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$15 MILLION DIGITAL COMMITMENT

RKO To Supply 300 Earth
Stations To Affiliates

In one of the most extensive
commitments to satellite distribu-
tion systemns yet, the RKO Radio
Networks will acquire and install
their own Audio Digital Distribu-
tion Systern (ADDS) and provide
and install a minimum of 300 earth
stations for RKO affiliates. RKO’s
ADDS operation will use RCA Sat-
con 1 transponder space, with
leading satellite communications
equipment manufacturer Scien-
tific Atlanta installing the 3-meter
earth stations in the top 150
markets. RKO becomes the first
radio network utilizing this digital
system, which it believes will be-
come the industry standard, to
make a commitment of this nature
(Mutual, which is not on the ADDS
system, has previously provided
several hundreds of its affiliates
with earth stations).

The new system will be opera-
tional by September 1, 1983, RKO
promises, and will cost $15 million
in hardware and space segment
expenses. RKO will have six
digital 15 kHz audio channels for
affiliates, an increase from the
present four which should allow
for expanded programming op-
tions and future growth, accor-
ding to the network.

‘“Vanguard Role”’

RKO Radio Networks President
Tom Burchill stated, “Building a
digital distribution system for our
affiliates typifies the vanguard
role RKO has assumed in satellite
technology since we first went on
the air in 1979. It recognizes the
commitment the corporation has
made to its radio networks, and
the timing and nature of the com-

Morgan Named
WOMC PD

Chuck Morgan has been ap-
pointed Program Director for
WOMC/Detroit, replacing Bill
Garcia, who departed the station
at the end of May. Morgan comes
to WOMC from his position as
VP/Director of Consultants for
Todd Wallace Associates in
Phoenix, having previously serv-
ed two years as PD for
WPIX/New York.

In making the announcement,
WOMC VP/GM Elaine Baker
stated, “I'm very excited about
having Chuck join our staff. He br-
ings the kind of experience that
will be very helpful to the station.
Chuck is going to give a new
dimension to our whole program-
ming philosophy.”

Morgan commented, ‘“I’'m very
honored and excited about going
to WOMC. It’s a formidable
challenge with three healthy com-

petitors. Still. I'm more than will-
MORGAN/See Page 33

_;

mitment will allow RKO to be the
first radio network to make na-
tionwide use of the ADDS system,
which is becoming the standard
for the industry. We are providing
our affiliates with the best
technology to insure their com-
petitive edge in their
marketplace.”

Scientific Atlanta Chair-
man/President Sidney Topol com-
mented, “We believe digital audio
is the next generation of radio
distribution equipment. We are
pleased that RKO has undertaken
this program for its radio net-
works.” Scientific Atlanta has
previous commitments with ABC,
CBS, and NBC for the ADDS
system.

AUGUST 6, 1982

Thurston Nominated
As NAB President

At a grueling nine-hour meeting
in Washington Tuesday (8-3), the
NAB’s Executive Committee
voted to recommend that Berk-
shire Broadcasting President Don
Thurston be named the next NAB
President.

The move came as a surprise.
Since NAB
Chairman Eddie
Fritts jarred the
race by his sud-
den entrance as §
a candidate,
there had been
growing specula-
tion that the ==
search panel ‘f."
would either rec- Don Thurston
ommend several names or extend

Rockoff Resigns At KHJ

Neil Rockoff announced his
resignation as VP/GM of KHJ/
Los Angeles Wednesday (84).
Rockoff, who
previously serv-
ed as VP/GM of
WHN/New
York, explained,
“Time marches
on and, with the
closing of the
San Diego radio
station and with Neil Rockoff

my check ‘in the bank,’ I don’t feel
I can continue to put my best and
most demanding efforts to the
continued task of pulling KHJ up
from many years of difficult
times.” Rockoff owned a financial
interest in KBZT/San Diego, whose
sale to Alta Broadcasting for about

$6.5 million closed last week.
Rockoff said he will take a year
off to travel, and added, “I feel so-
meone other than me might have
ROCKOFF /See Page 33

FM TO GO CHR, AM TO GOLD

Shomby Supervises KAAM
& KAFM Programming

John Shomby has been named
Operations Manager/PD at
KAAM & KAFM/Dallas, coming
to the stations from a similar posi-
tion at CHR-formatted WEZB/
New Orleans. Shomby previously
programmed KMJK/Portland,
among other positions. His back-
ground in CHR radio will be
brought into play, as the FM sta-
tion announced its plans to move
from A/C to CHR by September.
At the same time, KAAM is sched-
uled to convert from A/C to
Oldies.

Recently ap-
pointed Station
Manager Bill
Steding (R&R
7-23) comment-
ed, “John has a
very strong
track record in i
CHR. His energy ; L
and experience John Shomby
will be a valuable asset to our fu-
ture audience growth in the mar-
ket.”

Regarding the double format

SHOMBY/See Page 33

DALFONZO NEW LOVE 94 PD

Soft AOR’s WEEI-FM,
Love 94 Change Formats

Two major market soft AOR
stations, WEEI-FM/Boston and
WWWL (Love 94)/Miami, an-
nounced plans this week to change
formats. CBS-owned WEEI-FM
will be taking a modified CHR ap-
proach, while Love 94 will move to
a “straight A/C” direction, accor-
ding to newly-appointed PD
Michael Daifonzo.

WEEIL-FM PD Rick Peters (a
former PD at Love 94) told R&R,
““What we're doing is taking out

the album product and making it
hit singles-oriented, playing a
mixture of the A/C and CHR
charts. We’ll still be an adult radio
station, but hit-oriented.

“It was a joint decision by GM
David Austin and myself, after do-
ing some research with the CBS
research people. ‘Soft Rock,’
while a great handle at one time,
has now come to be synonymous
with four or five different radio

LOVE 94/See Page 33

its search.

Thurston’s name will be pre-
sented to the full NAB Board of Di-
rectors for a vote at a meeting
Monday (8-9) in Chicago.

Thurston, a 33-year radio veter-
an who was NAB Chairman from
1977-79, told R&R the panel’s deci-
sion to forward a single name
caught him completely by sur-
prise, but said he was very pleas-
ed. He expressed confidence in his
ability to handle the job, and said
his nomination shouldn’t divide
the NAB. He has been asked not to
appear at the Chicago session.

At a press briefing after the se-
lection, NAB’s Executive Com-
mittee members seemed notably
reluctant to explain why Thurston
was chosen. However, they blam-
ed their mood on fatigue, rather
than any lack of enthusiasm for

the nomination.
THURSTON/See Page 4

Radio Profits
Flat In 1981

An NAB survey of 1700 radio
stations released this week shows
that the typical station’s profits
remained virtually unchanged in
1981, while profit margins actually
declined 16%

In fact, NAB officials cautioned
the industry as a whole probably
did sumewhat worse than those
figures indicate. That’s because
21% fewer stations responded to
the survey. Since most of the drop-
off was in less healthy smaller
markets, this year’s NAB figures
are likely to be skewed on the high
side

The figures released are me-
dian statistics, meaning half of the
reporting stations did better, and
half did worse. Here are NAB’s
findings for the typical station in
1981:

 Pretax profits rose just $200 to
$15,800.

¢ Profit margin dropped from
4.13% to0 3.46%

* Gross time sales were $465,000
up 19.9%.

e National and regional spot
sales rose 26%.

» Local sales gained 19.1%, ac-
counting for 87% of all billings.

* Net revenues were up $457,000,
up 21.5%

e Expenditures were $441,800,
up 22.4%

e Payroll costs jumped 25.7%,
accounting for over half of the in-
crease in operating costs

The NAB said the 1700 stations
estimate that revenues will rise
only 9% in 1982, a rate of growth
NAB says ‘‘suggests profit mar-
gins will be even lower this year.”
In 1981, 58% of stations reported
turning a profit, down 4% from the
previous year.



THE BACK PAGE

May 21, 1982

Contemporary Hit Radio NATIONA®ARPLAY/30.

Radio&Records

Adult/Contemporary

T Twe Lot
Wesbs Washs Went
2 2 1 o McCARTNEY/\NONDER/Ebony And Ivory (Columbia)
1 1 2 2 RICK SPRINGFIELD/Don't Talk To Strangers (RCA)
23138 O TOTO/Rosanna (Columbie)
9 6 4 @ RAYPARKER JR./The Other Woman (Arigta)
139 5 @ HUMAN LEAGUE/Don't You Want Me (Virginv A& M)
24 16 10 @ ASIA/Heat Of The Moment (Getfen)
3 7 DARYL HALL & JOHN OATES/Did It In A Minute (RCA)
18 14 12 o LITTLE RIVER BAND/Man On Your Mind {Capitol)
11 109 9  ELTON JOHN/Empty Garden (Hey Hey Johnny) (Geften)
6 4 8 10 CHARLENE/I've Naver Been To Me (Motown)
8 7 7 11 TOMMY TUTONE/BE7-6309/Columbia)
21 17 14 @ FRANKE & KNOCKOUTS/Without You... (Millennium/RCA)
17 15 13 13 DAN FOGELBERG/Run For The Roses (Full MoorvEpic)
29 22 17 @ JOAN JETT & BLACKHEARTS/Crimson And Clover (Boardwalk)
2721 18 ® DONNIE IRIS/My Girl (MCA)
30 24 19 O JOHN COUGAR/Hurs So Good (Riva/PolyGram)
30 @ WILLIE NELSON/Always On My Mind (Columbia)
27 1 @ JUICE NEWTON/Love's Been A Little Bit Hard On Me (Capitol)
256 22 @ QUEEN/Body Language (Elektra)
28 23 € 38 SPECIAUCsaught Up In You (A&M)
29 25 € SHEENA EASTON/When He Shines (EMI America)
30 27 73 LOVERBOY/When It's Over (Columbis)
5 11 23 PAUL DAVIS/'66 Love Affair (Arista)
26 24 24 SIMON & GARFUNKEL/Wake Up Little Susie (WB)
28 € KANSAS/Play The Geme Tonight (Kirshner/CBS)
@ RONNIE MILSAP/Any Day Now (RCA)

) 15 27 KOOL & THE GANG/Get Down On It {De-Lite/PolyGram)
— HUEY LEWIS & NEWS/Hope You Love Me Like You. (Chrysalis)
—> 2 MOTELS/Only The Lonely (Capitol)

) ROBERTA FLACK/Making Love (Atlantic)

HUEY LEWIS (40)
STEVE MILLER BAND (40)
BLONDIE (37)

J. GEILS BAND (46)
ALABAMA (44)
SOFT CELL (40)

Thwes Twe Lem
Wenhs Weshs Wesh
Ui b ) 1 McCARTNEY/WONDER/Ebony And Ivory (Columbia)
4 2 2 0 DAN FOGELBERG/Run For Tho Rosas (Full Moorn/Epic)
2 8.3 3 WILLIE NELSON/Always On My Mind (Columbin)
8 4 a4 Q@ ROBERTA FLACK/Muking Love (Atlantic)
9 6 5 O SIMON & GARFUNKEL/Wake Up Little Susie (WB)
30 23 16 RONNIE MILSAP/Any Day Now (RCA)
17 14 9 § EDDIE RABBITT/I Don't Know Where To Start (Elektra)
19 16 10 SHEENA EASTON/When He Shines (EMI Americn)
18 17 13 @ D. WARWICK & J. MATHIS/Friends In Love {Arista)
6 6 6 10 CHARLENE/Iva Naver Been To Me {(Motown)
16 13 117 @ ELTON JOHN/Empty Garden (Hey Hay Johnny) (Getfen)
26 18 ® JUICE NEWTON/Love's Baen A Littia Bit Hard On Me (Capitol)
24 22 19 @ KARLA BONOFF/Personally (Columbia)
21 20 16 @ BERTIE HIGGINS/Just Another Day In Paradise (Kat Fomily/CBS)
4 7 7 15 PAUL DAVIS/'65 Love Aftair (Ariata)
5 8 8 18 JOHN DENVER/Shanghal Breezes (RCA)
14 12 12 17 GORDON LIGHTFOOT/Baby Step Back (WB)
22720 O TG SHEPPARD/Finally (WB/Curb)
27 @ NEIL DIAMOND/Be Mine Tonight (Columbia)
28 24 23 € CAROLE KING/One To One (Atlantic)
10 10 14 21 BARRY MANILOWI/Let's Hang On (Arista)
11 11 21 22 GREG GUIDRY/Goin’ Down {Badland/Columbia)
7 9 17 23 VANGELIS/Chariots Of Fire (Polydor/PolyGram)
26 @ MANHATTAN TRANSFER/Route 86 (Atlantic)
- @ DENIECE WILLIAMS/It's Gonna Take A Miracle (ARC/Columbis)
-——p @ ALABAMA/Take Me Down (RCA)
em—d Y MELISSA MANCHESTER/ You Should Heer How She... (Arista)
15 16 22 28 CARPENTERS/Beechwood 4-5789 (AeM)
== ¢ LARRY LEE/Don‘t Talk (Columbia)
12 18 25 30 OLIVIA NEWTON-JOHN/Make A Move On Me (MCA)

MOST
ADDED

MECO (19)
JOHN SCHNEIDER (14)
M. MANCHESTER (13) L. PEARL (13)

NEIL DIAMOND (486)
ALABAMA (39)
DENIECE WILLIAMS (20)

P.McCARTNEY/S. WONDER (179) ASIA (76)
TOTO (116) HUMAN LEAGUE (75)

RAY PARKER JR. (82) WILLIE NELSON (36)

HOTTEST

P. McCARTNEY/S. WONDER (105)
DAN FOGELBERG (64)
WILLIE NELSON (84)

ROBERTA FLACK (48)
CHARLENE (31)
SIMON & GARFUNKEL (31)

B e SE P —

HUEY LEWIS & THE NEWS

BREAKERS.

DENIECE WILLIAMS

Hope You Love Me Like You Say You Do (Chrysalis)
61% of our reporters on it. Moves: Up 16, Debuts 31, Same 43,
Down 0, Adds 40 including WKBW, B104, JB105, CFTR, 293,
WLOL-FM, KBEQ, KFRC, B100, WPST, WSEZ, KZ93, KKXX,
WZYQ, KKRC-FM. See Parallels, debuts at number 28 on the

CHR chart. MOTELS
' Only The Lonely (Capitol)

58% of our reporters on it. Moves: Up 57, Debuts 26, Same 23,
Down 0, Adds 19 including WCAU-FM, 96KX, Q105, KBEQ,
WHFM, 92FLY, KITY, Y103, KX104, KIIK, WIKS, WMEE, KRQ,
WHEB, Q104. See Parallels, debuts at number 29 on the CHR

St ROBERTA FLACK
Making Love (Atlantic)

57% of our reporters on it. Moves: Up 67, Debuts 8, Same 21,
Down 10, Adds 15, WKBW, CKLW, KUBE, WHFM, WYCR,
G100, KSKD, wJBQ, KQIZ-FM, KPUR, KKLS, 99KG, KKLV,
KATI, KOZE. See Parallels, debuts at number 30 on the CHR

chart. HEART
This Man Is Mine (Epic)

56% of our reporters on it. Moves: Up 27, Debuts 29, Same 35
Down 0, Adds 28 including WCAU-FM, WXKS-FM, 293, WLOL-
FM, WTIC-FM, WDRC-FM, V100, KBFM, WHHY-FM, WBCY,
WAKX, KQKQ, KSKD, WXLK, KILE. See Parallels, will debut
next week on the CHR chart.

NEW & ACTIVE

/ STEVIE NICKS “After The Glitter Fades" (Modern/Atco) 113/35

Moves: Up 26, Debuts 17, Seme 36, Down 0, Adds 35 including B94, KBEQ, KZZP, WTRY, WKRZ-FM, KHF|
WABB-FM, WSKZ, WJUXQ, KMGK, KJRB, FM103 WYKS, WRKR, KSLY
/ SOFT CELL "Teinted Love” (Sire/WB) 104/40

Moves: Up 23, Debuts 17, Seme 18, Down 6, Adds 40 including PRO-FM, UB105, 94Q, KFI, KFRC, KYYX,
KIMN, Q103, WORC-FM, KZFM, WQUT WNAM, KQKQ, KBBK, KLUC
KARLA BONOFF “Personally” (Columbia) 102/20
Moves: Up 46, Debuts 16, Sarme 21, Down 0, Adds 20 including WCAU FM, B104, WXKS-FM, WLOL-FM, KUBE
KOPA, KZZP. KROK, WZYP, KSTT, WMEE, K96, WFEA, KKLS, KDZA
RAINBOW ““Stone Cold” (Mercury/Polygram) 89/6
Moves: Up 36, Debuts 7, Same 41, Down 0, Adds 8, WXKS-FM, WKTI, KHFI, Z104, KKXX, KNBQ, WBEN FM
35 31, 96KX 87, CHUM 20-16, KEGL 16-10, WPHD 12-9, WPST 21:18, KINT 21-17, KMGK 15 11, WCIL-FM 20-22.
‘/ ALABAMA “Take Me Down" (RCA) 88/44

Moves: Up 10, Debuts 21, Seme 13, Down 0, Adds 44 including WBEN-FM, WIFI, 293, KF|
XTRA, KYYX, KIMN, Q103, KZZP, V100, KHFI, G100, WZZR, KHYT, 2102
ALDO NOVA “Fantasy” (PortraltyCBS) 87/2

Moves: Up 42, Debuta 3, Same 30, Down 10, Adds 2, WTIX, B87, Y100 26-22, Q105 10-10, CKLW &%

LA 97. B100 14-12, 3WT 108, WKRZ-FM 23-19, KSET-FM 88, BJ106 108, WGRD 44, KOFM 8.7
PAGE N\, KKXX 33, FM103 62, KSKD 1.1

I's Gonna Take A Miracle (ARC/Columbia)
51% of our reporters on it. Rotations: Heavy 14/0, Medium 29/4
Light 25/13, Extra Adds 3, Total Adds 20 including 55KRC
WZZP, WCZY, KHOW, KEX, WHAM, WFTQ, WAIV, WHHY
WQUE, WHBY, KRNT, KMBZ, WIBA, WQUA, and 5 more
Debuts at number 25 on the A/C chart.

ALABAMA
Take Me Down (RCA)

51% of our reporters on it. Rotations: Heavy 2/0, Medium 35/17,
Light 29/17, Extra Adds 5, Total Adds 39 including WBEN,
WCLR, WISN, KPPL, KOY, KFMB, KPLZ, WICC, WGY, WAFB,
WBT, WAAY, WMAZ, WFDF, WQUA, and 24 more. Debuts at
number 26 on the A/C chart.

MELISSA MANCHESTER
You Should Hear How She Talks About You (Arista)

51% of our reporters on it. Rotations: Heavy 2/0, Medium 38/6,
Light 30/5, Extra Adds 2, Total Adds 13, 3WS, WTAE, 97AIA,
WCZY, KGW, KJR, WICC, WTIC, WOMC, WFDF, KOB, KIXI,
KTWO. Debuts at number 27 on the A/C chart. .

LARRY LEE

Don’t Talk (Columbia)

48% of our reporters on it. Rotations: Heavy 6/0, Medium 34/5,
Light 26/4, Extra Adds 1, Total Adds 10, WICC, WSFM, WBT
WPTF, WOMC, WFDF, WENS, WCTC, KCRG, WSGW. Debuts
at number 29 on the A/C chart.

NEW & ACTIVE

25-49

LITTLE RIVER BAND “Man On Your Mind” (Capitol) 58/0
Rotations: Heavy 21/0, Medium 28/0, Light 8/0, Extra Adds 0, Total Adds O Heavy  WRIE, WSFM WGY, SM96,
WQUE, WSRZ, KSLQ, KWAV, KYUU, KTKT, WWNR WKZE-FM, WEIM, WCHV, WLVA, WORG, KCRG, KPAT
WJON, WBOW, KRKK. Medium: WGAR, WZZP, WHB, KS94, KHOW, KEX, KNBR, WGAC, KMGC
BILL LaBOUNTY “Never Gonna Look Back” (WB/Curb) 56/11
Rotations: Heavy 2/0, Medium 28/7, Light 24/3, Extre Adds 1 Towt Adds 11, WSB, 97AIA, KJR KPLZ WHAM
WSBA, WALV, Y108, KKRD, KSL, KADE. Heavy: SM35, WLVA. Medium WLTA, WC2Y, KEY103, WHBY, WHBC,
WARMGS8, KRNT, KUDL, KBOI, KUGN, WNAB, KRBC, WSKY, KSEL, WJON, KBOZ KRNO.
MECO "Big Band Mediey” (Arista) 52/19

Rotations: Hoavy 0/0, Medum 20/6, Light 30/12, Extra Adda 2, Total Adds 18, WPRO, WSB, KEX, KEZL,
WKAZ, WHAM, WHIO, KRNT, WIBA, WQUA., WMHE, KSL, KCEE. WNAB, KCRG, WSGW KBAI, KRNO, KSRO
Medmum: WCZY, KJR, WGY, WSLI, WPTF, WRVA, WHBC, KBOI WEIM, WCTC, KRBC
TOTO “Rosanna” (Columbia) 49/12
Rotationa: Heavy 12/2, Medium 26/4, Light 8/3, Extra Adds 3, Totat Adds 12, WSB, 56KRC, WGAR, KGW, KPLZ,
WRIE, WAFB, SM96, Y108, WENS, WUJON, KADE. Heavy: WHHY, WSRZ KKUA, KYUU, WKZE-FM, WCHV
WROV, WBOW, KBAI, KRKK. Medium: WYNY, WTAE, 87AIA, WFYR, WQUE, WOWO, KTKT, Q98.
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$15 MILLION DIGITAL COMMITMENT

RKO To Supply 300 Earth
Stations To Affiliates

In one of the most extensive
commitments to satellite distribu-
tion systems yet, the RKO Radio
Networks will acquire and install
their own Audio Digital Distribu-
tion System (ADDS) and provide
and install a minimum of 300 earth
stations for RKO affiliates. RKO's
ADDS operation will use RCA Sat-
con 1 transponder space, with
leading satellite communications
equipment manufacturer Scien-
tific Atlanta installing the 3-meter
earth stations in the top 150
markets. RKO becomes the first
radio network utilizing this digital
system, which it believes will be-
come the industry standard, to
make a commitment of this nature
(Mutual, which is not on the ADDS
system, has previously provided
several hundreds of its affiliates
with earth stations).

The new system will be opera-
tional by September 1, 1983, RKO
promises, and will cost $15 million
in hardware and space segment
expenses. RKO will have six
digital 15 kHz audio channels for
affiliates, an increase from the
present four which should allow
for expanded programming op-
tions and future growth, accor-
ding to the network.

““Vanguard Role”’

RKO Radio Networks President
Tom Burchill stated, “Building a
digital distribution system for our
affiliates typifies the vanguard
role RKO has assumed in satellite
technology since we first went on
the air in 1979. It recognizes the
commitment the corporation has
made to its radio networks, and
the timing and nature of the com-

Morgan Named
WOMC PD

Chuck Morgan has been ap-
pointed Program Director for
WOMC/Detroit, replacing Bill
Garcia, who departed the station
at the end of May. Morgan comes
to WOMC from his position as
VP/Director of Consultants for
Todd Wallace Associates in
Phoenix, having previously serv-
ed two years as PD for
WPIX/New York.

In making the announcement,
WOMC VP/GM Elaine Baker
stated, “I'm very excited about
having Chuck join our staff. He br-
ings the kind of experience that
will be very helpful to the station.
Chuck is going to give a new
dimension to our whole program-
ming philosophy '’

Morgan commented, ‘“I’'m very
honored and excited about going
to WOMC. It's a formidable
challenge with three healthy com-

petitors. Still. I'm more than will-
MORGAN/See Page 33

mitment will allow RKO to be the
first radio network to make na-
tionwide use of the ADDS system,
which is becoming the standard
for the industry. We are providing
our affiliates with the best
technology to insure their com-
petitive edge in their
marketplace.”

Scientific Atlanta Chair-
man/President Sidney Topol com-
mented, ‘“We believe digital audio
is the next generation of radio
distribution equipment. We are
pleased that RKO has undertaken
this program for its radio net-
works.” Scientific Atlanta has
previous commitments with ABC,
CBS, and NBC for the ADDS
system.

AUGUST 6, 1982

Thurston Nominated
As NAB President

At a grueling nine-hour meeting
in Washington Tuesday (8-3), the
NAB’s Executive Committee
voted to recommend that Berk-
shire Broadcasting President Don
Thurston be named the next NAB
President.

The move came as a surprise.
Since NAB
Chairman Eddie
Fritts jarred the
race by his sud-
den entrance as
a candidate,
there had been
growing specula-
tion that the
search panel }éf <
would either rec- Don Thurston
ommend several names or extend

Rockoff Resigns At KHJ

Neil Rockoff announced his
resignation as VP/GM of KHJ/
Los Angeles Wednesday (84).
Rockoff, who
previously serv-
ed as VP/GM of
WHN/New
York, explained,
“Time marches
on and, with the
closing of the
San Diego radio
station and with Neil Rockoff

my check ‘in the bank,’ I don't feel
I can continue to put my best and
most demanding efforts to the
continued task of pulling KHJ up
from many years of difficult
times.”” Rockoff owned a financial
interest in KBZT/San Diego, whose
sale to Alta Broadcasting for about

$6.5 million closed last week.
Rockoff said he will take a year
off to travel, and added, ‘I feel so-
meone other than me might have
ROCKOFF /See Page 33

FM TO GO CHR, AM TO GOLD

Shomby Supervises KAAM
& KAFM Programming

John Shomby has been named
Operations Manager/PD at
KAAM & KAFM/Dallas, coming
to the stations from a similar posi-
tion at CHR-formatted WEZB/
New Orleans. Shomby previously
programmed KMJK/Portland,
among other positions. His back-
ground in CHR radio will be
brought into play, as the FM sta-
tion announced its plans to move
from A/C to CHR by September.
At the same time, KAAM is sched-
uled to convert from A/C to
Oldies.

Recently ap-
pointed Station
Manager Bill
Steding (R&R
7-23) comment-
ed, “John has a
very strong
track record in
CHR. His energy i
and experience John Shomby
will be a valuable asset to our fu-
ture audience growth in the mar-
ket.”

Regarding the double format

SHOMBY/See Page 33

DALFONZO NEW LOVE 94 PD

Soft AOR’s WEEI-FM,
Love 94 Change Formats

Two major market soft AOR
stations, WEEI-FM/Boston and
WWWL (Love 94)/Mlami, an-
nounced plans this week to change
formats. CBS-owned WEEI-FM
will be taking a modified CHR ap-
proach, while Love 94 will move to
a “‘straight A/C” direction, accor-
ding to newly-appointed PD
Michael Dalfonzo.

WEEI-FM PD Rick Peters (a
former PD at Love 94) told R&R,
“What we're doing is taking out

the album product and making it
hit singles-oriented, playing a
mixture of the A/C and CHR
charts. We'll still be an adult radio
station, but hit-oriented.

“It was a joint decision by GM
David Austin and myself, after do-
ing some research with the CBS
research people. ‘Soft Rock,’
while a great handle at one time,
has now come to be synonymous
with four or five different radio

LOVE 94/See Page 33

its search.

Thurston’s name will be pre-
sented to the full NAB Board of Di-
rectors for a vote at a meeting
Monday (8-9) in Chicago.

Thurston, a 33-year radio veter
an who was NAB Chairman from
1977-79, told R&R the panel’s deci-
sion to forward a single name
caught him completely by sur.
prise, but said he was very pleas-
ed. He expressed confidence in his
ability to handle the job, and said
his nomination shouldn’t divide
the NAB. He has been asked not to
appear at the Chicago session

At a press briefing after the se-
lection, NAB’s Executive Com
mittee members seemed notably
reluctant to explain why Thurston
was chosen. However, they blam-
ed their mood on fatigue, rather
than any lack of enthusiasm for

the nomination
THURSTON/See Page 4

Radio Profits
Flat In 1981

An NAB survey of 1700 radio
stations released this week shows
that the typical station’s profits
remained virtually unchanged in
1981, while profit margins actually
declined 16%

In fact, NAB officials cautioned
the industry as a whole probably
did sumewhat worse than those
figures indicate. That’s because
21% fewer stations responded to
the survey. Since most of the drop-
off was in less healthy smaller
markets, this year’s NAB figures
are likely to be skewed on the high
side

The figures released are me-
dian statistics, meaning half of the
reporting stations did better, and
half did worse. Here are NAB’s
findings for the typical station in
1981:

» Pretax profits rose just $200 to
$15,800.

e Profit margin dropped from
4.13% t03.46%

» Gross time sales were $465,000
up 19.9%

e National and regional spot
sales rose 26%

¢ Local sales gained 19.1%, ac-
counting for 87% of all billings.

¢ Net revenues were up $457,000,
up 21.5%

* Expenditures were $441,800,
up 22.4%

* Payroll costs jumped 25.7%,
accounting for over half of the in-
crease in operating costs.

The NAB said the 1700 stations
estimate that revenues will rise
only 9% in 1982, a rate of growth
NAB says ‘‘suggests profit mar-
gins will be even lower this year.”’
In 1981, 58% of stations reported
turning a profit, down 4% from the
previous year.
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Bonneville Buys

The Bonneville Broadcasting System has
agreed to purchase Darrel Peters Produc-
tions, supplier of the FM100 Beautiful Music
syndicated format, one of Bonneville’s ma-
jor rivals. The price was not disclosed of-
ficially but was confirmed as in the range of
$5.6 million. Peters will continue o manage
FM100, and the company will be operated
as a wholly-owned subsidiary of Bonneville,
with Peters reporting to VP/GM John Pat-
ton and signing a longterm personal con-
tract with Bonneville.

Patton commented, ‘‘We are delighted to
be able to add Darrel’s station list to our
own. With over 150 subscribers we’ve
become clearly the leading Easy Listening
syndication entity.”” He. added, ‘“‘Over the
long term we hope many of the FM100
clients will join our satellite network.

“There are very few format conflicts in
the markets, and we don’t expect them to
be any problem,” Patton told R&R. ““The
Peters operation will be run totally
separate from ours. If they want to convert

McNally Promoted
To Doubleday VP

Pat McNally, GM at WAPP/New York
since its takeover by Doubleday three mon-
ths ago (R&R 5-7), has been promoted to
Vice President at the parent company.
McNally retains his GM duties at the AOR-
formatted ““‘Apple.” Before joining WAPP,
he had been Station Manager of WAVA/
Washington and GSM at WLLZ/Detroit.

McNally told R&R, “I'm grateful for the
confidence the company has shown in me to
move me to New York to run WAPP and in
making me a Vice President of the com-
pany.n

OWEN TEAM EXITS WGST

e

FM100 Format

to satellite with Bonneville they may. He’s
giving his people a choice.”

Peters expressed his pleasure with “the
ability to provide my customers a choice
between their present tdpe service and Bon-
neville’s satellite delivery,” and added, ‘I
look forward to working with the Bonneville
team to insure a bright future for the Easy
Listening format.” Patton said he an-
ticipated no changes in Peters’s Chicago-
based operation.

Turner Takes Gilliam
National PD Position

Chris Turner has been appointed Nation-
al Program Director for Gilliam Communi-
cations, supervising WLOK/Memphis,
WERD/Jacksonville, and future acquisi-
tions by the company. Turner was most
recently Operations Manager at WGIV/
Charlotte.

Turner told R&R, “It’s a challenge I've
long awaited. I have mixed emotions about
leaving. It’s somewhat like returning home,
as I've worked in Memphis at both WDIA as
a jock and programming WLOK back in
1972. I've been in Charlotte about 2% years
and so I hate to leave, but at the same time
I'm going to be involved with the station
here as a consultant. The system I have has
proven successful in the two books I’'ve been
here, and the GM and I talked this morning
and we’re going to try to keep the system in
operation. We’re looking at promoting from
within; it’ll be someone who understands
the methodology I’'m using here.”

Turner’s methodology involves a consid-
erably-refined computerized programming
system which he said he would use at the
Gilliam stations. He added that they would
retain their Black formats but that some
fine-tuning will be done.

WRNG Joins CNN Radio Network

Talk-formatted WRNG/Atlanta has join-
ed the ranks of Turner Broadcasting’s CNN
Radio Network and, following the lead of
sister affiliate KCNN/San Diego, has swit-
ched its calls to WCNN. Implementing the
transition were the husband and wife team
of Robert and Christina Owen, recently ap-
pointed Operations Manager and Business
Manager, respectively, reporting to own-
er/President Charles Smithgall.

Before moving to WCNN both Robert and
Christina worked at News rival WGST; he
as a producer and she as Program Opera-
tions Supervisor. Robert resigned first after
which WGST asked his wife to leave
because of a conflict of interest concern.
Christina remarked to R&R, “We’re both
real enthusiastic about this. We haye a lot of
energy, a creative and getting fingers dirty
energy, and we think we have a good pro-
duct to give Atlanta. We're a great team.”

Ratner Moves To
Warners Promotion

Marc Ratner has joined the Warner Bros.
national promotion department to special-
ize in national singles promotion. Ratner
was most recently Elektra/Asylum’s As-
sociate Director/Na-
tional Singles Promo-
tion, previously work-
ing at RSO, Island,
and Haven Records
and as MD at WMEX/
Boston.

Warmer Bros. VP/
Promotion Director
Howard Rosen com-
mented, “We’re very
excited that Marc has

Marc Ratner
joined the Warner Bros. promotion team.
We’re confident that his contribution to our
overall success will be a significant one."
Rosen added that Ratner will be based at
the company’s Burbank headquarters.

J_;

Robert commented, “It gives me the oppor-
tunity to use all the knowledge I've picked
up from my dozen or so years in the market
and develop something I really believe in.
I'm the creator, Christina’s the ad-
ministrator, and between the two of us we’ll
get it done.”

As a result of the format switch approx-
imately a dozen people, mainly talk show
hosts and board operators, were let go. The
new Eastern flagship station signed on
August 2 at 5:30am.

WRKK, WOW Adopt
Country Formats

AOR-formatted WRKK/Birmingham will
switch to Country August 23, and in another
significant changeover, ten-year rocker
WOW/Omaha converted to Country last
Friday (7-30).

WRKK will leave the AOR field to WSGN
and WAPI-FM and join three other stations
(including market leader WZZK) in the
Country arena. Owner Mack Sanders told
R&R, “The format will be changed to a
modern, progressive Country, which would
include those artists who fall under the
country heading but are really pop artists.
The station will be called ‘K Country.’ I

WRK K, WOW/See Page 24

Golden West Selling
Major Market

Golden West Broadcasters will sell its rep
firm, Major Market Radio, with the sale
details forthcoming in a matter of weeks. At
present GWB is considering three offers,
according to GWB Radio President Bill
Ward. One is from MMR President Warner
Rush and other employees of the rep firm,
while another offer comes from Interep, the
holding company which already owns rep

firms McGavren Guild; Hilller, Newmark
GOLDEN WEST/See Page 24

KEZL CHANGING CALLS,
GOES LIVE

New Management
Structure For
KSDO & KEZL

KSDO & KEZL/San Diego have announc-
ed a structural change in management, and
a request with the FCC for a call letter
change from KEZL to KSDO-FM.

George Mills, who has been KSDO Presi-
dent/GM, will now have that title for both
stations. Larry Shushan, KEZL Station
Manager, will become VP/Station Manager
for the two outlets.

Mills explained, “Both of us have been
working at our individual stations, but this
new arrangement gives each of us a better
opportunity to become more involved with
KSDO and KEZL. Larry will continue as
Sales Director for both stations.”

Shushan commented, “We think that br-
inging the two stations closer together in
call letters and in management will help
make KSDO the top-rated station on both
AM and FM.”

KEZL recently switched from an
automated syndicated music format to live
A/C programming. KSDO is News/Talk.

Gardner Named
OK100 PD

Chris Gardner has been appointed Pro-
gram Director at United’s OK100/Washing-
ton, taking over from acting PD John Turk.
Gardner joins the Black-formatted station
with a multiformat programming back-
ground, having most recently programmed
CHR WSFM/Harrisburg and earlier serving
as PD at Country WHYL/Carlisle, PA.

Gardner comment-
ed, “What more can I
ask for? I've got a
positive enthusiastic
staff and I'm starting
with a good book.
Making money is what
it’s all about. Every-
one must dedicate
himself to creative,
well-organized econo-
mic success. Every- Chris Gardner
body wants to beat WKYS, and so do we.
Our first goal, though, is to beat WPGC."

Emphasizing a key role for personalities,
Gardner continued, “In this era of laid-
back, minimally talented performers, I see
the lack of demand for personality perform-
ances creating complacency in announcers.
That tunnel vision creativity . . . results in
a lot of dull-sounding radio stations. 0K 100
is going to soar, and you don’t soar with
technicians.”

FitzGerald Becomes
PD At WTVN

Jack FitzGerald has announced his resig-
nation as midday personality for the Tran-
star Satellite Radio Network to accept the
Program Director’s
position at WTVN/
Columbus.

FitzGerald told
R&R, “Transtar is
very simply the most
exciting thing to hap-
pen to radio in many
years. Being part of
the original team that
got it up and running
has been quite a thrill.  Jack FitzGerald
(Transtar Programming Sr. VP) E. Karl
and (Transtar President) Dwight Case are
two of the finest people I've ever en-
countered in my life, much less worked for.
It took an exceptional individual like
(WTVN VP/GM) Perry Frey and an ex-
cellent company like Taft to lure me away.
I'm looking forward to being with WTVN
for a long time.”
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Reagan Ponders Autumn

Radio Series

President Reagan will decide within
three weeks whether to do a series of radio
talks this fall, White House communica-
tions consultant Mark Goode has told R&R.
“I think that decision will come down fairly
soon, " said Goode. “It's coming to the point
where it really has to be made in order to
get the mechanism rolling again.”

Mr. Reagan recently told broadcasters at
the White House he'd like to revive last spr-
ing's series of 10 five-minute radio talks
because it gives him a chance to ‘“‘set the
record straight.”

Goode denied a report in the Washington
Post that the talks would be switched to
television for added impact. “If we do this
thing, it would not be aimed at live televi-
sion,” he told R&R.

Stressing that no final decisions have
been made, Goode said he currently is
thinking in terms of a 13-week series of
S-minute talks starting in September. “I
was happy with the Saturday time and,
given a choice, I would go with it again,” he
added.

Radio Marti Nears

House Approval

The House appeared ready to approve the
$17 million bill creating Radio Marti to
broadcast to Cuba Monday (82) as it
resumed debate on the measure. A final
vote was expected later in the week.

A strong indication that the bill would
pass came when an amendment by Rep.
Neai Smith (D-IA) was soundly defeated,
136-244. Backed by Radio Marti foes who
fear Cuban jamming will harm WHO/Des
Moines and other stations, the amendment

would have allowed the FCC to choose the |

station’s frequency, after getting public
comments.

NPR Board Chairman

Quits In Dispute

National Public Radio Board Chairman
Maurice Mitchell has resigned suddenly.
He cited “‘a policy disagreement with cer-
tain station members of the Board of Direc-
tors regarding the authority of the Chair-
man to communicate with licensees — the
real members of NPR — on matters affec-
ting the NPR system.” He took pains to
deny any disagreements with NPR Presi-
dent Frank Mankiewicz, or with recent
steps to earn outside income for the net-
work through new business ventures.

A former publisher and educator, Mit-
chell’s past positions have included posts as
President of Encyclopedia Britannica and
Chancellor of the University of Denver.
NPR'’s board will elect a new chairman in
October.

Review Board Spares

WUEZ’s License

WUEZ/Salem, VA's license should not be
revoked, says the FCC Review Board. The
ruling upholds an administrative law
judge’s initial decision that, while far from
perfect, WUEZ's record does not justify
revocation. Until recently the station’s calls
were WBLU.

WUEZ engaged in an unauthorized
transfer of control, violated technical rules,
and made an illegal ex parte contact with
the presiding law judge.

While it's too late to fine WUEZ, the
Review Board said the full Commission
may want to punish the station with a short-
term renewal.

Black Woman Wins FM

Over Fowler Protests

Ignoring its Chairman and overturning a
decision by its Review Board, the FCC
voted last week to grant a license for a new
FM in Hart, MI to Waters Broadcasting.
The board had picked West Michigan
Broadcasting as the winner because of its
owners’ local residence and civic participa-
tion.

However, the full Commission felt those
local concerns were outweighed by the fact
that Waters Broadcasting is owned entirely
by a black woman. In the closed session,
Chairman Mark Fowler is said to have
argued that Waters should have enjoyed on-
ly a slight minority preference, since the
minority population of the community is not
large.

Thurston Nominated
To Head NAB

Continued from Page 1

When pressed, TV Board Chairman Gert
Schmidt commented that Thurston had *la-
bored in the vineyards of NAB” and “‘has a
good record in the industry.” Asked if
Thurston’s status as a broadcaster helped,

casters there, too."”

| Radio Board Chairman Bill Stakelin
| would only say Thurston “had a little edge”
| over his competitors, but declined to elabor-
ate. The committee’s Marty Beck cited
Thurston’s receipt of NAB's prestigious
Distinguished Service Award. Former NAB
| Chairman Toem Bolger, who was selected to

| chair the Chicago meeting, mentioned

Thurston’s ‘““demonstrated leadership and
| intellect.”

Clearly, the panel members were stung
by criticisms that their search wasn’t
thorough enough. Said Stakelin, “For any-
one to imply that this wasn’t a very intelli-
gent, exhaustive search for the head of one
of the best associations in America is pure
fallacy.”

Apparently, the Search Committee first
came to a consensus that a single candidate
should be named. Thurston was then elect-
ed by secret ballot. The count was not re-
leased. The NAB Executive Committee
then unanimously adopted the search
team’s recommendation.

l

Schmidt replied, ‘“There were other broad- |

‘ Thurston’s current radio holdings include |

WMNB-AM & FM/North Adams, MA;

| WSBS/Great Barrington, MA; and

| WCNX/Middletown, CT.

AM STEREO CONTEST

R&R/Friday, August 6, 1882

HEATS UP

NAB'’s Payne Joins Motorola:
Delco Tests Start Next Week

The battle for AM stereo marketplace dominance has heated up.
Here’s what's happening since Leonard Kahn got the jump on his three

competitors by getting his AM stereo system on the air first (R&R 7-30).

¢

* Harris Corp. expects to win FCC type acceptance and be on the air

virtually any day now.

* Motorola this week hired away NAB’s point man on the issue,

engineer Chris Payne, to become its AM Stereo Broadcast Manager.
* Crucial Delco tests to pick a system for GM car radios get under-
way next week on test station WIRE/Indianapolis.

At the FCC, meanwhile, Broadcast
Bureau Chief Larry Harris says the fact
that AM stereo is now a reality is a vindica-
tion of the Commission’s controversial
marketplace decision. Had a single system
been selected, he told R&R, I think it’s
likely there would have been litigation and
perhaps we wouldn’t see anyone on the air
now."”

Mura Backs Kahn,
Others Await Broadcasters

Besides being first on the air, Kahn’s will
apparently be the first system built into
receivers. Mura, Inc. will market an AM-
FM portable encompassing the Kahn
technology in October at $50 apiece.

But, according to Harris consultant Jerry
LeBow, the big set makers are still waiting
for a broadcaster consensus. After visiting
a dozen manufacturers, he concludes
they’ll perceive a consensus *“‘when 200 sta-
tions are on the air with one system and
nobody else is close.” He confidently
predicts Harris will have 200 stations on the
air by year's end.

Motorola Gears Up

Chris Payne says he left NAB after six
years because he’s convinced Motorola will
prevail. And he insists, ‘‘In my role at NAB
I was absolutely neutral in my handling of
AM stereo.” Payne is also convinced Delco
will choose Motorola, partly because of its
*“virtually foolproof” system to prevent sets
from accidentally going into stereo recep-
tion at the wrong time, which would cause
distortion.

But Harris says its system has been
modified to take care of the same problem.
Harris has also developed a $2 integrated
circuit chip to make its system attractive to
receiver manufacturers. Payne says
Motorola has a chip that, in large quan-
tities, will sell for well under $2.

Motorola and Magnavox are expected to
apply for FCC type acceptance this month,
meaning neither could be on the air before
late September. Vernon Collins of Continen-
tal Electronics, which is marketing the
Magnavox system, told R&R, “‘A lot of peo-
ple are waiting for this Delco thing. It's still
a mess.”

Stations Must Run Proofs

The almost instantaneous start-ups of
some Kahn AM stereo stations after FCC
type acceptance was granted raised the
question of whether they had time to run
proof of perfornance measurements. The
FCC requires those to make sure transmit-
ters are identical to the equipment type ap-
proved.

For instance, KDKA/Pittsburgh ran its
proof the night before Kahn’s type accep-
tance was granted. Technically, says FCC
official John Reiser, proofs can’t be run in
advance. A station which doesn’t comply
with the rules “‘might get a slap on the hand
and they might be asked to submit their
proof,” said Reiser.

However, a spokeswoman at KDKA said
the station’s lawyers were confident they
had complied with all FCC regulations

Daytimers, Subcarriers And
Logs Get FCC Action

A long-awaited package of proposals to help AM daytimers was ex-
pected to win easy initial approval this week from the FCC, reliable
| sources at the Commission told R&R. The steps were virtually assured
of passage, as were agenda items aimed at throwing FM subcarriers
| open to new uses and possibly abolishing engineering logs.

Extended Daytimer Hours
Commission insiders said the daytimer
measures would be split into two sections:
actual suggestions for changes in the form

of a Notice of Proposed Rulemaking

| FOWLER IN FOR THE SKILLS — FCC Chairman Mark Fowler was in San Francisco recently tor ’
the Bay Area Broadcast Skills Bank Membership Luncheon. The Skills Bank provides broadcast
jobs primarily for women and minorities. Pictured (I-r) are KGO-AM & FM VP/GM Michael Luckoff |

{ (past Bank President), Fowler, and current President Steve Edwards, GM of KNEW & KSAN. J

(NPRM), and ideas that will be floated for
public comment, in the form of a Notice-of
Inquiry (NOI).

R&R has further learned the NPRM will
propose extending daytimer operating
hours both pre-sunrise and post-sunset
although to what extent isn’t known. Also
proposed will be a new way of calculating
interference (using diurnal curves) that
takes into account the gradual changes in
skywave signal strength as the sun rises
and sets. This, too, would let daytimers stay
on the air longer.

The FCC’s inquiry will seek comments on
the idea of giving daytimers a preference
when competing for new FM’s that have
been ailocated to their communities at their
initiative.

Regarding FM subcarriers, the Commis-
sion was expected to propose lifting a
restriction that limits their use to “broad-
cast-like”’ purposes.

Its proposal on operating and
maintenance logs will offer three alter-
natives for public comment: keeping them
unchanged, modifying them, or eliminating
them altogether.

R |
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HOME TAPING INFLUENCE

Record Rental Stores
Frighten RIAA

Record rental stores are on the Increase, and their proliferation is opening
home taping's doors even wider while both are alding and abetting the continued
slump in record sales, according to Stanley Gortikov, President of the RIAA. He
points to the recent International Tape/Disc Assoclation report (R&R 7-30)
which showed an increase in blank audio cassette sales plus a trend from
60-minute to 80-minute formats (ostensibly to record more music), reinforcing
the findings of the WCI home taping study released earlier this year

Gortikov also calls attention to a Japanese report which indicates that the
coexistence of a record store and a record rental facility in a marketplace results
in record sales being off by 30 %. In this particular survey 94 % of the people who
rent records do It so they can tape a copy of their own; 65% of those persons
then pass their homemade tapes to friends for secondary tapings.

Optical Discs Widen
Storage Capabilities

Is at a premium, take heart. New technotogy Is at your rescue. Soon-to-
be-marketed optical digital discs can record and instantly play back in-
formation much as magnetic tape and disc machines do for computers.
However, these discs have 10 to 100 times the storage density. in fact, with
its 100-billion-bit storage capacity, an optical digital disc can hold an entire en-
cyclopedia set. Encoded X-ray or regular photographs, TV pictures, voice
messages, and electronic mall are among the items these discs can hold.
Some 30 companies in the U.S. and Japan are in the process of develop-
Ing optical digital disc systems. Projected cost per 12-inch disc is $10, con-
siderably less than either magnetic disc, computer tape, or high-density
magnetic tape. Pictured above is Matsushita’s optical disc video recorder

' f your station or office is bulging at the seams because storage space

which can store 15,000 frames of TV pictures

Our thanks to Los Angeles’s

KNX-FM

for choosing the #1
music selection system.

5’4@@»

TwO DEAN DRIVE

R «0i0
cwu."“‘; TENAFLY, NEW JERSEY 07670
S exvices (201) $67-3263

C Z 4

7 7 2

A 4 A

C £ J

Baby-Boomers Mature
As ldeal Consumers

The baby-boom generation is grow-
ing up, entering the 35-44 year-old age
bracket and growing at a rate of 3.6 %
as compared to the 70's rate of just
over 1% annually. And, besides just
growing up, these “youngsters' will
exert strong influence as consumers
According to a leading economist, the
following industries will be affected
most by thelr consumer power

Health care: People over 35 spend
more on health care than younger peo-
ple. Drug manufacturers, medical-care
suppliers, and hospital-management
companies will reap benefits

Food: The middle-age group
spends more on food products,
especially high quality items, than their
younger counterparts

7 7 7 7 /7 J

|

CB8S Records has won a copyright
infringement judgment against record
importer iImportant Becords enjoin-
ing the firm from importing and selling
what are known as "'parallel imports."’
Parallel imports is the term used to
describe records of licensed foreign
manufacture that when brought in to a
country might undercut the sales
potential of the domestic release.
They have been a significant problem
in England, where European versions
identical to a British release have
been Imported at lower prices; and oc-
casionally arise in the U.S., especially
in the Northeast where Canadian
releases which come out cheaper
andlor faster have been brought in.

Interestingly, none of the three
records involved in the CBS/Important
case fit the general description of
parallel imports; they were foreign
greatest-hits compilations by Santana
and Journey and a three-track 12-inch
record by Blue Oyster Cuit, not
avallable in any similar configuration in
the U.S. (although CBS contends they
might appear later). This point has
caused some observers close to the

Albert/
Atlantic
Label Spawned

Atlantic Records will become
North American distributor for Al-
bert/Atlantic, the newly-created
international label founded by
Australian-based Albert Produc-
tions. The first release under the
distribution agreement is the
“Rock & Roll Women" album by
rock group Cheetah.

Crispin Dye, Albert Produc-
tions® International Manager will
oversee the label's North American
operations out of New York
together with Albert's North
American Professional Manager,
Bruce Solomon. The company's
New York office Is located at 1790
Broadway

Clothing: Contrary to popular
belief, 35-44 year-olds spend more on
clothing. Makers of women’s clothes
will benefit due to the growing in-
comes of women professionals

Housing: Fumiture makers and
household equipment makers will sell
their wares to the over 35 who
generally have established permanent
homes. If Interest rates fall, there
might ba a demand to buy houses
agaln

Automobiles and recreation: The
long range outlook for autos isn‘t good
since young peopie spend more of
their income on cars than those 35 +
Youth-oriented recreation firms may
also be adversely affected.

c 7 7 C JZ 7 ]

- CBS Wins “Parallel
| Import” Case

Import business to wonder If CBS is
trying to scare off all imports by
domestically-signed artists. Quantities
of the imported records In question
numbered in the high hundredsivery
low thousands range, R&R has learn-
ed, and are generally held to appeal to
avid fans who already own all domestic
releases by the artists. Important did
not contest the action and declined to
comment; CBS called the decision a
“‘groundbreaking development.*’

ANTITRUST CONFLICT?

R&R/Friday, August 8, 1982

RIC
Launches

Radiobase

Radio Information Center's
""Radiobase” utllizes a flexible com-
puter system to give clients quick ac-
cess to detalled and current informa-
tion about all U.S. radio stations. Ac-
cording to President Maurie Webster
the service will be a valuable asset In
sales planning, direct mall campaigns,
advertising analysis, and other pro-
jects. Flle data ranges from station
AM/FM designation, frequency/power,
and format (including secondary pro-
gramming) to location by city of
license, county, metro, and AD!. Users
can also call up information regarding
county size, population, and time zone
plus complete addresses for each sta:
tion together with names and correct
titles for managers and program direc-
tors. Future listings will feature
telephone numbers, sales managers,
chief engineers, station represen-
tatives, and group ownership

For users’ additional benefit, there's
an audience Information capability
Depending upon specific need, only
the toprated stations may be pulied
out to study, for example, or stations
may be selected based on
demographic audience profiles. Cur-
rent and multi-survey audience
analyses are available, and In conjunc
tion with RIC's "“Analyst" service, the
performance of Individual stations,
group-owned properties, or stations of
a certain format may be singled out
“Bullseye” is Radiobase's malling
system, which produces various types
of malling fabels. For more detalls call
(212) 371-4828

$95 Million WCI, MGM-
UA Sale Terminated

Negotiations between WCI and the MGM-UA Entertainment Company for

the $95 million sale of UA Music and the pre-1950 Warner Bros. film library to
WC! (R&R 7-2) have been halted. Though both parties cited an irabllity to agree
on essential terms, the potential threat of antitrust is thought to be the major
reason behind the termination Were WCI to have purchased UA Music, coupled
with Warner Bros. Music's recent acquisition of 20th Century-Fox Music
WCI would control at least 20% of the U.S. music publishing industry. The pro-
posed deal would also have given Warner Bros significant control over film music
copyrights which had the CBS Records Group considering the plausibility of an
antitrust suit against the sale

Keeping Tabs On Stress

THE EXECUTIVE
ANTI.STRESS
xIv

STRESSD 1§

Stress Is fast becoming a significant probiem in today's workforce. To
help keep stress at a healthy level 80 you can achieve peak job performance,
Edison, NJ-based Lumiscope has packaged an "Executive Anti-Stress Kit."
It's not quite two tickets to the Bahamas for a week. But what the kit does
give you Is ten biofeedback monitors, or *'Stressdots" that you appty to your
hand. Much like the mood rings of yesteryear, the dots' seven-color indicator
process records your stress levels throughout the workday. There's aigo a
separate camy card for the Stressdots, an instructional guide, and a cassette
tape educating stress-nclined empioyees in the art of effective relaxation
techniques, programmed against a peaceful ocean background.
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WBEN-FM add
WXKS-FM add
Z93 add
WLS-FM add
KRLA add
WPHD add
WTRY add
92FLY add
WPST add
Q106 add
WYCR add
WKRZ-FM add
KZFM add
KSET-FM add
WTIX add
WFMF add
WJDX add 27
WABB-FM add
G100 add 28
WZYP add
WHHY-FM add
WDOQ add
CK101 add
FM100 add
WDCG add
WRQK add
WCSC add
WSSX add
WANS-FM add
WNOK-FM add
WRVQ add

KZ93 add 24
Z104 add
WNAM add
WMEE add
KIDD add
KGGI add 30
KJRB add
FM103 add
KSKD add
WJBQ add
WIGY add
WOMP-FM add
WCIR add
WZYQ add
WAEV add
Z102 add 36
95SGF add
WXLK add
KKQV add
KSEL-FM add
Q101 add
KVOL add
KKLS add
WRKR add
WAZY-FM add
KWLO add
KRNA add
KKLV add
KCBN add
KDZA add
B104 on
94Q deb 29

WLOL-FM on
KFI on

KIQQ on
KEZR on
XTRA on
KYYX on
KZzZP 26-22
WHFM deb 37
WKEE deb 40
KINT deb 27
BJ10S 40-37
WOKI deb 38
WBCY deb 26
KCPX deb 39
KLUC deb 25
WFBG deb 32
Q104 24-20
KILE deb 31
KENI 37-33
KSLY deb 28
KROK

WBBQ
KX104

WSK2

WZZR

KMGK

KNBQ

KBBK

KRQ

WCGQ

WISE

“LET IT BE ME”

CHR

KFI add
KZZP add 29
WHFM add
KTSA add 23
KZFM add
WFOX add
KSLY add
WFBR deb 24
KINT deb 33
WTIX deb 36
Q104 deb 32
KIQQ

KEZR

WGH

KBBK

KCPX

WXLK
KENI

A/C

WLTA
WISN
WCCo
KEX
KNBR
KEY103
WSGN
WSLI
WHHY
WHIO
WFMK
KLTE
KKRD
K108
KSL

WEIM
wWCTC
WDEF
KSEL
WORG
wJBC
WDAY
wWsSGwW
WJON
WBOW
KFQD
KBOZ
KTWO
KRNO
KISN

COLUMBIA RECORDS
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¢is what's happening in radio today.
th ABC TalkRadio, the top-rated, nationally
acclaimed stars of talk radio are on your station. On
the phones with people in your market. Building your
. audience with their proven ability to turn hosting
phone calls into engaging entertainment. Personal.
1. Provocative. Helpful. Informative. Radio personalities
worthtalking toand about.
There's Owen Spann. His “take charge” style
L captivates listeners. Whether he’s interviewing a
l world leader or a local celebrity, his imaginative wit is
l a sure audience builder.

And Dr. Irene Kassorla, leading psychologist,
best-selling author, and one of the country's most
influential women. Her insight and expertise has
arned her the respect of colieagues and celebrities
world over.

# Michael Jackson, a talk radio giant. He knows
[ e y worth knowing and interviews them with

' ___ aprovocative and entertaining style.

“..;4. - Thenthere's Dr. Toni Grant—the original
radio psychologist. Brilliant. Eloquent. With a national
reputation as an expert in human behavior—and an
extensive following.

, And Ira Fistell-the “human encyclopedia.”

't His phenomenal store of knowledge on every possible

- . . YOUR TALK

subject from sports to philosophy and his conversa-
tional ease build nighttime audiences.

And finally Ray Briem, the "king of all-night
radio.” He brings the world to his listeners, keeps
them in touch. Provocative, controversial, and enter-
taining, Ray attracts one of the largest overnight
audiences in the history of radio.

They're all there—on your station—building
your :iludience with the most powerful talk format in
radio!

Here’s the state-of-the-art in talk radio—
twelve hours of satellite transmissions that sound like
they emanate from your station! You get up to 13 V-
minutes of local spots and many local station ID's per
hour! That means each and every minute sounds like
it's your programming! There are also windows in the
format for local and any network’s news. Everything is
tailored by ABC to make sure that our TalkRadio is
your talk radio.

To find out how to make our taik your talk,
call Bob Chaisson at (212) 887-5939 or Bob Chambers
at (212) 887-5351.

i
? THESE STATIONS HAVE ALREADY MADE OUR TALK THEIR TALK:
(! Baltimore WCBM Indianapolis WIFE Providence WEAN Spokane KSPO
Cleveland WERE Kansas City KCMO Rochester WSAY St. Paul KSTP
i Charlotte WAYS New York WABC Sacramento KGNR St. Petersburg WNSI
| Colorado Springs  KVOR Norfolk WNIS Saginaw WSCwW Tucson KNST
Grand Rapids WTWN Pittsburgh WTKN San Francisco KGO-FM Tuisa KEL!
Honolulu KGCU Portiand, Oregon KLIQ Santa Barbara KTMS West Paim Beach WJNO

e

See us at the NAB Programming Conference at the Hyatt Regency, Suite 2629. And at the NRBA, MGM Grand, Suite 1434A.




Page 10

A A A LA A S L A L L S L L A A l

Networks/Program Suppliers

London Wavelength
Jim Mormison (September 1-16)
Mutual

From Australia With Love/Dick Clark
(August 28-29)
Rolling Stones: Past and Prosent
{September 30-Oclober 3)
Narwood
Country Closeup:
Bobby Bare (August 23)
Gall Davies (September 8)
Roy Clark (Septomber 18)
Terrt Gibbs (September 20)
Loretta Lynn (September 27)
Music Makers:
George Sheanng (August 23)
Larry Elgart (August 30)
Margaret Whiting (September 8)
Los Brown (September 13)
Poggy Lee (September 20)
Uonel Hampton (September 27)
NBC
Source:
Loverboy Concert {August 27-29)
Iron Maiden (September 3-6)
Van Halen {September 10-12)
Blue Oyster Cuit/Aldo Nova (Starfleet Blair)
(Soptember 24)

RKO
Hot Ones (IS, Inc.):

Supertramp (August 23)
Solid Gold Saturday Night:
(Dick Bartley)

Platters (August 28)
Rolling Stone
Magazine Productions
Rock Star Guest DJ:

Jettwo Tull's lan Anderson (August 23)
Triumph's Mike Levine {August 30)

Hall & Oates w/Phil Collins (September 68)
Ted Nugent (September 13)

Cheap Trick's Rick Nielsen (September 20)

Continuous History Of Rock & Roli: '

Heavy Metal/Part Il (August 23)
Greatest Live Albums (August 30)
48-Hour Continuous History Weekend''
{September 3-8)
Rock Books {September 8)
Great Bass (September 13)

MUSIC FEATURES

United Stations

Dick Clark’s

Rock Roll And Remember:
Chwbby Chacker (August 27-29)
EMs Presioy (Septomber 4-6)
Monkees (September 17-19)

Watermark
Soundtrack Of The 60°s:

Tom Jonea/Vidal Sassoon/Rascals
{August 28-29)

Sam & Dave/William Shatner/Monkees
(September 4-5)

Westwood One
Budwelser Concert Hour:

Elton John Special {August 27-29)
in Concert:

Elton John Special {August 27-29)

Pat Benatar (September 3-6)
Live From Gllley's:

Con Hunley (August 27-29)

Johnny Paycheck {September 3-5)
Off The Record:

EMs Costello (August 27-29)

Heart (September 3-5)
Rock Years:

1969 (August 27-29)

1870 (September 3-5)

1971 (September 10-12)

1872 (September 17-19)

1873 (September 24-26)

Rock & Roll Never Forgets:
John Lennon (September 17-169)

Special Edition:
Ashtford & Simpson (August 27-29)
Donna Summer {September 3-5)
A Taste of Honey (September 10-12)

ABC
Entertalnment Net/
Sliver Eagle (DIR):
Ed Bruce/Bill Anderson (August 26)
Rock Net/King Bisculit (DIR):
A Flock Ot Seagulls (August 28)

| Rock Net/Supergroups (DIR):

Rolling Stones (August 28)

CBS
RadioRadilo:

On Stage Tonight: Air Supply (September 4)
Carole King {Oclober 2)
Commodores (November 8)

Clayton Webster

Country Calendar:

Kitty Wolls (August 30)

Don Gibson {August 31)

Conway Twitty (September 1)

Reba McEntire (September 2)

Tompall & Glasers (Septomber 3)

Ronnie McDowel! {September 4)

Joe Sun (September 5)
Rarities:

Jimi Hendrix (August 30)

George Harmison {August 31)

Robert Plant (September 1)

Survivor (September 2)

April Wine (Septomber 3)
Retro Rock:

Kinks {August 23)
DIR
Inside Track:
Squeeze's Gienn Tilbrook/Mick Jones/Elton
John (August 23)

Earth News

Survivor (August 23-28)

Men At Work (August 27-29)

Hall & Qates (August 30-September 2)

707 (September 3-5)

REO Speedwagon (September 8-9)

Soft Cell {(September 10-12)
Global Satellite
Rockline:

Supertramp {August 23)
Inner-View

Cheap Trick {August 23)

ABC Direction Network

‘To Your Good Health® explores contact lenses and
baliplayers’ battle with **high sky.
(August 12-13)

Clayton Webster

Sporting News Report:

Frank Kush of Baltimore Coitsa/Mil. Brewers
{August 30)

Earth News

Suzann Gage talks about herpes (August 23-25)

Rutger Hauer of "'Blade Runner"” {August 26-29)

Michael McKean of 'Young Doctors In Love'’
{August 30-September 1)

Comedy with Ron Stevens and Joy Grdnic
(September 2-5)

Lew Irwin Reports

Actor Michael Beck/""Summer Lovers’ {August 14)

Michael Beck/"Summer Lovers" director Randall
Kieiser {August 15)

Narwood

Outlook:

Satchel Paige discussed (August 12)

TV anchorman Max Robinson {August 14)

Summer School Rap {August 15)

Progressive Radio Network

Laugh Machine:

Bill Cosby/David Frye/Steve Martin/Lily Tomiin
(Week of August 9)

News 8Blimp:

Firearms/Facelitts/Discrimination in Films
(Week of August 9)

Watermark

RE&R/Friday, August 6, 1982

tional Black Network (NBN).

remalning network ‘‘a bit stronger.”*

learn our lesson,’

American Black Information
Network Folds Operation

After only seven months on the air, the American Black Information
Network (ABIN) fed its final newscast to 45 affiliate stations last Friday night
(7-30). “'The economy beat us down,” explained Vince Sanders, VP/News &
Operations for Unity Broadcasting, owner of ABIN and the surviving Na-

Five newscasters were dismissed in the shutdown, and Sanders said he
expects as many as half of ABIN's stations to affiliate with NBN, making the

“We didn't take a heavy loss,” said Sanders. **We balled out before that
becomes a reality.” He hinted ABIN may be revived in the future, but cau-
tioned, *‘Certainly we're not going to jump out again with it if we don't foresee
the possibility of It surviving. To be stung twice would mean that we didn’t

Sanders continued, ‘‘Unfortunately, advertisers look at the black market
as sort of a monolithic thing that has very few varlations.”” With strong com-
petition from major black magazines such as Essence, Black Enterprise,
and Ebony, Sanders said, 'a dollar can only be split so many ways. And if that
dollar isn’t big enough you're not going to get your worthwhile share."

NEWS & INFORMATION FEATURES

PEOPLE

®Jerome
Navies appointed
Executive Pro-
ducer, CBS Ra-
dio Stations
News Service. He
will coordinate the
exchange of hard
news between
the seven CBS Jerome Navies
owned stations and oversee ‘‘Byline
Magazine.” Navies joined the net in
1972 as writer/editor at KNX/Los An-
geles.

Westwood One

Brad Messer’s Daybook:
Shooting Stars (August 11)

Bendix’'s 4-Wheel Brakes {August 12)
Annie Oakley/Greyhound (August 13)
Spaces & Places:

Romance Novels (Week of August 16)

®Nancy Jaycox to Associated
Press Broadcast Executive for fllinois
and Indiana. She had been National AP
TV Wire superviging editor,

@ Catherine Mongarella tapped
as account executive for CBS Radio
Network working out of the New York
office.

®Kevin Cox
named VP/Sales,
Radio Networks,
NBC; he's re-
sponsible for the
sales operations
of the NBC Radio
Network, the
Source and
Talknet. Cox had Kevin Cox
served as VP/Marketing Services at the
NBC Radio Networks since May 1981

®Lex Reis named News Editor at
Mutual Broadcasting. Prior to this
he was a news reporter at
KTAR/Phoenix.

SHEENA SHINES ON RADIORA-
DIO — August 7 marks Sheena
Easton’s appearance on
RadioRadio’s ''On Stage Tonight.”’
The 90-minute broadcast compris-
ed her performance at San Diego's
Fox Theatre. It also marks her net-

{

‘““ANNIE’’ 'S CAROL IN
SPOTLIGHT — Following the
release of the movie version of
"Annie,’’ ABC Entertalnment Net-
work's ‘'Spotlight’’ Interviewed the
fiim's princlpals. Carol Burnett,
alias the tyrannical Miss Hannigan,
told ABC News Correspondent Bill

4

RITCHIES ENRICH OUTLOOK — On behalf of their RCA debut LP “'I'll Do
| My Best,’’ the Ritchie Family were doing just that on a recent cross-country

promotional tour. While in New York (I-r) Jacqui, Vera, and Dodie guested on
1 Narwood'’s syndicated series '‘Outlook’’ with David Lampel.

work radio concert debut. Smiling
in the middle of a backstage
breather are (I-r) Leslle Corn, Direc-
tor of Programming, and Sheena.

TV Tonite:

Laverne & Shirley/ABC (August 10)
Astronauts/CBS (August 11)

Hill Street Blues/NBC (August 12)
Electric Grandmother/NBC (August 13)

Diehl she enjoyed being '‘such an
outrageous woman . . . to look hor-
rible and get all that out of your
system."’

WE NOSE OUT THE NOOZ.

WIRELESS

FLASH

FIND OUT MORE!

Try a two-week sample at rio obligation.

Call collect, Patrick Glynn: (714) 293-1818.
In Australia, call Greg Smith, 3XY Radio, Melbourne, (03) 329.5777




BREAK IT TO ME GENTLY

THE NEW SINGLE FROM THE GOLDALBUM (=
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Jackson Browne Jimmy Buffett
Don Felder The Go-Go's
Louise Goffin Sammy Hagar

Don Henley | § Gerard McMahon
Graham Nash ’ Stevie Nicks
Oingo Boingo Palmer/Jost

Poco , 4 =13 Quarterflash
Ravyns PO Timothy B. Schmit

Billy Squier Donna Summer

Joe Walsh

Contains the CHR BREAKER

and the just-released single

These 19 Brand New Songs* are available only an
this Deluxe Double Album.
Album Executive Producer: Irving Azoff
Album compiled by Irving Azoff, Howard Kaufman and Bob Destocki
*Excluding “So Much In Love” by Timothy B. Schmit.

A REFUGEE FilmsProduction An AMY HECKERLING Film “FAST TIMES AT RIDGEMONT HIGH
SEAN PENN  JENNIFER JASON LEIGH JUDGE REINHOLD PHOEBE CATES BRIAN BACKER
ROBERT ROMANUS and RAY WALSTON  Screenplay by CAMERON CROWE  Based on the book by CAMERON CROW
Executive Producer C. O. ERICKSON  Produced by ART LINSON and IRVING AZOFF Directed by AMY HECKERLING A UNIVERSAL Picture

©
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Kenny Rogers makes two national talk show appearances,
appearing on the “Tonight Show" August 6 and “Phil
Donahue” August 11 . . . Peter Noone joins Marilyn McCoo
for hosting duties on “Solid Gold" the week of August 6, with
guests Randy Crawford, Billy Davis Jr., Lisa Hartman, Kid
Creole & the Coconuts, Patrice Rushen, and Leo Sayer . . .
MTV shows the film *“Jimi Plays Berkeley” starring Jimi Hen-
drix in a 1970 concert. August 7 and 8 comprise "Billy
Squier Weekend"” on MTV, with an hour concert the first night
and an interview in the "Profiles In Rock" series the next night
... A Flock Of Seagulls roost on "American Bandstand”
August 7 . . . Jose Fellciano guests on “Mike Douglas: Peo-
ple Now” over the Cable News Network.

Pro:Motions

Contact Afterlife Via Satellite

As you read this satellites are orbiting what some term the final frontier and
bringing us a wider spectrum of television programming. But if the National
Spiritualist Association of Churches has its way, satellites will help us explore
another frontier — the afterlite. *'Satellite Seances,” produced by Bob Kiger,
hopes to contact man’s immortal spirit through seances, healings, mediums, and
other similar psychic phenomena. After transponder clearance is secured, cable
junkies will be party to occult fare from all over the world wherever a healing or
seance is being staged, a sort of *‘Real Dead People.’ However, the organization
and Kiger, who wants to be the “Roone Ariedge of spiritualists,” are serious.
Following initial fundraising efforts, *'Satellite Seances’ will pay for itself through
direct-response commercials. Viewers answering the pitches will in turn be eligi-
ble to be on-air guests and make contact with a dearly departed.

_P_fesley Pops Up
As Paper Doll

Now appearing for a limited time —
only — Elvis Presley’'s coat!
Remember that spoof on ‘‘Satur-
day Night Live?" Well, it seems the
joke’s on us because Elvis's coat
slacks, shirts, and yes, those blue
suede shoes will be sharing the
limelight in “'Elvis: The Paper Doll
Book™ by Al Kilgore and Jim Fit-
zgerald. This book recreates the
man who was King through his
clothes, a 25-year span in full col-
or. Fans can drool over the apparel
that graced those famous swivel
hips: movie outtits covering
Jailhouse Rock’ to ‘‘Blue
Hawall,” G.|. uniforms, wedding
suits, and, certainly not least
those Vegas sequined sparklers.
If the authors seem tfamiliar to you,
they're the ones who brought you
‘First Family Paper Doll and Cut-
Out Book,” depicting Ronald and
Nancy Reagan in all their undress-
ed presidential splendor. Kilgore
and Fitzgerald prove once again
that clothes do indeed make the
man — or woman.

1 Coincidentally the publishing
date Is August 16, the fifth anniver-
sary of Elvis's death. At $5.95 it
might make a fun promotional
giveaway Item. Contact Lioyd
Jassin at (212) 674-5151
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AMERICA'S NUMBER ONE
PRODUCER/DISTRIBUTOR OF NATIONALLY SPONSORED
RADIO PROGRAMS, CONCERTS & SPECIALS SALUTES . ..

LOS ANG ELES

Nodar Bows Promo Firm

Greta Nodar is now of- ™% m

fering her record promotion
and marketing expertise to
help record companies
capitalize on the Hispanic
market. Nodar is the former
assistant to the Sr. VP/Mar-
keting at Warner Bros.
Records. Her firm is
located at 4421 Richard
Circie, Los Angeles,
223-2810.

Trageser To WBCS GSM

Richard Trageser has been appointed
General Sales Manager for WBCS-AM &
FM/Milwaukee. He moves over from a
similar position at WGHQ & WBPM/Kings-
ton, NY.

Durham To WZXR GSM

John Durham has been appointed
General Sales Manager at WZXR/Memphis.
Prior to this he was an account supervisor
with the Joe Haines Advertising agency.

Greta Nodar

90032; (213)

Yesco Names Rabow PD

Yesco/Foreground Music named
Stephen Rabow as Program Director.
Rabow'’s radio experience includes a stint at
KZAM/Seattle. Yesco also announces a
new local music service aimed at retail and
office environments.

Thon Joins WLVQ

Thomas Thon has joined WLVQ/Colum-
bus, OH as Local Sales Manager. He had
been an account executive at sister station
WTVN.

©® TOM KROH NAMED GM AT WMPS
& WHRK/MEMPHIS

©® SILVER CLOUDS RECORDS
LAUNCHED BY LEBER-KREBS AND
CBS

©® NUMBER ONE FIVE YEARS AGO: "I
Just want To Be Your
Everything” — Andy Gibb (RSO)
(2nd week)

® NUMBER ONE COUNTRY: "Way
Down’/"Pledging My Love" —
Elvis Presley (RCA)

® NUMBER ONE LP: “Crosby, Stills &
Nash" — Crosby, Stills & Nash
(Atlantic) (5th week)

NEW YORK

Rogers & Cowan
Names Ameen VP

Michael Ameen has
been promoted to VP handl-
ing music accounts at
Rogers & Cowan. He first
joined the PR company in
1979, gaining experience
as assistant to the chairman
and as a publicist in the film
division.

Michael Ameen

Donnelly Media Debuts

Donnelly Media is a media placement
service focusing on broadcast advertising
and sales consulting. Company founder is
T.J. Donnelly, former General Manager of
KPLX/Dallas and WHBQ/Memphis. The
firm is located at 1201 N. Watson Rd._ Suite
220, Arlington, TX 76011; (817) 640-0392

Abrams Joins Katz

John Abrams, most recently Mana-
ger/Creative Services with the RKO Radio
Network, has been tapped as Associate
Director of Corporate Relations at Katz
Communications. His background also in-
cludes a stint in advertising/promotion at
Mutual Broadcasting.

KKLT Appoints Three

&l

Dana Welch, Barbara Stevens, Jerry DelCore

KKLT/Phoenix has tapped three new
Local Sales Managers as part of its restruc-
turing efforts. They are Dana Welch, Bar-
bara Stevens, and Jerry DelCore. All three
were promoted in-house from the sales
department.

Jem, Adelphi Sign Pact

Jem Records and Adelphi Records
have signed an exclusive worldwide market-
ing/distribution contract. Under the new
agreement, Jem will market/distribute the
Adelphi Records label. Andy Miele, Jem's
Director/Marketing, will oversee the market-
ing/distribution operation while Adelphi Pro-
motion Manager, Hap Passman, will handle
promotion/publicity activities. The first
Adelphi/Jem release will be an album by the
Nighthawks

THANKS FOR LISTENING

o3
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JHAN HIBER

Beautiful Music Blues

Once upon a time there was a radio format that seemed blessed
by the gods. The music was easy and relaxing, the adult audience en-
joyed the soothing sounds, the programming was tailormade for the
ratings methodology, and station management were often seen with
large smiles on their faces and large profits in their bottom lines. The
format was called Beautiful Music.

Lately, however, all has not been well
in the kingdom of Beautiful Music. The
ratings methodology has suddenly turn-
ed around, the numbers are slipping in
many cases, and the audience is getting
older and older in most markets. All is
not beautiful with the format this
spring, and the crowd you see on the
horizon is hundreds of Beautiful Music
GM’s looking for a new guru to lead
them back to ratings and revenue suc-
cesses.

In my second look at the spring Ar-
bitron results I'll delve into this impor-
tant format. [low troubled are Beauti-
ful Music stations? What are the causes
of the hassles faced today by those sta-
tion operators? Where do they go from
here

Ratings Downturn

In previous years, say before 1977, to
be the manager of a Beautiful Music
station was to be in charge of a station
that was almost pertectly geared to suc-
ess in the Arbitron numbers. The best
diarykeepers are those with good educa-
tion, non-ethnic, and 35+ family peo-
ple. All of these criteria were largely
met by the audience profile of the
typical Beautiful Music station.

As Bob Dylan once put it, however,
“The times they are a-changin’.” The
first hint of problems for BM properties
came in 1977, when Arbitron introduc-
ed the Expanded Sample Frame con-
cept to the industry. ESF, which began
the approach whereby those with unlist-
ed phones became available for surveys,
was intended to improve response
among young men and ethnics, among
others, and in many cases it did exactly
that

Naturally, when the shares of AOR’s
and Black/Urban stations began to rise,
that led to share drops for other for-

mats. In numerous cases one of those
formats was Beautiful Music. 1
remember that in Philadelphia,
WWSH, a Schulke station, dropped
when ESF first hit that city. Bill Mc-
Clenaghan, then with Schulke but now
with ABC, made a beeline for Beltsville
to see what had gone wrong. There was
nothing especially wrong, per se; just
the first use of ESF. Things smoothed
out thereafter, but many BM stations
never recovered from the impact of
ESF.

The next ratings methodology blow
to the health of BM stations was the
Census updates of 1980, which first af-
fected Arbitron in the fall 1981 sweep.
With this population catch-up, the
government, and those who supply
population estimates to Arbitron, sud-
denly had a more accurate handle on
the size of the ethnic population. More
ethnic populace means more diaries go-
ing to those folks, fewer going to those
likely to sample or be a partisan of a
Beautitul Music station. Unless a BM
station has made an effort, like the one
made in Los Angeles by KBIG, to woo
Hispanic or black cumers, share slip-
page could result — and did in many
markets.

DST Damage

The most recent change in Arbitron’s
survey methods may have been the most
significant from a BM point of view.
With blacks able to keep their own
diaries for the first time in over a de-
cade (in markets where there is a
notable black population), their listen-
ing levels are now being recorded as
higher than ever (see my column last
week). With ethnic and Urban stations
jumping through the roof, some formats
had to lose shares, and again BM was
vulnerable.

Q&A

|

I Peter Scheurmier of KH]J/Los Angeles called in to ask, ““With stations on
the AM band starting to go stereo, what will Arbitron do if a diarykeeper puts

‘ down an AM frequency (such as 93) along with the word ‘stereo.’ Since there

| might be an FM 93 in a market, who would get credit?”

It will depend on which box the diarykeeper checks on the listening page.

| If the AM box was checked, the AM stations would get its credit. If the FM box

was written in, the FM station that was near 93 would earn the numbers. If

neither box was checked by the respondent the entry would be ascribed. The

station which had been most popular in the relevant county in the previous
vear might have an cdge and get this credit, but there are no guarantees.

the company’s office in Gotham.

DST began either this past winter or
spring sweep, depending on the market.
Let’s look at some figures that drama-
tize the sorrows some BM stations are
going through.

I chose seven markets at random
from my bookcase full of Arbitron
reports. | was curious to see if Beautiful
Music stations were slipping as badly as
it seemed at first glance and if the slip-
page had occurred compared to the
relatively stable estimates of last spring
or the Census/DST affected numbers in
the winter or fall books.

The results, based on total week
shares, 124, show an undeniable trend.
In 86% of the markets chosen, BM
shares slipped spring-to-spring, and
86% saw their shares drop from the fall/
winter to this spring. Here are the
details . . .

Week In Review

Greater Media Names Cool

Greater Media has appointed » corporate rescarch director. After a lengthy scarch the com.
puny has hired Colleen Cool, who will have the title Manager of Rescarch. Ms. Cool has been an
instructor in communications and rescarch at several top Fastern universities.
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Birch Speeds Up Timetable
According to Tom Birch, his firm has now decided to “speed up our timetable for opening »
New York office.” Birch told R&R, “As soon as we find the right person for Fastem Division
Manager well open that office. We need to be active in New York every duy.” Birch foresees a two-
person office to start, and his firm is interviewing rescarch and ratings figures to see who will man

stations may want to take on. Recently
a hush-hush gathering of several key
Beautiful Music leaders was held in
New York to try and come up with ap
proaches on how best to meet this
challenge. Research on the qualitative
aspects mentioned above would seem
desirable, but would the advertisers
believe it?

Finally, there is the siphoning of lis-
teners by other formats. When Big Band
stations debut, for instance, Beautiful
Music stations tend to see reduced
shares, at least for a book or two. Pitts-
burgh is a good example of this. The
overall BM shares there dropped almost
25% when a Big Band entry (WJAS)
came on the scene. However, WJAS has
since receded and the Beautiful Music
stations are virtually where they were
in the spring '81 sweep.

As you can determine from the chart
figures, in an average market the total
Beautiful shares declined approximate-
ly 15% between spring "81 and spring
'82. In many cases there was even a
more notable drop from the previous
book (either tall '81 or winter '82) to the
most recent spring survey results.

Multi-Faceted Challenge

What causes these declines? Part of
the explanation is that BM is being buf-
fetted by many forces that seem to be
coalescing into a threat to the success of
the many BM properties.

First, as noted, is the “‘new reality” of
the ratings wars. With troubles on the
Arbitron front, and with Birch no
savior for this format, Beautiful Music
stations may have to turn to other sales
tools to make ends meet.

Next, the sales challenge is getting
more difficult since many of the
listeners to this format are now outside
the prized 25-54 demos. Attempts to
play more “contemporary” music to
woo younger demos (30-45 year olds for
example) have yet to show consistent re-
sults, although Bonneville and TM are
now trying this approach in their syn-
dication. Time will tell.

Trying to get qualitative information
on the buying and product loyalty
habits of the 45+ listener is a task BM

Beautiful Music Share Trend Chart

Spring '81 Fall '81/Winter '82 Spring '82
Market BM shares total 8M shares total BM shares total
AEOR 10Bpdngighangs
Chicago 10% 10.2% 8.8% (—12%)
Indianapolis 15.4% 14% 14.4% (— 6%)
Milwaukee 13.2% 11.4% 7.7% (—42%)
Portland, OR 13.7% 12.8% 9.9% (—10%)
Rochester, NY 17.8% 16.9% 13.7% (—23%)

Sacramento 11.4% 12.5% 11.4% (level)
Seattle 10.9% 12.5% 9.9% (— 9%)

There is another format that is a
problem for BM stations, namely FM
Adult/Contemporary, or soft rock. In
numerous tocus group projects nation
wide I've seen the reference to “easy
listening™ pertaining more often to one
of these rockers rather than to a strings-
dominated Beautitul Music sound. It is
my thesis that the post.’SS listeners have
redefined “easy listening” and are using
their rock heritage as the reference
point. If so, no wonder a large amount
of the 30-45 year-old adults now spend
more time with the soft rock FM's rath-
er than the Beautiful Music outlets in a
market.

Two Solutions

The pat answers of the past won't
work for Beautiful Music any more, if
these spring results are an indication. As
I see it there are two options for a station
with this format. First, be the only one
in your market. In Atlanta, WPCH is
now doing well since WSB-FM changed
tformat. Maybe this is a trend that will
spread.

Second, since it is apparent that syn-
dicators don’t have all the answers
maybe you had better start getting some
yourself. Market research, combined
with ratings research done on your
behalf, may give you vital clues to help
keep your station beautiful

4
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KANSAS
Phil Ehart
<%

JEFFERSON
STARSHIP

Pete Sears

COMMODORES
William King

ATLANTA
RHYTHM SECTION

LOVERBOY
Mike Reno

AMBROSIA
David Pack

LE ROUX
Leon Medica
Tony Haselden

l

ATLANTA « AUGUST 22-24

BUTCH WALTS UROLOGIC CANCER RESEARCH FOUNDATION

ADIDAS - LAFOURCADE RACQUETS/ TENNIS FLUID TENNIS COURT SURFACES

QUEEN
Roger Taylor
-

3

SUPERTRAMP
Rick Davies

AMERICA
Jerry Beckley

ALAN PARSONS
PROJECT
Andrew Powell

SURVIVOR
Jim Peterik

STEPHEN BISHOP

DAVE ROLAND
& SUGAR
Dave Roland

9 8 2

Benefiting: |
THE AMERICAN CANCER SOCIETY

Sponsored by:

96 ROCK WKLS FM/AM . PANASONIC - POWER PLACE HOTEL

25 Pros-25 Recording Stars wCT

al* The Pros planning to attend are:
Exhibition play 8:00 PM. Sunday & Monday o~ @ Vitas Gerulaitis Drew Gitlin
Tournament play 3:00 PM. Monday & Tuesday oY Mel Purcell Tom Cain
Peachtree John Alexander Butch Walts
Awards Presentation/Concert: 6200 Peachtree Corners West, Norcross, GA me Winitsky Tony Graham
Tuesda Aﬁ e 9-00PM'al s Vincent Van Patten Ron Holmberg
h Aug v Martin Davis Carey leceds
Tl For information about this event call EE'”PRF““”‘ ?c‘] Mncr‘:i"'
AGOURA BALLROOM 0 Palin racy
665 Peachtree Slrem (404) 449-6060 Trey Waltke Rick Fagel
A}Iama, Georgia 30308 Chris Dunk James Broder
Tickets: $35.00 Mat Mitchel ...and more to come.

JOIN these entertainers and pros compete! And don’t miss
the star studded concert jam at the awards presentation.

B E———




520 vignettes —comedy for today —and
produced exclusively for RADIO!

THE COMEDY
SUPERMARKET

RADIO
HOTLINE

260 of the wildest, craziest and funniest
telephone calls ever made to your DJ's!

COMEDY

COMMERCIAL

CLASSICS

130 hilarious and provocative commercial
spoofs in the traditicn of “"SCTV* and vintage
"Saturday Night Live”

ROCK
COMEDY

130 lifestyle comedy vignettes that poke fun at
the total entertainment scene ... soap operas, TV
game shows, rock concerts, pop star interviews.

60 Markets strong and building, including
KIIS, Los Angeles—RICK DEES

WRBQ, Tampa—-SCOTT SHANNON

R&R/Friday, August 6, 1882

ARBITRON RADIO

The data contained on this page is copynghted by the

respective retings services. Non-subacribers to the

respeoctive ratings services may not
information in any form

repnnt or use this

PUP(0V0): ©39%0
8hare Trends Persons 12
Spring *81 Fall ‘81
1 KIKI-AM 12,2 KSSK-AM  12.0
2 KDUK-FM  11.5 KIUK-FM 11,2
3 KKUA-AM  10.7 KIKI=-AM 9.1
4 KSSK-AM  10.0 KKUA-AM 8.6
5 KMVH=-AM 6.1 KULA-FM b.b
6 KPUI =AM 4.9 KCCN-AM 6.3
7 KDEU-AM 4.4 KUEV-AM 5.4
8 KUMU-FM 4.2 KUMU-FM 557
9 KULA-FMm 4.1 KHVH-AM 4.8
10 KGU -AM 4.V KPUI-AM 4.4

Adults 18-34
Mon-8un 6AM-Mid

Honolulu —2mers 811

Mon-8un 8AM-Mid
Spring ‘82

KSSK-AM  1V.1 @0
KIK|-AM 9. 2.0
KCCN-=-AM 6.6 o
KUMQ-FMm 8. 14
KUMU=-FM 8.y @
KKUA - AM 7.7 m
KDUK=FMm 7. LM
KULA-Fm 6.3 M
KMA |~ Fm 4.8 WO
KHVH= AM 4.400

Adults 26-64

Mon Sun 8AM- -M1d

Adults 18-34
Mon-Sun BAM-M!d
RANK STATION

Mon-Sun 8AM Mid
RANK STATIUN

RANK STATION RANK STATION
=S =E=ERE=== ==== oSms=s==
1 KIKI-AM 1 KSSK-AM
2 KUMQ-FM™ - 4 KUMU -FM
3 KWUK-FM™M 3 KCCN-AM
- - i
Orlando-Daytona urrorsix 83 |
Beach
POP(00): 6131
Share Trends Persons 12 - Mon-8un 8AM -Mid |
8pring '81 Fall *81 Spring ‘82 [
1 WHOU=AM  11.9 wWUIZ=-FM  12.4 WOBU-FM  11.1 pm
2 WUIZ=-Fm 11.0 WDBO-FM  1u.9 WUIZ-FM 1V.8@,
3 wHUU-FM 9.6 wh |W-FMm 9.3 wWB)W-FM 9.9m
4 W IW-FM 9.4 WHOU-FM 6.8 WHUU-FM 6.9
5 WUBU-FM 6.1 WOBU-AM 6.3 WHUU =AM 6.1 @
b6 WUBU =AM 7.4 WHOO =AM 7.7 WHLY-FM 7.6®
7 WKIS<-AM 6.8 WHLY-FM 7.1 WKIS<-AM 6.3 oV
8 WHLY-FM b.8 W|YO-FM 6.6 WUKL-AM 5.5®
9 WEYO-FMm 6.4 WKIS=-AM 5.3 WUBU=-AM 5.3 40
10 WUKRL =AM 4.8 WOKL=-AM 3.3 WiYU-Fm 4.3 40

Adults 2564

RANK STATION

1 WKRZ-FM
2 WEIX-FM

For DEMO and details, including CASH-FREE
OPPORTUNITIES. call O'Connor

TOLL-FREE 800-423-2694

in California, Canada and outside the

Continental US (213) 769-3500

CCONNOR

O'CONNOR CREATIVE SERVICES
BOX 8888 » UNIVERSAL CITY, CA 91608

3 WILK-AM

1 WDIZ-FM 1 WHOU-FM
WHL Y-FM 2 WHOO-AM
3 wBiw-FM™ 3 WHLY-FM
p
Wilkes-Barre- L R By 41 ]
Scranton
PUP(QU): 5524
S'na.r‘e Trends Persons 12+ Mon-Sun 6AM-Mid
Spring *81 Fall *81 Spring '82
1 WKRZ-FM  10.5 WNAK-AM 10.3 WKKZ-FM 11.3m®
2 WAKM =AM 9.8 WKRI-FM Y. 3 WAKM-AM 1V. 810
3 WNAK-AM 8.1 WAKM=AM Y. U WNAK-AM 8.740
4 WELX-FM 7.3 WELX-FM B.86 WEIX-FM 71w
5 WILK-AM 6.2 WCHI-FM 7.3 WILK-AM 5.6m
6 wiB I -Fir 5.6 wEjL-Am 4.4 WGHI-FM 4.8Mm)
7 WYLL-FM 4.2 WAKU-AM 4.1 WEJL-AM 4. 2C)
8 WEJL-AM 3.8 WYLZZ-FM 3.6 WHAX-AM 3.6
9 WICK-AM 3.4 WILK-AM 3.3 WYIL-Fm 3.5 0
10 wvCU-FM 3.2 WGBI-Am 3.2 WICK =AM 3.4 @0
Adults 18-34 Adults 2564
Mon-Sun 8AM Mid Mon-Sun 6AM-Mid

RANK STATION

2  WARM-=-AM
3 wWGBI-FM™m

| Akron e 87
| R—
| PUP(OU): 5431
Share Trends Pefsons 12~ Mon-Sun 6AM Mi1d
{ Spring 81 Fall '81 Spring 82
1 WMMS=FM  12.7 wMMS-FM  12.5 wMuS=FM  11.9
2 WAKK=AM  10.7 WAKK-AM 10.7 WAKR-AM 11,5 K0
3 WUCL-FMm 8.1 WHLK=-AM 7.1 WKUU-Fm 8.5m
4 WHLK=-AM 6.9 WAEZ-FMm 6.2 wSLK-AM 6.9©
> WAEL-FM 5.8 wUCL-Fm 6.0 WUCL-FMm S.o®
6 WILP-Fm 5.2 WWWM~FMm 5.6 WhWM-FMm a.8W
7 WGAK-AM 4.2 WUGAR-AM 4.9 WAEL-Fm LY )
| 8 wwwm-Fm 4.1 WILP-FMm 4.6 WUBN-FM 4.6 @M
|9 WOUK-Fm 3.6 WUUN-FM 4.0 WCAK-AM 4.4 000
‘ 1V wCUE -AM 3.5 WUOUK-Fm 3.5 WUUK-FM 3.7 @MW
Adults 18-34 Adults 2564 |
Mon-Sun 6AM M1d Mon-Sun BAM Mid
RANK STATION RANK STATIUN

2 WKDD-FM
3 WWAWM -FM

Corhmupica.ti'oh
Graphics inc

WINDOW DECALS - BUMPERSTICKERS

CALL US!

e \
Jacksonville 88
PUP(O0): b228 [
Share Trends Porsons 12 Mon Sun 8AM Mld‘
Spring '81 Fall ‘81 Spring '82 |
? WIVY-FM 14,3 WQIK-FM  13.3 WQIK-FM 11.7) |
2 WAIZ=FM 12.6 WIVY=-FM 12.5 WAIV-FM 11.200
3 WQIK-FM  12.2 WFYV-FM 10.> WKTZ-tM 1U.3@am
4 WFYV-FM  11.7 wAIV-FM 10.2 WIVY-FM v.4m
S WAPE-AM 7.3 WKIZ-Fm 9.4 wFYV-FM 8.8W
6 W)AX-FMm 4.6 WIAX-tMm 5.5 MGL-AM 5.7m
7 wPLQ-AM 4.5 WPUQ-AM 4.8 WiAK-FM S.3an
8 WVD) ~AM 4.U WAPE-AM 4.7 WPUQ-AM 4.2
9 WKTLZ-AM 2.8 WVU) ~AM 3.8 WCKR| -Fm 4.1
10 wCK) -FMm 2.4 WOGL -AM 3.5 WAPE-AM 3.9©
Adults 18-34 Adults 26-64
Mon-Sun BAM Mid Mon-8un 6AM Mid
RANK STATION RANK STATION
Z=== ======= === =S==S=SS
1 WAIV-FM 1 WAIV-FM
2 WFYV-FM 2 WQIK-FM
3 wWIVY-FM 3 WKTZ-FM |
(Tulsa METRO RANK 84‘
PUP(VV): 5823 {
Share Trends Persons 12 Mon-8un 6AM Mid |
Spring '81 Fall ‘81 Spring '82 ?
1 KVUU=AM  17.2 KVUU=-AM  15.4 KVUU-AM 14.4 ()
2 KKMG-AM  16.0 KKMG-AM  14.U KRAV-FM 12.6m
3 KKAV-FM 11.8 KWEN-FM 13.3 KKMU-AM 1Z.3 u0 |
4 KBEZ-FM  10.6 KKAV-FM 12.4 KWEN-FM 12.30@ |
5 KMUU-F™ 8.6 KUBELZ-FMm 9.1 KMWI-FM  11.7 W
b KWEN-FM 7.0 KMW=-FMm 8.3 KBELZ-Fm 9.1 o
7 KTFX-FM 4.6 KKAV-AM 5.6 KuoB|<-AM 5.0 o& |
8 KMYU-Fm 3.5 KTFX-Fm 4.8 KIFX-Fm 4.6 |
9 KCFU-FM 3.5 KCFU-Fm 3.2 KCFU-FM 3.5y
1V KEL I -AM 2.9 KELI =AM 2.1 KELI-AM 2.5 wo |
Adults 18-34 Adults 26-64
Mon-Sun 8AM Mid ‘Mon-Sun 8AM Mid |
RANK STATIUN RANK STATION |
1 KRAV-FM 1 KVOU-AM
2 KMOU-FM 2 KWEN-FM
3 KWEN-FM 3 KRAV-FM
Allentown- —_86
\ Bethlehem-Easton
PUP(00): 540606
Share Trends Persons 12 Mon-Sun 8AM M1d
Spring ‘81 Fall *81 Spring ‘82
1 WLEV-FM  13.2 WLEV-FM 12.1 WLEV-FM 11.6u0
2 WILO-FM  10.1 wlIO0-tm 9.5 WllU-FM 10.1W
3 WKKW-FM 9.9 WQUU-FM 9.0 WXKW=FM 10.00 |
4 WQUQ-Fm 8.8 WFMZ-FM 8.9 wWQUU-FMm 9.2 @an
5 WAESB-AM 8.6 WXKW-FMm 8.5 WAEU-AM 8.3U0 |
6 WFMZ-Fm 7.6 WAEB-AM 7.1 WFML -Fm 7.4 08
7 WEST-Am 3.6 WSAN-AM 3.8 WEST ~AM 5.7 m8
B WSAN-AM 3.4 KYW -Am 3.5 WSAN-AM 5.3©
9 KYW -Am 3.1 wEST-Am 3.1 WKAP-AM s.7m0 |
1V WKAP-AM 3.0 WuR ~AM 3.V WEEX-AM 3.1k0 |
|
Adults 18-34 Adults 25-64 |
Mon-Sun 6AM-Mid Mon-Sun BAM M1d
RANK STATIUN RANK STATION
1. WLEV-FM 1 WLEV-FM |
2 WIIO-FM 2 WXKW-FM
3 WAEB-AM 3 WAEB-AM

[Richmond e _§81

POP(UV): 54Uy
Share Trends Persons 12 Mon-Sun 6AM Mid
Spring '81 Fall *81 Spring 82
1 WRVA-AM  20.8 WKVA-AM  1b.6 WKVA-AM 18.44q
2 WRVQ<-FM  13.0 WRVU-FM  13.5 WKVQ-FM 13.4m
3 WKXL-FM 9.3 WKNL-AM Y.6 WRXL-M 8.0
4 WPLL-Fm 8.6 WKXL-Fm 9.1 WKNL-AM 7.5
S WKNL rAM 6.6 WANI -AM 8.0 WPLZ-Fm 7.3m
6 WELS-Fm 6.2 WPLZ-Fm 6.7 WANT =AM 7.2
7 WANT =AM 5.3 welS-Fm 6.1 WELS-FM 6. 8 @
8 WIVR-FMm 5.1 wXGi-Am 5.5 WLELE-AM 5.3K0
Y WLLE-AM 4.4 WLEE-AmM 4.1 WIVR-FM 4.9mm
10 WXGI -AM 4.3 WIVK-FM 3.5 WENL-AM 4.5m®
Adults 18-34 Adults 25-64

Mon-Sun 6AM Mid
RANK STATION

|

|
Mon-Sun BAM Mid ’
RANK STATION '
1T WRVA-AM ]
2 WRVQ-FM l
3 WRNL - AM l

OUR DECALS COST LESS!

How can a glossier, highe
screen printed decal cost
all those labels you get in

They last longer!

...For about the same price!

1-800-331-4438

IN OKLA. 918-258-6502

r quality,
less than
the mail?
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WXKS-FM 2104
/93

34Q
WLOLFM
KFl

KiaQ
KEZR
KYYX
KZZP
WPHD

WHFM
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ON COLUMBIA RECORDS

3WT
KINT
WABB-FM
WZYP
BJ105
WBBQ
WOKI
WBCY
WANS-FM
WGH
KMGK

KCPX
KSKD
KIKI

WISE
KDW

WCGQ ’
KENI |

WNAM |

The ““temporary” suspension of business for
Alfa Records in this country is now apparently
permanent with the exit of Alfa President Bob
Fead. The skeleton staff of Alfa employees, who
remained after the Japanese decided to trim their
U.S. operations, has also been released.

SJR Communications is reportedly close to a
deal for its last remaining station, KLVU/Dal-
las. We hear that among the several buyers are
John Tenaglia and Robert Weary, owners of
WSRF & WSHE/Ft. Lauderdale. Street Talk
hears that $8.5 million is the price being men-
tioned for KLVU!

"“Hot Hits"” consultant Mike Joseph has cut
the new jingles for WHYT (WJR-FM)/Detroit
and is now looking for a staff, including an
operations manager. At WBBM-FM/Chicago,
another of Mike's “Hot Hits"” converts, the sta-
tion just moved past WLS-AM & FM in the
June/July Birch figures, second only to WGN.
“Hot Hits” indeed.

What's up at WLIR/Long Island? Last week
we mentioned that the station was in negotiations
with Rick Carroll to take on his *ROQ Music”
format. Well, those talks are ongoing, but in the
meantime, the station has signed with Burk-
hart/Abrams/Michaels/Douglas & Associates
for that firm's *“new music” format. Confused?
Don't be. WLIR PD Denis McNamara told
Street Talk, ‘‘This firmly establishes a music di-
rection we've been leaning toward for the last
two years. Our current sound is a logical evolu-
tion of WLIR's progressive music heritage.”

Congratulations to Don Geronimo, formerly
of KIIS & KFI/Los Angeles, on joining the
staff of WLS-AM & FM/Chicago as weekend

and swing personality.

Is WPGC/Washington about to draw from
its talent resources within the First Media chain
to put together a high-powered morning team?
We hear that one may come from Phoenix and
one may come from Provo, becoming a team
when they join in Washington.

Choice on-air opening at WTIC/Hartford —
you know, the nation’s top-rated major market
station. Midday personality Ted Dalaku is leav-
ing. Get your tapes and resumes to Tom Barsan-
ti.

Drivetime news anchor opening at
WCLR/Chicago as PD Dave Martin loses his
morning newsman Mike Elston to WBBM-FM.
Applicants should contact New Director Barry
Keefe.

Gary Hoffman is out as PD of K104/Dallas
after two years on the job. Chuck Smith will re-
main as Operations Manager with new VP
Michael Spears due in Dallas shortly.

KCBQ/San Diego will drop *Music Country
Network" in favor of SMN's Country format for
overnights starting September 1. Not only has
KCBQ lost several of its key sales people to
KSON, station cutbacks have also squeezed out
afternoon jock/MD Dale “Bozo” Sommers.
Dale is currently looking.

WIST/Charlotte will switch from Satellite
Music Network’s Country format to its A/C of-
fering on August 16. Apparently with WAYS
shifting from CHR to Talk, WIST felt the time
was right for another contemporary music station
on AM in Charlotte. -

Superadio personality Carole Mason will
reportedly be *“on loan” from ABC Radio
Enterprises to WJEZ/Chicago, her old station,
to handle some vacation relief and fill-in during
August. What are the rest of the highly-paid
Superadio jocks up to?

KFRC/San Francisco has made a few staff
“adjustments,” as Gerry Cagle likes to call
them. Shannon O’Brien has been replaced in

the 10pm-2am shift by former week-~der Sue ‘

Hall. Jack Armstrong, last atO{FI/Los
Angeles, will fill Harry Nelson's vacated noon-
4pm shift. And finally, Sandy Louie has return-
ed to KFRC as MD from KDIA/QOakland with
Kate Ingram no longer handling music at the
station.

KWST/Los Angeles PD Jeff Salgo has been
quite busy doing audience and perception re-
search in the market. It now looks like the station
will remain CHR after all. Jeff is looking for
talent. First to exit is News Director Rick Jag-
ger, who leaves with excellent recommendations
from Jeff.

WCKX/Tampa is now officially WMGG . . .
billing itself as Magic 96 FM.

WKRC/Cincinnati is whooping it up this
week, as the station inked a deal to carry Bengals
football this fall. Poor WLW . . . no sale, no
football . . . ouch!

Bill Michaels has exited Y106/Orlando
where he’d been PD, and has been replaced by
Mark Kaplowe.

FM100/Memphis morning man Bill Hickok
is out, although he's remaining on the air at the
station until a replacement is named. The station
did not renew his contract.

Speaking of contracts, Marc Sommers, who
had been jocking at WABC/New York, will not
have his contract renewed now that the station is
all-Talk, and he’s on the loose.

Richard Lorenzo is the new MD at WCBS-
FM/New York. He was formerly of Foreman
Associates, which consults the ABC Radio Net-
works, among others.

Finally, we've mentioned KZZP/Phoenix
madman Jonathan Brandmt;ier before, but this
time he may have topped even himself. Jonathan
somehow got invited to visit Sheik Mohammed ‘
Al Fassi in his multi-million dollar home in
Miami and broadcast live back to Phoenix. Al
Fassi is the Arab oil sheik who bought the Bever-
ly Hills mansion for his wife and proceeded to
graphically paint the statues out front, causing
more than a small uproar. He later moved to
South Florida, when his wife sued him for
divorce, and ran up astronomical hotel bills.
Brandmeier apparently made a few telephone
calls to him, and the sheik invited him for a visit,
so he could explain his side of the story regarding
all that bad press.

ANOTHER Todd Wallace success story:

(Arbitron Spring 1982).
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Radio Co-Opts Co-Op (Part 1)

This week, I'm continuing the general overview of different station
philosophies and approaches regarding solicitation of co-op ad dollars

that I started last week. The idea is

that through comparison with other

stations, you may wish to reevaluate your co-op marketing plans,
regardless of their stage of development.

Co-op is not an easy path to instant
revenue, but the rewards can be long-
lasting. It is generally accepted that co-op
sales efforts need management's en-
couragement to really succeed. Secondly,
like changing to a News or Talk format, the
payoff for co-op efforts are usually a long
time coming.

KOMO’s 12-Year Drive

For example, KOMO/Seattle has been go-
ing after co-op for over a dozen years. But
its impact in co-op is being enhanced. Sta-
tion Manager Bob Adkins has just hired a
retail sales manager from a major Seattle
newspaper to co-op full time.

Adding someone with extensive co-op ex-
perience in the newspaper area, says Bob,
‘“‘gives us some very good strength in that
area and already has produced some co-op
plans for our sales staff.’

The new staffer is uniquely qualified to be
KOMO's first fulltime co-op sales person.
“We finally realized that in the past we
didn't have anybody who was
knowledgeable in the sales and co-op field.
Now we feel like we have a real professional
in there. Before, it was always more of an
entry level position. About the time the peo-
ple became really proficient at working
with it, invariably they went into a full sales
job

He says some stations have tried co-op
with good intentions, but when they drop the
ball, “by screwing up the billing, etc.,”
retailers feel they've been burned and are
reluctant to try co-op again.

“As the economy has gotten so much
tighter, we find that most of the retailers
are having a difficult time in planning very
far in advance. We're definitely looking at
fall and trying as much as possible to get
them to look at Christmas. Those who may
have been sitting back to see what would
happen with the economy during the third
quarter feel they've got to make it in the
last quarter or be in trouble.”

Bob feels all the talk about huge amounts
of co-op dollars being unused each year is a
bit misleading; “A lot of times those dollars
may not be spent on broadcasting, but
they’re certainly committed in one way or
another to some type of program that
they’re working with.”

Continuing the same format as last week,
I've also sampled several new co-op per-
sons to find out about their recent leaps into
co-op.

o e e e S e —
Nadine Danford,
Co-op Coordinator,
WSPD/Toledo, OH

Why did the station hire a fulltime co-op
person? *I think it was the realization that
there is a lot of cooperative advertising
money available with dealers and retailers
that is not being used because of the
organization of it — securing the plans of
the accruals,” Nadine answered.

I like developing radio advertising cam-
paigns for dealer groups. I like working
with the particular manufacturer and then
tagging the different dealers at the end, or
working up a kind of doughnut effect, where
you have a couple dealers at the beginning,
then the main content of the cormercial in
the middle, and then the dealers on the end.
These are dealers who themselves don’t
have enough accrual money to deal with.
But together as a group, they can have an
effective radio campaign.”

One successful campaign was with Olym-
pic Stain. She started by working with the
distributor, who knew local dealers were
losing their co-op funds through non-use.
She sold ten dealers on a ten-day campaign
using their accrual money. That was a mid-
summer sale; she’ll go back to them also
for a planned Labor Day sale.

Nadine says she is working on a fall pro-

$2(_)0 Million _For-SIAmtﬁ |
Radio’s First Quarter

Almost $200 million was spent on spot radio by national and regional

advertisers during 1982’s first quarter, according to figures from the Na-
tional Radio Marketing Group. The NRMG is the sales development com-
mittee of the Station Representative Association, and the statistics were
drawn from reports of 15 rep firms. The total figure was $199.2 million.

Also compiled was a list of the top ten spot advertisers, with five 1
automobile manufacturers represented, including the top three, where Ford |

barely edged Chrysler. The rankings:
1) Ford Motor Co.
2) Chrysler Corp.
3) General Motors Corp.
4) Anheuser Busch Inc.

5) Southland/Seven-Eleven Stores

| 6) American Honda Motors
| 7) Eastern Airlines
8) Bell Telephone Cos.
9) Delta Airlines
10) Nissan Motors

$11 million

$10.2 million ;
$6.6 million '
$5 million

$4.1 million

$3.7 million

$3.5 million

$3.3 million

$3.1 million

$2.6 million

ferings are pictured above.

CO-OP SOURCES — Among the best sources for co-op assistance are the
RAB, SRDS, Broadcast Marketing Co., and the networks. Some of their of-

motion involving Quick Set Locks, which is
offering a 75-25 unlimited plan. She is also
working on a deal with Armstrong Ceilings.
For starters, she highly recommends all
of the three major co-op sources: RAB,
SRDS and BMC (Broadcast Marketing Co.
in San Francisco). She finds RAB gives 2700
plans, with only basic information. SRDS
offers much more detail, but fewer plans.
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Bill Cloutier,
General Manager,
KJJY/Des Moines

“I hate to use this wording, but co-op is
almost a license to steal.”” KJJY has had
the most luck going after 100% co-op deals
that are now exclusively devoted to
newspaper. The station has succeeded in
converting some of these over to radio.
‘“The people we're trying to reach (with on-
air spots) are the small businessmen,’’ Bill
said. Larger ones are generally more
aware of co-op already.

Some successes have been A.C. Delco
batteries, a meat-packing plant that offered
co-op, and a high saturation campaign for a
supermarket by advertising canned hams
(one spot per hour for five days).

Although the standard wisdom is that sta-
tions will have to wait six months or more to
see results, KJJY has seen virtually im-
mediate results with co-op. For instance,
FTD Florists offered a radio-only co-op deal
recently for National Secretaries Week. It
was a 50-50 deal where each retailer was
allowed up to $200. The sales force went out
and sold a number of florists in just five
days, bringing in a total of $3000 for the sta-
tion.

Bill has also had success concentrating on
pharmacies, which carry large numbers of
items. The co-op dollars available for each
product may be minimal, but spots can be
put together by combining as many as eight
products into a single package.

Bill says he started out by studying RAB
and BMC materials, going to an RAB
seminar, and talking with other stations.

S e e L o s N S
Sharon Henry,
Account Executive,
WCUE/Akron
Sharon does other sales, but is developing

into a co-op specialist. Why more emphasis
on co-op? “Akron is a very depressed area
right now. People are tightening up on their
advertising dollars. It’s just getting rougher
and rougher to make a sale.

“To really make it successful, you have to
do it fulltime,”” she stresses. To get ready
Sharon attended an RAB course in New
York and has done a great deal of reading
about co-op sales. “The key to selling co-op
is that you've got to sell radio first, then sell
the co-op position. We’'ve been running
spots on the air that I voiced telling people
that we have a co-op coordinator. It gets
businessmen thinking about it. We’ve had
some phone calls already.”

Sharon also recommends running a spot
on the air to announce and explain the hir-
ing of a co-op person fulltime. She advises
developing co-op material for salesmen to
leave with clients after making presenta-
tions. “It's really the service, because they
can get the information if they want it. We
just simplify the process and do all the work
for them.”

I WHBBG & BMJI OFFERS §25.000

| Cleveland
| Stations Donate

Time For Jobs

In an unusual client-oriented pro-
motion, WBBG & WMJi/Cleveland
are offering $25,000 in free adver-
tising to area businesses that |
demonstrate the greatest potential
for creating new jobs. An interesting
angle is that only companies that
have not previously used radio |
advertising will be eligible. Written |
applications were accepted |
throughout July, and the station will
make the determination for greatest
job creation potential, according to |

Robinson Broadcasting President
Larry Robinson.
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38 SPECIAL KEEPS RUNNIN’UP THE CHARTS

D

IOU KEEP RUNNIN AWAY-
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! The follow up to the top ten single “Caught Up In You”

is..“You Keep Runnin’ Away”

)

| 38SPECIAL... |

THE NEW SINGLE..XYOU KEEP RUNNIN’ AWAY”

RUNNIN’ UP THE CHARTS!

— _‘
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WKRZ-FM VS. WILK
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The Wilkes-Barre-Scranton
Market, One Year Later

In my continuing series on successful CHR stations, I thought it
would be interesting to review WKRZ-FM/Wilkes-Barre-Scranton and
see how things are progressing a year after they began their domination

of the entire market.

PD Jim Rising and staff are back in the number one slot (9.0 to 11.3) after sliding to
number two last book behind A/C-formatted WNAK. Another significant change in the
market is that WILK has changed formats from A/C to CHR under PD Joe Montione. In the
most recent Arbitron, Joe took an ailing AM station and has effectively turned the numbers

around (3.2 to 5.6).

Considering these changes, and the fact that Jim has spent two years now in the
market, we’ll look at his station from the perspective of a market veteran. We'll also take a
look at how Joe Montione sees things for WILK, and how far he thinks he can dent the
market with his version of the “Hot Hits" format which is being used successfully around

the country.
T R Y AT T = —— e S e S 5
PD Jim Rising PD Joe Montione
WKRZ-FM WILK
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Jim Rising is the only PD'that WKRZ-FM
has had Since its conversion from a simul-
cast News/Talk format with its AM sister
station. What's it like after two years of be-
ing at or near the top of the market? “One
thing for sure, being here for two years
really broadens your scope of things,” he
noted. ‘‘There are so many details I pay at-
tention to now that I used to let pass by.”

Jim went on to. explain, “I would have
never guessed how successful a church
bazaar could be. Do you believe that 8000

e e e e
“This station does very little
dayparting, except for oldies.
I believe that once a record is
a proven hit, it belongs on the
air around the clock. The
people are looking to hear
their favorite records, and
when they tune in, they ex-

pect to hear them.”’
— Jim Rising

‘
people turn out for these bazaars every
time? A year ago, I wouldn’t have paid any
attention to them, but you can be sure that
when we find out about them, we’ve got our
van there.”

From what Jim told me, his station stays
pretty active within the market. “It’s really
amazing how getting the van out, setting up
some risers, hauling out some big speakers,
and playing the station can reinforce your
image. Throw in a jock or two and some T-
shirts and bumper stickers and you are a
hero. It<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>