ISSUE NUMBER 417

INSIDE R&R:

January Looking Good For
Radio?: Station managers and
reps feel this cold month is
shaping up as a good sales
period 4

Sex On The Radio:
Everything you wanted to know
about sex therapy on radio — and
fisteners aren't afraid to ask 28

Black Music On
Contemporary Radio: A
demographic look at the Urban
Contemporary phenormenon, a
discussion of whether CHR

| stations should play black records,
and the dawning ot Black
Aduit/Contemporary 12, 22, 34

SA ,
BLUEPRINT:

I1DEAS FOR 1982!

See Special Pullout
Section This Issue.

Ratings Results For 16
More Major Markets:
Arbitron tallies for Atlanta,
Baltimore, Buffalo, Dallas,
Houston, Kansas City, Louisville,
Miami-Ft. Lauderdale, Milwaukee,
Minneapolis, New Orleans,
Phoenix, Sacramento, St. Louis,
San Jose, and Washington,
bC 14, 18
Henry Gillespie Heads
Turner Radio Marketing
Efforts: Veteran TV executive
handles CNN Radio as well as
CNN2 TV service 3

The KLOS Route To
Success: The story behind the
L.A. ABC AOR that finally edged
KMET in the ratings 29

Sandusky Promotes Three
GM’s: KNUS/Denver's Louise
Heifetz, KZAM & KJZZ/Seattle’s
Bob Sharon, and KWFM/Tucson’s
Jim Hardy become VP's 3

Broadcast International
Off And Running:

New Osmonds-backed radio
programming suppliers preview a
variety ot ambitious projects. 10

Australlan Ratings Firm
Looks At U.S. Market:

As Birch buys out Mediastat,

a new contender may make a
stand 24

THE INDUSTRY’S NEWSPAPER

Sabo Returns
To ABC As VP

Walt Sabo was named Tuesday
(1-26) to the new position of VP/
Network Operations for ABC Rad-
jo. Announcement of the former
NBC Executive VP’s return to
ABC, where he’d served prior to
1978, was made by ABC Radio
Networks President Ed
McLaughlin. It was the fifth VP
assignment following McLaugh-
lin's reorganization of the com-
pany’s structure last week (R&R
1-22).

“The new management team
brings some really great
strength” to nets, commented
ABC Director of Creative Services
Mike Winter. The former triangu-
lar structure didn’t work any long-
er, he said. This team will enable
ABC to consider, for example,
how an action in affiliate relations
might affect sales, Winter ex-
plained.

As reported last week, other
VP’s in the new network team are
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Walt Sabo

Lou Severine, VP/Sales; Bob
Chambers, VP/Market Develop-
ment; Kent Coughlin, VP/Engi-
neering; and Bill Battison, VP/
Planning, Finance, Administra-
tion.
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WHDH, WCOZ

WHDH and WCOZ, consistently
the two most highly-rated stations
in Boston, have decidad not to
renew their contracts with Arbi-
tron. David Croninger, President/

GM of the stations, confirmed to

LINEUP SET; WATKINS HEADS PRODUCTION

Transtar Debuts February 1

The Transtar Radio Network,
Sunbelt Communications’ 24-hour
satellite operation, will go on the
air February 1, and has set its
lineup of personalities. They are
Steve McFarland (49am) from
KSFX/San Francisco, Jack Fitz-
gerald (9am-2pm) from WLEE/
Richmond, Mark Cardaronello (2-
7pm) from KFYE/Fresno, Jed
Jackson (7-midnight) from KSPZ/
Colorado Springs, and John Som-
mers (midnight-4am) from
KOAQ/Denver. All times are
Mountain Standard, correspon-
ding to Transtar’s Colorado Spr-
ings base.

Sunbelt Sr. VP E. Karl com-
mented, I had to look for a very
special kind of talent for the net-
work, not just a communicator but
someone keenly aware of what's
going on around him so that he
can contribute to our program-

Casey Named
VP /Promotion
For CBS/Nashville

Joe Casey has been promoted to
Vice President/Promotion for
CBS Records/Nashville. Casey,
who had been Promotion Director
for the operation, reports directly
to VP/Marketing Roy Wunsch in
Nashville and will oversee all
country promotional efforts.

CBS Nashville VP/GM Rick
Blackburn commented, ‘‘Joe
Casey has played an important
role in bringing CBS Records/
Nashville to its current level of
success. I am confident that in his

CASEY/See Page 26

ming by writing and producing
special features. It’s taken us
literally months to find the right
team — now we’re ready to go on
the air with the best.”” Sunbelt’s
24-hour programming includes 30,

TRANSTAR/See Page 26

Garland Joins
MTV As VP/
Programming

Les Garland

Les Garland has been named
Vice President/Programming for
Warner/Amex Satellite Enter-
tainment Company’s Music Tele-
vision (MTV). Garland, who had
been Atlantic Records’ West Coast
General Manager since May 1980,
previously programmed KFRC/
San Francisco, WRKO/Boston,
CKLW/Detroit, and KI1QQ/Los
Angeles. Garland told R&R,
“Joining MTV is without question
the most stimulating career op-
portunity ever afforded me. I am
looking forward to working with
someone as dynamic and in-
novative as (WASEC Senior VP/
Programming) Bob Pittman and
the staff he has assembled in New

GARLAND/See Page 26
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Birch Buys Mediastat

The Birch Report will absorb all
contracts and services of the
Media Statistics, Inc. ratings
firm, establishing Birch as the
chief challenger to Arbitron’s
radio ratings dominance. Birch
Report President Tom Birch and
Mediastat President John Land-
reth agreed this week that
Mediastat will cease to exist
March 1. Purchase price was un-
disclosed, but was reliably pegged
at less than $1 million. Landreth
will be bound by a five-year non-
compete clause from starting
another ratings service, and Birch

Drop Arbitron

R&R that he will not be renewing
now that the stations’ most recent
five-year contract has come to an
end.

WHDH executive Peter Craw-
ford told R&R, ‘‘We took a survey
of the dozen or so key agencies in
Boston and they agreed that we
would not lose any business if we
cancelled Arbitron. In light of that
fact, and the fact that we were fac-
ing increases on the order of 60%
over our last five-year deal, we
opted not'{o renew.” Crawford
cited “the absolutely astronomi-
cal rate hike” as the catalyst for
the move.

Sources at the Birch Report
speculated that with this move
against Arbitron, WHDH and
WCOZ might pick up their service.
Station spokesmen did not con-
firm that speculation. Arbitron
had no comment on the Boston
developments.

will now survey 246 markets, vir-
tually the entire country

Birch told R&R, “These talks
were underway prior to the recent
death of Mediastat founder and
President Jim Seiler. We're
delighted to finally be able to put
this together. This is an example
where the whole is greater than
the sum of its parts. This gives us
more national clout.”

Landreth commented, “Just as
Jim Seiler and I passed the diary
methodology to Arbitron, now we
have passed the mantle of the
telephone methodology to a
vigorous firm, the Birch Report.”

With the acquisition of Media-
stat’s clients and markets, Birch
aims to expand into larger and
smaller markets than have been

BIRCH/See Page 26

Colombo Takes
Number Two
Post At Christal

Former 16-year Eastman Radio
executive Charlie Colombo joined
the Christal rep company Monday
(1-25) as Executive Vice Presi-
dent and Chief Operating Officer.
Colombo commented to R&R that
he’s “‘delighted to be with an ag-
gressive company.”’ He noted that
his forte has been as an operations
person, a reputation that should
help with one perceived weakness
at Christal — *“Who’s minding the
store when the boss is out?”

Christal President Bob Duffy
and Colombo are both alumni of
what Colombo describes as the

COLOMBO/See Page 24
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WHDH Traftfic Repo

WHMDH/Boston Skyway Patrol traffic reporter Bill Connell was instrumental
in the rescue of a 16-year-old boy who fell through thin ice on the Charles
MA. Connell, a police officer of the Metropolitan
y the MDC to the scene of the accl-
dent, where a Waltham firefighter had fallen through the ice in an effort to
save the boy. The firefighter was holding the boy's head above water as
Connell hovered above the river and pulled the two from the ice. Above,
Connell is pictured in the midst of his rescue operation pulling firefighter
Robert Upham (in water) and young Barry Russo.

River near Waltham,

District Commission, was diverted b,

rter In Icy Rescue
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...FINALLY...A NEW BAND FROM ENGLAND WITH SCGMETHING TO SAY,
REVIEWERS WILL RAVE, RADIO WILL LOVE PLAYING IT, AND THE KIDS
WILL EATIT UP....
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The
Human
League

A
Phenomena
Ot

Good

Taste
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LEAGLE

DARE

For some time now, the music
scene has been whipping back and
forth with such dullness and trendy
trappings that it’s refreshing to see
a new young group, comprised of
members of both sexes, making
music that is qualitative and at the
same time positively exploitative.

The Human League, since the
release of their newest album, Dare,
have become somewhat of a cultural
phenomena in the United Kingdom.
They’ve sold millions of singles and
albums. Their fourth single from the
album in England (The first one in
America), the classic “Don’t You Want
Me;’ was number one in England for
two months and sold over one million
records. Not bad for a depressed
market!

Their demeanor, as seen in their
tasteful pop-videos, is~somewhat
ambiguous. It smacks of a kind of
“Cabaret” meets “Some Like It Hot”
at a “Shindig” show. There is some-
thing that is very captivating about
them, something that pushes all the
right buttons, in all the right places.

What more could a record com-
pany ask for these days? And where
better suited in America than at
A&M Records, the company that,
in recent years, seems to have a
monopoly on the good new music
(The Police, Squeeze, Split Enz and
I.R.S’s darlings, Go-Go’s, etc.).

With all the competition for the
consumer dollar and radio airplay,
The Human League album, Dare,
could, dare I say it, breathe some
breathy life into the music industry
and get a lot of kids away from
mindless Pac-Man Mania and back
to their stereos listening to radio
and buying records.
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MARKETS CNN RADIO

Gillespie Named Chairman
Of Turner Program Sales

Henry Gillespie has been appointed
Chairman of the Board for Turner Program
Sales, as well as Corporate VP of Turner

Broadcasting ‘ﬂ
-

N
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System. His respon- |
sibilities include
marketing the newly
formed CNN Radio =
network and Turner’s
second all-news TV
channel, CNN2, as
well as TBS syndica-
tion efforts.

TBS Chairman Ted |
Turner cominented, v
“Hank Gillespie’s ex- Henry G!llespie
pertise in marketing, program develop-
ment, and syndication will be a great asset
as TBS expands its efforts in these areas.”

HEADS PROGRAMMING

Goodman Promoted
At KARZ

Burt Goodman has been appointed Pro-
gramming Operations Manager of
KARZ/Phoenix. He had been News Direc-
tor at the station, dating back to when it
was known as KOOL.

KARZ GM Al Lobeck commented,
“Burt's vast background and 22 years of ex-
perience will be a tremendous asset. He
grew up in Scottsdale, and his knowledge of
the area has provided him with valuable in-
sight as to what the people of Phoenix want
in a radio station.”

Goodman told R&R, “It certainly feels
good to be promoted. I don’t plan any major
changes. I like a challenge, and this is a
good one. My specialty is in taking people
with potential and giving them the oppor-
tunity and encouragement to become the
best they can be. We have a really
dedicated staff of good people, and I think
we’ll be able to implement the format con-
cept with a certain amount of style.” Good-
man described the format as “MOR with a
Country flavor.”

LETTER
Praise For U.S.
Region 2 Delegation

Dear R&R:

The U.S. broadcasting industry has
reason to be proud.

Last month, as Chairman of NAB's Radio
Allocations Task Force, 1 attended the
Region 2 Conference in Rio. The U.S.
delegation unerringly fought for and held
firm in assuring American broadcasters an
orderly long-range plan for AM radio
allocation that is clearly in our best in-
terest.

The expertise, professionalism and
diligence of our delegation was truly im-
pressive. A strong bond developed between
delegation members from the FCC, the
State Department, and the broadcasting
community. Eighteen-hour days were the
rule, rather than the exception. They were a
remarkable team.

As the industry representative, I was af-
forded every courtesy. I attended plenary
sessions, recelved all materials, and was
continually apprised of negotiation and con-
ference progress.

We achleved our two major objectives in
preserving what we had and making provi-
sions for future expansion of the AM band.

Broadcasters owe a debt of gratitude to
Konnie Schaefer and the entire U.S. delega-
tion for their selfless efforts on our behalf.

Sincerely,
Michael O. Lareau

Gillespie stated, ‘‘Turner Broadcasting is
in the forefront of technical achievement
and programming development. With the
vision of Ted Turner and the foundation of a
top-notch organization, this is the future.”

Gillespie served as President of Viacom
Enterprises, and President of Columbia
Pictures TV Distribution. Earlier in his
career he was Southeast Sales Manager for
NBC Radio.

Baxter Becomes
PD At KPKE

KPKE/Denver morning personality Alan
Baxter has been promoted to Program
Director of the Doubleday AOR station.
Baxter, who has been with KPKE since the
station debuted last August, told R&R, “I
feel really good about it. The station is very
strong. ..it’s already carved a notch for
itself in this market and things are looking
excellent.”

Doubleday VP/Programming Bob Hat-
trik told R&R, “I'm happy to announce that
Alan Baxter will be our new PD. He's
shown the mature administrative skills I'm
looking for. With Alan’s promotion, Chuck
Geiger, who has done an outstanding job as
MD, is being upped to Assistant PD, and
he’ll be taking on greater responsibilities at
the station.”

Also, Mike Schmidt, formerly of
KBEQ/Kansas City, has been elevated to
Assistant Music Director, with Geiger con-
tinuing as MD.

Before joining KPKE, Baxter was an air
personality at KBP1/Denver, Assistant PD
and personality at KAZY/Denver, and a PD
at various smaller market stations. All pro-
motions are effective immediately.

Parsons Upped To
Operations Manager
For WTAR & WLTY

Dale Parsons, most recently Program
Director of WLTY/Norfolk, which debuted
its new Adult Contemporary format with a
7.3 12+ share, has been promoted to Opera-
tions Manager/Program Director for WLTY
and sister-AM WTAR. Both stations are A/C.

Parsons told R&R, “I'm excited about it.
This is a great organization and I'll be in
charge of the overall sound of both stations.
No immediate changes are planned except
that I'm looking for an afternoon drive
talent to replace myself on WLTY.”

Concurrent with Parsons’ promotion,
WTAR Music Director Tom Looney was up-
pedtoAssistantPDformeAMstationand
WLTY MD Nick O’Neil was elevated to
Assistant PD for the FM. Parsons com-
mented on his two new assistants: “Tom
has been with WTAR for 15 years. He’s very
knowledgeable about music and as an air
personality, he has one of the best

PARSONS/See Page 24

Transactions

Surrey Purchases KATT-AM & FM

The Surrey Broadcasting Company agreed
Tuesday (1-26) on a definitive purchase agree-
ment to buy Sun Broadcasting Co., which cur-
rently owns KATT-AM & FM/Okiahoms Clty for
$3.65 milion. The transaction is subject to ap-
propriate regulatory approval, including the
FCC's. Broker was Richter-Kalll & Co.

Sumrey currently operates KAIR & KJYK/Tuc-
son in addition to the radio-oriented qualitative
research firm Surrey Communications
Research. Surrey recently (R&R 12-1 1-81) an-
nounced agreement in principle to purchase from
Charter Broadcasting KIONSan Francisco,

Sandusky Elevates
Three GM’s To VP

Sandusky Radio has promoted three
General Managers to Vice Presidents:
Louise Heifetz, KNUS/Denver (formerly
KERE); Bob Sharon, KJZZ & KZAM/Seat-
tle; and Jim Hardy, KWFM/Tucson. The
appointments were made by Sandusky
Radio President Toney Brooks.

Heifetz told R&R, “I feel terrific. San-
dusky is a company that meets all of my
personal and professional goals. They're
the best company that I could ever hope to
be a part of.”’

Sharon commented to R&R: “It’s great
to be a part of a company as responsive to
its people as Sandusky is. I feel honored.”

Hardy echoed Heifetz and Sharon, say-
ing, “It’s another thrill in a continued line of
thrills I’ve gotten from working with San-
dusky. It’s a vote of confidence in me from
Toney and everyone else connected with the
company. It gives me a great deal of con-
fidence to do my best job.”

All three promotions are effective im-
mediately.

Knesz New General
Manager For Atco

Margo Knesz has been named to the
newly-created position of General Manager
at Atco Records. Knesz was most recently
Director of National Pop Promotion for
MCA Records, prior
to which she held the
same position at
RCA. From 1973 to
1978 Knesz was a
member of the Atlan-
tic promotion staff,
where she advanced
to Director of Na-
tional Secondary Pro-
motion. Knesz told
R&R, “It's really
great to be back. I'm
thrilled to be working with (Atco Records
Vice President) Reen Nalli and all my other
friends here.”

In her new position Knesz will be respon-
sible for overseeing Atco’s day-to-day
operation, including coordination of the
label's activities with the various depart-
ments within the Atlantic organization. In
making the announcement, Nalli said, “‘Itis
a true pleasure for me to be able to
welcome Margo back into the Atlantic/Atco
family.”

Beville Resigns
From Broadcast
Rating Council

Hugh M. (Mal) Beville, a leader in the
broadcast research field for 50 years, has
resigned his post as Executive Director of
the Broadcast Rating Council. The BRC an-
nually audits the operations of major
ratings services Arbitron, Nielsen, and
RADAR. Beville tendered his resignation
well in advance of its May 30 effective date
in order to allow the BRC’s board time to
search for a replacement. BRC Board

BEVILLE/See Page 24

Margo Knesz

KCBQ-AM & FM/San Dlego, KSLQ/St. Louls, and
WOKY & WMIL/Milwaukee.

Golden East Acquires KSAS &
KLDY For $2.35 Million
Golden East Broadcasting has purchased
KSAS & KLDY/Kansas City for $2.35 million
from Southwest Radlo. Goiden East owns
WWDE & WPEX/Norfolk. KSAS is a
100,000-watt FM at 106.5 mHz, while KLDY has
500kw at 1140 kHz; both are licensed to Liberty,

%0 Sanders Buys WNOX
From Scripps-Howard
Mack Sanders, owner of WJRB/Nashville and

WVOK/Birmingham, AL, has agreed to purchase
TRANSACTIONS/Sea Page 24
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Commission On Broadcasting
To Cuba Named

President Reagan last week named a
9-member Commission on Breadcasting to
Cuba. It will oversee Radio Marti, the AM
propaganda station the U.S. wants to point
at Cuba. Heading up the panel is F. Clifton
White, who ran Barry Goldwater's 1964
presidential campaign. The only broad-
caster named was WINZ/Miami news comn-
mentator Willlam Bouren Bayer. Legisla-
tion to create the station is pending in Con-
gress

Other members of the board are Charles
Wick, Director, International Communica-
tion Agency; Coors Brewers President
Joseph Coors; Jorge Mas, President &
CEO/Church and Tower; Mobil Qil
VP/Public Affairs Herb Schmertz; former
Florida Senator Richard Stone; California
GOP Chairman Tirso Del Junco; and
George Jacobs, ex-Director/Engineering at
the U.S. Board for International Broad-
casting.

FCC Superbureau
On Drawing Board

FCC insiders say informal discussions
are underway on forming a single new
bureau to combine regulation of video and
audio services. Included would be radio,
television, cable, direct broadcast satellite
(DBS), multi-point distribution services
(MDS), and any new technologies that fit
the same pattern.

Broadcast Bureau Chief Larry Harris’s
reaction? ‘‘It's a good idea, if done proper-
ly "

Station Operators Fined
In New Jersey, Missouri

Michael Senkeleski has been fined $750 by
the FCC for illegally rebroadcasting the
signal of WYRM/Hazlet, NJ on anothér FM
frequency. Senkeleski held a commercial
operator’s permit, but no station license. He
was caught after another station complain-
ed that his spotty, low-powered broadcasts
were causing interference with its signal.

At KWRT/Boonville, MO the FCC slap-
ped operator Theodore Bleil with a $75 fine
for repeatedly failing to maintain proper
power.

Supreme Court To

Get Crack At RKO Case

The fate of RKO's WNAC-TV/Boston will
soon be in the hands of the Supreme Court.
That’s because the U.S. Court of Appeals
last week refused to take a second look at
the FCC’s denial of the station’s license

Until RKO files its appeal and the
Supreme Court decides whether to take the
case, RKO wants the appeals panel to
postpone the yanking of WNAC's license.
The FCC has agreed that’s fair, although a
challenger for the Boston station opposed
the delay.

As for RKO’s 13 radio stations, the FCC
has told the appeals court it wants to refrain
from taking any action until the WNAC case
is resolved. If RKO lost in the Supreme
Court, then the FCC would like to hold a
hearing on the company's basic qualifica-
tions to remain a licensee.

If RKO were found qualified, the many
pending challenges to its radio stations
would be handled as comparative renewals.
If RKO were ruled unfit, its licenses would
be pulled and the challengers would be
handled as competing applicants for vacant
frequencies.

USA Call Requests
Raise “‘Suitable

Clearance”’ Issue

If a station wants call letters that pose an
obvious conflict of some kind, such as ones
that match the names of government agen-
cles or a U.S. President’s initials, FCC rules
require the securing of ‘‘suitable
clearance.”

But what is suitable clearance? *‘We have
no idea,” says Broadcast Bureau attorney
Bob Hayne. The question was dropped into
his lap last week when Gannett asked to
switch WWWE/Cleveland to WUSA and
KPRZ/Los Angeles to KUSA (R&R 1-22). In
the same vein, First Media has applied to
change WEFM/Chicago to WUSN.

In one of the few precedents for the cases,
a Kentucky station once got Harry
Truman's permission to become WHST.
“Clearly, that was suitable clearance,”
Hayne said.

News Of The Week

In these other Washington developments:

eAn FCC law judge reaffirmed a 1978
decision to deny license renewal to West
Jersey Broadcasting Co. for WJJZ/Mt. Hol-
ly, NJ. The company made an improper
$25,000 payment to get a competing appli-
cant to withdraw, and misrepresented facts
to the Commission.

®FCC Commissioner Mimi Dawson nam-
ed Steven Zecola from the Common Carrier
Bureau to become a special assistant on her
staff.

oThe FCC announced that its broadcast
license files for 1971-76 have been placed in
1000 boxes which are headed for storage at
the Federal Records Center in Suitland,
MD. The files won’t be ready for public in-
spection again before March 1.

oNAB’s Board of Directors voted to
bestow this year’s Distinguished Service
Award on CBS newsman Walter Cronkite.
Radio personalities Edgar Bergen and Don
McNeill were voted into the Radio Hall of
Fame.

——
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HARRIS WANTS VOTE WITHIN 60 DAYS

AM Stereo Delay Frustrates

NAB Radio Board

NAB’s Radio Board met last week in Hawaii and vented frustration
at repeated FCC delays on AM stereo. The board explored ways to pre-
vent introduction of the technology fr

in court once the FCC finally makes up its mind.

AM stereo was pulled off FCC agendas
twice in January for further work, and
Broadcast Bureau Chief Larry Harris told
R&R this week (1-26) his goal now is to have
a final vote within 60 days.

“You've got AM
stations literally dy-
ing on the vine”
Radio Board Chair-
man Cullie Tarleton
told R&R. “While AM
stereo isn’t going to
be a great panacea, I
think we’ll get the
spotlight back on AM
for a while and we
need that desperate-
ly,”” said the Jef-

Cullie Tarleton
ferson-Pilot Sr. VP/Radio.

Years Of Court
Delays Feared
Acting on the widespread assumption
that the FCC will choose only one of five
competing systems, Tarleton said the board
discussed asking the four losing companies
“to accept the Commission's decision and
to go forward without seeking relief in the
courts."’

As an individual broadcaster, Tarleton
said he would plead with the losers ‘‘to
make arrangements with the company that
is selected to buy the patent and get into the
business of manufacturing that system if
you want to. But, please, don’t drag this out
through the courts. Because if you do, we're
all going to suffer — we're all going to
lose.”

Regarding the latest 60-day postpone-
ment, Tarleton told R&R, ‘‘Frankly, I don’t
understand that. And I would urge Chair-
man Fowler and the other Commissioners
to deal with AM stereo as quickly as possi-

l;le t-)ecalge AM stations in this country are
getting desperate.”

Board Eyes Cable

Another topic in Hawaii was the impact
on local stations of cable TV's importation
of distant radio signals and all music chan-
nels. Tarleton said there was ‘‘general
agreement’ that failure would befall any
attempt to enact ““must-carry” rules forc-
ing cable companies to carry all local radio
signals.

The NAB staff was directed to monitor
cable’s impact on radio closely so action
can be initiated if it becomes necessary.

Other topics for the 31-member NAB
Radio Board were Cuban interference, the
Region 2 AM conference in Rio, and the
targeting of First Amendment issues, in-
cluding elimination of fairness and equal
time rules, for a major NAB push in 1982.

Leadership Changes
Tarleton is ineligible for another board
term and will retire as Radio Board Chair-
man at midyear. Running unopposed for
the job is current Vice Chairman Bill
Stakelin, VP/Bluegrass Broadcasting and

President/GM at WHOO/Orlando.

Four candidates are vying for the
number two job: Marty Beck, Beck-Ross
Communications, Rockville Centre, NY:
Dick Osburne, Osburne & Reynolds, Ft
Worth; Bob Pricer, WCLT/Newark, OH;
Chuck Cooper, WKOR/Starkville, MS.

Expected to be unopposed for a second
one-year term as NAB Joint Board Chair-
man is Eddie Fritts, President of Fritts

Broadcasting, Indianola, MS.

STATIONS., REPS AGREE

Radio Sales Look Solid In January

Following a poor fourth quarter of 1981 and an especially miserable
December, radio sales in Jaruary have picked up briskly, according to
an R&R spot check of stations and rep firms. The result may be a sur-

prisingly strong first quarter.

“We're having a helluva January,”
reports KILT/Houston President/GM
Dickie Rosenfeld. “I don't know if people
are pulling dollars out of television or
what.”

WOKY/Milwaukee Sales Manager Bill
Hurwitz told R&R, “January is not turning
out to be a bad month as it has in the past,”
and WAYS/Charlotte President/GM Sis
Kaplan commented, ‘‘We’re having an ex-
cellent January. There’s some hope for this
quarter.

In the smaller market of Dubuque, IA,
the severe winter was blamed for a slow
start in sales activity by WDBQ GM Loras
Sabers. He said sales are running about
even with 1980, but a lot more work is re-
quired to bring in those dollars. “I think
most stations would be happy to be doing
about the same as 1980 right now,” Sabers
told R&R.

Doubleday Broadcasting President Gary
Stevens reported, “All of my stations are
ahead of budget.” But he added, “Sales are
going to be nip and tuck this year. It doesn’t
look good. You have an economy right now

that’s in a tailspin.” February is not shap-
ing up well, according to Stevens, and many
advertisers will do ‘‘seat-of-the-pants buy-
ing” that may rise and fall sharply
throughout the year.

At WLUP/Chicago, National Sales
Manager John Cutler told R&R that while
local sales are off somewhat, national sales
are nearly double in the first quarter.
Credit for the hefty increase, he says, goes
to Major Market Radio Sales.

Reps Report Strong
National Sales
Rebound In January

Several rep firms are talking about
January increases as high as 40% over 1981
in national ad dollars. But other reps and
some broadcasters are skeptical about
those claims.

A 40% jump was cited by Christal Ex-
ecutive VP/Station Relations Bruce
Blevins. ‘‘January looks excellent. It
started a little earlier than last year and it’s
much stronger than the December that just

finished.”

All parts of the country are doing well,
but Sunbelt markets such as Houston,
Miami and Dallas are “hot,” according to
Blevins. February and March are a -bit
behind so far, but Blevins expects them to

pick up. ‘

At the Bernard Howard rep firm, VP/Na-
tional Sales Manager Bob Weiss says bill-
ings are up 31% over last year. He says
those dollars are going into the top 25
markets and have yet to ‘“‘trickle down’' to
smaller markets. The ‘‘wait-and-see at-
titude” most people expected from national
advertisers just didn’t materialize after a
disappointing December, which Weiss
termed a ‘‘disaster area.”

But another major rep firm, McGavren
Guild, weighs in with a much more modest
increase for January of 5 to 10% . Executive
VP Ellen Hulleberg attributes at least part
of that increase to improvements in the
agency'’s roster of client stations. She says
March is shaping up very well at McGavren
Guild and she expects the first quarter to
balance out as a good one for national sales.

One trend Hulleberg sees developing is
that national advertisers want to be more
certain than ever before that their dollars

om being dragged out even further

are being spent wisely. Consequently.( h

McGavren Guild account executives are
relying more and more heavily on Simmons
demographic data about product users.

e ——— )
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Puzzle Buttons Up Station Promotion

Puzzled about creating another inspired. eyecatching pro-
motion? Take a page out of KPLZ-FM/Seattle's promotjonal
handbook. The station found its way out of the T-shirt/bumper
sticker maze by coming up with a puzzle of its own — jigsaw, that

1S

The idea actually began as a poster
which was commissioned as a
memorabilia tribute to the city. KPLZ
located three avid button collectors
who together produced some 200 but-
tons depicting Seattle's history. They
range from the 1903 button
celebrating Seattle's 50th anniversary
held during the Midsummer Carnival to
1979's button commemorating
baseball’'s 50th All-Star game at
Mariner stadium. Other curios include
the "'| Was There Space Needle byt-
ton circa 1962 (World's Fair) and the

Exterminate These 3 Rats’ button
featuring the likenesses of Hitler,
Mussolini, and Tojo which was
distributed at WWII patriotic rallies
Radio wasn't ignored, either There's
the button for the now-defunct KOL
with a comic portrayal of the ‘"Keep On
Truckin® " theme and the ‘‘| Heard It
On The Radio, " part of a major media
campalgn adapted for use by most of
the area radio stations during the tate
70's

Fate intervened in the shape of Nor-
thwest Corner, Inc. Although the
poster was out of print, the firm ap-
proached the A/C formatted station
about transforming it into a jigsaw puz-
2le. The 550-piece puzzle is 13" x 20"
and prominently displays the buttons
as well as KPLZ's call letters and fre-

®WTAE-FM/PITTSBURGCH
GOES CHR AS 96KX.
®PETER MCLANE EXITS AS
KIOA /DES MOINES PD AFTER
13%2 YEARS — Joins KFJZ/
Ft. worth as PD.
O®KEN CURTIS EXITS
99X/NEW YORK PD POSI-
TION.
®MICHAEL KLENFNER UP-
PED TO VP/PROMOTION AT
ARISTA.
® NUMBER ONE FIVE YEARS
AGO: ""Blinded By The
Light” — Manfred Mann's
Earth Band (wB)
®NUMBER ONE COUNTRY:
Let My Love Be Your

Pillow"” —Ronnie Milsap
(RCA)

®NUMBER ONE LP: "Hotel
California’® —Eagles
(Asylum)

quency. They sell in local retall outlets
for between six and seven dollars. Ac- > —

cording to the station's Ellle
Knudsen, the puzzle did great
business during Christmas. KPLZ also
obtained more promotional mileage
when a local paper presented 100 of
the buttons in a 2% page spread

»OL 1300
s

For its part, the station was given
1500 puzzles for its use. One recent
promotion was a trivia contest with par-
ticipants asked to identify four buttons.
Done in conjunction with the same
local newspaper, the contest offered
correct entries a puzzle reward and the
chance to vie for a trip for two to Sun
Mountain Lodge. But alas, the iden-
tities behind the four buttons con-
founded even the most conscientious
Sherlock Holmes — no one won,

b”m”‘

MOST DESIRABLE U.S. CITIES

Home Is Sweet
Home — Or Is I?

herever you hang your hat is home, they say. However, some peo-

ple say they wouldn't be caught dead in particular cities — certainly

Cleveland, Pittsburgh, and others have received their share of razz-

ing. But hold on to your hats, folks. According to the **Places Rated
Almanac," Pittsburgh is the 4th most desirable U.S. city with Cleveland rank-
ing a not-too-shabby 14. The remainder of the top ten follows: 1) Atlanta 2)
Washington 3) Greensboro/Winston-Salem/ngh Point 4) Pittsburgh 5)
Seattie-Everett 6) Philadelphia 7) Syracuse 8) Portland, OR/Clark County, WA
9) Raleigh-Durham and 10) Dallas-Ft. Worth.

The 386-page four-year study relied basically on hard-core statistics like
climate, housing, crime, transportation, education, recreation, taxes, jobs,
and the arts. So, although crime and the second worst water pollution problem
constitute major drawbacks, Atlanta still ranks number one chiefly because of
high scores in transportation, health care, schools, cultural facilities, and
weather (with the recent cold wave, that may be questionable). Like its
counterpart, the Washington, DC/Maryland/Virginia region measures high in
the same categories except crime.

Pittsburgh’s attractive aura comes not from the steel mills but favorable
features such as low crime rate, reasonable housing costs easy access to
recreation outlets as well as the arts and a temperate climate. San Francisco-
Oakland tied with Cleveland sharing leisure, health care and the arts elements.
But again the former area offers residents high crime and spiralling housing
costs. Other interesting sidenotes: El Paso has the best all-around climate
(many 90° days), the lowest priced housing ($26,279 average) Is in Terre
Haute, the most expensive ($169,571) Is in the paradise city of Honolulu.
Chicago isn't one of the 12 windiest cities; Charleston, WV is the foggiest
(111 days per year); and Seattie isn't one of the rainiest cities (39" annually,
less than Boston).

If you're a long-range thinker and are contemplating your retirement
future, forget the obvious choices of Florida, California, Texas or Arizona.
Housing and crime are both high while you have to consider the added burden
of air conditioning bills Asheville, NC and Knoxville, TN lead the retirement
pack. Meanwhile, Reno, Las Vegas and Dallas/Ft. Worth are said to offer the
almost perfect biend of economic opportunities and outdoor actlivities for you
young, wild & crazy single people out there.

AMERICA'S NUMBER ONE

PRODUCER/DISTRIBUTOR OF NATIONALLY SPONSORED
RADIO PROGRAMS, CONCERTS & SPECIALS SALUTES . ..

LOS ANGELES

NEW YORK

WEATHERING THE 80's
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Handbook Prescribes Station
Management Formula

Given today's economic climate
radio Is as susceptible as others to in-
flationary pricing. To help station
managers cope and still turn a profit in
these changing times, a booklet titled

‘The Six Million Dollar Manager,"" is
now avallable

The title derives itself from a
premise set up early on in the pam-
phlet. A new kind of radio station
manager will emerge in the 80's, who
must juggle with several concepts in
his profit/ioss balancing act: 1) Radio
station prices will rise higher in the next
several years, major market stations
will run at least $6 million: 2) to pay for
these purchases, you need con-
siderable cash flow, in most cases
much more than the pre-purchase
cash flow; 3) radio station manage-
ment can expect more pressure to
meet higher profit goals; 4) less
Individually-owned stations: more in-
tensified competition from groups; 5)
radio station groups are *'one of many
spokes in a conglomerate's wheel'
causing increased pressure on pertfor-
mance; 6) stations are looking at au-
dience shares not over 6% and 7)
more and more programming will be
available via Federal Express or
satellite

Despite these predictions, the bot-
tom line still remains — a radio station
can be profitable, With that in mind, the
40-page booklet outlines the prepara-
tions radio managers must take to stay
ahead of the game. Included are tips
on pricing and promotion strategy, in-
ventory management, sales promotion,
the 1980's model sales manager, plus
audience promotion and measure-
ment.

‘Six Million Dollar Manager” is the
fourth in a series written by Kevin
Sweeney, former radio station owner
and President of RAB (Radio Advertis-
ing Bureau, Inc.) for ten years, now
overseeing the operations of two
consulting firms, Young Adult
Marketing Inc. and MRS Develop-
ment Inc. The first three books are

Radio: The Nickel Medium?’
Radio: When You're #4 You Have To
Try Really Hard, " and "'Radio: The 15%

102':FM

RADIO:
A

7

S

7 &

%’/f{/f/’

A commentary on
rado Station Management
n the 1980s by Kevin B Sweeney

Problem.” Sweeney's current publica-
tion costs $3.50. For further informa-
tion, call (213) 889-1760 or write Box
1673, Thousand Oaks, CA 91360

Cookie Chips
Way Into
Telegram Biz

Using dough to make dough
Cookie Courler has created a dif-
ferent kind of fortune cookie. This
company, the brainchild of Linda
Blumenthal hopes to bake its
own niche in the crowded cookie
industry by delivering giant **cookie

grams’ to practically any City in the
U.S. For $25 all big-hearted people
plagued with bad memories can
now be rescued from otherwise
tight spots Every cookie Is
guaranteed to arrive on time and
unbroken. And it's large enough to
handle the cravings of 20 sweet
teeth. Call (516) 349-8500 or (212)

Seattle

767-2404 for more info
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“Before MMR, Sales Were Off 16%.
Now We're Setting Records!”

Kim E. Colebrook
President—General Manager
WERE/WGCL—Cleveland

, MAJOR MARKET RADIO SALES
| , “Your Success Is Our Success”

NEW YORK ¢ CHICAGO o LOS ANGELES « PHILADELPHIA o ATLANTA o DETROIT ¢ BOSTON » SAN FRANCISCO ¢ DALLAS
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Networks/Program Suppliers

M\

Mutual

Trendex, Inc. recently completed a
talephone survey at Mutual's request,
measuring the audience for the com-
pany's four regional football networks
Results showed a national audience of
3.8 million adult listeners 18 + per
quarter-hour or 8.2 million cumulatively
each game. The average quarter-hour
rating was 4.3 while the cumulative
weekly rating was 9.3. Men 18 +
represented 2.6 million listeners per
quarter hour, a 6.0 national rating, while
women in the same age group con-
stituted 1.3 miltion, a national rating of
2.7

The "'Forbes Magazine Repont,”” a
capsule of economic/business informa-
tion from '‘Forbes Magazine,’
celebrated Its first birthday on the
broadcasting system this week
(January 26)

ABC Information
WABC/New York has signed with
the ABC Information Network. Its af-
filiation began January 25

CBSRADIKO

Approximately 61 million aduits 18 +
heard the net’s coverage of the 1981
World Series, a six-year high and one
million over the 1980 World Serles
listenership. Since CBS Radio began
airing the series In 1976, the audience
has increased by 10 million

Beginning February 1, actress Tam-
my Grimes will replace E.G. Marshall
as host of the ‘'CBS Radio Mystery

Theater.”’

NBC Radio

Commentator Henry Morgan has
returned to NBC with "Here's Morgan
Again,"” which examines the human
race as seen through his witty point of
view. Morgan, who hosted the net's
“’Monitor’" in the late 1960’s, succeeds
Mark Russell.

WSLI & WXLY-FM/Jackson, MS
will be affiliates effective February 1
WSLI programs A/C while WXLY-FM
features Country. Last week, A/C for-
matted WYSS-FM/Saegertown, PA
joined the client roster

On January 30-31, the host of
"*Country Sessions’’ will be Johnny
Rodriguez.

ji [
|
| SATIN SOUL SERENADE — Westwood One's Richard Kimball paid his
respects to the Queen of Soul recently following her appearances at the Roxy in
Los Angeles. Aretha Franklin will headline an upcoming edition of the com-

pany’s “"Concert of the Month. "’ Pictured (I-r): Aretha Franklin and Richard Kim- |
ball

We Congratulate You
FRAN SHARP

on your new
appointment

MINNEAPOLIS
REGIONAL MANAGER

National Radio’s Best Truined,
Most Professional And
Experienced Sales Team.

Credentlals: Radlo Account Executive;
KEEY/Minneapolis. WGMS|Washington,
WWDC/Washington. Xerox Sales Training.

@

M GAVREN GUILD RADIO

Tuned in for tomorrow.. foday

RAPID

The net’s radio news department is
scheduled to broadcast a 30-part
serles titled "' The Roosevelt Legacy
Set to air on all six ABC radio networks,
these special reports explore the life
and politics ot Franklin Delano
Roosevelt. The broadcasts run
January 256-29 and overnight on
January 30.

Samuel Patterson has been upped
to Director/Advertising and Sales Pro-
motion, ABC Radio Networks. He had
served as Manager/Advertising and
Sales Promotions for the nets.

ABC
Q’; DIRECTION
7P RADIO NTWORK

WINS/New York, formerly attiliated
with ABC Information, has joined the
ranks of the Direction Network. Also,
15 other stations have become clients,
bringing the net's affiliate total to 62.
They are: WPBM-AM & FM/Aiken,
SC; WHMA-FM/Anniston, AL;
KRKE/Albuquerque; WFHG/Bristol,
VA; WKAZ/Chariestown, WV; WIDD-
AM & FM/Elizabethton, TN;
WKGR/Gainesville, FL; KOKK/Hu-
ron, SD; WWZE-FM/Johnstown-
Aitoona, PA; WIVK/Knoxville; KTIM-
AM & FM/San Rafael; and
WCVS/Springfield, IL.

David Frizzell and Shelly West
headline the third installment of RKO
Radioshows’ ''Country Star Count-
down'' on February 7.

On *'America Overnight"’ fashion ex-
pert Mr. Blackwell unveiled his
10-Worst Dressed List. It marked the
first time he discussed 1981’s con-
troversial list on national radio.

slha

This weekend (January 29-31) ‘The
Pat Benatar Event'' will be broadcast.
The two-hour special blends interviews
with the artist’s hit music. The following
weekend (February 5-7) Blue Oyster
Cult, in a concert performance, will be
featured.

Three new affiliates have been an-
nounced: WIOG-FM/Saginaw (CHR);
KJJR/Whitetish, MT (A/C); and
W2ZXY-FM/Kingsport, TN (AOR).

Innerview=

Bruce Testory has assumed the
post of Director of Network Relations at
INNERVIEW, Inc. He moves over from
a similar position at Watermark.

O’Connor
Creative Services

Orlon 3
Samuelson,
Director/Farm
Services Depart-
ment at WGN/-
Chicago, has
Joined the com-
pany as writer/-

X

voice of '‘The
National Farm
Report.'" The
weekly two-

minute program
will complement
agribusiness
reports by local
stations.

Orfon Samusison

certs.
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Broadcast InterTationaI Debuts o
With Stones Anthology

Dallas-based Broadcast International (Bl), a recent newcomer to the
radio syndication field (R&R 12-18-81), has inked an agreement to produce a
12-hour anthology nn the Rolling Stones for April airing.

Bl President Gerard Ferrl also stated that '‘a major radio network"’ will
soon contract with the firm for a music specials package. In the meantime, Bl
has signed a pact with the NFL for a planned weekly quarter or half-hour show,
running from July through the Super Bowl! for a total of 26 weeks. CBS-TV
“NFL Today'’ anchor John Facenda is set to host. Other future projects In-

Clude supplying rep firms and natlonal advertisers with speclals they can

l
|
J‘
Merrill Osmond & Gerard Ferrl '
J
market, airline audio programming, daily vignettes, weekly series, and live con- |

Programming will be produced at the Osmond Entertainment Center

owned by Bl Chairman Merrlll Osmond. According to Osmond he plans to
negotiate radio rights for the company as artists utilize the studios for album/vi-
deo lapings. In addition, he has acquired the broadcast rights to the 1982
lighting of the national Christmas tree, while Bl is also slated to produce/market
radio coverage of portions of the forthcoming Knoxville and New Orleans

tional media account as well.

World Fairs. Osmond hopes to land a portion of the GOP's multi-million na- '

Productions

In addition to his recent assignment
as a management consuitant, Bob
Harris has also assumed the post of
Director of 1D Sales.

L.X™MIRFORCE

“"'Supertrax,’’ on three custom discs
with 90 60-second stereo music beds,
Is now available for commercials, pro-
mos and other radio production. This
music library sells for a one-time cost of
$69.95. For more information or a sam-
ple audio soundsheet, contact Box
944, Long Beach, CA 90801, or call
(213) 433-5020.

U __

Bruce Wolpe has been named Di-
rector/National Affairs. For the past
seven years he was an aide to Rep.
Henry Waxman (D-CA), member of
the House Telecommunications
Subcommittee.

Pro Rodeo
Network

As part of its ‘‘Great American
Cowboy’’ programming, the firm
covered the first World Cup Rodeo held
January 2- 18in Sydney and Melbourne,
Australia. Forthcoming air dates for the
tape-delay programs are January 30
and February 8, 10 and 12.

More Music
Programming

The firm has moved to a new loca-
tion. Its new address is 4515 Angeles
Crest Hwy., La Canada-Flintridge, CA
91011. The phone number remains the
same

The firm has announced the produc-
tion/distribution of a Willie Nelson
pop-country special plus three rock
musician profiles hosted by Dave
Sholin and sponsored in part by Hon
da. On February 27, the two-hour
Netson special will air; the three artist
profiles are scheduled as follows
Journey (March 27), Police (April 24),
and Bob Seger (May 29).

L 7 7 7 7 /]

Reps
E P

The firm announces three new
clients. WJCW/Johnson City-
Bristol-Kingsport, TN features con-
temporary Country and is a CBS af-
filiate. Sister station WQUT-FM plays
contemporary music. Another contem-
porary formatted station, WKDD-
FM/Akron, has signed as well

_—_4
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Go where country is happening
withthe Silver Eagle.

Y

o Lo

52 weeks of the hotieét concerts
recorded live—with all the sounds and color
from country’s finest venues.

Eddie Rabbitt. Merle Haggard. Crystal minute programs—now available for your

Gayle. Tammy Wynette. George Jones and  station. So get on the bus and come with

The Marshall Tucker Band. Ronnie us to the best in country—The Silver Eagle.

Milsap. Oak Ridge Boys. Alabama. Mel

Tillis, Gail Davies. Charlie Pride/Earl For complete details on the opportunities

Thomas Conley/Sylvia. Loretta Lynn. The  The Silver Eagle Cross Country Music

legends, the comers—the greatest names ~ Shows offer your station, contact Maria La

in country. All on the Silver Eagle. Every Porta, ABC Entertainment Radio Network
week. The hot concerts—from where (212) 887-5341.

they’re happening. 52 Very Special 90 ABC Entertainment Network /
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Urban Contemporary
Audience X-Ray

One of the earliest trends in the fall Arbitron results is that stations with Ur-

ban Contemporary formats are doing

well. In New York, Chicago, and

Washington, for example, there have been notable success stories. This trend may

lead some to wonder what makes Urban t

such a format? What is the ethnic appeal

ick? What is the demographic appeal of
when we talk about Urban are we

talking about just a code word for Black, or is there a difference in ethnic makeup

between the two?

Because I've been involved with an Urban-
formatted station lately, it occurred to me that
possibly | could shed some light on these topics.
Let's look at the three markets mentioned
above — and the Urban Contemporary stations in
those metros — and see what such an x-ray might
tell us

New York

Most of this column will focus on the Urban
Contemporary battleground in New York. Not on-
ly is New York the benchmark for measuring
anything urban in this country, but there are cur-
rently three highly-rated Urban stations in
Gotham, the most of any U.S. market

WKTU, the former Disco trendsetter, has ‘
segued to a more mass-appeal Urban Contem- |
porary format. WBLS, home of Frankie
Crocker, has been a major factor in this arena for
several years. Finally, RKO's WRKS.FM (Kiss), |
formerly WX LO, moved to the new format and

Approximately 56% of WKTU's overall au.
dience is 18-34. Just under 64% of WBLS's total
falls into the young adult cell. WRKS scores 59%
in the 18-34 category.

Teens are an important aspect of the Urban ap-
peal in New York. Approximately oné-fourth of

R R e AT e S T R
“Urban Contemporary is not a

code word for Black.”
e L s IR LS TR e

the WKTU and WKKS audience is comprised of
teens, while WBLS's profile in that demo is just
over 14%

What helped WHKS improve in this sweep?
Keep in mind that the station adopted its new calls
and marketing campaign in the midst of the sum-
mer sweep, then look at the overall time spent
listening tigures that follow

calls mid-1981 and has now jumped to a 124 Fall 81 *MINS /DAY
share in the same league as WKTU (6.1) and | RANK STATIUNS LI STENED
WRBLS (5.9) with a4 5.6 in the fall Arbitron | ==== ======== ========
What demos are pulled by a station with an 1 WHBLS -FM Yo
“Urban" format? I'll leave it to our format editors | 2 WRKS-FM 93
to describe the music played on such stations, but 3 WKRTU-FM 84
whatever the magnet, the appeal seems to be S 81 )
targeted 18-34 Unmer; "MINS/DAY
Most successful radio stations have at least 55% RANK STATIOUNS LI STENED
of their average-quarter audience fall into their ==== =ITTTT=TT ========
target demos. As vou can see from the Market- 1T WUBLS-FM 102
Buv-Market© printouts below. each of the sta- 2 WKTU-FM 84
tions in New York meets that criterion 3  WKRKS-FM 83
NOTE FIRST LINE 1S PCI DI STR. SECUND LINE IS INUEX 1O TeE POP.
*STATIUN KANK ORDER BASED UN PERSUNS 12+
STATIONS /POP 12« 12-17 18-24 25-34 35-44 45-54 55-64 65+
PU;’ UVIA;;!:M_ IUl_J-U 11.2 13.9 19.6 15.3 13.0 12.8 14.2
1 WKTU-FM 100.0 23.4 36.3 20.0 11.0 5.1 3.5 0.8
209 261 102 72 39 27
2 WHLS-FM 10V.0 14.2 31.7 32.9 1.8 7.7 1.2 Uu.6
127 227 168 77 59 Y9 4
3 WKKS-Ffm 1u.v 24.8 ju.6 28.3 9.6 4.0 1.3 1.3
221 220 145 o3 in 19 9

Bob Badger, General Manager of WANM/ Tallahassee, wrote in to
‘ ask, “Does Arbitron use (as thev've told me) the carliest signoff time (in the
| 12-week sweep period) when computing the afternoon drive estimates?

1 Yes, Bob, that's the case. Even though later in the sweep your daytimer
' may not sign off until 8:30pm, an earlier sign off in March, for example, at
l

6:45, will mean that as far as Arbitron

for the entire Quarterly Measurement sweep. You'd get no credit for entries

after your earliest signoff time.

is concerned that’s when you sign off

Arbitron Adds Working
Women, In-Car

In a major move to improve diary
data, Arbitron will soon be capturing
information on working women and
listening away from home in a vehi-
cle. Aceording to Arbitron spokesper-
son Connice Anthes, the diary revi-
sions will take effect beginning with
the summer survey that commences
June 24th. Muarkets without a sum-
mer sweep will see the new diary. and
the new information in their ratings
hooks. utilized in their next sweeps.

The revised diary's appearance and
the information’s presentation in local
market reports are vet to he released.
Stav tuned for more as it's available
on this major advance.

Not only was WRKS able to increase its time |

spent nicely, perhaps at the expense of WKTU, but
the station was also able to increase its cume about

300,000, a 50% jump. It will be interesting to see |

what happens to these stations in forthcoming Ar-
bitron scorecards.

What is the ethnic appeal of an Urban station?
Contrary to what some might suspect, Urban Con-
temporary is not a code word for Black. At least in
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Providence Book To Be Redone

The fall ‘81 Arbitron report for Pro.
vidence-Warwick-Pawtucket will have
to be reissued owing to a call letter
crediting problem. According to Arbi.
tron, the call letter change by WJAR
to WHJJ was not picked up properly.
In 35 diaries. entries to WJAR were
inadvertently credited to WSAR, an-
other station in the metro. The error
was discovered intemally by Arbitron
during a quality control check. ‘The

reissuc is set for the week ending Feb-
ruarv 8. The non-metro numbers for
the New Bedford-Fall River report will |
also have to he redone.

No stations other than WIIJJ and ‘
WSAR will be affected by the reis-
sues. According to Arbitron’s Bill 1.
vek. “No rank change is involved in
the recaleulations.”

To summarize the New York situation, here's
what you can keep in mind

1. The target demo for successful Urban sta-
tions is 18-34 with a strong secondary teen appeal

2. It is not unreasonable to see Urban stations
show well among the non-ethnic and Hispanic
public

3. The Urban Contemporary scene in New

NOTE: FIRST LINE 1S PCE UISTR. SECUND LINE 1S INUEX TO IHE POP.
*STATION RANK URUEK BASED UN PERSONS 12+
STAT IUNS/POP 12+ 12-17  18-24  25-34 55-64 ‘S +
S=ssassSssSc==s s=3=== [|S=sS=== ===== ===== ====c= =====
POP DISTR 100.0 1129 15.7 21.2 1.5 1.9
1 WGCI-FMm WY, v 20.1 31.5 32.1 1.1 B3 &7 U.3
166 201 151 72 26 15 2

New York there is a good diversity of appeal
generated by the three leading stations.

Along with others like the Research Group,
I've been working with the WRKS management
team over the last year. One aspect of my con-
sulting involved analyzing Arbitron and
Mediastat data. While I've not yet seen the fall
diaries, | have information from recent
Mediatrend reports that may shed light on the
ethnic appeal of the stations.

WKTU and WRKS were very similar in their
audience appeal. Both stations had approximately
one-third of their audience made up of non-
cthnics. The remainder was comprised of a fairlv
even split between Hispanics and blacks

York is now an even more exciting and com-
petitive one. Keep an eye on the Big Apple to see
how this develops.

Chicago And D.C.

In looking at the leading Urban stations in these
metros it can be seen that WKY S and WGCI fall
into the demographic pattern set in New York
Like WBLS, Chicago’s WGCI has about 63% of
its audience fall into the 18-34 adult demos

while WKYS shows the highest 18-34 profile of

any of the top Urban stations, 68% . As you can see
below, the percent of audience that comes from the

25-34 demo for WKYS (just under 38%) is tops
| among the stations examined here

NOTE: FIRST LINE IS PCT UISTK. StC

OND LINE 1S INVEX TO IeE POP.

SSTATIUN RANK ORDER BASED ON PERSUNS 12+

STAT LONS /POUP 12« 12-17 18- 24
POP DISTR 100.0 1.9 16.3
1 WKYS-Fm . 12.7 u.v

107 185

25-34 35-44 45 -54 55-64 65 ¢
24.5 17.1 12.2 Y.0 8.5
37.8 10. 2 5.3 2.8 1.2

154 60 43 29 15

In the case of WBLS, the audience makeup, at
least as shown in the Mediatrend data, differs.
WBLS had approximately 62% of its audience
made up of blacks. with the balance split bet
ween Hispanics and non-ethnics.

It appears that while blacks are a major compo-
nent of Urhan, they do not necessarily make up the
majority of its audience appeal. In the case of
WRKS, blacks were the first to react to the new
format and marketing campaign, the
Hispanics and non-ethnics have now made their
presence known. | imagine the same happened
when WKTU came on so strongly a few years ago.
The black dominance in the WBLS audience may
be due to special appeal of their personalities
rather than a conclusive statement about what Ur-

but

ban offers listeners — and advertisers.

R R R R RN

Urban Possibilities?

If you have a station in a market with a signili-
cant ethnic mix, and you're not doing too well,
why not go Urban? That may make sense, but I'd
advise you to do extensive rescarch — both
marketing research and ratings research — before
you take the plunge. WRKS was not built in a day
and your station won't be either. However., if you
can program music with a mass appeal to your
ethnically diverse community, if you can target
18-34, and if you can sell a sales story that blows
away the myth that Urban Contemporary is for
blacks only, you might make it.

At any rate, Urban Contemporary is a major
new factor on the radio scene. Radio station
operators, and advertisers seeking the voung adult
marketplace. should pav keen atfention

—4“
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The Secret of
Arbitron Success.

All of our clients are very good. They prepare for the book in
advance utilizing The Research Group’s Strategic Research and
Planning. Together we organize a comprehensive plan and we work
together to make it happen. Across a wide variety of formats their
results in Arbitron are outstanding. Consider, for example:

WRKS New York URBAN

WZZK Birmingham COUNTRY

WAIV Jacksonville ~ ADULT CONTEMPORARY
KGB-FM  San Diego  AOR

WYMU  Knoxville SOFT ROCK

WEZN Bridgeport  BEAUTIFUL MUSIC

KDKB Phoenix MASS ROCK

The Research Group’s Strategic Research and Planning expertise
provides your team with the ammunition you need to do battle in
your market when the real war is being fought — before and during
Arbitron’s Survey Periods . . . before the book comes out. At The
Research Group we concentrate on identifying your best competitive
strategy, at a time when you can put it to work for you.

That’s why we call what we do Strategic Research and Planning. It’s
our unique specialty.

The Research Group

Radio’s Strategic Research Team

1422 MONTEREY PROFESSIONAL PLAZA ¢ SANLUISOBISPO, CALIFORNIA93401 ¢ (805) 541-2838
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WBEN-FM
KEGL
KIQQ
KYYX
KZZP
WPHD
KHF
KROK
G100
WAAY
WHHY-FM
wDOQ
KX104
KJ100
WJXQ
2104

information in sny form

Washington, DC

WMAL Up Two, Holds Top Spot;
WKYS Scores Best Book Ever;
WPGC Tops WRQX;
WWDC-FM Slips;
WHUR, WTOP Up

WMAL (AC), perhaps buoyed by the Redskins,
gained 8.8-10.6 to increase its lead in the capital.
WKYS (U) garnered its best book ever with a 7.9-8.1

| rise, while WGAY-FM (BM) had a stable 7.9-7.8
| showing. WHUR (B) notched a 5.7-6.2 boost. On the
| CHR front, WPGC-AM & FM rose from 4.9-5.2 while
WRQX fell 5.2-3.8. WTOP (N) scored its best book in
| recent surveys, 2.34.0.
| Other Washington area stations with a one share
[ or more included WASH (AC) 5.44.6, WAVA (A)
| 3.7-3.3, WEAM (BB) 1.1-1.3, WEZR (BM) 3.1-3.2,
WGMS-AM & FM (CL) 3.54.2, WHFS (A) 814,
| WJMD (AC) stable at 4.4, WMZQ (C) 3.1-3.3, WOL
| (B) 614, WOOK (B) 4.2-3.5, WVKX (C) 3.6-3.2, WRC
' (T) 3.2-3.5, WWDC-FM (A) 6.0-5.1, and WYCB (RL)
[ 1.7-1.0.

| Dallas-Ft. Worth

KSCS Almost Caught By KVIL-FM;

KZEW, KRLD Up Strong

KSCS (C) remained top station with an 8.9-8.3
move. KVIL-FM (AC) was right behind with a 7.9-8.2
score. WBAP (C) went 6.5-6.8; KRLD (N), boosted

| by the Cowboys games, rose 5.6-6.4; and KZEW (A)
jumped 5.0-6.5. KKDA-FM (B) slipped 6.9-6.5.

Others in the area with a one share or higher
were KAFM (AC) 1.4-1.0, KBOX (C) 2.7-2.4, KEGL
(R) 4.9-5.0, KESS (S) 1.0-1.3, KIXK (C) .9-1.6, KFJZ
| (AC) 2.2-233, KLIF (C) 1.41.2, KMEZ (BM) 5.9-5.0,
KMGC (AC) 2.84.4, KNOK-FM (B) 4.74.3, KLVU
(formerly KNUS) (R) debuted 1.8, KOAX (BM)
4.74.0, KPBC (RL) 1.41.2, KPLX (C) 5.1-3.4, KTXQ
(A) stable at 4.6, WFAA (N) 2.74.1, and WRR (CL)
1.2-1.5.

Baltimore

| WBAL Rebounds, Leads Market:

WIYY Stronger; WLIF Gains;

WXYV Down Two; WBSB Up Again

WBAL (AC) garnered its best share in recent
sweeps with a 9.5-12.6 score. WIYY (A) also recouped
with an 8.3-9.7 showing, while WXYV (B) slipped
7.7-5.8. WLIF (BM) rose 7.8-8.5 and WBSB (R) was
up for the fourth consecutive survey, 4.9-5.8. WPOC
(C) had a stable 6.3-6.1 effort this book.

Other Baltimore metro stations with a one share
or more included WBKZ (AC) 2.1-1.0, WCAO (R)

3.43.1, WCEM (AC) 6.6-5.3, WEBB (B) .7-1.3, WFBR
(R) 5.6-3.9, WITH (AC) 2.4-3.4, WMAR (BM) 4.8-3.9,
WRBS (RL) 1.1-1.5, WSID (B) .6-1.7, WWIN (B)
38-3.2, and WYST (AC), formerly WLPL, debuted
with 1.9,

Washington stations with at least a one share
were WASH (AC) .61.0, WMAL (AC) up to 1.7,
WPGC-FM (R) 1.51.1, WRQX (R) 1.1-1.2, WTOP (N)
.9-1.5, and WWDC-FM (A) 1.3-2.0.

Atlanta

WZGC Up Two To First;
WKLS-FM Down Two;
WVEE Jumps;
WKHX Debuts Solidly

WZGC (R) took the top spot in Atlanta by rising
10.6-12.6, while WKLS (A) was slipping 10.7-8.7. WSB
(AC) moved 10.5-10.2, WVEE (U) surged 8.9-10.3, and
WQXI-FM (R) went 89-8.6. WLTA (AC) dropped
7.4-71.0. WKHX (C), formerly WBIE, opened with a
5.3 share.

Others with a one share or more included WAOK
(B) 2.2-3.0, WGST (N) 4.4-5.0, WPCH (BM) 6.1-5.3,
WPLO (C) 6.5-5.5, WQXI (R) 2.0-1.8, WRNG (T)
3.0-1.8, WSB-FM (BM) 4.3-3.8, and WYZE (RL) .8-1.2.

S The data contained on this page s copyrighted by the
rospactive ratings nsorvices. Non subscribers to the
renpective ratings morvices may NOt reprint of use this
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Houston

KMJQ Stumbles But Still
No. 1; KIKK-FM Retakes
Country Lead; KFMK,
KRLY, KRBE All Up

KMJQ (U) dropped several shares 11.2-7.7 but
narrowly remained tops overall. KIKK-FM (C)
recaptured the lead among Country stations with a
5.9-7.4 rise, while KILT-FM (C) slipped 8.8-6.7. KRLY
(U) posted its best book in recent years 5.8-7.3, and
KLOL (A) was up 6.6-7.0. Two CHR stations also saw
worthwhile gains — KFMK rose 4.06.0 and KRBE
went 4.8-6.3.

Other Houston area stations with a one share or
higher were KENR (C) 2.8-2.0, KEYH (S) 1.51.9,
KGOL (RL) 1.0-1.2, KILT (C) 2.32.2, KLAT (S)
stable at 1.9, KLEF (CL) 1.9-1.8, KLVL (S) 1514,
KODA (BM) 5.2-5.6, KPRC (N/T) 6.55.5, KQUE
(AC) 2.9-3.4, KSRR (A) 2.0-2.8, KTRH (T) 6.46.1,
KULF (AC) 2.1-1.6, KYND (BM) 4.94.1, KYOK (B)
7-1.2.

St. Louis

KMOX Slips Two, Still Sets Pace;
KSD-AM, FM Both Move Up;
KEZK Gains; WIL-FM Rebounds;

KSHE, KWK-FM Softer

KMOX (T) eroded slightly 23.6-21.8 but still
outdistanced the rest of the market. KEZK (BM)
became the new number two with a 5.9-6.7 rise, while
KWK-FM (A) slipped 7.96.5, and KSHE (A) went
7.8-6.5. KSD-FM (AC) moved up 3.8-6.0, while KSD-
AM (C) made a 3.7-5.2 move. KMJM (U) was down
6.7-6.1, WIL-FM (C) up 5.3-6.3.

Other St. Louis metro stations with a one share
or higher were KADI-FM (AC) 1.9-2.5, KATZ (B)
1.1-1.6, KMOX-FM (AC) 3.0-2.8, KSLQ (R) 4.64.8
KWK (A) 1.1-14, KXOK (AC) 5.1-3.1, WESL (B)
1.4-1.6, WIL (C) 2.5-2.8, WRTH (E) 4.2-3.6, and WZEN
(B) 1.2-24.

Minneapolis-St. Paul

WCCO Up, Holds First;
KSTP-FM Up Again
For Solid Second

WCCO (AC) remained dominant with a 20.2-22.9
improvement. KSTP-FM (R) held a solid second
with its third consecutive rise, 12.4-14.8.

Other Twin Cities stations with a one share or
better were KDWB (R) 2.61.8, KDWB-FM (A)
6.36.6, KEEY-FM (BM) 5.94.2, KJJO (C) debuting
1.8, KQRS-FM (A) 5.6-6.0, KRSI (E) stable at 1.0,
KSTP (N/T) 3.5-3.3, KTCR (C) 2.8-1.6, WAYL (BM)
1.0-1.6, WAYL-FM (BM) 4.84.1, WCCO-FM (AC)
3.84.4, WDGY (C) 7.16.4, WLOL (R) 4.44.2, and
WWTC (AC) 3.2-2.5.

*
Miami-Ft. Lauderdale

WRHC Zooms to Big Lead;
WINZ-FM Passes WHYI;

WLYF Rebounds

WRHC (S) took the lead with a 5.7-9.1 spurt.
WLYF (BM) regained vigor and captured second
with a 4.8-6.5 increase. WINZ-FM (R) edged (5.0-5.5)
past WHYI (R), which slipped 6.6-5.2. WNWS (N)
dropped 6.4-4.9 into a virtual tie with WINZ (N)
4.44.8. WEDR (B) rose 3.24.3, WCMQ-FM (S) ad-
vanced 3.24.1, and WQBA (S) moved 4.6-4.1.

Others with at least a one share were WAIA (AC)
level at 2.9, WAXY (R) 3.5-3.3, WCKO (R) 1.9-1.6,
WCMQ (S) 2.0-3.6, WFTL (AC) 2.0-1.1, WGBS (AC)
2.0-1.4, WHTT (S) 2.3-1.6, WIOD (AC) 3.7-3.6, WKAT
(T) stable at 1.1, WLQY (BM) level at 1.9, WQAM (C)
3.1-2.2, WQBA-FM (S) 1.7-1.3, WRBD (B) 2.2-1.3,
WSHE (A) 4.0-3.7, WTMI (CL) 1.8-1.6, WVCG (BM)
2415, WWIJF (BB) 1522, WWWL (A) 3.1-24,
WYOR (BM) 2.9-3.1, and WKQS (BM) 3.3-2.9.

Continued on Page 18
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I%LM I REE, INC o 1116 Bering Drive ® Houston, Texas 77057 ® (713) 977-6545

Broadcast Consultation

Program Development

After rating successes at KRLY,
Houston, and WKTU, New York,
Michael Jones and associates are
available on an exclusive basis in a
limited number of markets for pro-
gramming assistance.

We guarantee the personal attention
you need for the ratings you want.
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Every weekday, the favorite personalities
and songs of 25-49 year olds are featured
in a refreshing and unique format: the
ultimate trivia and information show.
SOLID GOLD RADIO ends the year
with an 8-hour music spectacular. This
production is a co-venture with Para-
mount Television Domestic Distribution.

Format:  Adult Contemporary
Targer: 25-49
Debut:  April 1982

The most popular rock stars take over the radio
station and act as disc jockeys. For one hour each
week, the biggest names in rock play the music
that means the most to them.

Format: AOR
Target: 18-34
Debur:  April 1982

IDT/HLINSTTOD NNAT A4 OLOHd

RADIO PROGRAMS YOU CAN SEE!

Rolling Stone Magazine Productions offers quality radio programs designed to
attract, build, and maintain specifically targeted audiences. We’ve blended our “heart”
with the most sophisticated formatting “brains” in the business to bring you

CINEMATIC RADIO




The 48-Hour

“Contmuous
History”
Weekend

‘Event Programming’ has never
seen a brighter 48 hours! Labor
Day Weekend 1982: This will be
the biggest rock History Lesson
ever presented by radio.

Format: AOR
Target: 18-34
Debut:  Labor Day 1982

The Continuous
History
of Rock & Roll

A daily 90-second feature that provides a mini- -history
lesson in rock and roll. Plus. . .every weekend an hour
special delves deeper into rock history with exclusive
comments from the artists themselves. 85% music.

Format: AOR
Target: 18-34
Debut:  October 1981

PHOTO BY BOB LEAFE

LET ROLLING STONE WORK FOR YOU

All programs available NOW on a barter basis. Call for exclusive rights in your market.

JOHN McGHAN, DIRECTOR (212) 758-3800
ROXY MYZAL, AOR (212) 350-1278
BETHANY GORFINE, A/C & CHR (212) 758-3800




Page 18

“Pretty Woman”

Has Never

Looked Better

96KX add WSEZadd  WOMP-FM add
JB105 on WSSXadd  WZYQ add
CHUM add WRVQadd Q104 add
KYYX add 27104 add WCGQ add
WPHD add WKDQadd KSEL-FM add
WDRC-FM add KKXX add KVOL add
WPST add KJRB add WAZY-FM on
WLAN-FM add KNBQ add WCIL-FM add
WAEB add KHYT add KRNA add
WKRZ-FM add WGUY add KFMZ add

Produced By: Ted Templeman

ON WARNER BROS. RECORDS

!

|

Continued from Page 14

Milwaukee

WTMJ Recaptures First;
WISN, WEZW Down Two;

WBCS Climbs

WTMJ (AC) slipped 10.79.8 but became the
leader once again. WEZW (BM) was down two
11.4-9.4, as was WISN (AC) 10.1-8.1. Most notable
gain was posted by WBCS (C) with a 8.3-9.2 jump.
WZZU-FM (R) improved 5.3-6.6.

Other Milwaukee area stations with a one share
or higher included WAWA (B) .6-1.0, WBKV-FM
(AC) 815 WEMP (AC) 928, WFMR (CL/J)
2.3-2.9, WKTI (R) 3.9-3.4, WLPX (A) 6.3-5.8, WLUM
(U) 2.64.0, WMKE (C) level at 2.0, WMYX (AC)
3.6-3.8, WNOV (B) .51.0, WOKY (R, now BB) 4.0-2.7,
WQFM (A) 6.0-5.5, WRJN (AC) 1.1-1.2, WRKR (R)
2.8-1.7, WXJY (BM) 1.8-2.0, WZUU (R) 1.9-2.0.

Chicago stations with a one share or better
included WBBM (N) 1.1-1.0, WIND (N/T) 1.8-1.3, and
WMAQ (C) 1.3-1.4.

Kansas City

WDAF Solid In First; KYYS Slips;
KUDL Up; KMBZ Down Three;
KBEQ Up Strongly

WDAF (C) remained dominant with a 13.8-13.6
share. WHB (AC) stayed in second with a 9.59.1
move, while KYYS (A) slipped 9.0-7.9. KUDL (A)
gained 6.0-7.6, KBEQ (R) rose 5.9-7.4, and KCKN-FM
(C) jumped 3.5-5.5.

Others with at least a one share overall were
KCEZ (BM) 7.64.9, KCMO (N) 5.7-5.6, KJLA (BB)
1.1-3.7, KLDY (O) debuting at 1.7, KMBR (BM)
9.0-71.9, KMBZ (AC) fell 8.7-5.6, KPRS (B) 7.57.4,
KPRT (RL) 2.0-1.6, KSAS (A) 1.0-1.6, and KXTR

Buffalo

WBEN Takes First;
WJYE Drops Four;
WGRQ Up Two;

WPHD Loses Two; WECK Surges

WBEN (AC) had a stable 13.4-13.1 showing, good
enough for first overall as WIYE (BM) dropped
15.5-11.6. WGRQ (A) had a healthy 7.6-9.7 increase,
while WBEN-FM (R) was up 7.1-8.8. WKBW (R) was
soft 9.7-8.4, WPHD (R) slipped 6.44.3, but WECK
(BB) surged with a 1.6-5.1 tally.

Others with at least a one share were WACJ (0)
1.7-2.2, WBLK (B) 6.2-5.0, WDCX (RL) level at 1.1,
WGR (AC) 7.0-7.6, WUFO (B) 1.0-1.4, WWOL (C)
3.53.3, WYRK (AC) 2.6-2.8, WYSL (AC) 1.4-1.1, and
WZIR (R) 5-2.2.

Sacramento

KZAP Lead Unchallenged;
KEWT Moves To Second;

KGNR Rebounds
KZAP (A) retained its position as the only

| (CL) 1.1-2.0.

| double-digit station with a 13.1-12.0 book. KEWT

(BM) moved to second place with a 6.3-8.3 jump,
while KRAK (C) had a stable 8.3-8.2 showing. KSFM
(R) scored a steady 7.9, while KGNR (N/T) moved
5.2-6.2.

Other Sacramento area stations with a one share
or more were KAER (BM) 2.7-3.1, KAHI (BB) .7-1.0,
KCTC (BM) 5.14.2, KEBR (RL) stable at 1.1, KFBK
(N) 3.7-3.8, KGMS (M) 3.0-2.1, KHYL (0) 4.34.0,
KPOP (B) 3.6-3.4, KROY (A) 2.2-14, KROY-FM (A)
4.2-3.4, KWOD (R) stable at 3.1, KX0A (0) 1.9-1.2,
KXO0A-FM (AC) 6.1-5.8, and KYLO (C) 1.0-1.2.

San Francisco stations with a one share or better
were KCBS (N) 1.1-1.0, KFRC (R) 1.2-1.8, KGO
(N/T) 3.1-2.2, KNBR (AC) 1.8-1.0.

FOR THE RECORD: In our summary of the Cleveland Arbitron
results last week, market leader WMMS was accidentally listed as
WMMR. In the San Diego summary, KIFM was credited withat.4-1.3
move which actually belonged to KJFM/Oceanside. KIFM scored a
2.3-3.0 rise in the fall book
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Phoenix

KDKB Takes First Place;
KTAR Down One; KUKQ Up 50% ;

KMEO-FM, KOY, KZZP-FM Slip

KDKA (A) emerged as the new number one with a
6.5-8.5 jump. Former leader KTAR (N), was softer
9-2-8.2. KMEO-FM (BM) also slipped 9.0-7.7. KOY
(AC) had its worst showing In recent years 6.4-5.5,
and KZZP-FM's (R) share dropped 5.8-4.4. KNIX-
FM (C) remained strong with a 7.5-7.7 stance, while
KQYT (E) was stable, 6.8-6.7.

Other Phoenix metro stations that scored a one
share or better were KARZ (AC) 2.6-2.1, KBBC (AC)
3.3-3.0, KHEP-FM (CL) 1.81.7, KIFN (S) 152.1,
KJJJ (C) 2.0-2.6, KJJJ-FM (C) 1.0-2.9, KLFF (BB)
3.2-2.4, KMEO (BM) 1.3-1.0, KNIX (C) 2.7-1.8, KOOL
(AC/0) stable at 4.2, KOPA (R) 5.9-5.4, KPHX (S)
2.7-2.9, KUPD (A) 4.45.2, and KZZP (R) stable at 1.0.
KSTM, outside the metro, scored a 1.8 debut with its
AOR format.
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San Jose

KBAY Becomes Top San Jose
Station; KGO Best Overall;
KSJO More Than Doubles
As KOME Drops Three;
KCBS, KFRC Climb

There's a new number one in San Jose as KBAY
(BM) rose 6.2-7.0 while former leader KOME (A) fell
7.6-4.8. KSJO (A) swelled 2.04.9. KLOK (AC) saw a
4.8-5.2 nudge.

Among San Francisco stations KGO (N/T) gain-
ed 7.9-8.8 and led the overall market. KCBS (N),
perhaps propelled by the 49ers, advanced 3.3-4.9. Ty-
ing KCBS was KFRC (R) with a 3.7-4.9 increase.
KSOL (B) slipped 5.6-5.1.

Other San Jose stations with a one share or bet-
ter were KARA (0) 3.3-2.8, KEEN (C) 3.4-2.5, KEZR
(R) 5.64.5, KFAT (C) 1.9-1.2, KDFC (CL) 151.3,
KLIV (BB) 1.6-3.0, KNTA (S) .5-1.6, and KPEN (AC)
1.5-1.2.

Additional San Francisco stations above the one
share figure were KABL (BM) 1.6-1.1, KABL-FM
(BM) 1.0-1.5, KBLX (B) 1.9-2.5, KDIA (B) 8-1.0,
KFOG (BM) 2.41.3, KIOI (AC) 2.4-2.9, KMEL (A)
1.1-1.3, KNBR (AC) 3.3-2.9, KNEW (C) 1.4-1.1, KOIT
(BM) 3.1-2.3, KSAN (C) 1.4-2.0, KSFO (AC) 2.8-1.1,
KSFX (A) 1.91.1, KYA (O) .7-1.7, and KYUU (AC)
2.6-2.3.

New Orleans

WEZB Adds To Lead;
WAIL Up Two;
WNOE-FM, WYLD-FM Rise;

WTIX, WRNO Slip

WEZB (R) added to its leading share with a
10.3-11.5 boost. WAIL (U) advanced strongly, 8.4-10.6.
WNOE-FM (C) was up 6.7-8.4, and WYLD-FM (B)
climbed 5.6-6.8. WTIX (R) slipped 7.8-5.0, WRNO (A)
8.1-7.3.

Others with at least a one share were WAJY

(AC) 5.9-5.7, WBOK (B) 1.8-1.7, WBYU (BM) 7.7-1.5,
WGSO (N) 3.0-5.1, WNNR (B) level at 2.3, WNOE (C)
2.0-2.8, WQUE (R) 6.2-5.2, WSHO (BB) 2.8-2.4, WSMB
(AC) 5.2-3.5, WVOG (RL) 1.4-1.7, WWIW (BB) 2.4-1.4,
WWL (T) 3.94.8, and WYLD (B) 1.6-1.9.

Louisville

WVEZ New Leader;
WRKA Takes A/C Lead;
WCII Heads Country Stations;

WLOU, WQMF Notch Solid Gains

WVEZ (BM) became the new number one with a
10.4-9.3 showing, while former leader WAMZ (C)
slipped 10.6-7.9. WRKA (AC) continued climbing
6.8-9.2, while WHAS (AC) moved 9.7-8.4. WCII (C)
gained 6.7-8.4, and WLOU (B) rose again 6.3-8.0. On
the AOR front WQMF remained the leader with a
6.1-7.7 gain as WLRS slipped 6.0-5.1. WKJJ (R) fell
for the second straight book 8.7-6.9, as WAKY (R)
rebounded 5.0-6.2. WAVE (AC) went 8.2-7.2.

Other Louisville metro stations with a one share
or better included WFIA (RL) 1.3-2.2, WINN (M)
3.6-3.3, WTMT (C) 2.3-1.7, and WXLN {RL) 1.2-1.7.
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Are your listeners talking
behind your back?

More music stations are turning to the Wireless Flash for alternative news.
Because our stories don’t stop after they’re broadcast.

Listeners retell them at cocktail
parties and during coffee breaks.
They remember the off-the-wall, life-
style news that we cover. And they .
remember where they heard it —
your station. '

Any station can get its hands on
late-breaking hard news. But you .
don’t get it from us. Instead, we give
you late-breaking humorous, crazy,
bizarre and offbeat stories in twice-
a-week dispatches.

And the Wireless Flash offers you
two exclusive sound lines. One pro-
vides you with actualities of the life-
style stories. The other serves up
weekly interviews with stars and

celebrities in music, TV & movies.

You get sports news, a daily alma-
nac and even a daily horoscope. And
our entertainment pages give you
scoops on AOR, CHR, A/C and C&W
artists, as well as Hollywood celebri-
ties.

Separate services? Nope, they’re all
part of the twice-a-week Wireless
Flash.

Maybe that’s why more than 350
radio stations in the U.S., Canada
and Australia are subscribing to the
Wireless Flash.

Maybe you should, too.

Many stations are now being sampled. If your samples haven’

L

yet arrived, call collect for a complimentary two week trial.

—WIRELESS

" FLASH

Copley Radio Network 4

350 Camino de la Reina * San Diego, CA 92108 « (714) 293-1818
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Radio Loves
Rock ‘N Roll

JOAN JETT
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& THE BLACKHEARTS

“l Love Rock ‘N Roll”

AVERAGE MOVE: +5

WBEN-FM add 39 Q106 add WDJX on
B104 deb 28 . WKRZ-FM deb 25 KJRB on
WXKS-FM add K104 add KCPX add
JB105 on KZFM add FM103 on
Q107 deb 19 KINT add WACZ add
WPGC add 25 KBFM add WFBG add
CHUM deb 25 KROK add WOMP-FM add
KEGL 25-19 KLPQ add 95XIL add
Y100 add 23 KXX106 add WZYQ deb 27
195 deb 16 KX104 add Q104 deb 24
Q105 add 17 WSKZ add KKQV on
WLS-FM add WBCY on KILE add
Q102 deb 28 WSSX add 30 KSEL-FM add
KIQQ add KZ93 add KVOL add
WRCK 30-21 WIKS deb 19 KKRC-FM 25-22
WPST 32-29 WMEE on KRNA add
KFMZ add

The Number One song In the FMQB Album Report
The Number One request wherever played

from the album that's already sold 400,000 coples
1 LOVE ROCK ‘N ROLL (NBt-33243)

Produced By Ritchle Cordell and Kenny Laguna
el for jett Lag
\ s Productions

4 W

' JETT LAG PRODUCTIONS
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STREET TALK

We've picked up more than a couple of
rumors that WDRQ/Detroit would be the first
major affiliate of the Satellite Music Network's
Black format (now being developed by Jim Mad-
dox). But all those rumors seem to be unsubstan-
tiated, especially in light of the fact that WDRQ
has hired a new PD. Brian White, formerly of
WEFM/Chicago, will be WDRQ's replacement
for Rick Torcasso, who segued to KSLQ/St.
Louis recently.

Word out of New York is that the ratings-

| beleaguered WPIX has switched from AOR to

CHR. Meanwhile, WNEW-FM has made for-
mat modifications of its own — away from the
more progressive slant toward a more
mainstream, structured AOR sound.

So Soon?

Rege Cordic, who came out of radio retire-
ment late last year to replace Art Laboe in morn-

| ing drive at KRLA/Los Angeles, has announc-

ed his resignation. Rege cited the long hours as
being the primary culprit in his decision. He will
remain with KRLA until a suitable replacement

| is found, but he wants to return his full profes-

sional attention to television.
KEGL/Dallas has added the
KULF/Houston morning team of Stevens &

| Pruett to its lineup. Mark Stevens and Jimmy

Pruett were among the many Hudson & Har-
rigans during KILT/Houston's CHR days.
Current KEGL morning man Billy Hayes
moves to afternoons, replacing Doe Morgan,
who has left the station.

CJCL/Toronto PD Jim Brady has raided
John Donabie from competitor CHUM-FM.
Donabie will move from CHUM-FM's AOR
afternoon venue to the same time period on
CJCL'’s relatively new A/C approach.

Ladies And Gentlemen,
Johnny Rubik!

KBLE-FM/Seattle, First Media's newest
ratings success story, will have new call letters,
pending FCC approval. Michael O’Shea’s com-
petitive new CHR will become KUBE. It’s no
puzzle where those call letters came from.

Congratulations to WLYT/Cleveland PD
Scott Howitt on being promoted to Operations
Director and on becoming a daddy. Scott’s wife
Joanna recently presented him with a new
daughter, Brynne.

Ed Shane, consultant to KBFM/McAllen-
Brownsville, has just signed on to assist
KHFI/Austin.

Russ Garrett has been upped from MD to
PD at WNAB/Bridgeport, but his boss, Tiny
Markle, got the big promotion from PD to Sta-
tion Manager. Qur best wishes to both.

Larry King, formerly with MCA and
Atlantic in national promotion positions, has
returned to his home in Atlanta to open up an in-
dependent promotion firm. He's currently work-
ing out of Tara Distributing and can be reached
there: (404) 875-8272.

Stepping Down

More than the usual share of resignations
this week in the radio programming ranks: Marc
Damon, PD of WMAK-FM/Nashville, has
dropped his programming duties, but will remain
on the air in afternoons. Chris Romer will now
handle programming for both WMAK-AM &
FM.. .WQUA/Quad Cities PD Jack McKay
resigned, along with his wife, WQUA MD Bon-
nie McKay. . .and after five years at
WMEE/Ft. Wayne, Steve Christian has left
the station and his PD) post there. WMEE MD
John Curry has been promoted to PD, and he
will continue to handle music for the time being.

KABC/Los Angeles all-night talk per-
sonality Ray Briem hooked his listeners up live
with Radio Moscow commentator Vladimir
Posner this week. No big deal, you say? Well,
Vladimir wasn’t in Los Angeles. He was live
from Moscow.

WROR/Boston came to the aid of its coun-
try this week by coming up with the $4000
necessary to pay for Paul Revere’s annual ride
through Beantown. Since the citizens of the
Commonwealth of Massachusetts voted “yes" on
Proposition 214, a budget-restricting tax-cutting
proposal, Paul’s annual historic reenactment
wasn’t going to happen until WROR galloped to
the rescue.

Chris Turner has been promoted from Pro-
gram Director to Operations Manager at
WGIV/Charlotte.

Radio At Its Best

Our hats are off to all the Oklahoma City
stations that willingly gave up air time to an-
nounce blood donation information in the after-
math of the tragic explosion at suburban Spencer
Street School last week. Five students and one
teacher were killed and 34 people were injured in
the explosion of a water heater near the school
cafeteria. The broadcasters in Oklahoma City
quickly came to the aid of the injured by inform-
ing their listeners where to donate much-needed
blood. The Red Cross had more than enough

within hours. Bravo!

THE ARST FAMIY GOES HOLLYWOOD, AGAIN —
support of the Boardwalk comedy release ‘The First

Family Rides Again,” KIIS/Los Angeles participated In
what had to be a first — an in-store appearance by the
President. Now if the President looks a bit llke Rich Lit-
tle, and Mrs. Reagen resembles Melanie Chartoff (from
ABC-TV's “Fridays”), that's okay. The entire bit was
reinforced by Foster-Grant-clad “secret service” types
and a presidential motorcade. It was a busy day for Lit-
tle, who also appeared on the “Tonight Show” that
evening with KIIS/Los Angeles morning personality
Rick Dees as his “press secretary.” Shown amid the
crowd at the Hollywood Tower Records store are (/-r):
Michael Richards (playing Ron Jr.), Chartoff, Little, and

—

Communication

Graphics inc

stickers. |

Ask how ours can be so much !
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Thank you, Anne Murray
for making Words and Music one of the
biggest music events on ABC radio.

On Sunday, December 13th,
Anne Murray starred in a two-hour
pre-Christmas special on the ABC
Radio Network.

It was a blockbuster!

Survey results by R.H.
Bruskin Associates show that the
program was listened to by almost
14 million adults 18 and over.*

That’s the power of a
superstar like Anne Murray on the
superpower network—ABC!

The line-up in 1982 for
Words and Music, which originates
from the ABC Entertainment
Radio Network, consists

of six specials
selected from a list of
superstars that includes
Olivia Newton-John, Linda
Ronstadt, Diana Ross, Dionne
Warwick, Paul Simon, Melissa
Manchester; Bette Midler,
Neil Diamond, James Taylor, and
Barry Marilow.

Words and Music s the
2 hour special that explores the most
exciting performers in music, reaches
deep to capture their music and what
makes them tick. These very special
programs give affiliates an excellent
opportunity to build audience share
and big local sales.

For complete details on clear-
ance contact Maria La Porta at the
ABC Entertainment Radio Network
(212) 887-5341

Words and Music

Entertainment
Radio Network

Ip) Produced by Narwood Productions, Inc

RAPIS
Networks
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Welcome To New CHR Reporters |

As the fall Arbitren numbers become public, it becomes necessary to examine } (
them to find emerging new CHR stations that are wielding considerable influence in |
their marketplace. In the past, we have waited to make all of the changes at one
time, but feel this time that our music information will be more consistent and up to
date if we make these changes as they occur.
In the weeks ahead, more changes will take place as the numbers reflect

JOEL DENVER c¢hanges within marketplaces. As reporter updates happen, I will highlight them
S—— right here. .
NARROWCASTING REPLACING BROADCASTING Welcome to the following new P-1 reporters: i
The Lack Of Black 600
H i b 94 E(
Cross O U e rs O n C R XTRA/San Diego WCAU-FM/Philadelphia B34(WBZZ)/Pittsburgh

Each week as I look at the new records CHR stations are adding, it
has become apparant that over the past year, resistance to playing
black records seems to have increased to an alltime high among pro-
grammers. Is this part of the evolution of CHR? Is it due to a lack of
mass appeal black product? Are black artists still suffering the

negatives of disco?

With the recent fall Arbitron numbers fly-
ing in, I've noticed some significant in-
creases for stations calling themselves Ur-
ban Contemporary. Some of the gains are
due to increased ethnic weighting, as
discussed in Jhan Hiber’s column (R&R
1-8)

In that article, he pointed out there are
now 67 markets getting ‘‘special attention”
from Arbitron, since they have HDBA
population centers. These cities have also
seen metro population increases of ethnic
audiences of as much as 30% in recent years.

Is CHR Missing Listeners?

The many CHR stations playing no black
product at all might be cutting themselves
off from the white listeners who still like to
hear Earth Wind & Fire, Rick James, the
Commodores, Kool & The Gang, etc. Is it
possible that CHR is narrowcasting, instead
of broadcasting?

“In a way, a vicious cycle
has been set up. Do stations
reject black music more be-
cause of their own program-
ming, or because of what
their listeners want to hear?
It’s like what came first, the

chicken or the egg.”’
— Richard Lippincott

It’s A Jingle Jungle Out There

Urban Contemporary stations seem to be
doing a pretty good job right now of playing
more white crossover artists than CHR
does black. Many Black or Urban Contem-
porary playlists are dotted with artists like
Barbra Streisand, Hall & Oates, Kenny
Rogers, Rod Stewart, Olivia Newton-John,
Rolling Stones, Journey, J. Geils, and

Jonathan Wolfert, President of JAM Creative Productions in
Dallas, TX wrote a letter after reading the column on WCAU-FM. 1
thought I'd share the letter with you.

Dear R&R:

I read with interest your article in the January 15 edition of R&R, which concern-
ed itself with WCAU-FM. In it, you make the passing statement, ‘“The use of jingles

on a CHR station

. . has all but gone the way of stations using time tones . . .

"

Come on Joel. For years I have read statements like that in the trades, and then
glanced up towards our production schedule on the watl only to see it crammed full of
major market stations waiting in line for us to produce their next jingle package.
How much longer is this trade-publication-generated myth going to persist?

JAM specializes in the creation of custom and syndicated jingle packages for

stations of all formats. I can name major stations in almost every market using our
jingles right now, (WABC, WYNY, WLS, WFYR, WGY, WPRO, KIMN, WMAL, etc.,
etc., etc.) This week we finished a new country package for KHJ. JAM didn't do the
jingles used by WCAU-FM, but the point of my letter is that our jingle business is do-
ing just fine. So somebody out there must be keeping us busy!

Several years ago there were a few PD's who were against the use of jingles, and
made a lot of noise about it. I think that they attracted most of the press coverage,
while the majority of music stations went right on using jingles. I'll be happy to ex-
plain the value and use of jingles for you, but that’s not my aim today. I just think you
owe your readership a mention of the fact that it isn’t so unusual or daring to use
jingles in the 80's. We stay up very late at night, as do our competitors, trying to
make ID's which are contemporary and effective. And judging from our client list,
we must be doing something right! Thanks . . .

Sincerely,
Jonathan Wolfert
President, JAM Creative Productions, Inc.

When I first read Jonathan's letter, I detected anger, so I picked up the phone to
explain to him that the intent of the article wasn't to promote or point out the oddity
of the use of jingles, but that the liberal use of jingles by WCAU-FM is indeed a bit
unusual as compared to other CHR radio stations.

In his letter’s opening paragraph, Jonathan has lifted a quote from the article.
Unfortunately, he took it out of context, as it should read, ““The use of jingles on a
CHR station, with the exception of one standardized logo signature, has all but gone
the way of using time tones.”

I haven't heard too many stations using weather, name, and more music jingles
anymore. Sure, there are exceptions, but I still maintain that most CHR radio sta-
tions today use only a standardized logo signature, versus a complete package. Per-
sonally, I think the use of a creative jingle package can add an element of excite-
ment, provided your competitive situation warrants its use.

T
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KBLE-FM/Seattle

Foreigner. These are white artists for sure,
but the listeners like their hits.

The Conservative Midwest

Some markets and stations over a period
of years have developed traditions for being
very selective on black product. One such
station is WLS/Chicago, and PD Richard
Lippincott shared his thoughts with me.

“We just added the George Benson
record, but we had to make sure it was tru-
ly mass appeal before playing it. The
Midwest is extremely conservative, and
Chicago, as big as it is, is very picky about
the music it wants to hear,” he explained.

“Disco never caught on in Chicago, and in
fact this is where the big anti-disco craze
started with Steve Dahl when he was at the
Loop. The campaign got a lot of publicity
and has further helped to shape people’s
thinking on black records.

“It is the job of WLS to play the music our
audience wants to hear, stations like WGCI
do a very good job of serving the black
listeners. In a way, a vicious cycle has been
set up. Do stations reject black music more
because of their own programming, or
because of what their listeners want to
hear? It’s like what came first, the chicken
or the egg.

“Personally, I'm very concerned with the
increased black weighting, and wonder if
we aren’t missing some listeners, but in the
end I think we've got to take a stance, and
just stick to what is most mass appeal. If we
go too much to one side or the other, we
might end up losing on both ends. I think
Chicago radio has been giving listeners
what they want to hear; otherwise we
wouldn’t have the ratings we do,” Richard
reasoned.

Over Opinionated PD’s

One thing for sure, PD’s are certainly
vocal regarding their opinions on music,
and Q105(WRBQ)/Tampa PD Scott Shan-
non agrees on that point. “I have my own
opinions, but try to keep them off the air at
the radio station. So many PD’s will say ‘I'll
never play that record’ and two weeks later
end up eating their own words.

“Programmers shouldn’t be
so concerned whether it’s
black, white, or country.
They should be concerned
with the record’s hit potential

for the station and market.”’
— Scott Shannon

“This problem of not playing black
records is not isolated to one type of music.
Look at how many CHR stations won’t
touch country crossovers either, even when
they are in the right market for it,"’ remark-
ed Scott. *‘Programmers shouldn’t be so
concerned whether it’s black, white, or
country. They should be concerned with the
record’s hit potential for the station and
market. Programmers are going to hurt

B100(KFMB-FM)/San Diego *

Total CHR reporting
stations: 223.

themselves in the end with narrow
thinking.”

Scott has always played black
crossovers, but said, “Many PD’s have
played black records and seen their ratings
go down. They reason that the black
records turned the audience off. They're
right, because they played the wrong black
records. Playing the wrong white records
will do the same thing to your ratings.

“Look at Hall & Oates. They are number
one with CHR, but have scored well on
Black stations too. George Benson and
Diana Ross are both black, but do they
make black records? No, they make hits.
Unfortunately, some artists jumped on the
disco bandwagon and rode it too long, and
have now got to reposition their image,”
Scott concluded.

A Station In Transition

KJ100(WKJJ)/Louisville at one time was
very much like WLS in its musical posture
of playing few, if any, black records. Over
the last year or so, the station has gone
through a slow evolution, as MD Kevin
O’Neil explained. “At one time, our core
target was the 15-24 age cell, and basically,
this group of people have a low tolerance for
anything but rock music.

“Basically, 1 think black
music is getting better with
such recent choices as Diana
Ross, Stevie Wonder, George
Benson, and Al Jarreau to
pick from.”’ — Kevin O’Neil

“Also, we were considered a familiar
CHR station that played the hits, but leaned

towards album product by the audience. As |

a result, we were able to satisfy this au-
dience very easily. Now the market has two
AOR stations, WLRS, and more recently
WQMF, so we have evolved, and are
targeting for the 18-34-year-old now.

‘“‘Black records are being aired now with
more consistency, but we are still very
cautious about them, he noted. “Despite the
fact that Louisville has a sizeable black
population, I don't think we have hurt
ourselves by not playing these crossovers
up until now.

“‘Basically, I think black music is getting
better with such recent choices as Diana
Ross, Stevie Wonder, George Benson, and
Al Jarreau to pick from. In talks with other
programmers, I find they still have a lot of
inhibitions about black records from the
disco days. It all gets down to just how well
the available product relates to what you
are doing on your radio station,” Kevin
summarized.

An Advocate Of Consistency

During the last year or so, %6KX(WXKX)/
Pittsburgh programmer Bobby Christian
has dabbled with a black crossover record
occasionally. He's recently taken a less ex-

Continued on Page 24
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HALL & OATES ¢ can’t Go For That”

The Second #1 Single From The Album “PRIVATE EYES”

5TH WEEK NUMBER 1 -
Management: Champion Entertainment Organization ‘@ <

DIANA ROSS «Mirror, Mirror”
IEXZACHR [BREAKERS

CHILLIWACK <i Believe”

CT CHILLIWACK ‘| Believe” (Millennium/RCA) 99/24
NEW & A IVE Moves: Up 24, Debuts 21, Same 30, Down 0, Adds 24 including JB105, KFi, Q103, WAEB, WJDX, CK101,

wBBQ, WNAM, KLUC, KRQ, Q104, WCGAQ, WGLF, WTRU, KDVV,
[s] o
millennidm

RECRRDS

ALABAMA <Love In The First Degree”
CHR NEW & ACTIVE Foatrr ooty e fiaiivei o

WZUU, KRLA, KC101, WBCY, WMEE, K96, WIGY, KQWB, KATI

SKYY “ca“ Me” WTIC-FM 31-28  WDOQ deb 28 KIDD add 95SGF on

WDRC-FM add WSEZ add FM102 24-19 WFLB on

WXKS-FM 1-1 KEARTH 19-15 KIQQ 19-9 Q106 add WCSCon KGGI 20-5 KVOL add

Y100 deb 19 KRLA 9-7 KFRC 7-6 KSET-FM add WANS-FM add KBBK add KSLY on

195 add KFI123-15 13K deb 21 WTIX add WVIC on KHYT 1-2 AL

CKLW 12-8 KIIS-FM 26-13 XTRA add 14 B97 add KYNO-FM 15-10  WGUY add g Bl
[ ]

PLAYER “iIf Looks Could Kill>® e wour e

wJBQadd Q101 add

Just Some Of The Action!  -qc 4o 33 WPHDadd ~ WLAN-FMadd KEELadd WOKladd ~ WLAMadd ~ WSPT add

WBEN-FM add 37 94Qadd ~ KEZRdeb25 WRCKadd WKEEadd  WAAYadd WCSCdeb 27 WCIRadd ~ KDZAadd

B104 on KBEQ30-26 KYYXon  WICCadd  KINTadd  BJ105add WNAMadd Q104 deb 26 KQDI deb 28

WXKS-FMadd  KiIQQon  Q103on  WPST deb 34 KHFldeb29 CK101add WNCI30-28 WFOXadd KOZEadd
. . © 2

e o »
Y “G’I%‘ ¢
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The Lack Of Black
Crossovers On CHR

Continued from Page 22
pansive viewpoint on black records, as he
said, “I'm not prejudiced, but I'm more
than ever a believer in consistency of
sound

“We have played everything from the
Commodores to Foreigner at times, and
after analyzing the Arbitron numbers, it
has become apparent that our audience
needs to know what they want to hear every
time they punch in 96KX. We have played
some black crossover material in the past,
but now I'm wondering if that was correct
programmung.”’

Bobby elaborated, ‘‘People listen more

“‘In the sixties, the Supremes
and Four Tops sang about
things that fit everyone'’s life-
style. Today’s black lyrics
Jjust don’t appeal to as many
people living in a suburban
environment as they used to.
The terminology relates

more to an urban setting.”’
— Bobby Christian

and more to different radio stations instead
of one favorite. Why? Because they pick out
a radio station by their moods. If they are in
the mood to rock, they don’t want to hear
Anne Murray or Air Supply, and the same
goes for their desires to be mellow. They
don’t want to hear Pat Benatar or REQ
Speedwagon.

“In town we have WAMO, which is an Ur-
ban Contemporary station that plays Olivia
Newton-John and Hall & Oates. Somehow, I
just don’t see that fitting on the station,
followed by something really funky like a
Rick James or Parliament. I'm not criticiz-
ing them, as they’ve done very well in the
ratings, but that isn’t consistent programm-
ing. I don’t think today's black product is as
relatable as it used to be.

“In the sixties, the Supremes and Four
Tops sang about things that fit everyone's
lifestyle. Today's black lyrics just don’t ap-
peal to as many people living in a suburban
environment as they used to. The terminology
relates more to an urban setting.”’ Bobby
added, “I think for radio to survive, each
station will find it more important to nar-
row their programming for more consisten-
cy.”

Ft. Wayne Is Used
To Black Records

“We only have about a 10% black popula-
tion here,”” said WMEE/Ft. Wayne MD &
Assistant PD John Curry, “but the market
has been very used to hearing them for
years on WOWO. They are oriented to ac-
cept them. I'm really not too worried about
losing any listeners, either. Like anything
else, too much of anything will lose listeners
for you.

“I think the trick is to play
the right records, whether
white or black in the right
rotations, and in the right
dayparts.” — John Curry

“I think the trick is to play the right
records, whether white or black in the right
rotations, and in the right dayparts. Pro-
grammers have become a bit too image-
conscious lately, and have gotten far too
caught up in this type of thinking. The audi-
ence listens to radic a lot differently than
we think they do.”

John continued, *I think in some markets
there is some resentment to black records,
especially among 12-24 males, but I reason
that there is resentment of some sort from

every demographic cell to everything on
the radio. You can’t please everyone with
everything you program.”

Think It Out Carefully

To play black crussovers is a very touchy
programming declsion to make in certain
competitive situations, and in others, it
becomes a clearcut advantage to play
them. The choice is up to you. In recent
months, the struggle for established black
acts to get hits has grown harder in many
cases.

Each week, I see black records that are
bonafide hits get passed over, and by the
same token, see rock hits get passed over
too. There was a time when playing
something you knew was a hit that your
competition didn’t play was an advantage
to your station. Have the rules changed that
much? Your comments are welcome.
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¢ WKRZ-FM/Wilkes-Barre senl in a
poster which it’s placed in all of the
homerooms at the junior and senior high
school level, promoting its snow emergency
information. This can make for some great
cume-in, and helps to establish a good flow
of information, which is important to par-
ents of the teens that are tuning in.

e KSKD/Salem helped to present Geffen
recording act Quarterflash, and Columbia’s
Loverboy in concert at the Salem Armory,
selling it out with 3500 people attending the
two nightly performances.

e WJBQ/Portland morning man Joe Mc-
Millan was on the air (1-12) talking with
Vice President George Bush, who called as
part of the celebration of Portland’s 350th
birthday.

e WPGC/Washington is offering heavy
dollars with its $25,000 Music Guarantee. If
listeners catch the station playing less than
51 minutes of music an hour, they can call
up and claim the cash.

¢ Q104/Gadsden celebrated its sixth
birthday (1-19) with RCA recording artists
Alabama on hand. The station also gave
away six packs of albums containing the
number one album of the year for the past
six years as prizes to listeners.

* Q107/Washington kicked off 1982 with a
perfect “10.”” For 10 days, the station ran
commercial-free, backing it up with a flight
of TV commercials for full effect.

Motion

Ralph Caldwell is named Operations Manager at
WOW/Omaha, replacing Don Davis, who went to
DC101/Washington some months ago . . . Alan
DuPriest is the new PD at WFOX/Gainesville,
GA replacing Hank Dole . . . WZYP/Huntsville PD
Chris Andrews names midday man Scott Mitch-
ellas MD.

Randy McCauley is promoted to PD at KFMI/
Eureka, and KATA/Arcata, from the Assistant PD
slot . . . Tom Kelly leaves the afternoon show at
WDJX/Dayton to do mornings at 92X/Columbus,
replacing Chris Shebel who recently went to do
middays at WLS/Chicago . . . J.J. Randolph will
be calling the music shots at WYCR/York.

Doug Nevell leaves WOKY/Milwaukee to do
aftermoons at K104/Erie . . . WRVQ/Richmond
PD Bill Thomas informs that weekender John
Staton is now doing 10pm to 2am, and replacing
him is Jim Payne from WCHL/Chapel HIll . . . Blil
Andrie leaves WCILFM/Csrbondale to become
Assistant PD at WMIX-AM & FM/Mt. Vernon, L
... KWLO/Waterloo PD Drew Bentiey tells of a
new facility and address for the station: 514 Jef-
ferson St., Waterloo, 1A 50703, but would like
mail to go to PO Box 1330, Waterloo. The phone
number stays the same.
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Australian Ratings Firm Eyes U.S.

An Australian ratings firm, McNair
Anderson, is exploring the possibility of
entering the U.S. radio ratings market. The
firm, which has been surveying radio in
Australia for 40 years, according to Broad-
cast Media Director Don Neely, relies on a
diary technique in which the document is
personally placed in homes and personally
picked up at the end of the seven-day survey
week. This technique is equivalent to what
Arbitron has been doing for years in High
Density Hispanic Areas.

According to Neely, ‘‘We’re not overcon-
fident, but we feel that our methodology
lends itself to the American market. We
think there is room for two or three viable
services in the U.S. and we hope to be one of
them.”

Neely will be attending the RAB'’s
Managing Sales Conference in Dallas and
will then tour the country for several weeks,
trying to drum up support. “If we get
enough support we’d like to begin to survey
10-20 markets by summertime. We’ll most
likely try to enter small and medium-size
markets where our methodology will pose
no problems. In larger markets like New
York or L.A. we'd probably have to make
some methodology adjustments.”

Teaming With Hooper

Recently McNair Anderson tried to enter
the Charlotte market. Neely told R&R, “We
offered to survey their area for a fee of
$65,000 total, for an in-tab of 1500 to 2000 in-
dividuals. The fee would be split among the
subscribers as they saw fit. In Australia
every station pays the same flat rate.”
Although McNair made a presentation to
the Charlotte broadcasters, the proposal
was not adopted.

Colombo

Continued from Page 1

Bob Eastman school of reps, having work-
ed together a great deal before Duffy start-
ed Christal.

Commenting on the management struc-
ture at Christal, Colombo complimented
Duffy for his streamlined and uncompli-
cated approach. One area Colombo hopes to
being tackling initially is Christal’s unwired
net. Also, Colombo noted that Christal will
be adding staff, in addition to opening a
Minneapolis office.

In a related move, Executive VP/Station
Relations, Bill Froelich has left Christal to
explore other areas, according to Christal
Executive VP/Station Sales Bruce Blevins.

At Eastman, Jerry Schubert has been
named Executive VP/Sales, Dave Recher
moves in as Senior VP/Administration
from running the Midwest operations for
Eastman, and Jerry Donovan has replaced
Recher in Chicago.
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HOW COLD IS IT? — Coid may be e state of
mind, but try telling that to the scantily-clad
lady standing beside KZIO/Duluth midday per-
sonality Ross Holland. The unidentified young
lady came to station in only a bikini to win
season passes end lift tickets to a loca<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>