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First Fall
Arbitrons & Birches

New York: WPLJ Knocks Off WAPP, WBLS
Leads ARB, WRKS Top Urban In Birch.
Los Angeles: KROQ-FM AOR Leader,Near-
ly Takes Birch Market Lead; KIIS Leads All
Contemporaries.

Chicago: WGN Dominates Market, WBBM-
FM Shows Slippage.

Philadelphia: WEAZ Rockets 3% Shares,
WUSL On WDAS-FM's Tail.

San Diego: KFMB Drops Seven Shares.

Full details on Page 12

People In The
News This Week

In record developments, Tom Werman
takes the long-vacant E/A Sr. VP/A&R post
while Paul Cooper becomes Atlantic’'s
VP/West Coast GM. Capitol Broadcasting

Paul Cooper

Tom Werman. Dan O'Toole
Co. puts Frank Maruca and Claire Shaffner
at the head of its two new regional administra-
tion setups. Dan O’Toole is upped to Na-
tional PD for Capitol Broadcasting, Inc. (no

relation). Page 3,20 |

Format Changes For
The New Year .

® KNUZ/Houston and KIXK/Dallas drop
Country for Classic Rock.
©® WGBS/Miami adopts News/Talk.

® WKDA/Nashville goes “Modemn Rock.”
& W101/Tampa debuts A/C.

Page 18, 34, 41

Long-Range Planning:
The Key To
Effective Management

B “‘Planning in broadcasting should take
place daily, weekly, monthly, annually,
and for a period of at least five years.’’
Bruce Johnson, former President of three
major radio chains, debuts his new Manage-
ment column with a no-nonsense assess-
ment of the importance of planning for suc-

cessful radio executives. Page 17

'EXPANDED & UP TO DATE
R&R’'s New AOR

Advantage

First With All The
Facts & Figures

LF Pages 26, 45, 59, 60, Back Page
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Yankus
Appointed GM
Of WHND &
WMJC

Dick Yankus, General Man-
ager of WLLF & WKSJ/Mo-
bile, has been named GM of
Greater Media’s WHND &
WMJC/Detroit. Yankus, who
has piloted the Capitol Broad-
casting properties for several
years, will move to Detroit and
assume his new duties effec-
tive January 31.

Greater Media VP/Radio
Herb McCord told R&R, “Dick
has a tremendous track rec-
ord, he’s a native of Detroit,
and he’s absolutely the perfect
person for the job. At the same
time, let me say that Don
Hamlin has done a great job as
acting General Manager and
I'm happy he’ll stay on as
General Sales Manager.”

Yankus was elated about the
move. “It’s my hometown — to
go back there in concert with a
company that has the reputa-
tion Greater Media has, and to
work with a person as well
respected as Herb McCord is
— I'm mentally devastated.”
Yankus said he had ‘10,000
questions to ask’ upon his ar-
rival and planned no format or
staff changes.

Gariano Joins
WLLZ As PD

Dave Gariano has been ap-
pointed PD at WLLZ/Detroit,
joining the station from the Se-
bastian, Casey & Associates
consultancy, where he was
Director of Client Services.
Gariano replaces Joe Urbiel,

P g

| — .
Dave Gariano

who remains on staff as Assis-
tant PD.

Gariano told R&R, “I’ve had

GARIANQ/ See Page 20

THE INDUSTRY’S NEWSPAPER

RECORDS

JANUARY 7, 1983

FM KYND Rocks
With AM KKBQ

Beautiful Music Format Gone

KYND/Houston dropped its
Beautiful Music format last
week (12-29-82) in favor of a
CHR approach paralleling sis-
ter AM outlet KKBQ (79Q).
The two stations are simulcast-
ing morning drive and early
evenings utilizing the personal-
ities currently on 79Q. Pete
Schulte, Harte-Hanks Regional
VP and GM of KKBQ, has
taken over management of
both stations, and KKBQ PD
John Lander has assumed the
additional duties of program-
ming the FM.

CHRISTY AND ROSE FORM CONSULTANCY

Asked about the format shift,
Schulte told R&R, “The AM
has been an enormous success
in Houston and kind of a phe-
nomenon among AM radio sta-
tions nationwide. We wanted to
capitalize on the programming
of the AM, making the ‘Q’ pro-
gramming available to every-
body in the market. This is just
a much better way to go with
the FM. We think we can
achieve higher ratings, and
we've had a lot of experience
with this approach in Tampa,

KYND/ See Page 20

WABX Ends AOR Era,
Adopts ‘“Hot Rock’ Format

WABX/Detroit shed its AOR
format of 14 years in favor of a
CHR approach under the direc-
tion of Paul Christy this week
(1-5). At the same time, Chris-
ty announced the formation of
new consultancy Christy-Rose
& Associates with WLOL-FM/
Minneapolis VP/GM Doyle
Rose.

WABX will employ Christy
not only as consultant, but as
PD as well. “This is the battle
I’ve been waiting for,” he re-
marked. “It’s Mike  Joseph’s
‘Hot Hits’ (at WHYT) and my

‘Hot Rock’ format against each
other. We're going in there as a
CHR station since we feel we
can do a better job than they’re
doing. I'm from Detroit, so this
is really my baby.

“We've proved ourselves
with the format’s success at
WZZR/Grand Rapids and
WLOL-FM/Minneapolis; we
know it has long-range success
potential. To insure that it goes
smoothly I'll be running things
until (owner) Bob Liggett
can name a GM.” Liggett
formally took over the station

FORMER GM FRANK BUYS OXNARD STATIONS

Cohen Named GM
Of WINZ-AM & FM

Stanley Cohen has been ap-
pointed General Manager of
Guy Gannett stations WINZ-
AM & FM(195)/Miami. He suc-
ceeds former VP/GM Harold A.
Frank, now a principal in Sun-
beam Radio Partnership, which,
recently purchased KACY-AM
& FM/Oxnard, CA for $2.6 mil-
lion (R&R 11-26-82).

Cohen first joined WINZ in
1978 as Sales Manager and was
appointed General Sales
Manager of both stations in
1979. Commenting on his pro-
motion, Cohen told R&R, ‘“I’'m

excited about the new position
and the challenge. Harold
established a terrific manage-
ment team over here and I
don’t have plans for any
changes in it immediately. We
have all the elements in place
and we’re going to continue to
be a very dominant force on
both our AM and FM stations.”
Frank managed WINZ-AM &
FM for five years, also serving
as GSM during his total eight-
year tenure. At KACY he’s cur-
rently managing partner/GM
COHEN/ See Page 20

REKER TO VP/PROGRAMMING AT ZUMMA

Casey Operations Manager
At KOGO & KPRI

Al Casey, former VP/Pro-
gramming for Charter Broad-
casting, has joined KOGO &
KPRI/San Diego as Operations
Manager. He succeeds Reed
Reker, who becomes VP/Pro-
gramming for Zumma Broad-
casting. Zumma recently (1-3)
took over KLNK/Oklahoma Ci-
ty from Sunbelt Communica-
tions for $3.3 million, changing
the station’s calls to KZBS.

KOGO & KPRI VP/GM Jeff
Peck told R&R, ‘“We’re most
excited to have Al join us, as

wwWw.americanradiohistorv. com

he’s learned at the right hand
of some of the best in the busi-
ness. His own reputation and
credentials are also im-
pressive. Al’s main duties will
focus on improving KOGO, but
he’ll also have input at KPRI.

“Reed Reker has done an
outstanding job for us. We’re
sorry to lose him, but I feel un-
der (VP/Operations) George
Johns, things will continue to
run smoothly around here. To

help over at KPRI, we’ve also
CASEY/ See Page 41

from Century Broadcasting
this week, completing a $6
million transaction.

Current PD Carey Curelop
has left for the PD slot at
WYNF/Tampa (see separate
story Page 20), but the fate of
the current airstaff is as yet un-
decided. “Everyone who's been
on-the air will have a chance to
stay with the station in its new
format if they can fit in,”
Christy told R&R. “WABX will
be known as ‘99% FM, Music
Radio,” and we’re going to be
making things very exciting in
Detroit.”

Commenting on the expan-
sion of his consultancy, Christy
told R&R, “This is a natural
association, since Doyle was
very much a part of the arch-
itecture in putting the ‘Hot
Rock’ format together. He will
concentrate on the manageri-
al, sales, promotion, and imag-
ing of our client stations. I will
continue to concentrate on mu-
sic and programming.’’

Jay Thomas

WKTU’s New
Morning Man

Jay Thomas assumed the
morning shift (6-10am) at
WKTU/New York this week
(1-3), marking his return to the
airwaves in the nation’s largest
market. He had previously
been morning man at WXLO,
and had been signed as one of

Jay Thomas

the personalities for ABC’s
never-launched Superadio for-
mat. THOMAS/ See Page 20
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AMERICA'S TARGET RADIO NETWORKS@ ]

weekly four hour radio program from | |

- The Great Sounds. An exciting new N
i

The United Stations. Featuring the

| hits of the 30’s and 40's and the non-
1 rock hits of the 50’s and 60's.

| The Great Sounds is designed to develop

a loyal audience, and keep it, because it

{ will encourage long listening spans and
- | lessen dial punching. This will not only

| benefit the radio station, but also the

| advertiser by encouraging your audience

to tune in on a specific day- at a specific
time.

| Each week The Great Sounds will

spotlight a “Special Feature Artist”

- | throughout the entire four hour program.
| Benny Goodman, Teresa Brewer, Mel

Torme, and Johnny Mathis are just a few |

of the great stars we'll be featuring as
in-person guests. In addition, several

7 other stars wiil appear on the show, all

talking about their music and the fasci-
nating stories behind the songs. Each

| show will also highlight a special year

with a review of the events and the un-
forgettably great sounds of that year.

The Great Sounds wouldn't be complete
without Frank Sinatra. Each week a
“Spotlight on Sinatra” will pay tribute to
perhaps the greatest sound of all.

| The Great Sounds is hosted by Dick

Shepard who anchored WNEW's legendary
“Milkman’s Matinee” in the mid 50’s,

as well as the NBC Radio Network
program, “Monitor”.

For more information and a demonstra-
tion cassette of The Great Sounds call
The United Stations in New York at
(212) 869-7444,
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Reagan Returns To Radio Waves
For Floodworkers Pep Talk

President Reagan went to Louisiana to sanction federal disaster aid to
the state’s flood-torn Northeast region, and he chose KMLB & KWEZ/
Monroe as his vehicle of communication. R&R’s Washington Bureau has
an on-the-spot report about the Chief Executive in the control room and

at the levee. Page 4
Washington Report .. ... .. ... ... ... 4 | Nashville: Sharon Allen . ............ ... 30
What'sNew.. .. ... ... ... ... ... . ... 6 | News/Talk: Gail Mitchell . .............. 31
Networks/Suppliers/Reps. . ..... ... .. 8 | Black Radio: WaltLove .......... .. ... 32
Ratings & Research: Jhan Hiber. ... ... .. 10 | This Week In Music History. . .. ...... . .. 34
RatingsResults. .. ......... ... ... ... .. 12 | Marketplace . . ... ... ... .. ... ... ... 38
StreetTalk. ... ... ......... ... ..... 14 | Classifieds... ... ... ... ... . ... ... 38
Management: Bruce Johnson ..... ... .. 17 | NationalMusic Formats. ........ ... ... 41
Calendar: Brad Messer . ... ... ... .. .. 18 | BlackChart ... ... ... .. ...... ... ... ... 56
CHR: JoelDenver ... ... ... ... .. .. 22 | CountryChart.. ... ... ... ... .. ... ... 57
AOR: JeffGelb ... ... ... ... .. ... .. .. 26 | AORCharts. ... ... .................. 64
A/C:JeffGreen . ..... ... .. ... ... . ... 28 | A/ICChart ... ... .. ... . ... 64
Country: Carolyn Parks . .. ... ... R 29 | CHRChart. ...... ... .. ... .......... 64

KENR SWITCHES CALLS TO KRBE

KENR & KRBE
Restructure Management

In management realignment at Lake Hu-
ron Broadcasting’s KENR & KRBE/Hous-
ton, KENR GM and Lake Huron Sr. VP
Robert Chandler has been named Chief Ex-
ecutive Officer for the two facilities, while
KRBE VP/GM John Dew was promoted to
VP/GM and Chief Operating Officer at both
A/C-formatted stations.

Lake Huron President William Edwards
stated, ‘“A number of changes instituted
this year were designed to strengthen and
broaden the services
of the stations. For-
mats of both outlets
are directed to the
same general audi-
ence interest, and re-
alignment of execu-
tive responsibilities is
aimed at providing
maximum coopera-
tion between the two
entities and to enable

Robert Chandler
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them to better serve the public interest of
the Houston market.”’

Chandler, who is in his 32nd year with
Lake Huron, said, ‘At my age, this develop-
ment is particularly pleasing.” He noted
humorously, “After over 31 years with this
company, it’s a joy to have someone else
under the gun all the time!” Regarding
Dew’s takeover of both stations’ daily
duties, Chandler added, ‘I have nothing
but the highest regard, respect, and affec-
tion for John. He’s a real professional and
he’ll do a fantastic job.”

Dew, a 25-year radio veteran himself,
joined KENR in 1977 as General Sales
Manager, and became VP/GM at KRBE

KENR/ See Page 20

0’Toole Capitol
Broadcasting
National PD

After two years as Program Manager of
WRKA/Louisville, Dan O’Toole has been
promoted to National Program Director for
parent company Capitol Broadcasting.
Besides WRKA, O’Toole will now also
supervise the programming at Capitol pro-
perties WCAW & WVAF (V-100)/Charles-
ton, WV; WLLF & WKSJ/Mobile;
WKDY/Spartanburg, SC; and, pending
FCC approval, WCTR & WMJJ/Birming-
ham.

Before joining WRKA, O'Toole program-
med V-100 for two years gmdmg the statxon
from AOR to its pre- | .
sent CHR format. In |
his new position, h
replaces Bill
bins, who resigned as |
National PD to be |
named GM at WLLF
two months ago.

Capitol Broad
casting President &
Ken Johnson stated, ,

“Dan has done a  Dan O'Toole
great job with WVAF and WRKA. I feel con-
fident he will continue to add new ideas and
make the necessary changes for the con-
tinued growth of the other Capitol stations.
We’re glad to have someone like Dan who
has such a great understanding and
knowledge of radio programming.”

O’'Toole told R&R, “I really appreciate
the confidence that Ken Johnson has in my
ability to do the job. Capitol has always af-
forded me timely growth and exciting
challenges. I'm happy to be a part of it.”

Capitol Broadcasting Co.
Sets Regional Structure

Maruca, Shaffner Promoted;
Hiller New KISS & KMAC GM

Capitol Broadcasting Co. has established
a new regional administration structure for
its nine (soon to be ten) radio stations.
Frank Maruca, VP/GM of KISS &
KMAC/San Antonio; and Claire Shaffner,
VP/GM at WRAL/Raleigh, have been nam-
ed Regional Managers. Maruca will super-
vise KISS & KMAC, WRAL, and new acqui-
sition KBEQ/Kansas City, whose purchase
is awaiting FCC approval. Shaffner will be
in charge of WRXL & WRNL/Richmond,
WDRV & WLVV/Statesville-Charlotte, and
WHTN & WKEE/Huntington, WV.

Capitol President Jim Goodman com-
mented, “Claire and Frank have both pro-
ven themselves in their previous positions,
and are looking forward to taking on the ad-
ditional responsibilities.”

Replacing Maruca in San Antonio is Jim
Hiller, Sales Manager at KISS & KMAC

Day Appointed WIOD
& WAIA GM

Former KOA/Denver General Manager
Joel Day has accepted the same position
with Cox Broadcasting’'s WIOD &
WAIA/Miami. He succeeds acting GM Phil
Costin, who continues at the stations as
General Sales Manager.

Commenting on his new appointment,
Day told R&R, “The impending sale of the
GE stations (including KOA) didn’t affect
my decision. It’s as much a personal
challenge as it is a business challenge. I'd
like to take WIOD to its true destiny and 1
don’t think WAIA has reached its full poten-
tial. I feel the basic ingredients are certain-
ly there: the commitment by Cox, excellent
resources ... saleswise they’re in very
good shape, and I think personnel-wise they
have an excellent staff.”

Day began his KOA GM stint in 1976,
moving in-house from a four-year period as
Sales Manager of KOA-TV. Although a
replacement for Day has yet to be announc-
ed, Jim Hawthorne has officially been nam-
ed Program Operations Manager at KOA,
up from his previous Promotion Manager

post.

since 1980. Hiller told R&R, ‘“What usually
happens is a new GM gets a new station and
the challenge of building it. To be able to
come into this position at KISS, which is
already a market leader, is really tremen-
dous.” No replacement for Shaffner has
been named at WRAL.

E/A Taps
Werman As
Sr. VP/A&R

Tom Werman has been named to fill the
Senior VP/A&R position at Elektra/Asy-
lum, vacant for several months since the
departure of Kenny Buttice. Werman was
most recently VP/Executive Producer for
Epic Records, with whom he was associat-
ed since 1971 as a producer and A&R ex-
ecutive,

Joe Smith, E/A’s Chairman, com-
mented, “We count ourselves most fortun-
ate to have brought Tom Werman to E/A
His amazingly suc- ,
cessful track record
as a producer, com-
bined with a reputa-
tion for searching out 3§
new talent, brings to
us an A&R leader '
with skills never
before available to
us. We expect Tom to
provide us with the
creative momentum

Tom Weran
in the pop field that the company now en-
joys in the country and black areas.”

Werman stated, “I’'m excited about the
position. I’ve always had a lot of respect for
E/A as a company that placed musician-
ship and artistry first. In my meetings with
Joe Smith and everyone at E/A, I've also
been very impressed with their close-knit
working relationship and flexibility. One of
my primary goals is to improve day-to-day
creative interaction between artists and
producers and the A&R staff.”

While at Epic, Werman produced LPs by
Cheap Trick, Ted Nugent, and Molly Hat-
chet, among others, and was involved in the
signings of several more prominent artists.

tion availabl&.

With our exciting AOR innovations in place,
we're now gathering music information for the
CHR, A/C, and AOR formats on Mondays and
Tuesdays for printing late Tuesday night so
the finished product is in your hands by Friday
— the fastest turnaround and the most up-to-
date and comprehensive music information
offered to the industry.

As we enter our 10th anniversary year, our
objectives are, as always, to provide you with
the freshest and most accurate news
coverage and music information. The changes
introduced in this first issue of 1983 reflect
those goals and our desire to help you stay
abreast of the present and keep an eye on the
future. On behalf of all of us at R&R, thank you
for your support in helping us reach our 10th
year, and we hope you'll join us in moving for-
ward in years to come. Bob Wilson,

Publisher

A New Look For Our 10th Year

1983 is R&R’s 10th anniversary year, and we're commemorating the
occasion in style. Our new front page is more colorful and designed to give
you the news you need to know more efficiently than ever. Our new Back
Page now includes the most up-to-date AOR album and hot tracks informa-

1973,
and today’s. Full circle?

R&R'’s first front page,
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Washington Report

Cuban Task Force

Urges Talks, Power War

The FCC and State Department were urg-
ed this week to start a “power war” aimed
at bringing Cuba to the negotiating table to
resolve AM interference problems. The ad-
vice came in an ‘‘Option Paper”’ submitted
by the All-Industry Cuban Interference
Task Force headed by Jefferson Pilot Sr.
VP/Radio Cullie Tarleton.

Calling negotiations the only longterm
solution, the panel put forth options that in-
clude bilateral or regional talks involving
Cuba, or discussions conducted through a
third country or an international organiza-
tion. The group also advocated government
compensation for any AM station harmed
by Cuban interference.

To show Cuba that the U.S. means
business, the industry task force called for
eliminating all protection of Cuban stations
and allowing American AM’s to ‘“increase
radiation toward Cuba with no maximum
power limit”’ so long as U.S. outlets and sta-
tions in other countries don’t suffer.

In other tough proposals, the task force
said the U.S. should consider withdrawing
from the International Telecommunica-
tions Union (ITU) and think about refusing
to ratify the Region 2 AM agreement ham-
mered out a year ago in Rio de Janeiro.

B NRBA Names McCoy

Sr. VP

The NRBA hired Tom McCoy, a
lawyer and former broadcaster, to
manage the association as Sr. Vice
President. He’ll report to Executive
VP Abe Voron, who will concentrate
on planning and lobbying.

From 1960 to 1973, McCoy worked
at five Oklahoma City radio stations,
including KYFM and KTOK where
he was PD, and KLEC (now KQCV)
as GM. In 1973 he began a five-year
stint as an attorney advisor in the
FCC Broadcast Bureau, which he left
in 1979 to become VP/Sr. Manage-
ment for Golden West Broadcasters.

Minority Broadcast
Employment Leveled Off
In ’82

Minorities failed to score an increase in
upper-four category broadcast jobs in 1982,
according to figures released this week by
the FCC. Minority employment in the in-
dustry held steady at 12.7% last year, en-
ding a trend of slight but steady gains in re-
cent years.

Among officials and managers,
minorities gained .1% for a total of 9.3%. A
similar gain among technicians brought the
minority total to 17.2%. In the professional
category, minority employment remained
unchanged at 13.9% and in sales minority
strength actually inched downward .1% to
8.7%.

Women, on the other hand, held 25.9% of
upper-four jobs last year, a gain of a full
percentage point from the previous year. In
the survey of upper-four positions, women
are most predominant in sales, holding
39.6% of available jobs. In the of-
fice/clerical category, however, fully 88.7%
of all slots are filled by women.

R&R/Friday, January 7, 1983

Reagan Visits KMLB
To Speak To
Flooded Louisiana

For the second time in two weeks, President Reagan turned to the
medium of radio Sunday (1-2) as he visited the studios of KMLB &
KWEZ/Monroe, LA to speak to residents of flood-stricken Northeastern

Louisiana.

On December 18 the President, as part of
a new campaign to make himself more ac-
cessible to the news media, granted a
special live radio interview at the White
House to correspondents from the RKO,
Mutual, AP Radio, Sheridan, UPI Audio,
and NPR radio networks.

After the President’s unexpected visit
last weekend, KMLB Station Manager Greg
Powell told R&R, “It was a real shot in the
arm for the station and for Northeastern
Louisiana.” Powell said Reagan, from the
KMLB control room, gave an ‘“inspira-
tional” five-minute talk in which he praised
the volunteer efforts of those fighting the
floodwaters and announced his approval of
federal disaster aid for the region.

According to Powell, the® station was

NEW COMMUNICATIONS ROSTER

Radio Deregulation Chances
Uncertain With New Congress

Amid expectations that a wide range of broadcast issues will receive
legislative attention over the next two years, the new Congress convened
in Washington on Monday (1-3). New members will be appointed in the
coming days as reorganization gets underway in the House and Senate
Telecommunications Subcommittees.

The House subcommittee, which was pre-
occupied with common carrier issues for
the last two years, plans to pay more atten-
tion this year to radio and television. In
fact, Chairman Tim Wirth (D-CO) has rais-
ed deregulation hopes with a recent state-
ment that ‘radio is sufficiently com-
petitive” to warrant rule-lifting.

It’s unknown, how- o~ e

home audio and video taping will heat up
again.

notified by the White House at 2am Sunday
that Reagan was coming, leaving only 10
hours to prepare for a trip that usually
takes weeks to arrange. Reagan rode to
KMLB through floodwaters in an open-
topped jeep and then crossed a sandbag
levee constructed earlier in the week by sta-
tion staffers. ‘“We welcomed him to our
island,” said Powell.

After his broadcast, Reagan ‘‘jawboned
for a little while” with the KMLB staff
before departing, according to Powell, who
said the President appeared to be genuinely
concerned about the plight of the flood vic-
tims.

On several occasions during the 10-day
flood, Powell said the waters threatened to
top the station’s makeshift levee, which
would have forced KMLB off the air. In ad-
dition, the station’s tower was surrounded
by several feet of water (“It did miracles
for our signal”) that also came close to
knocking the station out of operation.

“It looks like a rice paddy out there,”
Powell told R&R. He said station employees
were ‘“‘wading back and forth” to the
studios and at times were ferried to and
from work in boats. On Tuesday (14) the
waters finally began to recede slightly,
raising hopes that, after 10 days, the worst
of the disaster was over.

From The Washington Bureau

Eastman Pacts With Tapscan
An exclusive arrangement has been struck between the

Also, NRBA has announced that it
signed up a record 475 new members
in 1982, bringing its total membership
to 1996. The previous one-year sign-
up record was 428 in 1980.

Eastman rep firm and Tapscan, a Birmingham-based company,
wherein Eastman will use Tapscan’s computerized ratings break-
outs for its client stations. Alan Topkes, VP/Marketing Services for Eastman, noted
that the specific categories were expected to be locked in this week, but that Tapscan
material can be used to help produce reach and frequency comparisons, rankings,

ever, how the
chances for radio de- « LN

regulation will be af- ; ot
fected by the 26-seat &=
gain in the House for ~#%¥

VP/Membership Jack Christian
commented, ““A steadily accelerating
show of support for NRBA is especi-
ally gratifying in view of the uncer-
tain state of the economy and the
problem of ever-increasing operating
costs.”

Fein, Markey Join FCC,
Douglas Sworn In At FTC

The FCC’s new top lawyer will be Bruce
Fein, now Associate Deputy Attorney
General. Chairman Mark Fowler picked
Fein to become the agency’s General
Counsel after a long search for a successor
to Steve Sharp, who was named to the Com-
mission by President Reagan.

Fowler has also chosen another top aide
to be his liaison with the Senate. That job is
being filled by Dave Markey, who will be
leaving the staff of Sen. Frank Murkowski
(R-AL). Markey was formerly NAB VP/
Government Relations.

In the Mass Media Bureau, meanwhile,
former radio announcer Ed Gursky has
been named Chief of the Audio Services
Division’s Auxiliary Services Branch. And
the Federal Trade Commission (FTC) was
brought up to full strength last week with
the swearing in of Democrat George
Douglas, an economist from Austin.

the Democrats, who

are generally less in- rd
clined toward deregu- e "
lation than the GOP. F 4
Also, some deregula- o

tion champions, such Frank Lautenberg
as former Rep. Jim Collins (R-TX), aren’t
returning this year.

In the Senate, which passed radio deregu-
lation last year only to see it die in the
House, there are also some new faces.
Replacing defeated Commerce Committee
members Jack Schmitt (R-NM) and
Howard Cannon (D-NV) are newly elected
Sens. Paul Trible (R-VA) and Frank Laut-
enberg (D-NJ). Also, the ranking minority
slot on the Commerce Committee has been
assumed by Sen. Fritz Hollings (D-SC), who
has been unenthusiastic about deregula-
tion.

Besides deregulation, Congress will be
grappling with several other broadcast
issues left over from last year: the Reagan
administration has promised to try again to
pass Radio Marti legislation; Sen. Bob
Packwood (R-OR) will continue his fight to
put broadcast speech freedoms into the U.S.
Constitution; Majority Leader Howard
Baker (R-TN) remains committed to open-
ing Senate proceedings to radio and televi-
sion coverage; and battle over royalties for

and time-spent-listening analyses.

who listen to radio each week.

Essentially, Tapscan produces reports in-house that are competitive with
material produced by Marketron and Telmar. Eastman’s Topkes noted that his com-
pany will continue using Marketron internally, but will be experimenting with ways
to incorporate Tapscan into its New York office operations.

Hillier, Wechsler & Newmark Merges With Howard

Restructuring of client stations has led to a merger of two rep
firms under the Interep umbrella, headed by Ralph Guild. Hillier,

Wechsler & Newmark and Bernard Howard received approval
from stations prior to announcement of the move in mid-December. Interep is also
the parent for McGavren-Guild and Major Market rep firms.

Heavy FM Penetration

Figures released in January from the RADAR (Radio’s All
Dimension Audience Research) report reveal that almost two out of
every three Americans listening to radio are tuned to the FM band. FM
garnered a 63% share of listening among 117 million persons (95% of 12+ population)

Stanley Kaplan Faces $190,000 Election Fine

Stanley Kaplan, co-owner of WAYS & WROQ/Charlotte, has
been fined $190,000 by the Federal Election Commission (FEC) for
violating election laws during the 1978 North Carolina Senate race.
Kaplan allegedly made an improper loan and funneled over $30,000 through other in-
dividuals to Democratic candidate Luther Hodges, despite a $1000 limit on how much
one person can contribute. Kaplan's wife, Sis Kaplan, is President/GM of the
Charlotte stations and President of the NRBA.




MOTOROLA
AM STEREO.
ONE BIG STEP
CLOSERTO
AN INDUSTRY

STANDARD.

The world's largest maker of automobile
radios has decided that Motorola has the winning
AM stereo system for its 1984 model cars. This might
make your decision about what kind of AM stereo
your station should broadcast a lot easier.

For more information about the significance of
this decision, call Chris Payne at 202/862-1549 or
Dick Harasek at 312/576-3591.

MOTOROLA AM STEREOQ.THE WINNING SYSTEM.
@ MOTOROLA
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3M Enlists In Battle Against Counterfeiting

Armed with a high security authenti-
cation system, 3M has entered the
fight against record and prerecorded
tape counterfeiters. The Confirm
system utilizes a thin, transparent, and
retroreflective film that consists of
150,000 tiny glass beads per square
inch. It's affixed to the LP or tape
package as a manufacturer’s label that
features a hidden image.

Under normal lighting conditions,
the hidden image remains invisible. But

when placed under a beamed light
(i.e., a flashlight), the glass beads or
lenses in the film reflect the image.
Any altering or tampering with the {abel
shows up as a break in the hidden im-
age; the reflection of no image means
the product is counterfeit. According
to 3M, the Confirm system is non-
transferable and *‘virtually counterfeit-
proof,” in addition to being easy to
use, long-lasting, and cost effective.

Wold Unveils Delivery System

Wold Communications is in-
troducing a high-quality, low cost
satellite delivery system known as the
Satellite Subcarrier Transmission
System (SSTS). According to Wold,
SSTS alleviates black and white
sound, the low-fidelity, tinny sound
associated with out-of-town broad-
casts, and replaces it with the sound
of color, described as the natural high-
fidelity sound that accompanies local-
ly-originated broadcasts.

Aimed primarily at radio sports
broadcasts, SSTS combines two
technologies, single channel per car-

MONEY-MAKING
AUDIENCE-BUILDING

16 Years Proven Success

MINI-BINGO®
THE Canadian Radio Promotion

UE Dot 55

rier (SCPC) and Subcarrier Diplexing,
used from uplinks and downlinks,
respectively. The result is an
economical and flexible system that
provides broadcast origination from
any one of the SSTS network’s 39
cities to any or all of those same 39
locales. Or an individual station can
establish its own ad hoc network for
sports or other programs of localfre-
gional significance.

The SSTS service is slated for a
March 1983 launch. Inquiries can be
directed to (213) 474-6876.

MONTREAL Gy

VANCOUVER WS

FN snno [32
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Radio Listening Habits Challenged

Morning drive reaches peak listen-
ing levels at 7am, yet 74% of the total
radio audience is still cruising around
in their homes rather than on the
highways. Away-from-home listening
hits its peak at 2:30pm, at which time
60% of the national audience isn't at
home. And as compared to other demo
groups, teens devote the least amount
of time to radio listening. Other
generally-held beliefs are being

Violence Hits
Videogames

Videogames have run the circuit
from Pac-Man to the Xrated
“Custer’s Revenge.”” What next?
A violent videogame to play in the
comfort of your home. The *‘Texas
Chainsaw Massacre’’ carlridge,

THE TEXAS
CHAINSAVY MASSACRE

VIDEO GAME CARTRIDGE

pmee

derived from the bloody and
popular film, is Wizard’s latest en-
try into the video arena. Touted as
“a new way to take out your
frustratioris,” this $49.95 game
lets players romp through violent-
oriented antics as the crazed
Leatherface-or as the victimized in-
nocent seeking safe harbor.
Decidedly less violent, but no

brought into question as well by
*“‘Radio Today,” a booklet published by
Arbitron based on 13,000 of its radio
diaries.

In addition to graphs and charts that
portray AM and FM audience loyalty
and other listener patterns, Radio To-
day points out that across the country
the average listener clocks 22 weekly

hours of tune-in time. Eight out of ten
listen to radio five or more days per
week. 26% listen to two stations each
week; 23%, one; 23%, three; and only
14%, five or more. This breaks down to
an average listener tuning in 2.5 sta-
tions a week, with one out of four per-
sons dialing one station exclusively
during that same period.

Button Caps Push Station Image

A Chicago-based advertising ex-
ecutive has created a way to assist
radio stations in promoting their
marketplace images, help listeners
quickly locate their favorite stations,
and dress up car radio channel selec-
torg all at the same time. His three-in-
one ‘‘CarTune Cappys’ (The Radio
Hot Button) are plastic D caps imprinted
with a station’s calls or logo that fasten
onto car radio push buttons.

In an Advertising Age article,
creator Steven Rifkin of Riffco Inc.
emphasized Cappys’ usefulness:

. Cappys reinforce radio’s place in
the car. With all the format changes
going on, the listeners have to be
reminded who’s playing what.”” Sta-
tions in various markets from New York
to Seattle have already placed orders,
planning to use the caps as giveaway
items at concerts, sporting events, and
DJ public appearances. Optional ‘‘For-
mat Cappys,” highlighting a station’s

specific program offering, are also
available. Cappys’ cost is determined
by the amount of printed information
and quantity requested. They generally
range from $100-250 per 1000.

Popular
Flicks Polled

When R.H. Bruskin Associates
surveyed the films viewers most want
to see, a not surprising 68% said

E.T.” Close on E.T.'s heels,
however, is ‘‘Gone With The Wind"’;
apparently 66 % still give a damn about
Scarlett and Rhett. GWTW also
garnered another distinction as the
most-seen film of all time, according to
77% of the respondents. Rounding
out that list were ‘‘Jaws,” *“‘Butch
Cassidy and the Sundance Kid,”
“Rocky I, and ‘The Godtather.”

RIAA Gold,
Certifications Down

RIAA’s traditional gold and platinum sales certifications have dropped —
16% through November 1982 as compared to the same period in 1981. Cer-
tifications total 181, versus last year's 216.

Albums racking up sales of 500,000 slipped from 136 to 112. But those

Platinum

reaching million-selling status dipped only slightly from 49 to 45 during the
same 11-month period. Gold singles fell from 29 to 20, while the four singles
thus far awarded platinum certification in 1982 are double the number award-
ed through November of lasy year. Interestingly enough, 1982’s four million-
selling singles are also double the number for 1981 as a whole.

less a horror to some, is OD’ing on
junk food. That’'s depicted in
another videogame called ‘“‘Fast
Food.” The main character is a set
of teeth nicknamed ‘‘Mr. Mouth”
which gorges itself on burgers,
milkshakes, and pizzas to win
points. But when Mr. Mouth con-
sumes six of the dreaded purple
pickles, indigestion strikes and the
game is over.

60-Seconds on Tape
TAG IT, CART IT, RUN IT.
Custom-printed mini-cards

front & back

MAKE A PROFIT BEFORE YOU START . . .

Guaromfeed,

MAKE YOUR NEXT CALL MAKE YOU MONEY. .

Cars Rated By Ripoff Percent

If you're driving a BMW 320-|, Corvette, or T-Bird, the U.S. Highway Loss
Data Institute has bad news for you — those cars topped the most frequently
stolen list. Though it’s less classy, you'd do better driving a low theft-rated Ford
Escort, Plymouth Horizon, or Chevy Citation.

. CALL
Larry Nathan, Peter Powell Assoc., 503-686-0248 NOW.

FLEETWOOD MAC

HBO SIMULCAST

/, ViA SBATELLITE FEBRUARY 18, 1983
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THE MOST EXCITING RADIO
SALES PROMOTION
OF THE '80s!
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Let Your

Audience
Share The
Experience

PERFORMANCE
LICENSES

NOW BEING
BOOKED FOR 1983

' N e
For Radio %) ENTERTAINMENT MARKETING GROUP

Sales/Promotional '
Tie-Ins, Call Us... ' 1-213-553-4330

www_americanradiohistorv com
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Networks/Program Suppliers

MUSIC FEATURES

ABC
Entertalnment Net/Sliver Eagle
(DIR):

Tribute to Lefty Frizzell (January 22)
Steve Wariner (January 29)

Rock Net/King Biscuit (DIR):

Stray Cats (January 23)
The Fixx/Psychedelic Furs (January 30)

Rock Net/Rolling Stone’s
Continuous History of Rock & Roll:
Greatest Drummers (January 23)
Rush Profile (January 30)

Country Sessions, Inc.

Country Sessions USA:
Oak Ridge Boys (January 22)
World of Elvis Presley (February 18)

Earth News

Payolas (January 17-19)

Foghat (January 17-20)

Night Ranger (January 21-23)
London Wavelength
8BC College Concert:

English Beat (January 23)
88C Rock Hour:

Duran Duran (January 23)

Narwood

Country Closeup:
Tompall & the Glaser Bros. (January 17)
Janie Fricke (January 24)
Music Makers:
Count Basie (January 17)
Four Lads (January 24)

NBC

Source:

Rolling Stones Special(January 21-23)
John Cougar Concert (January 28-30)

RKO Networks

Hot Ones (IS, Inc.):

Eddie Rabbitt (January 17)
Pointer Sisters (January 24)

Rolling Stone
Magazine Productions

Guest DJ:

Aldo Nova w/Guitar Player's “‘Best of '82"
(January 17)

Buck Dharma, Eric Blume of Blue Oyster Cult
(Janusry 24)

Syndicate It, Inc.

Music of Black America:

Black Rock & Rollers (January 17)
Second Generation (January 24)

Talkin’ Country

Rosanne Cash (January 20)

United Stations

Weekly Country Music Countdown:

Bellamy Brothers (January 21-23)
Dick Clark’s Rock Roll
And Remember:

Kinks (January 21-23)

Great Sounds:
Benny Goodman (January 28-30)

Watermark

Musicall:
Marvin Hamilsch/Kismet/Gene Kelly (January
22-23)
Soundtrack of the 60’s:

Bll Mediey/Tony Asher/Supremes (January
22-23)

" DON'T BET STUGK

IN YOUR OWN TRAFHIC.

The Nidus Broadcast
Management System can get you

back in the fast lane. D
With Nidus computer hardware
and software you control the flow :] E

Information is instantly at your
fingertips.

Nidus can tailor a system for you.
Traffic Management
Sales Management.

Financial Management.

You’ll receive a new level of
decision-making information. And
all at a price you'll appreciate.

Call Nidus now for more details

1-800-525-0331

] Z@ 10
] g@ﬂt %
nidug

Systems Company

4090 Youngfield ® Wheat Ridge, CO. 80033
1-303-422-6889 e [-800-525-0331

| Westwood One
The Countdown:

Bar-Kays/Liong! Richie (January 21-23)
Live From Gllley’s:
Ed Bruce (January 21-23)

Rock Album Countdown:

Billy Joel/Supertramp (January 21-23)
Rock Chronicles:

Rock Festivals (January 17)

Rock Films (January 24)
Special Edition:

Bar-Kays (January 21-23)

® Reid Collins
appointed anchor-
man of weekday
*'CBS World News
Roundup.” He'll al- §
so retain his duties
as anchor of the
6am and 11am edi- §&
tions of the net- ‘ -
work’s ‘‘News- Reid Collins
On-The-Hour.”" Collins succeeds Dal-
las Townsend, who served as Round-
up anchor for 25 years. Townsend will
now handle three weeknight ‘‘News-
On-The-Hour"’ segments.

@ James Bell has been elevated to
VP/Personnel for the Mutual Broad-
casting System. He joined the net-
work in June 1982 after an 11-year
stint with International Harvester
Company.

@ Sid Davis named Senior Wash-
ington Radio Correspondent for NBC
News. He was previously Washington
Bureau Chief of the net's news depart-
ment from 1979-1982. In other activi-
ty, Beverly Byer is tapped as UN
reporter for the radio network.

@ Stephanie Black appointed Di-
rector/Advertising, Promotion and
Public Relations for Chuck Blore and
Don Richman, Inc.

®Larry McCoy becomes Execu-
tive Editor, CBS News, Radio. Prior to
this he was Assistant Northeast
Bureau Manager for CBS News, based
in New York City.

@ Gloria Puchon Briggs assumes
post of Administrator/ABC Youth
Radio Networks {(Contemporary,
Rock, FM).

® Effective immediately, Source
Program Manager Rona Elliot adds
“Rock Reporter” duties on the net’s
“'Rock Report’ series. Alan Tullio is
also appointed producer. New
segments within the six-day-a-week
feature include ‘‘Rock Chic,” *‘Caught
in the Act,” and the ‘‘Hot Licks

JANUARY

Award.”

I STEVE WARINER

| I ELVIS PRESLEY BIRTHDAY SPE
| # ELVIS PRESLEY BIRZE

CIAL

| THE BELLAMY BROTHERS

www americanradiohistorvy com

ABC
Direction Net:

"Hot Under The Collar: The Cost of Keeping Warm"*
(January 17-21)
FM Net:

*‘F' Is For Football,”" explores grade averages and
extracurricular sports (January 17-21, 24-28)

ABC Radio Networks sign exclusive two-year
contract with United States Football League
for broadcast rights of play-by-play action
(Beginning March 6)

Narwood

Minding Your Business:

Extortion/Pt. | (January 10)

Parking tickets/Conterence Planning, Pt. | (January
12)

Altemmative long distance for less money (January
14)

Outlook:

Ford Foundation (January 10)

Black Film Makers Foundatlon (January 11)

Georgetown's Patrick Ewing (January 13)

Student guide to colleges for Black students
(January 16)

Progressive Radio Network

News Blimp:

Training nerds to be coolfLegalized heroin/Fear of
flying (Week of January 10)

Sound Advice:

Recording levels/Cueing records/Echo & reverb
(Week of January 10)

Strand Broadcast Services
Something You Should Know:
Skin care (January 10)

Becoming successful (January 14)
Aerobics for total well being (January 17)

NEWS & INFORMATION FEATURES

R&R/Friday, January 7, 1983

Watermark
TV Tonite:

‘St. Elsewhere™ — NBC (January 11)
“Hill St. Blues' — NBC (January 13)
“T.J. Hooker"" — ABC (January 14)

Westwood One
Spaces & Places:
Politics & the media wilimmy Carter, John Dean

(Week of January 10)
TV Weathermen (Week of January 17)

CANDID CAMERA CATCHES
FAGEN — Publicity-shy Donald Fa-
gen, one half of the popular Steely
Dan, recently visited the Source's
Rona Elliot, taping segments for the
network’s “Rock Report,” a “Min-
ute With . . .,”" and “Mini-View."
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RADIORADIO’S AWARD WINNERS — in the recent National Commission on

BY V72 &

Working Women's Women At Work competition, RadioRadio News walked off
with three of the 1982 awards. The network's “In Touch” feature concerning
the portrayal of women in advertising won a first-place “Alice” glass obelisk.
The winning team is (I-r) reporter Mona Rivera, Executive Producer Fran Stern,
and Producer Susan O’Connell shown here with Robert McMillan, a VP with
awards sponsor Avon.

e

DIMPLES FIELDS QUESTIONS — Richard “Dimples” Fields guested on
Global Satellite Network’s “Hollywood Live,” answering listeners' questions
about his current single “People Treat You Funky” from the LP “Give
Everybody Some.” Posing for a group shot following the broadcast are (I-r)
producer Eddie Biscoe, Dimples, co-manager Belinda Wilson, host Jay
Johnson, and co-manager Eddie Sims.
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East, Nashville, TN 37203.

- CMF 83
Calendar
Chock Full

The Country Music Foundation Press is publishing the 1983 edition
of its official country calendar. Each month features black and white photos of
popular country artists (Chet Atkins, Willie Nelson, Emmylou Harris,
among others). And besides the usual holiday observances, monthly entries
list artists’ anniversaries/birthdates, historical events, and key facts about
various country songs. The calendars cost $5.95 apiece with an additional
postage and handling charge of one dollar. Write CMF at 4 Music Square

R&B Musicians Compete For
PolyGram Singles Contract

A PolyGram singles recording con-
tract is the grand prize in the ‘‘Budwei-
ser Showdown.”’ Twenty-eight radio
stations across the country are par-
ticipating in the competition, which
provides R&B musicians with ‘‘an op-
portunity to become the star you know
you are.”

Sponsored by Anheuser-Busch,
Rickenbacker Inc., and Show-
down, Inc., the contest began
November 1 with stations given six
weeks to judge local winners. These
local winners have their songs pressed
and distributed by Budweiser plus

$3.98 Cassette
Line Slated

Accord/Townhouse is in-
stituting an all-cassette $3.98
“Budget Series” distributed by
Capitol Records. The line initially
comprises 20 releases of new
compilations featuring the major
hits of such artists as Mary Wells,
Duane Eddy, Paul Anka, Con-
way Twitty, Rod Stewart &
Faces, Johnny Cash, and Carl
Perkins. |

Combputer
Use Growing

A recent poll of 229 companies
conducted by Pennsylvania-based
Administrative Management
Society indicates access to per-
sonal computers is increasing. Ex-
ecutives/managers at 43% and ad-
ministrators at 38% of the
surveyed firms use small com-
puters on the job.

receive an award of $500 worth of
Rickenbacker musical equipment. Five
local winners will then be chosen as
national finalists, vying for the singles
contract as well as a $10,000 equip-
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Pro:Motions

Grant New KKYK GM

Jim Grant has been promoted to General
Manager of KKYK/Little Rock. Prior to this
promtion Grant served as the station’s Sales
Manager. He succeeds Cal Arnold, who
recently purchased KOTN & KFXE/Pine
Bluff, AR.

Davis New NARM VP

Dan Davis becomes VP of the National
Association of Recording Merchandis-
ers (NARM) in a recent reorganization pro-
gram. Davis’s background includes 18 years
with Capitol Records, his last position be-
ing VP/Video Marketing for the label’s sister
company, Thorn EMI Video Programming
Enterprises.

KOSI Promotes Salvato

Five-year station vet Bob Salvato has
been promoted to Sales Manager at
KOSI/Denver. He moves up from an ac-
count executive post.

Grumbach to WKTZ GSM

Fred Grumbach is upped to General
Sales Manager at WKTZ-AM & FM/Jack-
sonville. He first joined the stations in 1981
as Sales Manager.

WSB Elevates Johnson, Sherry
Eric Johnson has been appointed to Na-
tional Sales Director for WSB-AM & FM/At-
lanta, segueing from his previous 17-year
stint as an account executive. In other activi-
ty, Martin Sherry has been appointed Gen-
eral Sales Manager for the stations. Moving
up from a two-year tour of duty as the sta-
tions’ Sales Manager, Sherry replaces Bill
Phippen, who was recently named GM of
WWSH/Philadelphia.

Shipley Named GM
At WERU & WMAD

Alden Shipley has been appointed Gen-
eral Manager of WERU & WMAD/Sun Prair-
ie, WI. He was most recently Regional Sales
Manager at WVCG & WYOR/Miami.

ment bonus.
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First Media Corporation is always on the lookout for people who
want to advance their careers. Congratulations to the following

who were PROMOTED in 1982:

Chuck Artigue. former General Manager KOPA/Phoenix PROMOTED to General Manager WUSN/Chicago

Don Cann, Account Executive KFMY/Provo PROMOTED to Sales Manager

Nichole Courtney, Announcer KFMK. Houston PROMOTED to Music Director WUSN/Chicago

Gary Hiatt, Account Executive Z-93/Atlanta PROMOTED to Local Sales Manager

Wendell Houston, Announcer KOPA/Phoenix PROMOTED to Announcer KFMK Houston
J. Robert Howe, News Director KFMY-KDOT/Provo PROMOTED to News Director WPGC/ Washington, D.C.
Lee Logan, Program Director KFMK, Houston PROMOTED to Program Director WUSN/Chicago
Dan Mason, General Manager KFMK Houston PROMOTED to Vice President First Media Corporation

Mike McCoy, Announcer KFMY/Provo PROMOTED to Music Director
Mark McKasson, Announcer KDOT 'Provo PROMOTED to Music Director

David Meszaros, Local Sales Manager Z-93/Atlanta PROMOTED to General Sales Manager KFMK.'Houston
Paul Neal, Account Executive WPGC/Washington, D.C. PROMOTED to Retail Sales Manager

Kirk Patrick, Announcer KFMK 'Houston PROMOTED to Music Director
Jana Shaw, Announcer KFMY/Provo PROMOTED to Announcer KFMK. Houston

Jerry Steele, Music Director KFMK Houston PROMOTED to Program Director WPGC/Washington, D.C.
Jim Sumpter, Program Director KFMY’/Provo PROMOTED to Program Director KFMK Houston

Chris Thomas, Announcer Z-93/Atlanta PROMOTED to Music Director

If you have outstanding talent to offer in any area
of radio broadcasting, we want to hear from you.
Send resumes, tapes or written presentations to:

First Media Corporation is an Equal Opportunity Employer

Dan Mason

Vice President

First Media Corporation

6420 Richmond Ave.,Suite 600
Houston, Texas 77057

|
{
l
} Z-93/Atlanta, WUSN/Chicago, KFMK/Houston, KOPA/Phoenix, KUBE/Seattle,

KDOT-KFMY/Provo-Salt Lake City, WPGC/Morningside (Washington, D.C.)

New York + Los Angeles - Washington, D.C.

Every weekend is Special on
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JHAN-HIBER

Arbitron’s New Promo
Policy Unveiled

In the mail that arrived at your station during the holidays you
probably received a missive from Arbitron, and I don’t mean a
Christmas card. The communication was an announcement alerting
stations to a new policy, effective with the now-underway winter
sweep, regarding how promotional and advertising messages relate
to the ratings. The new policy supplements Arbitron’s current stance
against “diary distortion”” and ‘“‘on-air”’ survey announcements by
covering “‘off-air’” survey announcements. Let me lay out for your
consideration the history of this new edict and its implications for
what you may — or may not — do under Arbitron’s new guidelines.

Page Five Addition

The recent Arbitron prohibi-
tion against referring, in any
media, to the “current” sweep
(whatever that sweep may be) is
an extension of policies and ac-
tions taken since 1977. In May
of that year Ted Shaker, Presi-
dent of Arbitron, authored a na-
tionally distributed letter out-
lining the company’s stance
against “‘diary distortion” an-
nouncements or promotions. This
policy came about because of a
spate of potentially distorting
promotions that had been run
during the April/May survey that
year.

Once the new policy was announced
it became part of the copy shown on
page five of every Arbitron report. This
page, known as the “Special Notices™
page, has since been expanded to cover
a later series of controversies over “‘on-
air’” announcements. Arbitron has bann-
ed any on-air reference to a current
survey or diary methodology, even
though such an announcement may
merely ask anyone who gets involved in
an Arbitron survey to be sure and ac-
curately reflect the listening done dur-
ing the diarykeeping.

Page five will soon have a new para-
graph, dealing with any messages that
relate to a current survey, regardless of
the media used to distribute that mes-
sage. This covers the loophole not closed
by the warning against on-air an-
nouncements. Now advertising, or
promotional announcements in any
media that refer to a current sweep are
forbidden. If a station in your market
suspects that you are generating a
message about the ratings sweep, and
complains to Arbitron about it, the
wrath of Beltsville could descend upon
you. Of course, your station may also
complain to Arbitron’s Special Station
Activity Committee in Laurel about
what you perceive a competitor may

be doing that is running afoul of the
new policy.

Promotional Implications

I imagine there are dozens of
you wondering what the reality
of this new guideline might be.
What can you say or publish,
and what is off limits? Here are
some examples of the implications
of the recent Arbitron decision.

The catalyst for this new statement
was a situation that developed in
Chicago but provides an education for
those in any market. In the Windy City
a station inadvertently caught
Arbitron’s attention because of a mail
piece. In this case the station asked
listeners who wanted to win tickets to a
concert or movie to send in a self-
addressed stamped envelope with their
entries. The winners had the tickets sent
to them, while the other entrants receiv-
ed station literature in their envelopes.
That was the rub.

Besides programming information
and concert schedules, the station
would also include a note that referred
to ratings. The message stated that
ratings were important to Chicagoland
stations, and that if the listener was
contacted by any ratings company
he/she should comply as accurately as
possible with the ratings service. No
specific ratings firm or methodology
(diary) was mentioned. Although this
note had been sent whenever promo-
tions were done by the station,
it had been a sporadic thing done
several times annually for the past
three years and seemed to have little, if
any, impact on the ratings. Neverthe-
less, a competitor complained about
the practice during the fall survey,
spurring Arbitron’s new policy.

Think about what this means. If
your station has in any medium been
alerting the public to the fact that
there is a ratings survey going on, pro-
blems could arise. Assuming that you
were abiding by the previous ad-
monition against on-air announcements,
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Week In Review

Birch Adds Markets

The Birch Report ratings service has expanded its monthly surveys into
four new markets. Effective this month Baltimore, Harrisburg, Albuquerque,
and Shreveport will be measured by Birch.

In addition Birch has added a new service aimed at smaller market sta-
tions. The new Standard Market Report (SMR) uses a sample of 800 inter-
views and provides expanded demo and daypart data over previous Birch
smaller market trend studies. The SMR will, according to Tom Birch, have
“approximately 150 pages compared to 48 in our current smaller market
report, at no increase in price.” The SMR will be available in book or com-

puter tape form.

Research Jargon Unraveled

Did you ever wonder what an “area sample” is? That’s just one of the
market research terms (61 in all) that is defined in the “1983 Complete Guide
to New England Markets and Media.” Compiled by Dorr Research of
Boston, the definitions should prove enlightening. Contact New England
Advertising Week at (617) 482-0876 about obtaining a copy.

this now means no advertising, PR,
or promos in other media can refer to
an ongoing survey. No matter how in-
nocent the reference may be, as in the
Chicago case, you could be slapped by
Arbitron.

Grey Areas

As with any new policy or
procedure, there are grey areas
inherent in this new stand by
Arbitron. I'm sure some of you
creative minds out there will think
of ways to try and get around
the new ratings reference taboo.
Here are some morsels that may
serve as food for thought.

As Arbitron General Counsel
Tony Kelsey and I were discus-
sing when this new policy was in
the formative stages, the guide-
line deals only with references to
a current survey. As Kelsey ad-
mitted, “There’s no way we can
restrict how stations promote
the fact that they have done well
in past ratings surveys.” This is
good news in that stations can
still print sales material that
ballyhoos great numbers in past
books. Advertising may be done
to get this message across to the
public also.

However, as Kelsey lamented, “What
happens if on some station’s air the D]Js
are constantly referring to the great
way the station showed up in the last
Arbitron survey?”’ Some nefarious PD
out there might have the personalities
do this in hopes it would influence dia-
rykeepers in a current sweep to hop on
the bandwagon and *“vote’ for the sta-
tion. If such a practice is ever brought
to Arbitron’s attention, Kelsey mention-
ed to me that the ratings firm might
have to look at new ratings announce-
ment guidelines that would prohibit
such practices.

Kelsey brought up another topic near
and dear to the hearts of many stations,
namely how music research or percep-
tual research done by the station might
be confused with ratings sweeps taken
by Arbitron or other companies. Where
is the line drawn between alerting your
listeners to the fact you may be calling

to research their tastes or attitudes, and
possibly confusing diarykeepers?

A case has cropped up in Hartford
that illustrates the dilemma. Accor-
ding to Kelsey, Arbitron got a com-
plaint from WKSS accusing WRCH of
using “‘research announcements” to
muddy the waters in Hartford. Kelsey
told me the ruckus evolved from an-
nouncements aired by WRCH which
WKSS thought might have confused
diarykeepers, thus causing diary dis-
tortion.

Apparently, George Burns ad-
vised WRCH to announce on-air that
it was doing programming research
and would be contacting the public to
tap their opinions. Listeners were
told they could contact the station if
they wanted to be in the survey. The
implications of a diarykeeper confused
by such wording are potentially da-
maging.

Even if the intent of the WRCH an-
nouncements was benign they might
cause problems for Arbitron. The
wording of such announcements may
again bring up the spectre of “on-air”
survey announcements, a hot con-
troversy between 1978-80. Arbitron is
asking Burns to rework announcements
aired by the stations he consults, and
that may solve the particular problem
in Hartford. It is unfortunate though
that this type of practice came up, since
Arbitron’s reaction down the road
may be to place a straitjacket on legi-
timate station research efforts, in order
to protect the integrity of the ratings.

When In Doubt, Don’t

To summarize, Arbitron’s new
policy on references to current
surveys or ratings takes effect
immediately and bans such re-
ferences, whether on-air or in
any other media/medium. There
will be grey areas and loopholes
that emerge as the policy is tested
and put into use, but unless your
station has a desire to have Arbi-
tron cast aspersions against it,
I'd suggest staying away from
such ads, announcements;or
references. Let’s put our energies
into creating a better radio pro-
duct, not into trying to confuse
diarykeepers.



* DUrRAN DURAN *
BreAks THROUGH!

THIS 1S A TRUE STORY OF UNDENIABLE TALENT AND STEADFAST COMMITMENT.
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DURAN DURAN
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¥ May 1982: Duran Duran set their sights on the
American marketplace with the release of their
second album, Rio.

¥ June 1982: Several adventurous stations res-
pond to the album and its single, “Hungry Like The
Wolf” But interest proves short-lived.

3 July 1982 : Producer David Kershenbaum (who
had just finished Joe Jackson’s Vight And Day)
remixes four dance versions of Duran Duran’s
strongest tunes.The result is the mini-LP Carnival
(DLP-15006).

3 August 1982: Carnival is well-received, rekind-
ling interest in Duran Duran. On the music video
channel MTV, the band’s stunning videos— “Girls
On Film} “Rio” and “Hungry Like TheWolf"—achieve
long runs in power rotation. Suddenly in MTV
markets Duran Duran albums begin to retail briskly.
3k October 1982 : Kershenbaum remixes the entire
Rio album, and the new version is re-serviced to all
stations and press contacts. New point-of-purchase
posters and a four-color press kit are distributed
nationwide. Rio re-enters the charts and begins

to climb.

3k December 1982: Resistance crumbles. Radio
accepts Rio as if it were a new album. AOR closes
out in three furious weeks. By December 17, Rio

is an AOR Breaker in Radio & Records. At CHR
“Hungry Like The Wolf” becomes one of radio’s
most added singles.

¥k New Year's Eve 1982 : Duran Duran headlines
MTV’s New Year’s extravaganza broadcast live in
stereo from New York’s Savoy club. Eight million
viewers enjoy.

3 1983: The Year Of Duran Duran. . .it’s inevitable!

The Album: RIO (ST-12211)

The Single: ¢ ‘]—Iung"y
Like The Wol ’(’3-5195)

The Band: Duran Duran
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Adwvance unconfirmed fall ‘82 quarterly.

WBLS Moves Into First
As WKTU, WRKS Slip;
WPLJ Retakes AOR Lead;
WAPP Soft; Hispanics Up

WBLS (Urbn) scored its second
straight increase, 5.3-5.6 to garner
the top spot in New York’s fall Arbi-
tron scoreboard. Previous leader
WKTU (Urbn) slipped 5.54.2 while
WRKS (Urbn) moved 5.1-4.5. WOR
(Talk) showed a 5.1-5.3 improve-
ment.

In the News competition, WINS
jumped 4.6-5.2 while WCBS gained
4.6-4.8.

The AOR battleground saw
WPLJ recapture the lead with a 3.5-
4.3 rebound, while WAPP dropped
4.9-3.1 in its first book with com-
mercials. WNEW-FM had a stable
2.0-2.1 showing.

Hispanic and Beautiful Music sta-
tions showed growth. WADO (Span)
surged 1.6-2.7 while WJIT (Span)
advanced 1.8-2.1. WRFM (BM)
inched up 4.24.3 while WPAT (BM)
was resurgent 1.9-2.3 and WPAT-FM
(BM) gained 3.3-3.8.

Other leading stations included
WYNY (AC) holding a strong 5.0
share for the second consecutive
book: WNBC (CHR), which went
4.44.0; and WNEW (BBnd), which
had a stable 3.5-3.4 score.

Additional stations with a one
share or better were WABC (Talk)
3.0-2.5, WBLI (CHR) .7-1.0, WCBS-

FM (Gold) 3.2-2.8, WHN (Ctry) 2.6-
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