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Goldwr ater ieads New
Deregulation Fight

Veteran Senator will sponsor new legisia-
tion, but the outlook in the House is still
clouded.

Page 4

Arbltron Advances

New Orleans: WYLD-FM Doubles And
Leads

Indianapolis: WFMS Soars To Top
Kansas City: WDAF Expands Edge
Portland: KINK Gains On KGON

Plus results from Buffalo, Norfolk, Riverside,
and Sacramento.

Page 16

Abrams & Carroll:
The Future Of AOR

& ““Programmers must understand that
the old wave is going to be wiped out . ..
Unless they go through a major musical
renaissance, they are the sound of yester-
day.’’ That's the latest dictum from “modern
music” mogul Rick Carroll, right? Wrong —
that quotation’s from Superstars architect
Lee Abrams, AOR’s longtime kingpin of
conservatism. And that’s just one of many
surprises from Carroll and Abrams in two im-
portant interviews on a format at the cross-
roads.
Page 28

People In The News
This Week

# John Irwin new GM at KOS|

® Gene Ashcraft Metromedia VP

8 Sandy Sanderson PD at CFTR

@ Jack Alix promoted at Abell
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RADIO & RECORDS

POSNER STAYS; FARACI, SHARELL GO

Elektra/Asylum
Shakedown Begins

Elektra/Asylum Records took
significant steps this week in
establishing its new executive
regime, announcing that Vice
Chairman Mel Posmer would
be staying on to head the
label’s Los Angeles offices as
GM/West Coast while retain-
ing his previous title.

At the same time, R&R

learned that a number of other §

top West Coast-based E/A ex-
ecutives would not be staying

Mel Posner- .

with the company. Among
those departing are Executive
VP and marketing head Vic
Faraci, Senior VP/Promotion
Jerry Sharell, and VP/Interna-
tional George Steele. Posner
will become senior executive
for international operations fol-
lowing Steele’s exit.
Recently-appointed VP/Pro-
motion Dave Urso is set to re-
main on the West Coast, while
promotion VP Burt Stein will
stay on for a transitiocnal peri-
od. National promotion execu-
tives Pat McCoy and Scott
Burns are exiting. Tom Wer-
man, named Senior VP/A&R

earlier this year (R&R 1-7),

will remain basedin L.A.
Commenting on Posner’s
new role, E/A Chairman Bob
Krasnow stated, ‘‘Mel
Posner’s contributions have
been integral to the success of
Elektra since he joined the
E/A/See Page 56

PolyGram Sets
Five Separate
Music Divisions
Jaffe, Haywood, Regan
Take On A &R Duties

In a significant restructur-
ing, PolyGram Records has re-
organized into five independent
music divisions, each of which
will control marketing and now
A&R functions in its field. VP/
Rock Department Jerry Jaffe

Also established is a new ex-
ecutive staff reporting directly
to PolyGram Records Presi-
dent Guenter Hensler on
strategic and policy matters.
This staff consists of Ex-
ecutive VPs Jack Kiernan and
Mel Ilberman and newly-

has been promoted to Senior
VP/Rock Divi- L
sion, while VP/
GM West Coast
Russ Regan
moves up to Sr.
VP/Pop Divi-
sion. Sr. VP Bill
Haywood heads
the Black Mu-
sic Division,

Jerry Jaffe

1

Bill Haywood

Russ Regan

PolyGram Classics President
Gianfranco Robulla heads
classical, and the Country Di-
vision head has yet to be nam-
ed.

With A&R duties .being as-
sumed by the music divisions,
Senior VP/A&R Chip Taylor
will become an outside consul-
tant for PolyGram, while re-
suming his recording career.
A&R Directors Ted Daryll and
Stu Fine have exited.

Joubleday Drops

National PD Post

Hamilton Returns To KDWB;
WAPP Promotes Krause To PD

Doubleday Group PD Dave
Hamilton will return to the pro-
grammer'’s slot at KDWB/Min-
neapolis following the an-
nouncement that the national
programming position within
the AOR chain had been elimi-
nated. At the same time,
WAPP/New York Assistant
PD Joe Krause was promoted
to Program Director for the
New York Doubleday station
(a post Hamilton also held),
and was given the new title of
Group Program Coordinator.

Doubleday Broadcasting Co.
President Gary Stevens out-
lined the changes and Krause's
new responsibilities to R&R:
‘“He will conduct the weekly
conference calls and help to
facilitate the regular dialogue
between all the PDs, but we're
essentially going away from

Sneed Returns To
WKLS As PD

KSRR/Houston Program Di-
rector Alan Sneed has resigned
from the ABC station to rejoin
WKLS/Atlanta as PD. Sneed
replaces Max Floyd, who in
turn is rejoining the airstaff at
KYYS/Kansas City (a station
he previously programmed as
well).

WKLS GM Dick Meeder told
R&R, “We had achieved great
success with Alan before, and I
feel he can do the job again for

Alan Sneed

us.” Sneed commented, ‘“In
spite of the fact that KSRR's
SNEED/See Page 56

www.americanradiohistorv.com

the group PD concept to each
guy doing his own, like most
other groups do.”

Krause indicated his new
group coordinator title meant
that “research and everything
else will be centralized through
New York for the chain. It’s an
organizational tool.” Regard-
ing his promotion to WAPP
PD, Krause told R&R, “I'll be
working very aggressively in
this market. It’ll be quite a
dogfight in New York. I'm also

DOUBLEDAY/See Page 56

appointed Senior VP/Finance
Richard Morris, who joins the
company from the Senior VP/
Operations position at Tele-
prompter’s cable TV division.
In addition, Kiernan will now
supervise PolyGram’s distri-
bution operation.

“Shortening
Decision Lines”’

Commenting on the changes,
Hensler stated, “The purpose
is to provide more autonomy to
those who’ve made PolyGram
successful last year and at the
same time to strengthen the
company by shortening deci-
sion lines. With this structure,
we will strike an optimal bal-
ance between the company’s
artistic and business needs. The
music divisions will be able to
provide maximum individual
attention to our artists, keep in
close touch with the street, and
function with the flexibility the
times demand — almost like
independent companies.

“The music division heads
have all distinguished them-
selves in the critical talent re-
sponsibilities, finding, pro-
moting, and developing artists.
So they very much deserved to
take larger roles in their areas
of expertise," Hensler conclud-

Liggett Taps San timore
As New WABX VP/GM

Liggett Broadcasting has
moved WFMK/East Lansing
VP/GM Grant Santimore to
WABX/Detroit, where he takes
over the newly-acquired sta-
tion in a similar capacity. He
retains VP/GM duties at
WFMK as well, with day-to-
day responsibilities delegated
among the WFMK staff.

Santimore has been with Lig-
gett for ten years, also serving
as VP/GM at WLOL/Min-
neapolis and WBUF/Buffalo.
He told R&R, ‘I think things
are turning around here in the
Detroit market. I've never
seen a staff in the business that
has jelled so quickly. The en-
thusiasm can’t help but come
across on the air. I've got so
much confidence in (consul-

tant) Paul Christy and what he
has done. Everyone is really
fired up.

“I think we’ve found our
niche in the market,” he con-
tinued, referring to the sta-
tion’s recent format change
from AOR to CHR (R&R 1-7).
“We are committed to win-
ning. This is my hometown so
I'm glad to be back here. We
plan major improvements to
our facility in the next year,
which include plans to put up a
new tower.”

Also new to WABX are Jo-
anne Harrelson from CKLW
and WNIC-AM & FM/Detroit,
who has been appointed Gener-
al Sales Manager; and Joseph
R. Badamao, now National
Sales Manager.
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Sanderson Takes
CFTR PD Post

Eric ““‘Sandy” Sanderson has departed his
position as Director of Programming for
the ABC-FM Radio Network to become PD
at CFTR/Toronto. Former PD Bob Saint
has agreed to stay on as Sanderson’s Assis-
tant PD and Music Director. MD Rick Hunter
has left the station.

In announcing Sanderson’s hiring, CFTR
Executive VP/GM Tony Viner told R&R,
“While our ratings were in good shape, we
felt that someone of Sandy’s qualities could
allow us to take a large leap forward, head-
ing towards the number one spot in the
market. Sandy will be the catalyst to take
us higher. Bob Saint’s experience and know-
ledge of the station and the market will be
of great value to Sandy, so I'm glad he’s
staying on.”

Sanderson, who had been with the net-
work for a little over a year, explained his
reasons for leaving: “It was mainly the fact
that I missed radio. My time at the network
was interesting and I got a chance to learn
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_how a network functions, but it lacked the
day-to-day stimulation and craziness of a
radio station. To be able to return to that
vitality at a professional outfit like Rogers
Radio and CFTR is something I couldn’t
refuse.”

Sanderson previously worked at ABC as
Assistant PD at WABC/New York and PD
at WLS-FM/Chicago. A native of Toronto,
he also has worked at CKGM/Mantreal.

Irwin Appointed
KOSI VP/GM

John Irwin has been appointed VP/GM of
Group W’s KOSI/Denver. He joins the sta-
tion from the Station Manager position at
WOWO/Fort Wayne, the former Group W
outlet sold last year to Price Communica-
tions. Irwin succeeds former KOSI VP/GM
Al Perry, who resigned to pursue radio
ownership opportunities.

Commenting on Irwin’s move to KOSI,

Ashcraft New
Metromedia VP

Gene Ashcraft has been appointed a Vice
President of Metromedia Radio. Ashcraft
has served as General Manager of the
Texas State Network since Metromedia ac-
quired it in June 1980.

Metromedia Radio President Carl Bra-
zell commented, “Gene’s appointment is in
recognition of his outstanding performance
in building the Texas State Network to 160
prime affiliates, as well as developing a
strong and marketable agriculture net-
work, a 225-station Dallas Cowboys football
network, and his integral role in restructur-
ing our Spanish Language News Network
into the nation’s largest.”

Ashcraft left a four-year tenure as News
Director of KFJZ/Fort Worth to become
TSN’s GM in 1967. After ten years in that
position, he became GSM at WRR/Dallas
and then GM at KJIM/Fort Worth before
rejoining TSN.

Ballard ToProgramWMAG

Jim Ballard, Operations Manager at
AOR-formatted WROQ/Charlotte for the
past six and a half years, has resigned to
become PD at A/C outlet WMAG/High
Point, NC (formerly WMFR). WMAG
VP/GM George Francis explained to R&R,
“I hired Jim in Charlotte and he’s been

Woodward,

Mitchell Add
New R&R Duties

In a move designed to strengthen R&R’s
radio coverage, Washington Editor Brad
Woodward will become News/Talk Radio
Editor while retaining his present duties.
Gail Mitchell, who is presently News/Talk
Editor, will now become Easy Listening
Editor, while taking on additional editorial
duties in her capacity of News Editor. In ad-
dition, longtime Easy Listening program-
mer Fred Seiden, who earlier served as
R&R’s Easy Listening Editor, will be con-
tributing articles to the section on a periodic
basis. WOODWARD/See Page 56

Forth Becomes ABC
Rock Net Director

Dan Forth has been appointed Director of
the ABC Rock network, moving over from
the Source, where he was Director/Affiliate
Relations. In his new position, Forth will be
chiefly involved with affiliate relations.

Willard Lochridge, VP/ABC Contem-
porary, FM & Rock Networks, commented,
“Dan’s management expertise and overall
understanding of young adult radio will
prove to be tremendous assets for the Rock
Radio Network. His extensive radio sales
and marketing background will contribute
significantly to the network’s growth.”

Before joining the Source, Forth was
GSM at WLOB-AM & FM/Portland, ME
and WAAF & WFTQ/Worcester.

there since I left. He’s a man I totally trust,
and he’s a great detail guy. Jim is 31, mar-
ried, has a kid, and is outgrowing the AOR
format. He lives the lifestyle of the au-
dience we’re going to appeal to. I've also
hired J.T. Austin from WQDR/Raleigh to
become Production Director. He’s also
from AOR, so he’s got some things to learn
about A/C. I’'m really confident about the
team that we’re building here at Magic
99.5.”

“I think what we will be doing will be
very exciting,” Ballard told R&R. “I can
see why this station will be a real killer for
women. There is a tremendous hole that we
will be looking to fill in the Greensbo-
ro/High Point/Winston-Salem market.
We’ve got all brand-new equipment and a
signal that covers all three cities. Going into
A/C is something I’ll be very comfortable
with. The most important thing for me is to
direct my thinking towards our target au-
dience. With all the tools we have this will
be a lot of fun.”

WMAG is under the consultancy of
George Johns.

Price Named
WSGN PD

After three years as PD for WDNG/An-
niston, AL, Steve Price has been appointed
Program Director at WSGN/Birmingham.
Price, who is from Birmingham, once brief-
ly did weekend air shifts at WSGN after
joining WDNG. Previously, he spent three
years as an air personality at crosstown
WKXX. Price fills the programming vacan-
cy left when former PD Walt Brown step-
ped down last November to concentrate on
his midday show.

Commenting on the appointment, WSGN
VP/GM Warren Merrin said, “Steve has
made good as a PD in another market and
is now coming back. It’s always great when
someone can return as a department head.

PRICE/See Page 56

Bert Wahlen, Group W Radio VP/FM Sta-
tions, said, ‘“‘John Irwin is a knowledgeable
broadcaster with a solid record for success
in radio station management. Group W
Radio President Dick Harris and I are ex-
tremely pleased that John has decided to
rejoin Group W and work with the winning
team at KOSI.”

Irwin told R&R, “I’'m elated to have the
opportunity to come back to Group W and to
be here at KOSI. My mission is basically to
enhance the product and keep us on top.
We’re going to increase our visibility and
our promotional effort and, hopefully, put
some distance between us and number
two.’Y

WOWO VP/GM William Latz added, “At
the present time we don’t have any plans to
name a replacement for John. We at Price
Communications wanted John to have an
opportunity like the one he received
because he did such a fine job for us. He’s
very deserving.”

AUERBACH NEW WDOQ GM

Alix Upped To
VP At Abell

WDO0Q/Daytona Beach GM Jack Alix has
been promoted to VP/Programming and
Promotion of parent company Abell Com-
munications, Inc. by Radio Division Presi-
dent Stu Frankel. Alix will remain in
Daytona Beach to assist his successor,
Doug Auerbach, who joins WDOQ as GM
from a similar position at WWJF/Ft.
Lauderdale.

In announcing Alix’s promotion, Frankel
said, “Jack will be responsible for fur-
nishing the programming and promotion of
WNVZ/Norfolk and WDOQ. Jack is one of
the most talented programmers and gifted
promoters in the radio business. We will all
benefit tremendously by his efforts.”

Commenting on Auerbach’s arrival and
his own promotion, Alix told R&R, “We're
really excited about bringing Doug into the
team. His background in sales and manage-
ment make him a great addition to the staff
at WDOQ.” He went on to say, “I'm ex-
tremely pleased with my promotion. My
new duties will allow me to concentrate on
making further improvements to our
newest station, WNVZ/Norfolk, and redou-
ble our efforts here. A couple of new signals
are now competing directly against us and
we've got plans ready for a counterattack.
I'll also have some input in the areas of new
acquisition as Abell continues to grow.”

Urban Satellite
Radio, Cable

Networks Formed

The Sunshine Entertainment Network
(SEN), the nation’s first 24-hour Urban
Contemporary satellite radio network, will
begin broadcasting next Monday (1-31)
from studios in Cocoa, FL.

SEN President James Thompson said
programming will include a simulcast of
WOL/Washington’s AM drive talk show,
gospel during middays, reggae and contem-
porary music in the afternoon, and jazz at
night. However, WOL PD Robyn Holden
told R&R that the station had not affiliated
with SEN, having agreed only to hearing a
presentation this week.

“The Urban format has already proven
itself to be the hottest format in major and

URBAN/See Page 56
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Washington Report

FCC Approves WSEX Calls

Darrell Peters Productions’ WTCO/Ar-
lington Heights, IL has won its battle to
adopt the call letters WSEX. FCC Mass
Media Bureau Chief Larry Harris approved
the change last week, setting aside a staff
decision that the calls were in ‘‘bad taste.”

Since the Commission has never tried to
define “good taste’’ and maintains a ‘‘high-
ly restricted role with respect to program-
ming content,”” Harris said denying the re-
quest was unwarranted.

Harris said, ‘“Instead, the preferable
course of action in this situation is to rely
upon the good-faith discretion of the licen-
see, who is, in all probability, more attuned
to what is or is not good taste in the Arling-
ton Heights area.”

Besides calling the initial denial un-
constitutional, the station claimed it was in-
consistent with past grants such as WLAY,
WPOT, WSUX, WSUC, WGAY, KDIC,
KACA, KINK, KISS, KKKK, KOKE, and
KSYN.

Home Taping Battle

Begins Anew

As Congress returned to work this week,
both sides began gearing up for a repeat of
last year’s struggle over home video and
audio taping. Last week the Supreme Court
heard arguments in the case charging Sony
Corp. with violating copyright laws by mar-
keting Betamax machines. A ruling is ex-
pected by summer.

In Congress, meanwhile, bills declaring
home video taping legal (S. 175 and H. 175)
are being offered by Sen. Dennis DeConcini
(D-AZ) and Reps. Tom Foley (D-WA) and
Stan Parris (R-VA). They have the elec-
tronics industry on their side.

On the other side, supported by the movie
and record industries, is Sen. Charles
Mathias (R-MD). He’s reportedly ready to
introduce three separate bills. One would
impose a copyright tax on audio/video
hardware and blank tape. The other two
bills, one for audio and one for video, would
allow copyright owners to control rental of
their products.

The audio bill, which would let artists and

record companies profit from the ‘‘rent-a-
record” trend, is viewed as having the
strongest chances of passing.

Grant Of Indianapolis

FM Upheld

The FCC Review Board has refused pleas
from the four losing parties that it overturn
a law judge’s decision awarding a new In-
dianapolis FM to People’s Broadcasting
Corp. The channel became open when the
Commission refused to renew the license of
WIFE-FM, one of Don Burden’s Star Sta-
tions, due to fraudulent billing and political
time fraud.

Much of the Review Board’s decision
centered on the application of Radio Circle
City, 61% owned by Richard Kiley. He was
President of the Star Stations when its
licenses were lost. The Board found that
Kiley had an “accessorial role” in some of
the Star misconduct, lacked candor in the
new proceeding; and should get a
“heightened substantial demerit.”’

People’s was given an edge, in part,
because stockholders owning 58% of the sta-
tion, including a black female, will be in-
volved in fulltime management.

Newark AM Challenge

Thrown Out

Fidelity Voices, Inc. has failed in its bid to
have the FCC reconsider the award of a
new AM on 1430 kHz in Newark to Sound
Radio. Sound won because it’s controlled by
minorities and women, proposed a higher
percentage of owner/managers and, unlike
Fidelity, its owners have no other broadcast
interests.

Challenging the grant, Fidelity question-
ed a settlement agreement between Sound
and a third applicant, and said the FCC fail-
ed to properly evaluate the Spanish sur-
names and community involvement of its
stockholders.

In refusing to even consider Fidelity’s
points, the FCC noted that its rules require
challengers to be very precise in stating
their objections. “Fidelity’s petition falls
far short of this standard,” the Commission
ruled.

From The Washington Bureau

Baseball Radio Rights Holders Meet

Owners of radio rights to 24 of the 26 major league baseball teams met recently
(1-10, 11) in Cincinnati to discuss common concerns, and hear presentations on
research, sales, pregame and postgame programming, and satellite delivery of
games. The conference, arranged by Jim Winters of the Cincinnati Reds, may lead
to establishment of a formal organization.

Both the Scarberough and Field research organizations proposed to undertake a
nationwide survey of major league baseball radio listeners. Possible backers of the
study include the radio rights holders or Major League Baseball, Inc., which licenses

baseball-related products.

News Directors Post 10% Salary Gain
A survey of 350 radio stations by the Radio-Television News Directors Associa-
tion (RTNDA) shows that the median news director’s salary in 1981 was $275 a week,
up 10% from the previous year’s figures of $250.
However, other radio news personnel didn’t fare so well. Top anchors earned a
median salary of $260 per week (up 4% ), while the median pay of top reporters re-

mained unchanged at $240 per week.

Also, meeting last week in Washington, RTNDA'’s Board of Directors appointed
a cormmittee to explore how services can be improved for radio members, who
sometimes feel overshadowed by TV. Heading the panel is WOR/New York News Di-
rector Lou Adler. Other members are WIJBC & WBNQ/Bloomington, IL ND Steve
Vogel and WBLS/New York ND David Lampel.

SWIFT READIES PLAN

R&R/Friday, January 28, 1983

Goldwater To Introduce
Radio Deregulation Bill

R&R has learned that Sen. Barry Goldwater (R-AZ) and several co-
sponsors this week will introduce a radio deregulation bill almost iden-
tical to one which passed the Senate last April, but died in the House.
Goldwater is Chairman of the Senate Communications Subcommittee.

Because the mea-
sure cleared the Sen-
ate so easily last
year, Commerce Com- |
mittee leaders plan to
bypass hearings.
They’ll call up the bill
for a committee vote
and send it to the Sen-
ate floor for action. " éJ

The bill will be call- E&3 4
ing for: Barry Goldwater

o Setting up a schedule of fees for broad-
casters to pay to the FCC.

¢ Banning comparative renewals.

¢ Preventing the FCC from dictating pro-
gramming or formats, or requiring ascer-
tainment, program logs, or commercial

¢ Directing the FCC to approve new com-
munications services where technically
feasible.

Annual fees would be $150 per year for
AMs under 1kw; $500 for Class A FMs and
AMs with 1 to 5kw; $1000 for Class B and C
FMs and AMs stronger than 5kw. There are
also numercus one-time application and
grant fees, such as $300 for new station, ma-
jor change, and CP applications (plus $5000
if a hearing is designated); a CP grant fee
set at three times the annual fee for the
facility; $500 for sale and transfer applica-
tions (plus $3000 if a hearing is required).

Last year, the NAB and NRBA reluctant-
ly went along with the fees because of the
deregulatory benefits. But they worried
that, once established, the fees could be hik-
ed by the FCC.

RIVERA UNCONVINCED

Slower House Scenario

In the House it appears radio deregula-
tion won’t get off to such a fast start. New
members will be appointed to the Telecom-
munications Subcommittee in the next
week or two, and most people are waiting
for Chairman Tim Wirth (D-CO) to signal
his intentions. He is believed to be in-
terested in an NRBA proposal for annual
station fees in return for longterm license
contracts.

A spokesman for Rep. James Broyhill
(R-NC), who authored a major deregula-
tion bill last year, said the Congressman
has no immediate plans to offer his bill
again. The sponsor of another House bill in
the last Congress, Rep. Jim Collins (R-TX),
retired to make an unsuccessful run for the
Senate.

Meanwhile, a spokesman says Rep. Al
Swift (D-WA) will reintroduce within the
next few weeks his radio deregulation plan
that calls for quantifying the public interest
standard. Swift would tell broadcasters
precisely what they must do to win a vir-
tually guaranteed license renewal.

Last year Swift proposed a point system
for various types of public interest pro-
gramming. But this year’s bill reportedly
drops any mention of points in order to
focus attention on the concept of quantify-
ing the public interest standard, rather than
on the mechanism of how that would be
done.

NAB Stresses Economic

Hardship Of

FM Drop-Ins

Building large numbers of new FM stations in small markets could
put an unbearable economic strain on existing stations that are already
struggling for survival. That’s the message the NAB will be taking to the

FCC soon.

Meeting last week in Mexico, NAB’s
Board of Directors voted to name an ad hoc
committee of small market broadcasters to
lobby the Commission on Docket #80-90.
That docket could lead to the creation of
hundreds of new FMs by reducing mileage
separations and allowing small Class A out-
lets on channels that are now vacant be-
cause there’s not room for more powerful
Class B and C stations.

NAB Executive VP/GM John Summers
said the broadcasters “will visit all seven
Commissioners and let them know in their
own words the problems with introducing
more FM stations in small markets.”

In the past, NAB and other industry
groups have focused on possible in-
terference in their objections to FM drop-
ins. Also, Summers acknowledged some
divisions on the issue within NAB ranks
“pecause there are some members of the
association who would like to have addi-
tional stations in some cases.” FCC Deputy
Mass Media Bureau Chief Jeff Baumann
told R&R this week the item should be

ready for an FCC vote sometime between
April and June.

FM drop-ins have at least one strong ally
in FCC Commissioner Henry Rivera. “It
just doesn’t seem to me it would be a wise
policy decision for this Commission to re-
fuse the creation of additional outlets if it is
feasible to create them,” Rivera told R&R
in a recent interview.

Asked specifically about the possible
economic harm to existing FMs as more
stations compete for ad dollars, Rivera re-
sponded, “I think that this Commission is
not inclined to listen to arguments based on
profit-making capability. I think that we
are not going to be gatekeepers, as we have
been in the past. Past Commissions have
been more concerned about the competitive
viability of radio and television stations. I
think this Commission is more inclined to
authorize more outlets and let the market
decide which is going to survive. I don’t
think this Commission sees itself as insur-
ing the profitability of broadcasters.”



WHEN YOUR RATINGS
ARE DOWN

WE KEEP YOUR
SALES UP

A big drop in ratings is the nightmare
of every station manager. It’s also the acid test
for every rep firm.

Anybody can sell top rated stations.

But not everybody can do what must
be done when your ratings are down sharply.

Schedules must be saved. Rates must
be maintained. And agencies must be resold.

That’s when Masla Radio is at its
fighting best.

We buy you the extra time to get your
station back on its feet.

That’s why Masla Radio means more
business for major stations in key national and
regional markets. -

!

|
|
r
l
|

- _J

MASLA RADIO

We'll never be too big not to be hungry.
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Sony Bows Casey Launches S-Call
“Baby”’

Global Communications Net
Camcorder

Steve Casey of Sebastian, Casey & Associates, Inc.
has designed the S-CALL Global Communications Network, a
24-hour-a-day communications, processing, and information
system, now in service. Born out of the firm’s AOR consulting ef-

e » || fortsand now also aimed at other contemporary-formatted (CHR,
I;f} 21| AIC, Country) stations, the system offers a wide range of ser-
713 A vices ranging from weekly updated promotions information and
’;' ?’ ideas to lifestyle research to electronic mail and internal music
WB Markets 6x12 Cro = )| s
S SS 1 % | As part of the promotional support ~ computer.
: - 7 ka handi liers — TV S-CALL is being offered first to cur-
Errecos package, merchandise suppliers eing offe cu
° spots, bumper stickers, T-shirts, etc.  rent clients o e consulting firm,
CGSSEtte c&ﬁ'&’ ] T-sh t clients of th I f
— will explain their services via followed by other stations in non-
.arner Bros: Ret,:lord: s;gmrﬁgacgﬂ ss S-CALL's reference database. And in-  competitive situations. Casey is also
inaugurates its 6”x12 g g ter station communications lines willbe  developing varied rating analysis tools
special cassette 0.

and other future applications that will
follow the direction of his new con-
sultancy, Steve Casey & Associates.
For more information regarding fees,
discounts, and services, call Casey at
(602) 957-2452.

enhanced by a 'bulletin’” area that lets
S A, you alert several or all users to certain
| information, for instance job openings.
| Users are assigned an account and ac-
: =) | cess codels), able to tap into S-CALL by

Sony announced the ‘Beta Movie’ camcorder, . q
a combination video camera/recorder, 1o the using a standard data terminal or small

world in this Japanese newspoper ad.

package with Christopher
Cross's latest release, ‘‘Another
Page,”’ shipping this week. Design-
ed to make cassettes more visible,
accessible, and attractive to the
consumer, the 6” wide and 12"
long cardboard display board: pro-
minently positions the cassette on
the front along with album cover
artwork. The back is composed. of
a short artist bio, recording infor-
mation, and musical credits.

WB will still be offering the Cross

=

Sony’s ‘‘Beta Movie”’ cam-
corder is a combination video ca
mera/recorder whose video drum
and tape path space is one-third
the width of the cassette it uses.

’82 Personal Income
Growth Smallest Since 1963

release in standard cassette and
album form, with both cassette
configurations offering ‘“‘Arthur’s
Theme'' as a bonus track. The
6x12 cassette, however, will also
feature a special lyric sheet.
"Among the new cassettes’ advan-
tages: they can adapt to current
display modes (hit racks, cassette
display trees, bins, pegboard

storage), are less easy for
shoplifters to pocket, and cost no
more than the standard pack.

jam

PRODUCTIONS

The jingles Washington hears on

WMAL

are from JAM Creative Productions.

4631 Insurance Lane
Dallas, Texas 75205
(214) 526-7080

Hear what we can do for you...call today!

WE’F

HE ONE F

camera features a reflex optical
viewfinder, a noninterchangeable
fl.8, 3:1 (14-42mm) manually-
zoomed lens, built-in mike, folding
pistol grip, and built-in
rechargeable nickel-cadmium bat-

Weighing only five pounds, the |

tery. Similar to a Super 8 camera,
the cassette is loaded via a hinged

adapts to any existing Beta
videocassette, taping a maximum
three hours on -a single L-750
cassette. According to Video
magazine, the unit won't include
self-contained playback. Sony
plans to kick off sales sometime
this year in Japan, followed by the
U.S. and Europe.

Kiss Off

The next time you tell somebody to
kiss off, reconsider. It could be more
of a threat than you think. The London
Sunday Express reported that
medical researchers in India have
determined kissing to be a health
hazard, exerting extra strain on the
heart and taking away 18 seconds of
life per smooch, The study also in-
dicates that mustachioed Romeos put
more pressure on the hearts of the
Juliets they kiss. It's doubtless anyone
is going to give much lip service to
these findings anyway. After all, what a
way to go.

door on the camcorder’s side. It |

According to a recent Commerce
Department study, personal income
posted its smallest increase in 20
years, 6.4% in 1982 or a total of
$2.57 trillion. This represents a little
over half of 1981's 11.8% gain and is
1.3% higher than 1963’s previous low
of 5.1%. Although take-home pay rose
only 1.1% versus '81's 2.5%, it still
shows a marked improvement over
1980's almost nonexistent 0.2%
growth. In spite of 1982’'s personal in-
come staying barely ahead of inflation,
government officials and private
analysts predict that income and spen-
ding will undergo moderate growth,
spurring some relief from the long
recession.

It's interesting as well to see where
we are spending our hard-earned

dollars. A recent Newsweek article
breaks down $100 in personal expen-
ditures, showing that more than a third
is designated for food ($20.36) and
housing ($16.02). As for the rest of
that $100, the expenditures are as
follows:

e Transportation — $14.15

* Household Operation — $13.92

» Medical Care — $10.56

e Clothing — $7.40

* Recreation — $6.36

» Personal Business — $5.41

s Private Education/
Research — $1.59

» Religious/Welfare — $1.38

® Personal Care — $1.33

» Tobacco — $1.25

® Foreign Travel/Other — $.27

Last year one of the more
popular crazes was exercise, with
enthusiasts grunting and stret-
ching to the turntable calisthenics
of Jane Fonda and Richard Sim-
mons. Now the computer, Time
magazine's ‘‘Man of the Year,” has
its own LP, thanks to PolyGram
Records. ‘‘Everything You Always
Wanted To Know About Home
Computers,” narrated by television
personality Steve Allen and his

PolyGram Bytes Into Home
Computer Market

wife Jayne Meadows, offers
easy-to-follow instructions and
answers those questions most
often posed by laymen. A 16-page
illustrated booklet includes a
glossary of computer terminology,
a practice computer keyboard,
sample ‘‘how-to’’ programs, com-
puter charts/diagrams, and a self-
quiz. The disc is also available in
cassette form.

OR CONC

=

|

RECORDED THIS WEEK

CHAKA KHAN
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WESTWOOD ONE presivrs

3 :
7 Airing the weckend of February 4-1, 983, on over 300 great radio stations
throaghout America.

Nobody procuces more cowets fr more stations than Westwood
One...not ABC, NBC, CBS, RKO or Mutual...
=~ IBODY!

Coming up in their orly 1983 concerts recorded for national
radio: JOURNEY, FLEETWOOD MAC, R.EC. SPEED-
WAGGN, CROSBY, STILLS & NASH, LOVERBOY,
SAMMY HAGAR DUARTERFLASH. When it

comes to ~oncerts, were the one!

WESTWOOD ONE

9540 Washington Bled., Culver City, CA 90230
23 2845000
Americas nunrmsone producer of nationally
sponsored rike ymgrams, concerts & spectals.




ABC RADIO PRESENTS
PRO FOOTBALLS
SPRING SEASON.




INTRODUCING THE
UNITED STATES
FOOTBALL LEAGUE.

PRO FANS WANT IT.

YOUR STATION CAN
PROFIT FROMIT.

The United States Football League has
been created to satisty the sports fan’s
thirst for pro football action in the spring.
Never before has a new professional
sports league started off so fast. Months
before the new 12-team league’s first
kick-off, season ticket sales are running
way ahead of the most optimistic projec-
tions. Top coaches have been signed.
Games will be played in America’s best
stadiums, including Denver’s Mile High
Stadium, Giants Stadium in the Mead-
owlands and Washington’s RFK Stadium.
ABC Radio has won the rights to
broadcast a schedule of 36 regular sea-
son games on Monday and Saturday
nights, starting March 6, plus 2 playoffs
and the Championship game on July 17.
Give pro sports fans the Spring
Football they want. You'll attract pre-
mium advertisers. And you can convert
your new audience into regular listeners.
Join the ABC Radio Network's
broadcasts of USFL Spring Football. Pro
fans want it. Your station can profit from it.
For full details, contact Stuart Krane,
Director, ABC Radio Network, at (212)
887-5285.

ARIZONA WRANGLERS BIRMINGHAM STALLIONS NEW JERSEY GENERALS PHILADELPHIA STARS TAMPA BAY BANDITS OAKLAND INVADERS

] P Tasmpe Ry
ol @ G
KLF IHETS

COPYRGHT B8 ™ | coew 003 COPYRIGHT 1983 ™ | corvmont wes ™

g n
BOSTON . -
EAKERS gk e
EXPRESS FESERALY DENVERGOLD

COPYRIGHT 1B8Y M | copvrGHT ey ™ COPYRIGHT 1963 T | copvmeHT wea ™ COPYMGHT 183 ™
BOSTON BREAEERS L.A. EXPRESS WASHINGTON FEDERALS DENVER GOLD CHICAGO BLITZ MICHIGAN PANTHERS

M ks
x¢
2 _J Exclusive radio broadcasters of the 1984 Summer Olympics

TM designates o trademark of the United States Football League. ©1982

www americanradiohistorv com
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Networks/Program Suppliers

MUSIC FEATURES

DIR Broadcasting Net

Inside Track:
Phil Collins & Steve Winwood (February 21)

Narwood

Country Closeup:
Mel McDaniel (February 14)
Lacy J. Dalton (February 21)
Music Makers:
Freddy Martin (February 14)
Robert Goulet (February 21)

NBC

Source:

Supertramp Special (February 11-13)

Novo Combo/Haircut 100 Concert
(February 18-20)

Rockstreet (February 18-20)

RKO Networks

Captured Live!
Ozzy Osbourne (February 19-20)

DIR ROCKS IN NEW YEAR — 38 Special was special guest during
DIR’s live New Year's Eve broadcast from Memphis, emceed by WZXR PD
Redbeard. Taking a break during the festivities are (I-r) 38 Special producer
Rodney Mills, DIR's Bob Kaminsky, lead singer Donnie Van Zant, and DIR's
Paul Zullo.

the

R&R/Friday, January 28, 1983

SOLAR-POWERED ROCK ’'N’ ROLL — Westwood One recently recorded
David Lindley for its syndicated "In Concert” series with the help of Solar Gen-
ny One, the mobile solar electric generator. Explaining the generator’s benefits
in glowing detail is (far left) designer Tom Campbell with Westwood One Presi- |
dent Norm Pattiz, Westwood VP Richard Kimball, and Solar Lobby's Ty

Braswell.

IN CONCERT — The Creative Factor and Patrick Griffith Productions have
Pacted to co-produce “Concert Magazine,” a bi-weekly 90-minute series

spotlighting the highlights of three rock concerts coupled with various features
and backstage interviews. Kicking off last weekend with a special segment that
included Toto, Journey, Loverboy, and others, the program begins its regular
schedule on February 19 with host Joe Cipriano and-will be supported by its
own four-color glossy magazine of the same title. Looking over the forthcoming
publication are (I-r) Pat Griffith Productions VP Rob Dollinger, President Pat Gnf-
fith, and Creative Factor President Jim Hampton.

Westwood One

The Countdown:

Lionel Richie/Ray Parker (February 18-20)
Commodores/Chaka Khan (February 25-27)

Off The Record Specials:

Ric Ocasek (February 11-13)
Judas Priest (February 18-20)

Pop Concerts:

Countdown America (IS, Inc.):
Toto spotlighted (January 29-30)
Littie River Band spotlighted (February 5-6)

Hot Ones (IS, Inc.):

Tom Petty (February 14)
Rolling Stone
Magazine Productions

Clayton Webster

Country Calendar:

Jack Greene (February 21)
Brenda Lee (February 22)
Jorry Lee Lewls (February 23)
Sonny James (February 24)
Curly Putman (February 25)
Johnny Cash (February 26)
Mickey Gilley (February 27)

Guest DJ: .
Fogh(a;:bglaa\;j F:j;/ereﬁ # Roger Far ROCA; i‘::zr:ezuoa;ynzt:;own: Rar.ll.t(l:e:s' (February 21) NE ws & INFORMA TION FEA TURES

Elvis Costello (February 22)
John Lennon (February 23)
Arrows (February 24)

Billy Joel {February 25)

Retro Rock:
J. Gells Band (February 14)

Country Sessions, Inc.

Country Sessions USA:
World of Elvis Presley (February 18)

Creative Factor

Concert Magazine:
George Thorogood/38 Special/Eddie Money
(February 19)
Country Music Specials:
Larry Gatlin & Gatiin Brothers (February 26-27)
Pop Music Specials:
The Lovemakers (February 12)

o Melinda Mcliwain joins the Affili-
ate Relations Department at DIR, re-
porting to Roxy Myzal. During the past
four years, Mcllwain served as assis-
tant to DIR President Bob Meyrowitz.

@ British person-
ality/producer Mal
Reding signs two-

Supertramp’s Bob Seibenberg (February 21) Jefferson Starship/Adam Ant (February 11-13)

Pretenders/Saga (February 18-20)
Rock Chronicles:
Women in Rock (February 11-13)
Rock Producers (February 18-20)
Star Trak Profile:
Michael McDonalg (February 28)
America (March 14)
Specials:

Grammy's 25th Anniversary
(Week of February 14)

Clayton Webster

Jack Carney’s Comedy Store:;

The Movies with Nichols & May, Jonathan Winters,
and Lenny Bruce (February 14)

Earth News

Author Daniel Keyes discusses Billy Milligan, man
with 24 distinct personalities
(January 31-February 2)

Mutual

‘In Focus' with Larry King is a new 22 -minute M-F
daytime interview feature, totally different from
his nightly talk show (Debuts January 31)

Narwood

Minding Your Business:
Computer passwords (January 31)

High tech telephone credit card (February 1}
Employee moonlighting (February 3)

New computer printers (February 4)
Outlook:

Seven cities of gold (February 1)

James Beckwourth (February 3)

Shirley Graham (February 7)

Progressive Radio Network
Laugh Machine:

Rodney Dangerfield/Flip Wilson/Gallagher
(Week of January 31)

News Blimp:

" Underwater saivagers/Eligible bachelors/Snoring
(Week of January 31)

Sound Advice:

Selecting speakers/Stereo imaging/Matching
speaker to amplifier (Week of January 31)

Thirsty Ear Productions

Newsweek-FM:

Former Moonie Chris Carlson & cable TV host Fred
Newman (Week of January 31)

Strand Broadcast Services

Something You Should Know:

Crime prevention author Skip Estrelia (February 7)

Or. Priscilla Laws discusses dangers of unnecessary
X-rays (February 8)

Syndicate It, Inc.

“'Black Women: A Portrait Of Dignity,”” 28 vignettes
exploring the major contributions of black
women throughout history
(Alring during February, Black History Month)

Westwood One
Brad Messer’s Daybook:

Pony Express (January 31)

First auto insurance policy (February 1)
Groundhog Day (February 2)

USO/First chimpanzee astronaut (February 4)

/ Announcing a totally new \

Syndicate It, Inc.

Music of Black America:
Ebony & Ivory (February 14)

United Stations

Weekly Country Music Countdown:
Ray Price (February 11-13)
Crystal Gayle (February 18-20)

Dick Clark’s Rock Roll

And Remember:

Grass Roots (February 11-13)
ELO (February 18-20)

Great Sounds:

Mel Torme (February 11-13)
Four Lads (February 18-20)

ABC

Entertainment Net/

Silver Eagle (DIR):
Tammy Wynette (February 12)
Leon Everette/McGuftey Lane (February 19)
Hank Williams Jr. (February 26)

Rock Net/King Biscuit (DIR):

Saga (February 13)

Kansas (February 20)

Missing Persons (February 27)
Rock Net/Rolling Stone’s
Continuous History of Rock & Roll:

Where Rock Began(February 14)
Southern Rock (February 21)

Watermark

Musical!:
Edie Adams/Hello Dolly/Lerner & Loewe
(February 12-13)
Soundtrack of the *60s:

Dean Torrence/Four Tops/Robert Stack
(February 12-13)
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Congratulations To

year contract as ] ! .
ANNIE BENDALIN | o o Be F [ oo ipiiaes oo

“TM Employee of 1982”

The TM staff salutes you, Annie,
for being a great person
and a dedicated, tireless contributor.

) : An exciting and exclusive
You're terrific!

| computerized three-hour
countdown of the top hits
around the world

COMING SOON FROM
MUSIC RADIO LTD.

been a regular con-
work’s “'The Rock Mal Reding |
INTERNATIONAL
RadioRadlo “In Touch” 90-second ™
music trivia quiz feature that focuses |
on the past 20 years in adult contem- .
Creative Factor, the program debuts
January 31, replacing the Carl Arr-
® Four journalists have joined the
AP staff: Parke Brewer, Claudia
Garcia.
® Creative Factor has created a
Directed by Randy West, the depart-
ment will concentrate on audio/video

tributor to the net- ! TH E
® Michelle Roth is host of a new

porary music. Produced by the

ington “In Touch’’ segment

Coates, Sam Litzinger, and Rich

Project Development Division.

programs.

Companies

g'."'."."..'.’.
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MICHAEL JACKSON

“B. l lle Jea” ,, Produced by Quincy Jones jor

015 13 BREAKERS

MICHAEL JACKSON

Billie Jean (Epic)
68% of our reporters on it. Moves: Up 64, Debuts 45, Same 18,
Down 0, Adds 28 including CHUM, KBEQ, WGCL, Q103, WPST,
KBFM, BJ105, KMGK, WKAU, KBBK. See Parallels, debuts at
number 23 on the CHR chart.

SAGA

Rtz

Z210420-13
KIDD 17-12
“On The Loose” «:s:
KSKD 10-5
KQMQ 28-17
CHR NEW & ACTIVE Tl
Q107 14-11 WKFM 16-11 WANS-FM 23-17 95XIL 10-5
KEGL 6-5 WPHD 18-14 WNOK-FM 24-17 WFLB add
Z93 30-23 79Q 30-25 WRVQ 8-5 WXLK add
94Q 17-14 KROD add WGRD 17-11 Q101 add
WLS add 25 KHFI27-19 WZZR 18-13 KKRC-FM 17-11
KZZP 11-8 WHHY-FM deb 17 KZ93 7-3 KOZE 13-8

DAN FOGELBERG O

‘Make Love Stay” 1st WEEK!

KEARTH KROK WCSC KHOP KIKI WFOX WAZY-FM
KZZp WABB-FM WGH KNBQ WJBQ WJAD KRNA
WSPK WAXY KSTT KBBK WZYQ KILE KENI
K104 Y103 KIIK KSKD WKHI KKLS KBIM
V100 CK101 KIoA KLUC WAEV WSPT KCDQ

AFTER THE FIRE

‘“Der Kommissar’’
New-Out of the Box Action!

CFTR 17-15 WKDDadd KGHOadd KROQ KBCO
CKGM deb2 KIDD add CHOM-FM  CHEZ-FM KILO
KEGL add KYYX add KAZY WLRS KNX-FM
KIQQ add WJAD add KBPI WKZL WRUF

WWW americanradiohistorv com



ROCKIN’ AROUND IN CINC! — WB's Marshall Crenshaw (right) was a big hit in
Cincinnati, where he was interviewed on the air at WSKS by air personality
Geoff Nimmo, and accompanied by WB rep Nancy Orlandella.

PolyGram
Prices New
Artists

Jon Butcher Axis and Rare
Silk will be among the new artists
whose LPs will list for $6.98 in-
stead of $8.98, under a recently-
established PolyGram policy.
Should the revamped pricing struc-
ture be successful, the label plans
to extend the $6.98 list to other
new acts.

L

Women Have More
Brains Than Men

When it comes down to who's
smarter, men or women, it's not a
black or white but a gray matter. Ac-
cording to University of Pennsylvania
neurologists, females possess more of
the gray matter which houses in-

R&R/Friday, January 28, 1983
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Pro:Motions

Rock ’n’ Roll Records Debuts

Rock *n’ Roll Records is the newest addition to the
Scotti Brothers Industries family, joining Scotti
Brothers Records. Aimed at discovering and develop-
ing new rock talent, the label will be directed by Tad
Dowd, who reports to President/GM John Musso, and
will also be part of the current Scot¥ Brothers manufac-
turing/distribution agreement with CBS Records. Rock
'n" Roll’s first release is an LP by Fslony, featuring the
single "‘The Fanatic.”

Nelson To WCFL GSM

David Nelson has been namad General Sales
Mdnager of WCFL/Chicago. He moves over from a
similar post with WTOP/Washington DC, which follow-
ed stints with WMAQ/Chicago and RKO Radio Sales.

Columbia Ups Laverty

Marilyn Laverty has been nam-
ed Director/Press & Public Informa-
tion, East Coast, Columbia Rec-
ords. She moves up from her most
recent post as Associate Direc-
tor/Press & Public Information, held
since 1980.

Audio Records Bows

Nashville-based producer Earl Richards will serve as
President of the newly-created label Audio Records,
Inc. A member of the Audio International Produc-
tions, Ltd. family, the label has signed singer/songwrit-
er Michael Cody as its first artist.

Marilyn Laverty

Landers Music Adds Foster-Levy

Jaymes Foster-Levy assumes tha VP post at Jay
Landers Music, a music publishing/production com-
pany. Prior to accepting this appointment, Foster-Levy
served as professional manager for United Artists
Music, West Coast.

Kupps Joins Jeff
Barry Enterprises

22-year music industry veteran
Marty Kupps has joined Jeff
Barry Enterprises, Inc. as |
VP/GM. Kupps's background in-
cludes VP/Sales & Promotion at
Lifesong Records, co-President
of Gross-Kupps Productions
with A&M Records, and VP/Na-
tional Promotion with Mums and
ABC-Dunhill Records.

W/

Marty Kupps

WTAR, WLTY Appoint Two

Thurman Worthington has been appointed General
Sales Manager for WTAR/Norfolk, moving from his
most recent post as National Sales Manager for WTAR
and sister station, WLTY. In other activity, Ed Johnson
was named National & Regional Sales Manager for both
stations. The 19-year WTAR veteran previously served
as Regional Sales Manager.

HighRise Restructures

Larry Leal, Chairman of the Board of HighRise
Entertainment Co., assumes duties as label President
following the resignation of Marc Kreiner. Mike Lush-
ka is also named Executive VP/GM, while Pat Means is
tapped as VP/Director of Operations in the recent
restructuring effort. Coming aboard as VP/Promotion is
industry veteran Bunky Sheppard, whose background
includes similar stints with Destiny and Motown Rec-
ords plus three years as Sr. VP of 20th Century Fox
Records. The firm will be headquartered in Dallas at
(214) 387-9911, with Sheppard overseeing its Los
Angeles office.
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IT TOOK 30 YEARS et
TO TELL HIS STORY?

Call COUNTRY NEWS Collect
for a Free Demo of THE 3-hour

Broadcasting Event of 1983!
(213)392-8743

BONNEVILLE BROADCASTING SYSTEM, 274 COUNTY RD. TENAFLY, Nj 07670 (800) 63+1600

More of what you come to Bonneville for!

WwWwWw._americanradiohistorv.com



ALBANY-RENSSELAER W@BK - BALTIMORE WCBM - BOISE KTOX - CHARLESTON WKCN - CHARLOTTE WAYS - CHICAGO WIND

CLEVELAND WERE - COLORADO SPRINGS KVOR - DALLAS WFAA - DENVER KNUS - EUGENE KBDF - FRESNO KMJ - GRAND RAPIDS WTWN
GREENVILLE, SC WGVL - HAGERSTOWN, MD WHAG - HONOLULU KGU - INDIANAPOLIS WIFE - JACKSONVILLE WOKV - KANSAS CITY KCMO
LANSING WKHM - LAS VEGAS KVOV - LOS ANGELES KABC - MINNEAPOLIS/ST. PAUL KSTP - NEW ORLEANS WGSO - NEW YORK WABC
NORFOLK WNIS - N. MYRTLE BEACH WGSN - PALM SPRINGS KPSI - PENSACOLA-MILTON, FL WSWL - PHOENIX KSUN - PITTSBURGH WTKN
PORTLAND. ME WMER - PORTLAND, OR KLIQ - PROVIDENCE WEAN - RENO KOH - ROCHESTER WRTK - SACRAMENTO KGNR - SAGINAW WSGW
SALISBURY WSBY - SALT LAKE CITY KZJO - SAN DIEGO KCNN - SAN FRANCISCO KGO-FM - SANTA BARBARA KTMS - SPOKANE KSPO

TOLEDO WOHO - TUCSON KNST - TULSA KELI - WEST PALM BEACH WJNO « WHEELING, WV WOMP - WINSTON-SALEM WSJS

ALLTALK
AND NO
COMPETITION.

ABC TALKRADIO HELPED
THESE STATIONS CONVERT TOA
PROVOCATIVE NEW FORMAL.

TALKRADIO can give your station a unique new personality and attract a whole new kind of
listener. When you broadcast ABC TALKRADIO in your market, you lock up an advantage on
your competition —bbecause no other network or service comes close to matching our 18 hours
a day of the best programming in the business.

ABC TALKRADIO personalities know the secret of successful talk shows —informative and
provocative programs that make listeners sit up, take notice, and pick up the phone.

ABC TALKRADIO stars include Michael Jackson, the talk radio giant, Dr. Toni Grant, the
original radio psychologist, and Ira Fistell, “the human encyclopedia.” They share the
spotlight with Ray Briem, “the giant of all-night radio,” psychologist-author Dr. Susan Forward,
and Owen Spann, known for his witty, “take-charge” style.

The special skills of these ABC TALKRADIO stars make each program sound like it originates
on your station. Because of this compelling immediacy, it's your programming involving your
listener. And it's your involved, loyal listener that advertisers like best.

To talk in more detail about how to build some of broadcasting’s most intense, involved
audiences, and the ratings and advertising dollars that follow them, call Bob Chaisson,
(212) 887-5938 or Al Racco, (212) 887-5638.
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JHAN HIBER

AOR —

What’s Going Wrong?

In my conversations with numerous folks about the fall ‘82 Ar-
bitron results, one of the most persistent questions is “What hap-
pened to AOR this sweep?” As is so often the case in our industry, a
kernel of truth is magnified into a wholesale belief, the demise of
AOR in this instance. To paraphrase Mark Twain, however, it
seems that rumors about the death of AOR are premature. This is
not to say there aren’t some choppy seas ahead, though.

To examine the alleged AOR slump,
I dug into eight markets of the top 50,
selected for geographic randomness
and to represent a cross-section of AOR
formats nationwide. What 1 found, to
my surprise given the gloomy reactions
from many, was that while there has
been some AOR slippage in broad
terms, the format still holds notable
strength in the adults 18-34
demographic. Let's examine some
figures that illustrate what I've seen,
then discuss some causes for the cur-
rent state of AOR ratings estimates
from Arbitron. An overview of future
concerns is also included.

12+, Teen Losses Widespread

Part of what might have created the
somber mentality regarding AOR this
survey was the pallor of the 12+ ad-
vance estimates received. I examined
eight markets — Boston, Chicago,
Houston, Los Angeles, Louisville,
Miami, Portland (OR), and
Washington DC. Indeed, when delving
into the shares for this sweep, and
comparing them to the spring ‘82 and
fall '81 estimates, it appears that the
death knel! is sounding for AOR:

63% of the markets showed reduced
combined 124 shares for the
AOR stations in each metro,
compared to the spring '82
sweep . . .

of the markets showed reduced
combined 124 metro shares
for the AORs in each market,
compared to the fall ‘81 survey
findings.

As for the teen picture, it was even
less pleasant. 88% of the markets
probed showed combined AOR teen
share losses when compared to either
the spring '82 sweep or the fall ‘81 ver-
sion. Clearly, AOR’s hold on the teen
audience was slipping.

18/34 Story Mixed

How did the AORs in the examined
markets do at pulling in the young
adults this past sweep? Well, there was
good news and bad news. The bad
news was that in the markets where a
previous AOR entity had not left that

75%

format in the fall book (thus possibly
explaining a decline in AOR’s stance in
the respective market), 60% «of the
markets registered a decline in the
combined 18-34 shares of the AOR
properties.

The good news is that in 60% of
those stable markets, the actual
average quarter-hour audience to the
combined AOR format was up. Why
then the decline in 18-34 shares? Our
recent acquaintance, Black DST, is the
culprit here. With DST’s impact of
boosting 18-34 levels, AOR could
acquire a larger audience yet still lose
share points in the overall scheme of
things. (I'll be discussing this and other
aspects of DST at the RAB Managing
Sales Conference this weekend.)

“88% of the markets probed
showed combined AOR teen
share losses when compared to
either the spring ‘82 or the fall
'81 version.”

Another spot of relatively good news
in the 18-34 arena has to do with com-
parisons of the shares this sweep vs. the
two previous major surveys. Only 50%
of the markets used for this analysis
had combined AOR share declines.
What explains the difference between
this figure and the 60% cited in a previ-
ous paragraph? Of the eight markets
examined, three were not what I'd call
stable — there was either a loss of an
AOR station or a new one blossomed on-
to the scene. Thus, some of the relatively
healthy 18-34 share scorecard was due
to new AOR entities popping up, shoring
the format by adding a new AOR pre-
sentation to the relevant marketplace.

Clouds On The Horizon
While in some ways the AOR score-
card hasn’t been as dire as some might
think at first glance, there is no
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natives along the way,” Birch stated.

with TV clients.

Arbitron Hires Skolnik For Software

Arbitron has hired Dr. Roger Skolnik and his Media Service Concepts
firm to develop software for the soon-to-be-available CD 110 microcom-
puter. According to Skolnik, “Arbitron has already announced what the ap-
plications of this minicomputer will be, our job is to write the software to
make it happen. We're leading our expertise to a new area for Arbitron, that
of the minicomputers,” Skolnik beat out six other firms for the Arbitron pro-
ject, which will be complete later this year.

Birch Hires Jim Yergin
Birch Report President Tom Birch has told R&R that Jim Yergin, former
Group W researcher and the father of reach and frequency theory, is now
aiding his company. Yergin, who has also worked with Arbitron since he left
Group W, “will be working on helping us develop a reliable weekly cume.
Jim will help us evaluate our current efforts and perhaps offer some alter-

Fohr Takes Over FMR

Bruce Fohr, President of FMR Associates, Inc. research firm, has bought
out his partners and taken over 100% of the company. According to FMR,
the new arrangement means that the firm will place exclusive emphasis in at-
titudinal and music research for the radio industry. FMR will no longer work

denying that some storm clouds are
gathering that may make the future a
rocky one for AOR. New formats, Ar-
bitron's methodology, and population
shifts are the culprits,

With the advent of recent program-
ming trends, including the Rick Carroll
“Rock af the '80s’” and other new
music-oriented Top 40/AOR fusion ef-
forts, plus the reemergence of the all-
current CHR hits approach personified
by Mike Joseph, there is increased
competition for the 12-34 rock
listener’s attention. In some markets
the reaction has been to expand the
AOR chaices, as happened in Portland
with the switch of KLLB to the format.
On the other hand, some longstanding
“soft” AORs are segueing to more of a
CHR approach, as exemplified by
WEEI-FM/Boston. Keep in mind that
when format changes are made, the
sales potential of the move is a vital
factor. In many cases stations are fin-
ding the “AOR’" demos of 12-24 not as
salable as the CHR demos of 12-34.

Arbitron’s methodology is a factor
also. Besides DST, the amount, or lack,
of sample derived from the Expanded
Sample Frame portion can be of in-
terest to AOR stations. Often therehas
been a correlation between more ESF
diaries and enhanced AOR numbers.
In most of the markets examined for
this column, the ESF in-tab figure
was up compared to the previous book
but the AOR shares were down. It may
be that Arbitron’s ESF sample is now
reaching a portion of the older, upper-
socioeconomic stratum that choose not
to be listed in the phone books, thus
putting a crimp into what had been an
ally of AOR in many markets. This will
bear analysis on a market-by-market
basis through diary reviews.

Lastly, there is the inevitable impact
of the post-World War II baby boom

and the aging of that huge
demographic bubble. Simply, there are
fewer and fewer teens to whom a for-
mat can appeal. In all the metros
analyzed for this piece, the teenage
percentage of the 12+ population
declined from the fall ‘81 sweep to the
fall '82 effort. Since each fall Arbitron
updates its population estimates by
demo and uses those figures to decide
sampling and weighting for the next
year’s worth of sweeps, the teen decline

“The good news is that in 60% of
those stable markets, the actual
average quarter-hour audience to
the combined AOR format was
up.”

will be evident through ’83, and likely
beyond if demographic trends are any
indicator. A rebound in teens isn’t
forecast until nearly the end -of this
decade.

Partly Cloudy/Sunny

To sum up, I guess you could say the
AOR picture is either partly cloudy or
partly sunny, depending on your per-
spective. Certainly, there have been
many 124 declines this book, largely
fueled by losses among teens. However,
there is a healthier setting if the 18-34
demos are examined. Nevertheless,
with the flux in station formats, the
programming alternatives available to
the 12-34 audience, the impact of DST
and other Arbitron methodologies, and
the aging of the population, AOR has
its hands full. Let's hope that the future
forecast doesn’t get so stormy that the
12+ losses seen this sweep become
swamped in a later tide of defections
from the AOR scene.



MOTOROLA
AM STEREOQ.
ONE BIG STEP
CLOSERTO
AN INDUSTRY
STANDARD.

The world's largest maker of automobile
radios has decided that Motorola has the winning
AM stereo system for its 1984 model cars. This might
make your decision about what kind of AM stereo
your station should broadcast a lot easier.

For more information about the significance of
this decision, call Chris Payne at 202/862-1549 or
Dick Harasek at 312/576-3591.

MOTOROLA AM STEREO.THE WINNING SYSTEM.

(M) MOoTOROLA
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Riverside-
San Bernardino
KFI, KDUO Remain 1-2;
KIIS Jumps;
KQLH Doubles

Spring ‘82 Fall 's2
KFI (CHR) 6.2 6.6
KDUO (BM) 5.3 53
KIIS (CHR) 3.0 5.2
KBIG (BM) 38 4.8
KMET (AOR) 4.7 4.1
KOLA (AOR) 3.7 3.6
KNX (News) 3.0 35
KQLH (AC) 1.8 3.4
KCAL-FM (AOR) 2.1 33
KGGI (CHR) 4.1 3.2
KMEN (Gold) 2.7 2.6
KNTF (Ctry) 2.1 2.5
KABC (Talk) 3.3 2.5
KLOS (AOR) 2.4 2.5
KCKC (Ctry) 33 24
KBON (BM) 2.2 2.3
KOST (AC) 3.7 2.1
KFXM (CHR) 19 2.0
KLAC (Ctry) 2.1 2.0
KRTH (CHR) 2.8 18

KUTE (Urbn) 2.2 1.8
KNX-FM (AOR) 24 1.8

KHSJ (AC) 8 17
KDIG (Ctry) 20 15
XTRA (CHR) 9 15
KTNQ (Span) - 13

KPRO (BBnd) 18 1.2
KROQ-FM (AOR) .8 1.2
KZLA-FM (Ctry) .7 12
KFWB (News) 1.6 1.1
KMPC (Easy) 12 10

Norfolk

WCMS-FM, WFOG
Improve, Tie For First;

WNOR-FM Widens AOR
Lead; Black
Stations Slip

Spring ‘82 Fall ‘2

WCMS-FM (Ctry) 89 106

WFOG (BM) 86 106

WNOR-FM (AOR) 8.6 7.9

WLTY (AC) 7.7 7.4

‘WOWI (Blk) 7.4 6.7

WMYK (AOR) 8.1 5.7

WTAR (AC) 5.0 5.4

WNVZ (CHR) 19 44

WWDE (AC) 3.2 4.0

WGH (CHR) 45 38

WRAP (Blk) 4.0 3.7

WNOR (BIk) 4.2 3.6

WPCE (Blk) 6.2 34

WNIS (News) 3.0 2.8

WXRI (AC) 1.3 2.4

WKEZ (Ctry) 1.1 2.0

WGH-FM (Clas) 19 18

WTJZ (BBnd) 1.3 1.7

WCMS (Ctry) 2.2 13

WQKS (AOR) 1.0 1.2

Format Legend

A/C— Adult/Contemporary, AOR—
Album-Oriented Rock, BBnd—Big
Band, Bik/Urbn—Black/Urban, BM/
Easy—Beautiful Music, Easy Listen-
ing, CHR—Contemporary Hit Radio,
Clas—Classical, Ctry—Country,
Gold—Oldies, Jazz—Jazz, Misc.—
Miscellaneous, News—News, Rel—
Retigious, Span—Spanish, Talk—Talk.
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Advances, Fall ‘82 Quarterlies, 12+

Kansas City

WDAF Up Two, Widens
Lead; KLSI Debuts
Impressively; KKCI
Tightens AOR Race

Spring '82  Fall '82

WDAF (Ctry) 103 125
KBEQ (CHR) 87 88

KPRS (Blk) 7.5 7.4
KMBZ (AC) 9.1 6.2
KCMO (N/T) 6.9 5.7
KCEZ (BM) 44 5.6
KLSI (AC) = 5.4
KYYS (AOR) 9.6 5.2
WHB (AC) 6.4 5.0
KMBR (BM) 6.7 438
KKCI (AOR) 1.2 44
KUDL (AC) 6.7 43
KJLA (BBnd) 4.0 4.2
KFKF (Ctry) 6.7 3.9
KPRT (Rel) 2.6 2.9
KXTR (Clas) 1.0 1.2
KCCV (Rel) .6 1.1
KEXS (Rel) 6 1.1
KRKR (CHR) = 1.0

Portland

KGON Slips, KINK

Gains As AOR Ranks 1-2;
KXL-FM Moves Up;
KMJK Gains

Spring ‘82 Fali ‘82
KGON (AOR) 13.3 9.1
KINK (AOR) 5.8 7.6
KUPL-FM (Easy) 7.4 69
KGW (AC) 6.1 6.8
KXL-FM (BM) 49 6.3
KCNR (CHR) 6.6 5.6
KEX (AC) 5.9 5.6
KXL (N/T) 2.7 48
KYXI (News) 43 4.7
KMJK (AC) 15 42
KJIB (Ctry) 2.7 4.1
KWJJ (Ctry) 5.4 3.9
KLLB (AOR) 4.7 3.6
KUPL (BBnd) 4.1 32
KQFM (AC) 2.2 3.1
KYTE (Ctry) 3.3 3.1
KKEY (Talk) 2.8 23
KPDQ-FM (Rel) 14 23
KSKD (CHR) 1.0 1.8

New Orleans

WYLD-FM Doubles,
Grabs Top Spet;
WAIL Down Four;
WBYU, WAJY Improve

Spring '82  Fall '82
WYLD-FM (Blk) 64 129
WAIL (Urbn) 129 88

WEZB (CHR) 86 86
WRNO (AOR) 85 81
WBYU (BM) 59 7.0
WAJY (AC) 50 6.1
WTIX (CHR) 56 59
WNOE-FM (Ctry) 68 55
WQUE (AC) 45 47
WWL (Talk) 48 46
WNNR (Blk) 33 40
WGSO (N/T) 44 32
WNOE (Ctry) 26 3.0
WBOK (Blk) 32 29
WSMB (AC) 37 27
WYLD (BIk) 32 25

WSHO (BBnd) 2.0 1.2
WWIW (BBnd) 23 1.1

Buffalo

WJYE Stable, Holds Top
Spot; WYRK Adds
Three; WGR Improves;

CHR Race Tightens
Spring 82 Fall '82
WJYE (BM) 12.5 12.7
WBEN (AC) 10.6 9.8
WGR (AC) 73 8.0
WYRK (Ctry) 46 75
WBLK (Blk) 7.0 6.2

WBEN-FM (CHR) 8.3 5.7
WGRQ (AOR) 7.7 5.5
WKBW (CHR) 9.7 5.2
WNYS (CHR) 28 48
WPHD (CHR) 2.7 48
WECK (BBnd) 4.7 46

WBUF (AC) 1.4 3.2
WYSL (AC) 1.1 2.1
WZIR (CHR) 2.8 2.0
WUWU (AOR) Ni 2.0
WWOL (Ctry) 14 19
WDCX (Rel) 1.1 1.6
WUFO (BIk) 1.7 1.2
Indianapolis
WFMS Adds Five, Takes

Country And Market
Lead; WENS Moves Into

Third; WIKS Up Sharply

Spring’ 82 Fall '82
WFMS (Ctry) 7.9 12.5
WIBC (AC) 14.3 11.1
WENS (AC) 8.1 10.5
WTLC (Urbn) 11.0 9.2
WXTZ (BM) 11.8 9.0
WIRE (Ctry) 8.6 8.8
WIKS (CHR) 6.1 8.7
WFBQ (AOR) 8.8 7.4
WNAP (CHR) 58 58
WIFE (N/T) 34 2.2
WATI (BM) 2.6 2.1
WGRT (Urbn) 5 1.5
WNDE (AC) 2.1 1.5
WFBM (BBnd) ) 1.3
WGTC (Ctry) 13 12

Sacramento

KXOA Moves Into First
As KZAP Drops Five;
Beautiful Music,

Big Band Stations Jump .

Spring 'z Fall '82
KXO0A-FM (AC) 9.9 10.2
KZAP (AOR) 13.7 85

KCTC (BM) 5.6 7.7
KAER (BM) 3.1 5.7
KEWT (BM) 5.8 5.5
KXOA (BBnd) 39 5.3
KSFM (CHR) 4.7 5.2
KROY (AOR) 33 5.1
KRAK (Ctry) 5.6 48
KFBK (News) 3.9 46
KGNR (Talk) 42 4.6
KPOP (Urbn) 3.1 3.3
KWOD (AC) 2.4 3.3
KHYL (Gold) 33 3.0
KFRC (CHR) 2.0 25
KGO (Talk) 2.2 15
KNBR (AC) 25 14
KFIA (Rel) 1.0 1.2
KGMS (Misc) 2.0 1.2
KRLT (AC) - 1.0

The Hottest Network In Radio.
Albany, NY WQBK AM
Albuquerque, NM KOB AM
Altoona, PA WVAM AM
WPRR FM
Atlantic City, NJ WMID AM
Baltimore, MD WFBR AM
Barstow, CA KWTC AM
Battle Creek, MI WBCK AM
Beaufort, NC WBMA AM
Boise, 1D KGEM AM
Cape Cod, MA w0CB AM
Chambersburg, PA WCBG AM
Charlotte, NC WS0C AM
Cincinnati, OH WLW AM
Cleveland, OH WJW AM
Columbia, SC WIS AM
Dallas, TX WFAA AM
Danville, IL WDAN AM
Davenport, 1A WOC AM
Dubuque, IA KDTH AM
Durham, NC WDNC AM
Eastland, TX KVMX FM
Eau Claire, WI WEAQ AM
El Paso, TX KTSM AM
Eugene, OR KPNW AM
Fargo, ND WDAY AM
Forest City, NC WAGY AM
Fort Pierce, FL WIRA AM
Fresno, CA KMJ AM
Grand Junction, CO KEXO AM
Grand Rapids, Ml w00D AM
Greenville, SC WFBC AM
Harrisburg, PA WKBO AM
Harrisonburg, VA WSVA AM
Hartford, C WTIC AM
Hazelton, PA WAZL AM
Hobbs, NM KHOB AM
Houston, TX KPRC AM
Hutchinson, KS KWBW AM
Indianapolis, IN WIFE AM
Jackson, MS WSLI AM
Jamestown, NY WJTN AM
Kansas City, MO KCMO AM
La Crosse, WI WCLX AM
Lansing, Mi WJIM AM
Little Rock, AK KARN AM
Louisville, KY WAVG AM
Miami, FL WIOD AM
Milwaukee, WI WTMJ AM
Minneapotis, MN KSTP AM
Minot, ND KKOA AM
Missoula, MT KGRZ AM
Mystic, CT WFAN FM
Nashville, TN WSIX AM
New Bedford, MA WBSM AM
New Orleans, LA WGS0 AM
New York, NY WVNJ AM
Norfolk, VA WNIS AM
North Platte, NE KODY AM
Oklahoma City, OK WKY AM
Omaha, NE KFAB AM
Orlando, FL WDBO AM
Owensboro, KY WOMI AM
Paim Springs, CA KCHV AM
Pittsburgh, PA WTKN AM
Porterville, CA KTIP AM
Portland, ME WGAN AM
Portland, OR KXL AM
Preston, 1D KACH AM
Princeton, NJ WHWH AM
Providence, RI WHJJ AM
Redding, CA KQMS AM
Riverside, CA KPRO AM
Roanoke, VA WFIR AM
Rochester, NY WBBF AM
Sacramento, CA KFBK AM
Saginaw, MI WSGW AM
Salt Lake Clt KALL AM
San Diego. KSDO AM
Santa Barbara CA KTMS AM
Sauk Rapids, MN WHMH FM
Somerset, KY WSFC AM
Spokane, WA KHQ AM
Statesville, NC WSIC AM
Syracuse, NY WSYR AM
Tampa, FL WFLA AM
Terre Haute, IN WTHI AM
Thousand Oaks, CA KGOE AM
Toledo, OH WOHO AM
Topeka, KS WREN AM
Traverse City, Ml WTCM AM
Tucson, AZ KTUC AM
Tulsa, OK KELI AM
Twin Falls, 1D KEEP AM
Valdosta, GA WVLD AM
Venice, FL WAMR AM
Vero Beach, FL WT1B AM
Washington, DC WRC AM
West Palm Beach, FL WJINO AM
Wichita, KS KLEO AM
Williamsport, PA WRAK AM
Wilmington, DE WDEL AM
Winston Salem, NC WSJS AM
Worcester, MA WTAG AM
York, PA WSBA AM
Youngstown, OH WFMJ AM
Yuma, AZ KBLU AM
Zanesville, OH WHIZ AM
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HOW HOTISIT?

SO HOT IT HASN'T STOPPED RINGING.

In less than a year over 100 stations have hooked up with a pretty
hot number. Talknet. The unique call-in programming service
featuring Bruce Williams and Sally Jessy Raphael weeknights, and
Bernard Meltzer and Dr. Harvey Ruben weekends. So distinctive you
have to hear it to believe it.

We've talked up shares just about everywhere we're heard. Big markets
(33 of the top 50!). Small markets. Plus markets in between. And better
numbers at night can lead to better numbers in the morning. Al told,
you might just call us one of the biggest radio success stories around.
Just ask the folks to the left.

So if you're not yet on board, give Meddy Woodyard a collect call at
(212) 664-4745. And share the wealth.
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WSPT & WXYQ’s
Ad Diwvidend Plan

The name of the game during the first quarter is obviously boosting
sales. WSPT & WXYQ/Stevens Point, WI are using what they’ve termed
an ‘“Ad Dividend Plan.” It’s basically a bonus to advertisers in the first

two months, but the execution merits discussion.

“The time was right for us to demon-
strate our willingness to give our local
business community assistance in increas-
ing their first quarter business, while pre-
senting a plan that maintained our stations’
image as one that will not cut rates to make
a sale,” Sales Manager Tom Chapman told
me.

‘“We decided on using the term ‘dividend’
after much discussion. By borrowing the
term from the financial community, we felt
we were lending extra credibility to our
plan,” he said. Tom also said he believed
that calling it anything else might have left
some confusion in the minds of the
retailers. ‘“We feared we might leave an

Radio
Recall
Contest

To demonstrate the effectiveness of its
advertising, WPST & WXYQ splice to-
gether bits of ten different jingles and
commercials without revealing the
prodict of client’s identity. Listeners are
encouraged to mail in a postcard listing
the unidentified sponsors. Winners are
awarded radios.

impression that we are either dealing —
which we will not do — or that our adver-
tisers could get by with a lower radio adver-
tising expenditure, which would defeat in
part the actual purpose of this promotion.”

How The Plans Works

Tom told me the plan was created to
allow the advertiser to earn additional
commercials for purchasing a schedule.
The result should give retailers the oppor-
tunity to increase traffic and sales utilizing
greater frequency. “We wanted our adver-
tisers to realize that the purpose of the free
ads was something extra — above and
beyond their regular schedule,” he noted.

The way it works is that for every incre-
ment of 10 ads purchased, the advertiser
earns a 30 percent ad dividend which runs
R.0.S. Newscasts and special programs do
not qualify.

First, clients get 20 percent in daytime
(6am to 7pm). Secondly, they receive 10
percent in evenings. The station requires
that all ads be used within the duration of
the scheduled ads. Ads cannot accrue for
use later.

The results have been good, and the ‘Ad
Dividend Plan’ is working to help boost
business. ‘‘Numerous advertisers have or-
dered spot schedules, our sales reps have
something positive to talk about, and we've
developed a lot of good will,”” Tom con-
cluded.
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KVIL’S LONG-PLAYING CHRIST-
MAS CARD — KVIL/Dallas adapted
the popular hometown-talent AOR
sampler album idea to produce "A
KVIL Christmas,” featuring sea-
sonal standards sung by local
artists and choral groups. The sta-
tion offered 20,000 through local
grocery and jewelry stores at $5
each, and they made attractive
Christmas cards for ad clients as
well. Album producer FairWest
Studios hopes to syndicate the idea
nationally this year.

SELLING YOUNGER DEMOS

Radio In Search Of Record Dollars

This issue of R&R will receive extra distribution at RAB’s Managing
Sales Conference starting Saturday (1-29) in Dallas, where Broad Street
Radio President Fred Walker asked me to moderate a panel Monday titled
“Selling Younger Demos.” Getting ready for the panel, I've uncovered

some interesting data.

As we all know, the country is getting
older. The population, and even more im-
portant, the income bulge is reflected in the
25-54 demo being requested most often in
spot radio. Besides the shrinking numbers
of potential younger listeners, there’s the
increased difficulty of selling youth. Accor-
ding to one sales manager, a teen-skewing
station with an 8 share will be credited by
ad agencies about the same as a 4-share
station with stronger older demos.

In preparation for the panel, I did a little
research to see how two youth advertising
categories are faring in today’s economy.
The answer for record and movie adver-
tising is that business is generally off.

Furthermore, the movie industry has
become adept at getting stations to air
promotions while spending advertising
dollars in other media. In fact, Jim Di
Figlia, VP/GM of Taft's WGRQ/Buffalo,
says he’s “had it”” with movie companies.
“We just won't do promotions any longer
unless we see some business,’’ he told me.

A problem articulated by several GSMs
in my quick survey is that the symbiotic re-
lationship between record companies and
radio stations is no longer what it once was.
WMMR/Philadelphia GSM Rhody Bosley

makes the point, adding that he’s seen an
increase in the use of newspapers in Philly.

That’s happening because retailers are
pushing for it and because there’s an em-
phasis on seeing album covers, he says.
Defending radio, he points out, “But we
know that young demos don’t read news-
papers.” WCOZ/Boston GSM Bill Wayland
confirmed that the Boston Globe is actively
pursuing record dollars. ““I think we are
also losing some business because of the
strict formatting restrictions of our
Sebastian format,” Bill says.

At Sandusky’s KWFM/Tuscon, however,
record business is brisk. ‘‘We have an
AOR/CHR hybrid and are playing a lot of
new music,” GSM Lee Dombrowksi told
me. ‘“‘After the format change, we
examined the amount of business the
KROQs in the industry get and went after
it.”” The result is that KWFM is getting
more record dollars. “If you're not playing
new music, then advertising it is like
promoting a mdvie not playing in your
market,” he concluded.

Radin Too Costly

The bottom line, according to Arista
Senior VP Rick Dobbis, is that using radio

Next Week In Management:

Bruce Johnson concludes his two-part ook at
the key area of time management.

WSPT/WXYQ
Radio

Worksheet

Worksheet."

Need a way to help advertisers who enjoy designing their own newspaper ads and pro-
motions use radio? Another interesting project undertaken by the WSPT & WXYQ sales de-
partment resulted in a worksheet designed to help clients visualize their ads. Sales Manager
Tom Chapman credits Walt Bergman of his sales staff with the idea for their new “Radio

According to Tom, they had attended a seminar conducted by 3ales Consultant Maurie
Waebster of the Radio Informatlon Center, who suggested radio salespersons spend more
time with individual accounts and demonstrate how radio can be easily used. “We don’t
expect people to write their own ads,” Tom said. “We do hope thay will use this form the
same way they have used their newspaper layout sheets. In fact, we encourage them to jot
their ideas on the radio worksheet before laying out their print ad,” he added.

as effectively as other packaged goods
people is too costly for a meaningful record
company campaign. ‘‘We know now that
12 to 18 spots on a weekend is not the way to
go,”’ Rick told me.

“The problem is that our product doesn’t
have as long a shelf life as other products,”
he commented. Thus, Rick explains, build-
ing a campaign using sufficient reach and
frequency with the number of stations need-
ed to advertise a mass appeal act becomes
cost-prohibitive.

Rick refuted radio’s newspaper objec-
tions by saying that retailers have found
print effective, especially lifestyle weekend
sections. “‘During our holidays promotion,
running October through December, we at-
tempt to maintain as much hit product at
sale price and merchandise it as long as
possible, and our regional people suggested
we use newspaper.”

One area where Rick sees an effective
radio campaign is NARM’s “‘Gift Of Music”’
campaign. “The numbers are such that it
has to be an industry-wide approach, and
we should spend time and work with radio
on that.”

But in the final analysis, Rick says record
companies just don’t have the ad budgets to
get effective reach and frequency and
without that can’t increase incremental
sales.

“Young America Comes Of Age”’

On a brighter note, McGarren Guild’s
Andrea Simon, who handles research, notes
in a new presentation that there is a great
success story in the impact of 25-34 year-
olds that is often overlooked in the bigger
25-54 category. Some of her conclusions are
that the 25-34 demo is:

¢ 52% likely than all adults to have gra-
duated from college,

¢ 62% more likely than all adults to be
employed in professional or technical posi-
tions,

e 32% more likely to have used a tour
package for domestic travel in the last
year,

¢ 59% more likely than all adults to be the
decision-maker for a new import car pur-
chase, and

e over 30% more likely to have purchas-
ed gold jewelry, been a heavy moviegoer,
or to have purchased six or more hard-
cover books during the past year.

In conclusion, it appears that radio sta-
tions will have to develop the kind of cate-
gories appealing to this 25-34 audience
rather than relying on former big clients
like records and movies.
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‘THE POVER
WITHOUT
THE GLORY

Let's be honest. In spite of its proven To USE THE When knowledgeably planned, radio

power, radio remains the most over- can help make an entire media
looked and undervalued weapon in PﬂWEH 0F H Anlu schedule work more effectively. But
marketers arsenals. Television has radio is a unique, complex medium.
the glamour. It gets the attention, the glory, To B“Iln And its proper use requires a specialized un-
and the lion's share of broadcast budgets. derstanding of its potential and limitations.

But advertisers have the right to At Blair, we're radio experts. And we
demand the most clout from every dollar SALES. can put our knowledge and the power of
they spend. And at Blair, we know that : radio to work for you.
when it comes to sales clout, no medium = Blair's innovative and experienced
is more powerfu<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>