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Solar Signs
Wlth E/A

Solar Records has signed a
manufacturing and distribution
deal with Elektra/Asylum Rec-
ords. The agreement, described
as “‘one of the largest’ in record
business history (although no
specific figures were available),
calls for initial E/A-distributed
Solar product during the next 60
days, with about 12 albums and 25
singles due annually from artists
including Shalamar, the
Whispers, Dynasty, Lakeside,
Carrie Lucas, Klymaxx, Midnight
Star, Juanita G. Hines, and
Vaughn West. Solar was founded
as Soul Train Records in the
mid-70’s, distributed by RCA, as it
has been up until the present
agreement; the name was chang-
ed to Solar in 1978 when President
Dick Griffey became sole owner.

E/A Chairman Joe Smith called
the association with Solar ‘‘one of
the most important and exciting
events in the long history of Elek-
tra/Asylum . . . We are aligning
ourselves with an incredibly

Dick Grlf_'fey, Joe Smith
dynamic company. Their consis-
tent and powerful penetration of
both the R&B and pop markets
has been one of the true success
stories in our industry during the
last few years. The distribution of
Solar, coupled with E/A’s own
special markets roster and staff,
places Elektra/Asylum in the
forefront of the black music
business.”

Griffey stated, “Naturally, any
move of this magnitude is a major
SOLAR/See Page 26

EEO, TRAFFICKING ALLEGATIONS
San Juan Racing Sale
Opposed By NBMC

The National Black Media
Coalition (NBMC) and five local
groups this week (5-11) filed a
petition to deny San Juan Racing’s

Foreman To

Consult ABC
Networks

Dick Foreman

Dick Foreman, former VP/
Programming for the ABC Radio
Networks, will consult the four
networks on all areas of program-
ming. Foreman resigned from
ABC in January (R&R 1-16) to
form his Richgrd A. Foreman
Assoclates consultation firm.
Under the terms of the agree-
ment, he will oversee program-
ming quality control and develop
new ‘forms of programming for
the networks, reporting directly
to ABC Radio Networks Presl-
dent Ed Mcl.aughlin,

FOREMAN/See Page 26

proposed $66 million sale of eight
radio stations to Guif United,
which intends to spin off WKTU &
WJIT/New York and WYSP/Phil-
adelphia for $32 million as soon as
it acquires them, plus WUST/
Washington to a minority buyer.

NBMC charges that San Juan’s
EEO record “is or is nearly the
worst in broadcasting” and that
Gulf United’s EEO record is only
“marginal.” Further, the coali-
tion alleges that SJR stations do
very little nonentertainment pro-
gramming and relegate public af-
fairs to “graveyard’ hours.

In a unique allegation, NBMC
charges that by failing to include
KNUS/Dallas in the sale package,
SJR is engaging in trafficking.
The coalition maintains that since
KNUS is the only property SJR
has owned less than three years, it
is clearly holding onto it only to
reap a large profit when three
years has passed. Normally, traf-
ficking charges are lodged only
when an owner seeks to sell before
the three-year period expires.

SJR’'s attorney, Arthur
Stambler of the Washington law
firm Lovett, Ford, lennessey,
Stambler & Seibert, told R&R SJR
believes ‘it has operated its sta-
tions In the public interest with
due regard for the needs and
desires of its listening audiences
and will continue to do so and will
be upheld and vindicated by’ the
Commission upon Its review of the
full, accurate, and fair record.”

COMPETITORS UPSET

MAY 15, 1984

WLUP In $150,000
Petty Ticket Giveaway

In one of the most elaborate con-
cert promotions in radio history,
WLUP/Chicago purchased all the
tickets for Tom Petty & The
Heartbreakers® only Chicago per-
forrmance, at a cost of about
$150,000. The station will give the
tickets to listeners through a
variety of carefully-supervised ar-
rangements, including on-air be-
quests and giveaways at various
locations.

WLUP PD Max Floyd explained
to R&R, “We felt we needed a
commitment now that the book is
out.” (WLUP fell behind AOR
competitor WMET and AOR-
leaning CHR station WLS-FM in
the winter Arbitron results.) “It’s
a big war here as to who is going
to emerge on top. We felt, ‘Let’s

make a statement.” Plus, I think a
free concert at this point, with the
economy the way it is, is a positive
thing”'

As far as ensuring that tickets
go to fans, Floyd asserted, “We're
very concerned that the diehard
Petty fans get tickets. We'll police
it as best we can.”” However, he
admitted that WLUP could do
nothing about ticket winners
reselling their prizes. Should other
stations try to collect tickets to
give away, Floyd feels “that’s
fine. There’'ll be a big ‘Loop
stamped on them, so if t.hey want
to give them away p
WMET Pulls Petty Albums

The strongest reaction to the
WLUP promotion came from
WLUP/See Page 26

NEW LP ON RSO FOR FALL

breach of contract, and extortion.

.

AARON APPOINTED GM

Bee Gees, Stigwood Back In Harmony

]

Lawsuits totalling over half a million dollars have been discon
tinued by the Bee Gees, Robert Stigwood and his companies, and
Polydor International, with “all disputes and misunderstandings”
resolved. The group had charged Stigwood and companies with fraud
and conflict of interest, while Stigwood had countersued for libel

However, as a result of the out-of-court agreement, both parties
are “delighted to continue their immensely successful long-term
association,” with a new Bee Gees album scheduled for worldwide
release on RSO Records in the late fall. Further emphasizing the con-
ciliatory tone of the settlement, the Bee Gees have '‘unreservedly
withdrawn all allegations” against Stigwood, his companies, and
Polydor International, and moreover ‘‘deeply regret the distress
caused by allegations made ostensibly in their name."” Pictured com
memorating the new agreement are (l-r) Bee Gees Robin and |
Maunce Glbb Robert Stigwood, and Barry Gibb.

WIFE Goes News/Talk

Longtime rocker WIFE/Indian-
apolis went News/Talk Monday
(5-11) under new owner Com-
municom Broadcasting Partners
and newly-appolnted General
Manager Paul Aaron, most
recently President/GM of WWWE
& WDOK /Cleveland.

Communicom Chairman/CEO

Kenneth Palmer commented to
‘R&R,

“I'm really delighted we
were able to get Paul, who is so
very good and enthusiastic about
this format and the station itself.

There are four full-time AM sta-
tions in the market and 9 FM sta-
tions, and everybody's playing
music. The one thing that seemed
to be totally lacking was a good
News/Talk/Information/Sports
station.” Palmer added that the
present staff will be retained and
augmented to fill the needs of the
new format, and that Norm
Woodruff, who has consulted
KIRO/Seattle, WBBM/Chicago,
and KCBS/San Francisco, among

WIFE/See Page 26
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Cramer To ProgramWMAQ *"> Y KSFXED

Ted Cramer has been
named Program Director
at WMAQ/Chicago, com-
ing from his previous post
as PD for WTVN/Co-
lumbus, OH. The move
reunites Cramer with
Dave Martin, who took i{:‘;
the WMAQ General ;%
Manager post two weeks 0
ago (R&R 5-1). Cramer 2.
and Martin formerly held \ b
the PD and GM positions,
respectively, at WDAF/
Kansas City. Ted Cramer

“Obviously, it’s a tremendous opportunity,”’
Cramer told R&R. I worked with Dave when
WDAF went to number one in Kansas City and it’s
great to be associated with him again. I'm very ex-
cited about the move and I'm looking forward to
working with all the people at NBC (WMAQ'’s
owners). I certainly am sorry to be leaving the Taft
organization; I've spent five of the happiest years of
my radio career at Taft.”

Martin commented, ‘“I’m elated. I'm extremely
pleased to be reunited with Ted. He was the best
man for the job among a lot of outstanding can-
didates and I can’t say enough good things about the
guy. Taft Broadcasting’s loss is our gain. This is a
great opportunity for Ted, this is a wonderful
market, and we think that he’ll just do great here.”

Connolly Takes Over
WDAF GM Position

Thomas Connolly has been elevated to General
Manager at Taft-owned WDAF/Kansas City. Most
recently, Connolly served as General Sales
Manager for WKRC/Cincinnati (likewise Taft-
owned), having begun his radio career as a
salesman there in 1974. Prior to joining WKRC, Con-
nolly was an account exec with Xerox, and Merrill,
Lynch, Pierce, Fenner & Smith.

“I'm very happy,” Connolly told R&R. “Not on-
ly is it my first General Manager’s job, but the key
thing for me is that Taft has enough confidence in
me to give me one of their top-notch stations. WDAF
is doing extremely well and I have absolutely no in-
tention of changing it in any way."”

Landecker To Leave
Chicago For Toronto

After nine and a half years on the air at
WLS/Chicago, John Landecker has resigned to join
CFTR/Toronto later this summer. Landecker, who
recently moved into PM drive at WLS after nine
years in the early evening shift, will become
CFTR’s AM drive personality.

Landecker commented on his move, “I see this
as the first real progress I've made in my radio
career in about 10 years. This one move breaks
away all the stereotypes of being considered a night
jock and offers me unlimited potential for progress
in the area of creativity. I've always wanted to do
mornings, and CFTR’s format will allow me the
creative flexibility that I think will make for some
very entertaining radio. CFTR is a great radio sta-
tion and I am very pleased with the way everything

has worked out.”
LANDECKER/See Page 26

NAB, Arbitron Disagree
On Ethnic Study

The controversy over measuring Black radio
listeners heated up this week, as the NAB’s Com-
mittee on Local Television and Radio Measurement
(Coltram) expressed unhappiness over the way Ar-
bitron tested an “improved’’ ethnic retrieval techni-
que that could become an alternative to Arbitron's
controversial DST (Differential Survey Treatment)
method. The NAB'’s Larry Patrick issued a state-
ment to R&R which read: “The study (of improved
telephone retrieval procedures) did not fully meet
the specifications for a standard measurement pro-
cedure. Most serious is that the response rate
achieved by Arbitron was 54 %, while each member
of Coltram required Arbitron to achieve a 70%
level.”’ However, Arbitron Radio VP/GM Mike
Membrado told R&R, ‘“‘Our research people say
they told Coltram we would achieve a 60 % response

rate, not 70%." NAB/See Page 16

Jim Smith Appointed
WBBM-FM PD

Jim Smith, PD at
KSFX/San Francisco,
has resigned that position
to take the programming
reins at WBBM-FM/Chi-
cago. The move marks a
return to WBBM-FM for
Smith, who was Music
Director at the station
from 1970-73. Pat Evans,
who joined. KSFX six
weeks ago in a research
capacity after working at
KYA/San Francisco and
WDRQ/Detroit, has been
named to succeed Smith.

WBBM-FM GM Brian Pussilano commented to
R&R, ‘‘Jim brings a wealth of experience and suc-
cess to his new position. His winning track record,
knowledge of music, and the reputation he enjoys
provide WBBM-FM with the kind of professional
who will help make the station a winner.”

Smith told R&R, ‘“An incorrect assumption for
anyone to make about my leaving KSFX would be
because the station is for sale. That is not the reason
I'm leaving. I love Chicago, having spent most of
my professional career there, and the opportunity
to return and program WBBM-FM was something I

couldn’t resist.” SMITH/See Page 16

J.J. Jeffries Named
PD At WBMX

J.J. Jeffries, PD at KSOL/San Francisco, has
been appointed to fill the Program Director’s posi-
tion at WBMX/Chicago, vacant since Jack Patter-
son’s departure four weeks ago (R&R 4-24). Jef-
fries, a 10-year radio veteran, was at
WJMO/Cleveland before joining KSOL.

Kernie Anderson, who recently became GM at
WBMX (R&R 5-1), commented to R&R, “J.J. did an
outstanding job running KSOL, bringing them from
nowhere to number three in the market. He’s an in-
credible individual, a great programmer, and he’s
very good with people. I'm confident he’ll be able to
make WBMX the kind of station that we’re all used
to it being.” Jeffries added, “I feel good about it. My
general approach is ‘a family affair’; the people at
the station will be a family.” Asked about possible
changes, he said, “I’m going in to see what’s going
on first.”

BENDER RESIGNS

Jacobs New WRIF PD

Fred Jacobs has been named Program Director
of ABC’s WRIF/Detroit, following the resignation of
PD Tom Bender last week. Jacobs, most recently
Director of Research/Programming Development
for the ABC 0&0’s, will discontinue his corporate
duties in order to return to WRIF, where he did
research for two years previously.

WRIF GM John Hare told R&R, “I think Fred is
a sensational person with a very strong research
background. He has a good feel for programming,
and he has seen this radio station when it was in its
glory. I think his input into the station at that time
helped us.”

Jacobs commented, “This has always been a
ridiculously competitive AOR market. The last year
hasn’t changed that; it's just shifted the players

JACOBS/See Page 16

Judge Rejects MCA'’s
Elton Restraining Order

An MCA Records suit to block release of Elton
John’s “The Fox'' album on Geffen Records was re-
jected by a U.S. District Court judge Monday (5-11).
The MCA suit, filed May 4, charged copyright infr-
ingement and sought to apply a temporary restrain-
ing order prohibiting the LP’s release. However,
Judge William Gray opted that MCA had “no in-
terest’ in the album.

Elton’s manager, John Reid, had filed a
countersuit the same day as MCA had filed, alleging
that MCA had delayed taking legal action until “The
Fox” was about to be released. Reid stated he and
his associates would continue to pursue this
countersuit.

Jim Smith

this eek 1

CONSULTANTS COME TO COUNTRY

The Country format has been slow to accept

consultants, but as the format grows, the demand is

growing with it.
Page 51
KLIV/SAN JOSE GIVES UP ROCK
FOR AL HAM FORMAT

A rocker (Top 40 and AOR) since
1962 ends an era.

Page 16

KCBS’S ALL-ELECTRONIC NEWSROOM

Computers keep the news flowing in the station’s
groundbreaking eight-terminal hookup.

Page 18

THE ADVANTAGES OF ORGANIZATION

An organized programmer has the time and energy

to become a creative programmer
Page 58
THE AOR WINNERS’ CIRCLE

A series of profiles of top AOR ratings winners
begins with WCOZ/Boston, consultant John
Sebastian, and PD Andy Beaubien

Page 38
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RESULTS
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Washington Report

FCC Aims For June 16
Decision On 9 Kilohertz

Industry Seeks Delay; POE Studies Off To kHz spacing, which would create

sp. new channels to keep American

Swift Tries Crossownership
Bill In House Again

Rep. Al Swift (D-WA) has once again introduced the
crossownership bill that that he pushed through the
House late last year, but which died in the Senate during

A final decision on whether the United States will
stand by its tentative support for 9 kHz AM spacing will
be made at a closed-door FCC meeting on June 16.

That deadline sparked com-
plaints from industry represen-
tatives at an advisory committee
meeting in Washington this week
(5-12) that they need more time to
submit comments, and that the
FCC once again plans to vote
without first gathering all the
facts.

Specifically, the broadcasters
and engineers asked for more
time to comment on the 9/9 con-
version cost study issued by the
Commission last week. Consul-

tant Jules Cohen said it contains,

“serious weaknesses.”” They also
pointed out that the June 16 vote
will come before the Panel of Ex-
perts (POE), now meeting in
Geneva, reports the findings of
its comparative studies on the
9/4, 9/9 and 10 kHz spacing op-
tions.

Privately, some 9 kHz op-
ponents also said delaying the
vote until after June 30, when
reduced spacing advocate Bob
Lee retires, could tip the balance
against 9 kHz.

Computers Delay
POE Studies

Apparently, computer foul-ups
have delayed the start of the
POE’s comparative studies in
Geneva, even prompting the
panel to consider postponing the
project. However, the computers
were working as of early this
week, and the studies were to
begin on an accelerated schedule.

Cuba Meodifying
AM Inventory

Word has been received via
Geneva that Cuba plans to
modify its proposed inventory of
AM stations by reducing some
suggested power outputs. But the
State Department’s Bill Jahn
says it's too early to know
whether the Cubans are planning
some kind of ‘‘goodwill gesture
towards the United States.’" In re-
cent-months, Cuba's demand for

high-powered stations has been |

frequently cited by the FCC staff
as a prime reason to switch to 9

Congressional Interest
Picks Up

Meanwhile, interest seems to
be picking up on Capitol Hill in
both the 9 kHz and Cuban in-
terference issues. Senate Foreign
Relations Committee Chairman
Charles Percy (R-IL) has
reportedly asked for, and receiv-
ed, answers to a number of 9 kHz
questions submitted to Chairman
Lee. On the House side, Rep.
Dante Fascell (D-FL) has
scheduled June 3 and 4 hearings
in his international operations
subcommittee on the Cuban in-
terference problem, which af-
fects several stations in his South
Florida district.

the final hours of the 1980 legislative session.

The measure H.R. 3475, would
put into law the FCC's policy pro-
hibiting new combinations in
which a community’s only
newspaper and only radio or
television station are jointly own-
ed.

Focus On Performance
In Renewals

In the case of license renewals,
Swift proposes to eliminate con-
sideration of :

® Ownership of other media.

® Integration of ownership in

management.

“What you have left are the
character, technical questions,
proposed programming, and past

COURT CHALLENGE CONSIDERED

performance,” Swift aide Scott
Johnson told R&R. ‘‘The
philosophy is if they're doing a
good job, they should have their
license renewed. Other factors are
irrelevant during a renewal.”

Three Outstanding Cases

When the FCC adopted its cross-
ownership ban in 1975, it allowed
existing combinations to remain,
except 16 cases it termed
‘“‘egregious.” Only three of the
cases are still pending. In all other
cases, either the newspaper or
broadcast outlet was sold, or con-
struction of a new station in the
community made divestiture un-

necessary.

AT&T Radio Line Costs Rise 35%

Barring last-minute legal action, radio broad-
casters Thursday (5-14) will begin paying 35% more for
the AT&T series 6000 private lines they use for network
and wire service links, transmitter connections, and

remote broadcasts.

As R&R went to press, lawyers
for ABC, CBS, and NBC were con-
sidering asking the FCC and the

Washington Street Talk

Fee Bills Advance

Bills to tighten Congressional controls over the FCC and impose regulation fees on
broadcasters are now before the House and Senate, after being reported out by the
Commerce Committees. For radio, the mark-up process produced a new $300 direc-
tional antenna fee, but no other major changes.

Lee In The Lion’s Den

FCC Chairman Beb Lee told communications lawyers in Washington Monday

(5-11) to quit their delaying tactics aimed at preventing introduction of new services.
Continuing delay tactics “‘will come back to haunt you and your clients,” Lee warned,
in the form of new rules and regulations ‘“that will deny your clients opportunities to
seek a full and fair hearing.”

Copyright Shakeup
Clarence James has suddenly quit as Chairman of the Copyright Royalty Tribunal,
a body he says isn’t working and should be abolished. Thomas Brennan steps up to
replace James as head of the CRT, which divides royalties among performers and
others who make claims.

Packwood Submits Election Bill
Commerce Committee Chairman Bob Packwood (R-OR) Monday (5-11) dropped in
a bill creating a Commission to study the impact of broadcast news coverage on elec-
tion results. The group, made up of industry, congressional, and executive branch
representatives, would have a year from the date of its first meeting to submit a report.

Fowler Nomination Delayed
Mark Fowler could be confirmed as FCC Chairman this week, after his nomination
was held up by the revelation his former law firm, Fowler & Meyers, is being sued for
legal malpractice by Florida businessmen who had sought a new FM license. Fowler
told the Washington Star the group’s suit was a “typical strategy,” filed only after he
sued them for $14,000 in unpaid bills.

U.S. Court of Appeals for a stay to
block the rate hikes, which
received final Commission ap-
proval late last week (5-7).
$10 Million Hike
For Radio Stations
Not counting millions of dollars
in wire service costs, the rate
hike will cost radio stations ap-
proximately $9.8 million annual-
ly. on top of the $28 million they
currently spend on series 6000 pri-
vate lines. The increase comes
from two separate rate hikes to-
talling 35%.

AT&T Cites FCC Order

AT&T asked for the gigantic in-
crease because it was under

orders from the FCC to make all
of its services pay for themselves
by earning the 12.75% allowed
rate of return. The Commission
felt some customers were unfair-
ly paying too little for services,
while others were paying too
much.

Opponents, including the net-
works and the NAB, say radio
lines are already paying for
themselves, and should not be
subjected to an across-the-board
increase just because the private
line category as a whole is not
earning a 12.75% rate of return.

Attorneys for ABC, NBC and
CBS planned to file for injunc-
tions against the two rate hikes
comprising the 35% increase in
federal courts in New York and
Washington later this week. Rul-
ings were expected immediately,
perhaps the same day.

\ \

Willie Nelson

Paul Harvey

NAB SIGNS UP WILLIE NELSON — Headlining entertain-
ment at the NAB’'s Radio Programming Conference In
Chicago, August 16-19, will be Willie Nelson. An expected
2000 programmers will also hear a keynote speech by
ABC’s Paul Harvey. The studio and news equipment
displays are expected to double the number of last year's

exhibits in New Orleans.

)
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BREAKTHROUGH!

“The Eighties Extension” to Callout Music Research

b. is; Pi[s"IE:l|||||||||||||||
PRECISION JDAYPARTING] CONTROL

PRECISION DAYPARTING CONTROL FROM A $4,000 MICRO-COMPUTER!

[ _AARSPDC

MARS PeD+C SOLVES ALL YOUR DAYPARTING PROBLEMS:

Problem: "How do  find out how listeners in the 6:15 AM-8:15 AM sub-daypart feel about the song “Watching the Wheels”
by John Lennon, as opposed to the listeners in the 4:20 PM to 5:40 PM sub-daypart?”
Solution: Consult your MARS PeDeC Micro-Computer Printout!

Problem: “How can | find out if my station’s Jong-span listeners (who are super quarter-hour contributors) respond differently to
my hottest rotation than do the short-span occasional users of my station?”

Solution: Consult your MARS PeDeC Micro-Computer Printout!

Problem: “How do | tell if listeners who prefer my station feel differently about certain songs on my playlist than do the listeners
who prefer my competition?”

Solution: Consult your MARS PeDeC Micro-Computer Printout!

Problem: “Because the demographic composition of my 6-10 AM audience is different than our 7-midnight audience, where can
| find a way to weight each sample separately?”
b Problem: “How can | separate Oldies, Currents, and Recurrents for filing purposes without increasing my computer costs?’
Solution: Consult your MARS PeDeC Micro-Computer Printout!
reaction to my playlist in each daypart?”
Solution: Consult your MARS PeDeC Micro-Computer Printout!
MASS ACCEPTANCE RESPONSE STUDY PRECISION | DAYPARTING] CONTROL
O EXCLUSIVELY O Cross-tabs by daypart (for up to 8 sub-dayparts, constructed by you)
' O EXCLUSIVELY O The Song Potential Fail-Safe (TM), a secret new formula that is 100% accurate in predicting hits in their
O EXCLUSIVELY O Listening-Span Cross-tabs (short, medium, and long listeners)
0O EXCLUSIVELY O Cross-tabs according to core (primary) stations or formats that each respondent listens to (up to four station
0O EXCLUSIVELY O Target-cell weighting capability, allowing your sample to conform to population estimates, Arbitron audience
composition percentages, or a specific demographic skew you feel would benefit your station (with a
0O EXCLUSIVELY O Direct data-entry of each interview, to eliminate manual tabulation steps and prevent potential clerical errors
0O EXCLUSIVELY O Two new ways to "feed"” music to respondents (to avoid title-recall fatigue)
O EXCLUSIVELY O
printout)
0O EXCLUSIVELY O A 200-page up-dated Operations Manual, spelling out step-by-step “paint by numbers’ methods for
O O Market Exclusivity available on Annual Contracts
[&] O Micro-Computer efficiency and affordability, on a micro-system specifically chosen for its low (2%) down-
O O

EXCLUSIVELY
EXCLUSIVELY

Solution: Consult your MARS PeDeC Micro-Computer Printout!
Problem: How do | isolate one target demographic or psychographic while maintaining awareness of the total/ audience's
THE SOLUTION IS
THE NEW MARS PeD+C GIVES YOU:

infancy

or format breakouts)

weighting-governor to prevent over-weighting)

Expanded demographic and psychographic readouts (up to 16 sub-cells may now be examined in each

complete turn-key operation.

time. Your $4,000 hardware purchase qualifies for investment tax credit.

EXCLUSIVELY O A reasonable price tag. Monthly amortization per a capitalized depreciation schedule of seven years is

roughly $80 per month

) + 4+ PLUS ++ P 2 M 2, an optional computer supplement software package, for use on the same hardware, which
computerizes your music preprogramming (scheduling) process. The P2M2 program is custom tailored to
conform to only your station's complex format: accommodating up to 1,000 songs, up to 16 rotational
harmonics, up to 30 hourly events, up to 23 different format hours (with different stop-set placements, news
lengths, etc.) and MORE. P2M2 prints out a 24-hour music log in under 15 minutes, with computer

precision and legibility
|
PRECISION JDAYPARTI CONTROL
o229 associates

(800) 328-6082 U.S.A. Toll Free (602) 242-4050 Phoenix, (602) 242-8800 Arizona

M AN RD
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Cover Your In-Car Listeners

Considering how much radio listening Is done in-car, imprinting your
station's call letters or logo on these vinyl seat covers seems like a natural
promotional idea. The 72-inch by §4-inch covers are foam-backed to stay in
place and wipe clean easlly. For further information contact Cleveland-

based Eppco Enterprises

Computerized Radio
Weather Service Available

The Weather Station Inc. is cur-
rently offering a unique computerized
weather service to radio and TV
broadcasters. Using computers, the
tirm collects all available weather data
for the entire country at one location
and presents this material to the
forecaster in graphic form

Radio stations can receive either
prerecorded or live forecasts per-
formed by the Weather Station's staft
or professional radio announcers
These forecasts can -be customized
to provide such special services as
agricultural forecasts, ski reports, or

boating conditions. In addition, the
Weather Service provides stations
with the ability to warn audiences of
imminent rain (generally within 15 to
30 minutes before rainfall begins)
The firm also notes that the forecasts
are delivered in plain language and
that percentage probabilities are not
used

For turther information, Including
rates and market-excluslvity, contact
the Weather Station’'s Tom Baxter at
101 North University Bivd., Norman,
OK 73069, (405) 364-9950

“I don’t care WHOSE callout system
you're using (even the original MARS
System) . .. the New MARS P-D-C will
revolutionize the way you conduct
your callout music research.”

- Todd Wallace
President, Radio Index, Inc.

THE SOLUTION IS

ASS ACCEPTANC

PDC

See Page 5!

Polaroid’s Perfect
Anti-Counterfeiting

Process Patented

In what should come as a boon to
the counterfelt-plagued record In
dustry, the Polaroid Corp. recently
announced It had perfected a means
to combat counterfeit merchandise,
be it records, designer jeans, or even
wines. According to Polarold
VPiMarketing Communications Ted
Voss, the anti-counterfeiting product
Is actually "'a plastic material that gets
incorporated Into someone’s label.’
This material has a pattern embedded
within it (distinguishable by the naked
eye or by a mechanical reader)

Polaroid has patented the process,
which allows for counterfelt detection
at three stages: retailers can check
labels when the shipment of goods ar-
rives, consumers can inspect the
label upon purchase, and manufac-
turers can determine the authenticity
of returned goods

Broadcast Division
Powers Metromedia
To Record Ist Qtr.

Paced by an exceptionally strong
showing from its broadcast division,
Metromedia Inc. reported that
revenues and earnings reached
record levels during the first quarter
of 1981. Net income for the period in-
creased 12 percent to $9.2 million,
up from $8.3 million in the first
quarter of 1980, while revenues
climbed 15 percent to $108.6 million,
up from $94.7 million in the year-
previous.

First quarter profits for the broad-
casting division soared 41 percent to
$10.7 million as broadcast revenues
jumped 22 percent to $51.8 million.
Metromedia Chairman/President
John Kluge attributed the surge to a
"*healthy rate of gain"’ in radio and TV
national spot advertising

Palm-Sized
Radio Sports
Memory Alarm

=]

| The palm-sized Magnavox
‘309" AM/FM radio is designed
with the traveler in mind. Not only
will the unit awaken you (by buzzer
or radio sound) at the exact time
you preset, the device's special
alarm memory will automatically
reset to wake you at the same time
every day. Operating on three AA
batteries, the ‘'309' features a
quartz-controlled LCD readout
and comes with Its own carrying
pouch.

|

S

Communication
Graphics inc
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BES Speakefs Surround
You With Sound

Bertagni Electroacoustic Systems (BES) recently unvelled a line of
loudspeakers capable of dispersing sound uniformly forward and backward,
upward and downward, and to the sides, enabliing the listener to be sur-
rounded by sound anywhere in the room In which the speakers are located,
regardless of where the speakers are placed. The four BES models (a four-
driver, a three-driver, and a pair of two-driver systems) also provide precise
stereo Imaging (clear right and left perception) throughout a room. This ef-
fect is llkewise constant regardless of where the listener Is

In addition to the abovementioned omnidirectional dispersion, the BES
speakers feature a radically advanced design, based upon a molded polymer
diaphragm that produces sound by vibrating much like the human ear drum
This diaphragm responds to each frequency to be reproduced Individually
and immediately. The diaphragm and other speaker components are encas
ed In a wood and aluminum frame, shaped like a slim rectangular prism and
far less bulky than conventional speakers. Because of this construction, the
BES speakers are designed to be free-standing and cannot be placed direct

—

ly against walls.

e a——" -

The BES speakers contain far fewer moving parts than conventional
speakers and are almost totally immune to heat, dust, and moisture. Prices
range from $250 to $640. For further information contact BES Inc. at 345
Fischer St., Costa Mesa, CA 92626, (714) §49-3833

. 727

Healthful Hints For Dining-Out Dieters

The radio and record industries are
noted for being constantly on-the-go,
with members logging up to
thousands of miles traveled weekiy.
Along with the hectic pace, the
business’'s hypertension often
manifests itself in compulsive weight-
watching. And, as anyone who's ever
been on a diet can attest, dining out

Double-Disc
Comedy/Production
Library Offered

Jack Raymond's Funny
Business, in conjunction with
Robert Hall of New York City,
recently debuted a two-album com-
edy/production library. Designed for
comedy production and use by air
personalities, the package is available
on a market-exclusive basis, and
costs between $20 and $40, depen-
ding upon market size.

Both albums must be ordered
together and contain numerous wild
sound effects, one-liner voices, door
knocker situation skits, and nearly a
half-dozen fully produced zany radio
commerclals. For further information
contact Jack Raymond at P.O. Box
832, Leominster, MA 01453

can cause calorie-counting crises

Therefore, we'd like to pass along
these healthful hints from dieticians
at the University of California
order roasted, baked, grilled, or broii-
ed meats. Avold gooey casseroles
and dishes with gravy or sauces
Choose green salad instead of
creamy soup and use vinegar and oil
as your salad dressing. Ask for
children’'s portions or leave part of
your food, like maybe half the baked
potato and skip the sour cream, but-
ter and bacon bits

Don’t take dessert just because it
comes with the meal and don't eat the
omnipresent crackers or bread
sticks. Furthermore, have club soda
with a lemon twist instead of a mixed
drink before your meal.

Gannett Sets 54th
Consecutive Quarterly

Earnings Record

The Gannett Co. Inc. reported
its 54th consecutive quarter of
record earnings for the first
quarter of 1981. Gannett's eamn-
ings rose 11 percent to $30.2
million, up from $27.1 million dur-
ing the first quarter of 1980, while
revenues Increased 11 percent to
$304.7 million, up from $273.4
million in the year-previous period

EVER SEEN!

THE HOTTEST DECALS YOU'VE

YOUR LISTENERS WILL LOVE ‘EM!

TOLL FREE 1-800-331-4438
WINDOW DECALS - BUMPERSTICKERS




CONGRATULATIONS
RICHARD A.FOREMAN

On the launching of your new radio programming consulting firm,

RICHARD A. FOREMAN ASSOCIATES.
We wish you all the best and we're proud to be a charter client.

ABC Radio Network
nAdIS
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Torbet’s Latest National Spot Findings

Torbet recently released an
analysis of Its first quarter national
spot radio business for 1981, which
included the following findings: na-
tional requests increased by 1400
from the year-previous, the 25-54
demographic (accounting for 11.1 per-
cent of all requests) remained the
most-requested demographic, with
17 percent more requests than in
1980's analogous period; and teen
and farm activity requests have been
on the upswing

In addition, Torbet reports that the
number of TSA, ADI and MSA requests

saw no change within the past year,
with metro requests (up 12 percent
over '80) dominating the three areas
In the realm of male and female re-
quests, adults are still the leader, but
male requests dipped six percent dur-
ing the first quarter of ‘81 while
female requests rose eight percent
There has also been greater interest '
in those groups aged 25-plus

|

The top five age groups for the first |
quarter of 1981 were: 1) 25-54, 2
18-49, 3) 25-49, 4) 18-34, and 5)

18-plus. |

Nets
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Mutual

The net announces that by the end
of May it will have completed the in-
stallation of 36 satellite receiving
dishes in Georgia, North Carolina, and
South Carolina, enabling Mutual to link
over 80 area affiliates via satellite. By
eliminating telephone land lines, the
network Is able to dramatically im-
prove its sound quality

ABC Information

“'The Fountain Of Youth," a six-part
series anchored by ABC News cor-
respondent Kate Ooordan, will be
broadcast over the network's af-
filiates on May 16-17. The segments,
to be aired within regularly scheduled
Information Network newscasts, will
examine America's current obsession
with staying young and will feature in-
terviews with cosmetologists, plastic
surgeons, dieticians, and the like

gy /77 77/ 77/ g 2 7 27 ]

Program Suppliers

Westwood One

Ron Hartenbaum has been nam-
ed Director/Advertising Sales for the
firm's New York office. with Brian
Heimer| taking the Director of Opera-
tions post at the Westwood One Los
Angeles offices. Hartenbaum comes
to the position from his previous post
as National Account Manager for the
ABC Radio Division, having previous-
ty held posts with Needham, Harper
& Steers Advertising and Grey
Advertising

Heimerl joins Westwood One after
six-and-a-half years with the Water-
mark syndication firm, most recently
serving as Sales Manager

From Studio 8

The Rock Bottom Comedy Special,”
a one-hour radio comedy show featur-

ing rock artists such. as Qzzy
Osbourne, Bob Weich, Ted
Nugent, and Al Stewart performing
comedy sketches together, is cur-
rently avaiiable from the From
Studio B Company. Along with the
aforementioned performances by
rock luminaries (more of whom will be
named later), the show Is hosted by
the noted comedy team of Stevens &
Grdnic

More Music
Programming

Ron Erwin, whose credits include
KFI, KLAC, and KGBS/Los Angeles,
as well as serving as an inflight host
for several airlines, has joined the firm
as format announcer and consuitant
for More Music Programming's
“Great Country'’ syndicated format

ADVERTISING

Project 90 Marketing
Sweeps Radio Industry

Higher profits for radio stations.

ORLANDO. Project 90
Marketing, the hottest new
sales, programming and con-
sultancy firm is the most
talked about new service to
come along in 10 years. In
cight short months, Project
90 Marketing has dealt with
over 200 radio stations in the
U.S. and Canada.

The firm offers tailor-
made sales or programming
promotions to full-fledged
consultancy services in ali
areas of radio station opera-

tion, including sales semi-
nars, programming, format
policy and station marketing.

The firm is headed up by
Bill Kirk, a veteran broad-
caster who managed sever-
al of America’s top radio
stations.

The main goal? Profits
for radio. For more infor-
mation contact Bill Kirk,
President, (305) 869-5200.
101 Wymore Rd., Suite 506,
Altamonte Springs, FL
32701.

Drake-Chenault

The firm's ''Great American Coun-
try’’ format is now in place at KCWM
(FM 95)/Victoria, TX; WCMB/Har-
risburg, PA; and KDEO/Honolulu
In addition, WBEA/Elyria, OH and
WARA/Attleboro, MA have signed
up for the Drake-Chenault
"‘Beautiful Music Plus’’ format, with
CHQM/Vancouver, BC switching to
the firm’s *'Big Bands And More"’ for-

mat
Merv Griffin

Radio Productions

Hollywood will be the subject of a
12-hour radio special to be released
July 4 from Merv Grittin Radio Pro-
ductions. Among the 85 stars ap-
pearing in the Merv Gritfin-hosted
program will be Barbra Streisand,
Marion Brando, Burt Reynolds,
John Travolta, and Jane and Henry
Fonda. The special, available trom
the Hollywood. CA-based firm, will
also include tributes to directors, pro-
ducers, writers, and musicians, with
additional segments focusing on
movie musicals and Academy Award-
winning songs

ZE SOURCE OF ZEBOP — When Columbla recording group Santana was

featured In live performance via the Source recently, the network's John
McGhan (left) interviewed group leader/guitarist Devad/p Carlos Santana bet-

ween sets in a vain attempt to find ze source of ze bop

CBSRADIKO

Network correspondent Charles
Kurait will celebrate his 10th year as
anchor of the CBS News "‘Exploring
America’’ series on the CBS Radio
Network when the weekend special
program presents ‘‘Exploring
America: Listen To Its Voices,”" a
20-part special alring Saturday and
Sunday, May 23-24. The four-minute
long broadcasts will deal with the
many varieties of the English language
as it Is spoken in the sundry regions
and sub-regions across the nation

Paul Orio has been named Ex-
ecutive Vice President/Marketing for
the net. A 20-year veteran of the
broadcast industry, Orio most recent-
ly served as GSM for WFSB-TV/Hart-
ford, having formerly held posts with
WABC-TV/New York, NBC TV Spot
Sales, and CBS Radio Spot Sales
Orlo also previously served as Exec
VP and part-owner of WMMV/Mer-
idian, CT as well as GSM with WBBF-
WBFB/Rochester

ABC Contemporary

The ''Nell Diamond Special’ will
air via the net's affiliates on Sunday,
May 17. In addition to a number of Dia-
mond’'s best-known songs, the
special will include interview
segments with Neil, *Jazz Singer’* co-
star Lucle Arnaz, and CBS Records
President Bruce Lundvall

____ 27 /7 27 27 27 7 g 7 7 27 /J

Sales

WSAU-WIFC/Wausau, WI have
been sold by the Forward Com-
munications Corp. to Mid-West
Media Inc. for $2.75 million

KCLM/Redding, CA has been sold
by John Colgan to Walls & Jones
Broadcasting Inc. for $750,000
subject to FCC approval. William A.

Exline Inc. brokered the transaction

The RAB began this week a seres
of one-day ‘“ldearama’ sessions a-
round the country in 40 locations
Next week they're scheduled for Sac-
ramento, Kansas City, and Charlotte
(May 19), and Los Angeles, Dallas,
and Richmond (May 21)

4q
A
RKO Radio

Sharon West has been named to a
correspondent’s post within the net’s
Washington News Bureau. West
comes to the position from her
prevlpus post as news an
chor/reporter for WFAA/Dallas, hav
ing formerly held news positions at
KNUS, WRR, and KRLD/Dallas
' 7 7 7 7

People

New Haven

Paula Schneider has beer
elevated ‘to Station Manager for
WPLR-WOMN, coming from her
previous post as GSM for the sta-
tions. Schneider, an eight-year
veteran of the operations, previously
held account exec and Sales
Manager positions

Oklahoma City

Michael Colello has assumed the
General Manager post at KOFM
coming from his previous post as GM
for WXLP/Davenport, IA.

Davenport, IA

Tom Kroh has been appointed
General Manager/Vice President at
WXLP. Kroh most recently served as
GM with WMPS/Memphis

New York

Robert Lind has been appointed
Sales Manager at WINS, coming from
his previous post as GSM for WPNT-
FM/Pittsburgh. Prior to joining
WPNT, Lind served as GSM with
WKSS/Hartford, having begun his
radio career at WEZW and
WTMJ/Milwaukee

San Francisco

Jerry Sellers has been elevated to
General Sales Manager for KYA-AM-
FM/San Francisco. A six-year
veteran of the station, Sellers most
recently served as KYA's Local Sales
Manager

JINGLES
STATION ID’S

CONTINENTAL RECORDINGS

210 SOUTH STREET BOSTON MA 02111
Call us collect for a free demo

(617) 426-3131

C
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“Musical Houses” Book Provides Snaps Of Stars’ Homes

Musical Houses: Homes And
Secret Retreats Of Muslic Stars, a
product of the Environmental Com-
munications firm, featuring

photographs by Tim Street-Porter
is one of the more unusual books
we've seen In quite a while. Published
by Philadelphia-based Running

PUR— - ‘

Press, the 96:-page paperback con
tains almost 200 fuli-color photos
taken iIn and around the humble
abodes where the music Industry’s
hottest abide

The book covers a wide range of
people and, as might be expected,
their tastes are equally varled, from

National Survey Finds
First Quarter Record Sales Flat

Lack Of New Hits, Promo Money Blamed

A recent telephone survey of over four thousand record retail outlets
across the U.S. found sales of recorded music during the first three months of
1981 to be roughly equal to that of 1980, according to Montgomery
Securitias, the San Francisco-based investment research firm that conducted

the study

The survey, which encompassed 18 retail firms, also found that the
highest rates ot gain were in the 10-15 percent area with lack of any new *“*hot’’
product (the biggest-selling albums were left over from the last quarter of
1980) blamed tor the generally fiat sales picture

Montgomery Securities went on to note that promotional materlal and pro-

motional money was "'virtually nonexistent,”’
dent on radio airplay to promote sales

stores, just cashiers,’”

RFC Group of Companles
from his previous post as
General Manager at RFC. Pri-
or to joining RFC, Slegel
served as Director of Spe-
clal Projects with Warner
Brothers Records' Dance
Music Department, having
begun his record industry
career doing promotion for
TK Records

In his new position, Sie-
gel will oversee all adminis-
trative aspects of RFC's op-
erations, including its Dance

label

(213) 934-5710

Promotion and Production Divislons as well as the RFC/Quality

Marx Forms Indie P.R. Firm

Michelle Marx has formed an independent public rela-
tions firm and will coproduce (in association with independent
producer Robert Lombard) various promotional and documen-
tary films/videos. Marx most recently served as Director of West
Coast Publiclty for AGM Records. She can be reached at

making retail stores more depen-

‘There really aren’t ‘salespeople’ in the
the survey concluded

Jeff Backer

Bob Siegel

producer/executive Richard Perry's
30's modern digs (once owned by
Ronald Reagan and Jane Wyman),
sporting an Advent TV and an indoor
hot tub, to Devo's Jerry and Bob
Casale’s under-furnished and over
cluttered apartment, to the Beach
Boys' Dennis Wilson's yacht, to
producer Snutf Garrett's recreation
of a Western ranchhouse (pictured)
Eagle Don Henley's nest adorns the
book’s cover

The text Is likewise tascinating
Where else could you learn that ex-
ecutive Artie Mogull stores his 487
gold records in crates in his garage or
that Richard Marin (Cheech of
Cheech and Chong) designed his
own bathtub, which looks like an
enlargement of a gynecology lesson?

»
‘Secret Retreats
Marsk

Traditional Tastes, Too

However, those with more tradi-
tional tastes are also represented
with Helen Reddy and husband Jeftf
Wald living in a mansion formerly
owned by MGM producer Dore
Schary, Johnny Rivers residing in a
rambling edifice once owned by

Gregg Feldman

VESTWCCD

one of over 1500 Great Radio Stations carrying westwood One programs.
Programs like: The Dr. Demento Show, Off The Record with Mary Turner, Off The Record Specials, Live
From Gilley's, The Concert of the Month, The Rock Years: Portrait of an Era, The Great American
Radio Show, Daybook, Spaces and Places, Ace and Friends, Star Trak, Spetial Edition,
Shootin’ the Breeze, Tellin' It Like It was.

Greta Garbo and Marlena Dietrich,
and Earth, Wind & Fire's Verdine
White hanging his hat in a moderately
high-style townhouse — aibeit with
an elaborate reproduction of a
Rosseau painting adorning the entire

CBS Bows Gospel Label;

Huey Named VP/GM

Buddy Huey has been appointed
Vice President/General Manager for
the newly-created CBS Records
gospel fabel, which Is yet unnamed
Huey, who will be based in Nashville,
previously served as Vice
President/A&R at Word Records for
the past six years.

Plans are for the label to market the
entire range of black and white
gospel music, with CBS's gospel
catalog to see selected rerelease as
well. The label will be distributed in-
dependent of CBS Records’ field
organization; however, releases
which have crossover potential will be
avallable via CBS's branch distribu-

tion. CBS International will handie
toreign distribution

wall of the informal dining room

For a peek Into the closets of these
and other such luminaries, you can't
beat Musical Homes. Priced at
$7.95, it's avallable from .Running
Press at (215) 587-56080

8uddy Huey

Peter Schwartz
Backer, Feldman & Schwartz Upped
To Arista Reg. Promo Dir. Posts

Jeff Backer, Gregg Feldman, and Peter Schwartz
have been elevated to regional promotion director positions at
Arista Records. Backer, a three-year veteran of the label
who most recently held the New York local promotion post,
will supervise the label’s CHR and AOR promotional activities
for the East Coast.

Feldman, most recently Arista’s Seattle local promotion
rep, will now serve as the label's Northwest Regional Promo-
tion Director, while Schwartz, formerly Arista’s Los Angeles
promotion rep, will take the West Coast Regional Promotion
Director position.

'l =
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Siegel Upped To VP At RFC Group

Bob Siegel has been elevated to Vice President for the

Fred DiSiplo Jr.

DiSipio, Ashton Named Reg.
Promo Mgr.’s At Polygram

Fred DISiplo Jr. and Jack Ashton have been appointed
Regional Promotion Managers for the Northeast and Midwest,
respectively, at Polygram Records DiSipio Jr. will be based

Jack Ashton

Pro.Mo t:ons

in Ph/ladelphla whlle Ashton w:ll operale out of Detroit. Both
previously served in RSO Records’ promotion department
prior to their arrival at Polygram
b”—”—”—”—”_”—”—’I_"’—A

SALUTES

WESTWOOD
ONE

9540 washington Biva,, Culver City, CA 90230 - (213) 204-5000

AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO PROCRAMS
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Radio is our only business.
That’s why we’re better at radio
entertainment than anyone else.

The Dick Clark National Music Survey is the latest in a string
of musical entertainment hits created by Mutual. Hosted by the man
who turned the country on to contemporary music, Dick Clark will
once again be making radio music history with this new weekly show.

ick’s show will feature three hours of hit music playing the
top 30 songs of the week. But it's more than just a “countdown.” Lis-
teners will hear exclusive interviews with the artists; “Update™—the
inside track on what’s happening with and to music people; “Show-
case™—playing the week’s best new releases; “Chartbound™—charting
the course of the record skyrocketing through the rankings; and, “Ask
Dick Clark™where Dick answers listeners’ questions.

Dick Clark is probably the most visible man in contemporary
music. He'sa hitmaker whose launching of stars and songs is legendary.

y S

He’s on the same soundwaves as young America. And when he sells,
they listen, they buy.

In addition to the weekly Dick Clark National Music Survey,
Mutual will be broadcasting three Dick Clark Specials this year:
Memorial Day, July 4th, and Labor Day.

Mutual has had a nonstop run of musical hits, from the
“Johnny Cash Silver Anniversary Special,” to “Jamboree in the Hills.”
to “Country Music Countdown-1980,” which was carried by 705
stations reaching an estimated audience of 17.5 million.

Become a part of our greatest hit ever, The Dick Clark National
Music Survey, and set new records for yourself. With Mutual it’s a sure
thing. We're better at radio entertainment than anyone else because
radio is our only business. And because only Mutual has Dick Clark.
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“Ratings information on the January-
March survey takes on added
importance.”

Winter Survey
Results Examined

Broadcaster reactions to the winter and sum-
mer Arbitron sweeps are fairly predictable. If the
book was a good one then the station will buy it
and or sell with it. If the news is poor, then the sta-
tion doesn’t buy the data and downplays the im-
portance of these ‘“‘minor’” Arbitron efforts.
However, with Quarterly Measurement hitting
several winter markets this sweep, and with the in-
creasing trend toward selling with multi-book
averages, the just-received ratings information on
the January-March survey takes on added impor-
tance.

Over the next few weeks R&R will discuss
highlights of the results of this 10-week long QM
winter sweep. This column will deal with the top
three markets, looking at key battles in each.

New York

When analyzing the findings of either the
winter or summer New York City books, one must
be careful to compare apples to apples. Readers
need to keep in mind that in the Fall 80 sweep the
separate metro of Nassau-Suffolk (Long Island) is
measured for its own ratings report; thus, addi-
tional sample is placed in those counties. For ex-
ample, the 12+ metro in-tab in the fall was 5409
in the New York metro (which includes Nassau-
Suffolk), of which 1236 were in~the Long Island
metro for that market’s ratings development. In
the winter, there is no separate book published for
Nassau-Suffolk, contributing to the overall New
York metro in-tab decrease (ta 4149 this survey).
In the spring there is additional sample again in
the Long Island counties, whereas the winter and
summer show only about half the Nassau-Suffolk
in-tab seen in the spring and fall.

Stations that are successful in appealing to the
demographics and psychographics of the Long
Island populace may tend to fluctuate as a result
of the sample manipulation described above.
Please be sure to keep this in mind when reviewing
New York numbers.

Taking a look at one of the key battles, let’s
examine the 18-34 competition between WBLS
and WKTU. Both stations showed slippage 12+,
with WKTU losing almost two shares. However,
in the young adult demo WBLS became the leader
this book by remaining at almost a 13 share of the

18-34 group, while WKTU slipped almost four
shares. What happened? An analysis on the
Market-Buy-Marketo system gives some clues . . .

Time Spent Listening Report
Adults 18-34 Monday-Sunday 6AM-Midnight

New York
Stations Fall 80 Winter 81
Minutes Per Day Listened
WBLS 103 11
WKTU 100 90

Besides the loss in time spent listening,
WKTU's standing was hurt by a loss of 18-34
cume in the 10% range. The cumes for WBLS and
WKTU are now virtually identical in this key
demo.

Los Angeles

As in New York, the winter and summer L.A.
books must be compared properly to the spring
and fall results. Orange County, the Anaheim
area, has its own book in the two major sweeps
but in the winter and summer there is less sampl-
ing in Orange County. The Fall '80 L.A. metro
(which includes Orange County) 12+ in-tab was
3768, compared to just 3157 this survey. Orange
County returned only 646 diaries this time, versus
1160 in the fall report. Stations with appeal keyed
to Orange County might be affected by this in-tab
disparity.

Another factor that may have influenced the
numbers was the ESF situation. Arbitron wanted
to get approximately 50% of the metro diaries
from ESF homes, but only 40% came back from
homes without phones listed in the directories.
Stations that tend to have higher Expanded Sam-
ple Frame profiles, such as ethnic or AOR entities,
may have been affected.

Ethnicity had a real impact on the fall data,
when the Hispanic influence was felt. Stations
with Hispanic formats or with notable Hispanic
appeal, such as KRLA, soared in the fall results
but slipped this survey. The number of in-tab per-
sonally placed and retrieved diaries was fairly
constant between the two books. Therefore, there
may have been fewer Hispanics that returned
usable diaries, or the values of those Hispanic en-
tries may have been less than in the fall.

KNX-FM had an exceptional book. Some
observers wonder whether confusion between
KNX-AM and the FM_may have been a factor,
while others have asked about the possible 93"
confusion between KHJ (which was promoting
heavily) and KNX-FM. Assuming these are not
problems, the following time spent listening
analysis may explain why KNX-FM surged this
book . . .

Time Spent Listening Report
Adults 18-34 Monday-Sunday 6AM-Midnight

Los Angeles
Stations Fall ’80 Winter 81
Minutes Per Day Listened
KNX-FM 70 92
KMET 62 60
KLOS 52 51

AOR competitors KMET and KLOS remain-
ed at stable TSL levels, but KNX-FM rose 31% in
the amount of time average listeners in the 18-34
demo stayed with the station.

Chicago

The overall in-tab remained relatively stable
over the last two Windy City books. The winter
results saw some very stable 25-34 returns, while
there were slightly fewer male 18-24 diaries
returned.

One of the more interesting stories in Chicago
had to do with the rock scene. WLUP, the
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Week In Review

Dick Logan Departs Arbitron

Dick Logan, VP/Marketing for Arbitron
Radio, has .tendered his resignation effective
May 31. Logan has held the number two spot in
the radio division of Arbitron for several years,
but reportedly wants to return to broadcasting
in an executive capacity. Logan was unavailable
for comment this week and no definite future
plans have been announced.

Mike Membrado, VP/GM for the radio
division, told R&R that he had two options with
regard to the vacancy created by the Logan
departure: “We may choose to fill the position,
or we may use this situation as an opportunity to
streamline the organization of Arbitron Radio.”
Membrado told R&R that owing to preparations
for the upcoming meeting with the Arbitron
Radio Advisory Council, he had not had time to
decide which option would be exercised. When
asked if he would be discussing the matter with
the Council, Membrado said “No, this is a
private business decision.”

Birch Expands To 45 Markets

The Birch Report gathers steam as a recogniz-
ed ratings effort. The Florida-based company
adds three major markets to its monthly
roster — Cleveland, Milwaukee, and Kansas
City. Birch VP David Gingold tells R&R that he
plans to pitch other markets for monthly service,
with Chicago, Detroit, Washington, DC, Buf-
falo, and Albany next on the agenda. Service to
Cleveland, Milwaukee, and Kansas City begins
this month, with a June start-up should any of
the other potential markets sign up. Birch is now

and Mediastat. ,

longtime leader, was surpassed by WMET, while
WLS-FM showed tremendous improvement
(perhaps due to the arrival of Steve Dahl). Here’s
how the stations stacked up . . .

Time Spent Listening Report
Adults 18-34 Monday-Sunday 6AM-Midnight

Chicago
Stations Fall ’80 Winter 81
Minutes Per Day Listened
WMET 71 79
WLS-FM 31 60
WLUP 64 55

In addition to the dramatic jump in TSL by
WLS-FM fans, the station added over 100,000
18-34 adults to its weekly cume. At the same time,
WMET maintained a stable cume, while WLUP
dropped approximately 100,000 18-34 year-olds.
It will bear watching to see if WLS-FM is able to
remain a viable market factor. The moves made
by the new management team at WLUP will also
be worth keeping an eye on.

More To Come
In the next two columns, we'll look at addi-
tional winter market sweep results. Interesting
battles will be spotlighted and insights regarding
Arbitron implications will also be revealed. Stay
tuned!

e L T A e

the third largest ratings service, behind Arbitron |
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JEFFREYS

LIVE

FROM L.A.

Urban ROC lh( escape artist is captured live
the ROX as Starfleet captures the madness, the

excitement, the reggae and rock from
via Sﬂt@ll te the Roxy concert on May 19. For in-

formation on how you can get you
May 19 from and your listeners in on it, contact
Starfleet Blair. Sarflect Blair, 535 Boylston St.
Boston, MA 02116. Better yet, ¢ 1]l(hl7) 262~ 02201 I='
L
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THE CLASSIC ONE . ..

DENNIS
YOST

PRODUCED BY STEVE CLARK AND BUD RENEAU
IFOR TRIP UNIVERSAL PRODUCTIONS)

DENNIS YOST

£0AD-7945

FEATURING HIS NEW SINGLE
“GOING THROUGH THE MOTIONS”

£QAD-7945-45

GETTING "SIGNIFICANT ACTION”. ..
POPIADULT

KMBZ
wsB
KGGF

WSBA
WEIM

WORG
WQUA

WCCO v
WLTA
WATR
WRIE
KWO0S
KMED
KFQD

ON ROBOX RECORDS

ROBOA RECORDS

1981 EQUITY RECORDING COMPANY
* 2215 PERIMETER PARK « ATLANTA, GEORGIA 30341 « (404) 451-5997
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STREET TALK.

Rob Sisco is out as PD of K101/San
Francisco after eight months. Reportedly,
Charter National PD Al Casey will take over
the day-to-day operation of the station until a
permanent replacement is hired. Look for that
new programmer to be named within the next
two weeks.

And while we're in the Bay Area . . .John
Parker, owner of KIKI/Honolulu and
KOWL/South Lake Tahoe, has signed a letter
of intent to purchase KSFX/San Francisco
from ABC. The purchase price should be
disclosed when a more formal announcement of
the sale is made.

Scotti Brothers Records is now officially
a member of the CBS family of labels. The Scot-
ti label will be distributed by Epic under a new-
ly inked custom label deal.

KIIS-FM/Los Angeles PD Mike Wagner
was offered the option of either being the sta-
tion’s full-time PD or full-time PM drive per-
sonality (he had been doing both), and he chose
the air shift. That puts KIIS-FM in the market
for a new programmer.

Look for the official announcement very
soon that Diana Ross has signed a three-year,
multi-million dollar deal with RCA Records.
We hear that the ‘‘multi-million dollar” part is
very “multi” indeed.

Tom Jeffries has resigned as PD of
KTAC/Tacoma with Bruce Cannon moving
over from the station’s sales department to fill
the programming shoes. Bruce, who has been
with KTAC for 11 years, was an air personality
before going into sales.

Harry Nelson, late of KSLQ/St. Louis,
has rejoined KFRC/San Francisco doing
wéekends and swing.

WMCA/New York PD Mark Mason ex-
ited last week, after four and a half years as the
Talk station’s programmer. The station is now
looking for what WMCA President Ellen
Straus termed *‘the best Talk program director
in the country.” Filling in until that person is
located is Program Coordinator Jeanne Straus.

The new Columbia single from Gladys
Knight & The Pips, *“Forever Yesterday (For
The Children),” will be released this week.
Worth noting is that the proceeds from the sale
of the single will go to the Atlanta Children’s
Foundation, which was set up after the tragic
series of unsolved murders in that city. The
foundation is earmarking the funds it’s raising
through various projects for programs to help
Atlanta’s children . . . parks, playgrounds, and
activities.

Michael Abramson’s relocation to New
York for Chrysalis Records does not change
his function for the company, merely his
geographic location. Michael is still National
Promotion Director. The move is designed to
give Chrysalis more visibility on the east coast.

Paul Cassidy, most recently GM of
KWST/Los Angeles, will join KOLD-
TV/Tuceon as General Sales Manager.

We Master On Tape?

Ever wonder just what the letters
W.M.O.T. stand for on the WMOT
Records label? Well, apparently you're
not alone, which is both a comforting
thought and an introduction to a very low-
budget contest currently being run by the
label.

It seems several of the WMOT staffers
think it's time for a new and exciting
meaning for the WMOT letters, and
they're offering you a chance to get
creative. What's the prize, you ask? The
winner will receive a complete catalog of
WMOT product (including, we presume,
the long version of *‘Double Dutch Bus™),
a sealed envelope containing the original
meaning of WMOT, and the undying
gratitude of the entire WMOT staff.

WMOT President and founder Alan
Rubens says that WMOT stands for
*“wire money on time,’’ but we’re not buy-
ing that. So, if yoy want to have at
it . . . send your suggestions to: New
Meaning Contest, WMOT Records, 8961
Sunset Blvd., Suite F, Second Floor, Los
Angeles, CA 90069.

LT - 2y,

It looks like Avco/Embassy Pictures is
ready to finance a motion picture based on the
song ‘‘Rhinestone Cowboy,” which was written
by Larry Weiss. They plan to start shooting in
the fall with the script being written now.

Congratulations to Robin Wren on being
named Associate Director of National Album
Promotion, West Coast for E/P/A.

Q107/Washington Assistant PD Cathy
Konner is leaving the station for a similar posi-
tion at the ABC-TV affiliate in town, WJLA-
TV.

WTAE/Pittsburgh MD Don Berns has a
starring role in the McKeesport Little Theater
production of ‘“Fiddler On The Roof.” The
musical runs through June 12 just outside of
Pittsburgh, or as Don said, **slightly off Broad-
way.”

Malrite Broadcasting, owner of
WMMS/Cleveland, has won its legal battle
against the International Society for Krishna
Consciousness after a year in court. Apparently
the Krishna folks were using the WMMS call-
letters to solicit funds and the station had no
connection with the group. Now the society will
be forced to pay all legal costs and the expenses
incurred by WMMS in running announcements
warning listeners about the solicitations.
Lesson? Don’t mess with The Buzzard.

Affordable Dayparting Precision!

THE SOLUTION IS

MASS ‘ACCEPTANCE RESPONSE

See Page 5!
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As individuals, they are amazing
Q Together, they are magic

The lyrics of Carole Bayer Sager

The music of Burt Bacharach

An inspired collaboration begins

The Boardwalk Entertainment Company
1 proud to present the first
creation of these artists together

“STRONGER THAN BEFORE”

The debut single from the

(WS8-02054)

CAROLE BAYER SAGER

album

Sometimes Late At Night

FW-37069)

" Produced by Burt Bacharach & Brooks Arthur.

Immediately added on:

CHR

WKBW add WCSC on
WFIL on WGH .on
WIFI on R WVIC add
WXKS-FM add WLOL-FM add 40
KVIL on WNAM add
293 on WDJX add
94Q on KYNO-FM add
WGCL add KIOY on
KRLA add KYSN on
KiQaQ deb 39 KCPX deb 38
WOLF add WFBG on
WHFM add WHHY on
WHYN add WFOX add
WKEE add WISE add
KLAZ add WFLB deb 35
KEEL add FM39 add
WJDX add WKXY add
KXX106 add KILE add
WERC on KENI add
WSGN deb 317 KDZA add
WAAY add KAT/! add
Y103 on KQDI add
B8J105 on KBOZ add
WwBBQ add KRLC add

Distnibuted by CBS Records

wip
KHOW
KFMB
KMBzZ
KSL
WCCO-AM
WLTA
WBEN-AM
WFTL
KOB
WLVA
WRVR
WRIE
WEIM
WHIO
KRMG
wymc
wstL/
WHIZ
WATR
KRKK
KOLO
WILNH

'NAB
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|“‘Ninter '81 Arbitron Advance Shares

Washington, D.C. stations scoring a one share
or more were WASH (PA) .5-1.2, WPGC-FM (R)
2.1-1.4, WRQX (R) 1.1-1.5, WTOP (N) 1.1-1.2, and

Baltimore

WBAL Keeps Lead,
WIYY Slips, WPOC Climbs

WBAL (PA) maintained its leading share,
11.0-11.2. WIYY (A) slipped 9.9-8.7. Country WPOC
rose 6.0-7.7, but Beautiful Music pacesetter. WLIF
slumped 8.9-6.7, as competitor WMAR climbed
4.6-5.3. WXYV (B) remained a healthy 6.2 overall.

Other Baltimore area stations with a one share
or higher include WAYE (B) 2.1-1.5, WBKZ (PA)
1.5-2.0, WBMD (RL) .5-1.0, WBSB (R) 3.94.7, WCAO
(R) 4.2-4.0, WCBM (PA) 5.9-5.5, WFBR (R) 4.0-3.8,
WKTK (R) 1.1-1.2, WLPL (A) 2.0-1.9, WRBS (RL)
.8-1.1, WSID (B) 2.4-1.6, and WWIN (B) 3.9-3.6.

KLIV Abandons AOR
For Easy Listening

KLIV/San Jose, a rock station (Top 40 and
AOR) since 1962, switched to Al Ham's pre-rock
“Music Of Your Life" format last week after a
19-month attempt to fashion a successful AOR
stance on AM. In an unusually candid on-air state-
ment announcing the changeover, GM Bob Kieve
told listeners, ‘‘We have been losing our shirts at
KLIV.. Together we tried to pull off the AM Rock
Counter Revolution. It’s no disgrace that we failed.
We know we worked effectively for our adver-
tisers...what we couldn’t achieve was reasonably
good ratings.”

The staff, praised highly by Kieve in his state-
ment, has been invited to remain, according to PD
John McLeod, although the Ham format will be ful-
ly automated eventually. Competitor KOME ran
30-second spots on KLIV the day before switchover
to aid in the transition, and KLIV plans a call letter
change. McLeod concluded, ‘‘The station has
always been rock of one sort or another since 1962.
From that standpoint I’'m a little sad to see it go. But
it's a matter of practicality.”

Continued from Page 3

DST, which Arbitron wants to implement begin-
ning next year, would replace telephone retrieval,
sending diaries to blacks, along with higher
monetary premiums to induce diarykeeper
cooperation. According to Patrick, the Coltram
members ‘‘are ranging from lukewarm to violently
opposed to DST.” When asked how the study results
he just received from Arbitron might affect the
possible implementation of DST, Patrick replied,
‘““We feel the RAB GOALS committee is the ap-
propriate body to take an industry position on DST.
The RAB GOALS members were set to meet later
this week to determine their stance in light of the
findings released in the Arbitron study.

Mike Membrado told R&R that the furor over
the higher quality telephone retrieval study results
did not derail Arbitron's plans for DST. In fact,
Membrado told R&R, ‘‘We are encouraged by the
results of this study and will continue to push for
DST.”

°
Smlth Continued from Page 3

Commenting on both Smith and Evans, KSFX
GM Ron Denman told R&R, *‘It’s very hard to put
into words the tremendous contribution Jim has
made to this station. He programmed us through a
tough transition without destroying our core au-
dience, and he did so in a very professional and
positive manner. Pat has all the tools in the world in
her background, including music, production, pro-
motion, and marketing. I really feel she’s ready to
put all those things together. Continued growth is
our plan, and I know Pat will make a tremendous
contribution, just as Jim did."’ Smith’s new appoint-
ment is effective May 25.

WWDC-FM (A) .5-1.4.

This data is copyrighted by Arbitron. Non-subscribers to Arty-
tron syndicated radio service may nol reprint or use this infor-
mation in any form

Average Quarter Hour Shares are Monday-Sunday,
8am-midnight, Metro Survey Area, 12+.

A-AOR, B-Black, 8B-Big Band, BM-Beeutiful Mu-
sic, C-Country, CL-Classical, D-Disco, J-Jezz, M-
Miscellaneous, N-News, O-Oldles, PA-Pop/Adutt,
R-Rock, RL-Religlous, S-Spanish, T-Talk.

MAHONE, FINLEY PROMOTED
Davenport Expands
Scope At Sheridan

Ronald Davenport, founder and Chair-
man/CEO of Sheridan Broadcasting, has taken on
the responsibility of Chief Operating Officer for the
company following the resignation of President
Tom McKinney last week. VP/General Counsel
Glenn Mahone has been promoted to Exec. VP/GC
and will supervise the company’s radio stations;
while Skip Finley, Exec. VP/GM of the firm'’s
Sheridan Broadcasting Network subsidiary,
becomes President of SBN. He has been with the
company for seven years, managing several of
Sheridan’s owned stations and serving as VP/GM of
the Radio Division befpre moving to the network.

Alhadeff Promoted
At E/P/A

Michael Alhadeff has
been named Direc-
tor/Promotion, West
Coast for Epic/Por-
trait/CBS Associated
Labels, as previewed
recently in R&R. Repor-
ting to E/P/A VP/Promo-
tion Al Gurewitz,
Alhadeff will direct all
West Coast promotional
activities for the labels.

Alhadeff was most
recently Associate
Director/Promotion,
West Coast, a position he took on in 1978. He began
his industry career in 1969 in Seattle with ABC,
becoming Local Promotion ' manager in that city in
1974. He joined CBS in 1977 in Seattle in a similar
position.

JaCObS Continued from Page 3

around a bit. It’ll be a challenge and a haif. I
couldn’t ask to be in a better situation. I'll be taking
a look at the entire operation and doing a lot of
evaluating over the next few weeks, but in terms of
raw resources, we've got 'em."”’

Bender, who programmed the station for the
last five years and was an air personality for four
years before that, explained his decision: “It was
based on my assessment of what the station needed
in energy and commitment from the PD and also
doing justice to myself in terms of the energy and
commitment I wanted to give to it. I feel very good.
I have the utmost respect and fondness for the peo-
ple who are WRIF. I'm very proud of what I was
able to do in the time I spent there.” He added,
‘“‘After what I think are a well-deserved couple of
weeks’ vacation, I'll announce future plans.”

Michael Alhadeff

The system that started it all now makes the jump to LIGHT-SPEED!
@ Expanded Software Program
@ Exclusive New Cross-tabs B Micro-Computer: cost-emciency
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See Page 5!
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ANOTHER WINNER BY

The Follow-Up Single To The Smash Hit
"ANGEL OF THE MORNING”

From The Bestselling
Album

Produced By RICHARD LANDIS

"MARXETING MEMO: 4-COLOR SINGLE SLEEVE - NATIOMAL TV SFOT BUYS (Taday Gond Morming Americaj - NATIONAL RADIO BUYS
MAJOR TV/CABLE EXPOSURE - WEW POINT-OF-PURCHASE MATERIALS - PROMO SURPRISE
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ALL ELECTRONIC NEWSROOM

R&R/Friday, May 18, 1”1'

KCBS Unveils News Machine

The first thing you notice after walking
into KCBS/San Francisco’s newsroom is
the unusual quiet. Where's the tap, tap, tap
of the wires, the pounding of typewriter
keys, the piles of copy, screaming voices?
This can’t be the newsroom! Wrong. It’s the
newsroom all right, except something dif-

ferent has been added — it’s all electronic.

KCBS debuted the ‘“News Machine to the public
on April t6. Under the guidance of newly-named News
Director Larry Cooper, the electronic system is the end
result of three years' work. The actual idea had been

| on the burner since 1977 when parent company CBS

granted the station money to try a computer on an ex-
perimental basis. UP1 volunteered to help with the pro-
ject, renting files within its main computer in New
York to KCBS while the station, in turn, leased a
satellite circuit as well as terminals. In effect, the sta-
tion became a UPI bureau. What began as a four-
month test stretched into three years.

At that point, the station began looking into a com-
puter system of its own. Working together with In-

| tegrated Technology in Kansas City, KCBS helped give
| birth to the News Machine.

Guided Tour

The newsroom is set up into two main work areas,
or pods as Larry calls them. Each pod consists of three
terminals placed together on tables to form a small cir-
cle. The editor and an assistant sit at a terminal
located at one end of the room, reviewing incoming in-
formation. Anchors have a terminal in their booths as
well. Altogether, there are eight terminals and a main
processing unit, totalling $120,000 for the package.

And speaking of the main unit — you may be pic-
turing it as an incredible electronic hulk. Actually, the
main processor occupies a smaller space than a
refrigerator would and uses as much energy as a
200-watt lightbulb.

Why Electronic?

Why go all-electronic? The reason is
simple — speed and efficiency. Larry continues,
‘‘What we faced in all-News radio was the problem of
taking 2 to 2% hours worth of writing for an hour's
worth of news on the air. There's a good chance that
maybe 50 to 60% of that newscast you wrote would be
thrown out and replaced with new material simply
because you had to start writing so long before. Using a
computer, it is a more efficient newscast, more up to
date, and you don’t have the problem of writing stuff
then never using it."”

The News Machine is also more than just a word
processor a la TV's ““Lou Grant.” It offers up data on

1_World's Largest Garage Sale

|

| | ‘“We were afraid the fire department

would close it down,” laughed Program
Director Larry Roberts, referring to his
station’s latest promotion. KXL/Port-
land, OR's ‘“World’s Largest Garage
Sale’ attracted more than 35,000 people,
5000 of whom were waiting anxiously
even before the doors of the Memorial

=

Basically, the event is a clearing house for
various clubs, charities, churches and individuals.
They rent booths through the station for a small fee,
then sell their wares to the public who come free of
charge. This year 120 non-profit organizations par-
ticipated in the six hour sale-a-thon. One club alone
raised $2000. During that time, the station did cut-in
remotes twice an hour.

This is the second year KXL has sponsored the
garage sale. And judging from the crowd pictured
above, it won't be the last.

it
F

- . am
SHARING WORDS AND IDEAS: Larry Cooper, (right)
KCBS News Director, demonstrates the capabliities of the
News Machine to Emearson Stone, Vice President/Redio
News, CBS News Dept.

any item within 1/10th of a second. It has the capacity
to handle 15 wire services. Besides its word-processing
abilities, the system routes messages, maintains an ar-
chive file for major news stories and repetitious infor-
mation (weather, sports scores, stock market, etc.)
which can be punched up during newscasts, and types
tape cart labels. The capability exists to constantly up-
date news stories which the editor can send into an an-
chor during a newscast. The terminals have split
screens so editors can look at more than one story at a
time, while clocks on the same screens tell how long it
will take to read a story. Field reporters can use por-
table terminals.

Now you may be thinking that this multitalented
News Machine is lighting up at the chance to add more
people to the already overcrowded unemployment
lines. Not so, says Larry. For one thing, morale has
gone up, which has a direct effect upon productivity
and creativity. Without having to worry as much about
the mechanics of putting a newscast together, staffers
are freed to cover other angles of a story they might
never have gotten around to in the past. “People don't
have others screaming around them with all this noise
feeding into their heads while they are trying to be
creative,” adds Larry. “It's not like a boiler factory
anymore."’

Staff training time averaged only three days, with
degree of mastery dependent upon individual work
needs. In addition management enjoys some advan-
tages: saving money on wire services, lower paper
costs, and xerox charges.

Murphy’s Law

You are no doubt acquainted with Murphy's
Law — ‘“Anything that can go wrong will go wrong.”
However, Larry assured me the station has that well
under control. But what does happen in the event of a
machine malfunction? After all, machines are
‘“‘human’’ too and can break down. According to Larry,
the system runs under a “graceful crash” umbrella.
In other words, it's not your typical computer crash
where all the screens go blank. The News Machine has
a built-in redundancy capacity. If one board starts to
go down, it switches off and a spare one comes on
automatically.

News/Talk Personalities

ON THE MOVE: WINS/New York Newsroom Ad-
ministrator Scott Herman has been appointed Unit
Manager of the station’s news department...Dan
Streeter joins WXYZ/Detroit as morning news anchor.
He moves over from the ABC Information Radio Net-
work. . .Over at WXYZ's sister station, KGO/San Fran-
cisco, Leo Ciolino has been named weatherman. He
served in a similar capacity at neighboring
KYUU.. WSDR/Sterling, IL's senior citizen reporter,
Floyd Corl, died recently at the age of 76. According to
Station Manager Carey Davis, Corl was one of the first
senior citizen reporters in the nation, covering topics of
special interest to the aged. Ironically, on the day of his
death (4-14), the station had aired what turned out to be
his final broadcast: “How To Handle The Death Of A
Loved One.”

News/Talk

Gail
Mitchell

What about losing information? Maybe you've
heard about former President Carter, who lost some of
his memoirs tq electronic oblivion while using a word
processor. Larry, though, says this is impossible
because there are many ways to gn back and retrieve
material.

Then there is the unpredictable power failure.
Trial tests using the emergency generator show that
anything entered 1/10th of a second before the power
outage is lost. Everything else remains intact. Larry
likens it to “*having a piece of paper in the typewriter
all the time.”

Ahead Of Its Time

The News Machine is said to be two years ahead of
the state-of the art. Larry feels it has a lifetime of 10 to
15 years, especially since it can be expanded and up-
dated through the addition of modules. Right now,
KCBS is the only CBS 0&0 with an all electronic
newsroom. However, future plans point to other CBS
all-News outlets adopting the system, allowing each
other to call their computers to get the latest scoop on a
news event happening in one of their cities. Two more

terminals have already been ordered because even-
tually KCBS wants to read everything from the ter-
minals. Plans are underway now to have all commer-
cial copy stored in the computer as well.

With computer technology growing as it is by leaps |
and bounds, it's easy to become blinded by all the
things these newfangled gadgets can do. But you have
to remember the human element and keep both of
them in their proper perspective. As Larry cautions,
“It is still the individual reporter and writer who pro-
duce the newscast. The computer is just another tool to
enhance that product.”

SR K |
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Laker Leap To London

No — Kareem Abdul Jabbar didn’t
stretch his legs and decide to jump across
the Atlantic. This is WPLP/Pinellas Park,
FL’s way of announcing its upcoming visit
to London. As part of the station’s “On
The Road” series, Program Director/talk
host Dave Scott will broadcast live from
there, May 18-22.

Although other stations have aired their shows
from London (most recently WOR/New York, R&R
4-3), WPLP will be the first, according to Dave, to
set up a two-way hookup, allowing Tampa listeners
the opportunity to talk directly with guests from
London. Scheduled guests include Egon Ronay, in-
ternational food critic; Colin Hamilton, BBC pro-
gram host; and Sir Freddie Laker, whose Laker
Airways is working jointly with the station to make
the visit possible. One highlight will be a talk with
the British protocol officers who are responsible for
planning the impending marriage of Prince Charles
and Lady Diana.

Previous ‘‘On The Road"’ shows have originated
from New York City and Washington, DC. |
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Let our group tell you
what they told

CBS,MacNeil/Lehrer;
and ABC News.

Find out what Walker Merryman, Anne Browder, Tom Howard, and Pam Jones
have told dozens of network broadcasters. Interview one of these
personalities for your radio or TV station, newspaper or magazine. It's
a chance to give your audience stimulating, provocative reporting on everything
from America’s basic rights to government regulation.

And an opportunity for your audience to learn more about some of today’s
most controversial issues.

To arrange for an interview, write The Tobacco Institute, 1875 Eye Street, N.W.,
Washington, D.C. 20006. Or call our toll-free-number. It's your chance to
ask the questions—and get the answers—your audience cares about.

800-424-9876
TheTobacco Institute
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KTKT
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WLAM
WCIR
WFOX
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WANS-FM
WXLK
FM99
WKXY
KKLS
KBOZ
KOOK
KRLC

“What, Me Skeptical?

Janet Cooke has obligingly dematerialized into protective anonymity, Ben Bradlee and his Washington Post crew
huve endured the appropriste amount of pontification, the journalistic community has responded with the expected level of
breast-beating and gnashing of teeth, and in the wake of what was called the Pulitzer Hoax a poll has been taken.

Polls always have to be taken or matters of national attention are not properly resolved. The poll commissioned by
Newsweek and executed by the Gallup organization reveals that 33% of the respondents familiar with the story believe
“reporters often make things up’ and 61% believe "'very little’’ or “only some’ of the news.

Well, what's new? There has always been a healthy amount of skepticism among us. The more experienced a person,
the more skeptical he might be expected to be.

The Gallup conclusions compare the different levels of trust respondents place in people of various professions. They
truet preachers more than doctors, policemen more than reporters, etc., but innocently tucked among the percentages and
rankings comes the startling-to-me revelation that 5% of the people surveyed believe ail the reports carried by TV, news
magazines, and newspapers!

That means there are people with no skepticism? People who take in all the news reports and accept them as gospel?
Who are these people? Have you ever met even one?

In a world in which hardly anything turns out as predicted, we are to believe Gallup’s respondents when they claim they
believe everything in the news?

Who are these people and what are they up to? Maybe they are the Americans who believe every “new" product really
is, and that *new, improved! " means something is new and improved. Perhaps they are the ones who really get excited by
programs billed as “exciting!"”

This mysterious five-percent among us who ascribe piercing accuracy to every story in the news, baffle me with their
trust. Are these the people who buy land by mail and later discover it's fifty feet under swampwater?

I'm too skeptical perhaps, but until someone shows me a real five-percenter, 1 won't believe in such things.

CALENDAR

St. Helens’ Killer Blast

MONDAY, MAY 18: One year after the major eruption of Mt. St. Helens, the U.S. Forest Service reports log-
gers still can’t get to many of the 44,000 acres of big trees that were knocked down, because bridges and roads haven't been
rebuilt completely.

On this date in 1910, Halley’s Comet became visible as it swung past the sun, prompting some farm families to camp in
tornado cellars, fearing the end of the world.

Perry Como, who had his own TV show for fifteen years ending in 1963, is 68. The baseball star with a candy bar nam-
ed for him, Reggie Jackson, is 34. (Naw, Baby Ruth wasn’t named for Babe Ruth, it was inspired by President
Cleveland’s daughter). Pope John Paul II is 63.

Why The Frog Wouldn’t Jump

TUESDAY, MAY 19: Mark Twain's first successfully-published short story was about a gambling man who bet
on a frog-jumping contest, but lost because his intended victim had secretly packed buckshot inside one frog. “The
Celebrated Jumping Frog of Calaveras County’’ eventually inspired real contests in the former mining town of Angel's
Camp, CA, the first of which was 53 years ago today in 1928. (This year's celebration was this past weekend with frogs
entered from Africa, Japan, England, etc.)

Peter Townshend is 36. David Hartman is 4. Mike Wallace is 63.

Leaky Fountain Pen Patented

WEDNESDAY, MAY 20: The fountain pen that was patented on this date in 1830 was something of an im-
provement, because unlike feather-quill pens, it didn’t have to be sharpened with a (pen) knife. The hot model of 151 years
ago was eventually replaced by the non-leaking Waterman fountain pen, the way to write until ball-points came along in the
1940’s.

The first scheduled trans-Atlantic air passenger service began on this date in 1939 with Pan American’s **Yankee Clip-
per” flying boat.

Our hostages were released from Iran four months ago today.

Cher is 35. Joe Cocker is 37. Moshe Dayan is 66.

Love Canal Aid Ordered
THURSDAY, MAY 21: President Carter declared a state of emergency at Love Canal, Niagara Falls, NY, a
year ago, offering to temporarily house more than 700 families until scientists could determine the level of danger caused by

an old chemical dump.

Twenty years ago today Alabama’s Governor ordered martial law in Montgomery, following the previous day’s attacks
on “freedom riders” by white segregationists.

Fifty-four years ago Charles Lindbergh landed in Paris, completing the first solo trans- Atiantic flight and becoming
an international hero.

The Red Cross is 100 today, founded in the U.S. by Clara Barton in 1881.

Rennie Davis is 41.

First Train Robbers Stole The Train
FRIDAY, MAY 22: Seven men stopped a train in Indiana 113 years ago today and then stole the parts of it they
wanted; the express car with $98,000 in it, and the engine with which to pull it to a deserted stretch of track. Some historians
say the Reno Gang's was the first American train robbery (1868).
Three-day weekend coming because of Memorial Day on Monday.
Sir Laurence Olivier is 74. Judith Crist is 59. Barbara Parkins is 36. Michael Sarrazin is 41.

THIS WEEK: NEXT WEEK:
BEACH BOY ROGER MOORE
CARL WILSON VARIOUS GUESTS

Call Ralph August (213) 392-8611
2623 Main Street  Santa Monica, CA 90405




" THE BACK
BREAKERS

SANTANA

Winning (Columbia)
81% of our reporters on it Moves: Up 90, Same 26, Down 3,
Adds 18 including Q102, Q103, B104, WHFM, Q108, WFMF,
WRJZ, KJ100, WLOL-FM, KSTT, WZOK, WMEE, XJRB,
WACZ, KFXD. See Parsilels, charts at number 30.

SANTANA
- “Winning”

ROSANNE
CASH
A\ \¢ ¥ “Seven
Year

Ache
KRBE 11-5, KBEQ 8-6, FM103 11-8, KLUC 7-3

) WAQY 11-6, KKXX 12-10, KWEN 14-10
TOP 20

WHYN 12-11, KHFI119-12, KXX106 15-13,
WBCY 26-19, KTKT 18-12, KNBQ 16-13
PLUS MANY, MANY MORE!
WFIL add WSGN 14-10 WNCI add WFOX 15-12
: KVIL on WAAY deb 29 WDJX add WCGQ 30-27
TAKEN FROM THE ALBUM 293 28-23 BJ105 add KIOY add WFLB add
“ZEBOP!" FC 37158 94Q 10-7 92Q17-14 KNBQ 29-22 WANS-FM add

Produced By

Keith Olson KXOK 19-14 WSKZ on WJBQ 39-35 KILE add

i tah KEZR 26-23 WOKI on WACZ 12-10 KSEL 23-20

Santana KYYX on WRJZ 20-18 WIGY on KQIZ-FM 18-15
‘ KPLZ deb 25 WNOX on WTSN on KPUR deb 30

KOPA add WBCY add WHEB 22-17 WRKR add
WHYN 31-27 WSEZ add 13FEA 30-27 WSPT deb 28
WKEE deb 40 WCSC on 95XIL add KENI deb 33

TAKEN FROM THE ALBUM

“SEVEN YEAR ACHE" JC 36965 KSTAR 26-23 WVLK on WHHY 15'12 KATI deb 30

Produced By Rodney Crowell KFMK 30'23 WAKX add 2102 27-24 KQDI add

KINT 23-16 KOFM 20-18 WSGA16-9 KBOZon
WTIX add WISM deb 27 95SGF deb 30
WERC 13-7

‘Many Top 10’s
And Major Chart Moves!

£
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PLAYING TO A PACKED HOUSE

Tower 92 Nightly Club Broadcast Is A Hit

Since March 7, Tower 92(WTWR)/
Detroit MD and 7-midnight personality
Kurt Kelly has been doing his show live in a
glass-enclosed booth in a nightclub, Monday
through Saturday. The show is so much a
part of the club that the room has been

renamed Dee-Jay'’s.

Located in the prestigious Renaissance Center of
the Detroit Plaza Hotel, the studio was constructed at a
reported price tag of about $500,000 along with modi-
fications to the club itself.

“The idea is about a year-and-a-half-old,” according
to Kurt, ““and is the culmination of the ideas of PD Steve
Edwards and the hotel management. The reason for it
was because the club was losing money as a disco.”

To the average person, the idea,of doing a show out
of a club at such a hefty price tag might seem a bit of a
trendy investment. ‘I was very concerned in the beginn-
ing that people would not dance to our regular music for
long periods of time. I was also concerned about what
would happen during the commercials,” confessed
Kurt

“I'm proud to say that everyone who comes to the
club loves the music and dances to almost everything we

What’s The Name
Of That Format?

One of the biggest 50-cent words on
everyone’s lips these days is “fragmenta-
tion.” Not only are ratings going through
this phenomenon, but so are formats in an
effort to zero in on listeners with special

tastes and interests.

WRJZ/Knoxville PD Fred Story sent me a copy
of a list of FRA's (Format Related Acronyms) for
some possible formats of the future.

The two FRA's you are most familiar with are
CHR and AOR. Both have been adopted into the
language of the business and are used on a frequent
basis. But be ready — next convention you might run
into some “‘rocket scientist’’ with the newest format

“What's your format?”’ you might hear:

SCHR — Soft Contemporary Hit Radio

HCHR — Hard Contemporary Hit Radio

PAEO — Pop/Adult Emphasizing Oldies

ACTW — Adult Contemporary Time & Weather

BPANRR — Black-Programmed All News
Religious Radio

TOC — Trend-Oriented Country

COCC — Country-Oriented Contemporary Coun-

JOCC — Jazz-Oriented Contemporary Country

PRS — Punk Rock Salsa

LOCHREOIP — Lifestyle-Oriented Contem-
porary Hit Radio, Emphasizing Oldies, Information
& Personalities.

AGC - All Gregorian Chants (to kick this for-
mat off you might want to give away free Latin
lessons to the 15th caller each hour and hold a
Rasputin lookalike contest at a big shopping center)

Well, format and acronym freaks, the next time
you're a bit down in your cups, or ratings, you might
want to pull out this list. Read it over carefully and
examine your own format again, Now, with that com-
parison you can SWSTTARTBAA! (Smile With
Satisfaction That Things Aren't Really That Bad
After All)

that will “take the whole ball of wax.' When you ask, -

play. They use the commercial breaks to relax, get a
drink and talk. Once the music comes back, everyone is
on their feet again.’’ The station does not alter its format
of the “Greatest Hits Of All Time" for the club. It’s a
mixture of some currents and a heavy dose of oldies
“similar to KRTH/Los Angeles.”

Music, Interviews, And More

*“‘Reaction from those walking in for the first time is
a real giggle to watch,” Kurt said. ‘“They come in and
stare at me for hours on end. Most of these people have
never seen a radio show actually take place. Many that
come in are regular Tower 92 listeners, but these nightly
broadcasts from Dee-Jay’s seem to be winning the sta-
tion lots of new cume. The outside coverage in the
newspaper and on TV hasn’t hurt either.”

Besides just playing the hits, Kurt has gotten inven-
tive and now offers a few regular features. “Mondays
are dedication nights and Fridays I do a feature called
‘The Joke’s On You,' letting people tell clean, but pro-
vocative jokes.”

Adjacent to the broadcast booth, a small stage area
was constructed with mike inputs and a couple of chairs
for interviews. ‘“This adds a little bit more variety and
dimension Lo what happens each night, plus those pre-
sent in the club get off on seeing these people,” Kurt
said. Besides local Detroit notables, Kurt has interview-
ed the Spinners, Styx, Don McLean, and Carl Wilson of
the Beach Boys.

Kurt remarked, ‘“What I find most incredible is that
even on Monday nights there is a big crowd. Every night
there is a big crowd. The age of the people fits right in to
our 25-49 demographic target. One of the things that I
think really helps is the lack of cover or admission
charge.”

Help From Above

Tower 92’s main studios are 15 floors above in the
same building. ‘I signal an engineer in the main control
room when to run commercials and other events not

TWO JOCKS CHASED BY A BEAR

originating from my studio. When I leave the air at mid-
night, the music continues from Dee-Jay's until 2am, as
I continue to spin the hits.”

The studio is glass-enclosed and floor level. ‘‘People
love to stand around, hold up notes, and try and crack
me up while I'm on the air,” he related. “‘In addition to
the music there are 12 custom-made projector and
screen units set into the walls that flash shots of groups,
the station logo, and other hot visuals.”

One thing for sure, Kurt Kelly’s job at Tower 92 is
anything but mundane. This is a good example of how a
remote, even a less elaborate one, can be a useful tool
for a radio station. Just make sure to give thought and
planning to any remote broadcast. There are a lot of
details to consider. Don’t get ‘“‘remote-crazy’ either.
Too many of them diminish the entertainment value of
doing them in the first place.

KTAC Walks 210 Miles
For March Of Dimes

Springtime in America means two
things, leaves on the trees and March Of
Dimes Walk-A-Thons. Things at
KTAC/Tacoma proceeded along smoothly
as the station prepared to sponsor the
citywide Walk-A-Thon, but former PD Tom
Jeffries and afternoon personality Kirk Rus-
sell came up with a different idea.

In addition to the regular station walk, they decided
to walk down the coastline of Washington to help raise
additional money for the charity. Little did they realize
how rough the trip would actually be.

““We departed Neah Bay on April 18, and reached
our destination of Ft. Canby about six-and-a-half days
and 210 miles (330km) later, very tired and sore, on
April 24,” Kirk related.

“The first day was fine and we were able to cover
about 40 miles. It was real pleasant. Lots of deer tracks
and we even spotted a few coyotes. By the second day, it
started to rain and it didn’t stop. Our tents were soaked
and so were we. The expensive hiking boots we purchas-
ed started to shrink, and by the end of the walk had rub-
bed sores down to the bone.”

Preparation is import'ant for something like this.
They had secured permission to cross the Quinault In-
dian Reservation, “but the map promised by Chief
Oliver Mason never came, so we hiked without a map,"
Tom admitted.

“‘When we got to the reservation, the trouble began.
We got lost and wandered into a swamp and had to dou-
ble back. This took us about 15 miles out of our way. As
we were walking along, we came to a clearing and there
was a 6-foot, 450-pound brown bear.”

Kirk continued, “Not having any weapons, we at-
tempted a careful and slow retreat not to disturb him.
He started to follow at a pretty good clip and it got tense.
Soon we realized he wasn't around. Something else must
have distracted him. If we had gotten to the clearing
first, he might have spotted us before we saw him and
the story might have ended ditferently.”

Tom and Kirk told of crossing over washed-out
bridges and fording through streams. They even ran out
of water on the last day and did the last 20 miles very
thirsty. Tom was bitten by an insect and his leg
became swollen. Somehow they continued, and between
the regular KTAC Walk-A-Thon and the pledges taken
for the long hike, $92,000 was raiséd for the March Of
Dimes.

4



“. .. And when you really need it the most,
That's when Rock & Roll Dreams Come Through.”

©1981 Neverland Music und Lost Boys Music (BMI)
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“Rock & Roll Dreams Come Through”

ALREADY ON:

CHUM add BJ105 add KWEN add KKILS add FM100 on |
WICC add WGH add WISE add 38 WFLY on WACZ on \

i3 /@@
Produeed by Jimmy lovine and Jhmn Stehiman N ~ 3 3




Bobby Poe’s
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Presents

Clive Davis

President — Arista Records

Gallagher

Speaker

George Williams
(Burkhatt/Abrams)

Record Presenters:

B80B HAMILTON
GERRY CAGLE
CHARLES GIDDENS
RON RILEY
JERRY ROGERS
TOM BIGBY
HARV MOORE
STEVE KINGSTON
JEFF McCARTNEY
J.J. JACKSON
KELLY McCOY
SCOTT SHANNON
MIKE ST. JOHN
TOM WEST
BRUCE STEVENS
FLEETWOOD GRUVER
SCOTT RICHARDS
80B CANADA
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Liberty Records
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THIS YEAR'S MASTERS OF CEREMONIES:

George Wilson John Young Jim Morrison
(KIQQ) (293) 94Q)
Moderators: Radio Presenters:

GEORGE WILLIAMS

(Program Directors Panel)
STAN HOFFMAN
{Retail Panel)
JERRY GREENBERG
{Radio/Record Hot Box)

CHARLES GIDDENS

{Radio Management Panel)

LES GARLAND
{Morning Man‘s Panel)

RICHARD PALMESE
BRUCE WENDELL
STAN MONTEIRO

VINCE FARACI

JOHN BETANCOURT

DICK WILLIAMS
BURT STEIN
CHARLIE MINOR
PAT PIPOLO
BILL CATALDO

SCOTT KRANZBERG
JACK FORSYTHE
HOWARD ROSEN

FRANK DILEO
GORDON ANDERSON
KEVIN KEOGH
STEVE MEYER
DANNY DAVIS
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Presents
The 10th Anniversary Radio/Records/Seminar/Awards Banquet
At The Marriott Airport Hotel, Atlanta, GA 30337

Final Nominees for Radio Industry ’80*

1. RADIO EXECUTIVE OF THE YEAR '80: George Wllson (Outiet), Tom Bigby (GCC), Dick French
(Southern), John Bayliss (Charter), Bud Polacek (First Media), Jerry Blum (Jetferson Pilot), Pat Nor-

man (RKO), Glen Potter (First Media), Jerry Rogers (Weis), Ron Riley (Plough), Todd Chsse (Pro-

vidence Journal), Ron Bledsoe (Sumner), Glenn Morgan (Mutual)

2. NATIONAL PROGRAMMER OF THE YEAR ’'80: Tom West (Rounsvilie), Andy Bickel (Jefferson
Pilot), Steve Roddy (Scripps Howard), Jerry Dean (Smith), Bobby Hattrik (Doubleday), Jay Cook (Com-
bined), Don Benson (Westem Cities), Bill Tanner (Metroplex), Blll Gamble (GCC), Bob Christy (Fair-
banks), Jesse Bullett (Southwestern), Jim Peacock (Susquehanna)

3. RADIO CONSULTANT OF THE YEAR ’80: Kent Burkhart, Paul Christy, Bob Henabery, Michael
Spears, E. Alvin Davis, Landsman/Rilvers, Drake-Chenault, Jerry Clifton, George Burns, Todd
Wallace, John Sebastian, Paul Drew

4. MAJOR MARKET RADIO STATION OF THE YEAR '80: 98KX (Pittsburgh), KFRC (San Francisco),
WLS (Chicago), 94-Q (Atlanta), KSTP-FM (Minneapolis), WPGC (Washington), Z-93 (Atlanta), WKTU
(New York), @107 (Washington), KRLA (Los Angeles), KVIL-FM (Dallas), WVBF (Boston)

5. MAJOR MARKET PROGRAM DIRECTOR OF THE YEAR '80: Gerry Cagle (KFRC), John Young
(Z-93), Bobby Christian (96KX), Jim Morrison (94-Q), Chuck Knapp (KSTP-FM), Scott Shannon
(WPGC), John Gerhon (WLS), Alan Burns (Q107), Paula Matthews (KIQQ), Kevin Metheny (WNBC),
Bill Garcls (WDRQ), Bob Travis (WGCL)

8. MAJOR MARKET MUSIC DIRECTOR OF THE YEAR °'80: J.J. Jackson (WQX!), Dale O’Brlen
(Z-93), Liz Klley (WIF1), Scott Richards (WCAO), Roger Collins (KFl), Guy Zapolean (KRTH), Dayna
Steele KRBE), Dick Fennessey (WFIL), Bob McKay (WZZP). Jim Ryan (WDRQ), Jerry Steele,
(KFMK), Don Geronlmo (WPGC)

7. MAJOR MARKET AIR PERSONALITY OF THE YEAR '80: Jim ElllotyScott Woodside (WPGC),
Don Imus (WNBC), Jay Stone (96KX), Willy B. O'Brien (WBSB), Gary Corry/J.J. Jackson (WQXI),
Dan ingram (WABC), Ross Brittain/Brian Wlison (Z-93),Charlle Van Dyke (WRKO), Al Lohman/Roger
Barkiey (KFI), Scott Carpenter (WBSB), Dude Walker (Q107), Mark Stevens/Jim Pruett (KULF)

8. LARGE MARKET RADIO STATION OF THE YEAR '80: WEZB (New Orleans), WZUU-FM
(Milwaukee), WCKX (Tampa), KEZR (San Jose), KOPA (Phoenix), Y100 (Miami), WTIC-FM (Harttord),
WHB (Kansas City), WRBQ (Tampa), WKRQ (Cincinnati), KGW (Portland), WNAP (Indianapolis)

9. LARGE MARKET PROGRAM DIRECTOR OF THE YEAR '80: JIm Brown (WOKY), Steve Rivers
(KOPA), Al Casey (WHB), Bob Wood (WBEN-FM), Robert W. Walker ( WCKX), Dan Vallle (WEZB),
Jim Fox (WKRQ), Mike Scott (WNDE), John Driscoll (WZUU-FM), Buddy Scott (92-X), Jan Jefiries
(WLCY), Tracey Mitchell (KJR)

10. LARGE MARKET MUSIC DIRECTOR OF THE YEAR ’80: Roger Christian (WBEN-FM), John Volpe
(KOPA), Dallas Cole (WOKY), Terry Young (WEZB), Rick Donahue (WTIC-FM), Pat McKay (WRBQ),
Gary Franklin (WTIX), Bob Logan (WCKX), Mark Shands (Y100), Tom Buchanan (KJR), Bill Shannon
(WZUU-FM), Tony Galluzzo (WKRQ)

11. LARGE MARKET AIR PERSONALITY OF THE YEAR '80: Harv Moore/Robert W. Taylor (WPHD),

Bob Berry (WOKY), Bruce Kelly (36-X), Cleveland Wheeler (WRBQ), JOhn Brandmeler (WOKY),
Adam Smasher (WNAP), Scott Thrower (KOPA), Robb Stewart (WKRQ), Dino Matela (WYSL), Mason
Dixon ( WRBQ), Steve York (WOKY), Ed McMann (WCKX)

12. MEDIUM MARKET RADIO STATION OF THE YEAR '80: WWKX (Nashville), WKJJ (Louisville),
WBCY (Chariotte), WGH (Norfolk), WK XX (Birmingham), WBJW (Orlando), WIVY (Jacksonville), WRVQ
(Richmond), WAYS (Chariotte), WMC-FM (Memphis), WAMS (Wilmington), WBBF (Rochester)

13. MEDIUM MARKET PROGRAM DIRECTOR OF THE YEAR '80: Bob Canada (WGH), Mike St. John
(WWKX), Bobby Hatfield (WKJJ), JeH! Luclter (KSFM), Scott Slade (WAYS), Russ Spooner (WKY),
Mike McVay (WAKY), Rick Shaw (WAXY), Blll Thomas (WRVQ), Bob Kaghan (WBCY), Dave Mason
(WBBF), Jay Michaels (WSGN)

14. MEDIUM MARKET MUSIC DIRECTOR OF THE YEAR ’80: Bill Manders (KSFM), Chris Michaels
(WAMS), Lou Simon (WAYS), Walt Brown (WSGN), Allen Dennls (WKY), Reggle Blackwell (WAIV),
Steve Kelly (WRVQ), Beau Richards (WWKX), Mark Thompson (WERC), Patty Brockett (WKOS),
Larry O’Day (WKXX), Steve York (14-Q)

15. MEDIUM MARKET AIR PERSONALITY OF THE YEAR '80: Steve Davis (WKXX), Mark Damon
(92-Q), Bear Bradley (WKOS), Greaseman (WAPE), BIll Gardner (BJ105), Bobby Mitchell (WIVY),
Steve McCoy (92-Q), Chuck Browning (WHBQ), Blll Bslley (WAKY), Smokey Rivers (WLAC), The
Birdmean (WERC), Coyote McCloud (WWKX), Randy Miller (WRVQ)

18. SECONDARY MARKET RADIO STATION OF THE YEAR ’'80: WPST (Trenton), WSGA (Savannah),
2104 (Frederick), KYNO-FM (Fresno), WRJZ (Knoxville), WICC (Birdgeport), WHHY (Montgomery),
WSKZ (Chattancoga), WJAD (Bainbridge), WANS-FM (Anderson), WAAY (Huntsville), WCGQ (Colum-
bus)

17. SECONDARY MARKET PROGRAM DIRECTOR OF THE YEAR '80: Steve Kingston (WYRE), Ray
Willlams (WISE), Bruce Stevens (WBBQ), Johnny Lee Walker (KYNO-FM), Tom Taylor (WPST), Dick
Phililps (WEVA), Gary Peters (WICC), Dan O'Toole (V100), Barry Chase (WKAZ), Chuck Leonard
(WKMX), Fred Story (WRJZ), Dave Anthony (KLUC)

18. SECONDARY MARKET MUSIC DIRECTOR OF THE YEAR '80: Scott Majors (WNOX), BIll Mat-
thews (WIKZ), Curt Hansen (KC101), Rich Thomas (WHHY), Kirk Cllatt (WSSC), Roger Gaither
(Q104), Doug Weldon (WSGF), Gary Atkins (WOKI), P.T. Morgan (WRFC), Benjamin Martin
(WCGQ), Ron Hill (WCIR), Anne McCartney (WKXC-FM)

19. SECONDARY MARKET AIR PERSONALITY OF THE YEAR '80: Jay Jarvis (V100), Steve
Gallagher (WQXA), Larry O’Neal (WJDQ), Todd Spencer (WMMW), Jack Dlamond (KYNO-FM), C.J.

& Buzz (WCSC), Jonathan Doll (WiZD), Juck Acuft (WSGA), John Isley (V100), Barry Michaels
(WROV), Chlp McLean (WAGL), Dave Shater (WZIX)

* Award Winners for 1879 were not eligible for nomination.

June 19 & 20

-
Final Nominees for Record Industry '80*

1. RECORD COMPANY OF THE YEAR '80: (Corporate) EMI America/Liberty, Capitoi, Columbla,
RCA, Atlantic, Arista, Polygram, Elektra/Asylum, MCA, Eplc, Atco, CBS Custom

2. RECORD COMPANY OF THE YEAR '80: (Independent) Millennlum, Boardwalk, Solar, Bearsville,
A&M, Motown, 20th Century-Fox, Clsveland International, Radio, Philadelphla international,
Dreamland, Prelude, RSO, Mirage

3. RECORD COMPANY PRESIDENT OF THE YEAR '80: (Corporate) Jim Mazza (EMI
America/liberty), Doug Morris (Atlantic), Clive Davis (Arista), Bob Siner (MCA), Robert Summer
(RCA), Waliter Yetnikotf (CBS), Mo Ostin (Warner Brothers), Joe Smith (Elektra/Asylum), Don Zimmer-
mann (Capitol), David Braun (Polygram), Bruce Lundvall (Columbia), Bruce Bird (Casablanca)

4. RECORD COMPANY PRESIDENT OF THE YEAR '80: (Independent) Nell Bogart (Boardwalk), Dick
Gritfey (Solar), Jimmy lenner (Millennium), Gll Friesen (A4M), Albert Grossman (Bearsville). Steve
Popovich (Cleveland international), Jay Lasker (Motown), Nell Portnow (20th Century-Fox), Kenny
Gamble (Philadeiphia International), Sal Licata (Chrysalis), Ron Alexenburg (Handshake), Nicky Chinn
(Dreamiand), Al Coury (RSO), Jerry Greenberg (Mirage)

5. RECORD COMPANY EXECUTIVE OF THE YEAR '80: (Corporate) Don Dempsey (Epic), Jack
Cralgo(RCA), Tony Martell (CBS), Dick Kilne (PolyGram), Stan Montelro (Epic), Perry Cooper (Atian
tic), Eltlot Goldman (Arista), Ron McCarrell (Epic), Tony Montgomery (RCA), Dick Asher (Columbia)
Lenny Petze (Portrait), Ed Rosenblatt (Warner Brothers)

6. RECORD COMPANY EXECUTIVE OF THE YEAR '80: (Independent) Bob Edson (RSO), Mort
Welner (20th Century-Fox), Stan Snyder (Cleveland International), Irv Biegel (Boardwalk), Howard
Rosen (Bearsville), Stan Hoftman (Prelude), Don Wright (Aries il), Michael Leon (A&M), Edna Colllson
(Solar), Rich Fitzgerald (RSO), Al DINoble (Casablanca), Bl Spltalsky (Spring), Bob Greenberg (Mirage

7. VICE PRESIDENT OF PROMOTION OF THE YEAR '80: (Corporate) Bruce Wendell (Capitol
Vince Faracl (Atiantic), Dick Willlams (EMI America/Liberty), Burt Stein (Elektra/Asylum), John Betan-
court (RCA), Ed Hynes (Columbia), Pat Plpolo (MCA), Al Gurewitz (Epic), Reen Nalil (Atco), Russ
Thyret (Warner Brothers), Mlke Manocchlo (Ariola), T.J. Lambert (Casablanca)

8. VICE PRESIDENT OF PROMOTION OF THE YEAR '80: (Independent) Scott Kranzberg (Board
walk), Bob Smith (RSO), Skip Miller (Motown), Pete Gidlon (Handshake), Dave Parks (20th Century
Fox), Don lenner (Millennium), Charlie Minor (A&M), Paul Plerettl (Bearsville), Dave Urso (Planet)
John Schoenberger (Radio), J.J. Jordan (Unicorn), Rich Sargent (Sire)

9. NATIONAL PROMOTION DIRECTOR OF THE YEAR '80: (Corporate) Frank Dlleo (Epic), Steve
Meyer (Capitol), Don Cetberg (Columbia), Scott Regan (Atco), Bill Cataldo (Polydor), Gordon Anderson
(CBS), Bert Keane (Warner Brothers), Sam Kalser (Atlantic), BIll Smith (Elektra), Jack Satter (EMI
America), Reds Richards (Warner Brothers), Joe Grossman (Mercury)

10. NATIONAL PROMOTION DIRECTOR OF THE YEAR '80: (Independent) Kevin Keogh (Bearsville)
Steve Resnik (A3M), Steve Brack (Boardwalk), Jason Minkler (RSO), Michael Abramson (Chrysalis)
Mike Cloer (Word), Bud Samuels (Motown), Kelly Summers (Solar), Marty Mooney (Cleveland Interna
tional), Joe Kolsky (Prelude), Tom Rogan (Carrerre), Dick Reus (Venture)

11. NATIONAL PROMOTION EXECUTIVE OF THE YEAR '80: (Corporate) Shella Chlanda (Columbia)
Louls Lewow (Epic), Susan Wax (RCA), Rich Totolan (CBS), Sandl Litson (MCA), Larry Qouglas
(Epic), Carol Jasper (CBS), Glen Lajeskl (Arista), Andrea Ganlis (Atiantic), Lou Galliani (Elektra), Vicki
Germalse (Atco), Vince Pellegrino (Columbia)

12. NATIONAL PROMOTION EXECUTIVE OF THE YEAR '80: (Independent) J.B. Brenner (A&M)
Robin Wren (RSO), Janls Ross (Chrysalis), Blll Catina (Cleveland International). Marlene Reyes
(Motown), Ken Marcellino (Tapestry), Doc Remer (Mirus), Mark Cooper (Robox). Jon Konjoyen
(RSO), Sue Emll (Sire), Felix DIPalma (Kirshner), Sally Smash (Sun)

13. REGIONAL PROMOTION DIRECTOR OF THE YEAR '80: (Corporate) Rish Wood (Polygram)
Frank Turner (EMI America), Arthur Fleld (Capitol), Alan Oreman {Columbia), Don Miller (Epic), Billy
Lemmons (Arista), Mlke Prince (Atlantic), Danny Davenport (Warner Brothers), Alan Smith (Alco
Geary Tanner (Elektra), Mike Martin (Casablanca), Al Privett (MCA)

14. REGIONAL PROMOTION DIRECTOR OF THE YEAR '80: (Independent) Al Twanmo (Chrysalis
Larry Green (Handshake), Bruce Greenberg (Motown), Jim Francis (Boardwalk), Eve Wood (A&M)
Jim Sellers (Chrysalis), Kelly West (Motown), Joe Bllello (Lax), Rick Stone (A8M), Jef! Hackett
(Chrysalis), Joel Newman (Handshake), Charlle Walker (Venture)

15, LOCAL PROMOTION DIRECTOR OF THE YEAR '80: (Corporate) Mlke Lessner (Capitol), Jim
Stewart (Epic), John Fagot (Columbia), Jay McDaniels (MCA), Rich Tamburro (EMI America), Tom
Sgro (Polygram), Jerry Goodman (Elektra), Tom Schoberg (EMI America), Peter Price (RCA) Gino
Rumple (Capitol), Sam Calle (MCA), Jeft Shayne (Epic)

18. LOCAL PROMOTION DIRECTOR OF THE YEAR '80: (Independent) Phit Quartararo (A&M), Rob-
ble Vogt (RSO), Tommy Teague (RSO), John Schuler (A&M), Ted Zlatin (RSO), James Bishop
{(Motown), Al Cataro (A&M), Bob Galliani {RSO). Wayne Fogel (Motown), Patricia Breedlove ( RSO
Paul Crowley (A&M), Dana Morrls (A&M)

17. INDEPENDENT PROMOTION DIRECTOR OF THE YEAR '80: Jerry Brenner, Jerry Meyers, Gary
Bird, Jonas Cash, Bobby Hurt, Howle Goodman, Ernle Phillips, Don Graham, Lu Flelds, Bob Perry,
Mel Turotf/Lindy Goetz, Perry Stevons
18. RECORD DISTRIBUTOR OF THE YEAR '80: (Corporate) CBS (Washington), MCA (Cherry Hill)
WEA (Atlanta), CapHol/EMI (Los Angeles), RCA (Washington D.C.), Phonodisc (New York City), CBS
(Atlanta), RCA (New York City), Capitol/EMI (Washington D.C.), MCA (Washington D.C.), RCA (Atianta)
19, RECORD DISTRIBUTOR OF THE YEAR '80: (Independent) Schwartz Brothers (Washington D.C )
Tone (Hialeah), Zamolskl (Baitimore), Universal (Philadeiphia), Progress (Cleveland) Tara (Atlanta)
Alpha (New York City), Transcontinent (Buffalo), M.S. Distributing (Chicago). Blg State (Dallas
Lleberman (Atianta), Malverne (New York City)

* Awsrd Winners for 1879 were not sligible for nomination

Registration Fee:

make check payable to

NAME;. -~ " &
ADDRESS _

CITY_

COMPANY/STATION

POP MUSIC SURVEY — SEMINAR/AWARDS BANQUET

$135.00 Seminar/Cocktail Party/Awards Banquet

Pop Music Survey — 4818 Chevy Chase Dr., Chevy Chase, MD 20015

There are only 200 rooms at the Marriott on a first serve basis
Room Reservations (404) 7686-7900
Badges & Tickets are mandatory for admittance to all functions — strictly enforced
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The Question More
And More Stations
Answer Each Week:

What Cha’
Gonna Do
For Me?

WKTU HB-18-10-10
WXKS-FM 17-16
KEARTH 27-22
KRLA deb 15
KIIS-FM 19-16
KIQQ add

KNUS 32-29
KSET-FM deb 27
WIDX 27-21
WAXY deb 29
KGGI deb 30
KHYT on
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Bits

Q107/Washington is on the phones calling with the
question, ‘‘Which radio station do you listen to most?"' If
the person on the other end answers Q107, prizes like a
Datsun 280ZX, $10.000 or even a trip to Europe to see
Bruce Springsteen are being given away

WCIR/Beckley, WV has installed a statewide, toll
free request line FM102/Sacramento just finished
up a #1 Weekend giving out brass paperweights engrav
ed with ""FM102 & You'' shaped like a number one

WPST/Trenton raised over $90,000 in pledges in the
March Of Dimes Superwalk held recently V100/
Charleston flew out of town relatives in to visit their
Moms for Mothers Day

K104/Erie has done a spinoff on the TV game show
"Family Feud.” The game’s called *'The Survey Says
Listeners call up and have to give the top two answers to
common questions asked at a local shopping center
Prizes start at $50 and climb upwards.

WKTU/New York saluted the 50th anniversary of
the Empire State Building with a free noontime concert
May 1, featuring all of the air personalities and the
WKTU Dance Van.

WRJZ/Knoxville wrapped up the WRJZ/United
American Bank Express Wizard Contest. A total of 62

people in the city were "‘secret wizards" and clues to
their identity were broadcast. Winners identifying a
secret wizard won prizes and went into a drawing for a
$6200 grand prize

WROR/Boston covered the recent running of the
Boston Marathon from start to finish, talking with run-
ners and officials prior to the start and at the finish line

From the land down under. Radio
Hauraki/Auckland, NZ brings word of a "Helping Hand
Contest " Listeners called up to identify sounds on the
radio. Those that did so went into a drawing for a year's
worth of helping hands in the form of complete maid
service

WLS-AM-FM/Chicago helped welcome Rodney
Dangerfield to town in style, giving away copies of his
album and T-shirts and tickets to see him in concert,
MC'd by "‘Superjock’ Larry Lujack. Rodney also cut
10-and 30-second TV spots for the stations while in town

KYNO-FM/Fresno recently held the largest free
concert in the history of Fresno radio by sponsoring an
ali-day free event in the park. Lots of local bands
donated their time and energy, and money was raised to
help build a new cage for "*Nosey."' the Fresno Zoo's on-
ly elephant

LandeCkel’ Continued from Page 3

WLS Program Director John Gehron told R&R,
“John felt for some time now that he wanted to do
something dramatically different, and the CFTR of-
fer apparently filled the bill for him. We were look-
ing for a certain type of approach in afternoon drive
and were well on our way to it with John, but in view
of everything perhaps John’s move is best for both
parties.”

Bill Gable, Program Director at CFTR, was
understandably excited about his new acquisition:

“I think that John Landecker is one of the finest air
talents in the business and I have always wanted to
have him at CFTR. We are all very pleased that a
talent of John’s stature will be joining us. This move
reinforces our belief that CFTR employs one of the
best air staffs in North America.”

CFTR'’s current morning personality, Jim
Brady, has resigned to accept the position of Pro-
gram Director and AM drive personality at
CJCL/Toronto. Landecker will remain on the air at
WLS through the current rating period and will join
CFTR following a brief vacation.

WLUP

four networks, and therefore dif-

FM99 add
KVOL 27-26

CHAKA
KHAN
“What Cha’

Gonna Do

For Me”

Produced By Arif Mardin

)
WV

| ed to drop the new album. We felt |
| ing in 1978 with ABC, and now

| Tom Petty until this thing has

, help us.” Norm Winer, PD at AOR
| WXRT, commented,
| highly offended. It’s ridiculous for

ON WARNER BROS. RECORDS

Continued from Page 1

WMET. PD Tom Teuber told
R&R, ‘“When Tom Petty’s
manager called to tell me they
were going ahead with the plan to
sell all the tickets to another radio
station, we pulled all the Petty
albums out of the studio, including
the new one. I made it clear when
we first got wind of this plan that if
they made that concert into a sta- ‘
tion promotion, locking out all

other stations from any kind of in- )
volvement, that we would be forc-

we didn’t want to promote another
radio station. As fans [ think we're
all sorry to do this, but the event is
a station promotion for the com-
petition.”

Other reactions were slightly
milder. WLS-AM-FM PD John
Gehron told R&R, ‘‘We are play-
ing his current single and will con-
tinue to play it, and his oldies,
too.” However, he continued, “I
don’t think you can count on WLS
to get involved in any support for

blown over. He’s done nothing to
‘“We are

someone to alienate the rest of the
market. We're considering
retaliation on a business level, but
we won't take it out on our
listeners by pulling the album.”

Solar

Continued from Page 1

decision involving many months
of soul-searching and deep
negotiating . . . I am pleased at
the excitement, enthusiasm, and
prospect of this new joint venture.
However, I must recognize,
respect, and give due credit to our
former distributor, RCA
Records . . . My entire galaxy is
committed to even greater suc-
cess, working with and through

great challenge.”

the E/A organization.”

Foreman

Continued from Page 1
McLaughlin commented, *‘Dick
Foreman is a topnotch broad-
casting professional who has
made tremendous contributions to
ABC Network Radio in the past.
His unique perspective on the pro-

l gramming needs of our affiliates

will help us to continue to provide
top-quality programs to our
1700-plus affiliates around the
country.”

Foreman told R&R, *““It should
be very interesting. We started
the special programming ball roll-

everyone and his brother is into
special programming. Now we’ll
offer services appealing to a wide
number of people not presently be-
ing properly attended to. It's a
Foreman
characterized his consulting func-
tion as overseeing the total scope
of the creative presentation on all

fering from the consulting ar-
rangement between Jeff Pollack
and the ABC FM Network (R&R
4-24). He added that he will be
working closely with the heads of
the four networks in addition to

McLaughlin.

WIFE

Continued from Page 1
others, will consult for the
changeover.

Aaron told R&R, “I would say
this is the most exciting opportun-
ity I've ever had. There is no
News/Talk format in the city and
I view News/Talk as the format of
the future for AM radio. We went
on the air Monday morning and
have gotten tremendous response.
Kenneth Palmer has developed a
very strong organization and I'm
happy to be a part of it."” Aaron
added that he is looking for a PD
fer WIFE.

“Idon’t care WHOSE callout system
you're using (even the original MARS
System) ..

. the New MARS P-D-C will

revolutionize the way you conduct
your callout music research.”

- Todd Wallace

President, Radio Index, Inc.

THE SOLUTION IS
AARS

MASS ACCEPTANCE RESPON:

PDC

See Page 5!




Radio’s love affair with

Alryuppll

continues. .
Injust6days:

“THE ONE THAT YOU LOVE>.
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y The grdup that swept e nation with
three smash singles in 1980 is back
with their first runaway hit of 1981.

More Air Supply magic.
From the forthcoming album
THE ONE THAT YOU LOVE.
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