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Arbitron Agrees To
Drop Monthly Reports

In what Arbitron Radio Ad-
visory Council Chairman George
Green of KABC/Les Angeles call-
ed “a major victory for the Coun-
cil.” Arbitron has agreed to
discontinue issuing printed monthly
reports. The move was the most
dramatic event at the recent
Council/Arbitron meeting in
Lake Geneva, NY. Monthlies had
generated controversy when some
stations used the figures for sales
purposes.

According to Green, ‘“Arbitron
introduced us to a new microcom-
puter which they hope to make
available to stations. Once these
computers are installed, stations
will be able to access three-month
rolling averages, which will have
larger and more reliable sample
bases. Once the computer access
is arranged Arbitron will cease is-
suing the printed reports in the
five markets where they are cur-

rently produced.” Green added
that besides being able to
generate rolling averages the mi-
crocomputers will also be
available ‘“to access AID and
marxset report data.”

Arbitron spokesperson Connie
Anthes verified Green’s state-

ARBITRON/ See Page 32
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Doubleday Buys WMET
For $9.5 Million

Rapidly expanding Doubleday
Broadcasting hit its legal max-
imum of seven FM’s Monday
(8-23) when it reached an agree-
ment with Metromedia to acquire
WMET/Chicago for $9.5 million.

“In my mind this is an irreplace-
able asset,” Doubleday President

EXPANDED BAND WITH NO NIGHTTIME PROTECTION

1500 New AM Stations Possible

An extensive study released this
week by the FCC concluded that
1500 new stations could be placed
on the AM band between 1605 and
1705 kHz, an expansion approved
by a world radio conference three
years ago.

The 1500 figure is based on a fin-
ding that lack of nighttime protec-
tion does not appear to harm an
AM station’s selling price or its

CARROLL'S ROQ FORMAT GOES CHR

KYYX Debuts ‘“Hip Hot Hits”’

CHR-formatted KYYX/Seattle
adopted a new “Hip Hot Hits” for-
mat this week, consulted by
former KROQ/Los Angeles PD
Rick Carroll. The KYYX format
represents an extension of Car-
roll’s new wave tight-playlist AOR
approach to a Contemporary Hit
Radio mold.

KYYX part-owner and Seattle
radio veteran Pat O’Day told
R&R, ‘‘We are not an AOR station
at all. We are a Top 40 station. An
AOR station is an album station
with 75% of its music prior to 1978,
and we rely on current hit pro-
duct.

Rosenwald
Promoted To
Malrite Exec. VP

Gil Rosenwald has been pro-
moted to Executive Vice Presi-
dent of Malrite Communications
Group, moving up from VP/Group
Operations. Rosenwald, who has
been with Malrite since 1973, was
named VP/GM of WMMS & WHK/
Cleveland in 1977.

Malrite President Carl Hirsch
commented, ‘‘Malrite’s phenom-
enal growth in
recent years is a
story which can-
not be written
without mention-
ing the significant
contributions of-
Gil Rosenwald.
Gil is one of the :
most dedicated Gil Rosenwald
and unselfish executives in broad-
casting, as characterized by the
extraordinary working relation-

ROSENWALD/ See Page 32

“Rick is going to find a new flex-
ibility for his format, since Seattle
and ".os Angeles cannot be com-
pared when one considers the
finite tastes of the under-30 audi-
ences. We're delighted to give
strength and momentum to what
Rick has had the initiative to do.
We deeply believe in his feeling
that there is still Top 40 radio and
that it will have a major impact on
any given market.”

‘“Natural Evolution
Of CHR”

Carroll explained to R&R, “This
is going to be more of a Top 40 for-
mat — ‘Hip Hot Hits.” Manage-
ment felt that this format was the

next natural evolution of the CHR
KYYX/ See Page 32

Wagner Takes
Alta Group
PD Position

Mike Wagner has been named
Group Program Director for Alta
Broadcasting, owner of KBZT/
San Diego and KEZR/San Jose.
Wagner had most recently spent
seven years as an afternoon per-
sonality and (for a time) PD for
KIIS/Los Angeles.

Commenting on Wagner’s ap-
pointment, Alta
co-owner and

N T
i ot W
Board Chairman
Jim Levitt said, =y
“We looked long §*#* }
and hard for a ‘ '
person to take

this newly-creat-

ed position. We L o }g
are most im- Mike Wagner
WAGNER/ See Page 32
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revenues. ‘“This lack of a han-
dicap suggests that if the FCC has
the opportunity to establish new
AM channels, it should consider
assigning stations there without
nighttime protection,”’” wrote
author James Brown Jr. of the
FCC Office of Plans and Policy. If
nighttime protection were given,
said Brown, only 300-400 new sta-
tions would fit on the ten new
channels in the expanded AM
band.

Brown’s study focused on
revenue data for 1100 large
market and 300 small market sta-
tions from 1976 to 1980. He also

NEW AM/ See Page 32

Gary Stevens told R&R. ‘“You do
not find full-power FM stations in
markets like Chicago available all
the time.”

The purchase is contingent upon
FCC approval, which Stevens ex-
pects in early 1983, and Metro-
media’s acquisition of WFLD-TV/
Chicago for $136 million. Besides
selling WMET, Metromedia is
financing the WFLD purchase by
dealing away WTCN-TV/Minne-
apolis and WXIX-TV/Cincinnati.

Stevens told R&R he intends to
maintain WMET’s AOR format
and call letters. ‘‘Where we buy a
call sign with image,” he explain-
ed, “we will always keep it.”

Calling the purchase a ‘“carbon
copy’’ of Doubleday’s recent take-
over of WAVA/Washington, Ste-
vens told R&R, “It’s in the same
format that we’re in -and we
bought it for precisely the same
reason. It is well-imaged. In the
same way in which we kept all the
WAVA people in the transition, I
expect we’ll do the same thing in
Chicago.” Stevens indicated his
approval of Metromedia’s pro-

DOUBLEDAY/ See Page 32

UNDER THE WATER & OVER THE AIR FOR 104 HOURS

Q104 Duo Sets Submerged
Broadcasting Record

Rick Sisk, GM of Q104/Gadsden, AL, and account executive Den-
nis Deason, who double as Q104’s morning team, set a new under-
water broadcasting record of 104 hours last week (and broke their
own mark of last year, 73 hours). The duo were submerged in 40, feet
of Coosa River water inside a 22' long and 12' diameter fermentation

e e

tank, remodeled into the ‘“Calypso II”’ aquatic habitat. Pictured are
Deason (left) and Sisk, the Calypso II suspended from a large crane
about to be lowered, and the partially-submerged Calypso with
technical coordinator Rick Spears on top.

Q104/ See Page 3 32 !
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Logan Appointed PD At KFOG

Dave Logan has been named Program
Director at KFOG/San Francisco, which
plans to switch to AOR in mid-September
(R&R 8-13). Logan was PD of AOR
WLAV/Grand Rapids for 2% years,
previously serving as Promotion &
Marketing Director at WLUP/Chicago.

KFOG GM John Gaston commented to
R&R, “The chemistry between Dave and
me was excellent. His g . ;
promotional back-
ground, especially his
outstanding work at
the Loop, was a plus.
He has an aggressive,
‘I want to win’ atti-
tude. In the kind of
competitive situation
we're in, that’s got to
be a big plus. He’s a
bright guy, a win-
ner.”

Logan told R&R, ““I have the usual mix-
ed feelings about leaving. We’ve built one of
the top five AOR’s in the U.S. in average
quarter hours, and one of the seven largest
18-34 shares in America. WLAV is one of the
top secondaries. Now I'm looking ferward
to helping make KFOG one of the top AOR’s
in America. I think we’re going to go in
there like demons and win.”

Barri Becomes
VP At Motown

Steve Barri has been appointed to the
newly-created position of VP/Creative Af-
fairs for Motown Records. The longtime
Warner Bros. A&R executive will supervise
talent acquisition and A&R activities for
Motown, and will report directly to label
President Jay Lasker, with whom he work-
ed for years at ABC/Dunhill Records.

Lasker commented, ‘“‘I'm delighted to be
working with Steve again. He has one of the
best creative minds in the business, and his
record speaks for itself.”

Barri stated, “I'm very excited about
coming to Motown and working with Jay
again. I've been Motown’s biggest fan, and
working with (Chairman) Berry Gordy is
like a dream come true. But more impor-
tant than that, a company like Motown
gives you an opportunity to work closely
with areas like promotion and sales. That
type of intimate involvement is rare at most
record companies.”’

Ilberman, Kiernan
Named Polygram
Exec. VP’s

Polygram Records has appointed former
RCA VP Mel Ilberman to the new position
of Executive VP, while promoting Sr.
VP/Sales & Marketing Jack Kiernan to Ex-
ec. VP/Sales & Marketing. Ilberman will
supervise administrative functions at the
company, plus international operations;
Kiernan will continue to oversee the areas
designated in his title, plus promotion.

g

Dave Logan

Mel Ilberman Jack Kiernan

Polygram President Guenter Hensler
stated, “We're very happy to have secured
the services of Mel Ilberman for this
critical position . . . I've felt the need for a
professional like Mel to coordinate these
areas and thereby free me to devote more
energies to Polygram’s overall direction.
... With Mel, Jack, and the rest of the
management team in place, we should be
able to accelerate our upward success
curve.”

Asked about San Francisco’s intense
AOR battle, with KMEL, KRQR, and new
entry KQAK already on the air; Logan said,
I thrive on competition. The more the bet-
ter! I'm working with the best guy in the
business, (consultant) Lee Abrams. It’s bad
news for the competition!”

No decision on KFOG’s specific AOR
direction has been made yet. Logan starts
September 1.

Gold, Heimerl New
Westwood One VP’s

Judy Gold has been promoted to Ex-
ecutive VP/Director of Sales and Brian
Heimerl has been elevated to VP/Director
of Operations at Los Angeles-based pro-
gram supplier Westwood One.

In making the announcement, Westwood
One President Norm Pattiz said, ‘“This is
just the beginning of several moves that we
will be making to strengthen the company’s
overall management structure and, at the
same time, reward some key people for
jobs well done.”

-~
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Judy Gold Brian Heimerl

Gold, a six-year veteran of the firm, most
recently directed station sales efforts for
Westwood One. Heimerl joined Westwood
One two years ago, following seven years
with Watermark.

Hicks Picked As
KDWB-FM PD

Jack Hicks has been elevated to Program
Director at KDWB-FM/Minneapolis. Hicks
had previously been a member of the AOR-
formatted station’s airstaff for the past two
years; the promotion marks Hicks'’s first
time at the PD reins.

Doubleday National PD Dave Hamilton,
commenting upon the appointment, told
R&R: “I've worked with Jack for the last
year-and-a-half. He’s been running the sta-
tion on a day-to-day basis for the past
several months, so I thought it would make
more sense for him to be PD than the guy
we had in there.”

“I love the job; I've always wanted it,”
Hicks enthused, adding, “‘I've really learned
a lot from working with Dave Hamilton
over the past two years.” Hicks replaces
Joe Folger, who last month exited the facili-
ty after about four weeks in the PD’s post.

Fennessy, Christian
Take New PD Posts

Kevin Fennessy has been appointed Pro-
gram Director at WHAM/Rochester. He
replaces Dave Laird, now considering
another position within the station.

WHAM & WHFM GM Larry Conti Jr.
commented, “I was looking for someone
with aggressiveness and determination.
Kevin came to us highly recommended, and
1 feel confident that he’s exactly the one we
need to move the station ahead.” Conti add-
ed, “Dave Laird has done a good job, and
this decision should not reflect ‘on his ex-
perience and abilities.”

Fennessy most recently programmed
KESI/San Antonio, after serving a year as
PD for WOAI-FM across town, and
previously working at WFFM/Pittsburgh.
Replacing Fennessy at KESI is Dave Chris-
tian, who joins the station from his free-
lance voice and production business in San
Francisco.

In appointing Christian as PD, KESI Pre-
sident/GM Sam Sitterle said, ‘“I'm
delighted to have Dave here. I firmly feel
he’s a great addition to the staff because of
his abilities in commercial production and
handling personnel.”

www americanradiohistorv com

Fisher Elevated To
VP At Group W

Steve Fisher has been named VP/Radio
Development, a new position at Group W
Radio. Fisher had previously been the
Radio Group’s Controller.

Group W Radio President Dick Harris
stated, “Not a day goes by that we don’t
learn of some new development in the field
of communications ... We are delighted
that Steve Fisher will now assume respon-
sibility for identifying new growth oppor-
tunities in areas such as cable audio, SCA
utilization, programming, and technologi-
cal developments.”

Before becoming Group W Radio’s Con-
troller in January 1981, Fisher worked in
financial positions at the company’s RAR
rep firm, KODA/Houston and KOAX/Dal-
las.

Mitchell Named
WPEN PD

Paul Mitchell has been named Program
Director at WPEN/Philadelphia. For the
past 2% years, WPEN’s MOR/Big
Band/Nostalgia format had been program-
med by parent company Greater Media’s
VP/Radio Programming Julian Breen.

In making the announcement, WPEN and
sister station WMGK/Philadelphia VP/GM
Larry Wexler stated, “Julian’s continuous
wide-ranging corporate responsibilities,
along with his increasingly hectic traveling
schedule, have made it necessary to bring
another programming pro on board to head
up the program department of WPEN. Paul
Mitchell is that pro. He’s a major market
PD with a thorough knowledge of this
market, both past and present. I have a
good feeling about him, as there’s a good
chemistry between us.”

“It’s great,” said Mitchell. “It’s one of the
best opportunities in my life. We have an
excellent station here, and I'm very for-
tunate to be given the chance to work with
such a professional staff.”

Prior to WPEN, Mitchell was an en-
trepreneur involved with various non-
broadcast businesses. His radio
background includes programming stints
at Philadelphia stations WDVR (now
WEAZ) and WPBS (now WUSL), as well as
KXYZ/Houston. Mitchell has also served as
a consultant to KGO/San Francisco and
WXYZ/Detroit.

Scott Promoted To
PD At WMIL

Craig Scott has been upped to Program
Director at WMIL/Milwaukee from his
previous post as afternoon drive personali-
ty for the Country-formatted outlet, replac-
ing Michael St. James as PD. Scott came to
WMIL from overnights at WJEZ/Chicago
and had previously programmed
WTTM/Trenton.

WMIL General Manager Jerry McKenna
told R&R that he and St. James ‘“had a
falling-out in terms of the direction we
wanted the radio station to go, and I just
didn’t see any way in which it would work
out for us. I made Craig acting PD a few
weeks ago and he’s just done a tremendous
job. I'm real excited about our future.”

“We've made a lot of changes here and I
think we have one heck of a potential to
really go to town on this,” echoed Scott.
“I've got good people backing me up. I've
got a good staff, a good General Manager,
and an Operations Director (Steve Sands)
who is not only super-supportive but a ge-
nuine pro. So, it’s not like I'm out there
alone. There’s people to help and we’re go-
ing to soar!”

R&R Closed For Labor Day

R&R will observe the Labor Day holi-
day, and offices will be closed in Los
Angeles and Washington, DC on Mon-
day, September 6. We’ll be back on nor-
mal schedule the next day, Tuesday,
September 7.
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Washington Report

Nebraska Broadcasters

Block Radio Marti

An attempt to authorize Radio Marti in
the Senate Foreign Relations Committee
was thwarted last week by Sen. Edward
Zorinsky (D-NB). Since Congress has now
begun a two-week recess, the panel will try
again for a vote on September 8. In blocking
a vote, Zorinsky cited opposition by the
Nebraska Broadcasters Association to the
U.S. government’s Cuban-aimed propagan-
da station.

Meanwhile, the State Department has
agreed to a change it hopes will allay the
fears of U.S. broadcasters that Cuban jam-
ming of Radio Marti will result in massive
interference to American stations. The
amendment would require that Cuban sta-
tions and potential interference be taken in-
to account when Radio Marti’s frequency is
chosen by the National Telecommunications
& Information Administration (NTIA).

Motorola Joins

AM Stereo Line-Up

Motorola this week became the last of the
four major AM stereo competitors to submit
its equipment to the FCC for type accep-
tance. Also pending is an applicafion from
Magnavox.

Harris went on the air three weeks ago
with WQXI/Atlanta leading the way. Mean-
while, Leonard Kahn has satisfied the FCC
that his system — which went on the air in
late July — meets certain channel separa-
tion requirements (15 db separation). He had
been given 21 days to prove his system com-
plied with the rules, or face possible
withdrawal of his type acceptance.

A spokesman for the FCC Laboratory in
Laurel, MD said Kahn’s type acceptance is
now valid for five years. To get permanent
approval, his system will have to meet a
higher separation standard (20 db) in 1987.

Program Logs Unchanged
At 78% Of Stations

According to an NAB survey, 78% of ra-
dio stations have made no changes in their
programming logs even though the FCC
stopped requiring logs in April of 1981. Most
said their current system works well, al-
though 10% are waiting to make sure aboli-
tion of the logs isn’t reversed.

Only 22% said they’ve made some
changes. Of those, 48% described the
changes as very minor, 22% moderate and
24% extensive.

Even though they’ve made few changes,
most broadcasters told the NAB they're
grateful there’s no longer a threat of FCC
penalties for minor variances in logging
procedures. Later this year NAB will
publish a booklet of sample logging forms
collected from the survey respondents.

NRBA Elects Directors,

Taps Reagan & Orkin

The NRBA Board has chosen ten broad-
casters to serve two-year terms as
Directors-at-Large for this association:
Kent Burkhart, Burkhart/Abrams/Mic-
haels/Douglas; Jim Connor, WWSH/Phila-
delphia; Joe Costello, Gulf South Broad-
casters; Ted Dorf, WGAY/Washington;
Gary Edens, Harte-Hanks Radio; Robert
Fuller, Fuller-Jeffrey Group; Ron Kempff,
WHIO/Dayton; Lew Latto, WAKX/Duluth;
Don Sharp, WGIL & WAAG/Galesburg, IL;
and Gary Worth, Wold Communications.

Meanwhile, President Reagan has pre-
pared a videotaped greeting for NRBA’s
annual convention which opens September
12 in Reno. And a special presentation has
been arranged by Dick Orkin of the recent-
ly-dissolved comedy commercial team
Dick & Bert.

Amway Plans $500 Million

Suit Vs. Detroit Free Press

AP reports the owners of the Mutual
Broadcasting System, WCFL/Chicago, and
WHN/New York planned to file a $500
million libel suit this week against the
Detroit Free Press. Last weekend the
newspaper uncovered a 1980 Canadian
government suit against Amway Corp.,
Mutual’s parent company. Canada claims
Amway has avoided $118 million in duty
payments through fraud.

A spokesman for the newspaper defended
the accuracy of the report, according to AP.
Amway issued a statement blasting the ac-
count. It said the report ‘“reeks of political
scare tactics since it was fabricated from
half-truths, falsehoods, hearsay, and so-
called opinions from unqualified individuals
and incomplete, misleading documents.”

Amway accused the newspaper of having
political motives. Amway’s top executives,
Richard De Vos and Jay Van Andel, are
heading up a GOP gubernatorial campaign
in Michigan and, until he was replaced last
week, De Vos was Finance Chairman for
the Republican National Committee.

Stiller & Meara Quit RPC

NAB officials were infuriated last week
when, just ten days before the Radio Pro-
gramming Conference (RPC) in New Or-
leans, the comedy team Stiller & Meara
suddenly cancelled their scheduled ap-
pearance. RPC Steering Committee Chair-
man Marty Rubenstein, President/CEO of
Mutual, said, “We are keenly disappointed
that they would cancel at this late date,” in
a prepared statement that was far more
restrained than his reported private reac-
tion.

Lined up at the last minute to replace the
no-shows are Bert Berdis and Alan Barz-
man. Until recently, Berdis was half of the
famed Dick & Bert commercial duo. He
now works with Barzman, whose Alan
Barzman & Co. won this year’s Clio Award
for best humorous radio commercial.
They’ll appear with Mutual talk show host
Larry King at the RPC’s “Making $$$ With
Your Mouth’’ luncheon.

MOST NETS WILL CARRY
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Congress Prunes FCC,
Votes New Lottery Rules

Congress last week gave final approval to two bills that will directly
affect broadcasters and the FCC by:

e Slashing the number of FCC Commissioners from seven to five.
e Clearing the way for the FCC to award new licenses by lottery.

» Allowing private groups such as state broadcast associations to
pay the travel expenses of FCC Commissioners who are guest speakers.

President Reagan is expected to sign both
bills into law. However, it’s now considered
very likely that Reagan will veto the Sup-
plemental Appropriations Bill, which con-
tains nearly $2 million to fund pay raises for
FCC employees through October 1. Accor-
ding to a Commission spokesman, a veto
would almost certainly mean temporary
furloughs for some FCC employees during
the month of September.

Two-Vote FCC Majority

With a five-member Commission, only
three votes will be needed to pass an item.
However, since only three Commissioners
would have to be present to conduct busi-
ness, it’s conceivable that some major pro-
posals could pass with a two-vote majority.
One Commission official privately question-
ed whether it’s “in the public interest” for
important questions to be settled by just
two Commissioners.

The immediate unanswered question is
whether FCC General Counsel Steve Sharp,
who was nominated by Reagan for a seven-
year term, will now accept a seat that will
disappear next June 30. Sharp reportedly
wants to confer with FCC Chairman Mark
Fowler, on vacation until the end of August,
before making up his mind. In addition to

Sharp’s seat, the slot now held by Joe
Fogarty will disappear when his term ends
next June 30.

Even though the cutback he engineered is
virtually complete, Commerce Committee
Chairman Bob Packwood (R-OR) still
hasn't scheduled a confirmation hearing for
Sharp. Packwood and Sen. Ted Stevens (R-
AK) maneuvered the FCC amputation
through Congress after President Reagan
ignored their candidate in naming Sharp to
the FCC.

Lottery Simplified

The lottery language voted by Congress
last week was requested by the FCC. It will
allow the Commission to award a license for
a new facility by holding a lottery among all
applicants, and then checking the winner's
qualifications. The lottery authority given
the FCC by Congress last year would have
required that each applicant’s qualifica-
tions be checked in advance of a lottery.

The new language also limits lottery
preferences to minorities. Last year’s bill,
which the FCC refused to implement on the
grounds it was “unworkable,” would also
have given preferences to labor unions and
virtually any group ‘under-represented’’ in
telecommunications ownership:

% Fritts Calls For Unity

‘“In the final analysis what is good for a Los Angeles television station

| is also what a Tupelo, Mississippi radio station would like to achieve,”

new NAB President Eddie Fritts told the West Virginia Broadcasters

Association last Friday (8-20).

Democrats Protest Latest Reagan Radio Series

The White House announced officially this week that President Rea-
gan will deliver a second series of five-minute radio talks, starting this
weekend (8-28) . House Speaker Tip O’Neill (D-MA) and Senate Minority
Leader Robert Byrd (D-WV) immediately asked the networks to reject
the White House request for airtime, but most of the networks said they

will carry the talks.

The programs will be identical in format
to the 10 speeches President Reagan gave
on radio last spring. They’ll air live at 12:06
(EDT) on Saturdays. Although several net-
work executives said the White House was
thinking in terms of a 13-week run, there
was no official word on the length of the
series,

AP Radio, UPI Audio, RKO, Mutual, and
NBC will carry the speeches. ABC had
made no decision and CBS President Bob
Hosking said his network, as it did last
spring, is declining to air the talks.

In their letter to the networks, O'Neill and
Byrd said, “We believe that this extraor-
dinary request for free time should be re-
jected. President Reagan has already had
unparalleled access to the media..."”
They said his plan was particularly “di-
stressing” coming in the midst of a Con-
gressional campaign ‘‘where balance in the
presentation of views about national issues
is of utmost importance.”

If the networks do carry the President,
Byrd and O’Neill asked for equal time for

the Democrats. Every network feeding
Reagan to affiliates told R&R they would
also air the Democratic response.

In one change from last spring, NBC VP/
Radio News Jo Moring said NBC would only
“pipe it down the line” rather than elevate
the President’s talks to program status by
providing opening and closing announce-
ments. “He didn’t deliver what he promis-
ed,” Moring said of the original series. “In
our view it was more politics than policy.”

Mutual VP/News & Special Programming
Tom O’Brien said he flatly rejected an in-
itial suggestion from the White House that
the talks be prerecorded. “Even if it was
taped 15 minutes in advance it would be
unacceptable,” O'Brien told R&R. “It’s my
feeling that if you have the President there
live, that’s your gimmick.” He said the
White House called back several days later
to say the talks would be done live.

RKO VP/Director of News Dave Cooke
said due to a program conflict, the RKO Ra-

dio Networks would tape-delay the talks by |

one hour.

www americanradiohistorv com

Sounding a rallying cry at the Greenbrier
resort, Fritts said he intends to insure
NAB'’s strength through “small and large,
working together. Broadcasting collective-
ly is bigger than any of its parts,” he said.
““The key is working together. That is what
I was hired to do and certainly aim to ac-
complish.”

Alluding to former NAB President Vince
Wasilewski's decision to leave the NAB,
Fritts noted, ‘‘Vince is leaving the organiza-
tion in good order. My job, as I see it, is
essentially fine-tuning.” He added, “If it
ain’t broke, don’t fix it.”

While Fritts stressed togetherness on one
hand, he also spoke of small market radio’s
overall representation. “When I first
became active in NAB at the committee
and later board levels, there was always an
undercurrent that the association didn’t
represent small market broadcasters —
radio, in particular.” Fritts said that ““was
then and is now a hollow charge.”

The NAB'’s role, as he defined it in a
prepared text issued prior to the speech, is
“a careful balancing of big and small, radio
and television through an active campaign
process.” He elaborated, “I confess I don’t
know everything there is about major
market television. But I do know how to in-
sure that their concerns are represented,
voiced, and acted-upon within the NAB.”
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REVOLVING
DOOR

Few things frustrate station management
as much as turnover of people at their rep firm.
Not just because it takes time to train someone
new, but also because an inexperienced salesperson
invariably results in missed opportunities.

At Masla Radio our sales staff has been
with us an average of five and a half years.

Our sales managers even longer.

How do we hold onto them? We pay them
well. They’re worth it, too. There’s simply
no substitute for experience. That’s why
Masla Radio means more business for major
stations in key national and regional markets.

MASLA RADIO

We'll never be too big not to be hungry.



PART i

Humorous Ad Campaigns
Cut Through Clutter

Last week, examining a study con-
ducted by MecCollum/Spielman &
Co., we discussed humor's effec-
tiveness as an advertising device. This
week we take a brief look at eight
types of funny spots, as well as
guidelines to help determine if a
humorous approach will work for you.

McCollum/Spielman has divided the
eight basic humorous devices into two
categories. The first, those showing
better track records, comprises the
humorous predicament: vignettes,
slices of life; the humorous mood,
which uses music and jingles to accen-
tuate its light tone; the spoof/parody;
and whimsy, which wins consumer at-
tention through animation, critters, and
little people. Although these aren't
failsafe, those making up the second
category are riskier in nature, so
proceed with care: children and
animals, which tend to upstage the

message; slapstick; and humorous
characters, running the gamut from
the dumb housewife to regional or
ethnic stereotypes.

When choosing one of the
aforementioned comedic spot types,
there are several guidelines that
should be considered. First and
foremost, does the intended product
{which could be your radio station or
record) lend itseif to a humorous treat-
ment? Next keep in mind that light-
hearted music and jingles frequently
heighten the humorous impact, and
make certain the humor is kept rele-
vant and related to the message and
product. Be aware, also, that con-
sumer receptivity drops when a
humorous approach is used to launch
new products. Familiarity means less
time for setups. And subtle, true-to-life
elements let consumers laugh with,
not at, the commercials.

A few funny
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Computers To
Verify Signatures

Signature verification by computers
is being developed by several com-
panies to control unauthorized access
to data files and banking information.
The systems will also probably be used
in automatic bank tellers. One system
developed by Sycon Inc. uses a
pressure-sensitive tablet and a ball-
point pen, and measures 20 different
signature characteristics. You sign
your name up to ten times, and those
signatures are the range of your ac-
ceptable signing variations. it's hoped
the signature system will cut down on
stolen bank card use.

D-C’s Playlist Plus Allows
Computerized Customization

Drake-Chenault, a longtime provider of pre-programmed radio formats,
has developed a system called “Playlist Plus’ to allow: greater local input
while retaining the advantages of a national overview and computerized con-
trol, according to Natlonal Programming Consultant Bob Laurence. D-C pro-
grammers and the local PD determine a market position for the station and
then build the music around it, based on local and national considerations.
Then D-C’s computer generates a weekly hour-by-hour playlist suited to the
station’s needs.

Laurence described Playlist Plus as “a lot more flexible"’ than a predeter-
mined format. He added that the computerized playlist feature is more effl-
cient than the typical card system used by many programmers, with a greater
degree of control and cross-referencing possible. D-C is providing terminals
to stations so they can receive their playlists by electronic mail, eliminating
computer start-up costs. The service is availabie for A/C, CHR, MOR, Black,
Country, and Big Band formats, with WHFM/Rochester serving as the pilot
station and WFLY/Albany, WQXA/York, and WAFB/Baton Rouge set to
adopt it. Laurence concluded, *'Playlist Plus allows our clients to be more
competitive on a tocal level.”

135 CATEGORIES

Green Book Ranks Songs By Subject

Often PD’s and personalities out
there in radioland like to add a topical
twist to station programming. Say it's
raining outside and you'd like to throw
in one or two songs about the rain. As
can be the case with creative
brainstorms, your mind immediately
draws a blank.

So you turn to the Green Book.
Unlike other books that list songs ac-
cording to national chart positions or
how many weeks they stayed on, this
300-page binder alphabetically lists,
by subject, 10,000 songs covering the
past 50 years.

The Green Book took five years to
complete and focuses on CHR, AOR,
and A/C music, but encompasses
selected pop standards, country,
black, jazz, comedy and other music.
Entries are listed by title, artist, and
label, chosen on the basis of populari-
ty, production value, balance, and

availability. Jt's very current, even in-
ciuding Survivor's “Eye Of The
Tiger.” It also comes complete with in-
troduction, a label key, and table of
contents, while each music sheet
features extra write-in space for per-
sonal entries. Subject categories in-
clude school, money, God, magic,
political society, and over 300 entries
alone for Christmas-themed music. Up-
dates and supplements will be
available on an annual basis. Not just
for use by programmers and DJ's, the
Green Book is a vatuable asset for pro-
duction personnel, researchers, and
collectors.

Edited by Jeff Green, the Green
Book retaits for $69.50 which includes
tax and UPS delivery. And it's backed
by a full guarantee. For more informa-
tion, write Professional Desk

Edited by
Jeft Green

=

References, 8726 D So. Sepulveda
Blvd., #A4, Los Angeles, CA 90045.

UMAPST Debuts-Beatles llisaitad

Egition

moments and a lot
of laughs with
Soupy Sales.

1:00/Daily
Market Exclusivity

Barter

Plus a special package of
drop-ins. Use them any
way you want. Let your
jocks do lines with Soupy.
We dare you!

Demos and market reser-
vations contact: Frank

(White Fang) Gabrenya = £ O X A S5—F

at Jameson

Bl’oadcast, lnC. Jomeson Broadcast, Inc. - Wash.. D.C. - Columbus, OH -.694/476-4424
(614)476-4424

Attention all Beatles fans and audiophiles. Audio specialist Mobile Fideli-
ty Sound Lab has announced plans for "' The Beatles/The Collection.” Slated
for October release, the limited edition (10,000 sets worldwide) of original
master recordings comprises 14 discs the Beatles recorded together:
“Please Please Me,” “‘With The Beatles,” “'A Hard Day's Night,” '‘Beatles
For Sale,” “Help,” “Rubber Soul,”" “‘Revolver,” "Sgt. Pepper,” ‘'White
Album," **Yellow Submarine,” ‘“Magical Mystery Tour,”” “‘Abbey Road,”” and
“Let It Be."” Given today’s economic climate and the present record industry
slump, MFSL'’s venture, at $325 per set, is quite ambitious.

Each of the albums are being remastered from the original British master
tapes. The "Rarities” album will probably not be included since the second
and third-generation masters don't meet company standards. However,
besides the music, aficionados will be treated to a Beatles Artbook, a four-
color graphic history of all Beatles album artwork; a complete discography, a
signed, hand-numbered certificate of authenticity, an album divider, and the
Geo-Disc, a precision cartridge alignment system. Another highlight of the 17
Ibs. box set is its packaging. The entire collection is packaged in a black linen
case featuring twin-latched doors and pure brass hardware. Each individual
album sleeve displays a photo of the original metal cans that housed the
master tapes complete with the actual engineer’s log-sheet.

For more details regarding the forthcoming Beatles limited edition, call o er i,
(213) 709-8440, or write Box 919, Chatsworth, CA 91311.
A & _d r & 4 A = A -t

WE NOSE OUT THE NOOZ.

WIRELESS

FLASH

FIND OUT MORE!

Try a two-week sample at no obligation.

Call collect, Patrick Glynn: (714) 293-1818.
In Australia, call-Greg Smith; 3XY Radio, Melbourne, 103) 329-5777.

www americanradiohistorv com




Carrying the fradition forward.

WITH BOB KINGSLEY

Since 1973, a three hour weekly stereo radio program from Watermark,
the leader in special radio programming.

Watermark

10700 Ventura Boulevard, North Hollywood, CA 21604 (213) 280-9490
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Networks/Program Suppliers

MUSIC FEATURES

NBC
Source:
Van Halen (September 10-12)
Source Music Magazine (September 17-18)
Joe Walsh (September 17-19)
Eddie Money (September 24-26)
Biue Oyster Cult/Aldo Nova (Starfleet Blair)
(September 24)

Rolling Stone
Magazine Productions
Rock Star Guest DJ:
Ted Nugent (September 13)
Hall & Qates w/Phil Collins (September 20)
Go-Go's Kathy Valentine, Charlotte Caftey
(September 27)
John Cougar (October 4)
Continuous History Of Rock &
Roll:
Great Bass (September 13)
Worldwide Rock (September 20)
Greatest Rock Festivals (September 27)

United Stations
Country Music Countdown:

Brenda Lee (September 10-12)
Con Hunley (September 17-19)
Eddie Rabbitt (September 24-26)

Dick Clark’s
Rock Roll And Remember:

Monkees (September 10-12)
Olivia Newton-John (September 17-19)
Chicago (September 24-26)

Watermark
Soundtrack Of The 60’s:
John Entwistie/Henry Diltz/Peter, Paul & Mary
(September 11-12)
Judy Collins/Tim Leary/Roy Orbison (Septem-
ber 18-19)
Westwood One
Budwelser Concert Hour:
Smokey Robinson (September 17-19)

| tn Concert:
Genesis (September 17-19)
~Live From Gllley’s:
Lee Greenwood (September 10-12)
Bobby Goldsboro (September 17-19)
John Anderson (September 24-26)
Michael Murphey (October 1-3)
Off The Record:
Fleetwood Mac/Pt. ll (September 10-12)
Heart (September 17-19)
38 Special (September 24-26)
Genesis (October 1-3)
Rock Years:
1971 (September 10-12)
1972 (September 17-19)
Rock & Roll Never Forgets:
John Lennon (September 17-19)
Special Edition:
| Donna Summer/Pt. Ii (September 10-12)
A Taste of Honey (September 17-19)
Jermaine Jackson (September 24-26)
Cheryl Lynn (October 1-3)
Ray Parker Jr. (October 8-10)

ABC
Contemporary Net/

Spotlight Specials:
Billy Joel (October 24)
Entertalnment Net/
Silver Eagle (DIR):
“Drunk and Crazy™ Special (September 12)
John Anderson (September 18)
Charty McClain (September 25)
“Notes From the Road™ (September 26)
Charlie Danieis (October 2)
Rock Net/
King Bliscuit (DIR):
Jon Anderson (September 12)
John Waite/Axe (September 19)

cBS
RadloRadlo:

On Stage Tonight: Carole King (October 2)
Commodores (November 6)

R x010
CompuTing
§ ervices

Our thanks to Minneapolis’s

[CC(

for choosing the #1
music selection system.

elocty™

TWO DEAN DRIVE

TENAFLY, NEW JERSEY 07670

(201) 567-3263

Clayton Webster
Country Calendar:
Mel Tillis (September 20)
Ed Bruce (September 21)
Bill Anderson (September 22)
David Frizzell (September 23)
John Anderson (September 24)
Royce Kendall (September 25)
Marty Robbins (September 26)
Raritles:
Pink Floyd (September 20)
Yardbirds (September 21)
Rolling Stones (September 22)
Peter Gabriel (September 23)
Golliwogs (CCR) (September 24)

DIR Broadcasting Network
Inside Track:

Pat Benatar/Chrissie Hynde/Go-Go's Charlotte
Caftey (September 20)

Earth News

Go-Go's (September 13-16)
John Walte (September 17-19)

Global Satellite
Rockline:

Supertramp (September 13)
inner-View:

Rainbow (September 13)

Kansas (September 20)
London Wavelength

Jim Morrison (September 1-15)

Mutual
Rolling Stones: Past and Present (Septem-
ber 30-October 3)
Narwood
Country Closeup:
Roy Clark (September 13)
Termi Gibbs (September 20)
Loretta Lynn (September 27)
Music Makers:

Les Brown (September 13)

Peggy Lee (September 20)
Lionel-Hampton (September 27)
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NBC’s Talknet Adds
More Hours, Weekends

Effective September 6, NBC's Talknet will expand its weekday broad-
cast hours. Instead of the current 10pm-Sam schedule Talknet will begin at
8pm Eastern time and run until Sam. The weekday lineup is as follows: Bruce
Williams, 8-11pm; Sally Jessy Raphael, 11pm-2am; and a repeat of
Williams's show from 2-5am. In addition, September 11 marks the first day of
weekend programming for the talk network, comprising.the same weekday
hours on Saturday and Sunday. Weekends wili feature Bernard Meiltzer from
8pm-midnight with a repeat of his show airing from 3-5am. An as yet unan-
nounced host will handle the midnight-3am segment. Talknet is transmitted by
Westar AP System and NBC's Satcom |.

PEOPLE

®Roderick Beaton, a 34-year
veteran of UP1, will retire as President
of the news service on September 1.
He served as president since 1972,
remaining through the recent transi-
tional period following Media News
Corporation’s acquisition of UPL. A
search is currently underway for a suc-

cessor.

@®ABC Radio has undergone
several minor reorganizational
changes: John Axten, VP/informa-
tion Net adds duties of VP for both
the Direction and Entertainment
nets. Chuck King, formerly VP/Direc-
tion, becomes VP/Affiliate Affairs and
Acquisition Planning. Willard
Lochridge assumes Rock net respon-
sibilities while retaining his post as VP
for Contemporary and FM nets. Tom
Plant is reassigned from VP/Rock to a
general VP post working in affiliate
planning and development, while Ruth
Meyer, PD for Entertainment and
Direction will now help in the develop-
ment of all other networks. All of the
aforementioned will report to VP Wakt
Sabo.

NEWS & INFORMATION FEATURES

ABC Direction

“Coping With Your Life” hosted by Dr. Laura
Schlessinger debuts (September 6)

ABC Entertainment

“What’s So Funny'' humor analysis
(September 4-6)

NPR Wins Biggest
NEA Radio Grant

National Public Radio has
received the fargest single National
Endowment for the Arts (NEA)
grant for radio production,
$250,000. The money is
designated for NPR’s five-hour
arts/performance weekly magazine
“The Sunday Show,” which
debuted in April and airs over 147
NPR stations.

CcBS

Live coverage of U.S. Open Tennis Championships
(September 4-6, 11-12)

Clayton Webster
Sporting News Report:

Focus On NFL Strike (Saptamber 20)

Earth News

Ron Howard (September 6-9)
Personnel placement expert Jeffrey Allen
(September 10-12)

Progressive Radio Network
Laugh Machine:

Robert Kiein/Lily TomisvPat Pautsen
(Week of August 30)

News Blimp:
Arvdety/Mail after Nuclear War (Week of August 30)

Watermark
TV Tonite:

““Scared Siity”* -— ABC (September 2)
“CHiPs"' — NBC (September 3, 5)

® Pamela Hamilton named VP/Di-
rector of Creative Services at RKO
Radio Networks. She has been Di-
rector of Creative
Services for the
net since 1980;
prior to that she
served as Direc-
tor/Sales Promo-
tion for the CBS
Radio Network. In
other related activi-
ty, Cindy Schroe-
der has been promoted to Director of
Research. She moves up from her pre-
vious post as Manager of the Re-
search Department.

®Two more appointments at CBS
Radio: Marion Hampden to Direc-
tor/Program Practices; Elizabeth
Hayter named to the newly-created
post of Director/Satellite Transmis-
sion.

Pamela Hamilton

BREAKING UP IS HARD TO DO
— That’s what WB recording act,
the Who, has decided. During
Roger Daltrey’s recent press con-
ference in New York, he announc-
ed that the band is not breaking up
as a recording entity and beginning
September 22 will embark on what
may be their farewell U.S. tour as a
performing group. On hand for the
announcement was the ABC Rock
Radio Network which broadcast to
its affiliates live exclusive coverage
of the conference’s first three
minutes, 15 seconds. Syndicated
rock columnist Lisa Robinson was
the host, with Pat St. John, (above
left) WPLJ personality and host of
ABC Rock Radio’s ‘“‘Rocknotes’’
feature, representing the network.

Every weekend is Special on

DICK CLA

R K’S

Fick Tty e fomemboy

Can we do something special for you? Unlike some programs which give you a steady diet of
the same old thing, at the United Stations we believe we owe you something special. Not

just on holidays, but on every program,
On your station, every weekend is special

$++ Washington, D.C.

www.americanradiohistorv.com

The

every week. Big name artists, in-depth intervie»yg
with “Dick Clark's Rock, Roll and Remember.



Her new single

WBEN-FM
B94
WXKS-FM
JB105
293
CKLW
KBEQ
KEARTH
KRLA
KFI

Q103
KOPA
WTRY
3WT
WPST
WLAN-FM
WYCR
WKRZ-FM
WKEE
79Q

KINT
KROD
WTIX
B97
WAXY
BJ105
KX104
WOKI
WRQK
WNOK-FM
WGH
WKFR
KRAV
2104
WNAM
KQKQ
KGGlI
KNBQ
KBBK
KIKI

WGUY
WACZ
WHEB
wzyQ
Q104
WFOX
wcCGQ
WISE
WFLB
WGLF
KILE
KQlZ-FM
KPUR
WSPT
99KG
KDZA
KYYA
KOZE

from the forthcoming album “Greatest i

Produced by John Farrar
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E.T. MEETS PAC-MAN

Atari Buys E.T.
Videogame Rights

Despite MCA'’s recently launched videogame venture (R&R 6-25), MCA-
Universal has sold the videogame rights to the record grossing film, “E.T. —
The ExtraTerrestrial,” to WCI's Atari division. The amount was undisclosed.
However, it was concurrently announced that director Steven Spielberg will
play a principal role in the designing of the game, whose premise is getting
E.T. home. Plans calt for the videogame to be on the shelves by Christmas.

rubs off on its videogame relative, eating up a comparable chunk of the market
like its forerunner, Pac-Man.

Although it's too eariy to predict, Atari hopes the film’s blockbuster success
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For the Best in Bumper Strips and Window Labels,
call Byron Crecelius, person to person, COLLECT 314-423-4411
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Pro:Motions

Schwartz Becomes New
WBBM-FM GSM

Jeff Schwartz has been named GSM at WBBM-
FM/Chicago, the station where he began his career ten
years ago as an account executive. In between he work-
ed in sales at various Chicago stations, including GSM at
WLUP.

Fidler New WRJZ VP/GM

Doc Fidler has been appointed VPIGM of
WRJZ/Knoxville. He joins the station following his re-
cent stint as General Sales Manager of WMZQ/Wash-
ington, DC.

Polygram Appoints Three

Patt Morriss

Rob Singer Bl// Levenson

As part of the expansion efforts behind its Project
Management System, Polygram Records has pro-
moted Rob Singer to Director/Project Management and
Bill Levenson to Product Manager. Previously, Singer
was the label’s Director/National Merchandising while
Levenson served as Assistant to Polygram’s President.
To further strengthen the Project Management division
Jim Lewis, VP, Marketing/Project Management, will also
act as marketing lialson with Polygram’s international
divisions.

In other company activity Patt Morriss has been tap-
ped as Dallas Promotion Manager. He's the former
Dallas Local Promotion Director for RSO and ABC
Records.

Brinton Creates Dance
Music Promotion Firm

Jane Brinton, most recently VP/GM of Pavillion
Records, has resigned to form her own independent
promotion/marketing/consulting firm. Jane Brinton
Promotion & Marketing will specialize in all forms of
dance music. Joining Brinton, who previously ran her
own promotion firm and was VP of Tom Hayden &
Associates, is former WBLS/New York and Columbia
Records staffer Joe Giaco.

Gasper, Korkin Get A&M
A&R Assignments

Jerome Gasper Barry Korkin

Jerome Gasper has been named Director of Black
A&R for A&M Records, coming from a similar position at
Epic. At the same time, Barry Korkin moves up from
Associate Director of A&R to Director of A&R Manage-
ment at the label.

Prejean Station Manager For KVOL

Lione! Prejean returns to KVOL/Lafayette, LA as
Station Manager. Earlier he served as Sales Manager at
the station.

Dittman New Sundance VP

Roy Dittman, General Manager of KIDO &
KiDQ/Boise, has been appointed VP of Sundance
Broadcasting, owner of the two stations. Prior to join-
ing Sundance in 1979, Dittman was VP/News at Great
Trails Broadcasting and News Director at WBNS-AM
& FM/Columbus.

Lowry Joins Klemm

Bob Lowry has joined the ranks of Kiemm Media.
His prior experience includes a stint as President of
Frank Magid Associates Consulting as well as
overseeing Surrey Communications Research and
Bonneville’s Research and Programming Division.

Weggeland To WINS Sales Manager

Sandy Weggeland has been named Sales Manager
at WINS/New York. She brings with her two years’ ex-
perience as an account executive with Group W's
Radio Advertising Representatives.

Hahnke New K-BEST GSM

Timothy Hahnke has been upped to General Sales.
Manager at KBZT (K-BEST)/San Diego. He’s worked at
the station since 1981 as an account executive. Before
that he served as Assistant General Manager of
KBEQ/Kansas City.

Logan Set As WTPA Station Manager

Carol Logan, acting Station Manager for WTPA/Har-
risburg, has been officially named Station Manager con-
current with the station’s takeover by Foster Media
Corp.

Stevens Promoted
At Boardwalk

Andi Stevens has been
elevated to Director of A&R Produc-
tion/international at Boardwalk.
She first joined the label as execu-
tive assistant to the late Nell
Bogart and prior to that worked as
Manager of A&R Services for Epic
Records.

Andi Stevens

Porter Sales Manager For WDAE

Rick Porter joins WDAE/Tampa as Sales Manager,
coming from a sales position at fellow Taft station
WKRQ/Cincinnati.

Cashman Returns To WXKS As NSM

Mary Cashman returns to WXKS-AM & FM/Boston
as National Sales Manager. She started her radio career
with the stations in 1980 as an account executive, later
moving to WROR/Boston.

Greenberg WGBB's New GSM

Harry Greenberg assumes the additional duties of
General Sales Manager at WGBB/Long Island, while
retaining his position as GSM at sister station WBAB,

Mittman Moves to WRKO
As Sales Manager
Bruce Mittman has been appointed National/Local

Sales Manager for WRKO/Boston, coming to the sta-
tion from a VP slot at Arnoid & Co. Advertising.

Morey, Rau Upped At KFRC

Susan Morey and Norman Rau have been promoted
to Local Sales Managers at KFRC/San Francisco. Both
Morey and Rau most recently served as account ex-
ecutives at the station.

Every weekend is Special on

THE

WEEKLY
COUNTRY MUSIC
COUNTDOWN

Some people think specials are only for holidays. At the United Stations we believe every
program should have the impact of a special. That's why every week's program features a
major artist and in-depth interviews. On your station, every weekend is special with
“The Weekly Country Music Countdown.

www americanradiohistorv com



HERE'S YOUR TICKET
MORE LISTENERS LIS

Your listeners are the heavy moviegoers. Monday through Friday, Ebert looks at the latest
And Roger Ebert’s Movienews is a new, exciting celluloid hits and misses with a keen eye toward
feature that's a sure ticket to grabbing listeners entertaining and informing listeners. And soon

and keeping them loyal. he'll be delivered by satellite to give your listeners
Nationally known, Pulitzer Prize win- even better sound quality.

ning film critic Roger Ebert has the kind of So call Willard Lochridge at (212)

inimitable style and candor that appeals to ’

' 887-5582 or Jim Keating at (212) 887-
today’s young adults. | 5638 and find out how Movienews can
On Movienews, a 60 second feature ‘

boost your ratings.
ABC FM RADIO NETWORK

" Young adult radio for today. And tomorrow.

RAPIS
Networks

www_americanradiohistorv. com






2

2 2
Z
///

% -

\
3

NN
o)\
Q
\\\\\\\\\
O

\




Page 14

JHAN HIBER J

Adult Contemporary
Succeeds Despite DST

The spring ‘82 Arbitron sweep will be most remembered for
what I call “Ratings Newthink” — namely the new approach to
surveys that involves Differential Survey Treatment in many
markets. Over the past few weeks I've been examining, on a 12+
basis, what has happened — format by format — in the spring

results. This week Adult Contemporary comes under the microscope. -

What has *“Ratings Newthink” meant to this popular format?

As for the other formats previously
examined, I chose a random cross-
section of the top 50 markets as the data
base for the article. Looking at the fin-
dings below may cause you to feel new
respect for A/C. In the seven markets
that were analyzed, the overall A/C
share of the metro pie slipped.
However, in the soon-to-be-released
Ratings Report you’ll find that Adult
Contemporary was the top format this
spring, at least in the top 50 metros. In
other words, A/C more than held its
own when compared to other formats
and how they fared this spring. That
A/C was able to do so well, even when

“A/C more than held its own
when compared to other formats
and how they fared this spring.”

its 12+ shares were softening, is
testimony that other formats were hurt
even more by DST -and did more poorly
this spring than did A/C. Of course,
among the key 25-54 target A/C is still
stronger than bear’s breath and remains
one of the key sales spot carriers among
today’s radio sounds.

DST Diffusion

One almost certain outgrowth of the
recent DST impact is that shares can no
longer really be used as a trending vehi-
cle. This series of articles will be the last
in which I'll trend Arbitron’s shares us-
ing pre-DST results in the trend se-
quence. The increase in ethnic diary
return and listening has so affected the
radio universe as reported by Arbitron
that it really is a new ballgame —
shares for A/C and other non-ethnic for-
mats will be harder to come by.

Instead of ballyhooing shares, sta-
tions will have to be sure to emphasize
actual audience estimates, in average or
cume terms. This can make a big dif-
ference in how formats and stations are
perceived. For example, while in every
market examined for this article A/C’s
overall share slipped, in most of those

markets the actual number of per-

-sons delivered by the A/C stations was

either stable or up. Thus, the audience
share diffusion caused by DST is a fact
of life that will continue to make life
tough for non-ethnic or non-Urban sta-
tions. However, this doesn’t mean that
those stations have to run and hide.
Many still have strong stories among
their discrete demographic targets (such
as 25-54), and those with share slippage
can in a notable number of cases
demonstrate that their actual delivered
audience (in terms of persons, not
shares) has not gone down.

124+ Softness

Let’s examine the seven markets
chosen for this piece and see how the
new survey approach affected A/C.
You’ll note that the format was softer,
ranging from just a 2% decline to a
drop of 23%, comparing spring ‘81 to
the spring '82 results. . .

Aduit Contemporary

Share Trend Chart
Spring '81 Spring '82 Percent

12+ 12+ of
Market shares shares Change
Atlanta 17.9 17.6 —2%
Dayton 24.4 20.7 -15%
Miami-

Ft. Lauderdale 13.0 100 -23%
Milwaukee 33.4 29.2 -13%
Providence 21.5 21.0 —2%
San Jose 16.9 14.8 7%
Washington, DC 17.2 154 —-10%

There are some interesting tidbits to
keep in mind as you peruse these
numbers. Five of the markets shown
had DST, for the first time in most
cases; only Providence and San Jose did
not. In the seven markets there was an
overall decline of 10% compared to the
spring ‘81 books. However, in the DST
markets the slippage was even more
noticeable — 30% more of a decline in
the DST metros than in the markets
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male 18-34 households.”

Broad Street Unhappy With DST

Fred Walker, President of Broad Street Communications, has come out
against Differential Survey Treatment as implemented by Arbitron. According
to Walker, “Arbitron’s DST is reverse discrimination. Despite Arbitron’s claims
that DST allows them to use a single method to collect listening habits, that is
not so — only DST households (blacks) receive greater contact with higher
premiums.” Walker wants Arbitron to “use a similar methodology for ALL

Research Group Relocates To Seattle
The Research Group will be moving from its San Luis Obispo, CA head-
quarters to Seattle effective September 1. All key staffers are making the move,
which is designed to give the multifaceted research firm access to more
sophisticated services, notably in the area of data processing. The new address
is 2517 Eastlake Ave. East, Seattle, WA 98102; phone (206) 328-2993.

Arbitron Reissues Two
Due to incorrect crediting of WMMR entries to WGMR, two Penn-
sylvania markets have had their spring Arbitrons reissued. The Northeast Pen-
nsylvania market (Scranton-Wilkes Barre) and the Williamsport Condensed
Market Report were both corrected and sent to the relevant subscribers. Only
the estimates for WMMR and WGMR were affected.

Birch Report Promotes Harper

Craig Harper, sales representatives for. the Birch Report, has been pro-
moted to the position of Assistant Vice-President of the ratings firm. Harper,
who joined the company from WEZI/Memphis, will soon be opening up and
heading the firm’s new Dallas office. He will also oversee the L.A. branch, and
-the Chicago office, due to open next year, will report to him too.

where DST was not a factor. The 10%
overall softening was not bad, com-
pared to AOR for example, which saw
its shares drop 20% on the average in
our sample markets.

The A/C Challenge

Given the broad appeal of a well-
executed Adult Contemporary sound,
the format is better insulated

“In the DST markets the slippage
was even more noticeable —
30% more of a decline in the
DST metros than in the markets
where DST was not a factor.”

against severe damage from Arbitron
methodology changes than are other
approaches such as Beautiful Music or
AOR. However, as seen here, even A/C
finds itself having to scramble to keep
its share of the overall pie dominant.
As I see it, the challenge for the Adult
Contemporary format is to build as
broad a cume base as possible. With a
wide range of persons cuming the for-
mat, a station may be protected from
ratings fluctuations, especially in
metros where DST is a fact of life. Since
DST, and the Census updates that were
plugged in last fall, there are fewer non-
ethnic diarykeepers in most DST
metros. Also, overall listening is up
largely due to non-white diary entries,
as blacks are able to fill in their own
diaries for the first time in ages. The
combination of fewer non-ethnic
diarykeepers coupled with fewer non-
ethnic quarter-hours than before means
that A/C (largely a non-ethnic format)
will have to strive harder for those
precious diarykeepers. If a station has a
large number of listeners, that bulge

may act as insurance, giving the proper-
ty a chance to assure that in the smaller
non-ethnic diarykeeper total its listeners
are well represented.

The need to build a significant cume
has an impact on several station opera-
tions areas. Advertising and promotion
can be a big factor. External advertis-
ing is not cheap but it is the best and
fastest way to build cume. Your station
will need someone, either in-house or at
an understanding agency, to make sure
you get all the advertising clout possible
for your budget.

Ah, yes, the budget. A/C stations may
have to take into account that perhaps
more will need to be spent than before
DST in order to build that ratings in-
surance cushion. Perceptual research
can give you guidelines as to what

“The combination of fewer non-
ethnic diarykeepers coupled with
fewer non-ethnic quarter-hours
than before means that A/C will
have to strive harder for those
precious diarykeepers.”

e """ = -
media your target spends their time

with, as well as what message might be
best used to bring (or keep) a large
number of listeners sampling your sta-
tion. Advertising and research don’t
come cheaply, but they will be vital.

All in all, A/C can hold its head high.
DST is having an effect, and there are
still challenges ahead, but Adult Con-
temporary remains one of the most suc-
cessful of the non-ethnic formats ex-
amined so far at keeping its Arbitron
wits about it. Next week, CHR will be
the topic and we’ll see how that format
looked this spring.



THERE’S ONLY ONE
COUNTRY FORMAT

THAT’S WINNING IN
MAJOR MARKETS.

OR DRAKE-CHENAULT!

It's CONTINUOUS COUNTRY, the Burns/
Somerset format. From the people who brought “Music of
Your Life” to America, FairWest in Dallas.

The Burns/Somerset CONTINUOUS COUNTRY
format has a strong ratings story in Los Angeles, in Dallas, in
Jacksonville, in Houston, in Philadelphia, in Atlanta and in Ft.
Lauderdale.

If you want the major market approach to country
music, if you want the country format that will win in any
competitive situation, if you want the cost-efficient country
format, then you want CONTINUOUS COUNTRY, the
Burns/Somerset format. |

Call Jim West, Al Mangum or Bob Harris today
at (214) 243-7800 for the full facts on CONTINUOUS

EairWest

3341 TOWERWQOOD DRIVE ¢ SUITE 204
DALLAS, TEXAS 75234 & (214) 243-7800

WWW-americanradiohistorv.com
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Crisp, Conclse News.

Direction News, three crisp minufes of adulf targetted news—
praduced by ABC, the largest news-gathering organization in radjo.
And we bring your listeners a unique, personal perspective.

Winning Sports. Practical Advice.
High-powered sports, delivered by respected pros who make the
action come alive. And speciat features, like Dr. Paul Donahue’s
spotlight on fitness and nutrition.

Local Sound Quality by Satellite.

The Direction Network is programmed fo give you a competitive
rating and increased profits. And soon, it wili be delivered by
satellite to blend in perfectly with your local sound.

Networks

More Listeners? Take Direction.

In just a few months, over 130 great radio stations
have joined our network.The reason is simple.

They know that our personal perspective

approach touches listeners'’ lives, builds that special,
infimate rapport. It's proved that it works. And it

will work for you.

Let us help you grow. Call
Vincent A Gardino, Director, af (212) 887-5636.
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Fleetwood Mac’s
SR Chd et i
Move All Over

America.

WFMF

#1 Most Added

CHR

WPGC WABB-FM  WKDD
Z93 WZYP KO93
94Q WHHY-FM  KHOP
WLOL-FM KX104 KKXX
KiQQ WSKZ KYNO-FM
B100 WOKI FM102
WPHD WNOK-FM KGGI
92FLY WRVQ KJRB
KC101 WZZR KNBQ
WPST WJXQ FM103
WAEB WKFR KSKD
WYCR KMGK KRQ
WKEE KRAV KIKI
79Q KEYN-FM  WACZ
KYST Z104 WIGY
KSET-FM  WNAM

B97 WKDQ

WFBG
WCIR
WZYQ
Q104
95SGF
WFOX
WCGQ
WXLK
KSEL-FM
KQIZ-FM
KPUR
KKLS
KFMZ
KOZE

"GYPSY”

Produced by Lindsey Buckingham,
Richard Dashut, Ken Caillat, Fleetwood Mac

Manufactured & Distributed by Warner Bros. Records
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After the CBS cutbacks, the next major label
to trim its staff was Atlantic. Over the last week
or 80 estimates have ranged as high as 100 people
let go, but the numbers Street Talk heard were
closer to 40. In promotion the changes apparent-
ly involve a number of regional staffers taking on
local jobs, with local people either transferred or
let go. As for the label itself, nobody’s talking
. . . but the speculation goes on.

What do you do if you're conducting a ratings
survey and you run out of diaries? That’s the
problem we hear is facing Arbitron for the sum-
mer book — apparently the company’s supply of
the new-model diaries is insufficient and the old-
style diaries may have to be pressed into service
to finish out the survey. Arbitron’s checking the
situation out right now.

KMJK/Portland sure looks as if it’s going
CHR again (from A/C). PD Jon Barry is look-
ing for key daypart jocks right now, and CHR
record service from all labels. T&R’s to Jon for
the job possibilities.

Harry Lyles, PD at Urban WBLZ/Cincin-
nati, has exited .the station over differences of
opinion with VP/GM Peter Eden. Eden has
named afternoon man Brian Castle as interim
PD, while Harry is doing part-time airwork at
WKRC/Cincinnati.

Last week we inquired if WBOS/Boston was
for sale, and this week we got an answer from VP
Jane Duncklee, who says absolutely not. Jane
told us Champion Broadcasting is doing fine
and planning on expanding.

Strange story out of the Detroit News this
week claiming a grand jury is being selected for a
payola probe out of the U.S. Attorney’s office in
Detroit. The story names WRIF as the main
target, according to an FBI tip, but Station
Manager John Hare told the paper he hadn’t
heard anything about it. Other sources say
WRIF isn't the only rock station on the feds’ list,
but that the rumored investigation is being held
up till after Labor Day. We'll keep an eye on this
one.

Jeff Lucifer is leaving KCNN/San Diego to
join Dave Parks at KEZL crosstown as Assistant
PD. Jeff had been PD when KCNN was still
KGB (AM), and was Operations Director when
it switched to a News format. KCNN & KGB
GM Jim Price is looking for a replacement.

At KOA/Denver, Program Operations
Manager Dave Scott is transferring his energies
to hosting and producing the station’s unique
late-night radio/TV simulcast talk show “All
Night Live.” Scott replaces Joey Reynolds on
the show.

Congratulations to E/A National A/C Promo-
tion Director Pat McCoy and his wife Linda on
the birth of their twins Tuesday (8-24). Megan
Faith weighed in at 7.7lbs, while Sean Joshua
tipped the scales at 6.8lbs. Also congratulations
are due RCA Washington, DC rep Larry Van
Druff and his wife Meredith on the birth of their
first child, Jchn Lawrence.

Communica o
Graphics inc

WINDOW DECALS - BUMPERSTICKERS

DECALS COST LESS!

How can a glossier, higher quality,
screen printed decal cost less than
all those labels you get in the mail?

CALL US!

RIDING THE STORM OUT — When REO Speedwagon
came to Denver/Boulder, KIMN night rocker Steve Kelly
went on the air bemoaning his bad luck in failing to
meet the group and vowing to camp out and watch the
show from the Flatirons hills above Boulder with a
telescope. It seemed like a way to getinto some good
trouble and win some attention, but Steve may have
got more than he bargained for.

E/P/A rep Michael Moore arranged to have REO's
Gary Richrath and Kevin Cronin take a helicopter from
Denver and pick Steve off the mountain so he could
interview them on the air while in the air. But a torren-
tial downpour started and the copter had to stop at an
airport halfway to Boulder, Meanwhile, Stave was stuck
on the mountain getting soaked to the bone, waiting
for his pickup for an hour or more before REO came to
the rescue. Interestingly, Cronin and Richrath wrote
their song “Riding The Storm Out” dunng a snowstorm
in the Flatirons 11 years ago. Pictured finally emerging
from the copter are (l-r) Cronin, a somewhat soggy
Kelly, Richrath, and REQ manager John Baruck.

Maybe Michael McDonald is the forgetful
sort, but his hit “I Keep Forgettin’ ” is under fire
for too close a resemblance to a 1962 Jerry
Leiber-Mike Stoller song by Chuck Jackson
{(later covered by Procol Harum) that’s also call-
ed “I Keep Forgettin’.” Attorneys are reportedly
trying to work out a royalty-sharing deal that will
avoid a George Harrison-type lawsuit.

Beautiful Music station KJOI/Los Angeles
has switched program suppliers from Schulke to
Churchill.

Midwestern Street Talk has it that
WIOT/Toledo night jock Joan Major, whose
numbers apparently matched her surname, has
resigned.

After nine years with the RKO organization,
WROR/Boston Asst. PD Mike Addams has
resigned to head south and take the midday air
shift at WSB/Atlanta.

Husband-and-wife air team Tim & Ev Kelly
are back in Denver, where they first met at
KTLK when Tim was an air personality and Ev
did music and promotion. They became a full-
fledged team doing middays at KFI/Los Angeles,
and went to WAKY/Louisville a year ago.
Now they’re doing mornings at KPPL and
happy to be home.

Kris Van Dyke has resigned as PD at KSET-
FM/E1 Paso and will announce plans shortly.
Noreplacement yet.

John Shomby is building his new team at
KAFM/Dallas, with WLOL/Minneapolis
Asst. PD Pete Thompson joining him in the
same position for the new CHR station.

They- last longer!
...For about the same price!

1-800-331-4438

IN OKLA. 918-258-6502




Heat up your Labor Day Weekend with the RED HOT music and
revealing insights of Fleetwood Mac! Sizzle into September with two
hours featuring one of the HOTTEST SUPERGROUPS of all time.

For more information about the history-making sounds of Fleetwood
Mac, packaged especially for contemporary music stations, and
THE HOT ONES series call Aimee Buchanan at (212) 764-6674.

THE HOT ONES produced exclusively for RKO Radioshows by IS
INC. Hosted by John Leader. Technical production by Ron Hummel.
Fleetwood Mac on Warner Bros. Records & Tapes.

IS INC

Interrante sisco Incorporated




THE ROCK.YOU I.I.
__DELIVER THE §
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O The ABC Rock Radio Network gives your listeners Rolling Stones, The Who, journey, Foreigner, and Gen-
top concerts with megarock audience builders. The  esis. @ The bottom line—rock power that'll build av-
King Biscuit Flower Hour (Produced by DIR), the erage quarter hour audience. Delivered soon via
pioneer program in rock. And Supergroups, two- m N satellite for even better audio. @ Call us. We
hour concerts with rock’s monsters recorded AN deliver. Virginia Westphal (212) 887-5536 or Den-
live at venues all over the world. Stars like The : ise Oliver (212) 887-5635.

WE HAUVE SEEN THE FUTURE AND IT ROGKS
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FRANK CODY ANALYZES A PD’S KEY TO SUCCESS
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Bridging The PD-GM Communication Gap

The relationship between general managers and program directors has chang-
ed. A growing number of GM’s are actually former programmers, shifting format
preferences make it necessary for GM’s to become more knowledgeable about
programming, and widespread economic concerns necessitate PD’s pay more at-
tention to the bottom line. More than ever before in radio, consistent, frank com-
munication between managers and programmers is vital.

Frank Cody, Director/Affiliate Relations & Program Development for the
Source, deals with hundreds of stations and is thus highly aware of the com-
munications problems GM’s and PD’s suffer. Drawing on his AOR background (he
was previously PD at KLOS/Los Angeles and KBPI/Denver and Sandusky’s Divi-
sion Program Manager), he spoke with a number of top PD’s, added his own
observations, and drafted the insightful article below. Its conclusions will remain
relevant for radio as programming and sales become more tightly intertwined in

years to come.

Under the covers, late one night when I was supposed to be &sleep, 1
was tuning around on my new six-volt transistor radio, sampling the of-
ferings of the rising ionosphere, when I came across the resonant voice

of Earl Nightingale.

“Success,” he said, “is progress towards a worthwhile goal.”
Progress is dependent upon communication.

In our rush for ratings and revenues, we
sometimes lose sight of what success is all
about. In our drive to dominate the market-
place we can cheat ourselves of the daily
gratification of communication.

In my travels around the country I'm
amazed when I hear GM’s and PD’s ra-
tionalize their stations’ most recent snafus
with, “We’re in the communications
business and damned if we don’t sometimes
fail to communicate with each other.”

Damned is right.

As broadcast pro-
fessionals, we are
charged with the re-
sponsibility of estab-
lishing goals and
monitoring progress.
If we accept this re-
sponsibility then we
must also honor our
duty to. communicate
clearly with one
another.

Frank Cody

PD/GM Partnership

Maintain a solid partnership. Pat Still,
PD of WLVQ/Columbus, tells me that he
and General Manager Dave Crowl are in
‘“‘constant contact with one another, sharing
ideas, brainstorming, etc. . . . We believe it
isnecessary to have contact with each other
every day, be it in written form or face-to-
face. It is important each time we sit down
to discuss what we are trying to achieve in
terms of goals. We always make sure we
both understand what the other is saying.
We even go out and have a couple of drinks
together.”

“To maintain a solid partnership with
your GM doesn’t necessarily mean being
his drinking buddy,” says Jeff Sattler, PD
of KDKB/Phoenix. ‘It does mean getting to
know and understand him or her. Any great
manager has the knack to delegate authori-
ty to the proper person. The PD must be

e NS ¥ TR
“As broadcast professionals,
we are charged with the re-
sponsibility of establishing
goals and monitoring pro-
gress. If we accept this re-
sponsibility then we must
also honor our duty to com-
municate clearly with one
another.”

e

able to give the GM that sense of security
which comes from trusting somebody to
carry out instructions in the manner the
GM would carry them out. That’s the key.”

Get The Big Picture

Redheard, of WZXR/Memphis, says, a
successful PD needs to “‘get the Big Pic-
ture. The general manager is charged with
the responsibility of the longterm cverview.
The PD must demonstrate a working knowl-
edge of the basic goals for the entire station,
not just the immediate goals of his depart-
ment. It is very important to exhibit leader-
ship characteristics in programming; but
at the same time you should be a total team
player with the various other department
heads.

“Keep an open mind to suggestions and
ideas. Nobody has all the answers, but
everybody has d good idea from time to
time.

B=—=— = .-
“In our drive to dominate the
marketplace we can cheat
ourselves of the daily
gratification of communica-
tion.”’
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““Keep the GM informed of what’s going
on. He or she has plenty to worry about
without getting an anxiety attack over
whether you’re getting things done.”

Avoid Surprises

Richard Neer, PD of WNEW-FM/New
York, agrees. “One of the key things is to
keep the general manager aware of what is
going on. No surprises. We have daily
meetings here every morning, as well as
several times throughout the day. I like to
share the thought process of things that the
station is doing with the GM, kesping the
communications lines open. This is
especially important when you're dealing
with outside agencies. You have to be con-
sistent. You can’t have the GM telling the
agency one thing while you’'re telling them
another.”

Scott Muni, WNEW-FM Operations Man-
ager, adds, ‘“‘Ninety-nine out of a hundred
GM’s are sales-oriented, so the imitial pro-
blem for programming can only be solved
by having a PD who is able to communicate
the problems of the airstaff to someone who
may never have worked in a studio. A good
PD can bridge the gap with someone who
may not know the music, equipment, and

the day-to-day problems, including the egos

of the talent. The PD and the GM need to ex--

plain the problems each have and work
them out together.”

Larry Bruce, PD of San Diego’s KGB,
says it’s more a question of vernacular.
“‘Although general managers and program
directors are closely related, there is a
definite boundary between them in duties,
goals and structure. One of the best tools,”
says Bruce, ““is an understanding of linguis-
tics. It’s essential in dealing across organi-
zational lines. It is far easier to obtain
cooperation and maintain positive relation-
ships if you phrase your needs in the langu-
age of the other person. Programmers
must speak ‘bottom line managerese.’

Understanding The Business
Bottom line is important to Dave Logan,
Operations Manager of WLAV/Grand
Rapids. He insists, ‘“You must understand
the nature of your inventory and how it
reflects the bottom line. All salespeople are

‘“Establish a venue for fre-
quent, consistent com-
munication with your GM.
Meet regularly. Confirm
goals. Brief your GM on pro-
gress, problems, solutions,
and results.”’

looking for the maximum return for the
fewest amount of spots and in order to
make that a working concept, both sides
need to respect one another. The bottom
line eventually comes back to assist pro-
gramming, and the key lies in establishing
a mutually aggressive relationship between
the two elements of programming and
sales. In the long run, both will benefit.”

Rad Messick, PD of WFYV/Jacksonville,
contends that creative freedom is impor-
tant. “I believe that a general manager
should hire a program director that he can
trust on a business level as well as on a
creative level, where the program director
is allowed complete freedom to prove him-
self. The PD should be able to set the sta-
tion’s direction and mold the creative con-
cepts into a suitable package, then the GM
can direct the sales department to
capitalize on that product.”

The Importance Of Honesty

Honesty is essential. Sattler says, ‘““Ask
questions if you don’t completely under-
stand something. It’s no crime not to know
everything. You may get into trouble
assuming something. The only thing you
can assume is that you can’t assume any-
thing. Be candid about your views on
things. You won’t always agree, but you can
agree to disagree. At least you’ll both know
how the other stands on the subject.”

Redbeard agrees, “When asked, give
your honest professional opinion. After all,
that really is what you're being paid for.
I've never known a successful GM that
respected a ‘yes man.’ Get all the facts
before you act. Give yourself time to weigh
the consequences, then make your decision
and stick to it.”

Establish Roles
Sattler adds, “Understand that the re-
sponsibility of running the radio station
ultimately rests with the general manager,
which dictates that the PD should always
inform him of what’s going on. Look ahead
to problem areas in your department and

www. americanradiohistorv com

““Good management is good
health, and failure to com-
municate is like the common
cold: seemingly avoidable,
but most everybody suffers
from it from time to time.”’

correct them before the GM spots them and
tells you to correct them. Make sure you
both understand the direction and position
of the radio station.”

Redbeard concurs. “From the outset, the
PD and GM should establish the role that
each is expected to play. For instance, in
budgeting for the coming year, the GM
should help the PD differentiate between
what is wanted and what is needed. Once
determined, it should be the GM’s job to get
what the PD needs to win. It’s very well-
documented what all GM’s expect from a
PD. But the all-important support role of
the GM in procuring the means for being
competitive has received considerably less
attention. A PD is very much like a
carpenter or mechanic: he’s only as good as
his tools. This is where the successful GM
fulfills his support role in a true team
effort.”

Consultant Lee Abrams says it is essen-
tial to get away from the station. ‘Drive
around, go to a ballgame, restaurant, the
GM'’s house, best of all rent a hotel room for
a full day and ‘A/B’ the station with com-
petition.”

Set Aside
Communication Time

Abrams insists, “It is crucial to set aside
time for the sole purpose of communicating
one on one, without distractions. The con-
versations and communications that
develop are great.”

As a program director, take it upon
yourself to establish a venue for frequent,
consistent communication with your GM.
Meet regularly. Confirm goals. Brief your
GM on progress, problems, solutions, and
results. I personally enjoy getting together
for breakfast. It’s a great way to set the
tone for a productive, satisfying day and it
doesn’t take a chunk of time that could be
spent with a client or staff member at
lunch.

Ask Questions

One fact rings true with everyone I
respect in broadcasting: don’t be afraid to
ask questions if you don’t understand. Don’t
conceal details in an effort to insulate your
GM from what’s going on. If you’re troubled
by a situation at your station, discuss it.
GM'’s hate surprises. Discuss any changes
in procedure in advance. Keep the GM in-
formed. Copy him or her on all your staff
memos.

Some of us never have time to be ill, or so
we say, until mismanaged stress takes its
toll and we succumb to squeezing in a day
or two for the flu. Good management is

“good health, and failure to communicate is

like the common cold: seemingly
avoidable, but most everybody suffers from
it from time to time.

In pursuit of vitality, some people exer-
cise, swallow vitamins, watch their diet, set
aside time to relax, relieve tension and
balance stress. But how many of us make a
conscious effort to maintain healthy com-
munication?

If success is progress towards a wor-
thwhile goal, communication is our most
valuable tool.
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" JONATHAN HALL,

RAB STUDY COMPARES FOUR MEDIA

Radio’s Best Shot Revealed?

Two months ago, we debuted results of a new RAB study comparing
four different media. The recently completed report was overseen by
former RAB Sr. VP Dick Montesano (now with ABC Cable). It
demonstrates radio’s effectiveness for a large share of attention from
working women, people with high incomes, and professionals.

At a closer glance, it is interesting to note
that when comparing the four media —
radio, TV, newspapers, and magazines — it
becomes evident that the more selective the
target audience, the more likely it is that
radio does better than the rest in the overall
amount of time spent listening.

And when you break it down to 6am-6pm,
radio outperforms the other media
significantly in total exposure time. For ex-
ample, persons with at least a college
education spent 59 percent of their time
listening to radio compared to only 41 per-
cent with the other three media. That’s
significantly better than a 24-hour com-
parison in which radio compares well.
Around the clock, radio grabs 44 percent of
those college-educated or better, while 33
percent are watching TV and 23 percent are
either reading a newspaper or magazine.

Also, in households with income of at
least $30,000, among persons using one of
the media studied, 60 percent of those
surveyed were listening to radio during the
hours of 6am-6pm. On a 24-hour basis that
number dropped to 44 percent, but still out-
numbered the closest competitor, TV.

Radio’s most demonstrable difference,
however, comes when measuring profes-
sional males and working women. During
the 12 hours examined, 64 percent of profes-
sional males using one of these media were
listening to radio and 58 percent of all work-
ing women and 60 percent of fulltime work-
ing women had their radios turned on.

One of the juicier tidbits to be revealed by
the study is that between 6am and 6pm,
while radio is the dominant medium, the
closest competing medium garnered only 25
percent of the total exposure time. (See
Tables 1 & 2 below.)

When RAB examined the distribution of
time spent on an average weekday (24
hours) by age groups, it was learned that
TV dominates all others. Radio, however,
wins two specific demos — adults 18-34 and
men 18+. With adults 25-54, radio is a close
second to TV.

Again when only twelve hours are con-
sidered (6am-6pm), radio fares better.

® RAB study shows off radio’s strengths

® Radio tops with college grads, big earners
® Radio dominates 6am-6pm

® Professionals, working women favor radio

12+, adults 18+, adults 18-34, aduits 25-54,

men 184+ and women 18+ . (See Table4 & 5
below.)

Obviously there are some facts and
figures here that can be used to radio’s ad-
vantage. It can’t hurt to have some new am-
munition for selling the medium. Next week
we'll show some more useful and intriguing

Radio substantially dominates persons results from the RAB survey.
Table 4
Distribution Of Time Spent On Average Weekday
Daypart Divisions By Age Groups

Next, RAB examined the distribution of @4 hrs)
time spent with these four media by
daypart. Radio fared the best among adults Persons Adutts Adults Adults Men Wormen
18+ in two of four demographic categories. 124 Toons 18+ 1834 2554 18+ 18+
Adults 18+ scored 58 percent of the media Radio 39 37 39 45 41 42 37
from 6am-noon and 50 percent from noon- w™v 46 52 46 43 44 40 50
6pm. However, radio lost badly to television Newspaper 10 6 10 7 10 12 9
from 6pm-midnight. During the mxdmght— Magazine 5 5 5 5 5 6 4
6pm daypart, radio picked up again but TV
still remained dominant,

Comparing persons of twelve years and. Table 5
older, there wasn’t much difference from ‘
the 18+ figurés. However, among Distribution Of Time Spent
teenagers exposed overnight, there were
three teenagers listening to radio for every By Age Groups
one watching TV. Apparently, teens never PR
read after midnight. In fact, they seldom
showed up reading at all outside 6am-noon. Persons Adults  Adutts Aduits Wen Women

Furthermore, teens also were more likely 12t Teest 18+ . 1834 e 18 e
to be watching TV than listening to radio Radio 52 42 54
during the noon-6pm bloc and the 6pm- T\.I 30 42 28 g?, 22 gg 22
midnight time period. For the most part, Newspaper 12 8 12 9 12 15 10
teens preferred radio to all other media Magazine 6 8 6 6 5 6 6
combined from 6am-ncon. (See Table 3 . '
below.)

Table 3
Distribution Of Time Spent On Average Weekday
By Daypart
Glm-NQn Noon - 8pm 8pm - Midnight Midnight - 8am
{1 ™ s P s its P s Adults
T Gy et tees G T e QT T e

Radio 57 55 50 48 34 50 17 25 16 43 73 40
v 22 22 22 37 55 34 71 68 72 51 26 54
Newspaper 14 11 14 10 6 11 8 4 8 3 - 3
Magazine 7 12 6 5 5 5 4 3 4 3 3

TABLE 1

Distribution Of Time Spent On Average Weekday

By Target Audiences
(24 hrs; Figures in Percentage)

Blalr Holds

g::?:' } h Prof " Working Women
more inc. $30,000+ Mgr. Males Al Fulitime
Radio 44 44 42 43 44 i
1A ) 33 36 34 43 41 |
Newspaper 14 13 16 9 9
Magazine 9 7 8 5 6
Table 2
.« a " : |
Distribution Of Time Spent |
By Target Audiences
| (6am-6pm})
|
College
Grads or Household Professional Working Women
More Inc. $30,0004+  Mgr. Males Al Fulltime
Radio 59 60 64 58 60
TV 16 16 10 25 22
Newspaper 16 16 17 12 12
Magazine 9 8 9 5 6

%Yy &
NP ORMATION
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“Ag Radw Info Exchang

i3 v

i ‘ Blaif Radio organized the first of its new “Ag Radio Informaaan Exchange” meetings, this one in

Kansas City with others planned for different regions. The conference, moderated by Blair Direc-
tor of Agri-Marketing Bill Alford, gave Blair-repped stations a chance to talk with agencles and

other marketing specialists in the field. Pictured (I-r) ate forum participants KF YR/Bismarck, ND
Sales Manager Gary Bergendahl; and Farm Directors Bob Buice of the Arkansas Network; Derry
Brownfield of the Brownfield Network in Centertown, MO; WMC/Memphis’s Buddy Sanders;
Arkansas Network’'s Jim Parr; WOW/Omaha's Doug Cooper; Tennessee Agri-Network’s Dan
| | Gordon; WHO/Des Moines’s Keith Kirkpatrick; Kansas Ag Network’s Rich Hull; WOC/Daven-
port, IA’s Daryl Albaugh;, Ev Griner of the Georgia Agri-Net; WIBC/Indianapolis's Al Pell;

KSAL/Salina, KS’s Sonny Slater; and Bill Alford.

www americanradiohistorv com




Memphis’
Excluswe

y exc|" “,ely
by Christal

You'll be hearmg from us!
fm

AH IIdeS




“A natural promotion for %
rock & roll radio stations.”

Alan Sneed - PD
97 Rock/Houston

T / - - ""/-\ /- A;/- ey ==
e i

Builds Audience
And Sales Revenues!

Here’s a sample of the advertisers who have contracted to participate
with contemporary radio stations in the presentation of this
dramatic new approach to rock entertainment.

* Thom McAn Shoes o 7-Up e McDonald’s
*® Coca-Cola ¢ Pepsi-Co. *Six Flags Parks

“A promotional event with broad appeal... covers the
entire spectrum and history of contemporary music.”

John Young - PD
Z93/Atlanta

For Radio Sales/Promotional Tie-Ins, CallUs ...

R&R ENTERTAINMENT MARKETING GROUP
1-213-553-4330

www americanradiohistorv com
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EASY LISTENING

RADIO
_—

Spring Arbitrons: Looking
On The Bright Side

At least for the Beautiful Music portion of the Easy Listening Radio
spectrum, the spring Arbitrons had their share of gloomy news. (See
Jhan Hiber’s column in the August 6 issue for some explanations of the
general downturn.) But the news isn’t all bad — Beautiful Music still
has seven market leaders in the top 50 markets, and gains like WWBA/
Tampa’s 7.7-11.0 and WPCH/Atlanta’s 5.3-7.5 are certainly worth
celebrating. Big Band stations continued to prosper, notably
WOKY/Milwaukee moving from 2.7-6.6 and WJJD/Chicago debuting at
3.7. And WJR/Detroit’s unique format brought it an 8.4-10.8 gain and

market supremacy.
Below is a listing of the BM, BB, and Classical stations in the top 50 markets which
went up in the spring Arbitrons:
Beautiful Music

Big Band

WWBA/T 7.7-11.0°*

wpcﬂ//A::;nnl:: 5375 WOKY/Milwaukee 2.7-6.6
KSF1/Salt Lake City 89107+ WJJD/Chicago debut 3.7
KCTC/Sacramento 4256 WINN/Louisville 1.9-3.3
WYOR/Miami 3.14.4 WCRT/Bmmng}:am 1.42.8
WRCH/Hartford 6.37.5 WREC/Memphis 3.74.9
WROW-FM/Albany 70-8.1 KLFF/Phoenix 1.8-2.7
WJYE/Buffalo 116125 WWIW/New Orleans 1.42.3
WRLX/Baltimore 2837 WDAE/Tampa 5.76.5
WQAL/Cleveland 6.5-7.3 WITH/Baltimore 3.54.2
WXTZ/Indianapolis 11118 WWJIF/Miami 2.2:2.9
KOSI/Denver 7.1-7.8+ KUPL/Portland 3.54.1
WBNS-FM/Columbus 6.7-7.4 KPRO/Riverside 1218
WSHH/Pittsburgh 5056 KMPX/SanFrancisco (now AOR) 814
WACJ/Buffale 2905 WNEW/New York 2.7-3.2
WASM/Albany 1015 KPRZ/Los Angeles 2.3-2.6
WJBR-FM/Philadelphia 914 KFJZ/Dallas 1.8-2.0
WLYF/Miami 6.56.9+ KAHI/Sacramento 1.0-1.2
KYND/Houston 3539 KEZW/Denver 4.34.4
WRMZ/Columbus 2.6-3.0

WDBN/Cleveland 1.3-1.7 Classical
WLYK/Cincinnati 1.3-1.7 . g
Ll U 2 8o :%Fﬁ‘lwgia;‘nﬂgtg::lo.lose ii—gg
KFOG/San Francisco (now AOR) 2.9-3.1 KHEP/Phoenix 1'5-2'1
KABL/San Francisco 2325 KWHO)/Salt Lake Cit ‘9_1'2
KUPL-FM/Portland 7.3-74 e T A
KMBR/Kansas City 6 6-6'7 WFLN-FM/Philadelphia 1.6-1.8
KEZK/St. Louis 6‘5-6‘6 WTMI/Miami 1.6-1.7
WLQY/Miami 1.9-2.0

WEZR/Washington 1.8-1.9 Easy Listening-formatted WXVW/Louis-
KMEO/Phoenix 1.3-1.4 ville climbed 1.1-1.4 this book. In addition,
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Also notable are market leaders WHIO-
FM/Dayton (15.2-15.2), WLKW-FM/Provi-
dence (11.9-10.7), and WEZO/Rochester

(16.9-13.7).
* Signifies Market Leader

outside the top 50, Drake-Chenault’s new
Big Band-oriented Hitparade format
reports its first six full-book clients all went
up (average jump 1.6) ; and Kalamusic also
reports a number of increases.

enjoyed!”

Eagle Flies With Soft Pop

KMBR/Kansas City PD Fred Everett is taking his “Soft Pop” Easy
Listening format nationwide via Eagle Syndication. The format’s musical ap-
proach leans heavily on original performances, with a two-thirds instrumental
and one-third vocal mix and an avoidance of outdated material.

Discussing the format and the troubled state of Beautiful Music today, Everett asserted,
“You hear essentially the same music playing now as you heard several years ago. The basic
problem is that the music has remained stagnant, appealing to only a limited, much older
demographic. The younger age groups coming up aren't filling in the gap. The music they hear
on today's Beautiful Music stations just isn't relevant to them. | honestly don't believe we can ex-
pect people to accept a steady diet of the same music their grandparents or even their parents

thh that thought in mlnd Everett says 'Soft Pop" is charactenzed as much by what it |
‘‘Anita Kerr Singers singing ‘Hotel California!* "

Paul Meacham, President of the Fort Collins, CO-based Eagle firm, commented on the for-
mat: “I believe that it actually spans the demographic generation gap that's got the Easy Listen-
ing/Beautiful Music industry singing the blues right now."

_——_—1

And the winner is BILL MOEN o( ((ABL Radio!?

Moen At The Top

KABL/San Francisco morning man Bill Moen won the Oakland Tribune/East
Bay Today’s competition for favorite Bay Area morning persondlity, an im-
pressive achievement over a number of talented contemporary radio stars.
Moen, pictured in the newspaper’s full-page spread, won $5000, which he
donated to KABL’s annual “Save The Cable Cars” bell-ringing promotion, but
he’s keeping the fast-food dinner-for-two coupon and is considering taking ad-
vantage of the paper’s free tattoo offer.
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Langratisations, Bifl, vou're the Bay's Best!

FLOW

Radio Bails Out TV Program

In an unusual gesture, KJQY/
San Diego saved the ‘“Evening At
The Pops’ TV program broadcast
over PBS station KPBS-TV. The
Beautiful Music station donated
$5000, half the funds hecessary, to
insure the continuation of the
show . . . In another sort of public-
spirited gesture, WVCG/Miami
raised over $13,000 to help paralyz-
ed police detective Cheryl Seiden,
shot in a holdup attempt. Air per-
sonality Ken Collier stayed on the
air for 27 hours until the money
was raised.

Station Promeotions

KGIL-AM & FM/San Fernande, CA an-
ticipate the Jerry Lewis Labor Day MD
telethon with an all-day radiothon August
27, with Anheuser-Busch offering to match
hourly contributions up to $1000 . . . KEZL/
San Diego will cosponsor the first annual
“Spotlight Awards Banquet” honoring com-
munity theater performers on September 11

. WJJD/Chicago MC’d Count Basie’s ap-
pearance at the recent Chicagofest . . .
WPNT/Pittsburgh welcomed Paul Anka to

—SIvVing-
show . . . WCIL/Carbondale, IL sponsored
its first “‘Big Band Night” with a sizable
turnout . . . WFTL/Ft. Lauderdale threw a
big band party July 4th with an 18-piece or-
chestra and fireworks display. The station
will be conducting a ‘Mystery Sinatra
Medley” contest with a trip to Caesar’s

WWW.americanradiohistorv-com

Palace for the winner ... KMPC/Los
Angeles escorted 150 deaf children to a
special performance of the Ringling Bros.
Barnum & Baily Circus, MC’d by personali-
ty Larry McKay . . . KFAC-AM & FM/Los
Angeles bridged the rock and classical gap
with “A Rock Classic,” featuring inter-
views with rock musicians/classical fans
Frank Zappa, Christine McVie of Fleet-
wood Mac, Heart’s Ann and Nancy Wilson,
Van Halen’s Alex Van Halen, David Pack of
Ambrosia, and King Crimson’s Robert
Fripp.

People Moves

Ralph Sanabria has returned to WPAT-
AM & FM/New York as Music Director
after three years as an executive with
Schulke Radio Productions. The stations
will now drop Schulke and program thelr
own Beautiful Music
sounds . . . Rod
Hansen becomes
News Director at
WJR/Detroit, mov-
ing up from acting
News Director . ..
WDBO-FM/Orlando
named Ken Cinco
Operations Manager.
Cinco comes to the
newly-created posi-

Rod Hansen
tion from Operations Manager at

WJYW/Tampa . . . Bill Freeland ap-
pointed News & Public Affairs Director at
WVCG & WYOR/Miami. A 12-year veteran
at the stations, Freeland was most recently
Assignment Editor.
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News/Talk

REAGANOMICS BACK ON TOP

Top 30 National
Talk Topics

During the second quarter of 1982, the controversial subject of
Reaganomics shot back up to its former number one position in the cur-
rent ranking of the “National Talk Topics/30.” The growing concern
over the country’s economic policies displaced Health/Fitness/Medi-

cine (R&R 4-2), which dropped to number three.

The remainder of the chart is self-
explanatory. Influenced by the far-reaching
effects of the shaky economy were the
Workforce (8) which encompassed
unemployment and careers after 40, and
Cities (17), which covered the plight of
small businesses and other local industries.
Both are new entries to the chart. Also
qualifying under that category are Drunk
Driving, Dream Analysis, and the Hinckley
decision, sparking an ongoing debate over
the insanity plea and its legal parameters.
Succeeding the Central America conflict in
the area of foreign affairs are the Middle
East and Falklands issues.

Relationships and entertainment are still
holding their own within the top ten. And

I'd like to thank those participating
stations and people who were kind
enough to share their information: Tobe
Fitterman, WGSO/New Orleans; Ira
Apple, WBAL/Baltimore; Susan Eg-
gleton, WIND/Chicage; Jan Rosicky,
WNSI/St. Petersburg; Laura Morris,
KTRH/Houston; Steve Hall,
WAVI/Dayton; Mary Jane Popp,
KGNR/Sacramento; Drew Hayes & Joy
Katzen, WPLP/Tampa; Marc Kuhn,
WWDB/Philadelphia; Larry Crandall,
KOA/Denver; Bob K & Marsha
Sullivan, WCAU/Philadelphia; Tom
Daren & Dave Berner, WTKN/Pitts-
burgh; Dick Pomerantz & Debbie
Sturges, KSTP/Minneapolis; Brian Jen-
nings & Charlotte Becker, KXL/Port-
land, OR; Jack Kinnicutt, WBBF/Ro-
chester; and Steve Bither & Kim Coffin,
WKXA/Brunswick, ME.

among the biggest chart movers are
Defense (21-7) and Animals (30-16). Bubbl-
ing under the top 30 we have Pollution/Waste
the UAW, food, and trivia. Guests, this time
around, generally reflected an even distri-
bution between those of local and national
prominence.

PR
e

TKIRG News

live broadcast of the first annual event.

PUTTING THE BITE ON SEATTLE — KIRO/Seattle sponsored its “Bite of Seattle” promotion
last month, a culinary festival spotlighting 51 of the city's best eateries. 200,000 appeared at the
two-day affair, enjoying the palatable delights of creole gumbo, lobster tails, and chocolate-
dipped strawberries, listening to 16 area bands plus comedy acts, and participating in KIRO's

News/Talk Personalities

NATIONAERTALK TOPICS/30

Reaganomics (4)

Middle East
Medicine/Health (1)
Relationships (8)
Hinckley/Insanity Plea
Entertainment (3)
Defense (21)

Workforce (unemployment,
careers)

9 Judicial System/Prisons
Falklands

Local Politics (2)
Education (12)

Drunk Driving

Drugs

Crime/Violence

Animals (abuse, etc.) (30)
Cities’ Business Outlook
Psychics

TV/Cable (threat, porn, etc.) (14)
Nuclear Energy

Authors (23)

Death of ERA
Military/Draft (11)

Sports (28)

Real Estate

Guardian Angels

Dream Analysis
Household (consumerism,
repairs) (9)

Maercy Killings (22)

Law

ONONHLWN =
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STAGING A SUCCESS — The 21st annual New York State Broadcasters Association Executive
Conference convened recently under the chairmanship of WOR VP/GM Bob Biernacki, later
elected to the organization's Board of Directors. This year's meeting featured a “self-help via the

| airways” panel and a debate between Mayor Ed Koch and Lt. Governor Mario Cuomo (far left
| and far right) with WOR's Lou Adler (center) moderating.

ON THE MOVE: WKIS/Orlando News Director
Jim Philips appointed News Director of the
Florida Network. Succeeding him is former sta-
tion AM drive anchor Bob Christopher . . . Bobby
Seale, best known as a co-founder of the Black
Panther Party and as a defendant in the “Chicago
Seven” conspiracy trial, has joined the ranks of
KNUS/Denver as a weekend talk host . . . KVI/Se-
attle welcomes Jack Spencer as AM.news an-
chor and Jim Sipes as newsman . . . At KNX/Los
Angeles Chris FitzRandolph comes aboard as a
news broadcaster, while Michael Veerkamp is
named Coordinator in the station's Community
Services department . . . Over at sister station
WBBMIChicago, Editorial Director Susan Nixon
was elected to the board of the National Broad-
cast Editorial Association . . . Allan Prell joins the
WBAL/Baltimore lineup as morning host . . .
KGO-AM & FM/San Francisco VP/GM Michael
Luckoft was voted Vice Chairman of the Califor-
nia Broadcasters Assoclation . . . KTAR/Phoe-
nix producer Susan Tarantino is now secretary
of the local chapter of “Women in Communica-
tions.”

NETWORK AFFILIATIONS: Effective
September 13, WFAA/Dallas takes on the ABC
Entertainment Network while KNUS/Denver
hooked into the ABC Information Net beginning
August 2. The station is also airing RKO's
“America Overnight” . . . KYXl/Portland, OR is
now affiliated with CNN Radio, moving into new
studios earlier this month Daytimer
KMFO/Aptos-Capitola, CA is also with CNN . . .
And WGST/Atlanta will join the CBS Radio Net-
work on August 30.

PROGRAMMING HIGHLIGHTS: WBBM/Chica-
go has undergone several programming changes.
The morning drive coverage has been extended
to seven days a week, while Bob and Betty
Sanders will anchor with Don Mellema starting an
hour earlier. Sue Castorino joins Alan Crane in
the PM's, Regine Schlesinger anchors
Mon.-Thurs. and Kelth Bromery on Fridays;
Millard Hansen, Marvin Mullens, and Alan
Bickley are alternating hours. Sports reports are
now heard each hour of the day, Donn Pearlman
has been named Suburban Editor, and Len
Walter is full-time Financial Editor. University of Ii-
linois basketball and major league baseball playoft
games have been eliminated. Also in AM drive,
Sherman Kaplan joins John Hultman on Friday
and Saturday, with Dale McCarren on Sundays
and Mondays. Tuesdays through Thursdays it's
Hultman and McCarren . . . KGO-FM/San Fran-
clsco has added a Sunday talk show centered on
gay issues, hosted by David Lamble. The station
has also initiated *“Legaltalk” with Ann Miiler for
Sunday airings . . . WINDIChicago has begun
broadcasting the “Wall Street Journat-Report” . . .
KSTP/St. Paul's Dick Pomerantz recently
discussed chemical dependency, kidnap-
ping/murder, and fetal alcohol syndrome . . .
KCBS/San Francisco provided live coverage of
the San Francisco marathon last month . . . Mary
Jane Popp of KGNR/Sacramento recently
welcomed actors Ruta Lee and Richard Paul

www americanradiohistorv. com

telethon .

plus Virginia Woods, chairwoman for UNCF's
.. WCAU/Philadeiphla and host Jim
Rogers each week take a step into yesteryear
with “Classic Radio,” popular 30's, 40's, and
50's programs ranging from the “Great
Giidersleeve” to “Gunsmoke.” The station also
has a new phone number, (215) 581-5800 . . .
“The Minute Gourmet” with baker/teacher Bobbie
Winkelman is now a regular feature of KCNN/San
Diego . . . Al Carrell, better known as "Super
Handyman" and heard on WFAA/Dallas, was a
guest this month on "“Good Morning, New York."
He also did a remote from Dallas’s “Grecian Spa
Hot Tub Center,” selling 15 hot tubs in the pro-
cess ... WOR/New York's recent “Ulster Up-
date” focusing on the conflict in Northern Ireland
garnered over 1000 calls and over 500 letters. it
was produced, researched, and written by VP/Di-
rector of News Lou Adler and his assistant Ted
Feurey.

SPORTS CORNER: KNX/Los Angeles will air
all Raiders football games this year. Bill King, who
handied p-b-p for the team in Oakland for 15
years, will team with KNX Sports Editor Rich
Marotta for the broadcasts . . . KTAR/Phoenix
has signed an agreement with Arizona State
University for exclusive coverage of all ASU
sports during the 1982-83 season
WXYZ/Detrolt sportscaster Bob Sherman is set
to anchor the 1982-83 Michigan State University
Football Network ... KLIQ/Portland provided
hole-by-hole coverage of the U.S. Seniors open
Gold Championship and recenty wound up
coverage of the G.I. Joe/Toyota GranPrix . . .
Brad Nessler tapped as play-by-play announcer
for Falcons broadcasts via WGST/Atlanta. Also at
the station coach Leeman Bennett airs Falcons
training camp reports while Falcons' General
Manager Eddie LeBaron hosts a weekly
telephone talk show . . . WBBM/Chicago will pro-
vide exclusive play-by-play coverage of the Bears’
1982 season . . . KOA/Denver's airing of Bron-
cos ftraining camp shows concluded August 25.

A GHOST OF A CHANCE: Recently KGO-AM
& FM/San Francisco's morning/noon news an-
chor Ted Wygant went ghost hunting at nearby
Alcatraz with psychic Sylvla Brown. According to
ghost detective Richard Senate, these appari-
tions, presumably the spirits of -dead prisoners,
actually inhabit the old prison.

AWARDS CORNER: Congratulations to those
stations which enjoyed up spring Arbitrons,
notably WRC/Washington, 2.9-4.3; KDEN/Den-
ver, 1.4-2.0 and neighboring KWBZ, 1.8-2.7,
WRNG/Atlanta (now WCNN), 1.8-3.6; KVI/Seat-
tle, 3,1-4.3; WCAU/Philadelphia, 3.6-4.7,
WPOP/Harttord, 3.6-5.0; KTAR/Phoenix,
7.4-8.8; K¥XI/Portland, OR, 3.1-4.3; WIFE/in-
dianapolis, 2.7-3.4, KABC/Los Angeles,
5.7-6.7; and KMOX/St. Louis, 20.0-21.1 . ..
WGST/Atlanta received a “Newsleader Award”
from UPI for best news coverage . . . September
1 marks the target date for KLIQ/Portland to
begin 24-hour a day operations.



“AN OPEN LETTER TO THE RADIO INDUSTRY...”

Dear Fellow Broadcaster:

There is only one way to intelligently choose a researcher or consultant for your radio
station: Examine the Track Record!

Anyone can promise you amazing results, and some may even deliver those results, but you
owe it to yourself to be as sure as you possibly can before you sign the contract.

At Surrey Communications Research, we welcome your examination of our Track Record.
I have been responsible for the programming at WHDH in Boston, WYNY in New York,
WRQX in Washington, WABC in New York, KIMN in Denver and many other radio sta-
tions. I have not only programmed, but have been a General Manager and have held
corporate positions. This background gives me a much better insight into solving problems
with an eye to your bottom line.

Doug Jones, our Executive Vice President, has been a senior research associate with Frank
N. Magid Associates and served as Director of Research for the Greater Media Group.
Doug has also had years of practical, hands-on experience.

Kent Nichols, the Chairman of Surrey Research, is also the Acquisitions Officer for Surrey
Broadcasting and has been responsible for negotiating millions of dollars in radio station
acquisitions in the past year. Kent certainly understands your bottom line pressure.

Surrey has no magic answers — no blue sky — no smoke. We promise only to use our years
of experience to help you find practical, profitable solutions to your problems. And, we
vow to never sell you something you don’t need.

Call Surrey today, at (714) 457-5402. Let’s talk about how we can go to work for you.
Surrey offers market monitor/analysis; focus groups; telephone studies; music research,
and full service consulting.

We’re currently working for some of the best broadcasters in America. We’d welcome you
to the club.

Best wishes,

U Sudy S

Al Brady Law
President

Surrey Communications Research, Inc.
5677 Oberlin Drive, Suite 206
San Diego, California 92121
(714) 457-5402
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Hit Radio

PD BRIAN PHOENIX OVERCOMES THE ODDS

WJBQ Conquers Small
Market Problems

One day inflation is down, but the next day it’s back up. Record com-
panies continue layoffs, etc., etc. Tired of the bad news? Well, here’s
some good news about how Brian Phoenix and WJBQ/Portland compete
in a small market with a metro population of only 182,200 against 20
other signals and are tied for number two with AOR station WBLM/

JOEL DENVER

Welcome To The New CHR Reporters

Twice a year, we look through the Arbitron books and reevaluate our
CHR reporters to maintain the nation’'s format-dominant CHR stations as
reporters. Owing to the record number of surveys this year, only the P-1 and
P-2 stations have been evaluated so far . . . P-3 evaluation is going on now
and should be complete in the next couple of weeks.

Some things to keep in mind about reporting

. we have only a limited number of slots
available, so it's not possible to have a reporter
in every market. We try to balance our
reporters according to geographic needs and
population shifts ... hence the growing
number of CHR stations within the Southern
and Western sections of our country are
reflected in the increased numbers of
reporters.

In evaluating reporters, we look for format
dominance in the 12-34 demographics or
significant impact in that demo as our first
criterion. We then examine the station's
playlist and put an ear to an aircheck to_make

sure the station is a true CHR outlet. With
those two aspects in order, we then look for
the geographic balance mentioned before to
make our final determination for new CHR
reporters.

This time around, there were no new addi-
tions to the P-1 stations, but we have reopen-
ed some markets that have been without CHR
stations for a time. This widens our geographic
spread, and further increases the accuracy of
the information you receive each week in
R&R.

There are now 212 CHR reporters nation-
wide . . . here are our new reporters:

Lewiston . . . all without a programming/promotion budget.

Pretty tough odds, eh? Well, let’s look at
some specifics. WJBQ had a great book
12+, moving 9.1 to 12.7, and WBLM jumped
98 to 127, putting % ="
them into a two-way ¢
tie behind Country §
station WPOR-FM,
which fell 15.7 to 13.5.
While WJBQ was
number two in teens
behind WBLM (which
garnered a whopping
66.7), the station W
ranked number one *
18-34, and 18-49 Brian Phoenix
adults, taking the number two slot 2549
behind WPOR-FM ... not bad for no
budget!

How did he do it? Let’s look at Brian’s
background a bit. He spent time as a jock at
WOKY /Milwaukee, WRKO/Boston, and
KDWB/Minneapolis, with prior programm-
ing experience at KKRC/Sioux Falls before
becoming PD at WJBQ two years ago.

Too Many Stations
For The Market?

But what about the market he has to com-
pete in? ‘“We are so over-radioed in
Portland, it’s ridiculous. Look at all these
stations that get numbers here. Also, Maine
is the lowest per capita income state in the
country. The only time we really make any
money up here is in the summertime when
the tourists are around,” stated Brian.

“I virtually have no budget at the station,
but we manage to do things one way or
another here. For that reason, sales is very
important to us, and I cooperate with them
as fully as possible. One thing for sure,
sales is as helpful to programming as they
can be without taking advantage of the
situation. They understand the bills have
got to be paid, and this makes for a tighter
team.”

Brian went on to say that many of these
problems, while not isolated to a market
this size, are somewhat magnified in inten-
sity. “Everyone has multiple duties here.

8 T e

dry "

‘MN .

WJBQ airstaff lines up for the camera in front of
the station van. Shown (I-r) all-nighter Greg Murray
(kneeling), midday personality Paul Connors,

afternoon man/PD Brian Phoenix, night rocker
Mike Reo, and morning man Chuck Morgan.

We make liberal use of everyone’s extra
talents. If someone is good with a soldering
gun, they help out with moving or hooking
up equipment.

I still manage to do callouts, about 120 of
them a week using an intern program. As a
tradeoff, I teach a broadcasting class to
these interns every Wednesday night at the
station. The program is so successful that it
looks like one of the local colleges will take
it over next year.

‘“While these outcalls are important, I
still think the best research is done on the
streets of Portland. I'll stand in line at
McDonald’s and ask someone’s opinion
about something that I need to know . . . it
helps keep me in touch. We’ll take clip-

“I virtually have no budget
at the station, but we
manage to do things one way
or another around here. For
that reason, sales is very im-
portant to us, and 1
cooperate with them as fully
as possible. One thing for
sure, sales is as helpful to
programming as they can be
without taking advantage of
the situation. They under-
stand the bills have got to be
paid, and this makes for a
tighter team.”’

boards in hand and ask about music, news,
likes and dislikes of prominent figures and
recording artists on the streets. All of this is
done for free. There is no extra money for
this stuff,”” he stressed.

Brian mentioned the importance of jocks
out at station appearances. ‘“We get out and
do remotes as often as possible as they have
a twofold purpose for us. They help the
sales department for sure, and it helps get-
ting your face out on the street to talk to the
audience in person.

“The local sales are our primary source
of income. Sure we get some national buys,
but most of our business is local. You sell
those accounts on yourself, not Arbitron
numbers. Those remotes are done over
broadcast phone lists through a mixer and
back to the studio. No skipping records, just
a 90-second drop from the jock on hand a
couple times an hour, and the people are
packed in. That’s called results, which turn
to dollars.”

Hard Work Pays Off

All too often in a small market situation

like WJBQ, a PD could easily cry the blues

Continued on Page 30

WSPK/Poughkeepsie
PDI/MD: Jim Simonetti

WKFM/Syracuse
PD/MD John Carucci

79Q(KKBQ)/Houston
PD: John Lander
MD: Patty Hamiiton

KYST/Houston
PD/MD: Clay Gish

KTFM/San Antonio
PD: Joe Nasty
MD: Steve Anderson

KZZB/Beaumont
PD/MD: Mike Murphy

WQiD/Biloxi, MS
PD/MD:Kirk Cliatt

WTYX/Jackson, MS
PD: Jim Chick
MD: Wayne Scott

WSFL/New Bern, NC
PD/MD: Scott Kerr

WKDD/Akron
PD: Nick Anthony
MD: Matt Patrick

WKAU/Appleton-Oshkosh
PD: Ron Ross
MD: Rich Allen

WEBC/Duluth
Acting PD/MD: Pat Puchella

KHOP/Modesto-Stockton
PD/MD: David Kraham

K093(KOSO)/Modesto
PD: Greg Ausham
MD: Stan Main

KQMQ/Honolulu
PD: Austin Vali
MD: Kimo Akane

P-2 East

P-2 South

P-2 Midwest

P-2 West

WSPKim

MORE MUSIC

95

ol &) iD

FMIO6

AM RADIO

WIFIi/Philadeiphia is now a P-2 reporter.

www americanradiohistorv com



INTERNATIONAL
LISTENERS CHOICE

Wi di—

The most exciting, all-encompassing radio competition ever conducted!

Beginning October 18th, listeners in various formats will begin choosing the
all-time greatest artists and music in several key categories: Greatest Male
Artist, Greatest Female Artist, Greatest Group, Greatest Concert Act,
Greatest Album, and Greatest Single.

Eight weeks of dynamite competition, each complete with listener incentives,
capped off by a twelve-hour New Year's weekend special announcing the
winners.

And each format competition will be hosted by one of the biggest names in
radio, men like famed radio pioneer Gordon McLendon, three-time major
market DJ-of-the-Year Deano Day, and former RKO programmer J.J. Jordan.

The International Listener's Choice Awards...a one-of-a-kind radio event
from Mclendon Broadcasting.

If you'd like format exclusivity in your market, call ILCA National
Headquarters collect at (214) 698-0470. Or while at the NAB
Radio Programming Conference in New Orleans,

call us at (504) 523-6989.

m MclLendon Broadcasting, Inc.
2008 Jackson Street o Dallas, Texas 75201 « 214/698-0470

Wwww.americanradiohistorv.com
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WJB

Continued from Page 28

about what he doesn’t have. Instead, Brian
sings praises that he has a staff that helps
him get things done. “My biggest principle
or rule that I tell the jocks is to get out in the
street. They have got to doiit. It’s too easy to
sit at home and go to work and return
again.

“To show my jocks what the real public is
like I tried an experiment. We switched all
our shifts around, so the jocks could go out
into the public and observe what was hap-
pening when they were normally on the air.
Our people learned many things they didn’t
know about the audience. We also took
them all around in a limo to show them the
area and explain things they didn’t know.
Making your airstaff totally familiar with
the market is a big step towards winning
consistently. It’s a lot of hard work, but it
seems to pay off,”” he declared.

P PREISSED IS

Music For The Masses

Part of WIBQ’s succes has got to be due
to the music, because as Brian told me,
that’s the main programming tool. “We run
no news here at all, and outside of hourly
public service announcements, nothing in
the way of public service programs. We
figure that people listen to WJBQ for the
music and if they want news, then they’ll
listen elsewhere.

“QOur list is around 40 records with a few
extras, and it varies all the way from Kenny
Rogers to REQ . . . I'm more than ever con-
vinced 39-year-old adults don’t want to ad-
mit they’re pushing 40, so they’re still
listening like a person much younger. We
make no real efforts to get the teens, as I'd
trade away 50 of them for one adult, but we
seem to do real well with both.”

Brian takes opposition to those stations
that look too heavily at phone requests. I
don’t know where they get the adults to all
the request lines, but I don’t see many doing
it myself. We rely on all our sources for cor-
rect input to the right music to play for
Portland. If we keep our station bright, ex-
citing, and fun, that’s half the battle to

keeping an audience where we want them,
on our station.”

Taking Things Into
Your Own Hands

Brian mentioned the lack of luxuries that
he and the jocks at WJBQ have to work
with. “We have to take things into our own
hands to get it done. We even rewind our
own carts to save a few bucks. To buy
bumper stickers, our former sales manager
Dave Dagle sold the peel-off strip as
coupons to 10 different clients. This avoided
anyone’s logo but ours from appearing on
the front of the sticker, and made us some
money.

“As far as major contests go, there aren’t
any. I think the audience reacts better to us
getting out and being a part of a community
event. There is no money to buy TV or
billboards, so it becomes even more impor-
tant for my jocks to be out on the streets in-
stead of in their apartments. If they don’t do
it, it doesn’t get done.

““To show my jocks what the
real public is like I tried an
experiment. We switched all
our shifts around, so the
jocks could go out into the
public and observe what was
happening when they were
normally on the air.”

“One of the key things that helps is that
management always shoots straight with
me,”" he declared. “I know the score on the
budget, and in return they let me program
what needs to be on the air to get people to
listen without any interference. I don’t
know of too many other PD’s that can make
that kind of claim. Sure, maybe one day I'd
move to a bigger market, but having the
freedom to really program this station
sometimes beats a luxurious control room
and all the other things that can go with
working at a radio station in a bigger
market.”

THE
RADIO

PROGRAMS
SOURCE
BOOK"

First Edition

For radio programming professionals...

= C omprehensive information on almost 1300 radio pro-
grams and services. ® Up to 25 different facts about each
listing. 171 information-packed pages to help you every
day. ® Three different indexes for easy reference: Title
Index, Main Category Index, Subject Category index, plus
The Sources section which is a handy listing of Syndica-
tors. Networks, and Producers, complete with
addresses, phone numbers and personnel. ® A free update
1s included in the subscription price.

THE RADIO PROGRAMS SOURCE BOOK ™ is a publica-
tion of the Broadcast Information Bureau, Inc., serving
the broadcast industry for over
30 years! Only $59.95 per
copy. plus $3.00 Postage &
Handling (Add Tax Where
Applicable) Allow 3 Weeks
for Delivery, Overseas
Charges Extra

Broadcast Information Bureau, inc
100+afayette Drive ® Syosset, NY 11731
(516) 496-3355 Telex: 6852011

Enclosed find check in the amount of
for

copylies) of THE RADIO PROGRAMS SOURCE BOOK ™ or Charge to 0 visaor

O Mastercard Card #

Name ~ ——

Expiration Date . [@Osilme

CitY . e —

Firm __

Signature

Address.. - — e R, N

- State__

Zip
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CKOC FINDS THE REAL MEN AT WORK — There’s nothing like taking your promotion to the
streets, as they say, for real live action. Shown here are some enterprising Columbia reps who
have lured CKOC/Hamilton MD Neven Grant out of the station in promotion of the Men At
Work ‘“Business As Usual” album, complete with some real sanitation experts at work.
Shown (I.r) are CBS reps Dave Deelay, Art Graham, unidentified man at work, Neven Grant,
CBS'’s Brad Weir, and another man at work.

KZ33 PRIVATE GENESIS CONCERT — When
Atlantic recording artists Genesis appeared at
the Peoria Civic Center, the group gave a
private performance for 93 lucky K293
listeners during one of their rehearsals.
Shown in the back row (l-r) are group member
Tony Banks, Civic Center official Chris Miller-
Hutton, group member Mike Rutherford, and
K293 PD Lou Patrick. Pictured in the front row
fl-r) are Genesis’ lead singer Phil Collins, Atlan-
tic rep Rick Sudakoff and Assistant PD Keith
Edwards.

Y85 WIN WAGON DEBUTS — Y5(KYTN-FM)/
Grand Forks. recently debuted its new Y95
Win Wagon '’ stocked full of prizes. Shown in
front is the staff: in the back row (I-r) Brad
Meyer, Suzie, and MD Jay Clark; front row
fl.r) Mike Thomas, PD Tom Richards, and
Dave Daniels.

o

Motion

Meridith May, VP/Promotion at KIIS-FM/Los
Angeles, has joined the advertising firm of
Maher-Elen to handle the advertising promotion
account for KRLAILos Angeles . . . WSGA/Sa-
vannah PD Ron Frederick resigns to do mornings
and music at WBLU(Blue 92)/Hinesville, GA . . .
Kent Darcie gives up the music slot at 3WT/Bing-
hamton with PD Scott Michaels taking over
those duties.

Tony Richards has been promoted to Assistant
PD/MD at WMEE/Ft. Wayne . . . KCBN/Reno PD
and morning man Jim O’Neal has swapped shifts
with afternoon driver J.R. Jackson . . . John Ar-
thur makes the move from afternoons at
WNAM/Appleton-Oshkosh to mornings at
WZOK/Rockford . . . Fred Horton resigns his
music duties at KKYKiLittle Rock to join
WSYR(AM)/Syracuse. Replacing him is Davld
Allen Ross.

Jim Schaeffer ieaves WZUU/Milwaukee to do
nights at KKRCISioux Falls, replacing Greg
Fisher, who now does middays at the station . . .
“Mr. Ed"” Lambert formerly with WZOK/Rockford
has joined KWOD/Sacramento as MD, with the
station changing from A/C to CHR . . . KRIX/Mc-
Allen-Brownsyville is on the air with its new CHR
format, and Gary Steele is the new PD.

KSQY-FM(SKY95)/Deadwood, SD will go on
the air with its new CHR format and a 100kw
signal on September 4 under the PD-ship of Jack
Lundy ... KSEL-FM/PD Stan Castles and his
wife Sue have a new addition to the family. The
new arrival's name is Graham Cooper ... RCA
promo rep Larry Van Druff and wife Meredith
have their first child, (8-19) named John
Lawrence ...and V100/Charleston’s Jay Jar-
vis got married to Kelly DIll . . . congratulations to
all.

Bits

» Y100/Miami is running the biggest sum-
mertime promotion in the station’s history
... it’s giving away a $75,000 condominium
in conjunction with Pepsi and Trafalgar
Communities. The contest is called the
“American Dream Home Giveaway” and
can be entered at over 4000 locations
throughout South Florida where Pepsi is
sold. A drawing will be held on Labor Day
at the grand opening of the new Miami Mall
by TV and recording star Scott Baio.

* Q101/Meridian is giving away a trip for
two to the World’s Fair in Knoxville . . . the
station also completed its third annual
Q101/Budweiser Summerfest for MCA,
which featured an 11-mile bike race raising
over $1500 for the charity.

* WLS/Chicago has decided to do its own
“Musicradio Countdown’” show on Sunday
nights, hosted by Jeff Davis. It will feature
the top 45 singles in town and will do features
spotlighting various rock personalities. This
is a program that anyone could do, and judg-
ing by the popularity of “American Top 40,”
countdown shows still garner big ratings.

* WZYP/Huntsville is leading the fight
against construction of a new state prison
nearby. The station started giving away
copies of Johnny Cash’s “Folsom Prison
Blues,” and got quite a lot of talk started,

WWwW americanradiohistorv. com

then TV coverage followed and it became the
lead item on the local news. To top it off,
WZYP invited the governor to be a guest
jock the next day to talk to listeners about
their feelings regarding the location of the
prison . . .now that’s community involve-
ment.

e WCBS-FM/New York and KRLA/Los
Angeles honored the fifth anniversary of the
death of Elvis Presley with special shows.
WCBS-FM held a 10-hour tribute with a show
called “The Presley Years,” and KRLA did
a countdown for six hours of Elvis’s most
popular songs.

o KIMN/Denver is on the street this sum-
mer with “The Great KIMN Road Show”
travelling all over to metro area parks. The
show features live music from Lori Evans &
Arcade (a local group) and the station hands
out free Coca-Cola to cool everyone off, in ad-
dition to other promotion goodies.

Il I I a S ‘ a
CHR's Most Accurate '

Music Information
Begins on Page 79
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Inthe h}@tory of pop music, few
can compare to Carole King:

As a s@ngwriter, she's
created over 100 hits. And asa i
performer,she’s reeledin ¢
7 gold albums—mducj' ng the!
phenomenal ‘Tapestry, whlc’&
sold gver-t#million copies. -

Now, hear 90 mintites of ¢ @
Carole King's music, m concm’ .

the RADIORADIO Station fiar
you, and the exact time of
broadcast.

Produced by G. K. Productions xa

— WWAL-americantradiohisterv-com————
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Doubleday

Continued from Page 1
bable choice of Varner Paulsen as
interim manager of WMET.

Describing himself as ‘very
sensitive” to the dangers of ex-
panding too rapidly, Stevens at
first said “no” when approached
three weeks ago about buying
WMET. “I thought about it over a
weekend and decided it was a
complex enough deal that maybe
it will take six or seven months,
and that’s enough time for us to
get some of these others further
along the way,” Stevens explain-
ed.

He added, “To a certain degree
we have had a Midwest strategy
and this is a very nice comple-
ment. This gives us a real grip on
the Midwest between Chicago, De-
troit, Minneapolis, and St. Louis.
We really do lock up that area of
the country from a marketing per-
spective.”

Arbitron

Continued from Page 1

ments, adding, “It will be a year
or more before the printed month-
lies cease. However, we believe
the rolling averages concept takes
care of the various problems that
have been cited with the month-
lies. It is our hope that a broader
range of markets will use the-abil-
ity to access rolling averages.”

KYYX

Continued from Page 1
format, and the direction music is
headed in the 80’s. This format
plays about 70% of the music we
run on KROQ. It’s a ‘best of
KROQ’ in a tighter rotation — A
Flock Of Seagulls, Roxy Music,
Haircut One Hundred, those kinds
of things. I'm really excited to be
working with Pat O’Day, who’s
had a legendary career. I'm also
very excited about going up
against all the other consultants,
Sebastian, Abrams, and Pollack,
who all have stations in Seattle.”
Also in Seattle is another new
wave-slanted station, KJET.
GM Verle Wheeler will also be
handling local programming
duties at KYYX, with Music
Director Elvin Ichiyama supply-
ing music information to Carroll.
Wheeler commented to R&R, ‘“We
are going to play hit cuts by hit
artists that are hip in nature. This
will not be a duplication of
KROQ’s format. This is a true Top
40 rock radio station of the 80’s,
keying in on ‘modern music,’ fac-
toring out the ballads and A/C
crossovers. The jocks are going to
be high-profile personalities that
are going to make this the most
entertaining station in Seattle. It
will be like KJR in the old days —
when they heard a record they
thought was a hit, it went on the
radio.”

Programming that really selis—That's where BPI's live-assist plan comes in.
With 10 constantly updated formats to choose from, select the preprogrammed,
unannounced music that's right for your station. Live back up is provided by
your on-air personalities. The result is a clean, consistent, professional sound.

With BPI's help, you'll have the best of both worlds—The programming
controt and easy operation of automation and the spontaneity and community
rapport of live radio. Better programming brings increased market shares. And,
more production and sales time for your staff.

CALL TOLL FREE 1-800-426-9082

Call Collect (206) 676-1400
PO. Box 547
Bellingham, WA 98227

music is BPI

New AM

Continued from Page 1
analyzed the selling prices of 700
stations that changed hands in
1980 and 1981.

Revenue Influences

Analyzed

He found that the following fac-
tors had a significant impact on
both revenues and station values:
daytime and nighttime AM power,
FM power, AM frequency, con-
sumer income, number of com-
peting stations and whether a sta-
tion is in the core of a market or on
the fringe.

The following factors were
found to have little or no impact,
particularly on revenues: news-
paper circulation, per capita auto-
mobile registrations, number of
TV stations, whether an AM has
nighttime protection or is direc-
tional, and whether a station has
network affiliation.

Not surprisingly, FM’s were
found to bring higher selling
prices. Also, operating power ap-
pears to have a particularly
significant impact on the value of
an FM station, according to
Brown’s report.

Another interesting finding was
that a 10 percent increase in the
number of stations in a market
resulted in a 5.1 percent decline in
revenues for existing outlets.
Brown concluded, ‘““These figures
indicate that, on the average,
most of a new station’s revenues
can be expected to come from new
advertising; less than half of its
revenue is likely to be drawn away
from other stations.”

Copies of Brown’s working
paper, ‘Statistical Determinants
of Radio Stations’ Revenues and
Trading Prices,” can be ordered
from the FCC’s duplicating con-
tractor: Downtown Copy Center,
1114 21st St., NW, Washington, DC
20037. Telephone: (202) 452-1422.

Rosenwald

Continued from Page 1
ship he enjoys with not only the en-
tire corporate staff, but every
employee of Malrite.”

Rosenwald told R&R, “It’s al-
ways great to get a promotion, but
it’s very special when it’s with a
company totally composed of very
skilled and dedicated people. The
job’s a continuation of some of the
areas that I've phased into recent-
ly, and there will be added respon-
sibilities as well.”

R&R/Friday, August 27, 1982

ENDS 15-YEAR COUNTRY ERA

WYDE Goes Gold In Format Switch

.After 15 years as a Country out-
let, WYDE/Birmingham has
switched to what PD Jim Powell
describes as ‘““a rock 'n’ roll oldies
format, which we're calling ‘Solid
Gold WYDE (Wide).’

“We’'ve battled three Country
formats in the marketplace for the
last two years,”” Powell continued.
“Evidently the size of this town

just can’t support that many. Plus
the economy is in such a bad state
right now.

“We’re kicking off the new for-
mat in an interesting way by hav-
ing the WZZK — Birmingham’s
top-rated Country station and
number one in the market as well
— jocks cohosting with our regu-
lar jocks on our last day of broad-
casting Country, which will be
Thursday (8-26). We’ll be doing
one-liners about our change to

Wagner

Continued from Page 1

pressed with Mike’s qualifications
and background and, after some
very extensive interviewing,
decided on him. Mike will be
working closely with the Opera-
tions Directors at each station to
assist them and keep them headed
in a successful direction.”

‘“After nearly seven years with
KIIS-FM and almost three as PD,
it’s hard to leave,” Wagner told
R&R. “Wally Clark (VP/GM) and
Gerry DeFrancesco (PD) have
been terrific to work with and the
station is very hot, but the Levitts
offered me an opportunity I
couldn’t decline.

“To be Group PD for a young,
aggressive chain that has some
exciting plans for expansion over
the next few years is a tremen-
dous challenge and natural career
move for me,”’ Wagner continued.
“Jim and John Levitt are among
that rare breed of broadcast pro-
fessional who have longterm goals
for their stations and are prepared
to support me in reaching those
goals. I'm also thrilled to be work-
ing with an old friend, KBZT Sta-
tion Manager Mark DeBoskey.”

Wagner will be based at KBZT,
rather than Alta’s corporate head-
quarters KEZR, and will assume
his new responsibilities next week
(8-30). Bruce Vidal has been nam-
ed as a temporary replacement
for Wagner at KIIS.

Oldies as well as having the WZZK
jocks say something like ‘The
core listeners come on over to
WZZK’ in a good-natured, positive
way.”

WELZS Drops
Beautiful Music

EZ Communications’ WEZS/
Richmond, the city’s only Beauti-
ful Music station, has dropped
that format for an Adult/Contem-
porary format labelled ‘Easy
Rock.” WEZS’s new format
debuted last week under new PD
Sam Church, most recently MD at
WANS/Greenville.

EZ VP/Contemporary Pro-
gramming Dan Vallie commented
to R&R, ““I think most people ex-
pected us to go CHR, but we felt
this was the biggest hole in the
market. I think we will carry a lot
of (Beautiful Music) listeners
over to our new format.”

WEZS GM Neal Heaton told
R&R, “Sam is a very impressive
programmer, and under his lead-
ership and with Dan’s help we’ll
do very well.”

Church said, ‘“Initial response
so far is tremendous. We’re still
gearing up here, and are still look-
ing for a few air staffers. We’re
callmg ourselves the ‘New EZ 104

)u

QIO4

Continued from Page 1

The duo contributed an hourly
break over the air throughout the
four-plus days they were under-
water, but did most of their broad-
casting during the morning show.
Sisk told R&R, “It was an unusual
experience to say the least. We
didn’t have too many problems.
Because I'm GM and Dennis is in
sales, we still had to work, so
papers and things were sent down
regularly” (by diver). Deason
added, “We didn’t get on each oth-
er’s nerves too much at all.” Both,
however, agreed that “enough is
enough.” Local TV coverage was
heavy, and the station employed a
TV camera so visitors could view
the submerged duo. PD Roger
Gaither summed it up, *“This real-
ly reminded me of the early NASA
space shots.”

WHAT HAS YOUR
TV SET DONE FOR
RADIO LATELY?

RADIO VIDEO lets your TV set
explain radio’s concepts. Even
the “buzzwords.”

RADIO VIDEO. A TV show
about radio. Presented on video-
tape by radio programmer and

consultant Ed Shane.

The first RADIO VIDEO
cassette gives the step-by-step
process for Focus Groups. Ed

interviews Dr. James Fletcher of

the University of Georgia, who

co-authored the NAB’s book on

focus research.

A new RADIO VIDEO every

two months so your home TV

set can keep you up to date on
new radio concepts.

RADIO VIDEO Seminar
Number One—‘‘Focus on
Focus’'—available now.
$122.50 in Beta or VHS. (Add
$25.00 for U-Matic.) Use your
Visa or MasterCard.

Order by phone: 713-461-9958.

W!llll

RADIO VIDEO

Shane Media Services
7703 Windswept = Houston, TX 77063
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THE BAND:

RUSH

THE SINGLE

“NEW WORLD MAN”

THE ALBUM:

SIGNALS

SIGNALS

THE TOUR BEGINS IN:

SEPTEMBER
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GAME-BREAKING
SINGLE HIT BY

WINWOOD:

ADDS & JUMPS
WBEN-FM 29-24  WOKI 23-20 WOMP-FM DEB 39
96KX 26-22 WauT DEB 29 W2YQ DEB 28
CHUM 2417 WSSX 1814 0104 32-28
KEGL 29 WANS-FM DEB 30 wCe0 2623
WLOL-FM 18-17 WRVQ DEB 26 WISE DEB 32
WKTI ADD wJXa 27-20 WFLB 30-26
WGCL 26-25 WKFR DEB 28 WYKS 34-24
KCNR ADD KSTT ADD KSEL-FM10-9
KIMN ADD KIOA DEB 29 KVOL 29-24
WSPK 30-25 KMGK 20-17 KKXL-FM ADD 38
WPHD 15-14 KZ93 11110 WAZY-FM 30-26
3WT ADD WIKS ADD WCIL-FM ADD
WPST 31-28 WKDD 25-23 KFM2 14-10
WIFI ADD WBCY 27-24 KENI 19-17
940 WCAU KKLV 33-29
KINT 121 K093 19-16 KSLY 2118
KROD DEB 28 KHOP 28-22 KCBN 38-32
WTIX ADD KKXX 20-15 KDZA 36-33
waiD DEB 30 KJRB 20-18 KYYR ADD
WABB-FM ADD KLUC ADD KOZE 16-14
WZYP DEB 30 0103
CK101 ADD WJBQ 39-35

STEVE WINWOOD

“STILL IN THE

GAME”

PRODUCED BY STEVE WINWOOD FOR F.S. LTD.

ISLAND

MANUFACTURED & DISTRIBUTED BY WARNER BROS. RECORDS
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BRAD MESSER

Firing With Flair

Hiring is a fairly standardized procedure in which all concerned smile a lot and express positive intentions, whereas cann-
ing is so0 individual an act that almost every dismissal is handled differently. In a union market (or anyplace in which the victim
might be expected to run straight to a lawyer) the severance is necessarily very carefully set up and carried out, probably with
three specific written warnings. But where the canner can get by with it, the cannee is often simply put out on the street with lit-
tle or no explanation beyond the standard Doesn’t Suit Requirements of Format (which in English means Now We Don't Like
You).

Except in trauma cases such as urinating on the GM's desk or chopping the transmitter cables, what's almost always miss-
ing is a simple, straight, honest explanation of why. Have you ever known an axe victim to be told frankly that “You're not do-
ing anything particularly wrong. We just got tired of you™?

My favorite true-life firing story happened on one of those trips in which the boss and the national PD were city-hopping to
inspect the chain stations. They developed what seemed to the NPD to be a minor difference of opinions while monitoring a sta-
tion from a hotel. It appeared to have been forgotten, and as the day ended the two retired to their individual rooms. After the
NPD was asleep, the chain owner wrote a “you're fired” note, slipped it under the door, checked out and took the redeye flight
1200 miles back to home base. The victim woke up alone and quite unemployed in a strange city far from home. As the story
was told to me, the boss had even taken his return airline ticket.

America’s Most Famous Hero/Traitor

MONDAY, AUGUST 30 — Our first war got off to a dismal start. For the first three weeks of the Revolutionary
War in 1775 we Americans lost every battle, until the Green Mountain Boys turned things around by capturing a British fort.
The leaders of those first heroes of the American Revolution were Ethan Allen and Benedict Arnold. Five years into the war,
202 years ago today, Arnold turned traitor by secretly agreeing to surrender West Point. Although he was America’s most
famous traitor, Arnold escaped prosecution and lived his postwar life in England.
Baseball star Frank Edwin McGraw, Tug McGraw, is 38. Former Olympics skiing champ Jean-Claude Killy is 39.
Some August 30 babies who made it as actors: Deborah Kerr, Joan Blondell, Shirley Booth and Fred MacMurray.

Why We Don’t Have Solar Cars

TUESDAY, AUGUST 31 — General Motors demonstrated a model solar-powered electric car 27 years ago today
in 1955, to prove sunlight has the potential to do what gasoline can. But more than a quarter-century later Dick Stroebe
(strow 'bee) of the GM Research Lab says solar panels still aren’t nearly efficient enough to run a car. “It’s always kinda disap-
pointing when people hear that. If you had a 4-by-5-foot solar panel atop your car, what you would turn out would be about
one-fifth of one horsepower.” To produce a lousy 50 horsepower you’d have to use 5000 square feet of solar cells, enough to
cover the roof of a medium-sized warehouse.

Actor James Coburn is 54. Comedian Buddy Hackett is 58. The force behind the world’s first major radiotelescope of 25
years ago, English astronomer Sir Alfred Bernard Lovell, is 69. Arthur Godfrey (a few months older than airplanes) is 79 to-
day.

20th Century’s Most-Promoted (Flop) Auto

WEDNESDAY, SEPTEMBER 1 — The most advanced and most-promoted automobile of the 20th century was
introduced 25 years ago this week. At Edsel dealerships in 1957, people looked over the new '58 Edsels and saw 27 features not
available on other cars. Edsel Owners’ Club founder Perry Piper says they included “the wraparound windshield, four
headlights, screw-on ol filter, electric driver-operated safety door locks, cruise control and even automatic pushbutton chassis
lubrication.” Ford sank $278 million into three model years, then retired the Edsel as hopeless because of poor sales. A new one
cost ahout $2700. Today's collectors pay in the $10,000 to $12,000 range for a good '60 convertible, the rarest of all the Edsels.

Barry Gibb is 36. Lily Tomlin, who once turned down a half-million cash to do commercials for the phone company, is
46. Conway Twitty is 49. Yvonne DeCarlo is 58. Others born on this date have included boxers Rocky Marciano and
Gentleman Jim Corbett, Edgar Rice Burroughs who created ‘Tarzan,” and the original Engelbert Humperdinck (1854}, a
German composer.

The Year We Lost Eleven Days
THURSDAY, SEPTEMBER 2 — Just as one *loses” time by resetting a slow-running wristwatch, the world

“lost” eleven days when the Julian calendar was replaced by the Gregorian calender 230 years ago. The calendar we now use
was adopted by Britain on this date in 1752. America had already made the change a few months earlier, causing 20-year-old
George Washington, who had been born on February 11th, to suddenly shift his birthday to the 22nd.

James Scott Connors Junior — Jimmy Connors — who became U.S. Singles Tennis champ and won at Wimbledon when
he was 22, hits 30 today. Cleveland Amory is 65. When he was a ten-year-old he shot a bird with a BB gun and grossed himself
out. Amory became a protector and subsequently created the Fund for Animals.

A Day Wars Begin and End

FRIDAY, SEPTEMBER 3 — Our Revolutionary War ended on a September 3 199 years ago today (1783)
when Britain recognized the United States as an independent country. The war had caused some 25,000 American deaths, a
casualty rate of ten percent.

Two years ago today there was a scientific breakthrough, the first successful animal gene-splicing experiments. Dr. Fran-
cis Riddle of Yale University announced he had changed the basic genetic composition to two mice.

Farmers call tonight’s full moon the “corn moon.” Today Valerie Perrine is 39. Beach Boy Al Jardine is 40. Actress and
TV game show personality Kitty Carlisle is 67. Politician and former Atomic Energy Commission Chairperson Dixy Lee Ray
of Washington State is 68.

Labor Day weekend.
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Four RCAces For A Winning Playlist
N

¢ b v

STEEL BREEZE TANE’ CAIN

“You Don’t Want ‘ o9 ”
Me Anymore” Holdm On

Most Added

NEW & ACTIVE

NEW & ACTIVE

TANE CAIN “Holdin” On” (RCA) 110/21
Moves: Up 19, Debuts 17, Same 53, Down 0, Adds 21 including WXKS-FM, KIMN, WKFM, 3WT, K104, KYST,
WHHY-FM, CK101, WSEZ, KQKQ, KHOP, WCIR, WFOX, KKLS, KRNA.

v STEEL BREEZE “You Don't Want Me Anymore” (RCA) 101/47
Moves: Up 1, Debuts 16, Same 37, Down 0, Adds 47 including WBEN-FM, WCAU-FM, Q107, 195, KBEQ,
KIQQ, XTRA, WSPK, WYCR, WABB-FM, WSFL, WKFR, KGGI, wJBQ, 99KG.

SYLVIA
| “Nobod”

EVELYN KING
“LoveCome Down”’

‘;‘;'

ESETI
: l,."’

¢ »
'

Added This Week:
KEARTHadd KQMQ add KILE add

Multi-Format Smash in Two Weeks!

793 add 27 WCIR add 27 KITY 86
94Q add 29 WZYQ add KTSA 6-4 KRLA add 95SGF add KVOL add
Q105 add 22 7102 add 38 KZFM 15-7 KIDD add WFLB add
KEARTH add KENI add KINT 26-22 ; Chart Action:
KC101 add KSLY add WIDX 30-28 _ N art Action:
79Q add 29 WPGC deb 18 KJRB 29-27 3 WXKS-FM 16 WTIC-FM 27-22
i, Somd e e CWabio  KyNom 2221
a = § !
WHHY-FM add KTFM 3-1 WGH = KFRC 36-30 WGUY deb 28
FM102 add KVOL HUGE SALES AND NOW CROSSING POP!,
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NBC Radio’s Young Adult Network

IRON

ONLY THE STF

P

< i

Pl
" T

MAIDEN

'ONG SURVIVE.

his maiden is no
lady. Iron Maiden
thunders and roars

with rock’n’roll rage. Re-
corded live in concert at
the Palladium in New York.
Exclusively on The Source.
Get lost in a heavy metal
storm with “Wrathchild,”
“Murders In The Rue
Morgue,” and “Phantom Of
The Opera.” Plus “Run To
The Hills,” and “Children
Of The Damned,” and
more from their current

; Q album, “The Number Of

The Beast,” on Harvest/

E  Capitol Records. Produced

by Starfleet Blair Inc.

¥ Iron Maiden. Fistfuls of

rock n’roll dynamite.
Ready to explode.

The weekend of
September 3, 4,5 & 6.

Brought to you, in part,
by Levi’s Jeans, and by

™= Sony Walkman.
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SPECIAL SUPPLEMENT

Satellites and subcarriers are maturing
technologies with enormous consequences for
radio programming and profitability. And
joining them as a potentially significant force
is AM stereo, at last a reality but with many
key specifics still unresolved.

In this special supplement you'll find the
results of the first wide-scale industry AM
stereo poll, drawn from the responses of well
over 300 AM radio stations. Their favored
AM stereo systems, reasons for choosing
them, and attitudes towards clearing up the
present-day marketplace uncertainty are all
clearly delineated in the course of this
groundbreaking survey.

We also update the quick comparison chart
and comprehensive satellite services directory
first presented in last fall’s R&R special sup-
plement, “Satellites: Radio’s Link to the
Future.”

Much has changed in the past year. Some
entries, such as the Enterprise, Continental
and Starfleet Blair Radio networks, are gone.

But v listings have taken their
places and CBS Radio networks
are ne pletion of their conversions

to satellite. © NN Radio beams its 24-hour all-
News programming to 25 stations via Satcom
3R. Country music now echoes through outer
space as Music Country Network, an AP
Radio and WSM/Nashville joint venture, links
80 stations to Nashville each night.

Since last year seven networks have moved
to different satellites and transponders. In-
creased channel capacity opens up vast new
programming opportunities. Never before
could a network run a multi-hour music
special on one channel, while maintaining its
regular news programming on another.

Long limited primarily to Muzak and
reading services for the blind, the use of sub-
carriers is about to be revolutionized. The
FCC is preparing to throw this valuable
resource open to virtually any purpose an in-
ventive broadcaster or entrepreneur can con-
ceive. In this issue we explore how that
development will make subcarriers, for many
stations, a major monthly contributor to the
“plus” side of the ledger.

And finally, we’ve showcased a pictorial
display illustrating technology today as it ap-
plies to radio station facilities — a cross-
section of new and impressive studio and
equipment displays from stations across the
country.

We hope you find this supplement relevant,
informative, and a service you can use
repeatedly. Your comments are appreciated.

AM Stereo: Radio’s Perspective
In this exclusive R&R survey of AM stations nationwide, radio speaks its piece on the use of AM stereo.

Radio EquipmentOnDisplay . . ... ............ ... iiiiiiiiiiiiann 40
A photographic essay highlighting some of the newer broadcast studio instaliations around the country.
Satellite Services . . . . .. ......... .. i it e 46

Your one source for every satellite supplier's basic information, from what transponder they're using to whether it's digital
or tonal to the number of local avails.

Subcarriers May Mean More RadioProfits . . . ... ........................ 48
New rules mean new uses for subcarriers, which may transiate into new profit centers for many stations.
Satellite Pragram Directory '82 . ... ............. ...t 50

An up-to-the-minute listing of each program supplier’s existing and planned features, specials, and regular programming.
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Satellite format users... | el
\

Here's how to

improve performance ~NO
and save at least $20,000 per year!

If you run an 18-hour station, the Harris 9001
Satellite Program Automation System can save
you at least $20,000 a year.

Assume your live operator costs $5.00 per hour.
Multiplying $5.00 per hour x 18 hours per day X
365 days, you'll see you are spending $32,850
annually. Now—Ilook at the monthly cost of Harris
9001 Satellite Program Automation: $850. It's
academic...you’ll save over $20,000 per year with
Harris automation. Naturally, 24-hour operation
will save you substantially more.

' i"‘.‘.‘ pt: gy |

The Harris 9001 Satellite Program Automatio
System improves your on-air product with
flawless reliability and consistent performance. It
gives you ““live’’ sound without the live operator.
Soyou maintainyour high standards while cutting
back on overhead. That’s profit-centered Radio!

Get complete details on Harris 9001 Satellite
Program Automation. Contact Harris Corporation,
Broadcast Division, P.O. Box 4290, Quincy, lllinois
62305-4290. Phone 217-222-8200. Ask for
Automation Marketing.

) HARRIS

/
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HARRIS, KAHN FAVORITES BY FAR

Page 39

AM Stereo Survey Pinpoints Radio Concerns

An R&R survey of AM radio stations
conducted specifically for this special
supplement shows widespread worries
and dissatisfaction with the current AM
stereo situation and an overall perception
of AM stereo as a help but not a savior for
AM stations. The 350 + stations surveyed
overwhelmingly favor a coordinated effort
to establish one system as a standard,
while of the five competing systems, Har-
ris and Kahn emerged as the unquestion-
able leaders.

14 % Signed Up

Just 14% of the stations sampled are
currently contracted for an AM stereo sys-
tem. 25% of the top 30 market stations
responding have signed, while the percen-
tage slips to 10% in markets 31+. How-
ever, 72% of the uncommitted stations
said they definitely planned to switch over
at a later date, with no appreciable atti-
tude difference by market size.

There’s no doubt that Harris and Kahn
are the front-runners in the stereo system
race, with Magnavox, Motorola, and
Belar mustering a total of 4% of those sur-
veyed stations signed up so far. Kahn has
a strong edge in major markets, while
Harris has an even bigger lead in the
smaller population centers. Here’s how
the Harrls Kahn battle breaks down

place winner, 84% said they would switch
over to it.

Explaining The Choices

Stations were not only asked what
system they’d chosen, but why. The most
common reason was a feeling on the part
of the stations that a particular system
would prevail in the marketplace. Fol-
lowing are the figures for the most often-
mentioned reasons:

Mkts Mkts

Haris  33% 78% 60%
Kahn  61%  19%  36%
‘Other 6% 3% 4%

The 51gr1ed up stations were asked thelr
second choice, and Harris led with 45%,
Kahn followed with 34%, Magnavox had
14% and Motorola scored 7%. Finally, if
one system emerges as the clear market-

Thought would prevail in market-
~ place: e 181%
~ System sounded best: 19%
~ Were involved in testing: 12%
~ Most aggressively marketed: 10%
Least affect on mono system: 9%
Other: | : 19%
“Other reasons included equipment

available quickly, proven track record,
and reliable follow-up service.

The 72% who plan to install AM stereo
systems later on were asked what factors
would influence their choices. Most com-
monly cited (by 24%) was the actual
emergence of a clear marketplace leader.
Trailing by a considerable margin at 14 %
were the results of the Delco tests. Close
behind were best-sounding system, choices
of receiver manufacturers, own evaluation,
and other broadcaster choices. Most eco-
nomical was tied for last with least impact
on mono signal.

Dissatisfied With FCC

On this poll’s evidence, AM broad-
casters were not at all pleased with the
FCC’s “‘solution” to the AM stereo di-
lemma — letting the marketplace decide.
This significant portion of the market-
place does not want to decide, and thinks

the FCC should have made a choice of
system by slightly more than a 3-1
margin. Even more (83%) favor a coor-
dinated effort to choose one system now.
But opinions are divided on the right
group to head up this proceedmg

FCC 33%
NAB 24%
Broadcasters 18%
Receiver Manufacturers 11%
NRBA 10%
The f:ve system proponents 4%

The NAB actually collected the most sup-
port in top ten markets, but elsewhere the
FCC had a commanding edge.

Whatever the solution, broadcasters
firmly advocate just one system reigning.
When asked if they thought the public
would accept AM stereo if more than one
system is widely used, 63 % said no.

Not A Savior But A Help

The final question asked stations to pick
one of five statements that best captured
their view of AM stereo’s benefits. By far
the leader was “It won’t be the savior of
AM radio, but it will definitely help.”
Here are the results:

s G v
 Notasaviorbutahelp: . 42%

~ Not much difference to listeners,
~_ but something to promote: 17%

~ Could save AM radio as music medium: 15%
5.,;-11}Probably won't make any difference:

- Will hurt because of listener "
i confusm with mcompatzble systems 1 O%

The percentage breakdowns were largely
consistent in all sizes of market.

Thanks to all stations contributing their
views to an eye-opening and instructive
look at AM attitudes towards the AM
stereo era just beginning.

.. from the long training process

.. from massive amounts of paperwork

system

BROADCASTERS

by letting LIBRA Programming, Inc. show
you how to use LIBRA's Broadcast System
software for the IBM System/23 Datamaster ~ Management.
computer to accomplish this freedom.

by BROADCASTERS for
The LIBRA approach begins with a unique

order entry system, and includes basic
elements necessary for good management

1954 East 7000 South/ Salt Lake City, Utah 84121-3094/ Utah (801) 943-2084
Continental U.S.A. (800) 453-3827 / Alaska & Hawaii (800) 453-7750

tune in to BROADCAST freedom

.. from manual preparation of daily logs, statements, affidauvits

.. from the worry of proper audit trails in your accounting

. from the tedious day-to-day chores that tie down your staff
and prevent other important accomplishments

cantrol — Traffic Scheduling, Accounts
Receivable, Credit Operations, and Sales

Learn more about how LIBRA's Broadcast
System can increase profits and make your
business more manageable by calling our toll
free number today.

LIBEEA

e
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Technology In The Working Environment

New technology meets broadcasting
hand-to-hand in the control rooms and
production facilities all over this nation.
With the kind cooperation of the stations
teatured, we present a photo tour of
some of the latest applications for new
equipment. Judging by the pictures we
received, the days of the small, cluttered
and dark control room are gone. The on-
air studios of the 80’s are brightly lit,
completely up to date, and generally
more spacious than their predecessors.

Format is an important consideration
when new studios are designed, as seen
in WIND/Chicago’s on-air control room.
WIND’s Talk format dictated that “guest
positions” be opposite the host at the
control board. Also, the host has a small
video monitor in view for messages he
can receive silently from his producer.
The producer’s position contains a
keyboard for typing messages to the
host, and a telephone for answering and
screening incoming calls.

WNDU-AM & FM/South Bend Assistant PD Steve Delaney in the new
control room of WNDU- FM (U93).

WAAF/Worceléon-alr studio with news booth through window.

il

WIND/Chicago producer’s area.

WIND/Chicago control room #1.

WNDU-FM (U93)/South Bend placed a
slide-pot control board in its new studio,
while WNDU opted for the more
traditional circular pot set-up. Slide pots
seem to be favored for nearly all formats,
with the most important reason cited
being instant visual recognition of which
controls are “open’” and which are
“closed.”

WAAF’s interesting use of carpeting
for acoustics and wood accents for
design, coupled with hanging plants in
the production room, make a very
pleasing atmosphere. WAAF’s main
control area features an unusual
overhead equipment rack containing
remote control transmitter monitoring
devices.

w— PR

WNDU-AM & FM South Bend PD Kris Robbins
in WNDU’s AM control room.

WAAF/Worcester production room,

WWW- americanradiohistorv. com
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Technology In The Working Envit

KING/Seattle has designed its control
room and news anchor positions to be
almost identical, with an obvious eye on
interchangeability for both routine
maintenance and emergencies. KING's
control room also features an
unobstructed view of the outside world,
a virtual necessity in any live,
personality-oriented format.

ey

—— o -
- . .
St

=, -
el
e

KING/Seattle on-air booth.

KISW/Seattle main production room.

KISW/Seattle on-air control room.

KYA & KLHT/San Francisco’s King
Productions facility, while admittedly
beyond the norm for most radio stations,
is a showplace for commercial
productions from all over Northern
California. Luckily, for KYA & KLHT, the
same modern equipment and thoughtful
design was employed in the stations’
production studio.

R www-americanradiohistorv. com
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Technology In The Working Environment

KYUU/San Francisco’'s on-air booth
features a unique design that allows the
air personality eye contact with three
other studios. The studios were
constructed with visual contact in mind
because KYUU personalities have board

engineers who run the controls for them,

and therefore must be in a room
separate from the announcers.

-

e Sl "._t RS TR
VRSB RS 3820 an
5 ”"n “““
v oW

IS BT AT,

window in the production booth.

KYUU San Francisco production control room and air personality Rick Shaw through the

KYUU/San Francisco’s on-air engineer booth master control board.

KYST/Houston personalities (standing I-r} Mike Q'Brien, C.C.
look on as Beau Weaver signs on the new KYST studios.

their facilities.

A

KYUU/San Francisco morning personality Oon Bleu in the on-air booth.

The photographs featured here were
compiled from some of the newest
facilities in the country. We would like to
thank all the stations for their
participation. Further, we hope that some
of the technological applications shown
will help you make the design decisions
all stations must face when upgrading

News Directors/Program Directors

w
The || Broadcas s

Prevention
HEALTH REPORT

Concise, fact-packed, daily reports on better personal health,
medical advances, research, technology, consumer health
information and nutrition.

Prepared with research assistance from Executive Fitness
Newsletter®, Prevention Magazine*, Body Bulletin™ " and Rodale
Press.

Produced to fit your news block or to stand as an
independent report. The Prevention Health Report is delivered
by Robert Osgood.

*Prevention, the magazine for better health, with over

4 million readers, is the largest national health publication.

Air Date: October 1982
Market Exclusivit
Local Commercial Positions

Reserve now Information or Demos

contact Frank Gabrenya at]ames%n Broa(;icast, Inc.
3919 Sunbury Rd.

olaja7e-d424 Columbus, Ohio 43219

Get into the best of health. Get The Prevention Health Report on your station.

Additional Service for Subscribers

Newsroom
Research assistance

Do you have questions on health, fitness or nutrition? Our
research staff will give you the answers. Just call the Prevention
Health Report information line.

Other Jameson Broadcast Features

INSIDE FAMILY CIRCLE Recipes, crafts,
helpful hints, money-saving tiips and more,
from the pages of the largest selling women's
magazine. (2:00)

ENERGY WATCH The National Energy News
Service—Interviews with the people responsi-
ble for America’s energy future, plus energy
and dollar-saving tips. (3:00)

NEW AGE RADIO Upbeat news, information
and conversation on growing older. Produced
for adults 40 and over. (3:00)

THE MOTHER EARTH NEWS “How to"" in-
formation on just about everything. A guide to
simgle‘, natural living based on the magazine.

(3:00)
R=—0 A 6 E’#—S ¥

Washington, D.C. - Columbus, Ohio

www americanradiohistorv com



Were celebrating
our one-year anniversary
with over
100 on-air affiliates.

KKIC
Country Coast-to-Coast
Boise, ID

KAAM
StarStation
Dallas, TX

WSTD
Stardyst
Natick/Boston, MA

KQAA-FM
StarStation
Aberdeen, SD

KROW
StarStation
Reno, NV

WMBC
Country Coast-to-Coast
Columbus, MS

WAAM
StarStation
Ann Arbor, Ml

KiX|
Stordust
Seattle, WA

KATX-FM
Country Coast-to-Coast
Plainview, TX

KAAB
StorStation
Batesville, AR

KBEK-FM
Country Coost-to-Coast
Lexington, MO

KBIX
Country Coast-to-Coast
Muskogee, OK

KBAS
StarStation
Bullhead City, AZ

KCNO
Country Coost-to-Coast
Alturas, CA

KFGX
StarStation
Pierre, SD

KDMS
Country Coast-to-Coast
El Dorado, AR

WJBR-FM
StarStation
Jonesboro, AR

KDON
Country Coast-to-Coast
Salinas, CA

KKYS-FM
StarStation
Hanford, CA

KECO
Country Coasi-to-Coast
Elk City, OK

KLBQ-FM
StarStation
El Dorado, AR

KKAA
Country Coast-to-Coast
Aberdeen, SD

KLLA
StarStation
Leesville, LA

KNCW
StorStation-
Grand Coulee, WA

KLVA-FM
Country Coast-to-Coast
Lake Village, AR

KORD
Country Coast-to-Coast
Tri Cities, WA

KPER-FM
Country Coast-to-Coast
Hobbs, NM

KTOW
StarStation
Sand Springs, OK

KSRV

Country Coast-to-Coast
Ontario, OR

KTXY-FM
StarStation
JeHerson City, MO

KQYX
Country Coast-to-Coast
Joplin, MO

KXBQ-FM
StarStation
Ontario, OR

KUGN-FM
Country Coast-to-Coast
Eugene, OR

KZZK-FM
StarStation
Tri Cities, WA

KWOZ-FM
Country Coast-to-Coast
Batesville, AR

KXNP-FM
Country Coast-to-Coast
North Platte, NE

WBCI-FM
StarStation
Williamsburg, VA

WAGF
Country Coast-to-Coast
Dothan, AL

WCBX
StarStation
Eden, NC

WANC
Country Coast-to-Coast
Aberdeen, NC

WCMD
StarStation
Cumberland, MD

wCou
StarStation
Lewiston, ME

wDMV
Country Coast-to-Cocst
Pokomoke City, MD

WEIC-FM
StarStation
Charleston, IL

WEIC
Country Coast-to-Coast
Charleston, It

WELL-AM/FM
StarStation

WIZY-AM/FM
Country Coast-to-Coast

Marshall/Battle Creek, Ml Gordon/Macan, GA

WELA-FM
Country Coast-to-Coast
East Liverpaol, OH

WELM
StarStation
Elmira, NY

WFPA
Country Coast-to-Coast
Ft. Payne, Al

WEXA-FM
StarStation
Eupora, MS

WHAY-FM
Country Coast-to-Coast
Aberdeen, MS

WBZT
Stardust
Waynesboro, PA

WHRT
Country Coost-to-Coast
Hartselle, AL

WFTA-FM
StarStation
Fulton, MS

WIFX
Country Coast-to-Coast
Jenkins, KY

WKEA
StorStation
Scottsboro, AL

WIMK-FM
Country Coast-to-Coast
Iron Mountain, Mi

WKOY
StarStation
Bluefield, WV

WIST
StarStation
Charlotte, NC

WMCC-FM
StorStation
Athens, TN

WMOH
StarStation
Hamilton, OH

WJAC
Country Coast-to-Coast
Johnsfown, PA

WMPA
StarStation
Aberdeen, MS

WJSE-FM
Country Coast-to-Coast
Cumberland, MD

WKED
Country Coast-to-Coast
Frankfort, KY

WPUR-FM
StarStation
Americus, GA

WKWM
Country Coast-to-Coast
Wilmington, NC

WPYK
StarStation
Dora, AL

WKMC

Couniry Coast-to-Coast
Roaring Spring, PA
WQEQ-FM

StarStation
Hazleton, PA

WKXJ
Country Coast-to-Coast
Campbellsville, KY

waQlQ
SfarStation
Aston, PA

WILAR
Country Coast-to-Coost
Athens, TN

WRCI-FM
StarStation
Midland, MI

Thanks to all the 175 affiliates
who have signed with SMN to date.
They're the icing on the cake.

Your Futures Looking Up.

Satellite

Music

Network

11325 Pegasus, Suite E-241, Dallas, Texas 75238 1-800-527-4892

WSKP-FM
StarStation
Sebring, FL

WNYN
Country Coast-to-Coast
Canton, OH

WSUX-FM
StarStatian
Seaford, DE

WPAD
Country Coast-to-Coast
Paducah, KY

WTGC
StarStation
Lewisburg, PA

WPCX-FM
Country Coast-to-Coast
Auburn, NY

WTHQ-FM
StarStation
South Bend, IN

WSCR
Country Coast-fo-Coast
Hamden/New Haven, CT

WTMB-FM
StarStation
Tomah, WI

wsuz
Country Coast-to-Coast
Palatka, FL

WWWK-FM
StarStation
Warrenton, VA

WTHU
Country Coast-to-Coast
Thurmont, MD

WXKQ-FM
StarStation
Whitesburg, KY

WTND
Country.Coast-to-Coast
Orangeburg, SC

WTNN
Country Coast-to-Coast
Millington, TN

Next year, maybe you can join the party.

WTXR-FM
Country Coast-to-Coast
Chillicothe, IL

WWWN
Country Coast-to-Coast
Vienna, GA

WEZY
StarStation
Cocoq, FL

WGTF-FM
Stardust
Nantucket, MA

WYNC
Country Coast-to-Coast
Yanceyville, NC

WZZB-FM
Country Coast-to-Coast
Centreville, MS

WBAX
Country Coast-to-Coast
Wilkes-Barre, PA

WQOK
StarStation
Myrtle Beach, SC

WTTM
Country Coast-to-Coast
Trenton, NJ

WACK
Stardust
Newark, NY

WAPE
Stardust
Jacksonville, FL

WYDE
Country Coast-to-Coast
Birmingham, Al

KENR
Stordust
Houston, TX
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,Satellite Services
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JOURNAL =i ldl 70 Affillates

Automation  Equipment Compensation for
Interface Package Tonal or Digital Spots Run
RAPIS oaritamam” |
Netw,)!i:; frmaian 47 Attse; Satcom Yes Yes Yes Digital Yes
‘ IALRFEALI Satcom 1-T1 Yes - Yes Yes Digital No
lb Rereaii Westar 3-T1 Yes Yes No Analog N/A
1160 Affiliates
— Aadho Network
ﬁ BONNEVILLE BROADCAST/SMN n
Ll Satcom 3R-T3 Yes Yes Yes Analog Yes
%sBASmRhﬁ? O RCA IR Yes No No Digital In Some
: Markets
pAg 90 Atflatos RCA IR Yes No No Digital In Some
| Markets
CNNIRADIO Satcom 3R-T14 Yes No No Tone System/ g .o
25 Atfiliates ' Digital
Westar 4-T2 No No No Analog Barter
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11 EEIE NEQ/E’NRY 80 Affiliates Westar 3-T1 Yes Yes No Anabg NIA
MUTUAL BROADCASTING Yes e Y A
SYSTEM 800 Affitiates @ Westar 4 T1 & T2 e es nalog UEE
NBC i : Analog
T S Satcom 1-T6  No Yes Yes (Digital by Yes
180 Affiilates z s
Spring ’83)
K : Westar 3-T1 No No No Analog No
T@iﬁ?@éﬂi 80 Affiliates (as of 9_6-82)
D w 267 Affiliates Westar 4-T2D Yes $ YQS No Both N/A
2% % Westar 4 No " No No Analog Barter
do, |dg.l 0 Westar 3T1 & T2 Yes _ InTop ng Analog In Some
NETWORKS “OW 150 Markets Markets
225 Affillates R
Satellite Live .. TN g If -
Radio Nletwork estar 4- 0 i xuiSuee na Barter
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m Westar 3-T2 Yes  Yes No Digital In Top 25
77 Atfiliates 5 Markets
M 1000 Affiliat W
ates estar 3-T1 No Yes Yes N/A No
—
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~ Number of Local Accept Spots
Number of Avails ) Bre:!k-imom Only Run
60-90 second 60% net, 40% :
network spots local on specials No TBA TBA Late 1982
in news .
4 mins. per hr. 14-16 mins. No TBA TBA Now
None 30- and 60-second N/A Yes Yes Now
windows in news :
1 per hr. net, . Jingie Package, .
8-10 per hr. station 4 per hr. No TV & Trade Yes. ow
Press Advertising
Varies per program Avg 7e7r mians_.lw-k.:av?o.aofcﬂ Ju‘y ,83 Satellite
1es per prog LG :dtj):c‘;lnzi:s deast No Yes Yes (Now Terrestrial)
136 primary o _ g :
commercial mins. Varies per special Yes Yes Yes Late 1982
' per wk. :
2 nét, 11;30 local Varies , NIA Yes _ Yes Now
Ho"mna;;i q;t. :eltﬁa:ml 5 ‘ NIA | Yes No Live via snac:‘;.i(llilt:e;:::rts—Now
8 per hr. 8 mins. per hr. No Yes Yes Now
Two minutes Varies ~V_artiet'§ per Yes Yes Now
) station -
per program and market
30- or 60-second Varies according
spots in news to special No Yes Yes Now
and reports ‘
3 mins. per hr. net, Not Available No Yes Yes : Sept. 82 Satellite
7 mins. per hr. local 1 (Now Terrestrial)
N/A NIA NIA Yes No Now
4 per hr. net, 4 per hr. "No Yes Yes October '82
6 per hr. local
'Varies for Radioshows.
~ Newscaste—1 min. per hr. . = : . ee N ow
ey b Varies il National Dailies (S
:80°s per hr. for net & station. £ y
5 net, 5 station 1 per hr. NIA Yes Yes Now
| each hr. Ll _
2 mins. per hr. 8-12 cumulative % No Yes Y Stardust (MOR)—Now
. . : = es oun oast to Coast—Now
for net. mins. for stations : ' célH:yF:rma:‘— garly‘19:3
1 for net per hr. Infinite Yes Yes Yes Now
None el r il N/A Yes Yes Now
O i A One to two Yes Yes No Now

per newscast
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Subcarriers May Mean

More Radio Profits

For 30 years, FM subcarriers or SCA’s have been widely used by |

ba(fkground music services, reading services for the blind, and for
foreign language instruction. In recent years there’s been a growing
trend of using subcarriers to broadcast specialized news, such as
stock and commodity reports or medical information.

But subcarrier use has always been limited by an FCC rule
restricting SCA’s only to “broadcast-like”” purposes. Now it appears
the Commission is getting ready to yank off that leash.

Big Bucks

The result could be an explosion of
new ways to use SCA’s that could
dramatically increase the monthly ren-
tal broadcasters can charge for leasing
their subcarriers. Muzak franchises
regularly pay $500-$3000 a month for
subcarriers, but company officials
acknowledge prices are already going
up as competition for SCA’s grows.

In Chicago, for instance, one station
reportedly is being paid $6000 not to
lease its subcarrier. The company
which has locked up that SCA doesn’t
yet know what to do with it, but
evidently anticipates lucrative new op-
portunities in the near future.

The world of SCA’s was blown wide
open in early August when the FCC
proposed permitting use of subcarriers
for virtually any purpose whether
“broadcast-like” or not. While the plan
is ultimately expected to gain approval,
it won’t happen without a fight.

Radio common carriers are fiercely
opposed, because SCA’s could take over
many of the point-to-point communica-
tion services they provide. Low-budget
reading services for the blind fear being
priced out of the SCA market. To ap-
pease them, the Commission proposed
opening up a third subcarrier channel
per FM station that could still serve the
blind, while allowing the station to
benefit from the new rules. Now each
station has only two subcarriers, and
one is used up when broadcasting in
stereo.

The first crack in the FCC’s
“broadcast-like”” restriction came last
year when the Commission okayed
utility load management on FM. And,
in the first subcarrier use ever approved
for AM radio, the Commission extended
that authority to AM this spring.

SCA’s Underutilized

Why open up SCA’s for even wider
uses? ‘‘Preliminary studies have in-
dicated that they (SCA’s) are
underutilized,” responds Deputy FCC
Broadcast Bureau Chief Jeff Baumann.
“Something like only 29% of our
licensees use SCA’s for anything, and

Muzak’s Buck Perry

there is an awful lot of spectrum out
there that might be used for worthwhile
purposes.” And, he suggests, the Com-
mission would not be unhappy to see
new sources of revenue opened up for
broadcasters.

What are some of the new SCA uses
to look for if the FCC proposal goes
through? Here are two examples:

® A supermarket chain might notify ‘
its individual stores of daily price |
changes via subcarrier.

® A bank might utilize an SCA to
communicate with its branches.

NPR Leads

Betting that the change will be ap-
proved, National Public Radio has
already announced a subcarrier venture
that will help the network and its local
affiliates earn revenues to replace en-
dangered federal funding.

The project will utilize NPR’s satellite
system to transmit electronic mail and
messages, financial data for banks and
brokerage firms, computer software
and data base updating, newsletters and
wire services, and educational services

for academic institutions and govern-
ment.

After the digitally-encoded informa-
tion has been fed via satellite, the costly
“last mile” of distribution — tradi-
tionally done on phone lines — will be
accomplished at a 50% savings via the
subcarriers of NPR affiliate stations.
(See accompanying diagram.)

Customers will have addressable
receivers that will pick up the subcar-
rier signal and activate display screens,
printers or storage devices.

In order for the scheme to work, NPR
and its partner in the joint venture, Na-
tional Information Utilities Corp., are
counting on approval of a pending
rulemaking at the FCC to allow public
radio stations to make profitable use of
their subcarriers for the first time.

e ————ett

FM SCA Subcarrier Data
Delivery Systemx
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FM STATION

DATA INSERTED IN
FM SUBCARRIER
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This diagram shows how NPR, in partnership with the National Information Utiiities Corp., will use FM subcarners for local
distribution of digitalty-encoded data ted nationalty over NPR's sateliite system.
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Muzak Biggest SCA User

It's believed that Muzak, the
background music service, is the largest
user of SCA’s today. Its local franchises
rent subcarriers from about 300 sta-
tions across the country.

Muzak originates in New York, is fed
via satellite to local radio stations, and
then is beamed by subcarriers to Muzak
customers such as offices and factories.

But Muzak’s VP/Aftiliaté Relations
Buck Perry says, “'I see a lot of competi-
tion on the horizon.” That will drive up
rental prices for SCA’s and increase
competition for the most desirable sub-
carriers — strong Class C FM’s in ma-
jor markets.

While SCA’s are Muzak’s ““carrier of
preference” for the foreseeable future
Perry says the steep rise in competition
for SCA’s is forcing Muzak to explore
possible alternatives, such as cable and
MDS (multi-point distribution system).

Broadcasters Fear Main
Channel Degradation

In fact, says Perry, finding a good
subcarrier is already a “constant strug-
gle” for Muzak. The problem is that
many FM broadcasters are convinced
using a subcarrier channel reduces the
loudness and coverage of the station’s
main channel. That’s probably true,
Perry concedes. But, he adds, “It is an
insignificant amount and cannot really
affect a properly-run station.”

Perry thinks broadcaster reluctance
to leasing SCA’s might be receding.
“There seems to be increasing
understanding that they are not deteri-
orative to performance. And a lot of
stations would like to have that extra
income.”

Communications attorney Jim Weitz-
man of the Washington law firm Shrin.
sky, Weitzman & Eisen agrees. Weitz-
man, who follows SCA developments
closely, thinks stations which won’t
now risk any harm to their main chan-
nel for $3000 a month in subcarrier
rental will think twice when they get of-
fers of up to $10,000 a month.

What does Weitzman see happening
when the FCC lifts restrictions on SCA
use? “An absolute explosion,” he says,
“because FM broadcasters have some of
the finest transmission facilities in a
given area when compared to police,
fire, two-way, etc.”

Unfortunately, there’s general agree-
ment that SCA technology will prove
far less profitable to stations in smaller
markets. As Weitzman puts it, “Where
the people are, that’s where the action
will be.”
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RAPICS
Networks

ABC RADIO NETWORKS
1345 Avenue of the Americas
New York, NY 10019
212-887-7777

Contact: William J. Battison,
VP/Planning &
Satellite Development

Network Contacts:

Contemporary — Willard Lochridge, VP
Direction — John Axten, VP
Entertainment — John Axten, VP

FM — Willard Lochridge, VP
Information — John Axten, VP

Rock — Willard Lochridge, VP
Talkradio — Robert Chambers, VP

Programming:

@ ABC Contemporary

3:30 newscasts at :56; 3:30 Custom/Casts
at:52; 11 daily Newscalls; three daily

Sportscalls; 3:30 twice daily “"Howard
Cosell Speaking of Sports”; :90 Monday-
Friday “Snapshot” and “Breakthrough”;
24:00 on Sunday “Speaking of Everything”
with Howard Cosell; four hours every
weekend “American Top 40” with Casey
Kasem; Special programming: “Spotlight
Special” 90-minute interview/music
programs, six shows in 1982.

4N\ ABC
2 & DIRECTION
M7 RADIO NETWORK
3:00 newscasts at :45; 11 daily Newscalls;
three daily Sportscalls; :90 Monday-Friday
“To Your Good Health” with Dr. Paul
Donohue; :90 sports reports with Bob
Buck (twice Monday-Friday) and Don
Chevrier (eight times Saturday, six times
Sunday).

* ABC Entertainment

4:00 newscasts at :00 and :30; 11 daily
Newscalls; three daily Sportscalls; 2:30
Monday-Friday “Agri-Answers,” “Dan
Cordtz on the Economy’’; 3:30 daily sports
and “World of Commentary”; :90 weekly
”Rudd Awakening” and “Spotlight” with
Bill Diehl; :90 weekly “Consumer Line” (five
parts); Public affairs: 14:30 weekly “"Meet
the Author” and “Hal Bruno's
Washington”; Paul Harvey: five minutes
news and commentary Monday-Friday;
15:00 news and commentary Monday-

Saturday; 5:00 “Rest of the Story”
Monday-Friday. Special programming:
“Silver Eagle Cross Country Music Show”
90:00 featuring top country singers and
bands from key country venues, 52 shows
in 1982; “Words and Music” two-hour
interview/music program, six shows in
1982.

0 ABC FM

3:30 newscasts at :38; 11 daily Newscalls;
three daily Sportscalls; :90 Monday-
Saturday “Johnny Holliday Sports”; :90
Monday-Saturday “Movienews” with
Roger Ebert. Public affairs: “Listen Closely
24:00 every Sunday. Special programming:
“Star Sessions’ 90:00 music/interview
show, 12 shows in 1982.

* ABC Information .

5:00 newscasts on the hour; 9:00
newscast “World News This Morning”; 11
daily Newscalls; three daily Sportscalls;
2:30 Monday-Friday sports with Lou Boda
(Saturday and Sunday with Fred Manfra)
:60 Monday-Friday sports feature with
Fred Manfra; :90 nine times daily “Gordon
Williams Business Reports”; 2:00 Monday-
Friday “Peter Jennings Journal”; :90 twice
each weekend “John Stossel Consumer
Outlook’” and “Steve Bell Commentary”;
2:00 Monday-Friday “The Living World
with Roger Caras”’; :90 Monday-Friday
“Philip Greer on Business’’; 2:00 daily
“Down to Business” with Philip Greer; :60
twice daily “John Coleman Weather”; 48
minutes each Sunday ““Perspective”; 24
minutes each Sunday “"World News This
Week” and “"This Week With David
Brinkley”’; Paul Harvey: 5:00 news and
commentary Monday-Friday; :15 news
and commentary Monday-Saturday; 5:00
""Rest of the Story” Monday-Friday.

2:30 newscasts at :42; 11 daily Newscallls;
three daily Sportscalls; :60 daily
"“"Rocknotes” with Pat St. John and Nicky
Horne; :60 each weekday “Rock and Roll
Legends” with Jimmy Fink; “On Location”
with Gayl Murphy; “Lifelines,” “Sports
Shorts” with Steve McPartlin. Concert
Specials: “The King Biscuit Flower Hour,”
one hour, 52 shows in 1982;
“Supergroups,” 2 hours, 17 shows in
1982.

’r

— s maricanradiohictory ceom-

Nationally satellite-delivered longform
telephone talk programming. General
Information hosts Owen Spann and
Michael Jackson; Psychologists Dr. Toni
Grant and Dr. Irene Kassorla; Late Night
Talk hosts Ray Briem and Ira Fistell.

Radio Network

AP RADIO

1825 K St. NW
Washington, D.C. 20006
202-833-5910

Contact: Jim Hood,
Deputy Director/
Broadcast Services

Programming: 56:00 newscasts on the
hour; year-end news and sports; 24:00
public affairs magazines “Special
Assignment” and “Portfolio”; :90 “Project
Series” including “Project People,”
"“Project Energy,” “Project Consumer,”
“Project Medicine,” “Project Education,”
"“Project Horizon,” “Project Science,”’
"“Project Best Sellers.” “Sportsline” 13
shows per weekday, 29 on Saturday, 24
on Sunday; five 3:30 agriculture shows per
day; eight 3:30 business shows per day;
"Horizon” 25:00 weekly PA show,
“"MotorSportsline” 3:30 show Saturday-
Monday.

BONNEVILLE BROADCASTING
SYSTEM
294 County Road
Tenafly, NJ 07670
800-631-1600
Contact: John Patton,
VP/GM

Programming: Easy Listening Format
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CBSRADIMO

CBS RADIO NETWORK
51W.52St.

New York, NY 10019
212-975-3571

Contact: Michael Ewing,
VPE&EGM

PR (45,

RADIORADIO

A Service of CBS, Inc.
51W. 52 St.

New York, NY 10019
212-975-4227

Contact: Robert P. Kipperman,
VP&GM

Programming:

News on the hour 24-hours a day;
weekdays: “First Line Report,” 6:30 am:
“Newsbreak” with Charles Osgood,
8:30am; "Health, Science and You,"”
1:25pm; “What's Happening’” with
Stephanie Shelton, 2:25pm; “The
Reasoner Report” with Harry Reasoner,
3:25pm; “Dan Rather Reporting,” 4:24pm;
“Today in Business” with Doug Poling,
5:25pm; “The World Tonight” with
Douglas Edwards, 6:00 pm. Saturdays:
“The Law and You” with Fred Graham,
6:25am; “Mike Wallace At Large,” 8:25am,
12:25pm; “Correspondent’s Journal,”’
11:25am; “Dateline America” with Charles
Kuralt, 1:25pm; Sundays: “"Mike Wallace At
Large,” 8:25am, 12:25pm; "Washington
Watch” with Bruce Morton, 9:25am:; “Face
The Nation” with George Herman,
12:30pm; “Correspondent’'s Corner’”’ with
Ed Bradley, 1:25pm; Several 20-part series
yvearly and extended special reports on
major news developments. Weekday
sports: “Sports World Roundup” with Jim
Kelly, 6:54am; “Sportstime with Brent
Musburger,” 6:25am; “Curt Gowdy On
Sports,” 7:25pm. Weekend Sports:
"Sportstime,” 7:25am; “The Golf Spot,”
7:55am; “The Tennis Spot,” 8:55am; “The
Outdoor Spot,” 1:55pm; “Sports Centrat
USA,” 2:25-10:25pm. Football: live NFL
draft reports; pro football Hall of Fame
reports; six-part “NFL Preview’’ with Jack
Buck and Hank Stram; 37-game NFL play-
by-play schedule including 16 Monday
Night games and Super Bowl; college
football play-by-play of the Sun Bowl,
Cotton Bowl and Senior Bowl. Baseball:
“"Baseball Preview' special, opening day
reports; All Star game, league
championship and World Series play-by-
play; Baseball Hall of Fame reports;
“"Pennant Race Fever;” Wonderful World of
Baseball specials; NCAA Basketball: five
regular season and 15 playoff games. Golf:
Masters Golf Special and reports. Tennis:
Live reports on U.S. Open. Horseracing:
Kentucky Derby reports and special;
Preakness reports and special; Belmont
live call and special; live calls of Wood
Memorial, Travers Stakes, Woodward
Cup, Marlboro Cup and Jockey Ciub Gold

Cup. Features: “Your Dollars” with
Marshall Loeb, 9:25am; “The Subject s
Young People” with Bob Keeshan,
10:25am; “Getting Along” with Eda
LeShan.

RadioRadio —

Two-minute newscasts every hour at :50;
90-second “In Touch” news feature every
morning. Features: 90-second features
four times daily: “In Touch” with
RadioRadio News, Tom McKay, Carl
Arrington and Kris Erik Stevens. Music: 90-
minute concerts and long-form music
specials.

CNN RADIO

1050 Techwood Drive NW
Atianta, GA 30318
404-898-8768

Contacts: Robert Pates,
VP/Sales
Charla Hewitt,
Director/Operations &
Marketing

Programming:
24-hour all-News format programmed in
half-hour blacks.

GLOBALSATELLITE NETWORK
19456 Ventura Bivd.

Tarzana, CA 91356

213-344-5651

Contact: Cindy Tollin,
General Manager

Programming:

"Rockline” 90-minute weekly live AOR
show; “Friday Nite Live” 90-minute live
concert broadcast monthly with AOR acts;
“Hollywood Live” 30-minute weekly live
program (R&B network); “Live Concerts”
90-minute monthly live concert broadcasts
with R&B acts.

S
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AP RADIO

1825 K St. NW
Washington, D.C. 20006
202-833-5910

Contact: Jim Hood,
Deputy Director/
Broadcast Services

Programming:

Nightly seven-hour country music

and interview showv originating in
Nashville. Includes AP Radio news, sports
and weather. Airs 10:00pm-5:00am,
Eastern time. Produced in partnership with
WSM, Inc.

wWwWw._americanradiohistorv. com

' MUTUAL
' BROADCASTING
' SYSTEMM

MUTUAL BROADCASTING
1755 So. Jefferson Davis Highway
Arlington, VA 22202

703-685-2050

Contact: Mr. Lynn Mcintosh,
Acting Director/
Station Relations

Programming:

News at :00 & :30 (Lifestyle News at :55);
“Larry King Show"” call-in telephone talk,
”Assignment Hollywood,” “Capitol
Assignment,” “Consumer’s Buyer Guide,”
“"One Man’s Opinion,” “Jack Anderson
Reports,” “The Business Beat,”
“"Northwestern Reviewing Stand,” “Labor
News Conference,” “Discussion Of The
80’'s,” “What's the Issue,” "“Public Policy
Forum,” “Reporters’ Roundup,” “The
Lutheran Hour,” “The Hour of Decision,”
“The Dick Clark National Music Survey,”
"“Forbes Magazine Report,” “John Lofton
Commentary,” “Agronsky and Company,”
“Dick Clark’s From Australia With Love,”
“Dick Clark’s Top 30 Hits of All Time,”
“Dick Clark’s Christmas Party,” “Rolling
Stones: Past and Present,” “Great
Entertainers,” “Country Music Countdown
1982,” NFL Regional Football (Atlanta,
Pittsburgh, Houston, Kansas City), NFL Late
Sunday, NFL Game of the Week, Regional
College Football Reports, Notre
Dame/Major College Football, Wide
Weekend of Sports, Southwest
Conference Football. Daily Sportcasts in
AM at 6:35, 8:35, 11:05; in PM at 2:35,
5:05, 7:35; 37 Sportscasts on weekends.

NBC

NBC RADIO NETWORK
30 Rockefeller Plaza

New York, NY 10020
212-664-4444

Contacts: Richard K. Penn,
VP/GM
Morrie Trumble,
Director/Programs
Peter Hamilton,
NBC Press & Publicity

Programming:
Hourly 5:00 newscasts; “Together” with
Dr. Joyce Brothers; “Man About
Anything” with Gene Shalit; “Fight Back”
with David Horowitz; “The Morning Line”
sports with Stan Martyn; “The Jensen
Report” on personal finance with Mike
Jensen; “Sports Odyssey’” with Jack
O’'Rourke; "Comment on the News”
with John Chancellor, Edwin Newman,
Marvin Kalb; “Willard’'s Weather” with
Willard Scott; “Newsline Extra” series;
“"Business Report”; “Political Digest”;
“From NBC News, London”; “Nunnsense’
with Gary Nunn; “Workplace” with Carrie
Carmichael; “From NBC News,
Washington.” “Weekend Sports” with
Gary Hahn; “Meet the Press” on Sundays;

’
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"“Hear and Now” with Roger Mudd — 30
minutes aired 1st, 3rd and 4th Sunday of
each month; “Second Sunday”’ — 30
minutes on second Sunday of each month.
Talknet: telephone talk programming with
Bruce Williams's financial advice 10:00pm-
midnight (repeated 3-5:00am) and Sally
Jessy Raphael’s personal advice from
midnight-3:00am.

HE

NBC Radio’s Young Adult Nerwork

THE SOURCE

30 Rockefeller Plaza
New York, NY 10020
214-664-4444

Contact: Ellyn Ambrose,
VP/GM, The Source
George Taylor Morris,
Director/Program
Administration, The Source

“Sourcecasts” 2:00 newscasts at:15 24-
hours a day; additional newscasts at :45
Monday-Friday, 6:45-11:45am; “The
Source Report” weekly half-hour public
affairs program; “The Rock Report,”
“Today In Rock History,” “Coping With...;”
“One Minute With...””; “Mini-View”; Weekly
series of recorded-in-concert rock
broadcasts or live concert broadcasts or
artist profiles.

aoh

'

NATIONAL PUBLIC RADIO
2025 M St. NW

Washington, D.C. 20026
202-822-2000

Contact: Clyde Robinson,
Senior VP/Representation

Programming:

AM and PM news magazines “Moming
Edition” and “All Things Considered”; “The
Sunday Show live magazine program of
the arts; “Jazz Alive”; “NPR Playhouse”
13-week drama series; classical music
programming; documentaries.

“"RADIO TONIGHT”

American Entertainment, Inc.

P.O.Box 25

Northport, NY 11768

516-261-2939

Contact: Ken Davis

Programming:

Beginning in October 1982, “Radio
Tonight” will originate from New Orleans,
9:06-11:00pm, Eastern time. Live radio
variety program with live music,
entertainment, interviews with celebrities,
live music of Woody Herman and his

Y oung Thundering Herd. Hosted by Bill
McCullough.

LA s KO
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RKO RADIO NETWORKS

1440 Broadway
New York, NY 10018
212-575-6100

Contact: Ken Harris,
VP/Director of
Affiliate Services

Programming:

3:00 newscasts at :30; 90-second
"Lifesound” features include “Soap Opera
Update,” “The Inside Out,” “Discovery,”
“For The Record,” “The Family,” “The
Unexplained,” “Money, Money, Money.”
“Newsweek: On Air” 60-minute issue-
oriented show aired Sundays; “Equal
Time” 30-minute issue-oriented show fed
on Sundays; two 2-minute “Sportsweek”
programs Monday-Friday; five 2-minute
"Sportsweekend”’ programs Saturday-
Sunday; “Night Time America” five-hour
live all-night adult contemporary music
program Monday-Friday; 10 90-second
“SportsSpecials” programs in weeks
leading up to special sports events.

3:00 newscasts on the hour; “Economics
Update” two-minute news summary fed
Monday-Friday three times daily;
“Newsline” two-minute news feature fed
Monday-Friday twice daily; 2:00 sports
programs twice daily weekends, 14 times
Saturday-Sunday; “Starweekend
Features” six 90-second features each
weekend including "Moviestar,”
"Sportstar” and “Musicstar”’; “America
Overnight” six-hour live talk/call-in all-night
program; “Newsweek: On Air’ one-hour
weekly issue-oriented program fed on
Sundays; “Equal Time’” 30-minute issue-
oriented program fed weekly.

kO \O

BOW

“The Hot Ones,” 26 one-hour music
programs fed every other week; “Weekly
Music Magazine” three-hour countdown
music program fed weekly; “Musicstar
Specials” 26 one-hour music programs fed
every other week; “Solid Gold Saturday
Night” five live hours (7pm-midnight) of
oldies music with an 800 number request
line, fed weekly; “Captured Livel” 26 one-
hour music programs recorded in a live
concert environment, fed weekly.

SATELLITE LIVE

RADIO NETWORK
SATELLITE LIVE

RADIO NETWORK

1140 North La Brea

Hollywood, CA 90038
213-462-4966

Contact: Jeffery Sudikoff

Programming:

Entertainment-based live talk
programming for two hours each Sunday
night. Produced before a live audience,
with toll-free number for listener calls.

wWAA-amerieanradiehistory: com

m—
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SATELLITE MUSIC NETWORK
11325 Pegasus, Suite E-241

Dallas, TX 75238

800-527-4892

214-343-9205 (if dialing in Texas)

Contact: lvan Braiker,
General Manager

Programming:

24-hour Adult Contemporary music format
— "Starstation” Weekend specials and
news every hour on the hour. 24-hour
Country format — “Country Coast to
Coast’ Weekend specials and news every
hour on the hour. 24-hour MOR music
format — “Stardust” weekend specials
and news every hour on the hour.

TRAASTAR

TRANSTAR

545 Middlefield Rd., Suite 170
Menlo Park, CA 94025
415-321-0953

Contact: Dwight Case,
President

Programming:
24-hour music format targeting 25-34 year-
old adults.

UP1 AUDIO NETWORK
220E.42nd St.

New York, NY 10017
212-850-8689

Contact: David R. Donovan,
General Manager

Programming:

News on the hour, news, sports and
topical events specials; over 400 weekly
thirty-second to half-hour features on
sports, business and music.

WALI.SIRE‘E “u
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WALL STREET JOURNAL

REPORTS

22 Cortlandt Street
New York, NY 10007
212-285-5381

Contact: Bob Rush,
Director of Broadcast Services
Gig Barton,
Manager of Affiliate
Relations

Programming:

Seventeen 3-minute business-oriented
newscasts per day. Two weekend
features and five-part and 10-part series on
taxes, money market funds, etc.
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JEFF GELB

AOR News’s Two R’s:
Rewrite And Relate

In response to my column on the state of AOR news (R&R 7-9), I
received the following letter from WIOT/Toledo News Director Chris

0’Connor, that I felt warranted sharing with the R&R readership:

“Why it has to be said time and again is
beyond me, but yes, the 18-24 rock audience
wants news. Yes, teens want news, and of
course, the upper demo listeners want to
know what’s happening. So why are some
AOR'’s cutting back on news? I don’t believe
it’s because the consultant says, ‘If you
want to win in the ratings, can the news.’

“Maybe at the stations where news is tak-
ing a back seat to other programming,
News Directors are like Ted Baxter
(remember ‘“Mary Tyler Moore?”’): lazy
guys who rip and read, who don’t get local
stories, don’t do features, who are nine-to-
fivers.

“An AOR newsperson has to be a go-
getter. WIOT’s newspeople are, and our
ratings prove this attitude works: we're
number one. Yet the amount of news we
carry would make some AOR stations think
we were the Cable News Network! We run
newscasts at :20 and :50 from 5:30-10am,
plus a midday report, and two afternoon
drive ’casts.

A View From
Down Under

Consultant Jeff Pollack just returned
from Australia, where he instituted pro-
gramming systems at sMMM/Brisbane,
a new client station. I asked Jeff for an
informal v1ew of Aussie AOR, and he re-
P i ported: ““A compar-
¥ ison between Aus-
. tralian and Ameri-
' can AOR radio is
i somewhat difficult,
" because Australian
~ FM radio is only two
years old. However,
there’s an excite-
ment and vitality
there that is remin-
iscent of American

Jeff Pollack
FM radio of the late 60’s. Already FM
stations are capturing anywhere from a

9 to a 14 share of the market in
Australia’s five major cities, Sydney,
Melbourne, Brisbane, Adelaide, and
Perth. There will be more FM stations in
the next few years, but currently there
are only seven commercial FM stations
in a country the size of the continental
U.S. FM penetration is roughly 85% in
homes but only 15% in cars.

“Musically, you're likely to hear
Australian favorites like Cold Chisel,
Moving Pictures, and Australian Crawl,
as well as current American and British
product. There’s more emphasis on a
personality presentation, and of course,
as an American programmer, I had to
get used to morning drive being called
‘breakfast,” and middays being called
‘mornings!’

“For only being two years old,
Australian FM radio has a lot to be

“We hold our audience’s interest by
rewriting and relating. If you’re not
rewriting, I ask you, what’s wrong — is your
typewriter broken? If you're not relating, I
ask you, what’s wrong — how did you get
your job? Talk to your listeners with your
news. You know as well as I do that you
weren’t hired to give all the gory details of
every car wreck, but you should be going in-
to detail about the latest herpes findings. I
know it might turn off Mom and Dad, but
maybe an 18-year-old kid can’t go to Mom
and Dad for answers on subjects like
herpes, and you’re the only place he or she
can go to for such answers.

“Yes, we do stories on nuclear power’s
pros and cons (we have a plant in our
backyard), we talk about unemployment,
where to find a job (what with Ohio’s
astronomical unemployment rate), etc.,
etc. We localize everything and we don’t use
anetwork — instead, we get ideas from the
local papers, local and national news, cable
news, magazines, etc.

“The information is out there, and so is
the audience for that information. Go get
them!”’

COMING NEXT WEEK: The AOR
Market Summary moves to Dallas,
where KTXQ and KZEW both garnered
strong shares in spring Arbitron num-
bers, putting them neck and neck in 12+
figures. Next week the PD’s of both sta-
tions discuss their comparative pro-
gramming philosophies, including
thoughts on modern rock, research, and
promotions.

proud of.”

SWEET ON CAIN — RCA's recenily-signed Tane
Cain did a whirlwind AOR radio tour to introduce
herself and her debut RCA album to PD’s and

MD’s nationwide. Cain is pictured with

| WQFM/Milwaukee PD Lee Arnold.

AOR’s Buy Ticket To Rock

OR radio has always been known as the format that gives
away concert tickets. A new major fall promotion plays off
this image in a truly grand scale. “Ticket to Rock” is the
brainchild of Contemporary Marketing Inc., which has sold the pro-
motion to about 25 AOR’s nationwide for use during the fall Ar-

bitron sweep.

Each station purchased the promotion from Con-
temporary, which supplied ticket-shaped game cards
and a variety of small and large prize offerings. Sta-
tions can also tie in their own prize offerings through
participating clients, whose outlets will distribute the
free cards. Prizes include mini-cassette players and
AM-FM receivers from Pioneer, Discwasher mer-
chandise, and copies of ““Ticket to Rock”’ album com-
pilations of CBS acts. A grand prize will send a na-
tionwide winner to any three concerts of his or her
choice anywhere in the world over a one-year period,
also offering $5000 cash for each trip, or a $25,000
cash equivalent prize.

To win the smaller prizes, and to qualify to win the
grand prize, cardholders are asked to scratch off all
the silver boxes on the top portion of the ticket. If one
reveals the call letters of the participating station,
the cardholder is an instant winner of the prize shown
in the prize box. To play the listener game, the mid-
dle box is scratched off to reveal a number, with win-
ning numbers being read hourly on the contest sta-
tions. A *“second chance sweepstakes” will insure
that all unclaimed prizes will be awarded.

Contemporary President Daniel Socolof enthused,
“The promotion’s-advantages to the radio station in-
clude call letter reinforcement, active forced
listenership in a fun way, and also the opportunity to
get local sponsors involved in a significant promo-
tion.

“We’ve launched Ticket to Rock in a time of shaky
economy, but have still sold 7-8 million cards. We're
delighted at this response. Qur stations represent all
sizes and styles of ownership and markets; we’re be-
ing endorsed by the best. I'm very thankful to the com-
panies that helped me put this together, particularly
the people at CBS who helped put the album together.”

SERATIH D5 Mt FOREE BIOVBE BORES BF L
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For stations who find Ticket to Rock an intriguing concept, Socolof has good
news: he’s already planning a similar follow-up promotion. “Ticket to Rock 2 hits
AOR radio in spring ’83,” he reported. And for those AOR’s who find on-air contests a

listener plus, Ticket to Rock will help make the fall sweep an exciting one.

KEZY-FM To Rock, KEZY-
AM Playing Hip Oldies

“You can’t program AOR on AM if you expect to get Arbitron
ratings.” And, so saying, KEZY-AM & FM/Anaheim PD Dave Forman
pulled the AOR plug on one of the format’s last AM signals two weeks
ago. At the same time, he moved its hard-driving rock programming
over to the FM, which had been a Soft AOR since its inception in 1978.
KEZY-AM became ‘12,”” commemorating 12 years of various rock
styles of programming with an oldies format geared to 30-40 year olds.

In assessing the fate of KEZY-AM, For-
man stated, “I firmly believe the format
reached great ac- g
claim on a number of
levels, both artistical-
ly and in terms of lis-
tener loyalty. Our re-
sults factor was un-
paralleled — for cer-
tain promotions we’d
get up to 40,000 cards
in a matter of weeks. §
Unfortunately, people S b
believe Arbitron much  Dave Forman
more than they believe even what they can
see. The bulk of today’s advertising comes
from agencies who just want to look at Ar-
bitron’s page one. For them, KEZY-AM
wasn’t happening. Without aided recall, lis-
teners just wouldn’t admit to listening to
AOR on AM.”

He continued, “‘All our research indicates
there’s no question of the viability of mov-
ing the AM’s music to the FM. The FM was
perceived as a success; it was even sold
out. But for years we were sitting here, wat-
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ching the FM go up a tenth of a-share each
book, while KMET and KLOS were getting
sixes and sevens for Orange County to our
1.9’s. It was really unacceptable. We did
consider a KROQ-style format but I think
the strongest format for hitting the 18-24’s in
Southern California is what’s on KMET and
KLOS, and what is now on 96FM.”

Y9FM is the new airname for KEZY-FM,
which Forman hopes will become local lis-
teners’ favorite hard-driving AOR. “We'll
be Orange County’s own and only real rock
and roll station. The entire staff has a brand
new spirit, because it’s really a new dawn
for both stations.”

AOR’s Most Accurate
Music Information
Begins on Page 69 l
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Jim Pemberton joins KBOS/Tulare-Fres-
no as PD from Assistant PD at WFBQ/In-
dianapolis . . . WPFR/Terre Haute an-
nounces format adjustment to 25+ AOR . . .
Former WYSP/Philadelphia PD Dick Hun-
gate joins WRXL/Richmond for middays

. WPHD-FM/Buffale clarifies program-
ming as an AOR/CHR hybrid with Frank

Felix consulting for Noble Broadcasting . . .-

Former WZZO0/Allentown PD Lyn Benson
joins Drake/Chenault for scriptwriting . . .
Former WPGU/Champaign PD Jon Kam-
erman joins WAUR-FM/Aurora for news
and airwork ... Jonathan Blair joins
WAVA/Washington for middays from
XTRA/San Diego ... Roger Ebert is
pacted by WXRT/Chicago for morning film
reviews ... Marty Manning joins
WEBN/Cincinnati as Production Director
from KFAT/Gilroy, replacing departing
Tom Sandman, who joins WBCN/
Boston . . . Dave Edmonds joins WAPI-
FM/Birmingham from neighboring WRKK
for overnights . . . Russ King is named Di-
rector of Advertising and Promotion for
WPLJ/New York . . . Gail Lee is appointed
Promotions Director of WMJQ/Rochester

. Nancy Walton is upped to nights at
KRQR/San Francisco . . . .Steve Trevelise
joins WYSP/Philadelphia from WPST/
Trenton for weekends . . . WLIR/Long Is-
land pacts with consultant Jim Camereon for
news consultation . . . WIYY/Baltimore
hires Jack Stewart as Director of Market-
ing and Advertising . . . Former WB album
promo rep Mary Perkins joins Radio Arts
Ine. for program coordination.

DIAMOND VISITS KNX-FM — Columbia’s Neil
Diamond (center) recently visited KNX-FM/Los
Angeles to tape an interview for a station special
commemorating the tenth anniversary of the artist’s
Greek Theatre concert, which was rerun by KNX-
FM. Pictured with Diamond are KNX-FM MD David
Hall (left) and VP/GM Robert Nelson.

AOR Reporter Profile

KSPN/Aspen

PD: Lee Duncan

MD: Tom Carey
Power: 3000 watts
Consultant: none
Slogan: ‘““Radio for the

Rockies”’
“KSPN serves a special market; in
fact, many markets. Because Aspen
is a world resort community, KSPN
consistently serves many different
people with a wide range of interests
and cultural backgrounds. We like to
play a variety of music, consisting of
rock, jazz, black music and popular
hits, in a format that exposes a wide
variety of music to a widely-varied
audience. Being a small market with
few radio options, we work at cre-
ating our own style, while keeping up
with national trends. We try to appeal
to the 2540 year-old male and female
audience, because this includes the
largest group in our population. The
audience is young for its age, since
many here are involved in music and
the arts. We keep abreast of national
trends through trade publications
like R&R, plus locally we continually
monitor our audience through phone
surveys and listener response.
“Music, we feel, is the most impor-
tant portion of our programming;
therefore we are very selective. We
work at playing the best of many
types of music, while maintaining
a texture of familiarity.”
— Lee Duncan

Krieger's manager Richard Linnell (far right).

E. Carlos, KLOL’s Col. St. James.

GATHERING OF STARS — Passport's Robby Krieger (far left), former Doors gurtar/st met with
Riva/Polygram John Cougar (second from right) after the latter’s recent Los Angeles concert
date. Also on hand for the meeting were KLOS PD Tommy Hadges (second from left) and

WMMR’S MUSICAL ENVOY — Asylum’s Warren Zevon was a recent interview guest at WMMR/
Philadelphia while on a tour to promote his latest LP, “The Envoy.” Pictured (I-r) are E/A’s Burt
Stein, WMMR PD Charlie Kendall, Zevon, WMMR’s Michael Tearson and Kevin Gunn.

.

KLOL PLAYS CHEAP TRICK ON AUDIENCE — KLOL/Houston lined up Epic’s Cheap Trick for
an in-store autograph party. Pictured (I-r) are KLOL Promotions Director Steve McGehes,
station’s Alice Chapa, group's Rick Nielsen, Assistant PD Michele Robinson Sayre, band’s Bun

CFOX PICKS 02ZY OPENER — CFOX/Vancou-
ver invited listeners to send in musical selections
that could be played prior to Jet/CBS's Ozzy
Osbourne in his recent local concert. The winner
(right) received llmo service to the show, where
he went onstage to introduce his music, and later
received a go/d album from Ozzy himself (left).

KID LEO’S SINGING DEBUT — When Southside
Johnny & the Asbury Jukes played Cleveland re-
cently, WMMS MD Kid Leo (left) was invited
onstage to help Johnny (right) with the chorus of
“We’'re Having A Party.”

UPDATE

T ———————— e T ST
COLOR

Happy first AOR anniversary to WAQY/
Springfield and WZIR/Buffalo, which held
a listener party with two local bands that at-
tracted over a thousand . . . Could this be a
record? KATT-FM/Oklahoma City’s new
Birch figure is a market-dominant 24.3.
Way to go ... KPRI/San Diego presented
the county’s Special Olympics Program
with a check for $12,550 from the proceeds
of various activities, such as the fourth an-
nual Halloween Ball ... WMET/Chicago

celebrated the recent Chicagofest with a
series of commemorative “95% WMET
ROCKS” buttons, including ones honoring
Joan Jett, Iron Maiden, Shooting Star, and
even Frank Sinatra . . . KKCI/Kansas City
held a banner contest for the local Summer
Jam concert. The promotion awarded 27
prizes, including stereos, albums, T-shirts,
and a grand prize trip sending winners to an
REO Speedwagon concert in Memphis.

A SATISFIED CROWD — When WHCN/Hartford planned a Rock & Roll Beach Party to round
out the summer, the station expected about 15,000 for the free local rock music. Instead, the
event drew 30,000, and lots of local publicity from impressed local media.

WWW._americanradiohistorv.com

38 EVERYTHING: WNEW-FM/New
York ran a weeklong promotion for A&M’s
38 Special in conjunction with the group’s
local appearance. Prizes awarded included
38 hours of pay at minimum wage, 38
gallons of gas, 38 subway tokens, 38 pounds
of laundry washed, $38 free at the Palladi-
um concession, 38 hours of parking in New
York City, and 38 records from the A&M
catalog.

GOING IN STYLE: KSJO/San Jose lis-
teners can enter a contest that will pick a
winner to send him or her plus four friends
to the US Festival. Included are four air-
fares, camping equipment, car rental, and
tickets to the festival and a reserved camp
site.

B el Y e ———

CONCERTSALCONVERSATIONS

PRESENTATIONS: KMET/Los Angeles pre-
sented Toronto for free . . . WRIF/Detroit pre-
sented Marshall Crenshaw for free.

BROADCASTS: David Johansen on WMMS/
Cleveland.

GUEST DJ’S: Rainbow on KLOL/Houston . ..
John Waite on WYSP/Philadelphia . .. Ted Nu-
gent on KRKN/Anchorage ... 38 Special on
WBLM/Portland . . . Blondie, Rickie Lee Jones
on WXRT/Chicago ... Cheap Trick on WDIZ/
Orlando . . . Loverboy, Crosby, Stills & Nash on
WKLC/St. Albans . .. Duran Duran on CITHFM/
Winnipeg . . . King Crimson, Busboys, Black
Flag on KNAC/Long Beach...Taxxi on
KVRE/Santa Rosa . . . Boomtown Rats, Banana-
rama on WLIR/Long Island ... Clarence Clem-
ons on WMAD/Madison.
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Adult/

Contemporary

JEFF GREEN

6 MONTHS ON-AIR & GOING STRONG

Close-Up:

Transtar

Satellite Network

One of broadcasting’s most exciting developments is satellite net-
work programming. This week we feature a look at Transtar, an adult-
formatted satellite network owned by Sunbelt Communications, with

over 80 affiliates.

When talking with Transtar President Dwight Case, one immediate-
ly realizes there’s a great deal more going on here than a substitute for
local air talent. Transtar is a complex, detailed radio network providing
not only live 24-hour adult programming, but a complete package of
research and sales assistance services to help any facility determine its
own marketing and operational decisions. In the following discussion
with R&R, Dwight explained, from a broadcaster’s view, what Transtar

is all about.
Programming and Personalities

After three years of planning and
development, Transtar hit the airwaves
February 1 of this year. The concept of
Transtar formatical-
ly was to provide A/C
programming with a
focus of 25-34 and
secondary coverage
of 23-38. We're aimed
right at the popula-
tion bulge.

Every song played
is very carefully
researched on a na-
tional basis by the
Research Group, another Sunbelt company.
We feel they offer the best music and
perceptual research in the country. More on
this research later.

Transtar programming originates from
Sunbelt facility KSPZ/Colorado Springs,
under the executive guidance of Sr. VP/Pro-
gramming E. Karl, with the day-to-day
operations supervised by veteran PD Chick
Watkins.

The personalities on Transtar are superb
‘‘journeyman’ jocks. They're very steady,
consistent, and dependable. Selecting the
voices was done very carefully, as we were
looking for talent between ‘“‘star’ quality
and your average announcer. This provides
a smooth continuity between dayparts and
local/network transitions. It took 280 tapes
to find the correct voice structures and
rhythm patterns in order to assure a profes-
sional, consistent sound — regardless of the
market size we’re heard in.

Affiliate Features

When a station joins the Transtar Net-
work, it automatically receives four major
services:

I. Hard Copy Information
II. Target Music Marketing
II. Landmark Study
IV. Special Sales Support Services
Hard Copy Information

Essentially, this is similar to teletext in-
formation. Every night between midnight
and 2am, we digitally transmit via com-
puter Transtar’s playlist for that day. Also
sent is a variety of information, such as fun-
ny things from the Johnny Carson show,
movies opening up that appeal to 25-34, bits
from relatable magazines, etc.

The idea is that your morning man
(Transtar recommends stations program
mornings locally) can walk in and see the
exact music list we’re playing, timing, and
all other necessary information. Following
that is enough material to do one-liners and
bits all morning!

Also included is radio chatter: special
promotions staged by an affiliate, plus

Dwight Case

ideas for sales and marketing. Information
can be exchanged between affiliates, too.
All in all, these are tools designed for ‘““idea-
triggering,” which allow you to do a better
job marketing your station lecally.
Target Music Marketing (TMM)

TMM'’s continuous research tests cur-
rents and recurrents in ten different cities,
which change all the time. Every piece of
music is not only researched, it’s retested
over and over, especially for burnout.

Affiliates are regularly provided with
printed books detailing the appeal level of
dozens of songs, divided by age, sex, and
lifestyle group.

The common link among all the people
used for our music and lifestyle research is
that they are all 25-34 and are all heavy
radio listeners — that is, more than 7%
hours a week. There really is a difference
between heavy radio listeners and those
who are not. It shows up in studying movie
attendance, time spent socializing, dining
out, and other mobility trends. They even
shop supermarkets differently. These
behavior characteristics bring us to our
next feature, the Landmark Study.

Landmark Study

Every PD, sales manager, and GM
should want to know about this. We ask
these 25-34 heavy radio users everything
you'd ever want to know about what they
think, are, and do — in three areas.

1) Radio Station Marketing. The idea is
that a sales team should know everything
about its audience. So regularly, we provide
detailed studies about what TV shows these
listeners watch, how often, time spent view-
ing, cable influence, etc. Every TV show is
tested. Every periodical found on a
magazine stand is also checked. In addi-
tion, we measure readership of
newspapers, and study direct mail adver-
tising, radio daypart listening, electron-
ic/stereo devices owned, and many other
aspects of mass media.

2) Programming/On-Air Sound. In order
for your jocks to totally understand au-
dience behavior patterns and preferences,
the Landmark Study analyzes which
movies are popular, what people would pay
to see or want to watch on TV, movie
ratings, dining out frequency, attending

&~ Q< 2R, ]

A look at Transtar’s control room from the KSPZ
facility in Colorado Springs.

Programming Clock

3% MIN. NEWS 4A - 9A MOUNTAIN.
’ MUSIC ALL OTHER HOURS

LEGAL 1D

LOCAL 1D

PROGRAMMING CLOCK — The Transtar programming clock provides a 7: 1 local/net radio and 10

ID's available per hour.

BOTTOM OF THE HOUR

parties, etc.

3) Sales Information. Studied here are
credit card uses, supermarket purchases,
liquor preferences, record/tape buying
habits, types of stores shopped, and so
forth.

Again, like the Hard Copy and TMM, the
Landmark Study provides information to
better advertise and market your radio sta-
tion. It was designed to allow everyone the
best possible view of the 25-34 heavy radio
listener. Landmark data offers the PD in-
formation so he can best gauge how to lead
his talent in speaking in a relevant way. It
also offers data for the sales group so they
can go to a client and say, “Did you know
that . . .?” Of course, each department can
utilize all the information as it sees best.

Special Sales
Support Services

Transtar affiliation also includes sales
counseling, help in the administration of au-
dience targeting, staff training, setting
quotas, retail sales assistance, developing
sales reports — everything that could help
local sales. This feature is primarily con-
ducted on a station-by-station basis.

In summary, these four services are
meant for a station not only to be able to
better run its own programming and pro-
motional strategy, they also help counterat-
tack compefitive advertising media.

Technical Requirements & Costs

Transtar just switched satellites from
Westar 1 to Westar 3. That’s the one RKO,
AP, and UPI use, so now in most cases sta-
tions can get a loop from the nearest dish
with no problem.

After you get a “de-mod” (receiver) in-
stalled behind the nearest dish (about
$5000), and the standard modest charge for
the 15kHz line to your station, the technical
costs run only a few hundred dollars per
month.

I must say the audio clarity is stunning!
Although it depends a lot on the phone com-
pany, if you're ten miles or more from the
dish, there’s usually enough line loss to war-
rant amplification at your end. If that’s the
case, we suggest going for your own dish in
order to preserve that first generation
signal. In a highly competitive battle, even
in a small market, the quality is too impor-
tant to sacrifice.

For affiliates in the top 25 markets,
Transtar pays a negotiated compensation,
In markets #26-50, we take one minute of
commercial inventory per hour. From
markets #51 and up, we request one minute
per hour and $1000 per month.

The commercials provided by Transtar
are all first-generation dubs. Because we’re
always on the air and don’t have a separate
time when we can feed all the spots for a
day or week, we just mail them well in ad-
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vance.
Redefining Job Descriptions

Much of the negative criticism leveled at
satellite network programming by broad-
casting employees stems from a fear of job
insecurity.

Fundamentally, Transtar is not trying to
put anyone out of work. Rather, we're
redefining job descriptions. Similar to the
way music preprogramming saves DJ’s
time in picking selections, Transtar allows
air talent to spend their time writing,
creating, and voicing great promotions,
specials, and spots instead of spinning three
in a row. If a personality is truly outstan-
ding, that person will usually end up either
doing the local shift(s) or move on to a sta-
tion where Transtar doesn’t exist. Transtar
frees truly talented people to extend their
creativity and develop ideas more fully
than time or studio availability permits. In-
cidentally, when an affiliate is carrying
Transtar programming, that station’s con-
trol room becomes an extra production
studio.

For the PD, having the music
preprogrammed and researched gives him
time to study overlooked details, arrange
promotions or handle administrative
duties. You see, satellite broadcasting af-
fects everyone’s job descriptions. We
believe its features and conveniences allow
each professional the opportunity to con-
centrate on his or her most productive
skills.

Checking Your Bottom Line

In conclusion, before selecting Transtar
or any other satellite service, look at your
bottom line. It’s our feeling that most of a
station’s success or failure has a lot to do
with outside promotion and advertising. If
you are able to save money by joining a serv-
ice like Transtar — not necessarily in per-
sonnel, but in the way it functions and what
your job requires — you might have more
money for marketing your property. Under
these circumstances, it could be a very effec-
tive move to make.

Aside from the financial considerations,
ask yourself if you are truly ready touse the
tools of the future to program today. If not,
don’t consider it. But be careful . . . we’re
liable to be in your market anyway. You
might want to take us just to keep us away
from the competition!

Editor's Note: To sample Transtar, call
(303) 471-0714 9am-6am MDT. R&R Ratings
& Research Editor Jhan Hiber has some in-
teresting words for A/C programmers in
his column this week. It’s well worth

reading.
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PD’S DISCUSS DOMINANCE

Continuous Market Leaders—

WDAF & WCMS-FM

Dominating the 25-54 demographic, most often Country radio’s
target audience, is the goal that most Country PD’s are striving for.
When your station not only reaches that objective, but also is a consis-
tent 12+ leader in the marketplace, you must be doing something (or
probably several things) right. WDAF/Kansas City and WCMS-
FM/Norfolk are two stations which have dominated their respective
markets for some time, even though each lost several shares this spring.
WDAF PD Moon Mullins and WCMS PD Russ Cassidy this week discuss
this dominance as well as their future goals for the stations.

Moon Mullins, PD
WDAF /Kansas City

We’ve been dominant 12+ since Spring,
1980, although since the time that we crack-
ed that No. 1 point this is the lowest 12+
share we’ve had. I’'m sure the FM Country
station in the market (KCKN) has
something to do with that since they’re of-
fering an alternative listening format
package to what we offer. However, I think
there’s room in the market for both of us.

They play a great deal of music, going
three in a row without a commercial break,
with no personality at all and a minimum
amount of news coverage. We, on the other
hand, are a full-service station with a great
deal of personality and topicality. Each one

of our jocks is a little bit different in his on-
air approach, but all except maybe one or
two do some humor. We’re heavily promo-
tion-conscious and do a lot of on-air con-
tests, the majority of which are trivia-type
things where even a non-active listener can
play along.

Musicwise, we play more oldies than
KCKN does (about 60% ), and they’re a little
bit more contemporary in their selection.
The vast majority of the songs they play are
from within the last five years. Our library
goes way back to the late 30’s and early 40’s,
although those older songs are in a limited
rotation pattern. They’'re played in very
small doses, but they are exposed.

1 think in general AM stations do have a
problem with FM competition, but we have
a little bit different situation here in Kansas
City than other AM stations do because of
our signal strength. Frankly, we’re just the
best radio station in this market and we just
happen to be on AM, so with our signal I
don’t think we have that much to worry
about. I’'m not trying to sound complacent,
but we are king of the mountain and the
competition will have to come right at us.
We intend to remain completely com-

“It’s nice to be able to go
around and say ‘We’re No. I’

but it’s much nicer to
have a good income ... so
you can put some groceries
on the table!””  Moon Mullins
T e e .l = e B R T e —"

petitive and will fight off any kind of
guerilla attack.

The interesting thing in the 12+ figures of
this Spring book as compared to the Winter
book was that we went down three shares
and A/C-formatted KMBZ came up three
shares. Since they carry the Royals games,
I have the strongest feeling that the majori-
ty of our loss was to baseball. In the fall I
expect to see us right back up there again.

We want to dominate the 25-54 demo. The
12+ makes people sit up and take notice of
us, but it doesn’t produce any income for
the station. That’s our target demo and
always has been, and in that demo we’re
killing them! Compared to our 10.3 12+
share this spring, in 25-54 men we have a
16.6 and in women 25-54 we have a 13.5,
leading the market in both demos far ahead
of our nearest competitor, so that’s where
our strength lies. It’s nice to be able to go
around and say “We're No. 1” . . . that’s a
good feeling. But it’s much nicer to have a
good income and a nice bonus in your
pocket so you can put some groceries on the
table!

Russ Cassidy, PD
WCMS-FM/Norfolk

WCMS-FM came on in the mid-60’s as a
Country station and has been Country ever
since. Even way back then we adopted a
contemporary-type format, unlike the MOR
or Easy Listening approach that most
Country stations were using, and we’ve
kept it that way all along. Now, of course,
it’s the thing to do, but we got into it at the
beginning of the game. We’ve had per-
sonality DJ’s, promotions, contests, all
these things since the start. The only dif-
ference was the music.

Our music is a blend of contemporary and
traditional, and each song is judged on its
own individual merit. We’re dayparted
heavily, which helps achieve our goal of
reaching men in the mornings and after-
noons and women middays and total adults
at other times. Our competition has come
mainly from stations which were not Coun-
try, so we’ve always been very modern in
our approach . .. it’s always been a class
act. However, the music itself has changed.
It’s more palatable now than ever before.

Most of our sharing is done with A/C sta-
tions. At one time there weren’t that many
stations in the market programming A/C
the way we thought it should be done, so
that need was being filled by a Country sta-
tion. Now there’s more to choose from on
the A/C side, which has fragmented our au-
dience somewhat. That plus the fact that we
share a lot of the same artists may account
for the 10.8-8.9 drop in 12+ numbers this
spring.

It all depends on what the listener needs

Country Entertainment
Flourishes In Iowa

F
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Moines.

While many Country DJ’s are also visible on various local TV programs, it's a good bet that
few are found on the area Public Broadcasting Network. KSO/Des Molnes PD Jarrett Day is
among that minority, going into his second year of hosting "lowa: This Weekend,"” a weekly pro-
gram which blends features on lowa life with local music entertainment. The show is aired twice a
week on the lowa Public Broadcasting Network, comprising 13 channeis in five states, and
reaches an additional 90,000 cable subscribers each week via Heritage Cablevislon of Des

Each show takes viewers to statewide points of interest, as well as keeping them informed
of any unusual attractions or special happenings that weekend, with particular emphasis aimed
toward local country music entertainment. Jarrett notes that the program has already doubled in
ratings since it began, and it also won the prestigious Community Service Award from the Inter-
natlonal Film and TV Festival of New York for the 1981 series.

With additional funding just received from the Friends of IPBN, ‘lowa: This Weekend” ’s
future looks bright, as does country music in the Des Moines area. Although not directly tied in to
KSO, the program’s emphasis on country happenings may have been indirectly responsible for
KSO’s recent 15.0-16.8 jump in the spring Arbitron. In any event, country entertainment of all
types continues to thrive in the Hawkeye State.

right then . . . how they want to use radio.
Some consultants say that people are using
radio like a drug. They tune into one station
to feel uplifted and happy and tune into
another when they want to come down. In
tracking our listeners’ habits, we’ve found
that they’ll go to whatever station can fill
their need of the moment. The problem is
keeping them once they’re with you.
We’ve done things opposite of what some
people think you should do, but we’ve been
very successful in that approach. But then
this market is kind of strange! A lot of the
people who work here have been in the
market, lived here, grew up with it, and
know it inside out, which helps a lot. I've
been at the station for 12 years myself. We
have a morning man battle between three
air personalities who have been opposite
each other for about 25 years now, one of
whom is our morning man Joe Hoppel.

FM 100

Most consultants would tell you to really
lay back and play a lot of music and sound
real FM-ish, where we use personality and
information in the morning and utilize mor-
ning and afternoon traffic reports, ABC
Entertainment and Paul Harvey ... the
whole ball of wax. In fact, if you kick the
music away, we sound like an A/C station.

We do various types of research, but one
thing you cannot do is lose touch with the
people. You can’t start deciding what the

AM1050

people want and quit listening to them. Our
people are out in the clubs and doing
remotes sometimes two or three times a
weekend. And our types of remotes aren’t
the kind where you just go out and play
records ... ours are the kind where so-

““One thing you cannot do is
lose touch with the people.
You can’t start deciding
what the people want and
quit listening to them.”

Russ Cassidy

meone can come up, shake your hand and
talk to you for a couple of minutes. In the
past 12 years I've shaken a lot of hands!

25-54 is the demo we’re tracking, and our
goal is to be the No. 1 Country station in the
market and in the top three overall.
Generally speaking, we don’t deal with 12+
numbers. WCMS-FM has been real slick
ever since the 60’s when the music started
changing. Nowadays people are jumping on
the Country bandwagon and sometimes not
doing it correctly and not getting the results
they think they should be getting. We must
be doing something right. We just hope we
can continue the way we have been.

The Music Spet

| Country Radio’s Most Accurate
( Music Information
Begins on Page 74
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Inside Nashuville

BIFF COLLIE |

CUE TIPS: Wiley Hicks, where are you??? Don’t miss your chance
to be a star; call or write Biff Collie, Box 213 Brentwood TN 37027 (615)
373-3448 . . . Coming Attractions: ‘“The Pale Motorcycle And Its Rider”
— George Jones . . . On Kenny Rogers’s birthday (8-21), he remembered
his first birthday party, his toy, and his Mom’s spanking when he broke

it before bedtime.

Dolly Parton back in a New York hospital
following a recurrence of gynecological
problems which have plagued her for the
past three years. Her nationwide promo-
tional tour has been indefinitely cancelled
pending doctor’s decision on whether she
will have to undergo major surgery ...
Jerry Wallace was here to ‘“do it again.”
He’s “comeback” successfully a number of
times. Can he do it again??? . . . Look for a
Gatlin Bros. TV special this December . . .
The Oak Ridge Boys National Anthem’ed at
Comiskey Park-Chicago for the White Sox-
Yankees game . . . Wayne Gretzky, the Ed-
monton, Alberta hockey star, sings a duet
on Dottie West’s “Full Circle” TV special
with his hostess called ““Mamas, Don't Let
Your Babies Grow Up To Play Hockey” . . .
Willie Nelson and Hank Williams, Jr. joined
host Hank Snow and MC T. Tommy Cutrer
Sunday on the 5th annual Hank Snow Foun-
dation child abuse benefit . . . They’re full-
blast into construction of that $8 million
Music Row tourist attraction which boasts
five theatres, a restaurant, and a hotel,
targetted for late ’83 opening. The hotel &
restaurant are open and the theatres are go-
ing up in a hurry (right across from the
Country Music Hall of Fame) ... Waylon
Jennings followed Ronnie Milsap into Lake
Tahoe . . . Mel Tillis molasses set for a big
1983 market push????

DOWN-HOME: Johnny Cash’s mom and
dad, Mr. & Mrs. Ray Cash, celebrated their
62nd wedding anniversary with a private
family party ... Nashville writer John
Lomax says they're creating one more
award this year to be awarded to the most-
awarded award winner. Barbara Mandrell
will be the first year’s recipient; it will
henceforth be known as the ‘“‘Mandrell
Award” . . . Glen Campbell and his dancer-
date Kim Woolen set an October or
November wedding date? (December or
January???) ... Gerold R. Rubin, Presi-
dent of Needham, Harper & Steers in Los
Angeles, will be the keynote speaker for the
Country Music Association’s eleventh an-
nual Talent Buyer’s Seminar Oct. 8-12, 1982
at Nashville’s Hyatt-Regency Lee
Greenwood’s wife Melanie set as dance in-
structor for the new cable TV show “Dan-
cin’, USA,” to be hosted by Jacky Ward . . .
T.G. Sheppard talked about Brian Stacy
and Bill Browder on the “Today” show, ex-
plaining that Brian and Bill were former
names he’s used in the music business,
Brian as a rock singer, Bill (his real name)
as a record promotion man . . . Nashville

pharmacist Bucky Jones wrote the theme
song for the upcoming TV series ‘‘Filthy
Rich.” (He also wrote “Only One You,”
“Do You Want To Go To Heaven,” and
“War Is Hell (On The Home Front Too),”
all T.G. Sheppard hits) . . . The first Jim
Reeves Celebration was held Friday the
20th (his birthday) at the Jim Reeves
Museum here. The radio special was car-
ried by stations in Nashville, Atlanta, Chat-
tanooga, Columbus, GA, Richmond, VA,
and other cities. Write Don Keith,
WLKZ/Nashville, for details on next year’s
special . . . Lee Greenwood says Nashville
is a lot more like Sacramento than Las
Vegas was. Lee was a dealer in Las Vegas
casinos for four years before, and between
gigsin his early yearsas apro. . . “Roy Or-
bison sues Wesley Rose for $50 million and
charges fraud & mismanagement”’
headlines in Nashville paper. (That’ll be a
long one!)

CMA FINALISTS ANNOUNCED:
Finalists for the 16th Annual Awards Show,
to be aired over CBS October 11, were an-
nounced by the CMA this week. Here’s
some highlights: Entertainer Of The Year:
Alabama, Barbara Mandrell, Willie Nelson,
Oaks, Ricky Skaggs; Female Vocalist:
Rosanne Cash, Janie Fricke, Emmylou
Harris, Barbara Mandrell, Juice Newton;
Male Vocalist: Merle Haggard, George
Jones, Ronnie Milsap, Willie Nelson, Ricky
Skaggs; Vocal Group: Alabama, Larry
Gatlin & GBB, Oaks, Statlers, Tompall &
Glaser Bros.; Single: “Always On My
Mind” (Willie Nelson), “Crying My Heart
Out Over You” (Ricky Skaggs), “I'm Gon-
na Hire A Wino. . .”” (David Frizzell), “It
Turns Me Inside Out” (Lee Greenwood),
“Love In The First Degree” (Alabama);
Album: “Always On My Mind” (Willie),
“Big City’’ (Merle), ‘“‘Bobbie Sue” (Oaks),
“Mountain Music” (Alabama), “Still The
Same Ole Me” (George) . . . If you’re con-
fused by two entries in the Song Of The
Year category, namely ¢Elvira’” and
‘““You’re The Reason God Made
Oklahoma,” we found out from CMA con-
tact Susan Weissinger that this is a
songwriter’s award, which means any
record released or re-released during
7/1/81-6/30/82 is eligible to win. Those two
releases are up against “Always On My
Mind,” “I’'m Gonna Hire A Wino. . .,”” and
“It Turns Me Inside Out.”” Should be some
show, with Alabama, Skaggs, and Willie
(four nominations each) considered the
ones to beat.

Dottie West played host to the Gatlin Brothers, John Schneider, and Qilers hockey star Wayne

Gretzky during the recent taping of her cable TV special in Edmonton, Alberta. Pictured are (I-r)
Alan Thicke, host of CBS’s *The Alan Thicke Show;” Rudy and Steve Gatlin, Gretzky, Larry

Gatlin, and Schneider.

NEXT STOP: OMAHA — Boxcar Willie, currently trekking around the country (by train’?) to pro-
mote his latest album “Last Train To Heaven,” stopped by the KYNN/Omaha studios for an on-
the-air visit with morning drive personality/PD Roy Kaufman.

POLISH PRINCE VISITS WHN — When Bobby Vinton was in New York recently to promote his
latest single, he dropped in on his old friend Dene Hallam at WHN. Pictured following an on-air
interview are (Fr) WHN PD Dene Hallam, Vinton's personal promotion manager Pete Bennett,
and Vinton.

BROOKS BREAKS INTO SOUTHEAST —~ Karen Brooks, currently on a promotional tour of the
Southeast breezed into WQYK/Tampa-St Petersburg recently to drop off a copy of her debut
album “Walk On.” Karen is flanked by WQYK PD Pete Porter (left) and MD Bill Pyne (right).

‘ s

WTHI ON MCN —~ While WTHI-FM (HI 99)/Terre Haute Operations Director Jay Allen was in
Nashville during Fan Fair week he was invited to cohost one of the Music Country Network
overnight shows with regular host Chuck Morgan. Allen (left) and Morgan (right) are pictured
during the dual broadcasting stint

Country News
This Week’s Special Guest:
BARBARA MANDRELL

Call Pete Howard or Kirt Daniels (213)392-8743
228 Main St., Suite R Venice, CA. 90291

— www americanradiohistorv com
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'Black

WALT LOVE

KWAM-FM MAKES ITS PRESENCE FELT

Basic Black Radio
With 80’s Technology

The Memphis market has always been a city of fierce competition
when it comes to Black radio. The past battles between WDIA and
WLOK are famous, and now we’ve got a new dimension with the addi-
tion of WHRK (K97) on FM as an Urban Contemporary entry along with
KWAM-FM (“Magic 101 FM’’). Who will be the ultimate leader? At this
point no one knows, but it should get even more interesting as time goes

on.

Here’s a rundown on exactly what took
place in the spring '82 Arbitron.

WHRK 16.7-8.9
KWAM-FM 2.4-83
WDIA 7.6-8.3
WLOK 5.1-5.0

As you can see, Black-oriented formats
are doing quite well in Memphis. I spoke
with KWAM-FM Operations Manager
Floyd Blackwell, and I think you’ll find
some of his comments quite interesting.
How many people would imagine that
KWAM-FM'’s significant increase in ratings
was accomplished with no money? That’s
right, no money at all — you must admit,
that’s unique!

Floyd B., as he’s known in Black radio
circles, came from WEAS-FM in Savannah,
Georgia where he programmed for five
years. Magic 101 FM is WEAS-FM’s sister
station in Memphis, owned by Rivers Inc. of
Ocala, FL. I asked Floyd to tell me about
Magic 101 FM.

“The important thing about KWAM is
that fact that we came into Memphis with a
format that hasn’t been in use here before.
The thing that gave us the big gain in the
ratings was that Memphis is known to be
the home of the blues, and not one station
here was playing the blues. We decided
what music we wanted to play and came up
with a mixture of R&B music and the blues;
that’s the real key to our immediate suc-
cess.”

Floyd added, ‘“We don’t wait two or three
weeks to go on a particular record — if a

NEW MORNING MAN AT WHRK — Pictured (I-r) are WHRK/Memphis General Manager Craig
Scott, K97 Program Director Dr. Laurence Gregory Jones, and K97 Music Director Jimmy
Smith. Getting the new K97 T-Shirt is Herb Kneeland, better known as ‘Herb the K.’ Herb recent-
ly moved from KWAM-FM (“Magic 101 FM"} in Memphis to his present spot.

record sounds good, we go with it right out
of the box. I program a lot from gut
feeling.” I asked him what things deter-
mine when he adds a record. “Well, say for
example I receive a new record today, I
would listen to it and if I think it’s ‘there’
and I think that the record will identify itself
with the listeners, then I'll go with it. Let’s
say I decide to go with it — in a couple of
weeks I'll know if the record really has it or
not by watching my phones and sales
reports from local stores.”

B
“I don’t play any white-
oriented music. I saw when I
came into Memphis that we
had to do something dif-
ferent than the other sta-

tions.”’
B e S

‘““Basic Black Radio”

Floyd told me an important part of
KWAM-FM’s success was that ‘“we went
back to basic Black Radio. It was the ‘tone’
of the music and straight-up black per-
sonality radio, that’s what did it. Back in
the 60’s, you know it was all personality
radio — what I’'m saying is we went back to
the 60’s approach with personalities while
using. 1980’s technology with it.”

Did the station have a television cam-
paign? “Yes, we had some TV — we chang-
ed format here January 4. We came in with

ACTION

® |t saddens all of us at R&R to inform you of
the death of Benjamin Ashburn, President of
Commodores Entertainment Cofp. and Ben-
jamin Ashburn Associates, the discoverer and
manager of the Commeodores since 1969. He
died at his home in Englewood, NJ on Tuesday
{8-17), succumbing to heart failure.

Program Director Kaple Hill gave me a call to
let us know that Hattiesburg, MS has a brand new
Black music outlet on FM, G92 (WJMG). Hill also
told me that WORYV is.the AM sister station-of G92
and is similarly programmed musically; both sta-
tions are in need of better record service from all
labels. The person to contact is Music Director
Ron Davis — (601) 544-1941.

WABV/Abbeville, SC is also requesting record
service from all labels. Please contact “Blg lke" at
(803) 459-2163 or write to P.O. Box 700, Ab-
beville, SC 29620.

General Manager Jimmy Miller of KAEZ/Okla-
homa City announced the promotion of D.J.
Foster from Music Director to Program Director.
The new Music Director will be Chris Morn-
ingstar, who was also promoted from within.

WKND/Hartford reports some good news this
week, with longtime Music Director Eddie Jordan
officially being named Program Director. Jordan
will remain on the air'in his present AM drive time
slot along with his programming duties. Jordan is
followed on the air by Production Director Hector
Hannlibal in middays and 3pm-sign off is covered
by the daughter of well-known jazz saxophonist
Jackie McLean, Meionae McLean, who is also
the station’s new Music Director. The weekends
are being handled by Van Johnson and Jackie
Peart.

KOKYiILittle Rock will continue to play Black
music but will be expanding its range to include
jazz. KOKY has named Gary Young as new Music
Director. Gary was promoted from within.

In another defection from the CHR ranks to Ur-
ban Contemporary, KOKY's sister FM KLAZ says
things are going quite smoothly. KLAZ-FM's Ur-
ban format has been in place approximately six
weeks. Special Birch surveys are being done to
get a reading on what's taking place with the Little
Rock audience — I'm told thus far things are look-
ing very positive. I'll keep you informed.

television to let the people know we were irl
the market. We had a $5000 buy. It was over
before the ratings got started, so you can
see it wasn’t much at all. We had no adver-
tising going on during the book at all, none
whatspever.”

Did black people in Memphis gravitate to
the station because of the all-black air

staff? “Yes, I do think that had something -

to do with it. The fact that we do have an all-
black staff is definitely a plus in the city
because of its makeup. Memphis has a
large black population and relating to them
is very important here.”

No Urban Crossovers

“We tailored our staff and our music to
the city itself. For example, we didn’t play
any Urban Contemporary music;, we
stayed with basic black music. The Urban
Contemporary music I'm talking about is
like McCartney & Wonder’s piece — most
Urban stations played that song. I didn’t
touch it because it wasn’t made for us, it
was made for Urban radio. Another exam-
ple: Hall & Oates; I didn’t play that either
and it didn’t hurt us. I don’t play any white-
oriented music — between January and
now I think I've only played one white
record, Rich Little’s ‘President’s Rap,’” and
we only played it for two weeks. Most
record people who know me won’t ask me to
play that kind of music because it’s my
philosophy not to play that kind of music. I
saw when I came into Memphis that we had
to do something different than the other sta-
tions. There are three stations over there
(across the Mississippi River) all basically
doing the same things, so I wanted to fill the
void that-was missing, and we have.

“What I call my format is R&B mixed
with the blues. We play one blues record per
hour, and there’s no special time for the
song to come up during an hour. Also, I
leave it up to the jock on the air as to what
type of blues that song will be. It could be a
new tune or an old number.” What par-
ticular blues artists might be featured?
“B.B. King, Bobby Bland, Latimore, Albert
Collins, Albert King, Little Milton, etc.
Some stations will play the blues, but they
might only play B.B. and Bobby. If I hear a
new or not so well-known blues act, and it
sounds good to me, I'm going to play it.”

I believe in the “gut feel” approach to
picking music for radio stations, but in com-
bination with other scientific approaches. I
asked Floyd what other forms of research
he utilized. “I go on gut feel first. I do some
store reports and I look at our request lines.
That’s it.”

Personalities Plus

I asked Floyd if he wanted to talk about
any of the station’s personalities. “First let
me tell you about the personality I don't
have now, Herb Kneeland. He used to do the
3-7pm shift but he resigned and went across

WwWWW.americanradiohistorv.com

town to K97. I'm replacing him with Cheryl
Bacon from WEAS-FM. That’s going to be
something new and different for the Mem-
phis market. In the past, Memphis radio
has only had women on at night, either ear-
ly evenings or all-nights. They wouldn’t
take the chance to put them on during mid-
days, mornings, or afternoons. I had a
young lady doing 10am-3pm during the book
but she said she was more comfortable
working nights, so she is now doing our
7-midnight show. I really think things are

“We went back to the 60’s
approach with personalities
while using 1980’s technology
with it.”’

going to be very interesting with a female
doing afternoon drive.”

Most of us would think for a station to
make a good showing in a market with a
new format that it would probably do some
type of promotion to get things rolling. I
asked Floyd what KWAM-FM did. “Not a
thing,” he told me.

I heard a tape of Magic 101 FM, and it had
almost no commercials. So I speculated to
Floyd that any good programmer could ac-
complish the same good results with a sta-
tion not burdened with a heavy commercial
load. I wanted to know what he thought was
going to happen when his station became
loaded down with spots. ““I think not having
a heavy commercial load may have helped
us, but it was also the music we play and
our jocks that we have on the air. We went
out into the community to the clubs, we took
ourselves to the people. When I first came to
Memphis there wasn’t any station in town
going out to the clubs doing anything.

“I’'m talking to my owners now about the
spot load. In the drivetime slots, I’'m gonna
limit myself to 12 minutes per hour, that’s
three minutes per stop set. I can live with
that. Usually you would be running 18-20
and that’s around 5 minutes a break. That’s
really one area I'm working on before it
happens. I don’t think I'm going to be able
to protect the middays and 7-midnight, but
I'm going to fight not to overload my drive
slots. At present, it looks like I'm going to
come out ahead.”

Any final words for the readership?
“Look out for the next book!!!”

~

Biack Radio’s Most Accurate
Music Information
Begins on Page 76
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Solar Digs In For Hollywood Building Chilliwack Celebrate

Page 60

Platinum

¥

Millennium’s Chilliwack received a platinum award for Canadian sales of
their “Wanna Be A Star” LP just as they turned in the tapes for their for-
thcoming (in late September) LP “Opus Ten.” Pictured (tr} are Millennium
Exec. VP Don lenner, group’s Brian MaclLeod and Bill Henderson, and label’s
Andrew Frances.

Solar Records/Dick Griffey Productions staged a groundbreaking ceremony for their new office building in . .
Hollywood. Pictured (Lr) are DGP President Virgil Roberts, Muhammad Ali, DGP/Solar Chairman Dick Griffey, Soiar Chrysalis Cheers For Basil
President Ray Marris, Hollywood Chamber of Commerce President Bill Welsh, and LA. Mayor Tom Bradiey.

Radio Provides The Racer’s Edge

e g

| .- » ,
Chrysalis has signed Toni Basil, with her single “Mickey” just out and &n
“ album following soon after. Pictured (Lr} are Simon Lait Managing Director
. W ¢ Basil’s British label Radialchoice; Basil: Chrysalis President Sal Licats;
Los Angelss radio personalities represented various charities in a special Malibu Grand Prix race competing with  Chrysalis VP Jeff Aldrich; and manager Mark Meinhardt

youthtul celebrities. KLOS's Joe Benson and partner Timothy Gibbs of the “'Father Murphy” show had the best team

score, although KWST's Pat Garrett had the fastest DJ time. Pictured {I-r) are KIQQ's Bruce Chandler, KRTH's Dean

Goss, Garrett, Benson, KHTZ’s Charlie Tuns, KGIL's Tom Brown, and KHTZ's Jim Freeman. Ka’ Ia & James in N ew YOI k

Belew Day At Atlantic

Island artist Adrian Belew was introduced to the Atlantic/Atco staff at a recent New York party celebrating his first
solo LP “Lone Rhino.” Pictured (i-r} are Atlantic President Doug Morris, Atco VP Reen Nalli, Atlantic Exec. VP/IGM

Dave Glew, Belew, Island Exec. VP Eddie Gilreath, and manager Stan Hertzman. Columbia’s James Taylor and Karla Bonoff teamed up for a Westchester
Theater/NY show recently. Pictured backstage (Lr} are Columbia VP Ron
Jones At Zoo York Oberman, Taylor and Bonoff, and Columbia VP’s Bob Sherwood and Arma

== " Andon.

Planet’'s New Medley

Randy Jones, still attached to the cowboy hat he wore as a member of the Village People, has signed with Zoo York - ; . ‘ =
Records, with a single, “Oh Pretty Woman,” out shortly. Pictured (Lr) are Hammond Music Enterprises Chairman Planet Records has signed Bill Medley, with an album and single, both titled

John C. Moors Ili, Jones, management’s Jerry Sliverhardt, HME President Chuck Gregory, and management’s Si _1ight Here And Now,” due in September. P ictured (kr) are manager Judi
Berlin. Barlowe Fields, Medley, and Planet President Richard Perry.

WWW.americanradiohistorv.com
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* Pronounced Tawney

The Maker Of A Breaker

On Monday, July 26, RCA's Tane’ Cain began a five-city radio promotion tour where program
and music directors in New York City, Chicago, Atlanta, Dallas and Los Angeles turned out
to meet Tane’and watch the video of her hit (breaker?) “"Holdin’ On’’ from Tane’s debut album

Bob Summer, President, RCA Record Division, and Tane’
Cain

Joe Mansfeld, Division Vice President, Contemporary Music,
RCA; Pat Morrow, VP, Nightmare Inc.; Tane’ Cain; Barry
Gross, Director, Merchandising, West Coast RCA.

i g &l
Ron Geslin, Manager, Regional Promotion, RCA; Kelly
Summers, Local Promotion Manager, RCA; Hugh Serratt,
MD, KMET, Los Angeles; Larry Grovas, Carroll, Schwartz
and Groves/KROQ consultants; Tane’ Cain; Jeffrey Naumann,

RCA.

(Advertisement)

produced by Keith Olsen and Jonathan Cain which ha

et o 3

Nk l .

'ohn Betancourt, VP, Promotion, Contemporary Music
RCA; Tane’ Cain; Mike Becce, Director, National Singles
Promotion RCA; Kevin Metheny, PD, WNBC, New York;
Susan Wax, National Singles Promotion Manager, Secondary
Markets RCA; Bill McGathy, Director, National Album
Promotion, RCA.

& :

John Young, PD, Z93, Atlanta; Jimmy Davenpori,
Independent; Tane’ Cain; Bob Hogan, Turtles’L.P. Buyer;
Bill Smith, Director, National Promotion, West Coast, RCA.

Jon Dillon, MD, KZEW, Dallas; Tane’ Cain; Jeffrey Neumann,
National Album Manager, West Coast, RCA.

-

Bill McGa thy, RCA; Jaffréy auman}), RCA; Dava‘Ganhno,
Sebastian, Casey and Associates; Tane’ Cain; Ron Geslin,
RCA,; Steve Smith, VP, Editor, Album Network.

WwWWwW.-americanradiohistorv com

s just shipped.

Chuck Rhodes, PD, KVIL, Dalias, and Tane’ Cain

Re 6
Joff Gelb, AOR Editor, Radio & Records; Bob MHamilton,
National Music Director, RKO Radio; Jeffrey Naumann, RCA;
Tane’ Cain; Bill McGathy, RCA. AFL1-4381
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Marketplace

— CHYCK BUELLS-

PRODUCTIONS
Box 9541 So. Station,
Denver, CO 80209
(303)756-9091

Attention
Program Directors

Draw attention to your weekends inex-
pensively with well-known personality
Chuck Buell and a strong specialized pro-
gram. Each week 3 hours of the hits from
the 50's, 60's, & 70’s and the stories behind
them. Send or call for your demo tape
today

RADIO PLACEMENT

If you are currently employed, but thinking of improving your
position, or if you-are “in between and looking,” NBTC can
help. We specialize in placing qualified DJ's, news people,
sports, PD’s, sales and management. For confidential de-
tails, including registration form, enclose $1.00 postage and
handling to:

NATIONAL BROADCAST TALENT COORDINATORS
Dept. R, P.O. Box 20551, Birmingham, AL 35216
(205)822-9144

Poor (announcer's name)§

"Your own staff of writers and researchers do it ail
for you. Concise stories, timely quotes, celebrity
profiles, meaningful facts, sports anecdotes, fresh,
relevant material. For a Free Sample— P.A.N.A_,
P.O. Box 85152, San Diego. CA 92138.

M

R&R MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and accompanied
by check. One-inch minimum; additional space up to six inches
available in increments of one-inch. Rates for R&R Marketplace

{per inch): Per Insertion

1 Time $37.50
6 Insertions $32.50
13 insertions $27.50
26 Insertions $22.50

VYolume Rates Avallable

Additional $10.00 per week charge for Blind Box ads.
Will include logo or other line art on ads of two inches or more
it camera-ready art provided. Deadline for Marketplace ads is
Friday noon, two weeks in advance of publication date.
Marketplace ads are non-commissionable.
Submit to: Marketplace
RADIO & RECORDS 1930 Century Park West
Los Angeles, Calif. 90067 (213) 553-4330

M

FREE COUNTRY SPECIALS

GRAND OLE GOSPEL TIME

COUNTRY'S TOP PERFORMERS ENTERTAIN
IN THIS WEEKLY HALF HOUR SPECIAL

? QUESTION MARK ?

COUNTRY SUPERSTAR BILL ANDERSON
HOSTS THIS 3 MINUTE VIGNETTE AND
ANSWERS YOUR QUESTIONS ABOUT
COUNTRY MUSIC.

SEE US AT NAB-RPC NEW ORLEANS

TOLL FREE 1-800-251-9000

L

NASHVILLE

MARK WINSTON’S
DIAL ¢ A ® JOCK international

The Radio Programmers Tatent Line
Featured

Kirk Russel formerty KRUX
this week: XEROK-80. WZZP

Bob Coleman formerly AM-100"San Diego.

KFJZ {mornings)

: Tom Ryan formerly WVXU. WOXY
O

i esanis  316-684-8191

Have the Record Companies
Cut You Off Their Mailing Lists?

Our Adult/Contemporary Music Supply Service

Is the Solution.

You'll get 13 new releases each week. Bonus
LP cuts, too! Available only to radio stations.
Mono or stereo with 25 Hz toning.
o PROGRAMMING SERVICE
Box 100 {nedian O hiard, Massichusetts 01151 413-783- 4626

Hundreds renewed again'
Free sample!

Write on station letterhead to
Contemporary Comedy

5804:D Twineing
Dallas. TX 75227

Contemporary

(" Current & Classic Airchecks! )

Current issue #29 features KIIS/Rick Dees, KUTE/Charlie Fox,

KFMB/Hudson & Bauer, KFRC/Shannon O’Brien, KOME/Dennis

Erectus, from Chicago — WLS and Hot-Hits WBBM-FM, and
from Honolulu — KIKI, KKUA and 98 Rock.

90 minute cassettes $5.50

| Classic issue #C-22 features WCFL/Ron Britain-1966, KCBQ/
Bobby Ocean-1971, KFRC/Charlie Van Dyke-1970, KH)/Real
Don Steele-1971, WMYQ/Roby Yonge-1973, Y-100/Larry
McKay-1973, WAPE/Greaseman-1981.

Cassettes $10.50

Write us for a back-issue list or more details!

CALIFORNIA AIRCHECK

P.O. Box 4408, San Diego, CA 92104 )

COMMUNICATIONS

News and Information Programming
can be a ratings winner!
Jim Cameron, founder and News Director
for “The Source,” is now available
to position your programming for success.

76 State Street / Brooklyn Heights, New York 11201
Telephone 212-852-5455

I

Openings

EAST

Q108 (WQXA-FM) Harrisburg/Lancaster/York is ac-
cepting applications for ND. T&R: Berry Bruce, Box
2508, York, PA 17406. (8-27)

Creative, literate, llstenable anchor/reporter.
Minimum 3 yra. on air exp. T&R: Craig Windham, WASH-
FM, 5151 Wisconsin Ave., Washington, DC 20016. EOE
M/F (8-27)

Openings

Upstate NY Jazz/Pop station has opening for mom.
person part-time plus commission. TBR: WGMC, Box
300, North Greece, NY 14515, EOE M/F (8-27)

Morning Drive
Personality/Team

One of America’s dynamic major markets
needs a winning morning person/team to
round off the lineup of a proven FM adult con-

Program Director for Michigan medium market
contemporary FM. Applicant must have the
ability to motivate and- organize, along with a
strong desire to win. This is an unusual oppor-
tunity withr a well established broadcast com-
pany. Send T&R to Radio & Records, 1930
Century Park West, #378, Los Angeles, CA
90067 EOE M/F

temporary station.

If you have rating success in a medium or ma-
jor market, and you're ready to move to the
most exciting opportunity of your career, we
want to hear a sample of your work.

Individuals and teams are encouraged to apply
for this immediate opening that's more than
just ad space.

immediate opening! WRIE needs continuity/Production
Director. Creative writing skills with good voice. On-air
experience helpful. TER: Jay Scott, Box 2072, Erie, PA
18512. EOE M/F (8-27)

WYRE/Annapolis, moming drive opening, slso cpen-
ing for part-time on FM Country station. Exp. necessary.
TE&R: Mike O'Meare, WYRE, Box 1551, Annapolis, MD
21404, 827

Please submit your resume and tape, to Radio
& Records, 1930 Century Park West, #372,

Los Angeles, CA 90067.
An Equal Opportunity Employer

Possible part-time/weekend swing position.
Resgidents in Hertford/New Haven area prefersbie. T&R:
Chuck Bradiey, OM, WWYZ, 1 Broadcast Lane, Water-
bury, CT 08708. EOE M/F (8-27)

Openings

Doubleday Broedcasting, Americas hottest AOR
chain, looking for funny creative talent or tearns. T&R:
Dave Hemilton, PD, WAPP, 17316 Long Island Exp.,
New York, NY 11366. EOE M/F (8-27)

Q108 (WQXA-FM Harrisburg/Lancaster/York has im-
mediate opening for traffic director with experience.
Contect: Barry Bruce, Box 2508, York, PA 17406. (8-27)

Morming personality for Contemporary/Country AM
in fast growing N.E. market. T&R: Ken Gonyea, WEOK,
Box 4186, Poughkeepsie, NY 12602, (8-27)

WCHN FM84/AMS7 Norwich, NY seeking an-
nouncers immediate positions, in news copywriting &
air work. Resumes & tapes: Jim lves, Box 662, Norwich,
NY 13815. (8-27)

Sconnix Broadcasting sxpending — moving to new
studios. Experienced news & programming openings,
benefits good, pay excellent. Tapes: Werren Bailey,
WLNH, Laconia, NH 03248. (8-20)

Looking for ND & jocks in suburb of Philadeiphia.
T&R: John DeMasi, WTYO, Box 818, Hemmonton, NJ
08037. EOE M/F (8-20)

Upstate New Yorkers! 3WT/Bingharmton seeks CHR
part-timers. Experience & production required. Fulk-time
features! T&R: Scott Michsels, Broadcast House,
Owego, NY 13827. No calls. EOE M/F (8-20)

www americanradiohistorv com

Openings

Rare opening for talentesd mom. communicator for
leading A/C. Right bucks for right person. T&R: Vic
Mearino, 1111 Virginia St., East Cherleston, WV 26324.
(8-20)

Midday Entertainer!

Major Eastern A/C AM looking for the perfect
midday formula. If your act is unique, enter-
taining, and currently working successfully for
your station, we want to hear it! Straight music
jocks need not apply. Send tape, resume, and
salary requirements to Radio & Records,
1930 Century Park West, #375, Los
Angeles, CA 90067. EOE M/F

SOUTH

WTBC-WUOQA/Tuscaloosa, AL seeking Sports Direc-
tor. Heavy emphasis on crimson tide and local sport-
scaster. T&R: Dave Hargrove, Box 2000, Tuscaloosa, AL
35403. EOE M/F (8-27)

KPRE/Paris, TX neads middey person. Pro’s only. EEQ
and good working conditions. T&R: Mike Rogers, KPRE,
Box 1116 Paris, TX 76460.(8-27)

Immediate opening for full ime announcer at WKWK-
FM. TE&R: Scott Rader, 1201 Main, Wheeting, WV 26003,
EOE M/F (827
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Charlie Van Dyke...

MOVE OVER!

THE voice you need for station IDs and liners.
promos. and special programming

$100 gets you 10 cuts. Send check with copy, or
order your FREE demo today. Professtonal!!

“ARRY MAY 440 Lawrence, San Lals Oblspo, CA 93401
9

in the world today.

Ba sure to
include your
format

Nationwide Job Openings every week!

and mailed to the privacy of. your home.
3. Small, medium and major markets.

6. MONEY BACK GUARANTEE

you save $21.00!

Amezicarn Radio

JOB MARKET
6215 Don Gaspar, Dept. R, Las Vegas, NV 89108

10,000 RADIO JOBS!!
ver 10,000 Openings Yearly

You now have access to 98% of the American Radio
1. Hundreds of openings for DJ's, newsmen, engineers, PD's (male & female)

2. Receive 98% of the current American Radio Job listings computer-prnted

4. Country, Rock, MOR, AOR, Beautitul Music, All News and Talk formats.
5. The American Radio Job Market is subscribed to by major universities,
colleges, broadcast schools, working and non-working personnel.

Rates: One week $6.00. SPECIAL 6 weeks $14.95 -

OMEDY SERVICE
Expand your show material with the most topical,
up-to-the-minute comedy service avaiiable.

* DJ COMEDY - Monthly humor based on what's happening

* DJ "THROWAWAYS" -
Sand for sample foday, or call (713) 984-2144 and

O

record infros and ouros sent twice monthty.

Visa
lgave your address 'Mastercard

APROFESSIONAL COMEDY SERVICE

3530 TIMMONS LANE. SUITE 301D
HOUSTON TEXAS 77027

opportunity to replace

0000000000800 00000 008

COUNTRY OLDIES

High Quality 15ips dubbing. To Order: Send list plus
$150 per title. Immediate refund on unavailable titles.
Price includes tape, station pays shlppmg

BILL TAYLOR - COUNTRY CONSULTANTS
1425 E. Orange Grove, Pasadena, Ca. 91104
(213) 791-4836
Fidelipac & Procarts available at special low _prices.

Excellent
worn and missing selections.

*BOOKS » CARNIVALS » WAR ¢ CHIL\

@csecsnsescsesssesese

R

Or. Don Rose, KFRC,

-
ELECTRIC WZEN/E.
RADIO'S MOST RESPECTED
DJ GAG SHEET SINCE 1970
“Can't teil you all the times
I've had the pleasure of recommending you to

puys who inquire where I get my material."

FOR FREE SAMPLES WRITE
. The Electric Weenie, P.O. Box 25-866
Honolulu, Hawaii 96825 (808) 395-9600

210 SOUTH STREET,

Jelete
OARABXIOTISR

calendarjalmanac, trivia, etc.
ALL AIRSHIFT READY!

Radio’s most complete personality biweekly;
Current artist Bios & update, record facts, daily |
Send for sample on
station letterhead:

Box 20093R, Long Beach, CA 90801 (213) 5959588

Openings

A major radio station in a beautiful Sunbelt
market is seeking a pro to handle morning
drive. Abilities to bring together heavy
news/information commitment a must. Per-
sonality must be everything a full service, adult
radio station requires. No amateurs. Send T&R:
Radio & Records, 1930 Century Park West,
#377, Los Angeles, CA 90067

B7WFLA/St. Petersburg accepting tapes for future
openings. TE&R: Bob Neil, Box 500, Tempa, FL 33601,
EOE M/F (8-27)

A team of professionals is creating an extraordinary
radio station. We would like to consider your joining
on-air staff. Potential slots open for both personalities
and news/information, as well as sportscaster {P-B-P).
We will expect experience, talent, creativity, spon-
taneity, and self-determination. We will offer the ap-
propriate incentives {no, we aren't kidding). Please
send complete information to ROBERT BROWWNN,
WORD-AM, P.O. Box 3257, Spartanburg, 5C 29304
Absolutely no calls. We will be in touch. EOE M/F

.

WE MAKE

And Adult Contemporary,
News & Information, Oldies

and Big Band and Country and Religious and Spanish
Statlon ID’s and Commercial Jingles

y  CONTINENTAL RECORDINGS

000\ G

Take the DIAL-LOG ‘Taste Test’! Our lines taste funnier!
Compare for yourself! We think you'll switch to DIAL-LOG.
Major market jocks all over the country have.
For FREE SAMPLE call today: (419) 478-1031
4325 N. Lockwood, Toledo, OH 43612

10,000 Songs By Subject!
in Jeff Green’s GREEN BOOK

5692

UPS dallvery included

MONEY BACK
GUARANTEE

Now Available!-:

135 categories ¢ 300 pages
CHR » AOR % A/C » GOLD

Charge by phone!

CALL (21 3)6 70'5 770 ﬂ
to order by mail, contact:
'R Professional
Desk References, Inc.

87260 S. Sepulveda Bivd., No. A4
Los Angeles, CA 90045

MUSIC e TEENAGERS « UF0'S e SCHOOL  HOLLYWOOD

Tex sna

* YII4INY *A901033 » SUIHLY4 *3HI

What would Mom say if she
9 _thought you were skipping lunch?

Over 6 years of creative
COMEDY material.

For complimentary snack
call (313)434-6142 or write

1390 Arroyo Dr., Ypsilanti, M1 48197

O 'Lihers

S,

BOSTON, MA 02111 617426-3131

FREE SAMPLE ISSUE of radio's most popular humor service'
For sample. write on station letterhead to: O'L"ners

1448-R. West San Bruno Ave., Fresno. CA 93711

or phone (209) 431-1502

Humor, conversation,
calls, calendar & more!

Increase Sales Resuits

The radio and record industries are big markets to cover with
a limited sales force. So why not put R&R Marketplace to
work for you?

It's a sure way to generate qualified sales leads.

Just call PAM at (213) 553-4330
for more information.

Openings

Exciting aftemoon drive, evening jocks. Southerm me-

dium/small markets encouraged. TE&R: Bob Mitchell,
WTiX, 332 Carondelet, New Orieans, LA 70130. No calls.
EOE M/F (8-20)

Are you ready for morning drive at a
100,000 watt CHR FM? PD coming off
the air as soon as a replacement is found.
We're the #1 station in Meridian, MS, the
third largest market in the state. We're
looking for someone of major market
quality who prefers the slower paced life in
a smaller town. Good facilities and equip-
ment and a great staff to work with. Good
pay for the right person. Send tapes to
Larry O’'Neal, OM, Q101/WJDQ, P.O. Box
5314, Meridian, MS 39302-5314. (8-27) e

Southern AOR needs morning personality with
heavy production skills. 2 four frack studios
and the chance to stretch out with aggressive

promotions. T&R: Radio & Records, 1930
Century Park West, #379, Los Angeles, CA
90067

Bright, conversational morning Coun-
try entertainer for #1 Country station in the
market.” Minimum 3 years experience.
Successfultrack record. We'll pay you the
bucks. T&R: Ron Walton, OM, WDAK,
Box 1640, Columbus, GA 31994. (8-27) ¢

MIDWEST

WANS-FM/Greenville-Spartanburg CHR accepting
TE&R's for an immedists opening. Send info to: Bill Mc-
Cown, WANS-FM, Box 211, Anderson, SC 29622. EOE
827

Openings

PD personality wanted for central lowa’s leading A/C
station. Good compensation, great living. Contact:
Manager, KDAO, Box 538, Marshalitown, |A 501568. EOE
8-27)

NEEDED NOW

Superb evening personality needed
for major corporation Midwest, A/C
outlet. T&R to Mike Hedges, Fair-
west, 3341 Towerwood #204, Dal-
las, TX 75234. EOE

WMBD is now accapting T&R's from experienced
personable A/C jocks. for future openings. Contact:
Nesl Hunter, 3131 N. University, Peoria, IL 81604. EOE
M/F (8-27)

AOR CRAZIES

Midwest AOR in Top 40 market looking for
Rock n' Roll crazies. Females and minorities
encouraged. Looking for creative folks who
want to have fun on the radio. Send tapes and
resumes to Radio & Records, 1930 Century
Park West #373, Los Angeles, CA 90067.

immediate opening air talent with music abilities. A/C
oldies format. TER: KRSS, PD, 224 S. Main, Sioux Falls,
SD 67102. EOE M/F (8-27)

Moming pro wanted for B0KW beautiful FM In
beautiful N.E. Ohlo. Experienced only. T&R: Bruce
Scott, Box 738, Ashtabuia, OH 44004. EOE (8-27)

Medium market CHR needs MD/PM drive personali-
ty. Experienced pros only. T&R: Gebe Hobbs, WKDQ,
Box 2000, Evansville, IN 47714. EOE M/F (8-27)

Afternoon drive and evening openings on BKW A/C.
Pros only. T&R: Bruce Scott, Box 738, Ashtabula, OH
| 44004. EOE MIF (8-27)

WWW.americantadiohistorv.-com

Openings

Air talent needed for KFAB/KGOR Omaha, NE. Call
Kent Pavelke (402) 556-8000. EOE (8-27)

Afternoon drive talent/MD needed now at WPFR-FM
103/Tarre Haute. For details call R.J. (812) 238-2667.
EOE M/F (8-27)

KOFM/Oklahoma City, has two rare
openings.”We are searching for an ex-
perienced Music/Research Director with:
on-air ability important but not an absolute
must. KOFM is also looking for an ex-
perienced, exceptional adult personality.
Qualified applicants should send T&R's to:
John Jenkins, PD, KOFM, P.O. Box
14806, Oklahoma City, OK 73113. No calls

please. EOE M/F (3-3)
Adult Personality Wanted: i
If you know how to entertain an audience over
30 with good humor and communication skills
and have a track record to prove it in the Top
40 markets, we want to hear from you today!
We are one of the nation's top broadcasting
companies who believe in having top notch
talent and we know how to take care of you.
Excellent pay, security, and one of the most
‘beautiful cities in the country. No teen humor
wanted strictly adult communication skills re-
quired. Send T&R: Radio & Records, 1930
Century Park West, #376, Los Angeles, CA
90067. EOE,;‘.'L’E

SRR AR A

Future opening for air talent. T&R: Tom Evans, KRSS,
224 S. Main Sioux Falls, SD 57102. EOE M/F (8-27)

Future openings for mature bright upbeat air talent
with great production. Salary requirements & T&R's:
Hart, KZIO-FM, 1105 East Superior St., Duluth, MN
65802. EOE M/F (8-27)
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Openings

WMJUC/Detroit looking for A/C air personality. Ex-
cellent salary and benefits. Female and minority ap-
plicants encouraged. T&R: Ken Scott, WMJC Radio,
Detroit, M| 48220. EOE M/F (8-27)

PD/air personality for adult/talk top-rated station.
Medium market. No beginners: T&R: 301 Devidson
Bidg., 818 Washington, Bay City, Ml 48706. EOE M/F
827

Evening air talent top 50 market A/C four years ex-
perience. Personable and warm. T&R: Box 2348, Ketter-
ing, OH 45429. EOE M/F (8-27)

Thoroughly competent professional
broadcast journalist wanted im-
mediately to lead five person News De-
partment at one of Midwest's most re-
spected AM&FM combos. Group owned
by company with excelient business
reputation and firm commitment to
news. If you're our candidate you will en-
joy excellent salary and live in medium
market of 300,000+, where cost of
housing is low and quslity of life is high,
Send resume and references to R. Elliott,
P.O. Box 6000, Fort Wayne, IN 46896. No
calls please. EOE M/F (8-27) ®

WEST

Helip! Need part-time engineer on fulltime basis. Csll
me immedistely. Brian Casey, PD, KGAL, Albeny, OR
(503) 926-5451. EOE M/F (8-27)

Needed: Air talents. T&R: Charlie Birdsell, KREM, Box
8037, Spokane, WA 99203. EOE M/F (8-27)

Future openings in San Jose market. T&R: Box 2033,
Gilroy, CA 95020. EQE (8-27)

Need talented moming jock asapl Grest lifestyle in San
Jose market. A/C FM. T&R: Ron Dennington, KPEN,
2540 Californie St., Mountsinview, CA 94040. EOE M/F
827

DIRECTOR,
U.S. CONSULTATION

Todd Wallace/Associates offering top dollar (strong
salary base plus high percentage commission) for a
serious minded, logical thinking, creative, profes-
sional program executive. Must be capable of taking
charge of our growing domestic program consulta-
tion division. Call your own shots with the benefit
of Todd Wallace's 20 years of radio experience to
back you up. The learning environment you'll ex-
perience is best exemplified by the list of fine pro-
grammers who've trained under Todd Wallace over
the years (people like John Sebastian, Randy Lare,
Chuck Morgan, Bobby Christian, Dave Anthony
among others). Send complete presentation, etc.,
to Todd Wallace, PO Box 1347, Phoenix, AZ
85061 (602) 242-6800 EOE M/F

all
associates

Country/Country PD wanted KYOU/KGRE-FM/Gree-
ley, CO. Don O’Malley, (303) 366-1460. Radio experience
necessary. EOE M/F (8-27)

KFMB/San Diego A/C station needs T&R's for future
consideration/weekends. Southern California talent on-
ly. Mark Larson, KFMB-AM, Box 80888, San Diego, CA
92138. EOE M/F (8-27)

Bakersfield premiere BM station has opening for ex-
perienced ennouncers. T&R: KGFM, Box 260,
Bakersfield, CA 93302. EOE M/F (8-27)

KVOC Country looking for moming drive personality.
3 yrs. experience a mustil T&R: Fred James, KVOC, Box
2090, Casper, WY 82602. No calls plesse. EOE (8-27)

KZEL accepting TER's for weekend openings. Con-
tact: Charlie Van Hall, Box 70128, Eugene, OR 97401. No
calls please. (8-20)

#1 10kw seeks middey taient to share success. Profit
sharing, insurance, opportunity for advancement. T&R:
PD, KUUY, Box 826, Cheyenne, WY 82003. Minorities
encouraged. (8-20)

Positions Sought

DEAN TYLER, programming, management, consultan
cy. Call (302) 764-8929, (914) 769-66524 or write 15 Round
Hill Dr., Briarcliff, NY 10510. (8-27)

Coliege grad, 3rd phone, tight board, willing to work
hard. Experience in Top 40, AOR, MOR. Cali DALE (313)
732-9594. (8-27)

I've spent a long time in RE&R. DJ who does production
work, news & sports. Call(312) 849-0742.. (8-27)

Positions Sought

10 yr. music pro looking to rock out West. Considering
any format in any market. I'm ready for a change. BOB
(703) 886-1967. Let's talk. (8-27)

Sports Director/announcer looking to relocate in Mid-
wWest. 2 yra. experience. Have done Country. Would also
be interested in News/Tatk. TODD MELBY (812
389-2832.. (8-27)

Northeast-based CHR, A/C personelity/MD looking to
move to mid-Atlantic states. Call AL for dermmo (817)
275-7977. Quaiified. (8-27)

Overty humbile, crestive, experienced, & relieble CHR
Jock know how to mult-track. Prefer North & Midwest.
Ready to roll nowi JOE (717) 248-6678. (8-27)

Aggreasive, street smart print joumalist wants to
break into redio news as reporter/editorial writer, LEVINE,
Box 175, irvington, NJ 07111, (609) 394-0974. (8-27)

Up for grabs — the best management talent money can
buy. Radio, records, film & ad industry experience. "J.M.”
(707) 5638-6420. (8-27)

Atter 4 yrs. at KSET/El Paso (moming drive}, “The Lone
Eagle’'s” ready to fty, CHR, medium/major, Midwest/
West. DENNIS WOO (815) 5666-7602, before noon. (8-27)

KEN SILVERSTEIN, Top 10 market sportscaster
WFAA/Dasllas/Ft. Worth looking for major market oppor-
tunity. Willing to relocate. (214) 696-8068. (8-27)

6 yr. profeasional, AOR experence, DJ/PD/MD/Produc-
tion Director. Hard worker. Ready to relocate immediate-
ty. ROBERTA HABER (716) 326-7073. (8-27)

$$358838888885888°$
$ SALARY BACK 3

$ 1 not compietly satised with the ratings and revenve s S
mass appeal moming concept/progrommer generates. Cur-

3 rently succeeding through community involvernent, localized 3
humor, credibility, and no ego problems. This product, major

s marke! proven, is availoble if you meet a criteria for winning... s
(809) 737-1421...(offer good in the U S. and Canada.)

$98859888888888885

8 yr. jock on A/C, Country & CHR. News & sports. Any
area, future important. ANDY (317) 966-6345. (8-27)

Currentlty weekends at #1 P-2 A/C. Seeking fult-time
CHR or A/C in Esst/South. Hard worker, excellent
references. ALAN (203) 347-7445. (8-27)

11 yrs. experience, all formats. Masjor market pro seeks
employment in CA. Credits include L.A. moming per-
sonaliity, PD, MD, production, promotion. CHUCK (606)
294-0428. (8-27)

Experienced female newsperson & D.J, any format.
Please call (213) 376-4869. Avsilable immedietely. (8-27)

I'm a rocker who can make your station rolll Good
pipes, good production, trained for jock work. I'm ready
& willing. GLENN anytime (312) 446-0770. (8-27)

8 yrs. experience In radio news sports, production &
air work. Ready t0 move to station with security. Call
MARK (406) 462-5176 momings. (8-27)

Radicactive personality. Experienced, dependable,
strong creative production. Currently doing momings at
large 50,000-watt FM on East Coast. Call BRYAN (215)
493-3370. (8-27)

12 yra. experience alt phases seeking prograrnming &
on air position. Preferably Country. Moving on due to for-
mat change. WAYNE (305) 968-7353 nights. (8-27)

Experienced announcer seeking position in Top 30
market Urban Contemporary Black format music ex-
perience. Call BOBBY anytime between Sam-noon EST.
(716) 862-0139. {8-27)

| have worked KIIS-FM, KUTE/Los Angeles, KMJM/St.
Louis, etc. Have worked A/C, CHR, Urban Contem-
porary. Call MARK (314) 361-0958. (8-27)

A lunkerl JOHNNY LUNDQUIST now KS-95FM/Min-
nespolis/St. Paul is searching out A/C, CHR gigs. Top 60
markets only. (612) 823-5661. (8-27)

Drive ime DJ looking for AOR, A/C, CHR in West,
Southwest or Southeast. Excellent production. Call
CRAIG momings & evenings (201) 342-0859. Midday
(201) 692-2808. (8-27)

Former PD of Z84 and WDEC in Americus, GA looking
for tull ime position. DAVE (912) 828-0301. (8-27)

PAT CHRISTIE formerly KADI, WZEN/St. Louis in-
terested in programming joyful, fearless, fun-loving bub-
blegum format that sells adultts. Tums young-at-heart into
real ratings numbers. (314) 849-2929. (8-27)

Loysity didn’t pay off last time. Let it work for youl
CHR, Country personality MD experience available. RICK
O (218) 281-3183. (8-27)

Looking for air posidon in small/medium market. Prefer
Midwest. Formerty with WKAU/Appleton-Oshkosh &
WISC. Contact CHRIS HANSEN (414) 739-3746. (8-27)

MICHAEL ERIC TURNER, radio announcer, 8ir per-
soneslity. To be announced. Play me on your radio. (213)
752-2338. (8-27)

Reporter. Coilege gred with medium market expenence
seeks reporting job with station with a realistic commit-
ment to News & its employees. SCOTT (612) 388-3988.
8-27)

Positions Sought

Manegers, my A/C format makes the most of the
new D.S.T. t've done it before with WKTU/New York &
WGCI/Chicago. PAUL (212) 838-0340. (8-27)

Communicator with BM, A/C, CHR 2 yrs. experience
seeking smalt or medium markets in South or Midwest.
Calt SCOTT KRAMER (507) 461-6168. (8-27)

16+ yrs. experience, CHR, A/C; DJ, MD, PD. AM-FM
dependabte production. Cincinnati. SCOTT (513)
§28-6793. (8-27)

NprserSlpnrerflprmncaJippmceealpon
DEAN TYLER

Operations/programming/management/consutting/on-air.
Major market profession. Looking for right company.
Top talent. Experience and knowledge at a reasonabie price.
Call (302) 764-8929 or (914) 769-6524.

Pepawefpmmern S proanenfGrrosasms oo

Midwest CHR's, A/C’s! Ohio smail market jock with
programming aexperience seeks new challenge. Want ag-
gressive, promotionally-active station that wanta to wint
BRAD (419) 678-3138. (8-27)

Bright, young, versatile broadcaster, experienced in
Country, A/C personality, P-B-P & news. MHard worker.
Midwest preferred. NEIL ISAACS (616) 7984613, (8-27)

| may be tall but that's not all. Newsman, 24, seeking
major market position in Mi. BA, 6 yrs. experience. 28326
James, Warren, Mi 48092..(8-27)

Centex heat causing ilineas. Solid numbers, looking in
West or Southeast. MD, PM drive medium market. Prefer
AJC, soft AOR, Country, U/C. ED (817) 939-6112. (8-27)

Former major market personality now medium market.
With competition so stiff today you need personality to
be the winner. | have it. (406) 242-04686, J.T. (8-27)

Side projects compieted. KEN McKAY formerly KGGIY
Riverside, now available for CHR, AOR. Extensive
background, excellent references, great music mind, pro-
gramming abilities. (714) 884-8387. (8-27)

DAVE MATTHEWS, WHFM, KAAY & WDOQ looking
for mediurmymajor market. A/C or CHR. Prefer momings/
South. Calt anytime (904) 246-1080. (8-27)

Need very experienced, big voiced Country per-
sonelity or PD? Creative production? 7 yrs. at cumment
location. BOB TATE, "MIDNIGHT COWBOY” KTWO,
Casper, WY (307) 265-6616. (8-27)

Female enthuslastically awasiting first bresk in radio.
Strong on news & sports. College degree in Communica-
tions. Will retocate. Call TRACY (209) 523-9084. (8-27)

After 7 yrs. in small mearkets, 'm ready for something
better. Currently PD-Country. Prefer AL, GA ersa. DAN
(205) 2465766, 249-9667. (8-27)

ED O’BRIAN resigns his position as MD PM drive at
KTEM/Tempie, TX citing the need to move West. Offers
taken. (817) 839-6112. (8-27)

Dayton’s fun, but running out of challenges. AOR,
A/C experienced announcer ready for new ground.
Strong production. Call JIM (513) 898-4968. (8-27)

Personality entertainer with 5 yrs. experience seeks
medium market move. Willing to relocate. Call TOM (412)
486-8744, Mon.-Fri. (8-27)

Attention! Southerners, MD, DC, MO,
OH, IN, IL, TX, CA. I'm enthusiastic, hard
working, persevering. Gimme a break! Hire
me! We'll both be glad you did!l Prefer an-
nouncing, production, news, copywriting,
sales combo considered. Degree, broad-
cast graduate, third endorsed, pleasant
voice. On-air non-commercial, off-air com-
mercial experiences. Some classical music
knowledge. JANET LYNCH, 3743 Deep
Dale, Louisville, KY, (502) 895-5208 before
2pm, after 6pm EDT, weekends. (8-27) ¢

Attention GM’sl Round peg searching
for round hole. My current job is limiting.
M not. If you're ready to lift this an-
nouncer aBOVE the Suggestion-Box-
Biues and make her a real programmer
(authority, budget, management support),
I'm ready to put my most inspired
brainstorms/strategies into action FOR
YOU! Send your station presentation and
analysis of your market to Box 16233,
Orlando, FL 32861. Then call me. Let' s talk
about fine tuning your sound; using your
format to generate excitement inside and
OUTside your station. 'm CAROLE and |
want to hear from you. (305) 859-6512.
(9-10)

STEVE BROOKS, formerty of WPGC, WAVA, WTTR
looking for fulk-time in Washington, DC or Bettimore. (301)
846-2407, enytime. (8-20)

Attention greater Detrolt: Reliable, enthusiastic female
DJ/MD looking for major market breek. Production,
degree, background in research, management, TV. For
T&R: PAM (419) 265-1470. (8-20)

WwWww.americanradiohistorv.com

Positions Sought

Changes

RADIO

Dave Jester sppointed Assistant Sales Manager for
KEBC/Oklshoma City, OK.

Courtney Thompson, former retsil Sales
Manager of KBZT/San Diego, CA, joina KFAC/Loe
Angeles, CA as Account Executive.

Robert G. West named Account Executive for
KBEZ-93FM/Tuisa, OK.

Judie Handman, Vickie Atherton &
Stuart Wright join KKGO-FM/Los Angeles as Ac-
count executives.

Charlie FOX moves to momings/PD  at WFMI
100FM/Lexington, KY.

Tom Richards, formerty of WBTH-WCXX/Wiliierm-
son moves to afternoon drive at WFMI-
100FM/Lexington, KY.

Chip Douglas moves from WBTHWCXOUWiliam-
son to aftemoon drive WFMI-100FM/Lexington, KY.

Mike Goode, formerty momings WCBR/Richmond
moves to 7pm-rmidnight at WFMI/Lexington, KY.

RECORDS

Kirk Melloy nsmed Manager, National Marketing
Coordination for Capitoi Records.

INDUSTRY

Kenny Kiper joins EMH Promotion as Vice Pres-
dent in charge of Show Promotions.

Jody Williams nsmed Professional Manager for
Chappell Music, Nashville, TN.

Miscellaneous

New ad agency seeks free-lance voices. T&R: Steven
Dahimen, Creative Services, 831 22nd Ave. #7, Corslville,
1A 52241. (827

WK2ZZ/Lynchburg, VA needs A/C LP and 45 record
service from all labeis. Please send to Teri Midkiff, MD,
PO Box 1390, Lynchburg, VA 24506. (8-27)

WLGM/Lynchburg, VA is in need of record service
from all lebeis. Please send to Tony Bornvini, Alied Arts
Building, 8th & Church Streets, Lynchburg, VA 24504.
(827)

KRIX is looking for CHR music from all sources. Send
to Box 5168, Brownsville, TX 78620. (8-27)

Moming jock in Las Vegas is looking
for numerous air drops and SFX. Prefer
items over the past 10 years or earlier! Call
ASAP (702) 739-9383 mornings. Ask for
Craig Hunt. (9-3)

WHSM-AM & FM is in need of Country and A/C serv-
ice from all labels. Send to WHSM-AM & FM, Route B,
Hayward, WI 54843, (8-20)

R&R Opportunities

Advertising

Radio & Records provides free listings (maxi
mum 24 words or 3 lines) in Openings, Positions
Sought, and Changes. You may place your
free listing by mail or phone

Rate for Opportunities ads exceeding 3-line
maximum is $12 for up to one inch (12 lines;
96 words).

Frequency Rates *
I 1 Week 2 Weeks 3 Weeks
$12 00 $20.00 $25 00
* Must run consecutive weeks.
Payable In Advance

Orders must be typewritten or printed and
must be accompanied by check.

Blind Box ads or Classified Display ads are
$20 per inch (recommended 50 words) per
week, plus $15 per week for postage/hand-
ling. $35 minimum for Blind Boxes.
Deadline for all Opportunities ads is noon
(PST) Thursday

For Opportunities. call (213) 553-4330 or
mail to Radio & Records. 1930 Century Park

st. Los Angeles, CA 90067
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THE PICTURE PAGES

Jacksons Shake CBS Down To The Ground EMI Bonds Drive

i !

( \ | : | f?«‘i

The Jacksons recently played the CBS Records HighwayMaen in a softball challenge match and won 2-0. Pictured
after the game are (I-r) CBS’s David Cohen, Columbia‘’s Wayne Edwards, CBS's Michael Schulman, Tito Jackson,
E/P/A VP Larry Douglas, Jackie Jackson, Columbia’s Doug Wilkins, Jacksons teammate M. Jones, Jermaine Gary U.S. Bonds recently played the Bottom Line in New York with EMI

R T America executives on hand at the show. Pictured (I-r) are manager John
Apostol, Bonds, EMI/Liberty President Jim Mazza, label’s Gary Gersh, and

Polygram ABC Refresher Course William Morris Agency’s Dennis Arfa.
' Cariton Stays With RCA

As part of the dissolution of 20th Century Fox's distribution deal with RCA,
the latter company will continue to release Carl Carlton’s records, with a
: foi . . new single just out Pictured (Ir) are RCA President Bob Summer, Carlton,
New Mercury/Polygram act ABC's Isader. Martin Fry, visited the company’s New York office for strategic con- ..\ pea vPIUSA & Canads Jack Craigo.

ferences on the group’s debut album. Pictured (I-r rear) are the group’s U.S. manager Bill Gerber, British manager

Rob Warr, Polygram VP Bob Edson, label’s Drew Murray, Fry, Polygram’s Bill Cataldo, Jim Sotet, Joe Grossman, H

and Randy Roberts, and VP Jerry Jaffe, (I-r front) label’s Derek Shulman, VP Tommy Young, and Phonogram . Adan tic P on ty P arty

Ltd.’s Graham Fletcher.

Cash For Columbia

Columbla held a reception/listening session for Rosanne Cash's “Somewhere in The Stars” LP in New York
-recently, Pictured (I-r) are CBS/Nashville VP Roy Wunsch, CBS Sr. VP/GM Paul Smith, Columbia Sr. VP/IGM Al
Teller, producerfartist Rodney Crowell (Cash’s husband), and Cash.

Atlantic’s Jean-Luc Ponty played in New York recently, and was visited
backstage by company executives. Pictured (I-r) are Atlantic’s Bob Kaus and
Susan Stein, Ponty, and label’s Simo Doe.

MCA’s Catholic Tastes Christian Wizard

4

o \ i =
MCA's newly-signed Catholic Girls recently finished their first album for the label, and received “graduation  Boardwalk artist Chris Christian recently visited WZZD/Philadelphia. Pic-

assignments’’ as a reward. Pictured (I-r} are group’s Dorren Holmes and Gail Petersen, MCA President Bcb Siner, tured at the station are (I-r) the Benson Co.’s Clyde White, Christian, WZZD
and group’s Joanne Holland and Roxy Andersen. PD Carl Dean, and Sales Manager Jim Thomas.




EPIC’S MVP
ROOKIE OF THE YEAR

REO
SPEEDWAGON

CARRACK

Time"

ADDED THIS WEEK:

WBEN-FM add KROD add WTSN add

WCAU-FM add KHFI add 27 Q104 add

96K X add WFMF add Z102 add 40

JB105 add 31 G100add31  WCGQadd 74 b

CFTR add BJ105 add WGLF add

CKGM add WDOQ add WYKS add 28 e e o u

KFi add WSKZ add KILE add

KIQQ add WOKI add Q101 add CHUM add WOMP-FM add K104

WSPK add WQUT add KKLS add WSPK add KSEL-FM add WJIXQ

WHFM add WDCG add WAZY-FM add KC101 add 29 KKLYVY add KMGK

WRCK add WSEZ add KRNA add WQID add WPST 30-36 9SXIL

WLAN-FM add WSSX add 99KG add 36

WYCR add WRVQ add KDVV add WSFL add KSET-FM deb 27 WZIYQ

WKEEZ add 39 KSTT =dd KCBN add KKXX add WGH 19-15 WCIL-FM

KYST add 40 WKDQ add KYYA add KIKI add KEGL KENI
KKXXadd WTSN add KiQQ KSLY
KSKD add WPHD

i
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°
This Week In
Music History
BY DAN FORMENTO OF THE SOURCE
One To One
MONDAY, AUGUST 30 — John and Yoko
Lennon staged one of the most successful benefits
in rock ’n’ roll on August 30, 1972, with the “One to
One” concerts at Madison
Square Garden in New
York City. Joining the ce- e
lebrated pair on stage |
were Stevie Wonder, Ro-

, CHICAGO KENNY ROBERT KENNY ARETHA
berta Flack, and sha Na W™490 b 71 | # 1 (3d week ROGERS PLANT ROGERS | FRANKLIN
Na, ali of whom per, -3 - " (2nd week) (2nd week lth weekd
formed free that night.| " }, LG, e
ST | next PAUL McCARTNEY |  PAUL McCARTNEY BILLY SQUIER GEORGE STRAIT | HOWARD JOHNSON
gether,” “Instant Karma,” and an impromptu per- Weelk's #1 {42 32 42 (42 (421
formance of the Elvis Presley classic ‘“Hound Contenders: JOHN COUGAR ELTON JOHN JOHN COUGAR CHARLY McCLAIN GAP BAND
Dog.” After television rights were sold and govern- (74) (5:4) (54) 54 (7-6)
ment matching funds added, more than $1.5 million FAST TIMES AT RH MICHAEL MURPHEY
was given to charities to build a home for retarded MELISSA MANCHESTER| ) (75} o 85)
children. f (6-5)

E;{.TR%F;&CTS: Happy Birthday John Phillips of the Mamas | |

pas, Y.

‘““Super Session”’ Charts
' . . ' EN BAD COMPANY ALABAMA MELBA MOORE

TUESDAY, AUGUST 31 — “Super Session,” Breakers: € Shadhl ALl _ 79% (67%)
the critically-acclaimed collaboration of Al Keoper (534! 618 L) 15
Mike Bloomfield, and Steve Stills, entered the WALTER MURPHY SANTANA |  CHARLEY PRIDE TIME
American album charts on August 31, 1968, and ; {48%) (70%) (71%) 67%)
went on to become one of the best selling albums of DON HENLEY JUICE NEWTON TAVARES
the year. The album was recorded in two nights and {66%) {67%} (64%)
every note put down on tape made its way onto the LOGGINS & PERRY |  LORETTA LYNN DAZZ BAND
record. No outtakes. (65%) 7% (61%)
Ed)gm-FACTS: Happy Birthday Van Morrison, 37 years old S p—

y.

Conway Twitty Born (61%)
WEDNESDAY, SEPTEMBER . W
his early roots in rock 'n’ roll to his emtrgengoarrsl Most F. MAC “Gypsy” GLENN FREY BAD COMPANY ALABAMA STEVIE WONDER
one of the top singers in country music, Conway o | OLIVIA NEWTON-JOHN JUICE NEWTON DON HENLEY BARBARA MANDRELL CARL CARLTON
Twitty is still a baseball- § Added. GLENN FREY KARLA BONOFF SANTANA T.G. SHEPPARD PEABO BRYSON
loving country boy at LOGGINS & PERRY WALTER MURPHY | JOHNNY VAN ZANT JUICE NEWTON ATLANTIC STARR
heart. Born Harold Lloyd STEEL BREEZE COCKER & WARNES MICHAEL STANLEY ED BRUCE TAVARES
1';3!;“315 on Sel;)te;ntl)e{{i;. REQ SPEEDWAGON WILLIE NELSON PETER FRAMPTON

, 1N I riars roint, a
sissippi, he took his stage
name “Conway Twitty” Hottest. JOHN COUGAR KENNY ROGERS FLEETWOOD MAC KENNY ROGERS ZAPP
from the names of two ” CHICAGO ELTON JOHN ROBERT PLANT JERRY REED ARETHA FRANKLIN
towns on an Arkansas ALAN PARSONS PROJ. | CROSBY, STILLS, NASH BILLY SQUIER MICHAEL MURPHEY | GRANO MASTER FLASH
road map. His first record | MELISSA MANCHESTER |  PAUL McCARTNEY JOHN COUGAR SYLVIA HOWARD JOHNSON
for MGM in 1958, “It’s Only Make Beheve " fast ASIA CHICAGO EDDIE MONEY WAYLON JENNINGS
LR DG B2 e i ALAN PARSONS PROJ. |  MEN AT WORK MICKEY GILLEY
leading him to scores of radio, television and film GEORGE STRAIT
appearances. By the early 60’s his rock audience
faded, freeing him to pursue his real love, country
music. In the ten-year period from 1968 to 1978 Con- Biggest AMERICA JUICE NEWTON GEORGE THOROGOOD CHARLEY PRIDE KOOL & THE GANG
way scored no less than 33 #1 country hits! (2619 (28-19) (33-29) (49-39) 2918)
EXTRA FACTS: Blondie signs Chrysalis Records deal, 1977 Chart TOTO AMERICA RANDY MEISNER DOLLY PARTON GOODIE
.. . Happy Birthday Barry (Bee Gees) Gibb, 1946. -
Collins Joined G . Jumps : (26-21) (148) (38-32 (38-29) (1814)
| LEIEA RS LI MEN AT WORK SPYS MICKEY GILLEY DAZZ BAND
THUIZSDAY, agsl?gll‘l%l\;llBER ezd G_ Drum- 1713 (20-16) (1812) (27-23)
mer and now-voc il Collins join: enesis on
September 2, 1970, after answering an ad in MmHA%ﬂMé?ONALD FRIZELL & WEST
Britain’s ‘“Melody Maker” magazine. Collins, a ' (2014)
drummer from the age of five and a child actor, had DON WILLIAMS
been playing in a group called Flaming Youth and, (42-36)
up to that time, knew of Genesis only as a band that
“got gigs and we can’t.” Today Phil is the most visi-
ble member of Genesis, both as drummer and lead .
vocalist, and records solo, too. Debuts. 38 SPECIAL GLENN FREY BAD COMPANY ALABAMA MELBA MOORE
EXTRA FACTS: Record releases include the Soul Survivers (30) 27 (18] (38) {28)
“Expressway To Your Heart,” 1967 . . . and the Doobie Brothers
“Listen To The Music,” 1972. . WALTER MURPHY SANTANA JUICE NEWTON TIME

Beach Boy Birthday (30) 21 (42) (29)
FRIDAY, SEPTEMBER 3 — Singer and LOGGINS & PERRY ED BRUCE TAVARES
guitarist Al Jardine, the only Beach Boy not a fami- {34) (50) (30}
ly relative to any of the other four, was born DON HENLEY
September 3, 1942. Al was a classmate of Brian (36)

Wilson in their days at El Camino Junior College,
and the final addition to the Beach Boy sound, the JOHNNY 3\g‘)\N ZANT
fifth voice the group was searching for. Al left the (
group briefly in 1962 to attend dental school and
missed the first Beach Boys tour.
EXTRA FACTS: a (Canned Heat) Wilson found dead, 1970
Deonovan tops charts with “Sunshine Superman,” 1966. L CHR A/C AOR muntry BlaCk Radio
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Music On TV

An all-country edition of “Solid Gold” the week of
August 27 features Alabama, the Bellamy Brothers,
Rosanne Cash, Terri Gibbs, Bobby Goldsboro, Roger
Miller, Ronnie Milsap, the Oak Ridge Boys, and Jerry
Reed, with Andy Gibb and Marilyn McCoo cohosting . . .
Eddie Money and Sparks appear on “American Bandstand”
August 28 . . . Elton John guests on “Saturday Night Live”
August 28, with Johnny Cash hosting the repeat showing
... “Bob Welch & Friends,” a concert special featuring
friends Stevie Nicks, Mick Fleetwood, Christine and John
McVie, and more, runs over MTV August 28. The following
day all the members of Fleetwood Mac are interviewed on
"MTV’s “Liner Notes” . . . Showtime’s “Country Goes To
England” special airs August 28 and September 5, starring
Boxcar Willie, Terri Gibbs, Kris Kristofferson, Jerry Lee
Lewis, Roy Orbison, Billy Swan, Mel Tillis, and Don
Williams.

Satellite Music Network

I George Williams (214) 343-9205

| | The Starstation

JOE COCKER & JENNIFER WARNES
“Up Where We Belong” {Island/Atco)
WALTER MURPHY “Themes From ‘E.T." " (MCA)

Country Coast-To-Coast

DON WILLIAMS “Mistakes” (MCA)
RAZZY BAILEY

“Love's Gonna Falf Here Tonight” (RCA)
CHARLEY PRIDE

“You're So Good When You're Bad” (RCA)

- ]
TV Music Television
Buzz Brindle (212) 944-5399
APRIL WINE “Enough Is Enough” (Capitol)
PINK FLOYD
“When The Tigers Broke Free” (Columbia)

HUMAN LEAGUE “Love Action” (A&M}
HAIRCUT ONE HUNDRED

© AMWAY BUYS MUTUAL FOR $15 MILLION

© DICK PENN NAMED GM OF
WWWE /CLEVELAND — Fritz Beesemyer
replaces him as VP/GM of KBBC/Phoenix

© ELLIOTT GOLDMAN BECOMES EXEC. VP/GM
AT ARISTA

© KEN BARNES APPOINTED R&R NEWS EDITOR

© NUMBER ONE FIVE YEARS AGO: "Best Of My
Love” — Emotions (Columbla) (2nd week)

© NUMBER ONE COUNTRY: "Don't it Make My
Brown Eyes Blue” — Crystal Gayle (UA) (2nd
week)

® NUMBER ONE LP: "Crosby, Stllis & Nash” —
Crosy, Stilis & Nash (Atlantic) (8th week)

“Favourite Shirts (Boy Meets Girl)” {Arista)
ROXY MUSIC “‘Avalon” (WB)
BOOMTOWN RATS “House On Fire" (Columbia)

BPI

John lles (800) 426-9082

Adult Contemporary

JUICE NEWTON

“Break It To Me Gently” {Capitol)

RONNIE MILSAP “He Got You" {(RCA)

WALTER MURPHY “Themes From ‘E.T.” " (MCA}

Country Living

BANDANA “The Killin' Kind” (WB)

ED BRUCE “Ever, Never Lovin’ You" (MCA)
JUICE NEWTON

“Break it To Me Gently” {Capitol)
ALABAMA

“Close Enough To Perfect’ (RCA)

Peters Productions, Inc.

Debbie Weish (714) 565-8511

The Great Ones

DOLLY PARTON

“ Will Always Love You" (RCA)
BERTIE HIGGINS

“Port O Call” (Kat Family/CBS)

JOE COCKER & JENNIFER WARNES

IT'S MORE
THAN JUST
MUSIC
THAT MAKES

¢z THIS
SGOUNTRY
GREAT

Your audience wants to hear today's music—and that
means the smooth, lively sounds of modern country!
Whether your station is live or automated, BPI's Country
Living format can sell for you—with consistent
programming, all original hits by top country artists, and
constantly updated current hit reels. BPI's announced
libraries are hosted by 3 of the top country disc jockeys,
who personalize and localize your service with monthly
customized copy.

For information on the sounds that sell from BPI ask about
Country Living or any of our winning formats.

CALL TOLL FREE 1-800-426-9082

Call Collect (206) 676-1400

P.O. Box 547. 3950 Home Road,
Bellingham, WA 98225

MUSIC IS BPI

“Up Where We Belong” {Island/Atco)

WILLIE NELSON “Let It Be Me"” {Columbia)
STEVE FORBERT

“When You Walk In The Room” {(Nemperor/CBS)

Country Lovin’

MERLE HAGGARD & GEORGE JONES
“Yesterday's Wine” (Epic)

BANDANA “The Killin’ Kind" {(WB)
ALABAMA

“Close Enough To Perfect” RCA)

Tanner Company, Inc.

Kenny Bosak (901) 320-4433

Bright Blue

SANTANA “Hold On” {Columbia)
GLENN FREY “The One You Love” {Asylum)

Tanner Country

JUICE NEWTON

“Break It To Me Gently” {Capitol)

JOHN SCHNEIDER “In The Driver's Seat” (Scotti
Bros./CBS)

JOHNNY CASH

“Georgia On A Fast Train” (Columbia)
ALABAMA

“Close Enough To Perfect” (RCA)

Lee Nye (916) 782-7754

KIM CARNES “Voyeur” (EMI America)
STEEL BREEZE

“You Don’t Want Me Anymore" (RCA)
KENNY LOGGINS wiSTEVE PERRY
“Don't Fight It {Columbia)

REO SPEEDWAGON “Sweet Time"” (Epic)

ﬁ
M
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National Music Formats
| Added This Week

' Drake-Chenault

Bob Laurence (213) 883-74Q0

XT-40

WILLIE NELSON “Let It Be Me” (Columbia)
JUICE NEWTON

“Break it To Me Gently” {Capitol)

GLENN FREY “The One You Love” {Asylum}
REO SPEEDWAGON “Sweet Time" (Epic)
KENNY LOGGINS wiSTEVE PERRY

“Don't Fight it {Columbia)

FLEETWOOD MAC “Gypsy" (WB)

STEEL BREEZE

“You Don't Want Me Anymore’ (RCA)

Contempo 300

JUICE NEWTON
“Break It To Me Gently” {Capitol)
RONNIE MILSAP “He Got You” (RCA)

Great American Country

LEON EVERETTE "Soul Searchin' ” (RCA)
ALABAMA

“Close Enough To Perfect” (RCA)
CHARLEY PRIDE

“You're So Good When You're Bad” (RCA)

TM Programming

Cal Casey (214) 634-8511

Stereo Rock

A FLOCK OF SEAGULLS "1 Ran” {Jive/Arista)
STEEL BREEZE

“You Don't Want Me Anymore” (RCA)

KOOL & THE GANG

“Big Fun" {De-Lite/PolyGram)

REO SPEEDWAGON “Sweet Time” (Epic)

Beautiful Rock

GLENN FREY “The One You Love"” (Asylum)
DIONNE WARWICK “For You” {Arista)

JOE COCKER & JENNIFER WARNES

“Up Where We Belong” {Island/Atco)

TM Country

WHITES

“You Put The Blue In Me” (Elektra/Curb)
LARRY GATLIN

“Sure Feels Like Love” {(Columbia)

ED BRUCE “Ever, Never Lovin' You” (MCA)

Century 21

Bob Stevens (214) 934-2121

The Z Format

OLIVIA NEWTON-JOHN “Heart Attack” (MCA)
MICHAEL MURPHEY ‘What's Forever For"” (Liber-
ty)

Super-Country

T.G. SHEPPARD

“War Is Hell On The Homefront Too” (WB)
OSMOND BROTHERS

“It's Like Falling in Love Over And Over” {Elektra)
BOBBY BARE

“I'm Not A Candle In The Wind” {Columbia)

The A-C Format

BILLY PRESTON

“'m Never Gonna Say Goodbye™ (Motown)
MATTHEW WILDER

“Work So Hard” (Arista)

Transtar

Chick Watkins (303) 578-0700

WILLIE NELSON “Let It Be Me" (Columbia)
ALAN PARSONS PROJECT

“Eye In The Sky” {Arista)

AMFRICA “You Can Do Magic” {Capitol)
Concept Productions

Video Music Channel

David Less (404) 874-0223

GO-GO’S “Vacation” (IRS/A&M)
SANTANA “Hold On” (Columbia)
MICHAEL McDONALD *“I Keep Forgettin' ™ (WB)

www americanradiohistorv com
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B 2

- ASR. NATIONARAIRPLAY/ 40

‘ 6 4 . ! Album cuts are listed in order
A"g"St 27' 1 982 1 REPORTERS | of airplay preference.
& &13 820 827
2 2 2 1 ROBERTPLANT ...........PicturesAt..(Swan Song/Atco) . “Burning” “Pledge” “Detroit”
18 4 4 2 BILLYSQUIER . . ... ............. Emotions In Motion (Capitol) . ... ... .. “Everybody” Title “Live” “Satisfied”
{1 1 1 3 FLEETWOODMAC ... ........... Mirage(WB) . ... ... ... ... ...... .. “Gypsy” “Hold" “Store” “Straight”
5 5 5 4 JOHNCOUGAR ................ American Fool (Riva/PolyGram) . . ... .. “Jack” “Hurts”
- 23 7 5 FAST TIMES AT RIDGEMONT HIGH . Various Artists (Full Moon/Asylum) . . . . “Baby” Title (S.H.) “Waffle” “Surrender”
3 3 3 6 EDDIEMONEY ................. No Control (Columbia) . . ... ... ..... “Think” “Shakin’ “ “Runnin’ ” Title
14 10 8 7 MENATWORK ................. Business As Usual (Columbia) . .. ... .. “Who" “Down’ “Underground”
— 20 11 8 STEVEWINWOOD ........... Talking Back To The Night (Island/WB) . . “Game” “Valerie” “Angel”
6 6 6 9 CROSBY,STILLS&NASH ........ Daylight Again (Atlantic) . . . . ... ... ... “Cross” “Love” “Wasted” “Tum”
13 11 9 10 AFLOCKOFSEAGULLS .......... A Flock Of Seagulls (Jive/Arista) . . . . . .. “] Ran” “Space’
19 15 14 11 JUDASPRIEST. ... ........... Screaming For Vengeance (Columbia) . . “Another”’ “Electric” “Chains”
7 7 10 12 PETETOWNSHEND ............. All The Best Cowboys... (Atco) . . ... .. “Skirts” “Face” “Stardom” “Girl”
16 12 13 13 ALANPARSONSPROJECT .......EyelnTheSky(Arista) . ....... . ..... Title “Fingers” “Children”
4 8 12 14 REOSPEEDWAGON ........... . .Good Trouble (EpIC) . . . ... ... .. “Stillness” “Keep” “Key” ‘Sweet”
22 22 18 15 URIAHHEEP ........... ... ... Abominog (Mercury/PolyGram) . . . . . .. “Way” “Persuasion”
21 19 20 16 SPYS . ... . ... .. ... Spys(EMIAmerica) . . ... ........... “Run” “"She” “Don’t’” “Night”
17 21 19 17 38SPECIAL ... ..............:.. Special Forces (A&M) . ... ... .. ... .. “Caught” “Runnin’ ” “Chain”
- _-p 18 BAD COMPANY ... ... ....... Rough Diamonds (Swan Song/Atco) . . . “Electric” “Racetrack” “Ballad”
10 9 15 19 APRILWINE.................... PowerPlay (Capitol) . . .. ... ... ...... “Enough” “Kay”
29 24 23 20 MARSHALL CRENSHAW .. ... Marshall Crenshaw (WB) . ... ........ “Someday” “Girl” “She”
— _ e 21 SANTANA .. ... ... .......... Shango (Columbia) . ... ............ “Run” “Hold” “Nile” “Hunting”
11 13 17 22 GLENNFREY................... No Fun Aloud (Asylum) .. .. ... ... ... “Partytown” “One” “Lies” “Don’t”
9 14 16 23 SURVIVOR .................... Eye Of The Tiger (Scotti Bros./CBS) . . . . Title “American”
150 17 21 24 ASIA | S5 5 ., - s i s sk Fad = nlan Asia(Geffen) ... ...... ............ “Time” “Dreams” “Comes”
| — — 33 25 GEORGETHOROGOOD........ Bad To The Bone (EMI America) . .. . .. “Nobody” Title
|3 31 28 26 TORONTO ..................... Get It On Credit (Network/Elektra-Asylum) “Daddy” “Barricade” Title
33 26 26 27 GO-GO'S ....... ... ... Vacation(IRS/AEM) . .. ... . ... .... Tite “Jerk” “Get Up” “Strange”
12 16 22 28 GENESIS ...................... Three Sides Live (Atlantic) ... ........ “Paperlate”
18 18 24 29 STEVEMILLERBAND ............ Abracadabra (Capitol) .. ............ Title “Wondering” “Magic”
30 29 26 30 SHOOTINGSTAR ............... W Wishes (Virgin/Epic) . ... .......... “Ready” “Where" “Feel”
— 36 31 31 JONANDERSON ............... Animation{(Atlantic) . . . .. ........ ... “Time” “Olympia”
— — 38 32 RANDYMEISNER............ Randy Meisner(Epic) . . . .. .......... “Never”’ “Jealousy” “Tonight”
— 33 34 33 MISSINGPERSONS ............. Missing Persons (Capitol) . . . . ... ... .. “Words”
— — === 34 K.LOGGINS/S. PERRY ... .... Don’t Fight It(Columbia) . . . ... ... . ... 12-inch Single
35 34 30 35 CLASH ..... T o CombatRock (Epic) . . .......... .... “Should” “Casbah” “Rights”
— —e=mp 36 DONHENLEY ................ICa¢'tStandStill{Asylum) .. ......... “Laundry” “Johnny” “Business” Title
40 — 36 37 JOANJETT & BLACKHEARTS ... .. Do You Wanna Touch Me (Boardwalk) . 12-inch Single
—  _ =y 38 JOHNNY VAN ZANT BAND . . The Last Of The Wild Ones (Polydor/PG) “You” “Girls” Title “Forever” E‘ew
27 27 32 39 JOHNWAITE. ... ............... Ignition(Chrysalis) . .. . ............. “Change” i
26 26 27 40 AXE ........ .. ... Offering(Atco) . . .. .. .............. "R&R Party” “Video” s
|&27 |&20 |az7 820 |813 |8k 730 827 |&20 @13 |85 |7/30
1 BAD COMPANY 143/126| 2020 1 URIAH HEEP | 100/82 | 96/76 | 98/85 | 99/64 | 94/26 1 FLEETWOOD MAC 152/136 150/134 |158/133| 156/140|158/139
Rough... (Swan Song/Atco)| m-10 * M0 k Abominog (Mercury/PG} IA-2 A8 a6 | A27 A87 Mirage (WB) A0 AD A2 A3 A1
“Electric Land"” H7 HO “That's The Way” {H16 H14 | H7 H8 | H1 “Gypsy”’ M17  IM16  [M23 (M3 Imas
2 DON HENLEY 108/107| /0 oo o0 a0 2 SPYS 101/75 | 94/74 | 104/78 | 100/76 | 96/58 2 ROBERT PLANT 150/132) 144/129 | 150/131| 154/130| 156/120
| Can't Stand Still (Asylum) | m-1 Spys (EMI Americal Al A | A7 Ala | A0 Pictures... (Swan Song/Atco)| A0 A0 A0 A0 A0
“Dirty Laundry’” HO [ { “Don’'t Run My Life” {H-25 H-20 H19 w10 | H8 "Buming” M18 [M15  [M.19  ImM24  [M36
3 SANTANA 115/77 | 17/16 | 00 [ on 3 A FLOCK OF SEAGULLS | 12964 | 12865 | 124/63 | 124/66 | 125871 3 BILLY SQUIER 146/130 139/114|143/101|137/79 | 141/1
Shango (Columbia) Im27 M | A Flock Of... (Jive/Arista) | A2 A2 Al A3 a3 Emotions In,.. (Capitol) A A2 A3 A12  |A138
“Nowhere To Run” H11 [HO } ”1 Ran” | H83 H-81 H-57 H-55 H41 . “Everybody Go” MI15  (M23  IM39  {m48 M4
4 JOHNNY VAN ZANT... | 742 |3734 |11 o0 o ! 4 JUDAS PRIEST | 108/63 | 106/62 | 107/65 | 106/657 | 100/67 4 JOHN COUGAR 138/117, 137/119| 140/119) 141/112(139/104
The Last Of... (Polydor/PG) |m31 (M3 MO Ti Screaming... (Columbia) | A1 A4 AS A8 A2 American Fool (Riva/PG) AD AD At A7 A4
“IY's You” H3 HO HO '8« Another Thing”’ | H44 H.39 H-38 H-33 H21 “Jack & Diane” M21  [M18 [M200 (M2 (M3t
5 MICHAEL STANLEY... 36/34 |44 oo an an 4 GEORGE THOROGOOD Im 84/11 | 1412 o an 5 EDDIE MONEY 141/113 144/120|149/118| 151/115| 148/103
MSB (EMI America) M-1 M0 Bad To... (EMI| America) | A9 ATD A12 No Control (Columbia) AQ AQ AO ADQ a1
“Between The Lines” H-1 HO “Nobody But Me” H-11 H3 | HO i “Think m In Love” M28 |[M24 (M3t M36  [Maa
8 PETER FRAMPTON 34/33 (00 av o on 6 TORONTO 73/61 | 6952 | 69/49 | &2/44 | 6127 6 MEN AT WORK 139/107, 127/90 | 124/76 | 120/61 |115/46
The Art Of Control (A&M) [mo | Get It On... {Network/E-A) | a2 AQ A3 A-13 A-30 Business As Usual (Col.) A8 AS A8 AS A1
"Read The News" M “Your Daddy Don't” H10 | H8 H7 H5 H4 "Who Can It Be Now?” M32  |M32  [M40  [ME3  [M59
7 BILLY THORPE 2621 |55 on an oo 7 STEVE WINWOOD 13957 | 130/59 | 127/14 | 30 | oo 7 FAST TIMES AT R.H. 148/95 | 13866 | 131/1 |00 o0
East Of... (Pasha/CBS) M3 MO Talking Back... (island/WB) | a-2 A12 A109 | A2 | Various Artists (FM/Asylum) a-7 A20 A130
Title H-2 HO | “Still In The Game” H-80 HE59 H4 H1 “Somebody’s Baby” M48 (M52 (MO
8 RANDY MEISNER 80/12 | 67/26 | 66/54 |14/10 | OO 8 PETE TOWNSHEND 113/56 | 127/85 | 138/65 | 145/65 | 154/67 8 CROSBY, STILLS, NASH | 13988 | 140/87 | 148/102 146/96 |150/53
Randy Meisner (Epic) M-B0  [M32 M8 M3 All The Best... (Atco) A9 Al AQ | A0 | a1 Daylight Again (Atlantic) Al At A0 AQ A0
"Never Been In Love” H18  |[HO  [H4 H1 “Slit Skirts™ H56 | HB1 H73 | H80 I H-86 “Southem Cross” MBO |ME2 |(M48 (M5l |ME7
9 JON ANDERSON 74/11 | 63/16 | 58/13 |46/14 | 30/13 9 SHOOTING STAR | G554 | 72550 | 6950 | 7839 | 59/11 9 STEVE WINWOOD 13990 | 130559 | 127/4 |1 o0
Animation (Atlantic) IM83 [M40 |[M35  |M26 | M3 Il Wishes (Virgin/Epic) A0 AQ A8 A0 A48 Talking Back... (Island/WBY | a2 A2 A108. (A2
“All In A Matter Of Time"” |H-10 H7 | H7 HE H4 ] "Are You Ready” HN HI3 H11 H8 H-2 “Still In The Game™ M-E7 |MB2  {MI4 MO
10 PAUL CARRACK IWIO 35/17 l2726 99 oo 10 JON ANDERSON 74553 -| 6340 | B5/35 | 46/26 | 30/13 10 ALAN PARSONS PROJ. | 10373 | 113/67 | 11781 | 118/69 (127/67
Suburban ‘Voodpo (Epic) M27 M | M MO Animation (Attantic) A1 A6 A3 A4 £:13 Eye In The Sky (Arista) A0 A0 Al A2 A0
”Lesson In Love” H8 H3 HO HO | “All In A Matter Of Time” |H10 | 47 H? HE H4 Title” M30 |M46 |M35  |M47  IM80
11 GEORGE THOROGOOD (839 84/70 | 14/12 |00 on 11 CROSBY, STILLS, NASH | 139/50 | 140/52 | 148/46 | 146/51 | 150/57 11 A FLOCK OF SEAGULLS | 129/63 | 128/61 | 124/57 | 124/55 | 125/41
Tie Bad To... (EMI America) M83 (M1 M2 | Tie Daylight Again (Atlantic) Al Al | a0 | a0 |A-O A Flock Of.., {Jive/Arista) |A2 A2 A4 A3 A-3
“Nobody But Me” fH11 H-3 HO “Southem.Cross” H-88 H87 | H102 | H95 93 “i Ran” MB84 (MBS (MBI [M86 M8l
11 MICHAEL McDONALD (478 |3834 |00 |00 oo 11 RANDY MEISNER 8050 | 6732 | 668 1473 oo 12 PETE TOWNSHEND 113/56 | 127/61 : 138/73 | 145/80 | 154/86
If That's What It... (WB) [YRURNEVE S| Randy Meisner (Epic) A2 A2 | Asd A0 All The Best... (Atco) A A1 ADQ A0 |
‘Keep Forgettin’ * H19 H-2 | “Never Been In Love” H18 | HO H4 | H-1 1 “'Siit Skirts” M58 l ME5 | M85 |m8s  (M87
13 CONEY HATCH 16/8 10/5 50 |60 ‘ 50 13 REO SPEEDWAGON | 9849 | 117/54 | 127/85 | 142/38 | 145/34 | 13 REO SPEEDWAGON | 98/49 | 117/63 | 127/81 | 142/104|145/110
Coney Hatch (Mercury/PG) im-7 (V] M5 M-5 M4 Good Troubte (Epic) a0 | A0 A AQ 1 A Good Trouble (Epic) A0 | a0 | A1 |ao0 A
Verious Cuts H1 H2 HO H-1 H1 “Stiflness” | H-49 H63 | H81 | H104 [H110 “Stillness” IMas |mBs | mas [Mm38  [M-34
14 FAST TIMES AT R.H. 148/7 | 138/20 131/1.”|M o 14 FAST TIMES AT R.H. 148/46 | 138552 | 1310 | OO ao 14 38 SPECIAL | 91446 : 92/37 | 93M5 | 111/56 |127/85
Tie Vanous Artists (FMiAsylum)’lNus | M52 | MO | Tie Various Artists (FM/Asylum)( a7 | A20 | A130 Special Forces (A&M) ¥} A3 le A |a0
“Somebody’s Baby”’ |95 1 H-66 H-1 “Somebody's Baby”’ HO5 | H86 H1 ‘Caught Up in You" M4l | M52 [ M48  [M4as iMma2
14 PAYOLAS 1077 50 50 17 70 14 GLENN FREY 87/46 | 9241 | 110/39 | 126/49 | 134/56 15 MARHSALL CRENSHAW|3245 | 86/35 |85/29 |27 |69/22
No Stranger... (IRS/A&M) M1 M3 (M3 (M3 M2 No Fun Aloud (Asylurm) A A0 A0 |a0 A Marshall Crenshaw (WB) a6 A7 A8 a9 |a6
Various Cuts |2 1 H2 | H2 |H2 HS “Partytown’ Ir-uo H-51 | H71 (K76 [H77 ”"Someday, Someway’’ M42 [M44  |[Mag  |M34 (M
The Added 1s of charting artists are displaved over a five-week The Medium reports ot charting artists are displaved over a hve-week The Hottest reports of charting artists are displaved over a five-week
pertod. They arer‘l);:'ouid\ |‘r: (:r(‘i‘:r :)nfgl:mll\r(:p(‘::s \::lph:{r':(l;w‘:r;ti(':lflc“r:l:l‘:)ll period They are hsted in order of total reports within the specific rotation period. They At listed in '“'_d"" of "‘lf*|. “"P"”-" within .\ht‘ specific rl’l.i,lltll?
| for the week Two numbers follow each album title The first represents for the week Twe numbers follow each album title The first represents tor the week Two nurihers lollow eac h album title The first represents
total number of our reporting stations playing the album this week  The sec total number of our reporting stations playing the album this week The see total number of our reporting stations playing the aibum this week The sec
| ond is the number of those stations that added 1t this week Below thesc ond is the number of those stations that reported it in medium rotation this ond 15 the number of those stabons that reported 1t in hot rotation His week
numbers are breakdowns of the album's reports in other rotations tor the week Below these numbers are breakdowns of the album's reports inother Below these numlx"rs. are breakdowns Ql the ulln.u.ns r‘t‘l.)url.\ i othes
| week The album's preferred airplay cut s fisted rotations for the week The album sprefvrr"ed airplay cut 15 histed rotations for the week The album's prefervedanrplay cut s hsted

—— o S WWW.americanradiohistorv.com
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Significant Action

. Soundtrack (CBS) Wesk Week

"Only Solutions” . Total:55. A-3, M-44, H-8 2 1 PATMETHENY GROUP . . Offramp (ECM/WBY
ROXYMUSIC ... ..... g . Avalon (WB)) 18" “Going”
“More” “Space” . Total 49 A 2,M-28, H-19 3 DAVID SANBORN .. ....AsWe Speak(WB)
NAZARETH . ... ....... : L 2XS (AEM) R S p—— ) ()=
“Madness” . . .. . Total 49 A-O M-36, H-13 1 CHUCK MANGIONE . . Love Notes (Columbia)

MICHAEL McDONALD . If That's What It Takes (WB) . “Steppin’ ”
“Forgettin” “ “Try” . .. _Total: 47. A-9, M-19, H-19 Hands Down (Tappan Zee/Col.)

. . Various Cuts
PAULCARRACK . . ... ... .Suburban Voodoo (Epic) ;
“Le:son" Total: 45. A-10, M-27 fw DAVE GRUSIN ., (GRP/Arista)
! 145, b oL . e
reports: 143. A-126, 107, M-1, H-0. Album de- MOTELS..................AllFourOne (Capitol) p, e ' §
M-10, H-7. Album debut- buted at number 36. “LLonely” ... .. Total: 44. A-1, M-24, H-19 TOMSCOTT. ... .Desnre(Musmlan/Elektra)

ed at number 18. . ) T o | .. ..."Sure Enough”
BILLYIDOL .................Bilyldol(Chrysalis)
Hor T Al 40, A2, M-23, F15 CRUSADERS ...........Royal Jam (MCA)

: “Thrilt”
JOE JACKSON R T . Night And Day (A&M) 7 8

(Musncnan/Elek )
“Steppin’ “ ”\Norid“ ; .Total: 40. A-5, M-23, H-12 " Jailbait”

Page 70

A

AZRBREAKERS

Breakers are those newer records that have the greatest
leve! of station activity on any given week.

MRONL. =W g Cgrideia chs 4

N

BAD COMPANY

Rough Diamonds

{Swan Song/Atco)
"“Electricland’® '‘Race-
trace’” “Ballad” "‘Kick-
down.” 87% of our re-
porters on it. Total album

DON HENLEY
I Can’t Stand Still
(Asylum)
“Laundry’’ ““Johnny’’
“Business”’ Title. 66% of
our reporters on it. Total
album reports: 108. A-

BOB JAMES

OutOfThe

B. COBHAM'S...Observations...

SANTANA

Shango (Columbia)

“"Nowhere’

“Night” “Hunting.”
of reporters on it. Total
album reports: 115. A-77,
Album
buted at number 21.

M-27, H-11.

“"Hold"
70%

de-

Don’t Fight It

(Columbia)

12-inch Single
85% of our reporters on it.
Total single reports: 106.
A-97, M-8, H-1. Single de-
buted at number 34.

“Boys“Title . . .. ...
WARREN ZEVON
Title “Overdraft’ . .

To'(al 39. A0, M-35,H4

. .. . The Envoy (Asylum)
. ....Total: 38. A-1,M-34, H-3

Significant Action listings showcase product in all musical con-
figurations that has received significant airplay but which has not
gamered sufficient reports to chart on the National Airplay/40 listng.
These records are listed in order of airplay. They may be either still on
the rise, or former National Airpiay/40 chert acts.

=9

K OSSR e - Stand In Line (RCA) B MCFERRIN B McFemn.(.Musmmn/Elek)

10 10 MOSE ALLISON Mlddle Class

These albums. displayed over a two-week period, received significant
reports but did not chert this week on the National Airplay/40 listing.
This chart represents activity based on a combination of add, medium
and hot reports, as well as special jazz programming. The album’s
preferred airplay cuts are listed; singles are in bold type. Artists in larger
type registered significant airplay gains this week.

(Musician/Elek.)

. Various Cuts

. Various Cuts

N\

I LURDS OF THE W.C. (m)/unl lon-P STE¥E WINBCLD (30 §anc/wBl A FLOCK.. . SEAGULLS AN JEVT (Boarawain} MM AL WU (Lot b 1a)
S e s ol My cHRAK (£ WBLM/Lewiston-Port. | 100 Tl (mmparor /0851 hvernTsta) enLr 0oL ¢ RANGY ME 1SHER (Epic)
BILLY SQUIER .Wl,o,,g GERGE 207) 783-2085 STEVE WILLER BAMD (Caplrall WAROES (Al 1ol Juem WAITE (O vy WGHA L (O ysal I3)
Titis “Lver ybody Go™ Em) lec-l URIAN HEEP {Marcury/Pol yGra) SPYS (B Amer lca) TRuN (EBS ) STEYE MILLER BAND (Capitol}
() ML AR A ST YAN-ZAMT ... M1 KAE DIAZ TED NUGENT (AP1antic) CAVE EDWNDS (Columblal “only Soiut lony® YR (Scorth Bros/BS I
- =¥ EDDIE MUNEY (Col umble) (Pol yoor /Pot yir a1 PO RTKEREUE Pringrgract TAXKL (FanTasy) umo- FREY (Elenrra) SILLY SQUIER (Capifol}
MEN AY AK (Co) umbia) TED NUGENT (Atlantic) GLEWN FREY (Elsntral URIAR MEEP (Marcury/PolyGra) JM ANDERSUN LATiBnTiC) EDDIE WONEY (Co) wmbia)

Eddie Money

Ton vENEY u.yn-l

20 COUGAR (RIve/Pot yGr am)
PETE TONOHEND (Atco)

Cséa (Attantic)

JUDAS PRIEST {Cot umdle)
CLASH (Eple)

HEN AT WORX (Col wnd ta)

FAST TIMES AT R.M

T (Fut) Won/Asylu)

A FLOCK. . . SEAGULLS
Cibveiaeistel

St (EMI Asar lca)
“lane the Time™
TALX TALR (EM1 Aser Icar

MAIRCUT 100 (Aristar
WIELS (Capitol

tFull Woon/Asylul
BILLY (DO (Owysalls)

FEIE TURNGHEND tAtco)
STRAY CATS (€M1 r-«lux

BILLY SQUIER (Lapitot)
COMBO_(Pol yaor /Pol yirs)

PAWLL CARRACK (Epic)

STLYE WINWCGUD (s (ana/we)

MN AT WRK (o) b ia)

Acacg
BAD CUMPANY (Swan Song/Atco)

es (EM dsagici
Fim
CoNEY nucn Antham}

SURYIVCR (Scotti Bros/CBS)
GLENM FREY [(Elakrra)

HEACP INS 1ATco b

Adaco
BAD LUMPANY (Sean Song/ATCO)

ADAS PRIEST (LoJ umb)a)

SALTING STAR t¥irgin/Eplc)

AOBERT PLANT (Sman Song/Atcoi

CYEN tAtiantic)
UUGAR %05 (CAL BILLY 1004 (Carysalia) Mottest APRIL WINE {Cap} MTELS (Capltol)
BrThL SRS Cmamonns toung Boys™ o limtie) BALANCE {Por fr ol 1/0BS ) GMESIS (Ariantic) LURDS OF 1HE NC. 4 IRS/ABRY STEVE wINWODD {lsienc /M)
L KING CRINSON (W) VAN HALEN (%) URIN HEEP (Warcury/Pol vere) A FLOCX. .. SEAGALS

ASIA (Getten}

STEVE winwasD 131600/M8)

FAST TIMES AT LA,
tFuh) knﬁ/Asylu)
s Be*

WARREM ZEWOM (Asy | um)
RAMDY MEiSMER 1Epic)
REG SPEEDBAGON LEpic)
MOTELS (Capitat)

GLENN FREY (E|axrra)

§Pol yoor /Pol yGr ),
RIUT (Elaktra)
K.LOGGINS/ 5. PERRY (Columbia)

WARREN ZEYON (Asylum)

ELYIS CUSTELLO & A (Cotumbls)
P TRICK (Epic)

PROOUCERS {Por tr 8t +/(BS)

EODIE MOMEY (Cotumb ba}

CWGAR (RIva/Pol yGrom}
SIEVE MILLER BAND (Capitoll
CLASh tEple)

BUS BLYS iLariste)

PAUL CARRACK (Epic)

TED MUGENT (ATIantic)
NIGHT PLAME (Hanashae/CBS)

(Jive/drista)
SPYS (EMI Amer TcR)
NIGHT SHIFT (#8)
Titie

BC
mag bum w k = Mod i SANT) ! 1ER tLapitol) WELEN SCHE 1DER (uninown )
ME (Areor (#17) 2681911 ot he Crompn . B o WPOLYEr8) | TnTO (et work/E-A) 'ﬁoocﬁs.,.‘r(v‘l’w‘? h i L, g L. MRS (LEVE) nottes
HAIRCUT 100 (N isTa) gL SURYIVR (Scort) Bros/CBS) poCARICEL o) "The Nlfe! RUBERT PLANT {Ssan bong/Atco) v palis) i FREy (s
Jm WAITE (Cheysalls) Ry ey eAs. ST atasries) SAIMGOWS 1Sheny Clry/Bomp) | PETE TURKGHEND tAtcol FAST TIMES A
xS (ABH) < o e e e (I ottest MAZARETH TN} QKE NPITER rost i
WRIAN HEEP (Merc ury/Pol yGra) _b“l‘v e ey RUBERT PLANT (Sean Song/Atco) | GEMESIS (Atimntic) Totxes 1Coast Coast/(85) CLASK tEple) =...Surrenaer™

PETE TORSHEND (AtCO)
ELYIS CUSTELLG & A (Columbia)
TUHWTG (et wor k/E-A )
GEURGE THURLGIXO &
(EN} Amer Ica)
WARKE N ZEYOM (Asy)um}
FAS) TIMES AT R.M.
(Full Moon/Asylu)
MISSING PERSONS (Capitol)

803 (RCA)
SPYS (EMI AmerIca)

PETER FRAMPTON (M)

Agdao

BAD CMPANY (oean Song/Atcal
“Electric Lang™

PAUL CARKACK (Epic)

FEXX IMLA)

YEADH NS (Arcol

ROMEG YOI0 (Coi umbl o)

SPYS (EMI Amer ca)

SANTAMA (Lol usdla}

ELVIS muuu A Amlmm

QUEEN (Elextra)

ay. .
FPRIL WINE (Capitot)
RANDY ME1SMER (Eplc)
GLEAN FHEY (£1oktra)
“Par Tytomn®

BILLY 1004 (Chrysalls)
PETE TOMMSHEND (Atcol
“SIIT Snirts®

-J. JETT,BLACKMEART

Adasa
BUN HEMLEY 1Asylum)

FAST TiMES AT
(Full Moon/Asyius

MWARSHALL CRENSHAR (48)

MEN AT WORK {Col umb)a)

S COUGAR {Ri va/Pol yGr om)

EDDIE MONEY (Cofumbla)

BILLY SQUIER (Caplral)

FLEETRICO MAC (W8)

tJivasarinte)

RAKDY ME ISMER 1Epic)

HEN AT WRK (Cotumbla)
CLOCKS (Boutevard/CBS)
PEIE TOMMSIENG (Atco}

STEVE MiNRWLD (lsiano/ub)
KARLA BUMGFF (ol wbia)

JUDAS PRIEST (Col umbba)
A FLOCK,

HE JACRSM (AN
"Steppint wtt “lar
CLASH (Eplc)

MEN AT WRK (Lol umbis)

IS ING PERSIUNS (Capltail
RUBERT PLANT (Sean Song/ATco)
STRAY CATS (EM! Amer lcs)
“Sreay Cat Stru”

Ao . Town™

CSAN (Aflantic)

JUOAS PRIEST (o) umbi e

JETHRO TWLL (Car yeal 15)
CAVID JMANSEM (Blus SKy/CBS)
SQUEEZE L AAM)

GLEMM FREY (Elektra)

v WAITE (O ysalis)

WDHA/North Jersey
(201) 328-1055

SERIFF (Capltot)

(kN (ATl entic)

STRAY CATS LEMI America)

(Fubl Moon/Asylu)
“Title trager 1*
*Sosebody’s Be™
Highway Runner®
*THia (Squierde
AF w\wus

ALAR PARSUNS PR, (A 13ta)

eattie Stomp*
ping Angel®
SANTAMA (Col umbia)
AN PARSUNS PRU.
ASIA (Gatten)

iaristel

na
CUUM {Riva/Pol yer am)

WARSHALL CRENSWAR (48) -TARE CAIN (RUA) teoor avaik) R e ST ol 2 RIAn HEEP (Mercury/Por yora) 2
STEVE WikmQUD {islanq/wB) v PETE ‘M’(m (ATeD) ve. 38 SPECIAL (AbM}
A (Elentral NIGHT SHIFY (vb) 1y G: BOB LIMNDER
J. Van ZantBand (2211 5} MM AT WRK (Columln) o WZIR/Buftaio el G —. ST ING STAR (¥Irgin/tpic) I by POt WARK CHERNGF F gl)u«vlgu:::: :‘C:pl'oll Erit et
Michael Stani (1111 e s o (7181 773-0098 BA0 CUPANY [Suan Song/Atco) | STENE MILLER BMO {Lasirell | FigcTiono wac (w8 G Thols . "orpayt
. oy PAU CARRACK (Epic) 1S (4 lantic) B Teten HEART (Eplc) Crpayt Adgeo CEML Amer ica) “Book Uf Love®
_- % : HEALRINS (Arco) SUER (Gatten) PO: DING WATELA e ey SPYS (EN) Amur Lca) e < e PETER FRAPTUN (LN FLEETWAU0 WAL (98 T e Lo
KING CRINSON {3@) fr T (L CCRANSEAGLS WARSHALL CRENSHAN ( (Boi | Ingson/ Atcol COPANY (Suon 5ong/ATc0) | ROBERT PLANT (Sean Song/Atco)
0B BILLY 100L {Uhwrysslls}

*leo Much Lov

N AT wRK e
SIANE CAIN (RCA) REnshan oboay’s Busin’ Faly g B e il (iverartsta) EODLERRCRE TRLCOTb 18] SANTAMA (Lo} umbis) p gl < (RivasPor yor anl ®14 471-1500
“Someday, ..." BAD COMPANY [Svan “Song/Atco) T e (s ] HISSIMG PERSORS (Lapl1o 1) WAPP/New York EDOIE WONEY {Cob unbla}
HoTtest AXE tAtco) "Etectric Lana® FAST 1IMES AY RN, MARSHALL CRENSHAR (W) O PETE CLARK
CLASH (Epic) L\Y;“\T:hlér‘;‘v‘;/f-n SANTANA (Columt 18} (Full Woon/Asytu) (212) 357-8000 MO: STEW SCHANTZ
BILLY SRR 1Lapito) iAsylum) rolg Gn* WTPA/Harrisbur, ~SCORPIONS (Marc ur y/Pol yirs) hiledeiph
. FLEETmD WAC 38 SPE LA (AGN) ~K.L0GG NS/ PERRY 1Col wnblal sburg FOREIGHER (htant1c) DAL SIS PR (G0t umoier WYS:‘I‘Pm ls s
(26/23) RAERT PLANT tSean song/hrco) | LORDS :':;tl nC. LIRS/ Mm T17) 238-1402 < @8 RIER Fuepton ()
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rotations in the
The second

KYTXiAmarilio
(006) 360-8581

PO QUM SrTIoN
MO: DHRIS At NG

mLu THORPE (Posna/CBS1
151

un COMPANY (Swan Song/Atco!

FIXK

mcxus m-nr.;

"RIR G

PETER nmcu». ALk

"An Eya For® "Sicepualkn

SANTANA (Col umbia

DUN HENLEY (Al um)

e

b ium

Coake (AT Lantic

RANCY MEISMER LEpic)

STEVE wiNWQUD 15 ]ano/w6)

A FLUCK. .. SEAGULLS
dive/ArisTel

OEAP TRICK (Epich

LLasn tEpic)

BALARCE (Portralt/(BS)

WILLIE PHOENIK (ABM)

SPYS (EM( Amer Tca)

WA HEEP (Mercur y/Pol yGra)

*Tnet's The wa®

TRUNIO (N Twor k/E=A}

"Your Uaady Do

WAZARETH (ALM)

“Love..Haoness®

WISHING PERSONS (Lapltol}

BILLY 100L (Chryaal bs)

“not In Tne Civ

TAXK (FenTesy.

ENDIE WNEY (Gol'mois)

(EMI Americe)
Titre

Hottest
REU SPEEDRAGUN (Eplc)
Sstl i inas
MEA AT BRK (Lol umbis)
FLEETHGQD WAC (9B}

“yosy”

ABERT PLANT (Suan Song/Atca)
"Fet Lip™

AXE (AtEo)

ALAN PARSONS PRUL. (Ar Is18)
©TED WUGENT LATIentic)

BILLY SQUIER (Capltol}

GLEW FREY (Eloktra)
SURVIVOR (Scotv! Bros/CBS)
APRIL RINE (Capitoll
38 SPECIAL (A}
STEVE MILLER BAND (Lapitoil}
QUGS {IRS/ALN
FAST 1IMES AT R.N.

(Fut) Moon/Asyiv)
«iM CARMES LEMI Amer ice)

Joux
MANGIONE (ot umbis)

WKLS/Atlanta
(404) 325-0960

P01 WAL FLOYD
MO; BB BAILEY

Adass

DUw HEMLEY (Asyiun)

SANTAWA (Columbia}

“Nosvere To

OFAP TRICK (Eplc)

“Sna's Tight®

PAYOLAS {IRS/ALW)

940 CoPANY Lsean Song/ Mrcod
Suntie The Ko

“Erecrric Longt

K. LOGB 1 K5/ 5. mv (Colwmvla)
~SAMTANA (Cal umb | e

Pl FLOYD (ot amle)

-NOYD CUMR (bmrcury/Pol yora)

- JON AMDERSOW (At 1antic)

1M WILDE (ERI Amoricu)
BILLY 00U (Cheysalim

dazz
PAT METHENY GROUP (ECHS
NGIONE ({0l watda)
DAVE GRUS 1N IGRP/Ar I31m)
BILLY COBRAMTS §.
s ician/Elente)
OGERNAN/ BRECKER (W)
BOB JAMES (Tappan Zsesol .
OAYID SANBORN (%)
TOM SCOTT {Muslc |pn/Elmker )
BOBEY MCFER
(MusTclan/Elekrr)
DAYID SAXCIOUS
s ician/Elekti ]

KLBJ/Austin
(512) 474-8543

;O ATAM
MO: SN MICHAEL SCOTT

Adges
OUN HENCEY (Asylum)
DI Ty Laundry”
SANTAMA {(oi umois)
“hownero 1o Rut
“NIgnt runt ing
BAD CONPANY (Swan Song/Atcol
"Electrlc Lena®
JOHANY VAN-ZANT. ..
(Pol yaor /8ol yir ad
TS Your
HEATPINS tATco)
K- LOGGINS/S. PERRY {Cal umbia)

g lum

AIOAS FRIEST (Columbiam

FRANK MAR MO {Col umb e

SHOT ING 51AR [¥irg InsEplc)

PRODUCERS {Por tralt/CES)

A FLUCK, .. SEAGULLS
ive/heista)

STEVE FORBERT (Wamperar /(BS}

ELYIS COSTELLO & A (Carlumbia}

TORONTG (et wora/E-A)

FIXK (MCA)

TRUN (GBS )

WRIAH HEEP (Merc ur y/Pod yGra)

GEURGE THOIRUGOUD &

CEM [ Amur [Ca)

WAZARETH (A}

SURY (¥R {ScoTti Bros/mBs)
~TANE CAN IRCA)

HoTtest
CSAN (AT entlc)
FLEETWUUD MAC (M8}

PETE TUNSHEMD 1ATCO)
EDOIE MONEY (Col wmbla)
ROBERT PLANT (Swan Son/
FAST VIMES A) A.u.

(Full Moon/Asylu
STEVE WINWQOO (isiana/i@
BILLY SQ/IER (Capito!

S (EM! Americal
GEMESIS (A1 ientic)

ROXY mUSIC (

MEN AT WRK (Coiumbis)
GO0-GO'S ((RS/ AL
OHICAGY (Full Moon/w8)
RANDY MEISMER (Epic)
PAUL CARRACK (Epic}

KZOM/Besumont
@) 7210229

ASST. FD; BUEBIE CHUATE
MO: RICR ROB6INS

aea
IARSHALL CRENSHAN (M6
Jon AMGERSON (AT [Bntids
W-GO'S {IRS/ALN)
CONEY MAICH (Antnem)

ry

BAD, COUMPANY | xs-n SongeAtco)
“ElecTric Lan

& .LOGGINS/S. Y Cotmolar

oclum

REAn HEEP (Marcury/PokyGre
JU0AS PRAEST (Columb el
803 (RLA) .
RUCKETS (E)ektra)

AXE (Atco)

Lk WAITE (Crysalis)
SHWOT MG STAR (¥irglnsEple)
TORONTO (Mt wor i/ E-A 1
GERGE THIROLOD &

(EMt Amarice)
BILLIE NOENIL (AbO
36 SPECIAL CARK)
MICUETIE LARSIN Ival
STEVE MILLER BAMD (Capivol)
STEVE WiNmGUD (isiena/me)
ROLLING STOMES

tRol | ingStazArcol
NAZARETH
KANSAS (K shnar /85)
HEART (Eplc
O€AP TRICK (Eplic)
WE COCKER (is iana/Atcen
OAYVID JOMANSEN (Blum Sky/CBS)
CAMEL {Passport)
RAMDY -ME ISNER (Eplc)

Hort
FLEETHOUD WAC (8B
RUBERT PLANT (Swan Song'Arcol
ﬂnle MNEY mau-:m
DBAGON (Epic
Aat CUGRR (RIvl/Pberam)
CSON (Ariantic)
PLIE TONKSHEND (ATcol
BILLY SQIER (apital)
V) HR {5coTT ] Bros/T:S)
—

APRIL wine cLapitol)

GENS 15 (At lantich

A FLOCK. . SEAGULLS
Colveshebstal

ALAN PARSIIG PRUY. (A-tsta)

Mk AT MRK (G0t uwnbls)

ASIA (betten)

SPYS (EMI Amer Ico)

GLEN FREY (E)oktra)

WAPYBIrmingham
{208) 8330274

FD: STEVE RUMER
MO: JOAME PETERSON

Adosd

BAD COPANY (Smon Song/Atcol
"Racetrack® “Electric Lano®
SANTANA (Col umbla)

*Hplo O™

MICHAEL McOOMALD (w8)

(Poi yoor /Pol yir o)
mir's Your
AL LUGGI NS/ 5. PERRY (Gotumd o}

SIEVE MILLER BAND (Capitol)
BELLY DL {Chrysalis)
GLEMN FREY (Elextra)
AUDAS PRIEST (Col umbla)
SPYS (EMI Amer ica)
WILLIE PHOENIX {A4h)
WRIAM HEEP (harcury/Pol yGra)
PRODUCERS. (Portral 1/0BS )
TRON ¢
RANDY ME ISNER (Epic)
JON ANCERSON (At tant |c)
TORGNTO (Mot wor k/E=A1
KA WAITE (O ysolls)
MISSING PERSONS (Capitolt)
GECRGE THORDGOOD &

(EM1 Amer o}
JETT, BUACKHE ART

(Boar dualkl
~TAME CAIN (ACA)

ront
FLEETWOUD MAL (w811
“Gypsy” "Love In Store”
JHN COUGAR (Riva/Pol yGr on)
ALAN PARSORS PRGJ. (A lsta)
ROBERT PLANT (Saan Song/Atco)
*Pleage PIn® “Burnlng...sla"
ﬁ!LLV SRR 1o1)
STEYE WINNGUD (13 18na/e8)
2T Camer heatar e
MARSALL CRENSHAR (W}
HEN AT WORK (Lol ut|a)
EDDJE MONEY (Col wmdis)
FAST TIMES AT H.M.

(Full MoonfAsylu)

ooy's Ba”
G0+G0'S {IRS/AMM)

WROQ/Chariotte
@04) 3928191

PO: JIN BALLARD
WO: JACK DAWIEL

s«n e 15uen Song/Atco)
“Electeic Lena”

OO HENLEY {Asy)us

"Mobody's Busin®

HEATPINS (Atco)

rle

PEIER FRANPTUN CALM)

“Reng The News”

-« L0GGINS/S. PERRY (Col untii®)

adjum
38 SPECIAL (ASM}
NIS51NG PERSONS (Capltol)
APRIL WINE (Capitol)
WARSHALL CREMSHAW (98)
LSEN tAtiantic)
FLEETWOUD MAC (B}
A FLOCK. .. SEAGULLS
(lverarista)
STEVE WINWOUD (15 tanc/wd)
JUDAS PRIEST (Cof unb 2 )
40 ANERSON (AT | anTic)
AXE IAtco)
SPYS (EMI Amer Ica)
JOHKY VAN-ZANT .
(Pol ydor /Pol yorel
TURONTO (Mot wor k/E-A)
GEQRGE THOROGUOD &
(M1 Amer [Ca)
SUGARCREEK (unknown)
RICK BOWLES leIyoorlPolKral
4. JETT BLACKHEAR
(Bowranelk)

nottest
EDDIE MONEY {Cot umbia)

BILLY SQUIER (Capltol}

UUGAR (R} va/Pot yGrem]
RUBERT PLANT (Swan Song/Atcol
- JACKSUN BROWNE (Asyluml

KTXQ/Dallss
(214) 620-5500

PO: Tuk OWENS
WO: ORAKE MALL

saea
PETER FRAMPTON (ALM)
BAD COMPANY (Sven Song/Arco)
JMES ANDERSUR

(Xar Famlly/CBS)
FRANK MARINDG (Co)umblia)

- LOGE 1 KS/S- ﬂenlv (ol wmplas

-3 lum
BILLY THURPE (Pasha/CBs )
SANTAMA 1001 umd
GEWRGE THURUGLOD &
(M Anerica)
LRNY YAN-ZANT
(Pol yoor /P01 yora)

rortest
ALAN PARSOMS PRGJ, (Arista)
A FLOOK. , . SEAGULLS

Ulvershe (star
Csah LATIanic)

T PLANT (Svan Song/Atcol
BiLLt SQUIER {Copttal)
LDAS PRIEST (Cotumbia)
HEN AT WCRK (Col umo[2)
Ko WAITE (Cysalis)
EDOJE MONEY (Col umbla)
FAST TIMES AT R.M.

(FGli Moon/Asylu)
SURVIWR (Scott) Bros/CBS)

STEVE wimmOUD ( |lluv/ﬂ)
KZEW/Dsllas
(214) 748088

ANOY LOCKR DGE
2 DILLON

Agosn

00 HEWCEY (Asylim)

BAD CUNPANY (Swan Song/ATCo)
BILLY THORPE (Posna/CES i
~SHERIFF {Capltod)

(Pol ydor /P’ yGra)
K4 ANDERSON (A1 {ant Ic}
URiA% HEEP (e cury/Pol yer o)
LORDS &F THE N.C. (IRS/ARM}
PRUOUCERS (Por tr a 1/(B5)
SHOOT 18G STAR (¥irg InfEp )
JUOAS PRIEST (Columd
HARLEQUIN (Columb(a)
PAL tkplc)
B.E. JAYLOR

(Sweet C1ty/MCA}

Hotrest
A FLOCK
lve/Ariste
BILLY SQUIER iCapitol)
Jur COUUGAR {RIva/Poil yGrem)
ASIA (Getten)
o WAITE (O ymalis)
STEVE MILLER 8AMD (Capitol]
HISS NG PERSONS (Capitall
GEMESIS IATiantic)
E001E MOMEY (Cot b i)
HEN AL WRK (Col i)
CLOCKS (Boulave 6/C8S |
APRIL WINE “(Capltol)
TERONTO (noTwor k/E-A)
WAZARETH (LMY
FAST TIMES AT .M.
{Full Moon/Asylul
tie (Hage )®
"somebooy's Ba”
RUBERT PLANT (Swan Song/Atcol
BALMCE (Por tral t/CBS}
PETE JOMSHEND (Arco)
AU SPEEDNAGON (Epic)
RANDY MEISMER {Epic)
STEVE ®IN iisianaseB)
SPYS (EM1 Amer lca
SANTAWA LCol umb i)

SEALES

Singles
§. JETEBUACKHEART
toarasath)

KLAQIE! Paso
(015) 5440884
POz AHIN MICHAELS
HO: AU KN

Aoaes
BN HEMLET (Asy | )
"Otrry Launary®
BAD COMPANY [Swan Song/Atco)
“Elecrric Lang”
BILLY THORPE (Pasha/CBS )
Titte
PAWAAY ( (RS/ MM}
GEORGE  THORUGOUD &
(EM] Amer ca)
Titie
~*. LUGGINS/ 5. PERRY (Lol wmble}

oqjum
APRIL WINE -(Laplto) )
STEVE wINWQOD (15 )enc/W}
FETE TONGHEND (Atco)
RAKDY ML ISHER 1Ep1c)

WRIAN MEEP (Mercury/Polvire)
LSAN (AT Hantic )
QU VANZANT ..
(Pol yoor /Po] yGra)
bub LALA S
Jn ARERSON (At lentic)
SCLRPYNS (Mercur y/Pol Yors )
REG SPEEDWAGLN (Eplc)
A FLOEK: . . SEAGULLS
Tdiva/histal
MAZARETH (ALK}

Kottt

ROBERT PLANI (Suan Song/Atce)
LOUGAR (Riva/Pol yor es)

MARSHALL CREWSHAN (

FAST TIMES AT R.M.

ALAN PARSONS PROJ.
SANTAMA ((0) umbla)
FLEETIOUD MAC (

BILLY SQUIER (Cagltol)
EDOIE MONEY (Lol umbls)
HDAS PRIEST (Columbis)

WIZD/Ft Plerce
(308) 696-8505

aose
cu- tATiantic)
LUCK. . SEAGULL
(J\vllN‘llval
SYEVE MILLER BAMD (Capital}
BAD COMPANY (Swon Song/Atco)
DON EILEY (Asylum)
B.E. TAYLOR GROUP
(Swewt CIty/MCA)
g

Hogium
GLEM FREY 1E1extra)
GENES IS LATIantic)
KANSAS (K Ir shoer/(BS
T0TQ (ol umbls)
ROLLING STONES

(#o11 IngsTa/Arco)
APRIL' WINE (Capitol}
A MBR (i.'(l'y/le{(l)
FLEETROUD MAC
1UDAS PRIES) |cm_nm
ELTON JOWN (Getten)
SCURPIONS (Marc ur y/Pol vGre)
606075 {IRS/ALM}

Hot-est

BILLY SQUIER (Capltol)

36 SPECIAL (AW

JOUSMEY (Lol umbis)

Ko COUGR (Rivn/Poi yiram)

SHERBS (ATCO)

EDDIE MONEY (Col umtiial

OMITAGD TFult Moon/uB)

WRISH HEEP LMar Cur y/Pol ¥Gr 8

AXE - (Atco)

DEF LEPPARD (Mercury/Pol yera)
ROGERT PLANT (Swan Song/Atco)

SPYS (EM) Ane lce

SURYIYOR (Scott| Bros/(BS)

REC SPEEOMAGON (EpIC)

RILT (Elektra)

ASUA (Getlen

VAN HALEN (81

K.LOGGINS/S. PERRY (Gt wmb ba’)

WAIM/Greenville-Spart.
(803)226-1511

PD5 GARY JALKSUK
MD: (EE ROGERS

Agoea

BAD CLMPANY (Swan Song/Arca}
*Electric Leng®

DUR HENLEY {Asylum]
“Johnny. . . Resd’

SANTAMA (ot umbta)

"ol nn

CHICAGD (Fyll Mpon/uB)

TRON (CBS)

"Gniy So) utlons®

um
PETE TOMNSHEND (Atca)
“Srit Skirts®
T PLANT (Swan Song/Atco)

*Pleage Pin® “Burning...Sla%
a0 WAITE (O yasl I5)
"Cnange”
MI55 (NG PERSONS (Capltol)
WRiAn HEEP (Mercur y/Pol yGra)
“Tnetts The ma®
STEVE WINNCOO (/% iona/a)
SPYS (EM{ Americe)
FAST TIMES AT R.M.

Fubl Moon/Asylu)

U SPEEDMAGUN (Epic)
=STiliness G1*

un' ANDERSON (At i entich

A AN Vime®

4. KTTBLACKHEART
tBoar gvaik)

Ho~Yest
AN PARSONS PROJ. (Ar1ata)
J0y COUGAR. (Riva/Pol yGr om)
MAMSHALL CRENSHAW (W)
BILLY SQUIER (Capltol)

CS4n tAt(antic)
A FLOCK. . . SEAGULLS
TalvesAcistal

WHMD/Hammond
(504) 345-1070

POI CATT STOME
MO ROSS POTTLE

Assea

BAD CUMPANY (Swan Song/Ateo)
“Painteq Fac

meethint ON..T¥
“Eiscrric Lano®

PETER FRAMPTON (M)

.- Fire” "Sioepvalk®
“keag The Newse

DUM HENLEY (Asyium)

“Dirty Lounary™

"Gy s Bus in®

"Long Woy Home™ Title
CHEETAN (Atlantic)

-
ELYIS COSTELLO & A LCol umbla)
SURYIVRR (Scot7] Bros/CRS)
ROBERT ALAKT (Swan Song/Atco)
JOE JACKSUM (ARM)

387 SPECIAL (AkM)

JOR ANDERSON (At (ant ic}
SEAGULL

Uste)

AR (Atco)

APRIL WINE (Capltolt
OCKER (I3 1ana/ATco )
BILLV SQIER (Capital)
HEEP (MarCur y/Pol yora)

HoTtest
CSEN (Ariontic)
“Southern Lros:
CENCASTY tEplc)
Snaver Eoer
GLEMN FREY ((Ionr-)
"Ose You Lov
WILLIE mu(nlx (Aam)
TRON ¢
*0nly Sowuons'
ALAN PARSUNS PRGJ. (Aristal
EDDIE MONEY (GOl umbia)
REQ SPEECWAGUN (Eplc)
FLEETWOUD MAC (D)
FAST TIMES AT R.K.

CFull ‘Moon/Asyiut
“Somenooy's Ga

e
CRUSADERS (MA)

LK MANGIONE (COl b | a)
BUB JAMES (Tappen Zee/Co!.)

Singles
KIN CARMES (EMI Amer ICa)
TAME CAIN (RUA)

KSRR/Houston
@13) 7970087

PD1 ALAN SMEED
“MO3 RICK LAMBER)

Adced
SAMTAMA (ol umb e}
BAD COMPANY (Swen Song/Atco )
*Electric Lang®
00N HEWLEY (Asyium)
PLTER FRAMPTON (ALM)
"An Eye For® "Slespuntu®
RAWDY ME)SMER (Eplc)
INMES ADERSON
Kt Fomity/BS}
MY VAN-TANT .
‘mrw/m vora)
GERGE THORUGOOD &
¢zm rner ice)
K .LUGGINS/$. PERRY {Col umbla}

Meoium
ASa (Gatlen)
REG SPEEOWAGON (Epic]

38 SPEC(AL (AN
"Kesp Runn in'™
STEVE wINWOGD
LRIAS HEEP Marcur ¥/PO) yYira)

is(eno/wb)

Job ANDERSON (Atlantic!
PRODUCERS (Por tTal t/CS)
803 (ACA)

“Young Boys*

rotrest
FLEE 19000 WAC- (88}
e TN o Sy
“Burning. . stor

SO LOUGAR mnu/m,«m
CSam (Arfantic)
BILLY SQUIER iCapitohl
MEN AT AR (D50 umb) 8
EDOIE MUNEY (Lol wmbla
“Tnlnk, .. Love"
ALAN PARSGIS PRUJ.

(A l3t)

JURS PRSES) (Lot umblas
FAST TIMES A1 R.M

Futl Rnn/livlu)
*Uitie {Hegar)*
AN JTT (Boaromain

KLOL/Mouston
(713) 520-4501

PO: QRIS MILLER
MD: JEFF JENSEN

Adaeg
BAG CUMPANY (Swon Song/Atco)
SANTAMA LCotumoia)
IAMES AMDERSON

Kot Famiiy/CBS)
4. L0GG INS/5. PERRY 1Col umbia)

modium

WAZARE T (AN

ALDU NO¥A (Portrait/LBS1

MEN AT WRK (Columbis)

CSEN (ArIantic)

FOINT BLANK (A

CLUCKS (B0yever a/CBS )

ST ING STAR Lylrgin/Eplc)

STEVE wiNwLD (15} mo/e8)

SPYS JEM( Amer icef

APRIL WINE (Capitol)

A FLUCK. . SEAGULLS
tIivelirise

KANSAS (Rirshner /8BS )

AXE (Arco)

AP TRICK (Epich

4. JETT,BLACKAE
{Hoarovaik]

Hotrést

RUBERT PLANT (Swan Song/Atco)

EDDIE MUNEY (Columois)

38 SPECIAL (AGH)

JOMN COUGAR (Riva/Pol yGr am)

BILLY SQUIER (Capitor)

FLEETWO00 WAC (w8

REG SPEEOWAGON (Eplc)

R HEEP. ey y/Pot G o)

ADAS FRIEST (o b

FAST TiMES AT R.X.
(Ful) Moon/Asylul

*Ralseq. .Realo” “Uptown Boys™

Suecngert

WZXYK
(815)248-813%

PO: REGGIE JORDAN
ASST. FD: Xsih KELLY

Agaca
BAD CUMPANY (Swon Song/Atco
“Electric Lana”
Y VANZANT.
(Pol yaor /Pot yYora)
"1 Yo"
DON KENLEY (Asytun}
"lonnny. . . Resd

adium
REQ SPEEDWAGUM (Eplc

%511 11ness. UF" "Sweet Time"
APRIL WINE (Laplto]

i1 You e Ka*

L tarista)
*Pyychobsbbte® TiTia

STEVE WINWOLO ¢ I8 1ana/uB)
“relp me Angel®

~StiA1 .. Game’

MICHAEL MCOONALD (@)

=1 gotra Tryt

SHUUT ING. S‘AR l‘lrulnllplc)
unore Yo

WRIAR NEEP iMercury/Pot yGrs)
"Hot Persussion’

“Tnot s The we™

-GO'S LIRS/ AN}

ool jera"

MARSHALL CRENSHAW ()
“Lynlcal Girl® =somesay....”
SPYS (EM) Amer ica)

“She un" waite

*Don't Run by

TLRONTO (Mt wor x/E-4)

"Your Usag

MISS ING KQSMS iCapltol)
“worost

ROXY WS 1 (WB)
Tiria "More Than This®
STRAY CATS (ENI Amer Ica)
"grray c.' Stryn
MROCK. . . Town®
WARREN ZEVOM (Asy | un)

GELRGE THOROGOOD &

(EM} Amer ica)
Titis *Noboay bu
TRON (CBS )
“Unly Solutlona™
~J. JETT,BUACKHEART

T -

(BoaraWoi)
~JuAN ETT & BLACKN
tBoar avelk)
rotrest

5
o COUGAR (Rl v/ Pol yGr sm)
“isck & Diane*
FLEETWOUD WAC (W)
“Empirs Stote™ “Gypry"
RGERT PLAWT ($mn Song/Atco)
wor s .. Deteo

“Burning.. e
CSeM (Athantlc)
"loo Much Love”
oo Cross®
wasto
S v Ticme| Bros/BS1
Titie
BILLY SQUIER (Caplror
"Keop Satistied"
EODIE MONEY (Columbis)
Tnink,..Love™ "Runnin' Away®
Stk bn '™
RS PRIEST (Lol wmbla)
*Take...Chaing®
"Another Tning" "Eiectic Eye”
GLEWN FREY (Elaxtra}
*A(l Those Lies® "Parrytown™
FAST TIMES AT RM.

(Fult Moon/Asylu)
“Title (Hagar)®
“someooay's Ba"
*wattie Sromp”
GHICAGD 1Full Moon/¥8]
"Harg To Say* "Chelns®
MEN AT WORK (Col umb)8)
“Dowe Under™ W0 Can 11"
A FLOCK. . SEAGULLS.

tiivesirista)
“Space Age Love" *1 Aan”

WIMZ/X noxvilie
(816) 525-6000

PD: KERRY LAMBLRT
M1 DAN wALSTON

Aodea

BAD LUMPANY (Sean Song/Atco)
SANTANA (Cotumbla)
~X.LUGGHS/$. PERRY (Lol umble]

- SEAGULLS
(verArisva)

LSAN (AT InTic)

STEVE WINRGUD (i1 ano/ W)

GLEM FREY. (Efukrra)

FEQ SPELOMAGUK (Epic)

PRUDUCERS (Por tr al 1/(BS)

LK PRIES] 1Coi wnblo)

Lot van N
(Pmymrl’el Ktll

HEADPINS (Arco)

QUEEN (Elentras

SPYS (EMI Amer lca)

SAUGT ING STAR (¥lrg In/Eplc)

RIAH HEEP (Msrcury/Pol yire)

AXE (Atco

GO-GO'S LIRS/AbM}

BUS BOYS (Arlstal

TROM (0BS)

—d. HTTBUALKGEART
Bosr gealk)

Hatrest
ALAN PARSONS RO,
FLEHI{IJO WAL (WB)
o o 181 Voo v a2

MEN AT WRK [Col b
RUBERT PLANT (Sean sm,/m.on
EDDIE" MONEY (Col ump i)
WARSHALL CRENSHAW 1)
RANDY ME ISHER (Eplc)
SILY SGIER (Capitol)
FAST TiMES A

(Fult Ihoﬂ/hylul

tArista)

KSMB/Lafayetta
(318) 2321311

PO SCOTT SEGRAVES
MO: MARSHA CLOBEINGS

Agaea
JOHIY VAN-ZANT ..

(Pol yoor /Pol yGra)
"it's You* “Good r.|r|--

nes
A LT LAy | m)
“lonnny. .
UEETAH llvlmvlc)
BILLY THRPFE {Posha/CBS)
"I Can®t Srang™
. L0GG1 K5/ 5. PERRY (Lol unbia)
-S1EEL BREEZE (RCA)

-giom
BAD COMPANY (Swan Song/Atco)
WARSHALL (RENSHAW (%8

CivesAristal
RANOY W ISNER Epic)
TURONTO (Mot wor k/E-A)
SPYS (EMI Amer ica)
TED NUGENT (AT ant
ST ING STAR (virgin/Eplc)
PROOUCERS (Por tr a1 1/(BS)
EDDIE MONEY (Cof umbin)
“Snekin®™
PAZARETH (AL
RUXY U3 IC um
VAN (Fantasy
Lonts e wec.

LIRS/ ASMY

005 (RCA
BILLY (DL (Chr

]

W IAR MR (MrCr v/EOl Y 8)

GERGE THURUAD &
(EM1 Anar ica)

REu SPEELMAU (Bpic

TRem (LS

SURYI ¥R (5catT broe/lBs
AXE (ATco

PIE TUMGHENG [ATEO)

HEADPINS TATCO)
ASIA (Gatten)
STAME AN IRLAY

notrest
44N (AT Tantic)

FAST TIMES AT k.M.
(Full Woon/Asyiul
BILLY SQUIER {Cepitoth
Ak AMDERSUK (AT Ianthe )

[ STEve, winwcLD (151000 /W60

ADAS PRIEST 1Lotwselal

FLEETWULD MAC (W8}

-38 SPECIAL (ABM)

S T BALEART
Boarawai ki

WKQQ/Lexington
(808) 252-8694

PD: GARY DILK
Ass). PD: mvt KRUSE WKLAUS

Asaeq
BA0 LUPANY (Swan song/ATCO)
M5B (EW1 Amer 8l
"BeTuoen..Llnas™
Q0N MEWLEY (Asylum)
AHOWY VAN-ZART .
(Pol ydor /Po) yor a1
“It's You*
waw\ (Corumbla)
"rota
liners. PERRY (Lol umbis)

< |
GOGu's LIRS/ ALK
WEHALL (REXSn (48
ey
e
JON ANDERSUN LATHantlci
A FLUCK. ., SEAGULLS
tlve/pcista)
MEN AT WORK (01 umbd
ST NG STAR ('lrgln/!pl:l
“wnere You Gon*
TRUM (UBS)
GELRGE THURLGUOD §
LEM] Amer [c8)
JUDAS PRIEST (Columbint
CLASH (Epic)
MHock .. .Casbah®
"Shouia | Stay”
3. JETT,BLACKMEART
tBoorasalki

Hottest
FETE TUNGHENG (Atea)
BILLY SQUIER Tlapitol)
SURY(VOR (Scott! Brow/(BY}
REG SPEEDWAGON (Eplc)
CSiN (Aviantic)
FLEETRO0D MAC (6}
*$traignt Back® "Gynsy
ROBERT PLANT Swen smp/mol
FAST TIMES AT H.M
Full oon/Asylu
STEVE WiNWOUD {15 tanc/W6)
ALAN PARSONS PROJ, (Acista)
N CUKAR (RlvarPoi yor on)
“Jack & Disnen
b SPELIAL (ABR]
“Keop Runnin®®

WLRS/Loulsvliile
502) 885-5178

PD1 DAYE COMLEY
MO: TERRY ME INERS

B0 CoMPANY (Swan Sang/Atco)
“Electric Land™

DO HENLEY (Asyiun)

*Dlety Lounary™

Mg (um

£DOTE MOMEY (Col wnbia)

CsdM tAtiantic)

RON 10BS)

MARSHALL CRENSAS (38)

MOTELS (Capitol)

NAZARETH (A§M}

ADAS PRIEST (L0l umols)

FETE TOWNGHEND (ATCO)

SPYS (EMI Amer ICai

SHOUT NG STAR (Virgln/Epic)

"Are You Reaay”

R AR HEEP (Mercury/Pot yGra)
ANDERSUN (A1 1ant ic)

BILLY SOUL (Chrymalls)

L CARRALK (Eplc)
"Lasson...Love”
FLOCK. . . SEAQULLS
Civerar (st

nottest
BILLY SQIER (Lapital)
SO COUGAR (Ri v &/Po) yGrom)
FLEETNOUD #AC (W1
ROBER] PLAN] (Swan Song/Atcol
FAST TiMES AT R.M.

(Full Moon/Asyt
STEVE WinmED Lis)ena/NB}
GLEMN FREY (Elextra)
AXE
GENESIS (Atiantic
HUMAN LEAGUE (Vlrgln/MIl
“Don’t You man
WLRS HOMEMADE (Locol )
ROLL NG STORES

Gl [ ngsmn/areol

e
REG SPEEDMAGUN (Epich

WQMFiLoulsvilie
(502) 589-4400

PO T mENS
MO QURE MEYERS

HENCAT MRK (GOl umbin)

BAD COMPANY (Swan Song/Atco)
“Electric Lang"

RANDY ME1SHER (Epic)
*sealoviy™

BILLY THORPE (Pasna/CBs)

*( Cen'r Srang"

. LOGGNS/$ PERRY (Col umbia)

aiom
FAST TIMES AT R.M.

1Fuil Moon/Asyiu)
SPYS LEMI Amer ica)
EODIE WNEY (Columbis)
WRIAN HEEP (Merc ury/Pol yor )
REQ SPEEOWAGOM (Eplc)
RILK SPRINGF IELD {RCA)
TEO'NUGENT (AT Lantlc)
SCORPIUNS (MarCur y/Pod yora)
STEVE MINSWO 13 iana/me)
Sl o
FETE TONGHEND (Atoo)
ety COUGNR (R} vavPol yls om)

Hottest
FOBERT PLANT (Suen Song/Atco}
BLY SWIER (Capiton)

AXE {ATCe

WTELS (Capi 011

070 (Col umoia)

SURY (VR {Scott! Bros/M5)
FLEETWOLD MAC (48)

KFMX/Lubbock
(808) T47-1224

POr LEE RBERTS
WO; WAT L

acea
BAD COMPANY (Smon Song/Atco)
“Electrlc Lana”
HIS5ING FER! tcapitoly
T WS
SANTAMA (Colwmie)
“hota tn"
AIBOY AN-ZANT
tPol yaor /Pol y6r a)
i1 Your
DOk HENLEY (Asytum)
"Oérty Leunory™
& LOGGINS/S. PERRY (Lot um |8)

WC ¢

Wik HEEP lwcwv/“olv\'rol
JOAS PRIEST (Col umbld
another Thing®

CSEN (AT Hantic)

rotrest
EDOIE MOWEY 1Cof umd |8}
AQEERT PLAKT LSwon Song/Atco)
MEN AT wORK (Colwmb I}

FAST 1IMES AT R.M.

MARSHALL CRENSHAW (W]
BILLY SQUIER (Capltol
STEVE WINWGUO (13 18no/w8)
nstl Game™ “Yoler ie”

WZXRMemphis
(901) 728-0060
PO REDBEARD

Adoea
RANOY W€ ISHER (Epic]
BAD COPANY (Swan Song/Atco}
SANTAMA (Col umbla}
MEADPINS (Atgo)
GEURGE THUROGOWD &

(EMT Amor ICa)

eq fun
FAST 1IMES AT R.N.

(Fuil Moon/Asylul
A COUGAR (Ri va/Pal yir am}
N AT WAK (Lol umbial

HARSHA Ty

itLs (Lok
UL (€ MNE T Ll
PEIL HANMENG (At
St SMELIAL TARM,
Ay PRIEST (Lt et
HEG SELEURAGN 1ED 1L 0
ALAR PARSUNS RO
JmtY YA -ZAND
(Pot yoor /Pol yix a1
SIEVE WINRKL | f5lanc/ Wbl
S1. JTTBLACKRE AT
Boorgesis

rotiest
CSAN (ATIBRTiC

FLEE TmuD MAC (W6

BILLY SQUIER Capitol)
RUBERT PLANT iSwan Song/Atcol

WCKO/Miami
(305) 731-4800

PD1 BUDOY HALIS
MO: TRISH AMDERSOR

Aques
BAD COMPANY (Sman Song/ATCO!
"Palnted Foc
-+ LG M5/ 5. PERRY (Columb |3

e
GEMES IS (ATiantict
REO SPECDRAGON {ERlc |
ROLLING STOMES

iRoi 1 IngStn/Atco)

STEVE WINWOUD (1318n/W8)
38 SPECIAL (AbN)

PETE TONSHEND (Atca)
MISSING PERSUNS (Capitol)

Hott
Tev IILL(R M (Capitol)
FLEETWOLO WA

*hola e

X COUGAR Ry a/Pol yGr st
SURVIVOR (Scottl Bros/CBS)
ROBER] PLANT iSwan Song/Atea)
leage Pin®

. Uaristal

ive/Ar 1ate)
BILLY SQUIER (Capltoi)
“Ever ooy

WEHEMlami
(206) 581-1680
PD: SONNY FOX

Adaea
TS DOLBY
trar vest/Capitol)
BAD COMPANY (Swen sa.g/nm)
4. JETT,BUACKHEAR
(Boaravalk)

g Lom
WRIAK HEEP (Marcury/Pol vGre)
A0AS PRIEST (Columbia)

TED NUGENT {Atlantic)
FAST TIMES AT R.N.

{Ful1 Moon/Asylu)
CLASH tEpic)
JON ANCERSON {Atiantlc)
PRUDUCERS {Por tr sl t/CBS }
LORDS OF THE N.L. LIRS/ALM)

e
WEN AT RGRK {Columbis)

ALAN PARSONS PRUJ. (A ista)
T PLANT (Sesn Song/Atco!|
PETE TOMMSHEND tAtCo)
REO SPEEDWAGON (Epic)
BILLY SQUIER (Capltol)
STEVE WINNQUD (481end/%8)

WKDF/Nashville
(816) 2449632

¥ RIVERS
ST. FD: DAYID HALL

Sorana (Colmo ]

*rola o

BAD CURPANY (Sean Song/Atca)
*Painte F