ISSUE NUMBER 445

INSIDE R&R:

Station Sues Arbitron
Over DST, Ascription:
WKSS/Hartford first to enter legal
arena over new ratings
procedures . . . .

WKTU — Still On Top In
New York: PD Carlos DeJesus
explains how the Urban
Contemporary giant perpetuates
its dominance . . 3 A .36

Senate Trims FCC To Five
Members: “Economy move” (or
Is it political revenge?) is one step
closer to subtracting two seats

from the Commission . . . . 4

Major Market Birch
Reports: Quarterly resuits from
Atlanta, Chicago, Dallas, Miami,
Pittsburgh, San Francisco, Seattle,
and Washington DC . .. 16

Behind The Scenes At
The NAB Election: How
Eddie Fritts put together his
stunning NAB presidency
victory, reactions from the.
runners-up, and the immediate
goals of both the new
President and the organization
itself

Programming Computers
For Sales Applications:
Andy Economos of RCS points
out sales functions computers can
fuilfill o . 18

Latest Ratings: According to
| the Arbitrons, Country is still alive
| and kicking as a radio format . . 14

7 Mary Turner Exits KMET |
| Alrshiti For Fulltime

| Syndication Work: Longtime
| L.A. AOR star devotes all her efforts
to outside projects . . ........ 20

Country Cooking After f
|

Louie Newman Elevated
To Chrysalis National
Album Promotion
Director: Promotion veteran
moves up from regional position . 3

PD’s On The Move: wayion
Richards to WQSR/Baltimore, R.J.
Harris to WISN/Milwaukee, Jim
Simon to KSDO/San Diego, and
Tom Cuddy to WPRO-AM &

| FM/Providence .

| $3.50 Singis Copy |

THE INDUS

PROPAGANDA PROPOSAL
GOES TO SENATE

Radio Marti
Passes House

President Reagan won a victory
late Tuesday night (8-10) when the
House approved Radio Marti on a
250-134 vote. The bill (HR 5427)
authorizes $17 million over two
years to build an AM station for the
U.S. government to broadcast to
Cuba.

A series of amendments intend-
ed to weaken the bill was defeated,
including several proposed by
Iowa Congressmen worried about
the effect of Cuban retaliatory
jamming on WHO/Des Moines. At
one point Rep. Tom Harkin (D-IA)
unsuccessfully proposed renaming
the bill the “John Foster Dulles
Cold War Mentality Memorial
Broadcasting To Cuba Act.”

The measure now goes to the
Senate, where it faces an uncer-
tain future. The Senate Foreign
Relations Committee has held sev-
eral days of hearings on Radio
Marti, but Chairman Charles
Percy (R-IL) is reportedly skepti-
cal about the wisdom of the pro-
ject.

WILL MANAGE BOTH
RKO L.A. PROPERTIES

Chlowitz Takes
Charge Of KHJ

KRTH/Los Angeles VP/GM
Allan Chlowitz has been named to
the newly created position of VP/
GM for both RKO stations in Los
Angeles, KHJ & KRTH. In assum-
ing the manager’s position at
KHJ, Chlowitz succeeds Neil Rock-
off, who resigned last week (R&R
8-6).

Chlowitz told
R&R, ““I was at
KHJ during the
last of the six-
share glory days,
and I have some
very strong feel-
ings about the
station. I'm look- &
ing forward to Allan Chlowitz
both the challenge and the excite-
ment of building KHJ back to the
respectability it once had.”

When asked about a possible shift
away from KHJ’s current Coun-
try format, Chlowitz told R&R,
“There will be no format change
through the remainder of this year
— minimum. I have no real de-
sire to change the format now. The
cost of any format change is very
large, and that is not what the sta-
tion or the company needs now.
I've always had a lot of fun running
KRTH, and I think I can give KHJ
a shot inthe arm.”

Chlowitz assumes his new duties
immediately.
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~ Fritts Wins NAB Presidency

In a stunning climax to its long
and zumultuous search for a new
NAB President, the association’s
Board of Directors met in Chicago
Monday (8-9) and narrowly elect-

lot vote, the
board ignored
the recommen-
dation of its lea-
dership and el-
ected Fritts by a
margin of 24-20 =
(with all six ma- B s<3s
jor networks vot- [Eddie Fritts
ing for Fritts) over Berkshire
Broadcasting President Don
Thurston. Just last week, Thurs-
ton had been nominated unani-
mously by NAB’s Executive Com-
mitee, acting on the advice of a
search panel that spent months
considering a wide range of candi-
dates. (For detailed coverage of
how Fritts won and reactions, see
stories Page 4.)

Fritts is tentatively scheduled to
take office October 1. As head of
NAB, which represents 4600 radio
stations and 690 television sta-
tions, he is expected to earn a
salary similar to that of outgoing
President Vince Wasilewski —
$130,000 a year plus substantial
fringe benefits.

Stakelin New Chairman

Replacing Fritts as NAB Joint
Board Chairman is Bill Stakelin,
VP/Bluegrass Broadcasting.
Stakelin, who had been Radio Board
Chairman, was appointed by the
NAB Executive Committee,
which met Tuesday (8-10) in
Washington.

To complete its leadership
reshuffling, the committee
elevated Radio Vice Chairman
Marty Beck, President/Beck-
Ross Communications, to the new-
ly vacant Radio Chairman’s job.

Replacing Beck as Vice Chairman
is Bob Pricer, President of
WCLT/Newark, OH.

Fritts, 41, is President of Fritts
Broadcasting, headquartered in
Indianola, MS. He owns all or part
of 10 small radio stations, in-
cluding several daytimers, in
Mississippi, Louisiana, Arkansas
and Kentucky.

Fritts told a press conference in
Washington on Tuesday he will
either divest himself of the sta-
tions or place them in a trust. “I
will certainly have an arms-length
relationship,” he said.

SNEED TO CONSULT, ACUFF TO PD

WWSH Plans “‘Soft Hits’’ Format

WWSH/Philadelphia will drop
its Schulke Beautiful Music for-

mat on September 6, adopting a.

live “Soft Hits” A/C format de-
signed by programming consul-
tant Mary Catherine Sneed>
Sneed, who currently oversees a
similar direction used at Cox
Broadcasting sister station WSB-
FM/Atlanta, has appointed WSB-
FM midday personality Jack
Acuff as Program Director of
WWSH.

WWSH VP/GM Jim Connor ex-
plained the transition. ‘“When I
put this station on the air in 1970
with the present format, Beautiful

WCOZ HAS THE RIGHT TOUCH — When WCOZ/Boston personality
E.J. Crummey went on vacation, the station made the most of his absence
by creating an “E.J. Phone Home" contest. The obvious tie-in with the
motion picture “E.T." had listeners calling in at the sound of the E.T. to
win tickets to the film, and qualify to have WCOZ pick up their phone blills
for a month. Cindy Bailen filled in for E.J. during the contest, and pleaded
each morning, “E.J. Phone Home.” E.J. is shown in the photo pointing
out where he really went on his vacation.
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WLYT Switching To AOR

Cleveland’s leading, and for the
past eight weeks, sole AOR,
WMMS, will have new competi-
tion shortly when WLYT converts
from CHR to the album-oriented
format. WLYT VP/GM Zemira
Jones wouldn’t commit to an ex-
act start date, saying, “I’'m not
sure yet. All I can say is it’ll be
very soon.”

WwWww americanradiohistorv.com

Jones explained the reasoning
behind the format shift, “We feel
there is a real need for a strongly-
imaged, high-profile AOR in this
market. We want to play rock and
promote it very heavily.”

Regarding the impending battle
with WMMS, Jones commented,
“People will position this as a

WLYT/ See Page 24

Music commanded a 19 share of
the market. Now it's under a 10
share. Watching the erosion, we
could see that we weren’t offering
a viable advertising vehicle. It
was absolutely necessary to
change.”

Regarding Sneed and Acuff,
Connor said, I think Mary Cath-
erine is great. She has a real han-
dle on this new format. I like the
way she’s put it together, and I
think she’s right on target. I've
heard Jack on the air, and I
believe he executes the format the
way it should be. It’s going to be a
lot of fun, and a very interesting
year.n

Commenting on staff adjust-
ments, Connor added, “There will

WWSH/ See Page 24

DROPS BEAUTIFUL MUSIC

KFOG Plans
Shift To AOR

Longtime Beautiful Music outlet
KFOG/San Francisco will drop its
Schulke format in mid-September
for an AOR approach supervised
by Burkhart/Abrams/Michaels/
Douglas & Associates.

KFOG GM John Gaston ex-
plained to R&R, “We feel that
since the Beautiful Music format
is in trouble around the country in
general, we needed to make a
change and felt this was the direc-
tion where we can make some ma-
jor inroads.”

Gaston added, “We don’t have a
PD picked out for the position yet.
Obviously Lee Abrams will be of-
fering his input in this area as to
the right person. This is a very big
change for our owners (General
Electric) to make, and we feel
very confident in our decision.”

Abrams added that he was stu-
dying the market preparatory to
announcing a precise AOR direc-
tion for the station. KFOG plans to
retain its call letters, which it has
used since 1964.
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Arbitron Sued Over Ascription, DST

Hartford Beautiful Music station WKSS
has sued Arbitron over *‘unfair
procedures” used to compile the spring 1982
ratings estimates. WKSS is seeking a recall
of the most recent Hartford Arbitron and is
asking for an injunction directing Arbitron
‘‘to reform its procedures so as to correctly
report market definitions and audience
levels.”

According to Daniel Blume, attorney for
the station, WKSS is not happy with the way
Arbitron uses ascription to handle the
slogan conflict over “96,” used by his client
and by WTIC-FM. ‘“We end up w:th teens,
they end up with people 55+. Given Ar-
bitron’s monopoly position, they have a
heavy burden to see that every station gets
its true audience — in this case neither is.”

WKSS is also distributed by Arbitron’s
“payments of a premium to persons under
35 years old to return diaries,” the Differen-
tial Survey Treatment method. Blume add-
ed, “We are against DST and feel that if you
pay a certain segment of society more,
that’s an unfair sampling technique.”

Finally, the station is also unhappy about

Harris New WISN &
WLPX Program
Manager

R.J. Harris has been appointed Program
Manager for WISN/Milwaukee. Harris, who
currently serves in the same capacity for
sister FM station WLPX, will ngw super-
vise the programming for both stations. He
replaces Ken Warren, who departed WISN
last week.

“R.J.’s a guy with a ton of energy, and
that’s exactly what we need,” remarked
WISN & WLPX VP/GM John Hinkle. ‘“He’s
done a marvelous job in turning WLPX
around. For a man who ‘cut his teeth’ in
AM radio, it’s just a natural move, and I
look forward to his innovations and direc-
tions for WISN.”

Harris told R&R,‘“The last several mon-
ths here have been wonderful. I'm very pro-
ud and excited about taking over the reins
of WISN, a station with a rich histcry as one
of the greatest facilities in America. John
Hinkle and the (station owner) Hearst Cor-
poration are the best operators ['ve ever
worked for. The station just needs a bit of a
spark.”

Harris, who joined WLPX in January,
previously worked at WLUP/Chicago, hav-
ing formerly programmed WYSP/Philadel-
phia, WLAC & WKQB/Nashville, and Har-
risburg stations WRHY, WCMB, and
WSFM.

COMBINING BLACK,
COUNTRY DIVISIONS

“Capitol Closes L.A.
Pressing Plant

In a series of economy-related moves,
the Capitol Records Group closed its Los
Angeles pressing plant last week, closed its
Detroit branch, and put into motion com-
binations of Capitol and EMI America’s
black and country divisions. The plant move,
which leaves Capitol with two pressing
plants, affects over 250 employees. In De-
troit, sales and promotion staffers will work
out of their residences.

The black division reorganization has al-
ready taken place, with EMI’s efforts being
consolidated under Capitol, and EMI staf-
fers (with the exception of Ronnie Jones,
who will assist Capitol R&B Promoation Di-
rector Rusty Moody) let go. Similarly, EMI
will direct both labels’ country efforts. Plans
are underway for present EMI/Liberty black
artists’ records to be released under the
Capitol logo and for Capitol country acts to
switch to Liberty.

The moves follow a recent round of em-
ployee dismissals. Also exiting the label is
longtime A/C promotion staffer Gertie Katz-
man.

the diary distribution in the Hartford area.
“We don’t think we (a class B FM) are get-
ting a fair shake when only 1479 of the total
of 5029 diaries in the market come from our
metro.”

Tony Kelsey, General Counsel for Ar-
bitron, told R&R, “We have yet to receive
the paperwork on this. All we know is that
the station has never complained to us
about this prior to the legal action. We don’t
use DST in Hartford so I'm not sure why
they are unhappy about that.”

LORIN PROMOTED TO ND

KSDO Names Simon
Operations Director

Jim Simon will take over the position of
Operations Manager of KSDO/San Diego on
August 23. Simon, who is presently part-
owner and GM of KGOE/Thousand Oaks,
CA, previously served as VP/News at
Mutual, Director/News & Programming
with KABC/Los Angeles, and VP/GM of
WBBM/Chicago.

KSDO President/GM George Mills told
R&R, ‘“Jim has the credentials and an ex-
tremely strong background in News/Talk
radio. We feel that he will be adding a great
deal to the success of KSDO.”

Concurrent with Simon’s appointment,
Mills announced the promotion of KSDO
morning news anchor, Bill Lorin, to News
Director. ‘“He’s shown us very strong
leadership characteristics, and has done an
excellent job. I think the combination of Bill
and Jim will only help KSDO.”

Sanders’s WJKZ
Going Country

Mack Sanders’s newly acquired WJKZ/
Nashville will switch formats to Country in
mid-August. Don Keith, Program Director
of sister-AM WJRB, will program both sta-
tions. WJRB will change call letters to
WLKZ with the two stations adopting the
single identity of “KZ Country.”

Keith commented, ‘“We feel Middle Ten-
nessee wants a good full-service radio sta-
tion that plays a wide variety of today’s
country music, and that's just what KZ
Country will be.”

Bozeman National
Music Director

In a related announcement, Keith pro-
moted Janet Bozeman from MD of WJRB
to National Music Director for the six
Sanders stations (WJRB & WJKZ, WVOK &
WRKK/Birmingham, WNOX/Knoxville,
and, pending FCC approval, WYSH/Clin-
ton, TN). Keith said, ‘‘Although local music
directors will be responsible for adds, Janet
will coordinate research, promotion rela-
tions, and group music policy from our
headquarters here in Nashville. She has
done a tremendous job with music at
WJRB, and gained the respect of everyone
she works with.”

Bozeman’s appointment is effective im-
mediately. WJKZ will debut its new Coun-
try format as soon as relocation to a new
broadcast tower is complete.

KFRC PUTS STEREO ON THE AIR — KFRC/
San Francisco became one of the first stations
to go on the air with AM stereo, using a Kahn
system. Pictured making the switch are (I-r)
PD Gerry Cagle, Chief Engineer Phil Lerza,
and VP/GM Pat Norman.

www-americanradiohistorv.-com

Richards Set As
WQSR PD

Waylon Richards has been named PD at
WQSR (formerly WKTK) /Baltimore, com-
ing to the station from a five-year stint as a
WPGC/Washington air personality.
Richards will now implement WQSR's
localized version of the ABC Superadio for-
mat, which the station had been scheduled
to adopt.

Richards told R&R, ‘“Naturally, I'm
pleased to be given the opportunity to pro-
gram such a good facility. The signal
covers the market well, and we are already
on the air with our version of Superadio.
We’re doing our version with more
localism, with local personalities. We
border on being a bright CHR-A/C station,
playing about 70% oldies at this point. We
think that with the personality approach
and music selection there’s a considerable
hole for us to fill.”

WQSR Exec. VP/GM Carl Brenner com-
mented to R&R, ‘“Waylon has spent five
years just 40 miles away from Baltimore, so
he’s got a great feel for the area already.
This is a great opportunity to show
everyone what a talented programmer he
is, and we are already seeing his expertise
pay off. Waylon felt that Baltimore needed
a good clean-sounding radio station aimed
at the 25+ audience. His talent as an air
personality enables him to translate this
sound to the audience easily.”

Newman Heads
Chrysalis AOR
Promotion

Louie Newman has been promoted to the
position of National Album Promotion
Director for Chrysa- Py T
lis Records. New-
man, who has been #
with the label for a
year, was most re-
cently Manager offﬂ
West Coast Promo-'
tion. He will now take
responsibility forj
Chrysalis album air-
play nationally.

Chrysalis
Promotion Jack Forsythe commented to
R&R, “Album radio and Chrysalis have
always had a great respect for one
another’s needs, and I feel Louie’s addition
to our national staff will enhance and
strengthen our presence even more with
album radio.” Newman’s appointment is
effective immediately.

Cuddy Programs
WPRO-AM & FM

Tom Cuddy has been officialy appointed
Operations Manager/Program Director for
WPRO-AM & FM/Providence. He had been
acting in those capacities on an interim
basis for the last two months following the
departure of Gary Berkowitz to
WROR/Boston (R&R 6-18).

VP/GM Aaron Daniels told R&R, “When
Gary Berkowitz left, I had the chance to
observe Tom in this position. I interviewed
17 of the 59 applicants for the position and
decided the person for the job was right
here in the building. I'm very impressed
with his abilities, and his prior experience
as Gary’s assistant has made him ready.
We are still using Gary as a consultant, so
Tom and Gary will still be putting their
heads together on things.”

Cuddy, who joined the stations two years
ago, commented to R&R, “I grew up listen-
ing to Salty Brine on WPRO, and it was
always my desire to work at these stations.
To have the opportunity to program them is
really a dream come true. Gary left things
in great shape, and I plan to keep the same
directions and philosophies that have kept
both stations winning.”

Before joining WPRO-AM & FM, Cuddy
was Station Manager at WARA/Attleboro,
MA.

VP/ Louie Newman



Washington Report

New Technologies
Top Fritts Agenda

Asked to name the top issue facing broadcasters today, NAB
President-elect Eddie Fritts told a Washington press conference this
week, ‘I think the impact of the new technologies has to rise to the front

of my thinking.”

The NAB, he says, must position itself to
help broadcasters benefit from new
technologies, and to have a hand in molding
laws and regulations that will govern how
those technologies affect the marketplace.

Sketching out the remainder of his agen-
da, Fritts offered these priorities:

¢ Developing a long-range strategic plan
for the NAB.

o Instituting more accountability for NAB
officers.

¢ Opening up “‘better lines of communica-
tion”” with Congress and the FCC.

¢ Reestablishing and revitalizing” the
Television and Radio Political Action Com-
mittee (TARPAC) which raises funds for
political contributions.

« Stepping up NAB involvement in the in-
ternational communications arena as other
nations challenge U.S. dominance. “There’s
only so much spectrum available,” Fritts
explained.

« Continuing the drive for broadcaster
First Amendment rights.

Fritts said he’ll leave the day-to-day
operation of the NAB to Executive VP/GM
John Summers, carving out a role as chief
industry lobbyist for himself. In his year as
NAB Chairman, Fritts maintained, he has

engaged in far more Capitol Hill, White |

House and State Department lobbying that
is generally realized.

It's widely believed Fritts has significant
staff changes in mind for the NAB, but he
said the association has a “superb staff,”
and he doesn’t expect anyone to quit due to
his election.

Fritts also rules out the possibility of a
lasting damaging division within NAB

R&R/Friday, August 13, 1982

The NAB Presidential Vote —
Democracy Or Backroom Politics?

After NAB’s Executive Committee delivered its surprising endorse-
ment of Don Thursten early last week, it quickly became apparent that

Eddie Fritts wasn’t out of the race.

Fritts claims he pushed ahead at the urg-
ing of his backers on the NAB Board:
“Their belief and confidence in me still ex-
isted,” Fritts said later. Although Fritts
himself was ‘“‘out of pocket’” most of the
week due to a family emergency, his sup-
porters waged a vigorous campaign. These
backers included the board’s network rep-
resentatives, who lined up solidly behind
Fritts. Their votes could have tipped the
balance to Thurston.

Going into Monday’s board meeting in
Chicago, both Fritts and Thurston believed
they had the votes to win. The session open-
ed with a report from the Search Commit-
tee, which placed Thurston’s name in nomi-
nation. Then Walter May, President of
WPKE & WHDR/Pikesville, KY, nominated
Fritts.

Fritts Election Analysis

ranks because of the sharp split his candi-
dacy created between the Fritts and Thurs-
ton camps.

NAB’s President-elect thinks being a
broadcaster will help him once he takes
over in October, that he’ll understand how
issues affect broadcasters “‘perhaps a little
more vividly than someone who had not
been involved in the day-to-day operation of
a broadcast property.”

And finally, how much of a commitment
is Fritts making to NAB? He'd like to serve
“a minimum of five years,” he said, and
longer if his performance is satisfactory to
the Board of Directors.

Futures Committee Charts
New NAB Direction

While gathered in Chicago this week, the NAB Board didn’t merely
elect a new President. It also approved a sweeping set of recommenda-
tions for a change set forth by its Futures Committee, which has been
studying NAB’s structure and policies.

The report identifies ‘‘government lobby-
ing” as NAB’s primary function, and
criticizes “the apparent shift of emphasis
from government relations lobbying
towards station services.”

Also recommended was development of a
yearly written strategic plan to make NAB
more forward-looking and less ‘‘reactive.”
A reshaping of the NAB President’s role
was suggested, making it clear he is to be
“‘a voice for and to the industry’’ and ‘the
official lobbying force,” rather than a nuts-
and-bolts manager.

The Board also favored a major
upgrading of NAB’s political fundraising
arm, the Television and Radio Political Ac-
tion Committee (TARPAC) and a cut in the
size of the Radio Board, which it said is ““‘too
large and unwieldly.”

A big loser in the recommendations was
the Sr. VP/Broadcasting position now held
by Jim Hulbert. This office ‘‘inhibits the in-
ternal flow of communications and creates
a bureaucratic layer that membership finds
hard to deal with,” the Board agreed.
Under the plan, the VP’s for Radio, TV and
Membership would be stripped from the
division, reporting instead to Executive
VP/GM John Summers.

Winners would be the Government Rela-
tions Department, which the Board wants
brought up to full strength, and the Public
Relations Department, which was ear-
marked for the strengthening ‘‘to present a
more positive image of both the industry
and the association.”

Other recommendations included hiring
an international expert, establishing a com-
plete audiovisual studio at NAB head-

quarters, and working more closely with
other trade groups, especially in trying to
reduce the number of conventions by con-
solidating meetings now sponsored by
various associations.

Most of these recommendations, and
many others, were carefully worded to
make them suggestions for the Executive
Committe and President, rather than
ironclad edicts.

No other candidates were nominated, al-
though Cliff Gill of KWVE/San Clemente,
CA spoke up to say many people had asked
him to nominate American Advertising
Federation President Howard Bell.

There was virtually no discussion. On a
secret ballot vote, Fritts beat Thurston,
24-20. It was all over in less than an hour.

Although Fritts appears to have beaten
Thurston fair and square, one angry NAB

board member is convinced the outcome
was engineered by the Search Committee
and the Executive Committee, which he
believes privately favored Fritts all along.

Search Panel Motives

“It was a classic backroom election,”
said this board member, who asked not to
be identified. “Thurston was used as a
smokescreen to cleanse Eddie’s candida-
cy.” He believes the Executive Committee
realized it couldn’t nominate Fritts outright
without subjecting itself to severe criticism.

So, instead, it nominated Thurston in the
belief he was unlikely to win and thus could
be easily defeated by Fritts. Noting that
some Executive Committee members stood
to gain by Fritts vacating the chairman-
ship, this board member told R&R, ‘“‘Some
of the same guys who voted for Thurston on
the Search Committee were on the phones
lobbying for Fritts 24 hours later.”

Reacting to that scenario, another board
member told R&R, “That’s absurd. The
Search Committee was made up of reputa-
ble and thoughtful people who chose some-
body they thought would make the best
president.”’

Another broadcaster, who serves on both
the Search and Executive Committees, also
denounced the accusation, saying the
search panel was ‘very disappointed”
Thurston lost.

Runners-Up React To Fritts Election

“Well, there has to be a winner and a loser,” Berkshire Broad-
casting President Don Thurston told R&R after coming four votes away
from being the next NAB President. Philosophically, he added, “NAB
will continue to function and I will enjoy my life as I always have in the

. Berkshires.

“I’'m naturally disappointed and I think
somewhat surprised that the Search Com-
mittee’s recommendation would be treated
as it was and that, apparently, so many peo-
ple indicated one thing to me and did
another.”

Choosing his words carefully, Thurston
told R&R, “I felt confident that a majority
of the board had indicated to me their sup-
port, and that did not happen. Maybe there

was something last-minute. I don’t know.”’

Thurston placed a congratulatory call to
winner Eddie Fritts shortly after Monday’s
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Senate Votes For
Five-Member FCC |

Ignoring last-minute pleas from top White House aides, the
Senate voted last week to save $500,000 a year by reducing the FCC
| from seven to five memebers beginning next July 1.

As part of a major budget bill, the cutback now goes to a House-Senate con-
ference committee, where it is expected to survive due to probable support from
House Telecommunications Subcommittee Chairman Tim Wirth (D-CO).

The move was engineered by Senators Bob Packwood (R-OR) and Ted Stevens
(R-AK) after the White House named Steve Sharp, rather than their choice, to fill an
FCC vacancy. If the cut becomes law, Sharp — who hasn’t been confirmed yet —
would serve less than a year in office, rather than seven years.

In a brief debate on an amendment that would have blocked the cut, Com-
munications Subcommittee Chairman Barry Goldwater (R-AZ) accused the White
House of spreading the false rumor that reducing the FCC would throw it into
Democratic control. Not so, Goldwater countered, “So if any of you have been called
by Mr. Meese, just mark it up as an error in left field.”
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vote. Fritts, he related afterwards, ‘‘hoped
that I would continue to-assist NAB where it
was deemed necessary, where it was deem-
ed possible. I said, ‘Well, we’ll cross those
bridges when we get there.’

Thurston added, “I’ve never been the
kind of person that sniped from the outside.
So I expect to do as I have always done, and
that is to be an active citizen, not only in
broadcasting but in my community >’

NAB’s Executive Vice President/Gener-
al Manager John Summers, another
leading but unsuccessful candidate, told
R&R, “In terms of my candidacy, of course
I'm disappointed.” But Summers made it
clear he has no intentions of quitting NAB in
a huff. “I just would say that I would be
prepared to work with anybody the board
selected.”

e &

NEW NAB LINEUP — Pictured are newly-
designated NAB Joint Board Chairman Bill
Stakelin (left), VP of Bluegrass Broadcasting;
and Radio Board Chairman Marty Beck, Pres-
ident of Beck-Ross Communications. Also
named was new Radio Board Vice Chairman
Bob Pricer, President of WCLT/Newark, OH.



At Last.

The affordable music computer
from Station Research Systems.

Carl Barringer, Don Hagen (I-1)
developed this system for
competitive stations like yours.

A complete and flexible computer software system
for music inventory/scheduling and research.

AutoSelect™ is the industry’s most cost efficient
and user-oriented system for music inventory and
scheduling.

Achieve true on-air consistency with
AutoSelect, Station Research Systems’
music inventory and scheduling package.

AutoSelect was designed by a team of professionals,
led by Station Research Systems Vice President/
General Manager Don Hagen, and Director of
Software Development, Carl Barringer, to meet any
program director’s competitive needs. You store
2500 titles per disk, divided into as many as 16
categories. Then, pinpoint the sound of each song by
as many as 26 characteristics (tempo, intensity, etc.)
using an 8-point scale within each characteristic.
Unlike other, more expensive software, you name
the characteristics. You create and store 99 format
clocks which are always at your disposal. You control
the repeat functions from hour to hour, daypart to
daypart, and day to day. You get a clear, fully
detailed playlist, all based on your inventory and,
most important, on your specific format
requirements.

Get behind the numbers in the book by
doing your own research with Station
Research Systems’ MusicTrack™ and
MarketTrack™.

Now you don’t have to wait for the book to answer
your questions about cume and market share. With
MarketTrack, you track them both yourself and
then go deeper. Study the image of your station, the
effectiveness of your advertising and the impression
made by your personalities. Discover how your
station is positioned in the minds of your listeners.
You don’t have to worry about writing the questions.
You'll have access to your own fully indexed file of
properly constructed research questions. Of course,
you may also add your own questions at any time.

MusicTrack quickly tabulates the results of any
type of music research in the most accurate and
time-saving way. Your weekly call out research and
mass music tests are well within the capabilities of
MusicTrack. You can process up to 250 songs per
week with as many as 900 respondents. Then, enter
data by magnetic card or keyboard. You'll see more
meaningful tables: a crosstab of the reactions to your
music against all demographic cells, even your
competition’s cume. A trend of your listener’s
reactions to your music over as many as 13 weeks. A
rank of all songs in order of familiarity, preference or
burn, any combination of these or any other areas
you choose to research.

The Most Economical System Available

Station Research Systems’ software runs on low
cost, efficient microcomputers such as Radio Shack
TRS-80 (Model II) and North Star Horizon II. Each
package is significantly less expensive than other
software available. The complete system is priced
for your budget, and a three-year payment plan is
available.

Radio’s Fastest Growing Software

In just a very short time, an impressive group of
broadcasters like these have made AutoSelect,
MusicTrack and MarketTrack radio’s fastest growing
software packages:
Y-100
KQAM/KEYN
KBBC (now K-Lite)
WGY/WGFM
WBT/WBCY
KOA/Q-103
WMPS/WHRK
WUBE

Miami

Wichita

Phoenix

Albany

Charlotte

Denver

Memphis

Cincinnati

WSUN Tampa/St. Petersburg

KYA/KLHT San Francisco

They’ve found out first hand what Station Research
Systems’ affordable software can do for them in their
markets. Now, find out for yourself. Make Station
Research Systems’ software part of your competitive
strategy. For a free information kit, call us at

(214) 239-5331.

Station ! cseaenSystems

Microcomputer Strategy for the Broadcast Industry

14677 Midway Road, Suite 204, Dallas, Texas 75234, 214/239-5331

WWARE- aericanradiohistornv:-com
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Mingles Upstage Singles

sed to be mingle was what your mother told you to do at parties so
you wouldn't be a wallflower. Now in the 80’s the word has adopted
a whole new meaning that radio should be aware of when gathering
demographic and other audience-related data. In the housing industry, mingle
is defined as two or more unrelated single persons who buy or share housing.

In an effort to tap into what builders say is the fastest-growing market,
housing developers coined the new definition and has started building condos
with *“‘dual masters.”” These dwellings house two master suites with full,
private bathrooms and situated at opposite ends of the condo. The kitchen
and other shared rooms are larger than normal to lessen the friction of living
together and to insure additional privacy, these areas are’located between the
bedroom suites. Two developments embracing this new kind of living have
sprung up in Edgewater, NJ and Los Angeles. And coupled with the mingle
madness is the notable increase in the number of roommate-matching com-
panies — from six to 60 nationally in only four years.

Broaden Radio Knowledge
Through Television

Utilizing the assets of a rival medium
to fully explaif the concepts of another
is the premise behind ‘‘Radio Video.”
Described as ‘“‘a TV show about
radio,”” Radio Video is a video-cassette
series comprised of one hour
“how-to’’ seminars on topics related to
the radio industry.

Borne out of a desire to better ex-
plain radio’s “buzzwords’ and at the
same time help defray convention
travelling costs and time, the video
venture is the brainchild of Ed Shane,
program Director of talk-formatted

—-
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\szDD VIDEO

KTRH/Houston, broadcast consul-
tant and Radio Programming Editor for
Broadcast Communications, On-
camera host Shane interviews industry
observers on specific topics, inter-
prets the discussed philosophies, and
follows up with step-by-step instruc-
tion accompanied by visual aids. Dr.
James Fletcher, from the University
of Georgia, launches the prémiere
cassette with a look at focus groups

LOS ANGELES

and their radio applications. New
cassettes will be released every two
months.

Radio Video may be purchased in
either the Beta or VHS format at a cost
of $122.50. There's an additional
charge of $25 for % ” U-Matic tapes.
For more details contact Shane
Media Services at (713) 461-9958.

Robots Replacing
Human Workers

In a study prepared by Con-

gress’'s Budget Office, seven
million U.S. workers will be replac-
ed with robots by the end of the
decade. With two million workers
already jobless because of automa-
tion, it's predicted that robots will
represent 15% of the total
workforce by 1990. One of the
hardest hit industries will be
manufacturing. Either whole
generations will have to be retrain-
ed for other types of work or the
government may have to dig in its
pockets a little deeper for extend-
ed benefits so displaced
employees can at least eat. Judg-
ing by the way new technology is
moving forward by leaps and
bounds, we shouidn’t be too sur-
prised when we have radio’'s new
morning team of R2D2 and C3PO
trading quips while playing the in-
tergalactic top twenty.

OLYMPIC UPDATE

ABC Watches As Time Goes Buy

ABC executives are no doubt
humming the ‘“‘Casablanca’ tune
but adding their own lyrics in the
wake of the net’s recent Olympic
announcement that 75% of its
commercial air time is already sold
out — even though the 1984
games are still a good two years
away. Targeting a goal of $615
million, ABC is definitely on track
with a confirmed $460 million in
buys with $20 million more ex-
pected to become final shortly. As
you may recall, the ABC Radio Net-
work was awarded exclusive radio
broadcast right for the Los Angeles
— held contests (R&R 12-4-81).
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Games of the XXMrd Ofympiad Las Angeles 1984
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Radio Faces Cable
TV Threat

Radio, rather than network television, stands to lose more au-
dience and ad dollars at the expense of cable TV. That conclu-
sion comes from a ‘‘Changing Media’’ commentary released by
ad agency Ogilvy & Mather. Cable offers programming formats
similar to radio (rock and news, for example), thereby competing
for a slice of radio’s selective listenership. And in the search for
added income to help offset costs, local cable operators will con-
sider approaching radio’s clients, using strategies similar to
radio's own. Two markets with cable franchises, Tulsa and Albu-
querque, have aiready seen portions of radio ad revenues lured

away by cable TV.

Other points brought up in the study
reveal that there are “‘must-carry’’
regulations which legally bind a cable
operator to include local television sta-
tions. But the same doesn’t hold true
for radio. With an improved FM signal
cable franchises are able to bring
subscribers distant radio stations. So
even FM's as well as AM’s may be bat-
tling distant foes for local audience.
Ogilvy & Mather acknowledge radio's
strength in the car, at work, and at the
beach. But that doesn’t mean the radio
industry should rest on its laurels, con-
tent despite minor audience loss. The
size of cable franchises is usually
under 100,000 households. Thus
cable’s marketing area is quite similar
to radio’s and it's natural for cable to
pursue the local, not national, adver-

tisers who account for about 75% of
radio’s revenue.

What can radio do to fight back? O &
M suggests the answer lies in network
affilation. Through this radio can seek
out those national advertisers who will
want radio as part of their media
package. The agency also recom-
mends that radio stations take another
“fresh’’ look at their local customers,
attract new listeners, and increase
time spent listening. One way to do
this might be to consider other
specialized programming like 24-hour
financial news stations which the net-
works can distribute economically via
satellite. Since less than half of all
radio stations are network affiliates,
the impending struggle for local ad
dollars could be advantageous to the
growth of networks.

Advanced

as today’s 8-mm movie camera.

Japanese Unveil
Cameras

The Japanese are always one step ahead of the rest of the world when it
comes to innovative and advanced electronic technology. Helping to keep this
reputation intact are two cameras which will be marketed in Japan, the U.S.,
and Europe during the next two to three years. Sony has developed the
Mavica, a mass-market electronic still camera that electronically records
photos on magnetic discs, not film. So instead of driving to the nearest
Fotomat to pick up processed snapshots, photographers can view them on
their television set. Also pictured above is Panasonic’s prototype of its
handheld video camera-cassette recorder which will be about the same size

AMERICA'S NUMBER ONE
PRODUCER/DISTRIBUTOR OF NATIONALLY SPONSORED
RADIO PROGRAMS, CONCERTS & SPECIALS SALUTES ...

NEW YORK

WWW americanradiohistorv com

WTPA/Harrisburg




wanLamericanradiohistorv.com







AMVW- americanradiohistorv-coen



Page 10

Y.L .S A A R A A R A A AR A A AT 4

Networks /Program Suppliers

MUSIC FEATURES

Mutual United Stations
From Australa With Love/Oick Clark {August Dick Clark’s
28-29)

Rock Roll And Remember:

Elvis Presley {September 4-6}

Chubby Checker {September 10-12)

Monkees {September 17-19)
Watermark
Soundtrack Of The 60’s:

Tom Jones/Vidal Sassoon/Rascals (August

Rolling Stones: Past and Present (Septem-
ber 30-October 3)

Narwood

Country Closeup:

Gail Davies {September 6)
Roy Clark {September 13}
Terr Gibbs (September 20)

Loretta Lynn {September 27) 28-29)
Music Makers: Sam & Dave/William Shatner/ Monkees (Sep-
tember 4-5)

Larry Eigart {August 30)
Margaret Whiting {September 6}
Les Brown (September 13}
Peqgy Lee (September 20}
Lionel Hampton {September 27)

NBC
Source:

Loverboy Concert {August 27-28)

Iron Maiden {September 3-6)

Van Halen (September 10-12}

Blue Oyster Cuit/Aldo Nova (Starfleet Blair)
{September 24}

Westwood One
in Concert:

Pat Benatar {September 3-5}
Live From Gilley’s:

Con Hunley {August 27-29)
Johnny Paycheck {September 3-5)

Off The Record:

Etvis Costello {August 27-29)
Heart {September 3-5)

RKO Rock Years:
Solid Gold Saturday Night e
(Dick Bartley) 1971 (September 10-12)

Platters (August 28)
Rolling Stone

Magazine Productions
Rock Star Guest DJ:
Triumph's Mike Levine {August 30}
Hall & Oates w/Phii Collins {September 6}
Ted Nugent (September 13}
Cheap Trick's Rick Nielsen (September 20}
Continuous History Of Rock & Roll:
Greatest Live Albums {August 30} ]
“‘48-Hour Continuous History Weekend'' {Sep-

1972 (September 17-19)
1973 (September 24-26)
Rock & Roll Never Forgets:
John Lennon (September 17-19)
Special Edition:
Ashford & Simpson {August 27-28)
Donna Summer (Septernber 3-5)
A Taste of Honey (September 10-12f
Additional Programming:
Elton John Special {September 3-5)

tember 3-6) ABC
Rock Books (September 6) Contemporary Net/
Great Bass (September 13} Spotlight Specials:

Worldwide Rock (September 20)
Greatest Rock Festivals (September 27)

Billy Joel (October 24)
Kenny Loggins (December 19}

OUTLAW DOES TIME AS DJ — Freddie Salem (I) lead guitarist for the
Outlaws rock group, was caught redhanded by the camera recently while do-
ing a stretch on Rolling Stone Magazine Production’s ‘‘Rock Star Guest DJ”
with EDR/Entertainment executive producer Denny Martin. Judging by
Salem’s smile, the ‘‘sentence’’ wasn’t a harsh one.
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Entertainment Net/
Silver Eagle {DIR):
"*Ain't Love Grand" Special (August 29}
Rock Net/King Biscuit (DIR):
A Flock Of Seagulis {August 29}
Rock Net/Supergroups (DIR):
Rolling Stones {August 28)

cs8s
RadjoRadio:

On Stage Tonight: Air Supply (September 4)
Carole King {October 2)
Commodores (November 6}

Clayton Webster
Country Calendar:

Mel McDaniel {September 6}

Jerry Reed (September 7)

Waylon Jennings {September 8)

Kieran Kane (September 9}

Tommy Overstreet (September 10}

Jacky Ward (September 11)

Charly McClain (September 12}
Rarities:

AC/OC (Septernber 6}

Jackson Browne (September 7}

Queen (Septermber 8}

Beach Boys (September )

Michael Stanley {September 10)

Retro Rock:
Black Sabbath {August 30}

Creative Factor

J. Geils Band/Alabama (August 21)
Alabama (August 21)

Barry Manilow/Cars {Labor Day Weekend)

Earth News

Men At Work (August 27-29)

Hall & Oates {August 30-September 2).
707 (September 3-5}

REO Speedwagon (September 6-8)
Sott Cell (September 10-12)

Global Satellite

Rockline:
John Cougar/Cameron Crowe {August 23)
Clash (August 21}
Supertramp (September 13)

Lew Irwin Reports

John Cougar {August 23-29)
Pink Floyd's Roger Waters {August 30-Septem-
ber 5)
London Wavelength

Jim Morrison (September 1-15)

@ Bill McClenaghan has been pro-
moted to VP/Research Services for
the ABC Radio Networks, moving up
from Director of Research, a position
he’s held for the past five years. He
was previously VP/Sales & Administra-
tion for Schulke Radio Productions
and VPIGM of Arbitron Radio for four
years of a total of 12 with the ratings
Homy

® Also at ABC, the Direction Net-
work has formed an Affiliate Advisory
Board. Members are acting Chairman
Aaron Daniels, VP/GM of
WPRO/Providence, representing the
Northeast; KJR/Seattle GM Rich
Robertson (Northwest); WJW/Cleve-
tand GM Art Caruso (North-Central);
WPOC/Baitimore VP/GM Dave
Fulelthart (Southeast); Capital
Broadcasting Pres. Ken Johnson
(South-Central), KTIM/San Rafael,
CA Pres. Don Platt (Southwest); and
WJAS/Pittsburgh VP/GM John
O’Hearn (member at large).

® Jerome Navies has been named
Executive Producer for CBS Radio
Stations News Service, coordinating
the exchange of news between CBS's
owned stations. He has been with CBS
since 1972.

® Terri Dumas joins Progressive
Radio Network as freelance writer.
Still retains post as reporter for
Shadow Traffic.
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Reuters Readies Radio News Net .

International news service Reuters plans to join competitors AP and UP!
in the radio arena with a network featuring hourty newscasts on financial and
commodity developments planned for fall. Stations taking the financial reports
and/or the commodity newscasts will exchange commercial time. The finan-
cial/stock/commodity area is regarded as a strength of the Reuters organiza-
tion, and thus an obvious choice for its radio kickoff.
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AND THE 60°’S LIVE ON — During the three-hour specral edition of ‘‘Sound-

track Of The 60’'s,’’ Watermark will announce the grand prize winner of a

restored 1966 candy apple red Mustang convertible — a dream car of the

sixties era. Furrowing his brow as if trying to determine the winner by ESP
is program host Gary Owens, with a sample of a sweepstakes countercard.
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Clayton Webster Narwood
Sporting News Report: Outlook:
College Basketball Recruiting Violations Taping Debate (August 21)

(September 6)

Earth News

Rutger Hauver of “‘Blade Runner” {August 26-29)

Michael McKean of 'Young Doctors In Love™
{August 30-September 1)

Comedy with Ron Stevens and Joy Grdnic
{September 2-5)

Lew Irwin Reports

Actor Rene Auberjonois/Actress Felice Schacter
{August 21)
Photographer Leigh Weiner {August 22)

High School Work Force {August 24)
Sammy Davis Jr. {August 25)

Progressive Radio Network
Laugh Machine:

Rip Wilson/George Carfin/fRodney Dangerfield
{Week of August 16)

News Blimp:

ABSCAM/Drinking Age/Whale Hunting
(Week of August 16)

RKO COURTS VIP’S — The RKO Radio Networks have inaugurated a VIP lun-
cheon series in an effort to establish a more personal relationship witn noted
newsmakers. Commerce Secretary Malcolm Baldridge (second from left) was
the honored guest for the premiere luncheon. He's surrounded by (I-r)
Newsweek’s Harry Anderson and RKO's Dave Cooke, Sam Hall, and Harvey
Nagler.

in assoc:atlon w:th the Source, Star-
fleet Blair recently presented Eiton John live in concert from Kansas City’s
Starlight Theatre. According to company estimates, the broadcast reached
15 million people across the country. Enjoying the concert’s success are (I-r)
Starfleet’s Joe Mirabella, Elton (dressed this time as a law enforcement of-
ficial), and Starfleet President Sam Kopper.

15 MILLION ROCK WITH ELTON —
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of the biggest talk talent in the business.
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- Ik is what's happening in radio today. subject from sports to philosophy and his conversa-

" with ABC TalkRadio, the top-rated, nationally tional ease build nighttime audiences.

acclaimed stars of talk radio are on your station. On And finally Ray Briem, the "king of all-night

the phones with people in your market. Building your radio.” He brings the world to his listeners, keeps

audience with their proven ability to turn hosting them in touch. Provocative, controversial, and enter-

phone calls into engaging entertainment. Personal. taining, Ray attracts one of the largest overnight

Provocative. Helpful. Informative. Radio personalities audiences in the history of radio.

worth talking to and about. They're all there—on your station—building
There’s Owen Spann. His “take charge” style your audience with the most powerful talk format in

captivates listeners. Whether he's interviewing a radio! _

world leader or a local celebrity, his imaginative wit is Here's the state-of-the-art in talk radio—

a sure audience builder. twelve hours of satellite transmissions that sound like
And Dr. Irene Kassorla, leading psychologist, they emanate from your station! You get up to 13 V2

best-selling author, and one of the country’s most minutes of local spots and many local station ID's per

influential women. Her insight and expertise has hour! That means each and every minute sounds like

Nggned her the respect of colleagues and celebrities it’s your programming! There are also windows in the
he world over. format for local and any network’s news. Everything is

: Michael Jackson, a talk radio giant. He knows tailored by ABC to make sure that our TalkRadio is
everybody worth knowing and interviews them with your talk radio.
a provocative and entertaining style. To find out how to make our talk your talk,

- Then there’s Dr. Toni Grant—the original call Bob Chaisson at (212) 887-5939 or Bob Chambers
radio psychologist. Brilliant. Eloquent. With a national at (212) 887-5351.
reputation as an expert in human behavior—and an
extensive following.

And Ira Fistell-the "human encyclopedia.”

His phenomenal store of knowledge on every possible
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THESE STATIONS HAVE ALREADY MADE OUR TALK THEIR TALK:
Baitimore WCBM Indianapolis. WIFE Providence WEAN Spokane KSPO
Cleveland WERE Kansas City KCviOo Rochester WSAY St. Paul KSTP
Charlotte WAYS New York WABC Sacramento KGNR St. Petersburg WNSI
Colorado Springs  KVOR Norfolk WNIS Saginaw WSGW Tucson KNST
Grand Rapids WTWN Pittsburgh WTKN San Francisco KGO-FM Tulsa KELI
Honolulu KGU Portiand, Oregon KLIQ Santa Barbara KTMS West Paim Beach WINO

See us at the NAB Programming Conference at the Hyatt Regency, Suite 2629. And at the NRBA, MGM Grand, Suite 1434A.

www americanradiohistorvy com



Country —

Still Kickin’

In my series examining the spring Arbitron results on a format-
by-format basis, so far Black/Urban and Beautiful Music have been
reviewed. This week it’s time for Country, a format that was the rage
about one year ago — but what has happened since? Has the “Urban
Cowboy”” syndrome died down, and with it taken the format into the
dumps? Or has the consistent strength of Country helped it maintain
its numbers in the wake of Arbitron methodology changes and

sociological trends?

The news of Country’s demise, I am
pleased to say, is premature. In the
seven markets that were examined for
this article, Country shares were up an
average of 22%, no minor feat consider-
ing what has changed in Arbitron’s
way of doing things since the spring '81
sweep. In four of the markets overall
Country shares were up; in two they
were down slightly; and in one. they
were virtually identical. Let’s examine
what happened and consider why
Country is still alive and kickin’.

Universal Appeal

Granted that John Travolta may have
given up his hat and boots, but what
about the rest of the audience for Coun-
try radio? Is it confined to any par-
ticular portion of the nation, segregated
due to lifestyle and income factors?
Doesn’t appear to be, at least from the
cross-section that I took.

“In the seven markets that were
examined for this article, Coun-
try shares were up an average of
22%.”

Below you'll find data from seven
markets nationwide. The numbers seem
to say that yes, there is Country appeal
in Oklahoma and Arizona, but don’t
forget the strength too in Baltimore and
New York City . ..

have more predisposition to the format
than others but Country can be suc-
cessful in almost any part of this land.

Why The Growth?

There are number of factors that have
contributed to the growth seen here and
experienced elsewhere. First, there are
still more and more stations coming to
the Country corral. Just last week, for
example, WOW/Omaha abandoned
CHR in favor of Country, as did
WRKK/Birmingham, which dropped
AOR.

In the markets examined for this col-
umn, two, Miami and New York City,
have seen part of their Country growth
come from additional stations playing
the format in those metros. In South
Florida the new property was an FM,
WKQS, which has established a niche
for itself while trimming WQAM’s
shares by half. In New York there is
again a relatively new FM entity,
WKHK, but WHN’s shares have also
improved over the last year. Thus, part
of the Country growth is due to con-
versions that are still going on. Apparent-
ly, Country is viewed by some broad-
casters — AM and FM operators — as a
viable option for the 80’s.

FM Improvements

Another key reason for the success of
Country in this book is the performance
of the FM stations carrying the format.
Although AM has long been regarded as
the mainstay of Country, FM is starting

Country Share Trend Chart (12+)

Spring '81 Spring '82 Spring-to-

Market Country shares Country shares Spring change

Baltimore 6.1 7.5 +23%
Greensboro 17.7 16.6 —6.1%
Miami-Ft. Lauderdale 2.5 4.1 +32%
New York City 2.4 4.4 +32%
Oklahoma City 25.6 31.0 +21%
Phoenix 15.0 14.9 level
Portland, O. 12.0 11.4 —5%

These kinds of results show that
Country is almost universal in its ap-
peal. Some portions of the nation may

to assert itself.
The results from this spring book bear
witness. 89% of the FM’s in the markets
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version within one week.

Pittsburgh, Salt Lake Arbitrons Questioned

Two situations have arisen calling into question the integrity of recent Ar-
bitron reports. In Pittsburgh broadcasters have noted that WJAS, which was
off the air during almost all of one survey week due to a transmitter fire, never-
theless managed to cume 184,000 people and notch an AQH audience of more
than 6000 during that week. In Salt Lake City, Arbitron has decided not to
send an explanatory letter to its subscribers dealing with the huge oversample
poured into some small non-metro counties. Subscribers apparently will have
to wonder why Utah County, with more than 150,000 folks, was only
represented by 354 diaries, while three small counties with combined popula-
tions of 23,000 returned more than 1000 diaries.

Masla Suggests Pricing Option
In the wake of Arbitron’s officially-announced new pricing policy (unveil-
ed here several weeks ago), rep firm president Jack Masla offers an alternative.
Masla suggests Arbitron “consider a policy based on a fixed percentage profit
above actual costs. Such cost-plus pricing would be appropriate here much as it
is in the case of public utilities which also don’t have competition.”

Birch Quarterlies Out; Sacramento Reissued

The first major round of Birch Report Quarterly Summary Reports for
the April-June period are out. Production time was approximately 35 days
after each respective survey period ended. However, due to the incorrect inclu-
sion of El Dorado and Placer Counties in the metro definition of the QSR, the
Sacramento spring report is being reissued. Subscribers will have the corrected

e —

shown on this page were up in the spr-
ing. Concurrently, only 29% of the
Country AM’s in these markets were
improved this survey.

This set of data seems reasonable
enough when you consider the trend to
FM nationwide. This type of informa-

“89% of the FM’s in the markets
shown on this page were up in
the spring. Concurrently, only
29% of the Country AM’s in
these markets were improved this
survey.”

tion also tends to dispel whatever re-
mains of the prejudice against Country
as a format with listeners who couldn’t
afford stereos or FM radios. Country
may not have been in the forefront of
the FM movement but it is making up
for lost time.

Arbitron Immune?

As noted in the previous two weeks’
columns, Arbitron’s methodology, with
changes such as DST, may have a hand
in the rise of Black/Urban and the
demise of Beautiful Music this sweep.
Country, however, seems to have been
relatively immune from damage
wrought on other formats by DST for
blacks.

For example, since DST hit
Baltimore, on top of the 1980 Census
updates, WPOC has done nicely at the
same time the Urban leader, WXYV, has
also risen.

In New York City the trio of Urban

www americanradiohistorv com

leaders have been doing well lately, yet
the growth of WHN and the presence of
WKHK are still apparent. In South
Florida .there is tremendous ethnic
population, but the Country share there
is still up almost one third, largely due
to the advent of WKQS.

One item that Country stations did
not have to contend with this book that
looms on the horizon is DST for
Hispanics. In many of the Sunbelt
markets, as well as major metropolitan
areas including New York and Chicago
in the north, the Hispanics are a major
force. A number of the markets where
Country is strong didn’t have much im-
pact, if any, from DST for blacks — but
the Hispanics approach, which will hit
next year, could be a different matter.

“One item that Country stations
did not have to contend with this
book that looms on the horizon is
DST for Hispanics.”

T AR S P RO S T O
More Than A Fad

To summarize, the spring Arbitrons
saw Country generally do quite well,
with average increase overall in the
22% range. Almost 90% of the FM’s
playing Country improved, while AM’s
were up nicely also. More and more sta-
tions are converting formats to Coun-
try, giving the format renewed vigor.
All in all it seems to me that Country
music, is here to stay, and so is its suc-
cess in the ratings.



DON HENLEY

“JOHNNY CAN‘TREAD”

69971

THE NEW SINGLE FROM HIS FIRST SOLO ALBUM

| CAN’T STAND STILL

E1-60048
98KX KEARTH KYYX WRCK WSEZ WJxQ KBBK wzyQ
Q105 KFi KZZP KINT WSSX 2104 FM103 2102
CKLW KiQQ WPHD BJ105S WGH KIDD KSKD KSEL-FM

L

DAVE SHOLIN’S PERSONAL PICKS-THE GAVIN REPORT — August 6, 1982
“Hot intros make a big difference on the radio and here’s a scorcher . . . one of the best examples I've heard recently of
a song that is very commercial but at the same time an original melody and lyric of its own rather than copying someone

else’s.”

ROBERT PALMER-THE NEW YORK TIMES — August 4, 1982

“The album’s most exciting track and first single is ‘Johnny Can’t Read.’ The song, was written by Mr. Henley and his
guitarist and co-producer Danny Kortchmar, roars along at a brisk clip, punching its message home with urgency and
panache.”

ROBERT HILBURN-THE LOS ANGELES TIME> — August 8, 1982

“There’s such a catchy playground sing-along feel to this wisecracking song that it's easy to just get caught up in the
rocker’s infectious coatings, but the song is a bitter look at the dangers of an unproductive education system. An
adventurous choice for a single, the song should be one of the radio hits of the summer.”

Produrtéd by 19an Henpley, : ' : IFving Azoff/Front Line Managemept 3
Danny KochalasmbhENT ac : - - b <1982 ELEIRRASYLUM Recoros (T A wARNER comidiicag

www americanradiohistorv-eom =
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[ Quarterly results, average
I -l-l']e BirCh quarter-hour persons, 12+,
| Monday-Sunday
' r I |I I I : “G MI :,, 6am-midnight
|
| / & San Francisco | Washington, D.C.
| WCAU add WGCLdeb26 KSKDdeb34  WANS-FM WGN Remains King; KGO Stays WKYS, WMAL, WHUR
| KEGL add KEZR21-16 WCGQdeb29 WZZR WLUP, WBBM Up, In Double Digits; Slip, Remain 1-2-3;
Q103 add WPHD 19-17 WFLBdeb34 WKFR Take Second & Third; KMEL Slips As KRQR, WAVA Ties WWDC-FM ;
WLAN-FMadd WPST 38-3¢4 KSEL-FM 18-14 KIOA WJJD, WBBM-FM KSJO Climb; WPGC Passes WRQX;
WKRZ-FMadd WKEE32-23 KRNAdeb25 KEYN-FM New Formats KSAN Tops Country; WGMS Up
KJXOQ add 29 KINT19-12 KFMZ24-18 WMEE Debut Strongly KYUU Jumps Winter '82 Spring '82
KGGI add WOKI30-26 KENI37-21 KBBK Winter 82 Spring 82 Winter *82 Spring 's2 | WKYS (U) 1.0 9.7
WJBQ add WBCY deb 27 KKLV deb40 WFBG WGN (T) 9.7 85 1 kco(m 114 100 | WMAL(AC) 85 8.1
Q104 add WCSC25-22  KSLY30-27  WCIR ot S >3 | KMEL(A) 85 54 | WHUR(B) 89 73
| WYKS add WSSX 28-21 KDZAdeb40 WAEV kil ('(r)) e >y | KFRC(R) 5.2 50 | WGAY-FM (BM)5.2 6.2
| WSPT add WGHdeb 19 KOZE 2620  95SGF ' : KRQR (A) 4.0 50 | WAVA@4) 39 58
WBMX (B) 3.2 5.1 WWDC-FM (A) 7.9 5.8
KDVV add KMGK 29-24 KFI WFOX WLS (R) 49 19 | KSOL(B) 3.6 47 whlio b . .
KCBN add KZ9323:16 KYYX WXLK WLSFM(R) 58 49 | KOBS (N > b &FM(R) 52 57
WBEN-FM deb 35 WNAM deb 29 WYCR KKOV WGCI (U) 5.2 45 ﬁssi?q(( c)) i~ 3 | wrReX®) 0 e
| 96KX 30-26 KKXX 30-24 KZFM KVOL WMAQ (C) 43 44 O P ae WGMS-AM
| CHUM deb 28 KJRB 27-24  WZYP WAZY-FM WLOO (BM) 56 N ixi(a) i 21 &FM(CL) 35 48
| WLOL-FM 30-25 KCPX 3527 WHHY-FM 99KG WMET (A) 33 4.2 KYUU (AC) 18 3.0 WLTT (AC) 44 38
! WQUT WKQX (AC) 3.0 34 KIOI (AC) 2'9 28 WMZQ (C) 3.8 3.8
WBBM-FM (R) 2.1 3.1 KDIA (B) 2'3 9.4 WPKX-FM (C) 25 3.1
= wJJD (BB) 8 3.1 KABL-FM (BM) 2'2 23 WASH (AC) 3.1 29
WLAK (BM) 25 29 KFOG (BM) 2. 2.3 WOOK (B) 3.8 29
WCLR (AC) 34 2.8 KNEW (C) 2'9 2'1 WTOP (N) 3.4 27
_ WJPC (B) 19 2.6 KEZR (R) '5 1:9 WHE'S (A) 11 21
T R T cuad g WUSN (C) 6 2.5 KYA (0) 1'3 L8 WEZR (BM) 16 14
WXRT (A) 3.0 2.5 KBAY (BM) 1 16 WXTR-FM (AC) — 14
WFMT (CL) 20 24 KLHT (AC) 1'5 1'5 WYCB (RL) 11 1.4
WJEZ (C) 24 2.0 Ao »
WCFL (AC) 11 16 | KA : :
' WVON (B) 14 15 zgggfg (CL) 1.2 i; Pittsburgh
WAIT (BM) 5 1.0 : :
KLOK (AC) 1.0 13 KDKA Even Stronger
» Dallas-Ft. Worth | (O 02 i With Pirates;
- KVIL-FM Up Three, KIAZ () 11 11 | WDVE Stal?le In Egc«s)?d;
Grabs Lead; KFAT (g) 3 i.o WAMO UP, Wil Stips
KZEW Passes KTXQ, LLNE o o e e %2 pclt 162
Wins AOR Title; oL (( A)’ " .
WBAP Up With Rangers; Miami- WBZZ (R) 68 o0
lngK-FM Closes Ft. Lauderdale- WAMO (B) 6.4 6.8
; n On KKDA-FM WJAS (BB) 6.1 47
Winter '82 Spring '82 Hollywood WSHH (BM) 42 43
KVIL-FM (AC) 6.9 9.6 WHYI Adds Two, WTAE (AC) 48 4.2
- KZEW (A) 6.1 7.9 Widens Lead: KQV (N) 5.3 4.0
ISLAND KSCS (C) 79 7Y WQBA Up N{’). WXKX (R) 46 39
D D BY STEVE WINWOOD FOR F.S. LTD. KTXQ (A) 8.0 7.2 ' . WWSW-FM (AC) 3.0 2.8
PROMHL(J:FE:@UEED — DISTRIBUTED BY WARNER BROS. RECORDS. WBAP (C) 4.7 6.2 WSHE, WINZ-FM Rise; WYDD (A) 4.0 2.7
. KKDA-FM (B) 8.1 5.5 WAIA Grows; WEEP (C) 17 2.4
KNOK-FM (B) 4.0 5.3 WKQS Doubles WPNT (BM) 24 2.3
KPLX (C) 5.1 5.3 o . WDSY (C) 1<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>