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THE COUNTRY PLAYLIST
WAR ESCALATES

This week four top Nashville promotion
executives fire both barrels at scrambled
Country chart practices, covering:

*The “No. 1 To Off” Syndrome

*“Negative”” Promotion

*Specific Requested Chart Jumps

ePremature Drops
and much more in an in-depth special by
Lon Helton.

Page 34

PROJECTING STATION
SALES PERFORMANCE

‘““You feel a 15% increase Is pushing it,
but you go for it. That’s a nice number,
says the boss, but | want 25. No way,
you say. You negotiate. The number is
25.”

What does the resourceful radio manager
do when corporate goals far exceed his
own estimates? Consultant Norman
Goldsmith launches a two-part series on
the vital steps for successful sales projec-
tions. Page 14

BLACK RADIO: TWO
CONGRESSIONAL VIEWS

Walt Love asks Reps. Mickey Leland
and Cardiss Collins their opinions on
Black radio in a special article tied in with
the Young Black Programmers’ Coalition
meeting this weekend. Plus a look at
resurgent WGCI/Chicago.
Page 40, 42
PEOPLE IN THE
NEWS THIS WEEK
¢ Eric Hauenstein, Bob Herpe
acquire KNNN
e -Bob Hamilton buys WCRO
* Frank Sciortino Exec. Editor at WINS
¢ Alan Gray, Jim Sumpter Malkan VPs
Bill Weller GM at WKZL
e Hank Caldwell Atlantic/Cotillion
VP/GM
o Joff Kelly PD at WDMT
e Walter Berry Jr. GSM at WAPI-AM &
FM

Page 3, 23

COUNTER-PROMOTIONS:
A NEW INTENSITY

Radio’s combative atmosphere is heating
up, and stations are going to great lengths
to take shots at their competitors, as both
| Jeff Green and Steve Feinstein report.

Page 28, 33 il
THE ARBITRENDS
DEBATE RAGES ON

Jhan Hiber sets KABC’s George Green
and Katz's Carol Mayberry in a point-
counterpoint discussion on the sales rele-
vance of Arbitron’s monthly Arbitrends
information.

Page 14

PERSONAL ATTACK RULE
CHANGE UNDER FIRE

The FCC wants to modify personal attack
and political editorializing rules, but a
bipartisan Congressional group is trying
to keep them just the way they are — in-
cluding the requirement to furnish airtime
to parties attacked or editorialized

against. Page 4
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DORSEY, FULSTONE, CALLAHAN PROMOTED

H:lliard Appointed

President Of New
Blair Radio Division

John Blair & Co. has named
former Fairbanks Broadcast-
ing Executive VP/GM Jim Hill-
iard as President of its new
Owned Radio Stations Division.
The unit was set up Tuesday
(11-15) when Blair completed
the $50 million acquisition of
four Fairbanks stations, KVIL-
AM & FM/Dallas, and WIBC &
WNAP/Indianapolis.

Blair President/CEO Jack
Fritz commented, “Jitn Hilli-
ard is an outstanding radio ex-
ecutive who knows how to build

KMOX & KHTR Set New
Management Structure

CBS-owned KMOX &
KHTR/St. Louis have, an-
nounced a number of key man-
agement changes, including
the promotion of KHTR Sta-
tion Manager Tim Deorsey to
the position of KMOX Station
Manager, replacing Virginia
Daws, who retired last sum-
mer. In addition, KMOX
GSM/National Sales Manager
Bob Fulstone has been named
to replace Dorsey as KHTR
Station Manager, with KHTR
Sales Manager Thomas
Callahan promoted to
Fulstone’s former position.

CBS Regional VP/GM
KMOX & KHTR Robert Hy-
land Jr. commented on the
promotions: ‘“KMOX and
KHTR hold both the number

b 15

Tim Dorseym

Bob Fulstone

one and number two positions
respectively in the St. Louis
market. This is the only major
market where two CBS-owned
stations hold these positions.
These appointments will con-
tribute to the continuing
strength of both stations.”

FITZGERALD, GERRITY, MAITLAND

WB Appoints Three VPs

George Gerrity

| 5

Mdrk Maitland

Warner Bros. Records has
named Mark Maitland, Rich
Fitzgerald, and George Ger-
rity as Vice Presidents of Na-
tional Promotion. All three will
report to Russ Thyret, Sr. VP/
Marketing and Promotion.

Maitland, most recently VP/
National Singles Sales Manager
for the label, will primarily su-
pervise the promotional areas of
singles, scheduling, and preduct
flow. Gerrity, also a label vet-
eran, will oversee album and
video promotion. He previously
served as National Album Pro-
motion Director for five years.
Fitzgerald, who joins WB from
Geffen Records’ National Pro-
motion Director post, will be
responsible for major market

CHR.
WB/See Page 23

Dorsey, who’s held a variety
of positions with both stations,
including KHTR (then KMOX-
FM) Sales Manager and Ac-
count Executive at KMOX,
told R&R, “I'm thrilled, yet
sad because KHTR has been
such a phenomenal success
that I hate to give it up. The
staff has been an incredible
joy to work with. I do look for-
ward to the prospects of help-
ing to run KMOX, which I con-
sider to be the premier radio
staticn in the country. My
thanks to Robert Hyland Jr.,
for the wonderful opportunity
at KMOX, and to Bob Hyland
111 and his support staff in
New York for all of their help
as well.”

“This promotion is out-
standing,” noted Fulstone,
who’s been in his present posi-

KMOX & KHTR/See Page 23

Shaker, Aurichio
Upped At Arbitron

Arbitron has promoted Ted
Shaker from President to
Chairman/Chief Executive
Officer, and Rick Aurichio
from Exec. VP to President/
Chief Operating Officer. Wal-
ter Bruning, President of the
Computer Services Company
of Arbitron’s parent Control
Data Corporation, com-
mented, ‘‘This promotion rec-
ognizes Ted Shaker’s con-
tribution in creating the mod-
ern Arbitron. Under his lead-
ership and direction Arbitron
has become one of the nation’s
foremost research companies
and attained its position in

broadcast research.”

Before joining Arbitron 12
years ago, Shaker was a
Group VP at ABC, President
of ABC Television, and Direc-
tor of CBS Television Network
Program Sales. He is a Vice
President of Control Data and
serves on the corporate policy
committee. Aurichio joined
the company in 1972 as VP/
Marketing, becoming Radio
VP/GM in 1977 and TV VP/
GM in 1980. Last year he be-
came Exec. VP of Arbitron
and a Control Data VP. Both
promotions take effect on
December 1.

stations to a position of leader-
ship and keep them there. He
has been responsible for the
tremendous success of these
stations and will continue to
oversee their performance,
along with the operations of our
stations in Boston and Tampa.”

Formerly, Blair’s four radio
and four television properties
were operated by its Owned
Stations Division, headed by
Reid Shaw. Now Hilliard will
oversee the eight radio proper-
ties from Dallas, while Shaw
stays in New York as President
of a new Owned Television Sta-
tions Division.

Blair says its Fairbanks deal
is one of the largest transac-
tions in radio history. No major
changes are expected at the sta-
tions.

BOLKE NOW ASST. PD

Fox Named
KPKE PD

WZOK/Rockford PD Tim
Fox has been named Program
Director at Doubleday’s
KPKE/Denver. Current
KPKE PD Mark Bolke, who
oversaw the station’s transi-
tion from AOR to CHR last
August, will now become
Assistant PD.

KPKE VP/GM Eric Sten-
berg commented to R&R,

Tim Fox

“Mark did a fine job, but we
felt we’d be more comfortable
with someone like Tim, who is
so experienced in CHR. Tim
strikes me as someone who is
absorbed by radio and will put
in whatever time needed to get
things done. His promotional
ideas and plans to tie us into
the community will take our
short-term success and devel-
op it into longterm dominance.
After a year’s time, Mark will
have learned a lot under Tim
and have developed into a
first-class CHR programmer
in his own right.”

After programming WZOK
for the last 18 months, Fox ad-
mitted his reluctance to leave,
telling R&R, ‘To work here is
an education in itself in profes-
sional broadcasting. Look at
the people that have come out
of here . . . Buddy Scott, Mark
Larson, Charlie Quinn, Dallas
Cole, and John Larson. All are
great examples of super
broadcasters. I'm glad I've

FOX/See Page 23
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MEET SURREY'S
DON ANTHONY

He’s on the move alot ...

As Surrey's Vice President of Marketing
his responsibilities encompass a wide
range of areas including sales, adver-
tising, promotion and a growing
number of administrative duties. In
essence, what Don’s busy schedule
translates into for our clients is more
time for Surrey’s researchers and con-
sultants to properly address the main
reasons you hire them — to research
or consult.

Little is it known to most broadcast
companies, that a growing number of
researchers and consultants in our
industry sene as both sales department
and researcher/consultant. At a time
you'd expect them to be analyzing your
research or ratings, they could very well
be preparing an overdue sales proposal.
Imagine a Station G.M. who
additionally was PD. and covered an air
shift as well. Would any of these
positions receive their proper attention?
It's doubtful.

So the next time you hear Don Anthony
is visiting your market, be reminded of
this — Surrey’s researchers and con-
sultants are busy doing what you hire
them for: research and consulting.

For more information
call
today/303-989-9980
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Gray, Sumpter Malkan VPs

WYMJ/Dayton GM Alan Gray and
KEYS & KZFM/Corpus Christi GM Jim
Sumpter have been promoted to corporate
VPs for the parent Malkan Group, which in
addition to the Ohio and Texas properties
owns WKSY/Ft. Wayne. Gray becomes
VP/Sales & Marketing, while Sumpter
assumes the post of VP/Programming.
The twin appointments were set in
preparation of further larger market ac-
quisitions expected to be announced in the
near future.

Principal Arnold Malkan, a former
owner of KFJZ/Dallas and the Texas State
Network, commented, “I have the utmost
confidence in both men. They’re very out-
standing broadcasters of high character as
well as ability, and represent the founda-
tion of further growth for us.”

Sumpter joined KEYS & KZFM as GM
two weeks ago after 20 months as PD at
KFMK/Houston. His programming ex-
perience also includes a two-year term as
OM at KDOT & KFMY/Provo, as well as
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PD stints at KIOY/Fresno, WIVY/Jack-
sonville, and WCKS/Cocoa Beach. He told
R&R, “It’s the ideal situation. When the
Malkans and I first talked about my join-
ing their company, they mentioned using
my programming abilities for their other
stations. Now, two weeks later, I've found
out exactly what kind of help they meant!
It’s a great window of opportunity, and I'm
jumping through it full force.”

Gray has been GM at WYMJ for the past
15 months, having previously served three
months as GSM. His prior sales back-
ground includes 11 months as Station Man-
ager/Local Sales Manager at suburban
WJAI/Eton, OH, seven years as Account
Executive at sister station WING/Dayton,
and an additional year in sales at com-
petitor WAVI. He said, “Both Arnold and
(co-principal) Audrey Malkan are amaz-

ing people. They’re progressive in their

approach to broadcasting, and through
their desire to improve their stations,

they’ve allowed me to improve myself

tremendously. Together, Jim and I hope to
provide the nucleus to a fast-growing and
successful company.”

TRANSACTIONS
Shamrock Purchases
WTKN & WWSW

Shamrock Broadcasting has agreed to pur-
chase WTKN & WWSW/Pittsburgh from
WWSW, Inc., a wholly-owned subsidiary of the.
Pittsburgh Post-Gazette. industry sources in-
dicated the selling price was less than $5 million;
no broker was involved in the transaction.

Bill Clark, President/Shamrock Radio Division,
told R&R, “We anticipate no changes at this time.
Based on our observations thus far, we see no
need for any major changes. The staff has done
an excellent job developing the stations. So we're
looking forward to continuing to build on what
they've developed there.” Talk-formatted WTKN
operates at 5000 watts at 970 kHz; A/C WWSW
is located at 94 .5 mHz with 50,000 watts. Anten-
na height is 810 feet above average terrain.

The FCC recently approved Shamrock's ac-
quisition of WFOX/Gainesville, GA, with takeover
expected next month. The WTKN & WWSW pur-
chase will bring Shamrock’s FM total to six, in-
cluding: KMGC/Dallas, KUDL/Kansas Clity,
WWWW/Detroit, and KABL-FM/San Francisco.
KABL (AM) is Shamrock’s only AM facility at this
time.

[ Long Weekend

All of us at R&R hope you have a wonder-
ful Thanksgiving. So that our empioyees may
spend a long weekend with their families,
R&R will be closed Thursday and Friday, Nov-
ember 24 & 25.

WINS Taps Sciortino As Exec. Editor

The programming reins at all-News
WINS/New York have been handed to
Frank Sciortino. The station’s News Direc-
tor since 1981, Sciortino has been promoted
to Executive Editor. He succeeds Joe
Gillespie, who left recently to become VP/
Program Manager at KOGO/San Dlego

“It’s a great chal-
lenge,” Sciortino told
R&R. “Since I was
born and raised in
Brooklyn and listened
to WINS in its heyday
as a rock ’n’ roll sta-
tion, it’s a privilege to
be sitting here now as
Executive Editor.”
Sciortino says the
WINS format will re- Frank Sciortino
main unchanged, with the possible excep-
tion of increased community and public af-
fairs programming.

Prior to joining WINS in 1981, Sciortino
spent 15 years at what is now the UPI Radio
Network, where he became Director/News,
Programming & Operations. From 1962 to
1966 he worked at Radio Press Internation-
al, which merged with UPIL.

HE’S IN THE MONEY — WMGG/Tampa-St.
Petersburg morning man Skip Willis luxuriated
in a $96,000 bath while doing his show live
from a Tampa bank vault as part of a “Magic
96" contest. Later that morning the winner of
a drawing was allowed 60 seconds to carry off
as much of the $96,000 in cash as possible,
and managed to abscond with $8614. WMGG
Promotion Director Scott Robbins said, “The
real work began when | started to pick up the
remaining $87,386.

Hauenstein, Herpe Pay
$4 Million For KNNN/Phoenix

Two veteran broadcasters who had exited the
business returned to the fold this week with the
purchase of Spanish-formatted KNNN/Phoenix
for $4 millioin, pending FCC approval.

The buyer is TransCOM Communications.
President/Chief Operating Officer is Eric Hauen-
stein, former owner of KDKB/Phoenix. Chair-
man/Chief Executive Officer is Robert Herpe. A
former NRBA Chairman, Herpe earfier this year
sold the three stations of his firm General Com-
municorp: WSCR & WPLR/New Haven and
WHLY/Leesburg, FL.

KNNN is a Ciass “C' FM with 100kw; American
International Development Corp., owned by
Julla and Steve Zozaya, put the station on the air
in July. Herpe told R&R a format decision for
KNNN will hinge on market research now under-
way. He indicated TransCOM is in the market for
other radio stations.

WVIS & WSTO Sold
To Century Communications

Owensboro On The Air has sold WVJS &
WSTO/Owensboro, KY (Evansville, IL) to Cen-
tury Communications. Included in the deal is
Owensboro Cablevision, which serves more
than 17,000 homes. No price was disclosed, but
sources estimated a $17.5 million pricetag.

WVJS operates on 1420 kHz with 5kw days,
1kw nights. WSTO broadcasts with 100kw on

TRANSACTIONS/See Page 23

Moving up into the News Director’s slot
vacated by Sciortino is Assistant News Di-
rector Scott Herman.

Weller Set To
Manage WKZL

WCMS-AM & FM/Norfolk President/GM
Bill Weller has been named General Man-
ager at Nationwide’s WKZL/Winston-
Salem, replacing Rick Fromme, who exited
the station. Steve Berger, Nationwide VP/
Radio, told R&R, “Ten years of success in
Norfolk has led us to hire Bill Weller. We’re
looking forward to seeing him take WKZL
to its full potential.”

Commenting on his new station, Weller
said, “It’s a topnotch technical facility
with a lot of potential; it just needs
somebody to put it all together. The station
had an abnormally bad ARB in the spring.
Birches show the station doing quite well.
Our objective is to get the numbers
necessary to make the station a good
money-producer for Nationwide.”

The new President/GM of WCMS-AM &
FM is Marjorie Crump, who’s been
associated with the outlets as a
stockholder, officer, and director since
1961.

Caldwell VP/GM
At Cotillion

Hank Caldwell has been named to the
newly-created position of VP/GM for At-
lantic/Cotillion Records. Caldwell, who
was most recently VP/Black Music Mar-
keting for WEA, will oversee R&B promo-
tion and marketing for Atlantic, Atco, Co-
tillion, and custom labels, and will work
with Cotillion President Henry Allen in
overseeing Atlantlc/Cotllhon [ day-to-day
operations.

Allen commented.
“I am very pleased ©
to welcome Hank
back into the Atlan-
tic/Cotillion family.
With over two dec- @
ades of experience,
he is one of the most
knowledgeable and =
admired executives "
in the business today. Hank Caldwell
I can think of no one more qualified to as-
sume this pivotal position in our organiza-
tion.”

Caldwell previously worked at Atlantic as
National Promotion & Marketing Coordina-
tor/Special Markets, earlier holding down a
WEA regional merchandising position and
working for 16 years in a variety of retailing
posts.

Kelly Becomes
PD At WDMT

Jeff Kelly, Operations Manager at
Urban-formatted WDMT/Cleveland for
the past two years, has been named PD.
Kelly replaces Bobby Magic, who has in-
creased his duties as National PD for the
parent Beasley Broadcast Group.

Magic, who will continue to base himself
in Cleveland, commented, ‘“‘Jeff hasbeena
big help and is deserving of the position,
and I will work closely with him to keep
WDMT great.”

Kelly, who was PD at WDMT before tak-
ing on his most recent position, told R&R,
“Qur operations are pretty well organized
now, so I'll dig into the next area where
they need my help. That’s why I'm back
doing programming. We hope to keep
growing and growing. We have a tremen-
dous competitive battle right now and
we’re doing all we can to gear up and try to
be the best we can. That’s why there is
such a necessity for a PD here day in and
day out.”




Amway Fined $20 Million
After Guilty Plea

Amway Corp., owner of the Mutual Broad-
casting Systermn, WHN/New York, and (pend-
ing its sale’s completion) WCFL/Chicago,
ended its legal dispute with Canada last
week by pleading guilty to charges of
evading $23 million in import duties by
undervaluing shipments of Amway prod-
ucts into the country. The firm was fined $20
million. In return for the guilty plea, Cana-
da dropped criminal charges against four
Amway executives, including Chairman
Jay Van Andel and President Rich DeVos.

In full-page Sunday newspaper ads, Am-
way proclaimed its innocence, saying ‘‘the
company was acting in full compliance with
the law.” It fixed blame on a misunder-
standing about a 1965 agreement with Cana-
dian customs officials. The ad said Van
Andel and DeVos settled, against legal ad-
vice, “based on the overall best interests of
the individuals within the Amway organiza-
tion’’ and ‘“‘to avoid the divisions, frictions,
and tensions which would have occurred if
the litigation continued.”

1983 Deregulation Hopes Fade

It appeared almost certain this week that
no broadcast deregulation will emerge this
year from the House Telecommunications
Subcommittee. The main reason is that
Congress, which almost always stays in
session until Christmas, has surprised
everyone — including its own members —
by wrapping up major budget items in time
to meet this Friday’s (11-18) deadline for
adjournment. It won’t return until January.

Early this fall there were intensive
negotiations aimed at writing a ‘“‘consen-
sus” bill. But the original October 15
deadline slipped away, and then the sub-
committee became preoccupied with
telephone legislation. This week, with only
a few days remaining, the subcommittee
turned its attention to a major cable bill.

Although panel members were to meet on
broadcast deregulation on Wednesday, the
prospect of reaching any firm agreement or
holding a subcommittee vote by Friday’s
adjournment was said by staffers to be
remote.

FCC Upholds Lifting Cap
On Buyout Agreements

Competing applicants can continue to buy
out their competitors, even if they pay more
than the opponent’s reasonable expenses.
The FCC last week refused to overturn that
policy, which it first adopted in April.

Previously, settlement agreements were
limited to ‘“reasonable and prudent” ex-
penses. But Congress last year ordered that
cap lifted, as long as the FCC determines
that none of the parties to the agreement fil-
ed its application for the sole purpose of
making money by getting bought out.

The rule change was challenged by Mark
Pierce of Sun Valley, CA, who argued there
was no safeguard against illegal *‘strike”
applications, which are only filed to hamper
someone else’s application. Saying its rule
change followed the law exactly and has
adequate safeguards, the FCC turned down
Pierce’s complaint.

20pL ¢ RPN

Washington Report

Flynt Vows Hardcore Sex Ads

It appears FCC worries about potentially

obscene campaign ads by Hustler publisher
Larry Flynt (R&R 10-28) may be legiti-
mate. Flynt, arrested last week in Washing-
ton for cursing the Supreme Court justices
during a case, is a GOP presidential can-
didate.

According to the Washington Post, Flynt
is determined to use his presidential cam-
paign to test obscenity laws by airing cam-
paign commercials featuring hardcore sex
acts. If Flynt was a “legally qualified can-
didate”’ under FCC rules, federal law would
prohibit stations from censoring the ads. So
far, no candidate has met the Commission’s
““legally qualified” standard.

House Resolution Frowns

On Election Projections

Two Congressmen this week introduced a
nonbinding ‘‘sense of Congress’’ resolution
that would call on broadcasters to refrain
voluntarily from airing election projections
before the polls close. Sponsors are Reps. Al
Swift (D-WA) and Bill Thomas (R-CA).
Chairman and ranking GOP member of the
House Task Force on Elections.

In 1980, they contend, “studies have in-
dicated that such projections may have
caused voter turnout to decline in certain
instances, and may even have affected the
outcome of several close races.” The Con-
gressmen are seeking voluntary restraint
by the networks, fearing the First Amend-
ment implications of any mandatory curbs
on election reporting imposed by Congress.

Other Key Developments:

» The latest targets of petitions to deny by
the National Black Media Coalition are the
pending sales of WSM-AM & FM/Nashville
and WWDB/Philadelphia.

o KHTZ/Los Angeles is asking the FCC to
reverse the denial of its request to change
transmitter sites, go directional, drop
power from 55kw to 20kw, and increase
antenna height from 770 feet to 2989 feet.

¢ The deadline for filing comments on the
FCC’s proposal to let FM applicants certify
their engineering data has been extended
three weeks, to November 28. The delay
was requested by the Association of Feder-
al Communications Consulting Engineers
(AFCCE).

e A coalition of groups which fought a los-
ing battle to deny license renewal to San
Francisco public stations KQED-FM & TV
and KQEC-TV has appealed the FCC’s
renewal of those licenses in federal court.

R&R/Friday, November 18, 1983

EDITORIAL CURBS BACKED

Hill Leaders Mount
Drive To Save

Personal Attack Rule

One of the Fowler FCC’s major initiatives to expand the First
Amendment rights of broadcasters has run into fierce opposition on Cap-
itol Hill. A bipartisan group of House leaders last week introduced legis-
lation to block any change in the FCC’s personal attack and political edi-
torializing rules prior to the 1984 elections.

The bill would bar the FCC from chang-
ing either rule before January 1, 1985. After
that, any change would trigger a 120-day
waiting period to permit review and possi-
ble counteraction by Congress, whose deci-
sions supercede FCC policies. Sponsors in-
clude Commerce Committee Chairman
John Dingell (D-MI), the Chairman and
ranking GOP member of the Telecommuni-
cations Subcommittee; Reps. Tim Wirth
(D-CO) and Matthew Rinaldo (R-NJ);
House Elections Task Force Chairman Ai
Swift (D-WA); and task force members Bill
Thomas (R-CA) and Bill Frenzel (R-MN).

Responding to a petition by NAB, the FCC
in May proposed either dropping or modify-
ing both policies. The personal attack rule
requires stations to notify the attacked par-
ty, provide a tape or transcript of the re-
marks, and furnish airtime to respond. Pol-
itical editorials which either endorse or op-
pose candidates trigger similar obligations.
NAB says the policies inhibit free and open
discussion on the air and discourage most
stations from editorializing.

Election Year Action
“‘Shortsighted’’

In a ‘“‘dear colleague’ letter sent to all
members of the House last week, the Con-
gressmen asked for cosponsors of their bill

AM SURVIVAL CITED

and attacked both the substance and timing
of the FCC’s move.

The editorial response rule ‘“‘assures that
the public airwaves are not used only to pro-
mote one candidate,” they wrote. ‘“Similar-
ly, the personal attack rule during an elec-
tion year guarantees the public will have
adequately balanced information on which to
base its choice. Repealing those rules just
prior to a presidential election year is par-
ticularly shortsighted, unfair to the public
and to the candidates, and will leave broad-
casters uncertain about their responsibili-
ties.”

Dingell and Wirth first launched their
counterattack in late June with a letter to
FCC Chairman Mark Fowler (R&R 7-1). At
the time, they accused Fowler of waging an
“‘ideological crusade” and said the contem-
plated rule changes would have “a devas-
tating impact on fairness in the political
process.”

There are several recent precedents for
Congress stepping in to block the FCC. Last
week the House nixed a Commission-ap-
proved $2/month ‘‘access fee’’ for AT&T
long distance customers. And Congress ap-
pears well on the way to voting a moratori-
um on the FCC’s decision allowing televi-
sion networks, rather than program pro-
ducers, to profit from syndicated reruns.

Class 4s Launch Rally
Behind Nighttime Power Boost

The proposed quadrupling of nighttime power for Class 4 AM sta-
tions is drawing strong support in early comments arriving at the FCC.
Even though comments aren’t due until December 1, many Class 4s
have already sent in endorsements of the plan to raise their 250 watts of
nighttime power to 1kw, the same as daytime levels.

“One of the major complaints from our
listeners has always been that they cannot
get our AM station at night,” wrote KWBE/
Beatrice, NE VP/GM Jana Pentz-McBride.
“During the winter, we end up reducing
power around 4:30 and most of our cover-
age area cannot even hear our evening
news report,” as well as sporting events
and severe weather reports.

Competing With FM
WOL/Washington VP/GM Catherine
Hughes commented, “WOL is seriously

equipment failure.

R

KTTL’s Nellie Babbs Jailed For 30 Days

Nellie Babbs, owner of embattled KTTL/Dodge City, KS, has
been sentenced to 30 days in jail for contempt of court. Sheriff’s
deputies arrested Babbs at her studios early Tuesday morning (11-
15) on bench warrants issued in two Kansas counties.

Hours later Babbs was found guilty on the Ford County charge of failing to an-
swer a summons involving nonpayment of $19,800 to TM Productions in Dallas. She
began serving her 30-day sentence immediately in the Ford County Jail. On Wed-
nesday she was scheduled for a second hearing relating to nonpayment of property
taxes to Gray County, where KTTL’s transmitter is located.

KTTL’s broadcasts attacking blacks, Jews, and other minorities have prompted
charges of hatemongering, petitions to deny its license, a competing application, and
investigations by the FCC and the Kansas Attorney General. Asked if KTTL could
remain on the air while Babbs is jailed, her daughter told R&R, ‘“We’re going to try.”
She confirmed the station was silent last weekend, but attributed the interruption to

o e
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compromised in its ability to attract audi-
ence and advertisers with only 250 watts at
nighttime. We need desperately to be 1000
watts, 24 hours a day, to give us a chance of
survival in an overwhelmingly FM market.
An increase in nighttime power could well
be the difference in whether or not small
AM stations can survive.”

The attorney for WTSU/Stuart, FL wrote
that service within its authorized service
area has been curtailed ‘“due to noise caus-
ed by extrinsic manmade factors.” He add-
ed, “Preliminary studies have indicated
that operation at 1000 watts would not cause
interference to other co-channel or adjacent
channel stations, nor would it increase
WSTU'’s present coverage area. Rather, the
net effect would be to clarify the station’s
nighttime signal to areas already within the
authorized coverage area.”

Interference Up, Set Quality Down

Also urging the FCC to adopt the power
hike was Dennis Curley, President/Path-
finder Communications, owner of WBZA/
Glens Falls, NY. He noted that manmade
interference and increasingly inferior
receivers have harmed reception of Class 4
stations at sunrise, sunset, and at night.
Curley recommended bypassing an ap-
plication process and letting stations adopt
the new power levels automatically once
the FCC approves the proposal.




Rock America, Kent Burkhart's all new, all live
Contemgorary Top 40 format has it all. Researched and
designed by Kent Burkhart, it's the new sound specifically designed
toreach the 18-34 year olds. America’s top DJ’s bring a minimum
of fifty-one minutes of music hourly, with the option of Satellite
Music Network one minute of news. Rock America is available

up to twenty-four hours a day, offering affiliate stations maximum
flexibility to insert local programing whenever and as often as
desired. Rock America stays current with weekly research, and it's a
current whose time has come. For a demo and more information call
(800) 527-4892 or (214) 991-9200.

®
®

12655 N. Central Expressway * Suite 600 * Dallas, Texas 75243 800/527-4892 « 214/993-9200




IT'S THE ALL-TIME SMASH WITH AN ALL-NEW STAR. IT’S

SOAP 2PERA
el L s

WITH JOHN GABRIEL.

AN IDOL

Host John Gabriel of “Ryan’s Hope” is the biggest and hottest celebrity on daytime drama today.

AN IDEAL

Monday through Friday listeners get ten different :60 scoops on the soaps they missed.

AN ORIGINAL

Soap Opera Update, the first radio network soap feature, is now in its fifth smash year.

RKO7/RADIO NETWORKS

Get a star-studded scoop of the soaps for your listeners by calling (212) 764-6702 now!
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All-Female Radio?

Radio has traditionally been a male-
dominated industry. Women were
generally relegated to the graveyard
'shifts‘ But females have come out of
exlle; it’s not unusual anymore to find
them holding down key station posi-
tions. And advancing the cause is
WWMM-AM/Flint — an all-female
radio outiet.

Touted as the “first and only sta-
tion in the country programmed for
and by women” (a claim the former
WOMN/New Haven might dispute),

year-old WWMM stresses the music
of female singers and emphasizes
news features about women as well.
Even the public service an-
nouncements are aimed at the ladies,
ranging from pregnancy counseling to
family activities. Claiming a 400% in-
crease in female listenership in the
latest ratings, PD Linda Lanci told
Mademoiselle magazine the station's
principal purpose is *‘to give women
something they can relate to.”

A Reel Learning Experience

Rather than searching outside the
marketplace, radio stations frequently
hire air talent who are already familiar
with the said city. The DJ knows
about various city landmarks and can
pronounce street names without
hesitation, cutting back on the accli-
mation time period. To have that extra
edge the next time you're locking for
a jock gig, learn your way around
town with guided tour casettes.

Originally conceived as a method of
touring a city without being confined
on a crowded bus, these cassettes

have become even more practical
with the advent of personal portable
tape players. Several firms currently
manufacture the cassettes. The
November Co.'s ‘‘Boston
Walkabouts'' retail for $10.95 and are
sold In hotels, airport gift shops, and
bookstores. Pathfinder Productions
guides you through five New York Ci-
ty neighborhoods, while New York-
based Acoustiguide helps you find
your way around smaller metropolises
like Savannah, GA and Galveston, TX.

213-553-4330

'The Call That Gets It All

RADIO & RECORDS

WESTWOOD ONE

Ever wonder how your consul-
tant whiles away the time during
those airplane rides? By next
April, he'll probably be playing
Pac-Man, Frogger, or Centipede.
Pasadena-based Avicom Interna-
tional tells the San Francisco Ex-
aminar that it plans to market
sophisticated in-flight video
games, renting for an estimated
three dollars an hour. Units will
also feature computerized chess
and, in some cases, language
lessons and stock reports. TWA
and American Airlines start testing
the system next spring.

Poland’s
Music Ban

Music and politics mix—at least in
Poland. A week after the announce-
ment of Lech Walesa’'s Nobel peace
prize award, Polish government of-
ficials banned its radio stations from
playing any American, Norwegian, or
West Gaerman music. In changing the
beat to the tune of politics, Poland is
adhering to strict geographical
guidelines. According to Newsweek,
Richard Wagner maintains airplay
status because his birthplace, Leip-
zZig, is now located in East Germany.
Munich-born Richard Strauss has
been crossed off playlists because
his birthplace is in West Germany.
And since British bands are very
popular in Poland, American rock and
roll won't be difficult to replace. It
seems Polish authorities want to get
back at those they believe are
responsible for Walesa’s honor.

D] Attributes
Recorded

A good sense of humor charts
No. 1 among desirable DJ at-
tributes, as recorded by Blair
Radio. Other preferred traits in-
clude not talking too much, being
informative, having a good per-
sonality, and having interesting
comments/opinions. Surprisingly,
the 920 listeners who were polled
listed playing good music as ninth.
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Radio Scores In ’84

Earns “Bullish” Forecast; But Fragmentation,
Audience Tracking Major Concerns

Amid an otherwise cautious media forecast for 1984, a
panel of media directors is generally ‘“‘bullish” about radio’s
prospects for the coming year. But the experts say they are
concerned about format instability and audience tracking pro-

blems.

The Advertising Age panel says
that most advertisers are being
cautious in their media planning for
next year. Many aren't sure that
economic recovery is really here.
Besides, after having been forced to
economize for the past few years, not
all are anxious to resume their normal
pattern of advertising.

Despite this, the panel was general-
ly pleased with radio, especially net-
work radio. It cited the sponsor’s
ability to buy in frequencies imprac-
tical for the TV advertiser. They were
also optimistic about using radio to
support TV buys or to fill in
demographic gaps left in. television
campaigns.

On the negative side, buyers com-
plained about fragmentation. With the
possibility of more radio stations,
they expect the fragmentation to
worsen. The panel was aiso worried
about the increasing number of

- |

!
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drastic format changes and long

commercial-free blocks that drive up
the price of available time.

Another complaint cited by most
buyers was the longstanding problem
of audience measurement. *‘Never a
strong point for radio,”” wrote the
panel, ‘‘listener tracking services ap-
pear to be even less satisfactory,
resulting more and more in judgmen-
tal buying of the medium.""

The annals of rock history are
given a thorough going-over in
Rolling Stone’s ‘‘Rock Almanac:
The Chronicles Of Rock & Roll.”
Covering the years from 1954 to
the present, the paperback’s
chapters open with an essay on
the year in music. A page is then
devoted to each month, filled with
the dated entries of various rock
music events.

These entries run the gamut
from the well-known — Jerry Lee
Lewis’'s marriage to his 14-year-
old cousin — to the obscure —
Aretha Franklin arrested in 1969
for disorderty conduct. To satis-
fy record chart followers, the num-
ber one pop records in the U.S. and

R&B hit in the U.S., are listed for
each week. Complementing these
sections are a comprehensive in-
dex, performers’ birth and death
dates, and over 200 photographs.

Available beginning November
18, the ‘‘Rock Almanac’’ also fea-

U.K., as well as the number one

4212,
’

Rolling Stone Rolls |
Out Rock Almanac

i

tures a foreward by Peter Wolf
of J. Geils Band fame. It's pub-
lished by Macmillan in either the
$10.95 paperback or $19.95 cloth
version. For more information con-
tact Diane McNulty at (212) 702-

Sales Volume Virtually |
Unaffected By Credit Cards

For years merchants have put up
with the increased costs of accepting
credit cards as a condition of the ex-
tra traffic they thought the cards
brought. Now a Federal Reserve

Board survey says that while credit
cards do increase a merchant’s costs
by two to three percent, their
benefits are less tangible.

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA’S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO
PROGRAMS., CONCERTS AND SPECIALS.
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Networks/Program Suppliers

MUSIC FEATURES

London Wavelength

B88BC Rock Hour:

Y & T (December 4)
Duran Ouran (December 11)

88C Special:
Roling Stones at the Besb (December 1-20)
College Concert Serles:

Midnight Ol (December 4)
Big Country (December 11)

Rock Over London:
Bryan Adema (December 3-4)
UB 40 (December 20)
Mutual
Lee Arnold On A Country Road:

Johnny Rodriguez w/Conway Twitty, George
Jones, Merle Haggard, Jim Glaser
(December 3-4)

Rock USA:

Robert Plant/Huey Lewis/Ciarence Clem-
mons/Elton John/Dave Marsh author
(December 3-4)

Narwood
Country Closeup:
Johnny Cash, Pt. | (December 5)
Music Makers:
Ink Spots (December 5)
NBC

Source:

Stray Cats (December 2-4}
John Lennon: A Day on the Radio (December
9-11)

RKO Networks
Captured Live (PG Prod.):
Aldo Nova/Danny Spanos (December 17)
Countdown America w/
John Leader (IS INC):
Rick Springfield spotiighted (November 26-27)
Solld Gold Saturday Night
(Dick Bartley):
Bob Dylan (December 3)
Bobby Rydell (December 10}
Rolling Stone
Magazine Productions
Guest DJ:
Rainbow’s Joe Lynn Tumer (December 5)
Paul Stanley of Kiss (December 12)
Syndicate It, Inc.
Radiorobics wiJayne Kennedy (daily)
United Stations
Dick Clark’s Rock,
Roll & Remember:
Little Anthorty & the Imperials (December 2-4)
The Great Sounds:
Buddy Rich (December 2-4)
Hot Rocks:
Styx (December 2-4)
Solid Gold Country:
Charlle Rich {December 2-4}
Weekly Country Music Countdown:
Oak Ridge Boys (December 2-4)
Watermark

Soundtrack of the ’60s:

Jim Momison/Rolling Stonestop 3 songs from
December 1968 (December 3-4)

Westwood One

Budweiser Concert Hour:
Lakeside (December 9-11)

Dr. Demento:

Interview w/*'Couch Potato’” Robert Armstrong
(December 2-4)

Earth News:
John Cougar Mellencamp/David Brenner/ac:
tress Melissa Gilbert (Week of December
5)
In Concert:
Judas Priest (December 9-T1]
Off The Record Specials:

Robert Plant (December 2-4)
Huey Lewie and the News (December 9-11)

Rock Album Countdown:
Genesis/Rainbow (December 2-4)
Quiet Riot/Saga (December 9-11)

Rock Chronicles:

Rock critics (December 2-4)
Rock auditions ((ecember §-11)

Simulcasts:

Asia (December 8}
Hall & Oates (December 7)

Special Edition:

Pointer Sisters/Pt. Il (December 2-4)
Herble Hancock (December 9-11)

Star Trak Profiles:
Paul McCartney (December 2-4)

Clayton Webster
Country Calendar:

Joe Stampley (Decemnber 5)

Helen Comelius (December 6)

Floyd Tiiman (December 7)

Marty Robbins Tribute (December 8}

Mose Bandy (December 9)

Johnny Paycheck (December 10}

Brenda Lee (December 11}
Rarities:

John Lennon (December 5)

Joan Jett (December )

Tom Petty (December 7)

Bruce Springsteen (December 8)

Sammy Hagar (December 9}
Retro Rock:

Quiet RiotAron Maiden (Decemoer 5)

Continuum Broadcasting

Don & Deanna On Bleecker Street:

Firesign Theatre (December 2-4)
Herbie Mann/Dr. John/Dave Brubeck
(December 811}

Global Satellite Network
Rockline:
Blue Oyster Cult & Payolas (November 28)
Doors (December 5}
Innerview
Innerview:

Kansas {November 28)
John: Cougar Mellencamp (December 5)

technician Stephen Kirsch,

TOP 30 USA GOES SATELLITE — According to RadioRadio, its “‘Top 30
USA’’ was the first program delivered via the network’s 15 kHz stereo satellite
channels. It joins other network programming which has been broadcast via
Satcom [-R’s other channels since August. The network will convert to
satellite-only delivery on January 1. Shown flicking the switch (I-r) are CBS
the program’s executive producer Bob
VanDerheydern and network VP/GM Robert Kipperman.

A DEMENTED BRENNER — Comedian David Brenner (c) recently stopped
by Westwood One to make a guest appearance on ‘“‘The Dr. Demento Show.”’
Joining Brenner and Dr. Demento (r) during the taping session was Westwood
One President and the program’s executive producer Norm Pattiz (I).

ARE YOU MISSING OUT ON THE PROFITS OF

PLASTIC CARD PROMOTIONS?

PHONE THE PROFESSIONALS

2B SYSTEM CORPORATION
SISTEH  BROADCAST PROMOTIONS DIVISION

313/588-7400
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NEWS & INFORMATION FEATURES

ABC
Al six radio nets will present speclal

programming retrospective on Kennedy years
(November 11-22)

Information Net:

Evolution of turkey/etfects of full moon on “John
Stossei Consumer Lookout'" (November 19-20)

AP
JFK retrospective (Week of November 21)

cB8s
Newsmark (November 25)
RadioRadlo:

John Candy/producer Lynne Littman/author David
Dalton/actress Julle Walters/Carroll Baker on
"Kris Ertk Stevens. — In Touch” (November
21-27)

Clayton Webster

Jack Carney Comedy Show:
W.C. Fiekds special (December 5)

Joe Piscopo At Large:

Nights of our Days (November 28)

John Candy (November 30)

Andy on radio (December 1)

Lawrence Tayior, NY Giants (December 2)
Rock lies — lan Burma (December 3}

Tom Slimey on Xmas shopping {December 4}

Sporting News Report:

Rick Carey/Gll Brandt/John Mecom/Kenny Stab-
ler/Gus Hoefling (November 28)

Mutual

"“The Billy Packer — Al McGuire Show,” a daily five-
minute college basketball program, debuts
(November 28)

Narwood
Minding Your Business:

Buying paperfelectronic voice messaging, Pt. |
(November 21}

Junk bonds, Pt. | (November 22}

Salmon farming (November 23)

Avoiding liabliity lawsuits, Pt. Iinvestor turned
conductor (November 24}

Managing leisure time (November 25)

®Carol Lee
Holt joins Drake-
Chenault as VP of
the company’s
newly-formed
Radio Special
Features Division.
She was formerly
General Sales
Manager at ABC/ Carol Lee Holt
Watermark, where she spent four
years. In related activity, Gerry
Velona has been appointed Sales
Manager, Western Region, for the
Radio Special Features Division. Prior
to this he was Local Sales Manager at
KHJ-TV/Los Angeles.

® Lee Bailey is host of a new seg-
ment added to the hourlong weekend
version of ‘‘Radioscope.” Titied
“*Showcase,” the program will air the
music of new and unsigned singers,
bands, and songwriters. Then a
rotating panel of label executives will
provide critiques.

®Dianne Ingle
is tapped as Re-
gional Affiliate
Director, NBC
Radio Networks.
She was most
recently working at
KNBR/San Fran-
cisco, starting as
an Account Ex-
ecutive and moving

Dianne Ingle
on to Marketing Director, Package
Goods.

® Mutual picks up “Rick Dees’
Weekly Top 40,” effective immediate-

ly.

Professionai Rodeo Network

Coverage of the National Finals Rodeo in Oklahoma
City (December 3-12)

Progressive Radio Net

Computer Program:

Care and maintenance/repairsiwriting original pro-
grams/marketing original programs (Week of
Novemnber 21)

Laugh Machine:

Fip Wilson/Rowan & Martin/Steve Martin/Bill Cos-
by/Stan Freberg (Week of November 21)

News Bilimp:

Fast-food restaurants/New Music Awards/robots on
the farm/'‘greenhouse effect” (Week of
Novernber 21)

Sound Advice:

Loudness vs. volume/equalizationftone controls/fil-
tering/bass overkill (Week of November 21)

Radio Entertainment Net
The Olympic Minute:

Hitler's Olympic myth (November 21}
First step wins race (November 22)
Champion giggles at win (November 23)
Cous Cous vs. Kim Chee (November 24)
Marathoners run gamut (November 25)

Riches, Rubinstein & Radio

““Rumble Fish” radio news kit featuring soundtrack
music, movie clips, and interviews with Matt
Dillon, Diane Lane, Francis Coppola, ef al. (Now
thru December)

Westwood One

Spaces & Places:

Married people who work together (November
18-20}

Do you need a personal computer (November
25-27)

Tellin’ It Like It Was:

10part series on artist Robert Duncanson
{November 18-20)

Slaves & Civil War/Karamu Theater for black actors
(November 25-27)

® Veteran sportscasters Fred Man-
fra, Johnny Hoiliday, Bob Fouts,
and Tom McKee have been selected
as the anchor team for the ABC infor-
mation Network’'s coverage of the
‘84 Winter and Summer Olympics.
Between now and December 2, ABC
Radio Networks is conducting a na-
tionwide contest on behalf of the ABC
FM weekday offering, “Soap Talk”
with Jacklyn Zeman. Grand prize is
five all-expense-paid trips for two to
Los Angeles: contest co-sponsor is
Bristol-Myers.

® Rolando Her- &
rera is named
Director/Program
Practices for CBS
Radio. Before ac-
cepting this post,
Herrera served as
Manager/Continui-
ty Acceptance for
WCBS-TV/New
York.

Rolando Herrera

®BBC executive producer Stuart
Grundy will produce the ‘‘Motown
25th Anniversary Radio Special” for
worldwide syndication. The show is
scheduled to be broadcast
simultaneously in 69 countries with
U.S. distribution handled by London
Wavelength. Promotional activities
are being handled by Motown's Phil
Caston.

®CBS News special correspon-
dent Charies Collingwood was
honored with the Armstrong Radio
Pioneer Award for 40 years of
distinguished coverage of na-
tional/international affairs.



Judge us
by the.
companies
we keep.

Some of the world’s most prestigious and successful broadcast
groups recently renewed membership agreements with Associated
Press Broadcast Services. Several others have joined as new members
of our growing family.

Abell Communications. Allbritton Communications Co. Cox
Communications Television. Doubleday Broadcasting. Eastern Broad-
casting Corp. The Formby Stations. Lesso Inc. Lotus Communications
Corp. Metromedia Television. Progressive Publishing Co. The Pulitzer
Broadcast Stations. Television Station Partners. Western Cities Broad-

casting. Williams Broadcasting Corp.
We at the Broadcast Services Division of AP are proud to MP’
be Associated with all of them.

Associated Press Broadcast Services. Without a doubt.




Falisis:
BARBRA STREISAND

"The Way He Makes Me Feel”

WXKS-FM 27-24

K104 on KTSA add 21
WNYS 14-10 WKEE on WKDD on
WCAU-FM 29-26 WSPK add WNAM 38
WHTX on WHFM 27 KIIK 26-20
PRO-FM 30-28 WKFM 35-32 WEBC on
94Q deb 30 WPST add WMEE on
793 deb 35 WKRZ-FMdeb40  WZZR add
93FM on Q106 27-24 WZPL on
195 deb 26 WBBQ deb 37 WKFR on
Q105 32-30 WEMF 2117 WHOT 32
WGCL 19-18 WNOK-FM on KBBK on
~ PR YIUTNE KIMN 36 KAMZ on KQMQ 23-21
From The Original Motion Picture 0,35’ WRQK deb 38 KSKD on
Soundtrack "YENTL KEARTH 15-14 WANS-FM on KRSP on
KIIS-FM 35-25 WOKI 35-30 WFBG on
CHR NEW & ACTIVE B EKE! 510029 WGUY 30-28
KOPA add WHHY-FM deb28  WIGY on
KCNR on KRGV 16 103CIR 28-22
A/C Chart: XTRA deb 35 WSFL on WIKZ 36
KITS deb 36 WNVZ on WTSN 24-18
WFLY on KITY deb 40 WERZ 29
WTRY 20-17 KTFM 29-24 WQCM on

OK100 on
13FEA 20-17
WKHI deb 40
95XIL on
WJBQ on
WISE 35-32
KISR on
WFOX deb 34
KILE deb 38
WIXV 39-36
KKQV 31

KFYRon

WBWB on
KXSS deb 14
WSPT on
KYYA deb 29
KTRS 38
KGHO add
KDZA on
KBIM 35-33
KSLY on
KIST 31

EARTH, WIND & FIRE

g

3: | "Magnefic”

WXKS-FMadd WKFMadd KRGV deb 29
O RN RL NS weAU-FMadd  WOKI add KKI b 32
Q107 add KBFM add KQMQ 30-26
BLACK Chart: WGCL on KMGXadd  KH/T2926
® WABX on KLUCadd  py
Q103 add KSKD add WVSR
KiQQ on OK100add K04
XTRA add WISEadd  WKEE
KFRC 33-28 K20Z add WPST
WKRZ-FM

KITS deb 38

WwWWWwW americanradiohictorv com

KZZB
WZLD
KSET-FM
WRQK
WANS-FM
WZYP
WSFL
WRVQ
KITY
WZZR
WHOT

KRQ
WGUY
WERZ
WQCM
WKHI
95XIL
WJBQ
WJAD
KCDQ



AIRPLAY FROM COLUMBIA RECORDS
BONNIE TYLER

"Take Me Back”

Added Qut Of The Box At:

PRO-FM  98PXY  KJ103 WJBQ
KIQQ wDOQ  KMGX WJAD
KMJK WZYP WZON KYTN

WVSR WIZZR WKHI KCBN

- FolloWing Up Her Smash #1 Record |
"Total Eclipse Of The Heart”

WPHD wJxQ WHEB

WABX 7799 wSsQv
XTRA 7104 WYKS
KITS WRKR KILE
WVSR WRQN KNOE-FM e,
WRCK WHOT WXLK ,’ o
WKRZ-FM KQMQ WHSL N
WSSX KLUC WBNQ
WZLD KSKD WBWB
WNF KHYT KYTN :
KRGV WFBG KGOT ‘
WKDD WIGY KBIM
WNAM WERZ KSLY
T WGRD WQCM Kz0Z

CHR WZZR WJBQ KIST
SIGNIFICANT ACTION

... And Now Our First CHR "Heroes” Are:
Joe White, Tony Booth, Jim Randall, and Pefer Stewart

I WWW.americanradiohistorv.com
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WKTU GIVES AWAY THE BROOKLYN BRIDGE — In a recent contest WKTU/
New York gave away a piece of the Brooklyn Bridge to a lucky listener. Shown
(I-r) are winner Barbara Amey, morning man Jay Thomas, and the daughter of
the winner.

FRANK STALLONE GOES FOR HOT HITS — While on a promotion tour for his
recent hit “Far From Over,” Frank Stallone stopped by WCAU-FM to see
how hot its hits really are. Shown (I-r) are MD Glenn Kalina, Stallone, air person-
allties Christy Sprigfield and Rich Hawkins, and PD Scott Walker.

QUARTERFLASH ““TAKES ANOTHER PICTURE* — Geffen recording artists
Quarterflash recently stopped by KPUR/Amarillo before their concert to pro-
mote thelr latest single “Take Another Picture.” Standing outside KPUR (I-r) are
air personality Eric Stevens, MD Jamey Karr, Quarterflash’s Jack Randall, Marv
and Rindy Ross, PD Janie Williams, and air personality Patrick Clark.
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Pro:Motions

Blair Ups Two In Texas

Mf;rtln Toole Scott M. Lazare

At Blair Radio’s Dallas office, Martin Toole has
been named VP/Manager. He is a three-year company
veteran and was most recently Office Manager at the
rep’s Houston branch. That position is filled by Scott M.
Lazare. He also joined Blair in 1980 and was an Ac-
count Executive on the firm’s New York sales staff.

W-Lite Promotes Cassidy

At W-Lite (WLTT)/Washington, Cell Cassidy has
been upped to Local Sales Manager. She's an 11-year
veteran of advertising and radio sales and has been with
her present station for three years.

Dillon Directs
Dance At A&M

Iris Dillon has been appointed
Director of Dance Club Promotion
at A&M. She had been working for
Jerry Moss before accepting the
newly-created position. Previously,
she had been directing a dance
pool in Los Angeles after club-
jocking in Los Angeles and Europe.

Iris Dillon

Rhino Forms Zyanya

Los Angeles-based Rhino Records has formed the
Zyanya label (pronounced Zon'-ya), specializing in
Latino rock -and roll. New product from East Los
Angeles-based bands and reissues of material from
Thee Midnighters and other Hispanic rockers will
follow shortly. Zyanya can be reached through Rhino at
(213) 450-6323.

Johnson Joins KKYK

Clarence Johnson has joined
KKYK/Little Rock as Local Sales
Manager. He joins the station
from KXXY-AM & FM/Oklahoma
City, where he had been Assistant
Sales Manager. He also spent a
decade with WMC-FM/Memphis
in programming and sales. Clarence Johnson

T&T Responds To Street Pulse

Mike Shalett has been named President of the
Street Pulse marketing research organization, which
has changed its name from T&T Productions and mov-
ed from Minneapolis to Long Island. Shalett was the
company's National Sales Rep for the last two years and
has also worked for RCA, Elektra, and radio statlions
WHCN/Hartford and WLIR/Long Island. The new
phone number is (516) 462-6960.

Sound Image Turns To Gold

Tracy Gold has been named National Promotion
Manager at Sound Image Records & Cassettes.
She will be based out of the company’s Midwest re-
glonal office in Chicago.

Streiker Joins WMJJ

Stephen Streiker is named General Sales Manager
at Capitol Broadcasting’s WMJJ/Birmingham. He
joins “Magic 96'* from KRQX & KZEW/Dallas, where
he was an Account Executive after having served in a
similar position for Arbitron.

Two Manage INTERNET

Bob Lion Tony Miraglia

At the INTERNET Radio Networks, Bob Lion is
named Manager. He had been Senior Network Account
Executive for parent firm McGavren Guild. Also joining
the networks as a Manager is Tony Miraglia. He was
VP/Director of Network at Major Market Radio for the
last 3 1/2 years and had served in a similar capacity at
Eastman.

New Regional Sales Managers At WEA

Ray Milanese 3

At WEA’s New York branch, Rich Cervino Is Re-
gional Sales Manager. He moves north from similar dut-
ies at WEA’s Philadelphia office. His 12¥:-year industry
career includes Promotion Manager at RCA and sales at
MCA. Assuming Cervino's duties in Philly is Ray Milan-
ese. He's a 12-year veteran of WEA and was previously
Branch Marketing Coordinator.

Rich Cervino

Herron Launches Consultancy

Jim Herron, most recently PD of WXTR/Wash-
ington, has opened a consultancy which will
operate in tandem with the advertising agency Herron &
Associates. The new firm will offer programming and/or
advertising advice to broadcast clients. Herron has also
programmed WAVA/Washington and been
VP/Programming for Jetf Pollack Associlates. His firm
can be reached at (703) 691-1212,

Nelson Manages
A&R For MCA

Kathy Nelson has joined MCA
in the newly-created position of
West Coast Manager/A&R. She
had been Professional Manager for
Chrysalis Music and A&R Ad-
ministrator for its sister label. She
has also been an assistant to

Richard Perry and his Planet
label. Kathy Nelson

Adams Gets “Easy’’ Job

Nillie Adams is the new Director of National Promo-
tion for California-based Easy Street Records. She
was previously a consuitant to several independent
labels.

KLEMMEORINFR

Results! Top Ratings! Several formats!

Who are some of our clients? KL.LBJ/Austin; Palmer
Communications; Harte-Hanks; KVOO/Tulsa; WLTT/
Washington; Mid-America; WESC/Greenville, KITK/
', Quad Cities. Check their ratings! KM offers BIG

*‘How do you deal with your rep? Good question for
- these tough times. Need help? KM has fifteen years in

Find out why KLEMM, Inc. clients are so successful.
DAVID R. KLEMM works quietly for major results.

the rep business. Learn how to get more national
dollars by turning on your rep. CALL KLEMM MEDIA.
(213) 868-0505!

Great seeing the New York Broadcasters at their
October 25 Albany meeting. KM conducted ‘‘Building
Blocks of Motivation”’ seminar, following former FCC
Chairman, Dick Wiley.

Want to turn your staff on? Call us.

i MEDIA, INC
KLEMM [re




NDCRadio’s Young Adult Network

track-by-track Broadcast via sate
November 20, at 11PM EST.
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"Holiday"”’

WHTT add

WYVSR 30-26

KYNO-FM deb 28

WXKS-FM 16-15 WTIC-FM 29-20 KQMQ deb 39
WBEN-FM deb 16 WKEE add

WBLI add
WPLJ 16-11
WCAU-FM 31-28
B94 on

PRO-FM add
Z93 add

KAFM add
93FM 30-28

195 4-3

Y100 4-3

B104 on

WABX deb 38
WHYT add

Q103 add
KEARTH deb 24
KIIS-FM on
KIQQ deb 39
KMJK deb 40
XTRA deb 29
KFRC 18-14
KITS deb 39
WFLY 35-32

KC101 add
WSPK add
98PXY add
WKFM deb 39
WPST add
WKRZ-FM add
WBBQ add
KHFI add 40
KXX106 add
WZLD 35-26
WNFI 40-37
KAMZ 20-19
WZYP add
WFMI deb 38
KITY deb 38
KTFM deb 40
KJ103 40-35
KQKQ add
KMGX 39-27

KGGI deb 30
KHYT 20-14
KRQ add
WGUY 29-23
OK100 36-28
wJBQ 32-27
WOMP-FM add
WISE add
Q104 add
KILE add
WIXV 40-33
WBWB deb 40
99KG add
KWTO-FM add
KCDQ deb 36
KGHO add
KBIM add

“"Holiday"’

Produced by John “Jellybean” Benitez

for Jellybean Productions Inc.

Manufactured and Distributed by Warner Bros. Records

o
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The Fine Art Of In-Depth

Professional Projecting

Or. .. Heads |'ll Try Seven Percent,
Tails I'll Push It To Ten And Pray A Lot

By Norman Goldsmith

Let me begin by asking you to take part in a brief
multiple choice quiz. Which of the following do you least

enjoy?
a) Root canal surgery

b) Migraine headaches

c¢) Pestilence, plague, and famine
d) Doing annual sales projections

The fact that some of you pro-
bably had to stop and give it
serious thought tells us a lot about
the perceptions we have of the
projection process. Whether your
company requires detailed month-
by-month, account-by-account
projections, or simply quarterly
totals, this annual event is
something less than the highlight
of the year.

The reasons why are quite ob-
vious and very natural. You have
to accept accountability for
something that affects your in-
come and growth potential, but
that contains many factors you
can’t control, such as ratings,
competition, turnover, and
economic conditions. All of these
variables make it extremely dif-
ficult for even the most conscien-
tious and experienced managers
to accurately predict what will
happen.

Compounding the problem is the
situation, rare as it may be, where
corporate or ownership just might
push you for a projection that is
slightly higher than you believe to
be realistic. Let’s say you feel that
a 15% increase is really pushing it,
but, what the hell, you go for it.
That’s a nice number, says the
boss, but I want 25. No way, you
say. You negotiate. The number is
25. Your life flashes before your
eyes, you reach for the Gelusil,
and you hope to find a bottle with
the Arbitron Genie inside.

Unfortunately, as many of us
know all too well, this scenario is
not always hypothetical. That,
along with the other problems
mentioned earlier, can cause us to
miss the real value of projecting.
In my opinion, it is one of the most
important things you do as a
manager. Before I am booed off

" the stage, let me explain.

Projection As Catalyst

If you do it thoughtfully and
thoroughly, the projection exer-
cise is the catalyst that forces you
to think about what you are going
to have to do differently in order to
achieve your goals. We get so
caught up in the numbers
themselves that we lose sight of
the real intention. Corporate or
ownership may only be interested
in the bottom line, but you have to
know how you are going to make
it. That is why you need to focus on
such things as the overall balance
of your sales effort, the most ef-
fective sales strategy, the best

structure for your sales staff, and
contingency plans. If you regard
the projection process in part as
an annual checkup, a time to
analyze where you want to go, and
what you need to do to get there,
then it can be extremely valuable.

Certainly it is important tobe as
accurate as possible. Group heads
and owners are not particularly
fond of surprises, and too many
downward revisions can result in
tradeout turkeys instead of cash
at Christmas. However, just com-
ing up with the exact total number
may not be as important as ensur-
ing that you have the effort, at-
titude, and personnel to take full
advantage of good competitive
situations, and to overcome bad
ones. If you don’t have them, any
number you come up with is a
definite maybe that you will pro-
bably be lucky to hit.

With all this in mind, let’s talk
about some of the specific factors
to be considered in making projec-
tions.

1. Corporate/Ownership Re-
quirements

This is listed first because it is.
Period. It’s their/his candy store,
and whether you think the re-
quirements are realistic or you
don’t, when the smoke clears, that
is the number. It’s hoped you will
have enough input into the projec-
tions so that there is agreement on
the final figure. If so, count your
blessings. if not, try to make your
case for what you believe can be
done, and what you will need to
help you do it. If you feel that you
will need more budget for people,
research, or promotion, speak
now or you may have to forever
hold your peace. The better
prepared you are with a positive
rationale for your projections, the
better the chance for compromise
and agreement.

2. Sales Staff Input

Just as sales managers would
like to have meaningful input into
their projections, rather than hav-
ing them shoved down their
throats, so would salespeople. And
they should. The better handle
managers have on what the staff
honestly believes it can do, the
more realistic the projections. By
the same token, there are several
factors that can significantly af-
fect salespeople’s projections. For
instance, if a portion of their com-
pensation is tied to hitting quota,
salespeople will obviously project

low. If there is no tie-in, some
salespeople will tend to blue-sky.
Even if they are conscientious,
there is a certain amount of
assumption and guesswork in the
projection process. Consequently,
while the salespeople’s input is
one important ingredient of your
projections, it should be put in the
proper perspective. It can tell you
how they think and how ag-
gressive they are, but that might
not be good enough.

A classic example of this is the
case where you know you need to
project a million dollars locally.
(Incidentally, this same example
holds nationally for the rep.) Your
staff gives you aggregate projec-
tions totaling $300,000. You have
two choices. One, you can thank
the staff for the nine hundred, and
tell the boss you are going to be off
by ten percent. Two, you can
politely request that each
salesperson give some considera-
tion to increasing his or her
commitment. Which would you
choose? Assuming that you have
some genuine interest in continu-
ing in this line of work, you pro-
bably selected the second option.

Let’s face it, in many cases you
are going to have to back into a
number over which the salespeo-
ple have no real control. That is
the reality of a profit-oriented
business. However, their input is
important as a beginning point,
and a thought-starter for you to
achieve the increases that will be
required.

Rather than just equally
dividing up the difference between
their projections and your needs,
work with each of the salespeople
to come up with realistic in-
creases for which you, and they,
can develop a credible rationale.
They don’t have to like it, but
you’ll be better off if they unders-
tand why they have to perform up
to the station’s expectations
rather than just their own.
Remember the immortal words of
Marconi, ‘“‘Nowhere is it written
that a sales department is a total
democracy. In fact it is a
democracy with a slight tint of

fascism.”  Next week: Part I

Norman Goldsmith heads
the sales and marketing con-
sultancy Radio Marketing Con-
cepts, Inc., which numbers
most of the top broadcasting
groups in the country among
its clients. Before forming
RMC in 1977, he was GM of the
six-station Curt Gowdy Broad-
casting Group, Director of
Sales & Marketing for the ABC-
owned AM stations, and Sales
Manager at KGO/San Francis-
co. RMC can be reached at
(703) 347-3555.
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JHAN HIBER

Arbitrends: For Sales
Or Not For Sales?

“It’s a whole can of worms.”

“It’s great sales ammunition that

will help radio.” “It’s fraught with a lot of problems.” While it
seems unlikely that these comments are referring to the same thing,
they are. The topic is Arbitrends, the three-month rolling averages
that were explained here several weeks ago. The reaction to the
columns I did has been strong and polarized — with opinions on
both sides of the issue regarding whether or not such information

should be used for sales.

In order to serve you a tasty entree as
food for thought, I thought you might
like to see these differing views ex-
pressed by some industry leaders es-
pousing them. Carol Mayberry, Katz’s
VP for Research, and George Green,
VP/GM of KABC/Los Angeles (and
former Chairman of the Arbitron
Radio Advisory Council), were inter-
viewed. [ think you’'ll find their feelings
most interesting.

The issue of whether or not Arbitron
expands the demos on Arbitrends
beyond the 12+, Teens, and 184 data
that will initially be available comes to
a head at the upcoming Arbitron
Radio Advisory Council meeting with
Arbitron executives in early December.
Read the following viewpoints, then let
your format’s Council representative
know how you feel. Speak up now
the future of the demos available from
Arbitrends is in your hands!

Mayberry: “Reliable For Sales”

R&R: Carol, what are your overall
feelings about Arbitrends?

CM: From an objective point of
view | feel very positively towards the
product. We need more information.
However, Arbitron has rushed the in-
troduction of this product and thus in
some ways it is ill-conceived.

R&R: Why do you feel that way?

CM: I don’t believe you should in-
troduce a sales product to only half of
your sales team. I think the three-month
data is reliable for sales purposes and
should be simultaneously in the hands
of the station and its rep. However, a
microcomputer (such as the IBM/PC
recommended by Arbitron) is not the
state-of-the-art way to access data to be
used for sales nationally. Most reps
have their own computer mainframes
which will, for the time being, be
unable to easily access Arbitrends.

R&R: That brings up the point of
whether or not such a rolling-average
tally should be used for sales. How do
you feel?

CM: Since the Arbitrends data is
based on a three-month sample it is

therefore as reliable as any local

market report and is perfectly reliable
for use in sales.

“All-Demo Access”

R&R: There are those who are in
favor of keeping the limited demos that
will initially be available, while others
want to see all the demos broken out in
Arbitrends? Which makes the most
sense to you?

CM: We think it has to be one way
or the other. Either the industry agrees
to settle for the top-line demos, or there
has to be all-demo access. A case can
be made that since the sample size is as
large as it is in a local market report,
there should be no suppression of
demos at all.

R&R: Do you see a danger in sup-
pressing the demos?

“Since the sample size is as large
as it is in a local market report,
there should be no suppression
of demos.”

CM: The danger in suppressing the
demos is that we don’t sell with 12+
or 18+. Thus, as we get each new
rolling report we’ll have to interpolate
the difference between the new number
and the old local market report, and
somehow estimate where the audience
really is. And that projection could be
wrong.

R&R: Why do you think Arbitron
wanted to limit the available demos at
the outset?

CM: I don’t think Arbitron wanted
to do that, but they were listening to
those who are approaching this
product cautiously, and I can under-
stand that point of view. However, I
think that eventually the demand from
agencies will be for all-demo disclo-
sure.”

Green: “It’s Not Supposed To
Be A Sales Tool”

R&R: George, you seem very con-
cerned that Arbitrends not become a
sales vehicle. Why do you feel that
way?

Traffic Net.

search firm.

Balon Boosts Staff

Rob Balon has announced that Raymond Siri has joined research firm
Balon & Associates as a Senior Research Analyst. Siri, who has degrees in
Communications, has worked at KTSF/San Francisco, Border Radio, and

Birch Lands Arbitron AE

Tom Birch told R&R that his firm has recently hired Dan Griffin,
an Arbitron Radio Account Executive, to serve in the new Atlanta office of
Birch Radio. Griffin will serve as Southeastern Regional Manager for Birch,
and his appointment is effective immediately.

Station Research Systems Sold

Jon Coleman has announced the sale of Station Research Systems, a
music research supplier, to Jefferson Data. Coleman told R&R, “Jefferson
Data will now own the Auto Select and Breakout products and will be able
to do a good job of marketing these systems.” Coleman saw the sale, for a low
six-figure sum, as a way of clearing up confusion regarding “which company
I was associated with.” Coleman remains President of his own perceptual re-
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GG: The broadcasters don’t want it,
and it’s not supposed to be a sales tool.
The Advisory Council has repeatedly
made that case to Arbitron, based on
what we hear from our constituents.
Radio doesn’t need as much research
as Arbitron would like for us to have.

R&R: Are you concerned about the
extra cost of Arbitrends?

GG: Our Arbitron costs are ex-
ploding — we've got to look at those
costs and only buy those items that will
put money in our pockets. Monthlies
will not.

R&R: Why do you say that?

GG: Radio is very hard to buy
already and the rolling monthlies will
only make it harder to buy.

R&R: Is the Arbitrends product good
for radio then?

GG: It is the worst. This is the one
issue that the Council has fought so
hard for four years. If we don’t put our
backs up to Arbitron on this one and
hold the line, we will not only have a
chaotic marketplace but in my opinion
we are going to partially destroy what
looks like a very promising future for
the radio industry.

R&R: Yet there are those who ad-
vocate using the rolling monthlies for
sales, and even having more demos
contained therein. Why do you think
they feel this way?

GG: Perhaps they haven’t thought
this whole problem through. There is
enough confusion in the marketplace
now, and monthlies will only add to
that sales confusion. I personally also
feel that agencies will use monthlies to
whipsaw broadcasters.

Agency Feelings?

R&R: How else do you think agen-
cies will respond to Arbitrends if more
of a sales emphasis was put on this
product?

GG: With 50 station people rushing
in with perhaps numbers from dif-
ferent monthlies, the media buyers will
become confused. By the time they
plan a buy there’ll be another monthly
produced which might upset their
planning, and thus eventually hurt
radio.

R&R: What then do you see as the
proper role of Arbitrends?

GG: Arbitrends is supposed to be a

programming tool. It’s not supposed to

be a sales tool. It’s a response to Birch

— what they don’t want is Birch in
business.

R&R: Do you have any feel for how
ad agencies currently feel about Ar-
bitrends?

GG: The advertising agencies that I
have talked to — many of the major
agencies in the country — who Arbi-
tron says are encouraging the month-
lies and more demos tell me they
are not endorsing that at all. What
they do want is to be current regarding
any major market changes — and 12+
demographics ~ will  keep  them
current.”

My Perspectives

I think that Carol and George — as
well as the dozens of broadcasters from
whom I've heard in the last couple of
weeks on this topic — make some ex-
cellent and persuasive points for their
different views. In addition, since
many have asked me for my thoughts
— here goes.

It seems to me that there is a clash
here between Arbitron, which would
undoubtedly like to improve its
revenue picture by expanding the sales
utility of the monthlies, and broad-
casters, who want to boost sales yet
keep costs down. As a former media
buyer I would counsel that while Ar-
bitron might subtly suggest that there
is a market for more demos, adver-
tisers can probably survive with the
top-line demos monthly — added to the
full reports available each quarter.

Updates are fine. However, volumes
of demos and data monthly will only
hurt radio, as media buyers get tired of
sorting out the claims of one salesper-
son from another each month. Let’s see
how Arbitrends works for a year or so
with the top-line demos and be cautious
about expanding the monthlies beyond
the internal management tool they were
originally meant to be.

Look at your station situation and
what might be best given your circum-
stances. Then, in the next two weeks let
your Arbitron Council member know
how you feel — preferably in writing.
Let’s get this issue resolved so we can
tackle ’84 with some clear idea of what
Arbitrends will mean.
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“Just Got Lucky”
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Radio & Records

Club Soda Montreal, Can

El Mocombo Toronto, Can
Red Creek Syracuse, N.Y.
Phillies Philadelphia, PA
Toads New Haven, CT
Paradise Boston, MA
Motions Irvington, N.J.
The Ritz New York City
Blondies Pleasantville, N.J.
My Fathers Place  Roslyn, N.Y.
Bayou Washington, D.C.
Agora Cleveland, OH
Todds Detroit, Ml

Tutts Chicago, lll
Jakes Bloomington, IN
Mables Champaign, Il
Blue Note Columbia, MO
Spirit Club San Diego, CA
Beverly Theatre Beverly Hills, CA
Wolfgangs San Francisco, CA

Dates are subject to change

Records and

Cassettes

STREET TALK.

Ronald Kempff has resigned as VP/GM
of WHIO-AM & FM/Dayton after nearly 12
years with the Cox Broadcasting outlets. No
immediate replacement was named, and Kempff
did not announce his future plans.

Eric Clapton, Jimmy Page, Jeff Beck,
Bill Wyman, Charlie Watts, and others are
performing a series of benefit concerts to fight
multiple sclerosis, the disease that’s hit former
Small Faces member Ronnie Lane. WMMS/
Cleveland has offered a $10,000 contribution to
MS if the tour will make a stop in Cleveland.

Sky Daniels, who has been off afternoon
drive at WLUP/Chicago for the past few mon-
ths, but still acting as MD, will be leaving the
station in December. Sky’s looking for a new
challenge and can be reached at (312) 787-0999.
WLUP’s new MD will be Bill Evans, who'll
give up his airshift to make room for John
Landecker, returning to Chicago from CFTR/
Toronto.

Speaking of the Loop, morning man
Jonathon Brandmeier interviewed
publisher/presidential candidate Larry Flynt
via telephone last week and Mr. Flynt offered
some of his (now-famous) colorful language.
Brandmeier, who’s not exactly Ward Cleaver
himself, asked Flynt to cool it, but Flynt went
on to describe in graphic detail just what was on
the supposed Vicki Morgan sex videos before
Brandmeier terminated the conversation. A
second on-air interview with Flynt was cancelled
by the station.

Marni Pingree has been promoted from
MD to Assistant PD/MD at KOY/Phoenix.

Mike West, late of KMET/Los Angeles
morning team Langan & West, has returned to
KISW/Seattle, where the two were prior to
their “Los Angeles experience.”” West will do
news with the team that filled his vacancy back
in August, Jim Arnold & Gary Larsen. No
word on John Langan yet.

If you're a station currently using the
phrase “Q-Zoo”’ to describe your morning show,
you could be in for some legal problems. It
seems the folks at WRBQ(Q105)/ Tampa, who
started using the phrase first, got the idea from
then-Q-Zoo morning personality Scott Shan-
non and current ‘‘zookeeper’” Cleveland
Wheeler. Wheeler owns the copyright on the
phrase, but is willing to license its use in other
markets. Contact him at Q105 for more infor-
mation.

Louie Newman, having completed a tour
of duty with Allegiance Records, has been
named West Coast Regional promo rep for
Arista.

Not only is Don Cox back on the radio at
195/Miami, but it's Cox with wedding bells.
Congratulations to Don and MCA South
Florida promotion rep March Edgar on their
November 19 wedding.

DECALS.

THE BEST! Broadcasting’s

only silkscreened bumperstickers

and window decals. Why except

less when you can have the

industries’ brightest and glossiest decals.

KIIS CROWNS L.A.’S UGLIEST CAR — KIIS morn-
ing man Rick Dees went on a one-man crusade re-
cently to find L.A.'s “ugliest car.” The thought
became a full-fledged contest with a brand new Isuzu
Impulse offered to the winner. More than 100 vehi-
cles entered, and a panel of celebrity judges selected
the auto pictured, aptly titled “The Zitmobile.” The
owner of this slightly restyled import drove away in a
new car and KIIS reaped the benefit of all the atten-
dant media coverage.

Get-well wishes to promotion veteran
Chuck Dembrak, who’s been in the hospital
with a herniated disc (ouch!).

KPEN/San Jose PD Jim Bridges an-
nounces the completion of the transition from
A/C to CHR. Interestingly enough, the station
also airs two short comedy cuts an hour, around
the clock.

Congratulations to A&M Sr. VP/Promo-
tion Charlie Minor and Danica Bujic on their
engagement! Look for a spring wedding, which
will give most of the folks in the industry time to
come out of shock.

WSLQ/Roanoke has switched from AOR
to Adult/Contemporary.

KERN/Bakersfield drops Al Ham’s
“Music Of Your Life”’ format for A/C.

KDUK/Florence, OR (just outside
Eugene), a new 100kw FM f{acility, has named
Mike Groshung GM and Brian Burns PD. E.
Karl is consulting the station.

WOOD/Grand Rapids PD Skip Essex
will join Bloomington Broadcasting as PD of
its new Western Michigan facility. Bloomington
just closed the deal on WJBL/Holland, MI,
which is now dark. The calls will be changing to
WKLQ, and research is underway toward an
eventual format determination. The station will
serve the Grand Rapids-Kalamazoo area, once
it returns to the air in early '84.

Congratulations to Sandusky’s corporate
award winners as announced at the company’s
annual meeting last week in Palm Springs, CA.
Station of the Year: KLSI/Kansas City; GM:
Tommy Vascocu, Senior VP/GM KDKB/
Phoenix; Sales Manager: Weezie Crawford,
GSM KBPI1/Denver; PD: Jim Owens, KLSI.

TOLL FREE! 1-800-331-4438
(IN OKLA. 918-258-6502)

Communication
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¢ LIONEL RICHIE

#1 Most Added In C

““Running With
The Night’’

HR 101/99

132/21

B104 24-21
WBEN-FM deb 37
WNYS add

WBLI 34-30
WPLJ 33-26
Z10019-14
WCAU-FM 35-31
B94 32-30
WHTX 21-16
PRO-FM on
Q107 add

94Q add 28

293 15-12
KAFM on

195 26-18

Y100 24-18
B97 14-10
Q105 0n

WGCL 30-25

WABX add
KBEQ 30-29
KIMN on

Q103 deb 35
KEARTH deb 26
KIQQ 23-22

KOPA on
KMJK deb 37
XTRA 34-31
KFRC 26-22
KITS 23-22
KNBQ add
WTIC-FM 30-28
WKEE 37-33
WSPK add

WHFM add
WPST deb 40
WBBQ 25-18
WQID deb 38
WBCY add
KITE deb 39
WRQK 19-14
94TYX add
WOKI 29-24
WFMI deb 37
WBFM deb 35
FM100 30-24
KTFM 31-26
KTSA add 25
WNAM 27-18
KIIK29-24
KMGK add

ill Revea

JJ

1705GF

WGRD add 40
KMGX 4-4
KYNO-FM 16-9
KO93 15-13
KHOP deb 39
KIDD 29-18
KGGI 10-7
KHYT 28-25
WFBG deb 39
WGUY deb 34
103CIR 34-29
WIKZ add 38
WOMP-FM add
KQIZ-FM add
WISE deb 30
Q104 add
KILE deb 35
KTDY add
Q101 add 37
WPFM 34-28
Z102 deb 35
WGLF 15-13
WBWB add
KKAZ add
KSLY deb 39
KIST deb 35

13 ) 9’
I Just Can’t Walk Away’.... “Only You®...
WXKS-FM | WHOT AN | )
WBEN-FM KMGX UMM f l l
WNYS KYNO-FM —
WBLI KaMQ B104deb29 | ' WNAM 7-7
WCAU-FM KGGI WXKS-FM on KIKI 27-21
PRO-FM WFBG WBLI 40-39 ~ kKQMmQ 27-22
Z93 WGUY 94Q 23-21 KIDD 33-29
WGCL wQcM | 19510-9 '\ KGGI 25-21
KHTR OK100 | Y100 14-10 | KHYT 22-19
KEARTH 13FEA | Q1050n WGUY 15-12
KiQQ 95XIL WVSR6-5 W ’~ 103CIR2-2
K104 WJBQ WBBQ 38-33 ™ “sosaw. 13FEA 15
WKFM WJAD KXX106 13-9 WOKI 37-32 WOMP-FM 13-11
WZLD WCGQ KITE deb 40 G100 add WJAD 28-25
KAMZ § Q104 WDCG deb 29 KX104 deb 30 WFOX 14-7
WRQK i WFOX KAMZ 3-3 KITY 18-12 WAEV 29-27
WOKI sosemL WIXV WRQK 7-4 KTFM 8-7 WGLF deb 32
WHHY-FM WANS-FM 37-34  KTSA8-7 KXSS deb 33
94TYX 27-24 KROK 38-31 KSLY add

QQ |
MOTOWN™
©1983 Motown Record Corporation
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On The Records

KEN BARNES

20 Years Of Stones

“Undercover Of The Night” comes out in the 20th year of the Rolling
Stones’ recording career, although they formed a bit earlier. Their first
release was a British single in July 1963 called “Come On,” a Chuck
Berry tune. Their second single, ‘I Wanna Be Your Man,” was custom-
written for them by some newfound fans, John Lennon and Paul Mc-
Cartney, and was their breakthrough British hit almost exactly 20 years
ago. It later became their first American release, but vanished quickly,
and “Not Fade Away,” a Buddy Holly song, became their first

NUMBERS OF THE BEAST

AOR’s Heavy
Metal Renaissance

Steve Feinstein recently took an interesting look at AOR pro-
grammers’ attitudes toward the new heavy metal boom. As a sup-
plement of sorts, I thought it would be useful to scan the last few
years of AOR album charts and see if there is a metal boom, and
generally check out the proportion of metallic content over time.

I followed the same method I used in
measuring black crossovers to CHR and
A/C in an earlier column: looking at
records that made the top 15 (in other
words, solid hits). Here’s the heavy
metal percentages on the AOR album
charts since 1978:

* 1978: 2.4%
1979: 4.1%
1980: 6.2%
1981: 11.4%

American chartmaker in May 1964 (with “I
Wanna Be Your Man” as the flip). The
Stones relied almost entirely on outside ma-
terial for their early records, explaining that
their own compositions were almost all pop
ballads (such as “As Tears Go By," a hit for
Marianne Faithfull in summer 1964).

The latest issue of Warner Bros.’ useful

PRODUCER PROFILE

Keith Olsen:
Music Machinist

Kieth Olsen Base Guitar
Pop star Keith Olsen, victimized by double
misspelling

Keith Olsen has become one of the top
names in rock production over the last ten
years, thanks to albums by Pat Benatar, Rick

and more. His latest projects include the cur-
rent LPs by Heart and Kim Carnes, and he
seemingly has no lack of stars to work with.
For a brief moment in 1966-67, Keith was a
star himself, as bass player for the immortal
Music Machine, whose hit “Talk Talk” is
regarded as a garage rock classic. He came to
the group from a gig with folksinger Gale
“We'll Sing in The Sunshine” Garnett, and
made an abrupt image change to the
foreboding Music Machine uniform of all-black
attire, featuring one everpresent black glove.

When the Machine broke down, Keith mov-
ed into producing, starting with various floating
incarnations of L.A. musicians recording
under the names Sagittarius, Miliennium,
and Sandy Salisbury. His breakthrough was
producing the Buckingham Nicks album in
1973; when Lindsey and Stevie joined Fleet-
wood Mac in 1975, they brought Keith along
to co-produce the “Fleetwood Mac” LP,
which established the band as superstars.
Keith went on to produce Santana, the
Babys, the Grateful Dead, and Russ Ballard,
before achieving massive success with Pat
Benatar’'s “Crimes Of Passion” and “Precious
Time" LPs, Rick Springfield's “Working Class
Dog” and “Success Hasn’t Spoiled Me Yet,”
and Sammy Hagar's “Standing Hampton and
“Three Lock Box." His career so far is the an-
tithesis of all “Talk Talk” and no action.

Springfield, Fleetwood Mac, Sammy Hagar, |

FoieR

COME ON
THE ROLLING STONES
duction: lmpact Souad

Birth Stones: Their first record (top) and a 1964
photo, complete with fan club pitch.

* 1982: 14.0%
* 1983 (through November 4): 11.5%

It’s quite a growth pattern from the
days of 1978 when Ted Nugent and Van
Halen were the only metallists to score a
hit to the peak of 1982 when 12 different
heavy acts made top 15. The fallback of
1983 so far may stem from a whopping
increase in ‘‘modern music’ hits, which
presumably squeezed some metal mer-
chants out of hit status.

One question that’s bound to come up
is how is a heavy metal artist defined.
Steve and I thrashed it out on each act
until we were reasonably satisfied, but

in the interests of fair play and open

reporting, we counted possibly
borderline artists like AC/DC, Pat
Travers, Joe Perry Project, Rush,
Triumph, Aldo Nova, Night Ranger, and
Rainbow as metal; while Aerosmith,
Nazareth, Robin Trower, Blackfoot,
Saga, and Loverboy were classified
otherwise. And if you think it was tough
to categorize these acts, wait till you see
next week's survey on modern music ar-
tists in AOR.

and amusing Word Of Mouth publication
contains the fascinating datum that James
Ingram used to play piano on rock & roll
nostalgia tours backing some configuration
or other of the Coasters (there are many).

Streets marks the return of former Kan-
sas lead singer Steve Walsh, and the band
also includes former City Boy guitarist
Mike Slamer. Another new group with a
long string of pedigrees is Local Boys,
whose singer Andy Fairweather Low
recorded several solo albums and was a
British teen idol with Amen Corner in the
’60s. Guitarist Jerry Donahue played with
Fairport Convention, Fotheringay,
Thieves, and the ever-memorable Consen-
ting Adults, while Pat Donaldson was with

him in some of those affiliations and Tim
Gorman played keyboards on tour with the
Who and Taxxi.

Title Wave

Just after Bette Midler revived and retitl-
ed Bill Medley’s ‘“Don’t Know Much” as
“All I Need To Know,” Gladys Knight & the
Pips have recut “Wind Beneath My
Wings,” the song recorded by Gary Morris
and Lou Rawls, under the new title ‘“Hero.”

Big Country’s novel guitar sound (pro-
duced by a device called an E-bow) is of-
ten compared to the skirling of Scottish
bagpipes, a comparison they tell inter-
viewers they’re not fond of (though it seems
pretty valid to me). Leader Stuart Adam-
son developed his unique approach with the
Skids, who had a few British hits in 1979-80,
some of which sound similar to the Big
Country style.

Foreign Breakthrough Department: In a
similar vein as Quiet Riot and Dokken,
Saga achieved their greatest success in
Germany for a lengthy period, although
they were fairly well-known in their native
Canada. American acceptance lagged far
behind, but is now making up for lost time.

[efe 5 Years Ago Today

® ART CAMIOLO NAMED PRESIDENT OF QUE BROADCASTING

@ DICK EDWARDS PD AT WROR/BOSTON

@ KIISFM GOES DISCO

® NUMBER ONE FIVE YEARS AGO:
(3rd week)

® NUMBER ONE A/C: “You Don't Bring Me Flowers" — Barbra & Neil (Columbiay
“} Just Want To Love You" — Eddie Rabbitt (Elektra)
® NUMBER ONE LP: “52nd Street” — Billy Joel (Columbia) (3rd week)

® NUMBER ONE COUNTRY:

MacArthur Park”— Donna Summer (Casablanca)

[

® NUMBER ONE TEN YEARS AGO: “Photograph” — Ringo Starr (Apple/Capitol) (2nd week)
® NUMBER ONE COUNTRY: “The Most Beautiful Girl in The World” — Charlie Rich (Epic)

10 Years Ago Today

Escape To Alcatrazz

More veterans return: besides a couple
former members of New England and a
Swedish guitarist, Alcatrazz features lead
vocalist Graham Bonnet, who used to sing
for Rainbow and had a few foreign hits un-
der his own name. Graham started his ca-
reer as part of a duo called Marbles, who
were proteges of the Bee Gees in 1968 and
recorded several Gibb Brothers songs,
mostly ballads . . . not the normal training
ground for a heavy metal singer.

Roberta Flack and Louise
Mandrell portray themselves on
NBC soap opera “Another World”
November 18 ... “Solid Gold"
presents a “Classic” oldies show
the week of November 18, with
Kim Carnes, Kool & the Gang,
Michael McDonald, Olivia New-
ton-John, Eddie Rabbitt, Lionel
Richie, and Survivor on hand . . .
Showtime shows US Festival
Day 3 once more November 18

. Huey Lewis & the News are
on the ‘‘Pop 'n’ Rocker Game”
the weekend of November 19

. Sparks appear on “Rock Pal-
ace” November 19 ... MTV re-
runs a Thompson Twins concert
November 19, with a documen-
tary on Asia set for November 20

. DeBarge and Herbie Han-
cock are on “Soul Train” the
weekend of November 19 ...
Irene Cara, Eddie Rabbitt, Taco,
Bonnie Tyler, and Dionne War-
wick are guests on “Professor
Hope's Thanksgiving Campus
Comedy Capers” on NBC Nov-
ember 23 . [




Anyone can play games with numbers,
but here’s the bottom line:

Thisyear, again,
most of the music
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“1 Won't Stand InYour Way.::
- From the LE, Rant N’ Rave With The Stray Catsfily’
" Produced by Dave Edmunds. 7 3

CHRI],IE[.!:]:

“When The Lights Go Out".

From the LE Naked Eyes «:::»
- Produced by Tony Mansfield.

NAKED EYES ‘“When The Lights Go Out’’

(EMI America) 128/16

Moves: Up 31, Debuts 17, Same 63, Down 1, Adds 16 including
WGCL, KEARTH, KITS, WSKZ, wDOQ, WHHY-FM, WNAM, WZPL,
K107, KEYN-FM, KIDD, KISR, Q101, KKXL-FM, KFRX,

‘Almost OverYou:.
The New Single from the LE Best Kept Secret

ST-1OH3

Single produced by Greg Mathieson.
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Ber'y PromOted To GSM T2 Continued from Page 1
At WAPI-AM & FM e JENNIFER

exciting company looking for
exciting things to happen. It’s

a very people-oriented com-
pany and one of the few head-

ed by a former personality '(
like- (President) Gary Ste- m ove
g 7-29525

vens. Everyone in Doubleday

Walter Berry Jr. has been pro- WAPI-AM &
moted to General Sales Manager FM GM Bernie
at WAPI-AM & FM/Birmingham, Barker told
moving up from the Sales Manag- R&R, “Since join-
er position he assumed at WAPI ing WAPI in
(AM) eight months ago. He previ- March, Walter

ously served six years as Sales has demonstra- | & i . .
Manager of WAAY & WTAK/ fed outstanding W = & | for KPKE, Sommitied f{;f‘j? Produced By The First Single I
Huntsville, AL. leadership quali- St gressive behavior that con- Maurice White From The

ties and has l oo i Sinerrhmetd theke Hictmore) for Kalimba =5 Geffen LP

made substan- ;& I'm looking forward to work- Productions FEEL MY SOUL cHs 4014
ORI IN TEIR - progressWalter Berry Jr. e — =

é ing with Eric Stenberg, and
KMOX & KHTR with the WAPT local sales effort. | am pleased that Mark Bolke is
With his enthusiasm and drive be- going to stay on as my Assis-
ing added to 95 Rock, and working | tant PD. With his help, and in-
tion since 1977. “I'm filled | "ith Local Sales Manager David | put from consultant Bobby
with excitement about moving | DaVis, we think we can achieve | Hattrik, we can’t help but be
over to KHTR. Things have | OUr 8oals ahead of schedule.” number one.”

been wonderful for me at Berry commented, “We have Prior to joining WZOK, Fox
KMOX for many years now, | LWOverydiversestations,al00kw | was an air personality at
and I'm looking forward to a | Superstars 1834 FM and a 50 kw | WKRQ, WKRC, WYYS, and
lot of happy years at KHTR. | 30+ AM. The company feltit was | wsKs, all in Cincinnati. No
This is an excellent opportuni- | N€cessary to have one person | replacement has been named
ty to work with one of the hot- | Cocrdinate the sales of these two | for Fox at WZOK. He begins
test CHR stations in the coun- | °utlets. I'm really excited about | hisnew duties in early Decem-

Continued from Page 1

try.” the opportunity to do so.” ber.
Noting Callahan’s promo-

tion, Fulstone said, “Tom is a

very talented man \')vho pas TRANSA CT’ONS

worked very well with Tim, Continued from Page 3

and I think he’s ready to learn
and grow in his new position.”
Fulstone has spent his entire
broadcast career with CBS,
having also worked for CBS-
;}\’/I i&yew York %efgrt}a] join}ilng The St c ti
in 1977. Callahan has = - e
B e et Hamilton Acquires WCRO alony aniinyes

the first ten with Columbia Hamilton Communications, Inc., headed by :
Records in various sales posi- KRTHILos Angeles PD and RKO National Music NEW A 'VE
tions in New York and Dallas, Coordinator Bob Hamllton, has agreed to pur-

96.1 mHz and antenna height of 342 feet.

President/CEO of the selling company is Rob-
ert Steele, who has no other broadcast inter-
ests. Century is headquartered in New Canaan,
CT and is headed by Leonard Tow.

and finally as the St. Louis chase WCRO/Johnstown, PA from Century
Branch Manager befo‘re jon- Broadcasting of Pennsylvania principal Henry B104 13-10 WBBQ 34-28
ing KMOX-TV sales in 1979. Gladstone for $215,000 pending FCC approval.
g;a(l)ajze;‘nt[ranssfe;’re?v[ over fo WCRO is Giadstone's only property and will WXKS-FM 18 WZLD add
-V as sales hvianager, become the first acquisition for the newly-formed
Hamilton Communications, Inc. WN YS on WROK add
AR T e WPLJ 31-23 WANS-FM 39-33
acility wi w daytime an watts at night.
wB Hamilton, who served as an air personality at Z 700 75 WOK / a d d
_ WCRO in 1969, indicated the station’s format
Continued from Page 1 would remain CHR, and that he plans to continue WCA U" FM 37'33 KRG V 27' 74
his present duties at KRTH and RKO. Boston- i
WB Chairman Mo Ostin com- based broker Chaney/McCarthy & Associates 8‘9437 28 WSF L add
mented, “Rich, Mark, and handled the transaction. PR O— FM on KITY add
George will provide us with the
kind of effective leadership for s rin gfie Id Turns Ja nese -94 O 29-2 7 K M GX 32 -24
which Warmer Bros, has always £ i v 793 30-28 KYNO-FM add 26
been known.”’ President Lenny $ L .
Waronker added, ‘‘Experience
and innovation makes this one of /95 73 K/K/ add
the most impressive teams in Y100 18-15 KIDD add
the industry. In their new posi-
tions they will continue as inval- 8\9727'25 WOCM add
uable assets to the Warner Bros.
promotion efforts.”” Thyret Q 705 on WKHI add
echoed those sentiments, stat- WGCL on KQ/!Z-FM add
ing, “We’re tremendously excit-
ed that we’ve been able to as- WABX on WISE add
semble such a powerful force to
head up this critical area. Our _ . s KEARTH on WCGQ add
gﬁé:ﬁ&%ﬁ?ﬁi&ﬁﬁﬁ;ﬁ When Rick Springfield brought his *‘Living In Oz’ tour to Japan, Masa- Kil S - F M on K / LE a dd
. . . toshi Yasukouchi, President of RCA’s Japanese RVC label, hosted a party
gﬁalﬁiorﬁiﬂz}lr:lmsho)udi?& for the singer and top R(;A brass. Shown on the bamboo (I-r): RCA Pres- K F R C 24 K TD Y add
TS re IO industry.” g::;ang Summer, Springfield, Yasukouchi, and RCA Pacific VP Ekke , K/TS 24 K D ZA add
WVSR add
WYCR add

e - BB B BB BB BBV B BB BB BTN B BB B B

WKEE add

WANTED: Experienced Top 50 Market AOR PD
for great opportunity in growing company. Salary open.

e e N T T

Tapes and resumes to RADIO & RECORDS, 1930 Century Park West, #581, Los Angeles, CA 90067. EOE M/F

GEFFEN
RECORDS
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“ontemporary

Hit Radio

JOEL DENVER

A Journey Through
The Jingle Jungle

As we begin our journey through the ‘“‘Jingle Jungle,” a few quick

cautions: First, don’t be fooled by the first package that grabs your ears.
You see, there are several jingle companies lurking in the undergrowth,
all with many packages to offer. Each package is designed to entice you
with its own set of charms and temptations. Look before you leap!

Some packages are wild, untamed
creatures, ready to jump out of your
transmitter to assault your listeners.
Others are docile as a pussycat and only
clutter what may be an already crowded air
sound. But happily, there are energetic,
dynamic jingle packages which do enhance
and complement your programming. These
are the ones you’re looking for.

To safely pass through the Jingle Jungle,
think about how much to spend, how many
cuts to buy, what the jingles should sound
like, and what purposes they will serve. I
talked with some CHR programmers who
have successfully hacked through the maze
of flashy names, bright vocals, and all the
other hype and have lived to tell how and
why they use jingles. I also spoke with pro-
grammers who, for a variety of reasons,
don’t use them. In addition, I've provided a
list of the most aggressive jingle companies
and their hottest CHR packages.

Jingles Are Back

Time was when using jingles was
perceived by many CHR PDs to be
‘“unhip.” When B9%(WBBM-FM)/Chicago
PD Buddy Scott programmed
92X (WXGT)/Columbus, he didn’t use
jingles. Why? ‘‘Our main competitor WNCI
was using lots of jingles, and we wanted to
sound different.”

“Jingles give you an alive sound.
They are fun, and more impor-
tantly they put a subliminal mes-
sage into a listener’s mind.”

— Bill Shannon

Now programming against WLS-AM &
FM, long known for playing jingles to
highlight its calls and format, Buddy ex-
plained why this time he is using them.
‘“‘When we first kicked on the ‘Hot Hits’ for-
mat, jingling was such an important part of
it that to drop them would’ve been a
dramatic change. People wouldn’t have
recognized our product.

Bill Shannon

“We’re a hit-oriented radio station, and
listeners equate hits with jingles. Because
WLS never used them excessively, we've
taken the jingle franchise away from them
completely. If there’s a Chicago station
that’s identified with jingles, it’s B9%.”

K104/Erie PD Bill Shannon said, “Jingles
give you an alive sound. They’re fun, and
more importantly, put a subliminal
message into a listener’s mind.”

WKTI/Milwaukee PD Dallas Cole doesn’t
use jingles on his station, but told me, ‘“‘Just
a couple of years ago, no one was using
jingles, as they weren’t considered ‘hip.’
But if Levi Strauss, Anheuser Busch, and
other major advertisers use jingles, how
‘unhip’ can they be?

Without question, Mike Joseph’s ‘“Hot
Hits” stations use more jingles than just
about any others. KITS/San Francisco PD
Jeff Hunter observed, “Jingles work for us
especially well, since they help us stand out.
With our dial location so close to KMEL and
KFOG, you can tune across and hear a lot of
the same music. Jingles help us brainwash
the audience. Despite our heavy usage of
jingles we get no negatives and the au-
dience eventually becomes very accustom-
ed to them.”

WRVQ/Richmond’s Bob McNeill offered,
“We’ve been talking about jocks who talk
too much for years. A simple way to create
a ‘more music’ sound for your station is to
use jingles. What could be easier than for-
matting a jingle between two records as a
relief from too much jock clutter?”’

Making The Best Use Of Jingles

As with other aspects of programming,
jingles need to be formatted. Bill Shannon
uses jingles quite extensively, and he ex-
plained his layout. ‘“‘Counting weather
jingles, jock jingles, and little a cappella
shotguns between songs, we’re using six or
seven of them an hour. Specifically, the
jock signatures appear between the first
two records of the hour, and the weather
jingles appear twice an hour in drivetimes.
Our short a cappellas run in our ‘four-plays’
at :30. One of our long logos is locked in
following drivetime news at :20 and :50.”

Dallas Cole Jeff Hunter

Pick A Package, Any Package

jam ™
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Looking for jingles? Here are the major CHR jingle suppliers. Included are the names of
their hottest packages, as well as some of the stations currently using them.
JAM Creative Productions/Dallas, TX - (214) 526-7080

WCAU-FM/Philadelphia,
WMJQ/Rochester, B104/Baltimore, WLPX/Mliwaukee and WPLJ/New York, (airing its first

o Hitradio: KHTR/St. Louls,

jingle package ever.)

¢ Outstanding: KIIS-FM/Los Angeles, KS103/San. Diego, KOPA/Phoenix, KPLZ/Seat-

tle, WPXY/Rochester.
* Nothing But Class: WNBC/New York.
* Music Now: WLUM/Milwaukee.

¢ AM & FM: Custom package airing on WLS-AM & FM/Chicago. Q107/Washington is
currently customizing their first jingle package, yet to be named. JAM also does the jingles for
Rick Dees’s “Weekly Top 40," and Dick Clark’s “National Music Survey,” and will be producing
a new package for Casey Kasem’s “American Top 40.”

TM/Dallas, TX -

o Alrpower: WHTZ/New York, WBBM-FM/Chicago,
WJZR/Charlotte, WHTT/Boston, and KWSS/San Jose.

* DBSV: a/k/a as ‘Driving Bands, Screaming Vocals,’
Doubleday stations and others such as KWTO-FM/Springtield, MO, and KFRX/Lincoln.

¢ Fuslon: On all Mike Joseph “Hot Hits” stations, including WNVZ/Norfolk, WMAR-
FM/Baitimore, KITS/San Francisco. Also used by KBEQ/Kansas City.

o Alternative: WABX/Detrolt and WHHY/Montgomery.

* Alrworks: KFRC/San Francisco and WHLY/Orlando.

* Hot Stuft: WZOK/Rockford and WHKC/Evansvllle.

* Shotgun: Originators of this nationally-used jingle.

Tuesday Productions/San Diego, CA - (619) 272-7660

» Bill Drake Format: Original jingles being aired-on KHJ/Los Angeles.

e John Leader’s Countdown America: Produced custom jingles used on this RKO Net-
work show. Company has been expanding into TV jingles lately, and has a number of syn-
dicated radio packages for A/C stations, including “Mini Hits” and “Whispers.”

Otis Conner Productions/Dallas, TX - (214) 358-5500

The newest production house to enter into syndicated jingles for radio. At present
nothing specific for CHR but currently developing a new customized package for KFRC/San

Francisco.

Peters Productions/San Diego, CA - (619) 565-8511

Specializing in custom jingles only.

KKHR/Los Angeles,

(214) 634-8511

WHYT/Detroit, KZZP/Phoenix,

which can be heard on the

While still liberally using jingles, Buddy
Scott told me that when the station was do-
ing Hot Hits, you could hear jingles in front
of commercials, in between, and after —
sometimes two or three in a row. “Now we
primarily use jingles coming out of com-
mercials. For instance, we have a weather
jingle with a 13 1/2-second bed. The jocks
read the weather, and before the record
starts, the last thing out of their mouths is
‘B9 Music.’ This ties the music with the
jingles. We also use them between songs in
sweeps. We no longer double-jingle.

“The jingles must always be used to in-
dicate music,” he stressed, “and they’re
formatted to complement our radio station.
Since B9 is generally an ‘up’ radio station,
we have no downtempo jingles. We do the
opposite of what many stations used to; that
is, we tempo the jingle to the preceding

Garry Wall

Jon Berry

record. The music establishes the at-
mosphere. If we are sweeping from an up
record to a slow one, we never jingle. We do
have a couple of ‘up’ jingles that build,
allowing us to go from a medium-tempo
song into a real rocker.”

EEERSTTEE . AT PR SN
“I've been thinking about different
jingles for different dayparts to
complement people’s moods just
to throw something unique into
the way | might do a package.”

— Dallas Cole

Since B9 also refers to itself on-air as
WBBM-FM, Buddy designed each jingle to
end differently. Whichever jingle is played
dictates what follows. Some end in “B96,”
while others sing “WBBM-FM.’’ Whichever
is sung by the jingle, the opposite is used by
the jock when talking up the following
record.

Jeff Hunter revealed some formatic in-
sight to his jingles. “We use a few at
specific times. One is at :30, and inside is a
slogan that says either ‘Hot Hits’ or ‘105
KITS.’ They're alternated every other
hour. We don’t use jock IDs or name shouts.
There are also two short slogan jingles
played between a cold-ending record and a
cold opener. No talk is allowed during a
jingle over a bridge as it is at some stations.
The rest are used to get us out of stopsets

BCRT Ben st Continued on Page 26



Why Our Cassettes Sound Better.

“It definitely sounds better!” yelis the lab-coated model in this silly photograph.
Read on for details.

Cassettes from Warner Bros., Elektra/Asylum and Atlantic
sound better than ever because they are better than ever.

Here are the real reasons why:

ABOUT DOLBY HX PRO:
B AtWEA Manufacturing, we're using improved cassette shells Dolby HX Pro is a process which
which provide better tracking and azimuth control monitors the music being

recorded and adjusts tape bias—

instantaneously—to suit the

@ Werecord only on premium quality tape using first generation material. The resultis a dramatic
masters improvement in high-frequency

reproduction.

Unlike noise reduction systems,

B We are the first major manufacturer to use the Dolby HX Profes- Dolby HX Pro is used only during
sional* system—giving you cleaner highs and louder louds, the recording process. So you get

regardless of your playback equipment it:\ectrt:;;:’g'f'Lypigdaad%'%?fngve'

cassette player.

Record companies such as Warner Bros., Elektra/Asylum and Atlantic : g\fe?;’g;‘s*;‘z;‘t‘;exg‘:n';:S?a'gzre
are striving to meet the demands posed by sophisticated consumers : Py !
and advanced playback equipment. At WEA Manufacturing, we're 2:;:;?2 the difference s in the

proud to implement the new technologies which meet these '

challenges.

WEA Manufacturing: Music Made Better

*Dolby and the double-D symbol are trademarks of Dolby Laboratories Licensing Corporation
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FIRST WEEK! WERZ
WPHD  WQCM
KMJE ~ OK100
WVSR WJAD
K104  WBNQ
WKFM WBWB
WRCK WAZY-FM
WOKI 99KG
KDVV
. KCDQ
. KSLY
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A Journey Through The Jingle Jungle

Continued from Page 24

Finding What You Want
You might think with all of the jingle packages
available, the right one might be as close as the
cassette sitting unopened on your desk corner. While
there are many packages to choose from, some pro-
grammers haven’t found exactly what they want.

KMJK/Portland PD Jon Berry remarked, “I
couldn’t even tell you how many packages I've listen-
ed te already, but out of the hottest ones available,
I’m still not satisfied. They’re all good, but none have
hit the mark. If I find the sound I'm looking for, I’ll
feel a lot better about going into a studio and tailoring
them to my own needs.”

WTIC-FM/Hartford PD Garry Wall said, “I'm
still looking for something that fits our flow and
sound. They must have a retentive quality, justlike a
good piece of music does by helping convey and rein-
force the station’s identity and image.”

Dallas Cole is also still looking for those that
complement WKTI’s sound. “I’m not knocking the
great sounding jingles out there already,” he said,
“but to find something unique that really fits us is
hard. How much can you do in four or five seconds
anyway? I've been thinking about various jingles for
different dayparts to complement people’s moods.”

Bob McNeill complained, ‘“The hardest thing to
find in a jingle package is flexibility to match dif-
ferent music intensities. It’s hard to find medium and
downtempo jingles that don’t sound wimpy. We for-
mat ours such that they only come up once an hour at
the :50 stopset. We rotate five different cuts. If I had
a stronger jingle package, I would use them more.
We're planning a new series right now and will pro-
bably use them a bit more when they arrive.”

Because KMJK just went through an ownership
change, budgeting a jingle package was not a top
priority. Now with the dust settling, Jon Berry is
thinking about buying one. ‘I want something fresh-
sounding . . . something that will stand up like a hit
record and not burn out. The package has to be deep,
about 40 or 50 cuts.”

“The hardest thing to find in a jingle
package is flexibility to match different
intensities of music. It's hard to find
medium and downtempo jingles that
don’'t sound wimpy.” — Bob McNaeill

Customizing Your Own Package

If you’re not satisfied with the syndicated
packages available, and you’ve got the money, ideas,
and time, then customizing your own jingles might be
worthwhile. B9 was the first station to use TM’s ““Air
Power’” package. While Buddy admitted the
customization price was steep, he felt he got exactly
what he wanted. ‘“We talked about what I did and
didn’t like about jingles in general, and my feelings
about my current package. I told them what I was
looking for and how I wanted to use them.”

As a result, the package Buddy put together has
no brass, no female singers, and has a bit of a
modern music dance feel to it. “I took examples of
current hits to show them what I wanted. They com-
posed the tracks. We worked together on getting the
synthesizer feel, the heavy drums, the guitar
overlays, and the all-male singers. It's a very ag-
gressive package, and I'm so glad I was able to
customize it.”

Garry Wall has used jingles in the past, and
shared his experience of going to the jingle
company’s studio to customize them. “It’s quite
educational and challenging. First, you must concep-
tualize your ideas into words. Put them down on
paper along with the benefits you expect from using
jingles. Take along pieces of music that fit the station
and would work with your jingles.

“Then you need to convey these ideas to the peo-
ple that are helping you design them. The chemistry
between you and those helping you create the
package is very important. If they don’t feel it, then
the package won't turn out like you want. But if you
have the money to develop a package, I'd say go for
it.”

How Long Will A Package Last?

This is an important question, considering
jingles are a sizable investment. Buddy offered a
logical way of looking at it. ““A lot depends on how
heavily you use the package. For as much as we use
ours, I’'ll get approximately a year or a bit more out
of them. Updating your jingle package helps you up-
date your station, preventing you from sounding
monotonous. You shouldn’t change the way your logo
is sung, but changing the tracks to fit current trends
is a good idea. When I update this package, I'd like to
keep things within the same concept, adding a few
more cuts just for variety’s sake.”

Jeff cautioned, “When you change a jingle
package it’s very noticeable. The listeners hear a big
difference and it can be unsettling. I don’t think
jingles burn out, but I agree they need to be updated
from time to time, keeping the same theme.”

“If I'm going to invest thousands of dol-
lars in customized or syndicated jingles,
then | want a package that will stand up
for along time.” — Jon Berry

“I’ve had the same jingles for six years,” noted
Bill, “and keep them because they’re still as fresh as
