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THE INDUSTRY’S NEWSPAPER

FCC Refuses To Award
New Licenses By Lottery

Risking the wrath of Congress,
the FCC this week (2-8) refused to
approve a lottery system for
awarding new station licenses. In-
stead, the Commission pleaded
with Congress to simplify the lot-
tery law.

House Telecommunications Sub-
committee Chairman Tim Wirth
(D-CO) was reported to be ‘“‘out-
raged” by the FCC’s 5-1 vote. To
comply with federal law, Wirth
believes, the FCC should have at
least set up a lottery procedure,
even if it never intended to use it.

The Commission cited two main
reasons for finding the present
law unworkable:

o Making sure all applicants are

qualified to be licensees in ad-
vance of a lottery would cost “the
same amount of time and money”’
as the burdensome comparative

- hearings the lottery is supposed to

replace.

e« A requirement to give a
preference to minorities and other
groups would virtually guarantee
prolonged legal challenges to the
outcome of every lottery.

Chairman Mark Fowler said,
“This particular preference
scheme is so riddled with legal
and conceptual problems that it
could well take years before we
could actually be able to use the
lottery. That cannot have been the

FCC/See Page 18

Gehron New WLS
AM & FM VP/GM

Vice President/Station Manag-
er John Gehron has been pro-
moted to VP/GM of WLS-AM &
FM/Chicago, succeeding Don
Bouloukes, who became VP/Oper-
ations ABC-Owned Stations last
week (R&R 2-5). Gehron told
R&R, ““(ABC) has given me lots of
opportunities and it’s nice to know
they have the confidence in my
performance to let me continue to
grow with them.

“Don (Boulou-
kos) will be a
hard act to fol-
low, but I can
still count on his
help from his
new position in
New York. When
these two sta- :
tions are proper- ¥
ly managed, =
which they have ‘.58
begn, each de- John Gehron
partment head runs his own area.

I have really good people here and
that makes my new job that much
easier. I really couldn’t be hap-
pier.”

Bouloukos, who naimed Gehron
to be his successor at WLS, com-
mented, “We view John's promo-
tion as an important and logical

move for the stations. He is an ex-~

tremely talented manager and
motivator of people and has a
keen understanding of the Chicago
market. He has compiled an ex-
traordinary record of successes in
his nine years with the station,
first as PD, then as Station Man-
ager, and now VP/General Man-
ager.

Gehron joined ABC as Program
Director of WLS in 1974. Previous-
ly he had programmed WCAU-
FM/Philadelphia and WCBS-FM/
New York. He was named PD of
WLS-AM & FM in 1980 and pro-
moted to VP/Station Manager for
both stations in 1981.

Radio Nets Join Forces
To Go For National Dollars

The official launching of the new
Radio Network Association, Inc.
(RNA) was announced at a press
conference Tuesday (2-9) in New
York. In all, thirteen different net-
works representing five broadcast
companies are participating, with
dues reported at about $20,000
each. The association is made up
of four charter members, ABC,
CBS, NBC, and RKO, plus United
Stations.

Conspicuously absent from the
list of nets was Mutual. In a state-
ment especially prepared to ad-
dress its independent nature,
Mutual noted its reluctance to join
“yet another trade organization,”
although the net noted it ‘“ap-
plauds” the idea of better ac-
quainting advertisers with the

benefits of “network media.”

The new association is not in-
tended to replace the RAB, United
Stations President Nick Verbitsky
stressed to R&R. Plans call for
hiring an executive director as the
next step, according to RNA
Chairman Ed McLaughlin (Presi-
dent, ABC Radio Networks).

The new network organization
also hopes to generate a central
mailing list, and perform special
research projects and computer
actlvity analysis of network
clients and prospects. A number
of promotional activities are
under consideration, including
creative and media seminars for
agencies and clients.

NETS/See Pege 18
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NBC'’s Verne Becomes
LIN Broadcasting_YP |

&

NBC Radio Division President
Dick Verne announced his plans
this week to leave NBC after nine
years. He has held NBC's top rad-
io job for two years. Verne told
R&R he intends to join LIN
Broacasting Corp. of New York as
a Group VP. He added he hopes to
make the switch by the end of the
month.

Verne will over-
see LIN’s 10 rad-
io properties in
addition to its
growing com-
munications di-
vision, which is
engaged in cell-
ular radio. LIN
Chairman Don
Pels told R&R
that his company
spent $600,000 to  Dick Verne
$700,000 last year preparing ap-

plications for cellular franchises
that would allow LIN to become a
giant in the paging business. “It's
a business that could dwarf our
present company,” Pels stated.

Commenting on Verne’s move,
Pels said he is “thrilled.” He said
he considered Verne's talents to
be unique in what LIN requires at
the moment. “He not only is tops
in radio networking and station
operation, he’s a businessman,”
Pels said.

Verne commented that he has
an excellent opportunity with a
company that continues to demon-
strate outstanding earnings and
growth. Asked about the resigna-
tion, NBC Radio Network VP/GM
Dick Penn commented, ‘“‘Every
one was surprised, but not by the
fantastic opportunity Dick has.”

FCC Withdraws Flawed
Radio Financial Data

Errors discovered at the last
minute forced the FCC to correct
and then withdraw altogether a
report on radio revenues and ex-
penditures for 1980 released this
week (see related story on Page 4)
and reported extensively in other
trade publications.

For example, a reported $5.2
million dollar loss in the San Fran-
cisco market was reduced to
$783,367. A $110,000 loss in Chicago
became a $2.5 million profit, and
the income of Detroit market sta-
tions was upped from $932,111 to
$1.6 million.

Released to the press before the
errors came to light, the FCC
figures showed a grim 33.6% drop
in radio profits in 1980, coming on
top of a 25% decline the previous

year.

Radio [nformation Center Pres-
ident Maurie Webster suggested
the figures are misleading be-
cause interest payments and
depreciation are listed as ex-
penses. “It is probable that the ac-
tual income figure in radio is
much, much higher on an
operating profit basis than has
ever been shown,” Webster says.

(Meanwhile, R&R has learned
thdt the Commission will decide
before April 1 whether to stop
gathering such data. If the pro-
gram is killed off, stations would
not have to file Form 324 this
year.)

The 1980 totals, which may be
revised as a result of the errors,
show radio ad revenues rising 11%
to $3.5 billion, while expenses shot

up over 14%. Income for the radio
networks dropped over 70% to just
$4.6 million.

Only half of all independent
FM’s made money, while 58% of
AM's and AM-FM combinations
were in the black in 1980.

Vallie Named
National PD For EZ

Communications

Dan Vallie, PD of EZ Com
munications’ B94(WBZZ)/Pitt
sburgh, has been named to the
newly-created position of National
Program Director/Contemporary
Stations for the parent company
Vallie will continue to program
B94 and oversee the programming
of EZ's other contemporary
outlet, B97(WEZB)/New Orleans.

In announcing
the promotion,
EZ Communica-
tions Executive
VP/GM Alan
Box told R&R,
“Dan has done a
very good job for
us. This is the
kind of situation
where the title
almost follows N
the actual job. Dan Vallle
He has pretty much been wat
ching over New Orleans ever
since we moved him to Pitt-
sburgh. {Dan was the original PD
of BY7, engineering its format con-
version to CHR before being
transferred to EZ's Pittsburgh sta-
tion.) We think the best of Dan

VALLIE/See Page 18




The Secret of
Arbitron Success.

All of our clients are very good. They prepare for the book in advance utilizing
The Research Group’s Strategic Research and Planning. Together we
organize a comprehensive plan and we work together to make it happen.
Across a wide variety of formats their results in Arbitron are outstanding.

Consider, for example, each of these stations who have dramatically improved
their market position. :

WRKS New York URBAN

WZZK Birmingham COUNTRY

WAIV Jacksonville  ADULT CONTEMPORARY

KGB-FM  San Diego  AOR

WMYU  Knoxville SOFT ROCK ®
WEZN Bridgeport BEAUTIFUL MUSIC

KDKB Phoenix MASS ROCK

The Research Group’s Strategic Research and Planning expertise provides
your team with the ammunition you need to do battle in your market when the
real war is being fought — before and during Arbitron’s Survey

Periods. . . before the book comes out. At The Research Group we concentrate

on identifying your best competitive strategy, at a time when you can put it to
- work for you.

That’s why we call what we do Strategic Research and Planning.
It’s our unique specialty.

The Research Group

Radio’s Strategic Research Team

1422 MONTEREY PROFESSIONALPLAZA e« SAN LUISOBISPO, CALIFORNIA 93401 o (805) 541-2.838
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First Media Takes WEFM Country

First Media officially took possession of
WEFM/Chicago from General Cinema
Tuesday (2-2), at which time the station
went “dark” for four days. When WEFM
returned to the air on Saturday (2-6) at
noon, Chicago had a new Country facility on
FM calling itself US89,

New WEFM GM Chuck Artigue, who
came from First Media’s KOPA/Phoenix,
explained that the Country format came as
a result of extensive market research and
that the company had applied for new call
letters. “WEFM has been a variety of for-
mats over a number of years,” Artigue con-
tinued. ““Most recently it was Schulke II;
just prior to that it was a ‘bopper rock’ sta-
tion; and before that it had been Adult/Con-
temporary and Classical. Rather than
spend a lot of money to unconfuse people,
we applied for the new call letters WUSN.

“We're doing the station all our-

selves. . .not using a consultant. Our new
MD Nikki Courtney has been with First
Media for some time. (She joined WEFM
from KFMK/Housten.) We all draw on
each other in this company . . .the expertise
we have within First Media, and we’re ge-
nuinely excited about being in Chicago.”

WEFM Program Director Dan Walker
has remained with the station through its
current ownership and format change,
marking the third format he’s administered
on WEFM. US99 debuted with a *$25,000
Music Guarantee’” contest, awarding
$25,000 to the first listener hearing the sta-
tion play less. than four songs in a row. On
Monday (2-8) a station personality in-
advertently pushed the wrong button, inser-
ting a commercial in the middle of a four-
record sweep, and the station paid out its
first grand prize the next day.

JOHNSON NEW GM, LANDER NOW PD

WCKX Restructures Management Team

WCKX/Tampa has reorganized its
management team with General Manager
John Lander assuming the PD duties and
WQXM/Tampa VP/GM Jim Johnson join-
ing the station as the new General
Manager. Lander, who had been WCKX'’s
morning personality in addition to GM, will
continue on the air. Current WCKX PD
Scott Robbins has been named Operations
Director.

Johnson commented to R&R on his new
position and the restructuring at WCKX:
«Johu Lander is a very popular talent in the
market and he will continue as PD, which
he did oversee as GM, but this change will
allow him to concentrate more fully on pro-
gramming. I, on the other hand, will be able
to work in the areas of marketing, promo-
tion and administration. . .I think John and
I will make a great combination.

Jack Kelly Crosses
Street To WFYR

Jack Kelly, PD at WCLR/Chicago since
July 1975, has been named PD at crosstown
WFYR. Current WFYR PD Dick Bartley
continues at the A/C- s
formatted station as
midday personality
and as host of his
RKO Radio Networks
Saturday night oldies
program.

WFYR VP/GM
Jim Barker told
R&R, ‘‘Jack is
local — he's been
embroiled in this ex-
tremely competitive
A/C scene for seven Jack Kelly
years. We're really excited about Jack join-
ing us. Dick was wearing so many hats it
was just impossible for him. We really
needed a PD that was off-air com-
pletely — the job demands it. Now with
Jack as PD and Dick on the air, we’ve got
the best of both worlds.”

Kelly remarked to R&R, ““I’m pretty im-
pressed with the new feeling of RKO. Jim
Barker is just an absolute prince. He’s pro-
bably the main reason I accepted the posi-
tion. Making a move has been on my mind
for awhile. We’ve got a real good team here,
but there were some differences of opinion
between management and myself.

“It's very difficult leaving Bonneville
after putting so many years into this place
and seeing it grow up and become a full-
fledged capable competitor. Now I've got to
go across the street understanding that
because WCLR is a well-built ship, she’s
still going to be a formidable competitor.”

WCLR President/GM Chet Redpath com-
mented, “I wish him all the luck in the
world as long as it’s not at our expense.”’ He
added that Gary Price has been named ac-
ting PD and is a prime candidate for the
position on a permanent basis.

“This is more of a ‘beef-up’ situation than
anything else. Tampa is one of the most
competitive markets in the country, and the
opportunity to work with (WCKX owner)
Metroplex is something I've wanted to do.
This will be very exciting.”

Lander told R&R, “This move will assure
that the right pegs are in the right holes. Be-
ing on the air and being GM was splitting
too much of my attention and it was really
impossible to continue to wear that many
hats. Basically, we are trying to put our
strengths where they will operate most effi-
ciently. I don’t view this as a demotion. . .I
look at it more as a recognition of where I
can function best at this radio station. Jim
Johnson has great experience in the
marketplace, and that, combined with the
recent hiring of Richard Roslow as Sales
Manager, should insure that we won’t miss
a trick.”

Johnson is an 11-year veteran of the Tam-
pa/St. Petersburg market. Prior to becom-
ing VP/GM at WQXM, he was Sales Mana-
ger/Station Manager at WQYK/Tampa.
Lander, who was PD at KGB/San Diego
before becoming GM at WCKX, had
previously worked in Tampa as PD and
morning personality at WLCY.

St. James Breaks
From WNIC Morning
Team For WMJC

Jerry St. James, half of the WNIC/De-
troit morning team of St. James and WNIC
PD Jim Harper, has announced that he will
join A/C competitor WMJC/Detroit in mor-
ning drive when his current contract ex-
pires on May 31. St. James, who also
publishes the DJ comedy service “Lola’s
Lunch,” told R&R, “I'm very excited about
it.” Referring to Harper and himself, St.
James said, ‘‘What we have here is a case
of two people who love and respect each
other very much, but simply have different
career goals. Jim’s is in programming and
mine is in talent. (WMJC owner) Greater
Media, which I consider to be the Rolls
Royce of broadcast companies, is where I
think my talents can best be maximized.”

WMJC VP/GM Chuck Borchard told
R&R, “Our company has been looking all
over the country for great radio talent.
Jerry is one of the best and we’re delighted
to have him coming with us. He’s a fan-
tastic guy.”

Harper, who has been St. James’s part-
ner on WNIC’s morning show for the past
two years, told R&R, ‘‘Doing mornings with
Jerry, knowing that he’ll be leaving in a few
months, is like telling your partner you’re
going to get a divorce but that it won’t be
final for four months. . .it’s difficult.

“I’ve known for a long time that my loyal-
ty and desire to make this radio station

WMJC/See Page 18

BRUCE NEW PD
FOR NEWS FORMAT

" KGB First To Join
CNN2 Network

KGB/San Diego will become the first sta-
tion to join Ted Turner’s new Cable News
Network Two (CNN2), as previewed in last
week’s R&R. The station will switch call let-
ters to KCNN pending FCC approval. The
AOR format of KGB-FM will remain un-
changed, but KGB-FM PD Larry Bruce will
take over PD duties at the AM as well,
while KGB PD Jeff Lucifer will stay on in
an unspecified capacity.

Jim Price, GM of KGB-AM & FM, told
R&R, “I think we’ve staved off the in-
evitable for a longer time than most. The
progression of music listeners from AM to
FM is happening everywhere at a very
rapid pace, By acting now we have attemp-
ted to face the facts that all AM music sta-
tions will one day have to face, and we can
make the facility profitable once again.”

Bruce commented, “I’m very enthused
about the possibilities of all-News here in
San Diego. With a news staff headed by
(KGB News Director) Jeff Prescott, my
responsibilities here will be more organiza-
tional as opposed to operational. With Jeff’s
experience in news and his good feel for the
market, I feel this will be an enjoyable ad-
junct to my job as KGB-FM PD.”

KGB/See Page 18

FM’s Play Role In
Hostage Drama

Four FM stations played a role in a
hostage drama which unfolded in Memphis
last week. Jean-Claude Goulet, distraught
over the death of his son, entered St. Jude’s
Childrens Hospital Thursday (2-4) and took
three doctors and several hospital staffers
hostage. Goulet’s son had died of leukemia
in 1981, and he apparently blamed the doc-
tors and hospital for giving his wife the con-
troversial drug DES while she was preg-
nant.

After the police had denied Goulet's re-
quest for airtime on petwork TV, he asked
that a message be broadcast on all the
Memphis FM stations. Noted cancer
specialist Dr. Paul Bowman, who was one
of the hostages, recorded Goulet’s message,
which was then delivered by police to the
FM stations in the city. FM1060 (WMC-FM),
WHRK, WRVR and WZXR all broadcast
the message. FM100 News Director Ter-
rence McKeever told R&R, ‘‘The statement
expressed Goulet’s feeling on his son’s
death and the relationship between DES
and leukemia.”

WHRK PD Ron Olson told R&R, “It was
very strange, but we all cooperated. We
were willing to help end the hostage situa-

tion and get things back to normal.”
HOSTAGE/See Page 18
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DOUBLEDAY COMPLETES WAVA PUR-
CHASE — Alex Shettell’s $8 million sale of |
WAVA/Washington, DC to Doubleday was |
completed last week. Doubleday President
Gary Stevens said overnight changes at the :
AOR facility are unlikely, as the company |
wants to operate the station for several |
months to evaluate the situation. WAVA differs
from other Doubleday acquisitions in which a
tight AOR format was immediately put in place,
Stevens said, because of its established im- |

L

age in the market. Pictured are Sheftell (left)

and Stevens |
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Reagan Bypasses Radio-TV
Issues In Speech To

Religious Broadcasters

In his first personal appearance before a
broadcast convention since he took office,
President Reagan sidestepped broadcast
issues on Tuesday (2-9). Speaking to 3500
members of the National Religious Broad-
casters Association in Washington, Reagan
focused instead on moral and religious
themes.

At one point Reagan defended his au-
dience, saying, ‘‘Let me say I do not agree
with those who accuse you of trying to im-
pose your views on others.”

Reagan also raised the issue of the First
Amendment — but not in terms of the
rights of broadcasters. “The First Amend-
ment was not written to protect the people
from religious values,” he said to
thunderous applause. “It was written to
protect those values from government
ty.ranny ”

Jeff Malickson Heads
Complaints & Compliance

Starting next week, Jeff Malickson
becomes the new head of the FCC’s Com-
plaints & Compliance Division. Most
recently he’s been heading a task force to
speed up AM applications processing.
Previously he was Legal Assistant to
former Broadcast Bureau Chief Dick
Shiben for two and a half years.

Although he'll be the top officer in the
division that makes sure broadcasters com-
ply with FCC rules, Malickson will hold the
title of Assistant Chief. That’s the same title
held by his predecessor, Steve Sewell, who
held the job for 19 months. Sewell now
becomes Assistant Chief/Broadcast
Facilities Division.

As for longstanding reports that his new
division may be combined with another
FCC office, Malickson told R&R, *““That’s
still being looked at, but no hard conclu-
sions have been reached yet.”

WLIR Rebuffed In

Bid To Save License

Stereo Broadcasters, licensee of
WLIR/Garden City, NY, has run into a
stone wall at the FCC as it attempts to save
its license. Renewal was denied last year
due to an illegal transfer of control,
technical violations, and attempts to
deceive the FCC on both counts.

After earlier throwing out WLIR's re-
quest to undergo a distress sale, the FCC
has now also denied the station’s plea that it
reconsider the license denial. Said an un-
sympathetic Commission, “The record in
this proceeding establishes a pervasive pat-
tern by Stereo of deliberate deception and
defiance of Commission rules.”

WLIR's latest arguments are just a
rehashing of old positions the Commission
has considered and rejected, the FCC
stated. WLIR has now exhausted all ap-
peals at the Commission level and must go
into court if it chooses to carry on its fight
for survival.

KRDD Faces License Loss

The renewal application of KRDD/Ros-
well, NM has been designated for a hearing
to decide whether owner Reginaldo
Espinoza II has the qualifications to remain
a licensee.

An FCC field investigation turned up
evidence that the station’s license may
have been transferred without Commission
approval.

Even if the administrative law judge who
hears the case decides KRDD should keep
its license, the Commission warned that a
fine up to $20,000 may still be in order.

BROADCAP Issues Loans To
Four Minority Radio Groups

“We are moving into action,” declared
BROADCAP Chairman Don Thurston this
week as the nonprofit venture capital firm,
founded by NAB, announced loan commit-
ments to four minority broadcast groups:
¢ Phoenix City Broadcasting for a new AM

in Atlanta
¢ RTC Broadcasting for a new FM in Palm

Springs, CA
¢ Gilliam Communications for stations in

Memphis and Jacksonville
* Spanish Community Radio for a new AM

in Albuquerque.

The new loans bring BROADCAP’s total
assistance to minority broadcasters to
$800,000. It now has $9.7 million in pledges
from broadcasters and is setting a goal of
raising $4-5 million more.

Tight FCC Budget Will
Probably Cause 300 Layoffs

Dashing hopes that a higher budget would
be allocated for the FCC, the Reagan Ad-
ministration set a budget of $64.2 million for
the Commission for the 1983 fiscal year. The
trimmed budget (down from $77 million),
as reported earlier in R&R, is likely to
cause almost 300 employees to be laid off.

Supreme Court Justice

Refuses RKO Request

An RKO General request for an emergen-
cy stay of the lower court ruling revoking
its WNAC-TV/Boston license was refused
by Supreme Court Justice William Brennan
late last week. That means the company
would have to relinquish its license within
30 days, unless a new request for review by
the Supreme Court, to be filed next week,
receives a favorable response. In that case,
the matter would be heard this fall. The fate
of RKO's radio licenses remains in doubt.

In these other Washington developments:

¢ The Senate resumed debate Tuesday
(2-9) on a resolution to open up its delibera-
tions to radio and television coverage. No
vote had been taken by day’s end.

* NRBA went on record at the FCC as
supporting the use of AM signals for utility
load management and for allowing public
FM stations to rent out their subcarriers for
commercial purposes such as background
music services.

¢ NAB Board Chairman Eddie Fritts an-
nounced an extensive documentation pro-
gram to track the frequency and power of
Cuban stations causing interference with
the U.S. AM band.

a group leader at the seminar.

IRTS Seminar Explores ‘‘New Technology & OIld Media’’
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“VIOLENT' SALES MANAGER ALSO CITED

WPCE Fined $10,000
For Betting Violations

A syndicated religious show in which a minister “hawked tout
sheets for a numbers game” has earned WPCE/Portsmouth, VA a

$10,000 fine from the FCC for promoting a lottery on the air.

WPCE and sister station WOW1/Norfolk
escaped license denial, however, because
FCC Administrative Law Judge Frederic
Coufal believed owner L.E. Willis was ig-
norant of the violations.

Station attorney David Hunsaker of the
law firm Putbrese & Kennedy seemed
relieved 'the licenses weren’t revoked, and
said no decision on a possible appeal has
been made.

On Sunday mornings from 1975 to 1977,
Rev. Roosevelt Franklin urged WPCE
listeners to his syndicated program to write
in for a “Prosperity Package” that would
help bring them instant riches.

In fact, Psalm designations and word
codes in the packages were tips on sup-
posedly lucky numbers to bet on in the local
numbers game — a fact Hunsaker said
Willis knew nothing about. Although agree-
ing and showing leniency. Judge Coufal
warned, *“The licensee had the obligation to
understand what was being broadcast over
the station.”

In lesser violations which he said did not

warrant fines or license denial, the judge
found that the stations employed a violent
sales manager, violated FCC lottery rules
in a supermarket promotion, and aired

false and deceptive advertising.

Sales Manager James Dulaney allegedly
threatened to kill several sponsors who
tried to cancel contracts. Businessmen who
refused to buy advertising were threatened
with boycotts or defamatory broadcasts.

One factor in his decision against license
denial was the judge’s finding that WPCE
and WOWI provide ‘‘uniquely valuable’”
programming to the black and Pentecostal
communities of Virginia’s Tidewater
region,

Attorney Hunsaker said the judge, by is-
suing only a fine, appeared to be following
the Commission’s lead in the WIGO/Atlanta
case, which also involved a numbers game.
The full Commission reversed a law judge’s
decision to take away WIGO's license and
ordered a $20,000 fine instead.

Question Marks Surround FCC’s
Report On Radio Network Finances

The current FCC financial data (see related story on Page 1) ap-
pears to be extremely misleading in its report on radio network figures.
Missing from the compilation completely are the financial data of the

RKO networks.

The FCC states that network revenues
were up 11.9% (from $96.5 to $108 million).
However, network executives note that ac-
cording to the New York accounting firm,
Ernst & Whinney, actual revenues from all
networks were $143 million in 1980 and rose
to approximately $200 million in 1981, a year
not reflected in the FCC data.

Also according to the FCC report, net-
work expenses rose 28.2% (from $80.6 to
$103.4 million), but more imporantly it con-
cludes that radio network income declined
70% (from $15.4 to $4.6 million).

Many network executives R&R talked to
suggested that the figures are far off the
mark. United Stations President Nick Ver-
bitsky concluded that the reason expenses
were up was due to additional program-

|
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The International Radio & Television Society's annual Facutty/Industry Seminar in Glen Cove, |
Long Island attracted 75 professors and 25 top communications students to hear over 50 broad.
casting professionals discussing the general theme "The New Technology & The Old Media — 1
Mass Communications In 1990." RKO Radio Networks President Tom Burchill termed 1982
“the year of the shakeout — the big fish swallowing the little fish” and stressed network radio’s
strengths on a panel that also Included Mutual President Marty Rubenstein, CBS President Bob
Hosking, Source VP/GM Ellyn Ambrose, and Sheridan President Skip Finley. RAB President
Miles David defended local radio and lauded its universality, mobility, and speed. Pictured (I-r) are l
the University of Wisconsin's James Hoyt and ABC-Owned Stations President Chuck DeBare I

ming costs, additional network compensa-
tion expenditures, and investment in new
technology. But like the others, he noted the

Top Ten Markets
In Profits (1980)

Number Profits

Market of Stations (i minions)

Los Angeles 58 $38.5 |
New York 42 19.3

Houston 35 1104
Atlanta 41 9.8 |
Minneapolis-St. Paul 35 8.2 ‘
Philadelphia 40 6.1 ‘
Columbus 20 56

Baltimore 34 4.4 ,
Dallas-Ft. Worth 41 4.4 |
Washington, DC 40 4.2 |

{

Top Ten Markets
In Losses (1980)

Number Losses

Market of Stations (in mitions)
| Hamilton-Middletown, OH 8 -$3.2
San Dlego 26 -2.2
Honolulu 22 -2
Albuquerque 18 -1.7
Oklahoma City 24 -1.6
Denver-Boulder 35 -1.6
Colorado Springs 15 -1.5
Jacksonville 28 -1.5
Cincinnati 19 -1.4
Beaumont-Port Arthur-Orange 20 -11 ‘

radio nets are making more money than
ever.

Radio Information Center President
Maurie Webster said the network figures
sounded correct to him, but noted that
heavy expansion and start-up costs during
1982, could make the profit decline appear
deceptively large.



Thanks For The

Standing Ovation

l

|

1,000 RAB Broadcast Executives
felt the impact of i
25 years of Rock & Roll

The Great Rock & Roll Time Machine — a dramatic new approach to rock entertainment. The soundtrack to our lives,
compressed into 25 minutes — a dazzling multimedia experience. In this relatively new art form, slides, film, animation, and
special effects combine with a soundtrack to dazzle the viewer's senses with color, sound and movement. Over 100 images a
minute flash by.

Watch for it ... coming soon to your market

For Radio Sales/Promotional Tie-ins,
Call Us ...

R&R ENTERTAINMENT/MARKETING

West Coast East Coast
Bill Clark Jonathan Hall
1-213-553-4330 1-202-466-4960
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Seminar Stresses Station Buying Techniques

A seminar dealing specifically with the strategy behind the buying or
selling of a radio station is scheduled for March 3. “‘How To Buy A Radio
Station" features moderator Paul Kagan, publisher of Broadcast Invest-
or

Utilizing a “learn-by-doing approach Kagan plans to bring together a
team of knowledgeable industry observers including an attorney, station
owners and brokers who will assume the roles of buyers/sellers and go
through the step-by-step process. Pertinent topics such as interest rates
and loans, debt-equity ratios, tax gambits and non-competes for all stations
large and small will be discussed with attendees recelving a comprehensive
compllation of '81-'82 station sales & prices. The negotiating team includes
attorney Jason Shrinsky, broker Ted Hepburn, and Steve Trivers of
Fairtield Broadcasting

The all-day session (9am-5pm) will be held at the Breckenridge Inn,
Frontenac (St. Louis), MO. For further information concerning reservations

tact Judy Pinney at (408) 624-1536

nurturing new and developing musical talent, RCA has created ‘A Real

Deal.”" This specially-designated line of albums and tapes will be
marketed at the suggested list price of
$6.98 and will prominently display the
pictured logo

Thus far, product set for a first

quarter release are: Slow Children's
“Slow Children”’; Norman Saleet's
“Here | Am Merge's ‘‘Merge’
Michael Wycoff's “Love Conquers
All'’, Robert White's "“Songs My
Father Taught Me™; and Jimmie
Mack’s '‘Attack

l n an effort to counteract the twin problems of attracting consumers and

_

Counterfeiting
Crackdown Nets
$55 Million In 1981

Through the combined resources of
the FBI, local law enforcement agen-
cles and the RIAA’'s Anti-Piracy in-
telligence Unit, over $55 million in il-
legal materials and equipment were
confiscated in 1981. More than
169,000 bootieg records, 54,000
pirate and counterfeit albums, 8-tracks
and cassettes, 3200 audio masters,
550 videocassettes, 17,800 record
jackets, 780,000 pirate labels, 5000

Employee Poll Ranks
Money Below Top 10

Belleve it or not, money doesn’t
chart high on employees' con-
sideration lists. it's not even in the
top 10. According to 23,000 par-
ticipants polled by Psychology
Today magazine, of 18 job
characteristics, money rated 12th
place with fringe benefits showing
up 16th

The top five are as follows:

* Working at something that

nakes you feel good about
promotional LP's and over 216,000 'you(self - ’
stilt unidentified albums accounted for * Accomplishing something
the total take. worthwhile.

Although over 56 search warrants
were executed for sound recording
piracy and 37 criminal prosecutions
were initiated, it's Just the tip of the
iceberg

* Learning new things.

* Developing skills/abilities.

* Some degree of freedom on
the job.

B
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Hot Radio Fun In The Summertime

Even though it's still winter, many
statlons are looking ahead to the fun-
filled days of sun and the promotional
opportunities In tandem with them.
Potential In Marketing recently
highlighted two clever possibliities

Radlo Sunglasses come complete
with battery-operated AM radlo and
tuning knob bullt directly Into the
frame. These glasses offset the
burden of awkward portable sound
equipment and portable headsets
which can be hazardous to the wearer
as he/she skates, jogs, or runs around.
A small earplug sattached to the
lightwelght frames makes it possibie
for only the wearer to fully enjoy
his/her favorite sounds. The glasses

can be worn without the radlo as well.
Inquirles can be directed to Santa
Monica, CA-based Loraen Company.

For headgear fanstics, there's the
Hat Visor with Clip-On Solar Radlo
distributed by Rockville, MD-based

&

N

Solarex. The washable blue and white
visor holds a 1%"” x 1%" solar
powered AM radlo which Is connected
to the solar pane! by a 6-inch cord.
If they desire. radlo buffs can purchase
the radlo separately.

Dial-A-Jock: Finding Top Air Talent Quickly

Sometimes it may seem like an
episode straight out of *'Mission: Im-
possible’’ — searching for the ideal alr
talent for that vacant time slot. And it's
not exactly a picnic out there for the
jocks in their quest for the ideal station
situation. To help programmers and alr
talent find each other quicker and to
help eliminate the time consuming air-
check by mall system, Mark Winston
has initiated **Dlal-A-Jock.

Free to program directors on the

prowi for prime on-alr personalities,
“*Dial-A-Jock’’ Is actually an interna-

TV Tunes Into The Future

Television has come a long way from the small screen
monstrosities that were the centers of attention in the early fifties.
And the future for the industry looks even brighter. According to a
recent Wall Street Journal article, forthcoming innovations will
lure potential customers with such trappings as improved sound,

pictures, and even dollar savings.

Stereo sound leads the way In televi-
slon’s sophistication march. Noting the
popular trend of concert simulcasts
between FM and TV, U.S. manufac-
turers are gearing up for stereophonic
broadcasting — something Japan has
been testing and using for the past
couple of years. Although such broad-
casting here has been delayed
because of the FCC and as yet
undetermined transmission standards,
RCA has introduced ten models that
have a stereo capacity; however, at
this point stereo sound can only be
heard when playing videodiscs.

To help consumers adapt to stereo
and other changes, Sony is marketing
“Profeel'’ (professional feel), which is
similar to stereo component systems.
Thus, whenever a new advance hits
the TV scene a person can just go to
his nearest outlet, purchase whatever
it is (say a TV monitor), and hook it up
to his system without having to go
back out every time and buy a whole
new one. The price for such conve-
nience — $2000.

Next up on the drawing board is
cable-ready television. Available now

WICC T rRir A ra\
LA AT B R e
rAnse

AMERICA'S NUMBER ONE | |
PRODUCER/DISTRIBUTOR OF NATIONALLY SPONSORED

RADIO PROGRAMS, CONCERTS & SPECIALS SALUTES

LOS ANGELES

NEW YORK

cable-ready TV eliminates the need for
a converter. An owner can receive
most cable programming with the add-
ed advantages of a less complicated
connection to a cable TV line plus the
saving of the monthly rental fee. But
there's also a negative side. Those
subscribing to special channels like
Home Box Oftfice (HBO) will still re-
quire converters. So the market for a
cable-ready system is reduced since
both HBO and Showtime are very
popular offerings among cable
subscribers.

Television manufacturers, aware of
the recession and consumer reluc-
tance, have taken television one step
further — to screenless. Underwhelm-
ed by consumer response to projec-
tion TV sets, wide-screen expert
Henry Kloss has developed the
Novabeam Model Two, which sells
for around $2000, $1000 less than
current  wide-screen models. The
absence of a screen and radio-
frequency tuner circuits contribute to
its cheaper cost. Instead, the Model
Two beams its images on any white
wall

tional 24-hour access telephone line
offering an Instant selection of
avallable alr talent alrchecks. Future
plans call for eight talent lines to com:-
prise the system, two each covering
four basic music formats: Contem-
porary, Country, A/C and AOR. One of
the two lines will handle only large
market alrchecks while the remalning
line will house medium and small
market alr talent segments. An in-
house screening staff of programming
peers adds to the guarantee of “top in-
ternational talent.”” Talent subscribing
to “*Dial-A-Jock’ pay a fee of $20 per
week (seven days) to meet phone ser-
vice and playback equipment ex-
penses.

Interested parties should forward
alrchecks and/or information requests
to Mark Winston Creative Services
Box 4408, Madison, W!, 53711, or call
(608) 244-9383.

ORICK AURICHIO NAMED
VP/GM OF ARBITRON RA-

DIO —Repiaces
Manuel.

®DON BENSON NAMED PD
AT WOXI-FM/ATLANTA.
®GARRY CORRY BECOMES

Larry

PD AT WOXI.
®NUMBER ONE FIVE YEARS
AGO: ''New Kid In

Town" — Eagles (Asylum)
®NUMBER ONE COUNTRY:
“Moody Blue"/"She Thinks |
Still Care” — Elvis Presley
(RCA)

®NUMBER ONE LP: "Hotel

California'’ —Eagles
L(Asvlum)
s 7 P

WRKS

New York
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Networks/Program Suppliers

1 ' The United Stations

GOLD TOBACCO AWARD — In honor of U.S. Tobacco's million dollar
advertising schedule on United Stations’' Country Music Network and its
debut on the December 4 launching of ‘The Weekly Country Music Count-
down, "’ United Stations presented the firm with a gold record. Shown during
the awards presentation are (I-r) Barry Nova, Senior VP/Marketing and Sales,
U.S. Tobacco; United Stations President Nicholas Verbitsky, and Louls

[

Bantle, Chairman of the Board/President of U.S. Tobacco.

Far West

Communications

The “'L. Dorado Kaddy Show'' has
been set as a 26-week syndication
series highlighting eclectic music
styles. Kaddy is actually the alter-ego
of Tim Hauser, the founder/leader of,
Manhattan Transfer. For more infor-
mation contact the firm at 1680 N. Vine
St., Suite 900, Hollywood, CA 90028.

ABC Information

Exclusive, live coverage of the
February 15 bout between Sugar Ray
Leonard and Bruce Finch is being
carried. ABC Radio Sports Correspon-
dent Lou Boda is color commentator
with Don Chevrier providing play-by-

play

NBC

This weekend (February 13-14)
Ronnie Milsap is the featured guest
on ‘‘Country Sessions.’" The following
weekend, Bobby Goldsboro
headlines.

CBSRADMKO

February 15 marks the kickoff of a
two-week series focusing on how to
take advantage of the new federal in-
come tax law. Anchor Doug Poling
hosts the broadcasts, airing M-F
February 15-19 and 22-26 as the '‘CBS
News Tax Special.”” A second series,
“Your Taxes '82"" runs February 27

and 28.

The two-hour ‘‘Rod Stewart Event’’
airs February 12-14.

e

In April NPR will launch a 5-hour Sun-
day program investigating the state of
the arts. It will feature live perfor-
mances, arts criticism, commentary,
sound portraits, documentaries, and
coverage of major happenings.

NPR and New World Records are
coproducing. a radio series on
American music comprised of 52
segments. Thirteen broadcasts will be
presented each year for a total run of
four years.

PAIRING UP — Joining KDAY/Los Angeles PD/alr personality J.J.
Johnson, Lou Rawls has signed as cohost of ''The Music Of Black
America," a 24-hour nationwide radlo special tracing the history and influence
of Black music (R&R 11-27-81). To allow more time for research/production,
the February target date has been changed to June, which Is also designated
Black Music Month by the BMA. Pictured getting into the groove of things are
(I-r) Johnson, Syndicate It President Bob Dockery, Jr., and Rawls.

il

McLENDON BROADCASTING, INC

Comedienne Phyllis Diller will add
host duties to her list ot credits when
L ookin' Good’" begins within the next
three months. This serious look at
temale health and beauty will air five
days a week. Interviews with 8ill
Blass, Oleg Cassinl, and Diane von
Furstenberg, among others, will be
combined with regular bits .such as a
preview look at -each season’'s new
tashions. Those interested can call
collect at (214) 698-0470.

CLEANING HOUSE — Looks as if
ABC Radlo Enterprises Program-
ming VP Rick Sklar is doing his falr
share as construction begins on the
ABC Superadio satellite programri-
ing center, located at 1700 Broad-
way in New York. Upon completion,
plans call for the July ‘82 debut of
an A/C format originating from the
center.
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Reps

25-54 Tops
Agency Requests

Recently, Blair Radio and Katz
conducted radio studies. Both tirms
found that Adults. 25-54 dominated
advertisers’ demographic requests
in 1981, Each ranked the 18-49
demo as second.

According to Blalr, 25-49 was its
third requested demo, followed by
1834, 18+ and in a tie for sixth
place, 35+ and teens. Katz ranks
18-34 as third, 25-49 tourth, and
18 + fifth. Also, the Katz report In-
dicated that M-F 6am-7pm plus
weekend is the most requested
daypart after which comes M-F
B8am-7pm and drivetimes.

Radio
Advertising Reps

Ted Jordan has been named
General Sales Manager of RAR. Jor-
dan's background includes seven
years with Group W radio, most
recently serving as General Sales
Manager at KODA/Houston,

Two radio offerings will be infroduc-
ed in March. Premiering March 186,
“The Inside Track’' is a 90-minute
monthly talk/music format hosted by
Lisa Robinson. Each segment
teatures three rock superstars
discussing diverse subjects. For-
thcoming guests Include Mick Jag-
ger, Keith Richard, and Bill Wyman,
as well as Stevie Nicks and Peter
Wolf

On March 20 ‘‘Star Session,
another 90-minute monthly program,
will be carried over the ABC-FM Net-
work. Each broadcast focuses on one
artist recorded before an invited au-
dience. Host Bill Ayres of WPLJ/New
York welcomes Don MclLean on the
tirst show. For further information con-
tact John Platt at (212) 371-6850.

V /
&
RKO Radio

T.G. Sheppard hosts the February
14 edition of ‘‘Country Star Count-
down.'' On February 13, “"Weekly
Music Magazine'' salutes Valentine's
Day and the following week spotlights
the torthcoming Grammy Awards.

APIODURQNI:E

“Brenda tee's Country Profile” is
currently heard on more than 25 sta-
tions. Syndicated by Alandale Pro-
ductions and hosted by Brenda
Lee, the program features a weekly
salute to a different country artist.
The total package is comprised of 52
tive-chapter interview segments, 2%2
minutes in length. Charter stations in-
clude KENR/Houston, WNOE/New
Orieans, WYNK/Baton Rouge, and
KPAC/Beaumont-Port Arthur.

For further information call (502)
893-9697.
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KLOS/Los Angeles, WYSP/Phil-
adelphia, WBOS/Boston. WRIF/De-
troit and KISS/San Antonio are
among the affiliates slated to carry a
simulcast of MTV's premiere of the
concert film “'Exit. . .Stage Left,”’
teaturing Mercury/Polygram’s Rush
The telecast/broadcast is scheduled
tor February 13.

REE SRTELLITE NETIENRK

Van Halen headlines the February
15 installment of ‘‘Rockline,”” which
coincides with WCOZ/Boston’'s start
as a new affiliate

r——;‘ |- ) ) = |
“ l&\ mutual !
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OILERS FIND A NEW
HOME — The Houston Ollers and
Mutual! recently signed a three-
year contract whereby the broad-
cast system secures the rights to
Ollers’ reglonal broadcasts. The
Houston team becomes Mutual's
fourth regional franchise. Pictured
signing the agreement are (I-r) Jack
Clements, Mutual VP/Sports and
Houston Ollers Presldent K.S.
("’Bud’’) Adams, Jr.

Radioradio

The net has signed the Com-
modores to do their first network radio
concert appearance. A 80-minute live-
on-tape concert will be recorded this
summer for airing this fall on the net's

**Monthly Music Concert Special.’

Other guests lined up for the series are
the Little River Band and Hall &
Oates.

Formento Promoted To
Source Program Manager

Dan Formento has been promoted to Program Manager at the Source.
Formerly Production Administrator, Formento coptinues to supervise the net-
work’s shortform programming in his new position. s -

Formento commented to R&R, '‘I'm very en-
couraged about the role of shortform programming in
album rock radio. At the recent Superstars meeting,
the consensus was that shortform programming in £
AOR can enhance the sound of a station. I'm gratified
by that seal of approval on shortform programming
when used correctly and Intelligently.’

Formento, who began his radio career in 1972 at
WNUF/New Kensington, PA and was an air per-
sonality at WDVE/Pittsburgh for several years, add-
ed that he is currently working on a calendar-

formatted book called ‘‘Today In Rock History."

Dan Formento




Arbitron’s “Sticker Shock”

One of the most important pages in your fall Arbitron ratings re-
ports doesn’t have a single audience estimate on it. However, take out
your book and look at page 5B and maybe you will see what I'm refer-
ring to. Notice the stickers, or boxed explanations, at the bottom of the
page? If you're like most, you probably hadn’t even paid attention, yet
the meaning of these stickers could be a real shock to stations and their
respective ad communities. Let’s see what I mean.

Arbitron Advance

What Arbitron has done with these
notices on page 5B is recognize the reality
of what I've been calling the “ratings re-
volution.” As I've done ad community
seminars from Miami to Anchorage, Los
Angeles to Boston, I've been saying to ad
buyers and station personnel that as Arbi-
tron changed its methodology, or the new
census data was plugged into audience
population projections, listening estimates
were likely to be affected. Arbitron, to its
credit, has made this theory a reality by
putting in the first (and larger) of the two
new stickers on 5B. The ratings firm is
trying to alert stations and buyers that
what might have gone on before no long-
er may, due to various changes in meth-
odology. Allow me to examine the clauses
in this sticker statement and give you ex-
amples that might relate how the warn-
ing could be aimed at your station.

Methodology Changes

Since 1977 Arbitron has made exten-
sive changes in the way radio ratings
were taken. That year sampling of unlist-
ed homes began with the initial use of the
Expanded Sample Frame. ESF will final-
ly be nationwide as of the upcoming
spring sweep. Those stations with ethnic
or AOR formats have often benefitted
from the use of ESF. The audience levels
for these stations often jumped, while
Beautiful Music or MOR stations
sometimes were hurt.

DST (Differential Survey Treatment)
began last month. This is Arbitron’s new
way of measuring black listening. With
blacks keeping their own diaries — in
many markets for the first time in over a
decade — listening levels among this

group may jump. Programmers or sales
staffs — as well as media buyers — who

don't understand that may have a tough
time evaluating why a Black station
jumped six shares as the new technique
was introduced. As noted, DST began last
month for those winter-survey markets
where there is a High Density Black Area.
It you're not surveyed until springtime,
then DST will hit your HDBA-influenced
metro at that time.

—

Birch To Open Offices

Tom Birch tells R&R that this spring
his ratings firm will probably open
regional offices to serve their new na-
tional constituency. According to
Birch, “We'll open offices in Los
Angeles, Washington, and either Chi-
cago or Dallas by April.” His firm is
now looking to staff these positions,
including a client service rep at each
office. Interested parties may call
Tom Birch or Dave Gingold at (305)
753-6043.
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Birch Signs
WHDH, WCOZ,

The Birch Report has signed its first
clients in Boston and will begin mea-
suring that market March 1. Accord-
ing to Tom Birch “Since WHDH-
WCOZ dropped Arbitron they need-
ed a quality service to sell with.”

Also on March | Birch will begin

surveying the Birmingham market.

Station Facilities Change

Arbitron’s note mentions that “‘changes
in station operations/facilities” may
render multi-book trends useless. Maybe
this has happened in your market — new
ownership has sunk a ton of money into a
better transmitter or tower and all of a
sudden the formerly lackluster entity is
now going gangbusters. If such an in-
stance has happened, you can use the Ar-

methodology. e.g

direct control of Arbitron

Note: The trends, as they are reported in this market report,
may not necessarily reflect actual audience changes within the
market. over a period of time, due to 1) changes in Arbitron
implementation of ESF., DST. Quarterly
Measurement, etc.; 2) changes in station operations/faciliti
3) population updates and/or change in market surve
definitions; 4) use, or lack thereof,
activities and/or 5) other variables not necessarily

of “special’,

station

this report

reporting in the metro

The audience for stations located in non-metro ¢
not reported in the metro, cannot be obtained in a \—-‘

TSA information is limited to data for stations whic

Quarterly Measurement began in the
spring of 1978 and went nationwide last
spring. Although it was hoped that the
longer sweeps would be more reliable in-
dicators of radio habits, the opposite may
be happening. Advertisers and media
buyers around the country tell me that in
their opinion the 10 or 12-week surveys
just mean that the richer stations promote
more extensively and over the longer peri-
od while less affluent stations are left at
the gate. Perhaps this is the case in your
market. If it is, the trends from the four-
week sweeps in the past may not be rele-
vant compared to today’s QM surveys.

An AOR PD wrote in to mention, “95% of the entries in our diaries are
to our dial position slogan. With the advent of the new: Arbitron diary. should
we drop our slogan and begin using just callsP”

1 wouldn’t do anything that drastic, but you may want to start to segue
to more call letter usage. Once more per hour at first, followed a few months
later by the insertion perhaps once per quarter-hour. A number of very suc-
cessful AOR’s use their calls as their main identifier, so don’t be afraid to go
that way. It makes Arbitron’s job easier and might help you get credit when
the new diary hits, either in the summer or fall book depending on the next

survey in your market.

bitron note as a way of explaining to your
ad community that your suddenly more
powerful station, with better coverage,
shouldn’t be judged by past ratings which
may have been poor.

Population Updates

Here's one of the key ingredients in this
sticker notice. As I discussed last week, the
first use of the 1980 Census data to up-
date populations by cell took place in the
fall sweep. In some Sunbelt areas
Hispanic and Black population growth
was notable and stations with ethnic ap-
peal surged in many cases. Media buyers
who did not understand that
phenomenon might otherwise not proper-
ly evaluate the real strength of stations. It
will be wise for advertisers who see such
sudden jumps to look before leaping. The
ethnic gains may be real, or they may just
be due to the methodology update. The
next survey could tell.

What Arbitron is saying to radio and
advertising personnel is that they should
beware before casually looking at trend
data and assuming that the numbers
before and the numbers in this sweep
came from the same set of research rules.
They didn't.

Larry Keene
Commemorative Sticker

The second sticker on page 5B is to
some extent due to the effort of Larry
Keene, President of WWQOC/ Avalon,
NJ. Larry has for the past few months
been fighting, on behalf of scores of sta-
tions nationwide, for recognition of sta-
tions that don't qualify for metro
numbers but score well in their respective
TSA’s. Since they don’t qualify for the
metro, they aren't shown at all in the
ratings report, although they may
have — as the case of WWOC — signifi-
cant audience outside the metro.

In Larry’s case his home county is part
of the Atlantic City TSA. His station
doesn’t get mentioned in enough metro
diaries to qualify for the metro, and thus,
as Arbitron’s new 5B note stipulates. the
audience for such stations *“cannot be ob-
tained in any way from this report.”

Larry has been threatening to go to
mediation over this issue, since advertisers
look at the Atlantic City book and don't
see his station. There is an assumption
that WWOC has no audience in the area,
which is not the case. At a meeting in
November, Arbitron officials proposed
that they put in a note to alert media
buyers to the dilemma stations like
WWOC face. Arbitron hoped that inser-
tion of the 5B note would keep Keene
from pushing his mediation request. That
still remains to be seen, since Keene feels
that “’the note is likely to be overlooked
and ignored by buyers” and thus doesn’t
really solve his problem.

As I noted above, there are scores of sta.
tions in situations similar to that of
WWOC. It will be interesting to see how
others feel about the utility of the second
sticker on page 5B, and whether or not
advertisers will understand the meaning
of the information in that box.

Good News, Bad News

The good news in all this is that Ar-
bitron has given light to the thesis that the
numbers generated before are not the
same as the data now spewing from the
huge CDC computers in Beltsville. The
bad news is that now that the industry is
alerted to this fact, trying to make sense of
recent books in comparison to previous
sweeps could get tougher for radio and
advertiser personnel. Just when you learn
all the answers, they change all the ques-
tions.



3y
=1+

]
i

S

H I i
T A T 1 B 3 G — B et et & ,

"\_ .| EARTH NEWS ENTERS THE 80'S
:‘wt'i_[, T after ten years of innovative radio syndication. A new host,

JOEL DENVER of RADIO & RECORDS, begins February 15th, P
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Neil Diamond
“On The Way To The Sky”

WGH deb 18 WHHY-FM add KKXL add WFBR deb 30 WAKY 24-21
WAKX deb 17 WHBQ add KFYR add KC101 30-27 WZZRon
KYNO-FM37-29 WMAK-FMadd KQDIl add 24 WAEBon KIOA on ‘
WBEN-FM add WQRK add KOZE add KTSA on WLAM deb 27
WCAO add WNAM add WIFl on KBFM on WFBG on
WKEE add KBBK add KS95-FM on KEEL on 210z 35-29
V100 add WFEA add WGCL on KLAZ on WFOX 33-28
KFMK add WCGQ add KFlon WSGN deb 24 WFLB deb 34
KHFI add WISE add KIQQon WAAY 30-23 KILE 40-38
WFMF add KPUR add KEZR on BJ105 on KVOL on
G100 add 29 Q101 add KJR on WCSC deb 28 KATIdeb 33

NEIL DIAMOND
On The Way To The Sky (Columbia)

67% of our reporters on it. Rotations: Heavy 6/0, Medium 49/16,

Light 22/14, Extra Adds 7, Total Adds 37 including WCBM,
3WS, KDKA, WSB, 97AIA, WARM98, WOMC, and 30 more.
5 Debuts at number 23 on A/C chart.

“..............'..................'..........................................................................................

Barbra Streisand
“M e m orY”

JB105add34 WDOQ add WNAM add

KFI add WHBQ add KYNO-FM add 38
WAEB add WMAK-FMadd  WTSN add

KLAZ add WGH add 95SGF add
WSGN deb 25  KJ100 add WFLB add
WAAY add WVIC add

BJ10S add WAKX add

TUD0000000000000000000000000¢ 00000000000000000020000000000000000000000000 0000000000000000000000000000000000000000000000000¢

Earth, Wind & Fire r
“Wanna Be With You”

WXKS-FM 6-4 WKEE 37-36 WBBQ on WFBG on
CKGM on KZFM 6 WMAK-FMon WCIR25
Y100 on KSET-FM 27 WNOX add Q104 17-15
WCKX 23-21 KINT 18-16 WSEZ 32-30 2102 29-25
WGCL 24-23 KBFM 18-17 WGH on 95SGF on
KRLA on KEEL on KYNO-FM 19 WFLB 21-19
KFI on KLAZ on KIDD on WGLF 33
KIIS-FM 28-23 G100 25-23 KGGI add Q101 add
KIQQ 24-22 WZYP add KNBQ on KENI add
WHFM 24-23 BJ105 on KBBK on KSLY on
ARD Q106 27-24 WDOQ on KCPX 21-20 KQDI on
K104 add 37 CK101 26-20 W]JBQon KOZE on .

o
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Tommy Tutone
“867-5309/Jenny”

“It's a top 5 record here! Eastly became one of the top 10 selling singlesin L.A."
Robert Moorhead, KIQQ/Los Angeles
“All demos 12-24 have no negatives. 25-34 is strongest.” Dave Anthony, KZZP/Phoenix
“Real strong Rock & Roll record . . . appeals to adults as well as young people.”
Guy Zapoleon, KRQ/Tucson
“Tutone is music for the 80's. A very good programming record . . . generating phones and

0000000000000 000000000000000000000000000000

¥
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sales in Tacoma.” Gary Bryan, KNBQ/Tacoma
“Record is performing even beyond expectations...holding its own against heavy competition.”
Etvin Ichtyama, KYYX/Seattle

“After 10 weeks of airplay it still sounds fresh and new.” Sandra Bobeck, KEGL/Dallas

C H R NEW & ACTIVE TOMMY TUTONE “887-5309/Jenny”’ (Columbie) 51/14
Moves: Up 9, Debuts 5, Same 23, Down 0, Adds 14, KBEQ, KIS-FM, WKRZ2-FM, KHFI, KLPZ. WBBQ. KCPX

WISE, WFLB, WGLF, KSEL-FM, KVOL, KRNA, KDZA, KEGL 9-8

".......................................................................................................................... - 0000000

Greg Guidry

“Goin’' Down”’

B104 on WMAK-FM deb 30 WJBQ deb 40

Q105 add 29 WOKI on WFOX on

KFI add WNOX add KKQV add

KIQQ on WCSC on WAZY-FM on

KEZR deb 27 WGH add KRNA add

WHFM deb 30 WVIC add KATIon

WTIX 39-35 KGGI on KYYA on

CK101 deb 40 KBBK add L

KX104 deb 27 KSKD add | 5 A\“][ﬁﬂ{]w
RECORDS .

0000000000000 0000000000000000000000000000000000 ........'.................................

Buckner & Garcia
“Pac-Man Fever”’

WGCL add Y100 7-7 WKRZ-FM 4-2 KFYR 20-13
WRCK add 195 7-5 KBFM 3-2 KELO 10-7
WZZR add WLS deb 30 BJ105 19-10 KKRC-FM 6-6
KQWB add KEARTH 5-4 WBCY 21-17 WRKR 3-3
WIFI 2-3 KRLA 9-6 WANS-FM 24-13 WCIL-FM 1-1
WCAU-FM 4-3 KIIS-FM 23-13 WHOT 9-8 KDVV 4-2
B94 1-2 KIQQ 3-3 KYNO-FM 31-22 KDZA 30-21
WXKS-FM 22-19 KFRC 13-8 WFBG 13-1

JB105 20-18 XTRA 1-1 wzyQ 1-1

Q107 5-3 Q103 on 2102 1-1

293 14-9 WDRC-FM 12-7 WXLKdeb 18

T A I TR 1 R e N NI S O
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REPORT

METRO RANK 8 1

Share Trends Persons 12 Mon-Sun 6AM Mid
POP(UU): 6499
Spring ‘80 Falt ‘80 Spring ‘81
WLQK-FM  16.0 WIOI-FM  14.2 WLQR-FM 2.9 (AC}
WIOT-FM  14.9 wLQR=-FM  13.1 wWSPD-AM 11,8 (AC)
WSPD-AM  11.3 wMHE-FM  11.0 WIOT-FM 11.8W
WOHU - AM .7 WSHPDU-AM 1U.3 WMHE-FM  10.2 (AC)
wMHL - Fm wTOU~AM 8.4 wiOD-AM 7.8
WTUD -AM WiR =AM B.3 WIR -Am L. b W
K- AM WUHOU = AM 4.6 WKLR=-Fm 5.2
WXt ~F VKLR =FM 3.8 WXEL-FM 4.5 0
CKLw-AM WCWA -AM 3.2 WOMO-AM 4.2 (AC)
10 WCWA -AM CKLW-AM 2.4 CKLW-AM 2.5 ®
8- Adulits 26-64
Mo \ M M ¢ Mon-Sun 8AM-Mid
RANK  STATION RANK STATION
WIO0T-FM 1 WLQR-FM
¢ WMHE-FM 2 WMHE-FM
3 WXEZ-FM 3 wTlOD-AM ]
METRO RANK
Honolulu 83!
Mon-Sun 8AM Mid |
P VU): 6390
Spring ‘80 Fall ‘80 Spring ‘81
1 KSSK-AM  15.7 KIKI-AM 12.2 KSSK-AM 12.0 (aQ)
2 KIKI 14.2 KIUK=-FM  11.5 KLUK-FM  11.2
3 KRUA-AM  10.7 KKUA-AM 10.7 KIKI-AM 9.1 0
4 KUMU-FM 6.9 KSSK-AM  10.0 KKUA-AM 8.6 M
5 KDUK -FMm 6.4 KHVH-AM 8.1 KULA-Fm 6.6 m
6 KCCN-AM 5.6 KPOI -AM 4.9 KCCN-An 6.3 mn
7 KPOI-AM 5.3 KUEU-Am 4.4 KDEV-AM 6.3 (©
8 KURL - Am 4.8 KUMU-Fm 4.7 KUMU-F™m 5.7 ®m
| 9 KHVH-AM 4.4 KULA-Fm 4.1 KHVH-AM 4.8 M
10 KULA-Fm 3.7 KGU ~AM 4.0 KPUI-AM 4.4 AC)
Adults 18-34 Adults 26-64
Mon-Sun 6AM-Mid Mon-Sun 6AM-Mid
RANK STATION RANK STATION
1 KUUK=-FM 1 KSSK-AM
2 KKUA - AM 2 KCCN-AM
3 KIKI-AM 3 KKUA - AM

(Jacksonville 2iww gw)

|

-

Share Trends Porsons 12+ Mon-Sun 6AM-Mid
POP(V0): 6228

Spring 80 Fell 80 Spring ‘81
T WIVY=-tM 14,7 WIVY-FM 14.3 WQIK-FM 13,30
2 WKTZ-FM 13,1 WKTZ-FM 12.6 WIVY-FM 12.5m)
3 WQIK-FM  12.8 WQIK-FM 12.2 wFYV-FM 10.5@&)
4 WAPE-AM 8.8 WFYV-FM  11.7 WAIV-FM 10.2m
5 WFYV-FM 7.0 WAPE-AM 7.3 WKTZ-FM 9.4 @
6 WVU| -AM 6.9 W)AX-FM 4.6 WIAX-Fm 5.5W
7 WPUY-AM 5.7 WPLQ-AM 4.5 WPLO-AM 4.8
8 WAIV-FMm 3.5 wVO) -Avm 4.0 WAPE-AM 4.7
9 WIEE-FMm 3.2 WKTZ-AM 2.8 WVO| -AM 3.8©
0 WERKU-~AM 2.5 WCR) -Fm 2.4 WCGL-AM 3.5®

Adults 18-34 Adults 26-64
Mon-Sun 8AM Mid Mon-Sun 8AM-Mid
RANK STATION RANK STATION

1 WFYV-FM 1 WQIK-FM

2 WA IV-FM 2 WAIV=-FM

3 WIiVY-FM 3 WIVY=-FM _I

W osees
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Your wire machine already supplies you with late
breaking hard news. We don’t. Instead we give
you late breaking humorous, crazy, bizzare and
offbedt stories in twice-a-week dispatches. And
the Wireless Flash offers you two exclusive sound
lines that provide you with actualities of the life-
style stories we're famous for. We've got sports
news, a daily almanac and everl a horoscope.

ARBITRON RADIO

b GIET20aT 2 0 s AR

The data contained on this page ks copyrighted by the
respactive rotings wseorvices. Non-subacribers to the
roapoctive ratings services may Not reprint or use this
information N any form,

(Orlando- —dizzronsk 84 |
| Daytona Beach
| 8hare Trends Persons 12+ Mon.-Sun 6AM-Mid
POP(0L) 6131
Spring ‘80 Fall ‘80 Spring ‘81
1 WBIW-FM 14,7 WHOO-AM  11.9 WDILZ-Fm 12.44) |
2 WDHO-M 11.6 WOIZ-FM 11,0 WOBU-FM  10.9 8™ |
3 WDBO-AM 9.7 WHOU-FM 9.6 W JW-FM 9.3 |
4 WHOU-FMm 8.7 WU )Iw-FM Y.4 WHOO-FM 8.8 1BM
5 WHOU= AM 7.6 WOBO-FM 8.1 WLBO-AM 8. 3 (AC)
| 6 wKis-AM 7.5 wWDHU-AM 7.4 WHUO-AM 7.70© |
7 wWUOIL-FM 6.5 WKIS-AM 6.8 WHLY-Fm™m 7. 1 AC)
8 WHLY-Fm 5.9 WHLY-Fm 6.8 W]YO-FmM 6.6(“:)'
| 9 WORL-AM 4.7 W)YO-Im 6.4 WKIS-AM 5. 3N
10 WOR | -Fm 3.1 WORL-AM 4.8 WORL-AM 3.3m®

Adults 28-64
Mon-Sun 8AM-Mid

Adults 18-34
Mon-8un 6AM-Mia

KANK STATION RANK STATION |
I 1 WDIZ-FM 1 WHOU-FM ‘
2 WHLY-FM 2 WIYU-FM !
i 3 wy Jw-Fm 3 wHUO - AM ‘
(Wilkes-Barre- uetho aank BB |
| Scranton
Share Trends Persons 124 Mon-8un 6AM-Mid
POP(ULV): 5524
Spring '80 Fall ‘80 Spring ‘81
1 WAKM=AM  10.3 WKRI-FM 10.5 WNAK-AM 10. 3 (AC)
2 WNAK =AM 9.8 WARM-AM 9.8 WKRZ-Fm 9. sm |
3 WCHI-Fm 9.6 WNAK-AM 8.1 WARM=-AM 9.0 ()
4 WKRL-FM 7.7 WEIX-FMm 7.3 WELX-Fm 8.8 )
5 WEIX-Fm 7.5 WilLK-AM 6.2 WGBI-FM 7.3 m
6 WEJL-AM 4.3 WGBI-Fm 5.6 WE}L-AM 4.4 (AC)
7 wvCD-Fm 3.8 WYLIL-FMm 4.2 WARU-AM 4.1 M
B WILK ~AM 3.7 WEIL-AM 3.8 WYLZL-tM 3.6 @M
9 WYZL-FMm 3.4 WICK-AM 3.4 WILK-AM 3.3 wO)
10 WQEQ-FM 3.3 WwvCD-Fm 3.2 WGHI-AM 3.2
Aduilts 18-34 Adults 26-64
Mon-Sun 8AM-Mid Mon-Sun 6AM-Mid
RANK STATION RANK STATION
1 WEZX-FM 1 WARM =AM
2 WKRZ -FM 2 wWGBI-FM
3 WGBI-FM 3 WKRZI-FM
-
Tulsa METRO RANK BBL
Share Trends Persons 12+ Mon-8un 8AM Mid
PUP(OU): 58623
Spring ‘80 Fall 80 Spring 81
1 KRMG-AM  20.3 KVUD-AM 17.2 KVUU-AM 15.4(C)
2 KVUU-AM  18.4 KKMG-AM  16.0 KRMG =AM 14.0(AC)
3 KMOU-FM  13.3 KRAV=-FM 11,8 KWEN-FM 13.3(
| 4 kBEZ-FM 10.1 KBEZ-FM  10.6 KRAV-FM 12.4M
5 KRAV-Fm 7.4 KMOD=-FM 8.6 KHEZ-FM 9.1 m
6 KWEN-Fm 5.8 KWEN-Fm 7.0 KMU-FM B.3 A
7 KTFX-FM 4.7 KIFX-Fm 4.6 KRAV-AM 5.6 (AC)
8 KELI-Am 3.4 KMYO-FM 3.5 KTFX-Fm 4.8(@©)

9 KCFO-Fm 2.5 KCFO-Fm 3.5 KCFO-Fm J.2my
10 KMOD - AM 1.7 KELI-AM 2.9 KELI-AM 2.1 (AC/0)
Adults 18-34 Adults 26-64
Mon-Sun 8AM-Mid Mon-Sun 6AM-Mid
RANK STATION RANK STATION
1 KRAV -FM 1 KWEN-FM
2 KWEN=~FM 2 KV OO - AM
3 KMOU-FM 3 KRMG -AM

For The Record

In our summary of the Portland. OR Arbitroe results, KUPL-FM was
inadvertently listed as a BB (Big Band) format. In actuality it is BM
(Beautiful Music)

\

We're 721 with the Z1's.

WIRELESS

FLASH

cecpprec

p—— iilsees

Average persons 124

== The
B"‘CIF] Re[m Rolling Averages
Cincinnati

WEBN Takes First; WKRQ Moves
To Second; WLW Jumps, Tles WKRC

Oct./Nov. Nov./Dec. Dec./Jan.
WEBN (A) 17.0 12.7 13.9
WKRQ (R) 10.4 13.8 12.1
WKRC (AC) 8.2 8.3 9.2
WLW (AC) 5.0 8.6 9.2
WWEZ (BM) 5.6 7.1 8.6
WUBE (C) 5.6 7.6 6.5
WCKY (AC) 6.2 47 5.6
WMLX (BB) 44 5.6 5.2
WYYS (AC) 6.0 7.6 5.0
WRRM (AC) 6.4 6.2 4.7
WSAI (C) 1.3 2.3 26
WSAI-FM (C) 1.2 20 20
WLYK (BM) 9 18 20
WCIN (B) 4.1 33 1.6
WNOP (J) 1.0 1.9 1.5
WSKS (R) 1.7 2.0 1.3
WBLZ (B) 1.2 1.4 1.2
Cleveland

WMMS Leads; WERE Moves To Second;
WQAL Bolts Past WDOK; WGCL Tops CHR’s

Oct./Nov. Nov./Dec. Dec./Jan.
WMMS (A) 15.9 11.5 11.1
WERE (N) 52 8.1 88
WQAL (BM) 45 55 83
WGCL (R) 53 6.5 6.9
WDOK (BM) 8.2 7.3 6.8
WHK (C) 5.8 6.9 5.6
WGAR (AC) 4.8 5.1 5.6
WLYT (R) 55 4.8 5.2
WDMT (U) 39 4.6 5.1
WZZP (R) 7.6 84 4.9
WWWM (A) 5.9 5.9 4.5
WIW (AC) 2.8 42 3.6
WBBG (0) 3.7 3.3 28
WKSW (C) 39 4.0 28
WZAK (U) S 1.9 2.7
WWWE (C) 3.6 3.9 24
WCLV (CL) 4.6 3.5 2.0
WJMO (B) 9 1.5 1.3

Indianapolis

WIBC, WFBQ Slip, Hold 1-2;
WTLC Rebounds; WXTZ Softer

Oct./Nov. Nov./Dec. Dec./Jan.
WIBC (AC) 18.2 16.7 16.0
WFBQ (A) 15.2 12.4 12.1
WTLC (U) 4.1 10.2 10.4
WIRE (C) 7.8 8.9 9.0
WXTZ (BM) 10.3 9.5 89
WNAP (R) 8.4 74 8.5
WENS (AC) 89 6.0 7.7
WFMS (C) 7.0 7.8 752
WIKS (R) 5.1 6.2 5.7
WIFE (N/T) 2.2 2.0 23
WNDE (R) 1.9 2.0 22
WGTC (C) 4 1.7 1.9
WATI (BM) 20 1.7 13

Monday-Sunday éam-midnight

S TT——S

RE&PR/Friday; February 12, 1982

&

1 l |
WE GIVE YOU THE NEWS YOUR WIRE MACHINE MISSES.

N

And our entertainment pages give you exclusive
scoops on AOR, CHR and A/C artists, as well as
Hollywood celebrities. Separate services? Nope,
they're all part of the Wireless Flash. Maybe that’s
why more than 350 radio stations in the U.S,,
Canada & Australia are subscribing to the Wire-
less Flash. Maybe you should, too.

The Wireless Flash is an exclusive service of (apley Radio Metwork 4

CALL COLLECT FOR A TWO WEEK FREE SAMPLE: (714) 293-1818
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EVERY STATION USING THE

SSHANDS

LET OUR HANDS TOUCH YOUR STATION
... WATCH YOUR RATINGS GROW!

o\  WTOP/Washington, D.C.* WBNS/Columbus * SPRy
it , BN
Mwst™ 12+ Increased 2.3 To 4.0 12+ Increased 5.3 T0 6.3 Ok

AM Drive Up4.5T0 6.8 AM Drive Up 6.8 T0 9.1

R2R ENTERTAINMENT/MARKETING

West Coast East Coast
1-213-553-4330 1-202-466-4960

LOCK IT UP IN TIME FOR THE NEXT BOOK.

* Arbitron’s Survey Resulfs Furnished Upon Request
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‘Take OfY’
Has

Taken Of

BOB & DOUG

McKENZIE

CKLW 5-1
WGCL 6-2
WKBW add
WIFI add
96KX deb 30
B104 on
WXKS-FM add
Q107 deb 25
KEGL 21-14
Y100 deb 22
195 add
WLS deb 25
WLS-FM deb 25
WKTIon
KEZR add
XTRA on
KJR deb 23
KYYX on
KBLE-FM 24-16
WTRY 20-17
3WT deb 19
WKRZ-FM 20-7
KINT 15-8
BJ105 add 39
WBBQ add
WOKI 21-15
WBCY 22-19

WANS-FM 21-16

wWdJaXQ9-7
WLOL-FM add
Z104 add
WMEE add
WDJX add
KJRB 20-15
KNBQ 21-17
KBBK add
KCPX 38-23
FM10319-13
K96 8-6
KSKD 36-16
KRQ 19-11
KHYT 24-17
WTSN add
WOMP-FM 13-5
WZYQ 16-8
WXLK add
Q101 add
KKXL add 23
KFYR add
KQWB add
KELOdeb 15
WCIL-FM 4-4
KRNA 9-3
KDVV 14-7
KATI add
KYYA11-7

HIT

From the, Album

BOB & DOUG McKENZIE
GREAT WHITE NORTH

RADIO & RECORDS
ALBUM AIRPLAY/40 #16

Dave Urso has left his VP/Promotion slot
at Warner Brothers to pursue other interests.
Dave told Street Talk, *“It was an honor to work
for WB for as long as I did, but the time has now
come to move on to other things.” Apparently
the dual VP/Promotion setup, created when Ur-
so and Howard Rosen took over WB promotion
last fall, was not working smoothly, thus Urso’s
exit. Rosen will now be WB's sole promotion VP.

Remember our unnamed National PD from
last week who had his position restructured?
Well, that still-unnamed person called to say that
even though the stations in his chain are now do-
ing their own music, he still has the final say. He
emphasized that he is still **very much in
control.”

Broadcasters in Louisville, Harrisburg, and
Lubbock are unhappy with Arbitron’s fall data
in their markets. Check this one out.. .in
Louisville WRKA beats WVEZ Monday-Friday
and on the weekends, yet WVEZ has a higher
total week share. In Harrisburg WHYL-AM &
FM simulcast, but the report says they do not,
while in Lubbock KSEL-AM & FM are shown as
simulcast in the book, but the two stations are
totally separate.

What'’s going on at KYUU/San Fran-
cisco? PD Mike Novak dialed the Street Talk
Fun Phone just to tell us that KYUU is “‘evolving
from its prior A/C format to a more contem-
porary sound offering more variety.” No kid-
ding . . .the formerly super-soft KYUU just add-
ed J. Geils, Cars, Police, Quarterflash, and
the Stones fulltime. Could this be another try at
CHR on FM in San Francisco?

Michael Spears and his partner Bill
Bungeroth have exited WPLP/Tampa. Ap-
parently the pair, who bought the station in June
1978, have been having a financial dispute with a
third partner. WPLP filed Chapter 11 in June
1980 and the courts have stepped in to install
former owner Dan Johnson as GM to oversee
the operation of the facility. Spears wants to
return to programming in music radio (WPLP is
News/Talk), where he spent nearly 20 successful
years before trying his hand at ownership.

WKTU/Néw York has hired Harvey
Pearlman as General Sales Manager. Pearlman
comes from the same position at WIND/Chica-

go.

Some noteworthy changes in AOR this week
include the appointment of Larry Moffitt as
Assistant PD at WAVA/Washington; Larry
was PD at KGGO/Des Moines. Former WAVA
PD Gary Chase has been named MD at the sta-
tion. . . Longtime WXRT/Chicago MD Bob
Gelms has resigned.. .And in Austin, KLB]
PD John Logan has stepped down but will re-
tain his airshift. Taking his place as PD is Clark
Ryan, while John Michael Scott has been nam-
ed MD.

Bruce Murdock will step down as PD of
KING/Seattle as soon as a suitable replacement
is found. Until then, Murdock will remain as Ac-
ting PD, MD, and morning drive personality.

RE&R/Friday, February 12, 1982

B

SO THAT'S BOBBfE SUEI — Chimpanzee Bobble Sue,
star of the trained animal shows at Tampa’s Busch
Gardens, found a few moments to scrawi spacial
maessagas on publicity photos for the Oak Ridge Boys
during the group’s recent appearance in the city.
Named after the Oaks’ newest release;, Bobble Sue
also got the group’s signatures on “adoption’ papers
making the four singers har foster fathers. If Bobbie
Sue continues to wear those saddie shoes, it may get
around that “’she ain’t country.”

At the recent RAB Managing Sales Con-
ference in Dallas, Arbitron President Ted
Shaker made one of his infrequent trade group
appearances. Reportedly, in the middle of a
Q&A session, which some characterized as
“brutal,” Shaker got up and said to the ratings
panel audience, “Gentlemen, I have a plane to
catch.” Indeed, Arbitron execs were having a
meeting in Florida, but the timing of Shaker’s
departure left many at the RAB session wonder-
ing.

Check out NBC-TV next Sunday night
(2-21) for “Rock & Roll Dreams,” a one-hour
show about a band called the Innocents. The
docudrama is a look at the formation, signing,
and promotion of a rock act. In this case, the act
exists and has been signed by Boardwalk.
Several Boardwalk staffers are in the show, in-
cluding President Neil Bogart. Keep your eyes
peeled and you might see Scott Kranzberg,
Steve Brack, Gary Le Mel, and Ellen Woiff,
too.

Kris Van Dyke has been named PD at
KSET-FM/EI Paso and will also handle MD
duties.

Jim Richards has been named MD for
91X/San Diego. Jim will continue to do after-
noons and music for sister-AM CHR station, the
Mighty 690.

Our condolences to Columbia VP Bob
Sherwood on the loss of his father.

As KGB/San Diego becomes a thing of the
past (see Page 3), PD Jeff Lucifer is putting
together a special 36-hour send-off of the contem-
porary music format and wants to feature as
many of the former KGB voices as possible.
Anyone who worked at KGB from the early
“Boss Radio” days on up should contact Jeff at
the station. Should make for some interesting
listening . . .kinda sad too.

Johnny Jacobs, longtime radio and TV an-
nouncer and most recently owner of
KWG/Stockton, CA, died last week after being
hospitalized for an apparent flu attack. Jacobs,
who was 65, will be remembered as the TV an-
nouncer for Art Linkletter’s “House Party,” the
“Steve Allen Show,"” and more recently the off-
camera voice for the “Gong Show™ and other
Chuck Barris productions.

On Records

Manutactured by PolyGram Records

When was the last time you thought about improving your call-out music
research system? Hmmm?

MARS/PDC could help you sleep easier. Call us free at (800) 528-6082 and we’ll
tell you more.

index
research




Modulation Sciences, Inc.

announces the first legal Baseband Clipper

CLEARLY
LOUDER...

CLEARLY

The Composite Processor:

Up to 6 dB more clean, bright FM sound . .. with no breathing,
pumping or swishing.

Reach out for more audience. “Open” your sound while hold-
ing loudness. Or increase loudness with no extra processing.

Modulation Sciences’ new Composite Processor — conceived
by audio consultant Eric Small — can let you do either or both.
Even if your station has the latest integrated compressor/
limiter/stereo generatoy, you can add significantly to its loud-
ness. Or you can reduce audio compressing and limiting for a
significantly more “open” sound.

I's Louder!
Modulation Sciences’ Composite Processor delivers up to 6 db
more RMS modulation.

It's Clearer!
You don't sacrifice quality! The Composite Processor delivers
more loudness with less audible distortion per unit loudness
than compressor/limiters. Why? The Composite Processor
operates only on the stereo baseband, so there’s no breathing,
pumping or swishing associated with audio compressing and
limiting. You can increase loudness or just maintain it, reducing
compressing and limiting for greater dynamic range.

It's Legal!
Yes, we know there's been a flap over baseband clippers. We've
overcome all the problems, and we wanted the FCC to know it.

But they don’t type-accept or approve processing equipment, so
we did the next best thing. We sent it to a well known consulting
engineer with an extensive FCC practice. He okayed it. We sent
his report to a Washington law firm active before the Commis-
sion. The law firm okayed the report!
And It’s Just $785 — and Guaranteed!

That's the least expensive investment you can make in
noticeably better sound. What's more, there's a 30-day trial pur-
chase, so you can hear the difference on your station. With all
that going for you, why wait? Order today!

r----------------------------1

1  Modulation Sclences, Inc. ]
1 99 Myrtle Avenue, Brooklyn, NY 11201 |
1 { ) Please send MSI Composite Processor(s) at $785.00 1
1 Amount enclosed: $ U
: ( ) Please call me to provide additional information. :
§ Name Title |
1 Station 0
b ciy State Zip :
1 Phone Best time to call i
] AIC No. Ext

L----------------------------‘

Modulation Sciences, Inc. 99 Myrtie Avenue, Brooklyn, N.Y. 11201/ (212) 6257333
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HIS ARREST, TRIAL, AND REHABILITATION

Don Cox: Out From Behind
The Cocaine Curtain

The idea that you could be busted for the use of drugs is incredibly
frightening, but it’s a thought that few users ever pay any mind to, until
it’s too late. Don Cox, an admitted habitual user of cocaine for the last 10
years, didn’t have a clue he was going to be busted until it happened.

September 29, 1980 is a day that Don Cox
will always remember, as he was arrested,
read his rights, and hauled off to jail for
delivery of cocaine, possession of cocaine,
and possession of a firearm in a criminal of-
fense. The last two charges were withheld,
but he can be tried on them if he breaks his
three-year probation.

On that day, he lost his job at Y100/Mi-
ami, his marriage began to crumble, and he
plunged himself into deep debt. It became
the start of a long struggle for Don to sur-
vive and to rehabilitate himself. There have
been many rumors and speculations sur-
rounding the Don Cox arrest, and now that
he has returned to Y100, I talked with him
and PD Bill Tanner to find out the real
story

You Have The Right
To Remain Silent

The way Don explained the cocaine deal

that led to his arrest was that he was to
score some coke for a friend of a friend that
wanted to buy. Cox’s friend claimed the
purchaser was cool, and there would be no
problems. A meeting was arranged at Cox's
house. He went on to explain, ‘““When the
guy didn’t want to do any toot, I got pretty
AT Tt SN T L T ST Y. AT R
“During the last two years I
spent between $6000 and
$8000 a month on it. I was liv-
ing to snort cocaine. I'd get
up in the morning and try to
decide if I had enough co-
caine to get through the day.
If I didn’t, the next three or
four hours were spent trying
to score.” .
L =S ST RGOS e S A S <)
jumpy, and pulled out my gun. At -that
point, the guy told me he was a police of-
ficer. I told him he’d better prove it
quickly.”

Cox remarked, “I pulled the gun, as I
thought it was a ripoff. When he said he
needed to go to the car for the money, I
knew I was in trouble. It all happened so
quickly. They showed me a badge, and 1
was face down on the floor, handcuffed, and
a gun at my ear, being read my rights.

“My first thought was that this was the
end of everything I had ever worked for or
had done in my life. I knew this was it. My
next thoughts went to suicide. I was just
waiting for the opportunity to do it, but
never got it. Before they got me to the sta-
tion house, they found out who I was, and
the policemen got off on that,” he
remembered.

“At first they didn’t talk to me, they just
walked around giving each other ‘five’ like
a bunch of football players. They finally
started to talk to me, and threatened that I

would never get out of jail if I didn’t talk .

and tell sources. I never said a word the
whole time. They really treated me like the
criminal [ was.”

One of the big rumors surrounding his ar-
rest, conviction and sentencing was that
Cox had named names. “I never said a
word to anyone about anybody. I got off
easy because I was a first offender, I show-
ed remorse, and straightened out. I still
have to go for a urine test three times a
week while I'm on probation for the next
three years. Every day at the Broward
County Stockade they strip-searched me,
and ran a urine test,” he recalled.

No Choice But Dismissal

PD Bill Tanner recalls the incident. “As a
PD, I've never been through such a
traumatic experience with an employee.
We did our own investigation within hours
of the arrest, and concluded that Cox was
involved, and we had no choice but to
dismiss him. Y100 has a lot of impres-
sionable youth that listen, and it wouldn’t be
good to have an unreformed criminal work-
ing for us.

“I've known Don Cox for many years
now,” explained Tanner, “and I saw him hit
rock bottom. He lost his job, his marriage,
all of his money, and had to sell three
houses to pay for the legal fees, and is still
in debt. We were all personally heartbroken
to see a member of the Y100 family go
through this but we had no.choice. While the
station didn’t help him financially, some of
us did, individually.”

N

ing things halfway, is there?

Hang On Nancy, Help Is On The Way

ust before the Christmas holidays, White House Social Secretary Muffie Brandon
let it be known that the White House tablecloth situation was “desperate,” as there
were only six changes of the fine linen available. Not letting a good thing pass,
WSKZ/Chattanooge morning man David Carroll (pictured) asked his listeners
to help him establish the “Nancy Reagan Tablecloth Fund."” Over 100 letters and packages ar-
rived in response, with cash and contributions of items totaling more than $75. David
packaged the items in the photo and sent them off to the White House. David has yet to even
get a thank-you note, much less an invitation to dinner. Just last week (2-4) it was announced
that Nancy had spent $209,000 on new White House china. After all, there's no sense in do-
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“I never thought I'd say this but this
whole thing has been a blessing in disguise.
Something dramatic had to happen to break
the cycle. If you are in this business and
make good money, and are a user, you are
likely to end up buying your own from time
to time. It becomes a vicious cycle, and you
are a perfect mark for a cocaine dealer,”
Cox reasoned.

The Road Back Is Long

Cox described the legal process briefly.
“You get an attorney and they enter a plea,
and you’ve got to hope for the best. Thank
God for Bill Tanner and the folks at
Metroplex and Y100. They really came to
my aid in court. They told the judge they’d
take me back when I was free. Hearing this
come from Bill Tanner was just
unbelievable.

“There are few people in the world like

»

Don Cox.
B e I e —

I Lived To Do Cocaine

When [ talked to Don Cox about his habit,
I asked him how much money he had spent
on cocaine. “I try not to think about it,” he
replied. “‘During the last two years I spent
between $6000 and $8000 a month on it. I was
living to snort cocaine. I'd get up in the mor-
ning and try to decide if I had enough co-
caine to get through the day. If I didn’t the
next three or four hours were spent trying
to score.

“I suffered from this abuse not only
physically but mentally, and never realized
it. I was a ‘functional addict’ which means [
could go to work and perform my job, but I
was still addicted. All I was doing was going
through the motions. 5

Bill Tanner, and the industry could do well
to take a look at this case and see the
humanism displayed at Y100. The judge
even remarked in the local papers that the
reason my sentence was lenient was to a
large degree due to Tanner's statements in
court.”

Bill recalls this period of timé. ‘“‘As the
case dragged on we realized how hard it
was on Don. He pleaded guilty to the first
charge and we had a discussion at the sta-
tion about helping him. John Crosse, better
known as ‘Athlete’s Foot,” who does sports
on my show, runs ‘Here’s Help,’ the state's
largest drug abuse program, and his testi-
mony on Cox’s behalf helped. We decided to
take him back, if they would let us have

him, even on a work-release program.”

The sentencing finally came down, and
Don Cox was sentenced to 120 days in the
Broward County Stockade and fined $2500,
but soon qualified for a work-release pro-
gram. Cox told me, *I had to return every
evening, and I was only allowed to do
menial jobs in the Y100 engineering depart-
ment for minimum wages. It was a start,
though.”

An Incredible Christmas Present

“After 30 days in the stockade, I began to
prove to the warden I had reformed, and
my model participation in the work-release
program got me out early. They released
e ———

“I always thought I needed

cocaine to do a good show,

and always thought I was do-
ing 200% on the air. Now I
realize that when I was high,
I was operating at only 30%.
My mind was so cluttered
with the drugs, it’s a wonder
I was functioning.”’
e e T —
me at midnight on December 23. I took a
day off, and returned to the air at Y100
on Christmas Day. What an incredible pre-
sent. It’s the best Christmas I've ever had:

“Everyone in South Florida knew I had
been busted for cocaine, and the response to
my return was unbelievable. Hundreds of
phone calls came in, and I put lots of
listeners on the air. Hundreds more waited
for me outside the building. After all I had
been through, it certainly made me feel
good to be alive. Everyone has a skeleton in
his closet, but the hardest part is to realize
you’ve made a mistake. I know what I want
to do with my life now.”

And what is Don’s goal? “I want to
become the best disc jockey in America.
With Bill Tanner’s help I think I can do it.
With my cocaine habit behind me, and my
divorce now final, I can now start to rebuild
my future again. I've shed 27 pounds, and
am taking up martial arts. I sleep, which is
something I seldom did, I eat right, and am
totally responsible for myself at all times,”’
he said proudly.

A Debt To Society
One of the things that is required of Don,

Continued on Page 18

B

—‘_——4



)

'

NOBODY SAID IT WAS EASY,
BUT SOME THINGS ARE
EASIER THAN OTHERS.

JUST ASK THE NIPPER. %

LeROUX “Nobody Said It =
y BJ105 add WCIR add
Was E as ’ ’ WPST add WBBQadd  WISE add
y Q106 add KX104add WXLK add
WKEE add WSKZ add KKQV add
KBEQ add KZFMadd WOKIadd KSEL-FM add
WKTI add KINT add WBCY add Q101 add
KIQQ add WTIX add WSEZ add WSPT add
K]JR add B97 add KIOA add KRNA add
Q103 add KLAZ add K793 add KDZA add
KZZPadd G100add28 KNBQadd KATIadd
3WT add 39 Y103 add KSKDadd KOZEadd

2/5/82 64% of our reporters on
it. Total slbum reports:
96. A-36, M-48, H-13.

Charted this week at

), g

_ §‘ |! g
0 (]
AR,

PLIAYER

BREAKERS!

WIFI add

B94 add
JB105 add 35
WPGC add 23
CKGM add
793 add
WGCL add
KZFM add 26
KEEL add
KLPQ add
WKDQ add
KCPX add
WXKS-FM 3-5
Y100 17-15
195 20-16
Q105 28-23
KEARTH 7-5
KRLA 5-3

KFI 11-7
KIIS-FM 6-3
KIQQ 2-2

KFRC 44
XTRA 87
WTIC-FM 18-15
WDRC-FM 29-25
Q106 30-27
WTIX 40-36

B97 24-17
WDOQ 21-13
WBBQ 27-23

KX 104 deb 25
WAYS 16-13
WSEZ 35-33
WANS-FM deb 23
FM102 11-8
KIDD 26-20

number 22.

KYNO-FM 7-1
KGGI 1-2
KHYT 34
7102 26-15
95SGF deb 28
WFLB 31-25
Q101 deb 28
KSET-FM on
BJ105 on
WCSC on
WVIC on
KQKQ on
KBBK on
KSKD on
WGLF on
KVOL on
KSLY on

‘If Looks Could Kill”’

WXKS-FM deb 29 WPST 30-26

KBEQ 24-22
KFI add
Q103 deb 23
3WT 31-25

WKEE 28-25
KINT 25-15
KHFI 24-10
WAAY 28-24
WJBQ 27-18
WLAM 30-25
WZYQ add
KKQV deb 29
KQDI 24-20
WBEN-FM 31-30
B104 30-29

94Q on

KYYX on

KIQQ on

KFRC 29-28
KEZR 24-2

WGCL add WGH on Q101 on
WPHD 29-28 K]J100 on KVOL 29-24
WLAN-FMon WVIC 39-35 WSPT on
KZFM on WJXQ on WAZY-FM on
WTIX on WNAM on 99K G 40-39
KEEL on KYNO-FM 34-32 KENI on
KLPQ on FM102 29-28 KSLY on
KLAZ on KBBK on KCBN deb 40
BJ105 on KCPX 28-27 KDZA on
CK101 38-35 KSKD 35-34 KATI 33-30
WBBQ 29-26 WACZ on KOZE on
WOKI on WCIR on

WNOX on Q104 22-20

WBCY 24-22 WFOX 28-27

wsezadd  wise2024 | [JREGHH
WCSC24-23  WFLBon
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Now
Anyone Can See
That Irene Cara Has

A Smash!!

"ANYONE CAN SEE”

NW 47950

The First Single From
The Debut Irene Cara Album

ANYONE CAN SEE.

Y100 10-5
WXKS-FM deb 26
WCKX 19-17
KIQQ add
KFRC on
KEZR add
XTRA on
KC10127-26
KZFM 26-18
KBFM 29-23
KLAZ 30-27
BJIOS 22-19
CKIO132-25
WOKI add
KJ1IOO add
KGGI add
KCPX deb 35
KHYT deb 32
WFBG ra
WFLB on
KVOL on
Q9KG add
KDZA ra
Produced by Ron Dante

Personal Manager: Selma Rubin

A .

NETWORK
1982 Network Records
stnbuted by Elektra/Asytum Records @ A Warner Communications Co Printed inU.S.A

Don Cox

Continued from Page 16

as part of his debt to society, is to
speak to the youth about his drug
problems. Bill Tanner said, “Cox
goes out to high schools, and other
civic organizations, as well as
‘Here's Help,' to speak. It would
be hypocritical of him to try and
tell kids not to do drugs, but by

him sharing his experience ft
might help them see drugs aren't
the answer.”

Don added, “I speak regularly
about my arrest and conviction,
but do it more so because I'm into
it. I feel it’'s more of my own per-
sonal way of repaying my debt to
society. If I can stop one kid from
using drugs, then I've done some-
thing. I lost everything I had be-
| cause of cocaine, and no one
| should have to go through what I

did."
1 Bill Tanner added, ‘“The re-
sponse from Cox's appearances
has been tremendous. We’ve had
| no one call and complain about his
return to the air. Everyone has
treated this like a member of the
family that's returning home. We
let him go because we had to pro-
tect our listeners, and we took him
back because Cox had been pun-
ished enough. Nothing would have
been served to further ostracize
the man. We're delighted he's
back at Y100.”

Totally Straight

Don Cox has worked at some of
the greatest radio stations in
America such as KHJ/Los
Angeles, CKLW/Detroit, WMYQ/
Miami, 13Q/Pittsburgh, WQXI/At-
lanta, and twice now at Y100, be-
ing part of the original staff when
it signed on in 1973. He has always
been regarded by those in radio as
one of the best. *‘If you think I was
good then, you should hear me
now,"” he boasted.

“I always thought I needed co-
caine to do a good show, and al-
ways thought I was doing 200% on
the air. Now I realize that when I
was high, I was operating at only
30%. My mind was so cluttered
with the drugs, it’s a wonder I was
functioning. This is the first time
you and I have spoken that I've
been straight. It feels wonderful."”

How does Cox handle the offer
of drugs now? ‘‘Believe it or not,
friends have come up to me and
offered me a pop, and it’s been so
easy to turn it down. Drugs no
longer control my life. I do,’’ Cox
concluded.

Editor’s Comments

I've known Don Cox for many
| years, and he was the most hum-
| ble, remorseful individual I have
talked to in many years. He is to
be applauded for rehabilitating
himself, and for giving service

above what is required, back to |

the community. Don also deserves
the support of the industry for be-
ing able to hold his head high, and
return to radio in the same city
where he was brought to his
knees, where he is now doing
6-10pm.

Bill Tanner and the entire man-
agement team of Metroplex Com-
munications also have done some-
thing far beyond the norm in this
business. They have literally
stuck their necks out for Don Cox,
and have taken him back. I can’t
think of too many other broadcast
organizations that would have
opened their hearts and shown as
much compassion for an employ-
ee as they have. Congratulations
to both Don Cox and Bill Tanner
for taking a commendably mature
outlook on life in the hardest of
times.

KGB

Continued from Page 3
| Lucifer explained to R&R, ‘‘We
will be running 12 minutes per
hour of local news with the CNN2
format, and this will facilitate the
hiring of additional news person-
nel and board ops, with the rest of

been given three weeks notice,
and we have worked out some ex-
‘ tra financial arrangements since

their layoffs have nothing to do
with their performances.”
i Price added, ‘I would heartily
recommend anyone on our staff as
being among the finest air talent
available for future jobs.”

Hostage

Continued from Page 3

FM100 newsman Steve Thomas
related how the hostage drama
ended. “We ended up going back
on the air Friday (2-5) with a new
message from Goulet because he
believed that the stations weren't
really broadcasting his first
message. The police crawled
through the ceiling of the room in
the hospital where he was holding
the doctors at gunpoint. When
Goulet climbed up on a table to in-
vestigate the noise from the ceil-
ing, Dr. Bowman knocked him off
his feet. The police rushed in and
killed him instantly with four
shots from a M-16 rifle. The
hostages all told us that if Goulet
hadn’t been captured or killed
they wouldn’t have gotten out
alive. . . he was that intent on what
he was doing."”

The Memphis police felt that the
four FM stations (plus WMC-AM,
which simulcast the message with
FM100) helped to keep the ex-
tremely volatile situation under
control by broadcasting Goulet’s
demands.

Nets

Continued from Page 1

Other officers and directors of
Ithe organization are Tom Bur-
| chill, President, RKO Radio Net-
' works; Vice Chairman; Dick

Brescia, VP/GM, CBS Radio Net-
work, Secretary/Treasurer: and
Dick Penn, VP/GM, NBC Radio
| Network, Director.

CHR’s Most Accurate

Music Information
Beglins On Page 47

the staff being laid off. They have |
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FCC

Continued from Page 1

result Congress intended.”

The simpler system proposed
by the Commission would:

* Allow the FCC to drastically
cut its workload by including all
applicants for each facility in a
lottery. The Commission would
only have to weigh the qualifica-
tions of the winner.

e Abolish the minority
preference or spell it out in enough
detail in the law to protect lottery
results from legal assaults.

The FCC's proposal was to be
officially transmitted to Capitol
Hill later in the week. The Com-
mission Is especially anxious to
have a workable lottery i