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THE INDUSTRY’S NEWSPAPER

KHQ Held In Contempt
For Airing Trial Tapes

In what station officials are call-
ing an unconstitutional case of prior
restraint, KHQ-AM-FM & TV/Spo-
kane were cited for contempt of
court last week (5-26).

Judge Robert Bibb ruled the sta-
tions violated his order against
airing tapes used as evidence in
the trial of Ruth Coe. She was con-
victed last Friday of trying to hire
a killer to murder the judge and
prosecutor responsible for con-
victing her son on a rape charge.

The tapes, supplied to KHQ by
the prosecuting attorney and air-
ed May 21, contained a conversa-
tion between Mrs. Coe and an un-
dercover policeman she was at-
tempting to hire for the killings.

Judge Bibb has proposed fining
KHQ $10,000 but won’t rule on the
punishment for several weeks.
Meanwhile, KHQ is preparing an
appeal of the contempt citation.

“We're arguing that it’s a clear
case of prior restraint,”’ News Di-

rector Dean Mell told R&R, “The
order was null and void on its face
and therefore we can’t be held in

SYKES PROMOTED
Abrams Teams
With MTV

Noted AOR consultant Lee
Abrams joined MTV in an advisory
capacity, concentrating on the
areas of special programming, ac-
quisitions, new musical trends, and
lifestyle research. He will be work-
ing closely with Warner Amex Sr.
VP Bob Pittman, MTV VP/Pro-
gramming Les Garland, and newly-
promoted MTV Director of Pro-
gramming John Sykes, who was
formerly Director of Promotion &
Artist Relations for the 24-hour
music TV network.

Garland, in making the announce-
ment, commented, ‘“Lee Abrams
has proven his i
ability in the area
of radio, and we
believe he can |
bring additional
insight to MTV.”
He told R&R, “In
no way will this
development af- 7 *
fect MTV’s strong Lee Abrams
commitment to the music indus-
try to expose new music.” Garland
quoted a figure of between 30 and
35% new music being aired over
MTV, and pledged a continued spot-
lighting of new artists. He added
that MTV’s association with the
Sebastian/Casey & Associates re-
search/consulting firm will con-
tinue in the area of music research

Abrams stated, “I'm excited to
to be involved with this imaginative
new venture, and look forward to
contributing to MTV’s success.”

contempt of a wrongful order. We
had the tapes and we were restrain-
ed from playing them.”’ He added,
“I don’t know of a case where prior
restraint has been upheld by a
state supreme court or the U.S.
Supreme Court.”

In deciding to broadcast the
tapes, Mell said the stations took
into account their acquisition of
them by legal means, the fact that
transcripts had been furnished to
reporters by the court, and the
relevance of the recordings to two
key issues in the trial — Mrs. Coe’s
mental state and an allegation of
police entrapment of the defendant.

Judge Blocks
Shifting Of
AP Radio

Newscasters

Two female AP Radio newscast-
ers who claim to be the victims of
sex discrimination won a prelimi
nary injunction in federal court
Monday (6-1) prohibiting the net-
work from moving them out of
their airshifts.

The injunction, which replaces
an April 2 order that restored
them to shifts from which they’d
been removed, protects Cynthia
Hecht and Candy Crowley from
being reassigned until a trial can
be held on their sex discrimination
charges.

In December, Hecht was re-
moved from her morning drive
shift to & midday slot after affiliates
began complaining there were too
many female voices on AP Radio.
Crowley, who had been an evening
anchor, was taken off the air in
March and assigned editor duties.

AP Radio has denied sex dis-
crimination was its motive. It says
replacing the two with male an
chors was necessary to stem sta-
tion dissatisfaction that was ero-
ding its affiliate base.

AP had also urged Judge Pierre
Leval to be careful in handling the
case because the network is in-
volved in activities that are pro-
tected by the First Amendment.

In dismissing that argument,
Judge Leval wrote, “There is no
allegation that the scheduling
charges at issue here were prompt-
ed by editorial judgments as to the
content of the news being present-
ed. A news organization is not ex-
empt from laws prohibiting race
and gender discrimination in
employment.”’

Since 1978 the Wire Service Guild
has had a class action suit pending
against the entire Associated Press
organization alleging sex and race
discrimination.
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Vandals Topple Tower
At Falwell’'s WRVL

WRVL/Lynchburg, VA was
knocked off the air early Monday
(5-31) when its 138-foot FM antenna
was felled by vandals, who evident-
ly used powerful bolt cutters to
slice through two sets of 112"’ guy
wires. WRVL is licensed to Liberty
Baptist College, whose founder
and chancellor is Rev. Jerry Fal
well.

Operations Manager Jerry Ed-
wards estimated the loss at $100,000.
He told R&R the tower, located
on a mountaintop 20 miles from
WRVL'’s studios, crashed into three
pieces on impact and was totally
destroyed.

Tuesday morning WRVL officials
began searching for a temporary
tower, amid hopes of being back
on the air within a week. Perma-
nent replacement of the antenna
will take ‘‘some time,” Edwards
predicted.

WRVL went on the air last sum-
mer and immediately stirred con-
troversy by causing interference

on Channel 6 for some television
viewers in the Lynchburg area.
Edwards said those problems have
not been totally cleaned up, and
he had no idea whether the tower
destruction was linked to the in-
terference.

Rev. Falwell issued a statement
in which he said, “Obviously, there
are those persons who are com-
mitted to preventing a 24-hour
Christian radio station from broad-
casting in the Lynchburg area.
While some persons certainly are
sincerely opposed to WRVL be-
cause of interference, many op-
pose the station because of their
opposition to the gospel of Christ,
Thomas Road Baptist Church, and
Jerry Falwell.”

Falwell added, “I pray that the
Lord will give the investigators
the necessary information to de-
termine who did it. If they don’t
find these criminals, obviously
they will do it, or something worse,
again.”

Greener Promoted
To WAOK VP/GM

Richard Greener has been named
Vice President/General Manager
of Black-formatted WAOK/Atlan-
ta, moving up from General Sales
Manager at the station. Greener is
an 18-year Black radio veteran

FIVE STATIONS
WOULD DROP

Arbitron Nixes
L.A. Reissue

Although it admits that 22 diaries
in the winter Los Angeles report
were handled in error, Arbitron
will not reissue the book. “We did
our usual impact analysis,” stated
spokesperson Connie Anthes, “and
there were no total week rank
changes as a result of removing
the diaries in question.” Arbitron
did confirm that five stations would
have seen their total week shares
slip.

The firm did no analysis beyond
a Monday-Sunday 6am-midnight
impact among persons 12+, plus
men and women 18+. When asked
if the 22 diaries would be removed
from the winter data base so as to
not affect in-tab counts and ascrip-
tion ratios in future sweeps, Radio
Product Manager Claire Kummer
told R&R, “I don’t believe they
have been deleted at this time but
we’ll examine the situation fur-
ther.”” The 22-diary situation was
discovered in a post-survey diary
review (R&R 5-7).

who has spent the last nine years in
Atlanta; he became WAOK’s GSM
in 1981.

Charles Schwartz, President of
Broadcast Enterprises National
Inc.’s Radio Division, told R&R that
Greener “‘is most deserving of the
promotion. His tenure in the mar-
ketplace is longstanding, and his
association with and love of Black
radio span his entire broadcast
career. He did an outstanding job
heading up our sales efforts as
GSM. We're delighted that his ap-
pointment was internal, and it’s a
good solid recognition of an excel-
lent performance.”

Greener commented to R&R,
“I'm very happy about it. I've been
involved in Black radio for 18 years
and I'm really looking forward to
the challenge of making WAOK a
great radio s again.” He
said he foresaw no immediate
changes, ‘‘certainly not as far as
our on-air pre<enre is concerned,
as we have si. e last summer
placed a heavy emphasis on news,
sports, and information as well as
entertainment, .id it’s been very
well received.”

Greener concluded, “We'd like
to see WAOK resume its position
as not only the leading Black sta-
tion in Atlanta but as a major
force in broadcasting in this mar-
ket. It’s no secret that our num-
bers have slipped remarkably in
the past few years, but we think
we're on the right track toward re-
storing them.”’
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Montgomery Promoted To GM At WYYS

Tim Montgomery has been promoted
from acting GM to General Manager at
Heftel’s WYYS/Cincinnati. Montgomery,
who took over the station’s management
on an interim basis from exiting GM John

Cody Takes New
Source Position

Longtime AOR programmer Frank Cody
has been appointed Director of Affiliate
Relations/Program Development at the
Source. Cody had
been serving as an
affiliate consultant
to the network for
slightly less than a
year, having previ-
ously served as PD
at KLOS/Los Angel-
es and Division Pro-
gram Manager for
six Sandusky Radio
stations. Frank Cody

Source VP/GM Ellyn Ambrose com-
mented, “As affiliate consultant, Frank’s
experience as an innovator in full-service
AOR programming and his expertise in
helping us keep the affiliate station/net-
work dialogue vibrant have proven in-
valuable in helping the Source maintain
its leadership position. We’re pleased to
recognize his brilliance and creativity with
expanded responsibilities, as head of our
affiliate relations area and also with in-
creased input into our programming.”’

Cody told R&R, “I’'m elated that in my
new position I can be of service to each
affiliate, and translate their needs into pro-
gramming that will make their station
clearly better. One area of particular in-
terest to me, as satellite dishes are erect-
ed around the country, is that the oppor-
tunities for some new concepts in pro-
gramming are mushrooming. I'm de-
lighted to be a part of that at the Source.
The people here are tremendous.”

Piccirillo last October, originally joined
WYYS from Heftel’s WXKS-AM & FM/
Boston, where he’d been GSM. Prior to
WXKS, Montgomery spent more than eight
years at WBCN/Boston.

Commenting on his new appointment
at WYYS, Montgomery told R&R, “It was
difficult for me to make the decision to
leave Boston. My entire broadcast career
had been in Boston, but after having been
here for six months I've come to love
both the city and this radio station. I'm
very excited about the opportunity. This
is where I should be at this point in my
career.”’

Stulberg Replaces
Schein As Polygram
Corp. President

Gordon Stulberg has been appointed
President/CEO of the Polygram Corpor-
ation, replacing Harvey Schein, who has
asked to be relieved
of his responsibilities,
according to the
company. Siulberg
had been President
of Polygram Pic-
tures, based in Los
Angeles, and he will
continue to direct
operations from L.A.
(Schein was based ,
in New York). Gordon Stulberg

Stulberg will be responsible for all
Polygram activities in the U.S., includ-
ing Polygram Records, as well as music
publishing, TV, and film operations. Poly-
gram Group President Dr. Wolfgang Hix,
in making the announcement, cited Stul-
berg’s wealth of experience, and also
praised Schein’s accomplishments in “achiev-
ing a definite turnabout of Polygram’s
American operations.” Hix added that
Polygram will continue to be consulted by
Schein on a worldwide basis.
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CHICAGO RADIO RESEARCH SEMINAR HOSTS BIRCH — The Chicago Radio Research
Seminar, a group of professional researchers who meet monthly to share thoughts, hosted
a presentation by Tom Birch of the Birch Report last month, and the participants thought-
fully lined up for a photo. Pictured (standing I-r): Jim Smith, Smith & Co.; Lorna Ozmon,
WKQX; Dave Kohl of CARS; Kevin Kilion, Leo Bumett Co.; Vance Hamison, WXRT; Birch;
Trip Reeb, WMET; Brad Bedford, Arbitron; Linda Lyke, WLUP; Bob Heymann, Broadcast
Associates; (seated I-r) Karen Caraliero, WLS; Kurt Hanson, Chicago Programming Resources;
Sue Eggleton, WIND; Roger Skolnick, Media Service Concepts; Lois Steinberg, Marsteiler.
This unusual monthly gathering of friends and competitors, openly discussing current research

projects, may be the first of its kind nationally.

TRANSACTIONS
Sudbrink To Sell Radio Holdings
Sudbrink Broadcasting will consider selling

most of its six radio properties, according to

an announcement last week from company
President Richard Casper. The move comes

as part of a “program of reorientation” toward
Sudbrink’s cable interests. Broker Ted Hepburn
will handle the sales for the longtime radio
company. Sudbrink currently owns WLAC &
WJYN/Nashville, KDUK & KPOIl/Honolulu,
WNWS/Miami, and WJYO/Orlando.
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Lange Becomes

WSHE & WSRF
Operations Manager

Dave Lange, Program Director at
WDVE/Pittsburgh for nearly three years,
has been named Operations Manager at
WSHE & WSRF/Ft. Lauderdale. Lange re-
places Neil Mirsky, who resigned recently
(R&R 5-7).

WSHE & WSRF GM Steve Dinetz told
R&R, “David is a detail-oriented person
who wants to move up in the industry.
We believe he has the makeup, intelli-
gence, and knowhow to do that. He has
the potential to be a fine administrator
and came highly recommended with good
credentials. I think he’ll have the oppor-
tunity to realize his potential in this posi-
tion.”

Lange, who was Operations Manager
at WILS/Lansing before joining WDVE,
commented, “This is a step up for me,
to go from PD to Operations Manager
for two radio stations. I enjoy the idea
of working with several stations, and I'm
interested in TK Communications” (owner
of WSHE & WSRF). No successor for
Lange at WDVE has been named yet.

Goss Joins KRTH
In Mornings

Dean Goss, formerly of KGB/San Di-
ego, has officially become the new morn-
ing drive personality at KRTH/Los An-
geles. As first re-
vealed in Street Talk
(R&R 4-30), Goss
was selected over
450 other air people
who entered KRTH’s
national talent search.
When KRTH lost its
morning team of
London & Engelman
to competitor KWST 7 1
in May of 1981, a re- Dean Goss
placement was not immediately hired.
Instead, KRTH PD Bob Hamilton decid-
ded to embark upon a nationwide talent
search for ‘‘just the right morning per-
sonality.”

Hamilton said, “We are delighted with
Dean Goss. We liked him from the first
time we heard him because he is enter-
taining, he’s very natural on the air and
he really believed he fit in with us. He
felt he was the right person and we did,
too.”

Goss commented, “This job is exactly
what I wanted to do. I told everyone else
‘no thank you’ because I knew this is
where I belonged.”

Goss’s professional background includes
on-air work at KOWL/Lake Tahoe, KDON/
Salinas, KYA/San Francisco, KROY/Sac-
ramento, KCBQ/San Diego, and KGB.
His first day at KRTH was Monday (5-31).

WQAM Elevates
Baxter To PD

Tim Baxter, who had been interim PD
at WQAM/Miami since Dan Halyburton
left the station last October, was official-
ly promoted to Program Director May
21. Baxter candidly told R&R, “I don’t
know why they waited so long, but it
didn’t really matter to me. I was just ex-
cited to have the job and the opportunity
to do it, and now I'm even more excited.
I don’t have any changes planned. We’re
just going to keep going after the Coun-
try audience and keep promoting as we
have been and maybe do a few little tid-
bits differently than we have in the past.
But basically we’re just going to keep on
truckin’.”

Baxter joined WQAM 2% years ago,
just prior to the station’s Country conver-
sion. Before that he was PD of WGMA/
Hollywood, FL (now WLQY), and on the
air at WFTL/Ft. Lauderdale.
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Settlement Halts Challenge
To Belo’s WFAA & KZEW

Maxwell Broadcasting has agreed to
drop its eight-year comparative renewal
fight to take away the licenses of Belo
Broadcasting’s WFAA & KZEW/Dal-
las, R&R has learned. In return, Belo
will reimburse its former foe for expenses
up to $42,500. Both sides agreed to the
deal earlier this month and are now
awaiting the FCC’s stamp of approval.

Belo thought it had won the case in 1978
when the FCC ruled in its favor, renew-
ing both stations. Maxwell’s applications
were dismissed because it proposed, if
victorious, to use Belo’s buildings and
antenna sites even though Belo vowed it
would never let that happen.

However, since 1978, the FCC has
changed its rules. It now presumes that
an incumbent’s sites will be available to
a competitor who prevails in a hearing.
Based on that change, the Commission
last November reopened the case, giving
Maxwell a second chance that it has now
decided not to pursue.

Major Market Radio Clients

Want Liquor Ads

A survey last week of stations repped
by Major Market Radio shows they over-
whelmingly favor accepting liquor ads.
Moreover, opposition seemed soft. Those
who objected to liquor ads indicated they
could be persuaded to change their minds.

According to Major Market Sr. VP &
Marketing Director Roy Lindau, distillers
spend $247 million yearly on advertising,
compared to $337 million for beer and
$115 million for wine.

Liquor ads on radio are legal, but were
taboo under the recently-suspended NAB
Code. The distillers also have a code
which discourages promoting hard liquor
on the air. As reported last week in R&R,
WITS/Boston ran into a firestorm of
protest from public interest groups when
it took advantage of the NAB Code sus-
pension by accepting some liquor adver-
tising.

Fowler Sets Fall Target

For Minority Aid Ideas

Chairman Mark Fowler has given FCC
staffers until early fall to come up with
proposals to increase minority ownership
in ‘telecommunications. His order came
at a full Commission meeting last Thurs-
day (5-27).

As its starting point, the staff will use
the final report of Commissioner Henry
Rivera’s advisory commniittee on minority
ownership. The full Commission voted to
accept that report last week.

Rivera’s group, made up largely of
leaders from the telecommunications and
finance fields, avoided proposing new
government programs. Instead, it put
forth 21 specific ideas for pooling public
and private resources, changing FCC
rules and federal tax laws and develop-
ing a system for providing minorities with
management and technical assistance.

Commissioner Rivera commented, “We
believe that minorities seeking to buy
and successfully operate telecommunica-
tions businesses would be greatly aided
by implementation of all our recommen-
dations.”

Godsey Resigns
RTNDA Presidency

Because he is no longer a news direc-
tor, Wayne Godsey has announced he is

stepping down as President of the Radio-

Television News Directors Association
(RTNDA). On June 2 he was promoted
to VP/GM at WTMJ-TV/Milwaukee.
Godsey will formally submit his resigna-
tion when RTNDA'’s board of directors
meets June 14 in Montreal.

Although the group’s rules would have
permitted Godsey to stay in office, he
explained, “I feel strongly that a working
news director should be the spokesperson
for the organization.”

Replacing Godsey will be RTNDA’s
President-elect, KHQ/Spokane News Di-
rector Dean Mell.

BACKS “PUBLIC’S RIGHT TO BE HEARD"

Those who have officially announced they’d like to be the new
NAB President include persons with fairly wide existing industry rep-
utations. However, one new player is less well known within the in-
dustry. It is with the intention of giving broadcasters a quick glance
at this new contender that we are profiling Rep. Marc Marks (R-PA).

An aggressive campaign to win the NAB presidency was launch-|
ed last week by Rep. Marc Marks, a maverick Republican who has,
made national headlines recently by criticizing Reaganomics. '

Marks Running Hard For NAB Preside

Marks, 55, told R&R the back ailment
that prompted him to announce his re-
tirement from Congress five months ago
is largely healed and “I'm back on my
feet.”

A member of the House Telecommuni-
cations Subcommittee during all six of his
years in Congress, Marks is not currently
listed as a cosponsor of any of the various
broadcast deregulation bills pending be-
fore the subcommittee.

Marks told R&R he got into the race
at the urging of a “number of people.”
He declined to identify them at this time,
and promised an aggressive campaign. “I
will not just throw out my name and
hope,” he said.

Does he feel NAB. should move in any
new directions? “Well, I haven’t, in all
candor, given that a great deal of thought,”

iy ——

he replies. He would first want to confer
with the NAB Board on its goals. Marks
praises outgoing President Vince Wasil-
ewski for moving NAB forward enor-
mously in the past 17 years but believes
his own leadership style ‘‘might be a
little more vigorous.”

Effective Lobbyist

Just as he’d bucked the GOP estab-
lishment, Marks hints he may not lockstep
with NAB’s thinking. “I’ve not always
agreed with some at NAB as far as the
First Amendment is concerned,” he ex-
plains. “I think my record would bespeak
that I believe very strongly that we have
to protect the public’s right to be heard.”

However, Marks asserts he could lobby
effectively for whatever position NAB’s
Board adopts. Moreover, he says, it would
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AM STEREO CONFLICT DENIED

AM Radio Gets Crack
At Carrier Rental Dollars

For years, many FM stations have been earning thousands of
dollars a month by renting out their subcarriers for purposes such as
background music services like MUZAK. But AM stations have had

no such opportunities.

That all changes July 1. Last week the
FCC issued its new rules approving the
use of AM carriers for utility load man-
agement starting on that date. FM was
approved for the same use last year.

Altran Electronics has been running a
successful test of load management over

| KNX/Los Angeles for several years. It

works like this: in certain businesses and
homes, the circuits that supply power to
air conditioners and water heaters are
equipped with special AM receivers.

The local power company, using the AM
signal of KNX, can send out an inaudible
tone that is a command to turn those cir-
cuits on or off. This enables the utility to
control electricity flow, especially at crit-
ical peak demand times.

In Washington, Altran is represented by
attorney Peter Tannenwald of the law firm
Arent, Fox, Kitner, Plotkin & Kahn. He
predicts some utilities will be using AM

| for load management by year’s end. More-

over, he has ‘“no problem” forecasting that
stations in major markets could match
the eammings of FM outlets when it comes
to carrier rental — as much as $10,000
a month,

Will Design Around AM Stereo

One thing that worried the FCC was
whether load management will interfere
with AM stereo. The inaudible command
tones will go out on the same frequen-
cies used to turn on steren indicator lights.

Tannenwald doesn’t foresee a conflict.
“It’s obvious the load management people
will have to design around AM stereo,”
he says. He points out there are a num-
ber of frequencies available and contends
a problem might arise only in the un-
likely event that stations using all five

Rep. Marc Marks

be ‘“unusual for any person that has any
brains and any semblance of a thinking
process” to agree with every stand a
trade group takes.

With regard to the many local broad-
casters he knows, Marks told R&R, “They
really have a great desire to follow up
on new technologies, and I think that’s
going to happen. Certainly competition
will force those who resist that to come
into the real world. There’s just too much
happening today too fast for people in the
communications business not to want to
go on.”

Radio Fan
«I love radio,”” Marks told R&R, re-
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possible AM stereo systems were broad-
casting in the same community.

Small Market AM’s
May Be Left Out

Tannenwald isn’t sure small market sta-
tions will ever get into the act. A major
obstacle, he believes, is the high cost of
the computer a utility needs to run a load
management system. It might never be
cost-effective for a small utility serving
relatively few customers to invest in such
a system, he fears.

Will only one station per market be
used? Probably not, he thinks. A utility
may very well need several stations to
get the coverage it needs. Still other car-
riers might be needed if water and gas
utilities turn to AM load management, or
if the FCC okays still other uses of AM
carriers.

Since utilities are just learning about
load management, Tannenwald advises
broadcasters interested in the technology
to contact Altran (213-323-8020) or other
firms involved in the field.

Of course, as in all aspects of telecom-
munications, there’s competition in load
management. Firms like Vidette Energy
Research are marketing FM systems.
Cable, private radio, and even AT&T are
also vying for a piece of the action.

Ultimately, Tannenwald sees load man-
agement via radio carriers becoming in-
creasingly sophisticated. For instance, he
envisions a system that shuts off air con-
ditioner cooling units, but leaves the blow-
ers running so customers don’t know
they’ve been shut off. Or, customers may
have an override switch enabling them
to turn a device back on, but they’d be
charged a higher rate.

Cy

calling fond memories of some announc-
ing he did on his college radio station and
at a local commercial outlet in Alabama.
He predicts as NAB President, “I don’t
think I would neglect radio.”

His personal rapport with members of
Congress is one of his strongest qualifica-
tions, Marks believes. But would his ef-
fectiveness on Capitol Hill be impaired
by his outspoken criticism of Reagan ec-
onomic policies? Just the opposite, he re-
plies.

“My relationship with my colleagues,
except for the very extreme right wing,
has become even closer since I've been
speaking out. They feel my doing that has
made it easier for them to speak out.”

Defiantly, he continued, “I think if any-
body wanted me to apologize for that
(speaking out) in an effort to get any job,
I would turn the job down.”

Since announcing his retirement, Marks
has concentrated his fire on Reaganomics,
but last week he attacked the new GOP
television ads with actors portraying Tip
O’Neill and Jimmy Carter.

“Tt is belittling to have that type of trash
appear as representative of Republican
thinking,” he said on the House floor. “Is
it really smart for the Republicans to hire
an actor to pretend to be President?
People who live in White Houses . . . ”



WBEN-FM 40-36
WXKS-FM 24-21
JB10531-28
CHUM 21-15
WIFI deb 30

293 add

293 30-21
94Q 9-5
Q105 25-22
KBEQ add
KEZR 29-19
KYYX deb 30
KZZP 29-26
WAEB 30-25
WKEE 33-28
KZFM 27-21
G100 add

WHHY-FM 26-17

CK101 add
WBCY 6-5
WNOK-FM add
WRVQadeb 11
KOFM add
WIKS add
KKXX add
KBBK add

WOMP-FM add §

Q104 10-9

Y100 deb 23

Q105add 24
KEGL 24-17
KBEQ deb 35

WGCL deb 21
WPHD 10-9

WAEV 25-17
WFOX add 34
WGLF 31-24
KKRC-FM add 27
KRNA add
KKLV add
KOZE add
CKGMon
KRLA on
KFlon
KiQQon
WPHD 29-28
WHFM on
KINT deb 23
KHFldeb 21
KBFM deb 28
KROK on
WJDX 29-24
WZYPon
BJ1050n
WDOQ on
WBBQ 21-17

VAN HALEN

‘sDancing In The Street”’

WHFM add
92FLY add
WRCK 28-22
WLAN-FM deb 29
Q106 add
KSET-FM 9-9

Produced by Ted Templeman

FM100 26-22
KX104 27-23
WMAK-FM deb 23
WSKZ deb 23
WOKI 33-26
WQUT deb 25
WRQK on
WCSC 27-22
WSSX on
WANS-FM deb 26
WVIC on
WwJXxQ 28-27
KMGK deb 30
KZ93 on
Z104 deb 29
KIDD deb 30
KNBQ on
KKFM 24-24
KCPX 33-26
KSKD deb 39
KLUC deb 28
KRQon

KINT 21-15

KBFM add
WABB-FM deb 22
WZYP add

KX104 add
WMAK-FM deb 29
WDCG add

KHYTon
WJBQ on
WGUY deb 23
WFBG on
WCIR deb 30
2102 26-24
95SGF 28-23
WCGQ deb 24
WISE 33-31
WFLB on
KILE 37-35
Q101o0n
KVOL on
KKXL-FM 25-22
KELO 31-27
WSPT on
99KG deb 36
KENI 34-27
KSLY 27-27
KCBN 29-23
KDZA deb 30
KATIdeb 32

WANS-FM 25-19
WNOK-FM add
WRVQ deb 22

FM103 21-18

KHYT 24-19
WTSN add
Q104 17-14
WFLB add
KILE add
KSEL-FM 10-6
KQIZ-FM add
KVOL 27-20
WCAU-FM on
B104 on
CKGM on
KFlon

3WT 26-26
WPST 27-23
WYCRon
WKRZ-FM on
K104 31-29
WKEE 31-27
KHFl on

G100 29-27
WHHY-FM deb 29
BJ105 29-24
CK101deb 40
wBBQ 27-22

AMBROSIA

fiHow Can You Love Me?’

WSKZ on
WOKI 30-28
WSEZ on
WRQK on
WVIC 30-29
WKFR on
KMGK on
KOFM deb 30
KZ93 deb 20
WLYT deb 28
92X on

KKXX 24-21
KJRB on
KNBQ deb 29
KBBK on
KCPX deb 34
KSKD deb 36
KLUC deb 29
KIKI 27-27
WGUY 26-21
WACZ 27-24
WIGY on
WFBG 22-22
WCIR deb 24

Produced by Gary Katz

TALONG:

wzyQ 24-21
WOMP-FM deb 36
WAEV deb 28
WCGQ 29-26
WXLK 25-21
WGLF 26-25
WYKS 31-26
KKQV deb 26
Q101o0n
KKXL-FM on
WSPT on
WTRU add
KRNA 25-22
99KG 37-32
KFMZ 24-22
KDVV on
WCIL deb 23
KENI37-31
KKLV on
KSLY 24-23
KCBN 39-35
KATI 30-26
KYYA 25-21
KOZE deb 30

KEGL KZFM wvic KHYT KVOL KFMZ
WRCK KSET-FM wuxQ WIGY KKXL-FM KENI
3wr KINT WIKS Q104 KFYR KSLY
WKRZ-FM WGH KCPX KSEL-FM KRNA

Produced by James Guthrie

*.___4"“ \

Manufactured & Distributed by Warner Bros. Records % )

Www.americanradiohistorv.com
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Radio Brings Joy
To Office World

Since Easy Listening-formatted
WWJF/Ft. Lauderdale is “the JOY
of Florida,"" the station decided to go
one step further and see just how
much joy radio brings to office
listeners. According to a survey of
1100 offices conducted by Miami-
‘based First Research, office radio
listening is more prevalent than
previously thought:

e More than half of office workers
in the two South Florida metro
areas (Miami and Ft. Lauderdale-
Hollywood) are listening while
they work

e More than half of them listen on
individual radios

¢ Close to one-quarter of all office
employees were listening on PA
systems.

French Revoke State
Broadcasting Monopoly

France recently voted in a new law
nullifying direct government control
over public broadcasting. Now local
radio stations and cable television will
be permitted, under the watchful
eyes of a nine-member panel.

This panel is authorized to license
local radio and cable TV {which won't
be allowed to carry commercials),
select network presidents, oversee
programming between the nets, and
help stations maintain professional
standards of conduct. Additionally,
limits on television advertising income
have been lifted, while part of the new

legislation regulates the period bet-
ween theatre-screened films and their
release on videodiscs/cassettes.
Although a set time period will be an-
nounced soon, it won't extend
beyond 18 months.

Still facing amendment and vote is
the measure for a primarily state-
funded company to market radio and
television productions around the
world. The firm would also be able to
invest in program productions, and
would replace the commercial ser-
vices currently run by individual net-
works.

IT Cuts
Computer

Costs

So you're entertaining the notion of
going computer, outfitting the station
newsroom with state-of-the-art
technology. Just as the notion gains
some momentum, however, it's foiled
again by those villainous high prices.
But Integrated Technology has byten

off what stations can’t chew and

devised a computer system within the
affordable grasp of smaller News/Talk
and music stations with heavy News
emphasis. At $29,000 it's con-
siderably cheaper than the $100,000 +
tab for the KCBS/San Francisco T
system.

This newly-developed system in-
tegrates many of the scientific im-
provements implemented at the major
market level. The operation consists
of three terminals, which encompass
several capabilities: feeding two wire
services, full word processing/edit-
ing, and a splitscreen that lets a writer
refer to a wire story on one side as
he/she rewrites it on the other side.
Adapting itself to the talk needs of a
station, |T's computer can flash vital
information concerning, for example,
callers to the on-air talk personality.

Call (816) 763-2286 or (913)
677-1041 to find out more about In-
tegrated Technology's computer
systems.
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Have Ta.p.e Tc;te,
Will Travel

E-Z-See Tape Tote and Shoulder Bag

trips and other weekend junkets to get away from it all. As you're cruis-

ing along or soaking in those rays, you probably want taped accompani-
ment — your kind of music to help relax and unwind. But now the dilemma
begins. How many tapes do | have room for? Which ones should | take or
leave behind? Where do | put them because | don't want to be bothered with a
clunky case? Technidyne's E-Z-See Tape Tote might be the solution.

s ince summer is almost officially here, you're no doubt planning beach

ES

The tape case is made of foldable plastic, holding up to 20 cassettes
whose labels are instantiy visible, so you can make a quick selection and not
interrupt your fun for a lengthy period. There's also a silver quilted
polyurethane shoulder bag which stores two full tape totes (for a total of 40
cassettes) so you don't have to worry about playing through everything
you've brought in a couple of hours. A front zippered compartment on the bag
also holds a portable stereo system.

Tape Totes retail for $4.95 each; the bag is $14.95. For additional details

s o o —-— o=

call (212) 355-5049, or write 16 East 52 St., New York, NY 10022,

Games Segue Into Sequels

Sequels aren't just limited to the
movies (like this summer's “Grease II"
and ‘“‘Rocky {ll’"). Two favorites,
one old, one new, have jumped on
the sequel bandwagon: Monopoly and
Rubik’'s Cube.

Although it took 47 years, Parker
Brothers is introducing an accessory

to its successful standby. *“Monopoly
Playmaster” meets today's electronic
challenge and retains the game's ba
sic principles. While the same board
and playing pieces associated with
the original are still used, the $65
Playmaster is a plastic box positioned
on the board’s midsection that emits

Keying its sights on the 70% of all radio listeners who tune in as they turn
on the ignition, the 2B System Corporation has devised another facet of
its popular plastic discount card promotion. The *‘Super-Saver Car Key
Tag' is a small plastic square imprinted with station call letters and an in-
dividual listener registration number that attaches to a key ring. Stations,
advertisers, and listeners alike benefit through increased visibility, increased
store traffic, and special merchant discounts.

Contest participants must activate their numbers by registering with local
merchants. However, they can increase their chances of winning by
reglstering with more than one store. This promotion also links the station
to its community with the *‘Lost Key Protection’ service. It operates in the
same fashion as lost hotel key tags. All the finder has to do is drop the
keys in any mailbox and return postage is guaranteed by the station. The
registered listener only has to call the station to retrieve the lost set of
keys. As an extra boon to stations and listeners, the tag glows in the dark.
So the message is gotten across both day and night while listeners won't
have to fumble in the dark for their keys.

For details on market exciusive availability, call (313) 588-7400.

Promotion Tags Key Drivetime Audience

American
Soars As No. !

The Airline Passenger
Association conducted its bien-
nial survey of frequent travellers
and, once again, it’s plane to see
that American Airlines retains
the number one position as the
flyers' favorite. American has en-
joyed this top-flight status in the
last three surveys.

Next up in order of preference
were United, Deita, and TWA.
Among the airlines the surveyed
passengers steered away from
were Eastern, Braniff (did they
know something the airline
didn’t?) USAIir, and Pan Ameri-

AMERICA'S NUMBER ONE

PRODUCER/DISTRIBUTOR OF NATIONALLY SPONSORED
RADIO PROGRAMS, CONCERTS & SPECIALS SALUTES. ..

LOS ANGELES

NEW YORK

WWW.americanradiohistorv.com

New York

various lights/sounds to direct game
progress. It rolls the dice, forces
plays to speed up the game (i.e. giv-
ing up a monopoly), auctions un-
owned property, and lends money.
What took several hours to finish is
now completed in an hour and a half
— giving you time to fit more games.
It’s available in August.

No less popular is the two-year-old
Rubik's Cube. Capitalizing on that
fact is the maker of the original
cube, ldeal Toys, which is launch-
ing variations that are as difficult to
monitor as the puzzles themselves.
There's ‘‘Rubik’'s Revenge,” which
has 16 small squares on a side in-
stead of the original nine; ‘‘Rubik’s
Pocket Cube,” with only four squares
to a side; “Rubik’s World,” a globe
whose sections are mixed up (very
timely); “Rubik’'s Race,” a two-player
game of sliding tiles; ‘‘Rubik’s
Game,”" a cube with holes in each
square for pegs; object is to get
three pegs in a row; “Color Match,"”
where you match a Rubik's cube face
using cards; and ‘‘Alexander’s Star,”
a 12-sided star shaped form covered
with six pointed stars, each of six
different colors, rotating on six dif-
ferent axes.




DOUBLEDAY THOUGHT A NEW YORK
COMPANY OUGHT TO HAVE
A NEW YORK RADIO STATION...

SO WE BOUGHT ONE.

WAPP(FM) IS NEW YORK'S “‘APPLE"’

On May 3rd, Doubleday Broadcasting acquired the most successful radio group in the country.
WAPP(FM), serving the New York metropolitan
area with maximum facilities atop the World Half of our FM facilities are now located with-
Trade Center in Manhattan. in the ten largest markets. No other major market
radio group has as many of its stations as highly
In just a few weeks we'll be offering the listeners rated at any one time.
in the nation’s largest and toughest market that
same winning programming that has made And now, we're in the #1 market. Stand by, as
Doubleday Broadcasting our “APPLE” gets ready to rock The Big Apple.

DOUBLEDAY BROADCASTING ... WE ROCK THE NATION.

WAPP(FM) WLLZ(FM) WAVA(FM) KWKAM/FM KDWBAM/FM  KPKE(FM)
New York Detroit Washington, D.C.  St. Louis Mpls./St. Paul Denver

‘h DOUBLEDAY BROADCASTING CO.

100 Park Avenue, New York, N.Y. 10017

Represented Nationally by McGavren Guild.,
HN&W. CBS/FM National Sales and Major Market Radio
WAPP(FM)/Lake Success-New York City.
WAVA(FM)/Arlington-Washington.
KWK-FM/Granite City-St. Louis. KDWB-FM/Richfield. MN
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Networks/Program Suppliers

MUSIC FEATURES

Rolling Stone
Magazine Productions

Continuous History Of Rock & Roll:

Greatest American Bands {June 28)
Rock Star Guest DJ:

Eddie Money {June 28)
Heart's Ann Wilson {July 5)
Ozzy Osbourne (July 12)

United Stations
Dick Clark’s Rock Roll
And Remember:

Bobby Vinton (June 25)
Beach Boys (July 2)

Weekly Country Music Countdown:

Willie Nelson (June 25-27)
Conway Twitty (July 2-4)
Lacy Dalton (July 9-11)
Ed Bruce (July 16-18)

Watermark
Soundtrack Of The 60°’s:

Mary Wells/Pete Best/Summer’s Joys
{June 26-27)

Westwood One
Budweiser Concert Hour:
Temptations {June 25-26)

In Concert:
Go-Go's (June 28)
Live From Gilley’s:

Ray Price (June 25-26)
Johnny Lee (July 2-3)

Off The Record:

Joan Jett (June 25-26)
REO Speedwagon/Pt. | {July 2-3)
REO Speedwagon/Pt. |l {July 9-10)

Rock Years:
1977 (June 25-26)
1978 (July 3-4)
Special Edition:
Patrice Rushen {June 25-26)
LTD (July 2-3)
ABC
Entertainment Net/
Silver Eagle (DIR):
Don Williams (June 26)

Rock Net/King Biscuit (DIR):
Dave Edmunds & Dwight Twilley (June 27)

Toby Arnold
Rolling Stones 20th
Anniversary Special:

The U.S. Tour and More (June 27)
Tragedy at Altamont (July 4)

Around The World (July 11)

North American Tour of 1981 (July 18)

cBs

RadioRadio:
On Stage Tonight: Al Jarreau (July 24)
Great American Summer Countdown:
Top summer songs during last 15 years
{July 3-5)

Clayton Webster

Retro Rock:

Procol Harum (June 28)
Creedence Clearwater Revival (July 4)

NBC Radio Plans
Regional Coverage

STARTS ON SATELLITE

Beginning June 1, programming on the NBC Radio Network and the
Source began distribution via satellite — in addition to current distri-
bution by land lines.

The idea is that until the network becomes fully digital, the analog satellite
feeds will duplicate what is sent by telephone lines. The conversion to digital
will be as simple as replacing the analog component with a digital one, accor-
ding to NBC sources.

in making the announcement, NBC Executive VP for Television Sta-
tions/Radio Mike Eskridge noted that the networks will be looking at doing
more regionalized newscasts. “We intend to utilize our satellite facilities to
the fullest extent of their capability, fidelity, stereo quality.”” He said NBC will
have the flexibility to expand to multiple networks and additional programming
services. Eskridge continued, *‘Network radio at NBC is and will be second to
none in programming, and in the services we provide to our affiliates.”

Tom Voo/ey WGS oo
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Rarities:

Small Faces (June 25)

The Who (June 28)

Eric Clapton & Steve Winwood (June 29)
Cars (June 30)

Jimi Hendrix {July 1)

Gloria Jones {July 2)

Country Calendar:

Jerry Reed (June 25)

Crystal Gayle {June 26)

Hank Williams Jr. (June 27)
George Morgan (June 28)
George Jones (June 29)
Charley Pride (June 30-July 1)
Roy Drusky {July 2)

Johnny Lee {July 3)

Jerry Lee Lewis (July 4)

Earth News

Donnie Iris (June 25-27)

Inner-View

John Cougar (June 28)
Pat Benatar (July 5)
Crosby, Stills & Nash/Pt. 1 (July 12)

Mutual
From Australia With Love/DIck Clark
{August 28-29)
Narwood
Country Closeup:
Kendalls {June 28)
Music Makers:
Andy Russell (June 28)

NBC
Country Sessions:

Bellamy Brothers (June 26)

Moe Bandy (July 3)

Jerry Reed (July 10)

Gary Morris (July 17)
Source:

Asia Special {June 25-27)

Doors (July 2-4)

ACIDC (July 2-4)

Stevie Nicks {July 9-11)

Ozzy Osbourne Concert {July 16-18)

RKO
Hot Ones (Is, Inc.):

Juice Newton {July 12)
Toto {July 26)

Musicstar Specials (ls, Inc.):
Dionne Warwick (July 5)
Solid Gold Saturday Night
(Dick Bartley):
Dave Clark 5 (June 26)
Weekly Music Magazine
{Drake-Chenault):
Remembering 1968 (June 26)

INEW
PROGRAMMING

® Four new daily radio features are
being offered by International Syndi-
cations, formerly known as Karnes-
Grattan Associates. *‘Potpourri/The
Soaps"’ peeks inside the successful
operations of the popular aftermoon
dramas; “Going Places” focuses on
the tourismftravel business and is re-
corded on location in various coun-
tries; "‘Outdoors’ presents on-site in-
terviews with sports (hunting, fishing,
boating, etc.) personalities; and **Sixty
Seconds’ is a mini-version of the high-
ly-rated **Sixty Minutes’’ TV series. For
sales info and a free sales demonstra-
tion presentation contact Don Karnes
at (212) 772-1420.

@ Beginning October 3, veteran com-
edy team Bob & Ray retum to radio as
part of National Public Radio’s “‘The
Sunday Show." The special series will
be comprised of live performances pro-
duced by the Radio Foundation of New
York City at RCA’s Studio B. Once again
the team will perform radio drama par-
odies, including a new eight-installment
series, “Garish Summit.”” For addi-
tional details call Jan Hausrath at
(202) 822-2325.

www americanradiohistorv com
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RKO Discontinues
“Country Star Countdown”

As previewed in “Street Talk” (R&R 5-28), RKO Radio Networks has
made several programming changes, the most significant of which is the dis-
continuation of the three-hour *“Country Star Countdown." This becomes ef-
fective July 3.

When questioned about the cancellation, President Tom Burchill stated,
"*When we began this program, we were given the impression that Kenny Ro-
gers would be involved. We felt this association with Kenny Rogers was es-
sential to the positioning of this product to our stations and our advertisers.
Because this involvement never materialized, we received limited support
from both stations and advertisers.”” The seven remaining Radioshows

("Musicstar;” “The Hot Ones;” “‘Captured Live!;"” “Weekly Music Maga-
zine;" *Solid Gold Saturday Night;”” “Night Time America;” ‘‘America-
Ovemight”’) will continue broadcasting.

In other minor changes, the 90-second Monday-Friday RKO Two series,
“Ask The Expert,” has also been cancelled. Other fillin program options are
currently being discussed. Beginning June 14, RKO One will add *Steiner On
Sports.”” The special summer program is hosted by RKO Sports Director
Charley Steiner, who will still anchor his PM show. Steiner's moring drive
replacement is Dan Davis, who'll continue handling morning sports reports
for WRKO/Boston.

INFORMATION S

FEATURES

staft of London-
Wavelength. His
prior experienc