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Beaver Falls Station
Scores Reagan Coup

WBVP/Beaver Falls, PA cap-
tured international attention last
week by getting the first interview
with President Reagan since the
attempt on his life.

The unlikely opportunity arose
when Reagan, seeking Congres-
sional support for his economic
package, placed a call to Rep.
Gene Atkinson (D-PA), who was
appearing on the station’s morn-
ing talk show. They conferred
privately during a commercial
break, but at the suggestion of OM
Scott Lowe, Atkinson asked
Reagan to appear briefly on the
air, and the President agreed.

During a two-minute interview,
he told listeners he felt fine and
won a pledge from Atkinson of sup-
port for his econornic program,

For WBVP that was just the
beginning of an extraordinary day
in the limelight. Dozens of wire
services, networks, and radio sta-
tions from the United States and
abroad deluged the station with
requests for the Reagan tape and
interviews with staffers. Three
Pittsburgh television stations
rushed crews to the studios, and
the White House called three
times to find out what the Presi-
dent had said.

“We didn’t realize the far-
reaching implications of what was
such an innocent thing at the
beginning,” Lowe told R&R. “It
just took off. The broadcast in-
dustry hopped right on it within an
hour of ABC breaking the story
nationally.”

QUARTER-MILLION DOLLAR SUIT

Contest Loser Takes
Action Against Y100

Y100/Miami found itself slapped
with a quarter-million-dollar-plus
lawsuit stemming from listener
Jody Gold’s erroneous reply while
taking part in the station’s ‘‘Rain-
bow Connection Cash Call” con-
test on April 20. In an article ap-
pearing in the Tuesday (4-28) edi-
tion of the Miami Herald, Gold
described being flagged down by
Y100 air personality Bruce Kelly,
who was out driving the station’s
van, looking for cars bearing Y100
bumper stickers.

According to Gold, Kelly
beckoned her from her car, asked
her what station she was listening
to (**Y100,” she replied) and the
exact amount of money contained
in the ‘Rainbow Connection"
jackpot. Gold contends she asked
to go back to her car (a contention
the station denies), where she had
the precise amount scribbled on a
piece of paper. She says that Kelly

directed her to answer im-
mediately. *‘$251,357.20,"" she
answered. She was a penny short.

Gold alleged that because the
station’s promotional an-
nouncements told listeners to
write down the amount in the
jackpot and because the station
did not specify that listeners had
to answer from memory, she had
been defrauded. Therefore, she is
seeking the contest jackpot plus
punitive damages.

‘Y100 conducted itself in exact
accordance with the official rules
of the contest,”” Program Director
Bill Tanner told R&R. ““The radio
station and its DJ, Bruce Kelly,
have in no way done anything
wrong. This will become obvious
when the tape (of the exchange
between Gold and Kelly) is releas-
ed. We will stand on the record of
the tape,” Tanner concluded.
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SHOOTS BLANKS TO MAKE POINT

Talk Show Guest Fires
Gun At Host On-Air

KSL/Salt Lake City’'s Doug
Wright had a rather unsettling ex-
perience during his Monday (4-27)
evening talk show during a discus-
sion of ‘“‘gun control.” KSL PD
George Lemich succinctly summ-
ed up the incident: “The guest
pulled a gun and shot our host
twice . . . thankfully, with
blanks.”

The unrehearsed stunt was the
brainchild of Wright's guest for
the evening, Dr. Robert Howell, a
professor of Clinical Psychology
at Brigham Young University. As
the show began, Wright and
Howell were discussing the
various forms of violence in
America. Howell told Wright that
since they were separated by a
four-foot table, a knife attack
would allow Wright time to react
and defend himself. Howell then
pointed out that if he had a gun,
Wright wouldn’t have a chance. At
that point Howell produced a
pistol, pointed it at Wright and
fired two blanks.

Lemich picks up the story
there: *Doug handled it very well.
He laughed it off, and in doing so
he diluted any strong reaction we
might have gotten from the
listeners. Most of the callers did
not focus on the incident, but ad-
dressed themselves to the broader
issue that was being discussed.”

The episode was not without
potential consequences, as
Lemich pointed out. “Dr. Howell
was rather lucky that our security
man didn't just barge into the
studio and shoot him after the inci-
dent. If our transmitter had taken
the high impulse audio of the gun-
fire and kicked itself off the air,
our security guard, who monitors

the station from the lobby, would
have heard two gunshots and then
dead air. I can only imagine what
his reaction to that might have
been. The fact that Doug handled
the incident the way he did may
have saved a very theatrical
episode from turning into a
tragedy.”

Even though Howell’'s stunt
possibly violated two felony gun
laws (carrying a concealed
weapon and discharging a firearm
within city limits), the station
plans no legal action against the
professor. However, the ease with
which Howell was able to create
the incident has given Wright,
Lemich, and many KSL listeners
pause for thought.

WDAPF’s Martin
Takes WMAQ
GM Position

Dave Martin has been named
to fill the General Manager’s
position at NBC’'s WMAQ/Chica-
go. Martin, who was most recently
GM at WDAF/Kansas City, re-
places Burt Sherwood, who de-
parted with PD Bill Hennes to
form a consultation company (R&R
4-3). No new PD has been selected
at WMAQ

Martin commented to R&R,
“It's a great opportunity. NBC’s
a great company and WMAQ's a
great radio station, and I'm glad
to be a part of both.” Discussing
possible changes, he joked, “I'm
much too new to have any ideas
beyond how to find the men’s
room and the Coke machine.”

Upsets Dominate First Winter

Arbitron Results

Results for the first seven Winter 81 Arbitron
surveys released showed a number of longstanding
format and market leaders tumbling and new con-
tenders soaring in a turbulent quarterly measure-
ment period. A quick summary of highlights:

® WOR ties WKTU for New York lead.
® KNX-FM beats KMET; KRTH leads L.A. CHR's.
® WMET passes WLUP and WLS-FM triples in

Chicago.

e WDAS-FM, three Philadelphia AOR’s improve.
e WJR rebounds and WLLZ leaps t0 9.2 in Detroit.
e WCOZ takes over Boston with 11 share.

For market summaries of these six top 10 markets

plus San Diego, see Page12.
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Anderson To
Manage WBMX

Kernie Anderson has been named General
Manager of WBMX/Chicago, replacing Jim Mad-
dox, who resigned last week (R&R 4-24). Anderson,
who had managed KDIA/Oakland since 1977, told
R&R, “To go to Chicago to run WBMX is obviously
very exciting, but it’s important to note that I'm
returning to work for Egmont Sonderling, the man
who brought me into Black radio.”” Anderson joined
KDIA when the station was owned by Sonderling,
remaining with the property after Sonderling’s
merger with Viacom.

Sonderling President Egmont Sonderling told
R&R, “I have known Mr. Anderson for four years. I
was extremely pleased with his performance at
KDIA and when the opportunity arose to have him
manage WBMX, I offered him the position.”

Anderson, whose appointment at WBMX
becomes effective May 4, added, “I have enjoyed
being at KDIA, but going to Chicago to run a
50,000-watt FM station . . . I feel very happy about
the move.”

Slemenda New WYDD/
WKPA GM

Norm Slemenda has been named GM at WYDD
& WKPA/Pittsburgh, moving over from a similar
position at WJOI across town. Slemenda replaces
Brian Meclntyre, who takes on an ad-
ministrative/financial position at the corporate
headquarters of Total Communications Systems,
owner of the stations.

TCS owner Nelson Goldberg commented,
“We’re delighted to have Norm in our family.”
Slemenda, a Pittsburgh native who owned and
operated WNRI/Woonsocket, Rl for five years
before joining WJOI, told R&R, “I'm real excited
about it. It’s a big challenge and a very competitive
market. I think it should be a lot of fun.”

ADAMS TAKES KYTE POSITION
Collier Comes To KILT As PD

Chris Collier has been named Program Direc-
tor at KILT/Houston, as previewed last week in
R&R. He joins the station May 11, leaving the
Operations Director position at KYTE &
KLLB/Portland, OR, which he had held for two
years. Chris Adams, formerly PD at KWJJ/Port-
land, takes over as PD at KYTE.

Collier told R&R, “I’'m really excited about it.
To work for a company like LIN Broadcasting is a
once-in-a-lifetime opportunity. He continued, “KILT will
be going Country in the near future, and I have no
plans at this time to make any other changes. It was
a sad decision to leave Portland; I have become
very close to the people here, and we had a magic
team that really clicked. But I knew I could not pass
up this chance to return to the Houston market.”

Adams, who programmed KWJJ for three
years before becoming Studio Manager for
Portland’s Rex Recording, told R&R, “I'm tickled
to death to become a full-time part of an already-
great radio station. I am very happy that (Station
Manager) Verl Wheeler has given me the chance to
be involved with Country radio again.”

KMPC'’s Rose, CBS-TV & Author
Targets Of $110 Million Suit

KMPC/Los Angeles talk show host Hilly Rose,
along with CBS-TV’s ‘60 Minutes,” the New York
Times Book Company, and author Ovid Demaris,
has been named as a defendant in a $110 million
civil suit filed by Agnes Underwood, a former Assis-
tant Managing Editor for the Los Angeles Herald-
Examiner newspaper. Underwood’s petition, filed
in Los Angeles Superior Court last week (4-22), con-
tends that she was erroneously linked to a bogus
news item allegedly fostered by the late underworld
figure Mickey Cohen.

The news item, concerning the 1948 sinking of a
munitions ship bound for Israel, was ushered into
print by Underwood, according to author Demaris,
who reiterated his book’s allegations while a guest
on Rose’s radio show last February. These charges
were corroborated by alleged mobster Jimmy (The
Weasel) Fratianno during a ‘60 Minutes’’ interview

KMPC/See Page 22

WSLC’s Smith Dies At 49

King Edward Smith 1V, £
one of Country radio’s best- g
known air personalities,
died last week (4-23) fol-
lowing a heart attack at
the age of 49. He had been
Music Director and morn-
ing man at WSLC/Roano-
ke, VA since 1964, leading
the station to consistently
high ratings, and also main-
tained a career as a re-
cording and performing
artist.

Smith was a prominent King Edward SmithIV
figure in Country radio circles, having served as a
director on the Country Music Association board and
as President of the Federation of International
Country Air Personalities (FICAP).

WSLC Exec. VP/GM Harm Reavis told R&R,
“It’s a real tragedy to us and the music world.
Music was his love and his life. He had a beautiful
rapport with people; anyone whoever met or knew
him became his friend. I may be able to choose
another music director, but there will never be an-
other King Edward. He was one of a kind and he
will be missed by us all.”

For further tributes to Smith, see Jim Duncan’s
News Notes (Page 43) and Biff Collie’s column (Page
46).

WILL DO AM DRIVE AT WVBF

Owens Resigns At KIMN

After 4% years as both AM drive personality
and Operations Director of Jefferson-Pilot’s
KIMN/Denver, Loren Owens has resigned to join
Fairbanks Broadcasting’s WVBF /Boston as morn-
ing man. Owens told R&R, “It was a tough decision
to leave KIMN, but my new situation has very good
potential for the future. Fairbanks is an excellent
company, as is Jefferson-Pilot, and I'm quite ex-
cited about it. I have enjoyed both programming
and air work, but there comes a time in your life
when you have to devote all your energies to one or
the other because you can’t continue to give both
your full attention. Building the morning show at
WVBF will be a full time job.”

KIMN General Manager Steve Keeney said,
“Loren has done a remarkable job in the 4%z years
he’s been at KIMN. Denver is certainly one of the
most competitive markets in the country, and Loren
brought KIMN back to a position of great strength.
He did it both as morning anchor and Operations
Director, and it’s almost unheard of for someone to
assume two roles and do them both extraordinarily
well. KIMN and Denver will miss Loren very
much.”

Owens will remain with KIMN through the end
of the current rating period, joining WVBF around
July 1. Keeney indicated to R&R that Owens’s
vacated positions at the station will be filled by two
separate individuals.

Chunn Becomes KSJO-KXRX GM

Jack Chunn has been appointed General
Manager at the Sterling Recreation Organization’s
KSJO-KXRX/San Jose. Former KSJO-KXRX GM
Cliff Hunter, now SRO Corporate GM, transferred
Chunn from the company’s KIOK/Tri-Cities, WA,
where he had served for a year and a half. Previous-
ly he was General Sales Manager at SRO’s
KZOK/Seattle.

Chunn commented, ‘‘I’ve been with this com-
pany for five years, and growth has been steady.
San Jose is a major market, and this is a great op-
portunity for me.” Chunn takes over KSJO (an AOR
FM facility) and News-formatted KXRX im-
mediately.

Starr New WNOR GM
As Sale Completed

The sale of WNOR-AM-FM/Norfolk to Marvin
Josephson Assoclates subsidiary Tldewater Com-
munications for $3.2 million (R&R 12-12-80) has
been approved, and Tidewater Executive
VP/Director of Broadcasting Ed Christian an-
nounced the appointment of Jack Starr a8 GM of the
stations. Starr, formerly VP/GM at WDEF-AM-
FM/Chattanooga, replaces Fred Gage, who will
manage WKSY/Columbla City, IN, a property of
the principal owners of Commonwealth Broad-
castlng, former owner of WNOR.

STARR/See Page 22
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Washington Report

Wunder Named NTIA Administrator

President Reagan Monday (4-27) named Bernard
Wunder to head the National Telecommunications and
Information Agency (NTIA), which is the President’s
principal advisory body on communications policy.
Wunder, 38, has longstanding ties to Rep. James Collins |
(R-TX), senior GOP member of the House Telecom- |

KEY ISSUE IN SIX CASES

Character Issue Still Critical For Licensees

While the FCC has relaxed rules on programming

and commercialization, last week’s meeting leaves no
doubt that the Commission remains vitally interested
in the basic character and honesty of licensees. In a halt
dozen radio cases before the Commission, character

munications Subcommittee.

In anticipation of the nomina-
tion, Wunder had moved over to
the NTIA as a consultant last
week, coming from his position
as associate minority counsel to
the House Interstate and Foreign
Commerce Committee

Former President Carter
created the NTIA within the Com-
merce Department in 1978 by
merging the communications
functions of the department and
the White House. Henry Geller,
Carter's choice to head the agen-
cy. aggressively pushed for
deregulation and increased com-
petition.

GOP Hill Career

Wunder's political career

MOST PROUD OF RADIO DEREGULATION

Broadcast Bureau’s Washington Resigns

| was a key issue.

Commission officials agree
that character will continue to be
as critical as ever. ‘Licensees
are being given a great deal more
discretion, and I think if allega-
tions of wrongdoing come to our
attention, we would take a pretty
hard line,” one official told R&R.

Licensee Rehabilitation
‘ Considered

In one character case last
week, the Commission voted to
consider whether Don Burden,
whose Star Stations lost all five
licenses in 1975, has rehabilitated
himself enough to qualify as the
new owner of KPEN/Los Altos,
CA. Charges against Star had in-
cluded attempted bribery and

began when Rep. Collins plucked
him from the service. ‘I checked
with the Defense Department and
asked for the best man who was
about to get separated and ap-
proached him as a complete
stranger,”’ Collins told R&R.

After serving on Collins’s staff |
and attending law school,
Wunder held several counsel
positions with the Commerce
Committee starting in 1975. For a
short time last fall he served as
Chief Counsel and Staff Director
of the House Communications
Subcommittee after Chairman
Lionel Van Deerlin (D-CA) lost
his reelection bid.

electronic eavesdropping,
| political favoritism, and rigged
contests.

“You can't penalize somebody
| for life,” commented Chairman
Frank

FCC Deputy Broadcast Bureau Chief
Washington handed in his resignation Monday (4-27), ef-
fective May 8. He told R&R he will become Vice Presi-
dent of the Times Mirror Cable Company in Irvine, CA.

Washington joined the FCC in
April 1977 as a legal assistant to
Chairman Charles Ferris, serv-
ing briefly as Chief of the Policy
and Rules Division before stepp-
ing up to the number two slot
under Broadcast Bureau Chief

tion, which he believes sets a
precedent for ‘“a whole different
regulatory approach’ based on
marketplace forces.

On AM stereo, Washington re-
mains convinced that the

Bob Lee, who voted to reconsider
Burden’s qualifications.

Rocket Radio Case

In a closed session, the Com-
mission ordered a hearing on
whether any mitigating factors
should prevent Rocket Radio
from losing the license of
WFPM/Ft. Valley, GA. The

| character issue arose when

marketplace, and not the Com-
Dick Shiben in September of 1979.

At Times Mirror, Washington
expects to take a managerial role
in about a year, after learning the
nuts and bolts of the company’s
cable, direct marketing, and
videotext operations.

Washington says he’s most pro-
ud of his role in radio deregula-

five competing systems.

Washington told R&R it has *‘the
potential for being a very vibrant
medium as long as the people in
radio realize they're going to
have to be as entrepreneurial as
the people in cther media.”

mission, should select from the ‘

As for the future of radio, |

Rocket was found unfit to be a
licensee in the course of a
separate proceeding involving a
new FM assignment.
Issue Added
To WOOK-FM Case

} At the same closed session, the
| Commission added the character

question to the renewal case for

]

Washington Street Talk

Fowler On Hill May 1

After a nine-week delay, the White House sent Mark Fowler’s FCC nomination to
the Senate on Monday (4-27). The confirmation hearing is scheduled for Friday (5-1),

with Barry Goldwater in the chair.

NRBA Moves Convention Place, Date
The NRBA has moved its 1981 convention to the Fontainebleau Hilton in Miami
Beach from September 13-16. Previous plans for the next week in nearby Hollywood
were junked when a scheduling conflict wouldn’t have allowed exhibitors to set up on

time.

Swift Gets Slow Response

Only a handful of comments, including opposition from CBS, have been offered on
Rep. Swift's deregulation proposal, which includes a point system to determine public

trust. His staff hopes the low response means the plan i

s generating discussion and

that comments will come in before the May 11 target date for the bill’s introduction.

Who’s Minding The Store?

“Who’s minding the store? This would be a good time to take over the airwaves,"’
cracked Sen. Lowell Weicker (R-CT), as he sat facing FCC Chairman Bob Lee and 11
other top FCC brass at an appropriations hearing. Lee was overprepared. He read a
10-minute statement and was asked only two questions. His deputies, including most

bureau chiefs, only listened.
Buck It To Fowler

The latest thorny issue deferred until Mark Fowler becomes Chairman is the
establishment of internal program evaluations to scour the agency looking for ways to
cut programs and save money. The question of moving the agency was similarly

delayed.

|

|

United Broadcasting’'s WOOK-
FM/Washington. United, which
is fighting off competing applica-
tions from two challengers, lost
the licenses of WOOK-AM and
WFAB/Miami in 1975 due to
‘‘serious, repetitive and far-
flung’’ misconduct.

KDIG/San Diego
Denial Upheld

The Commission also denied
West Coast Media's petition for
reconsideration of its denial of
renewal for KDIG-FM/San Diego
(now KIFM) for failure to carry
out a promised restoration of
news and public affairs program-
ming, which was largely dropped

in 1971 to reduce expenses.

WHLW/Lakewood, NJ
Sale Approved

In yet another case, Mid-State
Broadcasting's sale of
WHLW/Lakewood, NJ to North
Shore Broadcasting was approv-
ed under an FCC policy allowing
the sale of a bankrupt station
when there are qualifications
issues pending against the
licensee, as long as the alleged
wrongdoers don’t substantially
benefit from the sale

Surveying the group of
character cases, Transfer
Branch Chief Stuart Bedell told
R&R, *‘The Commission con-
tinues to remain concerned about
misconduct that could have an ef-
fect on the qualifications of a
broadcast licensee. I guess the
message is simply that you’re not
going to get away with
everything. And I don't that im-
pression was ever meant to be
conveyed.”

COMMERCIAL BROADCASTERS DIVIDED
Fundraising Made Easier
For Public Radio

Commercial broadcasters seem to have mixed feel-

ings about the FCC’s decision last week to loosen its
fundraising restrictions on public radio and television.
The Commission justified its action by citing the need
for public broadcasters to replace dwindling federal
dollars with new sources of revenue.

Commercials Still Banned

While stressing that commer-
cials and promotions are still
taboo, the Commission said
public stations can now:

1. Expand name-only iden-
tification of underwriters to in-
clude company location and pro-

| duct lines, in hopes that more

|

sponsors will be attracted by the
broader identification.

2. Engage in greater on-air
fundraising, with no limits on the
timing and frequency of con-
tributor acknowledgments.

3. Identify for the first time the
location of remote broadcasts,
such as those used in fund-
raising drives.

In refusing to impose many
restrictions, the Commission said
it will rely on the good judgment
of public broadcasters and
listeners’ resistance to curb ex-
cessive fundraising pitches.

FCC May Be
““Opening The Door"’
For More Dollars

While public broadcasters were
predictably pleased by the move,
several commercial broad-
casters contacted by R&R of-
fered differing views.

“I’m against any type of com-
mercial on public radio no matter
what you call it, particularly as
long as our tax money is suppos-

| ed to be paying for it,"”” said NAB

|
|

Board member Len Hensel,
VP/GM of WSM/Nashville.
Hensel, who sees underwriting
funds coming out of commercial
budgets, he told R&R, ‘“They’re
getting perilously close to being

all-out commercial. If that’s the
case, fine. But cut out my tax
dollars supporting them."”

William Rust, a veteran broad-
caster who heads up the Rust
Communications Group, called
the new rules ‘‘undesirable’ and
compared public radio today to
commercial radio in the early
1920’s, when commercials were
banned and programs were just
sponsored. ‘“After a few years it
evolved into full commercials,”
Rust recalls. “So, I think once
you open the door this way it
could get worse and worse a bit at
a time."”

‘“Can’t Have Cake And
Eat It Too’’ — Chapin

Gary Stevens, President of
Doubleday Broadcasting, said
the FCC action was a good break
that public broadcasters deserv-
ed. Stevens told R&R, ‘I think
broadcasters who are opposed to
the development of public radio
are foolish, because it’s been the
very existence of those stations
which has taken the pressure off
us to provide that kind of pro-
gramming which we know to be
uneconomic. We should kiss those
guys ”"”

A similar moderate tone was
sounded by Stuart Broadcasting
President Dick Chapin. While
generally opposing more com-
mercialization of public radio,
Chapin added a cautionary note:
“I don’t think we can expect to
have all the deregulation we’ve
had and still expect another sec-
tor of broadcasting not to get any.
I guess you can’t have your cake
and eat it, too.”
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live stereo concert via satellite
from the Atlanta Civic Center
may 13,1981 8:30 to 10:30 p.m. est
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PARENT FIRM’S EARNINGS DIP
CBS Records Maintains '80’s
Record Revenue Pact In '81

Despite the CBS/Records Group's first-quarter net equalling its record-
setting 1980 levels, first-quarter pretax earnings for CBS Inc. slipped eight
percent during 1981. Revenues for the tirm's Record Division however, dip-
ped six percent during the first quarter of 1981, attributed to a decrease In
revenues for the Columbia House division (recently transferred to the
Records Group)

Nevertheless, CBS Inc. took advantage of a lower tax rate to rack up a
seven percent increase In first-quarter net income, which climbed to $14
million from $13.1 milllon in the equivalent period of 1980 First-quarter
revenues for CBS Inc. inched up two percent to $990.8 million, compared to
$968.9 million in the first quarter of 1980

American Coffee
Drinking Down |

U.S. coffee consumption continues '
to decline, independent of the recent

offee causes cancer'’ findings. Ac-
ording to statistics compiled by the
New York-based Lehman B8ros.
Kuhn Loeb consumer research firm,
Americans guzzied a mere 27.8

The Nashville Music Associa-
tion’s (NMA) Black Music Committee
is sponsoring a Black Music
Showcase in order to focus record
label attention on black musical
talent. This talent search is open to

N £ L S L S A

ban Assoclates at (415) 957-1067.

any artist or group without an existing
recording contract

Entrants must submit a cassette
containing three copyrighted songs
of previously unrecorded black-
oriented music, totalling not more

gallons of java juice per capita (10.8
pounds per person) in 1980, down
substantially from the 33.8 gallons
per capita (13.1 pounds per person)
in 1974

Procter & Gamble's “Folger's
remains the number one brand of
regular coffee with 25 percent of the
market, trailed by General Foods's
‘Maxwell House'* brand, which has
22.3 percent of the regular coffee |
market. "'Hills Brothers’*, manufac-
tured by Hills Brothers, is third with
6.3 percent of the market. No other |
brand commands as much as four
percent

Interestingly Maxwell House''
has held steady for the past three
years, while “Folger's” dipped 2.3
percent last year. Only ‘'Sanka"
posted an increase 1.1 percent to
3.2 percent of the market

CCC'’s Ist Qtr. Net,

Revenues Rise
Capital Cities Communica-
tions Inc. announced that its
1981 first quarter net increased
eight percent to $16.4 million, up |
from $15.1 million in the
analogous period of 1980. First
quarter revenues for the firm |
climbed 156 percent during 1980 |
to $122.9 million, up from $106.7
in the year-previous period
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1.5 volt batterles
1

[ World's Smallest Radio
\

In recent years, the size of electronic devices has been shrink-
ing almost as fast as consumers’ purchasing power. The latest con-
tender in the '‘world’s smallest radio’' sweepstakes is this 1Va-inch
mode! from the NYC-based Dynamic Classics company. Fully tran-
sistorlzed, the unit comes equipped with an earphone, and an attach-
ed keychain ensures easy accessibility. The device is powered by

WESTWCCD

‘One of over 1500 Great Radio Stations carrying westwood One programs.
Programs like: The Dr. Demento Show, Off The Record with Mary Turner, Off The Record Specials, Live
From Gilley's, The Concert of the Month, The Rock Years: Pottrait of an Era, The Great American
Radio Show, Daybook, Spaces and Places, Ace and Friends, Star Trak, Special Edition,
Shootin' the Breeze, Tellin' It Like It Was.

@ \']7!/

Chicago

Orban Offers -Band,
Split-Stereo Equalizer

San Francisco-based Orban Assoclates recently introduced an eight
band, spiit-stereo equalizer, the ''674A,"* which Is basically a stereo version
of the firm’s ‘‘672A’" equalizer. The *‘674A"" stereo model features graphic-
type EQ controls with continuously variable center frequency and bandwidth
in each band. in addition, wide-range high and low-pass fiiters with 12
dB/octave Butterworth slopes follow the EQ section, which can be used as
Independent, tuneable two-way electronic crossovers

Furthermore, each of the "'674A"" ‘s eight bands tunes over a 3.1 fre-
quency range, offering 16 dB boost or cut with reclprocal curves. The unit's
"Q" quality can also be varled between 0.3 and 20 for extra-narrow not-
ches, while the independently-switchable high and low-pass filter sections
are continuously tuneable over an 100: 1 frequency range In two decades

Each ''674A" Input Is electronically balanced; outputs are unbalanced
with a balanced option available. Nominal output level for the "‘674A" Is + 4
dBm with the maximum output level (prior to clipping) being greater than
+19 dBm. Total noise at the output Is less than - 78 dBm with a dynamic - {
range greater than 97 dB. Priced at $1149, the "'674A"’ Is avallable from Or- \

Ana
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RE&R/Friday, May 1, 1981

Perrier To Plunge
85% Of Ad
Budget Into Radio

r.\_-

“It’s good, but it’s not Perrier."

Perrler, the naturally
carbonated bottied water that was
on virtually everyone's lips as the
ch/—c‘h/ beverage of choice when
Americans first acquired a taste
for bottled water back in 1977 or
so, alms to restore that word-of-
mouth via an aggressive radio
Ccampaign, scheduled to begin this
week

The campaign, set to run over
the next four months, will devote
85 percent of its budget to 15 dif
ferent radio spots, which feature
such varlous figures assoclated
with drinking as Ponce de Leon
Socrates, and Count Dracula Iim-
bibing their favorite beverage,
then uttering the copyline that
Mathleu, Gerfen & Bresner
(Perrier's ad agency) hopes will
become famous “It's good,
but it's not Perrier.’

than 15 minutes in length. Each
cassette must include the name, ad-
dress, and phone number of the en-
trant. Entries must be recelved by the
Nashville Music Association (2020
21st Avenue South, Nashville, TN
37212) no later than 5pm on Friday,
May 15, 1981. Cassettes will not be
returned.

All entries will be judged by a two-
tier screening process with a panel of
Nashville music industry executives
choosing the semifinalists, who will
then perform live before a second
panel of five judges. These five win-
ners will be presented at a live public
concert promoted by the NMA at the
Tennessee Theater on Friday, June
19. The five winners will also receive
six hours of recording studio time as
well as a one-year membership in the
NMA

1 MILLION AD CAMPAIGN

Frozen Quiches, Crepes Take To Radio

Michel’s Famous “naturai’* frozen quiches and crepes, currently available
in health food stores in 27 states and in California, Oregon and Washington
supermarkets, will spend $1 million in advertising this year as the firm rolls
the products out on a regional basis. A $300,000 radio ad campaign has
already begun in northern California with 60-second spots featuring company
President Michael Venghiattis exclaiming in lightly-accented English, “It's
like having a French chef in your freezer " According to San Francisco-
based ad agency Gardner Communications expansion into the Southemn
California and Denver markets will come by the end of 1981

The company, which the French-born Venghiattis began by selling his
wares at the northern California Renaissance Pleasure Faire, markets four
quiches (crab, mushroom/spinach. artichoke, and Lorraine) and six crepes
(cheese, mushroom, shrimp, apple/wainut, spinach/mushroom/cream sauce, and
a cream cheese/sour cream/aimond/orange sauce combination).

SALUTES

WESTWOOD
ONE

9540 Washington Bivd., Culver City, CA 90230 « (213) 204-5000

AMERICA's NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO PROGRAMS
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Syndicators

Progressive
Radio Network

The next four comedy specials In
the tirm's ‘“Holiday Package'’ series
are avallable from the Bronx, NY-
based firm on a market-exclusive,
cash or barter basis. The programs
are a ‘‘Mother's Day Special,” a
‘Father’'s Day Special,’* a *‘Fourth Of
July Special,”” and a ‘‘Summer
Special.”" The '‘Mother’'s Day
Special”’ is set to air May 10, and con-
sists (as do all the other programs) of
six, four-minute collages of rock
music, comedy, and production ef-

Tuesday Productions

focts — all thematically programmed
for the holiday at hand.

Westwood One

Schlitz beer has renewed its spon-
sorship of “Live From Gilley's,” the
hour-long country concert series cur-
rently airing via 350 radio stations
across the nation.

‘Drake-Chenault

The Silver Anniversary Edition of
the “‘History Of Rock And Roll"* show
has been cleared Iin several interna-
tional markets including CKGM/Mon-

REYNOLD'’S RAP — KMPC/Los
Angeles alr personality Joey
Reynolds appears undismayed upon
learning that he has been chosen to

host Tuesday Productions
‘*‘Satellite Live,'' the satellite-
delivered national call-in radlo show
which airs Sunday nights from
10-midnight (EST). A longtime
veteran of the radio and record In-
dustrles, Reynolds most recently
served as President of Wayne
Newton's Arles Il label, having
previously been Creative Director at
20th Century-Fox Records, PD at
KQV/Pittsburgh, and an air per-
sonality at WNBC/New York,

treal and CFTR/Toronto, Canada WIBG/Philadelphia, WXYZ/De-
and Radio Haurski/Auckland, New troit, WKBW/Buffalo, and
Zealand. WiIXY/Cleveland.

Watermark

1 G.0. 2 GO — When Watermark Inc. threw a fete honoring noted air per-
sonality and R&R columnist Gary Owens (recently-named host of the firm's

‘Soundtrack Of The 60's"’ program) at the NAB convention In Las Vegas last
month, It seems everyone within earshot turned up. Seen at the scene are, from
left: Watermark Eastern Regional Manager Julle Spira, Owens, Owens's card-

board facsimile,

KHOW/Denver PD Scotty B8rink,

and Watermark

Southeastern Reglonal Manager Sam Thayer.

Nets

RER/Frida
-~

, May 1, 1981
e

M

Mutual

Martin Rubenstein, Presi-
dent/Chief Executive Otficer for the
net, has been elected Executive Vice
President of the United Cerebral
Palsy Assoclation. Rubenstein has
served as a member of the associa-
tion’s board of directors since 1964,
having previously held the Flnance
Chair and National Vice President
positions.

CBSRADIKO

CBS News has won the 13th an-
nual Robert F. Kennedy Journalism
Award tor radio for its “‘Newsmark’’
documentary ‘Exodus: The Freedom
Flotilla,”” which aired via the CBS
Radio Network on May 31, 1980.
Anchored by CBS News correspon-
dent Martha Telchner, the program
examined the plight of Cuban
retugees and their effect on the U.S.
economy

The RFK award Is presented for
“‘outstanding coverage of the pro-
blems of the disadvantaged,” and is
bestowed annually by an awards com-
mittee composed of professional jour-

U

“*All Things Considered,” the net’s
award-winning daily radio
newsmagazine, will celebrate its 10th
anniversary on May 3. To com-
memorate the event, NPR will pre-
sent a special half-hour retrospective
montage of memorable news and
human interest stories, interviews,
and commentaries culled from
previous programs. This retrospec-
tive will comprise the second third of
the show’s regular broadcast

NBC Radio
“Country Sassions,” a weekly
series of one-hour, recorded-in-
concert country music specials, is
currently being offered to affiliates.
Produced by WMAQ/Chicago OM
Brian Chau and hosted by WMAQ
moming man Joel Sebastian, up-
coming special feature Tom T. Hall
(May 1-3), John Conlee (May 8-10),
and Margo Smith (May 15-17).
Previous programs teatured Charley
Pride, Johnny Paycheck, Hank
Willlams Jr., Ronnle Milsap, Mel

Tillle, and Lynn Anderson.

WFIL-AM/Philadelphla has an-
nounced its affiliation with the net.

nalists.

Sales

WGXL/Laurins-Greenville, SC
has been sold by Towers South Inec.
to Keymarket Communications
Inc. for $2.5 million, subject to FCC
approval. Blackburn & Company
Ine. brokered the transaction.

i

A

JINGLES
STATION ID’S

CONTINENTAL RECORDINGS

210 SOUTH STREET, BOSTON_MA 02111
Call us collect for a free demo

(617) 426-3131

SR - |

FOREIGNER'’S FIRST PHOTO — When the Source’s Denny Somach (se-
cond from right, standing) dropped by the Electric Lady studlos In New York
recently, he managed to capture what Is reportedly the first picture of
Forelgner since the group's recent personnel change. Somach was on hand
to gather material for the upcoming '‘Foreigner Event,’’ a two-hour music and
group Interview speclal scheduled to air via the net on the weekend of June
12-14. Pictured In the middle of mixing thelr impending LP, '‘Sllent Partners,"’
are (lr) Foreigner's Lou Gramm and Mick Jones, E.S.P. Management’s
publicist Jessica Falcon, Somach, and group’s Rick Wills. Drummer Dennlis

Elliott is seated in the foreground.

)
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Reps

@ Katz Radio

The four Texas State Networks
(TSN-News, TSN-Agribusiness,
the Houston Oiler Network, and the
Spanish Intormation Service) have
announced their affiliation with the
company.

jelcom.inc.

WZAK/Cleveland, WBLM/Port-
land, ME; WOKQ/Manchester, NH;
and KCCY/Pueblo, CO have signed
on as affiliates.

=3
B8LAIR RADIO

The rep announced it has relo-
cated its Seattle offices. The new
address for the Blair/Northwest firm
Is 333 Dexter Avenue North, Seattle,
WA 98108, (208) 343-3613. The
mailing address and Telex numbers
will remain the same.

'}
<&
RKO Radio Sales

Jeff Reinus has been named to an
account exec post in the rep’s Los
Angeles office. Most recently, Reinus
served as National Director/Co-Op
Advertising for the L.A.-based
Assoclated Film Distribution firm

Radio Spot Sales

The rep, a recently-formed sub-
sidiary of TV rep tirm Spot Time,
has announced it will be handling the
38-station Gospel Radio Network
Anthony Patti has been named Presi-
dent of Radlo Spot Sales

bemard howard
& company,inc. *
KLIN-AM and KLIN-FM/Lincolin,
NE have announced their affiliation
with the rep.

L s 2 7 7 27 7 ¢~ ¢ 27 7 |

People

Minneapolis

Eric Stenberg has been appointed
Director of Sales for Doubleday
Broadcasting Inc. Most recently,
Stenberg served as GSM with
Doubleday’'s KHOW-AM-FM/Den-
ver. He will retain his Denver base
and his KHOW sales department
supervisory capacities as waell.

Raleigh, NC

Edward Welss has been upped to
General Manager at WKIX-WYYD. A
17-year veteran of broadcasting,
Weiss began his career as an alr per-
sonality with WKIX, moving into sales
in 1871. He most recently served as
Director of Sales Development for the
Mann Media stations, which in-
cludes WKIX-WYYD.

San Diego

Ross Allle has been elevated to
Sales Manager for KJQY, coming
from his former post as Local Sales
Manager at the station. Prior to his
joining KJQY two years ago, Allie held
the Sales Manager position at
KOWN-AM-FM/Escondido, CA.

Fairfax, VA

Stanley (Curt) Newton has been
promoted to Station Manager at
WEEL, coming from his previous post
as GSM for the facllity.

Simultaneously, Guy Hamilton Sr.
has been upped to WEEL Local Sales
Manager from his former duties as
Regional Sales Manager with the sta-
tion.



IF YOU NEED $5,000...20,000 EVEN UP TO 500,000 TO
START A NEW BUSINESS OR TO EXPAND AN EXISTING

FIRM—THEN READ WHY YOU TOO WILL CALL THIS
INCREDIBLE MONEY RAISING MANUAL

“THE SMALL BUSINESS BORROWER'S BIBLE”

Practically prepares the loan application for you line-by-line...the “proper” way.
All properly prepared applications are processed faster...no red tapel
Guaranteed Loans...Direct Loans...and Immediate Loans are available now!

Most men and women seriously interested in starting th
need capital fast for expansion...or to stay afioat...even

quality, simply because they do not know how to “properly” prepare the loan application...

In order to help those people
applying for these guaranteed and
direct loans fill out their loan
applications the "right way.” ICC
Business Research, through its
diligent compilation and research
efforts, has successfully assem-
bied and published a compre-
hensive, easy-to-follow seminar
manual: The Money Raiser's
Guaranteed and Direct Loans
Manual, that will quickly show you
practically everything you'll need
to know to prepare a loan applica-
tion to get federally Guaranteed
and Direct Loans

Here are just some of the many
important benefits the Money
Raiser's Guaranteed and Direct
Loans Manual provides you with:
o a completely filled in sample set

of actual SBA loan application

forms, all properly filled in for
you to easily follow—aids you in
quickly preparing your own
loan application the right way.

Each line on the sample appli-

cation forms is explained and

illustrated in easy-to-under-
stand language.

o fast application preparation
procedures for getting loans for
both new start up business
ventures and established firms.

e advises you on how to properly

answer key questions neces-

sary for loan approval and in
order to help avold having your
application turned down—gives
you advice on what you should
not do under any clrcumstances.
what simple steps you take to
guarantee eligibility—no matter

If you do not presently qualify.

where you can file your appli-

cation for fastest processing.

At this point the most important

question you want answered is

Just where is all this loan money

coming from? Incredible as it may

sound—these Guaranteed Loans

Direct Loans..and Immediate
Loans are indeed available right
now — from the best. and yet, the
most overiooked and frequently
the most ignored and sometimes
outright ridiculed.. “made-fun-of”
scurce of ready money fast
capital, in America THE
UNITED STATES GOVERNMENT

Of course, there are those who
upon hearing the words "UNITED
STATES GOVERNMENT" will
instantly freeze up and frown and
say

only minornities can get small
business loan money from the
government!

Yet, on the other hand (and
most puzzling) others will rant on
and on and on that

don’t even try, it's just
impossible — all those Business
Lecans Programs are strictly for
the Chryslers, the Lockheeds, the
blg corporations...not lor the little
guy or small companies " etc

Stitl there are those who

declare

| need money right now...and
small business government loans
take too darn long. It's impossible
to qualily. No one ever gets one of
those loans.”

Or you may hear these
comments

My accountant's junior
assistant says he thinks itmight be
a waste of my time!” "Heck. there's
too much worriesome paperwork
and red tape to wade through!”

Frankly — such rantings and
ravings are just a lot of “bull”
without any real basis — and only
serve to clearty show that lack of
knowledge.. misinformation...and
and not quite fully understanding
the UNITED STATES GOVERN-
MENT'S Smalil Business Adminis-
tration's (SBA) Programs have
unfortunately - caused a lot of
people to ignore whatis without a
doubt — not only the most
important and generous source of
financing for new business start
ups and existing business
expansions in this country — but
of the entire world'

Now that you've heard the "bull”
about the United States Govern-
ment's SBA Loan Program — take
a few more moments and read the
following facts
e Only 9.6% of approved loans

were actually made to minorites

last year
e What SBA recognizes as a

“small business’ actually

applies to 97% of all the

companles in the nation

e Red tape comes about only
when the loan application Is
sent back due to applicant not
providing the requested infor-
mation...or providing the wrong
information

e The SBA Is required by

Congress to provide a minimum

dollar amount in business loans

each fiscal year in order to law-
fully comply with strict quotas.

(Almost 5 billion this year)

Yet. despite the millions who
miss out there are still literally
thousands of ambitious men and
women natlonwide who are pro-
perly applying being approved

and obtaining sufficient funds
to either start a new business, a
franchise, or buy out or expand an
existing one Mostly, they are all
just typical Americans with no
fancy tities. who used essentially
the same effective know-how to
fill out their applications thatyou'll
find in the Money Raiser's Guar
anteed and Direct Loans Manual
Manual

So don't you dare be shy about
applying for and accepting these
guaranteed and direct government
ioans Curiously enough. the
government i1s actually very much

THE EASY NO-NONSENSE WAY TO BAISE CAPITAL FAST!

00000000000000000000

GUARANTEE #1 ®
Simply — look over this most ¢
effective money raising loan @
preparation assistance manual ®
for 15 days — and. then, if you g
are not convinced that it can ¢
actually help you obtain the @
Business Loan you need right ®
away — just return it for a full o
and prompt refund °
00000000000000000000

interested in helping you start a
business that will make a lot of
money. It's to their advantage —
the more money you make the
more they stand to collect in taxes
In fiscal 1981, our nation’s good old
generous “uncle” will either lend
directly or guarantee billlons of
dollars in loan requests. along with
technical assistance and even
sales procurement assistance
Remember. If you don't apply for
these available SBA funds
somebody eise certainly will.

Don‘t lose out — now is the best
time to place your order for this
comprehensive manual. It is not
sold In stores. Available only by
mail through this ad. directly from
ICC Business Research, the ex-
clusive publisher, at just a small
fraction of what it would cost for
the services of a private loan
advisor or to attend a seminar
For example:

Initially, this amazing Guaran-
teed and Direct Loans Manual was
specially designed to be the basis
of a Small Business Loan Seminar

where each registrant would
pay an admission fee of $450. But
our company lelt that since the
manual’s quality instructions were
so exceptlonally crystal-clear that
anyone who could read. could
successfully use Its techniques
without having to attend a seminar
cr pay for costly private loan
advisory assistance services

Theretfore. for those purchasing
the manual by mail. no 3 day class
no course and accommodations
are required. And rather than $450
we could slash the price all the
way down to just a mere $35 — a
small portion of a typical seminar
attendance fee providing you
promptly fill in and mail coupon
below with fee while this special

seminar-in-print” manual offer is
still available by mail at this rela-
tively low price'

Remember, this most unique
manual quickly provides you with
actual sample copies of SBA Loan
application and all other required
torms—already properly filled in
for you to easily use as reliably
accurate step-by-step guides—
thus offering you complete
assurance that your application
will be properly prepared and
thereby immediately putting you
on the right road to obtaining fast
no red-tape loan approval

eir own business are eligible to apply — including those who already own a business and
if they've been flatly refused by banks and turned down eisewhere! Yet, too, many never

0000000000000000000

GUARANTEE #2 °
Even after 15 days — here's .
how you are still strongly ¢
protected — If you decide to @
keep the manual — and you ®
apply for an SBA Loan anytime o
within 1 year . your loan must @
be approved and you must @
actually receive the funds or @
your money will be refundedin o
full ™
00000000000000000000

YOU GETNOT1BUT2
STRO?‘:QG BlNle{G
YOUR LOAN MUST
 ACTUALLY BE
APPROVED OR YOUR
MONEY BACK

Of course, no one can guaran-
tee that every request will be
approved — out clearly we are
firmly convinced that any sound
business request properly pre-
pared — showing a reasonable
chance of repayment and submit-
ted to SBA — will be approved
Only because we are so confident
that this is a fact do we dare make
such a strong binding seldom-
heard-of Double Guarantee No
stronger guarantee possible! It
actually pays for you to order a
copy of this remarkable manual —
100% tax deductible as a business

.expense ...Don't delay—send for
yours right now!

rNU RISK LOAN OPPORTUNITY FORM =

l Oetach and rush lor
COMPLETE PREPARATION
i ASSISTANCE FOR40AN APPROVAL

' Please rush me coptes of
the "Money Raiser's Guaranteed
and Direct Loans Manual,” each

l at a $35 fee plus $2 50 handhng
and shipping under your 2 strong
binding Guarantees

Enclosed Is full payment
' Check Money Order
C.0.D. $5 Deposit required

Send payment with order
Save C.0.D. Fee
™
Print Clearty
l Adkirosn
i
l Stato Zip

My tolephone s { )
{in cans wo have n question about your order)

MAIL TO
ICC Business Research
' 307 Forest Hill Avenue
Winston-Salem, N.C. 27105
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Any sales manager or account executive
worth his or her salt is always looking for new
ways to boost sales. Attractive approaches to
presenting ratings or qualitative data can be a big
help in this regard. Product usage information,
displayed so an advertiser can relate to it, can sell
more than volumes of Arbitron ratings breakouts.
To demonstrate the potential of marrying an
attractive graphic presentation to qualitative or
product usage data, R&R asked Allen Klein to put
the talents of his Media Research Graphics firm to
work on the Arbitron Qualidata Executive Sum-
mary we introduced to you last week. Below, we'll
list the Qualidata Executive Summary product
usage categories, suggest how certain formats
might see their sales helped by the proper use of
this information, then show how dry figures can
be made both more dramatic and understandable
to an advertiser.

How Many Markets?

First, how many markets in the nation are
surveyed for qualitative or product usage infor
mation? Depends on which source you use. Accor-
ding to Arbitron Sales VP Bill Livek “‘Qualidata
will be available in the top 10 markets this year,
with possible expansion into 20 markets in the
future.” The Executive Summary we previewed
last week is just recently being released to the top
markets.

If the qualitative source your-station chooses
to use is Simmons, a well-established firm in this
area of research, then national data is available.
Simmons surveys thousands of people in markets
nationwide, then boils the data down on a format
basis. Unlike Qualidata, which cross-tabs the pro-
duct usage and qualitative results by specific sta-
tions, Simmons gives the data according to the
major formats. Listed are categories such as Coun-
try, Black, Beautiful Music, Top 40, News, AOR,
etc. It's up to the station sales team to decide in
which category it wants to place the station and
its competitors when presenting the data to a
potential buyer or advertiser. The Simmons data
is available in a series of approximately 30 books,
each dealing with separate product usage
categories. While Director of Marketing and
Research at CKLW, I found the Simmons volumes
to be most useful, and the Simmons system has most
of the bugs worked out, while the jury is still out on
Qualidata in the broadcast research community.

Qualidata Categories

In a future column, I'll examine the entire
Simmons data base and list of available

Flesearch

Product Usage Data + Graphics
= More Sales

“The average media buyer is confused
and snowed by mounds of Arbitron
numbers.”

categories, but for now let’s follow up last week's
column and deal with Qualidata. Here's a list of
the qualitative and product usage categories
available through the Qualidata Executive Sum-
mary . . .

Qualitative

Education Level Income Levels

Newspaper Reading, M-F Weekend Newspaper Reading
Magazine Reading Television Viewing
Radfo Listening Levels

Household Composition Household Size
Occupation Home Ownership Auto Ownership
Product Usage

Soft Drink Consumption Beer Consumption
Wine/Champagne Consumption

Grocery Expenditure Fast Food Patronage
Movie Attendance Book Purchases
Record/Tape Purchases Airline Usage

Banking/Financial Institutions
Home Entertainment Equipment Purchases
Specialty Store Purchases Department Store Purchases

Let’s say that you or one of your sales staff has
access to the Qualidata information, would like to
make a distinctive pitch, but doesn’t want to bore
the client with reams of numbers. If the categories
above include the business area of your prospect,
then perhaps a visually-oriented presentation
would make sense.

Visual Format Strengths

Below, Klein has put his computer plotter to
work on the analyses that were listed in my col-
umn last week. Compare how the listing of data in
that version stacks up against the visual you see
here . . .
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used?”

Q&A

At the recent AERho Great Lakes Radio Conference I was asked, “Why is it that Arbitron
uses three systems to try and measure radio listening? Does Telephone Retrieval need to be

Arbitron uses the regular diary placement, personal placement for Hispanics, and TR for
blacks because the company has felt that each technique helped to represent a segment of the
radio population more accurately. Arbitron has recently announced it wants to abandon TR,
but some of the broadcast community seems wary of the move to Differential Survey Treat
ment. It remains to be seen whether or not Arbitron will eventually be able to measure radio us-
ing just one method of diary placement and retrieval

- s it T copulliil Rm o
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You can see that graphically plotting the
Qualidata information makes the advantage
scored by theAOR in the dry statistics come alive.
With 100 being the market index for fast food
usage by those who make frequent visits, WHHH
scores 95% above the metro-wide index or
norm. This piece could also be used to convince
a media buyer that he/she should not use both

WDDD and WEEE in the schedule, since both are |

CHR stations with approximately the same
penetration among the heaviest users of fast food.
Given the CHR profile scen here, the buyer may
want to use vne of the stations, based on which has
the most affordable rates.

The Qualidata information on the consump-
tion of wine by those who consume four or more
glasses per week shows different sales stories.

i

WINE/CHAMPAGNE USAGE
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The data shown here may dispel some
misconceptions, at least in the relevant metro.
The Pop/Adult station, not the Beautiful Music or
News entity, has the highest profile among men
who are the most frequent consumers of this pro-
duct line. Pop/Adult listeners are 68% more likely
to fall into this category than the market norm.
while Country WBBB, the runnerup station, is just
32% above the overall market usage level.

In-House Possibilities

While the Media Research Grahics shown
highlight the sales story fairly emphatically, your
station need not use an outside service to enhance
the sales picture. At CKLW we had an on-staff
creative person responsible for taking research
data and translating it into usable graphics.
Perhaps your staff contains such a person, or
maybe your ad agency can handle this task. At
any rate, given that the average media buyer or
advertiser is confused and snowed by mounds of
Arbitron numbers, perhaps it would be wor-
thwhile looking into what you can do to boost
sales through the intelligent use of graphics.
Qualidata, Simmons or even your regular ratings
book can all be made to come alive, and that can
make your bottom line come alive as well.




Have A Fit.
A Perfect Fit.

Super-Targeted Programming For Young Adult Formats

We could tell you that The Source is the hottest network in
radio. That our rock concerts, features, and newscasts are a
perfect fit with young adult formats—in any size market. But
don't take just our word on it. Take it from people who work
with us every day.

“Source concerts are the best long-form music programs ['ve
seen to date...Audience awareness has never been higher’
Rad Messick, PD., WFYV, Jacksonuville, FL

"Every aspect of your Source casts are, in my opinion, an
audio work of art—the anchoring, the writing, and the
production’’

Bob Senn, PD., KTMS-FM, Santa Barbara, CA

“KIZZ Radio’s primary target is the 18-34 demographic and

It's nice to work with a
network that offers so much quality and personal attention to
a market, regardless of size’

Jim Henneman, PD., KIZZ, Minot, ND

“The Source’s programming features are on target for

communicating to young adults. The content and
presentation are definite programming enhancements for us.
Mel Karmazin, V.P & Gen. Mgr, WNEW-FM,

New York, NY

Iit's a fit to be tried. Write to: The Source
30 Rockefeller Plaza, Section 405SS,
NY, NY 10020 or call (212) 664-2727.

N
NDC Radic’s Young Adult Nerwork
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__Winter '81 Arbitron Advance Shares |

New York

WOR Ties WKTU For Lead

WKTU (R) slipped almost two shares this
sweep, 8.3-6.5, while WOR (T/PA) enjoyed another
increase, 6.2-6.5. Right behind was WBLS (B),
which shipped 7.1-6.4.

WINS (N) showed increased vigor, up 4.9-5.3,
while WCBS (N) had a stable 4.84.7 showing.
WNBC (R) posted a 4.7-4.8 gain, while WABC (R)
remained in the mid-three range, 3.6-3.5. On the
Beautiful Music scene, WRFM had a flat 4.34.4;
WPAT-AM and FM (BM) were also stable, the AM
moving 2.4-2.5 and the FM slipping 3.9-3.7. WYNY
(PA) enjoyed another upswing, 3.2-3.7. AOR leader
WPLJ rebounded 3.74.1, and WNEW-FM (A) inched
up 2.8-3.0.

Other New York stations with a one share or
better were WADO (S) 1.7-2.0, WBLI (R) .8-1.0,
WCBS-FM (0) 2.9-2.5, WHN (C) 2.6-2.2, WJIT (S)
1.9-1.6, WMCA (T) 2.3-24, WNCN (CL) .81.3,
WNEW (PA) 2.7-2.9, WPIX (R) 1.8-2.2, WQXR-AM-
FM (CL) 1.7-2.4, WTFM (PA) 1.8-1.5, and WXLO
(R) 1.1-1.8.

Los Angeles

KABC Tops, KBIG Up;

KNX-FM Surpasses KMET

KABC (T) remained at 6.9 and kept its top slot.
KBIG (BM) closed in with a 5.1-6.5 advance. KFWB
(N) remained the News leader 5.0-4.8, while KNX
slipped 4.2-3.5.

An upsurge by KNX-FM, 2.8-4.3, enabled the
soft AOR to beat KMET (A), which improved 3.6-3.9,
while KLOS (A) went 2.7-2.9. KRTH (R) made a
strong move, 3.2-3.9, as did KHTZ (PA) 3.0-3.6;
KRLA (R) fell 4.1-2.9.

In the Country battle, KLAC slipped 3.7-3.2,
while KZLA-FM posted a 1.6-2.5 move, and KHJ, in
its first all-Country book, gained 1.3-2.0.

Other L.A. area stations scoring a one share or
better included KACE (B) 1.3-1.2, KALI (S) 2.4-2.0,
KDAY (B) 1.9-1.7, KFI (R) 3.0-3.1, KIIS-FM (R)
3.3-2.7, KIQQ (R) 3.1-2.7, KJLH (B) 1.4-1.1, KJOI
(BM) stable at 4.3, KKGO (J) 1.2-1.4, KLVE (S)
1.7-1.4, KMPC (T) 2.6-2.1, KOST (BM) 2.5-2.9,
KROQ (A) 1.8-1.6, KTNQ (S) 1.7-1.5, KUTE (R)
1.7-1.4, KWKW (S) 1.0-1.2, KWST (A) 1.7-1.6, and
XTRA (R) 1.0-2.0.

Chicago
WGN Returns To Double Digits;

WMET Passes WLUP

WGN (T) was still the leader, up 9.7-10.5. WLOO
(BM) had a stable 6.9 book to remain number two in
the market. WBBM (N) moved to third with a 5.8-6.1
showing, WGCI (B) slipped 6.04.9, and WMAQ (C)
moved 4.9-5.1. WLS (R) slipped 5.7-5.3, but WLS-FM
(R) shot up 1.2-3.5 in Steve Dahl’s first book.

In the AOR battle, WMET surpassed WLUP,
climbing 3.5-4.0, while the Loop slipped 3.8-3.4. The
Pop/Adult race continues to be a tight contest, with
WFYR inching up 3.1-3.3, WCLR moving 3.3-3.2,
and WKQX down 3.2-3.0.

Other Chicago stations with a one share or bet-
ter were WAIT (BM) 1.3-1.9, WBBM-FM (PA)
2.5-2.6, WBMX (B) 2.93.1, WCFL (PA) .7-1.,
WEFM (PA) 2.7-1.1 in its first Schulke 2 book,
WFMT (CL) 1.8-1.9, WIND (N) 4.6-3.2, WIEZ (C)
3.3-2.5, WIJD (C) stable at 1.1, WIPC (B) 2.3-2.6,
WLAK (BM) 4.6-4.4, WOJO (S) 1.1-1.3, WVON (B)
1.6-1.7, and WXRT (A) 1.7-1.3.

This data is copynghted by Arbitron. Non subscribers to Arbi-
tron syndicated radio service may not repnint or use this infor-
matfon in any form
Average Quarter Hour Shares are Monday-Sunday,
6am-midnight, Metro Survey Ares, 12+.

A-AOR, B-Black, BB-Big Band, BM-Beautifui Mu-
sic, C-Country, CL-Classicai, D-Disco, J-Jazz, M-
Miscelianeous, N-News, O-Oidies, PA-Pop/Adult,
R-Rock, RL-Reiigious, S-Spanish, T-Taik.

Philadelphia

KYW, WMGK, WIP All Slip;

WDAS-FM, AOR’s Up

KYW (N) slipped after the Phillies-influenced
fall book, 11.6-9.4. WMGK (PA) fell 9.0-7.2, while
WIP (PA) also bounced downward, 6.6-6.0. WDAS-
FM (B) posted a healthy jump, 5.36.2. The
Beautiful Music battle featured WEAZ rising
5.9-6.2, while WWSH remained at 6.1.

The three major AOR’s all moved up. WMMR
rose 5.3-5.9, WYSP advanced 4.14.8, and WIOQ
went 3.4-4.0. WPEN (PA) moved noticeably, up
3.84.6, while WWDB (T) was stable, 4.24.4.

Other Philadelphia stations earning a one share
or higher included WCAU (N) 4.44.2, WCAU-FM
(B) 3.6-2.6, WDAS (B/T) 1.4-1.2, WFIL (R) stable at
3.1, WFLN (CL) stable at 2.2, WHAT (B) 1.1-1.4,
WIFI1 (R) up 2.7-3.0, WSNI (PA) 2.4-2.0, and WUSL

(PA) 2.7-3.1.
Detroit

WJR Leads; WLLZ Rolls To 9+

WJR (PA) rebounded back to double digits,
8.7-10.6. WLLZ (A) continued its hot streak, up in its
second book 7.9-9.2. WWJ (N) enjoyed a stable book,
6.5-6.7, WIR-FM (BM) rose 4.5-5.1, WWJ-FM (BM)
climbed 3.0-3.8, and WCXI (C) slipped 5.5-4.6.

WCZY (PA), in its first Schulke 2 book, record-
ed a stable 4.24.1 showing. WMJC (PA) moved
5.04.5, while WNIC (A) went 5.34.0, and WOMC
(PA) slipped 3.9-3.5. AOR WRIF dropped 5.14.3,
while WABX (A) gained 2.7-3.1.

Other Detroit area stations with a one share or
better included CKLW (R) 3.6-3.7, WCHB (B)
1.8-1.9, WDRQ (R) 3.6-2.8, WGPR (B) 1.6-1.8, WILB
(B) 3.1-3.0, WJZZ (J) 3.2-2.7, WLBS (B) 3.2-2.8,
WTWR (0) 2.9-2.4, WXYZ (N) 3.43.6, and WHND
(0) 1.3-1.1. In its first Country book, WWWW moved
1.6-.1.9.

Boston

WCOZ Soars To Top Spot,

WHDH Returns To Double Digits

Posting what may be the highest AOR share
ever in a top 25 market, WCOZ (A) jumped 9.1-11.0.
Former leader WHDH (PA) rallied 9.8-10.3, while
competitor WBZ (PA) moved 7.9-8.4. WEEI (N)
slipped 7.1-6.5, Beautiful Music leader WJIB drop-
ped 7.4-5.3, and WXKS-FM (R) advanced 4.4-5.0.
WROR (R) had a stable 4.44.5 report. Two AOR's
parted paths, as WEEI-FM fell 4.7-3.7 while WBCN
rose 4.2-4.8.

Other Boston area stations with a one share or
higher were WAAF (A) stable at 1.4, WBOS (PA)
-8-1.1, WCRB (CL) 1.3-1.8, WDLW (C) .4-1.0, WHUE
(BM) .6-1.2, WHUE-FM (BM) stable at 2.2, WILD
(B) 1.1-1.7, WITS (T) 2.4-3.1, WIDA (PA) 2.1-14,
WRKO (R) 2.7-2.4, WROL (RL) 1.3-1.1, WSSH (BM)
2.4-2.0, WVBF (R) 4.1-3.5, and WXKS (PA) 3.4-3.0.

San Diego

KJQY, KGB-FM Remain 1-2

Beautiful Music KJQY maintained a healthy
lead with a 9.3-9.0 showing. KGB-FM (A) led the
AOR pack again, 7.0-6.6, while KPRI (A) slipped
5.8-4.0. The new number three station overall was
XTRA-FM (A), stable with a 5.4-5.3 move. KFMB
(PA) rose nicely, 4.0-5.0, KSDO (N) slipped 5.34.6,
and KIFM (A) had a stable 4.0 showing.

Remaining San Diego stations with a one share
or better were KBZT (O) stable at 2.2, KCBQ (C)
stable at 2.5, KEZL (BM) 4.7-3.4, KFMB-FM (R)
5.14.7, KFSD (CL) 3.0-3.3, KGB (R) 4.34.0, KITT
(R) 2.6-1.5, KJFM (BM) 2.0-1.9, KMLO (PA) show-
ing up at 1.6, KOGO (PA) 2.9-2.3, KSON (C) 3.2-2.7,
KSON-FM (C) 2.3-2.4, KYXY (PA) 2.9-3.1, and
XTRA (R) 4.7-3.9.

L.A. stations with a one share or higher in San
Diego were KABC (T) .8-1.6, and KNX (N) 2.1-3.5.

Communication
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A\ THE HOTTEST DECALS YOU'VE
EVER SEEN!
|| YOUR LISTENERS WILL LOVE EM!

TOLL FREE 1-800-331-4438
WINDOW DECALS - BUMPERSTICKERS




ANOTHER WINWOOD WINNER.

“ARG OF A DIVER"
STEVE WINWOO

Produced by Steve Winwood

&

Manufactured and Distrboted by Warper Bros. Records




HEAR
MORE
SEYMOUR

GET MORE OF A GOOD THING
PHIL SEYMOUR'’S SECOND SINGLE,

“LET HER DANCE”

{WSB-02056)
FROM THE ALBUM, PHIL SEYMOUR
Following the chart success ("
of his debut single,
“Precious To Me;"
Phil Seymour shines again
with a glossy new version
of Bobby Fuller’'s
“Let Her Dance.
This is one single
you won't be able
to take sitting down!

&\[Z\_‘
i,

Produced by Richard Podolor for Richard Podolor Productions :\% o
Management: Saul Davis
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Lee Abrams reports that he's just a few
weeks away from announcing the debut client sta-
tion for his new Superstars II upper demographic
AOR format. In case you're curious as to which
station Lee's talking about, we were too. He’s says
the station is irf a very major market, but that's
all he's saying just now.

The rumors of an AFTRA strike at KIIS-
FM & KPRZ/Los Angeles quickly evaporated
this week when an apparent settlement was reached
between the performers’ union and station man-

| agement. Don’t look for the KIIS-FM staff mem-

bers with picket signs in their hands . . . all is
well.

Word out of Albuquerque is that KOB-FM
may soon drop its automated P/A format for a
live version of the highly successful CHR variant
in place at KSTP-FM/Minneapolis. The spec-
ulation may make sense when you remember both
KOB-FM and KSTP-FM are owned by Hub-
bard Broadcasting.

Meanwhile, across the street in Albuquer-
que, Bruce Daniels has been promoted to Assis-
tant PD and Music Director at KZZX. Bruce will
remain on the air, doing the afternoon drive shift.

Bob Harper, who had been programming
TM’s “Stereo Rock™ automation package, is no
longer affiliated with the format or the TM com-
pany. Bob is currently GM and a principal of
WKHQ/Charlevoix, MI. Until recently, Bob
had been consulting TM's CHR format from
Northern Michigan.

GOING IN CIRCLES — Jeff Turner, 8 weekend personal
ity at KIDD/Monterey, CA, decided to really get in-
volved in this year’s March Of Dimes superwalk. Set-
tng out to bresk the Guinness record for consecutive
hours niding & merry-go-round, Jeff hopped on & painted
horse of the Cannery Row ride on April 11 at 6pm and
climbed down April 24 at 7:38pm, completing 313
hours and 38 minutes on the ridel Not only did Jeff
raise a8 ton of money for the March Of Dimes, but he

| broke the old record by 54 minutes. Jeff is pictured

above with Californie’s Poster Child Marco Cordovas.

——

Another Great Moment
In Broadcasting

Every once in a while we get wind of
another golden moment in broadcasting
and, with all due modesty, we feel it is
our obligation as the “Industry’s News-
paper” to pass them right along to you,
our readers.

Are you sitting down? Okay. Dick Lamb,
President of Golden East Broadcasting
{(WWDE & WPEX/Hampton, VA}, filed
this report, and we quote: “This item
comes word-for-word from a letter written
by one of our listeners regarding a call-in
contest we were running.

“‘l called Monday for your Harry |
Chapin concert tickets, dialing your listed
number from the phone book. Your ques-
tion was, “Who was born today that wrote
the Declaration of Independence?” Your
operator answered the phone, and 1 said,
“Thomas Jefferson.” She informed me that
he didn't work there! And we both hung
up the phones.’ " {

Dick offered no further explanation of
the incident, but we’re not sure one would
be possible anyway.

i

Look for an official announcement soon that
Chrysalis Records’ National Promotion Director
Michael Abramson will move to New York to
handle national album promotion for the label.

KIQQ/Los Angeles personality Steve Mit-
chell has an interesting part-time gig. He’s coach-
ing the Penthouse Pets softball team as they plan
an extended road trip, playing local media teams
all across the country. Steve is doing advance
promotion for the games in each city, calling radio
stations to recruit team members, set up station
visits by the Pets, and arrange for station promo-
tions. They hit the road soon, so if you'd like to
arrange a game with the ladies or suggest a pro-
motion idea. call Steve in Los Angeles at (213)
824-9831.

WMMS/Cleveland morning team Jeff &
Flash have bought their ow nightclub in nearby
Lorain, Ohio. Opening tonight (5-1) as “Jeff &
Flash's Monoplies." the club will feature live rock
acts six nights a week. Congratulations to Jeff
Kinzbach, Ed “Flash” Ferenc. and their part-
ners Gary Bauer and Geoff George.

Harold Berkman, owner/operator of L.A.'s
famed Music Express, has been appointed by
California Governor Jerry Brown to one of the
seven seats on the state’s Commission for the De-
partment Of Boating & Waterways. Does this
mean that Harold will soon begin renting yachts
in addition to limos?

Larry Schnur has left CBS Records. where
he had been West Coast Director of A&R, Epic.
He can be reached at (213) 934-7765.

Marc Nathan is out as RCA’s Los Angeles
field promotion rep, but is ready to get back to
work. Call him at (213) 464-1993.

Call Toll Free . . . (800) 528-6082

radio
index

They don't call us “the Federal Express of Radio Program Consulting” for nothing!
When you absolutely. positively HAVE to win THIS BOOK!

Todd Wallace

B e e e ee——
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KFI add KELP 13-12.

WVIC add KINT 26-24
WXKS-FM 3-1 KCPX 39
JB105 16-12 KHYT 17-15
KRLA 25 WRKR deb 35
KIIS-FM 28-26  WGCL on
KIQQ deb 26

MAJOR SUMMER TOUR
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PRODUCED BY TOM WERMAN




All right . .

Al'IHIUIIIIIIIUUUI[‘l.lld-

. 80 you look in the mirror and you do
have baseball eyes — two baggers . .

. s0 what? I'm

still a-quiver after chatting with so many readers at the

NAB in Vegas. Clifford W. Smith of KREK/Bristow,

OK was doing such a great
W.C. Fields that Valerie Per-
rine would have sauntered over
and planted a wet one on his
brow (and probably would have
kissed him, too). Clifford is the
General Manager of Stereo 105.
ok K k%

Jon A. Anderson, the Veep
and General Manager from
KUAM-AM-FM-TV in Agana,
Guam is also from my native
countryside, South Dakota. Jon
and 1 were pointing out the
many similarities between Guam
and Sodak at the Hilton. The
guy who took my place when I
went to the big city had served
in Agana during the Korean
conflict and part of Vietnam.
He was in love with a Guam
girl while serving there. Unfor-
tunately, or so his story went,
she was indeed so love-crazed
that when he was returning to
North America she stuck a wet
toe in a live light socket and her
head exploded.

Jon Anderson, incidentally, is
doing just great, thank you, and
as we speak is back in the Kuam
commissary, furtively isolating
the elusive goober hormone.

LA I

My old pal Dick Clark was
in the Mutual suite. Dick, (who

must have an oil portrait of
himself that resembles John
Carradine) was busy chatting
with DJ’s from all over. He re-
cently signed with the net for a
series of specials.

Many oldtimers may recall
that when still in Philly, Dick
invented the bikini with the
sheepskin midriff for those cold
days at the beach.

* ok ok kK

Starting May 4, regular GO
reader Ed Joyce zooms from
KZOK/Seattle to 50,000-watt
KTWO-AM-TV/Casper, WY.
Ed will be anchoring the morn-
ing news and doing the local
news inserts on TV during
“Good Morning America.” Ed
recently picked up a neat news
award from Associated Press
for Best Spot News Story for his
work on the Harvey’s bombing
in Nevada, and was in Seattle
for the Mt. St. Helens fun with
volcanic ash. Ed sez he will
probably just have to do without
a disaster story (unless, of course
we want to talk to his creditors).

* K ok K %

Spotted at the casinos . . .
former radio manager Martin
Bormann with a forged name
tag for Herman Gingfingdink-

ler!

N CED N N I A X R X

BRUCE LUNDVALL NAMED PRESIDENT/
CBS RECORDS DIVISION — Replaces Ir-
win Segeistein, who joins NBC-TV as
VP/Programs.

BILLY BASS BECOMES NATIONAL
PROMOTION DIRECTOR FOR ROCKET.
HERB BELKIN APPOINTED VP/MAR-
KETING & CREATIVE SERVICES AT
ABC.

JACK HAKIM NEW VP/PROMOTION &
ARTIST RELATIONS FOR 20TH CEN-
TURY — Most recently National Pro-
motlon Director for Playboy.
NUMBER ONE FIVE YEARS AGO: "Wel-
come Back'' —John Sebastian
(WB/Reprise)

NUMBER ONE COUNTRY: 'Together
Again” — Emmylou Harris (WB/Re-
prise)

NUMBER ONE LP: "Presence” — Led
Zeppelin (Swan Song)
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CBS ''Dukes'' It Out But Loses To ABC

Giving “Dallas” another holiday, CBS werit to its time-tested double “Dukes Of Hazzard"
strategy, capturing the top two places in the Nielsen standings for the week ending April 26 with
the “Dukes” and the next three siots as well. But It wasn't sufficient to take the overall prize for the
week, as ABC claimed the top spot by a tenth of an average rating point. Ratings levels were at a
low ebb during the week as the proportion of rerun programming increases, so ABC won with a
weak 16.8, CBS had a 16.7, and NBC a 14.2 score. CBS could be cheered, however, by the
performance of three new series, “‘Private Benjamin' at 4th, “Nurse" at 8th, and “The Two Of
Us" at 11th. The top 20 stacked up in the following fashion:

3 1 Dukes Of Hazzard (CBS) 11 11 The Two Of Us (CBS)
— 2 Dukes Of Hazzard Part Il (CBS) 4 12 60 Minutes (CBS)

2 3 M°A*S°H (CBS) — 13 Barney Milller (ABC)

6 4 Private Benjamin (CBS) 15 14 Alice (CBS)

19 5§ The Jeffersons (CBS) 8 15 House Calis (CBS)

5 6 Three's Company (ABC) - 16 Real People (NBC)

7 7 Diff'rent Strokes (NBC) 12 17 Magnum, P.l. (CBS)

— 8 Nurse (CBS) — 18 Trapper John, MD (CBS)
10 9 Too Close For Comfort (ABC) — 19 20/20 (ABC)

13 10 Facts Of Lite (NBC) 16 20 Love Boat (ABC)

‘‘Dallas’’ Dominates Season Ratings

Though each network has its own favored date for marking the end of the 1280-81 season,
for ail intents and purposes it’s over. CBS was a clear winner among the networks, and dominated
the top 10 programs for the season in the first set of statistics. “Dallas’ enjoyed one of the most
successful seasons in TV history, with an average 33.4 rating and 55 share, comparable to “All in
The Family” 's 1971-72 score of 34.0 and 54, and not far behind the record holder, "‘Beverly
Hiilbillies,” which scored a 39.1 rating and 58 share in 1963-64.

Following “Dallas" in the top 10 among shows that lasted the duration were 2)*60 Minutes”
(CBS) 3) “‘Dukes Of Hazzard" (CBS) 4) “M*A*S*H" (CBS) 5) “"Love Boat" (ABC) 6) “'The Jeffer-
sons" (CBS) 7) "“Alice” (CBS) 8) “Three's Company" (ABC) 9) "*House Calls" (CBS), and 10)
“One Day At A Time’ (CBS). Top new show in this category was CBS's “Magnum, P.1." (17th for
the season).

Satellite Nights Live On The Way

The FCC iast week voted to accept an application by Satellite Teievision Corp. to gain in-
terim permission to start direct satellite-to-home TV service. The Commission termed the move as
“in the public interest,”” and is fashioning temporary rules for the system pending permanent
standards to be set at the 1983 World Administrative Radio Conference (WARC). And the video
media battle becomes more complex

Music On TV

The Kingbees and Rufus are on “American Bandstand" May 2 . . . Bill Cosby cohosts the
May 1 edition of “Solid Gold,” with Dr. Hook, Crystal Gayle, Bobby Golidsboro, B.B. King,
Manhattan Transter, and video featuring Paul McCartney and guests' “Rockestra” from the
Kampuchea concerts . . . Home Box Office is moving into syndication of its music specials, with
the first sale a Diana Ross special . . . The forthcoming “Portrait Of A Legend” syndicated series
has set an episode with the elusive Brian Wilson of the Beach Boys, in a rare interview.

VIDEOSCOPE

PARAMOUNT SETS 8 PIX FOR LASER VIDEODISC: Paramount Pictures Home Video will
release elght titles on its optical laser videodisc format over the next three months. The
films, prices for which have not yet been set, Include ‘‘Ordinary Peopie,’’ *‘Airplane,’’
‘‘Star Trek — The Movie,’’ ‘‘The Warriors,’’ ‘‘Saturday Night Fever,' ‘‘Grease,’’ *‘Up In
Smoke,"’ and ‘‘Chariotte’s Web."' . . . SUPERSCOPE ENTERS VIDEO ARENA: Chatsworth,
CA-based Superscope has announced it will introduce Its first video product, an optical
videodisc player, after midyear ... NOSTALGIA MERCHANT PUTS UP DUKES: The
Nostalgia Merchant has acquired a pair of John Wayne topliners, ‘‘The Quiet Man’’ and
‘‘Sands Of Iwo Jima,’’ for release via videocassette in June. The films, both of which were
nominated for multiple Academy Awards with director John Ford coppling a record-setting
fourth Oscar for ‘‘The Quiet Man,’’ bring the firm’s John Wayne catalog up to 18
titles . . . AGENCY STUDY CLAIMS CONSUMERS COOL TO NEW VIDEQ: According to a
U.S. consumer survey conducted iast November/December by New York-based ad agency
Benton & Bowles, videocassettes will show slower growth In the near future, as 51 percent
of those surveyed reported they are waiting for the price to come down. Similarly, 57 per-
cent of those who had not yet subscribed to pay cable services reported high prices as the
major obstacle. Only 20 percent cited program disinterest. In addition, respondents claim-
ed little interest in particlpatory TV with only 10 percent wanting to use their TV sets to
shop at home, only 16 percent wllling to respond to questions, and only 18 percent in-
terested In using their TV to make reservations. Security hookups and shopping Informa-
tion (two-way services of a more passive nature) met with greater consumer interest.

¢




THE DUDE HAS SOMETHING FOR YOUR RADIO STATION...

“Al NO CORRIDA”

(1-No-Ko-ree-da)

QUINCY JONES e Dude”

Stations everywhere have added “A1 NO CORRIDA? the first single
from QUINCY JONES’ blockbuster album TH E DUDE sp 372

VOV
NEW &,ACTIVE

QUINCY JONES “Al No Cormida” (A&rM) 92/22
Moves: Up 48, Same 24, Down 0, Adds 22 including WIFI, KVIL, WCKX,

WZUU, KFRC, KEZR, KOPA, KHFI, Y103, WLOL-FM, WOW, FM102, KZZP,
WFBG, WROV.

; ]
&m Produced By Quincy lones for Quingy Jones Pmdut’(hmo ON A& M RECO R DS & TA PES

© 1981 As M Recoris, Ing Al Riwhis Rewrvesd
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COX IN THE TUB — What was that? Just KROY/Sacramento morning man
Tony Cox broadcasting liva from a local hot tub establishment while
dining on a catered champagne breakfast

it

NIIS MY PHOTOGLO — 20th Century-Fox's Jim Photoglo psid & recent
visit to KIIS/Los Angelas promoting his new album. Pictured (I-r)) MD Dan
Lemos, station Promotion Director Meridith May, and Jim Photoglo.

Hit Us With
Your Best Shot

R&R wants you . . . to send
us your station’s pictures. Any format,
any size market, whether you're a reporter
or not, we're here to give your station's
promotions, contests, activities, and staff changes
the kind of widespread exposure only the industry's
most-read publication can provide. Send
photos (preferably black & white) to
the editor of your format, or to
Ken Bames, Radio & Records,
1930 Century Park West, Los Angeles, CA 90067

BRAD
MESSER

Working For The Wimp

Radio in such a revolving-door business that many, perhaps most, of the nation’s broadoast stationa would be
humilisted il tumover rates were o be published. Maybe it would be o real service i the figures werr  avail
able 10 everyone

It can be ansunied that wrmover in many cases is a sign that the radlo “farm system” is perdorming its functon,
churning out a steady supply of value-added talent 10 move W the next-larger market. thus making room for those
in the smallest entry-level towns o progresas a notch higher.

It muy also be umsumed that people moving from job t job are as much escaping from something as moving
wward something: that is, 2 person who quits u station may feel u strong pull toward the new job but also & puowerful

L

push from the old one. Escape

Why do people quit? One little slice of the overall anawer can be found in the behind-his-back nicknames
people give the GM und PD. | have worked for general nianagers known smong the staff an The Madman, The Wimp,
Mister Crary, Numb Nuts (sorry, but that was his name!), Skit-0, and Mister Cool. Theae were six different men
in five markets, and those who huve worked for them will know immediately who | ami talking sbout.

Why do genersl managers get nicknames like that? ‘They're not just drawn from hats and stuck on haphazardl
The GMs have o earn them, und the nicknames must be appropriste or staffers wouldn't use them. 1've also worked
for Smiley. The Hayseed, Nixon, and The Hound. In twenty-one years of radio | think the majority of the nicknames
that staffs have pinned on GMs have been negative. and in my own moves from wwn  dy to metropolis |'ve
been escaping as much as looking for advancement. Encaping I'he Winip and those others. |'ve daydreamed o wish that
GM's and PD)'s hud to have their composite turnover rates placed right after their names, so they would be known
immediately by their repulsion rates. Certainly radio stations vary from several hundred percent annuslly 1w single-digi
twrnover, and acroas their careers GM's and PD's sccrue individual turnover-of-staff statistics.

The underlying point of all thia is that when people have found a good employer they have no reason to jump to a new
job, and when they've stumbled unluckily into a pit of a place there's hardly anything that will keep them there. A good
job is one that offers advancement without having to change towns, professional fulfillment without having w fight
someone with s negative secret nickname, and friendly, competent fellow staffers.

It would delight me if you would drop me u postcard or letter revealing your boss's secret staff nickname, negative
or positive, and how he or she got it. | promise anonymity, Scout's Honor. '

CALENDAR
Highest Evening Tide Of '81

MONDAY, MAY 4: You coust people better put the picnic busket a few feet farther from the water this
evening. because the tide charts indicate the highest PM tide of the year.

The first hospital by and for women opened 126 years ago, on the land that now is occupied by the Waldorf
Astoria Hotel in New York City. When Women's Hoepital began in 1855, it was staffed by the first physician known
to have specialized in femule medical disorders, J. Merriam Simms.

The Kent State antiwar demonstrations at which four students were shot dead by National Guardsmen was eleven
years ago today.

Audrey Hepburn is 52. Roberts Peterw is 51. Tammy Wynette is 39.

America’s First Space Flight

TUESDAY, MAY 5: Way back at the beginning of the Space Race, Uncle Sam wan looking bad because
our rockets kept blowing up or going crooked, while theirs fyou know whose) seemed always to work (they didn't tell us
about the ones that didn't). Comrade Yuri Gagarin had been around Earth several times, three weeks before
Uncle Sam tried his first manned suborbital mission twenty years ago todsy. Alan Shepard’s rocket worked adequately.
and he pulled off America’s premier space mission on this date in 1961

One year ugo today. Castro ignored an offer by Carter to airlift Cuban refugees here . . . and the small boat exodus
continued.

Also one yeuar ago, the British commundos stormed Iran's emhassy in London in the succesaful rescue of 19
hostages. Some Americans wondered why we couldn't pull something similar to retrieve our people, still held in Lran.

Last Paying Dirigible Passengers
WEDNESDAY, MAY 6: About forty-five years ago the way to travel wus by dirigible, and the German
Zeppelins were dominant. In 1936 the "Hindenburg” made ten round trips across the Atlantic and carried over & thousand
paying passengers. In 1937 on this date the aimship exploded while attempting to land, killing 35 of the 97 uboard
People lost their hots for dirigibles, and Germany couldn’t get the U.S. to supply non-explosive helium for its airsitipa.
80 the world's last paying dirigible passengers were those aboard the "Hindenburg.”
Orson Welles is 66. Willie Mays is 50.

Their Moms Were Real Proud

THURSDAY, MAY 7. Today in 1914 a number of U.S. Congressmen introduced s proposed national
Mothers” Day holiday. setting aside the second Sunday cach May to honor them all. When the time came to vote. there
wasn't a single "no.” The woman who hud spent many years campaigming for Mothers' Day. Anna Jarvis. was quite
plessed for several years, until the commercialization became 100 much. She became  rechise and wished she'd never started
Mothers’ Day. which falls on May 10 this year.

Today's the 36th anniversary of the end of World War Two.
Johnny Unitas is 48. Terena Brewer is 50.

Father Of Alfred E. Neuman

FRIDAY, MAY 8: Twenty-five years ago the Mad magazine people decided they needed someone to run as »
Presidential candidate, to liven up the campaign, so they placed an ad for u commercial artist who oould create
someone apecial. Norman Mingo gut the job, and created the freckle-faced big-eared Alfred E. Neuman, who has
been on every Mad cover except one since 1956 asking "What, Me Worry?” Mr Mingo died u year ugo today. but
Alfred’s still with us, still blissfully unworried.

The first Ducron polyester men's miit was put on the American market thirty years ago today in 1951
Don Ricklen is 5. Peter Benchley and Rick Nelson are 41, Toni Tennille is 38. Melinna Gilbert in 17,

THIS WEEK NEXT WEEK
BILL MURRAY JOE WALSH

Call Ralph August (213) 392-8611
2623 Main Street Santa Monica. CA 90405




PolyGram Presents

KOOL & THE GANG!
«JONES VS. JONES”

&N\ The Follow Up Smash Single
alo “Celebration”

‘ -

Thank You Radlo For Bellevmg

c@ Produced By Eumir Deodato In Association With Kool & The Gang
DQJL PonGram Records
DDA =t e [Saed il s | T OERELSSIEE RS RS B T e Taesesnigadetiecidao s
) ©) 1981 Polygram R a8, Inc
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LISTENERS AND ADVERTISERS WIN

Radio Helps Beat Inflation

Nothing can beat the immediacy of radio
for picking up and reflecting the mood of the
public. The fight against inflation is a good
example of how radio stations all over the
country are gearing promotions towards
saving their listeners and advertisers
money.

The idea is not really new, but there seems to be a
renewed emphasis in this direction. Public opinion polls
point out that inflation is perceived as our biggest
enemy, and President Reagan has mounted a full-scale
attack on the economic situation.

I talked with several stations to find out what they
are doing to aid their local economic problems, and
those of the audience and in some cases the advertisers.
I found some unique and worthwhile ideas.

LS R R
B104(WBSB)/Baltimore

PD Jan Jeffries described the mechanics of the B104
credit card promotion in much detail, for those of you
wishing to try something similar in your market.

“We handed out 500,000 cards using the Sunday
newspaper supplement section, and have since handed
out an additional 10,000 or so at public appearances. The
rest have been distributed free at B104 and at par-
ticipating sponsors,”Jan said.

“When a card is handed out,” he explained, “it is at-
tached to an ‘activator card,” which is filled out and
returned to the station.”’ On the activator card, the usual
questions of name, address, phone are asked, but the
listener must fill in the serial number from the back of
the card, ‘‘and once each daypart we pull out one of
these activator cards and read out the serial number.
Verification is done with the serial number on the card
matched against the activator card,” Jan continued.

Jan told me the station has now received more than
150,000 of the activator cards in return mail. The promo-
tion calls for $60,000 in cash and prizes to be awarded,
and with the early response from audience and adver-
tisers alike the station plans to run with this promotion
for a long time.

Prizes include trips to Disneyland, 35mm cameras,
videotape units, concert tickets for a year, free rent for a
year, home furnishings, and cash.

Anytime you give prizes away, it helps out the
listeners, but in this case they are being helped out even
more with discounts available at over 40 area retail
outlets. This also aids the advertisers by drawing extra
traffic into their stores.

Jan added, ““This has all been backed up by a pretty
liberal TV campaign too. The specials change quite
often. so it keeps the listeners’ interest in the contest
high. One important thing to keep in mind in setting up
a promotion of this type is constant communication
between the programming and sales department.

WLS-AM-FM/Chicago

PD John Gehron told me of the continuing success of
the “WLS Fantastic Plastic Card,” with over 2 million
reportedly in circulation now. This is a staggering
number of tards, but then again this promotion has been
running for over a year now.

How can you continue a promotion for that long?
“Easily,” replied John, ‘“When you consider the
economy has continued to slide instead of improving.
Not only do we offer big prizes, (like an $80,000 house)
for listeners that hear their numbers called out, but the
discounts offered through the sponsors are pretty nice
too.”’

An example of these discounts include: free movies,
discounts on tuxes for proms, two-for-one specials, and,
Gehron added, ‘‘We have even used the cards for $1 off
on Styx and Bruce Springsteen LP’s, in conjunction
with their concert appearances in Chicago.”

According to Gehron, ‘“The specials change almost
daily. This is not only a promotion to save listeners
money, it is a promotion that more than ever makes win-
ning a big prize plausible to the skeptical listener and
creates extra traffic for our advertisers.”

97DJ(WBDJ)/Brazil-Terre Haute, IN

In an effort to help its advertisers, 97DJ is not just
offering discount packages, but rebates too. According
to owner Richard Kaufman, “Anybody can offer dis-
counts. We do that too, but I don’t know anyone who has
a rebate plan going for sponsors.”

Here is how the rebate plan works: Rebates run
from 12-16% and are not applicable to other special
packages or promotional deals. There is a $100
minimum to qualify.

® $100-$500 purchase, 12% rebate
® $501-$1000 purchase, 14% rebate
@ $1001 or more, 16% rebate

97DJ advertisers are allowed to deduct the rebate
immediately, or receive a check from the station after
the spots have run and full payment has been made.
‘‘Many sponsors like the idea of getting a check back in
the mail,” reports Richard.

He also points out another first. *‘I think this is one
of the few stations in the country, and the only one in this
area, where you can charge your commercials on Visa
or Mastercard.” These moves are seen as ways to
stimulate the local economy for advertisers feeling the
pinch a bit more than usual.

In addition to the above programs, 97DJ is also han-
ding out freebies to listeners with a station credit card
shaped like a small record. As in similar promotions,
serial numbers are aired, and the listener must contact
the station within a time limit.

FM97(WLAN)/Lancaster, PA

The credit card promotion has really swept the
country. FM97 PD Mel Edwards explained his promo-
tion to me, and while it is similar to others, it has a few
interesting twists.

“We are giving away $35,000 in cash and prizes
with the use of our ‘FM97 Funtastic Card’ in the usual
manner. The difference is we are adding steps to the
promotion in phases. Phase two is what we call ‘blast.’ A
sponsor location is announced on the air, and the
listeners are told the first 97 people to arrive and show
their cards will receive a prize.”

Make sure, by the way, that if you decide to do
something like this, that you c¢aution the audience not to
race to the announced locatipp, but to get there safely. If
an accident were to occur as a result of your announce-
ment, your station could be held responsible!

In the third phase, according to Mel, “FM97 will
soon start announcing discounts at our sponsors in the
cities of Lancaster, Harrisburg, York, Reading, and
Lebanon. Once this end is added to the promotion, it will
further enhance the items like cash, diamond rings,
mobile homes, and motorcycles given away so far.”

WKIX/Raleigh
Joe Wade Formicola, PD of WKIX, did something

that achieves the same effects of the credit cards, but

gathers lots of listeners together for an event called the
“WKIX 50% Off Fair.”

““The biggest problem I had to monitor was making
sure that all of the items on sale were indeed 50% off of
the retail price. I couldn’t have done it without the help
of our Regional Sales Manager Rich Reim,” Joe ex-
plained.

This is the second year WKIX has staged this event,
and the crowd swelled to over 25,000 on a Sunday be-
tween the hours of 10am and 6pm. That’s a lot of people
in eight hours!

Joe added, “WKIX rented .the Civic Center
Auditorium and handled the whole setup and take-down
of the event, from booth space to insurance for the par-
ticipants. We charged $1 admission to cover these costs.
I felt like a traffic director telling people where to set up
and load equipment.’

What kind of sponsors got involved? According to
Joe there were sellers of stereos, video equipment,
plants, furniture, jogging and sporting goods, ap-
pliances, paints, musical instruments, and more
represented. “We even had a drawing for a person to
have the right to purchase a fully-loaded car at 50% off
the sticker price."

One of the other things that made the event such a
success and drove home the inflation fighting angle of
the promotion was ““the amount of pre-promotion we
gave it and plugs given the event by TV and the
newspapers. We took full advantage of the whole thing
and broadcast live during the 50% Off Fair,” Joe said.

Joe added proudly, “This year was such a success
that already more than half of the sponsors par-
ticipating this year have inked a deal for next year’s
WKIX 50% Off Fair.”

Any Other Inflation Fighting Ideas?

Before attempting promotions like these, sit down
and plan things out very carefully, as these are full-scale
events involving many of your station’s sponsors. If well
executed, they can be invaluable in terms of revenue,
sponsors loyalty, and positive impressions with your
audience.

If there are any other ideas of this type floating
around that run along these lines and have yet to sur-
face, please let me know about them. I will pass them on
at a future date in this column.
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COUNTRY’S HOTFEST RECORD
HAS BECOME A CHR SMASH!
¢ WOLF 40-32 WHBQ 13-12 WISM 24-20

WFIL deb 30 WKRZ-FM 25-24 92Q 18-14 WNCI29-28 WCGQ 2522
WCAO on WHYN 2620 WOKI 32-30 WOHO 23-21 WISE 35-31
F105 add 14Q add 30 WRJZ 2624 KIOY 7-6 WANS-FM 25-23
KVIL add WKEE 37-35 WNOX 20-18 KJRB deb 32 FM99 17-16
79320-18 KSTAR 28-25 WKIX 14-13 KCPX 9-7 KQIZ-FM 18-15
94Q 18-16 KHF] deb 28 WSEZ add KENO 28-27 KPUR 19-13
WHB 14-13 WTIX deb 34 WGH 18-13 KKXX add KKXL add
WIP on KEEL 34-29 KJ100 add WJBQ 35-28 KELO 22:20
KXOK 23-19 WERC 17-13 WVLK add WACZ 25-22 KKRC add
KSLQ 2218 WSGN 15-12 WLOL-FM 31-20 WLAM add KKLS deb 9
WZ2ZP add G100 30-27 KOFM 30-26 WIGY add WEAQ 14-11

| WZUU 2523 WAAY 10-6 WHEB 11-10 KCBN 25-19
WOKY deb 21 BJ105 36-33 13FEA 2624 KATI 35-31
KEZR 25-19 FM100 18-17 14WK 23-20 KBOZ 15-12
KJR add WFBR deb 30 o WHHY 16-14 KYYA 15-13

| KPLZ2524 KRAV 17-13 R&R Pop/Adult 95SGF 2622 KRLC 2521

KEYN-FM deb 28 WFOX 22-19

G. SHEPPAR D
“I LOVED 'EM EVERY ONE”

Produced by Buddy Killen for Tree Productions

Distributed by Warner Bros. Records

G‘ll”

JESSE’'S HAVING HIS “SAY”
AT STATIONS EVERYWHERE:

WHYN G100 WAKX

WKEE WAAY WISM
\ WFIL WZUU WICC WBBQ WNAM WHEB KKRC
. WIFI KIIS-FM KSET-FM FM100 WOHO WEBG WSPT
' WROR KIQQ KINT KX104 WDJX 14WK WTRU
. JB105 KEZR KHFI 92Q KERN 95XIL KENI
. CFTR KYYX KBFM WRJZ KIOY WHHY KSLY
\ CKGM KPLZ KEEL WCSC KTAC 95SGF KCBN
KVIL WOLF KLAZ WGH KCPX WFOX KDZA
. KRBE WHEFM WJDX WQRK KHYT WFLB KATI
L 94Q WFLY KXX106 KJ100 KTKT FM99 KQDI
. Q105 WKRZ-FM  WERC WVLK WTSN KPUR KBOZ
i one G5 POP/ADULT BREAKER RVOL i

o USAEXYSWHAT"
JESSE WINCHESTER

Produced by Willie Mitchell On Bearsville Records

7 \ 1

Manufsctured and Distributed by Warner Bros. Records
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KYYX/Seattle has just “launched" its largest pro-
‘ motion to date, giving away $22,000 worth of sailboats.
That's one a day for 50 days. Each boat is 11ft. long and
can hold two adults. Mechanics of the contest are
easy . . . listeners fill out entry blanks at retail outlets,
listen for their names, and call in within 30 minutes to
claim prizes.

John E. Douglas, PD of WNOX/Knoxville, reports
that the station’s recent 22-mile St. Jude Walkathon
broke last year’s record. This year $109,000 was raised
for research at the Memphis hospital.

KGHO/Hoquiam, WA is running the ‘'Secret
Sound'’ contest with some rather impressive results.
PD Jim Alan reports that Ma Bell has asked the station
not to run the contest during certain ‘‘peak hours"”
because of the huge response.

KZFM/Corpus Christi is running the familiar
‘‘Record Cash Giveaway'' with $1000 as the
prize . . . but if the listener has a KZFM Supercard, |
then the winning amount is doubled to $2000. PD John ‘
Steel reports the station is flooded with requests for the

card.

WBCY/Charlotte is broadcasting live every Sun-
day from Carowinds, a theme park on the North ‘
Carolina/South Carolina border. Sister station WBT
has been doing this for years, but now with the studio
renovations made for stereo, this allows WBCY to get '
out and work out of those permanent studios too. i

WLS-FM has started a new show called ‘‘Beat Of

i Chicago,” which features local talent and local record [
promoters tatking about the music industry in Chicago. [

| News of the industry outside of Chicago is also covered,

plus an in-depth rundown of upcoming events.

WNAM:

JAY TYLAR U JEANNIE
sALUTS
WISCONSIN
HOMR OF

BEE-POOP

WNAM SALUTES BEE-POOP — Wisconsin is the “Honey Capital” and
WNAM/Appleton-Oshkosh MD Jay Tyler presented Governor Lee Dreyfus
with a T-shirt bearing the phrase “Bee-Poop,” which the governor’s wife
coined. Technically, for those that care, honey is actually “Bee-Barf.*’

KFRC MOVES TO LAS VEGAS? — Woell, for one night KFRC/San Francisco
took advantage of the glitter and lights of Las Vegas, the site of its annual
client party. The station chartered a 747 and flew 350 advertisers for a
night of fun and entertainment at Caesar’s Palace. Pictured (I-r) are KFRC
VP/GM Pat Norman and Mac Davis, who performed at the party.

SHERWOOD, HENNES
& ASSOC. INC.
BROADCAST CONSULTANTS

Specialists in Country and all music formats

3125 MAPLE LEAF DR.

GLENVIEW, ILL 60025
(312) 439-1230

BURT SHERWOOD BILL HENNES

Driscoll Named Brandon
Communications Group PD

Mark Driscoll has been named Group Program
Director for the Rochester, NY-based Brandon
Communications firm. Driscoll, a veteran radio
programmer whose career includes stints as PD for
96X/Miami and KIOY/Fresno, will be based in San
Luis Obispo, CA, where he will supervise Brandon
outlets KKAL (a Country AM) and KZOZ (an AOR-
formatted FM soon to become CHR-formatted Z93)
Driscoll will also maintain programming respon-
sibilities for Brandon's KERN and KMGN-FM
(Magic 98)/Bakersfield, CA as well as KKQV/Wich-
ita Falls, TX.

Commenting upon his new position, Driscoll
told R&R, *'It's fantastic, just fantastic. I'm so hap-
py I didn't have to leave California."

Continued from Page 3

which aired in January, 1981. Underwood maintains
that not only did she fail to print the item, but that
she didn't know Cohen at the time the incident
reportedly took place.

When contacted by R&R, Rose said, “‘I have not
seen anything other than what has been in the
newspaper. The lady called a press conference and
gave her side of the story and that’s all I know. You
can't comment on a lawsuit you haven’t seen.

“My feeling is I didn’t name her,” Rose con-
tinued. “He (Demaris) came on my show and told
the story that's in his book. The way he told it was
the way he had it in the book. I heard Fratianno say
the same thing on ‘60 Minutes.’ That's all I know
about it.” KMPC officials were unavailable for
comment at presstime.
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Hammond Sets Label
With CBS

Longtime producer/A&R man John Hammond
will head a new label distributed by CBS, the com-
pany for which he has worked for many years.
While with Columbia Hammond was instrumental
in launching the careers of Bob Dylan, Bruce Spr-
ingsteen, and Aretha Franklin, among others.

Hammond's new company is called Hammond
Music Enterprises, and he will serve as Chair-
man/CEQ as well as head o<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>