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Arbitron Advances

Atlanta: WZGC Back On Top

Denver: KOSI Keeps First

Tampa: WRBQ Regains Lead

Phoenix: KTAR Hits Double Digits
Milwaukee: WEZW Leaps Into Lead

Plus all the results for three other key

markets. Page 17

Time Is Tight

Bruce Johnson's Management column
shows how easily a manager can waste his
time — and starts you off on the road to effi-
cient time management. Page 19

Changing Formats

KWSS/Gilroy-San Jose forsakes KFAT
Country and goes CHR; KJFM/Oceanside-
San Diego to drop Easy Listening for A/C;
and KLUB/Salt Lake City changes A/C for-
mat of a week's duration back to Easy
Listening. Page 3

Newsrooms React To
Hard Times

M ‘‘Some stations are going to fail in
these next few months. It would be sad to
see them go under because executives
raised in good times failed to make ap-
propriate responses to hard times.’’ Brad
Messer lays it down straight — and sug-
gests remedies. Page 26

Are Satellites
Worth it?

Three networks feel af-
filiates should pay for their
dishes; two disagree. ¢
R&R's special report
gathers opinions from all
sides — including the radio
affiliates themselves.
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Peopie In The News
This Week

@ Bill Ford PD at KEX & KQFM

® Gary Hoffman PD for WIKS

® Larry Patrick Sr. VP at Hiber & Hart

® Gregg Lindahl OM for WSM-AM & FM

® Larry Shushan, Gary Allyn take over
KUDE & KJFM

® Ray Caviano heads Atlantic New Music
Dept.

® Dave Van Stone PD at KWSS

® John Marks PD at WSAI-FM
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GM SPITZER DECLARED CARETAKER

WLIR Gives

Up License

More than 10 years of legal
battles with the FCC and the
courts have come to an end for
John Rieger, owner of AOR
‘“New Musi¢”’ station WLIR/
Garden City, NY. Last week
Rieger gave up his license for
the station he put on the air in
1959.

To assure continuity of serv-
ice, the FCC immediately
granted temporary operating
authority to Rieger’s minority
partners, who plan no pro-
gramming changes.

The Commission also began
the search for an interim licen-
see to take over until it chooses
a permanent operator. With a
New York City area FM at
stake, that process could at-
tract dozens of applicants and
take years to complete.

WLIR'’s troubles date back to
1971 when the FCC charged
that an unauthorized transfer
of control had taken place, and
that Rieger concealed the
transfer from the FCC and
made deliberate misrepresen-
tations about technical viola-
tions. Rieger maintained only
that a new station manager
had been hired, but he was still
in control as the licensee.

In June 1981 the Commission
voted to deny WLIR’s license
and Rieger challenged the ac-
tion in the U.S. Court of Ap-
peals. Just before Christmas,
however, Rieger abandoned

GASKINS NEW WOKY PD

Sands Shifts

Effective this week, former
WOKY /Milwaukee Program
Director Steve Sands took over
the newly-created program-
ming post at WAIT/Chicago.
Replacing him at WOKY is
Bob Gaskins, who comes
aboard January 27.

“I think it’s a great move,”
Sands told R&R. ““It’s going to
be good because all of the ex-
perience I gained at WOKY,
and getting that show on the
road, will make it conducive to

the appeal. He reportedly felt
there was little chance of suc-
cess and the appeal would be
too expensive.

On January 10 the station
was taken over by Phoenix
Media Corp., headed by long-
time WLIR Station Manager
Elton Spitzer and the other two
minority stockholders, Dan
Bloom and Walter Wheeler.

WLIR/See Page 26
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WNEW-FM Jocks “Make Up”’
Tribute To Movies

After successfully impersonating rock stars in previous calendars,
the WNEW-FM/New York personalities turned their attention
(and makeup skills) to the movies for the 1983 version. The calen-
dars sell for $7 with proceeds going to the T.J. Martell Foundation
for Leukemia and Cancer Research. Pictured directly above, staffers
stroll down the Yellow Brick Road, while above them, Operations
Director Scott Muni shows true grit in his John Wayne portrayal.

Walker Succeeds Tanner At Y100

Robert Walker has been pro-
moted from Assistant PD to
Program Director at WHYI
(Y100)/Ft. Lauderdale-Miami,
succeeding Bill Tanner, who
will join WASH/Washington
next month (R&R 1-14). Walk-
er, who was part of the original
Top 40 staff of Y100 back in
April 1974, told R&R, ‘“Y100
will continue to rock along. Bill
Tanner and I are very much in
tune, and I feel comfortable
moving into his programming
slot.”” Walker became PD of
Y100 once before in 1975 when
Tanner was shifted to Heftel’s
13Q/Pittsburgh for ten months.
“I'm honored,” Walker con-
tinued. “This is one of those
legendary radio stations.”

Y100 Exec. VP/GM David
Ross, who worked with Walker
in a GM/PD relationship at
WCKX/Tampa, commented to
R&R, “Rob was my first

To WAIT PD

doing that here at WAIT. Dar-
rel Peters has put this format
together. We have a ‘Music Of
Your Life’ station in town and
we want to compete very ag-
gressively to make this format
real viable.”

WOKY VP/GM Jerry McKen-
na said, “Steve’s done a tre-
mendous job and I'm sorry to
see him go. I also feel very for-
tunate to have Bob Gaskins. He
has demonstrated his abilities

SANDS/See Page 26

A Y
Robert Walker

choice. We've been together for

as many years as Bill and 1
were together. I couldn’t be

happier about being able to

work directly with Rob again.”
Although Walker will fill
Tanner’s programming posi-
tion, he will not take on Tan-
ner’s vacated morning show.
Ross indicated that a nation-
wide talent search was under-
way to find a suitable replace-
ment for Y100’s morning show.
Walker, who currently does af-
ternoons, is expected to remain
on the air, but in a different
shift to be determined later.

KEEY Keys In
On Country

KEEY/Minneapolis, a Beau-
tiful Music station for over ten
years, has switched to Coun-
try. Citing greater marketing
opportunities as the catalyst
for the change, the Malrite sta-
tion backed up its move with a
promotional campaign of al-
most $200,000 for TV and news-
paper this month.

Station Manager Gary Swartz
explained to R&R that research
had indicated a limited poten-
tial market for Beautiful Music
in the Twin Cities. “Since we
would not have the opportunity
to win big,” he continued, “we
decided to make a change.
We're now calling ourselves
K102, and since it’'s quite a
change, we’ve hired an all-new
airstaff and have brought in all
new equipment. Except for
two, our people did not come

from a Country background.

We're primarily looking for a
sound.which is hard to put into
words, but we'll be a music sta-
tion where the personalities
complement the music.

“I've never worked in Coun-
try before; I was born and bred
Beautiful Music, but the transi-
tion is very exciting because
operating a Country station is
so much more active.” Swartz
added that PD David Malm-
berg retains his position, while
the new on-air lineup is Win
Garrett & Bill Allard (from
KDWB/Minneapolis) for morn-
ings, John Messanger (WWTC/
Minneapolis) middays, Bob
Chase (KJJO/Minneapolis) af-
ternoon drive, Dick Elliot
evenings (from in-house), and
Jack McCall overnights
(formerly afternoon drive).
Four airstaffers departed the
station in the changeover.



Multi-Fourmatted Music
From Warner Bros.

PRETENDERS
“Back On The Chain Gang”

PRETENDERS “Back On The Chain Gang” (Sire/WB) 110/23
Moves: Up 47, Debuta 16, Same 26, Down 0, Adds 23 including WBEN-FM, WLS-FM, WKTI, WTIC-FM, WLAN-FM,

KZZB, WOKI, WRVQ, WEBC, KO83, WALT, WGLF, WCIL-FM, KIST, KDZA, WCAU-FM 27-16, KEGL 54, KEARTH 3.3,

AOR HOT TRACK #6 "

Produced By Chris Thomas SIRE

RANDY NEWMAN

AND PAUL SIMON
“The Blues”™

RANDY NEWMAN & PAUL SIMON "“The Blues” (WH) 79/19
Moves: Up 14, Debuts 11, Same 35, Down 0, Adds 19 including KEGL, CKLW, WHFM, WKEE, KITY, WZYP, KIOA,
KEYN-FM, KNBQ, WJBQ, OK100, WFBG, FM99, KILE, KBIM, KBFM 30-27, WSFL 39-34, KGGI 35-25, KBBK 32-27, WBWBSB 36-27.

Produced By Russ Titeiman & Lenny Waronker Written, Arranged & Conducted By Randy Newman

DONALD FAGEN

“New Frontier”

JB105 add 34 KROK add WANS-FM add WKDD19-14 KLUC deb 30 KVOL add
94Q add WABB-FM on WNOK-FM add KHOP on KQMQ add WBWB add
WLOL-FM add FM100add 27 WGHon KNBQdeb 30 WGUY add KFMZ deb 17
KIQQ on WOKIon KSTT add KBBK on OK100deb 38 KENIadd
WPHD deb 29 WSFL on WNAM add KSKD add WHSL deb 27 KGHO deb 30
WHEFM deb 40 WCSCon WPFM on KBIM on
K104 deb 39 Produced By Gary Katz WYKS add KCDQ on

7 Grammy Nominations Including: Album of the Year, Song of the Year, Best Pop Vocal Performance-Male, Producer of the Year-Gary Katz

STEPHEN BISHOP
“It Might Be You (Theme From Tootsie)”

CHR A/C
Ql07add  KIKadd29 WFOXon WFBR KOY KEY103 WHBC WMHE WEIM  KVOX
WKTI 25-23 KIOA 29-20 KILE add 36 WLTA KEX WBT WHIO KBOI  WCTIC  KFSB
WSPKon _ WMEE 28-23 KKRC-FM 3129 97AIA KGW WAAY KRNT KUGN  WSKY  KFOR
WAEBadd KJRB 28-22 WRKR add WARMOS WWYZ  WRVR  WTRX KKUA WCHV  KFQD
KITY 2dd  KBBKon  KENIon WCZY WSBA  SMS5 WENS KWAV WDEF  KTWO
FM100 26-20 WHB WSKZ  KMBZ  KSL WORG  KQDI
WCCO @ WHBY  WFMK WAYV  WJBC  KRLC

Produced By Dave Grusin ﬂ“ V" From the Columbia Motion Picture Release “Tootsie”

Manufactured & Distributed by Warner Bros. Records



Or Squeeze Box For AOR?

and cons and cast some strong doubts.

Who Simulcast: Eminence Front

80 AORs had to pay big money to simuicast the Who's final con-
cert. Was it worth the expense? Programmers debate the pros
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CABLE LAUNCH SET FOR APRIL

KKGO To Become
Jazz Superstation

KKGO/Los Angeles, a Jazz-formatted
station for 25 years, is planning to pro-
pagate its programming nationwide via
local cable TV systems, becoming the na-
tion’s first Jazz superstation. Station owner
Saul Levine has formed the Satellite Jazz
Network to transmit KKGO’s programm-
ing via satellite to cable systems that wish
to add it to their services.

KKGO Operations Manager Cal Milner

told R&R that no alteration in the station’s
24-hour programming will occur, and that a
startup date of April 1 is projected. Milner
commented, “Our only interest right now is
to offer the sound of jazz to other markets
around the country that do not normally
have any stations playing jazz zt all, or at
least in a concentrated form. We want toex-
pose the sound of jazz.”

Lindahl Appointed WSM
AM & FM Operations Manager

After over two years as Program Direc-
tor for KOMA/Oklahoma City, Gregg Lin-
dahl has been appointed Operations Manag-
er at WSM-AM & FM/Nashville. WSM act-
ing PD Charlie Chase and WSM-FM PD
Bruce Sherman will now report to Lindahl,
who begins his new position January 24.

WSM-AM & FM GM Tom Cassetty told
R&R, ‘“‘Gregg comes highly recommended
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by other managers around the country as
one who has the direction to put everything
together. That's what I've needed. We've
never had an OM here, and this appoint-
ment will provide me with a lot of relief as
far as management responsibilities are
concerned. We’re excited about Gregg, and
believe he will be a fantastic addition to our
staff.”

Lindahl, who was Music Director at
WDGY/Minneapolis for four years before
joining KOMA, said, “I'm really excited to
be going to WSM-AM & FM, as those call
letters have always meant a great deal to
me. I have some regrets about leaving
KOMA. Our GM Woody Woodard has been

LINDAHL/See Page 26

EXITS NAB VP POST
Patrick Joins
Hiber & Hart

Larry Patrick, Sr. VP/Research & Plan-
ning for the NAB, will join Hiber & Hart,
Ltd., the broadcast research consultancy
headed by R&R Ratings & Research Editor
Jhan Hiber, next month. Patrick will serve
as Sr. VP for the firm, which will be renam-
ed Hiber, Hart & Patrick upon his arrival.

AR OISO R R Nt X XX KK BN A
RSN

Larry Patrick
He will be based at the company’s Arbitron
building office in Laurel, MD.

Hiber commented, ‘‘Larry kas the right
combination of broadcast experience, re-
search insights, and energy to fit in with
what the company has planned for the
PATRICK/See Page 2€

Hoffmann Named PD At WIKS

Station To Become WZPL —
lllndyls Applell

Gary Hoffmann has been named PD at
WIKS/Indianapolis, filling the position
vacated by C.C. Matthews, who recently
transferred to sister station WYYS/Cincin-
nati. WIKS is retaining its CHR format, but
has applied for new calls WZPL and is pro-
moting itself as ‘‘Indy’s Apple.”

Station GM Ken Wolt told R&R, ‘“We were
in a unique situation, with 13 months’
steady growth, but we had a horrendous im-
age,” dating back to the station’s Disco era.
“We certainly have a marketing job ahead
of us,” he added, “with the new calls and

Ford Joins KEX

Former WKHK/New York PD Bill Ford
has been named Program Director for
Golden West's KEX & KQFM/Portland. In
what was described as an amicable ar-
rangement, former KEX PD Bob Miller
will now concentrate on his afternoon show
and assist Ford, as will former KQFM ac-
ting PD Hoyt Smith.

KEX & KQFM VP/GM Walt Reid told

KLUB Discards
Easy Listening
In Sudden Switch

Format Changed After 6 Days
With A/C;
New PD Wallace Exits

In a format about-face, KLUB/Salt Lake
City suddenly discontinued its six-day-old
Adult/Contemporary format last week and
has, at least temporarily, returned to its
Easy Listening approach. Newly-appointed
PD Scott Wallace and his wife/morning
cohost Laurie have departed.

According to KLUB & KISN VP/GM
Bunk Robinson, the decision to reverse
direction was based both on ownership’s
dissatisfaction with the sound of the new
format and the heavy negative community
reaction to the change. Robinson said,
“Bearing in mind all the expense we've
gone to, we’d obviously have to have a very
strong gut feeling to make this change.
The view from ownership was that the new
direction was wrong — that we had made a
mistake — and we had not passed the ‘point
of noreturn.’ ”’

The switch was a costly one to KLUB,
which had purchased an extensive TV ad
schedule to promote the new format, having
already received heavy newspaper publici-
ty preceding and during the changeover.

No new PD was named, but KISN Pro-
gram Director Dan Jessop has been set as
acting Operations Manager for KLUB. He
told R&R that all the newly-hired KLUB
personalities plan to stay on, as the station
has already begun gradually implementing
a live, full-service MOR/Nostalgia format.
Jessop indicated it may be several months
before a new KLUB PD is selected.

Country KFAT
Becomes CHR KWSS

Western Cities Broadcasting’s newest ac-
quisition, KFAT/Gilroy, CA (serving the
San Jose market), became KWSS Monday
(1-17), dropping its freeform Country for-
mat for a CHR sound under new PD Dave
Van Stone.

Van Stone, who has been with Western
Cities for seven years, most recently as PD
of sister station KLUC/Las Vegas, told
R&R, “After looking around the market, it
became pretty clear that what KFAT was
doing wasn’t what was needed. Our signal
really covers the entire San Jose market
very well, and there is an opening for a good

KWSS/See Page 26

image. I was impressed with Gary's
thoughts on marketing the station. He
struck me as a knowledgeable and ar-
ticulate young man who could handle what
needs to be done.”

Hoffmann, who most recently program-
med KKDA/Dallas, cited WIKS's strong
ratings picture as reason not to adjust the
format, adding, ‘“‘We're going to continue
doing real well. We've got good people and
the music’s right. I'm real excited about the
station.”

& KQFM As PD

R&R, “Bill has had both AM and FM exper-
ience, including full-
service radio that of-
fered professional
and collegiate sports. ]
That’s the back- W &% &
ground we were look- r g
ing for, and individ- ik &S

uals qualified as

such, with the proper

degree of maturity,

are not easy to come X

by. When Bill Bill Ford
evidenced interest in coming to the
Portland area, we were quite interested.”

Ford, who was unavailable for comment,
was most recently PD at WKHK for 19 mon-
ths after programming two years each at
Detroit Golden West stations WCAR (now
WCXI) and WTWR (now WCXI-FM). His
new appointment at the A/C-formatted sta-
tions takes effect immediately.

As part of the changes, air personality
Dick Sainte has left KEX.

TRANSACTIONS
Chagrin Buys WIFE
From Communicom

WIFE/Indianapolis, under Chapter 11 restric-
tions since July, has been purchased by Chagrin
Valley Broadcasting Company of Ohio from
Communicom Broadcasting Partners, Inc. for
an undisclosed sum. The sale is contingent upon
FCC approval. WIFE has 5000w days and
1000w nights at 1310 kHz.

Local speculation hints that the station will drop
its News/Talk format, opting for Al Ham’s “Music
Of Your Life.” Recently-named GM Milt McCon-
nell told R&R, ““I can't speak for the new owners.
Right now it's still News/Talk, running with ABC
Talkradio, CNN, and local news.” McConnell,
formerly WIFE's Sales Manager, succeeded
former GM Don Watson, who earlier this month
exited the station to pursue outside interests.

Par Buys KUDE & KIFM
For $3.1 Million

Par Broadcasting has purchased suburban San
Diego AM/FM combo KUDE & KJFM/Oceanside,
CA from Dolph-Pettey Broadcasting for $3.1
million. The sale was completed December 30,
1982.

AM property KUDE operates at 500 watts full-
time at 1320 kHz, while KJFM is a Class B 10kw
FM at 102.1 mHz, with a tower height 980 feet
above average terrain.

The new General Manager for both stations is
former KSDO & KEZL (now KSDO-FM)/San
Diego GM Larry Shushan. Former KEZL PD
Gary Allyn has been named KUDE & KJFM
Operations Manager/PD.

Par has applied for the KEZL call letters and a
new 25-54 adult-targeted format for KJFM, with
the changes expected March 17. KJFM presently
uses Easy Listening programming. KUDE will
maintain its syndicated Country format.

Neither Dolph-Pettey nor Par own any other
radio stations, and no broker was involved in the
transaction.



R&R/Friday, January 21, 1983

Massive Satellite
Conversion Costly For

Networks And Affiliates

This could be called the year of the satellite radio conversion. In 1983
the CBS, NBC, and ABC Radio Networks are all switching from costly
AT&T telephone lines to satellite distribution. The total pricetag for net-
works and affiliates could top the $70 million mark.

ABC beamed its first program through
space just this week to WTKN & WWSW/
Pittsburgh (see photo). CBS will begin
phasing in satellite service July 1. And NBC,
now feeding 150 stations with a temporary
analog system, will start digital broadcasts
in April or May, All three expect to be fully
converted to digital satellite by the end of
1983.

To Pay Or Not Te Pay

Affiliates, who had no say in the decision,
are generally having to plunk down bet-
ween $10,000 and $15,000 to purchase and in-
stall a satellite dish. Most seem to be going
along, if not happily, although all the net-
works say they expect to lose a few stations
over the issue, especially in small and
medium markets.

One factor which has made the selling job
to affiliates a little harder for ABC, CBS,
and NBC is that rival networks RKO and
Mutual provide earth stations to their af-
filiates free of charge.

According to Mutual spokesman Danny
Flamberg, the philosophy of network Presi-
dent/CEO Marty Rubenstein is that ‘“a net-
work is responsible for delivering the signal
from point of origin to the point of broad-
cast.” RKO takes the same stance.

But officials at the other networks
disagree. They point out it would cost them
tens of millions of dollars to equip affiliates
with earth stations. They also argue that
the stations themselves should pay for
dishes that can be used to pick up signals
from many networks.

Shared Bird Brings
Flexibility

As NBC Radio President Mike Eskridge
bluntly puts it, “With that kind of flexibility
I would think they ought to be paying the
freight.”” He toli :
R&R, “We do not
want to put a compe-
titor in business.”

At the heart of Esk-
ridge’s point is one <%
simple fact: ABC,
CBS and NBC (and
later RKO) will all be
using the same
satellite, RCA’s audio
digital distribution
service, known as ADDS. With some added
electronics on the receiving end, for in-
stance, an ABC Rock affiliate could easily
use its dish to pick up one of RKO’s
Radioshows.

Eskridge also observes, ““All things said
and done, $10,000 to $15,000 doesn’t repre-
sent a real bank-breaker. It has tax
benefits, it’s capitalizable, it can be
bartered. It’s like buying a station wagon
for a news operation. It’s not a complex pro-
position.”

Eskridge stresses the benefits of satellite
conversion: superior audio quality, a
greater variety of programming such as
live concerts, the ability to run regular pro-
grams and special events simultaneously,

Mike Eskridge

|
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Pictured cutting the ribbon on ABC's first digital
audio transmission via satelite to WTKN &
WWSW/Pittsburgh are (I-r) WTKN & WWSW
VP/Station Manager Diane Sutter, ABC VFP/Plan-
ning, Finance & Satellite Development Bill Batti-
son, WTKN & WWSW Operations Manager Tom
Daren, WTKN & WWSW President/GM Mike
Harvey, ABC Radio Networks President Ed Mc-
Laughlin, and ABC. Radio Networks VP Walt Sabo.

stereo sound, and freedom from the
“vagaries” of the telephone system. “All
that is not too bad a deal for $10,000,” he
concludes.

Brescia Cites Network Value

CBS Radio Sr. VP Dick Brescia says pay-
ing for affiliate dishes was simply too ex-
pensive for the network. His message to af-
filiates: “If the net- }
work is of real value
to you and if you be-
lieve — which I think £
most good broadcast- &
ers do — that having §
an earth station is go-
ing to be an integral
part of how you pro-
gram and how you
compete in your own
marketplace in the  Dick Brescia
future, then it may not be an easy decision
to make, but it certainly comes into better
focus.”

Brescia acknowledges CBS will lose some
stations and says, “That’s a business deci-
sion and I respect that. You can’t quarrel
with that.” But he’s quick to add, ‘‘It means
we’ll have to turn to another station in the
marketplace. And we usually don’t have
that much difficulty.”

A Small Price To Pay

ABC’s satellite conversion is being
directed by Bill Battison, VP/Planning,
Finance and Satellite Development. Han-
ding out earth stations would have cost ABC
$20 million, he says, “and we think it makes
more sense to invest in programming and
services to stations.”

Battison notes that for many small sta-
tions, who now usually pay for their own
AT&T network lines, satellites will actually
mean a cost savings. And when every other
station in a market is pulling in a wide
range of programs off the bird, he predicts,
$15,000 “will look like a very small amount
to pay for the competitive advantage you
get.”

Battison is also enthusiastic about four
radio networks sharing the same satellite.

® ABC celebrates first radio satellite

transmission

@ Mutual, RKO advocate free dishes for affiliates
@ NBC, CBS, ABC feel dishes are worth the price

affiliates must pay

“I think the industry needs a standard like
this. Stations need to be able to change af-
filiations literally with the flip of a switch or
the changing of a crystal. We need to have
flexibility to keep the industry viable and
competitive.”

Affiliates’ Viewpoint

Dick Griggs, Executive VP, Illinois
Broadcasting Co. and GM at WXXQ/Free-
port, IL, is Chairman of the CBS Affiliates
Board. Griggs isn’t aware of any stations
that will drop CBS, but concedes, “I don’t
think anyone’s overjoyed at having to put
out additional dollars.”

He points to his firm’s situation of owning
stations in three markets. “In one of our
markets it will be a savings, in another it
will be a wash, and in another market it will
cost us.”

Joseph Costello, President/GM of
WRNO/New Orleans, chairs the ABC FM
Network Affiliate Board. ‘I think the oppor-
tunities are fantastic,” says Costello, who
compares the inevitability of satellite con-
version to the long-ago changeover from
discs to cart machines.

Like Griggs, Costello sees virtually no af-
filiate drop-off. But he would like to see
ABC give some of its telephone line savings
back to affiliates in the form of higher net-
work compensation. ABC’s Bill Battison
counters that the satellite system will cost
the network nearly $50 million over eight
years and what small savings do occur will
be plowed back into programming.

One ABC Information Network affiliate

who hasn’t yet decided to convert is Paul
Estes, President/GM at WEZJ/Williams-
burg, KY. “I’m sure there are some folks
who will leave ABC as a result of it,” he
speculates.

Estes said he’s “looking at all options,”
including a possible switch to UPI Audio,
which pays for the dish and offers all avails
for local sale. If he ends up staying with
ABC, says Estes, it will be because ““Ireally
believe ABC has the best radio network
news.”’

The Chairman of Source’s Affiliate Board
is Robbie Ritter, President/GM at KZIO &
WDSM/Duluth. “We’re all going into it
together. And we’re going to figure out how
to do it together,” Ritter told R&R.

While buying a dish will be a hardship for
some stations, Ritter believes most will
convert or come up with alternate ways to
receive the signal, such as running a phone
line to someone else’s earth station.

Year-End Backup Feared

Finally, there’s some concern that since
ABC, CBS, and NBC are all getting dishes
from Scientific Atlanta and all have the
same timetable, a huge backlog of
uninstalled earth stations could develop at
the end of 1983.

Says NBC’s Mike Eskridge, “If it gets all
jammed up at the end of the year we’ll get
down to having to make some critical deci-
sions about what we need to do next.”” He
won'’t commit NBC at this time to extending
land line service to any affiliates left
birdless, and advises stations who plan to
order dishes to do so as soon as possible.

Washington This

Week

Looser AM Rules Proposed

For Business Districts

The FCC last week suggested dropping a
rule requirir.,g each AM station to deliver a
powerful 25 mV/m signal over the entire
business district of its principal communi-
ty. The rule was adopted many years ago
for the purpese of overcoming interference
from machinery, large buildings, and ur-
ban noises. But the Commission now says
it’s unnecessary and burdensome.

Killing the rule was first proposed by the
Washington law firm Miller & Fields. The
firm pointed out that the term ‘‘business
district” is too vague, few people live in
downtown areas today, and many cities
have several such districts.

WKAT Seeks Cuban Relief

WKAT/Miami last week described its
nighttime signal as ‘“largely unmarketa-
ble,”” and asked the FCC for permission to
boost power from 1kw to 2.3kw to help offset
interference from Cuba.

Failing to grant the request would give
Cuba ‘‘the power to punish American
broadcasters whose views they find
threatening,” said WKAT, as well as allow
Cuban propaganda to be heard on its fre-
quency throughout South Florida.

26 Seek
NAB Radio Board Seats

As NAB’s Board of Directors was meet-
ing this week in Puerto Vallarta, Mexico,
candidates began gearing up for next
month’s mail balloting for elections to half
of the board’s seats. Candidates for the
Radio Boaré are: District #1 — James
Asher, WIDA/Quincy, MA; Dick Rakovan,
WSNE/Providence; #3 — Edward Giller,
WFBG/Altoona, PA; Ralph Pricé, WPPA &

WAVT/Pottsville, PA; #5 — Walter May,
WPKE & WDHR/Pikeville, KY; Dale
Miller, WAJR/Morgantown, WV; #7 —
James Paul Chaplin, WIRA/Ft. Pierce,
FL; Charles Jones, WSRZ/Sarasota, FL;
#9 — Clyde Price, WACT/Tuscaloose, AL;
Thom Smith, WDEN/Macon, GA; #11 —
Fred Anthony, WAKR & WAEZ/Akron,
OH; David Palmer, WATH & WXTQ/At-
hens, OH; #13 — Edward Allen, WDOR/
Sturgeon Bay, WI; Kenneth MacDonald,
WSAM & WKCQ/Saginaw, MI; #15 — Wil-
liam Barry, WAMB/Donellson, TN (Nash-
ville); Ted Snider, KARN/Little Rock;
#17 — William Hansen, WJOL & WLLI/
Joliet, IL; Charles Wright, WBYS/Canton,
IL; #19 — Bev Brown, KGAS/Carthage,
TX; Dick Osburn, Osburn/Reynolds Sta-
tions, Ft. Worth; #21 — Jerry Papenfuss,
KAGE/Winona, MN; Dean Sorenson,
KCCR & KNEY/Pierre, SD; #23 — Tom
Busch, KNOM/Nome, AK; Thomas Young,
KVON & KVYN/Napa, CA; #25 — Gary
Capps, KGRL & KXIQ/Bend, OR; Clifford
Hunter, KJET & KZOK/Seattle.

Other Key Developments:

e The Supreme Court Tuesday (1-18)
heard oral arguments on the legality of
home video taping. A ruling, expected this
spring or summer, will likely affect the
related issue of audio taping.

» The NAB announced that its former
President, Vince Wasilewski, will receive
this year’s Distinguished Service Award
and its 1983 Engineering Award will go to
Joseph Flaherty, VP/Engineering &
Development, CBS/Broadcast Group.

» An FCC hearing has been designated on
limited-time KXL/Portland’s bid for
fulltime service on 750 kHz. Competitors for
the clear channel nighttime signal include
KOAL/Price, UT and a group proposing a
new station in Rark City, UT.



ALBANY-RENSSELAER WQBK - BALTIMORE WCBM - BOISE KTOX - CHARLESTON WKCN - CHARLOTTE WAYS - CHICAGO WIND

CLEVELAND WERE - COLORADO SPRINGS KVOR - DALLAS WFAA - DENVER KNUS - EUGENE KBDF - FRESNO KMJ - GRAND RAPIDS WTWN
GREENVILLE, SC WCVL - HAGERSTOWN, MD WHAC - HONOLULU KGU - INDIANAPOLIS WIFE - JACKSONVILLE WOKV - KANSAS CITY KCMO
LANSING WKHM - LAS VEGAS KVOV - LOS ANGELES KABC - MINNEAPOLIS/ST. PAUL KSTP - NEW ORLEANS WCSO - NEW YORK WABC
NORFOLK WNIS - N MYRTLE BEACH WGSN - PALM SPRINGS KPSI - PENSACOLA-MILTON, FL WSWL - PHOENIX KSUN - PITTSBURGH WTKN
PORTLAND. ME WMER - PORTLAND, OR KLIQ - PROVIDENCE WEAN - RENO KOH - ROCHESTER WRTK - SACRAMENTO KGNR - SAGINAW WSGW
SALISBURY WSBY - SALT LAKE CITY KZJO - SAN DIEGO KCNN - SAN FRANCISCO KGO-FM - SANTA BARBARA KTMS - SPOKANE KSPO

TOLEDO WOHO - TUCSON KNST - TULSA KELI - WEST PALM BEACH WJNO - WHEELING, WV WOMP - WINSTON-SALEM WSJS

ALLTALK
ANDNO
COMPETITION.

ABC TALKRADIO HELPED
THESE STATIONS CONVERT TOA
PROVOCATIVE NEW FORMAL.

TALKRADIO can give your station a unique new personality and attract a whole new kind of
listener. When you broadcast ABC TALKRADIO in your market, you lock up an advantage on
your competition —because no other network or service comes close to matching our 18 hours
a day of the best programming in the business.

ABC TALKRADIO personalities know the secret of successful talk shows —informative and
provocative programs that make listeners sit up, take notice, and pick up the phone.

ABC TALKRADIO stars include Michael Jackson, the talk radio giant, Dr. Toni Grant, the
original radio psychologist, and Ira Fistell, “the human encyclopedia.” They share the
spotlight with Ray Briem, “the giant of all-night radio,” psychologist-author Dr. Susan Forward,
and Owen Spann, known for his witty, “take-charge” style.

The special skills of these ABC TALKRADIO stars make each program sound like it originates
on your station. Because of this compelling immediacy, it's your programming involving your
listener. And it’s your involved, loyal listener that advertisers like best.

To talk in more detail about how to build some of broadcasting’s most intense, involved

audiences, and the ratings and advertising dollars that follow them, call Bolbb Chaisson,
(212) 887-5938 or Al Racco, (212) 887-5638.
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RECORD RETAILERS SUPPLIED

MGM/UA, PolyGram
Enter Home Video Venture

Effective immediately, PolyGram Records, Inc. will be distributing
MGM/UA Home Video catalog product to its record retailers. Jack Kiernan, Po-
lyGram Exec. VP/Sales & Marketing, commented, . . . the mass of consumers
already accustomed to going to record stores for records and tapes should in-
crease their video purchases by finding such software in the same store. After all,
pre-recorded videocassettes and discs are really cousins of music cassettes and
records.”’

The distribution arrangement lets the retailers share the same terms current-
ly in effect for video stores and remains separate from PRI's own video produc-
tion efforts. Among the videocassette/videodisc product being offered is
MGM/UA’s '“The Compleat Beatles’’ and *‘Elvis on Tour.”

Brown Baggers Not
All Out To Lunch

R&R/Friday, January 21, 1983

Looking Ahead To The Year 2000

No More Big Baby Booms, But Every Home

Will Have A Computer

Should recent Census Bureau predictions stand the test of
time, radio stations of the future will mine their audiences from a
total U.S. population of 268 million in 2000. The four million an-
nual births of the baby boom years won't be repeated, however.
Annual births will rise from 1981’s 3.6 million to 3.9 million in

You are what you eat, and former ad
man David Lyon created the “‘Brown-
Bag Institute’ to prove it. After analyz-
ing the menus of those who bring
lunch to work, he's discovered that the
brown-bag breed share several char-
acteristics: they earn $30,000 or more

avyear, are savvy, better-educated, and
like to clip coupons. Although Lyon’s
work may seem ludicrous to some,
others are taking it seriously. Among
the nine clients signed up for this
brand new research bag are General
Foods and Standard Brands.

The jingles the Northeast hears on

WGY

are from JAM Creative Productions.

jam

4631 Insurance Lane
Dallas, Texas 75205

PRODUCTIONS (214) 526-7080

Hear what we can do for you. ..call today!

1988 and then decrease.

The bureau’s other projections in-
clude:

¢ Median age of the population will
increase from 30 years in 1980 to 36
years in 2000, resulting from the aging
of the baby-boom generation and
fewer births.

* 18-24 year-olds will drop five
million, from 1880’'s 30 milllion to 25
million through the 1990s.

e The 25-34 year-old group will
grow from 39 to 44 million during tha
'80s and decrease to 36 million, af-
fected by the baby bust.

e 35-44 year-olds will experience
rapid growth during the '80s, from 26
million to 38 million by 1990, while
45-54 year-olds in the '90s will rise b¥
46%.

e Junior high and high schoolers
14-17 will drop from 16 million in 1980
to 13 million in 1990, then go back up

Capsules

Control |
Corrosion

First used to protect marine el- !
ectronics from corrosion, Zerust
Capsules are now available for |
broadcast and recording electronic
equipment. Each capsule emits a
continuous vapor that forms a thin
film on metal surfaces, protecting a
one-foot to six-foot cubic area and
lasting a period of one to two

lation date on the cover, peel off
the adhesive backing, and attach it
to any surface.

These capsules have a variety of
applications from computers and
two-way radios to paging/phone
systems. The standard VC-1 (pro-
tecting one cubic foot with a one-
year life span) lists for $2.25. The
manufacturer also notes that the
continuous vapor doesn't increase
contact resistance in relays and
switches. For additional details
contact Bob Beriiner of Audio-
techniques at (203) 359-2312.

countries will possess nuclear
weapons, they will mutually agree not
to use them. Genetic engineering will
produce bigger varieties of fruits and
vegetables to overcome the impending
food shortage, and practically every

to 15 million ten years later.

e 65 + people will jump from 11%
to 13% from 1980 to 2000 while 85 +
citizens will account for an overall
126% increase in that same period.

e And what else can we look for-
ward to in the next 17 years? For one
thing, large-scale wars will be
eliminated, according to Mensa. This
high-1Q group believes that since most

home will house a computer. The bur-
geoning electronics field will also
create another industrial revolution. -
Best-sellers will not be in hardcover or
paperback but pocket computer edi-
tions, and we should see word proces-
sors that rely only on the user’s voice
to write copy, and automobiles that
leave the driving in- the hands of on-
board microcomputers.

Interstate Constructs
Regional Satellite System

Interstate Communications, Inc.
(INTERCOM) is in the process of con-
structing a regional satellite communi-
cations system for affiliates of its Lou-
isiana Network and Mississippi
Network. Consisting of two uplinks
and 89 downlinks n both states, the
system empioys only a portion of one
transponder, resulting in a more effi-
cient, reliable, and cost-effective
system. According to President Tim
Patton, the uplinks will cost half the
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amount of those bought by national
networks using full transponders of
space. Working with INTERCOM are
Satellite Systems Corporation and
Modulation Associates.

years. All you do is write the instal- |

ZENITH OPTS FOR TELETEXT

RCA Bows Search-
Capable Videodisc Player

In late 1983, RCA will debut its advanced videodisc player, capable of ran-
domly accessing specific segments on the two-hour playing discs. RCA claims
the advanced player will open up new avenues of programming and further esti-
mates that industry sales of all videodisc players will exceed 300,000 this year.

Meanwhile, Zenith Radio Corp. has announced it is exiting the videodisc
arena and entering a five-year agreement with Taft Broadcasting Co. to pro-
duce teletext receivers. Zenith had been marketing a CED player manufactured
by RCA since 1981. An RCA spokesperson says the Zenith decision won't affect
the player system, however, because the latter ‘*has not been active in the disc-
player business for the past six months.’’ Once the FCC approves commercial
teletext service, Zenith will begin production for Taft's experimental project in
Cincinnati. Zenith will also produce teletext decoders that can be connected to
most of its color TV sets.
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