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AOR'’S BIG WINNERS

WMMS/Cleveland regained its lead over
its CHR competition last book, and
WDVE/Pittsburgh, KISW/Seattle, and
WNOR/Norfolk also triumphed. Steve
Feinstein talks to these winning stations
and dispels more myths about AOR's
death.
Page 41

SPECIFIC SALES GOALS

‘“There Is one benefit to not having any
sales goals. If you aren’t successful, at
least you won’t know It.’’

Norman Goldsmith outlines six areas for
individual salespersons’ goals and em-
phasizes their importance to a radio sta-
tion.
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RATINGS PERSPECTIVES:
BLACK/URBAN AND
BEAUTIFUL MUSIC

Jhan Hiber examines two formats judged
by many to have peaked and measures
their performance in the fall book.
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PEOPLE IN THE NEWS
THIS WEEK

e Linn Harrison GM at KYXI

e Bobby Christian oversees new KTCR-

AM & FM formats

e Andy Carey WSNE PD

Cat Simon PD at KLLS-FM

Jeff Morgan PD for WNVZ

Bob Scott WHFM PD

Don Hodges GM at KKLR

Mike Miller KOFM PD

Scott Savage GSM for WCEM
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RADIO TELLS SENATE
FAIRNESS HORROR STORIES

Radio supports the abolition of federal
content controls, arguing that current
fairness and equal time rules backfire by
causing stations to avoid controversial
issues. Several shudder-inducing illustra-
tions are provided.
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RUNNING WYLD IN
NEW ORLEANS

WYLD-FM/New Orleans has been number
one for three straight books, and it's still
rising — from 6.8 to 14.1 in two years. PD
Brute Bailey tells Walt Love the station’s
“universal sound” is a big reason why.
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MEMPHIS MAYHEM: FM VS. AM
IN COUNTRY BATTLE

Lon Helton analyzes a tough Country race
— the competition between long-
established AM WMC and FM newcomer
WGKX, with comments from both sides.
Page 50

WBUF BUFFALOES
COMPETITION
WBUF emerged at the top of the Buffalo
radio ranks, and PD Paul Warren tells Ron
Rodrigues (guesting for Jetf Green) that a

full-service approach paid off.
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Gould Promoted
To WMET vPGM

Bob Gould has been promoted
from GM to VP/GM at Double-
day’'s WMET/Chicago. Gould
had been GSM at the station un-
til April 1983, when Doubleday
took over ownership from Me-
tromedia and made Gould GM.
Before joining WMET in 1981,
he was Director of Sales for the
Enterprise Radio network.

Doubleday Broadcasting
President Gary Stevens told

R&R, “We promoted Bob from

GSM to GM when we took over
WMET, and this latest promo-

ADERHOLD, PINCH, ROSS, SHERARD UPPED

Metroplex Promotes Four GMs

Metroplex Communications
has promoted its four radio
General Managers to President
of the local corporations that
own their stations. WPKX-AM
& FM/Washington’s Bill Sher-
ard is now President of Metro-
plex Communications of Virgin-
ia, while WHYI/Miami’s Dave
Ross heads Metroplex of Flori-
da, WMGG/Tampa’s Jor Pinch
oversees Metroplex of Tampa
Bay, and WFYV/Jacksonville’s
Vic Aderhold directs Metroplex
of Jacksonville.

Boen Set As

KDWB
Manager

Mike Boen has been pro-
moted to the newly-created
position of Station Manager at
KDWB-AM & FM/Minneapolis.
Boen had been GSM at the sta-
tions.

Commenting on the promo-
tion, Doubleday President Gary
Stevens told R&R, “Mike has
been with us for about ten years
now, and he’s done a fabulous
job for us. We’ve promoted him
not only for his past accom-
plishments, but because of
(KDWB-AM & FM VP/GM and
Regional VP) Lou Buron’s in-
creased time away from the
stations. This promotion gives
Mike a bit more line authority,
which serves to keep the sta-
tions operating ‘normally in
Lou’s absence. We're getting
Mike ready for the next GM slot
in the chain.” .

Buron noted, ‘‘Mike has put in
a lot of years, and this promo-
tion is well deserved. He’s real-
ly been handling these day-to-
day station duties for the past
year or so. He’s the prime can-
didate to become the next
VP/GM at KDWB.”

“It was really nice to see this
promotion happen,” said Boen.
““This is a new challenge for me;
and it’s certainly helped me
grow and maintain a high level
of interest, as these new duties
take me beyond sales.” In addi-
tion to his new position, Boen
will retain his GSM duties.

Metroplex owners Norman
Wain and Robert Weiss said the
move was designed to ‘“‘empha-
size our partnership” with the
GMs. They added, “This elec-
tion not only recognizes these

men for their fine executive
skills, but it underscores our ef-
forts to make our radio stations
even more responsive to the
needs of the local communities
they serve.”
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Summer In The Snow

With temperatures dropping to 75 below zero (adding in wind chill
factors), KAAK (K99-FM)/Great Falls, MT decided enough was
enough. Morning men Keith Edwards and Jack Smith decided to
stage a summer festival, featuring beach music, pineapples, a
Rupert Holmes concert, and suitable attire, including a bikini con-
test. Pictured enjoying the big chill (15 below at the time of the
photo) are (I-r front) Edwards, contestant, and afternoon man Wes
McShay; (i-r back) air personality Ted Rose, two contestants, mid-
day man Steve Keller, Smith, and all-night personaiity Dixie Lee. The
station ciaims that within three days of the “Hot Fun In The Winter
Time" promotion, temperatures climbed 100 degrees.

NEW VP/GMs AT WROW, WLKW

b o
Bob Gould
tion is in recognition of the su-
per job he’s done.”
Gould commented, “I'm de-
lighted that Doubleday has seen
fit to give me the vice presiden-

¢y. It’s an honor and a thrill to
be running the Doubleday pro-
perty in Chicago.”

Fant New
KLOL
Manager

Pat Fant has been named
Station Manager at Rusk’s
KLOL/Houston, replacing the
exiting Hal Kemp. Fant, an in-
dependent TV producer/direc-
tor who had been supervising
KLOL’s weekly “101 Rock-
place” TV show, was the sta-
tion’s first PD, putting it on the
air in 1970. He will continue to
produce and direct the “101
Rockplace’ show.

Rusk President Jay Jomes
told R&R, “Pat is uniquely
qualified to join KLOL as Sta-
tion Manager. He's very famil-
iar with rock & roll and KLOL,
and has extensive connections
in the entertainment business.
We're delighted he agreed to
join us.”

Fant, who counts 11 years’
Houston radio experience, told
R&R, “We're going to double
the pace of the Houston radio
market — the winning station is
going to have to run twice as
fast to keep up with KLOL.
We're going to turn up the heat
and be highly visible. We’ve got
a fabulous advertising and pro-
motion campaign that’s going
to take hold going into the
springtime.”’

JAG Restructures Management

In ‘management realignment
within JAG Communications,
WLKW-AM & FM/Providence
VP/GM " Gene Mitchell has
transferred to the vacant
VP/GM post at sister stations
WROW-AM & FM/Albany. Mit-
chell fills the vacancy left by
former VP/GM Bob Peebles,
who retired last December.
Replacing Mitchell at WLKW
as VP/GM is GSM Gene Lom-
bardi. At the same time, Greg
Delmonico takes over for Lom-
bardi as GSM. Delmonico was
most recently Sales Manager at
crosstown WPRO-FM.

Prior to moving to Albany;
Mitchell spent four years as

VP/GM at WLKW, and he re-
tains his Sr. VP position within
its corporate structure. He
previously spent 17 years in
management positions super-
vising television sales/market-
ing in New York and Boston.
Mitchell told R&R, “I'm
fascinated by the professional
quality of this staff. It's a great
station that’s been well-
managed, and I feel very for-
tunate to be here.”
Lombardi’s advancement
comes after 11 years with
WLKW, first as an Account Ex-
ecutive, next as Local Sales
Manager, and then four years
as GSM. Lombardi commented,

““The long-range plan was to be
groomed for the position under
Gene Mitchell’s guidance, so
naturally I'm very excited
about this promotion.”
Delmonico joins WLKW after
nine years in sales at WPRO-
FM, the last three and a half as
Sales Manager. He said, “I re-
gret leaving Cap Cities, as I
think: it’'s one of the greatest
broadcasting companies in the
business, but I'd gone about as
far as I could there. I'm thrilled
to have the opportunity to work
at JAG with Gene Lombardi,
not only in sales, but in every
area of the stations. I feel as if
I’ve died and gone to heaven.”
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every week in R&R.

What Is A Network?

Reed Bunzel launches his newly-expanded Networks & Program Sup-
pliers section next week with an opening column exploring old and new
definitions of radio networks, as provided by the leading authorities — the
nets and program suppliers themselves. A new column, next week and
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ADDS SMN’s STARDUST

Harrison Upped

Effective February 20, News outlet
KYXI/Portland will add Satellite Music
Network’s ‘‘Stardust”” format to its regular
programming. Coinciding with that an-
nouncement, Station Manager Linn Harri-
son has been promoted to General Manag-
er.

“We’re not switching from News to Nos-
talgia,” Harrison told R&R. “We’re adding
some programming elements to make the
station more accessible to more people. The
exact same solid news block will run in the
mornings, and we’ll add the Stardust for-
mat into middays. Between 4-6pm we’ll
substantially pick up our news and informa-
tion service, with a couple of music seg-
ments. At 6:20 we’ll go back into music pro-
gramming, continuing to run our classic ra-
dio show at 9pm and Stardust from 11pm-
5:30am. Even with the changes, KYXI will
maintain the largest radio news staff in
Portland. With this programming mix, we
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ToGM At KYXI

feel we’re going to appeal to a group of
adults who have largely been ignored in
Portland radio for a long time."’

Harrison indicated there would be some
changes in the support and on-air staff. He
succeeds former President/GM Craig Mc-
Coy, who resigned to establish his own com-

Cérey Chosen
As WSNE PD

After four years as PD at WHYN-AM &
FM/Springfield, MA, veteran programmer
Andy Carey has resigned to become PD at
A/C outlet WSNE/Providence. Carey re-
places former PD Holland Cooke, who
departed the station this week.

Prior to WHYN, Carey spent three years
as PD at WJBQ/Portland, ME, having
previously programmed WHEB/Ports-
mouth, NH for five years. Carey told R&R,
“(WHYN owner) Affiliated Breadcasting’s
a real nice company and has been very
good to me, but it became time to move on
to bigger things. We successfully changed
WHYN-FM from Beautiful Music to A/C,
and hopefully I can do as well at WSNE. I'm
really pleased about this appointment and
am looking forward to it.”

Carey added that a search for his replace-
ment is now underway.

Scott Appointed
PD At WHFM

WYLF/Rochester morning personality
Bob Scott has been appointed PD at
crosstown WHFM. Scott, who fills the
vacancy left last week when former PD
Charley Lake resigned to become PD at
KZZC(ZZ99)/Kansas City, rejoins WHAM
& WHFM GM Bob Luther; the two worked
together in the ‘70s when Scott served as an
air talent for WHAM.

Luther commented, ‘“I’ve known Bob for
a number of years, and I have total con-
fidence in his abilities. He’s a very ac-
complished man who knows the business
upside down and backwards. I’'m delighted
to be able to bring Bob in.”

Besides WYLF and WHAM, Scott’s radio
background also includes a term as an air
personality at Rochester outlet WEZO.
Scott told R&R, ““My first thought was that
the competition was very stiff here, as the
other stations are all strong. We have a long
way to go to get back into the race, but
we're committed to doing CHR, and we’re
going for it.”

NEW CALLS KTCZ, KTC)

KTCR-AM & FM Bring New
Formats To Twin Cities

KTCR-AM & FM/Minneapolis have an-
nounced format and call letter switches,
with the FM becoming KTCZ and dropping
Country in favor of a hybrid format which
PD/Operations Manager Bobby Christian
calls “Adult Album.” The station has taken
on the identity of “The Cities’ 97.”” KTCR
(AM) is changing from Country to a pop-fu-
sion Jazz approach, with new calls KTCJ.

Owner John Parker told R&R, ‘‘Bobby
has been with us for a number of months,
helping to consult two of my other proper-
ties, KIKI & KMAI/Honolulu. He’s done a
great job in helping to define and refine the
format of our new facilities. In just a couple
of weeks we’ve renovated a building and

o sgason, . o » ,x

KTRH Talks Live From China

KTRH/Houston VP/GM Hal Kemp and PD Ed
Shane concluded a 15-day Chinese visit with
a live talk show broadcast from Shanghai. The
show followed up two previous programs in
1982 that were the first U.S. radio live talk
shows from China. Pictured in the main or-
chestral recording studio of Central Radio in
Beijing, which sponsored the visit, are (I-r)
Zhang Qing Nian, Vice Director of Radio Beij-
ing’s English Dept.; Shane; and Radio Beijing
air personality Qiu Chungyang, who hosts a
weekly English-language show aired on
KTRH. Ed adds that the Chinese characters
on the wall are not call letters, but instead ad-
monish “No Smoking!”

Morgan Promoted
To WNVZ PD

WNVZ/Norfolk morning man Jeff Mor-
gan has been named Program Director for
the “Hot Hits” station, following the depar-
ture of Steve Kelly.

GM Paul Todd told R&R, ‘“‘Jeff is excep-
tionally qualified to take on this role as PD.
He’s a good people person and is the strong-
est morning man this station has ever had.
Jeff’s adapted to our move into Hot Hits like
a duck to water. Combining his talents both
on and off-air, I feel he’ll do a great job for
us.”

Morgan, who joined the station in Sep-
tember just prior to the switch to Hot Hits,
commented, “I’'m really tickled about the
whole idea. I'm very fortunate to have been
selected to help continue an already glow-
ing ratings trend for the station.” Before
joining WNVZ, Morgan programmed
WRVQ/Richmond.

_
R&R Observes

President’s Day

In observance of President's Day, R&R’s of-
fices will be closed on Monday, February 20.
Our Los Angeles, Nashvilie, and Washington,

. DC locations will be open during regular
business hours on Tuesday, February 21.

outfitted two stations, so we’ve been pretty
busy.”

Commenting about KTCZ, Christian told
R&R, “In our market research, we've
found that listeners seeking to hear the hits
are well served. Those looking for some-
thing a bit different are lacking in an outlet,
which we are going to provide. This will be
an alternative format blending singles and
albums into current and oldie selections,
but avoiding the harder-edged songs found
in AOR. The uptempo material will be
melodic, and the music stance will be ag-
gressive.”

Christian added, ‘“This format does have
some elements of (John Sebastian’s) EOR
format. If you’re tired of the constant hits
found in AOR, CHR, and A/C, then this is
the place for you. The sound will not be
wimpy, but will incorporate some elements
of fusion jazz.”

Christian’s prior programming experi-
ence includes six years at WHTX (then
WXKX)/Pittsburgh, WMET/Chicago,
KXKX (now KPKE)/Denver, KUPD/Phoe-
nix, and KLIF/Dallas.

VP GARDNER TO KPRI

Simon Named
KLLS-FM PD

Veteran air personality Cat Simon has
been appointed PD at SBI’'s KLLS-FM/San
Antonio. Simon, whose main responsibility
will be to handle the morning show, suc-
ceeds former PD Bruce Buchanan. Buchan-
an is scheduled to be advanced shortly to an
as-yet undetermined position within the sta-
tion. At the same time, it was also announc-
ed that KLLS VP/Programming and morn-
ing personality Bill Gardner will transfer to
sister station KPRI/San Diego, where he
will take an airshift and assist in adminis-
trative duties.

SBI VP/Operations George Johns com-
mented, “The most important thing that
Cat will offer KLLS is his ability as an air
talent. He’s a hell of a cheerleader, and his
main job will be to make the other personal-
ities feel wanted and enthusiastic about
what they do. Meanwhile, Bruce will be in
charge of all the other programming details
— the mechanics and operations.”

Simon, who was unavailable for comment
at presstime, joins KLLS-FM from morn-
ings at KZBS/Oklahoma City. His back-
ground also includes on-air positions at
Z100/New York, KOGO/San Diego, and
KVIL/Dallas.

TRANSACTIONS
WOOD-AM & FM Sell
For $8.1 Million

WOOD Broadcasting has sold WOOD-AM &
FMI/Grand Rapids for $8.1 milion to Grace
Broadcasting of Grand Rapids, pending appro-
val from the FCC. The FM, with super power of
265 kw, airs Schulke’s Beautiful Music format on
105.7 mHz and antenna height of 810 feet. The
AM is a full-service A/C station on 1300 kHz with
5 kw.

WOOD President/GM Mike Lareau retains his
current title and will be President and a minority
stockholder in Grace. He attributes the high sales
price for a combo in the nation’s 62nd largest
market to “the track record of the stations over
the years.” Chairman is Harvey Grace, who owns
KDON-AM & FM/Salinas, CA. Secretary-Treasur-
er is Doug Jackson of the Chicago venture capital
firm Seldman, Jackson, Fisher & Co.

WOOD Broadcasting retains ownership of WSPD
& WLQR/Toledo. Majority owner is Willard
Schroeder. Minority partners are Lareau and Eds-
ko Hekman. TRANSACTIONS/See Page 30
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Washington Report

Deregulation Coming
To Remote

Transmitter Operations

Rules changes that would give stations
“much greater flexibility in the design and
operation of their transmitting facilities by
remote control” were proposed last week
by the FCC. The changes, which now go out
for public comment; ‘‘would retain only
those minimal requirements necessary to
ensure that stations comply with certain
statutory requirements, operate efficiently
within the terms of their authorizations,
and avoid interference to other stations and
communications services,” according to
the Commission.

A major change would be letting stations
use any type of link for remote control, such
as subcarriers, microwave, optical fiber,
laser beams, infrared light, or wirelines.
Stations would also be able to incorporate
their regular program circuits and other
studio-transmitter links (STLs) into their
remote control systems.

Remote control would only be required
for transmitter adjustments that must be
made every day, and which aren’t handled
by automatic equipment at the transmitter
site.

Industry Offers Advice On

Cuban Interference Aid

The FCC’s plea for guidance on how to
spend $5 million voted by Congress to com-
pensate AMs harmed by Cuban interfer-
ence has drawn a number of industry com-
ments. Most asked for a simple procedure,
and questioned the Commission’s sugges-
tion that $2 million of the funds will be need-
ed to administer the program.

Among the commenters were three
groups directly affected by Cuban in-
terference — Susquehanna’s WQBA/Mia-
mi, Sudbrink’s WNWS/Miami, and
Plough’s WSUN/St. Petersburg. Sudbrink
says it spent $1 million to move its transmit-
ter and raise power to offset interference,
and thus objected to the FCC’s tentative
plan to set a limit of $250,000 in aid per sta-
tion.

Sudbrink also suggested that, to become
eligible for assistance, a station must lose
at least 10% of its potential nighttime au-
dience, and suffer interference at least 50%
of the time on 60 continuous nights.

NAB Keeps Sheehan,

Hires Chief Lobbyist

It appears the hemorrhaging of top staff
from NAB has come to an end. Sr. VP/Pub-
lic Affairs Shaun Sheehan, who had been
negotiating for a position with RKO, has
decided to remain with NAB.

And the association has hired Andrew Vi-
tali for its number two lobbying post of
VP/Government Relations. Vitali is a for-
mer aide to Sen. Ted Kennedy (D-MA) and
was most recently a lobbyist for the Ameri-
can Petroleum Institute. He reports to Ex-
ecutive VP/Government Relations John
Summers, who has been moved out of his
GM job. And now that’s he’s running NAB
solo, President Eddie Fritts has moved
Manager/Congressional Liaison Timothy
Moore into a new post as his Administrative
Assistant.

Other NAB shifts: After 33 years with
NAB, VP/Administrative Services Bud
Courson retires; Southwest Regional Man-
ager Janet Miles comes off the road to be-
come Director/TV Membership; Regional
Managers J.T. Anderton and Jim Steele
stay on the road, but are now headquarter-
ed in Washington.

Daytimers Elect 19
Board Members

In what will likely be their last election,
members of the Daytime Broadcasters As-
sociation (DBA) have elected 20 members
to the group’s board of directors. At a
meeting in Washington next month (March
7-8), the board expects to approve a merger
with either NAB or NRBA.

Winners of the board  elections were
WROL/Boston and WACE/Springfield, MA
President/GM Ken Carter; WYBG/Masse-
na, NY President/GM Godfrey Herwig;
WCLG/Morgantown, WV VP/GM Garry
Bowers; WSRC/Durham, NC President/
GM James Mayes; WPAL/Charleston, SC
VP/GM William Saunders; WSST/Largo,
FL GM E.W. Bie; KLEB/Golden Meadow,
LA President Dick Egle, WATH/Athens,
OH President/GM David Palmer; WSMA/
Marine City, MI President Richard Som-
merville;, WLBH/Matoon, IL President
Ray Livesay; GO Radio Group President
Glenn Olson; KWIX/Moberly, MO Presi-
dent/GM Jerrell Shepherd; WCMP/Pine
City, MN President/GM Gerry Robbins;
KJAM/Madison, SD President/GM John
Goeman; KLOE/Goodland, KS GM Kay
Melia; KPRE/Paris, TX President/GM
Eugene Sudduth; KADE/Boulder GM Bob
Greenlee; KGEN/Tulare, CA President
Harry Pappas; and KGRL/Bend, OR Presi-
dent/GM Gary Capps. -

Other Key Developments:

e Rep. Don Edwards (D-CA) and 35 co-
sponsors have introduced a resolution (H.
Res. 395) asking, but not ordering, broad-
casters not to air election projections until
after the polls have closed.

e NRBA'’s membership reached 1263 last
year with the addition of 393 new members.
The newcomers comprise 292 commercial
stations (including Gannett’s 13 outlets), 25
educational stations, and 76 associate mem-
bers in radio-related industries.

¢ QOral arguments before the FCC Review
Board have been set for February 24 in
Washington on an initial decision to renew
KISW/Seattle’s license over a competing
application.

¢ So far 510 companies have reserved
more than 285,000 square feet of €xhibit
space at the annual NAB Convention,
scheduled for Las Vegas, April 29-May 2.

o Four applications for interim operation
of WLIR/Long Island, which lost its license,
have been designated for hearing. In the
running are Phoenix Media, Long Island
Radio, Island Sound Communication, and
Nassau Broadcasting. The winner will run
WLIR until a permanent licensee is chosen.

o Supported by a $10,000 grant from
RKO, RTNDA will hold a daylong seminar
on journalism ethics and news gathering as
part of its convention this fall in San An-
tonio.

o Three FCC license decisions have been
appealed in federal court. The grant of an
Indianapolis FM license (107.9 MHz) to
People’s Broadcasting is under attack from
the two losing parties, Mediacom, Inc. and
Radio Corp. of Indiana. Faith Center is ap-
pealing the denial of renewal for KHOF-
FM/Los Angeles, and the American Civil
Liberties Union (ACLU) is fighting the re-
newals given to WJIM-AM-FM-TV/Lan-
sing, MI over its objections.
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FREEDOM OF EXPRESSION HEARINGS

Senate Committee Hears
Radio ‘“‘Horror Stories”

A Senate panel last week heard radio broadcasters give real-life ex-
amples of how federal fairness and equal time rules backfire by en-
couraging stations to avoid coverage of controversial issues. The broad-
casters told the Senate Commerce Committee they heartily endorse
Chairman Bob Packwood’s (R-OR) Freedom of Expression Act (S.
1917), which would abolish all federal content controls on radio and

television.

Here are some of the case histories cited
last week:

¢ KHOM/Houma, LA VP/GM Raymond
Saadi related how nine non-local groups
demanded equal time after claiming that
Ronald Reagan, before becoming Presi-
dent, attacked them in his syndicated radio
commentary. ‘“These regulations allow vir-
tually anyone to disrupt our station opera-
tions with threats and attempts to intimi-
date,” Saadi complained.

s Former KOOL/Phoenix Executive
VP/GM Homer Lee read the transcript of
an interview the station was forced, under
the equal time rule, to carry during the 1974
Arizona governor’s race. ‘‘Our audience
derided us for putting this person on,” said
Lee, who recited the candidate’s pledge ‘to
blast California off into the ocean and turn
Arizona into a seaport community.”

o KHQ-AM-FM-TV/Spokane News Di-
rector Dean Mell described how a Fairness
Doctrine complaint triggered a lengthy
renewal challenge to KREM-AM-FM-TV/
Spokane. The licenses were eventually
renewed, said Mell, but not before the sta-
tion manager “lost his job and spent all of
his savings. Furthermore, the investigation
consumed more than half of his time and
energies as station manager, disrupted the

PUBLIC ACCESS KILLED

entire station staff, adversely affected sta-
tion morale, and was costly.

e WTMJ & WKTI/Milwaukee Manager/
Public Affairs Ed Hinshaw told how the sta-
tions have so far spent $17,000 and two
person-months fighting off Fairness Doc-
trine and personal attack complaints filed
by Milwaukee Mayor Henry Maier after he
was criticized in an editorial. The FCC’s re-
jection of the complaint is now under appeal
in federal court. “It is the kind of experi-
ence which may convince other, smaller,
less committed broadcasters to keep their
opinions to themselves rather than joining
the important public debate,” Hinshaw
testified.

o WINZ/Miami GM Stanley Cohen said
his station was forced ‘“‘to stand accused
during a year of embarrassment on a total-
ly inappropriate charge’ after supporting a
petition drive to deny a power rate hike re-
quested by Florida Power and Light, which
he said had been given ‘“more-than-ade-
quate response time to tell their story.”
Cohen told the committee, “I think we're
lucky that our parent company has the re-
sources to defend accusations like this one
... Had we been a smaller operator, we
would not have been prepared for this ex-
perience.”

Deadlocked Radio Fate Set For
Showdown Subcommittee Vote

Conceding they can’t reach a compromise on program standards for
radio, opposing factions on the House Telecommunications Subcommit-
tee have tentatively agreed to put the issue to a subcommittee vote,

possibly by the end of February.

The final deadlock came at a meeting late
last week. Subcommittee Chairman Tim
Wirth (D-CO) held out for a ‘“safety net”
process in which the FCC could force sta-
tions to carry programs to fulfill unmet
needs in the radio marketplace. But Reps.
Tom Tauke (R-IA) and Billy Tauzin (D-LA)
remained adamant that there be no stan-
dards for radio, and that the FCC must be
prohibited from imposing any standards in
the future.

It’s generally agreed Wirth has the votes
in subcommittee to pass his “safety net”
plan for radio. But, when the bill later goes
to the House Commerce Committee and
then the full House, Tauke and Tauzin stand
a far better chance of winning complete
program freedom for radio. And both sides
agree the final package must satisfy NAB,
which has the power to block any bill it
dislikes.

Quotas, Public Access Abandoned

Wirth claims his final offer, rejected by
Tauke and Tauzin, “would give the other
side 99% of what they are seeking.” In that
offer, Wirth dropped his prior insistence on
program standards or public access time
for radio. He also abandoned his earlier
plan to order the FCC to study the radio
marketplace and make stations carry pro-
gramming to meet any unserved needs.

In a memo to subcommittee members
this week, Wirth said his final offer ‘“was to
prohibit the FCC from adopting any na-
tional programming requirements that
would apply to all radio stations, while re-
maining silent on the FCC’s ability to im-
pose programming requirements in some

other manner. Mr. Tauke and Mr. Tauzin,
however, would not even agree that this ap-
proach would strip the agency charged with
regulating an industry of most of its regula-
tory authority,” Wirth contended.

Industry Allies Get Radio Vote

The subcommittee staff is now drafting a
core bill containing the 80% of a radio-tele-
vision deregulation package the two sides
have agreed on. For radio, that includes
elimination of the comparative renewal
process and codification of the FCC’s dereg-
ulation of program logs, commercial time
limits, and ascertainment.

Under the procedure proposed by Wirth,
in which Tauke and Tauzin are said to be
“very interested,” the bill will encompass
Wirth's stance on radio, but their proposals
for relatively loose program standards for
television. Each side will be allowed to offer
one amendment. Tauke and Tauzin would
propose banning any FICC role in radio pro-
gramming. Wirth’s would propose stiffer
TV standards for children’s, local, and in-
formational programming.

Another issue as yet unresolved is what
Equal Employment Opportunity (EEO)
standards the bill will set for radio and tele-
vision. Those details have been left for
Reps. Mickey Leland (D-TX) and Cardiss
Collins (D-IL) to negotiate with NAB. NAB
Executive VP/Government Relations John
Summers said this week, ‘Everything is
very much alive at this point.” NAB had
“very cordial” talks with Leland last week,
according to Summers, and will wait to see
the final EEO and TV quotas before passing
judgment on the package.



BUICK IS ROLLING
WITH MOTOROLA
C-QUAM
AM STEREO!

GM's Buick division is the first domestic
automaker to offer AM Stereo radios.

Delco single-system radios, using the Motorola
C-Quam® decoder integrated circuit, will be
introduced in selected 1984 models.

But one of the most enthusiastic responses to
this news came from a man who isn't even a Buick
dealer He's Tom Cassetty, General Manager of
WSM, Nashville. “T heard the Delco playing C-Quam
AM Stereo at the National Radio Broadcasters
meeting in New Orleans, and [ was really impressed.
The sound was terrific! If they'd been playing WSV,
I never would've gotten out of the car!”

If your station had the choice, wouldn't you
really rather be heard in the new Buicks? You can be.
Just call Dick Harasek at (312) 576-2879, or Chris
Payne (202) 862-15409.

MOTOROLA AM STEREO.THE WINNING SYSTEM.

@ MOTOROLA
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Counterfeit System
Proves Its Mettle

No Fake Recordings Reported;
Added Demographic Dividend

It's been nearly two years since Chrysalis Records and Light Signatures,
Inc. joined forces to collar counterfeiters. Now, 200,000 + certificates of
authenticity later, both sides are decidedly pleased with the results. It appears
consumers really do want to be protected against bogus product.

The firm was initially retained to track counterfeit copies of the Pat Benatar
"“Get Nervous'' LP. That project garnered 150,000 in consumer certificate
returns (between a seven and nine percent response). And what's more impor-
tant, no evidence of counterfeit activity. The LS| process determines fakes via a
computer-generated light beam that *‘reads’’ the unique fiber patterns found on
the packaged consumer reply/warranty cards. In the meantime LSI has also been
contracted to marshall would-be counterfeiters on behalf of Benatar's live LP and
Billy Idol’s ‘Rebel Yell”" cassette. According to LSI Chairman Ron Katz, the pro-
ject thus far has yielded 60,000 and 1000 + returns, respectively. The company
plans to oversee a major release for Arista this summer, as well continue client
relationships with Calvin Klein, Levi Strauss, and others.

Katz also points to another advantage of the service - a living demographic
file that gives the label a handle on who is actually doing the buying so it can
market the product accordingly. Chrysalis Director of Business Affairs Ronda
Espy agrees. ‘‘The certificate of authenticity gives the consumers their
assurance of buying legitimate product and also gives us input on who the con-
sumers are. The only question about the program was whether the consumers
would participate. They've participated beyond our wildest imaginations.”

To determine just how sincere consumers are, Chrysalls opted not to offer
mail-in incentives (photos, lyrics, fan club details) with the Iddl project. However,
Espy indicated the label will probably continue the incentive practice “‘because
it’s good PR." She concluded, *'| can see a point in time when all Chrysalis pro-
duct and the entire industry will utilize this kind of process.”

Protecting Your Benefits

But a recent blurb in USA Today
warns against this practice, pointing

At one time or another radio people
get caught in the swinging door — it
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AM STEREO SHOWS MOST GROWTH POTENTIAL

NRBA Tracks Equipment,

VDTs May
Contribute To
Absentee Rate

Services Purchases

Just when you thought it was safe to
go back to work at your video display
terminal (VDT), a new study reported in
Association Management may scare
you off again.

Arthur Frank, from the University
of Kentucky/Lexington, found a higher
absentee rate among 1000 YDT-using
Newspaper Guild members as compar-
ed to their colleagues. Over a two-year
period, the VDT users missed work an
additional three to four days. Frank
also says that VDTs have been blamed
for eyestrain, headaches, lower back
pain, and insomnia. As to whether the
terminals cause cataracts, Frank main-
tains there's no conclusive evidence.

In the second of what is to become
a biennial survey, NRBA polled mem-
ber stations as to actual and proposed
purchase plans. The resulting *‘Market
for Radio Equipment and Services”
found overall that in 20 out of 30
equipment categories, a higher per-
centage made purchases in 1982-83
than had planned to buy two years
ago. And among the more popular
items for 1984-85 are satellite dishes,
AM sterec equipment, and word pro-
cessing systems.

broadcasters who plan to make such a
purchase in 1984-85. Over half said
they'll buy satellite dishes within the
next two years, while 20% see them-
selves purchasing word processing
systems during that same time span.

Market for
Although only 12% bought AM ster- Radio Equipment
eo equipment between 1982-83, that &

figure more than doubled (28%) for Services

Booking 1984’s Hit List

vid Crook, Michael Gershman,
and Robert Ellis Smith (added for Only 15% did so in '82-'83. Leading
this project) have returned with the equipment purchase list category
“The Big Brother Book Of Lists." in 1982-83 were microphones
The paperback features more than (66.4%), headsets (61.2%), satellite
280 lists, chronologies, quotes, dishes (54.7%), cartridge machines
anecdotes, glossaries, and car- (64.3%), and consoles (44.3%).

toons that *‘illustrate the erosion of Services and promotion material
liberty in America." purchases were also surveyed. Top

Among the list highlights: ten five for the past two years were bum-
states where premarital sex is still perstickers (60.2%), billboards
illegal, press people beaten by the (48.1%), news services (35.3%), jin-
Chicago police in 1968, the most gles (32.5%), and ID packages
frequently banned books in U.S. (31.5%). More than one out of four re-
high schools (including ““The spondents expect to buy items under
Grapes of Wrath,”) nine publica- this category during 1984-85. Partici-
tions using invisible-ink coding on pants were additionally queried regard-

§ “anonymous'’ questionnaires, and ing consultant services, employee
26 toxins stockpiled by the CIA. benefits, and station insurance.
Published by Los Angeles-based Copies of the 24-page report are avail-
Price/Stern/Sloan, '"‘The Big able by calling (202) 466-2030.
Brother Book Of Lists" is priced at
$5.95.

p Anecdotis.
foctoding Mole>, Guotes ATS00C,

N Chool
kaurlrzh :“‘l’s CINALLY HERE!

S

$ CWILFIEL!

Continuing the 1984 saga begun
with their “Big Brother Calendar,”

authors Deborah Cauifield, Da- b e S

1
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Shrinking Beauty
Adult Radio Forum Slated vy

comes with the territory. Once they
lose their jobs, many are constantly
tempted to collect their severance pay
in a lump sum and start looking again.

out that ex-employees who take their
money incrementally often qualify for
employee benefits even after they've
stopped working.

Dubbing Unit Promotes Efficiency

726-1900.

Phase Audio Dubbing Center

Save time and money — that'’s the eye-catching claim of the Phase Audio
Dubbing Center. To help stations operate more efficiently, the center comes
equipped with a logic control unit which activates the turntable and cart
machine, as well as operates an optional digital timer and any auxiliary equip-
ment. In addition to dubbing for stereo or mono broadcasts, it can accom-
modate a phono pre-amp or tape machine for dubbing from discs or tapes.
Playback may be monitored (simultaneously while dubbing) via broadcast
studio speakers or headphones. Direct inquiries to Phase Audio, Inc. (901)

Burkhart/Abrams/Michaels/Douglas has set June 17-19 as the date for
its annual *'Adult Radio Forum," convening at the Fairmont Hotel in New Orieans.
The meetings feature speakers and topics designed to benefit all adult radio for-
mats, including A/C, Country, MOR, Urban, Ethnic, all Talk and News. For more
information, contact B/A/M/D at (404) 955-1550.

A SIGN OF THE TIMES? L

Discrimination:a
Zodiac Style .

A surprising number of
employers are looking out for the
bull — and the crab — when
screening job applicants. As if
looking for a job wasn't already a -8
difficult task, Prof. Ralph Bastedo
told Omni magazine that.Bay Area
students who were Taurus or Scor-
pio were discriminated against by
potential employers. Why?
Because those born under the
former sign are characterized as
lazy and dumb, while those falling
under the latter sign are alleged to
be evil and manipulative. Another
unfavorable sign is Pisces — its
bearers are described as frequent-
ly going in two different directions.

include

Favorable-traited signs
Aquarius, whose star children ex-
hibit genius tendencies coupled
with a never-ending quest for truth.
(Is that what they meant by the age
of Aquarius?) Anyway, Bastedo
notes that birth-sign discrimination
is common and usually goes
undetected. After all, how many
people suspect they weren't hired
because of their horoscope?

Beauty is only skin deep. But in
2000 years even that may not be
true, according to the forecasts of
forensic dentist Dr. Norman Spur-
ber.

As quoted in Wireless Flash,
Spurber believes that human faces
are shrinking as time goes by. He
predicts that our jaws will grow
smaller, while teeth and crania will
enlarge. That's because of the
widespread extraction of wisdom
teeth, and that we’re using our
brains ‘‘more than ever before.”
Imagine the looks of the primitive
Neanderthal man, and you've got
the picture. So, we might as well
start to face it. Former tens like Bo
Derek and Tom Selleck may only
rate ones or twos some 2000
years hence. Don't worry, assures
Spurber. We'll grow accustomed to
it.




i SN

" ! md‘-f‘.

SUPERSTAR CONCERT SERIES

This year WESTWOOD ONE presents 26 ninety-
minute concerts featuring only the biggest perform-
ing acts in Rock. We'll feature first performances of
the year and only performances of the year by
superstars on tour.

On Saturday night, February 18th, we’ll bring you
KANSAS and THE FIXX in their first nationally
broadcast radio concert of 84 on over 400 great
radio stations.

For the biggest events in radio it's WESTWOOD
ONE...and only!
Phone (213) 204-5000 Telex: 4720374
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New York -« Los Angeles +  London
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Networks/Program Suppliers

MUSIC FEATURES

ABC
Contemporary Net/
Spotlight Special:
The Roliing Stones (March 18)
Entertalnment Net/Sliver Eagle:
David Allan Coe/Jerry Jeft Walker (February 25)
Rock Net:

Roliing Stone Reader's Poll special
(February 18)

Clayton Webster

Country Calendar:
Mickey Gllley Fepruary 27)
Sylvia (February 28)
Dottie West (February 29}
Barbara Mandrell (March 1)
John Conlee (March 2}
Anne Murray (March 3)
David Frizzell (March 4)

Rare Trax:
Savoy Brown (February 27)
The Rolling Stones (February 28)
Jethro Tull (February 29)
Blodwyn Pig (March 1-2}

Retro Rock:

Ozzy Osbourne (February 27)

DIR Broadcasting

King Bliscult Flower Hour: ] ¥
Dokken/Girdschool (February 26) i / -y

former New York Congressman John LeBoutillier last Friday on ABC Talkradio.
The program focused on foreign affairs and other topics covered in Nixon’s
nevs book, ‘‘Real Peace.”’

R&R/Friday, February 10, 1984

NEWS & INFORMATION FEATURES

ABC
Direction Net:

Let's Cope w/lLaura Schlessinger: children/past
decisions/compialning/coping (February 13-17)

Entertalnment Net:

Cosmetic surgery's changing face (February 13-17)

Rock Net:

“Lifelines™ features former Miss America Judy Ford
Johnson & roses/Dr. Dennis Graham talking
about headaches (February 13-14)

""Rocknotes’* w/Pat St. John: Heart's Nancy Wilson
& Howard Leese (February 13-14)

Rolling Stone Readers’ Poll special (February 13)

c8s

Winter Olympics special: weekday and weekend
reports (February 11-12, 13-17, 18-19}

Clayton Webster

Jack Carney Comedy Show:

A look at radio (February 27)

Sporting News Report:

Sam Bowie/Jimmie Arias/Jacques Plant/Woody
Fryman/Johnnie Pesky/Murad Muhammed
(February 27}

Donnelly Media

Hiney Wine:

Valentine's Day/Hiney ant deflector/Hiney wrap/dirty
Hiney/the Hiney challenge (February 13-17)

Mutual

Live broadcast coverage of ‘84 Winter
Olympics (through February 19)

Narwood Productions

Minding Your Business:

To buy or not to buy (February 13)
Insuring against bad debt (February 14)
New IRA rules (February 15)

Static electricity & computers (February 16)
Nine-digit zip codes (February 17)
Progressive Radio Net
Computer Program:

Home computers/computer stores/trying out a com-
puter (week of February 13)

Laugh Machine:

Rich Little/Bob Hope/Rodney Dangertieid/Bob
Newhart/Kip Adotta (Week of February 13)

News Blimp:

Valentine's Day/urban wildlife/returning to the
nest/conservationists (Week of February 13)

Sound Advice:

Power ratings/crossing overftime delay/subwoof-
Ing/micro-speakers (Week of February 13)

Radio Entertainment Network

The Olymplic Minute:

The canary yellow convertible (February 13}

Cassanova's sport (February 14)

Killy kills Shrantz chance (February 15)

The whispering skiis (February 16}

David and Goliath on ice (February 17)

Strand Broadcast Services

Something You Should Know:

Laughter as medicine (February 13)
Love letters (February 14)
Travel tips (February 16)

Westwood One

Brad Messer’s Daybook:

Valentine cards/Tiffany jewelry (February 13-17)
Playboy Advisor:

Swimming/his fiance is plain/she’s suspicious/wed-
ding etiquette (February 13-17}

Spaces & Places:
Healing with the mind (February 13-17)

Global Satellite Network
Rockline:
Van Halen (February 20)
London Wavelength
8BC Rock Hour:
Howard Jones (February 26)
College Rock Concert:
The Coma Teens (February 26)
Rock Over London:

Fiction Factory (February 26)
Michael Calne (March 4)

Mutual Broadcasting

Lee Arnold On A Country Road:

Emmylou Harris/Conway Twitty/Sytvia/Ronnie
Milsap/B.J. Thomas (February 18-18)

Rock USA:

Grammy Review — Big Country/Cutture

Club/Police/Rick SpringfieldHuey Lewis
(February 18-19)

Narwood Productions
Country Closeup:

Oak Ridge Boys (February 27}
Music Makers:

Peggy Lee (February 27)

COAST TO COAST — At a recent party commemorating ‘‘Rick Dees’ Weekly
Top 40,” United Stations presented plaques to its two top affiliates —
WHTZ/New York and KIIS/Los Angeles — to commemorate their number one
victories in their respective fall books. Pictured during the ceremony are (I-r)
WHTZ’s Ross Birittain, PD Scott Shannon, and GM Dean Thacker, US Presi-

dent Nick Verbitsky, KIIS President Wally Clark, and Rick Dees.

NBC

Source:

Men Without Hats concert (February 24-26)
Huey Lewis concert (March 2-4)

Captured Live:
Alcatrazz (February 25}

Countdown America w/John
Leader (IS INC):

Kool & The.Gang (February 11-12}
Sheena Easton (February 18-19)

Live From The Record Plant:
Irene Cara (February 26)

Solid Gold Saturday Night
(Dick Bartley):

The genius of Phil Spector (February 25)
Petuia Clark (March 3}

213-553-4330

‘The Call That Gets It AIl

RADIO & RECORDS

Rolling Stone
Magazine Productions
Guest DJ:

The Romantics (February 27)
Spirit Productions

American Christian Countdown
w/Jim Chanell:
Solvt Larsen/Glad (February 25-26)

Syndicate It, Inc.

‘Muslic Of Black America:

Cheryl Lynn (February 27)
United Stations
Dick Clark’s Rock, Roll
& Remember:

Mary Welis (February 24-26)
The Great Sounds:

Peter Nero (February 24-26)
Solid Gold Country:

Ed Bruce (February 24-26)
Weekly Country Music Countdown:

Moe Bandy (February 24-26)

Westwood One

Dr. Demento:
“'This Is Spinal Tap” (February 24-26)
A capelia music (March 2-4)
Earth News:
MASH writer Larry Gelbart/Quiet Riot/Manfred
Mann (February 27)
Live From Gilley’s:
Vem Gosdin (February 20-26)

Off The Record:
Van Halen/Huey Lewis & the News/Eurythmics
(February 20-24)
Manfred Mann's Earth Band/Ozzy Os-
boumne/Romantics (February 27-March 2)
Off The Record Specials:
22 Top (February 20-26)
Genesis (February 27-March 4}
Special Edition:
Cheryl Lynn (February 27-March 4)
James Ingram (March 5-11}
Star Trak:
Huey Lewis & the News/Eurythmics/Romantics
(February 27-March 2)
Star Trak Profiles:
Supertramp (February 20-26)
Superstars Rock Concert:
Loverboy (March 9-11)

&

PIZZA FARCE — ABC Rock Net crew memberé took an ‘‘official pizza break”’

during the network’s satellite-fed National Rock Poll. Pictured in the studio dur-
ing the break are (I-r) ABC’s Bill Gately, WAPP/New York’s Chip Hobart, ABC
writer Dave Alpert, ABC Rock Net PD Denise Oliver, WYSP/Philadelphia’s Pam
Merly, ABC engineer Dino Tortu, and ABC Satellite Director Bob Donnelly.

THE FiIXX BREAKS — The Fixx recently guested on RKO’s “Live From The
Record Plant’’ and posed for a quick photo between listener call-ins. Pictured
during the break are (I-r) co-host Jo Interrante, Fixx members Cy Curnin and
Jamie West-Oram, co-host Father Guido Sarducci, and executive producer

Patrick Griffith.

@®Bob Fitzsimmons has been
named weekend talk host on ABC
Talkradio’s new Saturday and Sunday
lineup. He will serve as moderator and
program host for the weekend pro-
gramming, which was launched Janu-
ary 28. The full roster also features Dr:
Lawrence Butler, Or. Dean Edell,
Bill Bresnan, and Dr. Susan For-
ward.

® AOR syndicator London Wave-
length has selected Jon Sargent to
oversee its new West Coast office in
Los Angeles. Sargent owns Jon Sar-
gent Productions and has produced
a number of nationally-distributed radio
programs, including an award-winning
Jim Morrison special. London Wave-
length has also opened a new Europe-
an office in London, appointing Bob

Denyer to supervise operations there.
Denyer is the retired head of the
BBC's transcription service.

® Debble Fradin has been named
Station Clearance Representative for
United Stations, responsible for all
functions relating to station affiliations.
For the past year she worked in affili-
ate relations for the network and previ-
ously served as MD at Viacom’s
WMZQ-FM/Washington.

® United Stations’ Ruth Press-
latf, Director/Affiliate Relations, moves
with the rest of the affiliate relations
department to new and larger offices
in the nation’s capital. This is all part of
an overall plan to greatly expand its of-
fices in the D.C. area. The new ad-
dress is 6867 Elm Street #101, Mc-
Lean, VA 22101.



Some of the world’s most prestigious and successful broadcast
groups recently renewed membership agreements with Associated
Press Broadcast Services. Several others have joined as new members
of our growing family.

Abell Communications. Allbritton Communications Co. Cox
Communications Television. Doubleday Broadcasting. Eastern Broad-
casting Corp. The Formby Stations. Lesso Inc. Lotus Communications
Corp. Metromedia Television. Progressive Publishing Co. The Pulitzer
Broadcast Stations. Television Station Partners. Western Cities Broad-
casting. Williams Broadcasting Corp. &

We at the Broadcast Services Division of AP are proud to' APJ
be Associated with all of them. i,

Associated Press Broadcast Services. Without a doubt.
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Networks/Program ST:;pI}ers

D.C. GOES HOLLYWOOD — Peabo Bryson and Leon Syivers Ill, who per-
form on MCA'’s soundtrack album '‘D.C. Cab,” were recent guests on
“Hollywood Live."” Present during the broadcast were (I-r)*‘Hollywood Live"
producer Don Mizell, MCA Records’ Louil Silas, Bryson, D.C. Cab's Gloria
“Miss Floyd’ Gifford, D.C. Cab producer Topper Carew, and Sylvers.

L

RADIO RAIDERS — Ken Lawrence, music coordinator for national syndicator
All Hit Radio, caught up with 1960s rocker Paul Revere of the Raiders after a
recent Boston concert. Lawrence, of course, is on the left.

MERIT BADGE — In a surprise ceremony last month, Marvin Sibul-
kin, Director of Public Relations/Advertising for Drake Chenault, receiv- |
ed the Legion of Merit from the U.S. Army in honor of his retirement after a |
25-year Army career. Pictured during the ceremony (i-r) are Lt. Col. Bert
Stone, Sibulkin, Drake-Chenault President James Kefford (who served with
Sibulkin in the early '70s), and Col. Roif Schmitz.

BURNING THE MIDNIGHT FIRE — While promoting his second RCA LP,
“‘Midnight Fire,”’ Steve Wariner (I} dropped by WSM’s studio to visit with
Charlie Douglas (r), who hosts Music Country Network. The program is aired
live each weeknight and is a joint venture between WSM and AP.

e
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Pro:Motions

D’Agostino To Capitol Progressive

Doreen D’Agostino is named National Progressive
Promotion Manager for Capitol. She joined the label in
1977 and was most recently Manager/East Coast Press
& Artist Development. D'Agostino will be responsible for
club, record pool, and college radio promotion.

Tiernan Edits RTNDA Magazine

Joseph Tiernan has been chosen to edit the COM-
MUNICATOR, the Radio-Television News Directors
Association’s monthly magazine. He was previously
with the National Radio Broadcasters Association
as a newsletter editor & publisher, as well as a conven-
tion coordinator.

Fisher Joins Scarborough

Rob Fisher has been named Director/Broadcast Cli-
ent Services. He was previously Director/Radio Sales for
Blair's Quantiplex division. He's also been in research
management slots at Arbitron and CBS, and was one of
the founders of the RKO Radio Networks.

RCA Promotes Lavigne

Randy Lavigne has been upped
to Product Manager for RCA
Nashville. Lavigne's been with the
company for two and a half years
as Advertising Administrator. She
previously operated her own adver-
tising agency, Miscellaneous &
Associates, and was Director of
Operations at Cachet.

Randy Lavigne

Katz’s New Address In Gateway

Katz Communications is now in its new St. Louis of-
fices. Katz Radio, Katz American Television, and
Katz Independent Television will now all be located at
10 S. Broadway, 5th Floor, Equitable Building, St. Louis,
MO 63102. The phone number is (314) 231-1868.

Hirsch Upped At KTYD

At KTYD/Santa Barbara, Jeffrey Hirsch is pro-
moted to Sales Manager. He joined the station in June of
last year as an Account Executive.

Gowdy Appoints Conner

James Conner has been named GM of Curt Gowdy
Broadcasting's WEAT-AM & FM/West Paim Beach.
Conner had been GM of WWSH/Philadelphia and had
also done an earlier 13-year stint at the stations as Op-
erations Director.

RAB Ups Two

At the Radio Advertising Bureau, Garry Lee
Wright has been named Director/Creative Services. He
had been a consultant to the RAB, and edited the "*‘Man-
aging Sales”” newsletter. He's also been an account ex-
ecutive & morning personality at WXRT/Chicago,
among other on-alr and agency work. And 12-year RAB
vet Chuck Shepard is promoted to Director of Produc-
tion; he had previously been Production Manager.

Greater Taps Bush For Philly

At Greater Media’'s WPEN & WMGK/Philadeiphia,
Bob Bush is promoted to the newly-created position of
National Sales Manager. He joined the stations in 1975
as an Account Executive and was upped to his most re-
cent position of Retail Sales Manager in 1979.

Schoenfeld Adds
Duties At RIAA

At the RIAA, Special Counsel &
Director/Anti-Piracy Operations
Joel Schoenfeld adds Associate
General Counsel duties. He's an
eight-year RIAA veteran who's held
his present post for two years.

Joel Schoenfeld

Video Beat Partnership Formed

New Image PR President John Collins, Rocky
Davis and BladeRocker Productions have joined
forces to form a new company that will produce the mu-
sic video show *'Video Beat,”” hosted by KROQ/Pasa-
dena air personality Richard Blade. The production
company can be reached at (213) 274-9940.

Rogers Distributes Hunger Prizes

Kenny and Marianne Rogers recently distributed $ 100,000 in prizes to media members at the Second Annual World
Hunger Media Awards. Pictured (l-r). Marianne and Kenny Rogers; Sen. Patrick Leahy (D-VT), who ﬁosted the
ceremony at the United Nations,; awards administrator Marty Rogol; and *‘Best Magazine Coverage’’ winner Gloria

Emerson.

Melba Moore and Capitol staffers were at Atlanta’s Turtles Records to promote her new “’Never Say Never’’ LP. Pic-
tured (I-r): Capitol’s Dick Dawkins and Larry B. Davis, Moore, and Capitol’s Ken Bolden and Ray Hopper.



“Men are treating women
better now.
Women are treating
men worse.”

“Sexis
g00d medicine.

“It's not American workers
who are unproductive.

It’S American bosses.’

Nick Alexander.
A very uncommon commentator.

K 2 he’s serious, sometimes half-
serious, and sometimes bananas.
¥ That’s why young adults get
A" involved in what he says.
o 7 ! His shows air 4 times daily, with
s 90 seconds of witty, wide-open
- comment on everything from
surgical transplants through
talking flowers to world affairs.
If you think comment has to be

commonplace, y
Nick. Call Julie Eisenberg at

(212) 887-5690.
t/ABC ABC
i
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JHAN HIBER

Black/Urban & Beautiful
Music: What’s Happening

Talk about two polar formats . . . we have them this
week. Not only might the audience composition of Black/
Urban and BM stations differ notably, but their fates this
book may also have gone in different directions. Have Black/
Urban fortunes reached their peak? Has Beautiful Music
been reborn, rescued from the ratings shoals on which the
format was run aground in the not-too-distant past? Let’s

look at a sample of fall Arbitron markets and see what the

numbers have to say.

Black/Urban: Slippage

When Arbitron’s Differential
Survey Treatment (DST) for
blacks was introduced in 1982,
there was a significant improve-
ment in the ratings fortunes of
Black/Urban stations. Higher lis-
tening levels and greater shares
often resulted when blacks were
allowed to keep their own diaries
for the first time in over a decade
in many markets.

Since the DST highwater
mark, however, an analysis of
several markets shows the format
has suffered slippage. This
doesn’t necessarily mean a loss of
listeners for such stations. One
possible explanation is that DST
implementation has stabilized,
and the fortunes of other formats
— such as CHR, which might
draw some Black/Urban listeners
— have improved, to the detri-
ment of Black/Urban.

Please examine the evidence
from four metros where Black/

Urban impact has been of vary-
ing degrees. I randomly selected
Chicago, Memphis, Toledo, and
Washington, DC for this review,
and the clues are evident. In the
three markets most affected by
this format there have been drops
in 12+ shares, 18-34 adult
shares, and average quarter-hour
audiences among adults 18-34
who claimed to listen to the
Black/Urban sound. In Toledo,
least affected by this format and
without a High Density Black
Area, there was some slight
growth as the 12+ share grew

-nicely and the other indicators

improved also.

Here’s the evidence, compar-
ing fall 82 to fall 83 results:

Chicago Fall B2 Fall B3 Change
12 + metro shares 141 11.9 -16%
A 18-34 AQH shares 21.0 194 -8%
A 18-:34 AQH persons 855(00) 811(00) -5%
Memphis

12 + shares 29.9 241 -19%
A 18-34 shares 33.8 260 -23%
A 18-34 persons 188 145 -23%

standard ratings report.

Barry Cooper, PD of KQDI/Great Falls, wrote in to ask “Everything I've
read states that 500 usable responses is the acceptable minimum for accuracy
in most any survey. How then do I accept our Arbitron Condensed Market
Report that uses barely 200 in-tab for the metro? In a metro of about 60,000,
is a survey using less than 500 in-tab accurate?”

Two good questions Barry. As for the Condensed Market Report, keep in
mind that Arbitron is sensitive to the small sample size — which is why the
demo breakouts included in such a book are limited and broader than in a

While 500 usable responses is indeed desirable for many populous
markets (again depending on the detail of the demo breakdowns), a sample of
200-300 should be sufficient for a metro the size of yours.

R&R/Friday, February 10, 1984

Arbitrends Delayed

Arbitron announced at the RAB Managing Sales Conference that it was
again delaying the debut of its rolling monthly reports, Arbitrends. The delay,
for an unspecified length of time, is not because of industry upset over the serv-
ice but rather to solve interface problems not yet resolved between the CDC
mainframe and the IBM PC micros which will be used at the stations to access
the system.

New GOALS Lineup Set

The first 1984 meeting of the RAB GOALS Committee recently took
place in New York, featuring several new leadership appointments. Alan
Tobkes, Vice-President of Marketing for Eastman is the new co-chair of the
committee, sharing that office with Terry Drucker of CBS. There are two
new subcommittee chairs also, each headed by respected rep firm research
VPs. Blair’s Bob Galen will now head the Methodological Subcommittee,
while Carol Mayberry of Katz now chairs the New & Special Services group.

Fisher Joins Scarborough

Harold Israel, President of Scarborough Research, has announced that his
firm has signed on Rob Fisher, veteran radio researcher, as Director of Broad-
cast Client Services. Fisher, who has been with Arbitron, Quantiplex, and the
RKO Radio Networks, will direct the firm’s sales and service efforts aimed at

broadcast clients.

Toledo

12 + shares 1.7 3.3 +94%
A 18-34 shares 3.2 4.8 +50%
A 18-34 persons 14 20 +43%
Washington, DC

12 + shares 204 185 -9%
A 18-34 shares 29.5 279 -5%
A 18-34 persons 554 532 —-4%

In sum then, it appears that
while the Black/Urban sound is
showing signs of being past its
1982 peak in some markets, no
one should yet call the pallbear-
ers for this format. That happen-
ed two years ago regarding the
Beautiful Music format, so let’s
now ‘see what shape that
“corpse” is in.

Beautiful Music:
Vanishing Breed

Many of the sounds coming
from this format for the last two
years have been anything but
beautiful. Indeed, some discor-
dant notes have been sounded re-
garding the future of the tradi-
tional BM station. While there
are some rays of hope on the hor-
izon, there’s no doubt Beautiful
Music will never be the same. In-
deed, if the four markets examin-
ed here are any indication, the
format is still going through
some troubled times.

Signs of the times in this for-
mat point to several happenings
that may shape the near-term
future. First, many stations that
were BM are now seguing to Big
Band or a more A/C version of
“Easy Listening” in the search
for ratings nirvana. The quest for
more salable demos has also led
some of these stations to hop on
the CHR bandwagon, with the
net effect being that there are
fewer BM stations today than

there were just one year ago.

The following data from our
four test markets this week point
this out convincingly. In all of
the markets shown here, there’s
either been a net loss of one sta-
tion from the format compared
to fall ’82 results, or an owner-
ship change which may have af-
fected the estimates. Whatever
the cause, the story regarding the
recovery of Beautiful Music has
yet to be fully written, at least in
the Arbitron annals.

Chicago Fall ‘82 Foll ‘83 Change
12 + shares 9.3 53 -43%
A 35-64 shares 13.6 8.4 —38%

A 35-64 AQH persons 634(00) 396100 —38%

Memphis

12 + shares 8.3 57 -31%
A 35-64 shares 153 11.0 -28%
A 35-64 persons 65 44 -32%
Toledo

12 + shares 10.9 9.0 -17%
A 35-64 shares 16.1  11.8 -27%
A 35-64 persons 70 48 -31%
Washington, DC

12 + shares 9.5 9.8 +3%
A 35-64 shares 154 134 —13%
A 35-64 persons 316 276 -13%

Keep in mind that there are
fewer BM stations today than
one year ago. Nevertheless, the
format overall has slipped. When
there is just one such station per
market, however, that station
may indeed do quite well. While
BM is no longer a license to print
money, in many metros, appar-
ently, it can still work in one-to-
a-market situations.

So there you have it. The fall
Arbitron verdict on two opposite
formats that in our sample pro-
bably have seen their peaks. Stay
tuned in future sweeps to see how
the story turns out.
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For the fifth consecutive year, over 100 broadcasters from MMR markets gathered for an
intensive, two-day conference on radio marketing in the 1980’s, and for the fifth consecutive
year, it was a smashing success!

Dr. Kenneth Blanchard captured managers and spouses alike with a talk on the “One Minute
Manager” as did Dr. Charles Garfield while stressing the factors leading to peak personal
performance. Michael Bader gave an update on the FCC, Delta’s Bob Coggin spoke on the
airlines, ARTA’s Ron Santana summarized the travel business while Susan Bondy brought
participants up to date on ways to capitalize on their investments. And there’s more!

A busy schedule of workshops and seminars on topics ranging from co-op retail sales to
group management and the emergence of non-wired networks kept the involvement level
high throughout the conference. The Commercials Festival let everyone see how their peers
used TV for promotion in 1983.

The Annual Fly-In is part of our investment in our clients—our way of expressing the great
value we place in that very special relationship.
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MAJOR MARKET RADIO

NEW YORK « CHICAGO « LOS ANGELES « PHILADELPHIA « ATLANTA + DETROIT « BOSTON « SAN FRANCISCO « DALLAS - ST. LOUIS
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March 15-17, 1984

Century Plaza Hotel, Los Angeles

he time is right to bring a small group of top
programmers together for a new kind of
information exchange . . . a thought-provoking,

intensive seminar.

The group will be learning from the highest
quality professionals in a range of subjects that
affect the everyday business life of a program

director.

This seminar is designed to help today’s PD
continue to grow and meet the unique challenges

of the future.

e How To Manage The

Creative Ego
e Age Of The New

¢ |[dentifying Programming Trends

¢ Recruitment
e Skills For Success

e Budgeting For Research

And Promotion

e Case Study Solution
* Relating To The Egos Around You
e Management Training

And Organization
¢ Venture Capital

e What Makes A Champion

¢ Everything You Always
Wanted To Know About Buying A
Station But Were Afraid To Ask

¢ Listening Skills

eWhere Is Cable Going

In Relation To Radio

See the C
registration

omp\ete agen
detailson P
of this issué

da and
age 25

You Can Register By Phone @Y

P

Vi

), Make sure you're included.

=" Call (213) 553-4330 today. \“
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Fall ’83 Quarterly
Results

REGHo

Dallas-
Fort Worth

KVIL-FM Widens Lead;
KKDA-FM Bolts Into
Second; KSCS New
Country King; KZEW
Tops AOR

Summer '83  Fall '83
KVIL-FM (AC) 10.1 11.5
KKDA-FM (Urbn) 6.0 8.1

KSCS (Ctry) 69 79
WBAP (Ctry) 78 74
KZEW (AOR) 72 73
KAFM (CHR) 72 60
KPLX (Ctry) 55 6.0
KTXQ (AOR) 75 5.7
KRLD (News) 59 55
KEGL (AOR) 63 52
KMEZFM (BM) 51 39
KNOK (Urbn) 26 35
KMGC (AC) 18 23
KOAX (BM) 22 18
KLIF (Ctry) 9 15
KLVU (AC) 23 14
KPBC (Rel) 8 12
KRQX (Gold) 11 12
KIXK (Gold) 7 11

R,
Nashville

WKDF, WWKX Super
Solid 1-2; WSM-FM,
WLAC-FM Each Add
Three; WMAK Improves

Summer '83 Fall '83
WKDF (AOR) 174 172
WWKX (CHR) 136 138
WSM-FM (Ctry) 87 11.7
WLAC-FM (AC) 40 74
WZEZ (BM) 68 71
WMAK (Urbn) 59 65
WSIX-FM (Ctry) 7.0 6.3

WVOL (Blk) 36 37
WLAC (Talk) 38 34
WSM (Ctry) 43 29
WYHY (AC) g il 107
WJKZ (Ctry) 41 25
WSIX (Urbn) 19 15

AC—Adult/Contemporary, AOR—Album-Oriented Rock, BBhd—Big
Band, Blk—Black, BM/Easy—Beautiful Music/Easy Listening, CHR—
Contemporary Hit Radio, Clas—Classical, Ctry—Country, Gold—
Oldies, Jazz—Jazz, Misc— Miscellaneous, News—News, N/T—
Rel—Religious, Span—Spanish, Talk—Talk, Urbn—

News/Talk,

R,
Rochester

WCMF Slips, Still
Number One; WVOR
Hits Double Digits, Takes
Second; WEZO Rebounds
Into Third

Summer '83  Fall '83
WCMF (AOR) 14.9 13.8

WVOR (AC) 98 111
WEZO (BM) 80 96
WPXY (CHR) 83 88
WMJQ (CHR) 87 78
WHAM (AC) 75 15
WDKX (Blk) 77 12
WYLF (BBnd) 48 55
WNYR (Ctry) 47 52
WBBF (AC) 37 51
WWWG (Rel) 16 21

WHFM (CHR) 4.7 2.0
WBEN-FM (CHR) .7 1.0

Rido
Allentown

WZZO Down Two,
Retains Title; WXKW Up

Two, Grabs Runner-Up
Spot; WFMZ Adds Three;
WLEYV Slips

Summer 83 Fall '83
WZZO (AOR) 14.5 12.6
WXKW (Ctry) 7.9 9.9
wQQQ (CHR) 8.5 9.7
WFMZ (BM) 6.5 9.5
WLEYV (AC) 10.8 8.0
WKAP (AC) 9.0 5.8
WEST (BBnd) 5.0 5.7
WAEB (AC) 5.9 4.1
WSAN (Ctry) 19 37
WYSP (AOR) 3.2 3.6
WEEX (AC) 3.1 21 -
KYW (News) 22 1.9
WMMR (AOR) 1.2 1.7
WLSH (Var) 7 1.5
WOR (Talk) 9 1.4
WKSZ (AC) - 1.0
WMGK (AC) 9 1.0

Format Legend

Urban Contemporary.

Richo

Sacramento
KSFM New Pacesetter
As KZAP Softens; KAER
Extends Country Margin;
Beautifuls, KHYL
Advance

Summer '83 Fall ’83

KSFM (CHR) 6.5 9.9
KZAP (AOR) 11.6 9.2
KAER (Ctry) 7.3 79
KXOA-FM (AC) 86 7.6
KEWT (BM) 3.9 7.3
KCTC (BM) 34 6.9
KROY (AOR) 6.4 6.9
KRAK (Ctry) 5.8 5.9
KOWD (CHR) 8.4 5.4
KHYL (AC) 3.2 47
KGNR (Talk) 3.2 38
KFBK (News) 44 29
KGO (Talk) 2.8 25
KPOP (Urbn) 43 2.3
KXOA (BBnd) 2.2 2.2
KFRC (CHR) 1.6 1.7
KFIA (Rel) 19 14
KGMS (Easy) 1.6 14
KAHI (BBnd) 8 1.0
L _ ]

Rk
10
Louisville
WQMF Still Tops,
Widens AOR Lead;

WAMZ Adds Three For

Close Second; WHAS,
WLOU Stable, Strong

Summer '83  Fall '83
WQMF (AOR) 14.2 13.7
WAMZ (Ctry) 105 133

WHAS (AC) 115 116
WLOU (BIk) 94 95
WAVG (AC) 84 72
WLRS (AOR) 93 6.0
WRKA (AC) 57 53
WVEZ (BM) 56 53
WCII (Ctry) 59 52
WAKY (Gold) 32 41
WKJJ (AC) 54 38
WJYL (AC) 15 34
WXVW (Easy) 17 20
WTMT (Ctry) 7 10
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the debut single by
"ANDY FRASER

From the forthcoming album

“Branded”
Produced by
ANDY FRASER
Mixed by
Hugh Padgham

.ﬁ.’, Video produced by Simon Fields
Island Records On Cassette i b o
AL Al = b Y Directed by Don Letts

WWW.americanradiohistorv-com




R&R/Friday, February 10, 1984 Page 17

Fall °’83 Quarterly

Results

ARBITRON RADIO

ARBITRON RADIO

Rielo

RIch
10
Syracuse Grand Rapids .
Grand Rapids

WSYR-FM Changes To WCUZ-FM Slips One,
WYYY, Stays On Top; Still On Top; WLAV Slips, Holds
WSYR Up One, While WOOD AM & FM First Place;

WFBL, WKFM Both Climb; WCUZ-FM Strengthens

Drop Slightly WLAYV Sinks To Fourth Second Spot;;

Spring '83 Fall '83 Spring '83 Fall '83 uns DebutS;
WYYY (AC) _ 136 || WCUZFM (Ctry) 134 125 WGRD, WZZR Soften
WSYR (AC) 105 115 WOOD (AC) 10.4 12.4 Summer 83 Fall '83
WFBL (BBnd) 110 97 WOOD-FM (BM) 88 115 WLAV (AOR) 159 140
WHEN (AC) 90 9.2 WLAV (AOR) 142 95 WCUZ-FM (Ctry) 101  11.7
WAQX (AOR) 82 76 WZZR (CHR) 91 72 WOOD (AC) 93 88
WRRB (Ctry) 58 6.1 WGRD (CHR) 6.0 6.7 WOOD-FM (BM) 79 84
WKFM (CHR) 7.0 6.0 WJFM (AC) 6.7 52 WGRD (CHR) 95 75
WSEN-FM (Ctry) 3.0 33 WCUZ (Ctry) 3.6 4.8 WZZR (CHR) 96 75
WSCY (AOR) 45 3.0 WFUR-FM (Rel) 32 33 WJIFM (AC) 6.5 6.9
WIBQ (BM) 24 27 WMUS-FM (Ctry) 5 3.0 WFUR-FM (Rel) 21 44
WNTQ (AC) 21 24 WKWM (Blk) 14 27 WMUS (Ctry) 3.0 3.9
WNDR (AC) 14 22 WTWN (N/T) 20 17 WYXX (CHR) 6 3.2 o 5
WMHR (Rel) 16 21 WXQT (BBnd) 15 1.6 | WKWM (BLk) 22 32 t Let Go
WSEN (Ctry) 19 18 wQwQ (BM) 7 1.0 WCUZ (Ctry) 41 19
WOLF (Urbn) 1.5 17 WHTC (AC) 1.9 1.0 WXQT (BBnd) 18 19 7-29528
WRCK (CHR) 12 1.1 WZND (Ctl‘ly) 15 19
WEZG (BM) 13 1.1 WFUR (Rel) 7 12
. WHTC (Var) 15 11 CHR NEW & ACTIVE
wQwqQ (BM) 6 10 3rd WEEK!
TR S TR | *
ARBITRON RADIO Rirch < 107432
10 Added This Week:

=
Z
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Springfield Knoxville el
A . WCAU-FM G100 WFOX
WHYN-FM Slips, Holds ustin 93FM KROK KTDY
First; WAQY Jumps To WIVK-FM Up Four, WHYT WKDD Q101
Second; WMAS-FM Remains Dominant; KHFIN - L
e WIMZ.FM, WEZK KHEI F(;‘YIVJaneSr_A.s WTIC-FM WKAU WAEV
Stable, Win 2.3; A e WSPK 92X WBNQ
ST, - WOKI Slips From PlacepS?:: : X 3 WKFM KMGK KCMQ
WAQY (AOR) 75 103 Doubl: Dlgl';s o KEYI Doubles; z WPST WGRD Y94
e ((ﬁ‘és)y) o ST wIVK-FM (Ctry) 195 237 KOKE S“"'g.es Q106 WZPL KWTO-FM
WMAS-FM (AC) . 105 74 | WIMZFM(AOR) 177 180 || Lo o PUEE Fat® WBBQ KJ103 WSPT
WRCH (BM) 44 se || WEZK(BM) 111 111 ||, ) 209 180
WTIC.FM (CHR) 40 43 | WOKI (((:Hg) 115 97 l‘gkgé"(’cf‘t'r(y‘?om gé igg KXX106 K107 KYYA
= | WMYU (AC) 86 89 : -
WheS ((fg) 18 38 | wNox(Cry) 58 63 || KEYL(AC) 47 96 WSSX KYNO-FM KTRS
WREB (Tal 33 37 | WIVK(AO & 33 as | pren B8 08 KITE KHYT KKAZ
wﬁ&cplml (‘(AAOCI;) 2.3 g:; borh iy 39 25 | KVET (Ctry) 29 50 WRQK WZON KCBN
WIXY (Ctry) 2-2 2-6 WNKX (Ctry) 9 1.9 KPEZ (Easy) 2.0 4.0 1 03CIR
WSPR (AC) 24 24 | WKGN (AC) 19 15 || KNOW (Urbn) 47 = 33
WAAF (AOR) 14 21 | WGAP(Cty) 32 12 || (85 (CFR) o
WARE (AC) 13 17 [ WITA(ReD 12 1z || KTXZ(BBed) 5 11
WHMP (Easy) 21 1.6
WHCN (AOR) 16 13
WSRS (AC) 17 12
AOR ALBUMS: €
TNV CTROWETSY T NS ST WO MR S Y e PRODUCED BY
Chris Hughes and Ross Cullumn
FOR THE RECORD: Format Legend MANAGEMENT

WJW/Cleveland, which
was listed recently as
A/C, should actually be
News/Talk.

AC—Adult/Contemporary, AOR—Album-Qriented Rock, BBnd—Big
Band, Blk—Black, BM/Easy—Beautiful Music/Easy Listening, CHR—
Contemporary Hit Radio, Clas—Classical, Ctry—Country, Gold—
Oldles, Jazz—Jazz, Misc— Miscellaneous, News—News, N/T—
News/Talk, Rel—Religious, Span—Spanish, Talk—Talk, Urbn—
Urban Contemporary. -

&
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David Massey at
Domaino Directions LTD, London

WANG chung POINTS ON THE CURVE
ON GEFFEN RECORDS AND CASSETTES

Manufactured By Warner Bros. Records.

RECORDS
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Goal-Setting — Part 111

As promised, here are some key areas for

By Norman Goldsmith

individual salesperson goals.

1. The Current
Account List

This should be broken out
into four subdivisions: key
agencies, medium and
small agencies, house agen-
cies, and direct accounts.
The two things to strive for
are better balance from the
list and plus business from
all active accounts. Some of
your more senior salespeo-
ple may have 80% or more
of their billing coming from
large, numbers-oriented
agencies. Obviously that
not only isn’t good balance,
it also isn’t very smart.
Since salespeople will al-
ways spend an inordinate

amount of time and effort in
their top-billing shops,
stress goals that force a
stronger effort on the rest of
their lists. Medium and
smaller agencies are invar-
iably undercovered, and
they represent excellent po-
tential. They are not as
ratings-oriented as larger
shops, and it’s easier to deal
with the decision-maker
rather than just the buyer,
so that idea selling is more
feasible.

Getting additional dollars
from current advertisers
would seem to be an ob-
vious goal for every sales-
person. Yet, unless you tar-
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get this area, you will pro-
bably find that it is often
taken for granted. What do
you think your salespeople
would do to increase their
earnings if they couldn’t
add any new accounts to
their current list? The good
ones would reexamine ev-
ery account to see how a
good idea would get another
15%. The other people
would learn to live on less,
an interesting commentary
on self-motivation in our
business.
2. New Business

There are only two ways
to increase billing. Sell
more to the same people, or
sell more new people. (It’s
nice to see that my 18 years
in the business and a degree
in Consulting 101 haven’t
been wasted.) What amazes
me is that so many sales-
people resist new business
development. They start
out eager to knock on doors,
and in two years wind up
with an “I don’t do win-
dows” attitude about mak-
ing new calls.

What do you think your
salespeople would do to in-
crease their earnings if

Averypolished
As);gtnt

Program Director:

a position on your staff.

Organize your music library by mood,
tempo, gender —any characteristic, de-
gree or value you wish. Once you define
your format clocks, AutoSelect picks and

4
Smooth, strategic, consistent program-
ming. It gives your station a polished
sound. One that attracts and keeps an
audience —as well as your advertisers.
That’s why AutoSelect, Jefferson-Pilot's

computerized music rotation system for
radio stations, is the perfect candidate for

total control.

arranges the playlist based on your pro-
gramming criteria. AutoSelect puts you in

AutoSelect does the checking, sorting
and scheduling automatically —freeing
you and your people for more creative,
more productive work.

So call Sandy LaCasse collect, 704/

Jefferson-Pilot Data Systems Computer systems

Executive Plaza

501 Archdale Drive
Charlotte, NC 28210
704/525-3901

for broadcasters,
by broadcasters.

525-3901. Find out how a very polished
Assistant Program Director can help to
improve your programming—and give

your station a more competitive sound.

Jeffeneon
Pilo
paia sysiems

they couldn’t get any addi-
tional business from the
people they were already
selling, and if they realized
that attrition would eat up
about 25% of the billing they
had on last year? Some of
them would probably even
go out and develop some
new business. Incidentally,
most salespeople really
don’t realize how much at-
trition they experience
from year to year. Making
them aware of the exact
amount can be an excellent
catalyst. There are really
only two points to remem-
ber about substantial
new business goals. One,
they are absolutely, posi-
tively vital. Two, they are
absolutely, positively vital.

3. Inventory

Do you want all the inven-
tory sold? I mean all of it:
nighttime, overnight, week-
ends, features, sports, pro-
motions, etc. Do you think
the salespeople will try,
really try, to sell it all
unless they have mean-
ingful goals that require it?
If you do, I've got a
uranium mine I'd like to
talk to you about. One ad-
vantage of short-term in-
termediate goals is that
they provide the flexibility
to address changing inven-
tory needs on an ongoing
basis. This is a good exam-
ple of bottom-up input with
top-down control. You
determine the critical areas
to be addressed in a given
month or quarter, and the
salespeople come up with
their target goals for both
accounts and dollars. If you
don’t make it happen, will it
happen?

4. Cost Effectiveness

This is a key area for goal-
setting that includes such
factors as average unit
rate, total units sold, aver-
age weekly order (which
relates to share of budget),
percentage of quota going
into a month or quarter,
and number of accounts
aired. All of these obviously
contribute to the overall
productivity of the sales-
person, and they are very
tangible. Hitting the big
goal is integrally tied to
performance in each of
these areas, and they are
valuable yardsticks.

5. Time Management

This is probably the big-
gest problem area in our
business. Find out how your
salespeople perceive their
time is spent currently, and
what they think are the bot-
tlenecks. This should be
done for both inside and

outside time. Then have
them set goals that will
enable them to be more effi-
cient and effective. Natur-
ally you want them to find
ways to increase their face
to face selling time. By
analyzing their current
perceptions and their goals
for improvement, you will
spot problems and help
make the staff more pro-
ductive.

6. Personal Goals

This category should
cover such aspects as ef-
fort, attitude, knowledge,
and capability. Much of this
can be highly subjective,
and an honest constructive
dialogue is vital. Certainly
there are going to be differ-
ences of opinion between
salespeople and manager
as to performance in some
of these areas. However, a
big factor in those differ-
ences is a basic lack of com-
munication about exactly
what is expected, how it will
be evaluated, and the con-
sequences of success or fail-
ure. Goal-setting through
open discussion here can
prove to be one of the most
valuable things you do as a
manager.

A Final Goal-Line Stand

There is one final point to
be made about goals. Let
me pose a rhetorical ques-
tion. “Is it important to tie a
significant portion of sales-
people’s compensation to
their goals?” Only if you
want the goals accomplish-
ed. If you don’t care wheth-
er they are or not, then set
goals, with or without sales-
person input, don’t make
attaining the goals a part of
their basic income, and be
prepared to listen to all the
reasons why they almost
made them. Remember the
last time you had a sales
contest, and some people
chose not to compete. If you
want to take a vote, that’s
fine, but if it’s important to
you, it should be important
to your salespeople.

By the way, there is one
benefit to not having any
sales goals. If you aren’t
successful, at least you
won’t know it.

Norman Goldsmith heads
the sales and marketing con-
sultancy Radio Marketing Con-
cepts, Inc., which numbers
most of the top broadcasting
groups in the country among
its clients. Before forming
RMC in 1977, he was GM of the
six-station Curt Gowdy Broad-
casting Group, Director of
Sales & Marketing for the ABC-
owned AM stations, and Sales
Manager at KGO/San Francis-
co. RMC can be reached at
(703) 347-3555.




#2 in a series:

How to use research
to increase profits

Strategic Radio Research’s new “Perceptual & Lifestyle Study”
can help you increase your station’s profitability

enerating profits is a three-step
process:

First, you have to attract new
listeners. Next, you have to hold those
listeners. Finally, your sales department has
to turn those listeners into dollars.

Good audience research can tell you both
how to best attract new listeners and how
to hold onto them.

That’s exactly what Strategic Radio
Research’s new “Perceptual & Lifestyle
Study” does.

“Buzzwords” defined

Perceptual research learns how your
radio station is perceived by your target
audience, revealing your station’s
strengths and weaknesses.

Lifestyle research tells you how people
live therr lives. It can tell you wﬁet er
your listeners ski, swim, bowl, play soft-
ball, attend church, belong to health

clubs, or go to concerts or movies.

Our “Perceptual & Lifestyle Study”
examines six key topics of concern to radio
management.

The six key topics—
why they’re important

(1) The Station Perceptions section of
the report identifies your station’s perceived
strengths and weaknesses. (Good variety?
Good jocks? Too much talk? Too many
commercials?) It also reveals the perceived
weaknesses of your primary competitors.

You can use this information to emphasize
your strengths and fix your weaknesses.
More importantly, you learn how to attack
your competitors where they are most
vulnerable.

(2) The Air Personalities section tells you
which personalities in your market have a
si%nificant following. It will also tell you
whether any of your jocks are hurting you.

(3) The Programming Features section
describes the relative appeal of the pro-
gramming features in your market (such
as oldies shows, commentators, special
weekends, and on-going promotions).

(4) You can use the Genre and Artist
Preferences section of the report to learn
which types of music you should emphasize
on your station. (How popular are Motown
oldies among your target audience?)

(5) The Leisure Activities section of the
report will keep you in touch with cultural
activity in your target demographic.

(6) The Advertising Effectiveness section
of the report tells you whether your current
advertising efforts are accomplishing their
goals.

How it’s done

When you order the study, we begin con-
ducting interviews in 1000 households in
your market to locate members of your target
audience.

While those “precalls” are being made,
we work with your management team to
design your questionnaire.

Once your questionnaire has been designed,
we begin full-scale interviews with 120 care-
fully-selected members of your target audience.

Most research firms farm out the actual
research to a low-bid firm in your market.
This sacrifices quality control. All Strategic
Radio Research interviews are conducted
by experienced, supervised SRR employees
from our Chicago phone center.

The report you receive will be clear, com-
prehensive, and immediately valuable to
you in managing your radio station.

The price: $4,800

Through March 28, 1984, this study is
available to new clients of Strategic Radio
Research for $4,800.

Even if this study only gives you as small
an edge as an extra fenth of a ratings point,
it will have paid for itself handsomely.

by the following broadcast groups:

Strategic Radio Research client list

In the past four'years, Strategic Radio Research has worked for stations owned

ABC Doubleday
Bonneville Gannett
Capital Cities Greater Media
CBS Heftel

Strategic Radio Research is rapidly earning a reputation as the best research firm
in the industry. If you have not yet received a copy of our new “Catalog of Available
Services’ please inform us. We will ship you a free copy by return mail.

Infinity Sandusky
Metromedia Sconnix
NBC Taft

RKO Tribune Co.

AUDIENCE RESEARCH —
INVESTMENT, NOT EXPENSE

(Estimated 1983 revenue available for each
share point of metro radio listening)*

$0 $200M $400M  $600M  3$800M
| | | | |
g a -, ]
Houston ($793,000)

e ______|

Seattle ($565,000)

Akron ($257,000)

Norfolk ($183,000)

m
Fayetteville ($86,000)

*Source: “Value of a Ratings Point; Duncan's Radio
Market Guide (1984 Edition) {reprinted by permission}

Information from SRR’s “Perceptual &
Lifestyle Study” can raise your ratings share
by at least one point. In Norfolk, that means
$183,000 in increased revenues.

The margin of error, in any market, using
a sample size of 120 respondents, is 6%
(for a typical finding with a confidence level
of 90%). This study is also available using a
sample size of 480 respondents. The margin
of error is =3% and the price is $17,800.

Call or write today

If you’re a dominant station that is facing
a new competitor, you need this study to
defend your position.

If you're making a serious attempt to
become dominant, you need this study to
sharpen your attack. (After all, if you're
spending money to attract new cume, you
want to be sure that your product is right.)

To order a “Perceptual & Lifestyle Study”
for your station, call or write Strategic
Radio Research today.

STRATEGIC
RADIO
RESEARCH

655 W. Irving Park at Lake Shore Drive
Chicago, IL 60613

(312) 883-4400
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What about those rumors that consult-
tant Bob Hattrik and Doubleday would be
parting company now that Dave Martin is on
board as VP/Programming? President Gary
Stevens says that the extent of Hattrik’s in-
volvement with the CHR stations (KDWB-AM &
FM, WAVA, and KPKE) is being
“reevaluated,” while his relationship with the
AORs (WAPP, WLLZ, and WMET) is unchang-
ed.

Wondering about Memphis radio legend
George Klein? He’s alive and well and handl-
ing afternoons on WLVS/Memphis. He also
just finished a syndicated
TV project called “Elvis
Memories,” which he pro-
duced and hosted. George,
who was one of Elvis
, Presley’s best friends,
continues to speak all over
g : & | the world at various Elvis
. «#8.. A Fan Club gatherings in ad-
George Klein  dition to his WLVS duties.

Despite widely circulated rumors at the
RAB conference in Dallas, Blair Radio Presi-
dent John Boden says there’s no truth to the
rumor that his company has bought Group
W’s radio rep firm. Boden confirms Blair has
talked to Group W and some others, but says
nothing is happening at the moment.

In corporate restructuring at WPJB/
Providence, GM David Garrison has been
promoted to VP/GM.

Bob McKay is out as PD of KCBQ/San
Diego after three years. No immediate
replacement was named, but Bob indicated he
was ready to move on immediately. Call him at
(619) 562-7531. With this new opening,
there are now Country PD jobs available in
San Diego, Denver, Los Angeles, and
Baitimore.

We hear Chrysalis Records will tap Peter
Napoliello as Director of AOR Promotion.
Peter’s been doing National Promotion for Jem
Records.

Just like oI’ man river, things in St.
Louis just keep movin’ along. Not only is
Bob Burch expected to exit KSHE
for KWK-AM & FM as Station
Manager when Robinson Broad-
casting takes over the stations on
February 27, but look for Nancy Poole-Leffler
to segue from her KSHE VP/GM post to the
same role at KWK, bringing Account Executive
Steve Butler along, possibly as GSM. Mean-
while, KWK Chief Engineer Andy Butler (no
relation to Steve) will join Doubleday corporate
in New York upon completion of the KWK
sale.

DECALS.

THE BEST! Broadcasting’s

only silkscreened bumperstickers
and window decals. Why accept
less when you can have the

industries’ brightest and glossiest decals.

R&R/Friday, February 10, 1984

Look for KMET/Los Angeles VP/GM
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