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DOCKET 80-90 FMs 
ASSIGNED BY FCC 

The Commission listed 684 communities 
for new low -power FM stations last week, 
but a deluge of counterproposals could 
cause changes in the final lineup. 
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THE GREAT "LEAP" FORWARD 
IN SALES 

What better time than a Leap Year to 
reemphasize the importance of leaping 
ahead in your planning for sales opportuni- 
ties? Dwight Case stresses the point. 
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CRS SUCCESS IN NASHVILLE 

The biggest -ever Country Radio Seminar 
concluded this week. Direct from Nash- 
ville, Lon Helton provides commentary 
and photo coverage (including artists Earl 
Thomas Conley and Dolly Parton with 
WWWW/Detroit PD Barry Mardit above) 
of a most educational event. 
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TRANSACTION ACTION 
Taft buys WSUN from Plough; Viacom 
buys WEAM; Maltz buys KCKC. 
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AMENDING THE 
DRIVETIME MYTHS 

While drivetime is a key daypart for radio 
station listening and sales, Jhan Hiber 
analyzes evidence that stations neglecting 
their non-drivetime dayparts are drastically 
limiting their growth. 

Page 10 

PEOPLE IN THE NEWS 
THIS WEEK 

Miller London VP/Marketing at 
Motown 
Larry Coates WXTU's PD 
Gary Hoffmann PD at WNAP 
John Coulter Station Manager at WLUP 
Chris Miller KZAP PD 
Keith Newman PD/MD at WWIN-AM & 
FM 
Jeff Peck GM for KNAC 
Harry Valentine WNCI's PD 
Kris Phillips PD at W«RC 
Dan Maxwell WLTY & WTAR GSM 
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Newsstand Price $3.50 

RADIO & RECORDS 

MCA/Nashville Names 
Hughes VP/Promotion 

Gene Hughes has been ap- 
pointed VP/Promotion for 
MCA Records in Nashville, as 
previewed in R&R. Hughes, who 
replaces the exiting Ery Wool- 
sey, headed independent promo- 
tion firm Gene Hughes Promo- 
tions for six years. 

MCA Records Group Presi- 
dent Irving Azoff commented, 
"It is a great pleasure and MCA's 
good fortune to announce the 
addition to our team of the con- 
siderable talents of Gene Hughes. 
He brings to MCA intelligence, 
drive, experience, and, because 
of his background as a recording 

Brooks Back To Denver 
In Sandusky Radio Switch 

Rau KEGL VP/GM; Hardy Moves To KWFM 
Sandusky Radio President 

Toney Brooks has announced 
the relocation of corporate 
headquarters back to Denver 
from its present location at 
KEGL/Dallas. Additionally. 
Brooks will relinquish the 
KEGL VP/GM duties and title 
to current KEGL VP/Opera- 
tions Norman Rau. Further, 
Brooks will now become VP/ 
GM of Sandusky's KBPI & 

KNUS/Denver, shifting current 
VP/GM Jim Hardy to KWFM/ 
Tucson. KWFM is set for 

Toney Brooks Norman Rau 

transfer to Tucson broadcaster 
Dennis Behan later this month. 

Brooks indicated that his 
move back to Denver, where 

LICENSE HEARING SET 

FCC Charges Y100 Lied 
On EEO Record 

The license of WHYI (Y100)/ 
Ft. Lauderdale has been placed 
in jeopardy by charges that the 
Metroplex Communications 
station lied to the FCC about its 
equal employment opportunity 
(EEO) policies and its treat- 
ment of a former employee who 
complained of sex discrimina- 
tion. 

"We think the station lied to 
us, the station lacked candor," 
Mass Media Bureau Chief Jim 
McKinney told the Commission 
last week. It then took the rare 
step of designating Y100's li- 
cense for a renewal hearing on 
the candor issue and its handl- 
ing of female and black employ- 
ees. 

Y100 was admonished for its 
EEO performance in 1979. The 
Commission says EEO infor- 
mation submitted for its most 
recent renewal conflicted in five 
areas with data provided later 
in response to staff inquiries. 

Metroplex President Norman 
Wain said he was "disap- 
pointed" Y100 was designated 
for hearing "because of an EEO 
filing discrepancy." He pledg- 
ed, "We will vigorously defend 
our long and exemplary broad- 
cast record before the Commis- 
sion and we will use the hearing 
to demonstrate that WHYI has 
always followed the highest 
standards of broadcast service 
to the public. It is this record of 

public service that has made 
WHYI the most listened -to sta- 
tion in Florida." 

The hearing could last for 
years, cost tens of thousands of 
dollars to defend, and, if the 
allegations are verified, result 
in loss of license for the Miami - 
Ft. Lauderdale market's top - 
ranked CHR outlet. 

The FCC also charges that in- 
itial station responses to an in- 
formal license objection filed by 
former employee Linda Silver- 
stein "were not consistent with 
responses subsequently submit- 
ted." Silverstein accused Y100 
of misclassifying female em- 

Y100/See Page 27 

he'd been manager prior to be- 
coming Sandusky President, 
was linked to the recent loss of 
KBPI morning team Steven B & 

The Hawk to crosstòwn rival 
KPKE (R&R 3-2). Implying 
that his takeover of KBPI & 

KNUS was not temporary, 
Brooks also said the change was 
necessary because "market 
conditions changed dramatical- 
ly after I left." 

Commenting on his promo- 
tion to VP/GM at KEGL, Rau 
told R&R, "I'm extremely hap- 
py. The success that Toney 
Brooks's leadership has created 
for Sandusky is a model that I 
look forward to maintaining. 
We're already winning in Dal- 
las/Ft. Worth, and my goal is to 
make it even better." 

Other changes within Sandus- 
ky included the promotion of 
Craig Cochran, Station Manag- 
er of KBPI and Business Man- 
ager of KNUS, to VP/Adminis- 
tration of KBPI & KNUS, and 
upping KNUS Operations Di- 
rector Carl Gardner to KNUS 
Station Manager. 

Craven Appointed 
WMMR VP/GM 

Michael Craven has been 
named VP/GM at Metrome- 
dia's AOR-formatted WMMR/ 
Philadelphia, filling the vacan- 
cy created when Hal Smith 
became VP/GM at sister sta- 
tion WIP three weeks ago. 
Craven, who most recently was 
Vice President of Sportsplex 
Marketing in Philadelphia, 
previously spent 15 years with 
WFIL & WUSL/Philadelphia in 
various positions, including 
GSM and Assistant GM. 

Craven told R&R, "I'm de- 
lighted about the opportunity. 
WMMR is a premier radio sta- 
tion in one of the finest radio 
markets in the country, and I'm 
looking forward to the chal- 
lenge. Metromedia is the most 
progressive broadcast compa- 
ny that exists today, and I look 
forward to great things from 
the company." 

Craven officially joins 
WMMR on March 12. 

artist, a unique and valued 
artist perspective." 

Before entering the promotion 
field, Hughes was lead singer of 
the Casinos, remembered for 
their 1967 hit "Then You Can Tell 
Me Goodbye." Hughes told R&R, 
"While the decision to leave my 
own company started out as a 

HUGHES/See Page 27 

WGRX 
Bows EOR 

Former Easy Listening outlet 
WTTR/Westminster-Balti- 
more officially switched to con- 
sultant John Sebastian's FOR 
format this week (3-5). Coincid- 
ing with the programming 
change. the station also adopted 
the new call letters WGRX. 

WGRX VP/GM Ken Stevens, 
who also doubles as VP/Pro- 
gramming tor parent Sham- 
rock, told R&R, "I don't want to 
knock basic AOR at all. I think 
it's viable for years into the fu- 
ture. But the 25.34 year -old has 
unfortunately become a casual 
listener to the standard AOR, 
and we saw an opportunity here 
in Baltimore to capture that 
listener. The FOR concept of 
doing a more adult version of 
AOR is tremendously viable. 
Everything is similar except 
that we've taken the demos up 
one notch." 

When asked about his latest 
FOR convert, Sebastian re- 
marked, "It's been frustrating 
waiting as long as I've had to, 
but it feels awfully good today. 
Ken and the company are ex- 
tremely supportive, Alan (Law- 
son, WGRX's PD) is terrific, 
and the airstaff is the best in 

WGRX/See Page 41 

Bench New 
VP/GM 
At WRFM 

WRFM/New York VP/Sales 
Mark Bench has been appointed 
VP/GM of the F-nsy Listening 
outlet. He succeeds former 
President/GM John Moler. 

Commenting on the promo- 
tion, Bench said, "I'm delighted 
with the challenge of managing 
WRFM, the top Easy Listening 
station in the nation. We're en- 
ormously blessed with an out- 
standingly talented staff that 
produces an exceptional pro- 
duct for our large listening audi- 
ence and loyal advertisers." 
Bench added that he would re- 
tain his prior sales duties, with 
no other format or staff changes 
expected. 



"Together our two stations now 
have a 37 share in Arbitron!" * 

"When we first started working with The 
Research Group, our stations WIKY and 
WROZ in Evansville were doing pretty well. 
We had ratings that a lot of stations would 
envy. But we wanted to do even better! 

What was even more important to us was 
the fact that we knew we needed a strategy for 
defending our position in the market. And 
that's why we turned to the people at The 
Research Group. With their Strategic Market 
Studies we were able to develop strategies for 
both stations based on the needs of their 
respective audiences. The Research Group's 
professional staff helped us develop a plan of 
action based on the findings from the studies. 
We then had a clear picture of how to market 
WIKY and WROZ to increase our Arbitron 
dominance ... and we also learned what not to 
do. We discovered that some of the pro- 
gramming improvements we had planned to 
make were not things that our listeners were 
interested in. 

The results of our work with The Research 
Group have been great. Both stations WIKY 
and WROZ are stronger than ever. 

Some people think that when you're number 
one you don't need research and strategic plan- 
ning. Well, we disagree. Working with The 
Research Group is our insurance for staying 
number one." 

John Engelbrecht 
President 
South Central Communications 
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In almost every field there is a company that has earned a reputation as the leader. 

The Research Group 
Radio's Strategic Research Team 

2517 EASTLAKE AVENUE EAST SEATTLE, WASHINGTON 98102 206/328-2993 



Radio Picks The Grammy Winners 
Who in the radio and record world has the Grammy 
mentality psyched out? Find out this week when 
the winners of the On The Records Grammys Han- 

dicap contest are announced. 
Page 22 

Washington Report 4 Country: Lon Helton 43 
What's New 6 Nashville: Sharon Allen 46 
Ratings & Research: Jhan Hiber 10 Black/Urban Radio: Walt Love 47 
Sales: Dwight Case 12 Marketplace 48 
Networks: Reed Bunzel 14 Opportunities 49 
Street Talk 18 National Music Formats 51 
On The Records: Ken Barnes 22 Jazz Chart 54 
News/Talk: Brad Woodward 26 Country Chart 55 
Picture Pages 28 A/C Chart 80 
CHR: Joel Denver 32 AOR Chart 80 
AOR: Steve Feinstein 36 Black/Urban Chart 80 
Calendar: Brad Messer 40 CHR Chart 80 
A/C: Jeff Green 41 

WXTU Goes Country 
With Coates As PD 

Beasley Broadcasting's WXTU/Philadel- 
phia switched formats from Urban Contem- 
porary to Country last week, appointing 
WUSY/Chattanooga afternoon personality 
Larry Coates as PD. Coates, whose pro- 

WWIN Names 
Newman PD 

Keith Newman has been promoted to 
PD/MD of WWIN-AM & FM/Baltimore. A 
five-year station veteran, he was most re- 
cently Promotion Director. 

"Although I've been in promotion for two 
years, I feel I'm ready for the job," New- 
man told R&R. He indicated the Black AM 
and Urban FM would remain status quo. 
Newman replaces former PD/MD Curtis 
Anderson, who stays on board the FM as 
afternoon personality. 
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A Casson of Ha0e-Harks CommuoEWons 

gramming experience includes WWOK/Mi- 
ami and the conversion of WCAO/Balti- 
more from A/C to Country, took over at 
WXTU immediately. Former PD Doug 
Weldon has been named Operations Direc- 
tor. 

Explaining the format shift, WXTU GM 
Dennis Dougherty told R&R, "We felt there 
was too much competition in the 18-34 demo 
with 14 stations pene- 
trating this market 
all aiming for that 
target. With virtually 
no Country stations 
here, the hole was ob- 
vious. We are a mod- 
ern contemporary 
Country station; 
we've gone on the air 
with the Burns/Som- 
erset Continuous 
Country format. We're keeping the call let- 
ters, but we're pushing the identity '92FM, 
Philadelphia's Only Country Station."' 

WXTU/See Page 27 

Larry Coates 

London Promoted To 
VP/Marketing At Motown 

Miller London Jr. has been elevated from 
VP/Sales to VP/Marketing at Motown, tak- 
ing on responsibility for the label's market- 
ing and sales efforts. London replaces Dick 
Sherman, who exited last week. London has 
been with Motown since 1969, starting as 
Regional Album & Tape Sales Manager and 
moving up steadily in the company's sales 
department. 

STATION RETURNS TO CHR 

Hoffmann 
Segues To 

WNAP PD Post 
Gary Hoffmann, PD at WZPL/Indianapo- 

lis for the past year, has been hired by 
crosstown competitor WNAP as Program 
Director. Gary fills the vacancy created 
when Bob Christy left WNAP last Novem- 
ber. Under Hoffman, WNAP will return to a 
CHR format, switching from the A/C direc- 
tion adopted in 1983. 

WNAP & WIBC VP/GM Roy Cooper com- 
mented to R&R about Hoffmann's arrival 
and the format change: "Since Chris's de- 
parture, we've been 
held on course by As- 
sistant PD Larry Ma- 
go, who will stay on 
with us as Gary's as- 
sistant. I'm very ex- 
cited to have Gary 
join us. I've gotten to 
know him quite well 
over the past 60 days. 
He's bright, percep- 
tive, and understands Gary Hoffmann 
what has to be done. He fits in real well with 

HOFFMANN/See Page 27 

In making the an- 
nouncement, Senior 
VP/Director of Oper- 
ations Skip Miller 
commented, "Miller 
London's wealth of 
knowledge about Mo- 
town and its products 
makes him one of the 
most valuable mem- 
bers of the Motown 
Machine. Miller is a Miller London 
veteran of 14 years with Motown, and has 
worked faithfully in a variety of positions 
within the sales and marketing structure of 
the family." 

WLUP Ups 
Coulter To 
Station Manager 

WLUP/Chicago National Sales Manager 
John Coulter has added Station Manager 
duties to his present responsibilities. WLUP 
VP/GM Jim DeCastro commented, "John 
has continued to demonstrate incredible 
loyalty and managerial skills, as well as 
write a great deal of business in national 
sales. I'm thrilled he will be helping me in 
the overall management of WLUP." 

Coulter joined WLUP as NSM in Decem- 
ber 1981 from a Chicago -based TV sports 
network. Earlier he had worked as an Ac- 
count Executive at the Loop, preceded by 
four years with ABC-TV sales and four 
years with ABC Sports. He told R&R, "In a 
competitive market like Chicago, it's excit- 
ing to be given an opportunity and responsi- 
bility with a radio station like the Loop, 
which we feel is on the threshold of really 
taking off in 1984." 

Peck KNAC GM Under Flagship 
Flagship Broadcasting, headed by realtor 

Fred Sands, has purchased KNAC/Long 
Beach from the Wright Communications 
Group for $1.7 million. Neither company 
owns any other broadcast properties. 

As part of the ownership change, veteran 
management executive Jeff Peck has been 

STATION LEANS A/C 

Valentine Joins WNCI As PD 
Harry Valentine, Operations Director of 

WXGT(92X) & WCOL/Columbus and a 12 - 
year veteran of the stations, is the new Pro- 
gram Director at WNCI/Columbus. He re- 
places Tom Watson, who left the station last 
month. 

WNCI VP/GM Art Ortega told R&R, 
"The station is a lot more concise than it 
has been for a long time now that Harry's 
with us. He's a very organized person, as 

KOB-FM PD 
Harley Dies 

KOB-FM/Albuquerque PD Steve Hatley 
was killed February 29 when the motorcy- 
cle he was driving collided with an automo- 
bile. He was 36. 

KOB-AM & FM VP/GM Art Schreiber 
said, "Steve was a tremendous talent .. . 

you don't replace somebody like him. Steve 
was a terrific `people' person who worked 
beautifully with everyone. He put an out- 
standing staff together here, and was al- 
ways a pleasure to work with." 

In 1981, Hatley transferred from Hubbard 
Broadcasting sister stations KSTP-AM & 
FM/Minneapolis to the PD post at KOB- 
FM. There he converted the station's block 

HATLEY/See Page 27 

witness what he's done across the street for 
a number of years. Harry seemed to have 
the edge over all of the people we brought in 
to interview for the job. He's well known in 
the community and will be able to get us 
where we want to go the quickest." 

Commenting on his new position, Valen- 
tine told R&R, "As a competitor I've had a 
chance to observe this station, and the big- 
gest problem has been consistency. The 
budgets, people, equipment, and physical 
facility are all here for this to be a winning 
operation. The objective, historically, has 
been to position this station between 92X 
and WSNY, but the problem has been trying 
to serve too many people at one time. Over 
the last couple of weeks we've restructured 
the station to lean more toward females, 
with a bright A/C sound, as this is where the 
void in the market exists." 

TRANSACTIONS 

Plough Sells WSUN To Taft 
Taft Broadcasting last week reached an 

agreement in principle to purchase WSUNITampa 
from Plough Broadcasting for an undisclosed 
price. WSUN operates with 10 kw days/5 kw 
nights at 620 kHz. 

A definitive agreement of the proposed sale 

TRANSACTIONS/See Page 27 

appointed GM. Most recently, Peck was 
serving as a consultant to KIFM/San Diego 
and XHZ/Tijuana, having previously work- 
ed as GM at KOGO & KPRI/San Diego for a 
year. Before that, he held a variety of sales 
management positions at KHJ/Los Angeles 
for nine years. Peck told R&R, "I'm very 
happy to be with Fred Sands, whose success 
speaks for itself. Fred's always done every- 
thing in a first-class manner, and he now 
wants to use his successful ideas to build a 
first-rate radio station." 

PECK/See Page 27 

Miller Returns 
To KZAP As PD 

Chris Miller has been named PD at 
KZAP/Sacramento, returning to the posi- 
tion he held from December 1978, when the 
station went AOR, to June 1980. Miller re- 
places Chuck Browning, who became Oper- 
ations Manager at KLZ & KAZY/Denver 
last week. 

KZAP VP/GM Tom 
Weidle told R&R, 
"We're absolutely de- 
lighted to have Chris 
returning. He really 
knows album rock 
from every angle, 
and has developed a 
lot of additional skills 
and talents since he 
was last with us. It's 
an ideal situation - Chris Miller 
Chris is a fellow we know, with a proven 
track record, who knows the market." 

Miller, who most recently worked as an 
Account Executive at the Houston -based ad 
agency Allen & Dorward, after serving 

MILLER/See Page 27 
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Washington Report 

WWWW/Detroit Renewed 
With EEO 

Reporting Conditions 
Four stations whose licenses were chal- 

lenged on EEO grounds by the National 
Black Media Coalition (NBMC) last week 
won renewal, but WWWW/Detroit was or- 
dered to make periodic reports on its pro- 
gress in recruiting and hiring women and 
minorities. 

Stations renewed without strings attach- 
ed were WWJ/Detroit; WKNT & WNIR/ 
Kent, OH; and WDBN/Medina, OH. Al- 
though all the stations fell below the Com- 
mission's EEO processing guidelines, the 
FCC found that each was making good -faith 
efforts to recruit minorities. 

Most of the debate focused on a futile bid 
by Commissioner Henry Rivera to attach 
reporting conditions to WWJ's license. De- 
spite a warning in 1979 to improve its EEO 
record, WWJ showed little or no improve- 
ment until its next renewal was drawing 
near, said Rivera. But Chairman Mark 
Fowler countered that the station is now 
making "steady, solid, and good progress" 
and even fired its GM for moving too slowly 
to shore up WWJ's EEO posture. 

$20,000 Fine Upheld 
For WSEZ 

Triad Broadcasting's explanation that 
"bad advice" from its attorney/engineer 
was responsible for serious problems at 
WSEZ/Winston-Salem failed to win any 
believers at the FCC last week. The Com- 
mission voted unanimously to uphold a 
$20,000 fine it imposed against the station 
last June. 

WSEZ failed to shut down after program 
test authority was discontinued, neglected 
to apply for a license within ten days of 
beginning equipment and program tests, 
and upped power without first submitting 
antenna impedance tests for the effect on 
co -owned AM WAIR. 

Triad pinned the blame on "deliberate 
deception and incorrect advice" from its 
consultant, and claimed it had no know- 
ledge of the shortcomings. But the Commis- 
sion said licensees cannot be excused when 
errors are made by employees or indepen- 
dent contractors. "I'm satisfied that jus- 
tice was done in this case," Chairman Mark 
Fowler remarked. 

NAB, Leland Resume 
EEO Talks 

Representatives of NAB and Rep. Mickey 
Leland (D -TX) held their first session in 
several weeks Monday (3-5) to discuss what 
equal employment opportunity (EEO) 
standards should be contained in any House 
broadcast deregulation. 

Leland aides Larry Irving and Gene 
Locke met for about an hour with NAB Ex- 
ecutive VP/Government Relations John 
Summers and Sr. VP/General Counsel -des- 
ignate Jeff Baumann. No deal was struck, 
but Irving called the meeting "cordial." 
The NAB officials were to take up the issue 
with the association's Executive Commit- 
tee later in the week. In return for some- 
what stiffer EEO percentages, NAB report- 
edly wants the reporting exemption raised 
from its current level - stations with fewer 
than five employees - raised to include all 
stations with staffs of less than ten. 

Pending resolution of the EEO dispute, 
the Telecommunications Subcommittee 
had still not released a draft deregulation 
bill by early in the week. A hearing on 
broadcast reform, previously set for Thurs- 
day, was indefinitely postponed. 

KWOD Asks Court For 
Antenna Reprieve 

KWOD/Sacramento has gone to the U.S. 
Court of Appeals seeking permission to re- 
sume use of its main transmitter. KWOD 
was ordered to switch to its auxiliary trans- 
mitter on February 8. 

Apparently the signals of KWOD and 
KEWT/Sacramento are mixing somehow, 
creating a "spurious transmission" on a 
third frequency. KWOD has a CP to take 
care of the problem by raising its antenna, 
but has been holding off on the change be- 
cause it appears KEWT will resolve the sit- 
uation by raising its antenna. 

The court refused to grant a stay of the 
FCC's order for KWOD to revert to its aux- 
iliary transmitter, but the station's appeal 
is still pending. Commented KWOD attor- 
ney Frank Fletcher, "We think they're be- 
ing a little unreasonable with us." He said 
the FCC appears anxious to settle the prob- 
lem because, although the channel experi- 
encing interference is now vacant, it may 
come into use under Docket 80-90. 

WNCN Challenger Gets 
Second Chance 

Classical -formatted WNCN/New York is 
once again facing a license challenge. The 
FCC Review Board has overturned a law 
judge's initial decision granting renewal to 
GAF Broadcasting. At the same time, the 
board reinstated the competing application 
of Classical Radio, Inc. 

The law judge threw out Classical's bid 
last August after its President and proposed 
GM Ralph Jennings abruptly left the wit- 
ness stand while testifying on his group's fi- 
nancial qualifications. The next day, Classi- 
cal's attorneys said Jennings was suffering 
from ulcers and would be unable to testify 
for several months. 

The presiding judge refused to let another 
Classical officer testify, dismissed the 
group's application and granted WNCN's 
renewal. But the Review Board said there 
was ample evidence that Classical was 
meeting its responsibilities under the hear- 
ing process. 

Other Key Developments: 
President Reagan, via satellite, will ad- 

dress the closing session of this year's NAB 
Convention (5-1) and answer questions 
from the audience. 

FCC Braces For 
Thousands Of Docket 
80-90 Counterproposals 
As expected, the FCC last week released its omnibus rulemaking 

proposing 684 sites for FM drop -ins under Docket 80-90. Most of the sites 
are in the South and Midwest, and over 70% are small communities that 
now have no local FM station. 

States with the most drop -in sites are 
Texas (45) , California (41) , Ohio (32) , New 
York (32) , Illinois (31) , Pennsylvania (29) , 

Mississippi (28), Louisiana (27), Kentucky 
(24), Indiana (23), Georgia (21), Virginia 
(21), Missouri (21), and Minnesota (20). 

Several major markets showed up on the 
FCC list, among them Phoenix, Little Rock, 
Sacramento, Orlando, Honolulu, Indianapo- 
lis, Louisville, Rochester, and Columbus. 

For the next two months the Commission 
will accept "counterproposals" to its select- 
ed sites, and the agency is bracing for thou- 
sands of alternate suggestions. 

Counterproposals must: 
Be in conflict with a drop -in site named 

by the FCC 
Include a statement of intention to file 

for the channel 
Name at least one of the four categories 

of need being used to pick drop -in sites: 
first local service, first fulltime local ser- 
vice, minority service, or public radio ser- 
vice. 

The prospect of being buried by counter- 
proposals clearly worried the Commis - 

Drop -In List 
Available 

For a complete list of the 684 proposed 
Docket 80-90 FM drop -in communities and 

channels, feel free to call the Publisher's Of- 
fice at R&R, (213) 553-4330. A copy will be 

sent to you free of charge. 

sioners last week. But Mass Media Bureau 
Chief Jim McKinney assured them that 
computerization will make picking station 
sites "a very simplified process compared 
to processing applications." He added, "I 
have no intention of creating another low - 
power TV nightmare, believe me." 

The FCC is seeking comments on how, 
once the sites are finalized, it should stag- 
ger applications to avoid a mass filing. The 
available channels may be sorted into smal- 
ler, more manageable categories either al- 
phabetically, or by criteria such as region, 
community size, or channel number. 

Daytimer Preference Weighed 
Nothing has been decided yet, but the FCC is thinking of giving daytimers an advantage 

when competing for FM drop -ins in their present communities of license. The Commission issu- 

ed a Notice of Proposed Rulemaking (NPRM) asking for comments on what preference daytim- 

ers might be given. 
When applicants for the same facility are compared, the party with the fewest other media in- 

terests has an edge. Thus, under present rules, daytimers seeking drop -ins in their cities of li- 

cense would be assigned a "diversity demerit" unless they promise to sell their AM property if 

awarded the FM license. 
The NPRM looks towards possibly wiping out that demerit, putting daytimers on an equal 

footing with other applicants. And, at the urging of FCC Chairman Mark Fowler, comments are 

also being sought on going even further by giving daytimers an actual preference. 

"The marketplace is shifting to FM rather dramatically," Fowler commented. A daytimer pre- 

ference might help establish some "equity" for AM, he suggested. 

10 -Mile Buffer For Class C's 
The FCC last week turned down six peti- 

tions, most of them aimed at relaxing the 
Docket 80-90 provision that Class C stations 

Quarterly Filing Of Issues/ 
Programs Lists Adopted 

Radio stations must now place issues/programs lists in their public 
files every three months, rather than annually. The change was voted 
last week by the FCC, which also: 

Abolished the rule that stations could 
address no more than ten issues in their ordered the FCC to take a second look. 
lists. The court called the issues/programs 

Eliminated the requirement that sta- lists "a woefully insufficient substitute for 
tions provide a brief description of how program logs" as a means of determining 
each issue was determined to be important. whether stations are still meeting their 
"We are not concerned with how an appli- public interest obligations. 
cant or broadcaster becomes aware of corn- But the FCC last week took an extremely 
munity issues so long as such issues are narrow approach to the court's remand, de - 
identified and adequate responsive pro- dining to require any new kind of issues 
gramming is offered or proposed," the FCC log. It said the court's concerns should be 
explained. allayed by lengthier and more frequent is - 

When it deregulated radio in 1981, the sues/programs lists. Those lists must con - 
Commission dropped the rule that made tain a brief description of issues facing the 
stations keep detailed programming logs. community plus the date, time and duration 
But last May the U.S. Court of Appeals of programming that addressed those con - 
struck down that part of deregulation and terns. 

have antennas at least 984 feet above aver- 
age terrain within three years, or be down- 
graded to a lower class. Backing down from 
the upgrade order "would merely prolong 
less intensive use of valuable spectrum," 
attorney John Karousos warned the Com- 
mission. 

But some relief was granted. Class C's 
were given a 10 -mile "buffer zone" around 
their outer signal contours for the next 
three years. The extra space provides room 
to move their antennas if that's necessary 
for upgrading. During the three year peri- 
od, the Commission won't place new sta- 
tions in the buffer zones because that might 
unfairly prevent an upgrade requiring a 
move. 

Stations not upgrading won't lose any 
power or height, but a drop -in may be 
squeezed into the outer areas that are now 
protected, but aren't actually used by the 
stations because of their lower antenna 
heights. 

Since Docket 80-90 became effective 
March 1, Class C's will have until March 1, 

1987 to upgrade. It's estimated that 80% of 
C's are facing the upgrade -or -else ultima- 
tum. 



Radio Picks The Grammy Winners 
Who in the radio and record world has the Grammy 
mentality psyched out? Find out this week when 
the winners of the On The Records Grammys Han- 

dicap contest are announced. 
Page 22 
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WXTU Goes Country 
With Coates As PD 

Beasley Broadcasting's WXTU/Philadel- 
phia switched formats from Urban Contem- 
porary to Country last week, appointing 
WUSY/Chattanooga afternoon personality 
Larry Coates as PD. Coates, whose pro- 

WWIN Names 
Newman PD 

Keith Newman has been promoted to 
PD/MD of WWIN-AM & FM/Baltimore. A 
five-year station veteran, he was most re- 
cently Promotion Director. 

"Although I've been in promotion for two 
years, I feel I'm ready for the job," New- 
man told R&R. He indicated the Black AM 
and Urban FM would remain status quo. 
Newman replaces former PD/MD Curtis 
Anderson, who stays on board the FM as 
afternoon personality. 
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gramming experience includes WWOK/Mi- 
ami and the conversion of WCAO/Balti- 
more from A/C to Country, took over at 
WXTU immediately. Former PD Doug 
Weldon has been named Operations Direc- 
tor. 

Explaining the format shift, WXTU GM 
Dennis Dougherty told R&R, "We felt there 
was too much competition in the 18-34 demo 
with 14 stations pene- 
trating this market 
all- aiming fur that 
target. With virtually 
no Country stations 
here, the hole was ob- 
vious. We are a mod- 
ern contemporary 
Country station; 
we've gone on the air 
with the Burns/Som- 
erset Continuous Larry Coates 

Country format. We're keeping the call let- 
ters, but we're pushing the identity '92FM, 
Philadelphia's Only Country Station.."' 

WXTU/See Page 27 

London Promoted To 
VP/Marketing At Motown 

Miller London Jr. has been elevated from 
VP/Sales to VP/Marketing at Motown, tak- 
ing on responsibility for the label's market- 
ing and sales efforts. London replaces Dick 
Sherman, who exited last week. London has 
been with Motown since 1969, starting as 
Regional Album & Tape Sales Manager and 
moving up steadily in the company's sales 
department. 

STATION RETURNS TO CNR 

Hoffmann 
Segues To 

WNAP PD Post 
Gary Hoffmann, PD at WZPL/Indianapo- 

lis for the past year, has been hired by 
crosstown competitor WNAP as Program 
Director. Gary fills the vacancy created 
when Bob Christy left WNAP last Novem- 
ber. Under Hoffman, WNAP will return to a 
CHR format, switching from the A/C direc- 
tion adopted in 1983. 

WNAP & WIBC VP/GM Roy Cooper com- 
mented to R&R about Hoffmann's arrival 
and the format change: "Since Chris's de- 
parture, we've been 
held on course by As- 
sistant PD Larry Ma- 
go, who will stay on 
with us as Gary's as- 
sistant. I'm very ex- 
cited to have Gary 
join us. I've gotten to 
know him quite well 
over the past 60 days. 

r He brlgh.-t perôep 
tive, and understands Gary Hoffmann 
what has to be done. He fits in real well with 

HOFFMANN/See Page 27 

In making the an- 
nouncement, Senior 
VP/Director of Oper- 
ations Skip Miller 
commented, "Miller 
London's wealth of 
knowledge about Mo- 
town and its products 
makes him one of the 
most valuable mem- 
bers of the Motown 
Machine. Miller is a Miller London 
veteran of 14 years with Motown, and has 
worked faithfully in a variety of positions 
within the sales and marketing structure of 
the family." 

WLUP Ups 
Coulter To 
Station Manager 

WLUP/Chicago National Sales Manager 
John Coulter has added Station Manager 
duties to his present responsibilities. WLUP 
VP/GM Jim DeCastro commented, "John 
has continued to demonstrate incredible 
loyalty and managerial skills, as well as 
write a great deal of business in national 
sales. I'm thrilled he will be helping me in 
the overall management of WLUP." 

Coulter joined WLUP as NSM in Decem- 
ber 1981 from a Chicago -based TV sports 
network. Earlier he had worked as an Ac- 
count Executive at the Loop, preceded by 
four years with ABC-TV sales and four 
years with ABC Sports. He told R&R, "In a 
competitive market like Chicago, it's excit- 
ing to be given an opportunity and responsi- 
bility with a radio station like the Loop, 
which we feel is on the threshold of really 
taking off in 1984." 

Peck KNAC GM Under flagship 
Flagship Broadcasting, headed by realtor 

Fred Sands, has purchased KNAC/Long 
Beach from the Wright Communications 
Group for $1.7 million. Neither company 
owns any other broadcast properties. 

As part of the ownership change, veteran 
management executive Jeff Peck has been 

STATION LEANS A/C 

Valentine Joins WNCI As PD 
Harry Valentine, Operations Director of 

WXGT(92X) & WCOL/Columbus and a 12 - 
year veteran of the stations, is the new Pro- 
gram Director at WNCI/Columbus. He re- 
places Tom Watson, who left the station last 
month. 

WNCI VP/GM Art Ortega told R&R, 
"The station is a lot more concise than it 
has been for a long time now that Harry's 
with us. He's a very organized person, as 

KOB-FM PD 
Halley Dies 

KOB-FM/Albuquerque PD Steve Hatley 
was killed February 29 when the motorcy- 
cle he was driving collided with an automo- 
bile. He was 36. 

KOB-AM & FM VP/GM Art Schreiber 
said, "Steve was a tremendous talent .. . 

you don't replace somebody like him. Steve 
was a terrific `people' person who worked 
beautifully with everyone. He put an out- 
standing staff together here, and was al- 
ways a pleasure to work with." 

In 1981, Hatley transferred from Hubbard 
Broadcasting sister stations KSTP-AM & 
FM/Minneapolis to the PD post at KOB- 
FM. There he converted the station's block 

HATLEY/See Page 27 

witness what he's done across the street for 
a number of years. Harry seemed to have 
the edge over all of the people we brought in 
to interview for the job. He's well known in 
the community and will be able to get us 
where we want to go the quickest." 

Commenting on his new position, Valen- 
tine told R&R, "As a competitor I've had a 
chance to observe this station, and the big- 
gest problem has been consistency. The 
budgets, people, equipment, and physical 
facility are all here for this to be a winning 
operation. The objective, historically, has 
been to position this station between 92X 
and WSNY, but the problem has been trying 
to serve too many people at one time. Over 
the last couple of weeks we've restructured 
the station to lean more toward females, 
with a bright A/C sound, as this is where the 
void in the market exists." 

TRANSACTIONS 

Plough Sells WSUN To Taft 
Taft Broadcasting last week reached an 

agreement in principle to purchase WSUN(Tampa 
from Plough Broadcasting for an undisclosed 
price. WSUN operates with 10 kw days/5 kw 
nights at 620 kHz. 

A definitive agreement of the proposed sale 

TRANSACTIONS/See Page 27 

appointed GM. Most recently, Peck was 
serving as a consultant to KIFM/San Diego 
and XHZ/Tijuana, having previously work- 
ed as GM at KOGO & KPRI/San Diego for a 
year. Before that, he held a variety of sales 
management positions at KHJ/Los Angeles 
for nine years. Peck told R&R, "I'm very 
happy to be with Fred Sands, whose success 
speaks for itself. Fred's always done every- 
thing in a first-class manner, and he now 
wants to use his successful ideas to build a 
first-rate radio station." 

PECK/See Page 27 

Miller Returns 
To KZAP As PD 

Chris Miller has been named PD at 
KZAP/Sacramento, returning to the posi- 
tion he held from December 1978, when the 
station went AOR, to June 1980. Miller re- 
places Chuck Browning, who became Oper- 
ations Manager at KLZ & KAZY/Denver 
last week. 

KZAP VP/GM Tom 
Weidle told R&R, 
"We're absolutely de- 
lighted to have Chris 
returning. He really 
knows album rock 
from every angle, 
and has developed a 
lot of additional skills 
and talents since he 
was last with us. It's 
an ideal situation - Chris Miller 
Chris is a fellow we know, with a proven 
track record, who knows the market." 

Miller, who most recently worked as an 
Account Executive at the Houston -based ad 
agency Allen & Dorward, after serving 

MILLER/See Page 27 
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684 FM SITES PROPOSED 

Washington Report 

W W W W / Detroit Renewed 
With EEO 

Reporting Conditions 
Four stations whose licenses were chal- 

lenged on EEO grounds by the National 
Black Media Coalition (NBMC) last week 
won renewal, but W W W W /Detroit was or- 
dered to make periodic reports on its pro- 
gress in recruiting and hiring women and 
minorities. 

Stations renewed without strings attach- 
ed were WWJ/Detroit; WKNT & WNIR/ 
Kent, OH; and WDBN/Medina, OH. Al- 
though all the stations fell below the Com- 
mission's EEO processing guidelines, the 
FCC found that each was making good -faith 
efforts to recruit minorities. 

Most of the debate focused on a futile bid 
by Commissioner Henry Rivera to attach 
reporting conditions to WWJ's license. De- 
spite a warning in 1979 to improve its EEO 
record, WWJ showed little or no improve- 
ment until its next renewal was drawing 
near, said Rivera. But Chairman Mark 
Fowler countered that the station is now 
making "steady, solid, and good progress" 
and even fired its GM for moving too slowly 
to shore up WWJ's EEO posture. 

$20,000 Fine Upheld 
For WSEZ 

Triad Broadcasting's explanation that 
"bad advice" from its attorney/engineer 
was responsible for serious problems at 
WSEZ/Winston-Salem failed to win any 
believers at the FCC last week. The Com- 
mission voted unanimously to uphold a 
$20,000 fine it imposed against the station 
last June. 

WSEZ failed to shut down after program 
test authority was discontinued, neglected 
to apply for a license within ten days of 
beginning equipment and program tests, 
and upped power without first submitting 
antenna impedance tests for the effect on 
co -owned AM WAIR. 

Triad pinned the blame on "deliberate 
deception and incorrect advice" from its 
consultant, and claimed it had no know- 
ledge of the shortcomings. But the Commis- 
sion said licensees cannot be excused when 
errors are made by employees or indepen- 
dent contractors. "I'm satisfied that jus- 
tice was done in this case," Chairman Mark 
Fowler remarked. 

NAB, Leland Resume 
EEO Talks 

Representatives of NAB and Rep. Mickey 
Leland (I) -TX) held their first session in 
several weeks Monday (3-5) to discuss what 
equal employment opportunity (EEO) 
standards should be contained in any House 
broadcast deregulation. 

Leland aides Larry Irving and Gene 
Locke met for about an hour with NAB Ex- 
ecutive VP/Government Relations John 
Summers and Sr. VP/General Counsel -des- 
ignate Jeff Baumann. No deal was struck, 
but Irving called the meeting "cordial." 
The NAB officials were to take up the issue 
with the association's Executive Commit- 
tee later in the week. In return for some- 
what stiffer EEO percentages, NAB report- 
edly wants the reporting exemption raised 
from its current level - stations with fewer 
than five employees - raised to include all 
stations with staffs of less than ten. 

Pending resolution of the EEO dispute, 
the Telecommunications Subcommittee 
had still not released a draft deregulation 
bill by early in the week. A hearing on 
broadcast reform, previously set for Thurs- 
day, was indefinitely postponed. 

KWOD Asks Court For 
Antenna Reprieve 

KWOD/Sacramento has gone to the U.S. 
Court of Appeals seeking permission to re- 
sume use of its main transmitter. KWOD 
was ordered to switch to its auxiliary trans- 
mitter on February 8. 

Apparently the signals of KWOD and 
KEWT/Sacramento are mixing somehow, 
creating a "spurious transmission" on a 
third frequency. KWOD has a CP to take 
care of the problem by raising its antenna, 
but has been holding off on the change be- 
cause it appears KEWT will resolve the sit- 
uation by raising its antenna. 

The court refused to grant a stay of the 
FCC's order for KWOD to revert to its aux- 
iliary transmitter, but the station's appeal 
is still pending. Commented KWOD attor- 
ney Frank Fletcher, "We think they're be- 
ing a little unreasonable with us." He said 
the FCC appears anxious to settle the prob- 
lem because, although the channel experi- 
encing interference is now vacant, it may 
come into use under Docket 80-90. 

WNCN Challenger Gets 
Second Chance 

Classical -formatted WNCN/New York is 
once again facing a license challenge. The 
FCC Review Board has overturned a law 
judge's initial decision granting renewal to 
GAF Broadcasting. At the same time, the 
board reinstated the competing application 
of Classical Radio, Inc. 

The law judge threw out Classical's bid 
last August after its President and proposed 
GM Ralph Jennings abruptly left the wit- 
ness stand while testifying on his group's fi- 
nancial qualifications. The next day, Classi- 
cal's attorneys said Jennings was suffering 
from ulcers and would be unable to testify 
for several months. 

The presiding judge refused to let another 
Classical officer testify, dismissed the 
group's application and granted WNCN's 
renewal. But the Review Board said there 
was ample evidence that Classical was 
meeting its responsibilities under the hear- 
ing process. 

Other Key Developments: 
President Reagan, via satellite, will ad- 

dress the closing session of this year's NAB 
Convention (5-1) and answer questions 
from the audience. 

FCC Braces For 
Thousands Of Docket 
80-90 Counterproposals 
As expected, the FCC last week released its omnibus rulemaking 

proposing 684 sites for FM drop -ins under Docket 80-90. Most of the sites 
are in the South and Midwest, and over 70% are small communities that 
now have no local FM station. 

States with the most drop -in sites are 
Texas (45), California (41), Ohio (32), New 
York (32), Illinois (31), Pennsylvania (29), 
Mississippi (28), Louisiana (27), Kentucky 
(24), Indiana (23), Georgia (21), Virginia 
(21), Missouri (21), and Minnesota (20). 

Several major markets showed up on the 
FCC list, among them Phoenix, Little Rock, 
Sacramento, Orlando, Honolulu, Indianapo- 
lis, Louisville, Rochester, and Columbus. 

For the next two months the Commission 
will accept "counterproposals" to its select- 
ed sites, and the agency is bracing for thou- 
sands of alternate suggestions. 

Counterproposals must: 
Be in conflict with a drop -in site named 

by the FCC 
Include a statement of intention to file 

for the channel 
Name at least one of the four categories 

of need being used to pick drop -in sites: 
first local service, first fulltime local ser- 
vice, minority service, or public radio ser- 
vice. 

The prospect of being buried by counter- 
proposals clearly worried the Commis - 

Drop -In List 
Available 

For a complete list of the 684 proposed 
Docket 80-90 FM drop -in communities and 
channels, feel free to call the Publisher's Of- 
fice at R&R, (213) 553-4330. A copy will be 
sent to you free of charge. 

sioners last week. But Mass Media Bureau 
Chief Jim McKinney assured them that 
computerization will make picking station 
sites "a very simplified process compared 
to processing applications." He added, "I 
have no intention of creating another low - 
power TV nightmare, believe me." 

The FCC is seeking comments on how, 
once the sites are finalized, it should stag- 
ger applications to avoid a mass filing. The 
available channels maybe sorted into smal- 
ler, more manageable categories either al- 
phabetically, or by criteria such as region, 
community size, or channel number. 

Daytimer Preference Weighed 
Nothing has been decided yet, but the FCC is thinking of giving daytimers an advantage 

when competing for FM drop -ins in their present communities of license. The Commission issu- 

ed a Notice of Proposed Rulemaking (NPRM) asking for comments on what preference daytim- 
ers might be given. 

When applicants for the same facility are compared, the party with the fewest other media in- 

terests has an edge. Thus, under present rules, daytimers seeking drop -ins in their cities of li- 

cense would be assigned a "diversity demerit" unless they promise to sell their AM property if 

awarded the FM license. 
The NPRM looks towards possibly wiping out that demerit, putting daytimers on an equal 

footing with other applicants. And, at the urging of FCC Chairman Mark Fowler, comments are 

also being sought on going even further by giving daytimers an actual preference. 
"The marketplace is shifting to FM rather dramatically," Fowler commented. A daytimer pre- 

ference might help establish some "equity" for AM, he suggested. 

10 -Mile Buffer For Class C's 
The FCC last week turned down six peti- 

tions, most of them aimed at relaxing the 
Docket 80-90 provision that Class C stations 

Quarterly Filing Of Issues/ 
Programs Lists Adopted 

Radio stations must now place issues/programs lists in their public 
files every three months, rather than annually. The change was voted 
last week by the FCC, which also: 

Abolished the rule that stations could 
address no more than ten issues in their 
lists. 

Eliminated the requirement that sta- 
tions provide a brief description of how 
each issue was determined to be important. 
"We are not concerned with how an appli- 
cant or broadcaster becomes aware of com- 
munity issues so long as such issues are 
identified and adequate responsive pro- 
gramming is offered or proposed," the FCC 
explained. 

When it deregulated radio in 1981, the 
Commission dropped the rule that made 
stations keep detailed programming logs. 
But last May the U.S. Court of Appeals 
struck down that part of deregulation and 

ordered the FCC to take a second look. 
The court called the issues/programs 

lists "a woefully insufficient substitute for 
program logs" as a means of determining 
whether stations are still meeting their 
public interest obligations. 

But the FCC last week took an extremely 
narrow approach to the court's remand, de- 
clining to require any new kind of issues 
log. It said the court's concerns should be 
allayed by lengthier and more frequent is- 
sues/programs lists. Those lists must con- 
tain a brief description of issues facing the 
community plus the date, time and duration 
of programming that addressed those con- 
cerns. 

have antennas at least 984 feet above aver- 
age terrain within three years, or be down- 
graded to a lower class. Backing down from 
the upgrade order "would merely prolong 
less intensive use of valuable spectrum," 
attorney John Karousos warned the Com- 
mission. 

But some relief was granted. Class C's 
were given a 10 -mile "buffer zone" around 
their outer signal contours for the next 
three years. The extra space provides room 
to move their antennas if that's necessary 
for upgrading. During the three-year peri- 
od, the Commission won't place new sta- 
tions in the buffer zones because that might 
unfairly prevent an upgrade requiring a 
move. 

Stations not upgrading won't lose any 
power or height, but a drop -in may be 
squeezed into the outer areas that are now 
protected, but aren't actually used by the 
stations because of their lower antenna 
heights. 

Since Docket 80-90 became effective 
March 1, Class C's will have until March 1, 

1987 to upgrade. It's estimated that 80% of 
C's are facing the upgrade -or -else ultima- 
tum. 



Judge us 
by the. 

companies 
we keep. 

Some of the world's most prestigious and successful broadcast 
groups recently renewed membership agreements with Associated 
Press Broadcast Services. Several others have joined as new members 
of our growing family. 

Abell Communications. Allbritton Communications Co. Cox 
Communications Television. Doubleday Broadcasting. Eastern Broad- 
casting Corp. The Formby Stations. Lesso Inc. Lotus Communications 
Corp. Metromedia Television. Progressive Publishing Co. The Pulitzer 
Broadcast Stations. Television Station Partners. Western Cities Broad- 
casting. Williams Broadcasting Corp. 

We at the Broadcast Services Division of AP are proud to Ap 
be Associated with all of them. 

Associated Press Broadcast Services.Without a doubt. 
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Let The Music Play And Play And .. . 

Sony's MTL-10 

Since the introduction of auto -search and greater portability for cassette 
players, one of the few remaining advantages to phonographs has been con- 

tinuous music via the stacking function. Now Rolling Stone reports that So- 
ny's new MTL-10 playback -only deck will consecutively play up to ten cas- 

settes in any chosen order. If C-9Os are used, for example, the auto -reverse 
cassette changer can arrange up to 15 hours of uninterrupted music. The 

MTL-10 comes equipped with Dolby B noise reduction. List price: $250. 

Junking Natural Food Claims 
Do health food enthusiasts really 

practice what they preach? Well, ac - 

Dial -A -Rocker 
If music marketing continues at 

its present pace, "Hangin' On The 

Telephone" may replace "On The 

Road Again" as the national touring 

anthem. MTV has already supplant- 

ed live appearances in some smal- 

ler cities, and now one merchandis- 

er has run what's been billed as the 

first nationwide call -in in-store ap- 

pearance. 

Taking a cue from "Rockline" 
and other nationwide interview 
shows, California -based telemar- 
keter Rockbox prepared a live ap- 
pearance by EMI -America's 
Dwight Twilley, who talked to cal- 
lers (via a toll -free 800 number) and 
took their orders for autographed 
copies of his new "Jungle" LP. 
The company promises a string of 
similar events in the future. 

cording to a Wall Street Journal arti- 

cle, what comes out of consumers' 
mouths is often not what they put in. 

In a recent study, the NPD Group 
asked families to maintain a two-week 
diary of all snacks and meals. Subjects 
were divided into five groups: meat 

and potato eaters, families with child- 
ren (sodas, sweetened cereals, etc.), 
natural food eaters, and sophisticates 
(mineral water and the like). Analysis 
revealed that only eight percent were 
orthodox natural food enthusiasts. Na- 

turalists, while eating far less sugar 

than most of their counterparts, fre- 

quently indulged in chocolate chips, 
jello, pretzels, homemade cakes, and 

French toast. 

Sophisticates, on the other hand, 

were above -average junk food hounds, 
scarfing down doughnuts, Twinkies, 
and Sara Lee cakes. They also ranked 

first in the cream cheese division. 
Why? NPD theorizes this group eats 
the most bagels! 

Viacom Posts 

'83 Revenue 
Increase 

During 1983's fourth quarter, Via- 
com International reported revenues 
of $72.6 million and earnings of $14.8 
million. This contributed to year-end 
totals of $315.6 million in revenues, 
plus net earnings of $28.1 million. In 

1982, the company posted revenues 

of $281.4 million and net earnings of 

$26 million. According to Chairman 

Ralph Baruch and President/CEO 
Terrence Elkes, both the broadcast- 
ing and cable TV divisions handed in 

favorable reports to help Viacom mark 

a 13th consecutive year of record per- 

formance. 

AERho 
Convention 
Scheduled 

NBC Entertainment President 
Brandon Tartikoff will be the key- 

note speaker at Alpha Epsilon 
Rho's forthcoming convention. 
The national broadcasting socie- 
ty's 42nd annual meet, entitled 
"Prospects '84," convenes in 

Los Angeles April 4-8. 

Topics during the four -day semi- 

nar run the gamut from TV/radio/ 

cable sales and the news business 
to sports broadcasting and pro- 

gramming. Panelists include 
WNIC-AM & FM/Detroit Ex- 

ecutive VP/GM Ed Christian, 
RTNDA President Ed Godfrey, 
KBIG/Los Angeles President/GM 
Jack Adamson, and "American 
Top 40" 's Casey Kasem. Featur- 

ed as luncheon speakers are 

Group W Communications Pres- 

ident William Baker and Motion 
Picture Association of America 
President Jack Valenti. Direct in- 

quiries to VP/Public Information 
Sue Rozman at (212) 887-6426. 

Marketing Firm Matches 
Up Radio With Retail 

Marketing knowledge is an important aspect of'any busi- 
ness, especially radio. Determining a station's rightful place in its 
market's retail structure means having access to qualitative data 
on audience characteristics. Management Horizons, Inc. sup- 
plies that information through its newly -created Management 
Horizons Media Marketing System. 

The division's bottom line goal is "finding The best match -ups between po- 
tential advertisers and targeted markets of radio stations." That, in turn, serves a 
two -fold purpose - building a foundation for longterm schedules and attracting 
the attention of the top decision -makers at firms which are current and potential 
advertisers. MHMMS achieves this by researching three key areas: 

Situation Analysis - Identifying station's current and most likely future ad 
clients 

In -Depth Consumers Market Survey - Describing the audience in detail, 
from age/income to shopping behavior/retail loyalties 

Marketing Plan - Developing the data into a high -yield sales campaign. 
Management Horizons also conducts.a seminar for advertisers focusing on 

the consumer market results and the importance of radio as a "high match -up me- 
dium." For more information contact Gary Drenik at (614) 846-9555. 

REACH OUT AND TOUCH 

Videos Venture 
Into 3-D Realm 

Taking rock 'n roll to the next di- 

mension - 3-D - was proposed 
quite a while ago (R&R 12-17-82), 
with Aerosmith as the video sub- 
ject. The outcome of that particular 
project is unknown. But music vid- 
eo producer Picture Music Inter- 
national has contracted Murray 
Lerner, director of Disney Epcot 
Center's 3-D "Magic Journeys," to 
produce/direct multi -dimensional 
videos. Lerner promises these fea- 
tures will be somewhat more com- 
plicated than those in the early 
"hurl things at the viewer" 3-D 
movie phase. The end result? To 
capture the excitement of a live 

concert, inviting viewers to reach 
out and touch the starring rock per- 

former(s). One thing stays the 
same, however: You'll still need 
special glasses to watch. And 
though he won't divulge which acts 
would like to board the 3-D band- 
wagon, Lerner has been collaborat- 
ing with Peter Gabriel on a fea- 
ture-length 3-D project. 

Safeguarding Your Computer 

The Alertmate 
Computers may help you keep 

the billing current and the rotations 
straight, but they're also another 
piece of equipment that attracts 

thieves to your station. Ithaca, NY - 
based Sutton Designs has intro- 
duced "Alertmate," an alarm which 
provides theft protection for com- 
puters, peripherals, and related 
equipment. Alertmate's 85 -decibel 
alarm sounds if the computer is 

unplugged or if its cord is cut. It's 
also set off in the event of power 
failures or if an unauthorized user 
tries to dismantle the alarm. The 
unit may be deactivated by the 
user through a four -digit combina- 
tion code. 

Noting What TV Shows Sell Music 
"General Hospital" and other non - 

music TV shows have certainly boost- 
ed the popularity of various songs. 
Now, a recent survey by New York - 

based Street Pulse Group indicates 
that spots placed on such shows could 

prove more sales -effective than on 

certain music programs. A poll of 1229 
record buyers found the syndicated 
"M.A.S.H." and "Hill Street Blues" 
shows were watched more by poten- 
tial music consumers than were music - 

oriented programs such as "Saturday 
Night Live" or "American Bandstand." 
SPG President Mike Shalett told Ad- 
vertising Age that the non -music 
series possess high appeal for the 
CHR and album/adult-oriented radio 
audiences. 

N i.,.. IDNCERT 
WESTW00D ONE ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO 

PROGRAMS, CONCERTS AND SPECIALS. 


