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FARACL BUTTICE, HOLZMAN, REINSTEIN, SHARELL

E/A Promotes Five VP’s

Vic Faraci

In a significant restructuring of
its top executive level, Elektra/
Asylum Records has promoted
five Vice Presidents in recognition
of their expanded responsibilities.
VP/Director Of Marketing Vic
Faraci becomes Executive VP/
Marketing, while Kenny Buttice
moves to Sr. VP/A&R, Keith Holz-
man to Sr. VP/Production, Jack
Reinstein to Sr. VP/Fi ial, and
Jerry Sharell to Sr. VP/Creative
Services.

E/A Chairman Joe Smith, com-
menting on Faraci’s promotion,
said. “Vic has demonstrated his
ability to reorganize and direct
the many facets of the marketing
area. His terrific administrative
ability makes him vastly qualified
to direct the sophisticated and
complex strategy now required by
a progressive record company
such as ours.”

Vice Chairman Mel Posner
stated, “Some of our Vice Presi-
dents’ responsibilities have ex-
panded beyond what’s implied
by their titles. Kenny, Keith, Jack,
and Jerry have lengthy tenures
with E/A and have made major
contributions to the label’s growth.

Jerry Sharell

Their promotions satisfy the need
for updating our reporting struc-
tures and recognizing those con-
tributions.”

Faraci joined the company a
year ago following nine years with
WEA, culminating in an Execu-
tive VP position there. Buttice has
been with E/A for seven years,
serving as VP/Promotion before
becoming VP/A&R a year ago.
Holzman is a 17-year label veteran,
becoming VP/Production in 1971
and Director of E/A’s classical
label Nonesuch in 1980. Reinstein
came to the company in 1968,
serving as Treasurer and then VP.

E/A/See Page 24

PLANS TO MOLD “NEW COMMUNICATIONS LANDSCAPE"
Reagan Names Fowler
To Head FCC

President Reagan has designated
Mark Fowler of the Washington
communications law firm Fowler
& Meyers to become the next
Chairman of the Federal Com-
munications Commission. Fowler,
39, was nominated to fill the term
of former Commissioner Tyrone
Brown, which expires in 1986.

Fowler spent 10 years as a ra-
dio broadcaster before becoming
a communications lawyer in 1969
with the Washington firm of Smith
& Pepper. In 1975, Fowler and
David Meyers left amicably to
establish their own firm. Fowler
was born in Toronto, Canada but
is a product of American radio.
From 1959 to 1969, including the
years he spent in law school at the
University of Florida, Fowler held
a variety of radio positions, in-
cluding a three-year stint as morn-
ing man, salesman, and PD at
WDVH/Gainesville (see Page 4
for a more detailed profile).

The appointment of Fowler had
been widely rumored for several
months, and a source close to the
selection process told R&R the
perceived delay was caused by the

Al Casey Appointed
Charter VP/Programming

Al Casey, most recently PD at
WHB/Kansas City, has been ap-
pointed Vice President of Pro-
gramming/Operations for the Char-
ter Broadcasting Co. Charter
Broadcasting President John Bay-
liss explained that the group's
local program directors, in addi-

BROADCAST REACTION MIXED

Arbitron Proposes Elimination
Of Telephone Retrieval

Following several years of test-
ing methods for measuring black
listeners, Arbitron has announced
the planned elimination of its cur-
rent Telephone Retrieval technique.
The company proposes to send
blacks diaries, augmented with
additional monetary premiums
and more frequent follow-up re-
minder telephone calls. The imple-
mentation of what Arbitron calls
the “Differential Survey Tech
nique” will be effective with the
Winter '82 survey.

Arbitron’s Rip Ridgeway com-
merited on the DST plan: “Dif-
ferential Survey Treatment meth-
ods showed higher average ratings
for blacks than did Telephone Re-
trieval, with Black format sta-
tions showing the most gain.”” He
continued, “The use of the mail
diary produced higher listening

levels for non-blacks and blacks in
the High Density Black Area.”

Industry Concern

Industry reaction was varied.
Leading researchers like the NAB’s
Larry Patrick and the RAB’s Dick
Montesano are ‘very concerned
about the research support for
DST.” Montesano told R&R that
‘“the announcement about the
Winter '82 implementation of DST
seems premature” and doesn’t
answer the question of whether or
not a higher caliber telephone
technique could improve upon Ar-
bitron’s current TR efficiency in

retrieving black listening.
Leading black broadcasters
seemed divided on the issue. Cody
Anderson, GM of WDAS-AM-FM/
Philadelphia and the only black
ARBITRON/See Page 20

tion to reporting to their GM’s,
would also report to Casey on pro-
gramming matters.

Bayliss told R&R, ‘“From a can-
didate list of seven, Al emerged
as the best. He has the com-
plete freedom to implement any
programming changes he deems
necessary.” Bayliss added, “The
additional acquisitions recently
announced, our new headquarters
in Mission Valley (San Diego) and
new facilities, and now the addi-
tion of Al Casey further demon-
strate the Charter group’s com-
mitment to continued growth in
broadcasting.”

Casey, who has programmed
KCMO/Kansas City, WXLO/New
York., KXOK and KSLQ/St. Louis,
WDRQ/Detroit, and WHBQ/Mem-
phis, told R&R, “Charter has ex-
cellent facilities and some very
fine people. I am looking forward
to meeting everyone in the com-
pany over the next few weeks,
and I hope they’ll help me as I
get settled into the business of
helping them. I know it sounds
trite to say I'm excited, but I am.
This is the kind of job that comes
along only once in a lifetime."”

Charter owns K101/San Fran-
cisco, KCBQ & KITT/San Diego,
WOKY & WMIL/Milwaukee,
KSLQ/St. Louis, and WDRQ/De-
troit.

Mark Fowler

backlog of appointments coming
out of the White House. “Mark
was the leading contender at all
times and there was never any
lack of confidence on the part of
the White House,” the official told
R&R.
Served As
Reagan Campaign Advisor
Fowler came to the attention of
President Reagan and his advisers
by serving as communications
counsel for both the 1976 and 1980
Reagan campaigns. Last year
Fowler represented Reagan’s in-
terests in such cases as the Carter/
Mondale Committee’s request for
free air time to counter pro-Reagan
ads placed by independent cam-
paign committees.
Another newsmaking case han-
FOWLER/See Page 20

Hallam New

Dene Hallam

Dene Hallam has been named
Program Director at WWWW/De-
troit, the Shamrock-owned property
which recently switched formats
from AOR to Country (R&R 1-23).
Hallam’s previous programming
experience includes stints at
WEEP/Pittsburgh, WFEC/Harris-
burg, and KBZT(K-BEST)/San
Diego.

Shamrock President Bruce John-
son told R&R, “Dene said all the
right things and his track record

HALLAM/See Page 20
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LAST YEAR THE CRETONES INDELIBLY STAMPED A THIN RED LINE
ACROSS THE FACE OF AOR RADIO—~NOW, WITH THE RELEASE OF
THE NEW ALBUM, EVERYTHING SNAPS INTO PLACE!

Produced by Peter Bernstein * Recorded by Gabe Veltri » Managemeni: Norman Epstein with Ron Weiss
WiLLiam MOR!




WPCE Air Personality
Victim Of On-Air Attack

Byron Sneed, air personality/Assistant MD at
WPCE/Portsmouth, VA, was assaulted while on-air
last week (3-10). Sneed, who described the station’s
format as “black-oriented religious and gospel pro-
gramming,” told R&R he was hosting his customary
3-7pm show when he was confronted by Wilson Wil-
liams Jr., who demanded that Sneed interrupt the
tape that was currently playing to broadcast a
religious tape that Williams had brought to the
station.

Sneed said that he explained the situation to
Williams and told him that WPCE would air Wil-
liams’s tape in a half an hour (about 7:30pm).
Williams then reportedly became angry and, cursing
Sneed, knocked over the station’s mike and began
throwing items around the studio. Sneed then asked
Williams to leave. When Williams refused, Sneed
went to the telephone to call the police.

Williams quickly ran over, ripped the telephone
out of the wall, and began beating Sneed with the re-
ceiver. In the ensuing commotion, Sneed opened the
mike and began issuing the station’s address, telling
Williams that listeners would be calling the police.
The first squad car arrived within minutes.

According to Sneed, he originally let Williams,
who he said had been drinking, into the station be-
cause Williams was a representative of the Lily
Of The Valley Church and Worldwide Ministry,
which Sneed described as a “storefront-type church.”
Sneed noted the Newport News, VA-based church
had asked for air time previously, but had sub-
mitted defective tapes. Sneed also said that WPCE
had gone as far as to show the organization how to
produce broadcast-quality tapes.

The police promptly arrested Williams and
charged him with destroying public property and as-
saulting Sneed. Williams is currently awaiting trial.

STATION DROPS CAVS BROADCASTS
Cavaliers Drop Suit
Against WWWE

The $10 million “breach of contract” lawsuit
filed against WWWE/Cleveland by the Cleveland
Cavaliers (R&R 2-13) has been dropped and the con-
tract binding the station to broadcast all Cavaliers
games for the next two years has been dissolved.
The out-of-court settlement was announced last
Friday (3-13).

Cavalier attorney Kent Schneider said, “The
deal has been consurmnmated. It basically terminated
the contract rights of WWWE to broadcast our
games . . . as well as requiring forfeiture of their
subsequent rights of first refusal.”

WWWE President/GM George Francis told R&R,
“We have released Mr. Stepien (Cavalier majority
stockholder) from his current contract with us. We
neither ask nor seek any indemnities for current or
future obligations which Mr. Stepien had with our
radio station. We have taken this action on behalf of
the people of Cleveland who deserve far more than
the embarrassing national publicity Mr. Stepien
has brought upon them.”

The controversy apparently erupted over on-air
comments made by WWWE'’s play-by-play announc-
er Joe Tait and station sports-talk personality Pete
Franklin critical of Cavs coach Bill Musselman
and owner Stepien. The Cavaliers then filed the
“breach of contract” suit against WWWE. Francis

CAVALIERS/See Page 14

Porter To Program
Pete Porter has been X
appointed Program Direc-
tor at Country-formatted
WQYK-FM/Tampa. Por-
ter was PD at WJJD/Chi-
cago until recently, when
he stepped down to do
middays at the station.
WQYK-FM VP/GM Rod
Brosig told R&R, “Pete
really impressed me; he ;
has a lot of class. When I &
lost (former PD) Joe Pat-
rick, it was a matter of °
taking stock of the station Pete Porter
and furthering its growth, and I knew I had to have
a man with Pete’s ability. When I flew to Chicago
to meet him, I was quite taken with him. I saw
a man with integrity, honesty, a hard-working, tal-
ented man. He’s the kind of guy we want in our
organization.”

Brosig added that he would discontinue his own
programming participation with Porter’s appoint-
ment. “I'm going to bow out of programming,”
he said. “I've got a radio station to manage. If I
can’t trust his judgment, I hired the wrong guy.”
Porter, who previously worked at TM and KBOX/
Dallas, will start the first week in April.

Early Who LP Airing
Stirs Syracuse Controversy

WAQX/Syracuse world-premiered the new Who
album, “Face Dances,” on March 10, a full 2%
weeks before its original release date (since moved
up by Warner Bros.). The album was played in its
entirety, with the WAQX personalities discouraging
taping of the LP by listeners or competing stations
in between cuts.

The next morning WB reportedly called the
station and read a “‘cease and desist” order to the
WAQX receptionist on the phone. WAQX PD Ed
Levine picked up the story at that point: “WB then
sent a mailgram of the ‘cease and desist’ order, and
even though a mailgram is not an official document,
I took the LP off the air because I didn’t want to
pushit.”

According to Levine, competitor WSYR began
playing the Who album on Thursday (3-12), so he
put the album back on WAQX. Levine said, “My

WHO/See Page 14

R&R Subscription

Rate Increase {

On March 21 R&R, along with other publications
and the general public, will be subject to a dramatic
increase in postal rates. In order to cover the higher
costs of mailing the newspaper and to maintain our
priority first class mail schedule, we must reluctant-
ly raise our annual and quarterly subscription rates,
for only the second time since 1973. Effective im-
mediately, a yearly subscription to R&R will cost
$170, while quarterly subscriptions will cost $50.
These rates become effective with your next renewal.

A cluster of New York's top air talent and management
personnel gathered at the sixth annual NYMRAD (New
York Market Radio Broadcasters Association) “Big Apple
Awards” to present the honors for the best radio com-
mercials of the year. Pictured (I-r, front) WCBS-FM's
Harry Harrison, WHN's Del DeMontrgux, WEZN'’s Paul
Knight, WKTU's Dale Reeves, and WCBS's Ben Farns-

NYMRAD Nets New York Notables

worth; (I-r, rear) WCBS's Pat Parson, WNEW's Ted
Brown, WNBC's Don Imus, WOR's John Gambiing,
WPLJ’s Jim Kerr, WVNJ's Bill Emerson, former WPLJ
VP/GM (now KIKK/Houston GM) Nick Trigony, CBS
Owned FM Stations VP Bob Hyland, and WABC's Ross
Brittain and Brian Wilson.
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AOR’S TIGHT PLAYLIST ADVOCATE SPEAKS OUT
Consultant Frank Felix is known for paring down AOR libraries
to the bone, and he explains his programming philosophies
in a forthright interview.

Page 38

INTERVIEWING ARTISTS ON THE AIR
WLW/Cincinnati's Jim La Barbara shares the experience of nearly
two decades of on-air interviews with recording artists

Page 56

FROM BRITISH HIT RECORDS TO AMERICAN
NEWSI/TALK RADIO

The controversial Jonathan King discusses his WMCA/New York
show, and some opinionated positions on the U.S. radio and
record industries.

Page 37

USING OLDIES . . . WITH CAUTION

Oldies can enrich a CHR format, but following certain guidelines
can help you considerably.

Page 22

COMPUTERS COME TO THE NEWSROOM
Attempting to cope with a complicated computer complex can
frustrate a traditionalist radio newsman

Page 20

ARBITRON RATINGS RESULTS
The figures for Omaha. Greenville, and Grand Rapids.
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Washington Report

MARK FOWLER'S RADIO BACKGROUND

From Announcer To FCC Chairman

“Hello. Yes, I'd like to speak to the mayor, please. Thank you.

“Hi, Mr. Mayor. This is Jimmy Rock and I'm calling because our
family, that is the entire Rock clan. is planning a family reunion here
in Gainesville — what? That’s right. There will be about 22,000 Rocks
intown — and my task is to bake the cake for the occasion. I'm planning
a cake that will span the end zones of the University of Florida's stadium.
And I'd like to rent a few of your company's cement trucks to mix all the
batter. There will be tons of flour and about a 100 gallons of rum . . ."

So it went on morning drive ra-
dio on WDVH/Gainesville from
1966 to 1969, where a law school
student named Mark Fowler was
an announcer, PD, and sales per-
son.

In 1964 Fowler was at WMEG/
Meibourne, FL (now WMEL).
Sometimes working sixteen hours
a day. he signed on at 6am and did
morning drive. At 10am he switch-
ed hats and hit the streets selling
advertising. Because the station
only paid 15% commission, Fowler
was encouraged to also write, pro-
duce, and voice copy — a job which
sometimes took until 10pm to fin-
ish — and earned him an addition-
al five percent commission.

He also worked fulltime at
WKEE/Huntington, WV and be-
fore that, part-time at WDVH/
Gainesville, WHOO/Orlando, and
WABR/Winter Park, FL (now
WAJL). Initially at WDVH, he had
earned $65 a week for his three-
hour shift. plus production re-
sponsibilities.

And then there was the time
Fowler called the local pet store
... (tobe continued).

Knows Radio
From Inside Out
Although Mark Fowler’s stands

on communications issues are
largely unknown. and he is still
keeping his views under wraps.
the portrait of the new FCC Chair-
man-designate from conversations
with friends and associates is one
of a friendly, hardworking young
lawyer who knows broadcasting

““He weighs all questions before he
makes decisions. and I don’t think
his term will be radical at all.”
Smith told R&R.

Associates unanimously regard
Fowler’s 10 years in radio as a big
plus. “He'll start out knowing a lot
more about communications law
than Chairman Ferris did,” said
NAB General Counsel Erwin Kras-
now. At NRBA, a spokeswoman
agreed his prior experience will
be a plus for radio broadcasters.

Another Washington lawyer
who worked with Fowler on a de-
regulation task force foresees the

Fowler Profile:

““Not from the typical Washington mold.”’
o

“A very strong proponent of deregulation.”
[

““He’ll start out knowing a lot more about

communications law than Chairman Ferris.” |

firsthand and who will pursue
President R 's deregul y

new chairman being a ‘‘very. very

philosophy at the FCC. -

“Mark is a tremendously con-
scientious worker,” said Art Wein-
berg, who practiced law with Fowl-
er at Smith & Pepper in Washing-
ton. “‘Sometimes he even over-
worked himself.”

Fowler is seen as taking ‘‘a cau-
tious approach’” by Tom Smith,
an NAB Board member whose
stations, WDEN-AM-FM/Macen,
GA, are clients of Fowler’s firm.

strong prot t"” of deregulation
that serves the public interest.

The head of the Reagan FCC
transition team, Mickey Gardner,
expects Fowler to provide some
needed inspiration at the FCC.
“He's refreshingly not from the
typical Washington mold.” Gard-
ner told R&R. ““He’s a quick study
and a very personable guy. He'll
really get the most out of the peo-
ple over there.”

Broadcasters Face
Giant AT&T Hike

Radio broadcasters are facing a stiff 16.4% increase

in the rates they pay for AT&T’s series 6000 “‘private lines,”
which connect stations to their networks, transmitters,
and remote broadcast sites. AT&T has asked the FCC to

approve the higher rates effective May 14.

AT&T filed for the increase af-
ter the FCC ordered the firm to
make sure all of its services pay
for th lves. The Commissi
has been worried that some serv-
ices are earning far less than
AT&T’s authorized 10.5% rate of
return. while customers of other
services are being overcharged.
The FCC contends private lines
earn only a 3% rate of return.

Broadcaster Opposition

The attorney for ABC, NBC, and
CBS in the matter. Joseph Kittner
of Washington firm McKenna, Wilk-
inson & Kittner, criticized AT&T's
decision to apply the rate hike
across the board on all private

FCC: At A Glance

lines, instead of computing the
rate of return on the individual
services, which cover television,
telegraph and data transmission,
in addition to radio.

“In terms of radio services.
AT&T hasn’t made a showing
that they aren't already paying
the appropriate rate of return,”
Kittner told R&R. “There's good
evidence to indicate that they are.
They just can’t do it on that kind
of slapdash basis.” Kittner main-
tains. “If they want to raise rates
for a particular service, they've
got to first determine that service
isn’t returning what it should. And
they haven't done that.”

FCC Reconsidering Rosslyn Move
Under continued battering from critics, the FCC has decided to
officially reconsider its plan to move the agency to Rosslyn, VA. A
closed-door session on the issue was scheduled for Thursday (3-19), but
observers did not foresee enough votes to overturn the move.

Form 324 Secrecy Upheld
The Commission has upheld its

Deadline Extended on
Aut tion of AM Data

earlier denial of A For
Better Media’s request for annual
financial reports of Northern Tele-
vision, Inc.'s KBYR & KNIK/An-
chorage, KFRB/Fairbanks, and
two television properties. In a
lengthy report the Commission
went out of its way to stress its
belief that release of financial
data would harm a station’s com-
petitive position.

A two-month extension has been
granted for the filing of comments
on the FCC's proposal to automate
the use of measurement data for
AM stations to speed licensing.
At the request of the Association
of Federal Communications Con-
sulting Engineers, new deadlines
are May 9 for comments, June 8
for replies.

Washington Street Talk

No Deregulation Litigation
One reason public interest groups have yet to file to block radio deregulation may
be simple lack of awareness. Several weeks after the FCC issued its final rules, a United
Church of Christ lawyer contacted by R&R didn’t know they’d been issued. UCC
Communications Director Everett Parker was also caught offguard during a recent
Chicago radio talk show appearance. Without a ‘“stay,” deregulation takes effect
on April 3.

New Jones Target: Character Qualifications

Expect Commissioner Anne Jones to spearhead a campaign to abolish ‘“‘character
qualifications” of licensees in the FCC's interpretation of qualifications for broadcast
licenses.

Wirth Panel Goes West

Look for Tim Wirth’s House Telecommunications Subcommittee to go west to hear
first-hand the impact of early broadcast news reports of returns and projections on
elections. Los Angeles is a good bet for the hearing site.

S. 270 On Hold

The Senate Communications Subcommittee is working on drafting a backlog of

bills, so don’t look for radio deregulation bill S. 270 to go to mark-up for several weeks.
Reagan Radio Propaganda

The Reagan administration reportedly sees radio as a cheap, effective way to
combat Soviet influence abroad. Despite heralded budget cuts, the Voice of America will
get the extra $87 million recommended by President Carter. Radio Free Europe
and Radio Liberty are earmarked for a $4 million increase.

Reagan Backing Off NPR

Senate sources report the administration may be backing off its insistence that
NPR budget cuts all come out of national programming. That might save programming,
but still deal a financial setback to local public stations.

Trade Association News

NAB Sending Three To Geneva
NAB’s Executive Committee, meeting last week in
Washington, decided to send up to three engineers to the
eight-week Panel of Experts (POE) session in Geneva beginning April
22. The cost to NAB is estimated at $30,000 for the experts, who will
help with POE’s comparative studies of alternate spacing schemes for
AM in preparation for this fall’s Region 2 conference.

Lareau Takes Over Allocations Group

Mike Lareau of WOOD/Grand Rapids is new Chair-
man of NAB’s Radie Allocations Task Ferce. He replaces Arnie
Lerner of WLLH/Lowell, MA.

Lawmakers At Convention

At least 15 members of Congress are signed up for
NAB programs in Las Vegas next month. Heavyweights include
Chairmen Goldwater and Wirth of the Senate and House Communica-
tions Subcommittees, House Majority Leader Jim Wright (D-TX),
and Minority Leader Bob Michel (R-IL).

NAEB Recruiting Executives

The National Association of Educational Broadcast-
ers has started a project to recruit executive level women
and minorities into the public telecommunications field. Workshops
and meetings highlight the year-long program, for which five years'
previous executive experience is requested. Further info from project
director Lelani Turrentine at NAEB, 1346 Connecticut Ave. NW,
Washington, DC 20036, (202) 785-1100.

Portland Broadcasters Associate
Twenty-two Portland, OR-area radio stations have
banded together to form the Greater Portland Broadcasters Associa-
tion. KYTE/KLLB GM Verl Wheeler was named President, with
KEX GM Greg Reed elected VP and KINK GM Ron Saito Secre-
tary/Treasurer.
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FM 100 Plan Adds Custom Music Division

The FM 100 Plan, a leading Beautiful Music syndicator, has announced
the creation of a Custom Music Division, which will produce single vocals,
group vocals and instrumentals on a monthly basis. FM 100 Plan President
Darrel Peters will produce these sessions with the resultant selections
available to present FM 100 Plan subscribers (at no extra cost) and to markets
not competitive to the firm's present clients (at special introductory rates).

For further information contact Raymond Lowy at the FM 100 Plan
at the John Hancock Center, Suite 3112, 875 North Michigan Ave., Chicago,
IL, (312) 440-3123
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brake pedal to make it easier to drive.

e

Commuter Cycle

The commuter car of the future may well be a motorcycle. Designer
Ferdinand Porsche's prototype (pictured) is based upon a Yamaha
“SR500"" and features fully-enclosed wheels and engine to keep the rider
clean. The commuter bike also sports an automatic transmission and a single

Households Growth Triples U.S. '80 Population Increase

The number of households nearly
tripled the growth rate of the American
population over the past 10 years. ac-
cording to recently-released 1980 cen-
sus figures. While the national U.S.
population gained 10.9 percent to 225.4
million, the number of housing units
rose 28.5 percent to 88.2 million.

Census officials attributed this surge
in household formation to a dramatic

increase in the number of one-person
households (currently 23 percent of
the national total compared with 15
percent in 1960) and the number of
households headed by women (almost
doubled to 8.5 million since 1960).
This latter figure is a reflection of high
divorce rates that more than offset a
decline in widowhood

In regional terms, this increase in

Kraco Doubles '81
Auto Stereo Ad Budget

Kraco Enterprises, a Compton,
CA-based auto stereo manufactur-
er, has announced it will double its
1981 ad budget to $3 million.
The firm, which sold $80 million

worth of car stereos last year, will
utilize radio and network TV spots
emphasizing the durability of its
products in its effort to carve out
a larger segment of the car stereo
market, currently dominated by
major Japanese electronics mar-
keters.

LINKS HOME, STUDIO EQUIPMENT

RTS Debuts Dual-Channel Amp

RTS Systems Inc. recently introduced a dual two-channel amplifier,
the 444" designed to link home equipment (videocassette recorders, audio
reel-to-reel and cassette recorders, graphic equalizers, noise-reduction devices,
FM tuners, electronic crossovers, and large screen video projectors) with profes-
sional studio systems, a procedure not often possible due to differences in

operating levels, impe-
dences, and balanced/
unbalanced modes of
operation.

The 444" accepts a
stereo pair of balanced
lines, isolates them
through active circuitry,
and feeds them to a pair
of “phono™ jacks at the
IHF nominal level of 0.5
volts rms, unbalanced.

Simuitaneously, the ""444"" accepts a pair of unbalanced lines, which it amplifies
and transformer-isolates to feed a balanced pair of lines at a nominal +4 dBm.
Level controls in the IHF-to-balanced section permit the user to trim gain and

channel balance as needed.

Self-powered and self-contained, the 13/4" x 83/8" x 83/8" unit is priced
at $312. For further information, contact Ron Fuller at RTS at 1100 West
Chestnut St., Burbank, CA 91506 (213) 843-7022.

YoCST

the number of households is most pro-
nounced in the West, where the num-
ber of households jumped 41.7 percent
from 1970’s figures to 17 million while
population rose 23.4 percent to 42.9
million. Figures for the South are simi-
lar as housing units climbed 39.5 per-
cent to 29.9 million and population
swelled 19.1 percent to 74.8 million.

Even in the eastern and central states
where population growth lagged. the
number of housing units increased

The Mid-Atlantic states saw a nine per-
cent gain in housing units despite a
four percent decline in population. The
Northeast Central states added only
1.1 percent in population, but saw an
18.3 percent increase in housing units

The Northwest Central states reported
a 6.9 percent rise in population with a
26.1 percent gain in housing units and
the New England states, where popula-
tion climbed 13.1 percent, saw a 26.1

percent jump in housing units.

R&R/Friday, March 20, 1981
Self-Employed
Americans
On The Rise

Americans still want to be their own
boss. According to recently-reieased
findings from the Bureau of Labor
Statistics, the number of self-em-
ployed Americans has grown at a fast-
er rate in recent years than the ranks
of those who work for somecne else.
Those who are self-employed are also
younger and more likely to be women
than ever before.

From 1976 to 1979, the number of
seif-employed workers (excepting those
in agriculture) increased 17 percent to
6.7 million. Women accounted for 20
percent of the self-employed in 1972,
rising to 25 percent in 1879. Those
self-employed persons aged 16 to 44
swelled to 51 percent of the 1979
total, up from 40 percent in 1972.

Self-employed persons labor longer
and for less money than those who
work for others. In 1879, those who
were self-employed averaged 41.9
working hours per week, compared to
38.5 hours for other workers. While
self-employed persons averaged less
in earnings, this statistic is deceptive
because self-employed persons may
receive certain benefits through their
businesses that cannot be counted as
income

Furthermore, those persons who
own the corporation they work for are
not considered self-employed, as the
government views them as employees
of the corporations they own.

Ultrasonic Typewriter

Smith-Corona’s “Typetronic” type-
writer features an ultrasonic keyboard
that eliminates half the failure-prone
mechanical parts found in conventional
typewriters and allows the unit to be
priced at under $900. The “Type-
tronic” makes this possible by virtue of
an ultrasonic rod (basically a steel bar
with teeth that correspond to keyboard
positions) and a microelectronic *'brain’
(in reality, a Very-Large-Scale Integrated
{VLS)) chip with the equivalent of
30,000 transistors).

Here's how it works: When you de-
press a key on the typewriter's key-
board, a key.lever strikes a spring lever
which in turn strikes one tooth on the
ultrasonic bar. Ultrasonic waves then
travel toward both ends of the rod
where crystal transducers are located
These transducers help convert the
sound waves into signals that can be
recognized by the VLSI chip.

By calculating the difference between
pulse-arrival times, the microcircuit de-
termines which letter to print. The
microcircuit then signals the glass-
reinforced nylon print wheel. This “daisy-
wheel,” so-called because of its nar-
row spokes which resemble the petals
on a flower, has characters imprinted
on the ends of its spokes. As the

MOOD
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*'daisy-wheel”” spins into place, a plunger
smacks the petal against ribbon and
paper.

Along with all this electronic tech-

nology, the “Typetronic” sports sev-
eral features designed to reduce typing
errors. For example, a memory-correc-
tion system allows you to erase the last
10 characters typed using only one
key.

e
e
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ultrasonic rod and keyboard.

Smith-Corona’s *‘Typetronic " and its major components (clockwise from upper
right): print-wheel and cassette ribbon mechanism, electronic circuit board,

‘el =
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One of over 1500 Great Radio Stations carrying westwood One programs.
Programs like: The Dr. Demento Show, Off The Record with Mary Turner, Off The Record Specials, Live
From Gilley's, The Concert of the Month, The Rock Years: Portrait of an Era, The Great American
Radio Show, Daybook, Spaces and Places, Ace and Friends, Star Trak, Special Edition,
Shootin' the Breeze, Tellin' It Like It Was.

SALUTES

WESTWOOD
ONE

9540 washington Blvd., Culver City, CA 90230 - (213) 204-5000

AMERICA's NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO PROGRAMS




WILLIE NELSON,BETTE MIDLER,

THE BLACKWOOD BROTHERS,
LINDA RONSTADT, JOHN WILLIAMS,

AMANDA McBROOM, BILL EVANS,
BARRY and ROBIN (PRS) GIBB,
GEORGE JONES,GEORGE BENSON,
PINK FLOYD (PRS),JAY GRAYDON,
JOE ZAWINUL,B. J. THOMAS,
REGGIE LUCAS,JAMES MTUME,
WALTER and TREMAINE HAWKINS,
BOBBY BRADDOCK,CURLY PUTMAN,
JAMES CLEVELAND,CAL TJADER,
THE MANHATTANS,JAMES TAYLOR,
AL JARREAU,ROY ORBISON and
ALBAN BERG

all helped BMI once more get the lion’s
share, — 28 — of the GRAMMY awards
Thank you all, and NARAS

BMI

SERVING MUSIC SINCE 1940
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Reps

R

H-R/Stone
Cheryle Hangartner has joined the
firm's San Francisco sales staff, com-
ing from her most recent position as
National Sales Manager at KKDJ/

resno l
&

RKO Radio Sales

Harry Durando has been appoint-
ed to the newly-created post of Di-
rector of Station Relations at RKO
Radio Sales. Most recently, Durando
served as VP/National Sales Manager
at RTVR, having previously held the
post of President at Metro Radio
Sales.

Iﬂorbet Radio

Lou Mahacek, a Senior Vice Presi-
dent for the firm, will assume respon-
sibility for Torbet's Atlanta sales of-
fice. coming from his current post as
head of the firm’s New York sales of-
fice. Concurrently, Alan Harrison (pic-
tured), a three-year veteran of Torbet,
has been elevated to New York Group
Sales Director.

In related developments, six-year
Torbet veteran Don Young has been
upped from account exec to New York
Manager and Nancy Bartnett has
joined the New York Sales Staff as
an account exec, coming from her
former post as a local salesperson
with WXLO/New York.

People

7 7

Washington, DC

Chuck Schmitt has been promoted
to Vice President/Finance at GANSAT,
the Gannett Company's recently-es-
tablished satettite information network.
A five-year veteran of the Gannett
Company, Schmitt most recently served
as Assistant Comptroller for the firm.

In a related development, William
Toner has been named Systems Di-
rector, William Hider elevated to
Telecommunications Director, and John
Garvey has been appointed Produc-
tion Director for GANSAT. Toner, a
five-year veteran of Gannett, most re-
cently served as Assistant Production
Director for the Wilmington News
Journal. Hider comes to his new post
from his previous position as Director/
Plans and Proposals at the American
Satellite Co., while Garvey, a 14-
year veteran of Gannett, most recent-
ly held the Production Director post at
Gannett's Cocoa, FL-based Today
publication.

Philadelphia
Mike Marder has been promoted to
General Manager at WEAZ (EAZY
101 FM). Most recently, Marder served
as General Sales Manager for the
station.

Daytona Beach

Jack Alix has been named Vice
President/General Manager at WDOQ,
coming from his previous post as VP/
Station Manager for WGOE/Rich-
mond, VA,

Quincy, IL

Andrew Juettner has been pro-
moted to Vice President/Engineering
for the Broadcast Products Division of
the Harris Corporation. A 13-year
veteran of the firm, Juettner most re-
cently served as Director of Engi-
neering, having worked in Harris's
Broadcast Products Division for the
past six years

Chicago

J. Herman Sitrick has announced
the formation of J. Herman Sitrick
Advertising Inc., a full-service ad
agency. Most recently, Sitrick served
as VP/Broadcast Account Supervisor
at Gardner, Stein and Frank Ad-
vertising, having previously headed
radio and television stations in Chi-
cago, Baltimore, and Birmingham. AL

San Diego
Hal Waite Jr. has been named
Controller at KJQY, coming from his
previous post as Assistant Controller
at KFWB/Los Angeles.
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Mutual

“On The Homefront,” a three-min-
ute housing information feature, will
debut Saturday, March 28 on over 300
stations. Hosted by broadcast veteran
Bob Moomey, the program will con-
sist of interviews with experts on build-
ing and buying, financing. energy con-
servation. remodefing, and other hous-
ing-related topics. Two separate three-
minute programs will air each Satur-
day. "On The Homefront” is spon-
sored by the Chicago-based National
Association of Realtors.

National Black Network

The net, which airs black-oriented
news every hour on the hour (Monday-
Friday, 6am-midnight and Saturday,
6am-11pm), was the subject of an

article in the Wall Street Journal
recently (3-3).

CBSRADIKO

"The Movies '81." a 20-part week-
end special encompassing the most
important films, trends, stories, and
stars to make their mark upon the mo-
tion picture industry last year, will be
broadcast via the net on the eve of
the Academy Awards (Saturday and
Sunday, March 28-29). CBS Radio
Network Entertainment Editor Lee
Jordan anchors the four-minute long
programs, which feature interviews
with Robert Redford, Donald Suth-
erland, Mark Hamill, Glenda Jack-
son, and Sissy Spacek, among oth-
ers.

The net has announced the acquisi-
tion of the following affiliates: WGBS/
Miami, KULF/Houston, WSOC/Char-
lotte, WKRG/Mobile, WSPR/Spring-
field, MA; WORC/Worcester, WLIQ/

NBC Radio
WGRN - WOFM / Greenville, TN;
WJAZ/Albany, GA; WJSO/Johnson
City, TN: WRCC-FM/Cape Coral, FL;
and WAMR/Venice, FL have.announced
their affiliation with the net

ABC Entertainment

“No Bands, No Parades,” a 10
part series on the plight of America's
Vietnam veterans, was aired during
news broadcasts last week (Monday:
Friday, March 16-20). Anchored by
ABC News correspondent George
Engle, the series will continue through
March 23-27. Subsequently, the ser-
ies will be fed in overnight news-
casts on March 30-31 and will become
the heart of a 14Y2-minute ABC En-
ter Radio Network special

Portland, OR; KFIV/ CA;
WBIA/Augusta, GA; and WOPI/Bris-
tol, TN

7

which aired March 19 and will be re-
broadcast on March 26.
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Gary Owens, air personality at
KMPC/Los Angeles, has been named
to host ‘‘Soundtrack Of The 60's,"
the three-hour weekly radio series
produced and distributed by Water-
mark. The program is currently heard
in over 100 U.S. and Canadian mar-
kets. Owens replaces Murray The K
(R&R 3-13). His appointment is ef-
fective immediately.

London Wavelength
RSO/Virgin recording group XTC

will be featured in concert on London
Wavelength’'s "BBC Rock Hour,"

scheduled for broadcast the week of
March 22. Over 150 stations across
the U.S. will air the program, recorded
at a London concert during XTC's
1981 British tour.

TM Programming

The Dallas-based radio consulting/
programming firm has announced the
signing of an agreement with Trans
Com to supply on-board airline pro-
gramming for over 40 national and in-
ternational airlines. Trans Com, a unit
of the Sunstrand Corp., is the largest
supplier of entertainment for the airline
industry.

According to TM Programming
VPIGM Lee Bayley, “We'll (TM) be
producing programming in all music
areas from rock, beautiful music and
country to classical, opera, comedy
and kids shows. Plus our special pro-
iects company will be creating one-
hour specials for the airlines.”

Peters Productions

Jack Merker has been promoted to
Director of Operations for the firm,
retaining his present post as Director
of Programming in addition to his new-
ly-acquired responsibilities.

In a related development, Steve Co-
tov has been named commercial sales
account executive for the firm, coming
from his previous post as Music Direc-
tor. Debbie Welsh will assume the
MD’s duties.

Syndicom

The firm announces its move to new
offices focated at 545 Middlefield
Road, Suite 170, Menlo Park, CA
94025, (415) 321-9124. Payments for

& g 4
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ROBERTS & ROCHES — Robert Fripp (third from left), was collared by
Robert Kleln (center) and Boomtown Rats leader Bob Geldof (third from
right), while surrounded by Roches (I-r, Suzzy, Maggle, and Terry), during
a recent taping of the “Robert Klein Radio Show.™ The program, which
features candid commentary from the inventor of Fripp-tronics and the head
rat as well as a live performance from the singing Roche sisters, will be

broadcast the week of March 22.

syndicated shows will still be made to
Syndicom’s San Luis Obispo office at
1422 Monterey Professional Plaza,
San Luis Obispo, CA 93401

Creative Radio Shows
“Country Music's Radio Magazine,”
a two-hour weekly country music pro-
gram, is currently being offered for
syndication by Creative Radio Shows,
a Burpank, CA-based firm. Hosted by
Harry Newman, the show consists of a
weekly interview with one of country
music's top stars, the latest in country
music news, and the “Star Hotline
Report,” a behind-the-scenes look at
a particular aspect of country music.
Highlights in country music from a parti-
cular year are also included. Currently
in its thirty-fifth week of production,
“Country Music's Radio Magazine" is
presently heard via 87 stations nation-
wide. Rates for the market-exclusive
show are determined by market size.

Progressive Radio
Network

An “April Fool's Day Special" is
currently available on a market-exclu-
sive basis from the Progressive Ra-
dio Network as part of the firm's 12-
part "Holiday Package' series. For-
matted to be aired via AOR, CHR and
Pop/Adult radio stations, the '‘April
Fool's Day Special” features three
four-minute collages of April Fool's
Day rock music, topical comedy, sound
effects and production gimmicks. 12
original spoofs of national radio com-
mercials are included as well.

WYFA/Patchogue, NY has been
sold by the Brookhaven Broadcast-
ing Corp. to the Long Island Music
Broadcasting Corp. for $620,000,
subject to FCC approval. Blackburn
& Company brokered the transaction.

WALK-AM-FM/Patchogue, NY have
been sold by the New York Horizons
Corp. to the Island Broadcasting

Co. Inc. for $3.8 million, subject to
FCC approval




MISTER SANDMAN & MISTER CROSS
CAN NOW BE HEARD
AT ALL THESE STATIONS:

AVERAGE MOVE +4 waAeB 16-15 KJRB 15-8
WKBW 20-17 WHYN add KCPX 17-12
WFIL 25-22 WKEE on KENO add
WIP on KLAZ add 36 WACZ 26-19
KVIL deb 23 KXX106 on WTSN 20-19
94Q 25-21 WERC 20-16 WHEB 18-10
CKLW 26-22 WSGN 22-19 14WK 25-19
WZZP add WAAY on WHHY 29-26
WOKY deb 28 WHBQ 25-20 WFOX on
WFYR on KX104 on WFLB 30-22
KEARTH 26-22 WRJZ21-15 WROV deb 21
KRLA on WNOX 29-27 KPUR on
KFlon WAYS 27-24 WISE on
KIQQ deb 30 WVLK on KKLS on
KEZR deb 28 WTWR 30-28 WTRU add
KYYX 30-28 WLOL-FM add 32 KSLY deb 22
KPLZ 29-26 KSTT deb 22 KDZA on
WOLF on KRAV deb 24 KATI21-16
WTRY on WNAM deb 29 KQD/ on
KC101 30-24 WOHO 22-17 KBOZ 27-22
WICC 29-27 WHOT 26-21 KFXD on
WPST 32-30 KWLO deb 22 KRLC 30-24

PRODUCED BY BRIAN AHERN FOR HAPPY SACK PRODUCTIONS

“MISTER
SANDMAN”

EMMYLOU
HARRIS

ON WARNER BROS. RECORDS

WFIL add KHFI27-20 KRQ add

WIP add KXX106 add KTKT add
WRKO on WAAY deb 27 WHEB add
KRBE deb 27 WAXY add 14 WK add
94Q 29-26 WBBQ deb 30 WHHY 24-20
Y100add 29 WOKIlon 2102 28-17
KEARTHadd WBCY add WSGA 29-20
KSFXon WCSC add WFOX on
KOPA deb 27 WQRK add WCGQ add
WFBR on WTWR add 35 WANS-FMon
WHFM add KWEN 28 WXLK on
WTRY add WNAM add FM99 32-28
WPST deb 32 KNBQ add KILE 39-31
WAEB on KSPZadd 27  KPUR add
KSRR 32-31  KENO add

KTSA on KZzpP 24-21

“SAY YOU’LL
BE MINE”

CHRISTOPHER
CROSS

PRODUCED BY MICHAEL OMARTIAN
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B.B.’s Authorized Bio Available

cropper to his initial appearances
on Beale Street in Memphis. where
he worked as a disc jockey in the
early days of WDIA and changed
his name from Riley to B.B. (the
latter a contraction of Beale Street
Blues Boy King). The book con-
tinues to follow B.B’s career
through his days on the chitlin cir-
cuit and his subsequent *‘discovery”
by white audiences in the mid-
Sixties to his current position as
the best-known bluesman of mod-
em times.

In writing the book. Sawyer avoids
the simple show-biz rags-to-riches
saga to delve into the sociology of
blues music (several chapters are
devoted to life on the road. brief
histories of bluesmen, and a his-
torical summary of B.B.'s own brand
of blues), sharecropping (one ap-
pendix is devoted to tax records
from the plantation B.B. grew up
on) and the black entertainment in-
dustry. Of particular interest is a
transcription and analysis of a typi-
cal B.B. guitar solo.

A work rich in oral history. of in-
terest to musical/entertainment his-
torians, sociologists and blues fans

he Arrival of B.B.
King,” written by Bos-
ton journalist Charles
Sawyer, is the author-
ized biography of the noted blues
singer/guitarist whose career has
spanned more than 30 years in the
entertainment industry. Approximate-
ly 270 pages in length. the book
contains over 70 pages of photos.
many of them previously unpub-

1]

lished. everywhere. "The Arrival Of B.B.
Briefly, “The Arrival Of B.B. King" also includes an authoritative
King." traces King's career from discography. Available from Double-

his youth as a Mississippi share-  day Books at $14.95 (hardbound) J

Brett Named Asst. To Pres:dent At Arista
Jonathan Brett has been appointed
Assistant to the President and Executive
Vice President/General Manager at Arista
Records. Most recently Vice President of
Business Affairs for Sire Records, Brett
previously practiced entertainment law in
England.

In his new post, Brett will aid Arista
President Clive Davis and label Executive
VP/GM Elliot Goldman in the implemen-
tation of various projects as well as being
involved in the business affairs and crea-
tive activities at Arista.

Jonathan Brett
Atlantic’s Cooper Adds TV Promotion Duties

Perry Cooper has been promoted to Director of Television Promotion

at Atlantic Records. Cooper will retain
his current post as Director of Artist
Relations for the label in addition to his
new responsibilities.

In his new position, Cooper will super-
vise the TV appearances of alf label artists,
whether live or via videotape. West Coast
Artist Relations Director Tony Mandich
and Artist Relations/Development Mana-
ger Susan Stein will focus on generating
exposure for Atlantic artists in the com-
mercial television arena, while label Mer-
chandising Department member Ben Hill
will coordinate the use of video materials.

—— -

Perry Cooper

Pro:Motions
Kaplan Forms
American Airplay Firm

Sammy Kaplan has announced the for-
mation of American Airplay, an indepen-
dent promotion firm to be based in Los
Angeles. Kaplan, a longtime independent
promoter, notes that the firm will be na-
tional and multi-format in scope. American
Airplay is located at 6464 Sunset Bivd.,
Suite 935, Los Angeles, CA 90028, (213)
856-8100.

Sammy Kaplan

Gersh, Keep Upped At EMI-Liberty

Study Shows
1980 Filmgoer
Total Hits
118 Million

The number of moviegoers over the
age of 12 reached a new high of 1189
miflion in 1980, up five points from
1979’s figures. according to a recent
study of 2572 individuals conducted
by the Opinion Research Corp. of
Princeton. NJ. Meanwhile. the Motion
Picture Association of America is-
sued a survey reporting a six percent
decline in film attendance in 1980.

The Opinion Research Corp. poll
showed movie attendance increased in
every age group over 18 except those
in the 50 to 59 age category. Adults
over 18 years of age accounted for 74
percent of the admissions. The dif-
ference in the two surveys is explain-
ed by filmgoers seeing fewer movies.

However, the Opinion Research
Corp. survey found significant increases
in frequent attendance by those per-
sons aged 12 and over, who account
for 84 percent of theatre admissions
while representing just 26 percent of
the public. Frequent attendance is de-
fined as once per month

As in the past, males attend more
films than females and single people
see more movies than married per-
sons. Furthermore. the number of peo-
ple who never attend movies dropped
to 34 percent from 36 percent in 1979.

3M Announces
“Scotty” Awards

3M has announced the creation of
“Scotty” awards. to be bestowed up-
on the team of artists. producers.
engineers. and studios involved in the
creation of RIAA-certified gold and
platinum recordings that have been
completely mastered and mixed upon
““Scotch” professional audio recording
tape. A panel of six judges, represent-
ing the musical. audio engineering. and
record producing communities as well
as 3M will select the winning creative
teams. with all members receiving
“Scotties.”

The awards themselves are original
sheet music style paintings of the
winning artist, personalized to highlight
the record being honored. The record-
ing artist will receive the original paint-
ing, with the other members of the cre-
ative teams gef(ing reproductions. In
addition. 3M will contribute $1000 to
the Muscular Dystrophy Associa-
tion in the winning team's name: an-
other $100 will be donated to MDA in
the name of each studio submitting a
qualified nomination.

Furthermore, one recording will be
selected from the ranks of all ""Scotty"
winners yearly. with the winning artist
allowed to name an aspiring musician
who will then receive a $5000 scholar-
ship from 3M. Recordings from all
categories of music (pop. jazz. rock 'n’
roll. gospel. country, and classical) are
eligible for the “"Scotty™ awards
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Panasonic Intros
Mini-TV

Panasonic recently introduced
a 1Ya-inch black-and-white portable
television. The "TR-1010P" fea-
tures a built-in, rechargeable bat-
tery. Weighing only 1.2 pounds,
this ultra-compact model can also
be operated off your car’s battery.
Audio is handled by a 1.8-inch
speaker. Earphones and AC adap-
tor are also included. The unit
is 1% inches high, ¥Ya-inch wide

and slightly over six inches deep.

Stars S.et.For NARM Conve;t.ion

The National Association of Re-
cording Merchandisers (NARM) con-
vention, which takes place April 11-14
at the Diplomat Hotel in Hollywood, FL,
will showcase an unprecedented varie-
ty of music. Monday (4-13), 20th Cen-
tury-Fox recording artist Stephanie
Mills will perform at the organization's
first luncheon show to feature black
music, Warner Bros.’ Emmylou Har-
ris will play at the NARM Sunday coun-
try music luncheon, and Word Rec-
ords’ Mighty Clouds Of Joy will
become the first gospel act to appear
before a NARM audience at the Tues-
day lunchecn.

The opening night concert features
A&M's Chuck Mangione. while Epic's

Charlie Daniels Band and A&M's
Peter Allen will lend their talents to
the scholarship dinner and awards ban-
quet concerts. respectively.

Polygram Launches
$5.98 List Line

Polygram Records has announced
the introduction of a $5.98 list price
line, featuring selected titles from the
firm's current catalog. There will be
106 LP's in the initial (March 25)
release, including albums by Rush,
Rod Stewart, Hank Willlams, the
Village People, Chuck Mangione,
the Moody Blues, Southside John-
ny, Pat Travers, Rainbow, Chick
Corea. and the Allman Brothers.
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“Record Finder” Eliminates
Pain In The Neck

Craining your neck to read the titles printed on the album's spine can leave

" A A

you with chiropractor bills roughly equal to the money invested in your record
collection {this problem. not to mention the ensuing aggravation. is compound-
ed if you find yourself repeatedly searching your station’s library). Now. the
MJ Weber Corpora-
tion has developed *‘Rec-
ord Finder.”" a color-
coded record locating
system. designed to pro-
vide instant record ac-
cess and eliminate mis-
filing.

Based upon plastic
colored labels and a step-
down sequence of num-
bered white bars. the
basic *“Record Finder"
system accommodates
120 records with add-on
sets for larger collec-
tions (up to 390 records) available as well. You simply list the record’s title on a
separate index card and give each disc a code number, which is then attached
to the LP itself via a plastic-coated label with pressure-sensitive backing.

For further information contact MJ Weber at Box 262, Cambridge. MA
02138. Basic “'Record Finder'" system price: $8.95.

-~
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Gary Gersh has been promoted to Director of Talent A isiti
and Kathy Keep has been elevated to Director of A&R Administration at
EM! Americal/Liberty Records. Gersh most recently served as A&R
Manager for the label, having previously heid regional and national promotion
posts with EMI America as well as having served as a Regional Promotion
Manager with Capitol Records.

Keep formerly served as Manager of A&R Administration for EMI America,

having been with the company for a number of years.
. 2 - A -

JINGLES
STATIONID’S

CONTINENTAL RECORDINGS

210 SOUTH STREET, BOSTON. MA 02111
Call us collect for a free demo
(617) 426-3131 y
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THE BAGK PAGE
BREAKERS.

FRANKE & THE KNOCKOUTS

Sweetheart (Millennium)
62% of our reporters on it. Moves: Up 69, Same 33, Down 0,
Adds 36 including WKBW, F105, WROR, WXKS-FM, PRO-
FM, KEARTH, KFi, WOLF, K104, KSRR, CK101, 2104, KERN,
KYNO-FM, KENO. See Parallels, charts at number 28.

ALBUM FACTS:

RADIO & RECORDS—# 7 MOST ADDED
FMQB HARD REPORT-#49
ALBUM NETWORK—#6 MOST ADDED

OVER 75 ALBUM STATIONS REPORTED

millennium

HECHRDS

Manufactured and Distributed by TREGA Records
DIRECTION: MICHAEL KLENFNER

P.S. THANKS TO ALL THE BELIEVERS! P.S.S. NIPPER, YOURE O.K. WITH US.
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“More than 50 markets may see some
notable change.”

New Metros May Shuffle Market Ranks

About one vear ago | wrote about how the
government was considering changing the defini-
tions for metros nationwide. Now that the census
data is being tabulated, the final metro definitions
decided upon and release of the new information
set for 1982, it’s time to look at what might be the
impact of the new metro definitions. Some prelim-
inary data, supplied by Mr. Rip Ridgeway of Arbi-
tron. shows possible changes in market rank that
may result from the new Metro definitions.

50 Markets Affected

According to preliminary data from the Bureau
of the Census, more than 50 markets mav see some
notable change in either the geographical defini-
tion of their metros, or in the rank positions of
those metros.

The charts that follow give you an idea of what
the early government thoughts were on the new
metro guidelines and their impact. Please keep in
mind that, as Census Bureau official Richard
Forstall told R&R, the listing that follows does not
take into account the results of the 1980 census.
The final tally, according to Forstall, will not be
available until late 1982, “and that's pushing it.”

EFFECTS — 18 Markets Gain Additional Counties In SMSA
Some Significant — Some Not

Number
SMSA Of Counties

Poputation 12+ Probable Change

Percent Chane In Rank

Greensboro- Winston Salem-

High Point, NC +1 +3.0 47-45

Omaha-Council Bluffs +1 +3.6 64-63
Portland, OR + vt 32-31
Albany-Schenectady-Troy, NY +1 +4.8 48-43
New Orleans, LA +2 +4.9 34-32
Charlotte - Gastonia, NC  +1 +6.0 61-56
Atlanta, GA +3 +6.1 19-16
Huntington-Ashland, XY .1 7.4 112-106
Little Rock-

N. Little Rock, AR +1 +7.9 94-88
Jackson, MS 1 +9.4 113-107
Xnoxville, TN +z +10.4 76-71
Peoria, IL +36.0 97-72

EFFECTS — 35 Markets Lost One Or More Counties InSMSA
Some Significant — Some Not — All Changed Ranks

Numher Population 12+ Prahable Chanee

SMSA OF Counties  Peccent Chanie In Rank
Houston - Galveston, TX -1 -0.6 9-10
Norfolk-Portsmouth-
Newport News-Hampton, VA -1 0.8 31-33
Dallas - Ft. Worth, TX -1 0.8 11-12
St. Louis, -1 -1.3 12-13
Kansas Citv, -1 1.4 28-30
Denver - Boulder, CO -1 ‘1.6 22-2
Roanoke, -1 1.9 136-138
Minneapolis - St. Paul, MN -1 2.0 15-16
Colorado Springs, €O il -2l 118-121
Macon, GA -1 -8.2 135-139
Richmond, VA -3 -43 58-61
Dayton, OH 1 a8 44-50
Tulsa, -1 4.9 59-63
Toledo, OH -1 5.1 51-52
Albuquerque, NM or 5.4 85-89
Ft. Wayne, IN -1 -5.8 99-100
Tallahassee, FL -1 6.3 162-165
Jacksonville, FL -2 -6.3 53-5
Chattanooga, TN -2 251 84-91
Lynchburg, VA -1 -7.8 160-163
Evansville, IN -1 -8.2 116-126
Asheville, NC -1 -10.2 152-160
Beaumont-Port Arthur-
Orange, TX -1 10.5 96-104
¥ilmington, DE -1 10.5 69-76
Springfield, MO =1 -11.0 144-150
Savannah, GA -2 -1l 142-149
Wichita, XS -1 -11.4 88-102
Binghamton, NY -1 -12.5 111-128
South Bend, IN -1 13.5 122-136
Huntsville, AL -1 15.2 115-134
Toggkz, ks -2 -15.7 146-159
Mobile, AL -1 -17.0 82-101
Utica-Rome, NY -1 -20.4 108-134
Wilmington, NC -1 -28.7 166-175
Terre Haute, IN -3 35.3 150-173

New Definitions Explained

What would cause the potential changes vou
see listed on the charts? Basically. the federal
government wants to institute new rules for defining
metro areas. The current SMSA (Standard Metro-
politan Statistical Area) which has been around
for decades is likely to be replaced by several new
criteria. According to Forstall the likely new guide-
lines will involve a new set of alphabet soup char-
acters — CMSA. PMSA, and MSA. Using the Los
Angeles area as an example he outlined to R&R
what might happen:

The Standard Consolidated Statistical Area
(SCSA). of which there are currently 13 around

.the country, would be redefined and retitled the
Consolidated Metropolitan/Statistical Area (CMSA).
Within the L.A. CMSA would be several metros of
one million or more persons. These would change
from SMSA’s to PMSA’s (Primary Metropolitan
Statistical Area). Areas outside the L.A. CMSA,
such as San Diego or Santa Barbara, would be
called MSA’s (Metropolitan Statistical Areas). The
main distinction between PMSA’s and MSA’s is
that the MSA’s would not be part of a “‘super-
metro,” the CMSA.

What does all of this mean to the radio broad-
caster, and to Arbitron? Given that commuting
patterns are a major determinant of whether or
not a county falls into a metro definition — and
given the energy implications on commuting habits
in the last few years — Forstall speculated that
“outlying counties will be tightened.” Counties
with sparse population, such as might be more ap-
parent in the South, West and Midwest, could be
dropped from the PMSA or MSA definition when
the guidelines are finally announced and when the
commuting data is plugged into population fig-
ures. As noted earlier, the government doesn’t
foresee the metro revisions taking place until late

1982. Presumably, Arbitron could wait until the
Fall 83 books before adjusting its definitions and
the weighting and ratings projection schemes
based thereon. According to Ridgeway, no deci-
sion has yet been made by the ratings firm on how
or when to handle this new set of metro lineups.

More Data To Come

Let’s summarize the situation as it currently
stands and look ahead at what the future may bring.

1. The federal government has decided to re-
vise the definitions of metropolitan areas.

2. While the final criteria will probably not
be in effect until the end of 1982, the current
SMSA and SCSA definitions are going to be re-
placed by PMSA, MSA or CMSA geographies.

Week In Review

C.A.R.S. Ratings Expands

The Chicago-based Car Audience Rating
Service has announced plans to move into
measurement of the Los Angeles and New
York markets. The measurement service,
which interviews listeners in-car at intersec-
tions or in shopping center parking lots. will
begin to survey the L.A. area during June-
July. with expansion into New York timed for
September-October of this vear. Further in-
formation may be obtained from Jim Chan-
nell. (312) 822-0444. Channell’s Chicago
sweep. during this past fall. showed WLS the
overall favorite (of drivers), not WGN as
shown by Arbitron.

Nine-Digit Zip Fading

The proposal by the Postal Service for
a nine-digit zip code appears to he losing
ground. The idea. which would have meant
the ability to zero in more specificallv on
diarvkeepers and would have affected Arbi-
tron’s sampling. may not get necded congres-
sional approval.

3. Depending on the commuting pattern and the
population figures from the most recent census,
certain metros will gain or lose counties. A pre-
liminary estimate of what markets are affected
and what the impact might be is shown here. Keep
in mind that the final listing of the impacts, and
the subsequent market rank changes, will probably
not be available until late 1982,

4. Arbitron currently has no firm plan to
cope with the new metros. There is a possibility
that the effect would be seen in the regular fall
population update, effective Fall 1983.

S. Stations with certain coverage problems
or strengths, or stations that succeed under the
current geographic lineup in their markets, may
see a whole new ballgame not too far down the
road.

If you are interested in pursuing this issue
vourself you might want to talk to Mr. Richard
Forstall, (301) 763-5591 at the Census Bureau.
I'll keep on top of it for you as well, especially as it
becomes critical regarding how Arbitron will deal
with the new metro definitions.

Q&A

At the Country Radio Seminar a member of the audience asked me. “Must diarykeepers re-
turn their diaries by the Sunday following their last survey day (Wednesday)?”

My reply to the gathering for my Nashville speech was that respondents have, in most
cases. up to 20 days for their diaries to be received in Beltsville and still be counted as usable.
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R E Greenvﬂle-Spartanburg

i
IQN WFBC-FM, WESC-FM Lead;

WHYZ Way Up
WFBC-FM (R) stayed on top by adding one

'_++ i ++++++++++ + + + + '*' + + +share 11.7-12.7. WESC-FM (C) was in close pursuit.

s M A + + + + + + + up 11.4-12.3. Moving into the double-digit league was

o el sba 4 ; + 4+ i B WHYZ (B). adding four 6.6-10.5. WSPA-FM (BM)

+ + + + + + + + 4+ + slipped from double digits, 10.8-9.5. Country WKDY

Fo+ o+ o+ - + + + 4+ + + quintupled, .7-3.6; while competitor WESC dropped
+ + it # + + +6222

e LR L 4 AR + Py + Fo Other Greenville area stations with a one share

= + o+ + P or higher were WCKI (RL) 1.3-1.4, WEAB (C) .4-

ol W + + + + + + + + 1.0, WFBC (PA) 4.8:5.0, WORD (R) 4.1-3.9, WQOK

+ + + + + (R) 5.5-5.6, and WSPA (PA) 5.1-3.8. Stations outside

+ + + the metro with a one share in the Greenville area

¥ Tt ,i ¥ + + + + + + included WAIM-FM (PA) .6-2.2, WANS (R) 9.76.3,

A A 1.t WGXL (PA) 5.55.3. and WKIT (C) showing up at 1.3.

+ + + + 4+ + + -+- +

Note: In our February 27 ratings results, WKSW/

+ + + + + + Akron was madvertently listed as a Beautiful Music

+ +
g

+ +
station. The station is actually Country-formatted.

This data is copyrighted by Arbitron. Non-subscribers to Arbi-
tron syndicated radio service may not reprint or use this infor-
mation In any form.

sic, C-Country, CL-Classical, D-Disco, J-Jazz, M-
Miscellaneous, N-News, O-Oldies, PA-Pop/Aduit,
R-Rock, RL-Religious, S-Spanish, T-Talk.

Average Quarter Hour Shares are Monday-Sunday,
6am-midnight, Metro Survey Area, 12+.

|
A-AOR, B-Black, BB-Big Band, BM-Beautiful Mu- ‘

Omaha

KFAB Remains Dominant,
KQKQ Doubles

KFAB (PA) remained one of America’s highest-
rated stations with a stable 27.2-28.0 showing. KQKQ
{R) maintained a high level of promotions. changed
format from pure AOR, and jumped 5.4-10.7. AOR
leader KEZO continued strong. 11.0-10.8, while co-
owned WOW (R) slipped 10.2-8.9. Beautiful Music
KESY also dropped 10.1-8.3. News/Talk KLNG quad-
rupled, .8-3.2.

Other Omaha area stations with a one share or
better included KCRO (RL) .4-1.0, KEFM (C) 2.1-1.1,
KGOR (R) 9.36.1, KOIL (R} 5.7-4.6, KYNN (C) 4.8-
4.5, and KYNN-FM (C) 3.1-4.1.

Grand Rapids

WLAV-FM Up Four,

Becomes Number One

WLAV-FM (A) jumped more than four shares,
9.1-13.3, to become the new leader in Grand Rapids.
WOOD-FM (BM) slipped from the top spot. 15.1-12.9,
while WOOD-AM (PA) dropped 14.0-12.2. WZZR (R)
continued to rise. 6.0-8.3; WJFM (PA) gained 5.8-
6.4; but WGRD-FM (R) slipped 7.7-7.2. WCUZ-FM
(C. formerly WFFX) rose 4.5-5.0.

Additional Grand Rapids stations with a one
share or higher included WCUZ (C) 5.93.7, WFUR-
FM (RL) 2.9-3.7, WGHN (PA) 8-1.3, WGRD (R) 1.5-
1.9, WHTC (PA) 1.4-1.3, WIBL-FM (PA) 15-1.0,
WKWM (B) showing up at 2.0, WMAX (N) 1.5-1.1,
and WTWN (formerly WLAV-AM) (PA) 1.8-2.7.
Stations outside the metro with a score of one share
or better were WPLB-FM (C) 2.8-2.3, WQWQ (BM)
2.4-1.7, and WMAQ (C) .6-1.0.

Pt o+ o+ 4 + + + + + + | — 1
+ + + + + + +
L RFC Moves To Licensing,
+ 4+ + + + + + + + o+ +Eﬁ7]25+ + +

Quahty Label Deals

RFC Records, the dancemusic-oriented Warner
Bros. subsidiary formed in 1979, has been reor-
ganized as the RFC Group of Companies, and will
function as a label licensing product and as a national
promotion firm dealing with club and radio exposure
for new wave and black/dance records. The RFC
Group will also establish an American company in a
joint arrangement with Canada’s Quality Records,
Quality’s first move into the American market since
a deal with Private Stock in 1975. The RFC/Quality
label will use independent distributors, to be an-
nounced later.

The first production deal for RFC is with Atlantic
Records, which will release new albums by RFC
artists Change and Gino Soccio under an RFC/Atlan-
tic logo. The RFC Group, headed by label founder
Ray Caviane, has also set several appointments:
Bob Siegel is General Manager, Jack Witherby
West Coast Operations Director, and Bob Ghossen
East Coast Promotion Manager. All three previously
4 worked at RFC and Warner Bros.” Dance Music De-
partment, also administered by Caviano.

Cavaliers
Continued from Page 3

indicated that ‘“‘due to the performance of the Cavs

2ND Weok—A New Artist
One Of The ““MOST ADDED" Records.

NEW & ACTIVE

JOHN O'BANION " “Love You Like | Naver Loved Befors™ (Elektra) 65144
Moves Up 8 Same 13. Down 0, Adds ing WBEN.FM. KBEQ. KFI. Q103. B104. WKRAZ FM. KHFL. Y103,
WCSC. KGGH, KEND, TSFEA. WHKY. WTRG.KinC

+ 6& '3 5‘2 this year . . . WWWE’s contract to carry the games
- + i + had become a losing proposition financially.” The
- .ProdUced bngeyccme & ﬁlehle-ilfe + + * Cavaliers will now seek a new broadcast home fol-

lowing the final game of the NBA season on March

+ N + + " B Carbone' 8. Zito Productions + + T+ ¥4+
+:+:+:M°Qd9$m$‘*53’9"5$’f$’“9ﬁ°9‘fﬁem:+:++

Early Who LP

Continued from Page 3

competition was playing it and I never did receive
an official ‘cease and desist’ order.” He speculated
that WSYR might have taped the album from
WAQX’s initial airing, but WSYR MD Tommy Nast
told R&R, “We were not playing tapes of the LP.
We played both sides of the commercially-released
single, referring to them as cuts from the albumn.”

WB’s National Album Promotion Director George
Gerrity told R&R, *“The entire retail record industry,
especially in that part of the country, is having
a rough time as it is. When people start playing
portions or all of a brand new LP 2% weeks before
it comes out, it creates even more problems. Our
distribution people were probably as upset as we
were because their customers knew the record
wasn’t coming out for 2% weeks and it was going to
be a big shot in the arm for them.”

Bonnie Simmons, also National Album Promo-
tion Director at WB, echoed Gerrity, saying, “From
our viewpoint, everyone at Warner Brothers works
very hard, especially the local people who are on the
line daily. They rarely get an opportunity to do
something as exciting as delivering a new Who al-
bum. It's not a good feeling for us to have that
spoiled for them.”

By Friday (3-13) the Who album had been
removed from the airwaves of both WAQX and
WSYR. As to where WAQX got its copy of the un-
released album, Levine said, “It just came in this
plain brown envelope. When I opened it, much to my
surprise, there was the new Who album.”
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= s\ THE HOTTEST DECALS YOU'VE
L EVER SEEN!
|l YOUR LISTENERS WILL LOVE ‘EM!

TOLL FREE 1-800-331-4438
WINDOW DECALS - BUMPERSTICKERS




FM 100 Custom Music
Can Win Your Market!

Fellow Broadcasters,

The FM 100 Plan has become America’s largest beautiful music syndicator . . .
now serving over 130 stations! We've beaten the biggest competitors by
providing thousands of custom selections.

We're adding over 300 custom cuts for the spring Arbitron alone . . .
featuring famous name single vocal stars, 4 choruses, and 5 custom
orchestras !

That's why we're winning in America's largest markets . .. and in medium and
smaller markets . .. with on-target demos and spectacular shares* like these:

CHICAGO .......... 9.1 | ATLANTA .......... 6.8 | SANDIEGO .. ..... 10.3
HONOLULU .. ..... 10.1 | ALLENTOWN ...... 11.5 | MINNEAPOLS ...... 6.7
ORLANDO .......... 95 | BALTIMORE ........ 5.1 | CHATTANOOGA ... 12.1
UTTLE ROCK . ... .. 12.4 | LEXINGTON ....... 17.0 | PROVIDENCE ....... 6.1
........ 0.1
LANCASTER ....... 10.9 EAPE COS_E y 2 TERRE HAUTE ..... 16.5
RICHMOND ........ 6.1 SPARTANBURG .. 10.3 BIRMINGHAM ....... 6.9
GREENBAY ........ 15.1 | JOHNSTOWN ...... 10.7 | WICHITA FALLS .... 12.7
WEST PALMBEACH .. 6.4 | PEORIA ............ 6.6 | WENATCHEE .. .... 15.2

You can win, too ... on FM or AM . . . when you play magnificent new music
your competitors can't play ... FM 100 Custom Music.

And we provide exciting new sales, promotion, and collection plans . . . even
a unique and proven new way to get your advertisers to pay in advance!

Our complete service can be priced to fit your budget, and will increase your
profits immediately! So call me today for our “custom demos” . .. you'll hear
the difference . . . and so will your listeners! We're so sure you'll choose the
FM 100 Plan . . . that we invite you to be our guest in Chicago . . . your entire
stay will be at our expense.

Sincerely,

Aol

Darrel Peters, President

.'Bsautifu[ Musice 'Bzautifuf Contempowv.y L) Bsau,f[/u[ Countzy

the FM 'ﬂ@@ plan

John Hancock Center ® Suite 3112
875 North Michigan Avenue
Chicago, Illinois 60611
(312) 440-3123

“Latest Arbitron, 18+, Mon.-Sun., 8 AM to Mid., MSA, Aver. 1/4 hr.
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T.G. Sheppard’s

“l Loved ‘Em
Everyone” Is For

Everyone!

1.G.

SHEPPARD
“l Loved ‘Em

Everyone”

WVLK on
WISM on
KCPX add
WTSN add
WHEB deb 28
WHHY on
WSCA add 32

793 add
WRKO on
KXX106 add
WERC deb 29
WSGN deb 26
WAAY 29-25
B)105 on
WBBQ deb 29 FM99 on
WHBQ add 29 95SGF on
92Q on KKLS add
WNOX on WRKR 36-32
WQRK add 31 KBOZ on
KYYA 29-26
m Produced By Buddy Killen

o5

W For Tree Productions

cuRs

ALCORDY  Distributed Dy Warner Bros. Records
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STREET TALK.

Speculation about RSO's departure from the
Polygram Distribution system continued this
week. Word on the street is that RSO may wind
up with WEA, specifically under the wing of
Elektra/Asylum. Again. this is pure speculation,
but nonetheless a much-recited rumor.

The WSYR/Syracuse vs. Radio City Music
Hall lawsuit over the use of the term “Rock-
ettes.” which the station had been calling its
cheerleading squad. has ended in an out-of-court
settlement. Effective Monday (3-16) the station
stopped using the term. PD Howie Castle
told Street Talk. “Radio City Music Hall was
ready to take this suit forever and sooner or later
we had to put a dollar vajue on the name. We
decided it just wasn't worth the trouble.” Two
other AOR's that were being threatened with
similar suits. WGRQ/Buffalo and KDUK/
Honolulu. have also changed their cheerleading
squads’ names. However. WGRQ is now using
the term “Rockets.” Pretty cheeky. eh?

WLBZ/Bangor has officially been taken
over by its new owners. Acton Communications.
and at the same time the station debuted its new
identity — WACZ. Michael O'Hara reports only
the call letters have changed. The format and
staff will remain the same.

KENNY, RIGHT? WRONG! — Y103/Jacksonville has

found one of the most i
in recent memory. Earl Lloyd, who bears an uncanny
resemblance to Kenny Rogers, has already made
several personal appearances for the station and a
series of TV commercials. Y103 GM Yulee Godfrey
said she had been looking all over the country for
someone like Lloyd, only to find him in her own
backyard. Lloyd, when he’s not being mistaken for
Kenny Rogers, is an ile in Jack
ville.

THEN AND NOW, IT'S STILL A GOOD IDEA —
¥ the slogan on the bumper sticker pictured
above looks familiar, it should. it's the very same
slogan that Atlantic/Ateo/Cotillion just printed up
on a faw hundred stickers. However, the original

iecorBasad

sticker was the b itd of San Fr

promotion men Lou & Bob Galliani, who Issued
the first sticker over two years ago in the 8ay
Area. Incidentally, and we ‘re not pointing a finger
at anyans, the first San Francisco resident to get
the Gallianis’ sticker was then KFRC programmer
Les Garland, who just happens to be the current
West Coast General Manager for Atlantic Rec-
ords famezing!j. Thanks to E/A’s Lou Galliani
for the original sticker and story.

Wedding bells will be ringing . . . KVIL/
Dallas MD Chuck Rhodes has announced his
engagement to Catherine Wheeler for July 25
nuptials . . . WPGC/Washington Assistant PD
Don Geronimo will marry WASH/Washing-
ton’s Freeda Wright.

Bob Spence has exited V100/Charleston
and 8-midnight jock Jay Jarvis becomes VI100's
new Music Director.

Jim Snowden. formerly PD of WHFM/
Rochester. has joined the staff of WOKV-FM/
Cincinnati. The station will change call letters to
WBLZ near the end of the month.

WABC/New York has hired Art Rust Jr.
to host a new Sports-Talk show prior to WABC's
scheduled broadcasts of this vear’s New York
Yankees games. Notice how more and more non-
music programming is finding its way onto AM
radio all over the country?

Larry J has officially been named MD at
KYAC/Seattle. He will continue to handle his
evening airshift.

B.R. Bradbury is the newly appointed
News Director at KJR/Seattle. After 19 vears in
the business with stations like KOL/Seattle,
KFRC/San Francisco, KHJ and KIQQ/Los
Angeles. we thought it was about time B.R.
told us all what the B.R. stands for. He says it's
short for Barbara Ruth. We think he’s kidding.

Cox Broadcasting. owner of KFI/Los An-
geles and WSB/Atlanta among others. is report-
edly looking around for two more AM stations.
which would bring the company to the seven they
are allowed by the FCC.

Andy Gibb will make his legit stage debut
in the West Coast production of “The Pirates
of Penzance.” when the musical opens in L.A.
on June 2. Andy will play the role that Rex
Smith plays on Broadway. The female lead,
played by Linda Ronstadt in New York. is still
being cast. but reportedly Pat Benatar and
Olivia Newton-John have been approached.

DID YOU KNOW . . . Over the past seven years, the Program Consultation services of Todd
Wallace/Associates has produced IMMEDIATE IMPACT rating increases within six months for

37 out of 38 clients.

THINK ABOUT IT . . . What could Todd Wallace/Associates do for YOU in six months or less?

CALL TOLL FREE . . . (800) 528-6082

130204 associates
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A Class Promotion
With Built-In Profits.

Brand New from TM Special St. James, and dedicated to the

Projects, “Class of '81” is a 16- graduating Classes of 1981.
hour retrospective radio special Discover those untapped
with 160 commercial availabili- May/June advertising dollars.
ties built-in. It's going to run in your mar-
The Top Hits, Comedy, and ket, so do your advertisers and
Events that shaped the last your Sales Manager a favor,
four years, co-hosted call collect now,
by Gallagher and Tony 214-634-8511.

Special Projects

1349 Regal Row » Dallas, Texas 75247
©TM SPECIAL PROJECTS




Page 18

R&R/Friday, March 20, 1981

L OO O OO O

Owen

T T T 2

Some call it madness . .

. I call it an unblinking

gaze at stark reality. But before we eat a live chicken,
let’s take a glimpse at what's happening in the R & R

world . . .

Don Moore, the Program Di-
rector of KXLR/Little Rock.
informs the GO column of a
strange controversy going on
down South (see Street Talk
3-6). KXLR and KLRA, two
longtime Country rivals, joined
together in a simulcast last
month. The show, “Razorback
Comments,” hosted by Brian
Scott and Sam Hill of KXLR
and “Brother Hal” of KLRA,
was in response to the Univer-
sity of Arkansas's Athletic
Dept.’s decision to give exclusive
rights to KAAY to broadcast
Razorback basketball. (Are vou
sure “The Young And The Rest-
less™ soap opera got started this
way?) U of A Athletic Direc-
tor Frank Broyles said the de-
cision to grant exclusive rights to
KAAY was attractive to the
school because they needed
50.000 watts for recruiting col-
lege prospects from the Mid-
west. KAAY management said
they would carry the games
only if given exclusive rights.
The program's response from
the Little Rock radio audience
was to keep the games on KXLR
and KLRA! According to the
release we received. some feared
that KAAY's figure 8 pattern
would leave parts of Arkansas
without access to the broad-
casts.

What will happen next? Let
me slip into my Razorback hog-
heaven hat that I ubiquitously

wear and ponder the question
further while gawking at an Ar-
kansas cheerleader wearing her
neo-chic bottomless parka . . .

* ok kK x x

Johnny Mack Brown is now
nurgling every morning at
WCWA/Toledo! Johnny {who
incidentally is not a relative of
the Famous Cowboy Star of
years gone byl is doing fine
interspersing sillies and witti-
cisms within the all-Talk format.

Johnny pointed out a mar-
velous item from the New York
Times of last week. It's a
standard rejection letter from a
Chinese economic journal:
“Dear . . . We have read your
manuscript with boundless de-
light. If we were to publish
your paper. it would be impos-
sible to publish work of a lower
standard. And as it is unthink-
able that in the next thousand
years we shall ever see its equal.
we are, to our regret, com-
pelled to return your divine
composition, and to beg you a
thousand times to overlook our
short sight and timidity.” Wow-
sers . . . that would make a
keen thanks-anyway letter for
all program directors to send out
to DJ job-seekers. (Oh— you've
already done it?}

* ok x k%

Gary Owens helpful tip: Re-
member, never shoplift a grand
piano the day you have a hernia
operation!
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ARBITRON HIGHLIGHTS FIVE YEARS AGO —
New York: WABC (R) 8.2-6.8, WBLS (B) 5.2-

Los Angeles: KHJ (R) 5.4-6.0, KABC (T) 6.9-
5.6, KLOS (A) 3.5-3.9, KMET (A) 1.5-1.9.
Chicago: WLS (R) 9.7-7.0, WCFL (R) 4.0-4.0,

Philadelphia: KYW (N) 8.9-10.4, WFIL (R) 8.3-
9.7, WYSP (A) 3.0-4.4, WDAS-FM (A) 6.0-

NUMBER ONE FIVE YEARS AGO: "December
1963 — Four Seasons (WB)

NUMBER ONE COUNTRY: "Tlll The Rivers All
Run Dry” — Don Willlams (ABC/Dot)

ONE LP:

“"Comes Allve” — peter

CBS, ''Dallas'' Walk Away With Week

A week'’s layoff did “Dallas™ no harm at all, as the season's number one program recaptured its
usual chart-topping position in the Nielsen standings for the week ending March 15. “Dallas™ 's
margin of victory over the number two show, Friday running mate “Dukes Of Hazzard,” was
almost three full ratings points; while CBS, thanks in part to those shows, beat ABC by over
three points in another runaway triumph. CBS took the first five positions, 12 of the top 20, and
scored a 19.7 average rating. ABC was second with-16.6, NBC third with 15.7 in a rare week during
which regular series programming accounted for all 20 top-ranking positions. The top 20:

— 1 Dallas(CBS) 12 11 Three’s Company (ABC)

3 2 Dukes Of Hazzard (CBS) 7 12 House Calls (CBS)

2 3 60Minutes (CBS) 15 13 Real People (NBC)

6 4 The Jeffersons (CBS) 9 14 Happy Days (ABC)

4 5 Alice (CBS) 11 15 Trapper John, M.D. (CBS)

8 6 Love Boat(ABC) — 16 Lou Grant (CBS)

1 7 M*A*S*H(CBS) — 17 Fantasy Island (ABC)

17 8 CHiPs (NBC) — 18 Too Close For Comfort (ABC)
— 9 Magnum PI(CBS) — 19 Archie’s Place (CBS)

5 10 Little House On The Prairie (NBC) — 20 Knots Landing (CBS)

“WKRP In Cincinnati" improved from 51st to 42nd last week

MCCLINTON/MURRAY MADNESS — Delbert McClinton appeared on “Saturday Night Live"
recently, and after the show was captured (right) clowning around with host Bill Murray (center)
and back-up vocalist Bonnie Bramiett.

“‘Midnight Special’’ Cancelled For Late Night Comedy

NBC's eight-year Friday night music bastion, "Midnight Special,” has been cancelled, with
the last edition scheduled May 1. The move leaves no network pop music series in existence,
although syndicated and cable programs have been mushrooming. Replacing "Midnight Special” on
May 8 with a 12:30-2am time slot is a TV satire show tentatively titled “Network 90." The new
comedy is an outgrowth of the popular syndicated half-hour satire show “SCTV,” with a similar
format (the operations and programs of a seedy second-rate TV network) planned.

Music On TV
Sheena Easton is on "Solid Gold” March 21 and “American Bandstand” March 28
Juice Newton and Deniece Williams are on "American Bandstand” March 21 The Pointer
Sisters guest on “Soul Train” March 21 . . . Johnny Lee joins the Eastern telethon crew March
28 .. . Dolly Parton will perform "9 To 5." nominated for an Oscar, on the awards telecast
March 30 on ABC

VIDEOSCOPE

U.S. RECORDS VCR IMPORT RECORD: The U.S. imported 606,000 color videocassette
recorders during the first nine months of 1980, a 58 percent increase from the gquivalent
year-previous period, according to a recently-released Commerce Department report. The
dollar value for these VCR’s jumped to $315 million, exceeding the dollar value for color
televisions imported during this same period (3207 million) by 52 percent. 294,000 color
VCR’s were imported during the third quarter alone ... VHD VIDEODISCS TO MAKE U.S.
DEBUT IN '82: The VHD videodisc system has been set to make its initial U.S. appearance
in January 1982, three months after its Japanese intro. The VHD system, a joint venture
between General Electric, JVC, Matsushita and Thorn-EMI, was originally scheduled for U.S.
introduction in late 1981, with the revised intro date reflecting the manufacturers’ desire
to establish the VHD system in Japan and Europe first so that this position could be used
as marketing leverage against the previously introduced laser and CED videodisc systems
... RCA BACKS VIDEODISC INTRO WITH 500,000 PRESSINGS: The RCA Corp. announced
that it has pressed 500,000 videodiscs to support the March 22 introduction of its ‘‘Selecta-
Vision’’ videodisc hardware. RCA currently has 100 titles available on videodisc. Approxi-
mately 30,000 players will be in the hands of RCA dealers by the end of this month ...
TOP 10 VIDEOCASSETTES FOR FEBRUARY: The best-selling videocassettes last month,
according to a national survey conducted by Merchandising Magazine, were: 1) **Star Trek —
The Movie,”’ up from the number two spot last month, 2) ‘‘Alien’’ 3) ‘‘The Muppet Movie’’
4) ‘*Superman’’ 5) ‘‘Close Encounters Of The Third Kind’’ 6) ‘‘All That Jazz'’ 7) “*10’’ 8)
“The Godfather’’ 9) **Coal Miner’s Daughter’’ and 10) ‘‘The Black Hole,’’ the latter the

only new top 10 entry and also the month’s biggest gainer — up 27 places.
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Reagan Names Fowler To Head FCC

Continued from Page 1

dled by Fowler & Meyers was the
successful effort to have the 1980
Iowa caucuses qualify for the low-
est unit rate for political adver-
tising. In another case, the firm
unsuccessfully attempted to pre-
vent San Diego-based Noble Com-
munications from bicycling radio
programming tapes across the
border to its client (sister com-
pany), XETRA/Tijuana.

Following the November elec-
tion, Fowler was active in the trans-
ition, serving in the Legal and Ad-
ministrative Agencies Group, which
handled transition affairs for the
FCC and other agencies.

Senate Confirmation
A Breeze

Observers foresee smooth sail-
ing for the Fowler nomination in
the Senate Commerce Committee
and the full Senate. Little opposi-
tion is expected, and even some of
the louder voices are remaining
silent. Media activist and law
school professor Charlie Firestone

Arbitron

Continued from Page 1
member of Arbitron’s Radio Ad-
~visory Council, told R&R that he
“still has reservations.” Anderson
said that with a significant illiter-
acy rate among the black com-
munity — 30 to 35% according to
data he has seen — he has.con-
cerns that a diary technique will
not be productive. Larry Patrick
echoed that feeling, telling R&R
that ‘‘giving respondents more
money to keep a diary does not

solve the illiteracy problem."”
Willie Davis, President of All-
Pro Broad and a by

of NABOB (National Association
of Black-Owned Broadcasters),
feels that DST is the right way to
go. Davis told R&R, “I like it and
feel that DST is a progressive
move on Arbitron’s part. There
will be more equity and DST will
do much for radio listenership, not
just Black radio.”
Compromise Ahead?

Broadcasters and researchers
held out hope that Arbitron’s plans
for DST implementation could be
modified. Anderson told R&R that
he will make a presentation at the
May meeting of the Advisory
Council which will attempt to re-
vise Arbitron’s thinking on this
issue. Patrick indicated that
COLTRAM (Committee on Local
Television and Radio Audience
Measurement) is pressing Arbi-
tron for the results of another study
showing how a higher quality tele-
phone system might compare to
the current TR and DST techniques.
He’s hopeful that COLTRAM can
convince Arbitron to hold off the
use of DST until better research
data is available.

F=3

reportedly told Fowler he would
oppose his nomination only if it
would help.

The next order of FCC business
for President Reagan will most
likely be filling the seat of Com-
missioner James Quello, a Demo-
crat who has served as a hold-
over since his term expired last
year. Quello is expected to win
easy reappointment by the Presi-
dent, who is obligated to have at
least three Democrats on the FCC.
Quello could be reappointed to his
own seat, or to the shorter term
that will be left vacant when for-
mer Chairman Charles Ferris of-
ficially steps down on April 10.

Determining
“Communications
Landscape”

Fowler’s philosophy is that busi-
nesses like radio stations should
serve people. He intends to shape
the FCC into the unique agency
he envisions in order “to deter-
mine the communications land-
scape of the future.” Fowler sees
his role as creating a legal forum
to create that landscape while
keeping in line with the overall
thrust of the Reagan administra-
tion. A priority for Fowler will be
evaluating Commission functions
and discussion objectives with
present officials before making
any decisions on personnel.

Hallam

Continued from Page 1

indicates he does them, too.” Na-
tional PD Ross Reagan added,
“We're proud to have a man of
Dene’s caliber as a part of the
quickly-growing Shamrock Broad-
casting Company. Having review-
ed about 40 candidates for the
position, we feel he’s exactly the
right man for the job. Dene's a
25-t049 specialist who produces
excellent radio stations and we're
thrilled to have him.”

“San Diego is paradise, so believe
me, it took a great situation to
motivate me to move,” Hallam
told R&R. “Shamrock Broadcast-
ing is a rapidly-growing, dynamic,
aggressive company. It’s a privi-
lege to have the opportunity to
work for great broadcasters like
Bruce Johnson and Ross Reagan
who promise to provide the tools
needed to win in Detroit.

“I am also ecstatic to be working
again with all the wonderful, friend-
ly compe(ent people in the country!
music \” Hallam continued,
“and that mcludes the audlence‘
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Who’s Afraid Of A Shift- Q"

It is atop a desk in the back room. The room where our station amuse th by di i 1
or whatever engineers talk about. It has been sitting on the desktop about ten days, until they can get around to
giving it their full attention, because they're swamped with the routine problems of electric magic, such as wiring up
the bazbos. I think that’s what they said they've been working on. Something like that. But every once in a while, one
of them has time to walk over to the desk and fool with the controls.

It is the computer.

They are delighted to have it. But it won't be staying in their room. The room with the poster that shows two
tin cans connected by a piece of string, and the engineer-beloved caption If It Were This Simple You Wouldr't Need Us.
Oh, no. The computer goes in the Newsroom.

Aw, hell, it don't scare me none. I'm aware. I'm right here in the electronic age with everyone else, reading the
slick ads and dropping by Radio Shack every few months to see whether you can get 164K RAM for under $500 yet.
I can handle it. I've kept up with the sociologi hosis that those who enter the computer age.
Kids, for instance. I think they pick it up fastest.

On the other hand, however, kids don't have their brains filled up already. It could be that I am nearly full
of infe ion. (All of it i ian math, based on the Germ Theory of Medicine, all that
old stuff. Information, nevertheless. And it takes up room.) I probably barely have storage capacity left for learning
about the computer. But I'll catch on.

That's what the engineers say. That it'll be simple as pie. Just type SHIFT-Q and it goes back to a clean screen. In a few
days, the engineers say, I'll be drawing deeply on the wisdom of the ages and the communications links of Earth
as I deftly withdraw the exact bits of information I need from the databanks, swiftly shunti hes of satellite-relayed
audio thru banks of quartz-crystal controlled bazbos. Or something like that. It is going to be a real quantum leap
into information processing and audio handling.

The computer. It is sitting in the back room now with my name on it. Just type SHIFT-Q and any mistakes
you've made disappear. Once you have mastered what any kid can pick up in five or ten minutes, you're on your way.
You're ee-leck-tronnic!

This prospect has enlivened our engineers. Back there wiring the bazbos all day, they laugh and almost sing.
Maybe they do sing when I'm not in there. I don't know. Let ‘em sing. They understand the computer. It's just
fine for them, singing and laughing and discussing phase shifts or polarity or whatever they get off on, because they've
been reading the Operaung Manual. I've only been looking at the slick magazine ads, not really paying all that much

ion. I'm not appi I'll get the hang of it. Probably almost immediately. Or fairly quickly. Or at least
within a reasonable time, considering my brain being almost full.

Maybe I shouldn't have wasted brain storage space memorizing my Driver's License number. I may need all the RAM
1 can ger.

CALENDAR
What Did Frogs Say Before That?

MONDAY, MARCH 23: The rivet was patented 187 years ago today in 1794. Patrick Henry's “give me
Liberty or give me Death" speech was delivered 206 years ago {1775}, on the verge of the American Revolution.

Bicycle shop co-owner Orville Wright once explained that he and Wilbur didn't have enough money to “support a
wife and an airplane.” The brothers applied for their airplane patent on this date in 1903. Probably a good choice.
You can't patent wives,

Moses Malone is 27. The first person to run a mile in less than four minutes, Roger Bannister, is 52.

World’s Worst Oil Spill Ends

TUESDAY, MARCH 24: The Ixtoc-1 offshore oil gusher was finally brought under control a year ago today,
after spilling an estimated three million barrels into the Gulf of Mexico. A barrel is 42 gallons, so the spilled crude oil
had sufficient volume to give a 21-gallon fill-up to each of app ly six million bl

The first long-distance phone service began today in 1883, between New York City and Chicago.
Willie Nelson is 48. Eric Clapton is 36. Steve McQueen would've been 51 today.

Pancakes In The Window

WEDNESDAY, MARCH 25: The almanac claims that 99 years ago today. the first public demonstration of
pancake cooking was given in the window of a New York City department store.
Howard William Cohen is 61. Uses the name Howard Cosell. Anita Bryant is 41. Gloria Steinem is 45. Aretha
Franklin arrives at 39. Elton John is 34.
Today used to be New Year's, until the calendar was shifted around about 24 centuries ago.

Popeye Statue In The Town Square

THURSDAY, MARCH 26: In what is promoted as the Spinach Capital of the World, a statue of Popeye the
Sailor was dedicated in the town square on this date in 1937. It's still there, right next to City Hall in Crystal City, TX.
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the artists and their
record and trade people, and the
CMA, too.”

In addition to gaining a new PD,
WWWW will soon have a new Gen-
eral Manager, as Joe Archer,
WWWW GM since last August,
has exited that position.

h party at a local rec-

RVQ AND CDB —

an

ord outlet for the Charlie Daniels Band prior to a recent concert. Pictured
next to the WRVQ van are (Ir: WRVQ Operations Director Bill Thomas,
6-10pm personality J.J. McKay, Daniels, and former WRVQ morning man
Randy Miller (now at 36K X/Pittsburgh).

Pursuing some Indians on horseback 120 years ago today. a group of white California settlers became the first of their
race to see the Yosemite Valley, now one of the most-visited National Parks.
Alan Arkin is 46. Leonard Nimoy is 50, Hoyt Axton is 43. Diana Ross is 37.

One Of The Unluckiest Days

FRIDAY, MARCH 27: Mount St. Helens was shaken by a violent earthquake and erupted a two-mile-high
mixture of ash and gasses a year ago today. In two months it would blow itself apart in the big eruption.

Four years ago, the world’s worst airplane disaster killed 581 people, when two 747's collided in the Canary Islands.
The price of silver — which had peaked just above $30 an ounce — reached its recent low of just under $11 a year
ago today.

Michael York is 39. Sarah Vaughn is 57. Three Mile Island “‘went " two years ago tomorrow.

Call Pete Howard (213) 399-4949
131 Ocean Park Boulevard Santa Monica, CA 90405
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COUNTRY ROADS OR MIDDLE OF THE ROAD?

Positioning Country Radio, Part Il

Several weeks ago | commented on a letter
by Ron Fineman of KKALIArroyo Grande,
CA, which appeared in Jim Duncan’s Country Ra-
dio section. Mr. Fineman warned that Country ra-
dio should not rely on a “cowboy” image, since
many listeners are not cowboys and might find
that image offensive. | disputed that point, arguing
that Country radio is not “mass appeal” radio, and
that Country radio should, in most instances, posi-
tion itself strongly as Country radio and not as
MOR or “easy listening.” It seems that my argu-
ments didn’t convince Mr. Fineman. He has written
a letter in rebuttal, which appears in its entirety
below.

Dear Dr. Lutz:

In a recent column, you criticized a state-
ment | made in Jim Duncan’s column, in
which | said thaf Country radio is holding it-
self back from its potential popularity by
holding on to the “cowboy” image. If | may,
1'd like to reply.

You ask how a listener who enjoys songs
about 18-wheelers, outlaws, and shotguns can
be turned off by jocks (at a public event) who
wear cowboy hats and boots? Such a ques-
tion shows that you know very little of what
country music sounds like these days. Out of
the top 20 songs listed in the February 6 issue
of R&R, 14 of them use the theme of “love.”
Not one of them deals with shotguns, 18-
wheelers, or outlaws. Not one! The number
one song by T.G. Sheppard (" Feel Like Loving
You Again”) is pure MOR! According to my
ear, 13 out of the top 20 country songs are
filled with MOR and rock, with occasional
strains of country. While some songs still pop
up with some of these stereotypical country
themes (cheatin’, drinkin’, love of Dixie), the
majority of hit songs on the country chart
don’t rely on those themes. And, let me add, |
never said that all country fans would be
turned off by jocks wearing cowboy clothes.
My point was that many cosmopolitan peo-
ple just hearing Country radio for the first
time would feel out of place with the cowboy
image. | still believe that. A Country station
can be properly positioned in any sized mar-
ket, without resorting to the cowboy image.

You say you doubt that new country lis-
teners tune in for the easy listening aspect,
since they can get more on a Pop/Adult or
Beautiful Music station. | think that statement
reflects your lack of knowledge of what Coun-
try radio sounds like. It may not be as soft as
“Beautiful Music” (which still sounds like
elevator music to many of us), but | contend
that it is more “easy listening” than Pop/Adult.
Both formats will play rock songs by Eddie
Rabbitt and Dolly Parton but only one would
play disco’s Kool & The Gang. Guess which
one?

There is one point where | do agree with
you. ! don’t think Country radio will become
the mass-appeal phenomenon like many
MOR’s of yesteryear. (Although a hybrid MOR-
Easy Country listening format, if executed cor-
rectly, could surprise a lot of people.) Con-
trary to what you wrote, | am not at all con-
fused about the difference between the cur-
rent country fad, and the viable Jong-lasting
Country radio format. | simply feel, as | think
you do, that this is a time when some people
can be permanently won over to Country ra-
dio. Most of those attracted by the “Urban
Cowboy” fad will be gone when the next fad
comes along. But those who might truly enjoy
the music (most of which is not “drinkin’ "
and “truckin’ “ music) might never give it a
chance because of the cowboy image.

In conclusion, | maintain that a radio sta-
tion which plays the country hits and employs
good human-sounding jocks can be properly
positioned in the marketplace, without being
stuck by the feed and manure store.

I’ve read this letter several times before
deciding how to respond to it. I've also
examined the recent country charts in R&R, as well
as listening more closely to the L.A. Country sta-
tions for signs of creeping MOR. | can’t find it.
Country radio still sounds very “country” to me.

right; you won’t find Kool & The Gang there. YF
will find Dottie West, Merle Haggard, Conway
Twitty & Loretta, Bobby Bare, Razzy Bailey, Mic-
key Gilley, George Jones, and Johnny Paycheck,
etc. These people are country artists — their music
may deal with exactly the same themes as MOR
artists, but they sound different.

Mr. Fineman suggests that a hybrid MOR —
Easy Country Listening format might be a
winner in the marketplace. Could be. But to say
that some country music is easy listening is far
different from saying that a true Country radio
station should position itself as easy listening
Some country music is rock (e.g., Dolly Parton’s
"9 To 5" most Eddie Rabbitt tunes), do these
songs “‘turn off” the Country listener seeking an
“easy listening” experience?

Ultimately, the answer to the question of
how to position Country radio most ef-
fectively lies in the particular market situation
facing the individual station. Research should be
conducted among the station’s audience in order
to determine what they like and dislike about the
sound of the station, the air talent, the artists and
type of music played, etc. Mr. Fineman and | can
engage in all the speculation we want about what
people want from Country radio; but the answer
lies with your listeners and potential listeners. Ask
them how they relate to a “cowboy” image; find
out if it really does turn them off. Maybe it does;
maybe a more nondescript or diffused image is ap-
propriate. | personally doubt it very much.

You don’t have to feel that you are really a
cowboy to have such an image appeal to
you. Marlboro literally rode with the Marlboro
man to No. 1 in the industry on the basis of the
Marlboro Country position. How many Marlboro
smokers are cowboys or have ever even ridden a
horse? Miller Beer jumped to No. 2 almost over-
night when it adopted its blue-collar-oriented
“Miller Time” campaign. I'll guarantee you that
not all Miller drinkers wear hardhats

‘“To say that some country music is easy listening is far different
from saying that a true Country radio station should position itself

as easy listening.”’

Mr. Fineman correctly points out that the
Country charts are not dominated by songs
about shootin’, truckin’, drinkin’, and outlaws. In-
stead, lovin’ is the recurrent theme. There’s no
question about that — country music has always
been concerned with the relationship between a
man and a woman. My earlier reference to the
other activities mentioned above was not based on
ignorance of country music, but rather on 1) a bit
of “poetic license’” and 2) Country radio’s being
more likely than other formats to play some songs
which do in fact deal with activities which end in
“in” " instead of “'ing!”’

I-:t’s skip the specific content of songs on
he Country charts and instead focus on
the sound. Even with the recent crossover trend,
Country radio still “sounds country.”” | am a regular
listener to the three L.A. Country stations (KLAC,
KZLA, and KH)). Although much of the music on
their playlists is very mellow (e.g., any Don Williams
song), ignoring the air talent, advertising, etc.,
it is obvious from the sound of the music that it's a
Country station on your radio dial. Just check the
artists on the Country radio charts — Mr. Fineman'’s

The point of all this is that years of market-
ing research and marketing experience in
a wide variety of consumer-oriented industries tell
us that establishing a strong image in the market
is one of the keys to marketing success. Radio can-
not afford to ignore those lessons. Mass appeal is
out; selectivity is in. The question of which direc-
tion that selectivity should head in (e.g., a "“cow-
boy” image vs. an “easy listening” image) should
be determined on the basis of audience research
and an analysis of your competitors’ images. Find
your unique niche in the radio market and create
an image to match it. Happy trails!

Dr. Richard ). Lutz is Asso-
ciate Professor of Marketing at
UCLA’s Graduate School of
Management, and an acknow-
ledged research and marketing
expert. To direct questions to
Dr. Lutz, call R&R at (213) 553-
4330 or write 1o Radio & Rec-
ords, 1930 Century Park West,
Los Angeles, CA 90067
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ANOTHER TREND RESURFACES

Oldies: Use With Caution

Everything in life is cyclical, and radio
seems to be going through another cycle, with
a lot of CHR stations relying more on oldies
and “oldies weekends” to add sparkle to their
programming and older demographics to
their ratings in response to the 25+ popula-
tion bulge.

Before launching into this area, try and objectively
step back from your current format and ask yourself,
“What am I trying to achieve by increasing my use of
oldies?” A couple of answers which come to mind might
include:

e Increase the adult image.

e Increase familiarity and relatability.

e Expand quarter hours with more variety.

After you have decided your purpose, you might con-
sider:

@ Do Luse my “gut” or research for every record?

o What are my title resources?

® What years should I include?

e What local oldies should be played?

e What percentage of oldies should be played in
each daypart?

e How much should I daypart the oldies?

® What categories should be created?

@ How often should each category rotate?

There are many other factors to consider, but those
are some basics for starters. To get a better idea of
what several stations around the country are doing with
oldies, I talked with Y-100/Miami PD Bill Tanner;
WRVQ (Q-94)/Richmond PD Bill Thomas; KJR/Seat-
tle’s PD Tracy Mitchell; Alan Mack, PD of KENO/
Las Vegas; and Gerry Cagle, PD of KFRC/San Fran-
cisco.

Lots of Research

Bill Tanner said right off the bat: “Just because
it was once a big hit doesn’t mean it’s still right to
play.” This is good advice to keep in mind, but how do
you find out what is right? Bill told me he is now devot-
ing 50% of all of his research efforts in music to oldies.

“I don’t want to give the impression that I don’t use
my ears,” Tanner remarked, ‘but we use our guts to
decide what should be tested. If it passes one system,
then it goes into another system for a back-up.”
Y-100 uses call-outs, focus groups, and one-on-one inter
views.

After being in Miami for eight years, Bill Tanner
has seen the market go through many changes in
perception as to what is hip and is now passe. Because
of local oldies that still test well, like Billy Stewart’s
“I Do Love You,” which came out in 1965, Tanner feels
it is hard to put date restrictions on what will be played.
Oldies now comprise as much as 40% of the program-
ming at Y-100. Tanner advised, “Anything that worked
well years ago, within reason, will work today if it is
updated and thought out carefully.”

Oldies Are Safer Than Some Currents

WRVQ/Richmond has a commanding CHR domin-
ance in the market, and PD Bill Thomas believes in a
tight and well-researched oldies system. “I use my
research systems almost exclusively for oldies, as they
are more familiar and easier to research. The system is
kept tight for the purpose of only hearing the hottest
oldies as a cume building factor.”

The basic philosophy behind Bill’s use of oldies is:
“If it’s marginal, don't play it, because it's not what you
don’t play that hurts you. it's what you do play.”

According to Bill, some music is timeless, like ‘‘Yes-
terday’ by the Beatles. I would play that anytime
of the day. ‘Classical Gas,’” while testing well, doesn’t
get aired due to a hipness factor that I try to maintain
in all of our music.”

This is a good point to acknowledge in selecting
titles. Ask yourself, “Does the oldie fit in with the rest
of my programming easily so that it won’t sound out of
place when played?”

The current popularity of artists is another factor
to take into account. Styx is one of the hottest groups
right now, and because of this wave of popularity, the
audience may be ready to accept more cuts from them
as oldies than maybe a year or two ago.

More Oldies Than Before

One station that is relying more on oldies than it did
before is KJR/Seattle. Tracy Mitchell, PD at the station
for eight years now, uses oldies to “‘expand the TSL
(time spent listening) and to add variety to the station.
We are playing considerably more oldies now than we
were a year ago.”

How did you go about expanding your oldies?
“We looked at old KJR surveys and have tested every-
thing before putting it into the system.” One problem
with expansion, remarked Tracy, “is keeping it fresh
and up to date. I work on it weekly so that it blends
well with current product or to take up the slack
when current product is not as strong.”

The ears still come into play at KJR, Mitchell says,
“because even if a song has tested well and it still
doesn’t sound right, off it comes to be redayparted or
discarded.” Dayparting is of critical importance, and it
can be determined by your research or by your gut feel
for the mood of the audience.

A 50-50 Station

KENO/Las Vegas PD Alan Mack has just com-
pleted a change in his use of oldies, increasing them to
about 50% of his hourly programming. The oldie library
at the station now has about 600 active titles and is being

OLDIES ARE THE DIFFERENCE

KCBS-FM Launches
$250,000 Campaign

Radio stations all over the country have
been digging deep into the corporate coffers
lately to attract the public’s attention to their
new formats. KCBS-FM/San Francisco has
joined the circle of “big spenders” by launch-
ing a $250,000 advertising campaign. The
campaign will run for the next seven weeks
and is aimed at garnering new 25+ cumes for the new
format.

Positioning for KCBS-FM 97 was done through
Burns Media Consultants, working with PD Sean Con-
rad and GM George Sossen. Utilizing the theme “We
Still Play Their Songs,” TV and outdoor feature visuals
of the Doors, Jefferson Airplane, and Creedence Clear-
water Revival. Sossen described the format as, “CHR
with 60% oldies (rock oldies vs. the doowop kind)
from the late 60’s and early 70’s.

“We are not going for teens, but have found very
positive reaction from themn because the oldies we play
are ‘hip’ in nature. Our goal is to move the station from
its present share of 1.1 to a 2.0 this book.” Sossen
said.

KCBS-FM was at one time a Disco station, and in
1978 moved its frequency from 99 mHz (4700 watts)
to its present 97 mHz (82,000 watts). With the decline
of the Disco format, Sossen and Conrad repositioned
and fine-tuned the station over the last 18 months. Now
that the job has been done, KCBS-FM is really letting
San Francisco know what’s happening at FM 97.

S

used to increase the station’s older demographic appeal.

“Our oldies are now turning over in some categories
every week, while some take as long as three to four
weeks, depending on the flavor of the category.” KENO
has even gone a bit farther with the oldies by using them
to create “Pure Memories Weekends” with nothing but
oldies on the station. The purpose is to create a real
nostalgic setting for the 25-49 demos.

Alan has done extensive research, title by title, to
find the “key oldies” that his target wants to hear.
He has even gone as far as substituting one of these key
oldies from time to time into a current rotation for lack
of strong current product, much like Tracy Mitchell.

One word of advice — in doing an “oldies weekend”
every weekend, you may drastically alter the audience
perception of your station. Keep this in mind and be
prepared to back up this perception change with outside
media so that any current cume that does leave can be
replaced by new cume.

Less Oldies Than Before

While the trend around the country seems to be that
radio is playing more oldies, KFRC/San Francisco PD
Gerry Cagle is doing just the opposite. Gerry told me,
«1 don’t use any special research or other skills. I rely
on my ‘gut feel’ about what the market needs and what
is right for KFRC.”

Gerry has cut his oldies library down to about 200
titles total. “If I don'’t like it or think it doesn’t fit,
it doesn’t get on the air. This allows me to program for
the mood of the city on a day-by-day basis.”

Local oldies do figure heavily in the plan,
“heavy doses” of Santana and Jefferson Airplane/
Starship to “pick up the flavor of the market,” accord-
ing to Gerry. “KFRC is about 70% current and I believe
for my competitive situation this is the way totake it.”

Working on the principle that the listeners will let
the station know what they want, KFRC relies heavily
on requests. This is an old method, but it has worked
well for many programmers for many years, and KFRC
seems to be having a good deal of success with this
theory sofar.

KFRC plays a lot of current black records, which
Gerry feels keeps the station bright and exciting and

achieves the same goals as oldies do for freshness of
sound.” Gerry is in a unique situation, being the only
AM CHR station in the market. Look at your own
competitive situation carefully.
Other Points To Consider

. If you are planning to increase the use of oldies to
grab a bigger chunk of older demographics, you might
want to examine how transient your market is. This will
be important to determine the “psychographic make-
up” of your target audience. In shooting for a 25+
adult, remember that the majority of that age cell
doesn’t necessarily like soft music only. Find out if
possible what the majority of that group considers oldies
and what type of oldies they like.

Motown-style oldies may work in some places and
AOR-type oldies may achieve the same effect in others.
Be careful. be selective, and think it through before you
make decisions about altering the audience perception
of your radio station. Sit down with your General
Manager and Sales Manager and work out any possible
problems with potential audience shifts beforehand,
so that when the ARB comes back, management will
have a good idea of what to expect.



~ John Lennon
Watching The Wheels

Yoko Ono
Yes,Fm Your Angel

F al bum
0 n'ﬂTYoko Ono
B e Fantasy ous 2om
- on Geffen Records.

. Producedby JohnLennon,
YokoOno & Jack Douglas

Manufactured and distributed by Wamer Bros.
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Motion

Ray Rossi, formerly PD at WFEC/Harrisburg,
moves to 96KX/Tampa as Continuity Director and
weekender. WHFM/Rochester PD Jim Snowden de-
parts to pull down an air shift at WCIN/Cincinnati.
WHFM'’s new PD is Kelly McCann from KZZY/San
Antonio,

KEYN-FM/Wichita PD Lee Cory moves to KAZY/
Denver as Production Director. New PD at KEYN-FM
is Ron Eric Taylor, moving over from KARD/Wichita

. Tony Davis to PD drive at WISE/Asheville from
KZ106/Chattanooga.

Legendary Cincinnati morning man Jim Scott, at
WSAI-AM since 1968. has moved across town to do AM
drive at Yes-95(WYYS) ... Jodi Owen is now doing
mornings at KADI/St. Louis and his wife Jackie McCoy
is doing 7-midnight.

The original Bob-A-Lou, who has worked at WABC,
WNEW, and WCBS-FM/New York, is now doing fill-ins
at WYNY/New York. This marks his return to radio af-
ter a 7-year absence in which he free-lanced.

Bobby Magic, former KUTE/Los Angeles PD., is
now consulting WKDQ/Evansville, IN and is taking the
station into a live CHR format with the help of PD Gabe
Hobbs.

John King, 7-midnight at WROV/Roanoke, has been
given the duties of Music Director. Commander Ken
Rank has left his PD drive show at KDWZ/Grand Forks,
ND; John Roberts comes in from CQ-102/Geneva, NY
as Operations Director; Tom Collins comes in from CQ-
102 as Assistant PD; Karyn Kasi departs KIQY/Lebanon,

OR to become Music Research Coordinator: Bob Neu-
mann comes over as night jock, and Brad Fitch be-
comes News Director, both from CQ-102.

Carey Sinton, former midday air personality at
WLUP/Chicago, joins KIDQ-FM(Q-104) and KIDO-AM/
Boise as PD (see R&R 3-13) ... Bill Stevens joins
WRKO/Boston to do noon-3, coming aboard from rival
F-105.

KPUR/Amarillo has a few people in motion: mid-
day man Chuck Jackson leaves to join WKY/Oklahoma
City, with Mike Bradford replacing him from the 7-
midnight slot. Eric Stevens is promoted from all nights
to 7-midnight, and weekender Jack Randall is upped to
all nights.

“TAMPA FAMILY HITS 96KX FOR $96,000” — 96KX
(WCKX) just gave away the biggest cash prize in
Tampa Bay history in the “last Record” contest
96KX air personality Tramonette Watts called the
home of Mr. & Mrs. Gerald Krueger to ask what
radio station they listen to and the name of the last
song played on 96KX. They answered correctly and im-
mediately won $36,000! Pictured (I.r) Bob & Marnie
Krueger, 96KX personality Tramonette Watts, Joe &
Kelly Krueger.

Bits

WLS/Chicago is giving an entire school the chance
to see Styx in concert when they play Chicago March
19-21. Votes were tabulated each night from 7-11, and
the school with the most votes per capita will win.
Also, WLS is holding its fourth annual “Run For The
Zoo™ on June 7, with proceeds of the 8.9-mile race
donated to the Lincoln Park Zoological Society.

KEGL/Ft. Worth is doing the “Dating Game' on
radio. Each night, prospective lonely-hearts call up and
advise of their availability and physical attributes.
Then calls are taken from prospective dates. At the end
of each month, the station arranges a meeting with all
of the selected dates at a local watering hole. To make
sure that there is no beforehand hanky-panky. no phone
numbers are given out over the air. PD Christopher
Haze reports fantastic response.

Here’s one from the land ‘“down under.” Radio
Hauraki/Auckland, New Zealand gave away $30,000
worth of travel and concert tickets in four days for
listeners to fly to various parts of the world to see con-
certs. Winners will be flying to Nashville to see Bruce
Springsteen, Las Vegas to see Frank Sinatra, London to
see the Who, Dallas to see Eric Clapton and Los Angeles
to see Jackson Browne. The contest worked on a call-
in-and-answer-the-trivia-question basis.

WTWR (Tower 92 FM)/Detroit will be broadcasting
live from the Detroit Plaza Hotel at a club called
“DeeJay's.” Kurt Kelly will do his show Monday-
Saturday and run the club’s 12-projector video show,
which provides 360 degrees of ever-changing scenery.

"ERRA TAKES CA

HALL —

walk’s Ruben Rodriguez, concert p. Ralph
and John Brogan, all of Tierrs.

‘s Tierra made thelr New York concert debut at Came_qle Hall
recently with an appearance hosted by WKTU/New York’s Paco. Pictured at a post-concert party are (l-r): Board-
, Tigrra'’s Phil Folomir, Paco, Rudy Salss, Roberto Loya
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E/A Promotes 7
Five VP’s

Continued from Page 1

Sharell came aboard in 1973 fol-
lowing 11 years in promotion with
other labels, heading E/A’s inter-
national and artist development
efforts before becoming VP/Cre-
ative Services in 1979.

6
uﬂ
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Kenny Buttice

Keith Holzman

PAUL REVERE RAIDS KFXD — KFXD/Boise features oldies every day on its “"Rock And Roll Lunch” program and
recently aired a special edition of the show featuring Paul Revere & The Raiders. Group leader Paul Revere, who
iives in the Boise area, heard the feature and dropped in at the station to lend a hand. Grabbing the Raiders’ 1971
gold record off the station wall, the following staffers posed for a photo (Ir): KFXD PD Charlis Fox, jock Bob
Anthony, News Director David Hagen, Revere, Assistant PD Dave Victor, and personality Connie Cole.

KIIS-FM CONCERT CONNECTION — KIIS-FM/Los Angeles recently sponsored a “Night At The Roxy” (a local
L.A. club) and featured entertainment from Yarbrough & Peoples. Pictured at the station are (I-r): Alisa Peoples,

KIIS-FM's Paul F , and Cavin Y gh.

A STOP BY THE BAY — During Journey's promotional tour of more than
120 radio stations in Ilvs dsys group member Steve Perry was “Captured”

on film in San F tured are (l-r): C bia’s George Chaltas;
KCBS-FM/San Francisco MD Deirdre Gentry, Perry, and KCBS-FM PD Sean
Conrad.



FOUR YOUR LISTENERS’ ENJOYMENT!

WCSC on WGUY add

PHIL COLLINS KloDeda  13FEAdeb2s

WVLK add WFBG on

“l M. d A in’ WGRD on 14WK on
ISSse galn WVIC on WFOX on

WBEN-FM add 35 94Q add KOPA add
WEIL on WDRQdeb30  WHFM add

WIFl add CKLW deb 28 WTRY add
96KX 28-23 KBEQ 25-22 WICC 30-25
WXKS-FM on WGCL add 28 WPST 31-29
JB10S deb 32 WZUU on Q108 add

CFTR 37 WOKY deb 29 WKRZ-FM add
CHUM 30-22 KiQQ on WKEE deb 40
CKGM on KEZR deb 27 V100 odd
KRBE add KYYX on KBFM add

293 add KPLZ add KXX106 deb 29

SHERBS

WAKX on wCGQadd

WERC on KIOA on WXLK on
WAAY add KWEN add FM99 deb 36
Y103 on KEYN-FM on KSEL add 30
WwBBQ add WISM deb 29 KFYR on
KX104 on 2104 on KKLS on

92Q add WNAM add WSPT 30-28
WSKZ add KIQY add 30 KCBN deb 39
WOKi on KIDD deb 30 KQbi on
WRJZ deb 30 KNBQ add KYYA on
WBCY on FM103 add KOOK on
WSEZ 26-24 WJBQ 38-34 KRLC deb 28

THE ROLLING STONES
“If ]| Was A Dancer”

KRBE add KHFI add 26 (Dance Pt. 2)

WDR@ on KQ94 add WMEE add KZZP add 28 14WK add
CKLW deb30 KXX106 add WNCI add KRQ add WFOX add
KBEQ 35-29 WAAY add 92X add 25 KTKT on WCGQ add
KYYX add WOKI add KKXX add WGUY add FM99 add
WHFM on WQRK add KJRB add WACZ add WKXY add
=0, WFLY add 30 WwviCadd FM103 on WLAM add WSPT add
o sTONEE " WAQY deb30 KWEN add KLUC add WFBGadd29 KYYAadd

“I Have The SKkill”

KBEQ add 30 Y103 39-36 KYSN on WFOX on KDZA on
WOLF on WOKideb32 KCPXdeb36 WXLKon KQDl add
WPST deb 35 WSEZ 28 FM103 on KQIZ-FMadd KRLC add
KEGL on. KJ100 deb29 WJBQ add KPUR on

KSET-FMadd WAKXdeb30 WGUY on KKRC on

KXX106 on 2104 on WTSN add WSPT 24-19

WSGN deb29 KKXXon WHHY 28-25 ° KENI on

PHOEBE SNOW
“Games”

94Q 30-27 WHYN 24-19 92Q on WHHY 27-24
KiQQ on WKEE on WBCY 27 WFOX on
Q103 add WTIX deb 37 2104 on WCGQ on
WOLF 20 WJDX on WGUY on WFLB add 34
WFLY on KXX106 on WFBG add KKLS 25-22
WPST 26 WAAY on 95XIL 30-28 KDZA add
WAEB on WBB@ on

y4 E@i-.@cusmm LABELS
ATCO
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NO MATTER WHAT FORMAT YOU CHOOSE,

WITH THESE HITS, YOU CAN'T LOSE!

SPEEDWAGON

“TAKE IT ON
THE RUN”

WKBW 8-3
WBEN-FM 3-2
WIFI on
CFTR9
WDRQ 15-5
CKLW 8-6
WGCL 144
WHFM 31-27
WKEE 37-35
WSGN deb 23
BJ105 on
WRJZ on
WNOX on

( ﬁOHNBARUCK ‘
MANAGEMENT COMPANY
>

WAYS 3
WGH on
WTWR add 18
WVIC on
WNClon

92X on
WOHO 20-15
KIOY deb 32
KNBQ on
KCPX add
WACZ 21-16
WFBG add 32
14WK 9-3

95XIL 11-10
WHHY on
WXILK 28-17
WROV deb 19
KVOL add
KFYR 1-1
WRKR on
WSPT 7-1
KENI 16-14
KATI20-17
KBOZ 25-23
KYYA 13-7
KRLC 7-5

HOTTEST ROTATION—WMMS!

PRODUCED BY JACK RICHARDSON FOR JAR. PRODUCTIONS

GARLAND
JEFFREYS

“96 TEARS”

ON &5 RECORDS

BREAKERS

REO SPEEDWAGON

Take It On The Run (Epic)
68% of our reporters on it. Moves: Up 75, Same 29, Down 0,
Adds 48 including WKBW, WBEN-FM, WXKS-FM, WPGC,
CKLW, KSLQ, WZZP, WGCL, Q102, KFI, KEZR, KJR, KIMN,
WAEB, WSGN. See Parallels, charts at number 26.

~ BP0 W=

PHODUCED BY KEVIN CRONIN, GARY RICHRATH AND KEVIN BEAMISB

THE ROVERS

“WASN'T THART
A PARTY”

R MASS APPEAL RECORD
FOR ALL FORMATS!

KRBE 25-22 KJ100 22-18 WGUY on
KRLA on KIOA on WIGY on
KIQQ on KWEN 26 WFBG on
EYYX on Z104 on WXLK on
WOLF on WNAM on FM99 on
WHFM on KIDD on KSEL on
WICC add KJRB on KQIZ-FM on
WPST add KNBQ deb 30 KKLS on
KEGL 27-23 KTACon KENI 30
KBFM on FM103 on KCBN 38
KXX106 on KZZP 25 KBOZ on
92Q on KRQ 25 KOOK on
WOKI 32-30 KTKT on KRLC 21-18

PRODUCED BY GARLAND JEFFREYS AND BOB CLEARMOUNTAIN FOR CHOSTWRITERS, INC.
EXECUTIVE PRODUCER: DICK WINGATE
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“HOLD ON LOOSELY”

o

.38 SPECIAL is having a love affair with radio.
The single “Hold On Loosely” is going for more
...and more stations.

“Hold On Loosely” The single from the album WILD EYED SOUTHERN BOYS
From .38 SPECIAL. On A&M Records & Tapes.

RECORDS
=

PRODUCED BY RODNEY MILLS

Production Associates: Don Barnes and Jeff Carlisi

Management: Mark Spector/David Passick Agent: Terry Rhodes

©1981 AZM Records. Inc. Afl Rights Reserve: a

WBEN-FM 38-30 WPST 21-19
WAAY deb 30
WKRZ-FM add
BJ105 29-26
KSET-FM 29-26 WBBQdeb 27
KBEQ 31-27

WOKIi27-24
WBCY 29-26

KXX106 21-16

WQRK on KTAC deb 35 WANS-FM on
WRVQ 22-20 KSPZ 24-21 WXLK 19-13
KJ100 25-22 KYSN 26-22 FM99 33-31
WAKX 33-27 FM103 16-14 KQIZ-FM on
KWEN 20-19 KENO 29-27 KPUR 25-18
Z104 on KTKT on WSPT 27-22
WIKS add WGUY add KENI on
KKXX 26-22 WACZ add KDZA 28-26
KERN 28-26 WIGY on KATIlon
KJRB on WFBG on KOOK on
KNBQ on WCIR on KRLC 12-9

WCGQ 27-24 ‘
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Most Added. Hottest

Gino Vannelli Styx
REO Speedwagon D. Hall & J. Oates
Franke & Knockouts Steve Winwood
John O’Banion Sheena Easton

ADDS &HOTS

Music Key: [DP] indicates the song is getting play during certain parts of the day and/or night (RA) indicates
the song was dropped from the playlist then re-added.

Gino Vannel
John O°Banion
Kim Carnes

Most Agc?emmest

D. Hall & J. Oates
wood

EAST

PARALLEL TWO

WHLIiLong Islend. NY
BihTerry

JOHN COUGAR

wHo

. MA
Gary Nolan Hottest:
STYX 1-1
PRANKE/KNOCKOUTS SNEENA EASTOM 13-8

REQ SPEEDWAGON STEVE WINWOOD 19-11

Rick Donahue

SHEENA EASTON 17-11 C L AR

BRUCT SPRIMGSTEEW 15-12 Steva Gullagher
R ATES PHIL COLLINS
GINO VANNELLT

WICCiBrdgeport, CT CLROMYN
Bob Mitchet JOHN LENNON
0w COUGAR STeR 25
FRANKE/KNOCKOUTS

GARLAND JEFPREYS
GINO VANNELLT

Hottest: .
STYX 1-1 EARBRA STRETSAND 15-
BLONDIE WHFMIRochester, NY

SHEENA EASTON 10-6
STEVE WINWOOD 14-9
HALL & OATES 20-11

Marc Cronin

ANDY G188
OHN 0'BANION
WKBO/Marrisburg, PA KIM CARNES
Betsy Kaye PHIL COLLINS
CHRIS CROSS
Hottest: .
e Hottest

BARBRA STREISAND d-1
HALL & OATES 15-9

SHEENA EASTON 16-10
STEVE WINWOOD 17-13
REO SPEEDWAGON 28-20

WFLY/Albany, NY

BLONDIE 2-2

REQ SPEEDWAGON 3-3
DON MCLEAN 4-4
HALL & OATES S-5

WKEEMuntington, WV

oL Buzz Phillips
Hottest :
STYx 201 JoHN LENNoN

ROLLING STONES
Sreve wiwioop 19-1 Bl Dsoeiooe
SHEENA EASTON o e
GROVER NASHINGTON. 2113 o
JAMES TAYLOR 34-19

DON MCLEAN 4-3
WOLF/Syracuse, NY HALL & OATES 10-7

GROVER NASNING"DN 16-
Ot Michsi) JUICE NEWTON -15
SMOKEY ROBINSON
FRANKE/KNOCKOUTS K104/Erle, PA

81 Shannon
Soune

204N 0'BANTON
:Eo SPIEEL‘HAQQN PRANKE /KNOCKOUTS
OHN 0 'BANION
Hottes OUTLAWS
BLONDIE 1-1 RICK SPRINGFIELD

MICHAEL STANLEY 8
Hottest:

CLIFF RICHARD 5-1
RANDY MEISNER 7-3
PAT BENATAR 9-5
LOVERBOY 11-7

CLIMAX BLUES BAND 18-

SHEENA EASTON 7-4
GROVER WASHINGTON B-5

WPSTITrenton, NJ

Tom Taylor
GhRLAND JereReys V100/Charieston, Wv
JOHN LE Jay Jarvis

oM G- aANT

RICK SPRINGPIELD PRANKE/KNOCKOUTS.
GINO VANN F Ol

Hottes: TYx

ST PHIL coLLINS
nALEIC ofsEslec Hof

STEVE WINWOOD ST

g8
CLIMAX BLUES Anm 16-10 Atk & b ol
ERIC CLAPTON 20~ BLONDIE

WTRY/Albany. NY STEVE WINWOOD 22-17
Bill Cabit

e ADAM WAQYiSpringfleld. MA
GINO VANNELLL PikeAdsms

CHRIS CROSS RICK SPRINGFIELD
JOKN COUGAR FOOLS

JOKN LENNON

Hottest:

STYX 1-1

BARBRA STRETSAND 7-3
SHEENA EASTON 85
STEVE WINWOOD 12-4
POLICE 18-

B8104/Baltimore, MD
Jofirias James

JOHN ©'BANTON
Hottest:

REO SPEEDWAGON 1-1
HALL & OATES 10-4
BARBRA STREISAND 17-1]
REO SPEEDWAGON 29-19
JAMES TAYLOR 26-21

WAEB/Allentown, PA
Jett Frank

GINO VANNELLT
REQ SPEEDWAGON
JOHN LENNON

SHEENA EASTON
GROVER WASHINGTON

STEELY DAN 38 SPECIAL

Hottest: Hottest

BLONDIE 1-1 BLONDIE 2

SHEDUA EASTON 32 DOLLY PARTON 7-2
UICE NEWT NETL DIAMOND 10-4

19-14
CLinAX 50ES BAND 21-17 HALL & OATES 13-5
JAMES TAYLOR 26 DON MCLEAN 15-12
WHYNSpringfield, MA
Andy Caray

Jim Rising

ERIC CLAPTON JOHN 0'BANION

PHIL COLLINS
STYX

REQ SPEEDWAGON
Hottes RIcE smInGrIcLo

Andy Szullnaki

REQ SPEEDWAGON LEO SAYER 13-
ABBA JOHN COUGAR 16-13
ANDY GlsB

DIANA ROSS

DOLLY PARTON

Hottest

JUICE NEWTON 22-19

BARBAA STAEISAND 10-8

MWK Whosling, WV
Jack Armatrong
JOHN _LENNON

WEST & ROGE!
JOHN ©'BANION

GINO VANNELLT BALL & OATES 17-13 Hottest

KIN CARNES GRDVER WASHINGTON 21-18 BIONDIE 1-1

Hottest VERS 9~

STYX 1-1 WTIC FMiHarttord. CT CLIMAX BLUES BAND 18-13

STEVE WINWOOD 20-15
EMNYLOU HARRIS 25-19

TERRI GI8BS 16-14 TERRI GIBBS
STEve imwoon 1417 JUICE NEWTON WCIR/Beckiey, WV
Hil
WBBF/Rochester, NY AotECeen Aon
Dave Meson RED SPEEDWAGON 1-1 BARRY MANTLOW
HEENA EASTON 10-6

STEVE WiwooD Psims St o SRS
ipo Sese@idin STEVE W INWOOD w

i GROVER HASNXNGTON 15 12 Hottest:
::gﬁ’;’”?’o‘tg"" 2=l BARBRA S‘IREISANB 2-1

TERRI GIB8S 7
LOVERBDY 13-6

JOHN COUGAR 18-10
GROVER WASHINGTON 17-11

WFBG/Altoons. PA
Tony Booth
ROLLING STONES
WHO

REQ SPEEDWAGON
ROVERS
JOHN 0'BANTON
IAWKS

WK
PHOEBE SNDW
RUSH

SHEENA EASTON 13-9
ERIC CLAPTON 21-15

WGUY/Bangor. ME
John Jackson

ROLLTNG STONES
0N LenNow

PaiL coLLns
WHISPER

SoURNEY

38 SPECIAL
Hottest:

SHEENA EASTON 3-1

BRUCE SPRINGSTEEN 21-17
12 FRANKE/KNOCKOUTS D-27
WHEB/Portamouth. NH
Rick Boen

CHRIS CROSS
BAARY MANILOW
Hottest

SHEENA EASTON 3-1
GROVER WASHINGTON 3-4
TERRI G1B&S
WAL & ONTES 11
EMMYLOU HARRIS 18-10
WJBQ/Pordand. ME
Mike O"Neil

SHERBS
WHISPERS

REQ SPEEIWAGON
TASTE OF HONEY
Hottest:

REQ SPEEDWAGON 1-1
HALL & OATES 7-4
BLONDIE 10-7
TERRT GIBBS 15-13
JOKN COUGAR 20-17

-9

WTSNiDover. NH
JimSebastian
SHERBS.

-8
GROVER WASHINGTON 18-10

WIGY/Bath, ME
Willa Mitchell

WHO (dpi
ucm:v. STANLEY B

JUICE NEWTON 18-14
WLAM/Lewiston. ME
Chris Layne

REQ SPEEOWAGON
ROLLING STONES
T

GINO VANNELL1

SHEENA EASTON 12-7
RAYDIO 34-25

38 seec
rkeraburg. WV
HALL & OATES 4-3 Hotte EUUParkeraburg
STYX 5-1 BLONDIE 31 Terry Lee Collins
LEQ SAYER 7-5 HALL ¢ OATES 5-2
MICHAEL STANLEY B
GROVER WASHINGTON 15-9  STEVE W
GROVER w\su(wc'rcu 17- n'“"':&é“"“"w“
KC101/New Haven. CT PHIL SEYMOUR 21- (HE -
Danny Lyons —_———_ Hottest:
ENNON 2-
sTEELY DAN PARALLEL THREE  20Hv :ewon 2-3
o sTYR 7-3
STEVIE WONDER 13FEAIMenchester. NH R T
g;; E;E Keith Lemire STEELY DAN 21-15
NEIL DIAMOND 3-2 JOHN Q'BANION
GROVER WASHINGTON 9-7 GIND VANNELLI WACZiBangor. ME
SMOKEY ROBINSON 16-12  REO SPEEDNAGON (formerly W' RZ)
JAMES TAYLOR 20-14 KIM CARNES Michae) O'Hara
Hottest
WFBR/Baitimore. MD sT STEELY DAN

38 SPECIAL
H

DELBERT %CCLINTON
3

POLICE 15-9

WHISPERS (dp)

KIM CARNES (dp)
JOHN LENNON (dp}
ANDY G188 (dp}

CHAMPAIGN 7-
GROVER WASHINGTON 10-7
SHEENA EASTON 15-11
JUTCE NEWTOM 16-12
BJ10S/Orlando, FL

Tom West

KI% CARNES

HEART

STEELY DAN

REO SPEEDWAGON 1-1
BARBRA STRETSAND 8-5
DON CLEAW 10-7
BLONOIE 128

38 SPECIAL 29-76
KTSA/San Antonio, TX
J.4. Rodriguez

ERIC CLAPTON

HALL & OATES 25-21
KXX106/Birmingham, AL
Smokey Rivers

T.G. SHEPPARD

APRIL WINE 14-11

WAKYILouisville, KY
Marsha

Hottest:

JUTCE NEWTON 21-14

WAXYIFt Lauderds
Rick Shaw

CHRIS CROSS
DOLLY PARTON

OVER WASHINGTON 19-12
SMOKEY ROBINSON 28-15
STEVE WINWOOD 29-1
POLICE 27-20

WAYSICharlotte. NC
Mark Kasslar
GINO VANNELLY

GROVER WASHINGTON 15-9
JUICE NEWTON )

WBBQ/Augusta. GA
Bruce Stevans

KIW CARNES
PHIL COLLINS

CLIMAX BLUES BAND

RICK SPRINGFIELD
Hottest:

BLONDIE 2-1

STEVE WINWOOD 8-7
SHEENA EASTON 13-8
GROVER WASHINGTON 16-13
FRANKE/KNOC KOUTS 2016

WFMF/Baton Rouge. LA
Randy Rice
TERRI GI8BS

FRANKE/KNOC KOUTS
CHAMPATGN

BLONDIE 2-1
YARBROUGH/PEOPLES 13-5
gherikpEAsToufTdy
STEVE WINWOOD 17-13
GRovER waSnINGTON 20-14

WGH/Norolk, VA

JAMES TAYLOR

HEART
JOURNEY (dp)
SANTARA (dp)
loteest:

JUICE NEWTON 13-7
JOHNNY AVERAGE 24-20

WHBQ/Memphis. TN
Mike Scahi

T.G. SHEPPARD
JOHN LENNON
Hottest :

STYX 1-1

GROVER WASHINGTON
SHEENA EASTON 12-9
SHOKEY ROBINSON. 18-14
CHAMPAIGN 22-17

10-8

WJDX/Jackson, MS KX104/Nashville, TN WSEZWinston-Salem, NC

Bob R Michael St John John Michasls
PHIL SEYMOUR JOHN 0'BANION RED SPEEDWAGON
CHAMPAIGN KIN CARKES WHO
RICK SPRINGFIELD ROX WEIRD AL YANKLOVI
LS Hottest: Hottest:
STYX 1-1 RED SPEEDWAGON 1-1
STYX GROVER WASHINGTON 10-4 HALL & OATES 6-5

BARRY MANILOW BARBRA STREISAND 14-7
JAMES TAYLOR 26-18

SMOKEY ROBINSON D-24

SHEENA EASTON 10—
BARBRA STREISAND 15-10
TERRI GI88S 14-11

BLOMDIE 11
ALL & OAT! = KJ100Lousvibe, KY KLAZILittle Rock, AR
YARAROUGN/PEOFI.ES Bobby Hatfleld [+
STEVE WINWOOD 15-9 SveiTavior
POLICE 16-10 JOHN O'BANION FRANKE/KNOC KOUTS
PITL COLLINS EMMYLOU HARRIS
WKIX/Ralsigh, NC STYX JOURNI

ERIC CLAPTON

RonlMcKay, Hottest: EAR

JIMMY BUFFETT PAT BENATAR 1-1 HAWKS

JANES TAYLOR TOUCH 13-7 Hottest:

Hotte STEVE WINWOOD 14-8 STYX 1-1

boLLY Punlou 141 MANFRED MANN 1 BARBRA STREISAND 10-6
BLONDIE JOURNEY 16-13 MY NEISNER 13~

WALL & oRTES 19-8
STEVE WINWOOD 15-9
SHEENA EASTON 23-16

WRJZ/Knoxville, TN

KHFUAustin, TX SHEEMA EASTON 15010
Ed Volkman

KNUS/Datas, TX

Fred Story ROLLING STONES Larry James

GING VAMNELLE
WHISPERS ANDY G RUSH
REQ SPEEDWAGON DELAEAT NeCLINTON Hott
CLINAX BLUES BAND RAYDIO BLONDIE 4-1
KIM CARNES, £5 12-8
Hottest: JOHN 0 'BANION STEVLE WONoER 15-14
STYX 1-1 Hottest: ABBA 19-1
STEVE WINWOOD 4-2 BLONDIE 1- STEVE wwunoo 24-16
HALL & OATES 6-3 STEVE WINWOOD 14-
JINNY BUPFETT 12-7 Climax BLORS oaND. 15-12 KSFYFWEU’.-\LY)(
EMMYLOU HARRIS 2115  SHEENA EASTON 20-14 oft Blake

REO SPEEDWAGON 22-15
WSGN/Birmingham, AL JACKSONS

TX RUPERT HoLmes

REQ SPEEONAGON Steve Owens :::;Kg/wocxcu'rs
JOHN 0 'BANIO! PHIL COLLINS
KIM CARNES GINO VANNELLI SNERBS dp)
Hottest: HICHAEL STANLEY B Kottest:
HALL & OATES 10-1 NEY GAP BAND 4-1
RUCE SPRINGSTEEN 7-1  3a SPECIAL POLICE 7~
SHEENA EASTON 9-4 Hottest: SHEENA EASTON 14-1
JUICE NEWTON 12-8 BALL & OATES oven waskIvGToN Sren

STEVE WINWOOD 14-10 LARBROUGH/PEOPLES 13-6 et

SHEENA EASTO!

WTIXINaw Orlsans, LA STEVE WINWOOD 1512 BS7INew Orleans. LA
va

Gary Franklin CLIMAX BLUES BAND 19-13 Lousteau

JOURNEY CLIMAX BLUES BAND

Joun WQRK/Norfolk, VA SLIMAxeLuE

38 SPECIAL Ron Bates Hottest:

TASTE OF oueY YARBROUGH/PEOPLES 2-1
oDl REo/ SPRecHAGON, REQ SPEEDWAGON 12-5

AwDY Gras wHO, 16-10

GINO VANNELLT
T.G. SHEPPARD
ROLLING STONES
JOHN_LENNON
CHRIS CROSS

0 21-12
SHEGHA EASTON 29-32
WOKIKnoxville, TN
Gary Adkins

TYX
CLIMAX BLUES BAND 31-24 JOHN O-BANTON STEELY DAN
ROLLING STONES

!LONDYE 1-1 G!No VANNELLT

HALL & OATES 11-5 oM

CLINAX BLUES BAND 12—

GROVER WASHINGTON 1511 ;’1‘"‘“""{"“
s

Y103/Jacksonville, FL
~Scott Sherwood

PARALLEL THREE

KILE/Gatveston. TX
Scott Taylor

GINO VANNELLI
REQ SPEEDWAGON
WHO.

JOHNNY LEE
CANPBELL & TUCKER
RICK SPRINGFIELD
Hottest:

NEIL DIAMOND 6-1
BARBRA STREISAND 8-3
HALL & OATES 12-6
JOHN COUGAR 16-3
JOURNEY 21-15

KSELLubbock, TX
Stan Castles

PHIL COLLINS
GINO VANNELLL

Sonn o:8ANIoN

Hotte:

BLONDIE 1-1

HALL & OATES 7-

STEVE WikWooD e
oLICE

ShErA EASTON 17-11

WCGQ/Columbus. GA
Joe McClure
JOHN . LENNOR

ROLLING SroNEs
Hottest

STex 141

NEIL DIAMOND 5-2
POLICE 10~
LOVERBOY 12-9
STEVE WINWOOD 13-10

WFLB/Fayettovi
Larry Cannon

JOHN 'BANTON

AITA"€ooLToce
PAUL ANKA
JI4 PHOTOGLO

JAMES TAYLOR 29-15

WHHY/Montgomery, AL

"o SPEEmUAGON

STEVE WINWOOD 5-3
JOHN COUGAR 10-7

REsTaclnocEns JuIcE NEwTon otease JAMES TAYLOR 20-14

e i CLIMAX BLUES 8AND 19-15 ¥/

JOHN O'BANION KFMKi/Houston, TX BLONDIE 6-5 WFOX/Galnsville, GA

vunngusn/rcovus Jeorry Stecle BARBRA STREISAND 11-8 (0" 8 -

::ZE“Sp:l.‘.c?.m (dp)  SHESNA EASTON StevEtanguonlizlo

gl w s

GRovis wmsnvcTon 1S4 ST el Choia Babey TR vours

APEIL WG 10-0 R Shtcomncon 2-1 S Aot ing Soues (ae)

SHEENA EASTON 1612 STYX S-4 N COUCGAR REO SPEEDWAGON {dp)
ABBA 13-7 SHOT IN THE DARK (dp)

GROVER WASHINGTON 17-13 ““ SEEEIMAGON
WRVQ/Richmond, VA ALAN PARSONS 16-14

il Thomas Sou Lennon

KSRRiHouston, TX KIN CARNES
JOHN COUGAR CHRIS CRoSS
STYX BiEKamber JOKN 0*BANTON
wio Juice vewrow Hottest:
GINO VANNELLT NKE, s BLONDIE 1-1
PHIL COLLINS L JenoCKOUT: STEVE WINWOOD 13

ottest:
REO SPEEDWAGON 30N LENNON 1-1 CROVER WASKINGTON. 14-10

LOVERBOY STYX 3-2 JUICE NEWTON 15-13
Hottest: Sl scenj 177 TASTE OF HONEY 26-17
STYX 1-1 ALL & OATE -9

WVLK/Lexington. KY

H
HALL & OATES 15-7 STEvE W IwwooD 11010

JUICE NEWTON 19-14 Deve Murmay
JAMES TAYLOR 21-16 KQS4lLitde Rock, AR
STEELY DAN 24-17 Michael York STYX

WHO
REQ SPEEDWAGON

KELP/EI Paso, TX 38 SPECIAL
GINO VANNELLT

Raymond M FRANKE/XNOC KOUTS

i) ROLLING STONES PHIL COLLINS
sro vaweiLs Hottest J0HN 0 BANK
JACKsO! STex 1o ROSAWNE CASH (dp)
STEELY DN B Diwono - Hottes

Cest: e eoIAND LONDIE 1-1

STYX 3
YARBROUGH/PEOPLES 62 JUICE NEWTON 24-16
PHIL SEYMOUR 18-1

SISTER SLEDGE 24-15 G100/Mobile, AL
GROVER WASHINGTON 22-17 Score Gritfith

STEVE WINWOOD 12-9

TERRT GIBBS 21-16

KEGUFartWarth, TX
hristopher Haze

WNOX/Knoxvine. TN

RICK SPRINGFIELD
Scott Mejors SrIx wHo
o oo REO SPEEDWAGON GINO VANNELLT

GIND VANNELLT Hottest:
REQ SPEEDWAGON L. EANARAL
Hottest; -
STYx 1- SHEENA EASTON 13-6 o B e
BLONDIE $-2 STEVE WINWOOD 14-9

i STEVE W00 3-8
STEVE WINWOOD 18-10 JUICE NEWTON 15-12 APRIL WINE 12-10

TERRT GIBBS 22-16
JAMES TAYLOR 26-20

WSKZ/Chattanooga, TN
David Carroll

JOURNEY 17-12
ROVER WASHINGTON 23-18

WAAY/Huntaville. AL
Jim Kendricks

ROLLING STONES WBCYICharlorte, NC

GING VANNECLT Bob Kaghai

J0HN LeNNON

2o vawmietir 308 o%anvton e

PATL Souting PHIL Cotting Sohm Ewmon
Hottest: KX cARNES 3ok 5" Banion (dp)
WAL & OATES 2-) BICK SPRINGETELD Hottest i
JOHN COUGAR 105 Hotte STYx 1o

SHEEWA EASTON T5-10 WAL & OATES 2o VERBOY B

ERIC CLAPTON 21-16 SHEENA EASTON 6-4 R 12
JUICE NEWTON 22-19 GROVER WASHINGTON g-5 POLICE 12:8

TERRI GIBRS 12-8
JUICE NEWTON 15-10

CK10/Cocoa, Beach, FL

WERC/Birmingham, AL SLTAAx BLOES BAND 26-21

Kevin McCarthy

KI% CARNES Steve Ocean
WEST & ROGERS
ARRY MANT] TAMIKE/INOCFOUTS
GINQ VANNELLT WEST &
Hottest: Jom G'saNTon
ALL & 1 KIn CARNES

Hot

ERIC CLAPTON 17-1
SRovemasuIaTon zl 16
JAKES TAYLOR 25-

InOKEY RoBTNson 28-21

PHIL SEYNOUR 10-6
STEVE WINWOOD 15-10

J0RN 0*BANION  (4p)
Hotte:

Stvxcin

SARBRA STRCISAMD 5-2
WALL & OATE
GROVER washingToN
TERRY GIBBS 16-11

14-10

WROV/Reanoke. VA
Barry Michaals

Hottest:

STEVE WINWOOD 23-8
SHEENA EASTON 22-9
FM99Tellahassse. FL
Michael O'Malley

ROLLING STONES
STYX

JOHN 0BANION

trest:
TERRT GIBBS 3-1

GHOVER WASATRGTON) 15=7
STEVE WINWOOD 19-1
WHISPERS 22-14

UICE NEWTON 25-20

WKXY/Sarsecta, FL
Torry Wiliame

FRANKE/KNOCHOUTS
>~

ROLLIMG sTones

ERIC COAPTON 19014

KPUR/Amarillo, TX
Wilson/Glass

WHO
GINO VANNELLT
CHRIS CROSS
Hottest:

HALL & OATES -1

REG SPEEDWAGON 30-19

WANS FM/Anderson. SC
McCown/Evans

KIN CARNES

POLICE 11-8
GROVER WASHINGTON 13-9
TERRI GIBBS 17-11

WSGA/Savannah, GA
.

Ray Wi
STEVE wINWOOD
STEELY OAN

FRANKIE SHITH
DOLLY PARTON
7.G. SHEPPARD

attest:
GROVER WASHINGTON 4-1
SMOKEY ROBINSON 8-3
SHEENA EASTON 14-4
ROD STEWART 18-8

REO SPEEDWAGON 31-14

Z102Ssvannah, GA
Ray Wiltiams

TERRT GI
ERANKE/KNOC KOUTS

P)
ERIC CUAPTON
Hotte.
REG SPEFDWAGON 3
GROVER wASHINGTON. 185
SHEENA EASTON 17-9
MOKEY ROBINSON 22-10
CHRIS CROSS 28-17

KQIZ-FM/Amartilo, TX
Chris Manning

STYX
SHERBS
JoHN o*sAnIoN

(dp)

FAYDIO
JOHNNY AVERAGE
tes

FRANKE/RNOCKOUTS 21-17
KVOULaFayette, LA

Kim Canard

STEELY

RICK SPRINGFIELD

GIND VANNELLT
UINCY JoNES
VER:

SMOKEY ROBINSON D-11
WXLK/Roanoke, VA
Auss Brown

DAN HARTMAN

JAMeS TAYLOR
D STEWART

BLUES BAND 16-8
ROVERS 28-17

THE FOLLOWING STATIONS
DID NOT REPORT THIS WEEK:

KINT/El Paso
KEEL/Shreveport
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MIDWEST
Most Added. Hottest

ADDS & HOTS

WEST
Most Added. Hottest

Styx Nl Stave Wiriwood REO Spoedwagon D. Hall & J. Oates
Gino Vannelli Styx g =l Gino Vannelli Steve Winwood
REO Spoedwagon D. Hall & J. Oates | pMusic Key: (DP) indicates the song is getting play during certain parts of the day and/or night (RA) indicates | who Grover Washington Jr.
Sheena Easton | 1,6 song was dropped from the playlist then re-sdded.
WOWIOmaha, NE AT TR KLUC/Las Vegas, NV 4 .10
MID WEST J.C. Corcoran PARALLEL THREE WEST Rlands Lunqulst San Barnardino, CA Charlis Fox
Bob Wast
PARALLEL TW! GINO VANNELLI KFYR/Blsmarck. ND
92X/Colmbus, OH Hottest 4 At JOHN 0'BANION JOHN LEN
Ter Nutter REQ spszwwon 1-1 JOHN O'BANION KCPX/Salt Lake City, UT AUAN PARSONS “2-1 Hottest: DELRERT MCCLINTON (dp)
styx 3-2 BILL WEDLEY Gary Waldron REQ SPEEDWAGON 2- JOURNEY (dp)

ROLLING STONES
JORN COUGAR

HALL & OATES 4-2
STEVE WINWOOD 15-8
JAMES TAYLOR 22-18

KIOA/Des Molnes. 1A
AW. Pantoje

STEELY DAN

BLONDIE 4-2
HALL & OATES 16=7

Chuck Morgan
Hottest

REQ SPEEDWAGON 3-2
STEVIE WONDER 12-8

LEO SAYER 20-15
KRAV/Tulss, OK
Gary Reynoids

WEST & ROGERS
REO SPEEDWAGON
Hottest:

HALL & OATES 2-1
SHEENA EASTON 5-3

JUICE NEWTON 19-8

K293/Peoria, IL
Keith Edwards

TYX
JOHN COUGAR
Hottest:

NEIL DIAMOND 2-1
HALL & OATES 6-2
STEVE WINWOCD 7-3
SHEENA EASTON 12-5
POLICE 16-10

Ray Boker

JAMES TAYLOR
JOHN COUGAR
Hottest:

HALL & OATES 8-3
APRIL WINE 19-10
POLICE 20-11
JUICE NEWTON 29-16

Dick Thompson
FRANKE/KNOC KOUTS.
STYX

WHO
Hottest:
STYX 2-1
HALL & OATES 3-2

STEVE WINWOOD 13-8

WMEE/Fort Wayne, IN
John Curry

STYX
JOHN COUGAR

NEIL DIAMOND 3-1
HALL & OATES 4-2
STEVE WINWOOD 6-3
JAMES TAYLOR 23-9
ERIC CLAPTON 30-15

WNCH/Columbus, OH
Steve Edwards

FRANKE/KNOCKOUTS
STYX

WHO
ROLLING STONES
Hottest:

BLONDIE 1-1

HALL & OATES 4-2
STEVE WINWOOD 10-4
SHEENA EASTON 18-

WDHO/Toledo, OH
Jet! McCarthy

JOHN LENNON
STEELY DAN

ANNE MURRAY
Hottest:

NEIL DIAMOND D-1
STYX 7-3

SHEENA EASTON 10-6
STEVE WINWOOD 15-8
JUICE NEWTON 14-10

GROVER WASHINGTON 23-17

STEVIE WONDER 17-14
SHEENA EASTON 20-16

KOFM/Oklahoma City, OK

KOOL & THE GANG 1-1

SHEENA EASTON 16-12

BARBRA STREISAND 7-5

STEVE WINWOOD 12-10

'WGROD/Grand Raplds, M1

KOOL & THE GANG_2-1

WHOT/Younstown, OH

GROVER WASHINGTON 15-7

JUICE NEWTON 18-10

GROVER WASHINGTON 22-17

BARBRA STREISAND 5-3
SHEENA EASTON 13-11
BLONDIE D-12

WVIC/East Lansing. M|
Jim St John

MANCHESTER/BRYSON
GINO VANNELLT
ROLLING STONES
RICK SPRINGFIELD

NEIL DIAMOND 8-4
JUICE NEWTON 27-9

KSTT 1A

Bill Young

Hottest:
HALL & OATES 3-1

GROVER WASHINGTON 11-8
SHEENA EASTON 13-9
TERRI GIBBS 15-10
JUICE NEWTON 18-11

WISM/Madison. WI
Barv Starr

DONNA SUMMER
STYX

LENNY LE BLANC
Hottest:

STEVE WINWOOD 3-1
GROVER WASHINGTON 11-5
SHEENA EASTON 10-6
BARBRA STREISAND 13-10
JUICE NEWTON 19-11

KEYN-FM/Wichita, KS

Terrie Springs

Hottest:
STYX 1-1

NEIL DIAMOND 5-3

TERRT GIBBS 14-8
CLIMAX BLUES BAND 19-15 §
GROVER WASHINGTON 23-16 1%

KWEN/Tul
Ronda Curtis

oK

ROLLING STONES
PHIL COLLINS

SANTANA
Hottest:
STYX 1-1
APRIL WINE 4-3

POLICE 5-4

HALL & OATES 10-6

LOVERBOY 12-8

WYFM/Youngstown, OH
Jett Tobin

BARBRA STREISAND
STEVE WINWOOD
Hottest:

BLONDIE 1-1

DON MCLEAN 9-7

HALL & OATES 16-8
POLICE 21-

SHEENA EASTON 20-16

WTWR/Detroit. MI
KurtKelly

ROVERS

APRIL WINE

GINO VANNELLI

RAYDIO

CHRIS CROSS

Hottest:
DOLLY PARTON 2-1
BLONDIE 17-5

GROVER WASHINGTON 27-24
JAMES TAYLOR 29-25

SMOKEY ROBINSON 35-29
WAKX/Duluth. MN

Bruce McGregor

STYX

WHISPERS

STEELY DAN 29-24
WNAM/Appleton-Oshkosh, Wi

Joy Tyler

CHRIS CROSS
BARRY MANILOW
PHIL COLLINS

STEVE WINWOOD &-4
BARRRA STREISAND 13-6

BRUCE SPRINGSTEEN 12-7

APRIL WINE 18-10

BARBRA STREISAND 13-4

GROVER WASHINGTON 5-2

STYX
Hottest:
ROVERS 1-1
BLONDIE 9-6

SHEENA EASTON 14-11

KKLS/Repid City. SD
Mick Kjar

DELBERT MCCLINTON
T.G. SHEPPARD
SMOKEY ROBINSON
Hottes!
JOHN COUGAR 4-

GROVER WASHINGTON 17-11
CLIMAX BLUES BAND 16-12
STEVE WINWOOD 22-18
JAMES TAYLOR 24-19

KKRC/Sioux Falls, SO

Don Nordine

SMOKEY ROBINSON
WHO

Hottest:
NEIL DIAMOND 3-1

BARBRA STREISAND 10-7
POLICE 14-:

STEVE WINWOOD 16-12
GROVER WASHINGTON 17-14

KKXL/Grand Forks. ND
Jetf Parker

GINO VANNELL1
JOHN O'BANIO
FRANKE/KNOC KOUTS
Hottes!
STYX 1-1

HALL 5 OATES 4-2
LEO SAYER 6-4

NEIL DIAMOND 8-5
STEVE WINWOOD 11-8

wi

WEAQ/Eau Clalr
Rick Roberts

TASTE OF HONEY
ERIC CLAPTON
SMOKEY ROBINSON
GINO VANNELLT
Hottest:

JOHN LENNON 1-1
DON MCLEAN 7-3
ABBA 12-6

NEIL DTAMOND 15-7
JUICE NEWTON 17-13

WRKR/Racine. WI
Fred Tomtcak

SMOKEY ROBINSON

RALL & OATES 13-5
BARBRA STREISAND 9-7
STEVE WINWOOD 17-14
TERRI GIBBS 24-19

WSPT/Stevens Point. Wi
PatMertin

ROLLING STONES
WAITRESSES

CLIMAX BLUES BAND

WEST & ROGERS

Hottest:

ROVERS 7-1

NEIL DIAMOND 6-3
YARBROUGH/PEOPLES 15-11
TERRI GIBBS 18-

SHEENA EASTON 20-13

WTRU/Muskegon, M1
Mike Stevens

WHO

STYX 1-1
JUICE NEWTON 8-6

STEVE WINWOOD 12- a
SHEENA EASTON 15-
GROVER wumnc’rou 16-10

KDVVITopeka, KS
Rocky Roberts

STYX

WHO

RAYDTO

FRANKE/KNOCKOUTS
Hottest:

HALL & OATES 1-1

JOHN COUGAR 11-5

STEVE WINWOOD 13-10
APRIL WINE 16-11
CLIMAX BLUES BAND 25-17

KELO/Sioux Falls, SO
Paul Wescott

BRUCE SPRINGSTEEN
Hottest

STYX 1-1

SHEENA EASTON 6-4
BARBRA STREISAND 11-7
STEVE WINWOOD 13-10
GROVER WASHINGTON 15-11

POLICE 12-9

GROVER WASHINGTON 16-10
CLIMAX BLUES BAND 21-14

T.G. SHEPPARD
R

ROVERS. %
7000 RUNDGREN STEELY DAN 25-19
WHISPERS KM JK/Portand. OR
John Shomby
ANNE WURRAY Hotte
ottest DOLLY PARTON 2-1
STYX 2- AC/DC 3-2
CLIMAX BLUES BAND 14-8 grol =% o

STEVE WINWOOD 22-13
GROVER WASHINGTON 26-16
BARRY MANILOW 28-18

STYX -5
RONNTE MILSAP 12-9

KIOY/Fresno, CA

NV
[Sineifipe. DriscollRichards

BIll Alexander
FRANKE/KNOC KOUTS | Tt
Who BILL MEDLEY

RICK SPRINGFIELD
Hottest:

BLONDIE 3-1

HALL & OATES 6-5
GROVER WASHINGTON 10-8

EMMYLOU HARRIS

GINO VANNELLT

JOHN 0'BANION

CHRIS CROSS

Hottest:

R SAmEISAND 21 sueewa EASTON 15-11
SonreE 985 STEVE WINWOOD 18-12
GROVER WASHINGTON 15-11 kyNO.FMIFresno, CA
UICE NEWTON 18-12 b
% Walker/Monson
KERN/Bakersflaid, CA
Guy Davis

QUINCY JONES
RONNTE MILSAP

FRANKE/KNOC KOUTS
JOHN COUGAR CLIMAX BLUES BAND
ROD STEWART Hottest
FRANKE/KNOCKOUTS DOLLY PARTON 4-1
Hottest BLONDIE 5-3

STYX 1-1

GAP BAND 9-5
LAKESIDE 10-7
SUGAR HILL GANG 14-10

HALL & OATES 10-5
STEVE WINWOOD 14-7
SHEENA EASTCN 15-8
CLIMAX BLUES BAND 22-18. 772y Albuguerque, NM

KGWiPortiand. OR GhuciyMorgan

Janis Wojnisk WHISPERS
SMOKEY ROBINSON
HALDL @ OATES JOE_CHEMAY BAND
LEO [SRIER STEELY DAN
JAMES TAYLOR e
Hottest: :

REO SPEEDWAGON 2-1
JOHN LENNON 4-2
STYX 10-4

RANDY MEISNER 9-7
NEIL DIAMOND 11-8

FM102/Sacramento. CA

JOHN LENNON 1-1
REO SPEEDWAGON 9-4
RONNTE MILSAP 13-8
STYX 15-10

DON MCLEAN 20-15

KJIRB/Spokans, WA

YARBROUGH/PEQPLES A-4
GAP BAND 11-7

NEIL DIAMOND 13-12
TASTE OF HONEY 24-16

KKXX/Bakersfiald. CA
SquiresiDeroo

TERRI GI8BS
ROLLING STONES
SMOKEY ROBINSON

SUZI QUATRO 19-10
SHEENA EASTON 18-14

ERIC CLAPTON 27-15

GROVER WASHINGTON 24-18

KNBQ/Tacoma. WA
Bryan/Roberts

JOHN LENNON
REQ SPEEDWAGON

L
PHIL COLLINS

WEST & ROGERS
CHRIS CROSS
Hottest:

STYX 1-1

BLONDIE 4-2

LEO SAYER 5-3
POLICE 7-5

SHEENA EASTON 11-7

K98/Provo, UT
Jim Sumpter

FRANKE/KNOC KOUTS
REQ SPEEDWAGON

Hottest:

NEIL DIAMOND 1-1

HALL & OATES 6-3

STEVE WINWOOD 7-6
POLICE 12-10

GBOVER WASHINGTON 16-12

FM103/Salt Lake City, UT
Lorraine Winnegar

PHIL COLLINS
Hottest:

POLICE 2-1

STEVE WINWOOD 3-2
APRIL WINE 8-5
HALL & OATES 10-7
STEELY DAN 18-15

Brian Gregory

JOHN LENNON JOMNACOUGAR]

WEST & ROGERS "::‘(’Dmp
STEELY DAN H

DOLLY PARTON 1-1
JOHN COUGAR et

TEDINUCENTISR) YARBROUGH/PEOPLES 13-8

JOURNEY (dp)
ROLLING STONES e e et B
Hottest:

STHIXRISL KSPZIColorado Springs, CO
GROVER WASHINGTON 7-2 Mike Danl

STEVE WINWOOD 12-6 ‘@ Danlel
SHEENA EASTON 14-7

EMMYLOU HARRIS 15-8 £has cRss,

WEST & ROGERS
Hottest:

LEO SAYER 2-1

SMOKE