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“Kiss’’ Slogan Conflict
Erupts In Philadelphia

WKSZ Wins Restraining Order Against
WUSL; Battle Not Over Yet

“Kiss’* was on the list for
judicial consideration this week,
as two Philadelphia stations wag-
ed a courtroom battle over the
popular identifying term. The
combatants were WKSZ, which
will sign on in a week with a new
A/C format (R&R 10-29), and
WUSL, whose Urban Contem-
porary format went on the air Oc-
tober 9 (R&R 10-15). Both stations
filed for temporary restraining
orders to prevent the other from
using the station ID “Kiss” last
week, and a federal district court
judge ruled in favor of WKSZ

RAB Elects
Chapin Chairman

Dick Chapin, President of Stuart
Broadcasting, was named Chair-
man of the Radio Advertising
Bureau Board of Directors last
week after a surprise an-
nouncement from George ‘‘Bud’’
Armstrong, Storz Broadcasting
Executive VP, deciding against
taking the position. Chapin is the
first person ever to hold the Chair-
man’s job at both the RAB and
National Association of Broad-
casters.

Armstrong had been RAB’s Ex-
ecutive Commit-
tee Chairman,
the job from
which RAB
Board Chairmen
are usually pro-
moted. Chapin
(NAB Radio/TV
Board Chairman ™™
from 1971 to Dick Chapin
1973) had been Chairman of
RAB’s Finance Committee and
was slated to become Board
Chairman in two years after tak-
ing charge of the Executive Com-
mittee. Instead, Westinghouse
Radio Group President Dick Har-
ris was elected Chairman of the
Bureau’s Executive Committee
and Jim Arcara, Executive
VP/Radio of Capital City Com-
munications, was elected Chair-
man of the Finance Committee.

Chapin told R&R that the Ex-
ecutive Committee will be re-
structured to include the Chair-
man of the Finance Committee,
which has not held a seat; three
board appointees; and one repre-
sentative each from a small, me-
dium, and large market station,
and the networks.

National Sales No. 1 Priority

Asked the number one goal of
RAB under his leadership, Chapin
told R&R ‘“‘national sales.” He

RAB/ See Page 24

Monday (11-1). WUSL, which had
been using the term for three
weeks on-air, discontinued its use
that night but is examining legal

options to continue the fight.
Chief executives of both stations
expressed surprise about the two-
Kiss situation. WKSZ President/
KI1SS/ See Page 24
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AFTRA Files Chapter 11

Reorganization Move Follows
Denial In $10.5 Million Case

The American Federation of
Television & Radio Artists
(AFTRA) lost another round in
U.S. District Court Monday (11-1)
in its attempt to delay paying a
$10.5 million antitrust judgment to
San Diego’s Tuesday Productions.
Immediately folowing the ruling,
which denied the union’s plea for a
stay of execution pending its ap-
peal of the case, AFTRA and its

REED TO KSFO, REID HEADS KEX & KQFM

Golden West Restructures SF & Portland Management

In executive changes affecting
three Golden West radio stations,
KEX/Portland VP/GM Gregory
Reed has been named to the same
post at KSFO/San Francisco,
while KQFM/Portland VP/GM
Walton Reid will assume the dual
leadership of KEX & KQFM.

Reed, who had served at KEX in
a management role since 1979, re-
places KSFO VP/GM James My-
ers, who has resigned. Reed’s ap-

Brandmeier To
Take WLUP
Morning Job

Jonathon Brandmeier has been
hired by WLUP/Chicago as morn-
ing man. Brandmeier is under con-
tract to KZZP/Phoenix until
March 31, 1983, and will join the
Chicago AOR when his contract ex-
pires. In the interim, WLUP Pro-
duction Director
Matt Bisbee will
fill the morning
shift vacated by
Mark McEwen,
who left the sta-
tion to become
half of WAPP/

New York’s
morning team  Jonathon
(R&R 10-1). Brandmeier

WLUP PD Tim Kelly comment-
ed to R&R, “I've had my eye on
him for a couple of years. He’s one
of the strongest personalities on
the air today. He’s very versatile
and has a broad appeal. We need
someone who has appeal above 34
years old, and Jonathon is, I think,
someone who can do that. We're
building a rock and roll dynasty
here in Chicago, and he should be
a big part of it.”

Discussing Brandmeier’s April
1983 arrival, Kelly said, “We can’t
move up the date. He's locked into
a contract and we have to respect
that.”” KZZP PD Randy Stewart
reiterated that Brandmeier was
under contract and declined furth-
er comment, while Brandmeier
also declined to comment.

pointment returns him to the Bay
Area, where he previously served
as Sr. VP/West Coast Regional
Manager for Major Market Radio,
and before joining KEX, was Gen-
eral Sales Manager at KSFO for a
year. He told R&R, ‘It feels abso-
lutely fantastic. I have thoroughly
enjoyed Portland, so obviously
there are mixed emotions. But go-
ing back home will be a hell of a
challenge and something I'm real-
ly excited about. Meanwhile, KEX
is in good hands under Walt's
supervision. I think he will do a
superb job."

Reid joined Golden West in 1980
as VP/Administration from the
Signal Companies, where he
worked in various management
capacities for 16 years. “It feels
awesome,” he said. ‘‘Obviously,
I'm very happy. We have some
ideas that we think will make the
combination of KEX & KQFM
even more appealing to our listen-
ing audience, and provide a great-
er ability to market our product.”

As part of the changes at KEX &
KQFM, Business Manager Ken-
neth Bartell has been promoted to
Operations Manager, while KUIK/
Hillsboro, OR President/GM
Donald McCoun was named KEX
& KQFM General Sales Manager.

KOST Sets Kaye
As New PD

Jhani Kaye has been named
Program Director of KOST/Los
Angeles and will supervise the sta-
tion’s transition from Beautiful
Music to Adult/Contemporary,
scheduled for November 15. Kaye,
who has been with Cox Broadcast-
ing’s KF1/Los Angeles as Assis-
tant PD since¢
February, told
R&R, “I couldn’t
be more thrilled
than to be:able to -
program in my
hometown. The
company has
shown total con- .
fidence in me Jhani Kaye

KOST/ See Page 24

New York, Los Angeles, and San
Diego locals filed for Chapter 11
financial reorganization bank-
ruptcy
The union’s move is an attempt
to protect its assets while the case
is appealed to a higher court. Had
AFTRA not declared bankrupt-
cy, Tuesday would have theoretic-
ally been able to attach the union’s
AFTRA/ See Page 24

Commenting on the appoint-
ments in Portland, Golden West
Radio Division President Bill
Ward told R&R; “These moves
make a lot of sense. It's a consoli-
dation of our operations there,
which, in a combined situation,
puts us in a very favorable posi-
tion.”

Galante Heads
[ 4
RCA Nashville
L] L] [
Division

Joe Galante has been promoted
to Division VP/RCA Nashville,
taking charge of the label’s coun-
try operations. Galante replaces
Jerry Bradley, who resigned to
pursue independent projects.
Galante had been Division VP/
Marketing, Nashville Operations
since 1978.

In making the announcement,
RCA Division
VP/USA & Cana-
da Jack Craigo
commented, “Joe A B
Galante exem- ’

- -
.

plifies the desire
for achievement
which is the di-
rection of RCA %
Records in the Joe Galante
80’s, as well as building upon the
tradition that RCA has sustained
over the years. Joe has obviously
been a crucial part of the Nash-
ville operation’s unprecedented
success . . . and I feel confident
that he will continue RCA’s tradi-
tion of excellence in Nashville.”
Galante transferred to RCA
Nashville in 1973 as Manager/Ad-
ministration following promotion,
merchandising, and financial
positions with the label in New
York. He became Director/Nash-
ville Operations in 1977 and Direc-
tor/Marketing, Nashville Opera-
tions the following year before his
promotion to VP. In his previous
position he supervised marketing
and promotion activities in
Nashville, and he now adds A&R
responsibilities in his new post.

o




NEW FROM WESTWOOD ONE

A one-hour weekly special
focusing on the many
themes of Rock 'n Roll

...its heart and its history.

Hosts Dave Herman of

y A N\ WNEW-FM and David
R i gy, | £ Perry of KMET
¢ ‘ ' " will guide us
thru the end-

less array

of subjects

frorm Regional

Rock to Rock

Yy %, On The Road

e oy ...from Heavy

g e o Metal to
Sympathy For

The Devil...

. : , The Festivals.:.

ity foun : ‘ - The Movies...

‘ The Players. .

The Producers...

their music and

their comments...

they're all part of

THE ROCK

CHRONICLES.

Available
exclusively in
your market on a
barter basis.
Contact your

“e 0 %0 25 . 4 WESTWOOD ONE
?ﬂ%oo | A » representative
weso Ne f -now at
5 (213) 204-5000.

WESTWOOD ONE

The Nation's Number One. Producer of Nationally Sponsored Radio Prograrns, Concerts and Specidls.
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FCC Restores Licenses

For WJIM And WIOO

The FCC this week had good news for four
stations whose licenses had earlier been
denied. It restored the licenses of WJIM-
AM-FM & TV/Lansing and WIO0O/Carlisle,

An administrative law judge a year ago
ruled that Gross Telecasting, owner of
WJIM, was “beyond rehabilitation’ due to
network clipping, misrepresentations to the
FCC, undisclosed use of taped weather
forecasts, and deceptive contour maps.

However, the Commission’s Review
Board this week reversed the judge. It gave
full renewals to WJIM-AM & FM and a two-
year short-term renewal to WJIM-TV. The
three licenses had been designated for hear-
ing in 1974 partly in response to a petition to
deny filed by the American Civil Liberties
Union.

WIOOQ’s reprieve came in a closed-door
vote of the full Commission last week
(10-28). In July the FCC had denied the sta-
tion’s license and awarded it to Carlisle

Phoenix To Program
Tampa’s WMGG

Brian Phoenix has been named Program
Director of Metroplex’s WMGG/Tampa
(formerly WCKX). Phoenix, who program-
med CHR-formatted WJBQ/Portland, ME
for the past two years, takes over at the A/C
station immediately.

WMGG GM Jim Johnson told R&R,
“Brian has taken over for John Boswell,
who has been acting PD for the past 90 days
or so. John will continue to assist Brian with
the programming duties. I'm most pleased
to have Brian with us, as he has a full
understanding of the contemporary spec-
trum of music. We plan no format ad-
justments of any sort, and feel confident
that his understanding of our needs, com-

PHOENIX/ See Page 24

Oberman To Head
Columbia
West Coast A&R

Ron Oberman has been appointed
VP/West Coast A&R for Columbia Records
in a restructuring of the label’'s A&R an
management setup in ~ \
Los Angeles. Michael
Dilbeck, who had
held Oberman’s new
title, becomes VP/
Creative Affairs &
Special Projects, West
Coast A&R, a posi-
tion established to iiatiutin §
‘utilize his exten- w

sive creative ex- 4 ___,l k

perience” with Col- Ron Oberman

-

Michael Dilbeck Bob Willcox
umbia acts, according to the label. Ober-
man, who had been VP/Product Marketing,
is replaced in that position by Bob Willcox,
who was Director/Product Development
based in' New York.

Columbia Sr. VP/GM Al Teller, in mak-
ing the announcement, stated, ‘Given their
exceptional talents and expertise, I am con-
fident that our new West Coast lineup will
bolster the label’s . . . track record on the
West Coast and, in fact, our entire national
effort.”

Oberman now reports to VP/National
A&R Mickey Eichner, Dilbeck to Oberman,
and Willcox to VP/Product Development
Arma Andon.

Broadcasting, which has been mounting a
comparative renewal challenge to WIOO
since 1975.

At issue was the conduct of WIOO Inc.
owner Harold Swidler a decade ago, when
he allegedly used improper tactics to
obstruct a competitor for a new FM. It was
also alleged that Swidler violated FCC rules
by using ascertainment surveys that
weren’t conducted in person.

Although the Commission reversed itself
last week and ruled WIOO fit to retain a
license, the station isn’t in the clear yet. The
case was remanded to the Review Board,
which still must choose whether WIOO Inc.
or Carlisle Broadcasting is best qualified.

WKQX Evolves
To CHR Approach

WKQX (Q101)/Chicago has completed its
transition from Adult/Contemporary to
CHR. Describing the station’s format shift,
VP/GM Jim Smith told R&R, “I couldn’t
give you an exact date that this transition
took place, but it’s now complete. Compar-
ing us to what we were a year ago, thereisa
definite difference. This is a direction we
felt would distinguish us from the direct
competitors we had a year ago, and be
more consistent with what our research
was pointing out regarding the changing
tastes of the 25-3¢ market in Chicago.”

PD Randy Lane further defined the
move, saying, “We are now a personality-
oriented station that plays CHR music. A

WKQX/ See Page 24

Deregulation
Backers Defeated

Election Resuits Could Speli
Trouble For Radio

Two key supporters of broadcast deregula-
tion were defested Tuesday (11-2) in Con-
gressional elections. And strong gains by
Democrats were viewed by industry
observers as a setback for chances of
deregulation passing the new Congress.

Senator Harrison Schmitt (R-NM), author of
a major deregulation bilt in 1981, iost his
realection bid. And Rep. Jim Coltins (R-TX),
ranking minority member of the House
Telecommunications Subcommittee, falled in
his attempt to unseat Sen, Lioyd Bentsen.

Giddens Resigns
As WPGC GM

Charles Giddens, General Manager of
First Media’s WPGC-AM & FM/Washing-
ton since March 1981, has resigned that
position effective December 1. A five-year
First Media manager, Giddens served at
KFMK/Houston and KOPA/Phoenix, and
also helped put KUBE/Seattle on the air.

Giddens had plans to go into station
ownership, but he told R&R, “At the very
last minute the deal to buy two radio sta-
tions fell through. But my plans are still set
to leave in December or as soon as a

GIDDENS/ See Page 24

Edwards Becomes
PD At WNDE

Veteran broadcaster Alan Edwards has
been appointed Program Director at Oldies-
formatted WNDE/Indianapolis. He fills the
vacancy created when former PD Bob
Cummings became Music Director at
WLTT/Washington, DC last spring. Ed-
wards assumes his new post November 15.

In making the announcement, WNDE &
WFBQ VP/GM L. David Moorhead com-
mented, “Alan’s a very knowledgeable and
professional broadcaster. He’s done every

EDWARDS/ See Page 24
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pembdo rromoted
To CBS News VP

Twenty-two year CBS veteran Joseph
Dembo has been appointed VP/CBS News,
Radio. He moves up following a 14-month
stint as the department’s News Director/
Executive Editor.

Commenting on his
promotion, Dembo
told R&R, “It goes
without saying that
I’'m very pleased with
the appointment. I
haven’t really had
enough time to give
some thought to long-
range plans because
ever since the an-
nouncement we’ve Joseph Dembo
had our hands full with preparations for the
election. Then there will be a space shuttle.
Once that’s over perhaps things may settle
down just a bit and we’ll make some long-
range plans.”

Dembo has held a variety of posts during
his CBS tenure, including Executive Editor,
Rome Bureau Manager, Executive Pro-
ducer of “CBS Momning News,” and net-
work correspondent. He’s also credited as
being one of the originators of CBS’s “All
News” format, serving first as Director of
News/Public Affairs and then VP/GM of
WCBS/New York.

WNSI Drops News
For CHR Format

WNSI/Tampa has abandoned its News/
Talk format for a return to CHR. The sta-
tion had been a contemporary music outlet
previously as WLCY. As WNSI it had been
affiliated with the CBS Radio Network,
ABC Talkradio, and CNN.

Harte-Hanks Regional VP Pete Schulte
told R&R WNSI would change call letters to
WRBQ and simulcast 6am-noon with its FM
sister station Q105 (which will undergo a
call letter change from WRBQ to WRBQ-
FM). Schulte said, ‘“We saw this as an op-
portunity to maximize the positive momen-
tum that the FM has established in the
market.” During the non-simulcast hours,
the AM will run a format similar to, but
separate from, the FM’s. Current WRBQ
GM Mike Osterhout will manage both sta-
tions with Q105 Director of Programming &
Operations Scott Shannon overseeing the
programming. Q105 Program Manager
Mason Dixon will assume similar duties on
the AM as well.

Broadcast Veteran
Starr Succumbs

W. Dick Stambaugh Jr., 41, known profes-
sionally as Dick Starr, passed away Sunday
(10-31) at his St. Petersburg Beach, FL
home, following a lengthy illness. He had
been an executive and co-owner of Dallas-
based Opus Productions, working in
association with distributor Toby Arnold.

Starr’s interest in the broadcasting field

TRANSACT‘ONS STARR/ See Page 24
Stoner Buys WAMX

Stoner Broadcasting has purchased
WAMX/Ashland, KY for $1 .75 million from
Stereo 94, Inc., subject to FCC approval. Stoner
currently owns stations (five AM's and five FM's)
in Buffalo, Binghamton, Knoxville, Des Moines,
Cedar Rapids, and Huntington WV. Stereo 94 re-
tains ownership of WCMI/Ashland.

WAMX operates with 86kw on 93.7 kHz at
1400ft. Broker for the transaction was Cecli L.
Richards, Inc.

Price Completes WOWO Purchase

Price Communications announced its formal
acquisition of WOWOIFt. Wayne from
Westinghouse Broadcasting for $6 million (R&R
7-2). President Robert Price commented, "We
are delighted to be able to continue the excelient
record of service to the Fort Wayne community
which Group W and the staft of WOWO have
established.” No format change Is planned for the
A/C station.




Washington Report

EEO Conditions Imposed

On WQCK'’S Renewal

WQCK/Manchester, GA has been ordered
to file a revised EEQ program with the FCC
within 30 days and to submit detailed an-
nual employment reports for the next three
years

The FCC imposed those conditions last
week, as it renewed WQCK'’s license and
dismissed a local coalition's complaints
that the station curtailed black program-
ming and did not actively seek out minority
employees.

While the complaints didn’t warrant
denying WQCK'’s license, the Commission
said, enough questions had been raised to
Justify monitoring the station’s recruitment
efforts for three years. The FCC noted that,
although 43.2% of the Manchester area’s
population is black, WQCK hired only two
blacks out of 15 employees who joined its
staff between August 1981 and February
1982

o ST eSS S
Signal Overlap Approved

For Co-Owned Kansas AM’s

Lesso, Inc. has gotten the FCC's okay to
buy KXXX-AM & FM/Colby, KS even
though the AM’s main signal will overlap
with the primary signal of another Lesso
station, KWLS/Pratt, KS. To prevent too
much concentration of control, the FCC’s
so-called “‘duopoly rule” bars common
ownership of AM stations whose 1 mV/m
contours overlap.

In granting a waiver to Lesso, the FCC
noted that Pratt and Colby are 175 miles
apart and do not compete in the overlap
area. Lesso claimed the overlap is a fluke,
caused by unusually high ground conduc-
tivity in the area.

The FCC was also impressed that Lesso
promised to sell another station in the area,
FM outlet KJLS/Hays, KS, to further
reduce the chances of undue concentration.
Despite the overlapping AM signals, said
the FCC, “with the sale of KJLS there
would be greater diversity of ownership
among stations which actually serve a
similar audience.”

Bernthal Turns Down
GC Offer

Washington communlcations attorney
Eric Bernthal told R&R Tuesday (11-2) he
had decided not to accept FCC Chairman
Mark Fowler's offer to become the
agency’s next General Counsel. Bernthal
cited “personal” reasons and added, “It
just wasn’t the right time for me.” Bernthal
is a partner in the law firm Arent, Fox,
Kitner, Plotkin & Kahn.

A spokesman for Fowler said no second-
choice candidate was waiting in the wings,
and the search for a successor to Steve
Sharp, now an FCC Commissioner, would |
have to start over.

e e A e £ g ]

FCC Denies Democrats
CBS Rebuttal Time

1

{

The Democratic National Committee ‘

(DNC) has failed to win an FCC order that

CBS must provide it with a prime time op- l

portunity to respond to President Reagan’s
October 13 address to the nation.

Claiming the speech was a partisan talk
to boost GOP candidates, the DNC wasn’t
satisfied with a 30-minute program,
“Voices of Opposition,” which CBS aired at
11:30pm the same evening. In denying the
DNC'’s demands, the FCC said there was no
evidence that CBS had not made a good-
faith judgment that the Reagan speech was
a “bona fide news event” which was ex-
empt from equal time requirements.

“‘partisan,”” the Commission responded that
broadcaster news judgment is more impor-
tant than the speaker’s intent. Moreover,
said the Commission, it would be “inap-
propriate” to second-guess CBS based on
“an after-the-broadcast scrutiny of the
text,” which CBS didn’t have when it made ‘
its decision.

To the DNC'’s charge that the speech was '
l
|
|

NAB’s SMALL MARKET MEETING — NAB staged a meeling of its Small
Market Radio Committee last Thursday (10-28) In Washington. Plctured at
NAB headquarters are (- rear) WKOR-AM & FM/Starkville,
President/GM Chuck Cooper; Committee Chairman and WKNE & WNBX/
‘ Keene, NH President/GM Hal Close; KLEM & KZZL/Le Mars, IA
| President/GM Paul Olson, KGRL/Bend, OR President/GM Gary Capps, and
KFWJ & KRFM/Lake Havasu City, AZ President Lee Shoblom; (I-r front)
WNHV-AM & FM/White River Junction, VT President/GM Rex Marshall; At-
taway Broadcast Group President D.W. Attaway; KYSM-AM & FM/North
Mankato, MN GM Dick Painter; and WFTM/Maysuville, KY GM Roy Redmond.
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Serious Violations Now

Get Milder FCC Treatment

The FCC’s decision merely to admonish KFLZ/Bishop, TX for im-

proper concert promotions last week contrasts starkly with the tough

way similar cases were handled by the Commission just a few years

ago.

KFLZ owners Joe Cisneros and Ken
Meek were reprimanded for giving them-
selves $33,000 in free air time to promote
station-sponsored concerts, while com-
peting promoters had to buy spots. Evidence
was “inconclusive’” on charges that the
owners obstructed competitors by refusing
to run ads for their concerts, and denying
airplay to bands that played for them, the
FCC said.

However, the FCC was able to document
one case in which KFLZ stopped playing
the songs of a group that complained to the
Commission. That incident won KFLZ a
second rebuke for “‘threatening practices."
KFLZ was ordered to report within 30 days
how it plans to avoid similar problems in
the future.

Ginsburg Denounces
FCC ““Weak Sisters"’
Former Complaints & Compliance Divi-
sion Chief Arthur Ginsburg, who now does
commentary for KNAZ-TV/Flagstaff, com-
mented to R&R, “They’re lily-livered weak
sisters up there. That is, to my mind, one of
the worst, most despicable uses of radio, to
advance their own private business to the
detriment of the public interest.”
Ginsburg continued, “The only way to get
rid of that type of activity is to give short-
term renewals or even to revoke licenses,
which the Commission has done in the past
for this very same type of activity.” Ac-
cording to Ginsburg, deregulation means
“you’ve got to regulate very strongly
what’s left. If you don’t do that, then

nothing is left and you might as well close
down and say forget all the rules and
regulations and the public be damned.”

Malickson Says
Punishment Appropriate

Jeff Malickson, who now heads the Com-
plaints & Compliance Division, told R&R
the treatment of KFLZ was ‘“‘appropriate,”
but conceded he remembers cases where
similar conduct resulted in short-term
renewals.

Before radio deregulation, he pointed out,
such cases usually grew to include logging
and commercial limit violations, for which
the FCC could issue fines. “We're still
here,” said Malickson. “We will still in-
vestigate complaints of serious wrongdo-
ing. And when we find it, I don't think we'll
hestitate to take action. Broadcasters
shouldn’t get the idea that we no longer
have a presence or an interest in enforce-
ment.”’

WOL & WDAS
Treated More Harshly

Two stations that were treated more har-
shly than KFLZ for unfair concert promo-
tions were WOL/Washington and WDAS/
Philadelphia. The renewals of both were
designated for hearing in the late 70's, and
both eventually underwent distress sales.
Malickson commented that those cases in-
volved more serious allegations than the
KFLZ incident, but added it’s “a valid com-
parison” to say that some violations are
treated less severely today than a few years
ago.

“DISAPPOINTING"” 22% RESPOND

Radio Stations Ignore
Revenue Survey

Unless thousands of radio stations respond to a second mailing this
week, it appears the industry’s $60,000 attempt to collect its own revenue

data may end in failure.

Only 22% of commercial radio stations
have sent last year’s revenue figures to the
Broadcast Industry Revenue Reporting
Committee. For television the response
rate is 47%.

“We're very disappointed,” said Abe
Voron, Executive VP of NRBA, one of the
four survey sponsors. “I'd hoped that
broadcasters would see that it's in their
self-interest."

Bob McAuliffe, Executive Director of the
Broadcast Financial Management Associa-
tion (BFM), tried to remain optimistic. *I
think we’re going to do a helluva lot better,”
he predicted. But, he admitted, *“The patron
saint of broadcasting is St. Apathy.” NAB
VP/Station Services Ron Irion commented,
“I'm obviously disappointed, but hopeful.”

Follow-Up Mailing This Week

A second reporting form with a Novem-
ber 15 deadline was sent this week to a cor-
rected list of stations which didn’t return
the first one. To assure confidentiality, the
data is being collected and tabulated by the
accounting firm Deloitte, Haskins & Sells in
New York.

Voron said unless there’s a dramatic
surge in responses, it's possible even the
data in hand will be of no use. Meaningful
market totals can only be issued if nearly

every station in the market participates:
And Voron said there may not even be
enough information to make national pro-
jections.

Busy Execs, Paranoia Cited

BFM'’s McAuliffe believes radio people
are simply too busy, and many will respond
to new appeals from the sponsoring groups
to answer the second mailing. However, in
a letter to NAB members, Ron Irion said
the excuse of being too busy “won’t wash.”
He told R&R he has “no idea” why the
response is so low. NRBA'’s Voron offered
two explanations: ‘‘First, there's this fear
of loss of confidentiality. Our industry
seems to be stricken with paranoia many
times. Secondly, they just can’t see that this
information is of any value to them.”

After the FCC stopped collecting finan-
cial data this year via Form 324, RAB,
NAB, NRBA, and BFM undertook the
simplified voluntary survey to gather only
revenue figures in five categories.

Reasons cited for needing revenue totals
include being able to tell what share of a
market’s revenues a particular station is
getting, setting a station's value at sale
time, and gauging the industry’s position
and growth vis-a-vis newspapers and
magazines. :

=~__A R&R PERSPECTIVE ON THE NEWS l




ARE YOU GOING
TO BROADCAST
THE KIND

OF AM STEREO
THAT NO ONE
LISTENSTO?

Motorola's AM Stereo system has one attribute you
can't afford to overlook. It's designed to deliver superb
quality sound to the most modestly priced receivers.

And after all is said and done, your ratings may be
entirely dependent on how many people can listen to you
on AM Stereo radios. AM Stereo is a lot more than a
promotional opportunity —it's a chance to pull ahead of
your competition, if you jump on the right bandwagon.

Motorola is really rolling on AM Stereo. FCC type
acceptance is expected in October. Call Chris Payne at
(202) 862-1549 or Dick Harasek at (312) 576-3591.

@ MOTOROLA

AM Stereo. A system designed to be heard.
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Loyola Schedules
Radio Conference

The annual Loyola Radio Conference is slated for November 12-14 in
Chicago, benefitting those students pursuing a career in the radio industry.
Keynoter is FCC broadcast specialist Allen Myers, who'll discuss student re-
sponsibility in radio and the FCC stand
on deregulation. Joining him will be
more than 24 industry notables who,
as guest speakers, will cover a wide
range of radio-related topics
WLS/Chicago’s John Gehron will
speak on “'Demo Tapes/General Man-
agement,” Arbitron’s Brad Bedtford
will talk about ‘‘Ratings/Research,"
and WCFUChicago's Fred Winston
will discourse on air personalities

Student fees are $22.50 per per-
son; the professional fee is $30. Par- O
ticipants may register on-site. For addi- K \
tional detalls contact Mary Moreau or [ 1€ nation’s oldest and largest
Julie Franz at (312) 670-3116
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For the Best in Bumper Strips and Window Labels,
call Byron Crecelius, person to person, COLLECT 314-423-4411

WB Tests
Mini-Cassettes

In another campalgn almed at the
portable market, Warner Bros. is
issuing specially priced mini-
cassettes. Priced at $2.98 these
mini-cassefttes consist of songs
avallable as both singles and 12”
discs. Material by Devo and Boot-
sy Collins are the first releases
to test the marketing potential of
the mini-cassette concept. One
cassette will contain two tunes
from Devo’'s new album ‘““Oh, Nof
It's Devo:”’ ‘‘Peek-A-Bool’’ and
“Find Out.”" Bootsy’s new single
“Body Slam” and ‘““I'd rather Be
With You,” from the **Stretchin’ Out
in Bootsy's Rubber Band” LP com-
prise the second cassette.

Rolling Stone
Chronicles John
And Yoko Saga

“The Ballad of John And Yoko'
is a biographical account of the
relationship and work of John Len-
non and Yoko Ono. Compiled by
the editors of Rolling Stone
magazine, the book charts a
course through the couple’s

dON Youp

romance, which began at about the
same time the magazine started
publishing. But it's more than a
love story. Their romantic partner-
ship is intertwined through their
music, individually and together,
their fight for peace, Lennon's fight
to remaln in the U.S., and his un-
timely death nearly three years
ago

Highlights include a chapter,
“Private Years" by Chet Flippo,
that detalls Lennon’s four-year
withdrawal from the world, Yoko's
childhood, featured in *‘Children of
War, East And West,” and the An-
nie Leibovitz portfolio, the last
photos ever taken of John and
Yoko. John's peers and friends
also pay tribute to him in the
"“Remembering John'’ chapter

Fans of John, Yoko, and the
Beatles will want to add this to
their collections. It's avaliable
either in hard or softcover, $19.95
and $10.95, from Doubleday

R& ay, Novemirer

Video Game Threat
To Records Surveyed

A study highlighted in Daily Variety last week shows that
the sting from video games felt by record iabels may not be as
harmful as once thought. 13,000 homes questioned by the Na-
tional Diary Panel found that while major software and hardware
purchasers in 1981 were generally women aged 18-34 (26%)
and 35-54 (29%), only 11% of the software and 6% of the hard-
ware purchases were for use by-the buyer. The majority of the
cartridges (53 %) and video units (75%) were Christmas or birth-
day gifts, given to cartridge users (50%) and hardware reci-
pients (53%) between the ages of 10 and 17.

Although 38% of cartridges and
48% of the video units were bought
for another family member and another
40% of the users were over 17, the
survey suggests that the $25-$30
cost of the cartridges is out of most
major users’ (teens or early 20’s) price
range. And since the majority of these
users comprise a significant portion of
the record-buying public, the amount
of money they have to spend on disks
may not be as threatened by their pen-
chant for video games. However, the

report gives no statistics regarding the
threat posed by arcade games.

In other findings, 57 % of the video
cartridges and $9% of the hardware
were sold by discount and department
outlets. After subtracting those video
products sold by variety stores, toy
stores, and catalog showrooms, the
remaining 22% of software and 23%
of the hardware markets is divided bet-
ween all other merchandisers, in-
cluding record stores.

Cox, ABC Gain In 3rd Quarter

Cox Communications posted a
24% increase in gross revenues dur-
ing the third quarter of 1982, moving
from $103.4 million to $128.4 million.
Operating income was up 7%, $27.7
million from $25.9 million. For the first
nine months of 1982, revenues rose
28%, $287.6 to $368.6 million, with
income up 13%, $84.5 from $74.6
million. Despite radio’s continued weak
performance, all told the broadcasting
division increased its gross revenues
19% ($43.4 to $51.5 million) and saw

FRANCISCO

week)

(4th week)

® BOB COLE NAMED PD AT KMEL/SAN

® TIM POWELL NAMED PD AT
WAVA /WASHINGTON

® NUMBER ONE FIVE YEARS AGO: "You Light
Up My Life” — Debby Boone (WB/Curb) (4th

® NUMBER ONE COUNTRY: "Roses For Mama"

— C.W. McCali (Polydor)
® NUMBER ONE LP: "AjJa"" — Steely Dan (ABC)

V—”_”—”i

income rise 12% ($14.8 to $16.5
million}

ABC showed a 4% third quarter pro-
fit hike together with a 16% growth in
nine-month eamings. Gross revenues
in the latest quarter gained 10% to
$607.1 million from $553.6 million. A
company spokesman indicated that
while the radio division increased
revenue, profit decreased due to “‘the
overall softness in the radio advertis-
ing marketplace and the cost of new
radio network and program services.’

ANO SB8PECIALS TOO!

ARRIVING IN OECEMBER:

“THE GREAT LOST WHO TAPES”

HosTeo BY BILL WYMAN
oF THE ROLLING STONES




WE ARE PROUD TO ANNOUNCE
THE RELEASE OF YOKO ONO'S
FIRST SINGLE IN HER NEW i
ASSOCIATION WITH '
POLYGRAM RECORDS

POLYDOR/POLYGRAM
Manutactured and Marketegd by

. PolyGram Records
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Networks/Program Suppliers

Innerview

Fleatwood Mac/Pt. Il (November 22)
John Waite (November 20)

London Wavelength

88C/London Wavelength:
The Who Special (November 15 -December 20)

Mutual

Top 30 Astists of All Times (November 27)
The Great Entertaners’’ wiohnny Cash
Tribute (November 25-28)
Dick Clark Chuistmas Party (December 24-25)

Narwood

Country Closeup:

Larry Gatlin & Gatin Bros, {November 22)
Reba McEntire (November 20)

Music Makers
NDuke Elington Tribute (November 22)
Andrews Sisters (November 29)

NBC

Source:

Fleetwood Mac Weekena (IVovember 19-21,
Linda Ronstadt Live (November 26)

Jimi Henarix Tribute (November 26-28)
Who Special (December 3-5)

RKO Networks

Musicstar (IS, Inc.):
Flestwood Mac (November 22)

Rolling Stone
Magazine Productions

Continuous Nistory of Rock & Roll:

Great Vocaitsts (November 22)
Canadian Rock {November 28)
San Francisco Rock {December 6)

Guest DJ:

Ramnbow's Roger Giover (November 22)
John Entwistle (November 29)
Styx's Tommy Shaw (December 6)

United Stations

Country Music Countdown:
Marty Robbins (November 26-29)
Dick Clark’s
Rock Roll And Remember:
Bobby Vee (November 26-29)
Holiday Speclals:
Charlie Danieis & Friends (Thanksgiving)
Xmas With Oak Rioge Boys (Christmas)
Ronnie Milsap's Gotden Decade (New Year's)
Watermark
Musicall:

Kathryn Grayson/West Side Story/Cole Porter
(November 20-21)

Soundtrack of the 60°s:
Grace Slick/Sam Cooke (Novémber 20-21)

REXL IR EXT

MUSIC FEATURES

Westwood One

Budwelser Concert Hour::
Evelyn King (November 26-28)
The Countdown:

Kool & The Gang/Jonzun Crew (Novernber 26-28)
Johnny Taylor/Stephanie Mills {December 3.5)

In Concert:

Kansas {December 3-5)

Live From Gllley's:

Ricky Skaggs (November 26-28)
Jerry Reed (December 3-5)

Off The Record:

Steve Winwood (November 26-28)
J. Gells Band (December 3-5)

Pop Concerts & Specials:
Bilty Joel (November 26-28)
Chicago {December 3-6)

Rock Album Countdown:
Billy Squier/Rush (November 26-28)
Who/Peter Gabriel {December 3-8)

Special Editlon:

Tavares (November 26-28)
Skyy (December 3-5)

ABC

Contemporary Net/
Spotlight Speclals:
Bllly Joei {December 18)

\

Entertalnment Net/
Silver Eagle(DIR):

MCA Show Pt. Il w/George Strail, Jefty Lee
Lewis (November 27)

Rock Net/King Bisculit (DIR):
Jettwo Tull (November 28)

Clayton Webster

Country Calendar:
Eari Thomas Conley (November 26)
Charty McClain (Movember 30)
Marty Robbins {December 1)
Criaty Lane {December 2)
Ferlin Husky (December 3)
Anne Murray {December 4)
Johnny Cash {December 5)
Raritles:
A Flock of Seaguils {November 26)
Paul Carraci/Cartere Carter (November 30)
Derek & the Dominoes (December 1)
Tom Petty (December 2)
Bob Seger {December 3)
Retro Rock:
Jefterson Starship (November 28)
The Who {December 13)

Earth News

Steve Winwood {November 22-25)
Girlschool (November 22-24)
Randy Meisner {November 26-28)

Global Satellite

Rockline:

Kenny Loggins (November 22)
Peter Gabriel {December 13)

®Rona Elliot
named Program
Manager of the
Source. In this
post Elliot will act
as executive pro-
ducer for all of the
network's daily
teatures and also ?f ﬁ? »
serve as host for Rona Elliot
several of them. Prior to this she was a
network producer for NBC's “News
on the Hour" and the Source.

® Willlam Hoop appointed Nor-
theast Division Broadcast Editor for
UPI, based in Boston. A veteran of the
news service since 1968, Hoop work-
ed as regional executive for Connec-
ticut, Maine, and Rhode Island for the
past two years.
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’Bc story 1s familiar to millions. . .a young Austrian novice is sent from 0’3.
\\.. = her convent to tutor the children of a retired World Wur 1 Austrian naval hero ‘
e When she later falls tn love and marries him she becomes Baroness Maria von *:
Trapp. The storm clouds of wur and tnvasion of Nazi forces eventually force 'h
G:p the family to flee thelr beloved Austrin and settle tn the United States where ‘
a the Trapp Fumily Singers become famous through twenty years of nationwide ‘:.
Q., S concert tours ,
> “The Sound of Music” has made Marta von Trapp fumoue but many people o
“a don't realize she 18 @ real pemon who sull operates the Trupp Family Lodge 'h
% in Stowe, Vermont. ‘
a CHRISTMAS WITH MARIA VON TRAPP ts a delightful und tnspirational ‘,:.
ﬁ.,' hour-long program featurtng actua) holiday recordings by the Trapp Family ‘
* Singers and a recent studio (nterview with the Baroness. Your station receives &2
‘ eight minutes of commercial avatlabilities (actual program content s 'h
Y ;p 52 minutes) ‘
q This holiday bring to life « modern-day icgend. Write or phone today to ‘2.
‘-‘3 reacrve rights for CHRISTMAS WITH MARIA VON TRAPP.
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® Jack Wagner chosen as host of
Mutual’'s two-hour big band special
"Basie, Herman and Fountain In
Concert” on November 20. For the
past 12 years Wagner has been the

Nets Offer Extensive
| 982 Election Coverage

The national radio networks kept affiliates abreast of nationwide election
returns Tuesday night (11-2), and thousands of individual stations provided
extensive coverage of local and state results. Offering the most ambitious
schedule was the NBC Radio Network, which broadcast 11 hours of con-
tinuous returns and analyses starting at 6pm (EOT). ABC Radio furnished af-
filiates of its six networks with tive two-minute reports on national races and
ten regional reports per hour. Using its new satellite-splitting capabliities,
ABC was able to send localized reports each hour to atfiliates in two regions
simultaneously

AP Radio programmed three five-minute reports each hour throughout
the evening. It also fed two reports an hour specifically on the California
returns; APR recently opened a special California audio bureau. Also fur-
nishing three reports an hour was UPI Audlo, while two special updates an
hour were presented by CBS, RKO, and Mutual. CNN Radio relied on its all-
News format for its election coverage, aithough its affiliates had the option of

voice of Disneyland and Walt Disney |

World. Also at Mutual, Mike
Mcleskey comes aboard as a news
comrespondent from a reporter/anchor
post at KOB/Albuquerque.

® Randy West has been promoted
to Director/Project Development Divi-
sion at Creative Factor, Inc. He was
most recently Director/Affiliate Rela-
tions, Radio Divisiory at the firm.

® Ruth Presslaff has been named
Station Clearance Representative at
United Stations. She joins US after
handling station relations administra-
tion at Narwood Productions.

®Veteran CBS News correspon-
dent Douglas Edwards was recently
inducted into the National Broad-
casters Hail of Fame.

® Dallas Townsend is the recent
recipient of a special Armstrong Radio
Pioneer Award for his radio contribu-
tions for last 25 years as writer/anchor
of CBS Radio Network's ‘CBS World
News Roundup

® AP has opened new bureaus in In-
diana, Georgia, and New York State
while changing the office In New
York’s state capitol to a corresponden-
cy. John Doyle will be AP's cor-
respondent in South Bend, Charles
Shepard will work out of the Albany,
GA office, and Peter Coy will serve as
correspondent in Rochester. Marc
Humbert is the correspondent
operating out of the New York capitol
office. This brings the total number of
U.S. AP bureaus to 126

‘® Radio Radio won first place,
third place and honorable mention for
its radio spot news coverage in the Na-
tional Commission on Working
Women's fourth ""Women At Work™
broadcast awards competition. First
place Alice Award went to network’s
July “'In Toych’* segment, ‘*Women
and Television Commercialg. ™

!

tapping into the Cable News Network for continuous coverage

NEWS & INFORMATION FEATURES

All major networks (ABC, AP, CBS, CNN, Mutuat,
NB8C, RKO, and UP1) have scheduled Iive
coverage of the launchianding of the fitth
Space Shuttie mission. {November 11-16)

ABC FM
Flve-part special assignment series on adoption with
anchor Ted David {November 8-12)

AP

Ten-part series “Keoping Warm'' (November 8-12)

Ten-part geries “'All the Trimmings re
Thanksgiving {November 22-26)

Clayton Webster

Sporting News Report:

Eubie Brown, NY Knicks coach; sporiscaster Al
McGuire, and Whitey Herzog of the Cardinals
{November 28)

Earth News

Author Irwin Schiff discusses not paying Income
taxes (November 11-14)

Author/Comedy writer George Gipe
{November 18-21)

Mutual

Twetve-week play-by-play senes, The College
Basketball Game-of-the-Week,”* airs with John
Cheek and Fred Snowden
(Debuts December 11)

Narwood
Outlook:

Actor Todd Bndges (November 10)

Former Chicago White Sox star Chet Lemon
(November 13)

Non-traditional college students (November 14)

National Public Radio

Sunday Show:

Slight Return Productions, with a grant from the
NPR Satelilte Program Dewvelopments Fund,
has put together 8 four-hour “adio
documentary, 'Jimi Hendnx.

(November 16, 23)

NBC

A Halt-Century of NBC Comedy '
{Novemper 20-21)

Progressive Radio Network

Laugh Machine:

Eddie Murphy/Monty Python/Rodney Oangertield
(Week of November 8)

MONEY-MAKING
AUDIENCE-BUILDING

60-Seconds on Tape
TAG IT, CART IT, RUN IT
Custom-printed mini-cards
front & back

16 Years Proven Success

MINI-BINGO*®
THE Canadian Radio Promotion

YTt 8

MAKE A PROFIT BEFORE YOU START . . .

MAKE YOUR NEXT CALL MAKE YOU MONEY:. .

al
“‘.

i t‘
YOUNG LOVE — A&M artist Janet
Jackson gazes at radio personality
Frankie Crocker following her ap-
pearance on Global Sateliite's
"Hollywood Live." The radio show
launched a spate of promotional ac-
tivities on behalf of her debut LP,

which features the single “‘Young
Love.”

News Blimp:

Drug packaging/Women aicoholics/Family viclence
(Week of November 8)

Sound Advice:

History of radio/invention of tape recording
(Week of November 8)

Watermark
TV Tonite:
"“Scartett Timpernell”’ < CBS (November §)

‘Fame'' — NBC (November 11)

“The Blue & The Gray'' — CBS (November 14)
Westwood One

Competitors:

Jesse Colin Young (November 12-14)
Stewart Granger/Frank Stallone (November 19-21)
Spaces & Places:
Pop Psychology (November 12-14)
Coping with unemployment (November 19-21)
Tellin’ it Like It Was:
George Washington Carver (November 12-14)
Black educator Chariotte Hawkins

{November 19-21)

i1 LV.I.NA 3 KR
MONCTON CEOM.
CALGARY  CHQ?
EDMONTON CFCW

OTTAWA  CJRC
EDSON  Ciyg
MONTREAL CJAD
VANCOUVER s

. CALL

Larry Nathan, Peter Powell Assoc., 503-686-0248 NOW.




THE SOURCE MUSIC MAGAZINE
" ON YOUR RADIO

Squeeze disbands. Paul McCartney produces his first

movie. Phil Collins does a new solo album and tour. Top name

rock, reggae, and soul performers join forces for the Jamaica

World Music Festival. Where do you turn for the inside stories?

Rockstreet: The Source Music Magazine. We'll give you exclu-

sive interviews with today’s hottest artists. Keep you up to date

on all the rock news with our ““Rockstreet Journal” segment.

Count down this month’s top albums. Test your memory with
“This Month Jn Rock History”” And more. If you want to know

what’s going on in the world of rock 'n’ roll, you've got to

listen to Rockstreet.

The weekend of November 12, 13, & 14.

Brought to you by The U.S. Army

NDC Radio’s Young Adult Network
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Christmas Given ¢
Contemporary

Glow At
Santa’s
Place

Elfin John and Muhammed Elfie aren’t the latest additions to the
Saturday cartoon family. But they are two residents of TM's *'Santa's Place,"
a series of 21 mini-episodes presenting a humorous, contemporary look at
Christmas and boosting the holiday’s profit potential for radio stations.

Besides the aforementioned, Santa's Place is peopled by more funky
elves and celebrity “'stars,” and presided over by Mrs. Claus and the jolly
fellow himself, who's fighting the battie of tradition versus commercialism.
Listeners will get a chance to “peek’* at some of Santa's special letters plus
sing along with different Christmas carols. Each Installment is written with a
suspenseful hook, forcing the audience to tune in next time to find out what
happens

Accompanying the show are a produced sales demo, sales plans, one-
liner scripts, artwork, cast promos, and contest ideas. Santa’s Place is written
by Randy Brooks and produced by TM's Jim Kirk. For more information
contact Buddy Scott at (214) 634-8511

|
|
|

ALL HIT RADIO

THE MOST COMPREHENSIVE
CONTEMPORARY RADIO FORMAT PACKAGE
IS NOW AVAILABLE

Target 25-49

The Largest Hit Music Library in Syndication
Hundreds of Lifestyle Vignettes
Exclusive Artist Interviews and Promos
News and Sports Actualities
Complete Sales Support Package
Promotional Back-Up and Fulfillment
Automated or Live Configuration

CALL COLLECT TODAY A DEMO WILL BE
ON THE WAY TOMORROW

(617)-321-0247

SMALL MARKET — MEDIUM MARKET
MAJOR MARKET

| Our rates are the most competitive in the industry

Y.
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Pro:Motions

wBBG & WMJI Up Three

Phil Levine has been appointed acting
General Sales Manager at WBBG & WMJI/
Cleveland. He's been with WBBG since
1978. Don Stark, formerly Local Sales Man-
ager of WMJI, assumes a similar post at
WBBG. Succeeding him as WMJI's acting
Local Sales Manager Is in-house account
executive George Cohn.

Shoe Records Steps In

Jimmy Griffin and Memphis-based Shoe
Productions have joined forces to create
Shoe Records. The labe!'s initial release is
a single by Griffin called ‘‘Lonely Girls.” In-
strumental in the success of the now-defunct
group Bread. Griffin also has a worldwide
Polydor contract (excepting the U.S.) with
partner Terry Sylvester, a former member
of the Hollies.

KUDL Promotes Two

Bob Zuroweste and Joe Di Bello have
been elevated to General Sales Manager and
National Sales Manager, respectively, at
KUDUL/Kansas City. Prior to his promotion,
Zuroweste served as the station's Local Sales
Manager. Di Bello moves over from his ac-
count executive position.

Williams Upped To KMGG GSM

Paulette Williams has been promoted to
General Sales Manager at KMGG(Magic
106)/Los Angeles. She moves up from her
prior Sales Manager post.

ICE Records Breaks In U.S.

Canadian-based ICE Records has surfac-
ed in the U.S. First product to be issued is
the Baron Longfellow (Andy Kim) LP
“Amour.” The label is distributed by Poly-
Gram in Canada with independent distribu-
tion planned in the U.S. Address is 9903
Santa Monica Blvd., Suite 270, Beverly Hills,
CA 90212; (213) 553-3534.

Schultz Elevated At KEWT

Mike Schultz has been upped to Sales
Manager at KEWT/Sacramento. During the
past 32 years he's worked at the station as
an account executive.

Welk Music Names Hall VP

William Hall has been appointed VP of
the Welk Music Group. Prior to accepting
this position, Hall served as the firm's
Nashville Division Manager, following the
sale of his companies, Hall-Clement
Publications and Jack and Bill Music
Company, to Lawrence Welk in 1975.

Weiss Named Sales
Manager At WYYD

Sue Weiss has been appointed Sales
Manager of WYYD/Raleigh. She returns to
the station following a stint as an account ex-
ecutive with the advertising agency Sperry
& Associates.

College Course
Creates Own
line.

Record
Company

Rather than learning through an
already established or even theoretical
record company, 20 Chicago Columbia
College graduate students will earn
credits and on the job experience via
their own non-profit record company,
AEMMP (or AMP). As related in a re-
cent Dally Insider article, the label's
name is derived from the course's in-
itials, “Arts and Entertainment Media
Management Program.’’ And plans are
to release one two-sided single next
semester.

Just like any other record label,
AEMMP operates with A8R VP's and
promotion people who report to Presi-
dent Wilbur Mhoon, a school
graduate who's currently a Regional
Manager in the Black division of RCA
Records. While absorbing the various
facets of the recording Industry,
students will scout acts at local clubs

Besser Bows Compact FM Stereo Receivers

The MF-3B and deluxe model
MF-3G are the latest entries to join
the personal high fidelity product
Manufactured by Besser
Electronics, both models utilize
“AA" batteries, allowing them to
provide longer listening periods as
compared to their pocket-sized
counterparts. Standard features in-
clude an LED stereo indicator,
ultra-sensitive mini headphones,
and slide rule dual volume control.

Priced at $59.95, the MF-3G Is
black with metallic gold trim. A
recharger, two rechargeable bat-
teries, and a genuine leather case
complete the package. The stan-
is similar in
technology, size, and color, but
comes with a leatherette carrying
case and a $39.95 tag.

dard MF-38

65 Plus Radio Format
On The Horizon?

Various business concems are sparking renewed interest in the senior seg-

and, for the first ten (10) stations to respond,

we'll make you an unbelievable deal.

ALL HIT RADIO
96 Summer Street, Malden, Ma 02148

(ADVERTISEMENT)

and learn the art of convincing higher-
ups of the commercial viability of a par-
ticular artist or group. Created in
August under the supervision of lrwin
Steinberg, the former Chalrman of the
Board of PolyGram Records, and
former Mercury Exec. VP Lou
Simon, AEMMP will stay In business
at least through the next school year.

ment of the population. In fact, the November 1 issue of Newsweek addresses
the phanomenon in its “Living Longer, Living Better" cover article. And one of
the firms specifically alming its sights on the 85 + consumer is Hanover House
Industries, owned by Horn & Hardart. The mail order company plans to market
a catalog whose products include a large-type book that deals with the timely
topic of “‘Sex Affer Sixty,” vitamins, and grandchildren’s gifts. As an added in-
centive, each customer receives a free pill box. With all this growing interest in
the elderly, how tong will it be before a radio vigionary develops a format geared
to the unique needs of the 65 + listener?
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CHECK THIS ONE OUT:

“"ROCK THIS TOWN”
STRAY CATS

NEW & ACTIVE 75/28—ADDED THIS WEEK
CKLW - KFRC-94-Q-WPRO-FM- B-104

WBBM-FM add WABB-FM add

WRCK add
WLAN-FM add
WYCR add
WKRZ-FM add
WKEE add
KITY add

wBBQ add
WSEZ add
WNOK-FM add
KSTT add
WNAM add
WKAU add

KQMQ add WAZY-FM add
WGUY add KCBN add 37
wzyYQ add KDZA add
Q104 add KOZE add
95SGF add WBEN-FM 40-34

KKXL-FM add 37 WCAU-FM on
KKRC-FM add 34 WXKS-FM on

KEGL on
WLOL-FM on
WGCL deb 28
KEARTH deb 25
KRLA on

KFI 26-23
KIIS-FM on

KZZP 29-21 KMGK 28-22
WPHD deb 30 KSKD 33-26
WPST deb 34 KRQ 27-24
WHHY-FM deb 29 WISE 29-26
WBCY deb 26 WSPT deb 27
WCSC deb 30

WZZR 40-36




JHAN HIBER

Research Quiz Answers

Judging by the response to the second annual Research Quiz (in
the October 8 issue), more and more of you are getting into research
interests. The volume of entries was four times the total I received
last year. Also, the cross-section of entrants was more varied — GM’s,
sales managers, AE’s, PD’s, MD’s, research directors, and DJ's.

Geographically the respondents
covered virtually every portion of the
nation. Stations stretched from
WAPP/New York to KEEN/San Jose,
and hit many points in between. The
smallest market represented was Spr-
ingfield, Illinois.

And The Winner Is . . .

I'm pleased to report that the winning
score was higher this year than last.
The winning score (85%) was posted
by Todd Doren of WAMS/Wilmington,
Delaware. Todd struck a blow for all
the air personalities across the nation by
showing the most research acumen of
this year’s entrants. He's won for
WAMS a free consultation from Hiber
& Hart, and I'll be in touch soon to see
what I can do to help. Congratulations
Todd!

Now, The Answers

Let me run through the questions and
the correct replies to each problem- 1
posed. Compare the proper answers to
your thoughts and see how you do (or
did)

1. The first question dealt with the
impact of DST for Blacks. I asked you
to circle the letter that best described
the effect this procedure has had on Ar-
bitron estimates.

If you circled “E” (All of the above)
you were correct. DST certainly has
boosted black male 18-34 quarter-hour
levels; it has reported more overall
radio listening; and it has in some cases
generated more cume for “lilywhite”
stations.

This last part seemed to trip up some
of you, but keep in mind that since DST
means blacks are now keeping their
own diaries, they are able to record
some “incidental” listening that was
not getting captured before under the
Telephone Retrieval approach. Some of
the incidental listening has been to
“white” formats such as News, Adult
Contemporary, or Beautiful Music.

2. What will be the impact of
Hispanic DST? That’s a good question.
Everyone got this one right since there
is really no perfect reply. Arbitron’s
research tests seem to show that the new
Hispanic technique, which will hit next
year, will lead to a better representation
of teens and 18-34 women among the
Hispanic population. Most of you, pro-
bably taking black DST as your cue,
were on that basic wavelength.

It will be fascinating to see how
Hispanic DST works out. The good
news is that it shouldn’t be as dramatic
a factor as was black DST this year.

3. Are reach and frequency data for
Birch calculated in the same way as
they are for Arbitron? No, so “false”
was the correct reply.

The major reason for the difference is
that Birch still does not have reliable
weekly cume figures, a necessity for do-
ing weekly reach and frequency
analyses. Birch’s cume thrust so far has
been the daily cume, although the com-
pany plans to unveil its version of a
weekly cume in the not-too-distant
future.

4. This question delved into the items
that could be decided based on the
results of focus groups. While the
“right” answers are subject to inter-
pretation depending on who s
evaluating the replies, the following
were the answers I was looking for, bas-
ed on what I'd written about groups in
past columns.

There were three aspects of a station’s
operation that might be subject to a deci-
sion based on feedback from the groups.
First was “A.”" advertising slogans. If
the public strongly reacted — either pro
or con — to certain hooks or slogans, a
station may not need to proceed further
in that regard. Next, the testing of
storyboards or TV spots “D,” can be ef-
fectively done with focus groups (pretty
tough to do this over the phone). Final-
ly, you might be able to get a handle on

Q&A

Let me clarify an answer I gave recently on the issue of what causes Ar-
| bitron to “buffer” a survey. I said that buffering, or the addition of sample to
! make up possible survey shortfall, was due to poor consent rates, not poor

sample return. What I should have said was that most of the buffering is due
| to poor consent rates (not enough people agree to keep the diaries), but some
is done due to diary return problems.

22% of the spring markets were buffered, according to Arbitron. VP

Mike Membrado told me, “‘The biggest headache is when there are fewer peo-
ple per household consenting than was expected. This leads to buffering

throughout the sweep.”

J

available in the near future.

whether or not the public finds your on-
air sound distinct or too similar to others
in the market. Playing airchecks with
ID’s taken out, as well as discussing the
general perceptions of each station’s
format, can give you clues here. “F”
would have been checked here.

The next four questions seemed to be
the undoing of many of you. Let me
guide you through this thicket . . .

5. Which formats tend to do better,
on a 124 basis, in Birch than in Ar-
bitron® There were three correct
answers “A,” AOR; “C,” Classical;
and “D,” Talk. Beautiful Music does
not fare well under Birch, as a rule.

Most of you were not aware that in
many instances Classical and Talk sta-
tions do better under Birch. Almost
everyone seemed to know that AOR’s are
the biggest beneficiary of the Birch
telephone technique.

6. This question dealt with the thor-
ny issue of ascription, Arbitron’s cur-
rent approach to resolving conflicts in
diary entries. Todd must have been pay-
ing close attention to my column
several months ago when I gave several
examples of how ascription does not
necessarily mean that the station with
the most diaries returned on its behalf
in the previous year gets the majority of
the entries in conflict. I cited cases in
Boston, Salt Lake City, and Omaha
where ascription had worked to the
detriment of stations with a majority of
diaries in key counties. The correct
answer here, thus, is “‘False.”

7. 1 must confess, this was a trick
question — everyone missed it, in-
cluding Todd. I was hoping someone
would look in some books to see that the
premise of the question was in many
cases incorrect. Increased ESF (unlisted
homes) in some growth markets this
past spring meant that in those markets
the AM’s took a bath while the FM’s en-
joyed rosier health.

As a result I was hoping someone
would write in, ““But it didn’t help most
AM’s” and challenge the way I posed
the question. Alas, no one did. C'est la
vie.

8. Another slightly sneaky query
here, but one that I covered in my col-
umn not too long ago. It’s true that Ar-

bitron and Birch both use MSI and
Metro Mail, but it is not true that both
their quarterly surveys involve 12
weeks. Birch only measures two weeks
of each month in its three-month ef-
forts. Thus, Birch’s quarterly books
cover six weeks of actual surveying
compared to 12 (or 10) for Arbitron

The correct reply here then was
“False.”

9. Almost everyone got this one right.
I asked for the formula used to compute
Time Spent Listening. The correct
answer is AQH audience times the num-
ber of quarter-hours in the relevant
daypart, divided by the cume for the
same demo and daypart. Interestingly
enough, some folks from big-market sta-
tions missed this one. The names shall
not be listed here to protect the parties
involved.

10. The last question dealt with the
best way to conduct an anonymous
survey of your local ad community.
After having tried all of the techniques
listed as options for you, I was looking
for the “‘in-person interview” reply.

The one-on-one in-person approach is
superior for a number of reasons. First,
you are talking to people in their own
offices, on their own turf. This helps put
them at ease. Also, they are likely to be
much more open with you (or the inter-
viewer you hire) if there are not a lot of
competitors around, as there would be
in a group setting. The most telling
point is that the rapport of the face-to-
face discussion allows a skilled inter-
viewer to extract more information —
including body language — than a
telephone or mail technique.

Telephone and direct mail surveys
are fine as far as they go, but for max-
imum feedback from this type of survey
the anonymously-sponsored one-on-one
interview is unbeatable. I've done a
number of them across the nation and
the results have always been helpful to
the sponsoring station.

So how did you do? I hope that all of
you who did not enter scored 100% in
the confines of your office. And thariks
to all who did bother to send in their
best replies — your support and interest
makes my weekly column a challenge,
not a chore.

_

RE&R/Friday, November 5, 1982 l

Week In Review

FM Growth Levels Off

A study of FM’s performance in 10 spring 1982 markets showed only
marginal growth, according to Arbitron. FM captured an average of 55% of
each market’s listening, but was only able to grow by .2 percent overall, com-
pared to the previous year. Washington, DC had the highest FM penetration
among the tested metros, with a 66.8% share. Pittsburgh showed the greatest
FM growth, a rise of almost 9%, to 47.7% share overall.

Birch To Consign Reports

In an unusual step, the Birch Report will soon be making Quarterly Sum-
mary Reports (QSR’s) available on a consignment basis to Birch subscribers who
haven’t bought the quarterly reports. “We'll be picking selected clients to send
the QSR to. These are people who haven't seen it. It’s our hope that once they
do theyll sign up for the QSR,” said Tom Birch.

Birch Converts To Arbitron Tape Format

In a step designed to overcome resistance by the major computer service
bureaus that provide data to radio sales departments, Birch has reformatted its
computer tapes. The tapes, which will cover the summer quarterly results, will
be sent to Telmar, Marketron, IMS and others and will be laid out identically
to the Arbitron format. This should make it less costly for the bureaus to deal
with Birch’s product and may make it worthwhile for them to make Birch data

¢
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ELECTRIC S, L
ELECTRIC REACTION!

The single: MUSCLES :.....
#1 BREAKER! /

Radio & Records CHR Chart
= —a4s @

BILLBOARD POP: 14** BLACK: 6 ** CASHBOX POP: 18° BLACK: 4°

The album: ““SILK ELECTRIC?’ arvi-4384
BILLBOARD POP: 31** BLACK:7** CASHBOX POP: 21¢ BLACK: 5°

Radio & Records Black Radio Chart Radio & Records CHR Chart
10/29/82 10/22/82
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GABRIEL

“SHOCK THE

MONKE

Produced by
David Lord and
Peter Gabriel

WXKS-FM 27-20

CKGM 34-31

KEGL 16-12

WGCLdeb22 WOMP-FMT
WKFMdeb 35 FM99 add
KITY 40-31 KFMZ 8-4
KSET-FM 10-7 KCBN 35-29
CKI101 32-27 WPHD 22-20
WSEZ add WRCK 21-19
WVIC 16 WMEE 29-27
WiXQ 9o KBBK 33-32
KKXX deb 38 WKHI 40-38
KYYX 9-6 KNOE-FM 29-28
KSKD deb 36 KISR 24-22
KQMQ deb 30 KGHO 28-26
WGUY deb 29  96KX

WACZ add WLOL-FM
WIGY add WHFM
WERZ add KHF!

7-29883

waQlD
WOKI

WSSX
WNOK-FM |
MK |
WNAM
WKAU
WKDD

KFI l
WZyQ

WISE

WHSL

WYKS
KSEL-FM
WBWB

“SOLE

SURVIVO

Produced and
Engineered by
Mike Stone for
Mike Stone
Enterprises LTD.

WBEN-FM 40-37
WPHD deb 39
K104 40-28
KYST deb 40
KSET-FM 26
WSSX deb 27
KRQ 18
WACZ add
OKIOO deb 40
WERZ add
WOMP-FM 36-29
WCIL-FM deb 34
KRNA deb 25
KFMZ 25-22

Manutactured and Distributed by Warner Bros. Records. RECQRDS

Over 4 Million Sold World Wide

3WT
WYCR
79Q
WANS-FM
WRVQ
WKFR
2104
KQMQ
WIGY
WIKZ
Q5XIL
WKHI
WFOX
WJAD

7-29871 ‘

WHSL
WXLK
KNOE-FM
KKLS
WSPT
WBwWB
D93

KBIM

o

GEFFEN

Kansas City

KBEQ, WDAF, KYYS
Slip But Hold 1-2-3;
WHB, KKCI, KLSI

Up Notably
Spr. ‘2 Bum ‘W
KBEQ (CHR) 14.1 12.7
WDAF (Ctry) 116 108
KYYS (AOR) 11.4 98
KMBZ (AC) 84 77
WHB (AC) 6.6 7.7
KPRS (Blk) 8.9 7.6
KUDL (AC) 6.4 6.6
KCMO (N/T) 5.3 5.6
KKCI (AOR) 3.8 5.6
KJLA (BBnd) 3.3 4.2
KMBR (BM) 3.6 3.7
| KCEZ (BM) 49 37
| KFKF (Ctry) 48 35
l KLSI (AC) 3.2
|
 Buffalo
: WGRQ Slips

Remains Tops;
Other Leaders
Softer Too;
WGR, WECK Post
Healthy Gains

Spr. ‘82 Sum. ‘82

WGRQ (AOR) 143 127
WBEN (AC) 103 98
WBEN-FM (CHR) 89 88
WJYE (BM) 98 85
WKBW (CHR) 88" 77
WGR (AC) 64 173
WYRK (Ctry) 59 52
WBLK (Blk) 47 49
WECK (BBnd) 38 1 AR
WPHD (CHR) a4 40
WZIR (CHR) 34 29
WBUF (AC) 24 22
| WYSL (AC) T T
| WUFO (Blk) 7
I WWOL (Ctry) 14 10

' San Antonio

| KISS Huge, Tops 22;
| KTFM Slips,

‘ Holds Double Digits;
I KCOR Doubles

Spr. ‘82 Sum. ‘'R2
KISS (AOR) 162 227
| | KTFM (CHR) 124 100
| KTSA (CHR) B3 L R
KITY (CHR) 63 6.9
KCOR (Span) 28 6.0
KLLS (AC) e’ 3%
KAJA (Ctry) 60 55
KKYX (Ctry) 74 3B
WOAI (N/T) 56 38
KONO (AC) 56 3.1
KBUC (Ctry) 51 30
KCCW (Ctry) 0 30
KVAR (Span) 11 21
KAPE (Blk) 19 18
KEDA (Span) PR
KBUC-FM (Ctry) 10 15
KMAC (AC) 3 ¢ 13
KUKA (Span) &7 18

The Birch Report

Denver

KPKE Paces Leading
AOR Trio; KOA, KOSI
KBCO Also Strong

Sam ‘2
KPKE (AOR) 9.6
KBPI (AOR) 8.3
KAZY (AOR) 78
KOA (Talk) 6.5
KOSI-FM (BM) 58
KBCO (AOR) 5.6
KPPL (AC) 5.4
KIMN (CHR) 5.1
KLZ (Ctry) 4.7
KOAQ (CHR) 4.7
KYGO (Ctry) 4.4
KEZW (BBnd) 3.7
KHOW (AC) 37
KVOD-FM (Clas) 3.2
KDKO (Blk) 3.0
KDEN (News) 2.2
KLIR (BM) 1.9
KBRQ (Ctry) 1.7
KRZN (Talk) 1.7
KTCL (CHR) 1.3
KNUS (N/T) 1.1
KLAK (Ctry) 1.0

KBRQ-FM (Ctry) 1.0

Memphis

WMC-FM Takes First
As WZXR Drops Six;
WDIA Jumps Five;
WEZI Gains Two

Spr. ‘&2 Sum. 'K2

WMC-FM (CHR) 125 13.0
WZXR (AOR) 18.7 2.8
WDIA (Blk) 6.1 11.6
WHRK (Urbn) 10.9 9.1
WEZI (BM) 6.0 8.0
KWAM-FM (Blkk) 8.0 5.7
WRVR (AC) 6.8 5.5
WREC (BBnd) 4.2 5.1
WLOK (Blk) 2.8 5.0
WMC (Ctry) 8.8 4.2
WMPS (Ctry) 39 40
KWAM (Rel) 1.2 3.6
WHBQ (AC) 26 3.2
KSUD (Rel) 4 20
WLVS (Ctry) 26 1.7
WWEE (Talk) N 1.4
Louisville

WAMZ Up Four, Surges
Into Lead As WQMF
Slips; WLOU Approaches
Double Digits

Spr. ‘82 Sum. ‘R

WAMZ (Ctry) 8.7 12.7
WQMF (AOR) 119 10.4
WLOU (Blk) 2 9.8
WLRS (AOR) 8.4 8.5
WKJJ (AC) 7.7 8.3
WRKA (AC) 8.8 8.2
WAVG (AC) 6.0 6.9
WAKY (Gold) 6.8 6.4
WCII (Ctry) 6.4 6.3 |
WHAS (AC) 7.6 6.2
WVEZ (BM) 7.1 5.5
WJYL (Easy) 1.1 28
WXVW (Easy) 7 1.2
WINN (BBnd) 25 1.1
WXLN (Rel) 2.1 1.0

R&R/Friday, November 8, 1982

l
|
Tampa-St.
Petershurg |

WRBQ Down Two, |
Still Leads; |
WQYK Stable Second;
WYNF Adds Two,
Widens AOR Gap;
WWBA Takes Beautiful |
Music Crown

Spr. 2 Sum. W@ '
WRBQ (CHR) 160 141 |
WQYK (Ctry) 103 105
WYNF (AOR) 75 97 |
WWBA (BM) 52 78
wJYW (BM) 68 66 |
WSUN (Ctry) 75 64
WMGG (AC) 55 63
WQXM (AOR) 44 60
WFLA (AC) 45 57
WDAE (BBnd) 45 42 |
WPLP (Talk) g2 = 87
WTMP (Blk) 29 32
WSRZ (AC) a0 24
WFLA-FM(BM) 19 20
WNSI (News) 29 14
WGUL (BBnd) g iz

Portland, OR

KGON Dominant,
Approaches 20 Share;
KCNR Adds Three,
Vaults Into Second;

KUPL Up Two
Spr. ‘2 Sum, ‘82
KGON (AOR) 18.7 19.5
KCNR (CHR) 6.1 9.0
KINK (AOR) 9.8 78
KGW (AC) 6.7 5.7
KUPL (BBnd)~ 3.6 5.7
KEX (AC) 54 47
KUPL-FM (Easy) 5.3 4.7
KWJJ (Ctry) 44 44
KXL-FM (BM) 4.7 35
KLLB (CHR) 54 34
KKEY (Talk) 1.6 32
KJIB (Ctry) 1.9 29
KXL (N/T) 2.4 2.9
KMJK (AC) 24 28
KYXI (News) 32 2.5
KSKD (CHR) .6 2.0
KYTE (Ctry) 3.7 1.9
KQFM (Gold) 2.7 1.8
KKSN (AC) 21 1.6
|
AR e a—— e meew e

Format Legend !

AC~— AdulvContempomry, AOR— A} |
bum-Ornentsd Rocik, B8nd — Big Band, ?
8Ik/Urbn— Black/Urben, BM/Eney
Beautiiul Music, Easy Ustening,
CHR—Contemporary Hit Radlo, |
Clos —Classicel. Ctry — Country,
Goid—Oldies. Jazx— Jazz. Misc —
Miscalianeous, News —News

Rol— Raligious, Span — Spanish,

Talk — Yalk ]

|
,ﬁ
Y|
l




FoREVER MINE.

The new single from the gold album A1, FOUR gNE $#220

%%%

NOW PLAYING ON A CHR STATION NEAR YOU!

WCAU-FM add WKEE add WRVQ on KYYX on WIGY add WISE add Q101 on
KlQQ add KITY on WZZR on KBBK on WERZ add WHSL add KVOL add
WSPK add WABB-FM add WJXQ on KSKD deb 40 WFBG on « WFLB add WBWB add
WKFM add WOKI on WNAM add KIKI on WQLT add WPFM on KFMZ deb 27

WPHD on WGH on KFl on WGUY add WFOX on KILE add KENI add :
WHFM add KCDQ add
¢ .":’:'i'

ON RECORDS AND HIGH QUALITY XDR CASSETTES FROM CAPITOL
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October 29

Radio & Records #1322,
Billboard #1voemies
Cash Box #1ovembers

JOE COCKER AND
JENNIFER WARNES.

“UP WHERE WE BELONG.”

7-99996
From the smash Original Soundtrack
Paramount Motion Picture
‘AN OFFICER AND A GENTLEMAN”/

ORIGINAL MOTION-PICTURE SOUNDTRACK

Featuring tnusic by Pat Benatar,
Dire Straits,Van Morrison, ZZ Top
and more.

ISLAND RECORDSE ON CASSETTE
90017

Y E .
hid Distributed by Atco Records Proacoedby

Stewart Levine

Street Talk has picked up lots of rumblings
from Chicago that when Doubleday takes
over WMET in early 1983, the company will
be bringing in KPKE/Denver PD Larry
Moffitt to handle the programming of its latest
acquisition. To date, no one from Doubleday
will confirm or deny this rumor, but what was
Moffitt doing ut WMET with Doubleday Na-
tional PD Dave Hamilton recently”?

When You're Hot . . .

Just how much ean a successful morning
man make in Los Angeles? Rick Dees of
KIIS-FM may be able to answer that question
in the near future. After playing a major role
in the rejuvenated ratings of KIIS-FM, Rick
now finds himself with at least two bona fide
offers to relocate within the market after his
contract with Gannett expires next July. What's
a guy to do?

The consulting firm of (Rick) Carroll,
Schwartz & Groves, Inc. has found a home.
You can reach them at 418 Westbourne Drive,
Los Angeles, CA 90048, or by calling (213)
657-7434.

Christmas comes early this year for Led
Zeppelin fans. Swan Song will release a new
Zeppelin album entitled “Coda’’ sometime be-
fore Thanksgiving. The record company is
keeping quiet about any details of the project,
but we've heard that the songs were recorded
around the time of the “In Through The Out
Door" sessions, and are all new.

Some News Is Good News

With most of its AOR-formatted affiliated
unenthusiastic about news outside of mornings
and overnights, the ABC Rock Network will
drop afternoon drive and evening newscasts.
At least two news anchors will be reassigned or
released. Resources earmarked for those deleted
newscasts will be used to beef up music program-
ming on the net, basically doubling the num-
ber of music events offered in 1982.

After more than three years as VP/Promotion
for Ft. Lauderdale-based Radio Records,
John Schoenberger will return to Los Angeles
on December 1. John's anxious to get back to
the West Coast, and will be scouting employ-
ment opportunities upon his arrival.

Expect news next week of a station in Port-
land switching to AOR with a well-known con-
sultant. This will give KGON its first head-to-
head competition since the format change of
KQFM some time ago.

Larry King has returned to Atlantic Rec-
ords, the company he was affiliated with for
80 many years. Larry will do promotion
for the label from Atlanta, and cover several
surrounding states as well.

Ken Copper, formerly of K101/San Fran-
cisco, has joined his ex-K101 boss Rob Sher-
wood at KTAC/Tacoma. Ken will handle
mornings.

»”

Graphics inc

WINDOW DECALS - BUMPERSTICKERS

I m Division of Atlantic Recording Corp.

Communication \ OUR DECALS COST LESS!

How can a glossier, higher quality,
Screen printed decal cost less than
all those labels you get in the malil?

CALL US! 1-800-331-4438

It's Knot Our Idea

In a tradition that could truly last a
lunchtime, Q107/Washington PD Alan
Burns won the “Friday Afternoon Tacky
Tie Contest” at the ABC station last week
with what observers termed “‘an oversized
day-glo bow tie.” Why would these young
corporate executives do such a thing? We
don’t know. But we are thankful that
Alan’s entry was such a clearcut winner
- - . just imagine, if you can, what might
have happened if the contest had ended
in a (gulp) tie.

e e A—— .t -

Ralph Wimmer, formerly of WVAB/Vir-
ginia Beach, WNVZ/Norfolk, and WRV(Q/

JRichmond, has been named Operations Direc-

tor at WDOQ/Daytona Beach. Rick Knight
remains as WDOQ PD. With its new 650-foot
tower, WDOQ is now booming into the Orlando
market.

Jerry Evans is relocating from KIFM/San
Diego, where he had been Music Director, to
KDWB-FM/Minneapolis.

Congratulations to Bob & Sue Emmer on
the birth of “Baby Boy’’ Emmer on Tuesday
(11-2). At presstime, the youngest Emmer still
had no official first name, but proud parents
Bob (of Alive Enterprises) and Sue (WB Na-
tional Promotion) are doing fine.

WSGN/Birmingham called the “Street
Talk Fun Phone” this week proclaiming itself
the first Alabama AM station to broadcast in
stereo. Officially kicking off the new two-
channel capability November 1, staffers said it
sounded great!

Former WKTI/Milwaukee PD B.J. Hun-:
ter has been named PD at WKSY/F1. Wayne,
IN.

WQUA/Quad Cities PD David Sands has
left to become the new programmer at KSTT/
Davenport. Replacing him at WQUA is Chuck
Finney.

TV’s popular syndicated music show “Solid
Gold” will also be a radio show beginning is
1983. DIR Broadcasting has agreed to pro-
duce the radio version of “Solid Gold,” which
DIR spokesmen stress will not be a simulcast
of the TV series, but a separate entity. First
client station for the new venture was WNBC/
New York.

They last longer!
...For about the same price!

IN OKLA 916-258-6502



When Radio Casts Its Vote...
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MEN AT WORK “Down Under” L (3 ?

A MOST ADDED 54 NEW ADDS!

CHR NEW & ACTIVE 0\ -
W2 MEN AT WORK “Down Under” (Columbia) 99/54 e & ﬁ')/ ‘
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Moves: Up 12, Debuts 17, Same 14, Down 2. Adds 54 nchxng KEGL, WKT!, XTRA
KUBE. KIMN, WLAN FM, WTIX_ 84TYX, WCSC. Z104, KFi, WIKZ, WISE. KDVV XCBN
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1 MARVIN GAYE *“Sexual Healing
AVERAGE MOVE +8 KX 104 add 195 28-20 WAXY 30-21
— WGH add KEARTH 17-12 Y103 22-20
WBEN-FMadd4  KCI101 add 29 KFI add 32 KIQQ 2217 WDOQ deb 6
WCAU-FM add WIFI add 20 KHOP add KFRC 25 WSFL 35-29
B104 add 79Q add 20 KYNO-FM add 31 XTRA deb 27 KQMQ 29-22
94Q add KTSA add 26 KGGI add 20 WTIC-FM 27-17 KIKI 26-15
Q105 add 19 WTIX add KNBQ add KTFM 21-10 G100 on
WBBM-FM add WJIDX add 28 WGUY add B97 25-12 KQKQ on
'Y KIIS-FM add 30 WQID add WXKS-FM deb 27 WFMF deb 26 95SGF on
B100 add FM100 add Y100 13-8 94TYX deb 15 Q101 on
e ]
Y A 66 9
SCANDAL. “Goodbye To You
WXKS-FM KTFM wWVIC KBBK KNOE-FM
KEGL WABB-FM WIXQ KSKD KFMZ
WLOL-FM WOKI KMGK WFBG KENI
KIMN WNOK-FM KHOP WSQV KSLY
WKFM WGH KYYX WHSL KBIM
WPHD WZZR KNBQ KVOI KCDQ

“You've Got Another Thing Comin’”

96K X add CK101 add WRCK WABB-FM WISE

KEGL deb 39 KJXQ5-3 3WT WOKI WHSL
WLS-FM 28-23 WGUY add WYCR WSFL WFLB
WGCL add WFBG 27-21 WKRZ-FM WSSX WYKS
KYST deb 39 KISR 21-19 KSET-FM WIGY KBIM
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Late Retwrns JustIn | [ .. BREAKERS
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JONATHAN HALL

SEL_LING THE REPS SHORT

How To Lose National
Business Without

Really Trying

When a national ad agency buyer calls a station and finds he can buy
time on it for less money than quoted by the station’s rep, a troublesome
situation is created. Several heads of major rep firms have already
discussed the eventual harm to national business caused by sidestepping
the rep. Spokesmen from Katz, Torbet, and Major Market Radio feel the
problem is out of hand and are calling for immediate action.

However, McGavren-Guild President
Ralph Guild emphasized that the problem
should be considered an internal industry
concern, not to be taken to ad agencies.
Meanwhile, Christal Executive VP Charlie
Colombo noted that his firm isn't as con-
cerned as the others. “It depends on your
clients,” Charlie said, noting that it only
happens to Christal a couple times a year.

“Management should be con-
stantly alert to prevent this pro-
blem. Whether done covetously
by an overeager local salesman
who just wants to build his own
billing, or by a naive staffer who
doesn't realize the havoc he can
wreak, the result is the same —
loss of big dollars."”

Major Market Radio Sr. VP Roy Lindau
was more analytical. He noted that total
spot dollars for last year were over $963
million, whereas only $593 million is actual-
ly reported by the reps to Radio Expen-
diture Reports. Roy questioned how much
of that unaccounted-for $370 million is com-
ing from advertisers buying directly from
stations.

The Problem

Torbet President Peter Moore articulated
the problem in a memo mailed to all his
client stations recently. In an example that
addresses his concern, he asks, “From a
station’s standpoint, why in the world
should they offer a direct deal of $6000 to a
national account when their rep was getting
$10.000 for them?”’

Peter’s conclusion is that when it hap-
pens, bypassing the rep after the rep has
made a buy on the station’s behalf reduces
net station revenue, kills the credibility of
the reps, makes the advertising industry
distrust radio, and drives millions of dollars
away from radio into other media. “Agen-
cies are simply not going to buy radio if
they have to absorb the cost of negotiating
every schedule on hundreds of radio sta-
tions,” Peter points out. He adds, There’s
not enough profit in their radio buying to do
that. They can buy other media more easily
and more profitably.”

Further explaining what happens, he
states, “‘Sure, they may try to do it on a few
accounts which have been burned in radio
and insist that any radio buying must be
tried directly; or they will spot check sta-
tions to see if stations are undercutting the
reps. But they can’t afford to buy any
widespread amount of radio on hundreds or
thousands of stations that way. The only
way they can afford to handle radio-buying
is to deal with a few reps for all the stations,
letting the reps prepare all the data, handle
all the communications with the stations,
etc.”

In summary, Peter offers the following
commentary. First, he says that stations
which undercut the rates of their national
reps, offering a better rate on a direct deal
than their reps can quote, and taking an
order direct, around their rep, have “no
idea of the havoc they create when they do
this.”” The result, he says, is that stations
get less money and the industry loses need-
ed credibility to compete for business. He
then provides the suggestions which follow.

Checklist Of Actions
Stations Can Take

¢ Explain the problem to your local staff,
letting them know the seriousness and costs
of the problem.

2

Nancy Ciitford Widmann.

NYMRAD FESTIVAL DRAWS ‘*CELEBRITIES" — The New York Market Radio Broadcasters
Association’s sixth annual Radio Festival drew the biggest crowd yet . . . and a number of
Ron Smith's celebrity lookalikes. Pictured (I-r) are “Loni Anderson," “Burt Reynolds,"
‘Barbra Streisand,” NYMRAD Chairman Jack Thayer, “Rod Stewart," and Festival Chairman

Challenging

ombo.

Charlie says ‘this is misleading for several
reasons. First of all, he maintains that younger
demos seem to be hotter than adults this year.
Secondly, he suggests that the requested
avalls are skewed to the reps’ list of stations,
which for the most part are adult stations.

Finally, Charlie charges that merely listing
the avails Iis superficial, since they often fail to
provide actual reasons behind the up3 and
downs of markets and individual stations. In
short, Charlie told me he feels the industry has
been lulled into accepting the 25-54 target as
a dominant force without challenging some of
the assumptions about how it is used.

McGavren-Guild President Ralph Gulld
agrees for the most part. He told me that any
means to standardize as well as make the in-
formation more accurate would be preferable.
He added that McGavren's figures do not in-
clude requests for its unwired network. Ralph
concluded that a better approach might help
round out the rough edges of the numerous
kinds of accounts now reported.

But Torbet President Peter Moore and
Major Market Sr. VP Roy Lindau take excep-
tion to the complaints. Peter agrees that the in-
dustry shouldn't get pigeonholed on the
25-54 group, but explains that he likes the op-
portunity to pitch segments within it. That's
where salesmanship comes into play, he sug-
gested.

Essentially, Roy's thoughts mirrored
Peter's. Roy additionally felt that getting a con-
sensus on how to divide demographics, in ad-
dition to breaking out male, female and ethnic
groups, would be extremely difficult.

Hot Younger Advertising Avails

“This summer, with spot activity for adults
354 slower than normal,” says Christal VP
Bruce Blevins, “the yonger demographic
dollars had a more dramatic impact on the na-
tional spot market.” Bruce supplied me with
the following breakout explaining that stations
with primary demographic appeal to the 18-34
group had increased opportunities of 85 per-
cent during August while stations with a heavy

Meaning Of Avails

Are the reps unintentionally leading radio station operators down the
primrose path by indicating that the most often requested demographics of
media buyers is adults 25-547? Yes, says Christal Executive VP Charlie Col-

The True

25-54 appeal had 40 percent fewer availabili-
ty opportunities among their clients for the
third quarter.

Bruce admits this is an abnormal situation,
but uses it to explain the kind of condition that
undermines heavy reliance upon the 25-54
group. Chartie Colombo says the message is
twofold: "Station operators should not be
overly influenced by all of the avail request
publicity. They should dig beneath the surface
of this information. And advertising agencies
need to look under the 25-54 blanket to be
sure they are getting the buy that will best
satisfy their needs at both ends of that target.”

25-54 Demo Keeps
Roiling Along

Meanwhile, new third quarter and nine-
month rep analyses of client avail requests
from McGavren Guild, Major Market Radio,
Torbet, Katz, and Eastman again point up the
dominance of 25-54 as top demographic.
Torbet shows 25-54 at 34.9%, up from
33.6% in the second quarter of 1982 and up
a full two points from third quarter 1981. Katz
has 26-54 up from 31% to 34% in a year’s
time with other demos steady, and Eastman
has 25-54 on top at 30%. McGavren shows
25-54 up four points, from 23% to 27% in a
year's time. Interestingly, MMR shows 25-54
far ahead of the other demos at 31.3%, butiits
total is down almost 4% (from 35.1%) com-
pared to last year's third quarter.

In other demos, Katz showed 18-34 jump-
ing four points to 13% in the third quarter and
passing 25-49 at 12%. Torbet also showed
18-34 up, but still trailing 18-49 and 25-49
{which dropped a precipitious 2.4% to 11.5%
in the Torbet figuresy.

Torbet also shows metros drawing 91% of
all requests as TSA and ADI dropped, and
McGavren supports the same conclusion, with
the metro at 81% and TSA dropping from
30% to 2% in just five years. Eastman has
Metro at 88%. (See Jhan Hiber's column in
the October 29 issue for related data on this
subject.)

Third Quarter Actlivity Vs. August-Only Activity % Variance
Teens 3.3% Teens 6.1% +85%
18-34 13.0% 18-34 25.4% +95%
1249 22.7% 1249 68.0% +199%
25-54 40.7% 25-54 24.5% —40%
35+ 6.3% 354 3.2% —49%

* Make it clear to local sales people that
they cannot be in competition with your na-
tional rep on national or regional accounts;
that such accounts and territories are legal-
ly contracted to your rep.

¢ Delineate clearly to your local staff
what accounts are to be worked by them, in
a certain area, and what type of accounts
and areas are legally reserved, exclusively
for your rep to handle.

e Give strict orders that no one at the sta-
tion is to quote any rate of any kind to a na-
tional or regional account which calls them
. .. any account outside of their own local
sales territory.

These must be referred back to the rep or
to the manager or sales manager. When the
manager or sales manager quotes a rate to
the caller, it must be the same rate which
he has cleared his national rep to use on
that account.

* Set a firm policy that no account in the
rep’s exclusive sales territory is to be
handled by any local staff person and that it
cannot be classified as a “house’ account,

or anything other than its proper classifica-
tion as “national/regional” through the na-
tional rep.

“From a station's standpoint,
why in the world should they of-
fer a direct deal of $6000 to a
national account when their rep
was getting $10,000 for them?”

* Discuss this, when appropriate, with
fellow broadcasters and enlist their support
in cleaning up this “‘serious malpractice
which is so costly to all of us.”

Concluding the memo to Torbet stations,
the firm's President says, “Management
should be constantly alert to prevent this
problem. Whether done covetously by an
overeager local salesman who just wants to
build his own billing, or by a naive staffer
who doesn't realize the havoc he can
wreak, the result is the same — loss of big
dollars.”

¢
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FIRST HIT SINGLE FROM THE NEW ALBUM ‘LONG AFTER DARK
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WBEN-FM_ WYCR waur Z104 KLUC 7], ¢4 Q1017
CKGM WKRZ-FM WSFL WNAM KRQ KSsav KISR
KEGL K104 WSEZ WKAU KamMa WOMP-FM KFYR
WBBM-FM WKEE WCSC LS KIKI 95XIL KKRC-FM
WLOL-FM 79Q WSSX WMEE wJBaQ Q104 WSPT
KEARTH KYST WAEV wBWB
Kiaa KSET-FM | 95SGF D93
XTRA WTIX # 1 M OSTAD D E D WFOX KRNA
WKFM WJDX WJAD 99KG
WPHD WABB-FM WANS-FM WKDD WGUY WISE KWTO-FM
WHFM G700 WGH KF1 WACZ WHSL KFMZ
92FLY WHHY-FM WZZR KHOP WIGY WFLB KDVV
WRCK "CK101 wJuxa KKXX OK100 WPFM KGHO
3wT wBBaQ WKFR KYYX WERZ FM39 KCBN
WPST KX104 KMGK KNBQ WFBG WYKS KCDQ
WLAN-FM WOKI (0743

PRODUCED BY ﬁ RECORDS & CASSETTES

TOM PETTY & JIMMY IOVINE 1982 Backstreet Records

ENGINEERED BY
SHELLY YAKUS
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JOEL DENVER

PD BUDDY SCOTT TELLS THE STORY

WBBM-

FM

Dominates
Chicago

The success of Mike Joseph’s ‘‘Hot Hits” format has already been
witnessed with the growth and steady maintenance of WCAU-FM/Phila-
delphia (6.4 to 6.3 in the summer Arbitron). Enter WBBM-FM/Chicago,
the second CBS 0&O under the Joseph consultancy, and we find a sum-
mer book increase of dramatic proportions (2.7 to 5.3).

These shares are indeed impressive, as
WBBM-FM surpassed WLS, which moved
48 to 3.6, and had a dramatic effect on
WLS-FM, which declined significantly in its
12+ share from 4.1 to 2.7. To come in and
beat WLS is no small accomplishment.
WCFL tried for years and never eclipsed
the ABC outlet by such a margin. For some
insight on strategy, sound, positioning, and
the role of Mike Joseph, I talked with
WBEM-FM PD Buddy Scott.

Before coming to Chicago, Buddy pro-
grammed 92X(WXGT)/Columbus, OH for
two years, and put WDJX/Dayton on the
air. Prior to that, he was PD of WGBF/Ev-
ansville. His roots are basically in the
Midwest, but Buddy was also a jock in San
Francisco, Phoenix, and Oklahoma City.

Buddy Scott

LR SRR T A I
“I think we have the ability to
share with WLS, the A/C sta-
tions, the AOR stations, and the
Black stations. We can be a lot of
people’s second favorite radio
station. People choose their
favorite stations based on what
they want to hear. This format is
specifically designed to attract
those people who have
dissatisfaction with their previous
favorite.”

First Impressions Of Chicago

““When I first came to Chicago, and listen-
ed closely to WLS, it became readily ap-
parent that what we were going to do and
what they were already doing were two dif-
ferent things,” Buddy told me. “Both sta-
tions are aimed at the same audience, but
are just on different paths to the same
destination.”’

Buddy described WLS as ‘“‘a high-profile,
high-personality, full-service radio station
with lots of talk. We are more of a ‘play the
hits, but have some fun’ mass appeal sta-
tion. While their music is mass appeal, it
does lean AOR, especially on FM, and a lit-
tle more towards oldies on the AM. I think
the main thrust of their station is banked on
Larry Lujack in the morning and Steve
Dahl in the afternoon on the FM.”

Because WBBM-FM was introducing a
new format to Chicago, I asked Buddy if he
felt part of his success came from *“‘curiosi-
ty cume.” “With WLS’s substantial history,
I would have to admit that some of our
cume is of a curiosity nature, but we’ve now
been on the air since May 3, and have
established ourselves as the station that
plays the most popular records in Chicago.
I think we now have a steady, loyal au-
dience that comes to us because they like
our product. They may not listen to us ex-
clusively, but we know they come back to us
again and again.

“I think we have the ability to share with
WLS, the A/C stations, the AOR stations,
and the Black stations. We can be a lot of
people’s second favorite radio station. Peo-
ple choose their favorite stations based on
what they want to hear. This format is
specifically designed to attract those people
who have dissatisfaction with their
previous favorite.”

Mike Joseph’s Role

Mike Joseph left WBBM-FM for his next

client station, WHYT/Detroit, amid talk
that his departure was hastened by internal
dissatisfaction. Buddy dispelled those
rumors when he told me, “Mike Joseph
brought me in as PD, and since he put the
format on the air, I've modified it a bit. He
left the station for Detroit very shortly after
we went on the air, and I felt there were a
few things that needed to be different for
this station and this market. There were
some things that I wasn’t completely sold
on.
“‘We still follow many of Mike’s original
principles. We play about 4550 current
records, and a few recurrents, but in
general, no oldies. I think Mike’s original
format was fabulous as a kickoff format,
but to stay at that level of enthusiasm would
have started to hurt us. I learned a great
deal from Mike Joseph, and only made
changes we felt were necessary to the
future growth of the station.”

Buddy explained why so many jingles
were used at first. “Originally we would
play four to five jingles back to back or
within the same set. The purpose was to

R&R/ Y,
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' The WBBM-FM Airstaff

PD Buddy Scott remarked, “it's really a lot of fun to work at a station like this. We don't have
the ego problems that a lot of other stations do. There are no superstars here, we just all work
together to form a station sound. Each member of the airstaff is young and aggressive with a real

desire to win."”

L~ g

Shown (top row I-r) are MD/morning man Steve Davis (from Z293/Atlanta); middays, Joe
Dawson (92X/Columbus); afternoons, Gary Spears (92X); nights, Dave Robbins (92X); (bot-
tom i-r) late nights, Bob Lewis (WRVQ/Richmond); overnights, Tony Taylor (WFBL/Syracuse);

weekends, Frank Foster (96K X/Pittsburgh).

make sure the listener didn’t confuse us
with the preferred product, namely WLS.
This let us brainwash the people in a short
period of time, and it worked. I think to
have continued for too long with that
philosophy would have hurt us. We now only
play one jingle at a time.”
Why The Format Works

The concept behind what WBBM-FM is
doing may seem like a new format to some,
but in reality the ideas were used suc-
cessfully many years ago, and later aban-
doned. Buddy has a theory about it all. “I
think the concept of playing the hits got lost
in the shuffle to be hip, and all of a sudden
people have rediscovered that the format
works. It’s a concept that should have never
left, but I think I know how people got away
from it. I remember back to the days when

D T e "
“The most distinguishable thing

about our radio station is the ex-
citement and enthusiasm that
has been missing from all over
America, but specifically
Chicago for many years. Radio
has put too much emphasis on
trying to be unique with its
music, instead of giving the au-
dience what it wanted in the first
place.”

people looked at Arbitron, and bragged
about their cume numbers, but now people
look at quarter-hours. Immediately it
became the new emphasis, once agencies
made AQH the important numbers.

“In an effort to stretch the quarter hours,
stations played the hits less frequently hop-
ing people would hang in there longer. Peo-
ple in CHR became too quarter hour con-
scious, and forgot totally about the need for
a strong cume. There are two ways to get
quarter hours . , . develop a huge cume, or
take a low cume and get them to listen for a
long time. I think a big cume is absolutely
necessary for a mass appeal CHR station.”

Buddy explained why this format works
so well in Chicago, and how it’s different
from what he’s done in the past. “This is a
different situation than say 92X, or WDJX.
We are more of a variety station here. With

fewer stations you can position yourself
more easily between one or two stations. In
Chicago, we try and reach out to pull in as
many people as we can. We're trying to be
more things to more people than say 92X.
WBBM-FM shares audience with lots of sta-
tions, whereas in Columbus I was looking
out for WNCI, and WLVQ which helped to
dictate the programming for us at 92X.”
Present Formatics

Buddy has a decided advantage since the
station plays a lot of music. In most major
markets, music becomes the sacrificial
lamb when it comes to a heavy spot load.
“We only stop down four times an hour and
have a commercial limit of eight minutes
per hour. This allows us to play a lot of
music. So that our jocks can have some
freedom to be creative, there are times
when they are allowed to talk over records,
and times when they can’t. This prevents us
from becoming too talky.”

‘“‘We no longer call ourselves ‘Hot Hits’ on
the air, but still refer to the station that way
in print and in our TV campaigns.” He ex-
plained why. “The phrase was saturated so
heavily in the beginning I just felt it had
reached a burnout. We call ourselves either
WBBM-FM, or %6FM. We use no other slug
lines or positioning statements.”

What sets WBBM-FM apart from
everyone else? “The most distinguishable
thing about our radio station is the excite-
ment and enthusiasm that has been missing
from all over America, but specifically
Chicago for many years. Radio has put too
much emphasis on trying to be unique with
its music, instead of giving the audience
what it wanted in the first place.”

Buddy sees his station as a full service
outlet. “We do some very old fashioned
things like giving the weather four times an
hour, and giving frequent time checks. We
are a full service station giving the people
what they need. Perhaps we're not as full
service as some others in town, but they get
what they need from a music-oriented radio
station. We have news in the morning, but if
they really want in-depth news, then they
can go to an all News station.”

The station’s presentation has come
under some criticism for its energetic
posture. ““Our presentation uses a lot of
jingles and takes a foreground approach.
I've always used this type of presentation,
although the jingles are something I

Continued on Page 22
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WBBM-FM Dominates Chicago

Continued from Page 20

haven’t used in some years. I remember as
a jock I was a screamer, but I wouldn't call
what we do screaming. I do prefer a more
energetic approach to the radio than say an
AOR station might have.

‘“When you ride down the street and hear
‘Jack & Diane’ on a car radio, you’re first
thoughts are that it's WBBM-FM. We are
the most likely station to be playing that
record at any given moment. Oldies aren't
wrong, it’s just that everyone else in this ci-
ty is playing them, and we want to be dif-
ferent. If someone else came in against us,
then my position on things might be a bit
different. I've always used oldies in the
past, although not a lot of them.

“‘Our powers will turn over in less than
two hours.” That'’s pretty quick, but Buddy
defended the rotation by saying, “It helps to
keep the cume high, knowing that the au-
dience can hear their favorites. We aren’t
going for three-hour listeners, although
we'll take any we can get. We look for the
listeners that tune in and hang out to hear
their favorite songs.”

Contests

Contesting has been a factor for WBBM-
FM, but not a major part of the programm-
ing. ‘““We’ve basically been involved with
only one contest and it’s called ‘The Name
Game,’ offering cash as the prize. We'd an-
nounce a last name and urge everyone
listening to tell all of their friends with that
last name to be listening and know the
Jjackpot amount. Later in the hour, we’d call
someone with the last name, and if they
knew the amount, then they'd win it . .
averaging in the range of $1000 to $1500
dollars.

“We do no callout research at all,
substituting guts to balance out
what we eventually play. The
best or most widely accepted
piece of research is Arbitron,
and it tells us what type of peo-
ple like our radio station. We find
the records these people like,
which keep them listening.”

“Now all we are doing is simple album
and ticket giveaways. I'm really into sim-
pie contests that don’t take up a lot of air
time, and if possible make the station very
visible. We also give away albums and
movie tickets. I really think contests only
appeal to a limited number of listeners. The
main reason to have a contest is to give the
on-air personalities some added flow and
dimension, as well as breaking up the
monotony of just playing records.

“I don’t think that contests make or break
a radio station, as other people in this city
seem to think they do. We did our first con-
cert tie-in with Queen recently. That’s an
area that’s pretty well locked up already by
pre-existing situations, but as time goes on
we feel we’ll make some more inroads in
those areas too.”

Big Guns Are Blazing

Buddy Scott admitted that WLS does
spend lots of cash, in fact much more than
WBBM-FM. “They're currently running
three different TV commercials in one of
the largest campaigns I've ever seen. One
promotes Larry Lujack, and another for
Steve Dahl, and still another one promoting
the current contest. They’'ve been giving
away cash, Atari games, and trips to
Disneyworld’s EPCOT Center.”

What is WBBM-FM doing? Well on the
day this interview was conducted, Buddy
told me, ‘“There hasn’t been anything on the
air in the way of a contest all week. We like
to run lean and let the music work for us.
We ran very little TV in the spring and sum-
mer books, and the only outside media we
have going right now is some bus sides."”

Mass Acceptance

‘“We've not only beaten WLS in the 12+
category, but we’ve even eclipsed them in
18-49 men and women. I think the reason is
the music. We'll play the rockers by 38
Special, and also play Willie Nelson, and the
Dazz Band too. The people in the older
demos are used to this type of radio. The
younger demos are hearing something
fresh and new, so they like it."”

Does Buddy think the station will even-
tually cease to be the hip sounding station?
“I think the key to WBBM-FM is that we’ll
continue to evolve. We don’t want to be ex-
actly the same as we were yesterday.” Will
WBBM-FM ever play oldies? “We might
eventually play some records that can be
called oldies, but don't listen for a Beatles
record on this station.”

Keeping A Bead
On Chicago

WLS is a highly researched station. How
does WBBM-FM compare? “There are a lot
of things we look at to determine what's
happening in the market, like record sales,
what other stations are playing, requests,
and trade publications too. We examine
what everyone is doing, even the A/C's.
People have the opinion that record sales
are the determining factor in whether we
play something or not, and that’s not the
case

We do no callout research at all,
substituting guts to balance out what we
eventually play. The best or most widely ac-
cepted piece of research is Arbitron, and it
tells us what type of people like our radio
station. We find the records these people
like, which keep them listening.” Buddy ad-
ded, “Finding the hits to play is not all that
difficult. A lot of programmers choose not
to play them in an effort to be hip. I've
always been a believer that the top records
are the ones the people want to hear.”

Market Reaction
Among Competitors

Following WBBM-FM’s impressive
ratings performance, what kind of reaction
has taken place in the market? “WLS-FM
in particular has loosened up their current
music a bit, especially in the last couple of
weeks. Now they play some records on the
FM like Joe Cocker & Jennifer Warnes, and
Melissa Manchester that you might not
have heard before. Being that they
simulcast in morning drive and in the even-

ings, this change in FM music seems to
have made the two stations a bit more
similar in sound. They’ve even cut out a lot
of the chit-chat.

“Coming into Chicago and having the
kind of success we've had in such a short

period of time has been a wonderful feeling |

for me and the staff. One of the great things
about working here is the full support and
enthusiasm of the CBS-FM Group and in
particular our General Manager Brian
Pussilano’s winning determination. My
staff has always looked upto WLS, and now
they have turned that admiration into the
desire to win. When the book came back it
was almost anti-climactic that we had
beaten them. There was no doubt in
anyone's mind here on the third floor of the
CBS Building, that we'd do it.

““We are still the most exciting radio sta-
tion in Chicago, and the reason I was picked
as PD was that Mike Joseph and I saw eye-
to-eye on this exciting approach to the
market.” Buddy reemphasized, ‘“Mike did

a great job, and deserves all the credit in |

|

the world for getting us started in the right |

direction."
As far as the future for WBBM-FM, Bud-

dy remarked, “A radio station like WLS is |

not going to evaporate and go away. The
cume alone will prevent that from happen-
ing. I look for them to be around for a long

time, so I don’t delude myself or the staff in- |

to thinking they are going to go away. WLS
is a fine radio station, but so is WBBM-FM.
They will do fine, but I think we will con-
tinue to do fine as well.”

|
|

& day, November b,

Motion

Jolene Baller leaves the MD siot at WOMP-
FM/Bellaire with future plans announced soon
PD Rich McKenzie is handling the music duties
now . Jeft Couch joins KRAV/Tulsa from
KKEG/Fayetteville, AR . . . KUZN/West Monroe,
LA is changing formats from CHR to Jazz
FM99/Tallahassee MD J.J. McKay leaves to do
mornings at KREO-FM/Santa Rosa, CA . . . Tom
Cunningham is promoted to Assistant PD at
WPST/[Trenton.

Q107/Washington air personality Sandy
Weaver is also branching into TV, as she will be
cohosting "PM Magazine" . . . KLIR/Denver has a
new MD. it's Joel Gray, who was formerly Joel
Denver (no relation) when he was across town at
Q103. The station needs CHR service 4rom all
reps . . . WQUT/Johnson City promoted MD Rod
Hampton to Assistant PD . . . KKAZ/Cheyenne
PD Phil McKay has stepped down as PD, with
Pete Berry, “‘The Fiying Dutchman,” now
handling the programming.

Christopher Lance is now doing all nights at
KEARTHILos Angeles after doing vacation relief
at KFRC/San Francisco . . . Bob Hammond is
named MD at KWTO-FM/Springfield, MO
Magic 107(KMGK)/Portland names Kent Phillips
to the position of News Director, replacing
Rosemary Reynolds who joins KYXI (AM).

WSAM/Saginaw has upped three-year station
veteran Scott Fredericks to PD . . . Doc Phillips
is now the PD at KUAD/Windsor, CO . . . Con-
grats to Q105/Tampa MD Pat McKay and his wife
Pam on the birth of their first child, Margo
Katherine WTRY/Albany MD Bill Cahill just
took the plunge and married Linda Webster, con-
grats and for the record Doug Nevel of
K104/Erie (not K104/Fresno) and wife Debbie
are the new parents of Sarah Allison.

WNYS Gets The Votes

WNYS/Buffalo, which recently signed on the air as a new CHR station, ran a contest
centered around night rocker Shotgun Johnny Ringo. The object of the “Welcome Johnny”
contest was to have high school students send in votes to have their school nominated to be
Johnny's first appearance. There was a tie between two schools each sending in over one and a
with a total of over eight million votes received for the whole contest!
Johnny is shown buried under a pile of votes surrounded by students from the two winning

half million votes

schools.

Meét our outlandish staffer from Planet
Yuk. He’s Sputnik jones, UFOnaut, whose
beat covers the black holes and saucer sites

around the world.

FIND OUT MORE!

Try a two-week sample at no obligation.

Call collect, Patrick Glynn: (714) 293-1818.
In Australia, call Grég Smith, 3XY Radio. Melbourne. 103) 329.5777
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“Kiss”

Continued from Page 1
GM Dan Lerner told R&R, “In
September 1981 we were granted
the WKSZ call letters. WKSZ was
as close as we could get phonet-
ically to Kiss. Over the past year,
we've developed the concept, logo,
and printed materials. We’ve also
been on the street marketing our
station as ‘Kiss 100FM.’ To our
great shock, surprise, and anger,
WUSL started calling themselves
‘Kiss’ on October 9.”

On the other side, WUSL &
WFIL President/GM Bruce
Holberg, who had been seeking
the call letters WPKS (‘“‘Philadel-
phia's Kiss), told R&R, “Unbe-
knownst to us, some people had k-
censed a station in Media, PA.

AFTRA

Continued from Page 1
assets in order to recover the $10.5
million judgment. AFTRA offi-
cials indicated that business
would continue as usual and that
the union was not going under.
The Chapter 11 decision insures
that AFTRA can continue to oper-
ate until the Ninth Circuit Court of
Appeals hears the case. The union
has vowed to take its appeal all
the way to the Supreme Court if

necessary
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They’d done some sales work,
again unbeknownst to us, about
three days before we broke with
the format; they put in some help
wanted ads in the Delaware Coun-
ty Times. So we went on the air
and they claimed they have rights
to use Kiss and we were in viola-
tion of those rights.”

Escalating The Conflict

Lerner stated, “We notified
WUSL that we had prior rights to
the slogan in the marketplace, as
established by having used the
term in commerce, long prior
to their first use of it. We notified
WUSL immediately, and when
they decided to persist in using the
Kiss slogan, we had no choice but
to oppose them legally.

“We filed against WUSL in two
areas. One was at the FCC on Oc-
tober 15, based on the confusion
created for the public by WUSL’s
use of Kiss on the air . . . We were
getting probably 40-50 calls a day
from people calling for their sta-
tion and getting our number. It
was disrupting our business.
Then, when they continued calling
themselves Kiss after our filing,
we had no choice but to go to court
October 29.”

Holberg said WUSL responded
to the WKSZ FCC filing, which is
still pending Commission action.

WUSL also responded to WKSZ's
filing for injunctive relief in court
by doing the same, Holberg added.

Controversial Affidavit

According to Holberg, an af-
fidavit by WKSZ PD Kris Chand-
ler, who resigned as Operations
Manager of WUSL & WFIL to take
the new position, was central to
the court decision. Holberg told
R&R that Chandler ‘“‘wrote an af-
fidavit saying he had told me they
were going on the air as Kiss, an
allegation I strongly denied, and
have filed an affidavit to that
point. The judge felt that because
Chandler said he knew, whether
he had told me or not, that we
should have known. He issued a
10-day temporary restraining
order."”

Lerner concluded, “You have
no idea how elated I am. We had
no choice but to protect our
legitimate right. We didn't create
the problem — we were the vic-
tim, and justice was served.”

Holberg asserted, however,
“We still maintain we have every
right in the world to it. We devel-
oped this format without any
kmowledge of the other station's
plans. We’re certain of the cor-
rectness of our position, and we’ll
judge our future actions accord-
ingly."

Continued from Page 1

also announced RAB has com-
pletely taken over the merchan-
dising of sales consultant Ken
Greenwood’s sales training cur-
riculum, which he emphasized is
particularly strong for medium
and small-market stations.

New RAB President

The RAB Board also authorized
the association to hire a profes-
sional search firm to recommend
candidates for the vacancy cre-
ated when Miles David was pro-
moted to Vice Chairman and CEO
a few months ago. David told R&R
the right strengths necessary for a
president are strong management
and marketing skills, in addition
to knowledge of the industry. Also,
it’s generally understood that the
RAB is looking for a younger per-
son and is prepared to offer a
salary into six figures.

Selecting the final candidate
will be a committee that includes
Chapin, Harris, Arcara, David,
‘ ABC Radio Division President
| Ben Hoberman, Mutual's Marty
Rubenstein, and former Board
Chairman George Duncan, the

Metromedia Sr. VP who will chair
the committee. The entire process
will take approximately three to
six months, Chapin explained.

KOST

Continued from Page 1

and I intend to make it pay off for
them. (KFI PD) Tom Bigby has
been completely supportive of this
move for me, and I am truly look-
ing forward to working with
(KOST consultant) Mary
Catherine Sneed.”

KFI & KOST General Manager
Don Dailton commented, ‘‘Jhani
really cares. He’s a fine profes-
sional who gives 150% . I must ad-
mit that I was pulling for him, and
now I'm most pleased that Mary
Catherine selected him."

Before joining KFI, Kaye was
Assistant PD at WCFL/Chicago.
He also programmed KINT/EIl
Paso for five years. Following the
lead of fellow Cox FM’s WSB-FM/
Atlanta and WWSH/Philadelphia,
KOST announced its intention to
switch formats under consultant
Sneed last month (R&R 10-15).

Phoenix

Giddens

Continued from Page 3

Starr

Continued from Page 3

'WKQX

Continued from Pdge 3

bined with his knowledge, makes him the
best person for the job.”

Commenting on his move, Phoenix said,
“It’s an opportunity of a lifetime because
Jim Johnson and Metroplex are willing to
support programming here. Things are on
target, and with the help of our consultant
(WROR/Boston Operations Director) Gary
Berkowitz, things will run very smoothly
here."

Before programming WJBQ, Phoenix
served as PD of KKRC/Sioux Falls.
Replacing him as PD of WJBQ is former
KFRC/San Francisco air personality Harry
Nelson. Nelson previously programmed
KSLQ/St. Louis and WRKO/Boston.

Continued from Page 3 | dated back to high school. From 1960-62 he

| replacement for me is named. I will be

seeking another GM position, hopefully in a
major market. I had wanted to get back in-
to ownership again, and I thought it might
be the right time to go out on my own and
build my own group. Unfortunately, things
changed with the deal, so my ownership
plans have been delayed.

“I've enjoyed my time here at WPGC and
with First Media. I've had a chance to work
with some of the best broadcasters in the
business over the past five years, and ap-

| preciate everything the company has done
for me in this transitionary period."

served as Program Director of WLCY/Tam-
pa-St. Petersburg. Starr also programmed
WFUN/Miami and KYA/San Francisco,
and later was appointed National PD of the
Rounsaville radio chain, which included
WDAE/Tampa, WYLD/New Orleans, WSAI/
Cincinnati, as well as WFUN. He moved to
Dallas in 1974 to produce nationally syn-
dicated radio shows and consulted various
stations in the U.S., Australia, and New
Zealand.

He is survived by his wife Carole, a son,
and a daughter. The family requests that
contributions be donated to the American
Cancer Society.

|

year ago Q101 was taking a background ap-
proach both in music and personality, and

| now we're much more foreground with an

R W S N S

increased energy. Recently we've brought
in Man Mountain Walker to do mornings
from WZOK/Rockford, and Pat Callahan
(aka Suitcase Simpson) from 96KX/Pitts-
burgh for afternoons. Our emphasis is still
25-34, but we are broader in appeal, now in-
cluding the 1849 demos. For this reason the
station has evolved into a more mass ap-
peal situation.

“Both WFYR and WCLR were our main
competitors, but we are now aiming more
at WLS and WBBM-FM. I think we can
make better ground and improve our
market standing with this new direction.”

Interestingly, Chicago now features a
three-way battle between network-owned
and operated FM’s (NBC's WKQX, ABC'’s
WLS-FM, and CBS's WBBM-FM) for the
CHR audience.

Edwards

Continued from Page 3
kind of radio, and he has good new ideas.
Alan is a creative, mature programmer
with drive and a sense of the business that is
too often missing these days."

Edwards told R&R, “You have no idea
how excited I really am. I look forward to
turning WNDE around, as I foresee big
things for the station. I've listened to In-
dianapolis radio, and I believe we'll fill the
void that's needed out there.”

Before joining WNDE, Edwards pro-
grammed WBBX/Portsmouth, NH for two
and a half years while simultaneously con-
sulting WNBP/Newburyport, MA. Ed-
wards was formerly an air personality at
WVBF/Boston, and Music Director at
WPRO-FM/Providence. It was in Pro
vidence that Edwards met Moorhead.
“David was PD for our AM sister station
WPRO, and we took an instant liking to
each other,” Edwards said. “We are finally
going to be working together again, so
that's exciting, too."

(«



MAJOR MARKET RADIO IS DOING FAR MORE

THAN JUST “BREAKING"” THESE RECORDS.

WCAU-FM 30-24

WXKS-FM 20-13 |
)  JB10513-3

, 793 25

94Q deb 30

WLOL-FM 10-7

WGCL deb 28

KEARTH 11

TAVARES POINTER
“A Penny SISTERS
For Your “'m So

Thou ited”

ghts” ; Ec

PO, S
WXKS-FM 4-2 K104 24-16
PRO-FM 14-11 KBFM add

JB105 deb 35 WTIX 26-21
Y100 add WAXY add

|
KEARTH 9-8 WSFL 18-8 : ' KIIS-FM 17 |
KIIS-FM 13-10 WSEZ add KBEM 13-7  KIQQ 16 |
KIQQ 17-14  KFI 9-8 WTIX 22-17  KFRC 15 |
KFRC 22 KGGI 21-11 ' FM100 deb 27 XTRA 17 |
XTRA 22-18 aggg 12;)-922 ' WOKI13-10 KUBE 21-18 |
SINGLE SALES: Tor T8 1 KFl 10-9 KZZP 18-16 ,
OVER 200,000 SINGLE SALES: OVER 300,000 !
Management: Weisner-DeMann Entertainment Produced by Richard Perry Management Il |

ROTATION IS THE KEV TO BREAKING THESE

RODWAY “Don’t Stop Trying” "t

The most talked-about new act on the street.
Now breaking out of clubs across America!

N
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- Wake Up To
- George Harrison’s
New Single

1

“Wake Up
My Love”

GEORGE
HARRISON

6KX add
WLOL-FM add
KFl add
WPHD add 26
WRCK add
K104 add
WKEE add
WOKI add
WGH add
WZZR add
WJXQ add 29
KMGK add
KHOP add
KBBK add
WSQV add
95XIL add
WQLT add '
WPFM add |
KVOL add

WSPT add

KFMZ add

KSLY add ‘
KBIM add

KYYA add

KCDQ add

KOZE add

GEORGE
HARRISON,

RAY COOPER and |
PHIL McDONALD |

)
v

Manufactured & Distributed
by Warner Bros. Records

Produced by i
|
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CALENDAR

Newsroom ‘‘Emergency Guarantee’

If you're inclined to think of News as a positive programming element and have some hope that listeners will punch
you up during the next big news crisis, there is one commonly overlooked bottleneck that can be eliminated prior to that
busy day. Nothing huge, you understand, merely something that registers somewhere on the importance scale above ring
around the collar but below discovering you have all-asbestos ceilings.

In a lot of non-overequipped American radio newsrooms this programming safety defect limits productivity exactly
when people must produce more — right in the middle of an emergency. Although it isn't something that management
usually spots, every working newsperson is aware of it.

Answer a simple question. Can your newsroom do two things at once? Is it wired to allow simultaneous functions,
or is i limited to a single operation at a time? Can a newsman record from two sources? While he's playing a tape on
the air can he record other incoming info?

The Emergency Guarantee up there in the headline refers to a Murphy's Law situation: “In any emergency the
newsroom is guaranteed 1o break down."” Without basic dual function flexibility, the smallest surge above normal news-
handling activity overloads the system if two things cannot be done at once. When news is pouring in, you want it all,
but are limited to an either/or situation if the newsroom is restricted to processing information sequentially rather than
simultaneously. It hurts a station far more than might be suspected. Ask your News-Director, and if he confirms you
can't do two things at once in that newsroom, sic your engineers on the defect.

Simple cure. Wire the newsroom so two telephone calls can go onto two tape machines. So simple you'd think all
newsrooms would be wired that way. They're not.

Nightmare That Paid Off

MONDAY, NOVEMBER 8 — Bram Stoker was horn 135 years ago today and we remember him because of
a nightmare he wrote about: from his bad dream, Stoker created Dracula.

The Louvre Museum opened in Paris in 1793. Abe Lincoln was elected President in 1864. Montana became our 41st
state in 1889. Ten years ago today Indian demonstrators left the Bureau of Indian Affairs offices in Washington, after occu-
pying them for a week during the *Trail of Broken Treaties™ protests. The first electric bug-zapper (insect electrocuter) was
patented in 1910.

Leif Garret is 21. Bonnie Raitt is 33. Patti Page is 55. Dr. Christiaan Barnard, who performed the world’s first suc-
cessful heart transplant fifieen years ago, is 60. Katharine Hepburn is 73. She was an Academy Award winning star a half-
century ago, when goid was $20 an ounce and the hot new prestige American car was the Cord. Ten years into her career
(1942) she began a string of movies co-starring Spencer Tracy. Now Hepburn has four Oscars and is consistently on the list
of Most Admired Women. Katharine Hepburn reportedly takes three or four cold showers a day, doesn’t drink or smoke,
and goes to bed at nine.

X-15 Red Hot At 4000 Plus

TUESDAY, NOVEMBER 9 — The fastest airplane is the legendary X-15 which broke the four-thousand
mile an hour barrier 21 years ago today. It eventually added a couple hundred mph to that speed. The test pilot who helped
design the rocket plane, Scotty Crossfield, says, “We had 1o select a material that would withstand 1200 degrees of heat
and still maintain its room-temperature strength. The leading surfaces of the X-15 would literally glow cherry-red hot!* The
world’s fastest airplane is now a relic on display in the Smithsonian Institute.

The world's largest ship was launched five years ago. The French tanker *‘Pierre Guillaumat” is longer than four
football fields at 1359 feet.

Lou Ferrigno is 30. Dr. Carl Sagan is 48: he's a Pulitzer Prize winning writer and an astronomer specializing in
planetary surfaces and atmospheres. But Sagan is best known as a go-between who translates high science into simple
talk, a science popularizer. Former Vice President Spiro Agnew, our lowest-profile former public official, is 64. Forced
to resign the Nixon administration, Agnew is now a businessman who seeks no publicity.

The Great Black Blizzard

WEDNESDAY, NOVEMBER 10 — Forty-nine years ago the Great Black Blizzard began in North and
South Dakota, dropping snow the color of mud pies. The Black Blizzard was a mix of snow and dust. created by the drought
that caused “dust bowl” conditions throughout the Great Plains in the mid-1930s.

Rolling Stone magazine is fifteen today. It was started by Jann Wenner in 1967 when he was twenty. America’s
transcontinental direct-dial telephone service began in 1951. 41 women arrested in front of the White House on this date irt

1917 were given jail sentences of two-to-six months, for publicly demanding the right to vote.

Ronnie Hammond of the Atlanta Rhythm Section is 32. One of America’s noted Indian rights activists, Russell
Means, is 43. Actor Roy Scheider (Jaws | & 11, French Connection, All That Jazz) is 47. Richard Burton is 57.

Veteran’s Day

THURSDAY, NOVEMBER 11 — On the 11th day of the 11th month, World War I ended 64 years ago this
morning in 1918. One the same date three years later, America dedicated our most honored place, the Tomb of the
Unknowns, at Arlington National Cemetery in Virginis. The Tomb now contains soldiers from both World Wars and
Korea, but there is no representative yet from Vietnam. Courtney Welton, in the Public Affairs office of the Military
District of Washington, says part of the reason is that not very many victims of Vietnam are unknown. ““The record keeping
and forensic sciences of (recent years) have made it much more difficult for a set of remains to be sufficiently unknown to
meet the standards of the previous ones."”

Pooch Travers is 36. Jonathan Winters is 57. Kurt Vonnegut, Jr. hits 60. William Proxmire is 67: he's been a
U.S. Senator from Wisconsin for a quarter-century, and is best known for his “Golden Fleece” awards ridiculing certain
tax-supported research projects.

Baseball Gets First Commissioner

FRIDAY, NOVEMBER 12 — When pro baseball hired its first Commissioner 62 years ago today, his first
job was to save the sport. Kennesaw Mountain Landis was appointed (1919) to police the sport, immediately following the
World Series scandal of 1918, in which eight members of the Chicago White Sox took bribes from gamblers to throw the
series. Monty Irvin, assistant to current Commissioner Bowie Kuhn, says the combination of Landis and a hot new
homerun hitter nicknamed *“Babe" revived the sport. “It brought baseball back from the brink of disaster and it truly
became the national sport it is today."’

Rumanian gymnast Nadia Comaneci is 21: in the 1976 Olympics at age fifteen she earned seven perfect scores. Veteran
rock star Neil Young is 37. Stefanie Powers is 40. In a California prison Charles Manson turns 48, doing life for the
1969 Sharon Tate murders. (Princess Grace would have been 53 today).

Tomorrow (11-3) Paul Simon hits 40 and Charles Bronson will be 60. Sunday (11-4) the man who will become King
of England, Prince Charles, will be 34, and Brian Keith will be 61.

¢
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WCAU-FM add
WXKS-FM 28-15
Y100 on

195 deb 28
WLOL-FM deb 30
KiQQ 31-27
WKFM on
WKHI add
KITY deb 33
WFMF on
WQID deb 26
WZYP on
wDOQ on
KX104 deb 27
WSFL on
WZZR on
WGUY deb 27
KFl on

WQLT 33-29
KBBK on
95SGF 27-25
WFLB on
KVOL on
KCDQ on

Produced by PRINCE

Manofactured and Distributed by WARNER BROS. RECORDS

The Sound Of
And 198

WCAU-FM 36-29
B104 on
PRO-FM add
JB105 add
94Q 29-27
Y100 2-6-7-10
Q105 28-27
CKLW 3-8
KEARTH on
KIIS-FM add
B100 on

K22ZP add
WSPK add
WKFM on
WHFM on
‘WTRY add
WROR 29-20
WTIC-FM 26-25
KC101 6-5
WIF! 24-18
WLAN-FM add
WKEE on

79Q deb 29
KTFM add
KITY on
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KBFM 30-12
WTIX add

B97 add
KROK deb 21
WJDX 28-22
94TYX on
WQID add
G100 add 32
WZYPon
WHHY-FM 24-16
WAXY 16-10;
wWDOQ deb 28
CK10123-1
FM100 24-19
KX104 deb 30
WOKI on
WSFL add 40
WSEZ add
WCSC add
KIOA on

2104 add
WNAM add
KF! 34-24
KHOP on
KYNO-FM 32-29

‘—"” v
AL

FM102 add
KGGI add 38
KBBK deb 33
KSKD add
WGUY add 19
WACZ on
WERZ add
WFEA 27-23
WAQLT deb 37
WAEV deb 30
7102 27-24
95SGF on
WFOX add
WJAD on
WFLB deb 38
WPFM 17-11
FM99 on
KILE add
KVOL on
KNOE-FM on
KGHO add
KSLY on
KBIM add
KDZA deb 38
KCDQ on

Produced by QUINCY JONES (
for Quincy Jones Productions
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Heats Up

Album Tracking:
Old Controversy

here’'s no doubt about it: the well-known and debated con-

troversy surrounding album

tracking is back, and hotter than

ever. In light of recent headlines regarding problems surround-
ing album tracking, | thought the time was right for a review of opin-
ions on this practice, from both the radio and record ends of the in-
dustry. Opinions were surprisingly varied, as you'll see by reading

on.

Radio: Times, Attitudes Changing ‘
As a consultant to DC101/Washington, the |
station that refused to add Pat Benatar's |
new album when Chrysalis representatives
asked that the station not air it in its entirety,
Bob Hattrik had some especially in-
teresting comments on album tracking. |
“It's unfortunate when record companies |
and radio stations back each other into cor-
ners that are untenable to both parties.
There’s a lot of image to be gained from air-
ing an album in its entirety; it's unfortunate
that record companies seem to feel (and, in
fact, may be correct) that this could detract
from their sales.

“The problem,” he continued, “is nor-
mally a simple lack of communication
between the two parties. Generally these
issues can be negotiated. Approach is vitally
important. A letter threatening radio sta-
tions with litigation based on album tracking
could easily be misperceived as the record
company trying to program the radio sta-
tion.

‘‘Unfortunately, the people hurt the most
in these conflicts are the listeners, who don't
really care about these sorts of political
problems.”’

Across the street in Washington at com-
peting AOR WAVA, PD John Larson com-
mented, “We won't be tracking the album. |
Nor do we intend to make a big deal on the
air about being the only AOR in the market l
playing the album. We'll treat it as a normal
piece of programming.

“We want to work with the record com- ‘
panies on this matter. However, there are |
benefits to tracking albums, and we have |
done so. I wish someone would finally re-
solve the issue of how much album track- |
ing really hurts sales. In the studies I've |
read, radio’s role was very small in the
home taping problem.”

Unanswered Questions

WRIF/Detroit has regularly tracked al-
bums on their day of release for several
years now. PD Fred Jacobs defended the |
practice: ‘‘We did our own study of taping, 1
and found that while it's true that some '
people do tape records off the radio, the real
problem is people borrowing friends’ albums
to copy. I've yet to see any research that
indicates that hearing an album on the radio
offers sufficient exposure of the record to

I guess what really annoys me,’* Jacobs
admitted, “is the concept of, ‘Expose our
records but expose them in the way we
want them exposed.’ That’s what is really
sticking in my craw at this point. We’re cer-
tainly open to record companies’ suggestions

I
make a listener go out and buy it. ‘
|

of alternate methods of exposing their
product, but again, I question whether re-
cords is using radio as a scapegoat for their
problems. I really would love to see re-
search about how radio exposure hurts sales,
because I really wonder whether the record

| companies are actually hurting themselves

by getting down on this whole practice.”

Across town at WLLZ, which also tracks
albums regularly, PD Joe Urbiel claimed,
“It’s a service for our listeners — they have
told us in research that they want to hear
albums before they buy them. I understand
the record companies’ concerns, but I think
they may be overlooking the fact that leisure
money is split in so many different ways
these days. Radio’s album tracking is not
the only reason for all their problems."’

He added, “When we play an album, we
break for commercials. And we talk up the
feature all day long, which creates audience
awareness for the new album. That’s great
free advertising for the record companies.”

Detrimental Programming?

In Houston, KLOL PD Chris Miller offered,
“I can't ever recall the last time we tracked
an album, I don’t think it’s necessarily good
programming, especially before the album
is available in the stores. In all honesty, I
just don’t think there are that many albums
that warrant that kind of airplay attention.
Look at the average AOR playlist: We Jjust
don’t play seven tracks from an album any-
more; usually it’s one or two. Times have
changed.”

“I wish someone would finally
resolve the issue of how much
album tracking really hurts
sales.” — John Larson
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Agreeing with Miller’s assessment that
album-tracking isn’t good programming
was WYNF/Tampa PD George Hawras,
who said, ‘‘I'm not opposed to album-
tracking conceptually, but there just aren’t
enough really strong albums out to warrant
it. Most albums these days have one strong
cut and a lot of filler, which I think has fos-
tered a new listener perception back to
singles and away from albums. I think less
people are buying blank cassettes to tape
albums, and more are putting together their
favorite single selections. Maybe it would
be good for the industry to track albums

Commercials: Necessary,
But Not Evil

n response to my recent column on commercial-free programming (10-8),
I received an insightful letter from WBAB/Long Island Production Direc-
tor Brian Battles, which reads, in part:

“What's the matter with people who put ideas into listeners’ heads by promoting commer-
cial-free rock sets, hours, days, etc.? The whole point of putting a radio station on the air is to
play commercials! The music, personalities, news, and othar programming elements are just
tools to keep the listeners tuned in between spots.

“Does Joe Shmo usually bother to.notice spots and consider them a nuisance? Does the
pubiic really care about commercials as much as we do? They don't care about anything a
station does as much as we do!

“Sandusky's Toney Brooks called commercials iritants. But, as Toney pointed out, if
attempts were made to make their commercials sound entertaining, it would be manitested in
higher ratings.

“We at WBAB take pride In the quality and entertainment value of most of our spots (espe-
cially our in-house productions), and we've been named finalists for Clio awards, International
Radio Festival of New York awards, BOLI/Long Island Advertising Club awards, and more . . .
all in 1982 alone, and all written and produced by our staff in our little oid two-track studios.
Mostimportantly, our listeners have complimented us with letters, phone calls, and many char-
acters from spots have become local celebrities who even make occasional non-commercial
on-air appearances as personalities in their own right. We even get requests for certain spots!

“Effective commercials are a matter of setting priorities: First, find a creative person with
some sales awareness and on-air background,and link him up with machines and a beeted-
up sound effects library. If your station won't commit itself to striving for effective, entertain-
Ing spots, or it your management won't reject unpleasant agency spots, how can you expect
listeners to stay tuned through a stop-set? You can't let agencies or clients program your sta-
tion. Educate your sales team to understand your station’s image and programming philosophy,
so they'll, in tum, have a better chance of persuading advertisers to choose spots that will
work by being entertaining

“Commercial quality is never given nearly the consideration as music selection, which is
unfortunate, since commercials are the fuel for the medium — they pay the bills. Radio people,
much more than listeners, are the ones who have popularized the ‘commercials are evil’
concept. Radio people are the ones who can (and must) put an end to that way of thinking."”

Thanks to Brian for sharing his thoughts with our readership. Let me use this opportunity
to remind you that R&R welcomes your teedback on all our articles and features, regardless

of music reporter status. Let’s hear from you!

“

it might get listeners thinking in terms of
whole albums again.”

KUPD/Phoenix PD Ern Gladden echoed

Hawras’s sentiments that most albums
don't have enough quality tracks to warrant
their on-air tracking. That’s oné reason
KUPD doesn’t do so, though Gladden pointed
out, “When the Stones ‘Still Life' album
came out, we probably played it in its entirety
about 15 times — but never all at once. In-
stead, we'd program a couple tracks at a
time

“If you play a whole album at once and
someone tapes it, not only does the record
company lose money, but the station stands
to lose listeners — there’s no reason for
them to stay tuned and hear two more tunes
from the album they just taped.”

He continued, ‘‘Also to be remembered is
that most listeners won’t recognize what
you’re playing if they come in late. Other
than the Beatles, Stones or Who, 50% or
more of your listeners can’t recognize the

acts you play. So I have to wonder: four or |

five cuts into a record that’s unidentifiable
to most of your listeners, what'’s going to be
their attention span?’’

Pat Still borrowed a page from the
programming book of WHCN/Hartford in
determining how to deal with the question
of album tracking at WLVQ/Columbus,
where he’s PD. Said Still, “I recalled read-
ing in R&R about WHCN’s ‘Consumer’s
Guide to New Music,” which promotes
throughout the week the four or five albums
to be featured that weekend in mini-concert
form. I like the concept better than album
tracking, because anyone who ignores home
taping as a problem is only kidding him-
self. How major a problem it is I don’t know,
but let’s face it, we do have to work together
in this business.

“Our on-air promotion says, ‘You test-
drive a car before buying it — why not test-
drive an album?* We play four or five songs

in a row, breaking at regular intervals. |

We've gotten so much response to some of
the cuts we feature that we’ve ended up
adding them to our regular rotations.”’

|

|
|

|
|

Records: Walk Softly,
Carry A Big Stick
Naturally, most record company repre-
sentatives with whom I spoke were adamant

| in their opinion that album tracking is detri-

mental to record sales. But RCA’s Bill

| McGathy, a former AOR radio programmer

offered a slightly different viewpoint: ““I do
believe that record sales are affected by al-
bum tracking, but I don’t know if the effect
is as bad as the industry first assumed.
There are a lot of variables that must be
considered, including the fragmentation of
the entertainment dollar, and the aging of
the demographic buige.

-
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. . what really annoys me is
the concept of, ‘Expose our
records but expose them in the
way we want them exposed.’ ”

— Fred Jacobs

“When I was in radio, I always felt that
album tracking motivated as many people
to go out and buy the record as it did to plug
in a blank cassette. Who knows — as tight
as AOR radio has gotten, I think the tracking
of an album might be beneficial to album
sales. If I heard an entire Pat Benatar album
on the air that blew me away, my tendency
would be to go out and buy it, more so than
if I had just heard a single or a second track
on the radio.

“I'd like to see some cold, hard facts based
on research to indicate what percentage of
a record’s sales is lost to radio’s tracking of
albums. I would like to thionk our radio com-
patriots are trying to be as sensitive to our
needs as they can, because the survival of
the music business means the survival of
our form of radio.”
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A BANNER WELCOME — WLUP/Chicago weicomed the Who to town with a banner con-
test whose winner walked away with a videotape recorder; three runners-up got Who catalogs
from MCA. Additionally, 50,000 concertgoers were glven commemorative Loop/Who tour
| patches.
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A REALLY BIG CHECK — WMJQ/Rochester publicized glving away $5000 In its five-in-a-
row-or-§5000 promotion by presenting the winner with an ovarsized check. Pictured at the
presentation (I-r) are Promotions Director Gall Lee, winner, and WMJQ GM Rand Gottiled.

Heats Up

Album Tracking:
Old Controversy

Mirroring those thoughts was E-A’s
Burt Stein, who said, ‘‘Being married to
radio, we hope our marriage partners are
as sensitive as we are. It’s no secret that
record sales are down, and album tracking
definitely damages sales. So we try to dis-
courage the practice as much as possible.
When we find out that a station plans to
track an album, I or someone in the com-
pany will have a meeting with them to let
them know how damaging the practice is.”

Takin’ It To The Courts

“If a station planned to track an album
early, we would take legal action,” Burt con-
tinued. ‘““We have gone to court in the past
and gotten a settlement from a station that
played an album early. Chrysalis’s stance
sets a new precedent for the industry, and
we're watching very closely to see what
happens. If a decision comes out in favor of
Chrysalis, you can bet we’d take a similar
posture ina second.”

Columbia’s Jim McKeon said, “I'm glad
Chrysalis has seen fit to raise the issue, be-
cause we are directly opposed to album track-
ing in all cases where the station doesn’t
make a real attempt to discourage taping.
We respect the rights of programmers, and
if we cortinue to have a positive working
relationship with them, nothing they do
should take us by surprise. We like to think
these situations can be dealt with before the
album is tracked, or before we have to
resort to a lawsuit.

“We did have some problems when the
Springsteen album came out,” McKeon re-
called. *‘In every case we were able to work
things out through diplomacy and the
relationship our promotional staff had with
the programmers. We have been known to
take hardball steps in dealing with our pro-
duct. We can pull ads or not provide pro-
duct. We feel we have to, for our own survi-
val as a company and an industry.”

Marko Babineau of A&M cited the com-
pany’s problems with both WLLZ and WRIF
in Detroit over tracking of the company’s
new Supertramp album. “The LP wasn’t
scheduled to hit retail for five days,” he
complained, *“so they’d piss off retail for
that long. But they didn't care, citing the
competition as the reason for their airing the
album. I’m putting together a list of anyone
who tracks the album,” he warned, “and
they will be affected by it.”
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“ . .as tight as AOR radio
has gotten, | think the tracking of
an album might be beneficial to
album sales.” — Bill McGathy
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Dino Barbis of Backstreet summed up
record company response when he stated,
“It’s such a sensitive area, and there’s a
real catch-22 involved. Yes, we need radio
— it’s a means of exposing a new artist and
selling a record. When we’re trying to break
a new act, we want all the help radio can
give us, including airplay. I'd love the
exposure album-tracking gives to a new
artist. But the catch-22 comes in when that
new artist gets to superstar status. That’s
when radio is most interested in tracking
his album, but also the time when the artist
is most sensitive to losing the royalties from
lost sales. Like I said: a real catch-22.”

What’s most evident about the problem of
album tracking is that it’s a problem with
no clearly-defined solution, except perhaps
to encourage an impartial study of the direct
effects of radio’s album tracking to loss of
sales — if, indeed, such a study is even possi-
ble. For the moment, it’s essential that both
parties realize the others’ needs and sensi-
tivities.
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UPDATE

Here’s news of another new AOR: WXCS/
Hagerstown, with Reid Blankenship pro-
gramming and Kurt Brown as MD . . . Ted
Edwards exits as Assistant PD of WCOZ/
Boston for MD post at KGB-FM/San Diego
as Judy Mc Nutt exits that post to join Bill
Hard’s FMQB. Also new to KGB is former
KPRI/San Diego MD Sandi Bannister, as
programming/promotion assistant . . . Bob
Bittens is upped to Assistant PD at WHCN/
Hartford; he retains the MD title as well
... KQDS/Duluth’s new consultant is Don-
na Halper ... Jeff Pollack announces
KOME/San Jose consultation agreement
... New to KICT/Wichita for middays is
Lisa Traxler from neighboring KLZR . ..
Peter Delloro is out and Brian Hale is in for
mornings at WAQY /Springfield . .. WHKC/
Evansville names Lou Ann Watkins as
News Director.
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COMING NEXT WEEK: Last week,
KSHE/St. Louis celebrated its fifteenth
birthday as an AOR station, which certainly
puts it in a “‘grandfather” status for the for-
mat. Next week, KSHE Executive VP Shel-
ley Grafman and PD Rick Balis recall the
old days and look to the future in a KSHE
historical interview.
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HALLOWEEN HIJINX: Here are just
some of the many promotional functions
AOR radio tried for Halloween. KEZE/
Spokane’s first AOR anniversary coin-
cided with the holiday, so the station threw
a Halloween anniversary party for listeners
featuring live local bands. WRUF/Gaines-
ville cosponsored a free Halloween concert
with Peter Tosh and the Producers. WAAL's
Halloween Ball headlined Epic’s David
Kent for 700 listeners. KEZO/Omaha and
WKLC/St. Albans drove “‘cruising coffins”
throughout town, with jocks crashing lis-
tener parties with beverages and station
paraphernalia. WWTR/Bethany Beach
held a whole weekend of Halloween activi-
ties, including a free concert with D.C.

Star, a free premiere of ““Halloween 3,” and |

a video/costume contest whose winner will
be flown to New York to see Linda Ron-
stadt in concert. KPR1/San Diego’s ela-
borate Halloween Ball awarded a new
Toyota truck, a home stereo system, a
waterbed, and many other prizes to costume
contest winners. WRIF/Detroit’s party fea-
tured the Look. KZEW/Dallas co sponsored
a Haunted House for the March of Dimes.
KMEL/San Francisco cosponsored a bene-
fit run on Halloween that was led by Lou
“Hulk” Ferrigno. And last but not least (for

now). WMET/Chicago turned its telephone ?

switchboard service into a *‘haunted house
hotline” with detailed information on haunted
‘houses throughout the area.

WHO FANS — When WB's Who played Louls-
ville, WLRS MD Terry Meiners (right) and wife
Deborah (left) had the chance to chat with the
band’s Pete Townshend after the show. As
evidenced in the photo, a good time was had by
all.
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Happy fifteenth AOR anniversary to one
our format’s legends, WNEW-FM/New York,
celebrating this week with guest airshifts
by former WNEW-FM jocks like Alison
Steele, Zacharly, Roscoe, Jonathan Schwartz,
and Mike Harrison . .. WROQ/Charlotte
world-premiered Casablanca’s new Kiss
album, ““Creatures of the Night,” at a listen-
er party where the band showed up as sur-
prise guests . .. It’s official: the folks at
Guinness contacted WGRQ/Buffalo with
confirmation that the station’s Larry
“Snortin’ ** Norton did indeed break the
world’s record (by far) for longest contin-
uous radio broadcast earlier this year when
he stayed on the air a staggering 484 hours
(that’s over 20 days). The marathon was
a benefit for Easter Seals . .. Columbia’s
Billy Joel has booked a tentative con-
cert in Allentown, PA following a massive
signature drive by WZZO, thanks to Joel’s
“Allentown” opus on his latest LP

| Happy seventh AOR anniversary to WCOi)

Boston, which celebrated with a reduced
admission day at an area amusement park
... WMMS/Celveland strikes again: the
station just released its latest merchan-
dise item, a black jersey with the infamous
Buzzard encased in a “Rock and Roll Cru-
saders” shield printed on the jersey’s left
breast . . . KMEL/San Francisco sponsor-
ed RCA’s Tane’ Cain in her band’s debut
performance following the station’s recent
“Pumpkin Parade” and benefit Halloween
run . . . WRIF/Detroit has ended its $5000
cash guarantee policy after awarding an
eighth prize to a winner who heard the sta-
tion play less than five songs in a row. But
the station will continue the popular five
songs per set policy sans cash value . ..
Speaking of WRIF, the station’s recent Mo-
tor City Jam II raised $26,000 for the Detroit
Z00 . . . KATT/Oklahoma City held a 10,000
meter “Kat Scatt” that raised over $2000
for a city park jogging and exercise facility
.. . When WBAB/Long Island held its annual
“Charity Begins at Home’’ radiothon,
EMIA’s Spys were among the guest groups
visiting the station to take on-air pledges.

| The group awarded four callers who pledged

$25 each with tickets for the band’s New
York concert date, plus backstage passes,
albums, and tee-shirts, and invites to a back-
stagepaﬂyafterwaxﬂs.Thebandalsowssed
in its own $500 pledge . . . New AOR WHSP/
Mobile needs album servicing from all
labels. Contact PD Stuart McRae at 14 N.
Church St., Fairhope, AL 36532.
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CONCERTSACONVERSATIONS

PRESENTATIONS: WAPP/New York present-
ed Shooting Star for $3 KVRE/Santa Rosa
presented T-Bone Burnette for $1.01
WMMS/Cleveland, KLOL/Houston presented
Peter Frampton for free

CONVERSATIONS: Johnny Van Zant on
KKCl/Kansas City . .. Who on KDKB/Phoenix
... Hughes-Thrall on KFMX/Lubbock . . . Todd
Rundgren on WBAB/Long Island . . . Blly Joel
on WAPP/New York ... T-Bone Burnette on
KVRE/Santa Rosa ...Johnny Van Zant on
WEZX/Scranton . .. Jefferson Starship on
KMJX/Little Rock, KMEL/San Franclsco . ..
Iron Malden on WDHA/North Jersey . . . Utopla
on WPDH/Poughkeepsle . . . Payolas, Trans-
lator on WZIR/Buffalo . . . Rockets on WXKE/
Ft. Wayne ... Van Halen, Berlin Alriift, Billy
idol on WAAF/Worcester ... Warren Zevon
on KBCO/Boulder ... Judas Prlest, John
Cougar, Heart on WQGRQ/Buffalo . . . Bllly
Squler on WLPX/Milwaukee . .. Busboys on
WPLR/Terre Haute ... Peter Frampton on
KMOD/Tulsa . . . Billy Squler on WQFM/MII-
waukee.

AOR's Most Accurate
Music Information
Begins on Page 43 |
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News/Talk

Taking The Weak
Out Of Weekends

There was a time when the word “weekend”’ instilled a degree of
uncertainty in some programmers’ hearts. Others perceived weekends
as throwaway time, easily filled with public affairs shows, news, and
other programming that was oftentimes boring, but thought to hold
some portion of the audience until Monday morning rolled around again.

However, that attitude is changing. The
problems of finding good talk hosts and
maintaining a balance of stimulating pro-
gramming still exist, but News/Talk stations
are recognizing that weekends can be as
informative and entertaining as the week-
days, attracting new listeners and generat-
ing extra revenue.

I recently talked with ten programmers
whose station needs vary, but who basically
share similar problems when it comes to
weekend programming. The majority of
them schedule specialty programming of
the “Ask the Expert” bent (auto, gardening,
home repair, doctor, lawyer, consumer af-
fairs, psychics, trivia, etc.) together with
morning news blocks, sports, religion,
and general, open forum talk shows. One of
the more popular ideas implemented by
almost half are the swap meet or “Tradio”
type of programs where people buy and sell
on the air

Other stations air shows that are of in-
terest only in their specific marketplace,
like WGSO/New Orleans with its oil-
oriented “Oil Field Class.” Then there’s
KNUS/Denver with former Black Panther
Bobby Seale as a talk host, WAVI/Dayton
and others with specially defined music
shows, and WPLP/Tampa with black af-
fairs and *‘Teen Talk.” All of these stations
heavily cross-promote the weekends and
weekdays as a means of raising interest in
all aspects of their programming.

Below are selected excerpts with pro-
grammers offering their opinions, problems,
and solutions:

KIOE/HONOLULU
BUCK BUCHANAN, PD

I think it's a problem in the same way
that CNN could be a problem. When you are
talking issues, you are usually talking
negativity, holocaust, economy, crime. On

WOR GOES HAWAIIAN — “PM New York,"
a popular staple at WOR/New York, recently
winged its way to the Hawallan Isiands where
host John R. Gambling, *How To Cope” ex-
pert Joan Hamburg, and special guest host,
WOR morning institution John A. Gambling,
originated the show for five conseculive days.
Enjoying the tropical sun and having fun while
they work are (I-r) John A., an unidentified
bystander, John R., and Joan.
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the weekends people
tend to want to get
away from that. We
try to keep.the entire
weekend program-
ming block all
locally-oriented. We
found that syndicated
programming, at
' least for a Talk radio
e station such as ours,
Buck Buchanan doesn’t work too well
because there is no identity factor. The
most important part of Talk radio, 24 hours
a day, is keeping your local identity — that
this is Honolulu radio.

Anytime you look at a personality in
Talk radio versus a personality in music
radio, (he’s) a different animal. He doesn’t
have Led Zeppelin or Journey or any of the
rock and roll groups to back him up and use
as a buffer. What do you do? You try to give
enough alternative programming that will
keep your audience, make it happy, and
hopefully attract new audience during the
weekends.

WGSO/NEW ORLEANS
MIKE McGEE, GM/PD

The thing frequently overlooked by radio
programmers is the fact that people’s life-
styles are different on weekends than they
are during the week. To try to have contin-
uity so that people can get the same thing on
the weekend that they get during the week
is a basic mistake. A music station can and
probably should do that, but I think it’s a
terrific mistake for a Talk station to do that.

One of the things people do on the week-
end is buy, sell and trade. They go to flea
markets, swap meets, garage sales, and we
make it possible for private individuals to
buy, sell, and trade on this station. We’ve
had great success. There are certain guide-
lines that you must have on a show like
that: no pets, no automobiles, no real estate,
and no guns.

Then we’ve gone to NBC’s Talknet on
Saturday and Sunday. New Orleans is one
of the most ethnocentric towns in this coun-
try. They’re very provincial, they don’t
like outsiders particularly. But the people
on Talknet seem to have grasped onto the
ability to make it not feel like it’s an out-
side program. I don’t think it’s prudent at
this stage of our continuing development to
take away local access during the day.
However, during the nighttime I felt that
Talknet was an opportunity to improve
what we had on the air.

WAYS/CHARLOTTE
SCOTT SLADE, PD

We are a brand new News/Talk station,
and it’s tough to fill it all up. As it is now we
take a “best of’ service from ABC Talk-
radio, our own local call-in scoreboard show,
public affairs, and specialty programming.
We see for us more live weekend program-

& day, Noven

Director of Athlstics/University of California.
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FOOTBALL FEVER — Although football mania has been considerably dampened by the on-
golng NFL strike, fans can still kick thelr heels up over college ball. Helping to promote this
fact in the Bay Area and Sacramento Is KGO In San Francisco with a new outdoor adver-
tising campaign. Saluting the fall promotion are (I-r) VP/GM Michael Luckoff and Dave Maggard,

ming — like a Sunday magazine, very
topical with half features and half ads. It’s
also a good time on the weekends, for image
value, to do two or three hours of a specific
targetted music form. There are some local
personalities who are identified very heavily
with, let’s say, big band music. In this mar-
ket it’s something called beach music, the
Drifters, Platters, It transcends genera-
tions, has a very defined audience, and is
just a promotional vehicle for us. It’s some-
thing we’d done as a music station,

(Stations should) check into sporting
events. You need to make some revenue
and that’s always a good sale. Every market
needs to research so they know what they
need to do as far as the specialty category is
concerned. For expert topical talk, you don’t
have to import the Sylvester Stallones and
the Nancy Reagans of the world to make a
show out of it.

KTRH/HOUSTON
ED SHANE, PD
When I came into KTRH two years ago,
the weekends were five and 15 minute pro-
grams that had been packaged all during
the week or retrieved from a network. They
were honestly filling
time and because of
that not doing very
well The sales patterns
on the weekends were
nil. The one strength
the station had was
traditional weekend
morning news blocks.
Now the moming news
block on Saturdays
and Sundays is a bit Ed Shane
more feature-oriented although we have
hard news orientation at the top. Program-

-

FIRST LADY VISITS KABC — Last month,
First Lady Nancy Reagan guested on the
Michael Jackson show heard over KABC/Los
Angeles. She was in town to promote her
book, “To Love A Child,"” which details her
15-year commitment to the Foster Grand-

parent Program.

ming is as service-oriented as we can make
it because we do fight a battle against the
FM music stations. As a Talk station it’s
difficult to stay in the background and
it’s difficult to be the activity itself for people
who are in their cars and can’t make
phone calls.

Find out what the audience likes but also
find out what people are doing in the market-
place. It’s hard to be the same thing to those
people at 2pm on Saturday that you were at
7am on Wednesday. Houston is 68 miles from
the Gulf and 40 miles north are several
lakes, so people here are weekend-oriented.
NBC’s Talknet is solving some problems be-
cause they are providing weekend program-
ming at a time when it’s very costly to put
programming on the air on a local basis.

(Another) thing to do is go out into the
marketplace to find somebody who's not
necessarily a radio person, but who can
handle it on the radio and the content becomes
more important. Very often the secondary
people on the staff, especially a small staff,
are just not up to carrying a three-hour talk
show.

WPLP/TAMPA
JOY KATZEN, OM &
RICHARD SHANKS, PM

Joy: I have heard poor weekends on
News/Talk stations in very large markets
— quite frankly it’s boring. For the most
part our weekends are specialty program-
ming, along with two regular talk hosts who
only work on the weekends. We’ve also
added a little bit more in terms of sports
since a lot of our listeners had been request-
ing it and we don’t have many sports talk
shows on the weekdays.

Richard: I know there are some consul-
tants and other PD’s who don’t like the con-
cept of specialty programming, but we found
it works down here as long as it doesn’t go
more than two hours at a time. I remember
a station I worked at where they didn’t know
what to do with the weekends so they ran a
big weekend exchange (garage sale) for six
hours on both days. And this was a 50,000
watt clear channel. We try to avoid having
the weekends as throwaways. Talk radio
has a bad image of being only educational

and informative. What we’ve tried to do is

get a sense that the host is an entertainer,
too.

NEXT TIME: “Taking The
Weak Out of Weekends,” Pt. 2,
features WAVI/Dayton, WKXA/
Brunswick, ME, WCKY/Cincin-
nati, and KNUS/Denver.
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JEFF GREEN

WELI Debuts
“Radiovision”

he emergence of radio broadcasters as multimedia professionals |

has already begun in New Haven, CT. At A/C-formatted WELI,

the station has debuted

a TV news program called

“Radiovision’’on the local Cable News Network (CNN) channel.

Specifically, WELI is producing a one-
minute cable TV newscast for CNN’s New
Haven carrier Storer Cable each hour. In
return, WELI receives an additional minute |
to sell to regular station clients.

The 60-second newscasts run 16 times dai-
ly during CNN’s two-minute local break at
the :56 mark. They are broadcast live di-
rect from WELI’s
news studio, and fea-
ture regular station
newscasters. The
agreement marks the
first time a radio sta-
tion has, in return for
producing the news
program, acquired
air time and rights to
sell availabilities on =
CNN. Storer, which  Larry Getz
reaches some 50,000 households in the New
Haven area, is Connecticut’s largest cable
company, reaching approximately 50% of
all TV homes. !

The pact stipulates that (WELI owner) |
Broad Street Communications will pay an |
undisclosed monthly fee and a percentage |
of sales revenue to Storer. If WELI does not
sell its avails 48 hours in advance, Storer |
has the option to sell the time itself. ;

R&R interviewed WELI Sr. VP/GM |
Larry Getz, who explained how the system ’

!

works and what its potential represents to
radio. Larry began by discussing the pur-
pose of getting involved in cable TV '
newscasting. “There were two reasons,’ he
began. “The first was, obviously enough, to
make money, and the second was to get TV
visibility for WELI. There certainly were ’
promotional advantages tying in with the
rapidly growing CNN, and we were looking
for a way to be involved without actually
buying a cable system. We felt our outstan-
ding local news coverage would be the ideal
link"'

Technical Preparation

WELI uses the same news studio for both
the CNN and regular station newscasts.
However, this studio is no longer a typical
control room. WELI has invested $30,000 for
a color camera, character generator,
VCR’s, lights, and interior remodeling to
accommodate the TV broadcasts. Larry
pointed out the station could have spent
more or less in technical preparation, and
admitted that if he could do it all over
again, he would’'ve done things a bit dif-
ferently. “I'm not ashamed to say we've
made some mistakes in this area,” he said.
“When you’re a pioneer in a venture such as
this, there are always going to be things you
wish you’d done more wisely, and we’ve
tried to correct those areas over time.

“For example,” he went on, ‘‘the original
lights we bought were really designed for
portable use, and their high-intensity short
life was not as suitable as the longer-life
stage lights we've replaced them with.
There have been a number of little things

like that. We’ve been working with TV news

consultant Al Primo, who’s been a great
help in assisting our radio people in becom-
ing more aware of the nuances of TV. It’s
been a good marriage, and I would definite-
ly recommend someone like him.”

Describing the other studio modifica-
tions, Larry continued, “We just bought a
new control board for the radio news studio,
so that looks good. We added a short
tabletop extension, repainted the walls to be
better suited for TV, and made other minor
cosmetic improvements. Of course, our
‘WELI Radio’ lettering is prominently
displayed. There’s no question in any
viewer’s mind that one is watching a radio
newscast.”

Taking To The Airwaves

Next, Larry explained technically how
the actual switch from CNN to the WELI
news studio takes place. “It’s all done
automatically via electronic control tones
generated at the network control location
in Atlanta. They send digitally-coded pulses
up to the satellite which are picked up by
Storer here in New Haven. Storer has a
special decoding card which, when it picks

| up the coded tones, automatically switches

the broadcast to WELI. At the end of the
two-minute break, CNN sends another tone
that returns the broadcast to the network.”

Emphasizing that the actual production
involved is quite simple, Larry said, ‘“‘We
don’t even need a cameraperson. The only
individual required for the whole operation
is the person reading the news. The camera
is in a fixed position. There are no film
chains, chroma-keys, or videotaped actuali-
ties — it’s all live reading. The newscaster
is responsible for cueing the preproduced
cornmercial(s), which are activated from a
desktop remote switch. On the other hand,
the spot could be read live.”

However, even simple things can foul up,
and WELI has had its share of problems.
Larry said, ‘‘Because this is a first for CNN,
one of the problems they had in the beginn-
ing was getting used to running as a real
network. They're not accustomed to having
somebody sitting in a studio somewhere
waiting to get a cue and have a camera
switched on. The breaks, which are suppos-
ed to come at :56, were initially coming
either too early or too late. During the first
few days, these breaks were actually com-
ing all over the clock. In fact, on the very
first day at the 8:56pm break, the newsman
who was to do the Radiovision cable
newscast was the same talent slated for the
9pm WELI regular newscast. At 8:56, he
was ready to go, with the lights on, and was
waiting for the camera to be electronically
turned on. It never switched to him, and so
at 9:00, he turned sideways and began his
radio newscast. Sure enough, at 9:01, the
camera came on! He ‘blacked out’ the
screen (which he has the capability of do-
ing) and completed his radio newsbreak.
That problem has been all but eliminated
now. Storer has helped CNN in Atlanta

Page 31

it

READY! CAMERA! ACTION! — WELI’s Radiovision team of (left) Broad Street Communication's
Chairman Richard Geismar, (far right) President Fred Walker, and (center) Larry Getz aid |
newscaster Karen Carson in preparing to push the “on" button in their new studio l

understand how important it is for them to
break someplace around :56. They’'ve
become much more conscious in this area.”

It was decided that, rather than hire TV
anchors from outside, WELI would use its
regular radio staffers to deliver the TV
newscasts. Larry said, “It’s important to
keep in mind that we’re still in the radio
business here. For that reason, we haven’t
hired people who look like TV newscasters
to do the job. I must say our people look
very good, and there’s no one on the air I'm
embarrassed to see on TV.

“It’s gone very well so far. I’ve been sur-
prised and pleased at the ease with which
the news people have adapted to the pro-
gram. We haven't added personnel to our
news team. Rather, we pay the news staff a
small amount for this extra work. They’ve
fit the new responsibilities very easily into
their routine.”

Sales Information & Structure

A 30-second spot on Radiovision sells for

b_etween $30-$50, considerably less than a |

similar buy on WELI Explaining the
restrictions in the sales plan, Larry said,
“Our arrangement with Storer is such that
we must sell the time in combination with
WELI. Our sales people do not have the
right to sell somebody a commercial for the
Radiovision newscast alone. This agree-
ment was designed so our sales team
wouldn’t be on the street competing against
Storer’s. Frankly, they don’t even have a
sales team right now, but they probably will
at some point.”

Larry noted the broad $30-$50 rate
variance is necessary, as the Radiovision
spot rate fluctuates according to the
amount of dollars a client is spending on
WELI Offering a general rule of thumb on
establishing a TV rate card, Larry said, “A
rough determination would be a half-cent
per subscriber per 30-second spot. With
around 50,000 subscribers, that comes to

$250. So you see, we're not lowballing our
rates. If anything, we’re shooting high.”

Most of the spots run on Radiovision have
come preproduced. Larry continued,
“We’ve found we’ve had the most success
with clients who’ve already had TV com-
mercials made. While our camera has the
capability of shooting a TV spot, we do not
really wish to get into the production
business. However, if requested, there are
ways we could do simple production.”

If the entire 60-second spot avail is not
sold by either WELI or by Storer, the news
coverage is simply extended to cover the
unsold time. How are sales going so far?
“There’s been great curiosity, and we’'ve
sold some spots,” said Larry. ‘“‘However, I
wouldn’t tell you people are beating our
doors down. It’s only been on for a month,
and our sales people are still feeling their
way. But I'm not at all discouraged — in
fact, it’s encouraging. It has great
possibilities.”

Longterm Benefits

One could argue that Storer, not WELLI, is
the big beneficiary of the Radiovision plan.
After all, Storer gets a free newscast, mon-
thly fee, a percentage of the sales revenue
(and the entire spot revenue if not pre-sold
by WELI), and a non-compete sales clause
— all without any investment of its own. Do
WELI’s benefits match these? Larry
replied, ““The promoton value alone — hav-
ing a two-minute slot on CNN every hour —
is certainly worth it. Even if we only sold
one commercial, I think it’s of value to us.
Both from advertising and listener stand-
points, there’s been real curiosity about it.
In addition, we’ve enjoyed a lot of media ex-
posure from the project.

“One of the best aspects about our ar-
rangement with Storer,” Larry stressed,
“is that this has opened a very good line of
communication. We are firmly convinced
that cable will be with us in some form from
now on. I probably have the best relation-
ship of any broadcaster in this market with
Storer, and there’s something to be said for
that. Moreover, there are other programm-
ing possibilities to be done in conjunction
with them. I look at Radiovision as a begin-
ning to what should be a good relationship
for both of us.”

Larry concluded the interview with a
philosophical view about radio’s link to
other media. ‘‘Broadcasters need to realize
the world’s technology is changing, and we
need to meet that challenge. It’s important
to enhance our radio product as much as we
can. I'll tell you, for us Radiovision has
really been like a shot in the arm. The sales
and newspeople have become excited, and
overall it’s been good for the whole station.
I would surely recommend that other

broadcasters investigate their own
possibilities.”

Next week: More Radio on TV.
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CAROLYN PARKS
KSCS & KZLA PIONEERED CONTINUOUS COUNTRY

Joe Somerset — The Man Behind The Formula

P> Continuous Country . .

. The Manager’s Format

<dProgrammer Paranola Due To Ego Problems?
® Cap Cities Stations Preserve Autonomy

You can call it the Burns/Somerset formula or you can call it Con-
tinuous Country; but whatever you call it, it seems to be working in a
variety of markets across the country. The format, of course, is the
three or more records in a row, low-profile personality approach to
Country you've been hearing (and, to the surprise of many, finding suc-
cess) in market after market. It’s also not unusual to hear it referred
to as ““Mantovani Country,” and, in fact, the basic idea for the format
did spring from the Beautiful Music background of consultant Joe
Somerset, who I interviewed this week, along with two programmers
who have been intimately involved with this format since its inception,
KSCS/Dallas Operations Manager R.T. Simpson and KZLA/Los

Angeles Program Director Tom Casey.

Joe, who has worked for Capital Cities
Communications since 1959 and is presently
a consultant for its chain of radio stations,
first put the format on the air at KSCS in
1976. His previous experience as the first
PD of KABL/San Francisco as well as PD
and later GM of WPAT/New York laid the
groundwork for what would become Con-
tinuous Country

Format Adapted From
BM & AOR

“What we did was for the first time take
some modern radio techniques and adapt
them to Country," Joe explained, “which un-
til that time had been very loose. We took
some of the techniques of Beautiful Music
plus some from AOR and put them together
so that we had a carefully worked out music
mix with matched flow and a delivery that
had the kind of laid-back, intimate, one-on-
one approach of the better AOR stations.
People seem to think that they can call it
Continuous Country, rip off the externals,
and they’ve got it, but that's not so. It’s the
way the music goes together, what follows
what that's what this is all about.

P Icallita manager’s format. PD’s hate
it, DJ's hate it, but for the manager it
develops good ratings, good demographics,
it's inexpensive to
operate, and you can
make money with it.
I've had a lot of ex-
perience with this
type of format on
Beautiful Music sta-
tions, and I can tell
you that audiences
like that kind of pro-
gramming. For 20 :
years people said to Tom Casey
me, ‘Nobody listens to that stuff.’ Well the
fact is that BM was the most listened to for-
mat in the history of radio up until quite
recently. You can’t pay too much attention
to people who have a stake in the failure of
something, like personalities who don't
want it to succeed. I think this format is
very similar to those BM stations in that
maybe nobody will like it except the
people.”

Country As Music,
Not A Lifestyle

Tom Casey is one programmer who does
not hate the format and has been working
with it since he was Production Director
and later PD at the flagship station. “Joe
came up with most of the ideas on the for-
mat when I was at KSCS, and it was my job
to execute that,”” Tom remembers. ‘“What
was different about it from other formats
that had been attempted in Country was

that it did not look at country music as a
lifestyle . . . it just looked at it as music. We
went in there and just played the music and
didn’t have to wear cowboy hats or boots,
and all the music was qualified hits. There
wasn't a dog in the bunch. Any format is a
series of evolutions and Continuous Country

| actually evolved in segments, one time cut-

ting back on talk, then limiting the number
of commercials, and another period when
we tightened up the playlist.

“Putting a definite date on when it began
would be hard, although I do remember
when the name Continuous Country came
into being. It was in 1979 during a focus
group when we asked listeners what the
radio station was to them. People said,
‘That’s the continuous country station,’ so
we got that phrase from our listeners. On
the basis of its strength in Dallas, Cap Cities
asked me to bring the format here, (to Los
Angeles) and I feel it's done pretty well
here too."”
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“What was different about it from
| other formats that had been at-
| tempted in Country was that it
| did not look at country music as a
' lifestyle . . . it just looked at it as
‘ music.” —Tom Casey

B e e
|

' Format Evolved Gradually

| Present KSCS OM R.T. Simpson agrees
that the format was more evolutionary than
a complete change in one fell swoop. ‘“‘KSCS
originally started as WBAP-FM, playing
everything from chicken rock to easy listen-
ing to operatic music. In 1972 a decision was
made to change not only the format but also
the call letters, so we became KSCS (or
Silver Country Stereo to complement
WBAP, which at that time was playing
Country Gold). We were the first FM stereo
in the market, and we played currents and
recurrents, which evolved into a Continuous
Country format. At that time we also had a
lot of beginning announcers on the air who
weren't that strong in announcing skills, so
they were pretty much told to shut up and
play the music.

<“It's surprising how many contemporary
country music programmers are paranoid
over Continuous Country. I like it because it
serves a real need, which is entertainment
other than just hearing a DJ talking. If you
love musie, this station is for you. I think
people who say it’s sterile have a distorted
view of contemporary radio. Let’s not fool ‘

)

ourselves. There is more to existence than |
l show and personality. Music plays a very
| important role. People who seem to have
the most problem with the format are the
ones with large egos who cannot accept the
‘ fact that a radio station which plays music
does not need their personality or their |
; show.
“It's downright frightening the number of
people who are dead set against the format '
when they really don't understand it. It kind
of reminds me of that TV commercial for
the cereal that nobody wants to try except |
for Mikey. When Mikey tries it and loves it, |
they say, ‘Hey, this kid's onto something!’ ] |
| accept it for what it is, which is a format |
| that works very well for us.” l

Although the format has been successful
for the Dallas-Ft. Worth and Los Angeles |
stations, as well as many others such as
WKHX/Atlanta, KILT-FM/Houston, and |
WUSL/Philadelphia, both KZLLA and KSCS
fell in recent Arbitron ratings while WUSL
has since changed format to Urban Con-
temporary (R&R 10-15). I asked all three
gentlemen if they felt this could be a sign
that the format's popularity had peaked,
but they all replied to the contrary.

Recent Ratings Slips

“Even though WBAP edged us out the
last book,” R.T. countered, “We've taken
four out of the last five books, which
translates out to 80%,
and I don’t know any

ballplayer in .
[ America who has an §
| .800 average! I think N TSN
| this format will be \
| N
| -
2

here for a long time, % .
although its uni-
queness has been
somewhat diluted

over the past several o

years with more and R.T. Simpson
more stations going to the more music, less
talk approach not only in Country but other
formats as well. For example, we have
several right here in Dallas playing not only
three in a row but all the way up to ten in a
row. We pioneered it and now look at the
monsters we created! It's very flattering
but unfortunately shows a lack of creativity
in a market that has some 30 radio stations

that somebody can’t find a hole that hasn’t
been plugged.” l
Tom certainly isn’t ready to pull the plug
on KZLA either, as he explains. “Look at |
the markets where this has been most suc-
cessful ... Dallas, Houston, and Atlanta
.. . all Country markets. Now you come in- }
to L.A., which is basically a rock and roll
market, and I think for the country au-
dience we have had our share of success.
But I also think the country audience is not
as big as it would be in one of the Southern |
markets. |
‘‘We were down in the last Arbitron, and
we've looked at that, but we’re not concern- |
ed about it at this point. If you look at the
summer book, in particular, you'll find that

too early to tell, but I don't think we're sud-
denly going to go rock and roll. Our com-
pany is very much into taking the long view
of this, and I dop’t think we’re going to run
from it."”

Explaining WUSL Conversion

Unfortunately, WUSL, with some fairly
good numbers in recent books, did run from
it. Joe theorizes on why the station did not
stick with Continuous Country. “We had ap-
proximately 3% of the 124 audience at
WUSL, which isnot bad in Philadelphia, but
the people at Lin Broadcasting felt that they
would move ahead faster with the Urban
Contemporary format. I don’t think they

Cesmmte T s e ——
“People who seem to have the

most problem with the format are
the ones with large egos who
cannot accept the fact that a
radio station which plays music
does not need their personality
or their show."” —R.T. Simpson

felt Country had failed, but rather that
there was an opening they could fill and
achieve their goals faster by taking advan-
tage of what they saw as an opportunity.
The thinking that went into the change is
very sound, although I can’t say I agree
with them. [ really would have liked to have
seen what would happen there given
another 12 to 18 months. I think we were on
the verge of something very good. The fact
of them competing against themselves may
have been a small part of it, but I don't real-
ly think you compete against yourself in
those situations. After all, it doesn’t matter
if you have your money in your right pocket
or your left pocket or in both pockets."’
Burns Media Involvement

To me, two gray areas of the format have
always been the selection of music and the
involvement George Burns of Burns Media’
has in the overall programming of these
similarly-formatted stations. 1 found out
that both KZILA and KSCS do have a good
deal of input into the selection of their own
music, relying on Joe Somerset as more of
a formatics consultant rather than as the
last word on which songs the station will
play. George Burns, on the other hand, has
no involvement with either of these sta-

“As far as customizing the music
to each individual market, we try
to work with them to whatever
extent we can, but | really think
those market differences are
much exaggerated.”

—Joe Somerset

a lot of non-ethnic stations fell, and I think | | — ——

DST (Differential Survey Treatment) is a
part of it. I think that Arbitron is working
very hard, particularly in markets like L.A.
where there is a very large ethnic popula- |
tion, to sample that population; and they |
may be overcompensating at this point to
make up for some lost ground. It’s a little

tions, although Burns and Somerset
together do syndicate the format (and supp-
ly the music list to) a number of other sta-
tions around the country. Joe explains how
this partnership came about.

Continued on Page 34
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Inside Nashville

HEADLINES: Charlie Daniels sang “Cindy,” ‘“‘Folsom Prison
Blues,” ‘““Honky Tonkin’,” Chuck Berry’s ‘“Monkey Business,” his own
“Long-Haired Country Boy” and four others to illustrate his theory that
“‘there are only 12 music notes in the world, and many songs fit into the
phrases and chord structure of those and other songs.” Daniels is being
sued by John D. Loudermilk and his publisher Acuff-Rose, who claim

that Daniels’s
Loudermilk’s “Bad News.”

Opryland sets a new attendance record in
this recession year, estimated to be over a
half-million through the turnstyles, the
highest attendance since the park opened in
1972 . . . Burt Reynolds is searching for a
screenplay to fit Tammy Wynette . . . Bob
Morrison and Billy Edd Wheeler are work-
ing on a Broadway musical. Both are giants
in songcrafting . . . Ferlin Husky plans to
move his ‘‘Prince Of Peace’ museum from
Gettysburg, PA to the new Music City
Village (Twitty City) . . . The former “Luke
Duke’" was here to record for CBS. Tom
Wopat, one of two main characters in the
weekly ““Dukes of Hazzard" TV series until
he quit this season, was singing before he
was acting, he said at the studio the other
day Songwriter Jerry Gillespie and his
wife Debbie welcomed Ian Anthony to their
family Jeannie C. Riley will entertain
on a Caribbean cruise December 512
aboard the SS Oceanic . . . Hank Williams,
Jr. still reading wires and mail con-
gratulating him on being the first artist in
country history to have nine albums on
sales charts at one time . . . Chantilly, the
good-looking, chart-making trio of pretties,
premiered at a Nashville showcase Sunday
(Oct. 31) at Opryland Hotel's Showcase
Lounge and brought out the creme of the
Nashville Music Society. (They’re great!)
P.J. Allman, Kim Williams (from K.C.),
Gloria Smellings (Richmond, VA) and Deb-
bie Pierce of Nashville make up the group.
Debbie Pierce, by the way, is the daughter
of country giant Webb Pierce . . . Lottie
Reed wanted to see Alabama for her birth-
day. Jerry Reed’s 12-year-old daughter got
her birthday wish, in spades! She was taken
to the concert in a limousine, had a front
row seat, then met her favorite group
backstage, where the “Entertainers Of The
Year” sang Happy Birthday personally.
(And she didn’t turn back into a pumpkin at
midnight).

DATELINES: Charlie McCoy “harped”
on the national anthem at the first season
game of the new Nashville South Stars
hockey team. McCoy is undoubtedly Music
Row’s #1 hockey fan . . . Gene Autry is be-
ing honored this month by the Pacific
Pioneer Broadcasters in L. A. for his 50
years of service to radio. (He liked it, so he
bought it!) . . . What country star is up to
his hip-boots in love with a TV
cheesecake??? Mitcbell Torok smart-
alecked the news that the NFL’s not on
strike. They’'re waiting for George Jones to
sing the national anthem! . . . Stand by for
news any edition of a network TV special
starring Alabama . . . Marie Ratliff, former
Country Chart Director for Record World,
will be handling publicity and public rela-
tions for Alabama through her position as
VP of newly-formed MAF Advertising . . .

“Long-Haired Country Boy” was stolen from

David Frizzell and Judy Britting tied the
knot October 14 (right in the middle of DJ
week) . . . The first annual Nashville Music
Assoclation (NMA)/Tennessean-sponsored
Entertainment Expo '82 is planned for
Nashville’s Municipal Auditorium
November 12-14. Honorary Chairmen
William Lee Golden and Charlie Daniels
have organized over 150 companies, in-
dividuals and organizations from the city’s
music, film, video, commercials, jingle,
and related communities to spotlight the
diversity of Nashville’s growing entertain-
ment industry through exhibitions and con-
tinuous live entertainment from such well-
known artists as the Oak Ridge Boys, T.G.
Sbeppard, Percy Sledge, Brenda Lee, and
others . . . Jan Howard says that “tell-all”
book she’s been working on is on “hold”’ . . .
Mrs. Mai Rabbitt (Eddie’s mom) recover-
ing well from gall bladder surgery . . . Hap-
py Birthday to Bill Anderson, Charlie
Walker, Roy Rogers, Stonewall Jackson,
Patti Page, etc. and a Heap of Happy Livin’
. . Hoyt Hawkins was an original member
of the Jordanaires, first a gospel group,
longtime member of the Opry, and won in-
ternational fame as vocal backup group for
Elvis Presley. Hoyt, who was baritone
singer with that famous Nashville sound
group, died of a heart attack October 23 at
his home in Nashville. He had been in
declining health for years. As a member of
the Jordanaires Hoyt sang with such top
show business names as Frank Sinatra,
Perry Como, Elvis, Dean Martin, Kenny
Rogers, and Tennessee Ernie Ford.

FOOTNOTES: 11 years ago this week
Merie Haggard was pardoned by the
California Board of Prisons and Governor
Ronald Reagan Though Tommy
Overstreet was once a salesman for the Na-
tional Life & Accident Insurance Company,
he’s never been a member of that corporate
structure’s Grand Ole Opry ... '‘Daddy
Bluegrass'' Bill Monroe celebrates his 42nd
anniversary as a member of the Opry this
month A John Denver-Barhara Man-
drell duet??? Charley Pride says if it
hadn't been for a couple of redheaded coun-
try stars, he might never have made it in
music. Red Foley & Red Sovine, on tour in
Montana, once invited Pride to Nashville to
“meet some people.” He came, they in-
troduced him to Chet Atkins, Jack Johnson
and others, and the rest is history.

Country Radio’s Most Accurate
Music Information
Begins on Page 48

Country News
This Week’s Guest:

| Philadelphia.’’

Joe Somerset ———o

Continued from Page 32

‘I hired George when I was a PD at
WPRO/Providence in 1960, and we've been

good friends ever since. After we put this |

format on KZLA, which I was consulting
through my Capital Cities affiliation,
George came to see me and asked me to
think about syndicating it. I hadn’t thought

about it before, but I was delighted to make |
an arrangement where we could do this |

together because George has an organiza-
tion and the personnel to do all the things
that have to be done, which I don’t. Most of
the research part of this is done by Burns
Media. They have information coming in
from all over, and Sylvia Clark puts it all |
together and acutally chooses the new |
music. As far as customizing the music to

each individual market, we try to work with |
them to whatever extent we can, but I real- |
ly think those market differences are much |
exaggerated. The whole theory of mass
communications, whether it’s radio, TV, or
motion pictures is that basically what peo-
ple like in L.A., they’ll like in Dallas or

KZLA'’s Methodology

Tom describes KZLA's methodology and
how it might differ from the Burns/Somer-
set format. “Joe came up with a set of |
rules, but when you go in and operate under |
that set of rules on a day-to-day basis, you |
find that some work and some don't, so you
have to bend some and break others. I'm
not saying that we’ll change the flow
necessarily, but there are minor idiosyn-
crasies between what the list is going to
look like in Atlanta and what it’s going to
look like in L.A. Here, again, we're borrow-
ing from our friends in Beautiful Music by
trying to make the music flow from one
event to the other with as much smoothness
as possible in an all-hit format.

‘““We have our own input, but we look at
the national charts only and particularly |

WQ/K LIVE BROADCASTS — During DJ Week,

the Gavin Report, since I have a lot of
respect for them. I have no connection at all
with Burns Media. George had nothing to do
with the setup of KZLA except to do a series
of focus groups for us. So the Burns/Somer-
set format and Continuous Country is not
necessarily the same. I think it’s got to be a
little different at every station because the
market and the competition is different in
each market.
o ‘““Probably the biggest strength we have
at Cap Cities is the fact that each station
has a lot of autonomy. We kind of joke
around here that the GM might as well own
this place because he’s the only guy we've
got to make happy. We don’t have a cor-
porate VP in charge of programming.
Because of that autonomy, if I went down to
the GM and said I think we ought to include
Rod Stewart records and I made a good
enough case, we could do it!"’

Local Input Important At KSCS

R.T. concurs with the supposition. “I do
things differently from Tom Casey at KZLA
just as I'm sure he does things differently
from (PD) Ted Stecker of WKHX in Atlan-
ta. We make the rules ourselves and if we
feel quite strongly about a particular
record, whether we want to play it or don’t
want to play it, the decision is ours to make.
Reflecting our local market is a very impor-
tant operating policy at Capital Cities. They
feel the local people should call the shots
because Dallas is not L.A."”

Joe Somerset was described to me by
Tom Casey as ‘the genius behind this for-
mat.” What is genius if not the ability to
know what people want even before they
do? By catering to a specific audience’s
taste through specialized programming,
Joe has filled this void and has opened the
doors of country music to many more
potential listeners. You may or may not like
the format, but for broadening the scope of
country listenership, we definitely owe Joe
our thanks!

WVOJ & WQlK/Jacksonvilie’s Lee Shannon

broadcast live from the Oprylend Hotel, where he rounded up such guests as Jeanne Pruett
and John Conles, shown here talking to the folks “back home."
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TOM T. HALL

Call Pete Howard or Kirt Daniels (213)392-8743
228 Main St, Suite R Venice, CA. 90291

' / /

UNITED BY THE KENDALLS — United Stations’ Susan Storms and Ed Salamon are united In
their appreciation of Royce and Jeannie Kendall after running into them at the Mercury/Poly-
Gram party In Nashville.
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Congratulations to Chuck Morgan,
CMA’s 1982 D.J. of the Year and host of the
Music Country Network!

Chuck Morgan works for over 80 radio stations nationwide. He’s
on the job at every one of them each week night, hosting the Music
Country Network via satellite from Nashville, Tenn.

On October 11, this hard-working talent was named by the Coun-
try Music Association as their D.J. of the Year in large markets.

It’s an honor well-deserved. Just tune in some night to one of
the 80-plus stations carrying Music Country Network live. Chuck
skillfully interviews leading country music personalities, takes lis-
tener phone calls from everywhere in the country and keeps things
moving with the latest Associated Press news, sports
and weather.

He’s lively. He’s warm. He knows his business
and practices his craft well. He’s a pro. But when
you’ve got over 80 bosses to please, that’s the
least you can be.

\ it g ::‘E"._‘ ;
MUSICPCOUNTRY L %% w3035t 3 4N
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" Networ! ng o
Represented by the Christal Company. |
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Guests who have been on the air live with Chuck Morgan on Music Country Network:

Ricky Skaggs T.G. Sheppard  Ronnie McDowell Tennessee Emie Ford Roy Acuff Jessi Colter
Sylvia Waylon Jennings Boxcar Willie Lee Greenwood Moe Bandy  Willie Nelson
Barbara Mandrell Hoyt Axton Bobby Bare Ed Bruce Tavid Frizzell Randy Owen
Marty Robbins Conway Twitty  Terri Gibbs Jerry Reed Shelly West  Brenda Lee
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PD BRIAN WHITE SPEAKS

WDRQ — Urban Power
In The Motor City

few months back I mentioned that an all-out radio war was
heating up in the city of Detroit. The war is far from over, but the
first mortar barrage has been laid down. Urban Contemporary-
formatted WDRQ fired the first shot in the spring ’82 Arbitron by scoring
a 3.0 share 12+ out of the box. In its second assault, WDRQ pulled a 6.6 in

the summer ’82 ARB.

Detroit radio has seven black-oriented
music formats. Take a look at this Arbitron
rundown.

Spring Summer

‘82 ‘82

WDRQ 3.0 6.6
wiLs 3.8 3.5
WGPR 4.9 3.0
wCHB 1.1 1.1
wJzz 2.4 2l
wLBS 2.5 2.4
wQBH .5 .5

(Reported as WMZK in part of the spring
book.)

Brian White, WDRQ’s Program Director,
is the driving creative force behind the sta-
tion’s present success. Brian and I worked
together as jocks at New York City’s 99X. I
know how he programs and picks music,
and I also feel that somewhere down the
line I've had some positive influence on his
thoughts about black music.

A seasoned pro, Brian has been the Music
Director at KCBQ/San Diego, KSLQ/St.
Louis, WDRQ under an earlier Top 40 for-
mat, WXLO (99X),
and WEFM/Chicago,
just to name a few,
and he’s also been an
air personality at
places like KIIS and
KDAY, both in Los
Angeles. Yet this is
his first opportunity
to program without
any outside pressures
from a programming
consultant.

How did Brian come back to WDRQ for
the second time? ‘“‘Charter Broadcasting
had a program director here named Rick

Brian White

Torcasso (Spanky Lane) whom they needed
more in St. Louis. Consequently, I was of-
fered this position. WDRQ had gone through
so many changes that management was
trying to decide what to do with the facility.
When I got here it was kind of a Top 40/AC
format where they didn’t really play any
particular type of music. Before Rick left to
go on to St. Louis, he and I both began talk-
ing to management about a different type of
format. Rick got the evolution started and I
took it from there. Qur station was up for
sale so I think that’s probably why I've been
allowed to try this format, which I knew
could work if given a chance.”

The ‘““Urban/Suburban” Approach

What is the format at WDRQ called? “I
call it urban/suburban. That means we
appeal to the urban dwellers and the people
who live in the suburbs who happen to like
our type of music. Every city doesn't have
that type of cohesiveness — in some cities,
especially in the Northeast part of the coun-
try, a radio station couldn't even take that
approach. Like in New York, the people on
Long Island are completely different than
the people who live in Manhattan, any part
of Manhattan. You've got to walk a fine line
to appeal to both audiences — in Detroit it’s
possible.”

What makes WDRQ so special? “The
way it evolved. When I got here you might
have heard some pop songs, followed by
something else that didn’t fit. So I started
taking all of what I call nondescript music
out of the control room and replaced it with
more ethnically appealing music — the
type that everyone could relate to. Even-
tually, the station began to sound like (for
lack of a better term) a crossover-oriented
sound. Slowly but surely, I started putling

| WZEN GIVES AWAY VIDEOCASSETTE PLAYER — “The Great RCA Selectavision Giveaway”
| was heid at Hudson's Embassy in St. Louls, sponsored by WZEN. Pictured (I-r) are RCA's Lonnie
Cooke, contest winner, WZEN & KATZ PD/MD Ajay Kemp, Hudson's Embassy manager Keith

Hudson, and (kneeling) Janice Hudson.

—
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K97 WELCOMES TIME & VANITY 6 —While in Memphis on a promotional tour, Warner
Brothers recording artists Time and Vanity 6 took time out to say hello to WHRK Program Direc-
tor Lawrence Jones. Pictured (I-r) are. WHRK'’s Lawrencé Jones, Vanity 6's Vanity and Susan,
W8'’s Jerry Washington, Brenda of Vanity 6, and the Time's Morris Day.

in more music by black artists. To be
specific, we began playing more funk, jam
music by people like Zapp, Prince, Rick
James and others. Before you knew it some
of the things by groups like Fleetwood Mac
were gone — it wasn’t an overnight thing. It
took about 90 days for the sound to evolve. I
came here in January, so about the first of
April or late March the sound was beginn-
ing to be locked in. At present, we are where
I've wanted us to be musically.”

Autonomy To Evolve

When the evolution began, what did the
present management think? “They weren’t
ready for it but that’s only because they
didn’t understand it. The station was down
to a 1.4 and management wasn’t quite sure
what to do with it. However, I'm really hap-
py that they were nice enough to believe in
me and let me go ahead and program the
station in a direction that I felt would be
good for everyone concerned. Management
has given me full autonomy; they haven't
gotten in the way at all, they’ve only been
supportive. I guess because the station was
sold someone decided to see if we (Rick and
I) could make this thing work, and we’ve
done it together. I've done all the local work
here from the Detroit end, and Rick helps
from St. Louis.”

Did the station do anything promotional-
ly? “We haven’t done a thing. Because of
the sale situation there are no dollars for
anything over and above expenses.
Therefore, we’ve had no promotional
dollars whatsoever.” (Amaturo Broad-
casting bought WDRQ but has not officially
taken over yet.)

Detroit has a large black population, and
I wondered if WDRQ has a racially mixed
airstaff. “Yes we do. We have two females,
one an air talent, the other a part-time news
person. We have two blacks and four whites
on our airstaff.”

One crucial question was how did WDRQ
convince blacks to leave what they were
listening to and try the station. “I’m sure it
was because we are playing what the peo-
ple want to hear. When I came in January, I
don’t think any other station was giving the
people a crossover mass appeal sound. I
just think people heard it and liked it.”

I asked Brian if he was still picking music
in his own inimitable style. He laughed and
answered, “Yeah, I'm out visiting different
clubs all over town watching how people
react to certain pieces of music. Also, I've
been spending a lot of time in the streets
listening to what people are into, hopping on
the request lines, watchmg sales, and just
getting totally involved in the marketplace
as fast as I can.”

Low Personality Profile

What about WDRQ's unique program-
ming technique? “Well, we have a very low
personality profile approach here. By that I
mean our jocks don’t say a lot, but when
they do, it’s something very interesting. We
don’t have any one-liners in the control
room at all; I'm not into one-liners any-
more. This whole approach works on an
understanding of what’s good and what’s
not. All the jocks understand what the sta-
tion is supposed to sound like and how to
present it. The music is the most important

thing. We don't ever speak or get intrusive
over the intro of a record and we never talk
up vocals. Our approach is very mellow and
natural not like the AOR jocks of the
past, but very conversational. We’re more
into music than personality.

“I'm really happy with the positioning of
this station in Detroit. Detroit is very
music-oriented and the people here really
appreciate good music. I think our station is
appreciated as well as our music. I also
think another type of music is evolving, just
like Motown did some years ago and I ob-
viously think Detroit is one of the cities
picking up on it first. It's great that WDRQ
can be a part of this, because I think we are
the flagship station in the country for
presenting what we call a non-color music
radio station. Our music is just music —
you don’t have to be a certain color to like it.
If you like this kind of music you listen toiit;
if you don’t like this music, then you-don't
listen!”’

CHR stations have always been con-
sidered mass appeal. Now we’re seeing Ur-
ban/Black stations starting to get the kind
of numbers that CHR stations used to have.
What is going to happen in the future?
“First of all I don’t think Urban radio is
anything very different than what Alan
Freed did back in the early 50’s. He played
black music on a New York radio station;
all the white kids in Brooklyn and the Bronx
loved it. I really don’t think it’s any differ-
ent than that today. A lot of white program-
mers have forgotten that a lot of white peo-
ple love black music and black enter-
tainers. We all know most blacks like black
music, so if you can pull the two together
with the proper mix, it’s possible to have an
awfully large listening audience. If you
limit yourself to only playing white music,
you'll only have whites listening, because
most blacks will only "accept a small

WDRQ#

percentage of white music. That’s a hard-
core statement, but that’s the facts.”

I asked Brian how it felt coming from a
California rock & roll high-energy
background to a less-constricted black-
oriented music format. “I really love it,
because like other PD/jocks I love music
and I really like new music. Working in
traditional CHR-type radio you usually only
play well-known acts, and you don’t get to
play the hits until they’re proven by some
other means. Working in this type of radio,
this type of programming, it gives you a lot
of freedom. It also gives you an opportunity
to expose new and unheard-of artists who
are really talented. This is the first time in
the 13 years I've been in radio I've had an
opportunity like this one, and I think that’s
what T like the most, playing new artists
and new music. You know, the people out
there listening to our type of radio are
already willing to accept the music you play
before you play it. That’s a nice feeling!!"’
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In The Wings With Osborne Clive Live With Ray Parker

A8M's Jaffrey Osborne recently played New York's Radio Clty Music Hall, with label executives joining him

backstege Pictured (I-r) are A8M’s Hernando Courtright, Rick Stone. and Burt Miller, label VP Michaesl Leon,
A8M President Gil Friasen, Osborne. and A8M’s Al Cafaro and Richie Gallo.

Millennium On Rodway

Following Ray Parker Jr.’s Nassau Coliseun (New York) performance, the
artist coached Arista President Clive Davis (left) on his guitar work. But
whila the rakish angle of the guitar is sultably hip and Ray’s fretwork tips
appear halpful, he neglected to mention that it’s difficult to produce
significant sound from a guitar while using the right hand to support the
back of the Instrument

Lynn Anderson Joins Permian

Millannium Records has signed Rodway, with a single due shortly and an album to follow in December. Pictured
at the signing are (I-r seated) management’s Keith. Rewls and Andy Somers, group lesder Steve Rodwaey, and
Millennium’s Kan Franklin and Vick! Wool: {lr standing) label’s Andraw Frances Millannium President Jimmy
lennar, and label’s Melanie Fox.

Ford In Phonogmm's Future Country singar Lynn Anderson has signed with Permian Records, based
in Dallas. Pictured at the signing are (l-r) Anderson and Permian Presi-
dent Chuck Robinson.

Columbia’s Cliff Notes

j ‘ Felt Forum in New York, and was visited by top
Phonogram International has signed former Runaways guitarist Lita Ford, with an album due esarly next year Jimmy Clitf P“Yf’d the :
on Mercury/PolyGram in the U.S. Pictured (I-r seated) are group’s Dusty Watson, PolyGram President Guenter Columbla executives after the show. Pictured (kr) are Columbia VP Ray
Hensler, Ford, Phonogram Inti. President Aart Dalhuisen, and producer Neil Merrywseather; (I-r standing) Poly- Anderson, Sr. VP/GM Al Teller. and CIiff.
Gram’s Draw Murray, Phonogram Inti. VP Bas Hartong, PolyGram VP John Stainze, Phonogram Int.’s Henk s g -
Van den Berg, PolyGram VP’s Jeff Sydney and Emiel Petrone, executive producer Artie Ripp, and PolyGram x on Rm’"r es D OM L'm
VP/GM Waest Coast Russ Raegan.

Relaxing from the rapid pace of the publishing business, MCA Music executives took a rafting trip down the Cok Recently-formed Rocshire Records hes pacted with Gor'man !abol X
orado River as a break from their annual meeting, held this year in Steamboat Springs, CO. Drafted for raft duty ~ Records to distribute X’s product in the U.S. First release is a single by
are (l-r) MCA Music’s Pat Migdon, guide, consultant Michael Lembo, company’s Scott James, MCA Music Presi- Suzy Andrews. Pictured (k1) are Rocshire’s Bud S""""’f' Rocshire Presi-
dent Leeds Levy, firm’s Serena Benedict VP Jerry Crutchfield, and company’s Jon Stone. dent Gary Davis, X President Peter Hauke, and Rocshire’s Lester Claypool
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Put The Winning WHB Format
To Work For You!!

In the Spring '81 ARB, WHB pulled a 9.5,

#1 Adults 18-34, 18-49, and 25-49 under my

direction. YOU NEED THESE RATINGS!!

Call Al Casey and Associates

NOW (714) 445-9405

Z19EY HO ‘opejog
POOMNY207 ‘N GZEY

“It’s like having
your own meteorologist
at a fraction of the cost.”

For information
Mike Smith (316) 266-9127

WEATHERDATA

833 North Main Street / Wichita, Kansas 67203 INC
Available in selected markets

R& R MARKETPLACE ADVERTISING

Payable in advance. Orders must be typewritten and accompanied
by check. One-inch minimum; additional space up to six inches
avallable in increments of one-inch. Rates for R&R Marketplace

(perinchy: Per Insertion

1 Time $37.50
6 Insertions $32.50
13 Insertions $27.50
26 Insertions $22.50

Volume Rates Avallable

Additional $10.00 per week charge for 8iind Box ads.
Will include logo or other line art on ads of two inches or more
it camera-ready art provided. Deadiine for Marketplace ads is
Friday noon, two weeks in advance of publication date.
Marketplace ads are non-commissionable.
Submit to: Marketpiace
RADIO & RECORDS 1930 Century Park West
Los Angeles, Calif. 90067 (213) 553-4330

PAMS

NEVER SOUNDED BETTER!

A bold claim for a jingle company?

Not for CPMG. We owp the best, and we've
made it better. The greatest of PAMS from
the 1958-78 era. Classic jingles for oldies or
personality programming and totally contem-
porary jingles for today’s music.

We've used the advanced technology of the
1980's to remix hundreds of tracks from our
original PAMS multitrack master tapes. Add
24 track recording in our Dallas studios, the
best singers and vocal charts, and friendly,
helpful sales people.

CPMG is your exclusive source for PAMS
Classic and PAMS Contempro jingles. And
there’s more! Great new image ID packages
like Growing With Your City, Mainstream and
RapidRock. Find out why over 300 stations
worldwide order and reorder CPMG jingles.

Creative Productions Marketing Group

CPMG Incorporated CPMG International
1555 Niagara St 4 Hansol Rd
Butfalo, N.Y. 14213 Bextey-Heath, Kent

716-834-CPMG England DAB 84G
01-304-8088

Your Sound Will Get Their Ears
But Our Looks Will Get Their Eyes!
And; Our Ideas Will Keep Their Attention!

AN

MEDIA MARKETERS, INCORPORATED

403INDUSTRIAL OR . CARMEL. IN 46032
317-844-6245
TOLL FREE 1v0}b-428-6188 IN INDIANA 1-800-652-6068

The Radio Marketing & Promotion Company
ansulting-Produc'ts-Service-Success
Call Or Write For ‘Free Brochure And Details.

-

Do your weekends sound like every
other station? Highlight it inexpen-
sively with well-known personality
Chuck Buell and a strong specialized
program. Each week 3 hours of the
hits from the 50’s, 60’s & 70’s and

TIMBERILINE
PRODUCTIONS
Box 9541 So. Station, the stories behind them. Send or call
Denver, CO 80209 4, y 6y, demo tape today

(303)756-9091

KNOCKgRS!"

A greal set of recorded gags and bits for serious personakties who want to
be funny! Catalog and sample cassette. (USE IT ON THE AIR} send $3.00 to

FULLER

68 Dover Ave., LaGrange, IL 60525

Radio Job Placement )

National Broadcast Talent Coordinators specializes in
placing qualified DJ's, News, Sports, PD's, Sales, and
Management. NBTC works with radio stations from coast-
to-coast, in all size markets. For confidential details, in-
cluding registration form enclose $1.00 postage & hand-

lingto: National Broadcast Talent Coordinators
Dept. R. P O Box 20551. Brmingham, AL 35216

\ (205) 822-9144

PROFESSIONAL CHEAP COMEDY 1

I'd like to afford a bigger ad, but I'm in radio. Maybe
you can help me. Send for FREE SAMPLES.

P.O. Box 6344, Virginia Beach, VA. 23456

Radio’s most complete personality biweekly
Current artist Bios & update, record facts, daily
calendarfalmanac, trivia, etc. Send for sample on

ALL AIRSHIFT READY station letterhead:
80x 20093R, Long Beach, CA 90801 (213) $95-9588

——————

ELECTRIC WEEN/E

RADIO'S MOST RESPECTED

OJ GAG SHEET SINCE 1970
Or. Don Rose, KFRC, "Can't tell you all the times

i've had the pleasure ol recommending you o
guys who inquire where | get my matenal.
FOR FREE SAMPLES WRITE

< The Electric Weenie, P.O. Box 25-866
Honolulu, Hawali 98825 (808) 395-9600

Openings

Opportunities

Openings

Openings

Openings

Major broadcast group in growing Florida mar-

WDWQ/Charleston needs hot AOR talent for Sebas-

EAST

AIC WEBPR/Springfleid, MA seeks drive-ime news
snchor/reporter. T&R: Bill Brady, ND, WSPR, Box 68,
Springfieid, MA 01101. EOE M/F (11-6)

Enginesr wantad tor Rolling Stone Magazine Produc-
tone Syndicated Radio 8hows. T&R: John McGhan,
Rolling Stone, 746 6th Ave., New York, NY 10161, Reply
ondy it stunringl. EOE M/F (11-6)

Pordend, ME 60,000-watt FM CHR has fultme
opening. No begnners or screemers. T&R: Chuck
Morgan, 98UBQ. 683 Warren Ave., Portand, ME 04103.
EOE M/F (11-6)

WTRY/Albany winning AM station needs producton
director moke the steek sizzie. Good voice & ad-
mMinistratve siolis 8 must. Call Dan Martin (618) 786-8061.
EOE M/F (11-6)

Buburban Boeton station needs experdenced news
anchor & reporter. TER: Tom Wahie, Box 487, Marsh-
fiold, MA 02060. No calis picase. EOE M/F (11-5)

SOUTH

Weet TX AOR looking for fulltime/part-ime air per-
sonaiitee for immediate and future openings. TER: Nat
Lamp, KFMX, 6613 Vills Drive, Lubbock, TX 78462, EQE
M/F (116)

WSPB radio in Sarasota, FL is now ac-
cepting cassettes and resumes for fulltime
announcers. If you are intelligent, conver-
sational, creative, and enjoy working with
MOR music, please apply. If you say
things like: “That's not my job,” "It can’t be
done,” "Il never work,” please don’t
bother to apply. R. David Graupner, OM
WSPB/WMLO, P:O. Drawer “Z2,” Saraso-
ta, FL 33578. EOE/AA/MIF (11-5) o

Hot rockers needed for future open-
ings in one of the country’s fastest grow-
ing markets. South Florida location, AOR
format. T&R: Garret Clancy, P.O. Box 99,
Ft. Pierce, FL 33454. EOE M/F (11-5)

ket now accepting T&R for three exciting op-
portunities as we expand. 1. Warm overnight
announcer with production skills, 2. Ex-
perienced PM drive announcer, 3. PM news
anchor. Good salary, benefits at one of
America's premier Country music stations.
T&R: Radio & Records, 1930 Century Park
West, #403, Los Angeles, CA 90067.

New “Q* in Jackson. 100,000 watts. Opening for PD
with CHR experence. Air talent. T&R: Kirk Sherwood,
GM, Box 927, Jsckson, MS 39206. EOE M/F (11-5)

Copywriter for South Florida power-
house AOR. Creativity considered more
than credentials. (Talented beginners
welcome.) Good $ and benefits. Send
writing samplle and resume to: Garret Clan-
cy, P.O. Box 99, Ft. Pierce, FL 33454. EOE
M/F (11-5) »

dan consutted killer. TE&R: Ruas Bradley, Box 903 St
George, SC 28477. EOE M/F (116)

Now accepting TE&R's for air talent & ND. T&R:

WNOO, Smokin' Sem, Box 6156, Chattanocoga, TN
37408. No calls. Femaeles encoursged to apply. EOE M/F
116

WOVO-FM will become V-108. Need great new jocks
for great new Conternporery image. TER: Todd Beicher,
Box 478, Glasgow, KY 42141.. EOE M/F (11-6)

WZZK-FM is seeling an excellent female news per-
soneslity for our AM drive duel snchor tesm TeR: Ley
Gemett, 630 Beacon Parkway W., Bimuingham, AL
36208. EOE M/F (11-6)

WRVA, a 50,000-watt station in Rich-
mond, VA is looking for experienced,
bright, talented, lighthearted personality
with & sense of the humorous to fill after-
noon drive slot. Send T&R demonstrating
your proposed approach to: Lou Dean,
P.O. Box 1516, Richmond, VA 23212. No
phone calls. EOE M/F (11-5) o
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Need 2
Record Service?

 Customized service for all

Jeff Green’s

<> GREEN BOOK
\%s songs for every subject!

10,000 Songs ® 135 Subjects ® 300 Pages

Air Talert Resource

ATR provides comprehensive review of the week’s
best in comical news, interview quotes, general per-
sonality material etc. Re-written for alr delivery, one-
liners included. Event ideas for shows. 5 weeks

$11.60. 10...$19.95 P.0. Box 208, Seaside

Heights, NJ 08751 ;zc:;:ohr:;; ):zt:; ;:::I:o:z;n:.' formats. CHR » AOR # AIC » GOLD
" * Physical records sent —
NO TAPE - No JUNK" ON\-Y For free brochure or to order, write:

Professional
Desk References, Inc.

8726 DS Seputveda Biva. No A4
Los Angeies. CA 90045

To charge by phone, Call

(213)670-5770
The Industry's Only Music Subject Catalog

Hundreds renewed again'
Free sample!

Write on station lefterhead to
Contemporary Comedy

5804-0 Twineing
Dallas, TX 75227

% Receive “The Breneman $992
Review’” weekly.

* Get it before its’s charted.
Hey, talk with us. . .on us,

Call Collect
(213) 348-3162

Contemporary

Tos sna
UPS detivery included
MONEY BACK
GUARANTEE

A R AR AR R A ARARNRARAR %
*100HIS *NIYANHI *SANIIYI*SIILHVd »

*CHRISTMAS* SNOWeFOOD< PART

T I ————

Rake
Shattle
Roll

«
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210 SOUTH STREEY, BOSTON, MA 02111

Ighly Respected! Hilarlous!

Oldies ID package!

CONTINENTAL RECORDINGS

’Phantastic Phunnies’’

Proven worldwide audience builder!

&
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Preneman Radis Services
23117 Collins Street
Woodland Hills, CA 91367

If You're After A Great Record Service -
BRS is awesome!

What would Mom say if she

C e thought you were skipping tunch?
‘d Qver 6 years of creative
COMEDY material.

\ For complimentary snack

P call (313)434-6142 or write
1390 Arroyo Dr., Ypsilanti,

AAXR AKX AAARKANRNRK
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Poor (announcer's name)s§

61742631

Your own staff of writers and researchers do it alt
for you. Concise stories. timely quotes, celebrity
profiles, meaningful facts, sports anecdotes, fresh,
relevant material. For » Free Sample
P.O. Box 85152, San Diego, CA 92138

P.ANA.,

MusicMaster
THE 45 RPM RECORD DIRECTORY
250,000 LISTINGS
ARTIST-TITLE-LABEL
1947-1983

COMING SOON
P.0.BOX 150 ALLISON PARK,PA 15101

O 'Lihers

Original!

e,

topical onediners and ‘BONUS' ... Just $2.00"!

Openings

““If you’re really good!”’
Billboard award-winning modern Country FM
powerhouse has rare aftemoon drive/MD
opening for a proven personality to join our
professional staff. Good salary and benéefits,
tacility and location. Good production essen-
tial. No beginners please. Radio & Records,
1930 Century Park West, #402, Los
Angeles, CA 90067.

Nationsl exposure. New feature sports service needs
10p Quakty writers/reporters/stringers. Send resume and
writing sample: Sports Shons, P.O. Box 160123, Mimai,
FL 33116. EOE M/F (11-6)

WMIB-AM needs en outstanding per-
sonable pro who is familiar with and en-
joys Music of Your Life. Tapes, resumes,
solid references to Roger Bald, GM WMIB,
950 Manatee Road, Naples, FL 33942. No
phone calls. EOE M/F (11-5) ¢

Mejor Sunbeit FM Rocker needs killer moming jock
ABAP! Humorous, meture voice, brght, adult delivery s
must. TER: WABB-FM, Box 2148, Mobile, AL 36601.
(206) 432-6672. EOE M/F (116}

Expertenced Accoum Executve. Street fighter and
stable. Minimum 2 yre. of radio sales expenence. Seles
Manager, WRXL Radio, Box 9608, Richmond, VA 23228.
EOE M/F (11-6)

Wamed: Perfect production person. Creetive, able to
deal with demanding aales department. Excellent
facilities, salary/benefits, no sirshift. TEBR: Personnel
Dept., CBC, Box 12000, Raleigh, NC 27605-2000. EOE
MIF (11-6)

Bouth FL station seeking moming entertainer with
personality, humor, whatever. Good bucks, super sta-
tion, sunahine. TER: PD, Box 100823, Ft. Lauderdale, FL
3A3310. EOE MY/F (11-6)

‘Quick-quip,’ Topical Humor!! introductory month's 500

Phunnies, 1343-A Stratford Drive, Kent, Ohio 44240.

Phantastic

FREE SAMPLE ISSUE of radio’s most popular humor service!
For sample. write on station letterhead to: O’ LiNers
1237 Armacost Ave., +6-R
Los Angeles, CA 90025

Openings

Medium size Southwest market look-
ing for production, AM and PM drive per-
sons for AdultvContemporary format.
Send T&R: Mike Hedges, 3341 Tower-
wood, Suite 204, Dsllas, TX 75234. EOE
(11-5)

Newsperson needed for Adult/Con-
temporary small market, Southwest sta-
tion. T&R: Mike Hedges, 3341 Tower-
wood, Suite 204, Dallas, TX 75234. EOE
(11-5) »

AM Country, 16.6 share. Future opening for Aasistant
PD/MD. 2 yrs. expenence. Shift required. T&R: Phi Si-

;n;)n, Box 8000, Ft. Wayne, IN 46898. No calls. EOE M/F
11-5)

News pro. Quality newsperson for a
quality radio station: Upper Midwest
powerhouse seeking radio news profes-
sional with ND abilities, radio news gather-
ing, editing, writing and on-air communica-
tion skills. Must be of highest standards.
Salary, working conditions and growth op-
portunities are very attractive. Call (701)
237-5348. Immediate opening. EOE M/F
(11-5) o

Need TER’s for future file. Send to: Barry Kent, WBOW,
1301 Ohio St, Terre Haute, IN 47807. No calls please.
EOE M/F (116)

WBOW needs axperienced moming production per-
son with good pipes NOWI TER: Berry Kent, 1301
Ohio St, Terre Hauts, IN 47807. No calls piease.. EOE
M/F (11-6)

pportunities

Openings

Needed creative copywriter with good snnouncing
sidiis. Minimum 1 yr. experience. TER: Manager, WAYY,
Box 41, Chippewa Fatls, Wl 64729. EOE M/F (11-5)

Aftemoon personality, ime & temp jocks stay home.
WABJ. Freedom to cook. Great area, good money &
benefits. TER's: John Sebaatian, Box 16, Adran, M
49221, EOE M/F (11-6)

WEST

CHR station, 7-midnight female alr talent needed for
arshift end production. Send TER: Scotty b
KIST, P.O. Box 1168, Santa Barbara, CA 83101. EOE M/F
116

KHOB needs sn sftemoon/production drive per-
sonality for this A/C station. TER: Greg Merun, KHOB,
P.O. Box 40, Hobbs, NM 88240. EOE M/F (11-6)

News reporter/taik show host experienced and wilk
ing to work hard. Comact: Timothy Tomastik, KUHL,
P.O. Box 168, Santa Mana, CA 93468. EOE M/F (11-6)

KFMR-FM has Iimmediate opening for Production
Director. Salary besed on experience and 6xpertise.
TEBR: Cat Sican, 666 West Banjamin Holt, Surte 312,
Stockton, CA 96207, EOE M/F (11-6)

KBOS/Tulare-Fresno needs part-ime air talent. AOR
or CHR exp. preferred. TER: Jim Pemberton, Box 1101,
Tulere, CA 83275. EOE M/F (11-6)

Fulltime opening In besutiful Ideho settdng. Ex-
perence necessary, pey negotiable. TER: Jack Asro-
strong, KRLC, 806 Stewart Ave., Lewiston, 10 83601.
(208) 743-1661.EOE M/F (11-6)

California coast CHR FM looking for strong night per-
sonality. Production a must. 1 yr. exp, preferred. TER:
Box 1964, Sena Meria, CA 83466. EOE M/F (11-6)

- S

““GET YOUR TWO ALBUM COMEDY PACKAGE
WHILE THEY LAST"' San Francisco, Baston. LA. and
Charlie & Hamgan already have bought this ooe-to-s-market
package Inciudes dozens of crazy drop-in woices, zany fully-
produced commercials, door knocker skits & sound effects.
Send $ 50 today and receive your sel macribing your name &
the loveable, big bearted. cuddly person you know you are.
Mai 0 “Funny Busmess” P,0. Box 832, Leominster, MA 01453 §

Openings

Wanted: Experienced PD with a proven track
record in Arbitron markets to execute Country
format for dominant group-owned power-
house. Strong airshift and production a
necessity. 24K to start. Include operating
philosophy and current salary with T&R: Radio
& Records, 1930 Century Park West, #401,
Los Angeles, CA 90067.

KZAM-KJZZ/Seattle sesks Promotion Director
Creativity and experience in major market promotons re-
quired. Resumes, etc., Chris Kovarick, Box C9-1640,
Bellevue, WA 88000. EOE M/F (11-6)

News reporter/talk show host wanted
for growing small market Central CA sta-
tion. We are looking for someone commit-
ted to broadcast joumalism with ex-
perience as & reporter/anchor and talk
show personality. We run a two-hour live
walk show daily, are dedicated to serving
the community with local news. Excellent
benefits. Must be wiling to work hard.
Send T&R: Timothy Tomastik, ND, KUHL,
P.O. Box 168, Santa Maria, CA 93456 or
(805) 922-7727 during business hours. EOE
M/F (11-5) e

KUMT/Vail, CO seeking News Director. 23 yre. ex-
perience desired, excellent selary. TEaR; Devid Allen, 100
Lioneridge Loop, Vail, CO 81667, EOE M/F (11-6)

KEWB-FM/Redding srea’s new CHR, coming on the
sir soon. Need jocka, news and sales TE&R to: Drawer F,
Anderson, CA 88007. EOE M/F (11-6)

FM100-KYNR/Colomdo Bprings-Pueblo la st look-

Im'awodrwod;cﬂonw,w«m
od. TER: Scott Hutchineon, PD, 6th & Main St, Pueblo,
CO 81003. EOE M/F (11-6)

B8 KLZ/Denver looking for @ strong producton per
son. TER ASAP to: Bill Bredey, PD, 2148 S. Holy,
Derwer, CO 80222.. EOE M/F (11-6)
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Opportunities ’

S |

Openings

ASSISTANT NEWS
DIRECTOR
KGO RADIO
Help Direct The #1 Team
In News!

ABC-KGO Newstalk Radio
Northern California’s number
one rated radio station, has an
exceptional opportunity avail-
able for a seasoned profes-
sional to join our pacesetting
management team

The high-calibre newsperson
we seek should possess a track
record with the demonstrated
ability to go beyond straight
news coverage, implement new
on-airapproaches, and coordinate
the activity of a non-stop creative
news department that's sweeping
broadcast awards

Your management talents and
one-of-a-kind radio delivery skills
position you for success with
one of the most responsive
audiences in the industry

Forimmediate consideration,
please submit your tape along
with resume and salary history
to:

Bruce Kamen
News Director
KGO AM/FM
277 Golden Gate Ave.
San Francisco, CA 94102

An Equal Opportunity Employer

Positions Sought

The steamer |8 available. | heve fun & entertain. Looking
for great tracks 1o ride on. All | need is e soft char. FRED
(414) 332-4197. (11-6)

Sesrching for a team member? Good pipes, claver
matenal, production. Fl do a single also. Open to
anything. Will relocate. MARC (714) 779-6623. (11-6)

Looking for an announcer with good tubes who is
bnght. tight, has college educaton & has won seversl
swards? PETER (617) 748-3940. (11-6)

Whimsical Talk/music/elr person avallable — Los
Angeles, San Francisco, Sen Diego. Background agency
presentavons. Nabonal 8pot concept production voice-
over engineenng. Dependable, reasponsive to direction
(213) 466-3696. (11-6)

WALT HOWARD, 10 yra experience. Former OM, A/C
AM drive KNIN-AM & FM/Wichita Falls, TX avsilable as
PD or sir talent (817) 681-3428. (11-6)

Need Job now K no sconerl For unique eir talent or
asports announcer call JOHN (603) 864-0266. (11-6)

My fantasy is to lesve Cincinned. A/C announcer
Other formata too. Reaponaible 20 yr. pro. DICK (613)
321-3220. (11-6)

Talented enthusisstic snnouncer with axcellent pro-
duction skilla avelsble now & will relocate. MICHAEL
KELLY (416) 887-8315. (11-6)

Talk show entartainer avalleble. Major market only.
When it comes to talk I'm the best. DOUG HOERTH (412)
321-6071. 11-6)

JOHN S8OMMERS, formery of KOAQ/Denver, WIFE &
Transtar Network looking for air position A/C, CHR or
AOR. (303) 337-6212. (11-6)

LA. oft air OM wants part-ime on-eir gig. Former
moming man. 20 yre. experience. Prefer A/C, MOR,
Moeilo Rock. GARY MERCER, KAL (213) 283-1671. (11-6)

Positions Sought

News anchor/reporter ready for ND
positton at medium market station in
Michigan. Impressive credentials, in-
cluding major market experience. Quality
costs a little more, but you know it's worth
it. College grad with superior writing and
producing skills. Contact David Stein, 1204
Lincoln, Port Huron, MI 48060. (313)
982-2354 (11-5)

Have ratings will travel. Our moming
show Is ready to hit the road and take on
the big guns. We're fun and effective, and
Arbitron agrees. Our sales department
will hate to see us go, because we deliver.
Bonus: Our friend with Femme Fatale
News. For confidential T&R write: TWO
GENTS, c/o, E&E, P.O. Box 8538, Detroit,
Ml 48224. (11-5)

Insane two-man teem with program, music, Promotion
Director experience. Available November 1. TERRY
FISHER (704) 266-0663. (11-6)

17 yr. pro. Personality. Any format. P-B-P, all sports. Will
relocate anywhare. Looking for future position not just
8 job. FRANK (214) 986-4804. (116}

BEN KANTEL seecking sir personsiity postion. Presently
MD KJOP. Wiling 10 relocate. Contact at (209) 584-9469,
between 3-7pm. (11-6)

8 yrs. AOR axperience including 3 Abrams & 1 Pollack
stavon. Top-rated. DAVE (612) 622-8266. (11-6)

FORD MULLINS, 6 yr. pro (WZBC, WCFR. WPOE,
WKZE), KIS grad, B.A /Paychology, seeks swing/produc-
tion in Southem CA coast. (714) 869-8381. (11-6)

Cumently successtul, A/C Operations Director, station
fixer with grest producton. Expenence in all phases
seake new challenge, anywhere. PD, air, MD. For TE&R:
(617) 263-2479. (11-5)

Looking for opportunity to grow. 3 yrs. medium
market A/C, spons experience. Excellent production
skills, creetive, reliedla. KEN KAL (313) 271-6276. (11-6)

Very axperienced & well trained DJ looking for move
up. Excellent radio voice & superior production. Familiar
with most formats. KRIS (216) 488-8087. (11-6)

Vil get your station more Invotved in the community. 15
yr. pro, WITL. Prefer Country & Midwest. J.R.
BLACKWOOD (616) 982-0693. (11-6)

Experienced sudio producer presently employed by
major ssatellite music syndicator looking for new
challenge in sudio producton NY mewo. LEN (814)
337-2730. (116}

Enthusiestic, versatie brosdcaster seeks positon 10
work hard & progress. Expenenced in Country, A/C per-
sonaiity, P-B-P, & news. NEIL ISAACS (816) 7884613.
(115)

PD/Conasuhtant availeble. Consecutive ratings, tur-
naround wictones with network 0860 Groups In A/C,
MM, MOR, Besutful, Oldies. Best references. ALLYN
TURSE. (215) 4664825. (11-6)

Experienced radio newsvroman relocating to Atlanta.
Seeking fulkime employment. R.S. ELLINGTON (3086)
273-7087, momings. (11-6)

3 yrs. major market experiencs, AOR, arr talent,
crestive , Cependable. willing to relocate
DAVE (a17) 485- 6197. (11-6)

Award winning sportacasts: looking for sports com-
mitted station. Experienced NCAA ievel P-B-P. Available
8oon, Inquire: Route 3, Box B2, Brownwood, TX 73801
(11-6)

Prefor announcing, producton, news, copywriung.
Degree, broadcast grad, third endorsed, light expenence,
JANET LYNCH, 3743 Deep Dale, Loutsville, KY. (602)
896-6208, except weekday aftermoons EST. (11-6)

Florida: accomplished entertainer aveilable. Currenty
working middays st home in all deyparta. Production &
copywrting included. DAVID (804) 629-8008. (11-6)

DWAYNE S8ONDS, formerty of WAPE, WRBQ, WCIR,
otc. svailable for PD or air work. Curently in Top 20
market. (813) 988-8162, atter Bpm. (11-6)

Attantion PD’'s: | need my first job. Trained In Chicago
for A/C, CHR & AOR formats. 21, hard working & ready.
TOM (312) 388-8321 or (312) 371-8664. (11-6)

Experienced, motvated winner seeking OM, PD posr
BoNn with station dedicated to success. Expenence in
management, asles, programming. Understand bottom
line. TERRY (618) 666-3462. (11-6)

Announcer/sportacaster, 8 yra. broad expenence. 3
yre. P-B-P, CHR. Desire CO, AZ, UT, NM or West Coast
states. (303) 661-3649, anytime. (11-6)

“Hello Australia” innovatrve in style, progreasive in pece.
3 yma. AOR, superstar expenence. JOHN BAILEY (802)
297-8632. (11-6)

| am a dedicetsd DJ who loves to work. | will travel
anywhere for a job. EDDIE (312) 374-3210. (11-6)

After 8 yrs. as PD (KEED)/Eugene, one of the best
Country statons. | erm looking for new challenge — Coun-
uy, A/C. TOM EDWARDS (503) 726-6444. (11-6)

Positions Sought

Announcer seeking air personality position. Medium
market. Currentty MD at #1 Urban awation in Eastern NC
Professional, snthusiastic & crative. TONY (818)
623-3377. (11-6)

Put me on the air & relax. Expenenced announcer. Pro-
fesaional stiitude. Follows format. Good pipes. DICK
(613) 321-3220, atter 4pm. (11-6)

CHR, A/C communicator looking 10 make good career
move in Top 100 market. Expenenced ss PD, MD, Pro-
duction Director. (302) 638-66786. {11-6)

Major market pro wants back INto an operaton that's
sincerely dedicated t0 news. Top 16 market ND.
STEPHAN KAUFMAN (314) 434-4096. (11-6)

Jacksonville air personality icoking 1o reiocate. For-
mats include CHR, AOR, A/C. VAN (904} 396-0041. (11-6)

‘ Newsa/Sporta veteran looking for Midwest medum
‘ market director/anchor position. High caliber statione on-

ty. PAT (418) 686-3076. (11-6)

Want your AOR staton to rock nights? Call me, thats
what | do best. GIL HERNANDEZ (805) 772-8016. (11-6)

Pinch-hitting is fun, but | wamt o play everyday. Me-
jor market expenence, CHR or A/C. LW. (314) 291-3944.
11-6)

2 yr. man with great producton looking for night or
ovemight ahitt at Country etation. GARY MUELLER (414)
248-1904. (116}

GM'’s: ] PROGRAM TO WIN!

I'm the aggressive winner your station
needs! | offer FULL SERVICE 1849 contem-
porary hit programming: PASSIVE CALL-
OUT, FOCUS GROUPS, REQUEST CHART-
ING, CRITIQUES, JOCK MEETINGS & POLICY
ENFORCEMENT. Firm but personal leader-
ship, | also pull airshift. Fine references, 8
year pro, big results. Prefer Western markets,
right challenge may be from anywhere!
SERIOUS INQUIRIES FROM STABLE COM.
PANIES ONLY'! Formerly WDRQ/Detroit,
WEAM/Washington, DC (PD), KINT/EI Paso
(PD) — JIM ZIPPO, (915) 594-8571 — Avall-
able NOW!

MD, announcer, free-lance joumalist. 6 yr. pro. In
teligent, friendly, antertsining. Looking for oppor-
tunity — good money in medium/major, South or West.
JOHN-DAVID ANDERSON (608) 222-1618. (11-6)

Female — midday, production, MD, hard worker, look-
ing for larger market. Call PHYLIS st KBIU (318) 433-0700.
(11-6)

Need someone different? Experienced personalnty
seeking medium market CHR or A/C formet. Preferrably
East Cosst. Hire an odginal. COSMO (319) 753-6831
(11-6)

Any format, any hour, anywhere. Dependsble pro
needs redio job. Have worked momings, PD, major
markets. Currentty working pert-time SEAN (206)
323-6690. (11-6)

A mean for all formats. Major & medium market ex-
perience for air work or research. In Los Angeles call
JOHN (213) 397-7266 or (213) 836-9636. {11-6)

Information spacislist. Nawsman with strong
background in talk & sports wents SE medium market

| "home.” Wit, personality, hometown style. ANDY (404)

548-4929. (11-6)

Dedicated DJ, 8 yre. experience, B.A., determined 10
work in Black/Jazz station. Programming now on WTBR
(non-commercial FM station). MITHCELL (413) 499-1859.
11-6)

19 yr. programming pro availleble now. CHR, A/C,
Country, Talk & Sports experience. Stable, community
orlented, resesrch onented. Excellent references. Lets
talk. DAVE MARINO (717) 684-7880. (11-6)

Top 40, A/C radio DJ. 16 yrs. on-air expenence, seeks
new surroundings & challenges. RON JENKINS, 16t
East Ene St., Chicago, IL 606811. (11-6)

Programming, production, ratings. 20 yr. vet. A/C
CHR. DJ with good voice. Resesrch, promotion &
mansgement skilis. Greater Cincinnat. (513) 528-6793.
1186

Stable programmer with salea experience in search of
management position (OM or PD). Need opportunity for
growth. OH or IN, will consider all. STEVE (419)
586-3836. (11-6)

Gimme a break, fair shake, no heart-
achel! Intelligent. Have potential, great dic-
tion, attitude. Prefer announcing, produc-
tion, news, copywriting. Degree, broad-
cast grad, third endorsed, light experience.
Cut above beginner, two below pro.
JANET LYNCH, 3743 Deep Dale, Louis-
ville, KY 40207. (502) 895-5208, except
weekday afternoons EST. (11-5) e

Hard working beginner with good voice for first full
time. MNow part-time st locel, commercial stabon. Any
shift, on-air positon. JACK SCLAR (301) 866831362, after
2:30pm. (11-6)

Positions Sought

My goal is general management, but |
need sales experience to complement my
nine years of programming, production,
and promotion background. If your com-
pany is an aggressive, goal, and people
oriented organization with a policy of pro-
motion from within and the room to grow,
| want to talk with you. Remember, you're
only 8s good as those who work for you.
(209) 688-7947. West Coast preferred.
(11-5) ¢

Proven ratings builder. Experienced pro
looking for AM/PM drive, medium market
and up. | like to have fun on the radio, lis-
teners do too. Oldies format: 50's, 60's,
70’s. | am warm, friendly and like to get in-
volved. | like to entertain. That's what this
business is all about, isn’t it? Station went
M.O.Y.L. Help! T&R and recommenda
tions, BOB IRWIN, 2903 Citrus Ave., Ft.
Pierce, FL 33450 or (305) 464-5261

(11-5) ¢
Changes

RADIO j.

-

Kathleen Teirney s the newest member of the
WAAF-FM/Worcester, MA sales etaff.

( S 25 =l S >
RECORDS
Paul West assumes the position of EMI Amenca/Lib-
erty Studio Manager.

Hazel Kimball is promoted to EMI America/Liberty
Studio Producton/Otfice Manager.

Miscellaneous

WPFL-FM new kid in town, seeking service from all
labeis. WPFL-FM, Denny Taylor, 2100 Summerfieid,
Orlando, FL 32782. (116}

A/C station WONO/Asheville, NC needs record serv
ice from all labela. P.O. Box 668, Black Mountain, NC
28711. (704) 669-8451. Contact: Dave Jorgensen. (11-5)

WKZU/Laconia, NH needs Country product. Current
and oldes due to change of format. Chns Michseis,
Parade Reod, Laconia, NH 03248. (1186)

KUZN needs Jazz service from all labeis. Send to
Steve Bernard, KUZN, P.O. Box 547, West Monroe, LA
71201. (115)

—— —— - e e

Wanted: Rock Interviews, old and new.
Must be air quality. Payment upon accep-
tance. Send inquiries to Denny Somach Pro-
ductions, 19 Rock Hill Road, Bala Cynwyad,
Pennsylvania 19004 or call 215-667-5118.
S S S s Sssssssssssssssassssa~

-

Dates appearing at the end of each listing
signity first week listed.

P S S =S
R&R Opportunities
Advertising

|

Radio & Records provides free listings (maxi-
mum 24 words or 3 lines) in Openings, Positions
Sought, and Changes You may place your
free listing by mail or phone

Rate for Opportunities ads exceeding 3-ine
maximum is $12 for up to one inch (12 lines
96 words)

Frequency Rates *
1 Week 2 Weeks 3 Weeks
$12 00 $20 00 $25 00

* Must run consecutive weeks

Payable in Advance

Orders must be typewritten or printed and
must be accompanied by check

Blind Box ads or Classitied Display ads are
$20 per inch (recommended 50 words) per
week. plus $15 per week tor postage/hand-
ling. $35 minimum for Blind Boxes
Deadline for all Opportunities ads is noon‘
(PST) Thursday
For Opportunities. call (213) 553-4330 or
mail to Radio 8 Records. 1930 Century Park
West. Los Angeles, CA 90067




This Week In
Music History

BY DAN FORMENTO OF THE SOURCE

Bonnie Raitt’s Birthday

MONDAY, NOVEMBER 8 — Bonnie Raitt
was born into a musical family (daughter of John
Raitt, Broadway musical comedy star) in Los
Angeles on November 8,
1949. Her interest in folk
music overshadowed her
studies in African culture
and she dropped out of
Radcliffe Univercity after
two years in favor of tak-
ing on the Cambridge club
circuit. In 1971 she signed
with Warner Brothers
Records and made her debut LP, “Bonnie Raitt.”
Critical acclaim was hers, but commercial success
had to wait until 1977’s “Runaway”’ from her sixth
LP “Sweet Forgiveness. Bonnie is an active
member of the anti-nuke organization MUSE

(Musicians United for Safe Energy).
EXTRA FACTS: Also born, the late Minnie Riperton, 1947

Ron Wood, 1946.
Rolling Stone
Magazine Debut

TUESDAY, NOVEMBER 9 — The first
issue of Rolling Stone magazine was published on
November 9, 1967, with John Lennon pictured on the
cover. Jann Wenner, publisher, and Ralph J.
Gleason, senior editor and essayist, cofounded Roll-
ing Stone in San Francisco as a publication that, as
Wenner wrote in issue #1, “is not just about music,
but also things and attitudes that the music em-
braces.” That philosophy is evident still, as Rolling
Stone begins its 16th year.

EXTRA FACTS: John & Yoko first met, 1966 . . . Roy Acuff
became first living member of Country Music Hall of Fame, 1962.

Graham'’s First
Fillmore Show

WEDNESDAY, NOVEMBER 10 — Rock
concert promoter Bill Graham staged his first show
at San Francisco’s Fillmore Auditorium on
November 10, 1965. It happened when Graham,
then business manager of the San Francisco Mime
Troupe, was scoping out a venue for a benefit con-
cert and came across an old skating rink. For a $60
fee he rented it and booked the Grateful Dead and
the Jefferson Airplane to headline. The show was
such a hit Bill leased the rink permanently, renam-
ed it the Fillmore Auditorium, and began booking
Bay Area bands there, many of which went on to
national prominence.

EXTRA FACTS: Happy Birthday Greg Lake, 1948.

Berry Oakley Killed

THURSDAY, NOVEMBER 11 — Aliman
Brothers Band bassist Berry Oakley was killed on
November 11, 1972, when he ran his motorcycle into
a bus on a road in Macon, Georgia. Ironically, the
accident occurred just three blocks from the site of
guitarist Duane Allman’s fatal motorcycle crash
one year before. Both musicians were 24 years old

at the time of their deaths.

EXTRA FACTS: Jim Morrison arrested for harassing
stewardesses over Phoenix, 1969 Bob Dylan's '“Tarantula”
published, 1970.

“Gambler”’ Filming Begins
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Aretha Franklin, Evelyn King, Michael McDonald,
Ronnie Milsap, and Clitf Richard are featured on “Solid
Gold” the week of November 5 Daryl Hall & John
Oates will guest on "Soul Train" November 6 Joe
Cocker is on "Night Flight” over USA Cable November 6 |

MTV presents Triumph in concert November 6 and in-
terviews David Palch of Toto November 7 . Loretta
Lynn's “Loretta In Big Apple Country" special airs on NBC
November 8, with musical guests Peter Allen, Jennifer
Holliday, and Conway Twitty Frank Sinatra is

| spotlighted in concert over Showtime November 11, with
. five subsequent reshowings this month (15, 20, 25, 28,
| 30)

WLTH/GARY GIVES AWAY COOL SUMMER CASH — Music 1370 recently
concluded its summer ‘82 celebration giving away more than $4000 in cash with
a grand prize of $1370. From ieft to right: Judy Burks, VP/GM; Rosi‘and Bums,
winner of $1370; WLTH air personality Jan Woif; and Dana Huskisson, MD.

SISTER SLEDGE VISITS DENVER — Cotillion’s Sister Sledge

dropped by KDKO/Denver while in town, and posed for this
’ photo with members of the KDKO staff. Shown outside the sta-

tion (standing, I-r) Debbie Sledge, PD Byron Pitts, alr personality
i Sandy Thompson, MD Carlos Lando, and Joni Sledge; (front
‘ row, I-r) Kathie Sledge, jock Danny Marris, and Kim Siedge.

‘ "'--
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.

KSAX JAZZ MOBILE ~ The KSAX/Dallas motor coach is one the road all sum-
mer and fall at various sites of free jazz concerts sponsored by the station. KSAX
was aiso the official jazz radio representative for the "Koll Jazz Festival* in Dallas.

Drake-Chenault

Bob Laurence (213) 883-7400

XT-40

TOM PETTY & THE HEARTBREAKERS “You Got
Lucky"”

MICHAEL JACKSON/PAUL McCARTNEY

“The Girl Is Mine"

CHARLENE & STEVIE WONDER "Used To Be"
KIM CARNES "Does It Make You Remember”
JOHN COUGAR "Hand To Hold On To"

ABC “The Look Of Love (Part I}”

Contempo 300

MICHAEL JACKSON/PAUL McCARTNEY
"The Gir Is Mine"
TOTO "Africa”

Great American Country
TOM JONES “A Woman's Touch”

JOHNNY LEE & FRIENDS "“Cherokee Fiddie"”
REBA MCcENTIRE “Can't Even Get The Blues’

BPI

John lles (800) 426-9082

Adult Contemporary
JEFFREY OSBORNE "“On The Wings Of Love"
TOTO *Africa”

DARYL HALL & JOHN OATES “Maneater”

Country Living

GENE WATSON "What She Don't Know Won't Hurt
Her"”

MICKEY GILLEY "Talk To Me"

KIERAN KANE “Gonna Have A Party"

Century 21

Greg Stephens (214) 934-2121
The Z Format

JOHN COUGAR “Hand To Hold On To"
PHIL COLLINS “You Can't Hurry Love"
MEN AT WORK “Down Under"
MICHAEL McDONALD "I Gotta Try"

The A-C Format

MICHAEL JACKSON/PAUL McCARTNEY

“The Gifl Is Mine"

CHARLENE & STEVIE WONDER “Used To Be”
BILL CONTI “Theme From ‘Dynasty’

Super-Country

EDDY RAVEN "San Antonio Nights"

ELVIS PRESLEY "The Elvis Medley

TOM JONES “A Woman's Touch”
MICHAEL MURPHEY “Still Taking Chances”

Tanner Musical Spectrum

Kenny Bosak (901) 320-4433
Bright Blue

JEFFERSON STARSHIP "“Be My Lady"
TAVARES A Penny For Your Thoughts
ROBERTA FLACK “in The Name Of Love”
MICHAEL JACKSON/PAUL McCARTNEY
“The Girl Is Mine’

Tanner Country

SYLVIA "“Like Nothing Ever Happened”
KIERAN KANE “Gonna Have A Party”

JOE STAMPLEY “Backslidin'

STATLER BROTHERS “A Child Of The Fifties"
CHARLY McCLAIN “With You"

MOE BANDY “Only If There Is Another You"

e - ]

Transtar

Chick Watkins (303) 578-0700

MICHAEL JACKSON/PAUL MCCARTNEY
"The Girl Is Mine"

[

rve .m

AT R T AR R,
National Music Formats
Added This Week

MTV Music Television

Buzz Brindle (212) 944-5399

SUPERTRAMP “It's Raining Again”

DEVO “Peek-A-Boo"

BILLY IDOL “White Wedding"

MENTAL AS ANYTHING “Let's Cook"
PAT TRAVERS “I'd Rather See You Dead"
BAUHAUS "Spirit”

TM Programming

Cel Casey (214) 634-8511

Stereo Rock

JOHN COUGAR ""Hand To Hold On To"
PHIL COLLINS “You Can’t Hurry Love"
JEFFREY OSBORNE “On The Wings Of Love"
KIM CARNES ‘'Does It Make You Remember

Beautiful Rock

MICHAEL JACKSON/PAUL McCARTNEY
“The Girl Is Mine”

TOTO “Africa”

SUPERTRAMP "iIt's Raining Again”

TM Country

GENE WATSON “What She Don’t Know Won't Hurt
Her”

LOUISE MANDRELL “Romance”

RONNIE MILSAP “Inside"

EDDY RAVEN “San Antonio Nights"

TOMPALL & GLASER BROTHERS “Maria Consuela’
MEL McDANIEL *) Wish | Was In Nashvilie”

Peters Productions, Inc.

Debble Welsh (714) 565-8511

The Great Ones

SUPERTRAMP "it's Raining Again’
PHIL COLLINS “You Can't Hurry Love”

Country Lovin’

MARTY ROBBINS "Tie Your Dream To Mine"
JERRY REED & FRIENDS ‘‘The Bird"

Radio Arts

John Benedict (213} 841-0225

Bright & Easy Country

MICKEY GILLEY "Talk To Me"
TOM JONES “A Woman's Touch’

The Entertainers

ROBERTA FLACK “In The Name Of Love"
MICHAEL JACKSON/PAUL McCARTNEY
“The Girl Is Mine”

SPYRO GYRA “Soho Mojo"

Sound 10

AIR SUPPLY “Two Less Lonely People In The Worid"
KIM CARNES "Does It Make You Remember'
CHARLENE & STEVIE WONDER ‘Used To Be”
BILL CONTI “Theme From ‘Dynasty’

MICHAEL JACKSON/PAUL McCARTNEY

“The Gir! Is Mine"

MICHAEL McDONALD "I Gotta Try"

Concept Productions

Dick Wagner (916) 782-7754

Adult Rock

MICHAEL JACKSON/PAUL McCARTNEY
‘The Gir Is Mine"

SUPERTRAMP “It's Raining Again"”

PHIL COLLINS “You Can’t Hurry Love”

MEN AT WORK "Down Under"

JOHN COUGAR “Hand To Hold On To'

KIM CARNES "Does It Make You Remember"
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November 5, 1982 174 REPORTERS

DON HENLEY | Can’t Stand Still (Asylum)

RUSE ) s ove s0 550 5 55900 o9 slei@ i o ¥: 48 Signals (Mercury/PolyGram) .

WWHO et s o v i sm b bl & o) 0o wiok sy s I's Hard (WB) o e
PATBENATAR . . . . .. .. ... Shadows Of The Night (Chrysalis)
N AN R L P ORI N I v Worlds Apart (Portrait/CBS)
JEFFERSON STARSHIP. . . . . .. Winds Of Change (RCA/Grunt) . . .
STRAY.CATS.: v & «fFaisii = s v e ae ot Built For Speed (EM| America) . .
BISLYWOEL ‘v b itdlataiiss & vy a'siskedain The Nylon Curtain (Columbia) .

MEN ATWORK .. ... ... ....... Business As Usual (Columbia)

BILLY SQUIER ss v ciaiv it sv s nhds~oes Emotions In Motion (Capitol)
PETERGABRIEL .. .............. Security (Geffen) .

[ 2\ = I A L B A i ey S Combat Rock (Epic)

JOEJACKSON /e v aiisevatie nms 43 Night And Day (A& M)
DIRESTRAITS ............... Love Over Gold (WB)
SUPERTRAMP ... .. ... ... .. .. Famous Last Words (A&M)

BRUCE SPRINGSTEEN ... ........ Nebraska (Columbia)
STEELBREEZE ................. Steel Breeze (RCA)
DONALDFAGEN. . ... . ... . ... The Nightflty (WB)

MISSING PERSONS ... .. ... .. Spring Session M (Capitol)

BAD COMPANY ... ... .......... Rough Diamonds (Swan Song/Atco)
KENNY LOGGINS . ... ........... High Adventure (Columbia) .
STEVEWINWOOD . . . .. ... ... ...... Talking Back To The Night (Island/WB) . .
UTORPIAL o s i jee 16 #6818t w, Fidd & &4 Utopia (Network/Elektra-Asylum)
CHILLIWACK . .. ... ... ... .. . Opus X (Millenniurm/RCA)

LINDA RONSTADT ... ........... Get Closer (Asylum)

o B e S R R e e Shuttered Room (MCA)
JUDASPRIEST ... :c¢ssspeoanass Screaming For Vengeance (Columbia)
SANTANDA & /s ¢ cra'e s Sald s Gli0 00w 77 Shango (Columbia)

DARYL HALL & JOHN OATES H,0 (RCA)

A FLOCKOFSEAGULLS ... ....... A Flock Of Seagulls (Jive/Arista)
PATTRAVERS ............... Black Pear (Polydor/PolyGram)

FAST TIMES AT RIDGEMONT HIGH . Various Artists (Full MoorvAsylum)
FOGHAT In The Mood For... (Bearsville/\WB)

BUCKDHARMA . ... ... ......... Flat Out (Portrait/CBS)
ALIGTAIS . s b s ved s bscwens Talk Talk (EM| America)
PAVULCARRACK, . cc s« a3 anins = s . Suburban Voodoo (Epic)
EDDIEMONEY . ... ... ........ No Control (Columbia)

ROBERT PLANT ... .......... Pictures At Eleven (Swan Song/Atco)
AEROSMITH <« a vt sio s sanesss & Rock In A Hard Place (Columbia)

FLEETWOOD MAC Mirage (WB)

Album cuts are listed 1n order
of airplay preference

. “Laundry” “Home” “Business”
“World” “Subdivisions” “Analog”

. “Athena’” “Front’ “Dangerous” “Tum”

12-inch Single

“Loose” “Wind” “Time's” “Interview”

“Lady’”’ Title “Find” “Widow”’

“Rock” “Strut” Title

“Pressure” “Room” “Scandinavian’

“Down’” “Who"

“Leam” “Everybody” “Rockin’ ”

“Monkey’’ “Touch”

“Casbah’” “Should”

“Steppin’ ~’ “Breaking”’

“Industrial” “Road” Title “Rains”

“Raining” “Crazy” “Waiting” “Leave”

“Atlantic” “Open’’

“Don’t’ “Who's”

“1.G.Y.” “Frontier” Title “Flower”

“Destination” “Walking” “Words”

“Electricland” “Face” "TV"

“Fight’ “Heartlight” “Swear” “Try"

“Valerie” “Game” “Candle” “Go”

“Hammer”’ “Libertine” “Princess” “Neck”

“Whatcha’” “Don’t’ “She” “Really”’

Title “Lies” “People” “Easy”

“Stand” “Planes”

. “Thing” “Eye” “Hellion” “Wind"
“Hold” “Run” “Surfing” “Inside”
“Maneater’ “"Family” “Heartbreaker”
“Space” “l Ran”

“Rather”’ “Love” "Rockin’ ”
“Waffle” “Baby” “Surrender”’ Title (SH)
“Slipped” “Rustler’ “Livin’

::53511 ,:Bomn u-riedn g:tw
Title 4
—

“Need” “Lesson”
“Shakin’ *’ Title “Think”
“Burning” “Pin” “Dancer” “Mystery”’
“Lightning” “Jailbait” Title (C. Cat)
"Gypsy’ “Hold” “Store” “Back”

f

15 1029 | 1022 | 1715 | 108 115 v liazz |ans (108
1 SUPERTRAMP ;gnm;;‘;g r’:)” {,:;1 4 {r:’o 1 UTOPIA 9978 | 96468 | B4E0 | 8455 | 6727 1 DON HENLEY 159138 159/136 | 157/129 | 158/122 | 145/108
Famous Last Words (AEM) (M20 (Mo Utopia (Network/E-A) L] a2 (a3 (Al (A | Can't Stanc Still tAgylum) (A0 AD A A a
It's Raining Again 23 L3 Hammer Lol Lo Ladh) Land laocd ‘Dirty Laundry’ M21 M3 MZ7 [M3e M40
2 PAT BENATAR w34 00 |ow |00 oo 2 DIRE STRAITS 126/73 | 1798/%67 | 107/68| 10058 | S2/34 2 RUSH 155/133) 162/140|146/131156/140|146/122
Get Nervous (Chrysalis) M2 Love Over Gold (WB) a4 a8 AN A7 | AN Signals (Mercury/PG) A a0 AD A
‘Shadows Of The Night' | Ha “Industrial” Hag  [H4a3 (w28 | W25 K17 "‘New World Man’ M21 (M2 [mas Imas M2z
3 FOGHAT &3 6359 o0 (00 | 00 3 PETER GABRIEL 13568 | 13166 | 122066 | 127/73 11585 3 WHO 158/122 156/134|150/136 | 162/151|155/146
In The Mood.. (BrsvilleWB) mas  |ma Security (Getten) a2 A Al = L It's Hard (WB) a0 o |ad At
Slipped, Tripped o "Shock The Monkey” HEE  [H84 |HES | H4D | K3 ‘Athena M2 M2z [Mae M Mo
4 TALK TALK V23 |s732 | 3922 | 21710 | 16 4 JEFFERSON STARSHIP | 14967 | 147/74 | 12618 200 | 00 4 BILLY JOEL 142/107 139/100|13106 |132/57 |96/2
Tolk Talk (EMI Amencal |M38 M1 [ M6 M6 | M3 Winds Of... (RCA/Grunt) | A7 A8 Az | A2 The Nyton Curtein (Col.}  |a3 a2 A7 an  |ago
Tite Wi W7 HE e "7 “Be My Lady” w7 |Hes | He o "Pressure’ Imzm [m37 (mae (mae  (ma
6 PAT TRAVERS a9 |62 | 108 | 00 o0 6 CHILLIWACK 45 |GIM8 | 6425 | 520 | 2 6 STRAY CATS | 138/101 134/94 | 11362 |10748 (9427
Black Pear! (Polvdor/PG)  [me0 M2 | MO Opus X (MillenniumVRCA) [A18  |A24 A2 | Ads | A4 Built For... (EMI Amenca)l |A3  |A10  |A4 (A2 A1)
Tie ' Rather See’ e 2% "2 “Whatcha Gonna Do” {00 g 42 Ha W3 “Rock This Town” M3 (M0 (MBI [MeT Mee
§ JERRY GARCIA 119 (o0 |00 (00 | 00 8 SAGA 16764 | 143082 | 122776 117/78 6 BILLY SQUIER | 12150 | 136/103 132/112| 148/126| 139123
Run For The Roses (Arista)| Mo | [ Worlds Apent (PorraivCBS| a3 (A8 | A10 | A0 | A2 Emotions In... (Caprtol) a0 A0 (A0 |AD |0
Various Cuts wo | ] “On The Loose’ HE0 (M58 | H3B | M21 | M1 “Leamn To Live” Imar Mz M0 (w22 10
7 MISSING PERSONS 104/16 (8625 | 7288 | 22 | OO 7 BRUCE SPRINGSTEEN | 11260 | 12266 | 12969 13747 | 123/52 7 JOE JACKSON | 11687 | 1080/77 | 10882 (9653 |74/34
Spring Session M (Cepitol) (mee |ma | M2 | Mo Nebraska [Columbial | A A0 A1 ' A8 A5 Night And Day (A&M) |as A4 A0 (a5 (A7
Tie . Destnation Unknown” w29 (M2t | m2 | wo “Atantc Cry” HE1  (HE8 B | HE2 | 148 “Steppin’ Out” M0 (m34 |m3e Imzz (w3
7 CHILLIWACK | 9416 | 8124 | 642 | 2M5 | M 7 PAT TRAVERS (=% 68z (100 |00 |00 8 SAGA ‘ 14700 | 14156 122736 | 11721 |96/11
Opus X (Millennium/RCA) |mes |mae | m25 | M3 | M2 Biack Pear (Polydor/PG) | A19 | A42 A8 | ’ Worlds Apsart (Portreit/CBS)| A3 AS A0 (a2 (a2
T Whatcha Gonna Do” (13 (Mo | w7 [Hae [ 13 "t'd Rather See” W8 ns |n2 | t “On The Loose” MOs  [ME2  [MT78  (MT0 |ME3
7 FIXX ]87/16 711 | 6811 ’ 95 488 8 MISSING PERSONS 10459 | 8539 |22 |20 o 8 MEN AT WORK 137/7 | 122/58 | 111559 !Im 119489
Shuttered Room (MCA) MBS (MBI | M&2 | M3 | M3 Spnng Session M (Capntol) | A6 A5 Ae8 A2 Business As Usual (Col) A7 Al AB |aa Al
vie “Stand Or Fall” 12 1 3V ) 3 3 *Dasgtination Unknown" o 21 2 “o | "Down Under” M4 |MSE0 | Mma7 [MJB M4aQ
7 DAN FOGELBERG 276 a0 |0 |00 | 00 9 FIXX 8759 | 7553 | 6952 | 479 | 4837 10 JEFFERSON STARSHIP |14%/75 | 14755 | 1268 (200 OO
T Grestest Hits (FM/Epic) | me | | | Shuttered Room (MCA) | a18 |a11 |A11 | as (a8 Winds Of... (RCA/Grunt) (a7 |ate  |ai2 |a20
*® “Missing You" [wr | ' [ | “Stand Or Fall w12 w11 (w6 (w3 w3 “Be My Lady” Mme? M7 [mie Mo
7 ADAM ANT M6 (2517 w8 | 22 55 11 DONALD FAGEN 11057 | 9646 (779 |00 | OO 11 CLASH 117/69 | 102/58 | S9/51 |99M3 |84/39
Frend Or Foe (Epic) ImM13 M6 [ M MO MO The Nightfty (WB) A8 A1e A0t Combat Rock (Epic) A3 A3 A2 |as |a3
“Goody 2 Shoes” | o H3 | HO | HO 2] “1.G.Y.” Has M3 (M2 “Rock The Casbah™ Mas M4z (Mo Map (M2
13 BUCK DHARMA | 7314 ' 6026 | 5545 | 11 o0 12 MEN AT WORK 137854 | 122/50 | 11147 | 12248 | 1134 12 PETER GABRIEL 135065 | 131884 | 122/56 | 127/49 | 11536
Fiat Out (PortraivCBS) |mer | mae l MO MO Business As Usual (Col.) A7 ‘ Al as el A1 Security (Getten) a2 (a1 A l“ A6
536" | 7 e O wo | “Down Under” W78 | MO8 50 H70 | HeD “Shock The Monkey” mes |men ‘M |m-73 IM
14 LITTLE STEVEN &... 2113 | rmo\ o0 | oo 00 13 BUCK DHARMA |72 6029 |650 | 10 oo 13 KENNY LOGGINS 8852 | 10769 | 11365 | 11789 | 1221102
Maen... (EMI America) M8 | Mo | Flat Out (PortraivCBS) Ald (A28 |ass | A1 | High Adventure (Columbia) | A0 A0 Ao A0 | a2
Ll “Lyir’ in A Bed” w1 | no ! "535" 1%4 HE o o “Don‘t Fight it” M3 (M8 (m2s (M2 (maB
14 VANDENBERG | 18713 | 12/11 | 4M o0 o0 14 STEEL BREEZE | $350 b 106/58 | 112148 1M7i 122667 14 BRUCE SPRINGSTEEN 112/61 | 132456 | 129/59 | 137/62 | 123446
Vandenberg (Atcol mMs M l MO | Steel Breeze (RCA) |ao A0 a2 Al A Tie Nebraska (Columbia) [ A0 A ‘Aa 1 A2S
‘Buming Heart” "o Ho | wo | | “You Don't Want Me” 43 ' Ha8 | HE&2 “ey 'l 54 ~Adantic Crty” MO0 |MEs  |MER (ME? ‘M&
15 FASHION 148 (108 | 3 oo | oo 16 MIKE RUTHERFORD |W7 6560 | 75469 | 81/71 | 87/3 14 BAD COMPANY 8751 | 970 | 11071 | 14287 | 14689
Fabnque (Arista) M4 | M1 MO | Acting Very Strange (Ad.) | A0 l AO ‘ AO as | A0 Rough... {Swen Song/Atco)(ao AQ AQ AQ las
Various Cuts w1 w1 | no “Hattway There” "3 s e ne |18 »Electnciand”’ M3 (M3 (mm (mss (mse
The Added reports of charting artista are displayed over a flveweek period. The Medium reports of cherting srtiats are displayed over e flve-week period. The Hottest reports of cherting artists are displayed over 8 flve week period.
They are listed In order of total reports within the specific rotation for the They are listed in order of total reports within the specific rotation for the They are listed in order of total reports within the speclific rotation for the
weel. Two numbers follow ssch sibum title. The firs1 represants total num- week. Two numbers follow sach sibum tite. The firat represents total number week. Two numbers follow esch slbum title. The first represents toul:um
ber of our reporting stations playing the sibum this week. The second is the of our reporting stations plsying the slbum this week. The second is the num- ber of our reporting stations playing the slbum this week. The second ls the
numbaer of those stations that added It this week. Below these numbers are ber of those stations that reportsd it in medium rotation this week. Below rumber of those stations thet reportad it in hot rotation this week. Below these
breakdowns of the album’s reporters in other roations for the week. The ol these numbers are breakdowns of the album’s reports in other romtions for umbers are breakdowns of the albume’ reporta in other rotations for the week.
bum’s preterred airpley cut s listed. the week. The album’s preterred airplay cut ls listed. The slbum’s preferred alrplay cutis listed.
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» Various Cuts
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Raining” “Crazy” “Waiting.” 87% of our report- Significant Action listings showcese product In all musical con reports but did not chart this week on the National Airplay/40 fisting
ers on it. Total album re . 152, A-109 M-20, figurations that has received significant airplay but which has not Trus chart represents activity based on a combination of add. medium
H-23. Alb Aah p|0 gamered sufficient reports to chart on the National Airplay/40 listing and hot reports, as well as special jazz programming. The album’s (
um debuted this week at number 15, These records are listed in order of airplay They may be either still on preferred airplay cuts are listed, singles are in bold type. Artists in larger
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| BREAKERS. |

"Breakers” are those newer records that have the greatest level of
station activity on any given week.
CHARLY McCLAIN
With You (Epic)
On 73% of reporting stations. National Summary: Up 40, Same 21, Down 0,
Debuts 24, Adds 19. R&R Chart: 560-44.
STATLER BROTHERS
A Child Of The Fifties (Mercury/PolyGram)

On 689% of reporting stations. National Summary: Up 36, Same 23, Down O,
Debuts 18, Adds 21. A Most Added Record. R&R Chart: Debut 456.

MOST ADDED - HOTTEST

MICKEY GILLEY (61) RICKY SKAGGS (81)
Talk To Me (Epic) Heartbroke (Epic)
MICHAEL MURPHEY (34) E. RABBITT & C. GAYLE (82)
Still Taking Chances (Liberty) You And | (Elektra)
DOLLY PARTON (29) T.G. SHEPPARD (62)
Hard Candy Christmas (RCA) War I8 Hell... (WB/Curb)
SYLVIA (28) JUICE NEWTON (44)
Like Nothing Ever Happened (RCA) Break It To Me Gently (Capitol)
GENE WATSON (28) JANIE FRICKE (44)
What She Don’t Know Won't... (MCA) It Ain’t Easy Bein’ Easy (Columbia)

NEW & ACTIVE
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MOst 200ed New SONGs

TOM JONES “A Woman's Touch” (Mercury/PolyGram) 82/8
Netional Summary: Up 51, Seme 17, Down 3, Debuts 3, Adds 8, WFIL, WEEP, WAMZ-FM, WOKK, KYXX, WWWE,
KTPK-FM, KMAK. WYNK-FM 12-10, WEZL-FM 31, WGVM 14-9, WIRK-FM 97, WHK 7-6, WWWW-FM 6-3, KEBC-FM
7-4. R&R Chert: Debut 48
JOE STAMPLEY “Backslidin’ ” (Epic) 78/16
National Summary: Up 27, Seme 26, Down 1, Debuts 8, Adds 16, WNYR, WWVA, WILQ, WDAK, WFNC, WAMZ-FM,
KSO, WCXI, WITL-FM, WXCL, WTHI-FM, KKCS, KLZ, KNIX-FM, KMPS-AM-FM, KBBQ.
MOE BANDY “Only If There Is Another You” (Columbia) 75/13
National Summary: Up 20, Seme 27, Down 0, Debuts 16, Adds 13, WCAW, WKYG, WILQ, WCOS-AM-FM, WOKK,
WTQR-FM WGEE, KYNN-AM-FM, WHBF, KKCS, KUGN-FM, KEEN, KBBQ., KRMD-AM-FM 37-30, KTTS- AM-FM
48-37
‘/ MICKEY GILLEY "“Talk To Me” (Epic) 72/51
@ Natonal Summary: Up 3, Same 12, Down 0, Debuts 6, Adds 51 including WRKZ-FM, WESC-AM-FM, WKSJ-FM
WSIX-FM, WSM, KKYX, WCXI, WIRE, KEBC-FM, KIK-FM, KKAL, KLZ, KVEG, KNIX-FM, Q106, KGA.
KIERAN KANE “"Gonna Have A Party”’ (Elektra) 71/17
Nauonal Summary: Up 18, Same 26, Down 0, Debuta 10, Adds 17, WKYG, WPOR-FM, WWVA, WEZL-FM, WQIK-FM
WSM, WHK, WONE, WCXI, KWMT, WITL-FM, KYNN-AM-FM, WHBF, WIL-AM-FM, KUGN-FM, KEIN, KSOP-FM.
CON HUNLEY "“Confidential” (WB) 67/68
National Summary: Up 24, Seme 28, Down 0, Debuts 9, Adds 6, KASE, Q102, KVOC, KUGN-FM, KEIN, KRAK, WVAM
21-18, WMZQ-FM 18-17, WYNK-FM 2923, WESC-AM-FM 40-32, WHOO 20-19, KYNN AM-FM 38-29, KTTS AM-FM
36-29, KTOM 4740, KSOP-FM 39-34
GAIL DAVIES "Hold On” (WB) 64/18
National Summary: Up 12, Seme 20, Down 0, Debuts 14, Adds 18, WXKW, WAJR, WIXL-FM, WNYR, WFNC, KLLL,
WSM, Q102, WCXI, WITL-FM, KYNN-AM-FM, WHBF WIL-AM-FM, KRST-FM, KUZZ, KKCS, KYGO-FM, KW JJ.
/ DOLLY PARTON “Hard Candy Christmas” (RCA) 5§9/29
National Summary: Up 4, Seme 14, Down 0, Debuts 11, Adds 29 including WAJR, WPOR-FM, WNYR, WXBQ-
FM, WSIX-FM, KYXX, WIRK-FM, WKKQ-AM-FM, WGEE, WXCL, KGEM/KJOT, KRWQ-FIM, KNIX-FM, KWJJ, KTOM,
/ ELVIS PRESLEY “The Elvis Medley” (RCA) 59/24
National Summary: Up 8, Seme 17, Down 0, Debuts 10, Adds 24 including WCAW, WMZQ-FM, KASE, KOXYL,
WSOC-FM, WQIK-FM, WOKK, WSLR, WONE, WFMS-FM, KFH, KBMY KYGO-FM, KEIN, KWJJ, KSOP-FM
VERN GOSDIN “Today My World Slipped Away” (AMI/NSD) 59/10
Nauonal Summary: Up 13, Seme 23, Down 0, Debuts 13, Adds 10, WFNC, WWOD, KRMD AM-FM, WUBE-FM,
WFMS-FM, WDGY, KKCS, KUGN-FM, KEEN, KBBQ, WSIX-FM 20-22, KBMR 4841, KUZZ 47-40, KBMY 36-31, KSOP-
FM 4944
MARLOW TACKETT “6834-5789” (RCA) 58/8
National Summaery: Up 12, Seme 32, Down 0, Debuts 6, Adds 8, KXYL, WFNC WESC-AM-FM, WLWIFM, KEBC-FM,
KKAL, KGEM/KJOT, KRAK, WIXL-FM 6-4, WYNK-FM 38-31, KKYX 50-48, KRMD-AM-FM 33-29, WWWE 39-33, WXCL
44-35, KWJJ 4841
/ GENE WATSON “What She Don’t Know Won’'t Hurt Her” (MCA) 54/28
National Summary: Up 3, Seme 14, Down 0, Debuts 9, Adds 28 including WYRK, WIXL-FM, WPOR-FM, KXYL,
WSOC-FM, WESC-AM-FM, WMC-AM, WNOE-AM, WXCL, KVOO, KIK-FM, KKCS, KMAK KWJJ, KGA
/ EDDY RAVEN “San Antonio Nights” (Elektra) 51/24
National Summary: Up 3, Seme 19, Down 0, Debuts 6, Adds 24 including WSNO, WCAW, WSOC-FM, WQIK-
FM, WSIX-FM, WNOE-AM, Q102, WXCL, KTPK-FM, KRST-FM, KLZ, KSOP-FM KMPS-AM-FM, KBBQ.
MEL McDANIEL “I Wish | Was in Nashville” (Capitol) 49/17
Natonal Summary: Up 3, Seme 16, Down 1, Debuta 13, Adds 17, WGNA-FM, WYRK, WCAW, WSEN-AM-FM, WEZL-
FM, WBAP, WGVM, KYXX, WONE, WGEE, WXCL, KXRB, KVOO, KKCS, KRWQ-FM, KTOM, Q106.
GLEN CAMPBELL “Old Home Town” (Atlantic America) 47/18
National Summary: Up 9, Seme 19, Down 0, Debuts 3, Adas 16, WDAK, WFNC, WESC-AM-FM, WQIK-FM, WKSJ-
FM, WNOE-AM, WHOO, WQYK-FM, WAXX, WITL-FM, KTTS-AM-FM, WIL-AM-FM, KRST-FM, KUGN-FM, KMAK,
KVEG
LOUISE MANDRELL “Romance” (RCA) 47/16
National Summary: Up 8, Seme 18, Down 0, Debuts 7, Adds 18, WGNA-FM, WPOR-FM WWVA, KRRV, WESC-AM
FM, WGVM, KKYX, WQYK-FM, WKMF, KFDI-FM, KRST-FM, KIK-FM, KGEM/KJOT, KMAK, KRWQ-FM, KRSY.

SIGNIFICANT ACTION

vV MICHAEL MURPHEY “Still Taking Chances” (Liberty) 39/34

National Summaery: Up 1, Seme 2, Down 0, Debuts 2, Adds 34 including WNYR, KXYL, WCMS-FM, KRMD-AM-
FM. WMAQ, WCUZ-AM FM, WIRE, KKAL, KLAC, KSOP-FM, KGA
TOM CARLILE “Green Eyes” (Doorknob) 39/5
Natonal Summary: Up 10, Same 20, Down 0, Debuts 4, Adds 6, KFGO, WITL-FM, WHBF, KGEM/KJOT, KRAK, KBMR
49-44, KYNN-AM-FM 39-31, WXCL 4840, KTTS-AM-FM 49-40, KSOP-FM 38-33
BILLY SWAN “Your Picture Still Loves Me” (Epic) 38/3
Nsuonal Summary: Up 16, Seme 14, Down 1, Debuts 5, Adds 3, WWOD, KWMT, WITL-FM, WVAM 42.34, KRRV
37-20, WEZL-FM 18-10, KTTS-AM-FM 40-32, KVOO 31-26, KBMR 41-38, KCUB 30-24
LLOYD DAVID FOSTER “Honky Tonk Magic” (MCA) 36/6
National Summary: Up 7, Same 19, Down 0, Debuts 6, Adds 5, WYNK-FM, IOCYL, WQIK-FM, WITL-FM, KSOP-FM,
WIXL-FM 3628, KHEY-AM on, KKYX 39-36, WXCL on, KEIN on,
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CHARLEY PRIDE/You're So Good When... (RCA)
T.G. SHEPPARD/War Is Hell (On The Homefront...) (WB/Curb)
RICKY SKAGGS/Heartbroke (Epic)

JUICE NEWTONY/Break It To Me Gently (Capitol)

CONWAY TWITTY/We Did But Now You Don‘t (Elektra)

ED BRUCE/Ever, Never Lovin’ You (MCA)

ALABAMA/Close Enough To Perfect (RCA)

LARRY GATLIN/Sure Feels Like Love {Columbia)

RONNIE McDOWELL/Step Back (Epic)

JANIE FRICKE/It Ain‘'t Easy Bein’ Easy (Columbia)
WHITES/You Put The Biue In Me (Elektra/Curb)

BARBARA MANDRELL/Operator, Long Distance Please (MCA)
EDDIE RABBITT & CRYSTAL GAYLE/You And | (Elektra)
LACY J. DALTON/16th Avenue (Columbia)

RAZZY BAILEY/Love's Gonna Fall Here Tonight (RCA)

EARL THOMAS CONLEY/Somewhere Between Right... (RCA)
DON WILLIAMS/Mistakes (MCA)

BELLAMY BROTHERS/Redneck Girl (WB/Curb)

MEL TILLIS/Stay A Little Longer (Elektra) New
BANDANA/The Kilin” Kind (WB) Entry
KENNY ROGERS/A Love Song (Liberty) —
JOHN ANDERSON/Wild And Blue (WB)

JERRY REED & FRIENDS/The Bird (RCA)

MARTY ROBBINS/Tie Your Dream To Mine (Columbia)
JOHNNY LEE & FRIENDS/Cherokee Fiddie (Full MoorvAsylum)
HANK WILLIAMS JR./The American Dream (Ejektra/Curb)
RONNIE MILSAP/He Got You (RCA)

REBA McENTIRE/Can’t Even Get The Blues {Mercury/PG)
GEORGE STRAIT/Marina Del Rey (MCA)

ROSANNE CASH/I Wonder (Columbia) -
WAYLON & WILLIE/(Sittin® On) The Dock Of The Bay (RCA)
JOHN CONLEE/I Don't Remember Loving You (MCA)

WILLIE NELSON/Let It Be Me (Columbia)

DAVID FRIZZELL/Lost My Baby Blues (WB/Viva)

EMMYLOU HARRIS/(Lost His Love) On Our Last Date (WwB)
MERLE HAGGARD/Going Where The Lonety Go (Epic)

LINDA RONSTADT/Sometimes You Just Can't Win (Asylum)
DOTTIE WEST/She Can’t Get My Love Off The Bed (Liberty)
SYLVIA/Like Nothing Ever Happened (RCA)

KAREN BROOKS/New Way Out (WB)

OSMOND BROTHERS/Its Like Falling In Love... (Elektra/Curb)
LEE GREENWOOD/She’s Lying (MCA)
TAMMY WYNETTE/You Still Get To Me In My Dreams (Epic)
CHARLY McCLAIN/With You (Epic)

STATLER BROTHERS/A Child Of The Fifties (Mercury/PG)
LEON EVERETTE/Soul Searchin’ (RCA)

DOLLY PARTON/I Will Aiways Love You (RCA)
TOM JONES/A Womean’'s Touch {Mercury/PolyGram)
LORETTA LYNN/Making Love From Memory (MCA)
CRYSTAL GAYLE/Livin' In These Troubled Times {Columbia)
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coNtinued Upward movement.

TERRI GIBBS “Baby I'm Gone” (MCA) 30/18

National Summery: Up 1, Seme 8, Down 0, Debuts 3, Adds 18 including WIXL-FM, KXYL, WGVM, WCMS-FM, KTTS-

AM-FM, WTHI-FM, KUGN-FM, KRAK, KTOM, KCKC

ROY CLARK “Here We Go Again” (Churchill) 30/9

Nationat Summary: Up 3, Same 15, Down 0, Debuts 3, Adds 9, WSNO, WESC-AM-FM, KEGO, WXCL, KTTS-AM-FM

KMAK, KVEG, KSOP-FM, KBBQ, WVAM 38-29

BURRITO BROTHERS “Blue And Broken Hearted Me” (Curb/CBS) 27/12

Netionel Summary: Up 2, Seme 8, Down 0, Debuts 5, Adds 12, WWVA, WESC-AM-FM, WGVM, WQIK-FM, WSM. .

WCMS-FM, KRMD-AM-FM, KFGO, KEBC-FM, KTTS-AM-FM, KTOM, KIGO.

BIG AL DOWNING “Dariene” (Team Entertainment) 25/2

Natonel Summary: Up 8, Seme 11, Down 0, Debuts 4, Adds 2, WNOE-AM, WXCL, KIX106 on, WYNK-FM 4636

KHEY-AM on, WKSJ-FM 33-29, KBMR 4842, KSO ¢-35, KOMA 27-23, KUZZ 42-37

GUY SHANNON “Pretty Lady” (Comstock) 22/2

Netional Summery: Up 5, Seme 16, Down 0, Debuta 0, Adds 2, KLLL, KIGO, WGNA-FM on, WIXL-FM 31-23, WYl L
50-44, WAMZ-FM 87, WCIl 2521, WOKK 40-36, KKAL on, KSOP-FM on

PORTER WAGONER “Turn The Pencil Over’ (WB/Viva) 22/9

National Summary: Up 1, Seme 10, Down 0, Debuts 2, Adds 8, WYNK-FM WSOC-FM, WESC-AM-FM, WAXX

WKMF, WXCL, KTTS-AM-FM, KVOO, KSOP-FM, KLZ on

BRENDA LEE “Just For The Moment” (MCA) 20/5

National Summary: Up 4, Seme 10, Down 0, Debuts 1, Adds 5, WSNO, WPOR-FM, WKSJ-FM, KEMY, KTOM, WIXL

FM 41-37, WMC-AM on, WCMS-FM 36-32, KKYX 4842, KTTS- AM-FM 5041

SONNY JAMES & SILVER “I'm Looking Over The Rainbow’’ (Dimension) 20/2

National Summery: Up 6, Seme 11, Down 0, Debuts 1, Adds 2, WKMF, KSOP-FM, WGNA-FM on, WSEN-AM.FM on

WYNK-FM on, WESC-AM-FM on, WSIX-FM 16-13, KSO 28-26, KFGO on, KYNN-AM-FM 19-16.

BILLY PARKER & CAL SMITH “Too Many Irons In The Fire” (Soundwaves) 18/5

Netional Summary: Up 3, Seme 6, Down 0, Debuts 4, Adds 5, WSNO, WWVA, WENC, WESC-AM-FM, KSOP-FM

KHEY-AM on, KSO 33-31, KFGO on, KYNN-AM-FM 340, KGA on

TOMPALL & GLASER BROTHERS “Maria Consuela” (Elektra) 18/3 |
Nationsl Summary: Up 4, Seme 8, Down 0, Debuts 3, Adds 3, WIXL-FM, WDAK, KWJJ, WGNA-FM on, WSIX-FM l
27-21, KKYX 47-43, WWWE 38-34, WITL-FM on, KVOC on, KGA on.

BILLY “"CRASH"” CRADDOCK ""The New Will Never Wear Off Of You"” (Capitol) 17/7
National Summary: Up 2, Seme 4, Down 0, Debuta 4, Adds 7, WGNA-FM, WQIK-FM, WIRK-FM, WTQR-FM, KVOO
KSOP-FM, KIGO, KKYX on, KCKC 34-29

GARY WOLF “The Perfect Picture (To Fit My Frame Of Mind)” (Columbia) 17/4
Netional Summary: Up 5, Seme 8, Down 0, Debuts 0, Adds 4, WWVA, WESC-AM-FM, KWMT, KFDFAM-FM, WIXL
FM 37-30, WEZL-FM 36-24, WSOC-FM on, KYNN-AM-FM on, WXCL 36-34, KMAK on

JIM STAFFORD “What Mama Don‘t Know’’ (Accord/Townhouse) 16/14

National Summary: Up 0, Seme 2. Down 0, Debuts 0, Adda 14, WVAM, WBGW-FM, WEEP, WYII, WEZL-FM, WGVM
WCMS-FM, KSO, WDGY, KCJB, KXRB, KVOO, KCKC, KIGO.

BOBBY BARE “Praise The Lord And Send Mg The Money” (Columbia) 16/5 |
National Summary: Up 1, Seme 7, Down 0, Debuts 3, Adds 5, KRRV, WSOC-FM, KFGO, KVOO, Q105, WSNO on.

KYXX on, WAXX on, KFDI-FM on, KRSY on

SKIP & LINDA “Can‘'t Tum Temptation Down” (MDJ) 168/4

National Summary: Up 3, Seme 8, Down 0, Debuts 1. Adds 4, WSNO, WEZL-FM, KVEG, KSOR-FM, KHEY-AM on, '

WESC-AM-FM on, WNOE-AM on, KFGO on, KGA on

PETULA CLARK “Dreamin’ With My Eyes Wide Open” (Scotti Bros./CBS) 15/6
National Summary: Up 1. Seme 8, Down 0, Debuts 0, Adds 5, WIXL-FM, WILQ, WDAK, KUGN-FM, KSOP-FM |
WBGW-FM on, WGVM on, KBMR on, KXRB on, KUGR 26-23.
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MOST ADDR0O
Gene Watson {(MCA)

Ronnie Milsap (RCA)

EAST

: Ricky Skaggs (Epic)
Michael Murphey (Liberty) Rabbitt & Gayle (Elektra)

MOSY ADOED

MIDWEST

Mickey Gilley (Epic)

Ricky Skaggs (Epic)

WOTTESY

MOSYT ADDED
Mickey Gliley (Epic)

SOUTH

Rabbitt & Gayle (Elektra)
Ricky Skaggs (Epic)

HOTTRSY

MOST ADDED
Mickey Gilley (Epic}

WEST

HOTTESY

Ricky Skaggs {(Epic)
T.G. Sheppard (WB/Curb)
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