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Harris AM Stereo
Off For Three Months?

A new FCC type acceptance for the com-
pany may take 90 days, the latest word
has it, and stations can’t get Special Tem-
porary Authority to continue either.
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The Complete Guide
To Deano Day

The KLACILos Ange-
les morning legend is
profiled as never be-
fore, as Lon Helton
exposes Deano’s un-
orthodox radio wizard-
ry to the world.
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identifier Confusion
Mounts

Jhan Hiber explains the intricacies of
Arbltron’s policies on assigning credit
for muddled identifiers, and emphasizes
the importance of protecting your own
station.
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Y100 Celebrates its Tenth

As Y100 extends its dominance over the
Miami market to ten years, Joel Denver
talks to PD Rob Walker about the station’s
enduring success.
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People in The
News This Week

e Doug Brown VP/GM at KTWN

¢ Jerry Reo WGR PD

e Sam Bellamy resigns from KMET

e Sean Coakley, Paul Yeskel, Jeff Cook
head Arista AOR

e Willilam B. Tanner steps down

¢ Ray Marshall Op. Dir. at WWWE

e Peter Coughlin WCMF’s VP/GM

* Gary King PD at KXOK

¢ Doug Lane WCII PD

e Austin Vali, Kimo Akane upped at
KKUA & KQMQ
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Format Leaders
Showcase

WKZE-FM/Cape Cod, MA; WVAF/Char-
leston, WV; and WVEE/Atlanta are the
ratings success stories of the week. See
the A/C and Black Radio sections for the
SCOOp.

Page 35, 40

Album Stickering
Pros And Cons

For record companies, stickering albums
with the message ‘“As Heard On WXXX"
sounds like a perfect promotion — but the
backlash from competing stations some-
times makes it more trouble than it's worth.
Page 33
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Radio In Upbeat Mood At
Sixth Annual NAB RPC

Audience Study Draws Fire; MTV, Radio Basics Hot Topics

An optimistic and business-
like atmosphere prevailed at
the NAB’s Radio Programming
Conference 83 in San Francisco
this week, with most of the ap-
proximately 2000 managers and
programmers in attendance
displaying solid faith in radio’s
future. A strong emphasis on
hard facts and practical knowl-
edge characterized most of the
sessions, and a broad survey of
radio audience attitudes provid-
ed a thematic focus for the con-
ference.

The survey, entitled ‘“Radio
WARS: How To Survive In The
'80s”’ and conducted by Detroit
research firm Reymer & Gersin
Associates, isolated psychogra-
phic characteristics for follow-
ers of each of nine radio for-
mats, and also established at-
titude variations within those

Rivers New
PD At WRBQ

KOPA/Phoenix PD Steve
Rivers will exit that First Media
CHR outlet to become the new
Program Director at Harte-
Hanks’s WRBQ-AM & FM
(Q105)/Tampa in mid-Septem-
ber. Rivers has been PD at
KOPA since the format debuted
five years ago. He previously
served as PD of WAPE/Jack-

Steve Rivers

$3.50 Single Copy

sonville and WGNG/Provi-
dence.

WRBQ-AM & FM VP/GM
Michael Osterhout told R&R,
“We are very fortunate to have
someone of Steve’s caliber jain-
ing our team, helping us to
carry on the winning tradition.

RIVERS/Continued on Page 21

Brandt Joins
KROQ As GM

KMEL/San Francisco GSM
Michael Brandt has been named
General Manager of KROQ-
AM & FM/Los Angeles, taking
over from T. Patrick Welsh, who
will be working with KROQ-AM
& FM owner Ken Roberts in de-
veloping new, entertainment-
related businesses.

Brandt told R&R joining
KROQ was “‘an opportunity to
move up in position and market
size. And the overriding factor
was the station itself. It’s the on-
ly station I've seen in a long
time that catches the feeling of
excitement and enthusiasm of

NETWORKS AT NAB — Participating in a panel called “Building
Audiences With Today’s Professional Network Programming” at
the NAB RPC were (I-r) ABC's Willard Lochridge, NBC's Jim Far-
ley, CBS's Frank Murphy, RKO’s Dave Cooke, Mutual’s Glenn
Morgan, and SMN’s Ellen Ambrose.

nine audience groups (see story
Page 20). Its overall message
was cheering, as the vast ma-
jority of respondents felt that
“something very important
would be missing from life” if
radio was gone; and the Mon-
day morning presentation of the
survey was enthusiastically
received. But at individual for-
mat meetings, which were
structured around the survey
findings and featured presenta-
tions by Reymer & Gersin staff-
ers, disagreement with some of
the study’s conclusions did sur-
face (particularly in Country
and CHR circles).

MTYV Debate

Another study, from Jon Cole-
man & Associates, was present-
ed Sunday morning, with MTV
its topic. Many of the findings
came as good news for the cable
music video service, such as the
evidence that longtime sub-
scribers tend to increase their
MTYV viewing instead of burning
out and slacking off. But conclu-
sions that MTV draws viewers
more from TV audiences than
radio, and a conciliatory ad-
dress from MTV VP Les Gar-
land, did not prevent a lively
debate over MTV’s effect on ra-

NAB/See Page 21

KMGC Promotes Two In

Programming Department

Nicholl Named OM, Schell To PD;
Dowe Set For Mornings

In twin programming promo-
tions at KMGC/Dallas, PD
Steve Nicholl has been elevated
to the newly-created position of
Operations Director, while Pro-
motion Director Jack Schell
moves up to PD.

KMGC President/GM David
Small commented, ‘“Steve has
always been very strong in the
analysis and formatics of the
station, and this just gives him
the opportunity to focus on that.
We really try to concentrate on
the personal strengths of our
managers and have them
dedicate themselves to these
areas as much as possible.
Now, Jack’s strengths are in
working with people and being
able to implement what Steve

wwWw-americanradiohistorv. com

has created. It’s going to be a
good marriage.”’

Discussing next week’s debut
of new morning personality Ken
Dowe (R&R 8-26), Small con-
tinued, “Ken’s arrival at KMGC

KMGC/Continued on Page 21

the late '60s and early '70s pro-
gressive radio.” Brandt had
served as KMEL’s GSM for the
past four and a half years.
Previously, he held sales posi-
tions at WNEW-FM/New York,
WMCA/New York, Katz, and
McGavren-Guild.

Mason Promoted To OM

Concurrent with Brandt’s ap-
pointment is the promotion of
KROQ-FM air personality Scott
Mason to the newly-created
position of Operations Manager.
He will have responsibilities on
several levels: production, pro-
motion, public affairs, public
service, engineering, and pro-
gramming. Mason will report to
PD Freddie Snakeskin.

Martin
Upped To

WCLR VP

WCLR/Chicago Program Di-
rector Dave Martin has been

| promoted to VP. Prior to join-

ing WCLR 17 months ago, Mar-
tin programmed competitors
WCFL and WFYR, as well as
WBZ/Boston. He will retain his
programming duties.

In making the announcement,
WCLR President/GM Chet Red-
path stated, “I've never seen
anybody have so much visibility
in such a short period of time at
any company. In this very
tough competitive environment,
his input has certainly helped to
make WCLR what it is today.
The qualities that make Dave

=
Dave Martin

what he is transcend the unilat-
eral ‘brain trust’ programming
skills. He is a spectacular
leader, beloved by everyone at
the station. We are very lucky
to have him here.”

Martin told R&R, “I'm truly
privileged to be part of Bonne-
ville International Corporation,
which is undoubtedly one of the
finest broadcasting companies
in this country today. I'm very
fortunate to have great leaders
like CEO Arch Madsen and
Chet Redpath, who set the tone
for winning at the top.”

Network To Geffen

Al Coury’s Network Records
has signed an agreement with
Geffen Records, with forthcom-
ing albums and singles by Net-
work artists Irene Cara and
Moving Pictures to be released
on a joint logo basis through
Geffen in North America.

Coury, who formerly headed
RSO Records and served as
Senior VP/Promotion for

Capitol before founding Net-
work in 1981, commented,
“What convinced us that Geffen
is the place to be is their multi-
media approach, a philosophy
in which I firmly believe. We
have a lot of friends at Geffen
and are looking forward to a
long and prosperous relation-
Stlip.”

NETWORK/Continued on Page 21



“KRAK and KEWT: tough
turn-arounds.’

(KRAK & KEWT

“I’d had a chance to work with The Research /o SN \
Group in another market where they helped us { #
find a hole and soar from a 2.3 to an 11.2 share. =
It was a great success. r/' "i\(

But here in Sacramento the situation was dif- /
ferent. At KRAK — an AM country station be- ’ / /
ing attacked by a ‘‘more music’’ country FM — - . \
and KEWT — a beautiful music FM which had e L /\ ) /A\\\ 1
fallen off to a 5.5 — we were dealing with two 4
tough turn-around situations. | /

The Research Group — and our good team of
people here at the stations — worked as usual: ¥ N\ 3
hard and smart. Today, we’re coming back / \, | \
pretty nicely. KRAK is up froma 4.8to a 6.7 / ; l
(beating the FM country) and KEWT is #1 in / |
Sacramento with an 8.2. <

We couldn’t have done it without good peo- A&\ §§
oo

ple . . . and The Research Group.”’

». 4
John Winkel %\/ ?
Senior Vice President _(‘ \‘é
and General Manager ‘\ i
KRAK and KEWT . e

In almost every field there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

2517 EASTLAKE AVENUE EAST ¢ SEATTLE, WASHINGTON 98102 * 206/328-2993
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Reo Upped To WGR PD

Veteran broadcaster and longtime
WGR/Buffalo Assistant PD/MD Jerry Reo
has been promoted to PD. Reo fills the
vacancy left three weeks ago when former
OM Dave Mason transferred to Taft sister
station WKRC/Cincinnati.

Commenting on the appointment, WGR
VP/GM John Soller said, “Jerry has served
WGR well in many capacities. He brings us
station and market knowledge and the
maturity this job demands. He’s a super
guy, and the support has been unanimous.
Jerry has a lot of friends here.”

Reo had been MD at WGR for 10% years,
becoming Assistant PD in 1975. Before,
WGR, he was MD and an air personality at
crosstown WYSL for five years. Reo told

———R&R;“It hasn’t comple

tely sunk-i
first I was reluctant to go for the posmon
since I was already handling the music
duties and serving as sports anchor in the
morning. But I received a great deal of en-
couragement, and after a lot of thought,
realized there was no reason why I
shouldn’t go for it. It’s been worth waiting
for, as WGR is one of the top A/C’s in the
country. I’ve been well tutored by (former
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PDs) Larry Anderson and Dave Mason,
and really look forward to this
opportunity.”

Reo added he has elevated two-year mid-
day personality Joe Galuski to MD.

Arista Sets New Nat:onal AOR Staff

Sean Coakley, Paul Yeskel, and Jeff
Cook have been named to new positions
within the national album promotion de-
partment at Arista Records. Coakley and
Yeskel become National Album Promotion
Director and Associate National Album
Promotion Director respectively, coming
from identical posts at Atco Records.
Cook, a seven-year Arista veteran and

Promotion Director, was promoted to Na-
tional Field Album Promotion Director.
New Arista VP/Promotion Don Ienner

Tanner Steps
Down To Face
Allegations

William B. Tanner, Chairman/Pres-
ident/CEQ of the William B. Tanner Co.
time brokerage, has stepped down from
those positions, taking a leave of absence.
Tanner Co. Sr. VP/Treasurer Earl Funk
has also departed his position. Alan Don-
nahoe, Vice Chairman/CEQ of Tanner
parent company Media General, said that
Tanner requested the leave “in order to
have the time to defend . . . against allega-
tions made against him by the
government.”

The FBI and IRS raided the Tanner Co.’s
Memphis offices three weeks ago, alleging
tax and mail fraud and illegal kickback

TANNER/Continued on Page 21

DAUER INTERIM VP/GM

KXOK Names
King As PD

Talk-formatted KXOK/St. Louis has
made Gary King Program Director, a posi-
tion he’s held in an acting capacity since
joining the station last September. King had
spent the previous two years as PDl/Opera-
tions Manager at WJBO/Baton Rouge.
Meanwhile, KXOK Sales Manager Larry
Dauer has been named interim VP/GM,
temporarily replacing Lee Douglas, who
departed earlier this month to take the
same position at WCZY/Detroit.

KXOK dropped its A/C format in April

KXOK/See Page 21

BROWN APPOINTED KTWN VP/GM

Sunbelt Acquires KTWN,
KRAB For $7.8 Million

In separate transactions, Sunbelt Com-
munications has agreed to purchase Class C
FM properties KTWN/Minneapolis for $3.8
million and KRAB/Seattle for $4 million,
pending FCC approval.

North Suburban Radio Co., which is sell-
ing KTWN, retains ownership of Country-
formatted sister daytimer KKKC. Both sta-
tions are licensed to nearby Anoka.

As part of the change, Sunbelt has ap-
pointed Malrite Communications Group
Western Region VP and KPPL &
KLAK/Denver GM
Doug Brown as
VP/GM of KTWN.
The move marks a
return for Brown to
the Twin Cities,
where he formerly
served as VP/GM at
Malrite’s KEEY-AM
& FM/Minneapolis.
Sunbelt Chairman/
President C.T. Rob-
inson stated,

Doug Brown

““Doug had tremendous
success running KEEY, and he’s a very
professional and qualified executive. I feel
confident that whatever we do there forma-
tically will be done very well with Doug at
the helm.”

Sean Coakley Paul Yeskel

commented, ‘““Sean |
and Paul are an ex-
citing and welcome
addition to Arista’s | §
new ‘A Team, and
they have already
proven to be a dyna-
mic force in the field *
of album promotion.
Together with Jeff, <l
who has excelled in Jeff Cook

his regional album promotion position, I
am sure they will bring Arista to new
heights in rock radio. This is a team with
muscle.”

Marshall Elevated
To WWWE
Operations Director

Following last week’s announcement of
WWWE/Cleveland’s switch from Country
to full-service MOR, MD/Operations Assis-
tant Ray Marshall has been promoted to
Operations Director. He had been serving
as acting PD since the departure of former
OM Norm Pringle.

Regarding Marshall’s qualifications,
WWWE President/GM Tom Wilson stated,
“We believed WWWE'’s new direction could
be guided best by someone who was
familiar with both the Cleveland market
and this history of this station. Ray meets
those requirements. We have relied very
much on Ray’s programming input over the
past four years and felt it was time to of-
ficially give him the ball.”

MARSHALL/See Page 21

Closed On Labor Day [

QOur Los Angeles, Nashviile, and Washing-
ton offices will be closed Monday, September
5 in observance of the Labor Day holiday.
R&R will be open for business as usual early
Tuesday morning.

wWWW americanradiohistorv com

Brown departs his Malrite post after nine
months in Denver. He joined the company
as Local Sales Manager in 1975 from
WHK/Cleveland, and was promoted to
GSM the following year. Eighteen months
later, Brown became GM at sister station
KEEY-AM & FM, and after a year, he was
promoted to VP/GM. In 1980, Brown was
named Midwest Regional VP, and finally
VP/Western Division in November 1982. He
told R&R, ‘‘After ten years with Malrite,
it’s a big step for me, but I'm excited about
it. We've got a tremendous staff here and
Malrite is a first-class operation. However,
my family and I really missed Minneapolis,
and when the opportunity came from a

SUNBELT/See Page 21

Sam Bellamy
Departs KMET

After nearly nine years with KMET/Los
Angeles, the last eight as PD, Sam Bellamy
has exited the Metromedia AOR outlet
with no immediate replacement named.
Bellamy told R&R, “Actually, I'm quite
happy about it. After nine years at one radio
station I feel the need to find a new avenue
of challenge. You can get very sluggish
after being in a job that long. There are ex-
citing things about programming that make
you feel good about yourself. That just hasn’t
been there for me for a while.”

KMET VP/GM Howard Bloom com-
mented to R&R, “Sam and I mutually
agreed that it was time for a change . . . for
her and for KMET. She spent nine years
being part of the creation of one of the great
radio stations of the world. We’ll miss her a
lot.” Bloom indicated that he ‘“had some
people in mind” and may have a replace-
ment announcement within a week.

Bellamy said she wanted to pursue several
different areas and options, but would not
cite specifics. Her last day at KMET was
Friday (8-26).

Lane Becomes
WCIDP’s New PD

Country-formatted WCII/Louisville has
tapped Doug Lane as its new Program
Director. Lane, who has six years experi-
ence programming Country radio, was
most recently PD at WLXR & WLCX/La
Crosse, WI. He replaces Jack Armstrong,
who left the station in March. Acting PD Ed
Philips remains with the station as Music
Director.

WCII Station Manager Edward Hardy
told R&R, “‘Lane brings some great ideas, a
wealth of experience and knowledge of
Country radio to WCII. He’ll be a great
asset to us as part of our plan for continued
growth in the Louisville market.”

Lane begins his new duties in Louisville
immediately.

Coughlin VP
At WCMF

In the recent ownership change at
WCMF /Rochester, Peter Coughlin was
promoted from Station Manager to
VP/GM. Also coincidental with the trans-
fer from Sconnix to Stoner Broadcasting
was the exit of former WCMF President/
GM Ted Nixon, a Sconnix principal.

Coughlin joined the station in 1980 as
Sales Manager, moving up to GSM, then
Station Manager. He took the promotion
philosophically, telling R&R, ‘“The vice
presidency sounds terrific, but all of Sto-
ner’s GMs are also VPs. Ilove it here . . .
it’s great. Stoner seems like a great group
of people.”
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Wirth Slams ‘‘Pathetic”’
Survey Response,

Blames NAB

Furious that only 25% of 1200 radio sta-
tions have responded to his programming
survey so far, House Telecommunications
Subcommittee Chairman Tim Wirth (D-
CO) is laying the blame on the NAB, which
advised members compliance was volun-
tary. Wirth, who termed the response
“pathetic,” has sent follow-up letters to non-
respondents, asking them to return the
surveys by September 6.

“Without the directive of the NAB
mailgram,” Wirth wrote to NAB President
Eddie Fritts, “this subcommittee would
have a far greater number of survey re-
sponses in hand.” Wirth suggested the poor
response hurts the “good faith, collegial ef-
fort on the part of all”’ that will be needed to
craft a broadcast deregulation bill by Oc-
tober 15.

Fritts wrote back that he wasn’t surpris-
ed by the lack of cooperation. He pointed
out that the NAB, too, gets a low response to
its own industry surveys.

WWCT/Peoria Agrees

To Give Up License

A year after a law judge’s decision deny-
ing its license renewal for illegal transfer of
control and misrepresentations, Peoria
Community Broadcasters has agreed to
hand in the license of WWCT/Peoria.

Peoria was fighting the denial, and in
April had won permission from the FCC
Review Board to submit new evidence

(R&R 4-29). But now the firm has agreed to
a settlement with Central Illinois Broad-
casting, the competing applicant who won
the license in last fall’s initial ruling.
Peoria will drop its renewal bid in return
for $217,000 for its assets (including $50,000
for “the good will of ongoing business),
$1000/month tower rental for 60 months,
and $140,000 for a five-year, 50-mile non-
compete covenant. The FCC generally
frowns on such covenants but the Mass
Media Bureau says it won’t object because
it’s anxious to settle this longstanding case.

Buyout Ends KOBY/Reno

Comparative Challenge

After being off the air for nine years, it
looks like KOBY/Reno may finally be com-
ing to life. KOBY Radio has applied for re-
newal of its license, but faced a compara-
tive challenge from First Broadcasting of
Nevada. The FCC designated the case for
hearing this spring (R&R 6-3).

According to documents filed with the
FCC, the parties reached a settlement
agreement on August 22 ‘“‘whereby KOBY,
for a consideration, would voluntarily dis-
miss its application for license renewal
upon the grant of First Broadcasting of Ne-
vada’s competing application for a con-
struction permit.” The Mass Media Bureau
has given its backing to the settlement.

KOBY got FCC permission to go dark in
1974 while sale negotiations were under-
way. Those talks dragged on until last year,
when the buyer backed out. KOBY’s au-
thorization to stay off the air, meanwhile,
had expired in 1979.

FEAR NEW PAPERWORK MOUNTAIN

KPRE DENIED RELIEF

R&R/Friday, September 2, 1983

Harris AM Stereo Silence
Could Last Three Months

FCC officials say it could take from 60 to.90 days for Harris Corp. to
get a new type acceptance allowing nearly 70 stations to resume use of
its AM stereo exciter, which was ordered off the air by September 1.

There was more bad news for Harris AM
stereo stations this week when the FCC said
it won’t grant Special Temporary Authority
(STAs) for them to continue stereo broad-
casts until the problem is resolved. The first
station to seek such an STA, KPRE/Paris,
TX, was notified by telegram Tuesday
(8-30) that its request has been rejected.

However, engineer Henry Straube of the
FCC AM Branch said “it wouldn’t hurt”’ for
other stations to file for STAs. They can’t be
granted right away, but he said the FCC
may be able to approve them sometime
after lab testing of the Harris system has
begun, but before a new type acceptance is
granted.

Christmas Rush Creates Logjam

The new Harris application won’t even.be
looked at for 30 days because the FCC lab is
currently jammed with a rush of consumer
products awaiting type acceptance for the
Christmas season.

There’s also talk in FCC corridors of a
stiff fine for Harris. ‘‘We’ve definitely got to
to do something,”’ engineer John Reed said.
He suggested a fine in the $20,000 range
might be proposed to the full Commission.
But Bob Ungar of the Office of Science and
Technology said no decision on a fine has
been reached.

No Distortion At KPRE

At KPRE, President/GM Eugene Sud-
duth told R&R, ‘“We were one of the earliest
stations to go stereo and we’ve promoted it
very heavily. We’ve been very happy. The
sound has been excellent and we’ve had no

complaints of any kind from mono listeners
about distortion. Nobody can hear any
distortion, including our competitor, who
we asked.”

Until directly ordered by the FCC, Sud-
duth said he won’t shut the system down.
Turning it off in the absence of audible
distortion is ‘“‘cutting off our nose to spite
Harris’s face,” he contends. ‘“We’re not
hurting anybody. We’re helping the
public.”

Test Tone Vs. Programming

The Harris system met all standards for
low distortion on mono receivers when
tested with a pure tone. But FCC Lab of-
ficials claim they were unaware that when
the tone is réplaced with programming, the
system automatically switches to a dif-
ferent mode that can lead to much higher
distortion.

Commission engineer John Reiser says
that, in its new type acceptance application,
Harris hasn’t proposed to change its
system, presumably because changes could
impair the quality of Harris reception on
Sony and Sansui AM stereo receivers now
hitting the market.

Instead, Harris wants the FCC to change
the way it measures distortion by using an
averaging method that would permit its
present system to win type acceptance.
Reiser said that request places “a heavy,
heavy burden on Harris” to prove the
technique is valid and is fair to other AM
stereo proponents.

Radio Industry Cool To Proposed Issue-Oriented Programming Log

After the U.S. Court of Appeals struck down the abolition of radio
program logs in May, the FCC proposed a new log of all ‘‘issue-oriented
programming,”’ to be placed in public files every three months.

Comments on the plan were due at the
FCC last week. Not surprisingly, they show
broadcasters lining up against any new re-
quirements, while public interest groups
say issue logs are essential in determining
whether a station has met its public interest
responsibilities.

WJAC, WHFB Hit
“Stopwatch’’ Logging

WJAC-AM & FM/Johnstown, PA GM
Sandy Neri said a firm definition of ‘‘issue-
oriented program’ is essential and wor-
ried, “If every minute of air time, staff and
facilities that radio stations devote to such
programming must be recorded for public
firm purposes, then the burden upon radio
licensees to monitor and to ‘stopwatch’
many, many hours of programming will in-
deed be substantial.”

Neri suggested it would be easier if the
FCC just reimposed its former logging re-
quirements, which most stations still
adhere to.

Similar comments were filed by WHFB-
AM & FM/Harbor/St. Joseph, MI GM Kent
Slocum. He wrote, “The previous classifi-
cation of News, Public Affairs, Other, etc.
gave us guidelines to follow, yet allowed
some latitude in record-keeping. While we
are hard-pressed to come up with a new
standard, perhaps a return to the old
method would suffice.”

Slocum told the FCC, ‘It would be less of
a burden to simply reinstate the logging re-
quirements as they existed prior to the
court order. We envision the ‘stopwatch’
concept as being next to impossible to han-
dle.”

NRBA filed comments saying it ‘“‘opposes

the imposition of any new or additional rec-
ord-keeping obligations.” Issues/programs
lists are adequate, said NRBA, but if any
new logs are created, the format should be
up to the station’s discretion.

Most emphatic in its opposition to any
new logging rules was the law firm Haley,
Bader & Potts. It blasted the U.S. Court of
Appeals for using “‘erroneous assumptions’’
in striking down the FCC’s abolition of logs.

The firm urged the FCC to “stick by its
guns and take this opportunity to perfect its

reasons for not imposing new record keep-
ing requirements on its licensees rather
than attempt a quick, but totally
undesirable, fix.”

The law firm raised the spectre of sta-
tions having to compile voluminous issues
logs daily, a burden it says “would not only
effectively negate the Commission’s
deregulation efforts, it would establish a
new high water mark in pernicious
regulatory oversight.”

Geller: Log All
Non-Entertainment Programming

Typical of public interest comments were
those of former NTIA Chief Henry Geller

GROUP’S QUALIFICATIONS UPHELD

and Donna Lampert. They argued strongly
that issues/programs lists are useless,
making an issue-oriented programming log
essential to assure ‘‘that the licensee’s
overall public service programming is ade-
quate.”

They called cost objections “phony’’ and
irrelevant, noting that radio stations still
keep logs ‘‘because of the commercial
necessity to do so.”

Geller and Lampert called for logging of
all non-entertainment programming — not
just issue-oriented material as the FCC has
proposed broken into the broad
categories of news, public affairs and
“other.”

United Loses Appeal To Save WOOK License

Citing United Broadcasting’s ‘‘record of management misconduct,”
the FCC Review Board last week (8-24) upheld a law judge’s initial deci-
sion denying license renewal to WOOK (0K100)/Washington. United of-
ficials did not comment on the ruling, but have said in the past they will
exhaust all FCC avenues of appeal and, if necessary, take the case to the

U.S. Supreme Court.

The Review Board agreed with the in-
itial decision, awarding WOOK’’s license to
black-owned District Broadcasting. A se-
cond competing applicant, Hispanic Broad-
casting, was rated the runner-up, while the
board said United was a ‘‘distant third.”

Despite the WOOK setback, there was
also a positive aspect for United in last
week’s ruling. The Review Board affirmed
that United has the basic character
qualifications to be a licensee. That keeps
United in the running to renew its other
radio licenses, all of which are under
challenge from competing applicants.

“Renewal Expectancy’’ Denied

The centerpiece of United’s appeal was a
bid to have WOOK judged only on its record
from 1975-1978, when programming and
management had been vastly improved.
The law judge based his decision on the
period 1969 to 1975 — from WOOK’s last
renewal until the time United knew its
license was in jeopardy. United won a par-
tial victory when the Review Board agreed
to consider its record through 1978, when
competing applications were filed. But the
board also insisted that the full record
dating back to 1969 was relevant.

WWW americanradiohictory com

Even taking into account the extra three
years of improved performance, however,
the Review Board decided that WOOK isn’t
entitled to the ‘“renewal expectancy”
granted to stations with substantial pro-
gramming performance. Rating WOOK’s
record as ‘“minimal,” the board said, “Un-
ited’s past performance has not been ade-
quately proven, and what has been proven
is significantly marred by serious past
misconduct and concerns about future
reliability.”

Owner-Manager Carries Weight

After determining that United is still fit to
be a licensee, the Review Board treated the
case as a regular comparative renewal, pit-
ting the three applicants against each
other.

District came out on top because it has no
other media interests, one .of its principals
will be a fulltime manager at the station,
and it will have an auxiliary power supply.
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Radio’s Teen Reach Beneficial

$43 Billion In Disposable Income; 81% Choose
Radio For Advertising Effectiveness

Radio and teens — an advantageous pairing for advertisers. That's a prin-
cipal conclusion of the recent CBS/FM National Sales presentation, “The
Teens Are Listening.” In that presentation it was noted that the US teen popula-
tion of 25 million represents a potential $43 billion in disposable income. Radio
ranks as teens’ favorite medium: it reaches 88% on a given day and 99% in a
week, with teens averaging aimost three hours of listening daily. Additionally,
81% chose radio when it came to advertising effectiveness, as compared to

magazines at 44%, television at 31%.

Teen spending habits are significant as
well. An estimated 17 million hold parttime or
fulltime jobs, while others receive allowances.
According to the Rand Youth Poli, total teen
spending for '82 increased 53% from 1977.
Besides setting aside $10 billion in savings
for such items as cameras, cars and college,
teens (five million) buy at least ten records a
year, purchase 57 million movie tickets a
month, buy over 42 million pairs of jeans a
year, and eat (over 2 million) at fast food res-

taurants. Advertisers should also be aware that teens are taking a more active
role in family buying decisions, while their buying habits lead the way to lasting
brand loyalties.

Radio’s teen popularity is tied in part to its portability. Since teens spend
more time away from home, radio is their link to entertainment/information. In fact,
during TV's prime time, teens make up only nine percent of the total audience:
that figure doubles for radio during the same time frame.

RTNDA CONFERENCE FEATURES

R&R/Friday, September 2, 1983

State-Of-The-Art Newsroom

Final preparations are underway for the 38th annual Radio-
Television News Directors Association (RTNDA) conference
at Caesar's Palace in Las Vegas, September 21-24. Seeking to
boost the radio content of the:meeting, RTNDA will have a work-
ing state-of-the-art radio newsroom available for inspection —
and use — by broadcasters. Following the conference, the
newsroom will be installed at KSL/Salt Lake City.

The gathering, which has attracted

For more information about the
conference, contact RTNDA at (202)
737-8657. Broadcasters interested in
using the radio studio for interviews
during the conference should contact
David Lampel, WBLS & WLIB/New
York, (212) 661-3344, as soon as
possible.

more than 80 exhibitors, will be open-
ed with a keynote speech by ABC
newsman David Brinkley. Other
name speakers are ABC Radio com-
mentator Paul Harvey, CBS Morning
News anchor Diane Sawyer, and
NBC News commentator John Chan-
cellor, recipient of RTNDA's annual
Paul White Award. Panels have been
arranged on various topics, including
"The General Manager/News Director
Relationship,” *“‘The PR Experts,’
“'Radio-TV Writing,” “Trouble In The
Newsroom — Booze and Pills," ‘‘Busi-
ness and Economic Reporting,”
“*Campaign and Election Coverage,"”
and ‘‘Management Motivation.”

Agency AlMs Services At Broadcast Companies

ming production firms. Michael Dav-
idson serves as General Manager,
with Burns Media Consultants, Inc.

Working under the premise that
“programming alone is not enough to
build longterm, dependable market
success,”” Dancer Fitzgerald Sam-
ple of Southern California has inaugur-
ated the DFS Audience Image Mar-
keting Group (AIM). Through the
development of longterm marketing
programs designed to strengthen au-
dience loyalty and market shares, AlM
seeks to counsel radio and television
stations, cable systems, and program-

It's no secret that traveling across
the country can be an expensive pro-
position. However, the per-day cost of
traveling in some cities has risen more

than in others. USA Today points out
that the largest increases occurred in

Charlotte, NC (10.5%), which rose

Holly Birthday Feted

On September 10, Lubbock, TX
honors one of its own — compos-
er/musician Buddy Holly. With the
Lubbock Hilton as host, the first
annual ““Buddy Holly Birthday Cele-
bration” promises to be an event-
filled day. Remembrances take
several forms: a '50s car show and
parade, a statewide '50s dance,
memoribilia exhibits, live bands,
and a special ceremony at the
city’'s Walk of Fame. Capping off
the celebration is a Buddy Holly
look-alike contest. And ceiebrity
guests will be present, among
them Holly's widow Maria Elena.
Joining the Hilton as a sponsor is
the West Texas Music Associa-
tion, a group dedicated to recog-
nizing the musicians and entertain-
ers who are native to West Texas.
Additional Holly birthday sponsors
include Lubbock stations KSEL

and KLLL, KEYS (AM)/Corpus
Christi and K-106/Beaumont.

from $65.45 in mid-1982 to $72.30 in
mid-1983. Rounding out the top five
were Albuquerque (10.1%), Anchor-
age (10.0%), Orlando (9.5%), and At-

President George Burns as consul-
tant. AIM is headquartered in Tor-
rance, CA at (213) 540-2554.

City Travel Costs Up

lanta (8.8%). Heading the list for
smallest increase was Tucson (1.1%),
up slightly to $72.15 per day as com-
pared to a previous $71.35. Next up
were Toledo (1.2%), Philadeiphia
(1.5%), and Cleveland/El Paso, tied at
(1.7%). These changes were based
on first-class accommodations, with
three meals a day in first-class restaur-
ants.

Though not quite the Top 40,
radio and television call-in therapy
programs do have a hot hits chart
| of their own. According to Psycho-
logy Today, the Association for
Media Psychology lists the cur-
rent top self-help topics as:

* Marriage

¢ Child care and discipline

® Phobias

* Depression

* Anxiety

* Sexual relations

¢ Sexual dysfunction

Self-Help Hit Parade

¢ Contraception
¢ Addiction

* Career change
¢ Homosexuality

WESTWOOD ONE

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA’S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO
PROGRAMS, CONCERTS AND SPECIALS.

WWW americanradiohictory com



Dick Clark’s “National Music Survey” has rocketed [
to the top on over 520 Mutual stations across the
country. And now, it’s sounding better than ever.

With more music to bring you more listeners.
Fewer commercial breaks, to keep them tuned
in to your station. And to give you the finest
sound on the dial, Mutual’s now broadcasting | =
“National Music Survey” in stereo—via satellite. | =58

Let Dick Clark take your station up the charts, |

behind the scenes, and into the hottest sounds

of today’s music. With Dick Clark and Mutual,
the sound of success never scunded better.

Dick Clarks National Music Survey
Mutual./i)

MUTUAL BROADCASTING SYSTEM
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Networks/Program Suppliers

MUSIC FEATURES

Global Satellite Network

Rockline:

Loverboy (September 19)
Men At Work (September 26)

London Wavelength ;
BBC Rock Hour:

Robert Palmer (Week of September 25)
88C Special:

Moody Blues (September)
Exclusive Genesis special (October 14-31)

Rock Over London: I

Big Country (Week of Septernber 18)
Paul Weller, ex~Jam (Week of September 25)
Truth (Week of October 2}

Mutual
Lionel Richie profile (October 1)
Narwood

Country Closeup:
Ricky Skaggs (Septernber 19)
John Anderson (September 26)
Music Makers:

Vic Damone (September 19)
Patti Page (September 26)

NBC

Source:
Duran Duran concert/profile (September 16-18)
Robert Plant profile (September 23-25)
RKO Networks
Captured Live! (Perry Stone):
Blue Oyster Cutt (September 17-18)
Countdown America w/
John Leader (IS, Inc.):
Asia spotlighted (Septemnber 3-4)
Alr Supply spotlighted (September 9-10)
Hot Ones (IS, Inc.):
Asia (Septerber 19)
Solid Gold Saturday Night
(Dick Bartley):
America's early rockers (September 17}
Bee Gees (September 24)
Rolling Stone
Magazine Productions
Guest DJ:
Quartertiash's Rindy Ross (September 19}
Joumey's Steve Perry (September 26}
Syndicate it, Inc.

Music Of Black America:

Regional styles — Detroit & Ohio
(September 19)

United Stations
Dick Clark’s Rock, Roll
& Remember:
Dion (September 16-18)
The Great Sounds:
Joe Bushkin (September 16-18)
Solid Gold Country:
Jim Ed Brown/The Browns (September 16-18)

Weekly Country Music Countdown:
Tom T. Hall (September 16-18)

i
& 13

ZEROING IN ON ZAPPA — That's what Source Program Manager/Rock
Reporter Rona Elliot tried to do while interviewing Frank Zappa. Among the
topics discussed were Zappa's latest LP, ‘‘Zappa Vol. I,”’ on his Barking

Pumpkin label.

-

A

Watermark

Musicall:
Howard Keel/Three Little Words/Female Sing-
ing stars (September 17-18)
Soundtrack of the ’60s:
Guitarist Jimmy Johnson/Holiies/tim The Trip
(September 17-18)
Westwood One

Budweiser Concert Hour:
Chaka Kahn (September 16-18)
Dazz Band (September 30-October 2)
The Countdown:
Maze (September 16-18}
Klique (September 23-25)
Dr. Demento:

Destroys the classics (September 16-18)
Favorite songs about chickens
{September 23-25)

Earth News:
Quarterfiash/Tom Cruise of *'Risky Business"/
Heart (Week of September 19)
in Concert:
Quiet Riot/Saxon (September 16-18)
Live From Gllley’s:
Alabama (Septernber 16-18)
Off The Record Specials:

2ZZ Top (September 16-18}
Police (September 23-25)

Rock Album Countdown:

Kansas/Robert Plant (September 16-18)
Rock & Roll Never Forgets:

John Lennon (Septerber 30-October 2)
Rock Chronicles:

Rockabilly (September 16-18)

Brothers In rock (September 23-26}
Special Edition:

George Benson/Pt. Il (September 16-18}

Phyllis Hyman (September 23-25}
Star Trak Profile:

ELO (September 16-18)

Alr Supply (September 23-25)

TAKING THE FASTWAY OUT — During a recent stopover in Los Angeles,
the group Fastway dropped by the London Wavelength office, aka London
Westlength. Posing for the camera are (I-r) group's David Shapiro, Charlie Mc-
Cracken, Dave King, ""Rock Hour’’ producer Jon Sargent, and group’s Jerry
Shirley; seated is Fastway member Eddie Clark.

ABC
Contemporary Net/Spotlight
Special:
Little River Band (September 18)
Entertainment Net/
Silver Eagle (DIR):
Stars for Children/Pt. 2 w/Oak Ridge Boys
(September 17)
Nitty Gritty Dirt Band/Moe Bandy
(September 24)
FM Net:
“Ringo's Yellow Submarine”
(Now thru November 26)
Rock Net/King Biscuit (DIR):

Robert Paimer/Madness (September 18}
Animals/Mitch Ryder (September 25)

Clayton Webster

Country Calendar:

Jeannie Pruett (September 18}

Ray Price (September 20}

Dickey Lee Septernber 27}

Johnny Lee (September 22)

Ricky Skaggs (September 23}

Joe Sun (September 24)

Tribute to Marty Robbins (September 25)
Rarities:

Stray Cats (September 18}

Moody Biues (September 20}

Paul McCartney & Wings (September 21}

Simon & Garfunkel (September 22}

Donnie Iris (September 23}

Continuum Broadcasting

On Bleecker Street:
RadioFree special w/Woody Ailen, Tom Corbett
(Septernber 15-18)
Crosby, Stilils, Nash, McGulnn, and Mason
(September 22-25)
Rockweek:
Bertle Higgins (September 18-21)
Van Halen (September 25-28)
Creative Radio Shows
Specials:

David Bowle — The Golden Years
(September 24-25)
The Who — Before | Get Oid (October 1-2)

Dahiman Creative Media
Gordon Lighttoot special (Fall)

®Stephen Peeples appointed
Editorial Director for Westwood One.
He also retains his prior post as staff
producer, working with “'Earth News'*
and “Playboy Advisor.” Peeples first
joined the syndication firm in February
1983.

©® Kevin Delany upped to Manager
of Production at Mutual. He was pro-
moted from a previous position as pro-
ducer. DeLany has been with Mutual
since 1980.. In related activity,
George Stephen Achaves comes
aboard as a staff producer.

® ABC Radio Networks taps Lin-
da DeVito as a research analyst. She
most recently held a similar post at
CBS Radio Networks for 18 months.

wwWw americanradiohistorvy com
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John Wetton.
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ABC MEETS ASIA — The ABC Rock Radio Network recently broadcast a live,
exclusive news conference featuring three members of Asia. A panel of Rock
Network affiliates was also on hand to interview the group, with DIR Broad-
casting producing the media event. Pictured following the broadcast are (I-r)
Tommy Hadges, KLOS/Los Angeles; Charlie West, WRXL/Richmond; Pam
Murray, WYSP/Philadelphia; Asia’s Carl Palmer; Alan Sneed, WKL S/Atlanta;
Denise Oliver, Rock Net; DIR’s Peter Kauff and Bob Meyrowitz;, and Asia's

ABC

Rock Net:

Gary Rosenberg talks about **back to schoolitis''/the
new TV season is discussed on ‘Lifelines”
(Fantini Prod.) (September 5-8)

AP

“Back to the Books: In Search of Excelience”
{Labor Day weekend, September 6-7)

cBs

NFL Preview special (August 29-September 3)

U.S. Open Tennis reports
{August 30-September 11)

RadioRadio:

Labor songs/actor Gregg Marx/producer Frank Man-
cuso Jr./Rich Little/A Star Is Bom/America on
“‘Kris Erik Stevens — In Touch™*

(September 5-11)
Clayton Webster
Jack Carney’s Comedy Show:

Edgar Bergen special (September 18}

Joe Piscopo At Large:

Sports guy (Septermber 5)

Abe Simmons (September 6)

Rex Greed (September 7)

Tom Slimey (September 1)

Sports guy (September 8)

Mos Sullivan (September 8)

Sporting News Report:

Hayden Frye/Earl Bruce/Pat Corrales/Paul Ow-
ens/Dr. Robert Bunnell/Marion Campbell
(September 12}

Narwood
Minding Your Business:

Fireman holographer (September 5)
Executive compensation (September 6}
Telephone tips (September 7)

REFLECTIONS IN GREEN — A/
Green, who popularized such tunes
as ‘‘Let’s Stay Together,”’ in the
'70s, visited with VP/Programming
Ed Salamon for an upcoming seg-
ment of United Stations’ ‘‘Dick
Clark's Rock, Roll And
Remember.’’ The show is schedul-
ed to air September 9-11.

®The California Radio Network
premiered this week (August 29).
Among the 30 weekly 90-second pro-
grams offered are Sports with Roy
Firestone, Travel with Stanton Dela-
plane and Kevin Keating, Astrology
with Joyce Jillson, Commentary from
Joseph Benti, and Health with Dr.
Gershon Lesser.

®CNN Radio plans to provide af-
filiates with ‘‘radio-edited’’ versions of
various CNN longform features this
month. These features include “Inside
Business,” ‘‘Moneyline,” ‘“‘Money-
week,” ‘‘Crossfire,” ‘“‘Healthweek,"’
“Newsmaker Saturday/Sunday,” and
“Evans And Novak."”

NEWS & INFORMATION FEATURES

Programming pioneers/unreasonable compensation
(September 8)
Product liability iaws (September 9)

NBC

Source:

“Rock Chronicle” w/Dan Formento: Bob Dylan’s
New York debut (Week of September 5)

“One Minute With" w/Rona Elliot: Robert Piant
(Week of September 5)

“Mini-View': The Breaks (Wesek of September 5)

“"Rock Report” w/Rona Elliot: The Motorhead
{Week of September 5)

““Coping With"': Frank Cody talks about coping with
your mother (Week of September 5)

‘‘Screen Scenes'’ w/Shelly Lewis:
Business' (Week of September 5)

Progressive Radio Net

Laugh Machine:

Woody Allen/Gallagher/Bill Cosby/Proctor & Berg-
man (Week of September 5)

News Blimp:

Sex and married women/actors’ survival/battered
parents/Soviets try rock music ban
(Week of September 5)

Radio Entertainment Net

The Olympic Minute:

Youngest Olympian (September 5)

Fact beats fiction (September 6)

Olympic stage show (September 7)

Pertection beats machine (September 8)

Shrewd team beats rules (September 9)

Strand Broadcast Services

Something You Should Know:

Truth about medical tests (September 5)

Make your free time count (September 8}

Superwoman (September 7}

Westwood One

Playboy Advisor:

Widower can't forget wife/doctor X-ray happy/devel-
oping orgasmic capacit/the G spot/oral sex and
VD (Week of September 5)

Spaces & Places:

Extraterrestrials (Septernber 2-4)

Tellin’ It Like It Was:

Businessman George Washington Dennis/biack In
aviatlon/hospltal founder Dr. Mossall
(September 2-4}

“'Risky

A KINKY INTERVIEW — Three
consecutive installments of
Mutual’s “‘Rock USA’’ were recent-
ly devoted to an in-depth interview
with Ray Davies, the Kinks’ lead
singer. This interview was also us-
ed in a unique Mutual promotion to
introduce programmers to the
weekly show, which is produced by
Doubleday Broadcasting. Non-affili-
ated stations programming AOR or
other rock formats were offered
free access to 55 minutes of the in-
terview, set for one time use after
August 20. Shown here at the Wor-
cester, MA taping site are Davies
and producer John Platt (r).




DCONVENTION

1983
Convention
and
Exposition

National October 2-5

Radio New Orieans Hiiton
Broadcasters New Orleans,
Association Louisiana

Speakers

MARY

KAY
ASH

WALTER
CRONKITE

CBS Specidl

! Correspondent Chairman.,
1 1983 Golden Radio Mary Kay
& Award Winner Cosmetics
FORMAT ROOMS FOCUS GROUP VIDEOTAPE AUDIO THEATER OF NEW PROGRMAMING
Free form ideas exchanges led by A video taped, actual focus group session FEATURES
America’s leading programmers. will be viewed and analyzed, the What's new and available in radio
Every kind of market, every format. techniques explained and the reactions programming? This continuous audlo
dissected by a top programming consultant theater will present a sampliing of the new
PROGRAMMlNG TRENDS and an em'nent psychologist. programs’ features and program servlces‘
One of radio’s most widely-recognized
experts will analyze today’s trends and MEDIA TRENDS THE YEAR’S BEST
tomorrow’s probabilities with a special look What are the effects that other media are A special session presenting the year’s ten
at the audience parity problem. having today on radio programming? What best audience/sales promotions and one
can you expect tomorrow? A necessary national winner selected by The Radio
THERE’S A DISH IN YOUR FUTURE workshop for every thoughtful radio Convention audience.
Satellite delivery is a fact of radio life and programmer.

you need to be prepared and informed.
This fast moving workshop will keep you in
phase with the whirling world of satellite.

Other Special Events:

S 202:466-2030 or
202-466-5540

* Exhibitors Cocktail Party

« Demonstration Room For More Details or Registration

e Television Theater

www.americanradiohistorv com
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96TIC-FM COKE PAYOFF — WTIC-FM/Hartford recently completed the “Coke
Summer Payoff” which meant thousands of dollars in cash and a 1983 Camaro
for one lucky winner. Shown (Fr) are morning maniac Gary Craig and News
Director John Ellfott getting ready to test drive the car.
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WFBG GETS ITS “KIX"* — On a recent concert tour, Atlantic recording group
Kix stopped in to say hi to the people at WFBG/Altoona. Pictured (I-r) are group
member Steve Whiteman, air personality Jay Randyll, PD Tony Booth, and Kix’s
Donnie Purnell.

BACKSTAGE WITH LOGGINS — Kenny Loggins recently performed at Kansas
City’s Starlight Theater, and invited the people from KZZC backstage for a visit.
Shown (I-r) are KZZC’s Kevin Crockett, Kevin Chase, Loggins, KZZC President/
GM Connie Wodlinger, and PD Johnny Rowlands.
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Pro:Motions

Reynolds Named MCA
Canada VP

Ross Reynolds has been ap-

pointed Executive VP/GM of MCA -\‘._ p ,
Records, Canada. Prior to this ap-

pointment, he was Exec. VP of ~
WEA in Canada; his career aiso in- -
cludes a stint as President of GRT, /
Canada. Reynolds will be based in & =% A
Toronto. Ross Reynolds

Peter Pan Appoints Fusco

Vinnie Fusco has been promoted to National Pro-
motion Director at Peter Pan Industries, Inc. He
moves up to the newly-created post from his position as
Managing Director of the company’s pop label, Artist
Series. Fusco was formerly affiiated with Bearsville
Records before joining Peter Pan two years ago.

RCA Appoints Whalen, Vallone

Michael Vallone

Donald Whalen

RCA Records has named Donald Whalen Division
VP, New Business Development, and Michael Vallone

Director/Video & Promotion Administration. Whalen joins

the label from RCA Corporaticn where he served as
Staff VP, Special Studies. He first joined the firm in
1976. Counting ten years’ record industry experience,
Vallone was most recently with Multi Media Marketing
in New York. He's also Record World magazine's
former VP/Research and Development.

WASEC Taps Seidmon

Steve Seidmon is named Director/Research for
Nickelodeon and MTV, divisions of Warner Amex Sa-
tellite Entertainment Company. He first joined
WASEC in 1981 as Manager/Program Research. Seid-
mon’s background also includes work in the Program-
ming/Research departments at WDAI/Chicago.

Culver Joins I.R.S.

Alicia Culver assumes the Di-
rector of College Radio/Dance Club
& Video Promotion slot at IRS
Records. Before this, Culver was
Promotion Director for Faulty
Products Records and PD of
WRAS/Atlanta.

Alicia Culver

EPA Appoints O’Sullivan

Clift O’Suillivan becomes
Associate Director, Product
Management, West Coast, Epic/
Portrait/CBS Associated Labels.
With CBS since 1978, O’Sullivan
most recently held the Product

Manager, West Coast, E/P/A post.  Cliff O'Sullivan

Slenski Segues To WTIP & WVSR GM

Mike Slenski is the new General Manager of WTIP
& WVSR/Charleston, WV. He had served in a similar
capacity with former Beasley Broadcast Group pro-
perty WSGF/Savannah. Before coming to Beasley, he
was Sales Manager of WOMP/Wheeling, WV.

Bergman New WB
VP/Video

Jo Bergman has been tapped
as VPNideo at Warner Bros.
Records, moving up from Director
of Television and Video. Her WB
career began in 1973 when she
joined the label as Director of
Special Projects. Her music back-
ground also includes a publicist
post with the Beatles, positions
with Kama Sutra Records and
KRLA/Los Angeles, and five years
working with the Rolling Stones.

Jo Bergman

Sherwin New Goddard VP

Jane Sherwin has been appointed VP of public
relations firm the Goddard Company. The appointment
is effective immediately.

MCA Names Collier

George Collier has been
elevated To West Coast Reglonal
Director for MCA Distributing
Corporation. Prior to this, he
worked for two years as MCA Dis-
tributing’s New York Branch
Manager. Collier succeeds Le Ray
Sather, who was promoted to .
VP/Field Sales for the company.

George Collier

Pavillion Picks Bastone

Freddy Bastone is appointed Manager/National
Rock Promotion & Rock Retail Marketing at Pavillion
Records. He's been a club DJ since 1977, playing
venues in the Bronx and Manhattan.

Linyl Vinyl Launched

Linyl Vinyl is a newly-established independent
record label, specializing in new music. Founder Lionel
Conway is President of the Island Music Publishing
Group. inaugural releases by Robit Hairman and An-
nie G. are scheduled. Linyl Vinyl may be reached at
(213) 469-1285.

SCBA Taps New Board Members

New to Board of Directors of the Southern Califor-
nia Broadcasters Association (SCBA) are KHTZ/
Los Angeles VP/GM Bob Moore and KWKW/Pasa-
dena GM Jose Cabrera. Representing District 1
which includes Santa Barbara, Santa Maria, and San
Luis Obispo, Is KUHL & KSFM/Santa Maria Presi-
dent/GM Jim Ranger. And KACE/Los Angeles Pre-
sident Willie Davis joins the board in an ex-officio
capacity as the Southern California representative of
the NAB.

Rogers & Parton Team With Gibb

Kenny Rogers, Dolly Parton, and Barry Gibb gathered together to celebrate the release of the Gibb-co-produced/written
Rogers/Parton duet “Islands In The Stream.’’ Pictured {/-r) are RCA President Bob Summer, Kragen & Co. President
Ken Kragen, Gibb, Parton, Rogers, and Katz-Gallin principal Sandy Gallin.
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Identifier Problems Continue

Just as Arbitron has recently taken steps to greatly reduce slogan

conflicts and problems, now it

is time for the ratings giant to

rethink its policies regarding other identifier situations. That’s the
apparent outcome of recent diary analyses where Arbitron’s han-
dling of problem diaries — those with dual identifiers on the same
entry line for example — seems to need improvement.

If your station carries a major sports
team on a regular basis, or if you air a

popular DJ, the problem could be cost-
ing you valuable diary credit. Let me
review the dual identifier possibilities,
take a look at Arbitron’s current stance,
then suggest some remedies.

Dual Identifier Conflicts

What do I mean by dual identifiers?
In essence this has to do with diary en-
tries that include — on the same line
and in the same time frame — two
usually conflicting station identifiers.
Often the case involves the call letters
of one station and the D] name or sports
team carried by another station.

Here's an example from the spring
diaries in Detroit . . . “WW] Tigers.”

In this situation the editor at Arbi-
tron has difficulty because the Tigers
are aired on WJR, not WW]. Both sta-
tions strive for the 35+ audience, the
call letters are close enough to make
confusion almost a certainty, and dual
identifiers are a result.

Another example may crop up in the
fall Pittsburgh sweep. WTAE has re-
cently wooed away longtime KDKA
morning man Jack Bogut, yet there is
the possibility of “Jack Bogut KDKA”
entries, as diarykeepers — out of habit
— may still connect Jack to his former
station. Fill in the blanks in your mar-
ket or station situation — the possibili-
ties are endless given the nuances in
your area.

“According to current policy, call
letters take precedence over per-
sonality/program/sports indenti-
fiers on the same entry line.”

Arbitron’s Dilemma

Let’s put ourselves in Arbitron’s
shoes for a minute and try to deal equit-
ably with the “WW] Tigers” entry. In
the crunch of production a diary
comes in with such an entry — or sev-
eral — and you have to try and make a

crediting decision. There are three
possibilities:

The diarykeeper knew the station
calls and perhaps just heard a score
from the Tigers game.

The diarykeeper listened to WW] for
a news update (the station is an all-
News formatted property) then switched
to W]R for the Tigers game.

“If your station carries a major
sports team on a regular basis,
or if you air a popular DJ, the
problem could be costing you
valuable diary credit.”

Or (most likely), the diarykeeper
spent the entire time with the baseball
game on WJR but confused the calls
(there is a lot of sharing between the
two stations so this is certainly possible).

Since the time-frame of the entries
was for two or three hours in the even-
ing — times congruent to the Tigers
ballgames — it would seem logical that
this was a baseball listener who was
confused about call letters.

Given the above there are three ways
Arbitron could edit the diaries in ques-
tion. It could give all the credit to
WW], split the credit between WW]
and WJR, or grant all the quarter hours
and cume value to WJR. Which do you
think makes sense?

If you gave all the credit to WW]
there may be a future for you at Arbi-
tron. According to current policy, call
letters take precedence over personal-
ity/program/sports identifiers on the
same entry line. Thus, WW] was the
beneficiary this spring of some entries
that were most likely baseball fans tun-
ing in to WJR’s broadcasts of the Tigers.

Arbitron’s editors are instructed to
assume that all dual identifiers are to
be resolved in favor of the call letters
on the same diary line. What’s the
basis for this procedure? According to
Aribtron, “Callback research in similar
situations has shown in almost all cases

that whenever there is a personality/
program/sports-entry next to call letters,
there is a match between those identi-
fiers and the call letters.”

The bottom line here is that rather
than delve into the facility paperwork
you send in (with DJ and sports sche-
dules), or conduct callbacks to resolve
the diarykeeper confusion, Arbitron
chooses to rely totally on the call
letters. While this may work “in almost
all cases,” it's tough for broadcasters
paying high prices for DJs or sports
broadcasts to gracefully accept the loss
of listening credit due to this policy.

An Alternative

While it is great to have the books
out faster after each sweep, it would
also be a plus to know that the data
contained in the reports is correct. Lots
of dollars and careers ride on editing
decisions such as those described here,
so perhaps there’s another way Arbitron
can have its editors proceed on dual
identifier situations.

Thankfully not a huge number of
diaries are afflicted with the dual iden-
tifier malady. As a result it shouldn’t
take much time or money for Arbitron
to use the following two-step approach
to clearing up and correctly editing such
entries:

“While it is great to have the
books out faster after each
sweep, it would also be a plus to
know that the data contained in
the reports is correct.”

1. Compare the time of the DjJ/pro-
gram/sports event entry to the facility
form programming logs sent by the sta-
tions in the market. If the entry shows
listening to a DJ/program/sports event
outside of when that aspect of pro-
gramming was (according to the pro-
gramming log) aired by the station in
question, then the call letters of the
other station on the line should take
precedence.

WWwW americanradiohistorv-com

Arbitron Improves Qualidata

In an effort to upgrade its qualitative/produce usage product, Qualidata,
Arbitron has added new features to the reports. New categories, such as local
groceries, department stores, and fast food franchises, are included. There
are also several “Teen Only” product categories added to the lineup. Quali-
data is now available in the top 10 markets.

Birch Debuts “BirchScan” At RPC

At the NAB’s Radio Programming Conference, Birch Radio debuted its
new sales and programming analysis look, BirchScan. Conceived in conjunc
tion with Tapscan Inc., BirchScan not only can provide rankers and reach/
frequency analyses, but also can be used to design rate cards and project
rates for all dayparts and demos. Monthly Birch ratings will also be avail-
able on the microcomputer diskette used to interface with Birch. The new
system will be available later this month to Birch subscribers.
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2. If, however, the entry does cor-
rectly match a timeframe for the rele-
vant D]/program/sports event, then the
editor could conclude the diarykeeper
who put the calls of one station and
another identifier on the same line was
confused. This could trigger a callback
to that person to try and clarify the lis-
tening entry.

“It's tough for broadcasters
paying high prices for DJs or
sports broadcasts to gracefully
accept the loss of listening credit
due to this policy.”

The callback dialogue could pro-
ceed . . . ““Station WW] is an all-News
station; Tigers baseball games are broad-
cast on station WJR. What do you think
you were listening to when you wrote
down WWTJ Tigers?” At worst the lis-
tening should be split.

Arbitron is looking at its identifier
policies. Perhaps this suggestions, or an
adaptation of it, could be helpful in
that review.

The Best Insurance?
Protect Yourself

Until you hear that Arbitron has re-
vised its approach, you can do several
things to cover yourself. First, a diary
review is essential — to see if your
station’s DJs, programs, or sports events
are being properly handled (W]R
would not have known about this
matter were it not for a diary review).
Next, if you see a problem, be sure to
bring it to the attention of Arbitron —
for more equitable handling in upcom-
ing sweeps. Finally, make sure that
your various programming features —
whether sports, DJs, or programs, are
closely tied to your calls. Dual identi-
fiers can be a hassle — better to not
have to cope with this type of identi-
fier problem at your station.



SETH MASON MIKE DONOVAN 'CHUCK HILLIER - TOM WALTON JEFF SCHWARTZ
General Manager General Sales Manager Vice President Vice President?Office Manager General Sales Manager
WXRT WKQX-FM Hillier, Newmark, Wechsler & H<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>