than 50 stations have already
agreed to carry the program

Ragamuffin l
Productions ’

‘Country US.A.."" a 24-hour radio
special will be available from Raga- l
muffin Productions in March. Host-
ed by Lance LeGauit, the program is
the first entry into the radio syndica- |
tion field for the Marina Del Rey
CA-based firm, best known for its }
co-production of *‘The Jeftersons'’ TV
series }

The market-exclusive program, pro- |
duced by Jerry Vincent, allows 10 ’
minutes for commercials per hour and
consists of all number one country
songs

Nets

R&R/Fridey, February 27, 1881
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NBC

Morrie Trumble has been ap
pointed Director of Programs for the
NBC Radio Network, John McGhan
has been elevated to Director of
Programs for the Source, and Joan
Voukides has been named Director
of Advertising and Promotion for NBC
Network Radlo. Trumble had most
recently been Director of Sports Pro
gramming for the net, while McGhan
comes to his new post from the
Source Production Coordinator posi
tion, and Voukides most recently served
as Manager of Advertising and Pro-
motion for the net

In a related development, Dan Forth
has been named Director of Afflliate
Relations for the Source, Meredith
Woodyard has been upped to Direc-
tor of Affiliate Relations for the NBC
Radio Network, and Steve White
has been promoted to Director of Af-
fillate Services for NBC Network Ra-
dio, as the net reorganizes its af-
fillate relations activities. Forth most
recently served as Regional Manager
for the Source, Woodyard as Manager
of Attiliate Development for the NBC
Radio Network, and White as Reglonal
Manager for NBC Radio’s Affiliate Re-
lations Department

CBSRADIMO

Pat Norman

The average weekly audience for
public radio increased 8.1 percent
from spring 1979 to spring 1980,
according to Arbitron national radio
survey tigures compiled by the CP8
Analysts for the CPB attributed this
growth to NPR’'s "Morning Edition’

|
|

People

NETWORK DIRECTORS, AFFILIATES BOARD GATHER —
Radlo Network Directors met with the current RKO Affiliate Board in Florkda
recently. Pictured are (bottom row, I-r) WZUE/Harrisburg's Chuck Larsen,
RKO's Programming ODirector Jo Interrante and VP/GM Thomas Burchiil
WOKY/Milwaukee's Bill Jaeger, and RKO Crealive Services Director Pamaia
Hamliton, (second row, i-+) RKO Affiliate Services Managers Thom Gatewood
and Peter Marcus, and RKO Affiliste Services Director Ken Marrls. (top
row, I-r) Outlet Broadcasting’s Dick Rakovan, WCSC/Charleston’s C.J.
Jones, WFYR/Chicago's Jim Barker, and WRVQ/Richmond's Phil Gold-
man. Affiliate Board Members missing from photo are: KHFI/Austin's Dick
Oppenhelmer, KPLZ/Seattle's Todd Bitts ‘and KFRC/San Francisco's

U _

The RKO

and “All Things Considered”’ pro-
grams, as time periods during which
these two shows are generally aired
showed higher than average increases
with weekday 8-10am ratings up 13.9
percent and weekdays 3-7pm ratings
up 13.5 percent

n ... < < 27 7 7 7 77 27 7/

New York

| Dianne De Armond has been ele-

vated to Vice President of Promotion
| for Viacom Radio. She most recently

served as National Promotion Director
[ tor the tirm

Roy Deutschman has been upped
to Sales Manager for WPLJ trom his
previous post as an account exec
Prior to joining WPLJ, Deutschman
held account exec posts with New
York City stations WPIX-FM and WXLO

Robert VanDerheyden has been ap-
pointed to the newiy-created Director
of Program Services post for the CBS-
owned FM stations. Most recently PO
al WCBS-FM/New York, VanDerhey- |
den’s previous radio experience in-
cludes serving as Program Manager
for WHN/New York and WGBS/MI-
amli [
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NRBA Survey Reports 87% |
' Of Stations Trade-Out

Fully 87 percent of the 1800 radio stations recently surveyed by the
National Radlo Broadcasters Assoclation (NRBA) ciaimed they engage
in trade and barter sales arrangements. The NRBA estimates that the doltar
volume of trades mushroomed from $5 million in 1970 to $150 million
in 1980. This 300 percent increase was attributed to the rising cost of
doing business, brought on by Inflation and high money costs.

Among the survey's findings were that most stations (62 percent) restrict |
the amount of trade to less than five percent of their gross biliings |
with anothér 17 percent of the stations keeping trade to 10 percent or
less of their billings. While larger stations are the most likely to engage in
trades, the vast majority (83 percent) of stations reported they restricted
their trade arrangements to one-lor-one deals.

The most trequently traded items, according to the survey. were
promation materials, such as cars, gasoline, concert and sports tickets, trips,
and merchandise used for prizes. Second in popularity were exchanges
for services, including electnical work, printing, and construction, A number of
broadcasters also noted they used trades to collect on unpaid billg.

‘
|
|

Rep

o=

8LAIR RADIO

Hal Eisenberg will succeed Huckeba,
coming from a media consultant posi-
tion with WQUD/Memphis

The rep has also announced the
acquisition of KTFX/Tulsa as a client

McGAVREN
GUILD RADIO

The rep will be presenting a spe-
cial eight-minute audio-visual show tout
ng its Blair Wired State Network's
ability to sell its 16 state radio net-
work clients to ad agencies in the Mid-
west and on the West Coast in the
near future. A speclal 12-page bro-
chure on the subject has also been
developed by the rep

R

Deborah Huckeba has been pro-
moted to Southeast Region Sales
Manager for the rep from her previous
post as account exec tor that region

The rep recently announced the
opening of its thirteenth sales oftice
Fran Sharp, most recently an account
exec for KEEY-AM-FM. will head the
operation, located at 825 2nd Avenue
South, Minneapolis, MN 55402, (612)
3338717

Additionally, WQXR-FM/New York
has announced its affillation with the
rep

Secaucus, NJ

Victoria Callahan has been pro
moted to Vice President for Metro-
media Radio. A 15year veteran of
the company, Callahan began her
career as a Sales Assistant with Metro
Radio Sales magt recently serving as
Director of Administration for the New
Jersey-based tirm

Lincoln, NE

R. David Graupner has been pro
moted to General Manager at KBHL-
FM_ He most recently served as PD
for the station

Washington, DC

Barbara Terry has been named
Sales Manager at WOL-AM, coming
from her account exec post at WMAL/
Washington, DC, where she had ac
quired nearly 10 years experience
in radio sales

San Diego
David Pearimen has been named
General Sales Manager for KJQY,
coming from his previous post as Sales
Manager for KFWB/Los Angeles

Birmingham, AL
Berkley Fraser has been named
Vice President/General Manager at
WYDE. Fraser is a 17-year veteran
of the radio industry

Los Angeles
Kyle Ermolan has been promoted
to General Sales Manager at KWST
Ermmolan had been an account exec
with the station for the past five years




JACK BRUCE - BILL LORDAN
RobinTrower

%

It’s the perfect combinat.ion. Robin Trower dishes upglie most incredible,

sizzling guitar work of hﬁreer. Jack Bruce, formerly of Cream, lends a
t

whole new dimension wi
: adds a dynamic dash of drums to this power trio.
| 4 Thcy’re “B-L.’r."
Tasty. Fresh. Somethir;g you can sink your teeth into.
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WESTWOOD ONE ANNOUNCES It’s available now, the most exciting radio

special ever produced, The Rock Years: Portrait of an Era. And the immediate response has been phenomenal. Already,
stations like KMET, WNEW-FM, WME'L, KZEW and WCOZ-FM have obtained exclusive rights to this programming/
sales/promotion package for their markets.

THE CONCEPT The Rock Years is an exciting 48-hour, year-by-year review of the most significant

albums and cultural events of the past 16 years, 1965 to 1980. It's an AOR music special (up to 70% of each hour

is music) with a new twist: The Rock Years is the most flexible special ever produced. Eadp'l year is covered in a self-
contained, three-hour block. So the program can either be run as a continuous week-end spectacular, or stripped

in any multiple of three-hour blocks.

THE ARTISTS The Rock Years features the most significant groups from the perspective of the past

and today. The artists speak through both their music and their words in exclusive interviews: Mick Jagger,
Graham Nash, John Entwistle, Gregg Allman, Grace Slick, Paul Kantner, Jerry Garcia, David Lee Roth, Dave Mason,
Carlos Santana, Ted Nugent, Bob Seger, Jack Bruce, Stevie Nicks, David Bowie, Ann Wilson,and all the rest.

l HE MUSIC The core of The Rock Years is music: the most important tracks from the most important
albums of each year. The Rock Years is informative, but most important, it’s entertaining: 48 hours of the greatest
music of the past 16 years. And it sounds better than ever, through the use of original studio master tapes supplied

by artists and record companies, special half-speed master discs and high-quality import pressings for greater dynamic
range and decreased surface noise.

THE ROCK CULTURE The Rock Years deals with more than music. It’s also the story of all

the changes we've gone through: changing lifestyles, the drug revolution, the sexual revolution. And it’s the story
of the great events that shaped a new generation: Monterey Pop, Woodstock, Altamont, The War, Watergate. Each
year, The Rock Years features an in-depth, produced, mini-study of one important issue; things like: Beatlemania,
The Great Festivals, Flower Power, The Struggle For Women’s Rights,and Pot Politics/ The Battle Over Legalization.

) THE PEOPLE The Rock Years is the product of one of the most impressive collaborations in the history

of rock radio. It comes to you from Westwood One, the country’s #1 producer of national radio programs and
specials like: Off The Record with Mary Turner, The Great American Radio Show with Jeff Geld, Spaces & Places
and Dr. Demento. The entire project has been created by Bert Kleinman (producer of The History of Rock and Roll
Album Greats/A History of Album Rock and Profiles in Rock) and consultant Jeff Pollack, widely recognized
as one of the nation’s leading programmers. Executive Producer is Norm Pattiz. The Rock Years is hosted by KMET
veteran air personality David Perry. Production has been created by Ron Harris whose credits include: Album Greats
Profiles in Rock and national spot campaigns for such groups as Fleetwood Mac, Devo, Paul Simon and Rod Stewart.

THE TOTAL PACKAGE The Rock Years is more than a music special. It’s designed as a

programming/sales/promotion package by professionals, for professionals. Properly scheduled, The Rock Years can
be the center of a major station promotion. Along with the show, you'll get a wide range of promotional tools:

live promos, recorded promos, ad ideas, contest ideas, merchandising ideas and more. And The Rock Years, properly
marketed, can produce a major increase in sales and profits, with 10 minutes per hour available for local sponsors.

) THE BOTTOM LINE The Rock Years can be a major event for your station, an important

tool to boost audience and sales. So to lock up exclusivity for your market, call Westwood One today at (213) 204-5000.

WESTWOOD
ONE

9540 Washington Boulevard, Culver City, California 90230 e (213) 204-5000.
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Mammoth Musical Reference Book Available

Cariton’s Complete Reference
Book Of Music, written by veteran
music industry executive Joe Cariton,
is a huge (700-plus pages) 8v2"'x11"
hardcover volume containing a virtual
storehouse of information. Basically,
the book divides into six sections:
the 10,000 best-known American songs
from 1780 to 1980, listed alphabetic-
ally with complete composerfauthor
credits; a list of America’s 1200 best-
known pop, country, rock, soul, gos-
pel, blues, jazz, theatre, and film music
composersfyricists along with their

principal works, ages, and nationali-
ties; and a list of over 2000 of the
best-known classical composers and
their principal works. This latter sec-
tion includes modern (post-1900) clas-
sical composers as well

The book also contains a list of the
Academy Award (Oscar) nominees
and winners for best song and best
score from 1934-80, American Thea-
tre Award (Tony) winners in music-
related categorles from 1949-80, and
major NARAS (Grammy) award win-
ners from 1958-80.

Of particular interest are the book's
illustrated dictionary of popular and
classical music, which includes over
4000 definitions with a pronunciation
guide, and its concise encyclopedia of
the elements of music

Cariton’s Complete Reference
Book Of Music is avallable for $40
from Cariton Publications Inc., are-
cently-formed firm engaged in the mar-
keting of music trade publications,
songbooks, sheet music, and music
teaching materials. The firm is located
at 10949 Fruitland Orive, Studio City,
CA 91804, (213)769-9172

Freiser Named Dir./Mktg.
Administration At A&M

Manny Frelser has been ap-
pointed Director of Marketing Ad-
ministration for A&M Records
Freiser formerly served as Exe-
cutlve Assistant to A&M President
Gll Frlesen

In his new post, Freiser will have
overall responsibility for the ad- §
ministration and coordination of the
Sales and Promotion departments,
with particular emphasis on field
actlvities

Brown, Massie Named To PolyGram
Country Regional Promo Posts

John Brown and Steve Massle have been appointed
Western Regional Country Promotion Manager and Midwest
Regional Country Promotion Manager, respectively, at Poly-
Gram Records. Brown most recently served as a radio and
merchandising consultant to Warner/Viva Records and Casa-
blanca West, having previously been Marketing Director at
MCA'’s Country Division, Sales Manager for Mickory Records,
and Promotion Director for Acuff-Rose Publications. He will
be based in Los Angeles

Massie, most recently a promotion rep for RCA Records,
formerly served In promotion positions at RSO and Phono-
gram/Mercury Records. He will be based in Chicago.

Olinick Named Division
VP/Business Affairs At RCA

Martin Olinick has been pro-
moted to Division Vice President
of Business Affairs, West Coast
at RCA Records. A 10-year vet-
eran of the firm, Olinick most re-
cently served as Director of Busi-
ness Affairs, West Coast, a posi-
tion he had held since 1975. Prior
to his joining RCA, Olinick was
House Counsel and Manager of
International Operations for Rou-
lette Records.

Manny Frelser

Braun, Coury & Fink Elected
To RIAA Board Of Directors

David Braun, Al Coury, and Mort Fink have been voted
to posts on the Recording Industry Assoclation of America
(RIAA) Board of Directors. Braun currently serves as President
of PolyGram Record Operations (USA), having spent 26
years practicing entertainment law. Coury has been President
of RSO Records since 1976, following 17 years with Caplitol
Records in the promotion and A&R departments. Fink, cur-
rently President of Warner Home Video, previously served
as Sr. VP and Olrector at Sony Corp. of America and as
VP/GM of Sony's Video Products Division.

Pro:Motions
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Martin Olinick

Littlefield Named Assoc. Dir./
Nashville Ops For ASCAP

Merlin Littlefleld has been appointed Associate Director
of Nashville Operations for the American Soclety of Com-
posers, Authors and Publishers (ASCAP). Most recently
associated with Southern Music Publishers, Littlefield had
been employed at ASCAP from 1975 to 1979. He began his
music industry career in 1967 with promotion positions at
Capltol and Capricorn Records.

VCI Sets Promo
& Merchandising Dept.

Video Communizations Inc. (VCI) has announced the
creation of a full-service merchandising and promotion depart-
ment to be headea by VCI Executive Vice President Robert
Blair. Barbara Chinsky will assist Blair in the operation of
the department.

Perimutter Named Nat’l
Sales/Mktg. Dir. For Regency

Richard Perimutter has been appointed National Sales
and Marketing Oirector at Regency Records, an MCA-
distributed label. He most recently served as Regional Sales
Manager for Time Inc.

Gross Upped To West Coast
Merchandising Mgr. At RCA

Barry Gross has been promoted to Manager of Merchan-
dising/West Coast for RCA Records. Prior to joining RCA as
Manager of Product Management in 1980, Gross had been a
Product Manager at Warner Bros. Records for two years,
having previously spent two years with Lifesong Records in
sales and promotion positions. He began his music industry
career as a promotion rep with ABC Records In 1968.

Napoliello Named To Nat’l AOR
Promo Post At Pavillion

Peter Napoliello has been promoted to the National
AOR Promotion position at Pavilllon Records. He has been
with the CBS-distributed label for the past year and a half

Menozzi Upped To Nat’l Mktg. Mgr.
At Magnavox Consumer Electronics

Al Menozzl has been elevated to National Marketing
Manager of Audio Products at Magnavox Consumer Elec-
tronics. A four-year veteran of the firm, Menozzi most recent-
ly served as Marketing Manager of Audio Products.

L’_”—”_”—”_"
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Riccobono Named Prof. Dir.
At Screen Gems Music

Rick Riccobono has been named Director of Profes-
sional Actlvitles at Screen Gems/Colgems/EMI Music Inc.
Most recently General Professional Manager for the Inter-
world Music Group, Riccobono also previously served as Pro-
fessional Manager at Irving-Almo Music and Chappell-
Intersong Music as well as having been Director of Perform-
ing Rights for Broadcast Music Inc. {BMI). He will be based at
the music publishing firm's Los Angeles offices.

Fool Circle Mgt. Firm Formed;
White Named Mgr. Dir.

Fool Circle Management has been established in
London with A&M recording artists Nazareth as its first client
Jim White, formerly General Manager of Mountain Manage-
ment as well as Mountaln Records, has been named Mana-
ging Director for the fledgling firm. Fool Circle is located at

35A High Street, Chiselhurst, Ken}, (01) 468-7084.

Fox Forms Mgt./Prod. Firms

Mitchell Fox, a four-year veteran of Swan Song Rec-
ords, has left the label to form Annod Productions and
Mitchell Fox & Co. The two companies will be involved with the
development and production of musical and graphic artists
Mitchell Fox & Co. and Annod Productions will be located at 234
East 77th St., Suite #3A, New York, NY 10021, (212} 472-9888

Bee, Alexander Form
Multi-Faceted Firm

Jimmy Bee and Morey Alexander have announced the ' '
formation of Bee/Alexander Productions, a multi-faceted firm
whose acllvities will include production, promotion, publicity,
publishing, management, and concert promotion. Initial act
signed to the newly-created company is Robert Winters &
Fall, currently recording for Buddah/Arista Records. Bee's
offices are located at 6690 Mission St., Daly City, CA 94104,
(415) 994-3157,; Alexander can be reached at 1100 Glendon
Ave., Los Angeles, CA 90024, (213) 478-9871.

Diante Named Dir./Creative Services
At April-Blackwood

Denny Dlante has been appointed Director of Creative
Services for April-Blackwood Music Publishing. Most
recently VP/A&R for RCA/Windsong Records, Diante pre-
viously served as VP/A&R at United Artists Records from
1973-77, as well as West Coast Professional Manager for the
Peer-Southern Organization from 1968-72. Diante has also
produced albums by Maxine Nightingale, Paul Anka, and
Bobby Goldsboro, among others, and in his new post will be . !
based at the publishing organization’s Los Angeles offices
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MURRAY THE K Presents three hours of 60's HITS

from THE EVERLY BROTHERS

* MICK JAGGER'’S
Best Aphrodisiac

* SID CAESAR Rends TV

SOUNDTRACK OF THE 60's

is produced each week for radio

worldwide by Watermark, makers of
AMERICAN TOP 40, AMERICAN COUNTRY
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“This could mean topsy-turvy results when
the full census data is implemented for
the Fall ’82 reports.”

Census Update Delayed —
Notable Arbitron Implications

Radio broadcasters around the country have re-
cently received an information release from Arbitron
regarding the 1980 census data and its use in the
Arbitron reports. If you have not closely read this
release, please do so. If you have not yet seen it, track
it down. Use of the census figures is a key to the
estimates produced by Arbitron, and the problems
the census is having may have a dramatic effect
upon the radio industry.

A number of months ago I wrote about the
census hassles and how they might affect broad-
casters. I'm sorry to say that according to the Ar-
bitron release — and subsequent discussions with
key officials of the firm — potential problems are
now real ones.

Key Update Not Till 82

The significant adjustment of Arbitron’s pop-
ulation estimates — as shown in each market report
on page three — usually done the year after the cen-
sus data is compiled, will be delayed until the fall
of 1982. What this means is that formats and sta-
tions that would benefit from having the most up-
to-date count of demographics and the ethnicity of
each market will have to wait an additional year
before “‘reality” is shown in the books. Those for-
mats that do well under the status quo will have
one more year before having to cope with in-
creased ethnic penetration in the Arbitron figures.

The root of the problem is that the firm
which supplies population estimates to Arbitron,
Market Statistics, Inc., needs the complete census
data before it can massage the data and send the
population estimates to Arbitron. However, owing
to numerous court challenges and other hindrances,
Arbitron says, “only limited data will be available
for MSI to use in their projections,” which will first

year, until the subsequent fall books show the revised
figures.

An example may help illustrate. In the O/N80
report for a market, the estimated percentage of
the 12+ metro population that MSI believes is made
up of men 18-24 may be 6%. With the aging
of the population, that O/N'81 figure may fall to
4% , perhaps thus making this demographic target
a less desirable one. On the other hand, the es-
timated percentage of the 12+ population that is
black may jump from 12% to 17% in a metro.
This could mean a more successful future for sta-
tions appealing to the ethnic audience.

Arbitron Unhappy

Since the best MSI will be able to do is show
interim population and ethnic adjustments in the
books starting this fall, Arbitron is not happy with
the state of affairs. Rip Ridgeway, VP of Sales
Development for Arbitron Radio, told R&R that *we
are very upset about the delay — until Fall '82 —
of the inclusion of sex/age and race data that is
final.” He did say that Arbitron felt it “didn't
know a better way to try” to keep up with the
demographic and ethnic shifts in the country than

relying on interim, preliminary adjustments that
will be evidenced in this fall's books.
Radio Implications

There are two key ingredients in the delayed
census- figure/population data base update. One is
that markets in growth areas are suffering, and
will probably suffer for some extent until the
Fall '82 estimates are published. The other major
item is that the weighting used by Arbitron to
project your audience estimates will be affected by
updated population and ethnic impacts. This could

“Will stations that have prospered when minorities
were underrepresented in the MSI updates suffer
under the final census figures.”

show up in your Fall '81 reports. There will be
some update impact in the data base for the books
this fall and through the rest of '82, until the full
update has been implemented for the books begin-
ning with the Fall "82 reports. However, the prelim-
inary data that will be used to adjust the Fall '81
cell-by-cell population totals will not include such
key items as occupancy rate of households, race,
or age of head of household. According to the
Arbitron release, MSI “‘will adjust their most current
updated data to arrive at estimates of occupied
households by race.”

Interim Updates

The problem with using MSI’s “most current
updated data” is that it is largely built upon the
1970 census figures. Every fall Arbitron redoes the
cell-by-cell population estimates for each market,
using the figures supplied by MSI. MSI takes the
1970 census, adjusts the data by looking at birth
rates, death rates, migration patterns within the
various markets, and so on, and “updates” the in-
formation every fall for submission to Arbitron. The
new population estimates are then used as the data
base for developing ratings estimates for the next

mean topsy-turvy results when the full census data
is implemented for the Fall '82 reports.

According to an Arbitron comparison with cen-
sus data, preliminary census figures appear to show
notable underrepresentation of some Sunbelt mar-
kets in MSI’s population figures. The updates done
by the census annually and then prepared by MSI
for submission to Arbitron “understated the U.S.
population by about 5,000,000, nearly half of which
appears to be located in California, Florida and
Texas,” according to Arbitron. What this means is
that some markets in these states have had their
population underestimated, thus possibly affecting
their market rank. The impact within each market
is difficult to determine, but it’s possible that in
these markets, weighting and subsequent ratings
have been thrown off by this undercount.

Blacks, Hispanics On The Rise

With regard to the weighting problem, let’s
take a look at one likely impact of the updated
census data. Ed Spar, President of MSI, told me that
he estimated that the final figures would show that
the L.A. metro had an Hispanic 12+ population
equal to about 35% of the total metro. In the fall
of '79 the Arbitron report showed approximately
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Week In Review

Giddens, Maloney Depart Arbitron

Twe Arbitron Radio sales/marketing peo-
ple have recently left the ratings firm. Penny
Johnson Giddens, Manager of Client Ser-
vices — the diary review facility in Laurel —
is leaving effective Friday (2-27). Ms. Giddens
recently returmed from a maternity leave but
after one month back on the job has decided
to return to the home life.

Jack Maloney, who for six weeks served
as manager of the Eastern Division Radio Sales
office, has resigned. Maloney has taken a posi-
tion with Viacom.

Mediatrend Drops Several Markets

Jim Seiler, President of Media Statistics,
Inc. tells R&R that “in order to insure the profit-
ability of our monthly Mediatrend service we
have withdrawn from some markets where sup-
port was thin.” Specifically, Mediatrend has
pulled out of Cleveland, Milwaukee, and Fres-
no

Seiler also told R&R he’d like to make a
distinction between his service and that offered
by the Birch Report. Where, according to Seil-
er, Birch surveys all persons 12+ in a home,
Mediatrend samples only one respondent. Seil-
er’s firm wants to spread sample through more
households, avoiding the “clustering” effect.

—

16% Hispanic. In the Fall ‘80 book that figure was
shown as increasing to almost 22% . If that number
jumps to approximately 35%, ratings projections
based on the new figures could be much different
than estimates based on a 16% or 22% penetration
level.

As with black populations in many metros,
Hispanics are on the increase. Do more radio sta-
tions thus try to appeal to this booming segment
of the population? What does this trend portend
for the music industry? Will stations that have pros-
pered when minorities were underrepresented in the
MSI updates suffer under the final census figures,
and thus be pleased that only an interim adjust-
ment will be reflected in the Fall '81 books?
What about the Arbitron techniques used to sample
minorities — and what about the increasing impact
of Expanded Sample Frame on the estimates in
your area? I'll address these issues in detail in future
columns, but you should be aware“that this census
data controversy has significant impact on you and
how you make your living.

Interim Respite Or Restraint

The good news in all this is that MSI and
Arbitron will, in the Fall '81 market reports,
reflect some of the population and ethnic shifts
seen in ‘America since 1970. The not-so-good news
is that the full story will be delayed a year, until
the Fall '82 books. Given your current perspective
you may view that additional year as either a
respite — giving you more breathing space — or a
restraint to bigger numbers and possible profits.
At any rate, be prepared for the new reality, coming
as it is in two stages rather than the usual one
update adjustment. In the meantime, if you have
any questions on this topic feel free to call me, or
Rip Ridgeway at Arbitron (212-887-1354).
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Shortwave

Continued from Page 1

able to sample the American way
of life.”

Since the FCC does prohibit
domestic shortwave stations, Cos-
tello’s station will be able to run
commercials only for products
that are available on the North
American continent (outside the
U.S.) and Europe, the station’s
primary coverage area. Costello
clarified. ‘‘Delta Alrlines just
bought a schedule on WRNO ad-
vertising their new direct flight
from New Orleans to Frankfurt,
Germany. Now I can sell them a
schedule to advertise the returm
trip from Frankfurt back to New
Orleans.”

When the new station is not
simulcasting WRNO, automated
music programming will be used.
In the future Costello also plans to
air programs in French and Italian.
The transmitter and antenna have
been ordered and work is being
done now on the actual physical
plant in preparation for the ar-
rival of the shortwave hardware.
The station should be operational
by October or November of this
year

Interestingly. this new interna-
tional development comes at the
same time that Radio Moscow has
begun broadcasting 4-5 hours daily
at 600 on the AM dial via a Cuban
relay transmitter, with listeners
in a number of Southern states
now able to pick up broadcasts
formerly accessible only on short-
wave

WABC

Continued from Page 1

for the lifestyle of the New York
morning audience. It may have
taken us a while to put this deal
together, but now that it is togeth-
er, it's going to be just dynamite
for them and the station as well.”

Ross & Wilson began their career
together at WJBO/Baton Rouge
in 1977, moving to mornings at Z93.
WABC’s current afternoon man
Bob Cruz will leave the station in
order to devote his full attention
to voice work on the ABC televi-
sion network.

P

George Francis

Francis

Continued from Page 1
WWWE is the greatest opportun-
ity in the country. Half my career
I've spent competing against 50 kw
clear channel stations and now I
am one!” Francis's appointment
is effective immediately.

Barbis

Continued from Page 1
partners in a Los Angeles-based
production company with his broth-
er Dino Barbis, has done national
promotion for Chrysalis, London,
and ABC Records. Barbis told
R&R, “I am the happiest I have
been in a long time. It will be a
real privilege to work for this la-
bel and work alongside all the
talented people at Warner Broth-
ers.”

Barbis’s appointment becomes
effective March 2.

Kale

Continued from Page 1
there hasn’t been much available
for the sales and management
side. We're going to do some-
thing about that.” Kale added
that RMC will soon offer consulta-
tion on a new demographic exclus-
ivity basis.

Lander

Continued from Page 1
WCKX on March 2. Chris Cane
has been appointed interim Pro-
gram Director at KGB; he was
Lander’s assistant. Moving into
Lander’s vacated morning shift is
former 9pm-1am personality Gary
Knight.

KGB GM Jim Price wished Land-
er the best, saying, ‘“This is an of-
fer that John had to accept and I
know he will do a great job. Our
job now, however, is to continue
the winning direction that John set
forus.”
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314-423-441]

1561 Fairview Ave. e St Louis, MO 63132

WLUP

Teeson

station last week, with no PD replacement named at
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October/November 'S80
Arbitron Shares

A O
Northeast Pennsylvania Akron
(Wilkes Barre- WAKR In Double Digits Again,
WAEZ Up, WMMS Still Strong
Scranton) WAKR (PA) maintained its leadership stance
WARM Stays On Top, with another double-digit showing, slipping 14.9-13.7.

WKRZ-FM Debuts Impressively

WARM (PA) came out on top of the first fall sur-
vey in the Northeast Pennsylvania area, but slipped
12.9-10.3. WGBI-FM (PA) continued to grow, up 8.2-
9.6, just behind WNAK (PA) 9.2-9.8, but the big story
was the jump of WKRZ-FM (PA) (formerly WBRE-
FM), which shot from the 2.9 recorded under the
previous calls to a 7.7 this book. WEZX (A) enjoyed a
good book, 5.8-7.5.

Other Wilkes Barre-Scranton stations with a one
share or higher were WARD (R) 1.0-1.3, WAZL (PA)
1.4-1.3, WCDL (R) 2.5-2.7, WEJL (PA) 4.24.3, WGBI
(C).3.0-2.8, WICK (PA) 3.0-1.6, WILK (PA) 6.0-3.7,
WKRZ (0) 2.2-2.4, WQEQ (PA) 3.7-3.3, WVCD (BM)
4.1-3.8, WWDL (R) 2.2-2.5, and WYZZ (BM) 4.4-3.4.

Stations located outside the metro with a one
share or higher included WHLM-FM (PA) moving up
to 1.3, wQQQ (BM) .8-1.9, WXKW (C) 2.1-14, and
WZZ0 (A) 2.0-1.0.
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This data is copyrighted by Arbitron. Non-subscribers to Arbi-
tron syndicated radio service may not reprint or use this infor-
mation in any form

A-AOR, B-Black, BB-Big Band, BM-Beautiful Mu-
sic, C-Country, CL-Classical, D-Disco, J-Jazz, M-
Misceilaneous, N-News, O-Oldies, PA-Pop/Adult,
R-Rock, RL-Religious, S-Spanish, T-Talk.

Average Querter Hour Sheres ere Monday-Sunday,
6em-midnight, Metro Survey Area, 124

WAEZ (BM) posted its highest share in recent years,
59-7.4. WKDD (A) added two, 3.45.3; WNIR (T)
(formerly WKNT-FM) rose 2.4-3.4; and WSLR (C)
remained stable 5.6-5.7. WHLO (N/T) was up 2.2-2.7.

Outside stations with notable showings above a
one share were WCLV (CL) showing up at 1.0, WDBN
(BM) 5.2-3.4, WDMT (B) 3.0-3.6, WDOK (BM) 3.6-
3.5, WGAR (PA) 4.8-4.0, WGCL (R) 5.76.3, WJW
(PA) 1.4-1.1, WKSW (BM) debuting at 1.2, WMMS
(A) 12.3-12.5, WQAL (BM) 3.0-2.2, WWWE (PA) 2.2-
2.3, WWWM (A) 2.84.7, and WZZP (R) 4.6-5.2.

Allentown

WFMZ, WXKW Climb

Into Tie For Lead

Continuing a multi-book trend, WFMZ (BM)
jumped 7.7-10.8, tying for first with WXKW (C),which
rebounded 9.1-10.8. Former market leader WQQQ (BM)
slipped two shares, 12.5-10.5. WLEV (PA) also saw a
drop, from 11.7-7.7. WZZO (A) went 8.1-8.5, while
WAEB (R) moved 9.8-9.1.

Remaining Allentown stations with a one share
or better were WEEX (R) 3.14.7, WEST (PA) 4.6-
5.4, WKAP (R) 3.0-3.6, and WSAN (A) .6-2.4.

Outside stations with a one share or more included
KYW (N) 4.6-3.6, WOR (T/PA) 2.0-1.3, WWSH (BM)
1.6-2.1, and WYSP (A) .9-2.0.

Raab Continued from Page 3

of strengthening its position as a Cleveland power-
house. Being with Ron Jones and (Malrite National
PD) John Chaffee will be a tremendous learning
experience as well. WEEP’s GM Peter Casella and
his predecessor Mike Siegelman gave me the oppor-
tunity to succeed in a David vs. Goliath situation; for
that I will always be grateful. I am also gratified
that my assistant Barry Mardit, who has had a great
influence on our success, will succeed me as PD of
WEEP.”

Mardit, a two-year veteran at WEEP, told R&R
whimsically, I know when a new PD is appointed at
a station, most of the time you hear the typical ‘I'm
looking forward to the challenge’ quote. Well, I want
to say something nobody else can say. I'm looking
forward to being able to drive the WEEP Jeep in my
neighborhood.”

Continued from Page 3
“I think Rick’s sense of humor and direction is

pretty much in line with mine,” Still told R&R,

adding, “I'm excited (about joining Heftel and the
Loop) because our radio philosophies are very simi-
lar"l

Still had been with WIOT for five years, moving
up from PD to Station Manager about a year ago.
“It was a real pleasure to be involved with the
people who work here at WIOT. It’s a great organ-
ization,” concluded Still. WIOT PD Terry Sullivan
and MD Lee Randall, in conjunction with the sta-
tion's sales manager, absorb Still’s duties. Rick Har-
ris could not be reached for comment.

Continued from Page 3

this time. Teeson explained, “We plan to automate
locally much of the programming on KLAK. The
drivetimes will continue live, but for economic
reasons we want to get KLAK back in the black.
Part of the problem was that KLAK was a full-
service station playing country music. We are not a
WMAQ and don’t have a great dial position to do that
sort of AM programming; therefore we’ll lean
toward more music.”

Teeson worked in Des Moines and Minneapolis
radio before joining KLAK and KPPL in 1977 as a
sales rep. He soon became PD at KPPL and was
promoted to GM at the station in 1979.

Balle Continued from Page 3

what I've always wanted to do but because of for-
mats couldn’t do, and that’s play the best of new and
old contemporary and country music.” Bailey began
his morning show on WCII Monday morning (2-23)

Bill Bailey signs his new 3-year pact at WCII. Pic-
tured (seated, l-r): WCII GM Frank Seymour, Bailey.
and PD Mark Rogers, and Operations Manager Bobby
Hatfield (standing).

SanduSky Continued from Page 3

but we weren’t looking for zeros either. If we would
have shown anything at all in the book there prob-
ably would have been at least a reprieve.”

Tommy Vascocu, GM of K-15 and KDKB-FM
explained, “Neither station (KZAM or K-15) looked
particularly good, and we didn’t see support coming
from the record industry or see modern radio sta-
tions happening around the country. We thought
we'd really have an opportunity to rally those mod-
ern listeners around the station, and that there
was a sizable market for that format. The mistake
we made was assuming that market was large
enough to support the station. We kept hearing the
record companies say there wasn’t enough new pro-
duct being played. We were playing it and thought
there would be some heavy dollar support, and there
was not."”’

K-15 PD John (‘‘Johnny D'') Dixon and another
staffer have exited, with part-timer Bobby Ball
coordinating taping and automation and Sandusky
Program Manager Frank Cody selecting the music.
At KZAM  four full-timers and two part-timers will
be offered part-time positions while they investigate
other job possibilities. KZAM's Sullivan summed up
the experiment proudly: ‘‘Seattle has just had a year
of what the audience that listened to our station
would call the best radio they ever heard. We've
made a little niche in Seattle radio history. This sta-
tion will be remembered.”

B




AMERICA IS
GETTING LOOSE!

KBEQ WKEE WCGQ
KUPD WPST WISE
WTRY KHFI WXLK
CHUM KQ94 FM99
KRBE WAAY KPUR
KXX106 KX104 v-97

™ v103 WOKI WBGM
= BJ105 WCSC KWLO
WBBQ WRVQ KDZA
WSK2 KWEN KOOK
KINT WTAC KRLC

WBCY KKXX WNEU
I KENO KYSN KUHL
KTKT FM103 KRSP
WSPT KWEN WANS
WHFM WFBG WSFL
Q106 WOLF WIFC

Talk about swinging singles...Tight formats everywhere are
breaking down and getting loose with“HOLD ON LOOSELY....
FROM 38 SPECIAL. A single you want to take home with you

» “HOLD ON LOOSELY” The First Single
From Those WILD EYED SOUTHERN BOY Sse ss3s

38 SPECIAL

ON A&M RECORDS & TAPES.!

'-a:.<

SEE WILD EYED SOUTHERN BOYS ON THE LOOSE
TOURING ALL OVER AMERICA...

Produced by Rodney Mills Management: Mark Spector/David Passick

Production Associates: Don Barnes and Jeff Carlisi  Agent: Terry Rhodes ©1981 A&M Records. Inc_Alf Rights Reserved
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With Action Like This,
You Know
She’s Not “Foolin’”!

WKBW
WBEN-FM
WFIL
WIFI
WXKS-FM
CKGM
KRLY
293
KSLQ
WGCL
KFl
KIIS-FM
KSFX
KOPA
WFBR
WICC
WHYN
WKEE

KSET-FM
KINT
KHFI
KBFM
KWIC
B97
KQ94
KLAZ
G100
WAAY
Y103
BJ105
WBBQ
KX104
WAYS
WCSC
WGH
WQRK
WVLK

WVIC
WAKX
KRAV
WIKS
WOW
KYNO-FM
KIOY
KIDD
KJRB
KTAC
KYSN
KENO
KZZP
KRQ
KHYT
KTKT
WGUY
WLAM
WCIR

95XIL
WSGA
95SGF
WFOX
WISE
FM99
WKXY
KSEL
KVOL
KENI
KSLY
KDZA
KATI
KQDI
KBOZ
KOOK
KFXD
KRLC

“WHO DO YOU
THINK

YOU'RE FOOLIN'”

DONNA
JUMMER
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STREET TALK.

The annual rumblings that Los Angeles may
be getting a Burkhart/Abrams Superstars sta-
tion have surfaced again. However, when you
look at FM's in the market with signals strong
enough to support the format, the candidates
dwindle down to a confusing few.

Less than two weeks after succeeding Craig
Scott as National PD for Plough, Gary Kines
has been named General Manager for Plough’s
WQXM/Tampa. Apparently the Plough Nation-
al PD’s job is a great stepping-stone to man-
agement . . . and it appears the job is now open

again.

Beginning Monday (3-2), WWDC-AM/
Washington will drop its Pop/Adult structure
for AOR. Exiting the station are PD Beverly
Fox, moming man Pat Reilly, and midday
jock Ron Lewis. The station will take on the
new identity of DC-101-AM and simulcast its
AOR sister-FM during moming and afternoon
drives.

Nick Anthony from WHLO/Akron has
| been hired to replace Bill Coffey as PD at
WSLR/Akron. In addition to programming
the station, Anthony will do PM drive and
Steve Fullerton. also from WHLO, will do AM
drive.

Steve Kelly, most recently with Atlantic
| Records in New Orleans, will be the new PD
| for KAAY & KLPQ/Little Rock. Steve will
| replace Ray Lincoln. Steve's radio background
I includes PD posts at KEEL/Shreveport and

| WIF1/Philadeiphia.

' Rumors around Seattle have KJR MD
| Thom Buchanan exiting the station. Further,
| Street Talk picked up that Eric Chase, last at
| KFI/Los Angeles, would be joining the KJR

lineup.

After almost a decade as PD of Peoria's
WXCL. Lee Ranson has resigned to go into
| television full time. Lee has been working week-
ends on a local Peoria TV outlet. That leaves
'a choice PD gig open, which will be filled
| through group PD Randy Rice at WJBO &
WFMF/Baton Rouge.

1

!

Another programming change in Little Rock.
as KLAZ PD Jeff Freeman is reportedly out.

Kevin McCarthy, PD of WERC/Birming-
ham, has just lost two air personalities, but
amazingly enough, he's not upset about it. Mark
Thompson left for WSGA/Savannah and the
Birdman went to Gulf-104/Tallahassee. Kevin
wishes them both the best, saying, “"Those two are
both major air talents for the future and I hope
someday we'll all work together again.” More
PD’s should have that kind of attitude when it
comes to developing air personalities'

; When You'’re Hot . .

They say that radio is red hot, but this
may be taking it just a bit too far.
KAAY/Little Rock’s red, white and blue
Funmobile (van} exploded in flames last
week while on a mission for the station.
The driver left the vehicle stalled on I-40,

the engine was in flames, closely followed
by a complete vehicle explosion. Thankful-
ly, no one was injured in the flaming may-
hem, but the van, valued at more than
$25,000, was a total loss.

And When You’re Not . . .

Carrying loud radios in the city of
| Baltimore is now illegal. That’s right . .
the Baltimore City Council passed an ordin-
ance last week making it a misdemeanor
to play a radio or phonograph loud enough
to be heard more than 50 feet away
from the source, The possible penalties for
this new “audio” crime are fines up to $25
and a maximum 30-day jail term. Today —
radios . . . tomorrow — dancing. Stay alert
out there!

and when he returned with a mechanic, .

P T—

KFJZ-FM/Ft. Worth has officially changed
call letters to KEGL. The station’s new on
air identity is “Eagle 97."

Jack McKay has resigned as Assistant PD/
MD of KOPA/Phoenix and will join KLUC/
Las Vegas as the new AM drive personality.

Rip Pelley. formerly with Elektra/Asy-
lum, has become a partner in the Manage-
ment West International firm in Los Angeles.
Among its clients are E/A’s recording group
the Kings and Meadowlark Lemon’s “Bucket-
eers” professional basketball team. Rip can be
reached at (213) 557-2377.

We have quite an extensive health report
in this week's Street Talk . .. so, here goes:
KYYX/Seattle morning man Terry McDonald
fell over 1500 feet while climbing Mt. Rainier
and incredibly came away with only a broken
arm, some cracked ribs, and a lost tooth!
He is now back on the air . . . KX104/Nashville
PD Michael St. John is recuperating at home
after surgery for kidney stones. He should be back
at the station within three or four weeks . . .
And finally in this week's medical roundup. we
have KTAC/Tacoma's PD Tom Jeffries. who
came out of a dinner party, completely sober
(he says), slipped on the wet lawn in front of
his car. and broke his right arm. What we want
to know is — if he was sober, why did he park
his car on a wet lawn? (Just kidding, Tom.)

B

PO Box 25866 use them.”
Honolulu Hawai 96825
(808). 395-9600

THE ELECTRIC WEENIE, RADIO’S NUMBER 1
GAG SHEET GETS LETTERS . . .

SCOOT PAISANT/Q93FM
to moming drive at Q93 FM. Keep up the good jokes, we can all

. “A note to inform you of my move

Jocks...write today for free samples.
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HITS THAT “MEMORIES” ARE MADE OF

MEM““IES ws8-70073

THE NEW SINGLE FOLLOWING THEIR SMASH HIT

"TOGETHER"

FROM THE BOARDWALK LP

"GITY MIGHTS."

PRODUCED BY RUDY SALAS AND STEVE SALAS
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As you know, your street value quadruples once
you've read the GO column, mainly because of all the
erudite readers who correspond. Like today . . . C.J.
Bronson has furnished us with a KNBR listener-created
list of what you should eat during your lunch hour if you

had a certain occupation.

For example:

An electrician would eat light
meals.

A professional worrier would
eat stew.

Santa Claus would munch on
HoHo's.

A newsman would have a
scoop of something.

A vampire would drink a
Bloody Mary.

A judo expert eats chops.

An angry Russian eats red
snapper.

A highway patrolman eats
chips.

A sadomasochist eats beets.

And a carpenter doesn't eat
lunch . . . he just bites his nails!
(all together, now . .. ooooh,
CJ.h

C.J. was one of the great
talents partaking in the “Games
People Play'™ Deejay Talk Off
Two. It's been slated for a pair
of two-hour specials on NBC-
TV very soon.

She also sent me a nifty
KNBR license plate T-shirt. (I
plan on sharing it with a girl
who has bigger bumpers than
me.) * * * *x x

Billy Mander, the fabled
music director of FM102 in Sac-
ramento, dropped into the Gary
Owens column last week with
KMPC's Tom Straw. Billy was
originally from L.A., and years
ago he and Tom and I all went

LANTA.

PHIS.

IR I R N S X N

Frampton (A&M)

FCC VOTES DOWN EXPERIMENTAL ELIMINA-
TION OF FAIRNESS DOCTRINE — Chalrman
Richard Wiliey's plan to drop It In large
markets voted down 4-3.

JACK FITZGERALD NAMED PD AT WOQXI/AT-
GEORGE KLEIN NAMED PD AT WHBQ/MEM-

BILL HENNES TAKES PROGRAMMING REINS AT
WLCY-AM-FM/TAMPA — Retalns PD position
at WNDE/Indlanapolls as well.
NUMBER ONE FIVE YEARS AGO:
From SWAT" — Rhythm Heritage (ABC)
NUMBER ONE COUNTRY: "Remember Me" —
Wilile Nelson (Columbla)

NUMBER ONE LP:

to the same doctor. The Doc
was very thorough; he would al-
ways wash his hands before
touching your wallet!

Murray Shoring of 4BC in
Brisbane, Australia said one
of his listeners called and iden-
tified Feminique as a famous
French movie actress!

{Incidentally, Murray once
went to the same doctor that
Tom Straw, Billy Mander, C.
J. Bronson and I went to.
Murray said he thought the doc-
tor was a little strange when
he told him to take up smoking
to help him stop chewing gum!).

ok % kX

Singer Leif Garrett and his
pretty sister Dawn Lyn are do-
ing another movie. They first
appeared in the 1973 flick of
“Walking Tall,” starring Joe
Don Baker.

Dawn Lyn was telling me
about the new flick and asking
about my youngest musician son
Chris Owens, and [ was so
taken by her pretty charm I
forgot the name of the film.
I wonder if that ever happens
to Ms. Rona?

% % % %

SPEAKING OF AGE: The
Gary Owens Healthy Air Per-
sonality Foundation has just
uncovered this fact: the great-
est cause of heart attacks in

men over 50 is women under
20!

"Theme

“Comes Allve" — Peter

VIDEOSCOPE:
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""Dallas'' Demolishes Competition, CBS Comes Back

ABC's time at the top of the ratings was restricted to a week, as CBS roared back behind a
powerful "Dallas’ showing to take an easy victory in the Nielsen sweepstakes for the week end-
ing February 22. "Dallas” beat "60 Minutes" by almost 7 ratings points, pacing CBS to a 19.9
average rating and four of the top five placings. ABC was second with 18.3, and NBC was close
behind with 17 .4. The standings:

1 1 Dallas (CBS) — 11 The Jeffersons (CBS)

7 2 60 Minutes(CBS) 17 12 Magnum P.l.(CBS)

5 3 Little House On The Prairie(NBC) — 13 Knots Landing (CBS)

3 4 Dukes Of Hazzard (CBS) 8 14 Three's Company (ABC)

6 5 M°A*S*H(CBS) — 15 Diff'rent Strokes (NBC)

— 6 Angel Dusted (NBC Movie) — 16 Alice (CBS)

11 7 LoveBoat(ABC) 18 17 Laverne & Shirley (ABC)

— 8 The Brady Girls (NBC) 19 18 Real People (NBC)

12 9 Happy Days (ABC) — 19 Archie Bunker's Place (CBS)

10 Norma Rae (ABC Sunday Movie) — 20 One Day At A Time (CBS)

"'WKRP In Cincinnati" made somewhat of a comeback from recent showings, moving from
49th to 39th last week with a reasonable 18.3 rating.

e /' ¥
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MIDNIGHT MOTELS — Capitol's Motels guested on “Midnight Special” last month. Pictured (l-r)
are program’s Executive Producer Burt Sugarman, Motels’ Martha Davis, and the L.A. Times's
Robert Hilburn, who debuted his new interview segment with Davis on the show.

MusicOn TV

"American Bandstand" takes a look backward over the early 80's, 70's, and 60's, and late
50's February 28, covering countless artists who made their mark on the long-running show.
Johnny Rivers and the Association guest . . . The Statler Brothers guest on the "'Barbara Man-
drell” show along with Roy Rogers and Dale Evans March 7 . . . The Piasmatics are on
“Tomorrow’ March 3 . . . The Marshall Tucker Band appears on "Fridays" March 13 . . , Eddy
Raven is on "Hee Haw" the week of February 28.

Where There’s Life, There’s Soap

Soap operas have pervaded American society on almost every level, and the latest angle is
shirtwear. ABC Merchandising and Florida-based Strawberry Shirtcake are making available
"One Life To Live" T-shirts and, even more dramatically, "General Hospital" scrub shirts and bath-

robes (inscribed with such messages as ""Stolen From General Hospital"'). The items are shirt to
please soaper fans everywhere.

RCA RECORDS, "SELECTAVISION" TEAM TO DEVELOP VIDEODISCS: RCA Records and RCA |
‘‘SelectaVision’’ videodiscs have announced plans to jointly develop and produce original
muslcal videodiscs for release on RCA's videodisc system. Artists for the projects will be
drawn from the RCA label’s roster with specific music videodiscs to be announced. . .
3-D VIDEOCASSETTES: MCA is currently offering videocassettes of classic horror films in |
3-D with the first two titles availabie in the series the ever-popular ‘‘Creature From The
Black Lagoon’’ and ‘It Came From Outer Space.’’ Both films can be purchased in either
VHS or Beta formats for $69.95 each and come complete with four sets of 3-D glasses.
Interestingly, rather than making two prints (one blue and one red) and syncing them
onto a screen within a fraction of an inch by two projectors, as was the case in the 1950's, ’
MCA simply prints the two colors on the negatives and lets the famous blue and red lenses
In the glasses counteract the colors to give the lilusion of depth . .. RIAA SETS GOLD & |
PLATINUM VIDEO AWARDS: The Recording Industry Association of America (RIAA) has in-
stituted gold and piatinum Video Awards, to be given to videocassettes and videodiscs
that achieve 25,000 units in net sales (gold) or 50,000 units in net sales (platinum). Video-
cassettes must have been released after January 1, 1977 and videodiscs after December 1,
1978. Programs are eligible for awards regardless of contfiguration (i.e., sales of 25,000
Beta videocassettes and 25,000 VHS videocassettes entitles the program to a platinum
award). .. J
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. Radio Has Joined The Party And
These Stations Are Crying For Joy!

“906 Tears”

s 6 & 6 6 6 4 6 4 4 0 0
> 4 6 6 6 4 6 4 4 0 0
s 6 & 6 6 6 4 6 4 4 0 9
b 4 4 & 6 4 6 8 4 0 4
s 6 6 6 6 6 4 06 8 6 0 0
d» 4 6 6 6 4 6 & 6 0 4
s 6 4 6 6 0 4 6 4 4 0 9
b 4 6 6 6 & 6 & 4 4 9
s 6 6 0 6 6 4 6 8 06 09

WBEN-FM 21-17 WAYS 8-5
byheesl o W ki KRLA add WOKI on WLBZ add
WRKO add 92X on KU PD on KJ l 00 add WlGY add
CFTR 3 WOHO 30-28 WOLF on KIOA add WISE add
CKGM7-5 WLBZ deb 28 WAQY add KWEN on FM99 add
E;LW a3l VVVK deb 22 WKEE add Z 104 add KENI add

on 95XIL 23-19
WEFBR on WISE 19-15 KRBE add KIDD add KBOZ on
WOLF 22-19 WXLK add KINT deb39 KNBQ on KOOK add
yvi?:';on xgp*’}dzegbzl 28 KXX106 on KTAC on KRLC deb 30
on -
» K104 1-1 KENI deb 27 KRQ add 30

WKEE deb 40 KATI 35-31
WSGN on KBOZ on
WRJZ on KRLC deb 20 Be sure to check out the

Garland )effreys interview disc
contained in this week’s issue of R&R.
- PRODUCED BY
GARLAND JEFFREYS AND BOB CLEARMOUNTAIN

FOR GHOSTWARITERS, INC.
EXECUTIVE PRODUCER: DICK WINGATE

WNOX add

PRODUCED BY JACK RICHARDSON
FORJ.A.R. PRODUCTIONS
ON ATTIC RECORDS
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HIGH FLYING — KS95-FM helped to celebrate “Minnesota Yellow Ribbon
Day"” at the state’s Capitol Building. The brave passengers of the hot air
balloon were Minnesota Governor Al Quie and his wife Gretchen.

GOING BANANAS — WKTK/Baltimore recently hosted a movie premiere
party for Clint Eastwood’s latest film “Any Which Way You Can.”

Listeners received tickets, stuffed monkeys (all named Clyde), and free |

bananas. Pictured (kr): WKTK Promotion Director Chris Roberts, animal
store owner Dr. Arthur Watson, and WKTK PD Ron Fraiser.

JOURNEY MAN IN ATLANTA — Columbia’s Journey stopped by Z93/A tlan-
s to present the station with a platinum LP for the group’s new double
live album “Captured”. Pictured (Lr): CBS's Alan Oreman, Journey's Steve
Smith, 293 MD Dale O‘Brien, CBS's Jim McKeon, 293 Assistant PD Steve
Davis, and CBS’s John Fagot

- N —
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One-Person News: Updating The Newspaper

Last week in R&R [ suggested the most effective technique for the typical one-person news department to become more
competitive is being more air-active, by jumping on-mike with bulletins and updates between scheduled newscasts.

The second step toward becoming more useful to listeners is not "lifting”’ from the newspaper. Now, don't laugh. I know
nearly every news department, from small town 1o metropolis, uses the local newspaper and probably will as long as papers
exist. Sure, we use them, but the most effective use is not rewriting, it's updating. If something’s in the newspaper, find the
next logical development in the story and report that. Never just lift and rephrase a newspaper story. Always use the printed
article as a starting place, and go the next step by developing a followup story.

If there was a fatal wreck late last evening, today's story is not that the person is still dead, it's whether there are charges
against anyone and when the funeral is. Last evening’s school board meeting is history locked in ink on a newspaper page, but
radio can move ahead with what's being said or done about last night's board topics today. Yesterday's near-crash at the
airport, can be developed into today’s radio story about efforts to seek federal funds to better air traffic control equipment.

Always go for today's development on yesterday’s newspaper story. Radio's immediacy is an everyday advantage, because
when that newspaper prints and distributes copies, it is helpless to follow up until a full day later, while radio can run right
along with every story as it develops hour to hour.

Not copying from the print media, but using the newspaper story as a base from which to develop a story, is a positive
journalistic tool which is frequently not used in everyday life in radio newsrooms. Consistently reporting developments in
place of mere rewrites is Step Two in moving the air-active small news department into more effective and thus moreg
competitive broadeast journalism. The same principle applies to stories from other sources, especially the wire service, but to.|
develop followup stories on everything isn’t realistic or possible, because we all have limitations in staff and time. The news-
paper is the one key source which must be updated, not merely parroted, to give listeners something worthwhile. Done well
and often, radio updating of newspaper stories can turn the tables on newspaper reporters, and make them wish they had the
flexibility and immediacy of radio, instead of being stuck in print when the presses roll.

CALENDAR
First Electrocution .

MONDAY, MARCH 2: During experiments that led to the building of the first electrie chair, the first American

electrocutions were carried out today in 1889, on four calves, several dogs and a horse.

The United States Peace Corps was established 20 years ago yesterday by President John Kennedy. There are
approximately 6000 volunteers in the Peace Corps today, down from a peak of 15.000 in the late 60's.

The volcano next door to Mt. St. Helens became a national park on this date in 1899. Mt. Rainier had significant seismic
activity as recently as 1977, but the volcano remains dormant.

Theodore Seuss Geisel, author of the Dr. Seuss kids’ books, is 77. Author Tom Wolfe is 50. Karen Carpenter is 31.
The man whose name became legendary in Texas. Sam Houston. was born today in 1793.

* * * w *

Mardi Gras In New Orleans

TUESDAY, MARCH 3: The very peak of the New Orleans tourist season is today, with Mardi Gras festivities
from morning until midnight and far beyond.

The Star Spangled Banner became this nation’s official anthem only fifty years ago today. It had been written well over a
century earlier. but Americans were reluctant to adopt it for reasons including its difficulty to sing and its anu’-Brilish‘ ’
sentiment. Written by Francis Scott Key in 1812. it became the nation's official song today in 1931.

Goldfish swallowing became a national fad. following a demonstration on this date in 1939 by Harvard student Lothrop

l Withington.

* " * * *

First Newspaper Photograph

WEDNESDAY, MARCH 4: The New York Graphic published the first newspaper photograph 101 vears ago
today in 1880. The U.S. Constitution went into effect 192 years ago in 1789, nearly thirteen years after the Declaration of
Independence. =

Ten years ago the highest price ever paid for a stuffed bird went into the books at Sotheby's. London. when the
Iceland Natural History Museum paid just over $23.000 for a 22'5-inch Great Auk. The auks had all been exterminated by
hunters in the mid-1800’s. g

Barbara McNair and Paula Prentiss are 42. Yes's Chris Squire is 33.

* * * * *

Bottom Of The Great Depression

THURSDAY, MARCH 5: Forty-eight years ago today half the banks in America were either closed temporarily
or plain ol’ broke. and people who had savings helplessly saw them vanish. More than 5000 U.S. banks failed under
pressure of the Great Depression. On this date in 1933 the President ordered a mandatory four-day bank holiday. in an attempt
10 subdue the fast-growing financial panic. and halted all exports of silver and gold. Roosevelt's "New Deal” thus began
the turnaround . . . the beginning of the end of the Great Depression which bottomed out 48 years ago today. '
In 1963 a plane crash eighty miles east of Nashville, TN. killed Hawkshaw Hawkins, Cowboy Copas. and Patsy Cline.
Andy Gibb is 23. Eddie Hodges is 34.

* * * * *

Spring Is Two Weeks Away

FRIDAY, MARCH 6: The first barefoot water skiing was done 34 yvears ago at Lake Eloise. FL. by Dick
Pope Jr (1947). The endurance record is now well over 214 hours. and the backward barefoot water skiing record is 39-
mintes, by Australian Paul McManus (Guinness Book).

145 years ago today the Battle of the Alamo ended at San Antonio. TX, with the deaths of Jim Bowie. William
Travis, Davy Crockett and about 184 other defenders.

Ed McMahon is 58. Willie Stargelf is 40. Rob Reiner is 36. Kiki Dec is 34. Another Friday-the-13th comes up
next week.

'@ 1 THIS WEEK NEXT WEEK
Earth, Wind & Fire (Part 2) ..Genesis

{
*‘fUT W\{Dgg Call Pete Howard (213) 399-4949

131 Ocean Park Boulevard  Santa Monica, CA 90405
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purchase behavior. The questions were of this gen-
eral form

During the past 12 months, how often did you engage in the | |
behaviors listed below? |
14 58 916 1732 3351 S520r
® None Times Times Times Times Times More
Cotoa
Sales Research For Black Radio
restaurant?
Take a busi l
ness trip by |
airplane?
. ) s y : Take a vaca 1
I-ate last year Bill Speed dealt with the solution. | sometimes get the impression that black tion by air {
problems faced by black broadcasters at-  broadcasters view blacks as a homogenous (2% |
tempting to attract national advertising dollars. He  group — folks with rnoney who love to spend :::'aa:::'d |
recently asked me to give some thought to the rather than save. However, recent research has or tape’ ‘
] issue and try to offer some suggestions to Black ra-  shown that the black market is characterized AT i
|| dio regarding better marketing approaches. For by segments, not by overall homogeneity. Adver- Sy |
those of you who want to refresh your memories  tisers are aware of this, marketers are aware

on the issue, refer to the interviews Bill reported in
Black Radio on 11-28-80 and 12-5-80.

The Problem: Some Misconceptions

Bill and others involved intimately with
Black radio seem convinced that Black ra-

ing mistreated by national advertisers, let’s take a
more proactive view and simply say, “How can
Black radio increase its national advertising rev-
enues?”’

I he problem is one of marketing Black
radio more effectively. Believe me, na-
tional advertisers are not going to ignore a po-

| tential audience if they are convin<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>