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Changes At Group W

Group W Radio this week an-
nounced changes in the top leader-
ship at WINS/New York, WOWOQ/
Ft. Wayne, Muzak, and Radio Ad-
vertising Representatives (RAR),
its national rep firm.

¢ WINS/New York VP/GM Tony
Hirsch has become President of
Muzak, replacing Edward Fuhr-
man.

* Replacing Hirsch as VP/GM
at WINS is John Waugaman, who
had been Group W VP/Radio
Sales.

¢ Bill Latz is the new VP/GM at
WOWO/Ft. Wayne, coming from
KOAX/Dallas, where he was
General Sales Manager.

FIVE HIGH-POWERED AM’S

* Roy Shapiro has replaced
Robert Richer as VP/GM of RAR.
Shapirc had been VP/Marketing
& Research for the Radio Group.

Group W VP/AM Stations War-
ren Maurer said of the new WINS
VP/GM, ‘“John Waugaman is a
15-year veteran of the company
who has distinguished himself as a
sales executive at both the local
and national levels. We're very
confident that John will now build
on the strong record achieved by
Tony Hirsch and the entire WINS
staff.”

Group W Radio President Dick
Harris said that as President of

GROUP W/ See Page 20

Radio Voice Of Cuba
Thunders Into U.S.

In what could be the opening
volley in a new AM power war,
Fidel Castro’s government Mon-
day night (8-30) launched the
Voice of Cuba. Simulcasting on at
least five high-powered AM sta-
tions, the new service consisted of
music and news in American-
accented English, clearly aimed
at a U.S. audience.

An announcer claimed the Voice
of Cuba was broadcasting on 570,
650, 670, 1040, 1160, and 1380 kHz.
The FCC monitoring station in Ft.
Lauderdale confirmed operations
on five of the channels, but could
detect no signal on 650.

The new stations were first
heard at about 7:30 (EDT) Mon-
day night, and then disappeared
at 11:30. “We don’t know if this
was a one-shot deal or whether

Kingston Takes
WBZZ PD Post

Steve Kingston has been named
Operations Manager/Program Di-
rector at WBZZ(B%4)/Pittsburgh.
Kingston, who formerly program-
med WPGC/Washington, takes
over a post which had been vacant
since EZ Communications Na-
tional PD Dan Vallie was pro-
moted to VP/Programming for
the five-station chain (R&R 7-23).

“Steve was just one of the doz-
ens of candidates I spoke with con-
cerning the pro-
gramming posi-|
tion at B4, Val-}
lie told R&R.

‘“His enthusiasm,

drive and desire

to win made him

the man for the -

job. He falls right =

into line with the Steve Kingston

type of people we want to help us

grow — honest and hardworking.
KINGSTON/ See Page 21

this is initiation of new operations
on those frequencies,” FCC Inter-
national & Technical Branch Chief
Wilson LaFollette told R&R. “In
the past they have done some
frequency-hopping — brought up
transmitters and then the next
night they would be down — soit’s
hard to determine the per-
manence of these operations.”

‘“‘Renegade Nation”

In New Orleans for his associa-
CUBA/ See Page 20

Susquehanna
Sets Miami,
Cincinnati GM’s

WRRM/Cincinnati GM George
Hyde has been named VP/GM at
sister Susquehanna station WQBA-
AM & FM/Miami, while WRRM
Sales Manager Gordon Obarski
has been promoted to the Cincin-
nati GM post.

Hyde replaces longtime WQBA
VP/GM Herb Levin, who is de-
parting the Spanish-formatted
station along with Station Manag-
er Julio Rumbaut in order to pur-
chase WHTT/Miami from Metro-
plex Communications (see separ-
ate story).

In making the twin announce-
ments, Susquehanna Radio Sr. VP
Arthur Carlson stated, ‘“Both
George and Gordon are highly
capable people who have the
precise backgrounds for their
respective situations. George has
been involved for the past three
years in developing WRRM into a
very successful station. WQBA of-
fers a big future for him. Mean-
while, Gordon worked with
George for the same three years
at WERM. You've got as close toa
readymade replacement as you’d
ever want.”

SUSQUEHANNA/ See Page 20
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NAB Conference Finds
Radio In Reflective Mood

The NAB’s fifth annual Radio
Programming Conference in New
Orleans was characterized by a
general businesslike attitude and
a lack of a single dominant theme
as radio managers and program-
mers contemplated the future of
the industry. Adding to the sober
mood were the broad conclusions

NAB officials at over 2000 higher
than at previous conferences. Au-
diences for specific meetings and
format sessions varied widely,
with a number of overflow crowds
countered by nearly empty rooms.
Generally broadcaster reactions
were that the RPC was well-
organized and worthwhile, al-

KEY NAB FIGURES — At left, NAB President-Elect Eddie Fritts (left) and current
President Vince Wasilewski meet at the Radio Programming Conferencé, while at
right Mutual President Marty Rubenstein, who chaired the RPC Steering
Committee, greets NAB VP/Radio Wayne Cornils (right).

of the NAB’s significant new
radio study (see story Page 10),
which forecast an increasingly
difficult struggle for radio against
24-hour TV news, music televi-
sion, compact portable TV’s, and
Walkman-type cassette players.
Attendance was estimated by

WQBA'’s Levin
Resigns To Buy
Competitor WHTT

WQBA-AM & FM/Miami VP/
GM Herb Levin and Station
Manager Julio Rumbaut have
resigned in order to purchase
WHTT/Miami from Metroplex
Communications for about $2.2
million.

Speaking on behalf of his new
partners, Levin told R&R, “Julio
and I have formed S.R. Associ-
ates Inc., along with third partner
Eduardo Caballero, who owns the
Caballero Spanish Network rep
firm. We expect a mid-November
takeover date.”

Rumbaut’s resignation comes
after serving four years as WQBA
Station Manager. Levin, who is
leaving the Spanish-formatted
stations after 15 years as GM,
commented, “Of course I have
mixed feelings about departing
(WQBA owner) Susquehanna
Broadcasting, a great company
with whom IP've spent over 20
years of my career. I feel a sense
of authorship of these two stations
and am very proud of the people
here. However, I think it’s time
for me to look at a new horizon.
This opportunity presented itself,
and it’s a good one. I'm both ex-
cited and nervous!”

Susquehanna Radio Sr. VP Ar-
thur Carlson stated, ‘“‘Herb’s

made tremendous contributions to
WQBA/ See Page 20

though some contended that the
chief value was the chance for
meetings in the halls and suites.
Exhibit halls were crowded, but
the overwhelming interest in
satellite technology displayed at
the NAB Convention in March was
not matched by any single topic
(including satellites).

AM Survival Draws Crowd

Among the most successful ses-
sions in attracting attendance was
KFRC/San Francisco PD Gerry
Cagle’s “AM: What Now”’ clinic,
in which he advised AM stations to
ignore the doomsayers and ‘‘do
the best you can.” Also well-
attended was consultant John
Lund’s “Top 30 Trademarks Of
Successful Stations,” along with
meetings covering ratings and
sales matters.

Insights aired during the con-
ference included a general theme
among Urban Contemporary sta-
tions of moving away from think-
ing of the format as ethnic and
substituting a “lifestyle” inter-

NAB/ See Page 10

Baker Named
Pres./GM At
CKLW & CKJY

Bob Baker has been appointed
President/GM of CKLW & CKJY/
Windsor-Detroit, moving from
VP/Finance for CKLW Inc. Baker
replaces Chuck Camroux, who an-
nounced his resignation months
ago (R&R 514) to form a con-
sultancy but stayed on until a re-
placement was found.

Gordon Ashworth, Exec. VP at
parent company Baton Broad-
casting, told R&R, ‘‘Bob’s
background is with finance and
administration at the station. He’s
very well qualified to take this
position, as he knows the Windsor-



Read what radio has to say about
the album Night And Day and the
single "“Steppin’ Out’

The Gavin Report - Ron Fell

“The single, ‘Steppin’ Out, is 2 wonder-
ful example of a song that's both
inventive and yet totally playable
across the pop music spectrum, from
A/C through Top 40 to Album Radio”

The Gavin Report - Recommended Listening

“Calling Night and Day just another
release would be just as foolish as call-
ing New York just another town’

The Album Network - John Mrvos/WXRT
“A brilliant synthesis of urban influence”’

The Album Network * Tom Holliday/KLZR

“One classy album. | hope everyone
takes the time to check it ou’

The Album Network * Bob Walton/WQDR
“A masterpiece’

The Album Network - Art Phillips/KILO

“A class act. The guy can't do anything
bad”

The Gavin Report

“Worth Watching...Joe Jackson single
‘Steppin’ Out’”

The Album Network * Marc Miller/V/BCN

“)Joe Jackson has the #1 most
requested song here!’

The single “Steppin’ Out.’

When people at WEA, EM|,
POLYGRAM and CBS are falking
about how great an A&M Record
is...you know you've got a hit.

The word is out on the street. Everybody, from labels to retail to
radio stations, is talking about how great the Joe Jackson album is.
And it is.

M
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Joe Jackson. The album Night And Day. The single “Steppin’ Out’

SP 4906 AM 2428

On A&M Cassettes and Records. s w s

Co-produced and mixed by David Kershenbaum and Joe Jacksen ¢ Management — John Telfer & Basement Musk, London s American Representative —Pat Gibbons, Select Artists Group, New York.
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Malrite Buys KPPL & KLAK For $9 Million

Malrite Communications President Carl
Hirsch says the company has reached an
agreement with the Des Moines Register &
Tribune to acquire KLAK & KPPL/,/Denver
for $9 million.

Along with last week’s announcement
that Malrite will buy WXIX-TV/Cincinnati
from Metromedia for $45 million, the latest
acquisitions bring Malrite’s holdings to
seven AM’s, seven FM’s, and six TV’s.
Malrite has also announced a substantial
ownership interest in the- Washington
Federals, a team in the new U.S. Football
League.

“We're looking forward to entering the
Denver market. We consider it a dynamic
market,” Hirsch told R&R. “We consider
the particular format that’s in place on
KPPL right now to be a tremendous tribute
tc Adult/Contemporary radio, which is
really the format of the 80’s.”

Fields Named
VP/Black Music
Sales At WB

Oscar Fields has been appointed Vice
President/Black Music Sales at Warner
Bros. Records. A 14-year veteran of the in-
dustry, Fields most
recently served as
VP/Special Markets
for Elektra/Asylum
Records, coming to
the position in 1979
after a two-year stint
as VP/Black Music
Marketing with the
WEA organization.
Fields began his ca- . ‘
reer at Bell Records Oscar Fields
in 1968, rising to VP/Sales for the label.

In making the announcement, Warner
Bros. Board Chairman/President Mo Ostin
said, “It’s indeed a pleasure to have a man
of Oscar’s experience assume a position so
vital to our overall black music effort.
We're especially happy to be welcoming
him aboard at this crucial time.”

Warner Bros. VP/Black Music
Marketing Tom Draper added, ‘“‘Oscar has
long been a vital force in the field of black
contemporary music. His special talents
and genuine love of music make him a rare
and effective individual whose input and
direction will be highly valued here at
Warner Bros.”

ANTHONY NEW PD

KLIR Converts
To Contemporary

KLIR/Denver has dropped its Schulke
Beautiful Music format of 18 years for a
new contemporary approach, scheduled to
debut September 10. Mike Anthony, former
Assistant PD and midday personality at
Duffy Broadcasting sister station
KCNR/Portland, has been appointed Pro-
gram Director.

Anthony explained, “We plan to play the
hits and position ourselves to go after a con-
temporary audience, somewhat to the right
of (CHR) KOAQ and to the left of (A/C)
KPPL. To say how our sound will eventual-

ly be presented would be premature, since
KLIR/ See Page 20

Fead President Of
Revived Monument

Monument Records, dormant in the
American record market for two years, has
returned with a new CBS distribution deal
and a new President, Bob Fead. Fead was
until recently President of Alfa Records,
which closed its doors in the U.S. in July
(R&R 7-23).

Initial product, according to Chairman
and founder Fred Foster, will feature
catalog artists, but the label has signed
several new acts, including Kris Kristoffer-
son (a longtime roster artist before going to

MONUMENT/ See Page 20
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He said the future of KLLAK, which cur-
rently has a mixed format that includes
some Sports/Talk, is ‘“‘under evaluation.”

Hirsch hopes the Denver acquisitions ob-
tain the necessary FCC approval by the
beginning of 1983, and said that Malrite is
actively looking for other properties.

WLOL Bought By
Emmis For $6 Million

Metrocom Limited principal Bob Liggett
has sold WLOL/Minneapolis for $6 million
to Emmis Broadcasting, which owns
WENS/Indianapolis. CHR-formatted
WLOL jumped 4.2-10.0 in the recent spring
Arbitron ratings.

In discussing the purchase, WLOL
General Manager Doyle Rose commented,
I think it’s going to be a very smooth tran-
sition to Emmis, as they have indicated that
nothing will change in the way of format or
personnel, since we have a winning situa-
tion here.”

Echoing Rose’s feelings, Emmis Presi-
dent Jeff Smulyan told R&R, “This is a
great radio station and we are very excited
about this market. The success achieved
here is due to the quality programming and
the quality people. We want to continue
those patterns of success. I think this is one
of the finest markets in America; its di-
verse traditions and economy make it an
ideal area for expansion of our company.”

AFFILIATES WITH CNN

KING Changes
To All-News

Longtime music giant KING/Seattle will
join the ranks of all-News stations beginn-
ing October 4. The King Broadcasting Com-
pany’s 50 kw AM, which evolved from CHR
to A/C in recent times, has also contracted
with CNN, using the service in a sup-
plementary capacity, primarily overnights,
while keeping NBC as a primary national
news network. John Erickson, currently
News Director, will oversee the expanded
news staff.

In explaining the decision to adopt a
News format, GM Edith Hilliard told R&R,
“This has been under consideration for
some time. The straight all-News concept
will fill a need in this market. That need has
grown in the last few weeks with the change
of KVI back to an MOR format and the need
for an alternative to KIRO. This unique for-
mat will allow listeners to become com-
pletely updated at any time of the day or
night. Anytime you change format in a book
there’s a problem, but it’ll be early in the
book. Qur primary interest is in building a
good product.”

No major staff changes are anticipated.
Present PD John Michaels has been given
the option of remaining at the station in
another capacity. KING’s Adult Contem-
porary format will stay in effect until the
switchover.

Mid America Realigns Radio, Cable Divisions

Mid America Media has realigned its
radio and cable television divisions, appoin-
ting Leslie Small President/Broadcast
Division, overseeing the firm’s radio pro-
perties, while Howard Frederick becomes
Executive VP/Broadcast Division. Concur-
rently, Stephen Small has been named Pre-
sident/Cable Television Division.

According to a company spokesperson,

the restructuring clearly delineates respon-
sibilities within the two divisions. Both
newly-appointed Presidents still retain
their prior posts as Sr. VP’s of Mid America
Media’s nine corporations and will report
directly to Chairman/President Reva
Small. Frederick, who also held a similar ti-
tle, maintains his previous duties as well in
his new capacity.

Tragedies Claim Two DJ’s Lives

Listener Shoots
KWFM'’s Cooke

KWFM/Tucson weekend air personality
Bob Cooke was shot twice and killed two
weeks ago (8-20), while on his way home
from a local club where he had been em-
ployed as a DJ. Cooke, who had been in ra-
dio almost nine years, was holding down the
3-7pm slot, Saturdays and Sundays for
KWFM at the time of his demise.

Station PD Jim Ray described the bizarre
chain of events which led to Cooke’s death:
“The girl who shot Bob was a listener. A
year or so ago she said she started hearing
Bob Cooke’s voice in her head. She became
obsessed with him and contacted him at the
station and the club. He’d had her thrown
out of the bar one night a long time ago
because she’d become belligerent. About
six months ago, a psychiatrist asked Bob to
come in and chat with her, but he didn’t go
in. Apparently, she was out of her head.

“She followed him home from work that
night,” Ray continued. ‘“‘And somehow got
him to stop his car. She fired two shots, then
took his car. Eyewitnesses called the police
and they apprehended her, charging her
with first degree murder. From what we
hear right now it might not even go to trial.
The lady appears to be insane.

“It’s hard to imagine having KWFM
without hearing Bob’s voice on the air,”
Ray concluded. “It’s a big loss to
everybody. He was the best guy I've ever
worked with.”” Cooke had been with the sta-
tion nearly five years, working nights, mor-
nings and weekends during that time. He’d
also worked at neighboring competitor
KLPX.

KWFM General Manager Jim Hardy
summed up popular sentiment, saying,
‘“Bob was a rare talent. We were lucky to
have him.” Cooke is survived by his wife
and parents.

wwWw.americanradiohistorv com

WJAX'’'s Destiny Dies
In Highway Mishap

WJAX/Jacksonville air personality
“Destiny”’ (Melody Butler) was returning
from a personal appearance outside of
Jacksonville at about 5am, August 16 when
car trouble forced her to pull over to the
side of the road. Apparently, she got out of
the car to seek assistance and a passing
motorist struck her, killing her instantly.
She was 29 years old.

“We found out about seven o’clock that
morning,” WJAX PD Steve Fox told R&R.
“I went to the station to make a tribute and
everyone there was very upset about her
death. It’s still hard for me to comprehend
that she is no longer with us. When we made
the announcement we were flooded with
telephone calls.

“We're still getting calls, getting flowers,
sympathy cards,” said a shocked Fox.
“Destiny was a unique jock in that she was
very in touch with her audience. She really
cared, really gave a damn about whom she
was talking to. She was very dedicated.
She’d had a lot of job offers to go to bigger
markets for more money, but she was com-
pletely in love with this radio station. Her
loss was a very moving experience and all
of us at the station as well as our family of
listeners are just shattered.”

Butler had handled WJAX’s 6pm-
midnight shift since the station had switch-
ed to an Urban format over a year ago.

For The Record

Despite format defections, the Beautiful Music
format does have its bright spots . . . even more than
indicated in last week’s survey of Arbitron winners in
the format. Inadvertently left out were two big
gainers, KBIG/Los Angeles, which went 4.6-5.0 in the
spring book; and KQYT/Phoenix, which improved
6.5-8.4.
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REAGAN VETOES FUNDS

Washington Report

Democrats Unveil
Ten Radio Spots

This week the Democratic National Com-
mittee (DNC) finished production of ten ra-
dio spots designed to help the party’s candi-
dates in this fall’s elections. Several focus
on Reaganomics, while Rep. Claude Pepper
(D-FL) talks about Social Security on one
ad, and another features Rep. Morris Udall
(D-AZ) on the environment.

The DNC is furnishing the spots to state
and local Democratic party organizations,
asking them to buy advertising time on
local radio stations.

Meanwhile, three labor unions are buying
radio time in several dozen Congressional
districts this week to attack President Rea-
gan’s proposed balanced budget constitu-
tional amendment. Involved are the AFL-
CIO, American Federation of Teachers
(AFT), and the American Federation of
State, County and Municipal Employees
(AFSCME).

Accelerated Search
For WHBI Successor

To save time, the FCC is bypassing its
usual prolonged hearing process to decide
which of seven applicants should be named
interim operator of WHBI/Newark. In-
stead, the FCC Review Board will simply
hear oral arguments and try to make a
quick decision.

WHBI lost its license for false advertis-
ing, promoting a lottery, and abdicating
control over programming. But, until an in-
terim operator is named, Cosmopolitan
Broadcasting is being allowed to stay on the
air.

The interim operator will broadcast until
a permanent licensee is chosen, probably in
several years. Meanwhile, the Commission
had turned down a request from two New
Jersey stations who wanted WHBI com-
pletely eliminated as a station. WHTG/Eat-
on and WDHA /Dover failed to convince the
FCC that a new licensee for the facilities
could create interference for them.

Price Named

To NAB Board

A vacancy of the NAB Radio Board has
been filled with the appointment of Clyde
Price, President/GM of WACT-AM & FM/
Tuscaloosa, AL. He represents District 5,
encompassing Alabama, Florida, Georgia,
Puerto Rico, and the Virgin Islands.

He fills the slot created when Bill Stake-
lin, Executive VP/Bluegrass Broadcasting,
was appointed to succeed President-elect
Eddie Fritts as NAB Joint Board Chair-
man.

WO0JO Wins Renewal Battle

Broadcast Communications, Inc. (BCI)
last week won license renewal for WOJO/
Chicago from an FCC law judge who denied
the competing application of Genesis
Broadcasting.

WO0JO, which is actually licensed to
Evanston, IL, was given a slight preference
for being an incumbent. The judge also
found WOJO superior due to the past broad-
cast experience of its principals, its almost
total control by women, and its Spanish for-
mat.

Genesis, on the other hand, was found to
have submitted misleading information
about its community survey, EEQ pro-
posal, and one principal’s past broadcast
experience. Also, the judge pointed out that
the rock and jazz format proposed by Gene-
sis is already available on other Chicago
stations. The only category in which Gene-
sis came out on top was its proposed 100%
integration of ownership in management.

Jury “Gag Order’’ Protested

Groups representing broadcasters and
newspapers have protested a federal
judge’s order that the jurors who acquitted
a suspect in the shooting of former National
Urban League President Vernon Jordan not
discuss the case with anyone.

An emergency petition seeking reversal
of the “gag order” was filed with the U.S.
Court of Appeals by the NAB, the American
Society of Newspaper Editors, and the
American Newspaper Publishers Associa-
tion.

The NAB asked the court to find that “re-
porters have a constitutional right to ask
questions of a juror once that juror has been
released from . . . duty; jurors have a right
not to answer that question if they so
choose.”

The trial occurred in Fort Wayne, IN,
with federal judge Allen Sharp reportedly
telling jurors, “They can’t question me;
I'm a judge. You’re also judges, and they
can’t question you.”

R&R/Friday, September 3, 1982

Money Crisis May Force
FCC Mid-September Shutdown

Unless Congress acts quickly the FCC will virtually have to close
down by September 16. Over the weekend President Reagan vetoed a
$14.1 billion spending bill which contained $3 million the FCC needs to
pay its bills for the last two weeks of September.

“We have enough money to stay in busi-
ness through September 16,” FCC Associ-
ate Managing Director Tom Campbell told
R&R. ‘“After that we’d be in a furlough
situation.”

According to Campbell, a few key person-
nel would remain on staff to assure public
safety, but the ‘“vast majority”’ of FCC em-
ployees would be laid off until Congress
votes more money for the agency. Congress
won’t return from a summer break until
September 8, leaving only a week to over-
ride President Reagan’s veto or come up
with a smaller spending bill more to his lik-
ing.

The current shortfall is the result of a
4.8% pay raise the FCC gave its employees
last October. At the time, the Commission
didn’t have the needed $3 million in hand,
but acted in anticipation of Congress ap-
proving extra funds before the 1982 fiscal

year runs out September 30. Everything
was on track until the veto was announced
by President Reagan in Saturday’s (8-28)
radio address.

If the Commission does have to close
down temporarily, it won’t be the first time.
Last November a one-day shutdown occur-
red during another budget fight between
Reagan and Congress.

Even after the immediate problem is
solved, according to Campbell, another
funding crisis could face the FCC on Oc-
tober 1. As of now, Congress hasn’t passed
the Commission’s budget for the new fiscal
year which begins that day. That means yet
another shutdown could be threatened un-
less Congress either passes the FCC’s
budget or approves a Continuing Resolu-
tion, which would simply maintain spend-
ing at current levels.
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ONE VIEW OF RADIO MARTI — The proposed construction of an anti-Cuban propaganda sta-
tion based in Florida has aroused strong views, both positive and negative. Miami News car- |
toonist Don Wright expresses one local viewpoint above, courtesy New York Times Syndicate. l

'MARKET TOTALS “ESSENTIAL”

Four trade groups, which undertook the
$60,000 survey after the FCC stopped col-
lecting financial data this year, are
pleading for 100% industry cooperation.
The groups are the RAB, NAB, NRBA, and
Broadcast Financial Management Associa-
tion (BFM).

Pegging Station Values
Without market-by-market revenue fig-

ures, the groups contend, it’s impossible to
tell how well a station is doing within its
market. That, in turn, would make it harder
to establish selling prices for stations.

The forms being mailed this week are far
simpler than the defunct Form 324, which
asked for data on expenses as well as rev-
enues. Stations are only being asked to pro-
vide gross local time sales, gross national/

LEGAL FARE AT NAB LEGAL FAIR — Seven communications law experts participated in the “Legal Fair” Sunday (8-29) at the
NAB Radio Programming Conference in New Orleans. At left, Martin Leader (left) chats with the NAB’s Barry Umansky, while at right
John Wells King (left) discusses deregulation with two attendees. Also involved were Alan Campbell, Harry Cole, Ashton Hardy, and
John Stewart Jr.
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Industry Backing Sought In Revenue Survey

Forms asking for voluntary reporting of 1980 and 1981 station
revenues in five categories will be mailed in the next few days to every
commercial radio station in the United States.

regional time sales, network compensation,
broadcast revenues other than time sales,
and total value of barter and tradeout trans-
actions.

To assure confidentiality of individual
station figures, responses are being mailed
to and tabulated by the accounting firm
Deloitte, Haskins & Sells. Stations are ask-
ed to respond by September 24. National
and market-by-market totals are expected
to be released in December.

The four sponsoring groups, which form-
ed the Broadcast Industry Revenue Report-
ing Committee to oversee the project,
issued a plea to broadcasters: “If you want
to know your industry’s 1980 & ’81 national,
local and network revenues, if you want to
know your station’s share of your market’s
revenues, if you want to know your in-
dustry’s trends and have information for
your sales projections, then participate in
the survey.”

In a letter to NRBA members, Executive
VP Abe Voron called the revenue data
‘“‘essential to the well-being of our
industry.”

Noting that NRBA supported abolition
of Form 324, Voron said, “We believe that
our industry can, and should, develop this
kind of information without government
directive. This is the radio industry’s oppor-
tunity to show that government regulation
is not necessary and that radio broadcast-
ers can voluntarily join together to provide
vital information.”



At Last.

The atffordable music computer
from Station Research Systems.

Carl Barringer, Don Hagen (I-r)
develooed this system for
competitive stations like yours.

A complete and flexible computer software system
for music inventory/scheduling and research.

AutoSelect™ is the industry’s most cost efficient
and user-oriented system for music inventory and
scheduling.

Achieve true on-air consistency with
AutoSelect, Station Research Systems’
music inventory and scheduling package.

AutoSelect was designed by a team of professionals,
led by Station Research Systems Vice President/
General Manager Don Hagen, and Director of
Software Development, Carl Barringer, to meet any
program director’s competitive needs. You store
2500 titles per disk, divided into as many as 16
categories. Then, pinpoint the sound of each song by
as many as 26 characteristics (tempo, intensity, etc.)
using an 8-point scale within each characteristic.
Unlike other, more expensive software, you name
the characteristics. You create and store 99 format
clocks which are always at your disposal. You control
the repeat functions from hour to hour, daypart to
daypart, and day to day. You get a clear, fully
detailed playlist, all based on your inventory and,
most important, on your specific format
requirements.

Get behind the numbers in the book by
doing your own research with Station

Research Systems’ MusicTrack™ and
MarketTrack™.

Now you don’t have to wait for the book to answer
your questions about cume and market share. With
MarketTrack, vou track them both yourself and
then go deeper. Study the image of your station, the
effectiveness of vour advertising and the impression
made by your personalities. Discover how your
station is positioned in the minds of your listeners.
You don’t have to worry about writing the questions.
You'll have access to your own fully indexed file of
properly constructed research questions. Of course,
you may also add your own questions at any time.

MusicTrack quickly tabulates the results of any
type of music research in the most accurate and
time-saving way. Your weekly call out research and
mass music tests are well within the capabilities of
MusicTrack. You can process up to 250 songs per
week with as many as 900 respondents. Then, enter
data by magnetic card or keyboard. You'll see more
meaningful tables: a crosstab of the reactions to your
music against all demographic cells, ¢ven your
competition’s cume. A trend of your listener’s
reactions to your music over as many as 13 weeks. A
rank of all songs in order of famiharity, preference or
burn, any combination of these or any other areas
you choose to research.

The Most Economical System Available

Station Research Systems’ software runs on low
cost, efficient microcomputers such as Radio Shack
TRS-80 (Model I1) and North Star Horizon II. Each
package is significantly less expensive than other
software available. The complete system is priced
for your budget, and a three-year payment plan is
available.

Radio’s Fastest Growing Software

In just a very short time, an impressive group of
broadcasters like these have made AutoSelect,
MusicTrack and MarketTrack radio’s fastest growing
software packages:

Y-100 Miami
KQAM/KEYN Wichita
KBBC (now K-Lite) Phoenix
WGY/WGFM  Albany
WBT/WBCY Charlotte
KOA/Q-103 Denver
WMPS/WHRK  Memphis
WUBE Cincinnati
WSUN Tampa/St. Petersburg
KYA/KLHT San Francisco

They’ve found out first hand what Station Research
Systems’ affordable software can do for them in their
markets. Now, find out for yourself. Make Station
Research Systems’ software part of your competitive
strategy. For a free information kit, call us at

(214) 239-5331.

Station ! coea@ 1 Systems

Microcomputer Strategy for the Broadcast Industry

14677 Midway Road, Suite 204, Dallas, Texas 75234, 214/239-5331
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Service
Customizes
Radio News

in this age of rapid technology
where if you move too slow, you're out
of the running, managers and other
business executives must keep up
with current business trends. Radio
supplies them with daily, up to the
minute reports, but -their busy
schedules prohibit them from listening
to all of a station’s programming fare
just to filter out the Information perti-
nent to them. DowAlert customizes
radio programming, allowing
businessmen the luxury of programm-
ing their radios to air only those items
they desire.

DowAlert transmits spot business
news, market reports, news sum-
maries, and other programming via
satellite to major FM outlets across the
U.S. Subscribers pay a $50 monthly
fee plus a $150 installation tab to hear
news items about a certain company
and/or competitor, industry, or sub-
ject. Specially designed home and of-
fice radios receive a coded signal; when
a particular report about selected in-
formation is being transmitted, the radio
automatically cuts on. Once the news
has been broadcast, the radio
becomes silent. DowAlert is currently
being sold in Boston and Philadelphia.
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3M Debuts
Telephone

Interface

ITC/3M has developed the FCC-
approved FB-1 telephone inter-
face. it connects a telephone line
with a cartridge machine, supplying
callers answer-only access to a
variety of taped information, in-
cluding concert information,
weather, and sports. The FB-1
connects callers to the cartridge
machine and then activates the
tape. Once the prerecorded
message has run and the cartridge
cues itself back to the beginning,
the FB-1 hangs up and waits for
another call. it comes complete
with a 30-day satisfaction
guarantee plus a two-year warran-

ty.

For more details write Mark
Wasserman at 2425 South Main
Street, Bloomington, IL 61701.

MCA Reports Gains
In Second Quarter

For the three months ended June
30, MCA Inc. revenues rose to
$353.6 from $329.6, operating in-
come was $54.5 versus a previous
$37.5, and net income was $38.6
compared to $30.9. During the first six
months of this year, revenues increas-
ed from $669.5 to $679.0 with net in-
come hitting $62.9 over 1981's
$55.1. According to Chairman of the
Board Lew Wasserman, the con-
glomerate is enjoying the highest se-
cond quarter and first half revenues
and operating income in its history as

well as the highest second quarter and
second highest first half net income.

The Records and Music Publishing
Division showed profitability in the first
six months, $11.1 to $12.1 in
operating income, but recorded a drop
in the first three months from $4.3 to
$3.9. The division’s revenues also fell,
$38.1 to $34.0 for the second
quarter; $81.0 to $79.5 for the six
months period. Contributing primarily
to MCA'’s financial success was its
Filmed Entertainment Division which
had “E.T. — The Extra Terrestrial”
and ““On Golden Pond.”

R&R/Friday, September 3, 1982

Radio Listening Related To Moviegoing

There’s a definite link between heavy radio listening and fre-
quent moviegoing. That's the consensus of recent studies by
both RAB and McGavren Guild. In fact, according to RAB,
98% of frequent moviegoers are reached weekly by radio as
compared to newspapers’' 91.3% weekly reach. On a daily reach
basis radio leads 84% to newspapers’ 70.4% . McGavren Guild
finds heavy radio listeners are 13% more likely than all adults to
have attended at least one film during the last 30 days. That's im-
pressive when compared to newspaper readers, who are only
6% more likely and TV viewers who are 21% less likely.

Breaking it down further, McGavren-
Guild points out that 23.5% of aduit
heavy (three or more times in a month)
moviegoers are also heavy radio
listeners versus newspapers and TV at
19.4% and 18.2% respectively. This
translates to heavy radio listeners be-
ing 18% more likely than all adults to
have gone to the movies three or more
times, outpacing newspapers with
12% more likely and TV at 8% less
likely. For medium (two times) and light
(one time) categories, radio again
leads the pack: 23% of adults who are
medium moviegoers are heavy radio
listeners, followed by 18% for
newspapers and 14,8% for TV; 21%
of light moviegoers are heavy radio
listeners with newspapers at 17.7%
and TV at 14.5%. Generally con-
sidered as a support vehicle rather
than a primary advertising route, radio

rowcasting can reach the specific au-
dience a movie advertiser is seeking

¢ Radio’s audience stays up in the
summer — radio’s audience level is
high in summer while the June-
September period comprises 41% of
the movie theater business

¢ Radio is cost-efficient advertising
— radio accounts for the fowest cost
per thousand increase between
1967-1979, +52% versus TV,
+104% and newspapers, +113%.

did show a 26 % increase in film adver-
tising for the first nine months of 1981
(R&R 4-9). However, according to fin-
dings compiled by RAB, McGavren-
Guild reiterates that radio is still being
underutilized by movie exhibitors.

And this is where RAB's “‘Reel
Advertising: Radio” report picks up. it
lists seven additional elements about
radio that movie exhibitors would be
wise to note. Key among these:

e Car radio delivers movie
messages — 95% of cas have radios
with seven out of ten adults hearing
car radio weekly.

e Radio is strong on big-business
weekends — demos reached include
men 18-34, 90%; women 18-34,
87%; and teens, 12-17 commanding
95%

¢ Radio is selective — radio’s nar-

Fruit For Thought

Put away those medical journals, computer readouts, and all that other scien-
tific mumbo jumbo. A British psychologist takes the adage ‘‘You are what you
eat” a step further by claiming she can determine a person’s traits by the type of

fruit he or she eats.

If you’re an orange eater, you're more of a perfectionist. As a result of the
patience and dexterity you use to peel the orange, your occupational calling is
dentistry. Incidentally, that peeling skill pays off in another way — orange eaters
make good marriage partners. The banana also conjures up sexual images, but
lovers of this fruit enjoy eating and drinking more, which leads to fatness and
laziness. Apple connoisseurs possess a lot of energy, are practical with a tradi-
tional flavor, and make good politicians. (Notice next time President Reagan's ap-
ple red cheeks.) Grape p6ppers are self-indulgent, lacking the discipline to work
toward long-range goals. They can make successful entrepreneurs if the rewards

are quick in coming.

Heart Holds Auditions

W F A R

PRIVATE AUDITHON

Rock group Heart has embarked on
a 60-city U.S. tour in support of the
new LP, “Private Audition.” In con-
junction with the cross country tour
Heart and their recording label, Epic,
are cosponsoring a multi-city radio pro-
motion. Two weeks prior to the
scheduled concert date local stations
will request that listeners send in
original music tapes. Judged by a
panel that also includes Heart
members, the winners will be the
opening act for Heart, when the group
performs in their city. Chicago,
Phoenix, and Tucson are set to con-
duct private auditions so far with other
cities currently in negotiations. Heart’s
tour ends November 23.

Meet our outlandish staffer from Planet
Yuk. He’s Sputnik jones, UFOnaut, whose
beat covers the black holes and saucer sites

around the world.

FIND OUT MORE!

Try a two-week sample at no obligation.

Call collect, Patrick Glynn: (714) 293-1818.
In Australia, call Greg Smith, 3XY Radio, Melbourne, 103/ 329.5777.

On Guard: Sentry
Robots Are Coming

Within two years businesses
may select their nighttime security
force from the growing ranks of in-
telligent mobile robots. This predic-
tion, according to a recent Wall
Street Journal article, isn't as
farfetched as it sounds.

Washington, DC-based Denning
Systems Inc. hopes in a year's

“Sentry

time to field test its

pictured above.

Though lacking useful arm and
leg extremities, the three-foot tall,
200 Ib. robot will be somewhat on
par with its human counterpart. It's
able to detect people through
walls, pick up sounds like breaking
glass, find its own way around an
assigned area by means of a spe-
cially-designed navigation system,
and radio an alarm to summon
police at the hint of a break-in. The
robot’s hard plastic casing deflects
blows and a bullet won't prevent it
from signalling, unless a dead-aim
intruder hits the electronic brain.
And sticky-fingered thieves better
think again. If the 200 Ibs doesn’t
scare them off, the excruciating
pain caused by its 120-decibel
siren will.

Despite a hefty $25,000 price
tag, the Sentry Robot can’t do
everything. It can't climb stairs,
cover rough ground, open doors
and, unfortunately, can’t differen-
tiate between friends or foes.
However, the security robot in-
dustry is banking on two pluses in
its favor. Robots might be cheaper
than a fleet of human guards or a
highly sophisticated electronic
detection system, and secondly,
they might be more reliable — at
least they wouldn’t fall asleep on
the job.

WWW americanradiohistory com



Mike Adams
Mark Alan
Rick Allison
Vern Argo

Jim Ballard
Gabe Baptiste
Tom Barker
Stan Barnett
Jim Beard

Jordan Becker
‘Rich Biella
Dick Blackmon
Buster Bodine
Matt Borland
Dan Brennan
Chuck Browning
Dave Burdue
Mike Carroli

Al Caruso
Howard Castle

Bob Church
John.Clay
Steve Coggins
Dan Coker
Denny Collier
Dave Conley
Daniel Cook
Adam Cooke
Michael Costello
John Crawford
Paul Curreri
John Curry
Tim Curtin
Don Davis
Bobby Day
Pete Deman
Jona Denz
Scott Diceth
Bob Digerness
Chuck Du Coty
Victor Duvall
Dale Edwards
Mike Edwards
Ron Eliiot
Jack Emerson
Bob Fazio

Joe Fazzary
Steve Feldman
Mills Fitzner
Max Floyd

Joe Folger
Dave Foster
Ken French
Mike Gardner
Greg Gillespie
Don Golden

i John Gorman

llyce Gottleib
Barry Grant
Harry Guscott
Tommy Hadges

' J.C. Hall

Lee Roy
Hansen
Skip Hansen
John Harper
Michael Harris
Rick Harris
Neil Harrison
Garrett Hart
Rich Hawk
Paul Heine
Dennis Hensley
Ron Hester
Ward Holmes
John Hunter

Dave Hurlbut
Ken Irwin
Jim James
Scott Jameson
Don Jebb
Van Johnson
Jeff Jones
Brian Katz
Jeff Kaufman
Kris Kelly
Tom Kelly
Dan Kieley
Bernie Kimball
Robert Kloss
Greg Knop
Brian Kryscz
Kerry Lambert
Dave Lange
Neil Lasher
Rusty Law
Bob Lawrence
Tony Lawson
Bob Linder
Dave Logan
Jay Lopez
Eric Loy
James
MacFarlane
David Madl|
Charles Maillet
Kevin Mannix
Eric Maron
Bill Martin
Paul Martin
John Marusak
C.C. Matthews
Roger Mayer
Joe McCabe
Bill McCowan
Brent McNally
Stuart McRae
Rad Messick
Scott Michaels
Chris Miller
Mark Miller
Bill Mims
Larry Moffitt
Jim Moore
Bob Morey
Tim Mosher
Bill Murphy
Jim Murphy
Richard Neer
Geoffrey Nimmo
Steve O'Brien
Oedipus
Larry O'Neil
Ray Oresco
Jerry Ostertag

Tom Owens
Dennis
Panzzanko
Mike Parry
Mike Patchen
Cindy Paulos
Jay Perry
Rick Peterson
Ron Phillips
Michael Picozzi
Rich Piombino
Chuck Poet
Jay Preston
Gary Rae
Beau Raines
Jay Randall
Lee Randall
Gene Raymond
Redbeard
Ron Reger
Larry Rhymes

Wayne Richards

Ed Riley
Smokey Rivers

Christy Robbins

Ken Robinson
Tom Robinson
Clark Ryan

Jim Ryan

Mark Sawyer
Shawn Schleif
Skip Schneider
Reed Scott

Scott Seagraves |

Larry Sem

Jim Shaeffer
Wayne Shayne
John Sherman
Mark Silver
Gary Sinderson
Don Sitton
Mark Smith
Ron Sorenson
Bill Stambaugh
Rob Stanley
Ryn Stephens
Greg Stevens
Mark Stevens
Randy Stewart
Pat Still

Cat Stone

Ed Swisher
Tom Tefft

Kent Thurston
Les Tracy
Robin Tyree
Frank Tyro

Joe Urbiel

Ted Utz

Dave Van Dyke
Charlie Van Hall

Mark Vos
Gary Waldron
John Watkins
Bill Weber
Charlie West
Bill Wiales
Ray Williams
Ralph Wolak
Ken Woods
Gary Zenobia
Peter Zipfel
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Networks/Program Suppliers {

MUSIC FEATURES

RKO Radio
Hot Ones (IS, Inc.):

Entertainment Net/
Silver Eagle (DIR):

Eddie Money (September 20)

Chicago (October 4)

Littte River Band (October 18)
Musicstar (IS, Inc.):

America {September 27)

Juice Newton (October 11)

Eddie Rabbitt (October 25)

Melissa Manchester (November 8)
Rolling Stone
Magazine Productions
Rock Star Guest DJ:

Hall & Oates w/Phil Collins (September 20)

Go-Go's Kathy Valentine, Chariotte Caffey
(September 27)

John Cougar (October 4)

Billy Squier (October 11)

Continuous History Of Rock & Roll:
Worldwide Rock (September 20)
Greatest Rock Festivals (September 27)
United Stations
Country Music Countdown:
Eddie Rabbitt (September 24-28)
Dick Clark’s
Rock Roll And Remember:
Chicago (September 24-26)

Watermark
Musicall:
Howard Keel (September 25-26)
Phil Silvers/Lena Horne Tribute (October 2-3)
Soundtrack Of The 60’s:
Jay Black/Peter Max/Beach Boys' “Pet
Sounds' (September 25-26)
Paul Anka/ABC’s Michael Jackson/Moody
Blues (October 2-3)
Westwood One
Budwelser Concert Hour:
Aretha Franklin/Third World {October 8-10)
in Concert:
Nazareth/Toronto (October 8-10)
Live From Gilley’s:
John Anderson (September 24-26)
Michael Murphey (October 1-3)
Off The Record:
38 Special (September 24-26)
Genesis (October 1-3)
Queen (October 8-10)
Rock Years:
1873 (September 24-26)
1974 (October 1-3)
1875 (October 8-10)
Special Edition:
Jermaine Jackson (September 24-26)
Cheryl Lynn (October 1-3)
Ray Parker Jr. (October 8-10)

ABC
Contemporary Net/
Spotlight Specials:

Billy Joel (October 24)

Charly McClain (September 25)
“Notes From the Road" (September 26)
Charlie Daniels (October 2}

cBS
RadioRadlo:

On Stage Tonight: Carole King (October 2)
Commodores (November 6)

Clayton Webster
Country Calendar:
T.G. Sheppard (September 27)
Jerry Clower (September 28)
Singing Cowboys of Silver Screen
(September 29)
Deborah Alien (September 30)
Steve Wariner (October 1)
Con Hunley (October 2)
Anne Murray (October 3)
Raritles:
Robert Plant (September 27)
Steely Dan (September 28)
Johnny Winter (September 29)
Supertramp (September 30)
Mudcrutch (October 1)
Retro Rock:
Yardbirds/Animals (September 20)

CHARLIE GIVES THANKS —
United Stations, with the help of
VP/Programming Ed Salamon, is
putting together a forthcoming
Thanksgiving special, ‘‘Charlie
Daniels and Friends.’' The special
will feature the music of host
Charlie Daniels and that of his
friends, including Willie Nelson,
Crystal Gayle, and Bobby Bare.
Pictured outside US’s New York of-
fices are (I-r) Daniels and Salamon.

GIVE YOUR

Y COUNTRY STATION

THE EDGE IT

DESERVES!

&
Hear EXCLUSIVE interviews with the stars,
such as Waylon, Emmylou, Alabama, Anne
Murray, Barbara Mandrell, The Oak Ridge
Boys and many others. Packaged tightly in
3%-minute daily shows. Hosted by KLAC's
Charlie Cook.

Free to your station via barter, Call now for
market availability. (213) 392-8743
COUNTRY NEWS, 228 Main Street, Suite R,
Venice, CA 90291.

Creative Factor
"Rock Pumpkin' Special (Halloween)

DIR Broadcasting Network
Inside Track:

Pat Benatar/Chrissie Hynde/Go-Go's Chariotte
Cattey (September 20)

Earth News

Chicago (September 20-23)
Roxy Music (September 24-26)
Eddie Money (September 27-30)
Squeeze (October 1-3)

inner-View:

Kansas (September 20)
London Wavelength
BBC Rock Hour:

Santana (September 26)
Mutual

Rolling Stones: Past and Present

(September 30-October 3)
Narwood
Country Closeup:

Terri Gibbs (September 20)
Loretta Lynn (September 27)

Music Makers:

Peggy Lee (September 20)
Lionel Hampton (September 27)

NBC
Source:

Eddie Money (September 24-26)
Biue Oyster Cult/Aldo Nova (Starfieet Blair)
(September 24)

PEOPLE

®Gene Swanzy appointed St.
VP/Broadcast and Communications
Services for the Mutual Broadcast-
ing System. Prior to this he had serv-
ed as VP/Broadcast Services for the
network. Swanzy's new duties involve
developing uses, broadcast and non-
broadcast for Mutual's national
satellite system.

®Jane Couch
tapped as VP/De-
velopment at Na-
tional Public Ra-
dio. She joins NPR
with more than 15
years experience
including a stint as
VP/Research, De-
velopment and
Public Affairs of
the Mexican Ameri-  Jane Couch
can Legal Defense and Education
Fund (MALDEF).

OZZY OPTS FOR CLEAN LOOK
= Proving that bald peopie can stil
have fun, Ozzy Osboume sported
his new bald pate at an interview for
Creative Factor’s forthcoming

‘“The Rock Pumpkin’' radio
special, which also features Ted
Nugent and Alice Cooper. Actually,
Ozzy's hair had too much dye in it
and he decided to shave it off for a
fresh start. Grinning through the
glare is CF’s Phil Harvey.
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' Mutual Announces Satellite Advances

} According to a recent Mutual Broadcasting System announcement,
the network claims to be the first American satellite user to operate a
calibrated downlink system. The downlink system gives Mutual the principal
advantage of instantly and accurately monitoring/verifying the exact power
levels received from Westar IV or other satellites, thus eliminating a
dependence on satellite vendors. Among its other benefits: Mutual’'s network
sound won't ever drop below threshold leveis on the receiving end and the
system will also act as an early warning device for any technical problems that

Public Radio and Western Union.

may crop up on any transponder or SCPC channel.

Concurrent with this announcement, Mutual has revealed it has ten
fulitime SCPC (19dBw) satellite channels on Westar 1V, for either broadcast or
non-broadcast use. These ten channels increase the net'’s satellite capacity
by more than 150% and are the outcome of agreements with National

ABC FM

*‘The Business Of Dying'* outlines expense involved
in dying (September 13-17, 20-24)

cBs

Live coverage of U.S. Open Tennis Championships
(September 11-12)

Clayton Webster
Sporting News Report:
Big 10 Football Conference; interviews with Min-

nesota Twins, Cardinal catcher Darrell Porter
(September 27)

Earth News

Personnel placement expert Jeffrey Allen
(September 10-12)

Stuntwoman Hyla Marrow (September 20-22)

Richard Taylor ot ""Tron" (September 23-26)

eoPeter Tarnapoll named
Manager, Affiliate/Program Promotion
for CBS Radio Networks. Prior to
this Tarnapoll was an account ex-
ecutive with Grey Advertising in the
Entertainment/Leisure Division. Also at
CBS, Stephen Youlios assumes the
position of Eastern Sales Manager.
Since 1981 he'd been National Sales
Manager at company-owned WBBM/
Chicago.

@ Frank Gabrenya appointed Di-
rector/Station Relations at Jameson
Broadcast, Inc. The flrm produces
and syndicates “Mother Earth News”
among other properties.

®David Cureton joins Mutual
Broadcasting as news cofrespon-
dent, moving over from WIS/Co-
lumbia.

NEWS & INFORMATION FEATURES

Lew Irwin Reports
Friz Freleng (September 10-12)
Jeannie Wilson of **Simon and Simon™
(September 12)
Actor/singer John Schneider (September 13-17)
National Public Radio
Sunday Show:
Bob and Ray comedy team (October 3, 10, 17, 24)
Progressive Radio Network
Laugh Machine:

Bilt Cosby/George Carlin/Woody Allen
{Week of September 6)

News Blimp:
Rent A Record/Money/EPA (Week of September 6)

Watermark
TV Tonite:

“The Phoenix"' — ABC (September 8)
“Bamey Miller” — ABC (September 9)
“*Martian Chronicles’' — NBC (September 10)

@ Jordanka Lazarevic to National
Broadcast Editor at UPI. She replaces
Bill Ferguson, recently named VP/Ex-
ec. Broadcast Editor.

®Walter Mysholowsky named
Research Analyst for ABC Radio Net-
works. His prior experience includes a
two-year stint at Arbitron Radio.

®Randy Tilner appointed to
newly-created post of publicist at Wa-
termark/ABC Radio Enterprises.
Tilner brings with him experience as a
freelance public relations/advertising
copywriter.

©® Shirley Smith joins correspon-
dent staff of Mutual Broadcasting
System, serving as news anchor on
the moming ‘‘Lifestyle” newscasts.
She’s the former ND of the Kentucky
Network.

NASHVILLE HOSTS “WHOREMHOUSE’ SCREENING — RCA artist and
budding film actress Dolly Parton was on hand recently during a Nashvilie
screening of ‘‘Best Little Whorehouse In Texas.'’ Dolly greeted radio and
records brass following the film, including (I-r) George Williams, National PD,
Satellite Music Network; John Young, PD, Z-93/Atlanta; and Joe Galante, Div.
VP/Marketing, RCA.

5 A 1
MONEY UNDER CONTROL — Despite the title of his current LP, ‘‘No Con-
trol,"’ Columbia artist Eddie Money had the situation well in hand during a
guest stint on ‘‘Rocidine.’’ Taking a camera break are (I-r) Money and
Rocldine’s Cindy Toflin with host Bob Coburn.

WwWw.americanradiohistorv.com
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Music On TV

After months of searching and guest hosts, “Solid
Gold” has found a new cohost to star with Marilyn McCoo
for the show’s third season starting September 10. Record-
ing artist/actor Rex Smith is the “Solid Gold” choice. Mean-
while, the edition for the week of September 3 is a “classic”
compilation show featuring Andy Gibb with McCoo as
hosts plus guests Air Supply, James Brown, the Dirt Band,
Gladys Knight & the Pips, Chuck Mangione, Rick Nelson,
and Juice Newton...Journey in concert is set for
September 3 on MTV, with REO Speedwagon in concert
September 4 and an REO documentary September 5. On
September 6 MTV presents a “Labor Day Spectacular,” 90
minutes of rock star interviews . . . Jermaine Jackson is on
“American Bandstand” September 4 with the announce-
ment of the program’s dance contest winners . . . Genesis
appears on “American Top Ten” September 4 . . . Meat
Loaf is on “Saturday Night Live” September 4 . . . X will be
part of the Jerry Lewis MD telethon September 5 . . . The
Doobie Brothers are the musical guests on the first edition
of “Laff Trax,” syndicated in 142 markets and debuting
September 18.

W

MTV A HIT IN FARGO — Music Television video jock Martha Quinn (foreground)
was recently invited to participate in the Red River Valley Fair in Fargo, ND.
Besides being greeted by a crowd of enthusiastic admirers, Quinn visited local
record stores and shopping malls, handing out MTV bumper stickers, buttons, and
T-shirts; attended a press conference, greeted local cable officials, and if that
wasn't enough, filmed a series of on-air promo spots for the city's cable outlet. Pic-
tured behind Quinn and holding up an MTV T-shirt is Executive Producer Julian

Goldberg.

Satellite-To-Home Telecasts Set

Satellite-to-home television will be a
reality next August. Initial service will
beam programs to the Northeastern
arm of the U.S. under the banner of
United Satellite Television (USTV).
For a monthly fee of about $15,
subscribers will choose from four pro-

COUNTRY

week)

® HARTE-HANKS BUYS SOUTHERN
BROADCASTING FOR $57 MILLION

® DAN HALYBURTON NAMED PD AT
WDGY /MINNEAPOLIS AS STATION GOES

® NUMBER ONE FIVE YEARS AGO: "Don't Stop”
— Fleetwood Mac(WB)

® NUMBER ONE COUNTRY: "Don't It Make My
Brown Eyes Blue” — Crystal Gayle (UA) (3rd

® NUMBER ONE LP: "Crosby, Stllls & Nash” —
Crosby, Stills & Nash (Atlantic) (9th week)

I——.

gramming channels received through
four-foot disc antennas. There’s also
an extra $15 charge to lease the
receiving equipment. A planned April
U.S. space shuttle will set into orbit
Canadian satellite ANIK-C2, which
USTV will use.

Pro:Motions

Gilreath New KCBS GSM

Bill Gilreath has been appointed General Sale§
Manager at KCBS/San Francisco. He transfers over
from neighboring KSFO where he served as Sales
Manager.

Weeks Named Swanson VP

Bill Weeks has been elected VP/Chief Financial Of-
ficer with Swanson Broadcasting. Since 1979 Weeks
had heid the treasurer post.

E/A Promotes Braverman

Laurence Braverman has been
upped to Associate National Pro-
motion Director/Albums for Elek-
tra/Asylum. He joined the label in
1980 as National College Promo- 1
tion Representative. Prior to that he |
served as a national director of
Side One Creative Marketing in
Hollywood. Braverman will be bas-
ed at E/A’s New York office.

Laurence Braverman

Invasion Hits Record Industry

The principals behind Bomp Records have kicked off
a new label, Invasion Records, which will concentrate
on the local music scenes across the country. its first
release is ‘‘American Youth Report,” a compilation of
sixteen bands. Invasion may be contacted at (213)
227-4141.

Stiff Taps Davies, Signs Distrib Pact

Evan Davies has been appointed Director/National
Radio Promotion for Stiff America Records. Davies,
formerly Assistant Director, succeeds Jimmy Mack,
who has moved to San Francisco to resume schooling
and work for the label on a part-time basis.

In other reiated activity Public Image Ltd.'s record
label, Public Enterprise, has pacted with Stiff America
for U.S. distribution and marketing of the group’s LP and
single scheduled for September release,

Azrak Upped At E/A

Janice Azrak has moved to El-
ektra/Asylum’s Nashville division
as public relations director. She's
been with the label for over five
years, most recently as tour press
director.

Janice Azrak

Pushkin Forms RFA Records

Kenneth Pushkin has launched the Albuquerque-
based independent label, RFA Records. Its first release
is the EP “Turn Up The Music™ by the Philisteens.

Crowe Appointed At KAFM & KAAM

Ron Crowe becomes Advertising/Promotion Manager
for KAFM & KAAM/Dallas, moving from a similar posi-
tion at KIRO-TV/Seattle.

Sanchez Secures
KMET GSM Post

Karen Sanchez, who first joined
the KMET/Los Angeles sales
staff in 1978, has been tapped as
General Sales Manager there. Prior
to her KMET affiliation Sanchez
worked for a brief period at cross-
town KHJ.

Karen Sanchez

Sigman Starts Own Company

Former Record World VP Mike Sigman has created
his own company, Mike Sigman Enterprises. The firm
specializes in public relations, consulting, and editorial
services for the entertainment industry. Mike can be
reached at (212) 929-5155, '

Family Radio Programming Bows

TMC Multimedia Corporation, in association with
the John and Mary R. Markle Foundation, has form-
ed Family Radio Programming Inc. The new firm is
being launched on behalf of TMC's *“‘Young Contem-
porary Format’ which is geared toward children and
their families. Originated and developed by TMC prin-
cipals, George Morency and Miles Siegel, the Young
Contemporary Format is slated for a January 1983
premiere.

Hughes Moves To MCA

Larry Hughes has been tapped as Regional Country
Promotion Manager at MCA Records. He was most
recently handling independent promotion for We Care in
Nashville.

Two Promoted At Capitol International

Mike Edwards has been upped to Director/interna-
tional for European Operations at the Capitol Records
Group, moving from EMI (UK) Sales Director. At the
same time, Lothar Meinerzhagen becomes interna-
tional Promotion Manager/European Opérations, after
heading promotion efforts at EMI Electrola (Germany).
Both will be based in London.

A&M Ups Rowland

Steve Rowland has been eleva-
ted to Associate Director/New Tal-
ent at A&M. Rowland, who'll work
with Director/New Talent David
Anderle, moves in-house from his
A&R Coordinator post.

Steve Rowland

Capitol Promotes Reynolds
Jack Reynolds has been upped to Director/Special
Markets at Capitol Records. For the past five years he

worked as district manager for the label’s Detroit sales
office.

Sullivan To KQAK NSM

Gregory Sullivan has been named National Sales
Manager at KQAK/San Francisco. Sullivan returns to
the Bay Area following a recent stint at WLUP and WKQX
in Chicago.

Check Marketplace, page 32

wwWw americanradiohistorv-com
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NAB |

Continued from Page 1

pretation, urban as opposed to to talk informally to experts on
suburban regardless of race; and subjects ranging from ratings to
a few rgvelations from Arbitron. legalities were generally suc-
The ratings firm’s Rip Ridgeway cessful. The pervasive business-
admitted that a full 15% of Arbi- like attitude undoubtedly insured
tron diaries are returned unus- that the conference’s goals of in-
able, and said a recent study forming and educating were met,
showed that one of four radio lis-  while the lack of a specific spark
teners listened between midnight or obsessive issue can probably be
and 6am. ascribed to radio’s overall state of

Besides clinics and format uncertainty at the present mo-
rooms, “fairs’’ allowing attendees ment.

NEWS RANKS LOW

~ NAB Cites Radio Changes

Details of “‘radio’s future” were unveiled by NAB Sr. VP Larry Patrick in a
study whose broad conclusions were revealed at the Radio Programming Con-
ference in New Orleans this week. NAB's research firm, Browne, Bortz & Codding-
ton of Denver, looked into how new technology and the impact of new technology will
change radio as well as how media are currently being used.

“The greatest growth in numbers will be in the age group 35-54 in the next ten to
fifteen years. This is the peak interest group for the Country format,” the study
reported.

Secondly, radio’s usage compared to other media was measured. NAB found the
majority of people use TV and radio more than any other media. Tapes and records
are used less frequently and even fewer people picked newspapers as their favorite
way to spend time.

Radio Is Entertainment

NAB learned that people listen to radio most to be entertained and to relax. But
more significantly, NAB has discovered that radio ranks far behind TV and
newspapers as the top choice for news and information.

Finally, the NAB study projected changes in the radio industry into the 1990’s. It
concluded that 24-hour television news, music television, and pocket TV . . . along
with cable radio and the Walkman, are functionally equivalent alternatives to radio
that are growing against the accompanying decrease in gross rating points.”’

NAB Chairman Bill Stakelin (left) and Exec. VP/GM John Summers.

K. ol AN S T
CBS Radio Manager/Press Relations Pam Haslam (igft) and Mutual’s Larry King,
who hosted the Monday luncheon show.

tant radio issues with prominent industry figures in the hot seats. At top, Tom Birch (center) ex-
plains his ratings service; center, ratings consuitant Jhan Hiber debates a point, and below, con-
sultants Bill Clemens and Todd Wallace engage in a dialogue.

| N

FORMAT RUMINATIONS — Individual format seéssions had a wide range of attendance and
relevance at the NAB RPC. Pictured in the AdultContemporary session at top left are
WHDH/Boston’s Bob Adams (left} and moderator Ron Fell of the Gavin Report; left center top,
consultant John Sebastian (left) and KLOS/Los Angeles’s Tommy Hadges hosted the AOR
meeting: right center top, Beautiful Music featured KBIG/Los Angeles’s Rob Edwards (left) and
WBYU/New Orleans’s Al Braud; and top right, the Nostalgia/MOR format room was hosted by

KRLB/Lubbock’s Morris Wilkes (left) and WJJD/Chicago's Art Wander. Bottom left, CHR hosts
Michael O’Shea of KUBE/Seattle and KFI/Los Angeles’s Bobby Rich entertain the audience;
Country host Bill Figenshu of Viacom presents a point at bottom left center; bottom right center,
WRKS/New York’s Barry Mayo presides over the Urban Contemporary discussion; and bottom
right, host John Lodge of KVOR & KSPZ/Colorado-Springs talks with Bonneville's Jack Adamson
at the 24-Hour Networks format room. s

www americanradiohistorv com
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gramming service that keeps
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ruce Williams and Sally
Jessy Raphael weeknights.
Bernard Meltzer soonon
weekends. So distinctive you
have to hear it to believe it.

NBC Radio collect today (212)
664-4745. Talknet. The nighttime
audience builder.
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CHR — Charging
Hard For Ratings

As this article winds up my overview of each format’s performance
this spring (as measured 124 by Arbitron), CHR comes into the
spotlight. In looking at this popular and widespread format two things
became apparent. First, CHR was able to do well in the ratings despite
the onslaught of Differential Survey Treatment. Second, it seems (at
least from the random sample of seven markets that I analyzed) that in
many markets there is just one CHR outlet these days and as that station
goes, so go the fortunes of CHR radio in that metro.

Solitary Standouts

As has been my custom over the
last several weeks, I picked a
cross-section of top S0 markets to
see, on an overall basis, how each
format fared in the important spr-
ing Arbitron survey. As you'll see
elsewhere on this page, a variety
of markets and geographies are
represented. However, today in
three of the seven selected metros
there is only one major CHR en-
try. That may or may not surprise
you GM’s and PD’s out there, but
as someone who grew up with the

“The average decline seen in
the five markets where there
was any loss amounted to
14 %, while the growth in the
two markets that showed
renewed vigor averaged

33%."
L RN R N R,

advent of Top 40 radio outlets
seemingly everywhere it came as a
bit of a jolt. Certainly with the
25-44 population bulge the key
target, Adult Contemporary has
assumed a more important role
than before, but CHR’s 12-34
target is still an important one.
Many teens are introduced to
radio through CHR, and the for-
mat is still extremely viable when
it comes to making hit records. It
seems to this eye that there are cer-
tainly some ripe opportunities in
key markets for a successful CHR
entity to come along and make an
impact.
No Drastic Drops

From the chart shown here this
week you can see that CHR had
a relatively strong showing this

sweep. In the seven markets delv-
ed into there were no drastic CHR
disasters — New York’s slippage
was largely affected by WABC'’s
move to talk and the decline in
Sacramento was mainly due to a
poorer showing by KSFM, which
may rebound in the next sweep.

Overall, three of the markets
here saw CHR slippage of note,
two of the other areas saw signifi-
cant gains, and two additional
metros were down so slightly that
statistically it’s wiser to say they
were stable. The average decline
seen in the five markets where
there was any loss amounted to
14%, while the growth in the two
markets that showed renewed
vigor averaged 33%. One-station
CHR universes affected the
numbers in Tampa, Kansas City
(where KBEQ was up tremen-
dously), and the Dallas-Ft. Worth
Metroplex . . .

CHR Share Trend Chart
Percent
Spring '81  Spring '82 ot

Market CHR Shares CHR Shares Change
Buffalo 237 23.5 —1%
Dallas-
Ft. Worth 4.9 4.7 —4%
Denver 12.3 110 —11%
Kansas City 59 87 +47%
New York 9.9 71 —28%
Sacramento 12.2 91 -25%
Tampa-
St. Pete 8.8 105 +19%

DST Survivor

One of the brighter spots for
CHR this sweep is that the format
swam pretty well against the tide
of DST upheaval that more
dramatically overturned other ap-
proaches. Of the markets seen
here, five had DST, some for the
second time. Only Denver and

of ADI information all about?”

| -

4 The Advisory Council has been discussing with Arbitron whether or not
ADI estimates should replace metro estimates, or at least be listed along
metro numbers in the books. Stations with large signals are in favor of either
of these moves — stations that rely more on local retail sales see little need to
give the ADI any more visibility than its current slot in the back of the reports
in the top 50 markets. What do you think? Let the Advisory Council represen-
tative for your format hear your opinion on this matter.

R&RI/Friday, September 3, 1982

Q&A

A reader recently wanted to know, “What is the flap over the placement

Sacramento were without this
ethnic measurement approach,
since neither of those areas has
enough black population to war-
rant the special technique.

In the markets with some CHR
slippage, performance was actual-
ly stronger in the areas with DST
than in those markets without that
methodology. Non-DST markets
here suffered CHR softness to the
tune of an average of 18%, while
the DST metros saw CHR drop
only 11% on the whole. In both
metros where significant CHR
gains were posted DST has been in
evidence for two books.

Why has CHR been able to look
into the eye of the tiger (to coin a
phrase)? Probably because the for-
mat has often been able to score
some ethnic tune-in and thus
perhaps benefit somewhat from
DST. Indeed, before the advent of
WKTU in New York City CHR
legend WABC had a significant
ethnic appeal, and the same is true
to varying degrees around the na-
tion. The black tune-in among
12-34’s to CHR may well offer
that format some buffer from the
ratings doldrums.

Now What?

So where does Contemporary
Hit Radio go from here? First, I'd
suggest that CHR operators keep
their eyes firmly fixed on the
ratings services and what they are
up to. At Arbitron, for example,
Hispanic DST is on the horizon.
Often Hispanics in the 12-34
group enjoy CHR sounds. If
Hispanic DST is going to in any
way affect the numbers from that
group, it will behoove broad-
casters to learn all they can from
Arbitron about the upcoming
new Hispanic measurement
technique. Hispanic and Urban
stations will have the primary in-
terest in what Hispanic DST is all
about, but CHR operators had

www americanradiohistorv com

better do their homework also.
Rip Ridgeway at Arbitron’s New"
York headquarters can be a good
resource for you on this new
methodology.

The other major item I'd sug-
gest for CHR is to overcome the
positioning challenge. This relates
to both positioning to the public
and to the ad community.

CHR must do whatever possible
to learn about such new media as
Music Television, cable radio, and
the increasing video orientation
of today’s younger generation.
Since CHR is often the entree to
radio for younger listeners (who
will, it is hoped, become faithful
radio habitues), it will be vital to
discover how the youth in your
market spends its discretionary
time and money. Is radio losing
out, and if so is it because there are
some negative perceptions about
radio — perhaps CHR specifically
— that are no longer correct but
may still be influencing opinions?

“In the markets with some
CHR slippage, performance
was actually stronger in the
areas with DST than in those
markets without that
methodology.”

On the street CHR has to get
across to the ad community that
its audience is a viable one for
advertisers. Since there is often a
significant teen base for successful
CHR entries, stations must do
their homework to demonstrate
that teens do spend consumer
dollars and as such are a wor-
thwhile target.

Go get 'em CHR — keep
chargin’ hard for those ratings —
and revenues.
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] Table 1 |
| Means Of Transportation To Get To And From Work '
Among Adults Working Outside Home
[ J Adult Adukts Adults Men Women
18+ 18+ 25-54 18+ 18+
Car 80 80 80 79 81
JONATHAN HALL BECGits 7 6 8 8 6
| Car and Public Transportation 2 3 3 2 3
TOP PRE-PURCHASE INFLUENCE AETMIECAEC ¢ 2 ; : :
. . Use Car 89% 89% 91% 89% 90%
Radio Still Travels Well ‘
Most Americans have their radios on for extended periods when Table 2 '
commuting, going shopping, going out to eat, at work, and when going
for a picnic or to the beach. That’s the conclusion of a new RAB study Listening To Radio In Car During Past Five Days
finished last month. We reported last week some conclusions regarding To/From Work
time spent listening to radio versus watching TV or reading newspapers Adults Adults Alis Men Uz
. G g y . g . 18+ 18-34 25-54 18+ 18+
or magazines. This week I'd like to present some findings about the Has Listened o5 69
listening habits of our population away from home and before making a | pig Not Listen o > ?? * p
purchase. Car Does Not Have Radio 4 4 3 4 2
Some general information — between 80 adults spend more money on these pur- | ‘
and 90 percent of all adults still rely upon chases than teens (see Table 7).
their car to get to work. Of the cars owned, [
95 percent have radios. And the majority of Table 3
persons commuting do so alone, with very Listening Time In Car Going To/From Work
few adults carpooling (see Table 1).
q o e Adults Adults Adults Men Women
Most importantly, these ‘‘driving s P e 184 18+
singles” are listening to radio during their ' '
commute almost constantly, as Table 3 in- Average Time Spent Going To Work 23 Minutes 23 Minutes 25 Minutes 25 Minutes 20 Minutes
dicates. Not surprisingly, radio listenership Percent Of Time Radio Is On 92% 90% 91% 94% 88_%
is highest among adults 18-34 going to and Average Time Spent Coming Home From Work 23 Minutes 24 Minutes 25 Minutes 26 Minutes 20 Minutes
from work, but it’s very high throughout the Percent Of Time Radio Is On 94% 94% 93% 92% 95%
demographic ranges (see Table 2). Table 4
An average shopping trip for most of us is il
a half hour or more, and the study con- Listening Time In Car For
cludes that when driving to a supermarket, Various Activities Adults 18+
a retail store, or restaurant, that the radio e Aveiags
is on about 85 percent of the time (see Table Use Car Time Spent Percent Radio  All The Part No
4). Radio Influences Shoppers In Cor Listening  Time  Time None  Answer
After reaffirming that radio hg:) io on Going To Shop For Food and Groceries 90% 30 Minutes 85% 54% 22% 23% 1%
. rre thms'mm d‘g at ra ed :s g“‘;rs, Shopping At Department and Other Retall Stores 90% 35 Minutes 88%  56%  22%  21% 1%
:x;gfs’ﬁrz' to ':n ediayp:i’(‘;"t‘;ngohfg" Sh‘(‘)’:pmg Going Out To Eat 88% 36 Minutes 84%  53%  21%  26% 1%
and making purchases. The report ; .
documents that radio is the freshest . Compared to the amount of listening done
medium to hit consumers prior to a pur- in cars, other hsbgmng ogt.sme of homes is Table 7
chase. On the whole, buyers heard the radio 1€ss overall, but still significant. For exam- )
approximately two hours prior to their pur- plez almost six oug of 10 workers fvho leave Shopping Habits In Past 24 Hours
chase compared to much longer stretches their home for a job have a radio nearby. oy StotbaseNErped
for other media — TV, newspapers Among those same workers, half listen to Made Purchase  Average
magazines, and billboards (see Table 5 radio frequently while another one-third TG m"‘“"“;‘:":":z“ s“""e marketl = Depsrmant Drug  Clothing
below). listen to radio sometimes (see Tables 8 & 9). 24 Hours ' ’ Store Store SEL
Upon closer investigation, RAB learned Finally, nearly half of all teens take a :°r§°"512+ 32 :?2 gi 1; 13 g
that half the respondents were exposed to radio with them while going on a picnic, or A?rl'ts 18+ o o o4 1 . 3
radio less than an hour before a major pur-  to a beach or park. But only one out of every " v 1sa+ o5 o 63 " 6 )
chase. Radio outperformed its closest com- five adults often does the same. When con~ w°" 18 e $32 65 11 A A
petitor in this category — billboards — by sidering those persons who responded that ks
two to one. Over half of all segments of the they take a radio with them either “fairly |
population who actually were buying often’” or “occasionally,” the total jumps to
something tuned to radio immediately prior  half of all persons 12 and older taking radios Table 8
D Fparte (2R iy (620 WD O il S (0 0 R EREe R (622 Availability Of Radios At Place Of Work
ow). al .
In addition, the report shows that within a Radio’s unchallenged strength in Adults 18+ Mon 18+ Women 18+
24-hour period on an average weekday, 60 reaching consumers prior to making a pur- .
percent of all Americans made a purchase chase and at other times while people are :adlo St >7 56 29
R . . adio Not Available Nearby 41 42 39
while shopping. The average amount of away from home continues to be a strong Don’t Know 5 2 5
quently occurred at a supermarket, drug radio ‘‘sales” point. RAB is to be con-
store, clothing store, shoe store, or hard- gratulated for again quantifying radio’s
ware store. Finally, thé report noted that position of dominance in these areas. Table 9
| Media Activity PT;::I?: Major Purchase RrequencyiOtiListeningfTolftadiofAtiWork
Adults 18+ Men 18+ Women 18+
(Average Number Of Hours Since Exposure) Usually 51 49 53
Persons Adults Men Women Sometimes 33 35 30
124 Teens 18+ 18+ 18+ Never 16 16 17
Radio 1.9 1.7 2.0 1.9 2.0 sUmma(y
TV 3.3 25 3.4 3.3 3.5 At Least Sometimes 84% 84%  83%
Newspaper 3.7 3.4 3.7 3.5 3.9 Average Number of Hours of Listening At Work 3.8 3.8 3.9
Magazine 4.0 3.7 4.0 3.9 4.1
Billboards 3.2 2.7 3.2 3.2 3.2
Table & Table 10
Media Activity Less Than One Hour OfaL' ina To Radi
! Before Major Purchase Frequency Of Listening 1o Racio
Persons Adults Men Women While At Picnic, Beach Or Park
Radi ‘5“ T:“’ ‘53+ 18+ ‘5"; Persons 12+ Toens Adults 18+ Men 18+ Women 18+
adio 2 4 1 51 -
| v 17 26 16 19 14 Very Often 24 48 20 20 20
Fairly Often 10 15 10 10 10
Newspaper 9 10 9 12 7 )
; Occasionally 16 15 16 18 15
| Baaeggine 6 2 6 8 ¢ Rarel 18 10 19 22 15
26 37 25 25 25 y ‘

| Billboards
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STREET TALK.

Warner Bros. announced that 29 staffers
were let go late last week, spread across most
departments, with the West Coast merchandis-
ing warehouse closing. Distribution arm WEA
also apparently dismissed about 40 employees
last week. Warner Bros., in a positive gesture,
asserted in strong language that “no additional
staff reductions” are planned “at this time or in
the future.”

Also on a positive note, RCA was in an upbeat
mood at last week’s fall product presentation in
New York. President Bob Summer announced
that RCA and A&M had extended their distribu-
tion pact, and VP Jack Craigo discussed expan-
sion of the company’s A&R force, as RCA
celebrated a good year with an optimistic view of
the future.

Street Talk out of Kansas City has it that
Meredith has sold KCMO & KCEZ to Fair-
banks.

KENI/Anchorage PD Randy Robbins
mushes crosstown to new AOR KWHL, which
goes on the air in mid-September, consulted by
Jeff Pollack.

KZ93/Peoria PD Lou Patrick has exited and
MD Keith Edwards moves into the PD posi-
tion.

Dan Young has been promoted from Director
to VP/International at Polygram.

KSET-FM/El Paso PD Kris Van Dyke
resigns for the PD job at WKMX/Enterprise,
AL. Cat Simon is KSET-FM’s new PD, with
Don Rivers as MD.

Word from Seattle is that KIXI has finally
won a long battle for a power increase . . . and
not just any power increase! The station has
reportedly received FCC approval to move its
signal from 910 kHz to 880 and up the power
from 1 to 50kw!

A coveted opening has come up at 94Q/ Atlan-
ta. PD Jim Morrison is looking for T&R plus a
photo from experienced pros who can com-
municate concisely, in order to fill the 6-10pm
shift.

Our condolences to Lou, Bobby, Rick, Lin,
and Diane Galliani on the recent loss of their
mother.

OK, it turns out that strange story last week
from a Detrpit newspaper about a federal in-
vestigation of payola involving Detroit radio sta-
tions may have been a vicious rumor. U.S. At-
torney Len Gilman told Street Talk there’s “no
investigation pending at the present time.” But
now another paper has resurrected the spectre of
that rumored “60 Minutes” record business in-
vestigation, saying it will focus on Detroit radio
and record people. Sounds like some unfriendly
newspapers in the Motor City . . .

Tom Kelly wins the open airshift at
WBEN/Buffalo in middays. He was PD and
morning man at WSPR/Springfield, MA.

KIKI/Honolulu GM Jeff Coelho is leaving
the station September 30 for a TV position in San
Francisco.

A Cbmmupicqtion
Graphics inc

WINDOW DECALS - BUMPERSTICKERS
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CALL US!

CAN ZIPPY THE CHIMP PROGRAM MTV? — The folks
at MTV sent us this attractive shot of Music Director
Buzz Brindle and a close associate named Zippy The
Chimp. The picture’s certainly not without charm, but
they expect us to believe that Zippy is a summer intern
who's learning how to program the 24-hour video music
channel. We're sure! Everyone knows a complex pro-
cess like balancing and selecting the varied strains of
modern rock music for a national organization like MTV
requires at least the intelligence of an orangutan. The
MTV note goss on to claim that Buzz programs the net-
work by “simply reading the charts in R&R,” and then
Buzz is quoted as saying, “A monkey can do this.” Now
we can't figure out whether he's taking a shotat us or at
MTV ... or maybe even the monkey!

After 514 years as PD of KSST/Davenport,
IA, Jim O’Hara moves across the street to
become PD of WOC & KIIK. Chuck King
moves up to Operations Manager for both sta-
tions; no word on Jim’s replacement at KSTT.

Remember those monster Beatles hits “Swanee
River,” “Skinny Minnie,”” and “Let’s Twist
Again?” Neither do we, and neither do the
Beatles, since they didn’t record them. But the
manager of the guy who did, British singer Tony
Sheridan, contends that they were marketed as
Beatles records and that Tony’s missed out on
tons of royalties in the process. It’s enough to
make you sue for over $1 billion, and that’s
what Dirk Summers is doing, naming almost
two dozen record companies (many long out of
business). The confusion stems from Tony’s 1961
association with the Beatles in Hamburg, when
they did record the first piece of Beatles vinyl,
“My Bonnie,” and several other songs, while
Tony recorded a lot of other numbers that appear-
ed on budget-priced records over the years touted
as the Beatles. The Beatles aren’t being sued,
since Summers feels they probably didn’t get any
royalties from those albums either.

A wild story in Houston brewing over a
misunderstood sales package from KRLY. Full
details next week from Walt Love.

KIIS/Los Angeles air personality Jeff
McNeil joins KYUU/San Francisco for after-
noon drive.

Bill Hampton becomes Operations Director
of KKLV/Anchorage from night jock. He
replaces Art Lewis.

OUR DECALS COST LESS!

How can a glossier, higher quality,
screen printed decal cost less than
all those labels you get in the mail?

They last longer!
...For about the same price!

1-800-331-4438

IN OKLA. 918-258-6502
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THE LONGEST LIST IN CHR

KIQQ, Where The
Difference Is The Music

The question of whether to play a long or short list of current records
will not soon be answered, even by this article. However, it is interesting
to look at KIQQ/Los Angeles and what’s generally considered the
longest list in CHR (about 60 titles), to see what results it has brought.

The station, which targets for women and
teens, has done pretty well according to the
latest Arbitron. KIQQ ranked number two
in 1849 women (tied with KHTZ), was
number two 2549 adults, and held down the
number four teen slot behind AOR stations
KROQ, KLOS, and KMET. In 12+ shares
the station moved upwards, 3.1 to 3.7, tying
for sixth place overall in a market with well
over 80 signals. Bear in mind that Los
Angeles is a market where tenths of a share
make a major difference.

KIQQ is programmed by Paula Mat-
thews, who was MD at KTLK/Denver for
five years before 3
coming to Los An-
geles. MD Robert
Moorhead has been @&
with the station for
about two and a half
years now, having
spent a number of
years behind the
counter of several
L.A. record strores. § : 3
He can best be de- Paula Matthews
scribed as a “music junkie,” who attends
every concert he can, and listens to virtual-
ly everything that comes in the door.

A lot of people ask me about KIQQ, since
we print its playlist in the paper each week.
Does it really play all of those records? How
does it format them? Why and how does it
play such a wide variety of songs? I recent-
ly had a conversation with Paula and
Robert about the station and its music, and
both of them strongly believe that if you
play all the songs the market wants to hear,
you’ll do very well.

Exposing New Product

R&R: What’s your basic philosophy be-
hind playing so many current records?

Paula: We are playing about 60 songs
right now, and we play that many because
there are 60 great titles that fit our station.
Were there only 30 good titles, that would be
what we’d play . . . it’s kind of flexible. We
do take lots of chances on records, knowing
that not every song will go number one. The
listeners don’t know that, though, and I
think they are more interested in whether
the songs sound good.

“Our research is, for the
most part, getting input from
the active end of the audi-
ence, so we don’t do any pas-
sive research. If you pay at-
tention to the active end,
you'll always know what the
audience wants. They’ll be
the first to let you know if
what you’re doing isn’t right
for them.”” — Paula Matthews
e T T e s G

R&R: A lot of people ask whether you
play all of the songs listed, or are the newer
ones in some sort of ‘‘lunar rotation?”’

Paula: Everything listed gets airtime on
KIQQ. Naturally, as songs get more
response, they get higher rotation. The
newer songs do get enough airplay to find
out their appeal to the audience. I don’t
think we over or underexpose anything.

Robert: Generally we give new songs
about five or six weeks to kick in or
generate results. It takes longer to get
sales, but we take a long look at the re-
quests too. We also call a minimum of 50
stores each week to find out what’s moving.
I spend time in the stores too so I can see
who’s buying things. It also gives me a
chance to pore through the import bins and
find some things that other stations might
not be aware of. “Mickey’’ by Toni Basil is
a good example, of an import we played
before Chrysalis picked it up.

R&R: How about other forms of research
like callouts?

Paula: KIQQ does a lot of the basics. Our
research is, for the most part, getting input
from the active end of the audience, so we
don’t do any passive research. If you pay at-
tention to the active end, you’ll always
know what the audience wants. Give it to
them and you’ll succeed. They’ll be the first
to let you know if what you're doing isn’t
right for them.

R&R: How do you avoid repeat calls
Jfrom the same listeners for songs. Doesn’t
that affect your research a bit?

Paula: We have weekly jock meetings to
talk about what input they are getting from
the audience, and at the same time we work
with them to avoid or discount those types
of calls. The system isn’t perfect, but when
they know what to look for, the information
returned is very valuable.

Making The Format Work

By now, you're pretty well aware that
KIQQ is a streetwise radio station. Still, you
must be wondering how it’s successful play-
ing 60 titles effectively.

R&R: Paula, you must spend a lot of time
listening around the market to your com-
petition to see what’s being exposed.

Paula: Actually, I listen very little to the
other stations. My main concern is KIQQ,
and I think I speak for Robert too. We con-
stantly monitor our own music to make
sure it’s being rotated properly.

Robert: All of the music is laid out in ad-
vance of the jocks getting on the air. We
have people that devote all of their time to
doing just that...programming the

2104 Exposed In Tidewater

A REAL EYE-OPENER — At the precise moment that Z104(WNVZ)/Norfolk debuted its new
CHR format (noon, August 6), motorists on Interstate 64 got an eyeful as the new logo and
billboard campaign made its market debut. PD Steve Kelly and staff are hard at work getting the
station prepped for the forthcoming fall Arbitron.

music. We have safeguards and categories
that prevent bad mixes.

R&R: Is that how you can get away with
playing songs by Kenny Rogers, the Com-
modores, up through REO and A Flock Of
Seagulls?

Paula: Yes. When we mix a record like
Quarterflash’s “Find Another Fool,” next
to Air Supply’s “Even The Nights Are Bet-
ter,” it’s obvious that there’s a tempo dif-
ference, but I feel the appeal of the two
records is very similar. We try and grab the
teens and female adults, and both songs hit
the target very well.

One of the other keys to our success is
that we don’t play too many oldies. We
couldn’t expose as much current music if
we did. The oldies we do play are carefully
selected as to daypart and time of the year.
We daypart records to fit the mood of the
audience. This means we soften up just a bit
in midday, playing a few more ballads than
in other dayparts. We keep the morning
show up and bright with familiar pop and
rock songs.

R&R: You've done quite a bit of pioneer-
ing in the areas of playing rock songs, yet
your adult numbers are impressive.

Paula: I find that they like uptempo
music too. In the mornings we have to keep

it up, as Bruce Chandler and Tony St.
James run a lively show with lots of
features. It maintains momentum for us.

The best label to put on KIQQ would be
“mass appeal.” We want the mass audi-
ence to accept us, but realize we can’t be all
things to all people. The teens we attract
aren’t generally male teens or those that
want a steady diet of rock. We play enough
to generate a lot of cross-listening with
KLOS, and KROQ in particular. Our niche
in the market is mass appeal current
music.

Picking The Hits

When you carry a current record list of 60
titles, you can imagine the amount of work
involved in collating all the information,
listening to all the product, and making the
final decisions.

R&R: What process do you go through to
make your final music adds each week?

Robert: I listen to about 100 or more
records a week. Many times I'll even go
back and listen several times to make sure I

www_americanradiohistorv com

know what the songs are about. We pay par-
ticular attention to the smaller labels, as
they often have great songs that others
might not be aware of.

I then take all of the
research and input
from all my other
sources, and sit down
with Paula and play
her a lot of songs. She
has already done a lot
of listening on her own
so she has her own
ideas about what we -~ .
need to do. Robert Moorhead

Paula: It generally takes the better part
of Tuesday to figure it out. We have to con-
sider the balance of the playlist and if we
are leaning too far in any one direction. I
really think the formula we do here will
work in just about any market. The songs
may not be the same, since no two markets
are alike. We play the hits at KIQQ: that’s
why we always say ‘“‘The Difference Is The
Music At 100FM, KIQQ.”

R&R: Appealing to such an active audi-
ence can be dangerous, since they’re pretty
fickle . . .

Robert: We find a lot of trendsetters at
the clubs in town. I hang out at them and go
to as many concerts as possible. These are
the places where we find out the street-level
beginnings of trends. I found out about
Haircut One Hundred in the clubs before
they even hit the air in Los Angeles. To keep
the active audience you've got to keep up
with them.

Reaction is everything at KIQQ. If a song
gets reaction it gets more airplay. We get
thousands of requests a week and solicit lots
of them for our nightly “Top 10 at 10”
feature.

Paula: I know that’s an old fashioned
idea, but it really gets people to call in. We

[ B S a L e L ae RN e
““‘Generally we give new
songs five or six weeks to
generate results. It takes
longer to get sales, but we
take a long look at the re-
quests too. We also call a
minimum of 50 stores each
week to find out what’s mov-
ing. I spend time in the stores
too so I can see who’s buying
things.”’ — Robert Moorhead

f=—=_ s RS L a_
get lots of repeat calls, but our people

screen the votes carefully. The nightly in-

Continued on Page 20
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KIQQ

Continued from Page 18

formation retrieved for the Top 10 feature is
carefully examined each day to spot early
trends for hot new songs.

We stay on the leading edge of other
things too besides music. We do twice-daily
updates on the soaps, and have had many of
the stars from “General Hospital” drop in
for guest appearances on the air. It’s not be-
ing trendy, it’s just being reflective of what
the people want.

R&R: Do you ever give any thought to
your national influence when you add a
record out of the box?

Paula: I've really never paid that much
attention to it, although it does cross my
mind occasionally. We’ve had records go
number one here that don’t make it
elsewhere. I think what we add is worth
noting and following, but programmers in
other markets have to make their own deci-
sions. All we reflect is what is a hit for us. I
don’t really care whether people think we
play those songs or not. We do play them
all. The only thing that would bother me is if
we didn’t have listeners, and it seems we
have plenty of those.

Selling The Music And The Image

One of the first things you’ll notice when
listening to KIQQ is that it identifies every
song on the radio. It can be the most played
record in the market, and you'll always ge
a title and artist announcerme: 3]
would argue that it's unnecessary, but
KIQQ is known for being able to move pro-
duct in Los Angeles, and this information is
vital for generating sales.

R&R: In general your jocks aren’t full of
that professional well-rounded ‘‘boss jock”
patter that many CHR and AOR stations
are known for.

Paula: That’s done on purpose. They talk
up records and give the weather and all, but
each of my on-air staff sounds different. I
want them to talk to people, not at them.
Some people might think they sound like
they just came in off the street, but that’s
what we want. We aren’t slick-sounding or
pushy by design.

Motion

KZ93/Peoria PD Lou Patrick exits the sta-
tion and MD Keith Edwards is upped to the
PD chair ... Don Riley will join WCCO-
FM/Minneapolis to do sports on the afternoon
drive show . .. Steve Summers, formerly
with WDRQ/Detroit, has joined KFl/iLos An-
geles as Steve La Beau ... Lou Scott joins
the midday show at WKRZ-FM/Wilkes-Barre
from WKZN-FM/Zion, WI... WANS-
FM/Greenville PD Bili McCown brings in J.J.
Michaels from WAAK/Gastonia to rock from
8-midnight.

Former CK101/Cocoa Beach PD Jim Mor-
gan has set up his consultancy and has taken
on WORD/Spartanburg, turning it from A/C to
CHR. He's looking for a fresh lineup of high
profile personality jocks, so get T&R's to Jim
ASAP . . . Phil Williams is the new PD at
KAYI(K107)/Tulsa’s newest CHR station,
which will debut in a matter of days.

Some “motion” taking place at WOCQ/
Ocean City, as PD Mike Campbell exits and
MD Dave Allan moves up. Also new to the
station is Brian Carter, who comes in from
WSUX/Seaford, DE to do afternoons . ..
KRNA/lowa City morning man Tom Hamilton
moves to mornings at KPKE/Denver, with Al
Kern coming back to the station to take over
AM drive.

Tom Walsh joins KSLY/San Luis Obispo
from WKNT/Kent, OH to do weekends . .
WSEZ/Winston-Salem MD Bob Mahoney
moves up to PD, and Steve Finnegan is tap-
ped for MD duties . . . Bill Hickock leaves
FM100/Memphis to do mornings at WRAL/
Raleigh, and Ron Olsen former PD at WHRK/
Memphis, comes across to do the morning
show. Also new to the station is Mark Kessler
from WAYS/Charlotte . . . Congratulations to
KRNA/lowa City MD Tom Harmon and wife
Dana on the birth of Derek Ryan.

R&R: What about promotions?

Paula: We don’t give away money on the
air. I don’t feel that the money spent is
worth the money taken back in. In today’s
economy, you’ve got to be careful of the bot-
tom line. We do however give away tickets,
albums, and records in ‘“Name It And
Claim It” contests.

Robert: We’ve really found that listeners
get a charge out of competing to name a
song, winning the record, and then hearing
their names on the air. It’s a very old idea,
but it works very well for us. The audience
knows it’s nothing more than what they are
hearing on the air, so they accept that we
haven'’t overhyped it.

Paula: We do spend some money on pro-
motion though. We do some :10 TV spots,
and we have some billboards and buscards
on the street. We’ve just gotten our new
bumper stickers in, and haven’t decided ex-
actly how they will be used yet, but they will
come into use.
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“We’ve had records go num-
ber one here that don’t make
it elsewhere. I think what we
add is worth noting and fol-
lowing, but programmers in
other markets have to make
their own decisions. All we
reflect is what is a hit for us.”
— Paula Matthews
T e S Y
R&R: Now that we’'ve pretty well
covered the on-air aspects of your station, is
there anything else you want to mention?
Paula: I think the one thing you’ve got to
keep in mind about KIQQ is that we really
are programmed for the audience, and not
for the industry. L.A. is a big melting pot
with people from all over the country carry-
ing diverse tastes and needs with them. We
don’t try and become all things to all the
people, but our concept of mass appeal
radio is to simply analyze the market and
give the people what they want to hear.
Since starting here three years ago, we've
had phenomenal growth, and we expect it to
continue.

CHR Is Doing Well

The CHR format is alive and doing well, tak-
ing on a more defined music posture than it
has in years. How is it doing in the face of
DST? Find out by reading Jhan Hiber's col-
umn this week on page 12.

KLIR

we are still researching the marketplace.
We’ll take a lot of input from KCNR and its
PD Richard Harker.”

KLIR VP/GM Lew Campbell told R&R,
“I think this is an evolutionary thing. We
started brightening the sound in a gradual
manner in February, and have graduated
to our final steps. Research will dictate how
we actually attack the market. We're
delighted to have Mike with us and with the
help of Richard Harker, I feel very confi-
dent.” Campbell added that Operations
Manager Fred Everett will stay on with the
station.

Monument

Continued from Page 3

Columbia), Percy Sledge, and Connie
Smith. The label plans to release 20 new
albums and a similar number of catalog
LP’s in the next year.

Fead will be based out of a new Los
Angeles office. Joining the company in its
Nashville headquarters are General
Manager Bob Hunka, Director of Business
Affairs Allen Rosenblatt, and Director of
Creative Services Mike Hyland.

continued from Page 3

Music Information

CHR’s Most Accurate ‘
Begins on Page 47
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Group W

Continued from Page 1
Muzak, Hirsch will direct the
background music service's na-
tional and worldwide operations
from headquarters in New York.
Harris noted, “Under Tony’s lead-
ership WINS recently ranked as
the most listened-to station in
America.”

Although he most recently
worked in Dallas, Latz is a former
General Sales Manager at
WOWO. He will remain with
WOWO when the station is sold
later this year to Price Com-
muynications. Harris termed Latz
“an ideal choice” for the WOWO
position ‘‘because he is a native of
Fort Wayne with an in-depth un-
derstanding of the market.”

As the new VP/GM of RAR,
Shapiro will be reporting directly
to Harris, who commented, “In
his 20-year career with the Radio
Group, Roy Shapiro has done a
consistently outstanding job, most
recently as VP/Marketing & Re-
search. We are delighted he will
now bring his thorough knowledge
of the radio business to the opera-
tions of RAR.”

Harris said that former RAR
VP/GM Robert Richer has resign-
ed to pursue other interests within
the radio industry. Former Muzak
President Fuhrman has been
given general assignment duties
in the staff area of the Radio
Group, according to Harris.

Susquehanna

Continued from Page 1
Hyde told R&R, “I'm tremen-
dously excited. It’s a great,
challenging opportunity to work
with a group of highly motivated
professionals at a pair of stations
that are as much a part of their
community as any I've ever
seen.”

Obarski commented, “It’s ab-
solutely terrific — a tremendous
opportunity within a growth-
oriented radio station and com-
pany. I look forward to implemen-
ting the long-range plans of
WRRM.”

Hyde’s background includes 17
years with Susquehanna. He serv-
ed three years as GM for A/C-
formatted WRRM, previously
working seven years at the cor-
porate office, including two years
as Radio VP/Marketing & Devel-
opment. Prior to that, Hyde spent
seven years at then-sister station
WICE/Providence.

Before being named GM, Obar-
ski was Sales Manager for three
years at WRRM, having previous-
ly worked as an account executive
for three years at sister station
WLQR/Toledo.

Cuba

Continued from Page 1
tion’s annual Radio Programming
Conference, NAB President Vince
Wasilewski denounced Cuba as a
“renegade nation by ignoring in-
ternational treaties.”” He added,
“Cuba’s action last night in jamm-
ing AM radio frequencies is an af-
front to the United States listening
public as well as to American
broadcasters.

“Obviously, this is an acute
problem to our membership and
we urge our government to
employ all diplomatic efforts
necessary to resolve this dilem-
ma,” said Wasilewski.

Since last year Cuba has
threatened to put gigantic 500kw
transmitters on 1040, occupied by
WHO/Des Moines and the propos-
ed Radio Marti, and KSL/Salt
Lake City’s 1160.

But LaFollette said it’s too early
to determine the power of the
Voice of Cuba stations. R&R
received a report of a strong
signal being received in the Miami
area and LaFollette acknowledg-
ed, *“Certainly, compared to the
field intensities that we had
previously observed, they are us-
ing higher power.”

Baker

Continued from Page 1
Detroit market so well. I'm
delighted he was available.”
Baker commented to R&R,
“Qur ratings have been a prob-
lem, but I have no master plan at
the moment. We are going to look
things over carefully.” He added
that discussions had taken place
over changing CKLW’s CHR for-
mat or switching it with FM sister
CKJY’s Big Band approach, but
said the CRTC (Canadian Radio &
Television Commission) approval
might not be readily forthcoming.
Baker remarked, ““At this time I'd
say there are no format changes
for us. However, that could
change if we find the right moves
to make.”

WQBA

Ccortinued from Page 1
the growth of these stations and
the development of the company.
He’s a key man who will be miss-
ed. I wish him well.”

Levin added that a call letter
change is planned for WHTT, in
addition to a change from its cur-
rent “Rhythm & Roll” ethnic for-
mat to Spanish music.

WHTT is a 5kw directional
facility at 1260 kHz. The brokers
involved were Ted Hepburn and
Joe Citrick. The purchase price
was $2,025,000 plus an additional
$200,000 non-compete agreement.
George Hyde, VP/GM of WRRM/
Cincinnati replaces Levin (see
separate story).

%

KRLA SIGN UP TO WIN — KRLA/Los Angeles has taken a new Mustang GT and decorated it

with call latters all over. It's been on display all over the area, and the person guessing the exact
number of times the car has been signed with KRLA will win it

wWWW_americanradiohistorv com
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HOUSE PD FOR AM & FM

WSIX-AM Switches To Country

On September 6 WSIX-
AM/Nashville will switch from
Talk/Adult Contemporary to a
personality/Country format, join-
ing top-rated sister Country sta-
tion WSIX-FM. However, the sta-
tion will retain nighttime talk
through an affiliation with NBC’s
Talknet from 7pm-lam. Gerry
House will serve as Program
Director of both stations.

Commenting on the programm-
ing change, WSIX-AM & FM GM
Jim Bocock stated, “After re-
searching WSIX-AM and the other
Talk programming in Nashville,
with the exception of nights we
don’t like what we see for future
growth of talk programming in
Nashville. The audience in this
market is just not large enough in
total. We're taking a chance,
walking away from a fall book
where we know our ratings might
indicate keeping the talk on, but
as Kenny Rogers says, ‘You have
to know when to hold them and
know when to fold them!’ The
AM’s music direction will be a lit-
tle bit harder than the FM, but it’s
not going to be a gutbucket Coun-
try station. We think that with the
much higher personality profiles
that we have on the AM plus doing
a good job with the music we have
a very good shot at being quite
successful with it.”

There will be no staff changes,
as PD Gerry House continues his
morning show with Paul Randall,
Al Voecks, Charlie Scott, and
Dave “‘Sportsnuts” Nichols, who'll

DROPS BEAUTIFUL

KPOI Sways
CHR

KPOI/Honolulu became the
island’s third CHR outlet, shed-
ding its Schulke 2 Beautiful Music
format last Friday (8-27). Lan
Roberts, who previously program-
med KORL/Honolulu as well as
KJR and KOL/Seattle, will serve
as PD and morning man for the
station in its latest incarnation.
Roberts began his career with
KPOI several years ago, when it
was an Oldies operation.

“I feel there is enough of a
diversification of the CHR music
here to make what we are doing
different from the others,”’
Roberts told R&R, adding, *“This
market has A/C’d itself to death
and the energy that was predomi-
nant in the 60’s has been lost.

AOR Simulcast

‘“This is just like the old days. A
real battle is shaping up. We’ve
got some very good jocks and plan
to do something unique. We’re go-
ing to simulcast our all-night show
with sister station KDUK, which is
an AOR. Musically, it will be
somewhat of a departure from the
rest of our programming, but we
feel it will end up being a great
sales tool for us.”

KPOI & KDUK VP/GM Brian
Bieler seconded Robert’s emotion:
“I don’t think a simulcast of the
‘Superstars’ format on -the all-
night show of a sister AM station
has been done before, especially
since the main format of the AM is
CHR. We're figuring that some
hard-core CHR listeners will real-
ly love it. We intend to be a high
visibility station, giving away big
bucks on the air. We want KPOI to
make a big impression.”

also host a midday music pro-
gram. Marvis & Charlie will still
handle their afternoon show, now
transformed into a music pro-
gram. Simulcasting of the FM on
the AM will now run from 1-5am.
Future station plans include
stereo broadcasting.

WVCG Goes
For Gold

WVCG/Miami changed its A/C-
MOR format stance last week
(8-28) to an Oldies approach con-
centrating on the “solid gold”
sound of the 50’s and 60’s. The sta-
tion staged an all-day remote at
the entrance to Key Biscayne,
with prizes given away to passing
cars.

WVCG Operations/Program
Manager Jere Sullivan com-
mented, ‘“This switch has been a
total staff effort. WVCG will con-
tinue to appeal to adults with the
songs they were hearing at record
hops in the 50’s and 60’s.”

The station’s lineup will feature
Ned Powers 6-10am, Mindy Lang
10am-3pm, Ken Collier 3-7pm, Stu
Grant 7-midnight, Sullivan and
Mitch Miller on weekends, plus
RKO’s “‘Solid Gold Saturday
Night’’ show.

ENDS 25 YEARS

AS ROCKER

WSGA Goes To

“Music Of
Your Life”

After more than 25 years as a
CHR outlet, WSGA/Savannah has
switched to the ‘“‘Music Of Your
Life” format, effective Tuesday
(9-7). Commenting on the shift,
WSGA VP/GM Jerry Rogers said,
““Having been rocking ’n’ rolling
for so long, it’s hard to say good-
bye, but the Music Of Your Life
format has been so successful in
so many markets there was no
way to continue looking past it.
This change was something we had
to do to maintain the vitality of the
station.”

Rogers noted that WSGA’s FM
CHR sister station Z102 will con-
tinue with its current presenta-
tion, picking up WSGA’s ABC Cen-
temporary network affiliation.

WSGA will sign on as an af-
filiate of the ABC Direction net-
work with seven-year station
veteran Dennis Eversoll handling
the - Station Manager’s duties.
Savannah Mayor John Reusakis
will inaugurate the new format,
hosting a special one-hour show
the day of the switch.

Kingston

Continued from Page 1
I’'m extremely excited to have
Steve working with us, cutting
through the clutter and getting
right to the heart of the problems
we all have to deal with on a day-
to-day basis.”

Kingston echoed Vallie’s state-
ments, saying, “I welcome the op-
portunity to work with B4 GM
Garry Eaves, Dan Vallie, and a
company that’s committed to win-
ning in Pittsburgh. Things at the
station will be business as usual
since the station is already such a
successful operation. My role will
be to help Garry, Dan and the staff
attain even greater success.”

Page 21

CALENDAR

You Don’t Necessarily
Deserve More Money

There are three generally-recognized ways for radio people to get more money, and if you discount robbing banks, we're
left with only two clearcut alternatives. Let's make it perfectly clear. One of the ways certainly does not involve trying to con-
vinee the boss you deserve the bucks, an approach guaranteed to fail miserably. Explaining how you make X amount of money
and have XXX amount of bills simply doesn't work. In real life one deserves no more than one is clever enough to collect.

Tried and true tactic #1 is to get another job offer and place it firmly across the boss’s throat, forcing him to up the ante or
lose you. This is not a time for bluffing, because (a) he might check with that other station, (b) he really may not be able to
justify your raise, and he may simply say (c) you later. If you prefer to stay where you are for awhile and don’t really want to
pack the U-Haul, but you gotta have more bucks, the “other job offer” tactic has a respectable reputation for success and don’t
think I haven't used it myself. I stress that merely trying to show your need or explaining how you “deserve’ a raise is
pathetically ineffective.

Alternative #2 is of course the U-Haul. Moving to a bigger station/city is the biggest way radio people have always
scrambled up the ladder toward those wonderful higher tax brackets. The most common mistake in job hopping seems to be
taking the first offer. If you're pro enough that one station wants you, be assured that a few dozen other stations would want you
if they knew you existed. Tapes. Send out tapes! People know to do that, but too often they don’t. Stations tell me they have
openings but get no suitable audition tapes. Send out twenty. Give yourself a real choice.

A final thought. Forcing a raise, or getting one by jumping jobs, is good for a fast fix. But in the long run {(unless you work
for really insufferable wimps) the odds may favor staying right where you are and making the long haul without the U-Haul.
Those old guys who've been “stuck” somewhere fifteen and twenty years — while the go-getters kept getting gone — often own
the ratings. By doing that they do deserve the bucks!

Sailing of the Mayflower

MONDAY, SEPTEMBER 6 — The ex-whaling ship “Mayflower” left England on this date in 1620, carrying

102 Pilgrims to new lives in America..Some of those lives turned out to be surprisingly short, because they reached here on the

first day of Winter, and exactly half the settlers died without seeing their first New England spring. {On its next ocean voyage
the Mayflower carried a cargo of slaves to America.) )
LABOR DAY. The first was organized exactly 100 years ago by Carpenters’ Union head Peter McGuire.

Up on Crazy Horse mountain in South Dakota, sculptor Korczak Ziolkowski turns 74 today: for 34 years he's been carv-

ing what will be the Earth’s largest sculpture, a 563-foot-tall statue of Chief Crazy Horse astride a pony. Comedienne JoAnne

Worley is 45.

No Mouse Fur Coat Fad Yet

TUESDAY, SEPTEMBER 7 — The future doesn’t often turn out as predicted. Forty-four years ago this week
in 1938, fashion designers in London announced that mouse fur would be the hot item of 1939. A coat would cost about $350,
or less if the woman supplied her own mice. Jesse Chernick of the American Fur Industry Council in New York City says,
“Our #1 fur today is still mink. And 15 to 20 percent of our trade is in men’s wear. Some of our great (male) athletes have four or
five fur coats!”

The world's first automobile parade was held 86 years ago today at Newport, Rhode Island. The decorations on the winn-
ing horseless carriage included plenty of fresh flowers, and a flock of live white doves fastened to the radiator.
Hawaiian politician Sen. Daniel Inouye is 58. Rocket and satellite pioneer Dr. James Van Allen is 68. (Rock legend

Buddy Holly would have been 46 today.)

Star Trek? I've Seen That One
WEDNESDAY, SEPTEMBER 8 — Dialing around the tube late at night you may run across yet another

rerun of “Star Trek,” and chances are you've already seen it, because not that many were made in the first place. *“Star Trek”
premiered on this date in 1966 and ran 79 episodes until April of 69, and is still in syndicated reruns around the world.
Richard Nixon was let off the hook for any and all crimes he may have committed, when President Gerald Ford officially
pardoned him eight years ago today.
Frankie Avalon is 42. Born on earlier 8ths: Peter Sellers, Patsy Cline, Jimmie Rogers.

Col. Sanders: Success Began With Bad Luck

THURSDAY, SEPTEMBER 9 — Colonel Harland Sanders who was born on this date in 1890, went
through life as a so-so businessman, until a big chunk of Bad Luck landed on him right at retirement age. The new Louisville
highway would bypass his restaurant, making his property relatively worthless. At age 66, Col. Sanders started looking for a
new business. Longtime associate Shirley Topmiller says, *“He and his wife Claudia would go to these little restaurants and
ask them, ‘May I cook and serve my chicken, and see if your customers like it, and if they do then you and I will talk franchise
business!” ” In less than ten years Sanders’s Kentucky Fried Chicken recipe made him a millionaire. He died a couple of years
ago at age 90.

Other 9-9 babies have included actor Cliff Robertson, the late singer Otis Redding, and Leo Tolstoy, who wrote “War

and Peace.”

Whash the Prollem, Ossifer?

FRIDAY. SEPTEMBER 10 — London taxi driver George Smith admittedly had *“‘two or three” glasses of
beer before he drove into the history books. While driving down Bond Street, he somehow ran his car across the sidewalk and
right into the entrance of a shop. His accident exactly 85 years ago today (1897) resulted in the world’s first conviction for drunk

One of America’s first fad diets was the Graham vegetarian diet of about 150 years ago. Sylvester Graham lectured
agains: fried foods, alcohol, and especially refined white flour. He was sort of the Richard Simmons of the early 1800’s. There
were Graham hotels {similar to today's fat farms) and Graham clubs. The man who promoted the unsifted whole-wheat pro-
ducts we now call graham flour, graham bread, and .graham crackers died at age 57, 131 years ago tomorrow.

The Puerto Rican musician with over 30 gold albums, Jose Feliciano, is 37. Newsman Charles Kuralt is 48, and so is

former home run champ Roger Maris. Arnold Palmer, the first million-dollar winner in golf, is 53.

Www.americanradiohistorv.com
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JEFF GELB

Dallas: An AOR
Market Summary

KZEW and KTXQ have a lot in common. As Dallas’s two AQR’s,
they share common power (100,000 watts), PD’s who used to work for
the same parent company, and near mirror-image 12+ ratings in the
spring Arbitron ratings period (KZEW'’s up 6.4 and KTXQ’s down 6.3).
It’s one of AOR radio’s most evenly-matched battles, and a great
market to zero in on for an AOR market summary.

KZEW: 10-Year AOR Vets

Dallas’s oldest AOR station is KZEW,
which starts a yearlong celebration this
month of its tenth anniversary. Coor-
dinating the events, and KZEW’s program-
ming, is Andy Lockridge. He’s been with
the station since February 1, joining after
successful PD stints at KATT-FM and
KXXY/Oklahoma City.

Consultant Connections

Lockridge is quick to credit the station’s
long history for some of its current success:
“It’s probably the ci-
ty’s most respected
station, with a format
that’s been consistent
for ten years.” Since
1980, that format has
been the result of a
consultation agree-
ment with Jeff Pol-
lack, with whom Lock-
ridge worked at KATT-
FM. “I've worked Andy Lockridge
with both Jeff and Lee Abrams,” Lockridge
reports, “and I find my relationship with
Pollack ideal: he listens to me, and wants
my input on the market. I don’t implement
everything he suggests, but every sugges-
tion is weighed carefully. He’s most helpful
for music and guidance in the area of
callout research, focus groups, and usage
studies. Such research is expensive, but
management understands the value of ask-
ing people what they like or don’t like. When
I consider the return on our investment, I
can’t think of a better way to spend our
money.”’

KZEW staffers complete an average of
150 callouts a week (with one of seven calls
completing the entire questionnaire), this
research is being used as a guideline in
decision-making. “It doesn’t replace the
ear, or a gut feel for what the market will
bear,” Lockridge says, “but it certainly
gives you a feel for rotations and burnouts.
It does not tell you to add a record, because
you can’t test something that hasn’t been on
the air in the market.”

For new music decisions, KZEW relies on
phone and sales research, both taken “with
a grain of salt,” according to Lockridge.
“Sales research can be helpful at times;
Marshall Crenshaw is a prime example. No
one was playing him in the market and his
album became #1 sales anyway! Same for
the first Go-Go’s album. These are records

“Q102 is a topnotch competi-
tor that is yet to give me the
chance to catch my breath,
but I feel we're more willing

to take chances.’’
— Andy Lockridge

we might have missed without sales re-
search.”

Modern Rock Makes It

As such stories indicate, Dallas listeners
like their AOR with some spice, and don’t
shy away from commercial new wave/
modern rock. KZEW responds by analyzing
the audience’s interest in such music, and
reflecting that interest on the air. “It’s been
a long time since I’ve seen such interest in
new music,” Lockridge notes. “I feel a
musical renaissance happening, and we
want to be a part of it. Our natural inclina-
tion is to lead our listeners, but it would be a
mistake to think we have all the answers
and slit our throats in the process. So we
have to be careful.”

Lockridge recalls a time when KZEW
was too careful for its own good: “‘Prior to
my arrival here, management cancelled
our weekly new music show. Well, they got
over 2000 letters demanding its return. It’s
back on now, and remains one of our most
popular features.”

In general, Lockridge feels KZEW is
Dallas’s more ‘“‘adventurous” AOR: “We

sound more current, fresher than KTXQ.
We daypart the new stuff very little. Q102 is
a topnotch competitor that is yet to give me
the chance to catch my breath, but I feel
we’re more willing to take chances. And
that fits in well with the station’s image
with listeners.”
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Personality & Promotion

Two of KZEW's air personalities, Jon Dil-
lon and Beverly Beesley, have been with the
station for its entire ten-year history. Lock-
ridge had nothing but good things to say
about his entire airstaff: “I feel I'm blessed
with the best talent on the dial. In fact,
when I got here the first thing I did was to
begin renegotiating contracts with all our
air personalities to keep them here and hap-
py. I encourage them to do more than read
cards; at the same time, I don’t want to in-
crease the amount of talk on the air. I look
for a mature approach with an angle of fun
to it.”

The same attitude applies to KZEW’s pro-
motions. During the spring ratings period,
KZEW'’s major promotions were Zooworld
and a “Five in a Row” $2000 guarantee. Of

TS the first, Lockridge enthuses, “What an

KFOG And Superstars Two |

‘W

we're going to fill.

25+ listeners would enjoy.

hen discussing KFOG, the newest of San Francisco’s AOR con-
tenders, no outsiders seem to have the “foggiest” notion of
what its format, Superstars Two, will sound like. With the station
about two weeks away from going on the air, | asked PD Dave Logan to give
a preview of KFOG’s airsound: “It'll be a very contemporary radio station; a
nice, healthy balance of new music. There’s an incredible hole in San Fran-
cisco right now of tunes and artists that aren’t getting played. That’s the hole

“We're going to be very competitive 18-24, with acts like Pink Floyd, Springsteen,
Genesis, Police, Bob Seger, Beatles, and Rolling Stones. But we'll ignore the heavy metal
crunchers for the more artistic bands with 256+ appeal. It won't be a technopop-championing
format, but a chance for contemporary leaders of whatever style to be on the radio; the people
who are moving into the 80's with solid songwriting, arrangements, and technology. A Flock Of
Seagulls is a perfect example of what we'd look for. We'll play hit, hip songs that we think the

“I don’t see ‘new wave' as a real relevant part of a 25+ listener's life. The key to getting the
25+ listener is the proper new music, like Crosby, Stills & Nash or John Cougar, but even
more in the selection of older cuts. There will be a definite sophistication to the airsound. The
‘weekend hippie’ listeners, as Lee Abrams calis them, will pick up on it immediately.

In comparison to Abrams’s other experimental format at WLIR/Long Island, Logan mention-
ed, “That is much more new wavish than we will be. At the same time, there will be no
hesitancy here to step out on adventurous acts. Look at U2 for example — we're going to play
their ‘Gloria.” Are they new wave? | would consider them to be progressive and adventurous.
Technically it's produced well, the arrangement is there, and it's a solid song. Those are the
kinds of acts we'll look for, and lord knows, there are enough of them put there.

“Someone will come in with an REO album and a Roxy Music album — we're going to go for
the Roxy Music LP, because that's the musical attitude of KFOG."”

event! It was a real coup. This was my first
Zooworld, and I tried some different things
this year; I got some talent in, including
Franke & the Knockouts, Joe Ely, and Charlie
Midnight. All headlined free shows which we
broadcasted in part live, and also taped for
later rebroadcast.” Police averages of the
crowd size hovered around 300,000, a phe-
nomenal turnout.

The well-known-by-now music guarantee
promotion also proved helpful: “It boosted
our time-spent listening by 25%,” Lock-
ridge claims. “$2000 seemed an adequate
sum for a prize. After all, we weren’t trying
to buy the audience — just to prove our
commitment to the music. Also, I didn’t
want to create a paranoid situation where,
if the talent screwed up, they felt they’d be
fired.” The promotion, ongoing since May,
has awarded $10,000 to date, and will con-
tinue till it loses its effectiveness as an
image-builder. ‘“We even have contingency
plans if another station in the market plays
five in a row and gives away, say, $5000 —
we’ve saved enough money by giving away
only $2000 prizes that we can counter such
moves.” So far, no one has challenged the
promotion in such direct terms.

That’s not to say that Dallas isn’t a com-
petitive market. In fact, Lockridge admits,
‘“We were at a promotional disadvantage to
Q102 during the book visibility-wise. They
consistently promoted themselves well and
were visible everywhere, with stickers, TV
buys, etc. We were stagnant by com-
parison, not for lack of desire, but for lack
of funds and direction. With management
changes and such, that’s now evolved into a
much more aggressive promotional stance
for the £

That’s one of the reasons Lockridge is
bullish on KZEW's marketplace momen-
tum. ““There’s lots of room for growth here.
This is a great market for AOR: If you in-
clude KEGL's numbers (they’re almost a
hybrid station; they play a lot of CHR
things we would never play, but they also
are very adventurous with some new rock),
then AOR had a 17.4 share this book.

“I don’t think KZEW has reached a peak;
in fact, I feel more momentum now than
ever. The talent is really up; every break is
damn near perfect. So, as far as I'm con-
cerned, we're just in our beginning stages.”

KTXQ: “Texas’s Best Rock”

Feeling equally optimistic is Tom Owens,
PD at competing Dallas AOR, KTXQ. “We
have room to grow,” he predicts. He adds,
“We're not perfect yet, and KZEW is a good
station which I don’t see collapsing. Their
long history works in their favor, though
we're by no means the new kids in town.”
KTXQ (or Q102, as it’s known on the air)

WWw.americanradiohistorv.com

has been an AOR station for seven years,
with Owens joining as PD two years ago,
after a successful three-year PD’ship at
WZXR/Memphis.

Format Tampering
KTXQ is a Super-
stars client station,
which works well for
Owens, who also
worked with B/A/M/D
at WZXR. He com-
ments, “It's a great
idea bank, a brain-
trust. Their opinions
as both professionals §
and outsiders to the *
market are both re-

Tom Owens

spected and fresh, which I welcome.”
However, Owens is not averse to tampering
with the Superstars methodology to fit

KTXQ’s specific needs: “I did a pretty
straight Superstars format when I first got
here, but I wasn’t seeing the kinds of results
I needed. So, earlier this year, I decided to
make some changes; not necessarily stuff
the consultants didn't like, just adding more
of my own input. They didn’t object, figur-
ing I'd been in the market and had worked
with them long enough to know what I was
doing.

Eeati=ce —m ot e e e e

“KZEW is a good radio sta-
tion; I just think we’re better,
and it appears listeners are
picking up on it.”’— Tom Owens

“At that time, for example, they were
playing either two or four cuts in a row. I'd
been questioning that policy for awhile, and
decided to try playing three in a row in-
stead. Now most Superstars stations play
three cuts per set, due in part to our success
with it. I also decided to trust my gut feel-
ings more in terms of percentage of old,
recurrents, and new music. I'm happy to
say it has worked out well.”

Making Musical Choices

Gut still plays a large role in the musical
choices made at Q102. Owens reports, “I do
music changes after weekly calls with
Dwight Douglas. I sit down with MD Drake
Hall, whose opinion I respect highly. We
also look at the trades, sales, and ‘sugges-
tion box’ cards we get from record buyers
who fill them out at the stores. We haven’t
become heavily involved in callout re-

Continued on Page 23
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EVOLUTION

WCEZ/W. Palm Beach switches from
AOR to Gold . . . 4AMMM/Brisbane GM Rob
McKay joins FM PTY. LTD./New Zea-
land, where he will assist in putting an FM
on the air in the capital city of Auckland.
Ted Seymour is named Acting Manager at
4MMM . . . Tony Gates gets PD post at
WLAV/Grand Rapids . . . Mitch McCrack-
en is named PD at new AOR WORM-FM
(calls to be changed) in Jackson, TN
...Randy Robbins is named PD for
KWHL/Anchorage . . . Ron Nenni exits as
MD of WPYX/Albany for Music Coordina-
tor post at WDVE/Pittsburgh. Bob Welch is
named WPYX’s new MD from the airstaff.
Harvey Kojan moves from part-time to
6-10pm at WPYX . . . Melissa exits nights
at WKLS/Atlanta for WWSH/Philadelphia.
Kevin Shutts (‘‘Bearman’’) joins WKLS for
afternoons from WGRQ/Buffale, and Bill
Wise joins WKLS as Promotions Manager
from WVOJ/Jacksonville . . . Renee Rock-
man is new to afternoon drive at KWXL/Al-
buquerque, as Clayton Sykes moves to
10pm-2am and Frank Jaxon is hired as Pro-
duction Director . . . Marty Manning is
named Production Director at WEBN/Cin-
cinnati . . . Nancy Hoddinott joins
WAAF /Worcester from the Source as Pro-
motion Coordinator, working with Steve
Stockman . . . Richard Blade (aka Shep-
pard) joins morning show at KROQ/Pasa-
dena . .. Lenny Bloch segues back to
KFMG/Albuquerque from WCCC/Hartford
for airwork ... Bill Schultz joins
WERI/Westerly as air talent. .. Doug
Voda is new to weekends at KFRX/Lincoln
... Mary Jo Morrison joins WTPA/Harris-
burg for nights. .. Bruce Drushel is ap-
pointed News Director for WCPZ/Sandusly
... Jack Randall joins WMAD/Madison
from Y95/Rockford for overnights . ..
Jeremy Bunker is upped to overnights from
weekends at KRKN/Anchorage . . . Peter

Clancy is appointed PD for WIZD/W. Palm
Beach . .. Dennis Pryor is named PD at
KICT/Wichita.

8
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GIRLS OF THE BIG EIGHT — Two of the featured |

women in a recent Playboy pictorial, “Girls of the
Big Eight,” are from the University of Lincoln.
They recently. visited local AOR KFMQ on a pro-
motional tour for the article, and are pictured with
KFMQ morning man Bob Rosel (seated) and
KFMQ staffer Dick Terhune (with T-shir).

COMING NEXT WEEK: The “Pyro-
musical”’: a coordinated display of fire-
works with simulcasted music, the
crescendos (it’s hoped) timed to coin-
cide with the biggest pyrotechnic bursts
— it’s a major promotion with which
AOR’s have had great luck. Next week
we'll speak with many AOR PD’s and
representatives for the inside info on
putting together such a large-scale
event.

The Music Sect

AOR’s Most Accurate 1

Music Information
Begins on Page 37 l

Page 23

Dallas: An AOR Market Summary

Continued from Page 22

search; I don’t want to see a lot of money
spent in that area.”

Owens agreed with Lockridge’s estima-
tion that Dallas AOR music lovers still
spend money on new albums, which makes
sales research there more valid than in
many communities. And, as Lockridge also
mentioned, Owens stated that Dallas fans,
far from being stereotypical Southern rock
aficionados, actually prefer commercial
modern rock bands like the Police, Cars, or
A Flock Of Seagulls.

With such agreement over listener Lastes,
it comes as no surprise to hear Owens ad-
mit that the musical styles of both Dallas
AOR’s are quite similar. In fact, he admits,
“Listeners have trouble differentiating the
two stations. KZEW plays some songs that
probably tested well for them in callouts
that we, aren’t excited about. Our listeners
tell us that they want to hear ‘classic rock
and roll.’ so we play and promote that style
of music. But there’s also a segment that’s
excited by the new music, so we try to ac-
commodate both tastes.”

KTXQ plays new music in all dayparts,
also a departure from the normal Super-
stars philosophy, which encourages new
music airplay after 7pm. KTXQ also ex-
poses new music in a weekly hourlong pro-
gram hosted by MD Hall, to excellent listen-
er response. KTXQ has not tried the “New
Music Preview” system suggested by the
B/A/M/D group. Owens explains, “Lee’s
idea was to use it as a means of testing the
popularity of new music before 7pm; it’s
like a pretest before officially adding a

T
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record. It’s fine for the stations that don’t
| play new music in all dayparts, as we do.”

Nonmusical Considerations

KTXQ is similarly adventurous nonmu-
sically. “I want our personalities to be
creative and informative, but brief,”
Owens states. “Idon’t tell them what to talk
about — if they get offbase, I may mention
it to them. Most actually have more
freedom than they have chosen to use.”

One KTXQ employee who uses creative
freedom daily is Bernie Lucas, the station’s

“popular Promotion Director. ‘‘Bernie’s su-

peractive in the area of station merchandis-
ing,” Owens reports. “From T-shirts to
bumper stickers to baseball caps, we really
have the city covered.

“We’re very active at listener activities.
We cover all area rock concerts with
wireless microphone reports. We also do a
lot of community-minded promotions;
things like blood drives or the Jerry Lewis

telethon, which don’t necessarily get us
great coverage in the media, but make the
people involved feel really good.”

Owens feels really good about KTXQ’s
future as “Texas’s Best Rock.” “I’ve notic-
ed KZEW’s exclusive cume declining as
ours has risen; at this point we’re beating
them in exclusive cume, which tells me that
there’s a greater loyalty developing for
KTXQ. KZEW is a good radio station; I just
think we’re better, and it appears listeners
are picking up on it.”

The newest monthly Birch results sug-
gest that the Dallas AOR battle is far from
over: KZEW led with a slightly down 8.2 to
KTXQ’s up 7.2. Numbers like those are
proof that both KTXQ and KZEW are doing
a great job of pleasing local AOR fans, and
there’s no reason to assume that won’t con-
tinue to be the case for quite some time.

VA
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PRESENTING KQAK — This is it — the starter airstaff of San Francisco’s new
tured (I-r) are Oz (7pm-midnight), Joe Rigeiski and Alex Bennett {mornings), Assistant PD Belle
Nolan (10am-2pm), Lobster (midnight-6am), and Tim Bedore (2:30-7pm). KQAK wegt on the air
at 6am August 23, and is currently running commercial-free.

AOR, KQAK. Pic-
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UPDATE

DATE A MATE: WCCC/Hartford has
started a radio version of the popular TV
show “Dating Game.” Every Friday even-

| ing, a female contestant is chosen from let-
ter entries to join PD Lich on the air, where
the contestant answers questions about
herself and describes her “perfect mate for
a date.” Then male listeners are invited to
call in and be questioned by the contestant,
who chooses her favorite for a night on the
i town, courtesy WCCC.
i HAPPY BIRTHDAY: WAPI-FM/Birm-
ingham’s celebrating its first AOR anniver-
sary in a big way, starting with a bumper
sticker blitz of the city, with WAPI-FM
jocks giving out new station bumper
stickers at area Burger Kings. Also planned
are a party in the ark with a live band, and
prizes including car stereos and albums; a
beach party and air guitar competition;
| and listener parties at several Birmingham
night clubs, including birthday cake and
special door prizes.

| COLOR ‘
i

YOU SNOOZE YOU LOSE: Y95/Rock-
ford cosponsored a marathon ropeholding |
competition, asking participants to hold on-
to the rope with both hands longer than ‘
anyone else competing. The last person left
was to win $1000. However, at the end of two
weeks, two entrants were still holding on, so
both split the prize money evenly.

ROADIE FOR A DAY: CHEZFM/Ot- |
tawa took write-in registrations for a pro-
motion in which the winner became Black
Sabbath’s “roadie for a day” when the
group played locally. The winner was paid
to eat, drink, carry equipment, and be
merry with the band.

US UPDATE: Among the most recent
AOR stations to become involved with this
weekend’s US Festival are KOLA/San Ber-
nardino and KILO/Colorado Springs. The
former gave away over $3000 worth of
tickets to the three-day rockfest, while the
latter gave away two all-expenses-paid
trips to the show.

BANANARAMA ‘‘SPLIT"’ — London/Polygram’s Bananarama visited
about the station’s revisad format and the band’s new release. Pictured (I-r) are WLIR air per-
sonality Larry Dunn, band’s Keren, Sarah and Siobhan, WLIR’s Nancy Abramson and Bob Crane.

WLIR/Long Island to talk

WWW.americanradiohistorv.com

Best wishes for a speedy recovery to
KPKE/Denver PD Larry Moffitt and his
family, who all sustained various injuries in
a recent head-on collision with an elderly
woman who was driving on the wrong side
of the freeway. Larry’s already back at
work . . . WDHA/North Jersey just com-
pleted a Treasure Hunt, with location clues
given out daily on the air and at par-
ticipating sponsor outlets. The prize money
increased daily, with a listener guessing the
location after a month and winning $2000
. . . WIYY/Baltimore’s offering customized
school book covers free at seven area Pants
Corral locations, which is cosponsoring the
promotion . . . WAQY/Springfield’s cele-
brating its first AOR anniversary with
listener parties at clubs, and prize T-shirts,
tickets, etc.... WAPL/Appleton just
released its first hometown talent album,
the ““Apple Cellar Tapes.”” 3000 were press-
ed for sale at $5 each, with pyoceeds ear-
marked for charity ... Happy AOR an-
niversary to WEBN/ Cincinnati, celebrating
its fifteenth this week with its sixth annual
fireworks pyromusical.

CONCERTSBCONVERSATIONS

PRESENTATIONS: WIYY/Baltimore present-
ed Blackfoot, 805 in $2.98 concerts.

BROADCASTS: Marshall Crenshaw on
WOUR/Utica.

CONVERSATIONS: George Thorogood, Black
Sabbath on Q107/Toronto ... Billy Squier,
John Cougar, Queen, Michael McDonaid on
KLOL/Houston . . . Soupy Sales, Michael Stan-
ley,_John Cougar on WIOT/Toledo...707 on
WLRS/Louisville . . . Peter Noone on WNEW-
FM/New York . . . iron Malden on KNCN/Corpus
Christi . . . Saga, Coney Hatch, Headpins, Aldo
Nova, Blue Oyster Cuilt on CITIHFM/Winnipeg
... Aprit Wine, Black Sabbath on CHUM-
FM/Toronto . . . Tubes, Police, Doobie Brothers
on KEZY-FM/Anaheim ... Joan Jett, Loverboy
on WLVQ/Columbus.
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KSRR INTRODUCES MERCHANDISE — KSRR/
Houston has introduced a full line of merchandise
for local retailers, -including T-shirts, [erseys,
mugs, key chains, baseball caps, and posters.
Pictured (I-r) are KSRR PD Alan Sneed, retaller,
retaller, KSRR account exec Kevin McCarthy,
Advertising/Promotion Assistant Director Mark
Campbell.

Picture Page

SPYING ON SPYS — CITI-FM/Winnlpeg PD
Steve Young' (center) was surprised to find
EMIA’s Spys watting to greet him when his vaca-
tioning brought him to the Los Angeles R&R of-
fices. Steve's pictured with band's Al Greenwood
(left) and Ed Gagliardi (right).
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THOSE CHAMPIONSHIP DJ'S — While in Scranton shooting the film “That Championship
Season, " actors Martin Sheen (left) and Paul Sorvino (center) played guest DJ at WEZX with
announcer Ron Reino (right). The two showed a marked preference for old Bob Dylan tunes.

ROCKIN®’ WITH HAGAR — Geffen's Sammy
Hagar (right) played guest DJ at KTXQ/Dallas
recently, where he is pictured in a friendly mood
with PD Tom Owens (left).

NEW SIMMONS DIET — That's exercise super-
star Richard Simmons (left), trying a *“laying on of
the hands"” new dietary method on WMMS/Cleve-
fand morning man Jeff Kinzbach (right) during a
recent Interview stopover.

COUGAR LOOSE IN FT. WAYNE — Riva/Polygram's John Cougar played a tribute concert in I
Ft. Wayne for those listeners and townspeople who helped sandbag the city during flooding
earlier this year. Pictured at WXKE’s studios (I-r) are WXKE GM Art Templar, PD Rick West, [
Cougar, MD Hal Brandt, Polygram’s Derek Shulman and Ross Grierson.

-

DANCING IN THE STREET — WGRQ/Buffalo and WB Records sent two listeners to see Van
Halen and go “Dancing In The Street” at the World’s Falr In Knoxville, TN. Pictured (I-r) are
WGRQ's Snorton Norton, the two contest winners, PD Paul Heine, and WB's Jeff Criden.

I

TRY THIS ON FOR SIZE — Mercury/Polygram's
Rainbow stopped by the studlos of WZZO/Allen-
town while in town for a concert. Pictured (I-r) are
Polygram’s Derek Schulman and Dave Leach,
group's Joe Lynn Turner, and WZZO MD Bruce
Bond.

WHY ARE THESE MEN SMILING? Because two
of them are from the famous comedy troupe Mon-
ty Python, and the third's laughing at a Python
joke during an interview at WPLJ/New York. Pic-
tured (I-r) are Python's Graham Chapman, WPLJ's
Tony Plgg, Python's Terry Gilllam.

WPGU CAPTURES *‘LONE RHINO® — Island’s Adrian Belew did an in-store autograph party in
Champaign for his "Lone Rhino" album, the appearance being sponsored by area AOR WPGU.
Pictured (I-r) are WPGU MD Jon Ginoli, record engineer Rich Denhart, Belew, band’s William

Janssen, and WPGU PD Pam Bresnan.

NOVA/DC101 JOIN FORCES — Portrait/C8S
artist Aldo Nova teamed up with DC101/Washing-
ton to market a Nova picture disc 45 to be sold for
$1.01 locally to benefit the MDA. Pictured Is
Nova (left) and DC101 VP/Programming Don
Davis (right) with a copy-of the 45.

JAMMIN’ WITH HUEY — WYSP/Philadephia was
the official host station for the JFK Jam, a recent
outdoor concert featuring five national AOR acts.
Pictured enjoying some refreshments during an
interview with Chrysalis's Huey Lewis (left) is
WYSP’s Gary Bridges.

KOMPLIMENTARY KIHN — Prior to a local live appearance, Beserkley/E-A's Greg Kihn stop-
| ped by the studibs of KOMP/Las Vegas for'a guest DJ show. Pictured (i-r) are PD Scott
‘ Jameson, Kihn, and WEA's Roger Smith.

I
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WVOR, WTRX, KMAJ HIGHLIGHTED

A/C Secondary
Ratings Champions

Over the past few weeks, R&R has featured several of the nation’s
major market A/C spring ratings success stories. This week we focus on
outstanding performances by three A/C secondary market stations:
WVOR/Rochester, WTRX/Flint, and KMAJ/Topeka.

Just as in the large markets, all three programmers of these stations felt their suc-
cesses were due in part to a well-defined strategy, and by filling a wide formatic gap in

their areas.
WVOR/Rochester

Already number one 25-49 a year ago with
double-digit ratings, WVOR erupted this
spring by rising over seven shares and now,
with almost a 20 share, leads its next closest
A/C competitor two-to-one. No A/C station
in a metro this size (#40) or larger has as
large an average quarter-hour share.

PD Gary Smith told R&R, ‘“We made our
goals for this book very clear: to really zero
in on the 25-49’s. Everything we did was
targeted towards them.”

Gary believes the
assistance of the
Research Group
played a major role.
“They helped us with
a large ‘Comprehen- !
sive Music Test,” s =
which enabled us to
trim our entire music
library from 1700 to ﬁ \w
around 1000 titles.
Now we're playing Gary Smith
the cream of the crop, with each selection
targeted very definitively at our 25-44/49
demos.”

Pointing out this concept of targeting
precision extends to jock presentation,
Gary added, “Our staff is very strong and
recognizes the importance of knowing ex-
actly what to say and how to say it. They’re
sure of what they intend to do when they
come on the air, It’s all part of our plan to
psychographically approach our adult
listeners.”

Acknowledging the toughest part of the
road to success remains ahead, Gary said,
“Now that we’re number one, the hardest
thing is to stay there. Everyone is shooting
for you. Besides that, there’s always the
possibility that a certain amount of com-
placency will set in. One can’t just sit
around and say, ‘Hey, we’ve done it.” You
must keep working hard — even harder
than you did getting to the top.”

T e

WVYORFMIOD ™
Gary summarized his ‘“specific target”
plan by saying, “You really must decide
what your target is, especially if you’re in a
larger market. One of the things many PD’s
don’t do real well these days is figure out
exactly who they are trying to reach. Be
sure to study each angle — the right music,
lifestyles, topics to be talked about, the
manner used by the personalities —
everything. In any competitive situation,
you need to determine what your niche is,
3nd then do everything you can to nail it
own.”

l
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WTRX/Flint

Under the guidance of since-departed PD
Chuck Finney and current Assistant
PD/MD Jeff Davis, WTRX racked up the
largest increase in 25-49 quarter-hour
shares among all A/C stations in the coun-
try — over 10 shares! WTRX now boasts
ratings strong enough to rival above-
mentioned WVOR.

Jeff explained his station’s lively,
foreground approach was the big dif-
ference. “We were able to make WTRX
sound brighter —
almost ‘happy’ on the
air.”” he said.
“Listeners perceived
us as being ‘up’ and
‘alive,” as opposed to
a background or laid-
back station. We
were dominant and
foreground, giving
people active reasons
to listen to us. We

Jeff Davis

became very involved in the community
and promoted heavily, giving away trips,
two cars and other desirable prizes. That
definitely helped. In short, the promotions,

personalities, and music combined to
create a solid package such that there
never was a slack period in any daypart.”

Jeff emphasized that WTRX’s musical
variety stood out among the A/C com-
petitors. “There were probably no more
than five different current records played
among all the other stations in town.
Everyone was segueing music back-to-
back-to-back, just lulling listeners along.
We came in and practically forced
ourselves — in a positive way — into
people’s lives. It was just a case of observ-

LEANING TOWER OF TOPEKA — No, it's not an E.T.-transmitting device, nor the goalposts
after the Jayhawks’ homecoming game. It's KMAJ/Topeka's tower after being mauled by one of
the state's famous tornadoes, which knocked KMAJ off the air for two days and forced reduced-
power broadcasting for 62 more. KMAJ went on to win the A/C ratings battle anyway.

ing, in our opinion, how nobody was going
after what the listeners really wanted.
Johnny Burke, our current PD (then morn-
ing drive talent), has a good street feel for
this market. Being from Flint, I think I do
as well.”

Jeff added that specific research sup-
plemented the local feel. “We do focus
groups, check adult sales, measure re-
quests, conduct callouts, and listen to the in-
put of our consultant Ted McAllister. I must
also say we’ve had a lot of support from our
VP/GM Jim Meltzer. He’s stood behind us
all the way. He’s led the redevelopment of
our entire radio station.”

What now? ‘“The plan for WTRX this fall
is to stay just as it is. We’ll try to further
develop our personalities and promote as
heavily or even heavier than we’ve been.”

Jeff reminded programmers about the
ever-valuable street feel. “Don’t be afraid
to deliver the real needs of the people,” he
said, “‘even though you personally think a
song is too hard or a lyric too strong. Define
that street feel and then deliver it. That’s
the way we’ve been able to succeed. Now
we’re just having a good time on the radio.
It’s amazing — the jocks can’t wait to get on

the air each day.”
KMAJ/Topeka

Newcomer KMAJ achieved the notable
distinction of notching this spring’s most
successful A/C debut, scoring nearly a 15
adult share in its first A/C book! What
made this performance even more striking
was that a tornado knocked KMAJ off the
air for two days during the book, resulting
in an additional 62 days of reduced power.

|
Community Involvement

WINR/Binghampton, NY held its saventh an-
nual “Yegatta Regatta” benefit raft race for the
American Cancer Society. With about 500 rafts
participating, over $12,000 was raised . . . WCLR/
is offering weekend reports directly from Lake
Michigan in conjunction with boating season .
CKWW/Windsor is hosting 150 exhibitors in its
13th Annual “Art In The Park” benefit for the
Windsor Rotary Club and Willistead Restoration
Fund. With the cooperation of local business for
transportation and parking, the station drew over
20,000 people . . . $150,000 was raised at the
12th annual “Harden And Weaver Goif And Ten-
nis Tournament,” cosponsored by WMAL/Wash-
ington, D.C. The money is for the Children's

Hospital National Medical Center. One lucky
golfer won a 1982 Cadillac Coupe de Vilie for
shooting a hole-in-one . . . WHIZIZanesville, OH
broadcast its annual “Jail And Bail” live from the
county jail, where community leaders were intern-
ed until $20 in bail was raised to release each
of them. $800 was raised ‘in four hours and
presented to the March Of Dimes
WHEN/Syracuse collected $600 and soid over
1500 hot dogs at its downtown outdoor cookout
recently. The money went to the American
Cancer Society. The station aiso held its first
“62-WHEN Gailinger Home Run” with various
races designed to raise money for the Arthritis
Foundation. Proceeds “ran” over $1000 .
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PD Dave Waters
described how KMAJ
literally ‘‘took the
market by storm.”
‘“The emphasis is "
totally on the music,”
he began. ‘“We’re not
a full-service A/C sta-
tion and don’t try to
be all things to all
people. We feature
both oldies and cur-
rents, and a lot of them.”

What resulted in such a strong start?
“Qur 25-49 audience was looking for a break
from all the talk and chatter,” Dave con-
tinued. “I believe we were different from
other stations in that we weren’t imposing
our will — our ideas on the listeners.
Rather, we provided what the Topeka
market was seeking.”

Dave stressed that the personality ap-
proach matches the ‘non-imposing’ for-
mula. “The air talent has to be able to com-
plement the music,” he said. ‘“‘So many
times the misconception of ‘personalities’ is
that they have to project so far that they
overshadow your intent. We’re working
right now to keep the personalities in
balance with the music while still allowing
the individual style to come through. I can’t
emphasize enough that our 25-34 target isn’t
the victim of our ideas. They tell us what
they want, and we respond.”

Where did his market feedback come
from? Dave replied, “We did a lot of callout
research, took the common denominators
and put those together. We also staged
some informal focus studies with both
listeners and advertisers, which proved to
be very interesting.”

Like WVOR and WTRX, Dave sees re-
maining ‘“on course” as the correct path to
continued growth. “We’ll continue to nur-
ture our current audience, instead of depar-
ting from our present position in an effort to
become mass appeal. If we can concern
ourselves with building upon our loyal core
audience, I believe we’ll spread naturally to
other demos.”

His words for other stations? ‘‘Close your
mouth and open your ears. Listen to the
other stations around you. I give a lot of
| credit to-everyone I've been able to listen to
because there’s really good radio and ideas
around here. I’ll take a piece from here and
there and use it myself. In short, don’t
model your station exactly like one
elsewhere. You always have to respond to
| your market.”

Dave Waters

- The Music Section

AIC’s Most Accurate
Music Iinformation
Begins on Page 4b
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FROM THE MAILBAG

FICAP Organizes Live
DJ Week Broadcasts |

FICAP Broadcast Arrangements Committee Chairman Bob

Country Closeup

Movement

Cole sends along some information on the newly-created broadcast
f:acmtles which will be available for radio personalities who would
like to broadcast live shows to their home stations from the DJ Con-

Pete Nadel joins WTND/Orangeburg, SC as GM from similar posi-
tion at LOVE 97/Charlotte, while Doc Washburn takes over as OM from
WSOC-FM/Charlotte . . . WFIL & WUSL/Philadelphia Sales Manager
Bill Burns moves across town to WIP as GSM. Stations also lose news
reporter Cindy Weber to neighboring WWSH. ND Steve Nikazy is look-
ing for a replacement, (215) 482-7000 . . . Andy Carr now KRAM/Las

Vegas PD.

Roger Swan now in charge of sales and
programming at WLBH/Mattoon, IL from
WMIX/Mt. Vernon, IL. Stations needs rec-
ord service, (217) 2346464 . . . Mike Bouchie
leaves as PD of KRRV /Alexandria to pro-
gram WSLG/Gonzales, LA while also major-

ing in advertising at LSU . . . Doug Moreland
upped to MD at WCMS/Norfolk, replacing
Dan Williams who’s off to Nashville to pur-
sue a career as a promoter . . . New KVET
& KASE/Austin MD is Steve Gary, former-
ly of KOKE in town ... Terry Slane pro-

Station Profile

service.
The only charge to stations will be a

and are basically ultra contemporary.

ble as well.

KTPK STAFF — Pictured (I-r) are Steve Higgins (evenings), Mariena Adkison (PD/middays),

KTPK-FM/Topeka, KS

GM: H. Pat Powers PD: Marlena Adkison MD: Lyman James (formerly Todd Stinson)

100,000 watt KTPK/Topeka is the only FM Country station in the market and has
been programming Country ever since it went on the air in November, 1974.
Although supplied with current and oldie tapes from consultant Drake-Chenault, the
station also compiles its own weekly music list, adding 12 new songs each week
which go into regular rotation. As former MD Todd Stinson explains, ‘“‘We get to add
songs on our own this way, right out of the box. We do sales research through two
local record stores and are mainly current-oriented although the jocks can play
album cuts at their own discretion. However, we don’t play any traditional country

COUNTRY 107

““The station is personality-oriented but not to the point where we spend three or
four minutes talking. We promote each other on the air, but the music is always the
star. We’re also very promotion-minded with our most visible and ongoing campaign
being the KTPK bumperstickers. They’ve remained the same since we started giv-
ing them out when the station went on the air, and we see more KTPK stickers on
cars than any other stickers. We also have a monthly newspaper, ‘Country
Roundup,’ distributed free to the public, and our belt buckles keep us constantly visi-

“Some of the community events we sponsor each year are a softball team, a 4th
of July run, and an ‘Under The Stars’ series in conjunction with the Topeka Parks &
Recreation Department. We’ve presented such stars as Terri Gibbs, Frizzell & West,
and Charly McClain in concert. Each March through May we also do our ‘Spring Fl-
ing’ promotion on the air, qualifying listeners to win weekly prizes consisting of trips,
gift certificates, clothing, you name it. This year we had 2200 listeners registered!

“We've got a very young staff (average age 24) and over the last four years,
we’ve consistently been #1. In this part of the country you really can’t go wrong with
Country, and when a listener can hear it in stereo, it’s even that much better!”

Todd Stinson (formerly MD/afternoons), Bob Chaffin (mornings), and Jim Gibb (overnights).

1

$50 phone line installation fee, with extra
phone lines available for $20. The hotel
will provide studio tables, and FICAP
Board Members will be in charge of
directing artists to the various broadcast
booths for live interviews. If you would
like further information or would like to
reserve your space (do so early!), con-
| tact Charlotte Howe, Opryland Hotel,

FICAP BROADCAST COMMITTEE MEETS
— The Federation of International Country Air

Personalities (FICAP) Broadcast Ar-
rangements Committee recently finalized
plans for the first annual “Live From Opryland”
broadcasts during convention week. Pictured
during discussions are (I-r) KYNN/Omaha MD
Chris Taylor, FICAP Executive Director
Georgia Twitty, KiX106/Washington PD Bob
Cole, and WHN/New York PD Dene Hallam.

vention (October 11-15). Several personalities did this last year (in-
cluding Bob, who was PD at KOKE/Austin at the time), but FICAP
and the Opryland Hotel will now be opening up an “Operations Cen-
tral” with enough facilities for all stations wishing to utilize this

2800 Opryland Drive, Nashville, TN
37214, (615) 889-1000.

Personals

Each week the Positions Sought sec-
tion of R&R’s classifieds seems to get
longer, so it’s nice to pass along some
job openings for a change ... WRKZ-
FM/Hershey, PA is still in need of a
morning man and has an excellent
salary to offer the right person. Send
T&R to Chris Gable, PD, Box 142, Her-
shey, PA 17033 . . . In Mobile, WJQY is
looking for on-air staffers with a possible
Asst. PD position. Call Mike Malone,
PD, at (205) 344-3698 . . . Sorry to hear of
WBAP/Ft. Worth MD Art Davis’s recent
hospitalization. Hope you’re feeling bet-
ter, Art! . . . Congrats to WOKK/Meridi-
an, MS MD Van Mac and wife Robin on
the birth of Rebecca Sara-Nell McCarty
on August 2 . . . Obviously WNOX/Knox-
ville PD Scott Majors just can’t keep his
mind off the station. When he and now-
wife Barbara were married on June 26,
they not only got married on-the-air but
even employed the services of fellow DJ
Bill Jeffers, who officiated. Luckily, he’s
also an ordained minister, so everything
was legal!

moted to MD at WIRK/West Palm Beach,
replacing Terry Wunderlin. Slane has also
started simulcasting his morning show on the
AM, which has dropped automation for a
live format . . . Dan Williams upped to MD
at KEED/Eugene, replacing Bill
Templeton who now does overnights at
KWJJ/Portland Don Walton exits
KFH/Wichita as PD Chuck Robson takes on
MD duties as well . . . Todd Stinson leaves
KTPK/Topeka for the Dallas area and is
replaced as MD by Lyman James, formerly
of KFDI-FM/Wichita ... WSLR/Akron’s
new MD is Rick Cardarelli, as Steve Brodie
segues to sister station WKDD ... Mark
Lindow now PD/MD at WILQ/Williamsport
as Paul Cavanaugh drops MD title to devote
more time to his morning show . . . Kenny
Shelton promoted to MD at WWOD/Lynch-
burg ... Two additions to the KRTZ-
FM/Cortez, CO staff with Peter Martin tak-
ing over as MDyafternoon drive for Brett
King, who leaves for two years to pursue
Mormon missionary work. Harv Twite also
joins on for relief work . . . Allen Reynolds
named MD at WGVM/Greenville . . . Rox-
anne Turner, from WIKS/Indianapelis,
named Promotion Director for KIX106/Dal-
las . . . Patricia Van Thof returns to WNYR
& WEZO/Rochester as Promotion/Public
Relations Director after an eight-month so-
journ as cohost of WOKR-TV’s ‘‘Morning
Break’” program ... Dale “Bozo” Sum-
mers exits KCBQ/San Diego for KYYX/Se-
attle, where he will now be known as Zack
Bojack on the rock-formatted station . . .

| Country Radio’s Most Accurate I
Music Information
Begins on Page 42 |
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Cliff Blake moves from PD at WFTQ/Wor-
cester to Production Director/midday man
at WZZK/Birmingham, replacing John St.
John, now on a sabbatical working for The
Way International . . . Doug Wilson leaves
WAPE/Jacksonville
to become afternoon
personality at
WQAM/Miami

Dan Coughlin joins
WHK/Cleveland as
sports commentator
... Bob Connell re-
turns to the Albany
market for 7pm-mid-
night at WPTR . ..
“Big Bill” Anderson
moves his WKMF/Flint morning show
across town to WTAC ... New morning
man at KKAL/Arroyo Grande is Bill Curtis
(from KUUL/Madera, CA), replacing Doug
Vincent, now an off-the-air PD. Jeff Spawn
(from KVEC/San Luis Obispo, CA) also
joins on as News Director, replacing Rick
Stratton . Two additions at
KXYL/Brownwood with Mike Ruble doing
7pm-midnights and Ross Wells on over-
nights. With sister station KLSN (soon to be
KXYL-FM) now programming A/C, KXYL,
will now take a more traditional approach
to Country New to the staff at
KTOM/Salinas is Bob McKnight for fill-ins
and copywriter Marlin Jay joins
KOMA/Oklahoma City for all-nights from
KCUB/Tucson.

Conversions

Here’s an update on stations which have
changed to or from Country recently . ..
WOW/Omaha switches from CHR to Coun-
try with new lineup as follows: Joe Palka
(mornings), Jim Abens (middays), Mike
Shane (afternoons/MD), Brandy Summer

Doug Wilson

Continued on Page 28
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Pictures

MEL’S COUNTRY — Following Mel McDaniel’s performance at Tulsa club Duke’s Country,
K95FM staffers joined round to let Mel know they enjoyed being “taken to the country.” Pic-
tured (I-r) are K95FM ‘s Jim Ross and Rob Ryan, Mel, and station staffer Robin Lee.

KLIF KEEPS CASH COMING — KLIF/Dallas PD Danny
McDuff is shown presenting a $1000 check to winner
Robert Rice in the “Country 1190 Cash Giveaway’’ pro-
motion the station recently conducted.

e ; i

CORBIN/HANNER AT COUNTRY JOE’'S — Never one
to miss an opportunity, KSOP-FM/Salt Lake City PD and
Country Joe’s Records proprietor Joe Flynt managed
to shanghai Bob Corbin and Dave Hanner for an in-store
appsearance following their recent concert in the area. Pic-
tured (I-r) are Corbin, Hanner, and Flynt.

FRICKE LEGS IT TO LEXINGTON — Janie Fricke-and Ala-
bama recently performed for the folks in Lexington, KY,
and WAXU PD Larry Miller was there to greet the song-
stress following the concert.

KHJ JOINS FIGHT AGAINST LEUKEMIA — KHJ/Los
Angeles recently participated in a benefit concert for

“Couples Against Leukemia’ held at the nearby Palomino
Club. Nighttime personality Janine Wolf, who hosted the
event, is pictured with Rick Nelson, one of the performers.
Rick had on a really nice Palomino jacket before the picture
was taken, but Janine auctioned it off to the audience for
$125, with all proceeds of the event going to the Leukemia
Foundations.

Page 27
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THIS IS A BOWLING BALL... — WIRE/Indianapolis afternoon drive personality Ken Speck is
pictured instructing his bowling team, the Ken Specktaculars, on some of the finer points of
the game. No word on how “Specktacular” the team’s been, but judging from some of the blank

looks, we suspect Ken might want to switch to another sport.

EE——
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WATSON, KOKE, AND A SMILE — The Austin Livestock
Show and Rodeo set new attendance records this year due
in part to Gene Watson's performance during Country
Western Night Just before going onstage Gene was ac-
costed by KOKE MD Speedy Perez (left) and former station
PD Bob Cole (right). If you think Gene looks happy now,
you should have seen him right after this shot was taken
when Speedy planted a big welcome-to-Austin kiss on the
singer!

;“N"""‘"‘W o
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PLACE YOUR HANDS ON THE HOOD AND REPEAT
AFTER ME... — Although this looks llke a local revival
meeting of the Corrolla Tercel sect, the laying on of hands
is only part of WKUL/Cullman, Al’s "“Great Country Hand-
A-Thon” promotion. PD/morning man Steve “Dallas”
Lovig is shown amongst the 15 contestants who partici-
pated, with the winner lasting 69 hours and 38 minutes to
win the use of the auto.

BURRITOS BOMBARD BAY AREA — Local radio reps got together following a Burrito Brothers A “Z” FOR FREE — WMZQ/Washington’s ongoing “Capital Letters " promotion had another

concert in San Jose to welcome the group to the area. Pictured backstage are (I-r) KTOM/Salinas

big winner recently when a lucky entrant came up with that week’s set of mystery songs and

PD Marc Hahn, Burrito Brother Gib Guilbeau, KFAT/San Jose MD Dallas Dobro, former KFAT  drove away in a brand new Camaro Z-28. Pictured at the presentation are (clockwise) WMZQ
GM Gil Rozzo, Lowe Chevrolet General Sales manager John Burley, and car winner Steven Ahl.

PD Larry Yurdin, and group member John Beland,

wwwW.americanradiohistorv.com
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Inside Nashuille

EVERYBODY’S TALKIN’: “WSM has no exclusive rights to the
word ‘opry;’ the word ‘opry’ is no more than a description of countrified
‘opera,’ ”’ according to the U.S. District Judge Scott 0. Wright in Kansas
City in the suit filed by WSM against ‘“‘Denny Hilton’s Country Shindig
Opry Show’’ in Osage Beach, MO, which claimed Hilton was attempting
to cash in on the Grand Ole Opry’s good will . . . George Jones sang his
““No Show Jones”’ in absentia, not applauded by Lee Solomon and a sold-

out crowd from four states at Tullahoma’s Cowboys Club.

George Klein and Jerry Schilling sued
‘‘People” magazine for $40 million in a libel
suit that contends the magazine printed
statements that were defamatory and
showed ‘‘reckless disregard and
carelessness as to the truth or falsity” in an
interview with ¢“Elvis” author Albert
Goldman that allegedly made Klein and
Schilling appear “totally unfamiliar with
the business of the late Elvis Presley’’ and
“stupid” ... Archie Campbell, one of the
original writers and performers on ‘“Hee
Haw,” signed to host “Yesteryear In
Nashville” for the Nashville Network
when that cable TV service debuts early
next year. It’ll be a daily show ... Clint
Eastwood brought his kids Alison and Kyle
with him for his Nashville shooting
schedule on “Honky Tonk Man,” in which
Kyle (24) makes his film debut . .. Fred
Foster is back in the record business after
two years. At a press conference last week
here, Foster introduced Bob Fead (former-
ly with Alfa, A&M and RCA Records) as
the new President of Foster’s Monument
Records label and announced the label’s
first release under a new CBS distribution
deal as a tworecord set which features
Kris Kristofferson, Willie Nelson, Dolly
Parton and Brenda Lee Dolly’s
hospitalization in New Yok prompted her
husband Carl Dean to rush to her bedside,
with major surgery anticipated . .. RCA
VP/Nashville Jerry Bradley, head of the
label’s country department here for years,
will not renew his contract with the com-
pany.

KICK-OFF: Nashville’s WSIX-AM an-
nounced it'll “go Country” from the talk
format utilized since last summer. WSIX-
FM'’s “Metropolitan Country” is by far the
#1 Country and adult demographic in
Nashville, and has been for years. PD
Gerry House says the AM will “do its own
thing,” but will utilize current personnel.
Charlie Williams, one of the top Country
radio personalities for 25 years, primarily
in L.A and San Francisco, currently co-
hosts one of the most popular personality
radio shows in Nashville radio with Marvis
Harris. Their current talk block will expand
from its current 3-7pm slot, starting at
2:00pm. Harris has no previous radio ex-
perience . . . The Organization of Country

Radio Broadcasters meet next week
(September 10-11) at Nashville’s Hyatt-
Regency: Friday for agenda planning ses-
sions for 1983, Saturday for quarterly
meeting of the Officers and Board Of Direc-
tors ... Psychic David Guardino, at a
seance at Elvis Presley’s Graceland Man-
sion in Memphis, said that Elvis died of a
broken heart; he wants to be like Frank
Sinatra . . . to last. He wants to come back
. .. Ron Bledsoe, owner of Nashville’s hot-
test pop station KX104, and long-ago
General Manager of Liberty Records in
L.A., has recruited Mac Davis, whom he
hired as a songwriter-songplugger, to come
to Nashville . . . Bonnie Rasmussen is the
first recipient of the ‘“Good People” award,
a fancy hand-designed plaque for her work
as Director of Artist Development with
Warner Bros. Country Division. Award was
created by Chet Atkins and Billy Edd
Wheeler, who feel it’s time to honor some of
the behind-the-scenes unsung people who
help make the stars. That’s nice.

...AND THEN I WROTE: MGM Grand
Hotel in Las Vegas named a sandwich after
Crystal Gayle (sliced tomato, avocado,
Bermuda onion, alfalfa sprouts, melted
cheddar cheese and sesame seeds on whole
wheat bread) . . . William Lee Golden had a
party Wednesday night at his Golden Era
Plantation (first left past House of Cash —
last house on the right) . . . Rudy Gatlin hit
a hole-in-one off the third tee at Brentwood
Country Club . . . Joe Stampley will be tap-
ing a ‘“Country Sportsman’ show, fishing
for bass in Eufaula, AL . .. Little Jimmy
Dickens is touring with Merle Haggard
these days . . . (What a pair!) . . . “Elvira”
is played during the seventh inning stretch
at every Kansas City Royals home game
... Dolores Smiley, President of SRO
Talent, and Bill Bleckley of Bleckley &
Bean Talent merged. They book Johnny
Carver, Dottsy, Wayne Kemp, Ronnie Rob-
bins, Narvel Felts, Del Reeves, Tina Car-
roll and Glen Barber . . . Terri Lynn Miller
signed with Johnnie Massey at Stars, Inc.
for bookings ... 90-year old Zachariah
Valentine Morgan, father of Hall of Fame
nominee George Morgan, died at his home
in Barberton, OH.

CLOSER: Tom Bunkley from Clearwater
says his slogan for performing is “Don’t
quit till you’re through!”’

R&R/Friday, September 3, 1982
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CLOSE SHAVE FOR WMC — WMC-AM/Memphis pulled out all the stops when Columbia
recording artist Billy Joe Shaver recently visited the station, including an introduction to their
famous morning “‘personality  Aunt Eloise. Pictured surrounding the lovely lady are (I-r) WMC-
AM PD Les Acree, Shaver, and Columbia’s Tom Chaltas.

MARCHING TO A DIFFERENT RADIO — The “Third Annual KONE Marching Band Parade”
recently hit the streets of Reno and garnered the station a prize-winning entry. Organizers
Martin Flynn (KONE PD)} and Chris Monk (station SM) not only kept the station visible but also

audible, as all float participants carried portable radios tuned to 1450 KONE.

MCcCLAIN HEADS SOUTH — Epic’s Charly McClain made a recent stop at Q102/Winchester,

Al

VA and was immediately surrounded by two devoted fans, PD Bob Schrader and announcer

Amos R. Pigg Jr.

Country Closeup

Continued from Page 2¢

(evenings), Pete Early (overnights), Ralph
Caldwell (OM/PD) ... WRKK/Birming-
ham changed from AOR to a modern Coun-
try format August 22, with Tommy Hayes
coming over from sister station WVOK to
program the new “K Country.” Coming on
the heels of that, WYDE has decided to drop
its long-time Country format for a solid gold
rock approach ... A few other stations
have recently converted from Country to
other formats, including WIST/Charlotte
(to CHR 8-16), KAYO/Seattle (to syn-
dicated MOR format with new calls KSPL),
WSRF/Ft. Lauderdale (to 60’s rock 8-1),
KBET/Reno (to MOYL 7-15), WKTN/Knox-
ville (to a News/Talk, A/C combination),

WFDR/Manchester, GA (to A/C),
WJAI/Dayton (to Big Bands), and
WVBK/Herndon, VA (to AOR) ... Also,

KIKX/Tucson went dark July 24 after a
long battle with the FCC, and WOLF/Syra-
cuse closed its doors due to financial dif-
ficulties . . . On the brighter side, WIGL/Co-
lumbia, SC joined the Country ranks recent-
ly and requests record service to Box 5106,
Columbia, SC 29250. New lineup for the sta-
tion is Steve Wannamaker (6-10am), Tom-
my Storms (10am-3pm), PD Hank Morgan
(3-7pm), Kevin Scott (7pm-mid), Scott Ker-
by (overnight), and weekenders Jeff Jones,
Rick Ramsey, and Andrew Jackson . . .
Rhode Island got a new Country facility as
WGNG/Providence became ‘55 Country”
8-16. Bob West is PD.

Country News

A _“ Salutes Two of Our Texas Affiliates:
= f "WACO /Waco @ KIXZ /Amarillo

RAVEN FLIES TO ATLANTA — Elektra artist Eddy Raven, in Atlanta to perform at Mama's Coun-
try Showcase, took a moment to welcome some visitors backstage. Pictured are (back, I-r)
WEA ‘s Bob Weinstroer, Raven, and E/A’s Chuck Jones and Alan Golden; (front, I-r) E/IA’'s James
Wood and WPLO's Larry Coates.

Call Pete Howard or Kirt Daniels (213)392-8743
228 Main St., Suite R Venice, CA. 90291

www americanradiohistorv. com
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A TRIBUTE TO WWRL
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“Soul 16”” Says Goodbye

I can remember the first time I heard WWRL — it was 1966 or '67. I
thought it was the most exciting Black radio station I'd ever heard. It
was the first time that I had ever heard black jocks in total control of the
airwaves — moving in and out of spots quickly, getting to the point in a
decisive, smooth manner. It even had jingles like WABC. At that time, it
was considered an innovative Black-oriented radio station.

I decided, with the help of my best
childhood friend, Jeff Troy, now morning
personality at crosstown WRKS, that I
wanted to be a radio announcer. One of the
main reasons was because Jeffrey was on
WWRL, “Soul 16.” He had become good
enough for someone to take him from our
hometown in Pittsburgh on now-defunct
WZUM to the “Big Time.” When I saw how
he lived, the car he drove, and for the first
time really looked at New York, I was hook-
ed on radio, WWRL, and New York City.

It’s very sad to witness the demise of this
station’s well-known image as a leader in
Black radio, although the new *‘inspira-

Gerry Bledsoe plays Santa for the children in
Harlem in front of the world-famous Apolio
Theatre.

Pictured in a “A Better Buy’ promotion are (-r)
personalities Enoch Gregory, Fred Barr (gospel
DJ), Eddie O'Jay, and then-PD Rocky G.

tional” format could
also turn out to be an
innovative force. I'd
like to reflect on some
of the positive things
and people that
have contributed to
WWRL’s image. The \
talent of earlier years

that’s gone through i,

WWRL reads like a

“Who’s Who in Black Bobby Jay
Radio.” If you’re a true broadcaster, black,
white or any other race, these are some
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Alma John, WWRL's influential female personality
at that time.

Pictured (I-r): DJ’s Eddie O'Jay, Lonnie Shepherd,
Frankie Crocker. The three young ladies were
winners in a beauty contest for the wine com-
pany, held in Harlem.
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| Pictured at a WWRL promotion in 1965 is WBLS/New York Program Director Frankie Crocker.

Back then he was known as "“The Rocker,” Frankie Crocker!! He was also known as “The Love
‘ Man.”
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Pictured at a benefit basketball game at Hunter College in Manhattan (I-r): WWRL DJ’s Hank
Spann and Jay Dubard, engineer Jessie Stevens, actor “Super Fly” Ron O'Neal, WWRL DJ's

‘ Gary Byrd, Gerry Bledsoe, and Bob Law, singer Lenny Welch, and DJ Enoch Gregory.

knowledgeable about blacks in radio. Peo-
ple like Rocky G, Reggie La Vong, Enoch
Gregory, and “Dr. Jive,” the late Tommy
Smalls, who also owned ‘‘Smalls’
Paradise’ in Harlem, at one time a very hip
night spot for the New York jet set. Hal
Jackson, now VP/GM with Inner City
Broadcasting here in Los Angeles; Jeff
Troy, Gary Byrd, who currently writes
songs with Stevie Wonder; Sonny Taylor;
and Gerry Bledsoe, the black DJ in the
Budweiser TV commercials are other
former WWRL luminaries. Frankie
Crocker came through the doors of 'RL
years ago — straight from Buffalo. Chuck
Leonard, now at WRKS worked at 'RL for a
short period of time before becoming
WABC's first black air talent.

Maurice “Hot
Rod” Hulbert

Al “The
Master” Gee

At one time, WWRL was among the top
five radio stations in the New York City
market in any demographic you chose to
compare. When I got into the business in
1968, most black DJ’s aspired to reach
WWRL because they knew it paid the most
money to blacks, and it was also con-
sidered the top of the heap for blacks in
radio. I guess most blacks also felt that they
couldn’t cross over.

I had the pleasure of talking with Bobby
Jay, who’s been with WWRL for the past 12
years, serving as an air personality, Asst.
PD, and finally Program Director. I asked
Bobby for a little history on “‘Soul 16.”” “In
1965 the station was purchased by Egmont
Sonderling from the original owner,

WWW.americanradiohistorv.com

William Roman. At that time Roman had
international programming of all types,
Polish, Ukrainian, Spanish. They even had
some gospel programming, done by Fred
Barr and ‘Doc’ Wheeler. Sonderling made
the station all-Black under the directorship
of Frank Ward in 1965. They had people on
the air like Douglas ‘Jocko’ Henderson,
Maurice ‘Hot Rod’ Hulbert, Carlton ‘King’
Coleman, and others who were well-known
in Black radio. At one time we were con-
sidered the ‘Black ABC’ — the best black
radio talent in the country came out of this
radio station. All those people have gone on
to do some big things in this business. Peo-
ple like newsperson Freddie Rodriguez;
Jeff Troy at WRKS; Jerry Boulding, Opera-
tions Manager at WJPC/Chicago; Al Gee
(Al Germany); Vy Higginson; Bob Law
with ‘Night Talk’ on the National Black Net-
work — I could keep going . . .

“Some people stayed here doing a great
job for years — for example, Dick London,
one our news people, has been here ap-
proximately 18 years. Don Reoss, also in
News, has been here 16 years, Jerry Bled-
soe 13 years. Before he left, Hank Spann
(now PD at WBOK/New Orleans) had been
here eight years. It was always a great
place for blacks in radio because the black
community of New York City, New Jersey,
Connecticut, and Long Island has always
identified with us in a positive nature. If
whites were into black music, they would
tell you, ‘Yeah, I listen to Soul 16.” It really
was a great experience for me to have been
a part of its history.”

WWRL is about to embark upon a new
adventure, an inspirational format (R&R
8-20). We certainly wish those involved
much success. But it’s a shame that mod-
ern technology and FM saturation had to
take its toll. But all things, even the best,
must come to an end.

The Music Sect

Black Radio’s Most Accurate
’ Music Information
Begins on Page 44
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THE PICTURE PAGE

Jett Sett Well Mett Motley Crue Accrues E/A Friends

Page 30

Boardwalk’s Joan Jett & the Blackhearts flew the independent promotion people working her records to her
Santa Monlica Civic concert recently. Pictured (I-r) are group’s Lee Crystal, Steve Leeds, Ron Raphael, Wynn
Jackson, Jett (foreground), Craig Lambert, group’s Gary Ryan, Jett Lag management’s Julie Rader (foreground),
Joel Webber, “Hesvy’ Lenny Bronstein, and group’s Ricky Byrd.

Ashford & Simpson Video Opera

Elektra/Asylum’s Motley Crue recently played the Country Club in Los
Angeles and were visited backstage by label executives. Pictured (I-r) are
E/A VP Lou Maglia, label’s Scott Burns, VP Burt Stein, Sr. VP Jerry Sharell,
group’s Tommy Lee, and label’'s Tom Zutaut

Charles Signs To Columbia
—a - £9

Capitol’s Ashford & Simpson celebrated the first screening of their 'Street Opera” video with the label. Pictured
{kr) are Capitol’s Rusty Moody, VP’s Sam Citro and Varnell Johnson, Valerie Simpson, Nick Ashford, Capitol
Records Group Don Zimmermann, and label VP’s Bruce Wendell and Dan Davis.

Tavares Join RCA

Ray Charles has signed to Columbia Records in Nashville. Pictured
celebrating the signing are Charles (left) and CBS/Nashville Sr. VPIGM
Rick Blackburn.

Adams Goes Gold In Canada

The vaares havq signed with RCA, with a new album and single just out. Pictured at the signing are (I-r seated)

group’s Po_och, Tiny, Chubby, Butch, and Ralph Tavares; (I-r standing) RCA's Patrick Spencer, Basil Marshall, and

Zo.bzr.tl W;‘lght, RCA VP/USA & Csnada Jack Craigo, managers Ron Weisner and Freddy DeMann, and RCA VP
oeith Jackson.

My-Disc Is CBS’s Discs

-

A&M's Bryan Adams recently received a gold record for his “You Want It
You Got It” LP in his native Canada. Pictured (I-r) are A&M Canada Presi-
dent Gerry Lacoursiere, A&M VP Doug Chappell, manager Bruce Allen,
Adams, A&M Canads’s Mike Godin, and talent agency’s Mike White.

Cale Packed Date

f

My-Disc Records recently signed a distribution deal with CBS Records, joining the Associated Labels family with
a single by Zinga Washington. Pictured (I-r standing) are producer Ray Reid, My-Disc principal Ed O’Loughlin, pro-
ducer Darryl Gibbs, E/P/A Sr. VP/GM Don Dempsey, My-Disc principal Lou DeBiasi, producer Willism Anderson,  Mercury/Polygram’s J.J. Cale recently played the Palomino In Los
and My-Disc attorney Stu Silfin; (-r seated) My-Disc principal Donnis Linton and CBS Associsted Labels VP/GM = Angeles. Pictured after the show are (Lr)] manager/producer Audie
Tony Martell. Ashworth, Polygram’s John Brown, Cale, and Polygram VP John Stainze.

wwWw- americanradiohistorv com
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Ken Maness (left) and Jay Christian of WJCW & WQUT/Johnson City, TN explain-
ed how PD’s can use inexpensive computers to aid in their programming efforts.

Callout research was discussed by (I-r) Roger Wimmer of Cox Communications,
University- of Georgia's Jim Fletcher, and 96KX/Pittsburgh’s Bobby Christian.

CENTRAL
WEATHER
SERVICE

Broadcast
Meteorologists

Displaying the latest systems, equipment, and wares of all types
is always an important facet of any NAB radio gathering, and ex-
hibit halls and suites were heavy traffic locations. Above is a ran-
dom cross-section of a seller’'s market.

Page 31

NAB RPC 5 NAB RPC 5 NAB RPC 5 NAB RP(

ABC Rock Network’s Denise Oliver (right) moderated a programming-engineering panel aimed at increasing understanding
between the two areas; engineering consultants Jim Loupas (left) and Eric Small participated.

Consultant John Lund (at podium) leads the popular “Top 30 Trademarks Of Successful Stations” session, joined by (-r)
June Lund of the Lund Consultants, Radio Management Monthly’s Nellene Teubner, and Lund Consultants’ Brian Scott.

O RAYMOND

Presenters at the News Forum were (I-r) Dlane Raymond, formerly of WFAA/Dallas; WRC/Washington's Jerry Nachman, IS
‘Inc.’s Jo Interrante, and AP Radio’s Ed DeFontaine.

“Programming In An Election Year” was the topic discussed by communications lawyers (I-r) Martin Leader, Harry Cole, and
Alan Campbell, plus NAB’s Barry Umansky as moderator.

WWW.americanradiohistornz.com.
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Marketplace

10,000 RADIO JOBS!!
ver 10,000 Openings Yearly

You now have access to 98% of the American Radio
Nationwide Job Openings every week!
1. Hundreds of openings for DJ's, newsmen, engineers, PD's (male & female)

“"HAVING PROGRAM PROBLEMS?”

PERSONAL CONFIDENCE? - Talk show

Dr. Ellie Bragar, #1 personality, video & audio ex-
perience, Masters & Johnson trained sexologist.
Syndicator and/or stations write for this FREE in-
formational & educational demo. Dr. Ellie Bragar,
44 West 12th St.,, N.Y.,, N.Y. 10011 (212) 2565-3044

The only pre-recorded comedy service in the world!

KNOCKgRS!*

It you're serious about being funny. send $5.00 (refundable with first order}
for sample cassette and catalog to:

FULLER, Box 153, LaGrange, IL 60525

2. Receive 98% of the current American Radio Job listings computer-printed
and mailed to the privacy of your home.

3. Small. medium and major markets.

4. Country. Rock. MOR, AOR. Beautiful Music. All News and Talk formats.

5. The American Radio Job Market is subscribed to by major universities.
colleges. broadcast schools, working and non-working personnel.

8. MONEY BACK GUARANTEE

Rates: One week $6.00. SPECIAL 6 weeks $14.95 -

you save $21.00!

HAmezicarn Radio &
JOB MARKET

6215 Don Gaspar, Dept. R, Las Vegas. NV 89108

Hundreds renewed again'
Free sample!

Wnite on station letterhead to
Contemporary Comedy

5804-D Twineing
Dallas, TX 75227

~ Contemporary Embroidered Emblems

/ AY
I )
! We make emblems for the broadcast industry. Promote !
! your station with low-cost, high-quality embierms. Order now !
| for delivery before the next rating period |I
| Will be the hottest items your station has 1o offer Will outiast )
) |
i 1
| i
\ )

any T-Shirt or sticker.
Fireball Mgmt.

_ . PO Box 588 freeport. NY 11520

.- :.-q\\

- - - -

OMEDY SERVICE

Charlie Van Dyke...

Radio’s most complete personality biweekly;

Current artist Bios & update, record facts, daily
calendar/almanac, trivia, etc.  Send for sample on
ALL AIRSHIFT READY' station letterhead:
Box 20093R, Long Beach, CA 90801 (213) 595-9588

R&R MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and accompanied
by check. One-inch minimum; additional space up to six inches
available in increments of one-inch. Rates for R&R Marketplace

MOVE OVER!

THE voice you need for station IDs and tiners,
promos. and special programming.

$100 gets you 10 cuts. Send.check with copy. of
order your FREE demo today Professionalt!

“A RRY MAY, 446 Lawrence, San Luis Obispo,CA 93401

Expand your show material with the most topical,
up-to-the-minute comedy service available.

* DJ COMEDY - Monthly humor based on what's happening
in the world today.

* DJ "THROWAWAYS" - record intros and outros sent twice monthly.
Send for sample today, or call (T13) 984-2144 ona

Visa
leave your address. Mastercard
Be sure to
include your APROFESSIONAL COMEDY SERVICE
format 3530 TIMMONS LANE. SUITE 301D

HOUSTON TEXAS 77027

{per inch): Per Insertion

1 Time $37.50
6 Insertions $32.50
13 tnsertions $27.50
26 Insertions $22.50

Volume Rates Avallable

Marketplace ads are non-commissionable.
Submit to: Marketplace

Additional $10.00 per week charge for-Blind Box ads.

Will include logo or other line art on ads of two inches or more
it camera-ready art provided. Deadline for Marketplace ads is
Friday noon, two weeks in advance of publication date.

RADIO & RECORDS 1930 Century Park West
Los Angeles, Callf. 90067 (213) 553-4330

FOR QUALITY ARTIORK . ..

803 -284-3293

RED 1, box 370¢, Northfleld, N.H. 03276

NOW THERE'S A NUMBER TO CALL.

—
i \o\S
o

What would Mom say if she
¢ _thought you were skipping lunch?

call (313)434-6142 or write
"1390 Arroyo Dr., Ypsilanti, M1 48197

Qver 6 years of creative
COMEDY material.
For complimentary snack

Humor, conversation, calls, calendar & more!

“‘DIAL-LOG arrived in today’s mail...by far the best sheet
I've seen EVER and | use ‘'em alt and bum ‘em up in a day
or two. Not yours! | have so much fun with it! Thanks for
being sych a vital part of my career.” Kenny The B’ WVAB/Va Bch.

For FREE SAMPLE call today: (419) 478-1031
4325 N. Lockwood, Toledo, OH 43612

Openings

| EAST

Immediate opening for personality CHR announcer
with production. Experience required. Come join a win-
ner. T&R: Patrick Gillen, C.Q. 102, Box 213, Geneva, NY
14456. (9-3)

VT's next FM has full and parttime jock opening.

Send unscoped cassette aircheck and resume to: Greg |

Price, WCVR, Box 445, Randolph, VT 05060. EQE M/F
(9-3)

{ SPECIAL? 3

We consult radio stations of different formats in all
parts of the country. Finding talented air peopie is
an important part of what we do. it you're an on-air
or news personality with something special, let us
hear from you. Send conficential T&R to Bob Harper.
4891 Pacific Highway, San Diego, CA 92110. EOE M/F

NOBLE BROADCAST CONSULTANTS

X

Looking for hungry young adult communicator with
basics of on-air and production work for fultime. T&R: D.
Warren, WDOE, Dunkirk, NY 14048. (9-3)

ND needed immedisately at WJLK in Central NJ. Ex-
perienced professional with news and administrative
background. T&R: Stephen Rice, Press Plaza, Asbury
Park, NJ 07712. EOE M/F (9-3)

Top-reted AM A/C looking for adult sound for future
openings. T&R: Bob Perry, PD, WRSC, 160 Clearview
Ave., State College, PA 16801. EQOE M/F (3-3)

Stringers needed for national syndication company.
Contact: J.J. Jordan, McLendon Broadcesting Inc., 2008
Jackson St., Dallas, TX 76201. (214) 698-0470. (9-3)

WGNT/Huntington, WV needs an experienced PD
The money is as good as you are. T&R: Peter MclLane,
3900 N.E. Broadway, Des Moines, |A 50317. EOE M/F
{9-3)

News Director
WFTQ-AM
WORCESTER, MA

Katz Broadcasting's WFTQ-AM
seeks an aggressive, energetic
News Director for Worcester's
top Adult Contemporary station.

If you're currently a news-
leader with on-air experience.
management ability and enjoy
working in a state-of-the-art facil-
ity, join the Katz Broadcasting
Team and help build Central New
England’s “best’ To make ap-
plication send tape, resume and
other materials that reflect your
news management philosophy in
confidence to Richard Reis,
General Manager, WFTQ-AM, 19
Norwich Street, Worcester, MA
01608. Katz Broadcasting is an
Equal Opportunity Employer.

KATZ BROADCASTING COMPANY

America‘s Employee-Owned Broadcast Group

4

Katz. The best.

MUN NS

DiARY OF

Openings

WGRQ/Buffalo needs off the wall morning man to join
established moming tearm. Good bucks. Solid company.
T&R: Paul Hiene, 59 Virginia Place, Buffalo, NY 14202
(9-3)

ARE YOU GOOD?

Major group wants to hear from good per-
sonalities. We want real people, not rock-
jocks. No beginners, please. Send aircheck
and resume to:
BOB SHIPLEY
Program Personnel Coordinator
Box 910, York, PA 17405

News Director at WEZN, Katz Broad-
casting’s Beautiful Music FM in
Bridgeport, CT. Position includes writing
and anchoring morning drive newscasts.
On-air news experience a must. T&R: Paul
Knight, OM, WEZN, Park City Plaza,
Bridgeport, CT 06604. EOE M/F (9-10) e

Program Director for Michigan medium market
contemporary FM. Applicant must have the
ability to motivate and organize, along with a
strong desire to win. This is an unusual oppor-
tunity with a well established broadcast com-
pany. Send T&R to Radio & Records, 1930
Century Park West, #378, Los Angeles, CA
90067 EOE M/F

SOUTH

Humorous personality for medium market moming
drive. Promotionally active A/C in Southeast. Production
skills essential, Contact: Mike Kirchen, Rocky Mount., NC
(919) 442-8091. (9-3)

www-americanradiohistorv com
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Openings

94Q/Atlanta has 6-10pm airshift opening for adult
communicator. PD/MD experience. No calls. T&R and
photo: Jim Morrison, Suite 240, Tower Place, Atlanta,
GA 30026. EOE M/F

Want Country communicator for satellite network
station. Good production 8 must. Call or write;: Doc
Washbum, WTND, Drawer 730, Qrangeburg, SC 29115,
(803) 5634-1301. EOE M/F (9-3)

WWLF/Tampa-St. Petersburg has fulltime announcer
opening for nostalgia format. T&R: John Fennessy, Box
20898, St. Petersburg, FL 33742. (9-3)

WTND/Orangeburg is looking for a few good sales
people. Call Pete Nadel {(803) 534-1301. EOE M/F (9-3)

If you're a humorous, bright, extremely exciting enter-
tainer, a major market pro that loves Country music, rush
T&R: WWIN, 660 S. 3rd, Louisville, KY 40202. (9-3)

WSSX needs a real go-getter for news. If your writing
style relstes to young adult audience, rush T&R: Bill Mar-
tin, Box 31089, Charieston, SC 29407. (3-3)

l—A major radio station in a beautiful Sunbelt
| market is seeking a pro to handle morning
(| arive. Abilities to bring together heavy
|| news/information commitment a must. Per-
i sonality must be everything a full service, aduit
i| radio station requires. No amateurs. Send T&R:
Radio & Records, 1930 Century Park West,
#377, Los Angeles, CA 90067
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COMMUNICATIONS

can be a ratings winner!

Telephone 212-852-5455

News and Information Programming
Jim Cameron, founder and News Director

for “The Source,” is now available
to position your programming for success.

76 State Street / Brooklyn Heights, New York 11201

National Broadcast Taient Coordinators can help. NBTC specializes
in placing qualified DJ's, news people, PD's, sports. sales & manage-
ment. Our client stations need experienced radio people. For confidential
details, including registration form, enclose $1.00 postage & handling to:

NATIONAL BROADCAST TALENT COORDINATORS
Dept. R. P.O. Box 20551, Birmingham, AL 35216

*® (205) 822-9144

' Funny News Stories Fumy,
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ELECTRIC WEEN/E.
RADIO’S MOST RESPECTED
OJ GAG SHEET SINCE 1970
Dr. Don Rose, KFRC, “Can't tell you all the times
I've had the pleasure of recormmending you (o
guys who inquire where | get my material. "

1 FOR FREE SAMPLES WRITE
. The Electric Weenie, P.O. Box 25-866
Honolulu, Hawaii 96825 (808) 395-9600

FOUR ISSUES PER WEEK, FREE TRIAL OF EIGHT
ISSUES (2 WKS.}) AVAILABLE. $38/mo. FOR
STATIONS. $30/ma. FOR INDIVIDUALS.
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990N PALM AVE =20
LOS ANGELES. CA 50069
12131 659-9595

10,000 Songs By Subject!
in Jeff Green’s GREEN BOOK

Now Available!:

135 categories ® 300 pages
CHR « AOR * AIC » GOLD

Charge by phone!
caw (213)670-5770 or

to order by mail,.contact:
Professional
Desk References, Inc.

8726 D S. Sepulveda Bivd., No. A4
Los Angeles, CA 90045

Tax and

UPS delivery Inciuded
MONEY BACK

GUARANTEE

Y3IYINY *A307033 « SHIHLVE * lllli.

MUSIC TEENAGERS « UF0'S » SCHOOL  HOLLYWOOD °

O'Lihers

% [T

FREE SAMPLE ISSUE of radio's most popular humor service!
For sample. write on Station letterhead to: O'Liners

1237 Armacost Ave., No. 6-R, Los Angeles, CA 90025
orphone (213) 479-1767

BIG BAND ERA

Radio station library over 7,000 78 RPM records,
good condition. Big names and artists. Sell for
best offer: Records, Box 516, Georgetown, KY
40324 orcall Bob (502) 863-1580.

stereo dubs.

NEW YORK - 2'2 Hours...$10.00

_AIRCHECKS‘

NEW YORK, WASHINGTON, BALTIMORE, BOSTON...
Recent airchecks of virtually every major talent in these top markets. High quality

WASHING TON-BALTIMORE - 22 Hours...$10.00
BOSTON - 12 MHours...$7.00, ALL THREE...$25.00
Free cataloge included of thousands of major market airchecks covering 25 years.
write: Rick Kaplan, 208 west First St., Bioomsburg, PA 17895

Poor (announcer's name)s

Your own staff of writers and researchers do it all
for you. Concise stories, timely quotes, celebrity
profiles. meaningful facts. sports anecdotes. fresh,
relevant material. For a Free Sample — P.A.N. A,
P.O. Box 85152, San Diego, CA 92138.

Openings

Openings

Openings

KSET-FM has immediate opening. Send T&R: Cat

Simon, 4180. N. Mesa, El Paso, TX 79902. Calls ac-
cepted: (316) 632-4979. EOE M/F (9-3)

WSSX has immaediate openings for CHR talent. Good
money for the nght hardworking individuals. T&R: Bill
Martin, Box 31089, Charleston, SC 28407. (9-3)

News/Public Affairs Director to supervise news/public
affairs programming KISS-FM. Three person department.
Excellent on-air skills, good writing and reporting abilities.
(512) 223-6211. (9-3)

PM drive/MD for stable CHR in Texas Hill Country.
Good money for a good talent. T&R: Danny Moffatt,
KTEM/Box 1230, Temple, TX 76503. EOE M/F (8-3)

Street reporter needed for five person staff. T&R: Don
Belisle, ND, WINN, 3rd & Broadway, Louisville, KY
40202. No calls EOE M/F (9-3)

Adult personalities top West TX AM. 3 night positions.
Know music/relate to market of 25,000. Joe Benson,
KBST, Box 1832, Big Spring, TX 79720. EOE M/F (3-3)

Combination late night announcer/morming news co-
anchor. 3 hr airshift, no production, expenenced only.
T&R: Rendy Kabrich, Durham Radio Corp., Box 2126,
Durhem, NC 27702. EOE M/F (3-3)

WZBR needs moming talent. Good production, top 50
market pay for the right person. TEtR: Ray Fisher, 316 N.
Main, Amory, MS 38821. No calls. EOE M/F (9-3)

Q102 accepting applications for future full/part-timers.
Strong production, good pipes, females. No calls. T&R:
Bob Schrachler, WUSQ, Box 828, Winchester, VA 22601.
9-3)

#1 Country in Norfolk, VA needs afternoon drive jock,
good production skills. T&R: Russ Cassidy, WCMS, 300
Commonwealth Place, Virginia Beach, VA 23464, EOE
M/F (9-3)

Looking for strong moming drive/Production Direc-
tor. Gulf Coast A/C. Personality, not ego. T&R: BJ
Adems, KEYS, Bex 9917, Corpus Christi, TX 78408. No
calis. (9-3)

~

A team of professionals is creating an extraordinary
radio station. We would like to consider your joining
on-air staff. Potential slots open for both personalities
and news/information, as well as sportscaster (P-B-P).
We will expect experience, talent, creativity, spon-
taneity, and self-determination. We will offer the ap-
propriate incentives (no, we aren’t kidding). Please
send complete information to ROBERT BROWN,
WORD-AM, P.O. Box 3257, Spartanburg, SC 29304
Absolutely no calls. We will be in touch. EOE M/F

. i

Southem meadium and small market radio group is
looking for Operations Manager. T&R must show what
you can do. Bob Limsa, WVMI-WQID, Box 4806, Biloxi,
MS 39531. (9-3)

Southern AOR needs morning personality with
heavy production skills. 2 four track studios
and the chance to stretch out with aggressive
promotions. T&R: Radio & Records, 1930
Century Park West, #379, Los Angeles, CA
90067

Stringers needed for national syndication company.
Contact. J.J. Jordan, McLendon Broadcasting Inc., 2008
Jackson St., Dallas, TX 75201, (214} 698-0470. (9-3)

Y95/Rockford seeks experienced ACR air personali-
ty. T&R only: Brent Alberts, Y35, 1907 Reid Farm Rd.,
Rockford, IL 61111. (8-3)

WDXl/Jackson, TN has immediate opening for on-air
and production pro. Send T&R: GM, WDXI, Box WDXI,
Jackson, TN 38301. EOE M/F (9-3)

Stringers needed for national syndication company.
Contact: J.J. Jordan, MclLendon Broadcasting Inc., 2008
Jackson St., Dallas, TX 75201, (214) 698-0470. (9-3)

New Contemporary FM in OK's third largest market
seeks qualified applicants for first air staff. T&R: Chuck
Morgan, PD, 2416 Berclay Road, Oklahoma City, OK
73120. EOE M/F (8-3)

MIDWEST

WEAQ/Eau Claire seeking experienced, creative co-
pywriter/producer. Send tape, resume and writing sam-
ple: Steve Dickoff, Box 1, Eau Claire, WI 54702. EOE M/F
9-3)

FM Metro market #60. Contemporary. Accepting air
talent applications. TE&R: Bruce Randolph, 7 South
Monroe St., Monroe, M! 48161. EOE M/F (9-3)

WFIN-WHMQ/Findlay, OH is looking for a dedicated
Continuity Director with creativity. Interested call Kurt
Radel or Dave Glass (419) 422-4545. EOE M/F (9-3)

WQUA/Quad Cities searching for moming adult per-
sonality to run tight music format and entertain. TER:
David Sands, 1801 6th Ave., Moline, IL 61265. EOE M/F
9-3)

AM DRIVE: MALE, FEMALE, MIXED
DOUBLES . . . how you do the job is your
business. This Midwestern FM Country
cooker wants YOU if you can deliver good
numbers in a highly competitive situation.

You'll like the working atmosphere and the
area. Salary is negotiable. Make us an offer!!
T&R (or reasonable facsimile) to Radio &
Records, 1930 Century Park West, #368,
Los Angeles, CA 90067. Hurry, offer ends
without notice!!

KJLA MOYL in Kansas City seeking afternoon per-
sonality with production skills. T&R: Mark Gelder, KJLA,
3435 Broadway, Kansas City, MO 64111. EOE M/F (9-3)

KZ-93/Peoria CHR/top tracks is looking for moming
air personality. Rush T&R’s Keith Edwards, PD, 3131 N.
University, Peorig, IL 61804. EOE M/F (3-3}

WQUA/Qued Cities looking for MD/Promotion Direc-
tor. TE&R: David Sands, 1801 6th Ave., Moline, IL 61265.
9-3)

www._americanradiohistorv com

CKLW needs quality newsmen immediately. Tremen-
dous facility, pay and benefits to the right professional.
Canadian applicants only. TE&R: Tom Eccelstone, CKLW,
Box 480, Windsor, Ontario N 9A 6M 6. (3-3}

Immediate Country opening at KVOX-FM/Fargo,
ND/Moorehead, MN. TE&R: Ken Donovan, P.O. Box 97,
Moorehead, MN 56560. EOE M/F (9-3)

WANS-FM/Greenville-Spartanburg CHR accepting
T&rR’s for an immediate opening. Send info to: Bill Mc-
Cown, WANS-FM, Box 211, Anderson, SC 29622. EOE
8-27)

PD personality wanted for centrai lowa’s leading A/C
station. Good compensation, grest living. Contact:
Manager, KDAO, Box 538, Marshalttown, I1A 50158. EOE
8-27)

WMBD is now accepting T&R's from experienced
personable A/C jocks for future openings. Contect:
Neal Hunter, 3131 N. University, Peoris, IL 81604. EOE
M/F (8-27)
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