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Marvin Gaye dominated
three decades of pop music
before his untimely shooting
death April 1. The sad cir-
cumstances are recounted
and Ken Barnes and Gail
Mitchell share some mem-
ories.
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FCC EASES SCA WORRIES

FMs using their SCAs can now boost their
main channel loudness up to 110%, and
the FCC hopes stations will no longer fear
they’ll lose their competitive volume when
they make use of their SCAs.
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PEOPLE IN THE NEWS
THIS WEEK

» Nick Hunter, Vic Faraci Sr. VPs at
WB/Nashville

Tim Davidson KING’s VP/GM

Ed Sander to become WSUN VP/GM
David Hosley PD at WINZ

Jon Kirksey upped at EIPIA

Tim Williams WPLP GM

Craig Fleshman GM at WJRB & WJKZ
J.D. Black OM, Melvin Jones PD at
KRNB

Neal Mirsky PD for WCKO

Terry Schmidt VP/GM at KBUG &
KCPX
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AIC’S OFF TO THE RACES

Jeft Green handicaps the hottest ratings
races for major market A/C’s, with figures
and capsule analysis.

Page 44

L.A. BLACK RADIO —
WHO WILL WIN?

No Black or Urban station in Los Angeles
can seem to rise above the three-share
mark. In the first of a two-part series, Walt
Love attempts to unravel the mystery in the
No. 2 market. This week: KJLH and
KACE.
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RECURRENT EVENTS IN CHR

Joel Denver and several astute program-
mers examine the proper use and rotation
of recurrents in the modern-day CHR for-
mat.

Page 34

HIDDEN METHODS
OF ATTRACTING ADULTS
TO AOR

Steve Feinstein takes a look at low-profile
wWiOQ/Philadelphia, which has quietly
evolved a reliable system for gaining and
keeping adult listeners.
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SEVEN UPPED TO PRESIDENT/GM

Cap Cities Advances

Radio VP/GMs

In restructuring within Capi-
tal Cities Broadcasting, all sev-
en radio VP/GMs have been el-
evated to President/GM.

Capital Cities President/
Broadcasting Division Joe
Dougherty commented, ‘‘This
change in title is in recognition
of their meaningful and signifi-
cant service to their respective
stations and the communities
which they serve, as well as
Capital Cities.”

The promoted executives are
Ron Pancratz, WJR & WHYT/
Detroit; Warren Potash, WBAP
& KSCS/Dallas-Ft. Worth;
Aaror Daniels, WPRO-AM &
FM/Providence; Vern Ore,
KZLA-AM & FM/Los Angeles;

Sampson

Raised To
WXYV PD

Roy Sampson has jeen pro-
moted to PD of WXYV (V103)/
Baltimore. He succeeds Tim
Watts, who resigned _ast week
to pursue outside interests. In
addition to his new duties,
Sampson will also double as
afternoon drive host.

“I am fortunate and pleased
we were able to promote some-
one from our staff into that posi-
tion,” WCAO & V103 VP/GM
Bob Abernethy told R&R. “Roy
has a strong background, and
he’s shown a lot of leadership
qualities over the ttme I've
known him, I think he’s going to
be a very strong programmer.”’

When asked about any future.

station changes, Abernethy ad-
ded, ‘“We’ve been succ=ssful for
quite a few years in this market
and feel we’ve got a pretty suc-
cessful formula going. We may
look at some areas of adjust-
ment, but certainly nothing that
would be an earthshaking
move."”

Sampson is a two-year station
staffer, most recently serving
as an announcer. Prior to
joining V103, he was Music Di-
rector for the Sheridan broad-
cast group.

Frank Woodbeck, WKBW /Buf-
falo; Norm Schrutt, WKHX/
Atlanta; and Fred Weinhaus,
WPAT-AM & FM/New York.
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RKO Nets Name
Hogan President

RKO Radio Division Execu-
tive VP Bill Hogan has been
named to succeed Tom Burchill
as President of the RKO Radio
Networks. A 15-year industry
veteran, Hogan first joined
RKO in 1979 as VP/GM of RKO
Radio Sales, later becoming
President of the rep firm. He
joined the corporate staff as Ex-
ec. VP last year.

Commenting on his new as-
signment, which he begins im-
mediately, Hogan said, “I’'m
absolutely delighted with this
new opportunity that RKO has
given me. I'm proud of the cor-
porate support that the nets
have received since their incep-
tion in 1979, and the commit-
ment that is there for the future.
The networks are in a strong
competitive position in the net-
work radio arena, and I wel-
come the personal challenge to
lead the division into new areas
of growth and expansion.”

RKO Radio Division Presi-
dent Bob Williamson, who an-
nounced Hogan’s appointment,
said, ‘‘We are very pleased that

Bill Hogan

we were able to fill this impor-
tant position with someone from
within our own organization.
Bill's extensive radio know-
ledge, marketing experience,
and administrative skills make
him the perfect choice to main-
tain and enhance the extraor-
dinary growth rate of the net-
work division.”

Burchill, President of the net-
works since their birth, resign-
ed three weeks ago to become
CEO of the Hearst-ABC-Viacom
Entertainment System, a cable
TV venture.

R&R’s Editorial Team Realigned

R&R President & Publisher
Dwight Case has announced
four promotions within the
newspaper’s editorial staff. Ken
Barnes has become a Vice
President of the company and
will continue to oversee the
publication as VP & Editor. Ad-
ditionally, Adult/Contemporary
Editor Jeff Green has been up-
ped to Managing Editor; News
Editor and Easy Listening Edi-
tor Gail Mitchell has become
Executive Editor; and Associ-
ate Editor Ron Redrigues is
now Adult/Contemporary Edi-
tor.

In announcing the promo-
tions, Case said, “When ex-
cellent growth is emjoyed, it
becomes critical to find the
right people to help that growth
sustain. All of us at R&R are
really happy that the ‘right peo-
ple’ were inside our company!
We're all ‘just plain proud’ of

it

Barnes, Executive Editor Gail
Rodrigues

Pictured (I-r): R&R's Managing Editor Jeff Green, VP & Editor Ken

Mitcheli, and A/C Editor Ron

Ken, Jeff, Gail, and Ron.”
Barnes, an original R&R staf-
fer in 1973, became News Editor
in 1977. He was then promoted
to Executive Editor in 1980, and
became the publication’s Editor
in 1983. Green joined R&R in
1981 as A/C Editor from his post
as Director of Marketing & Pro-
motion for Pacific Arts Video
Records. Mitchell became an
Associate Editor at R&R in

Foglesong Heads
Capitol/EMI Country

Jim Foglesong, who recently
exited as President of MCA’s
Nashville division, has been ap-
pointed President/Country &
Western Division for Capi-
tol/EMI America Records.

Based in Nashville, Fogle-
song will assume full national

responsibility for all country ac- |

tivities for the labels, reperting
to Capitol President Jim Mazza.
As part of the appointment,
Foglesong will be elected to the
board of directors for both
Capitol Records and Screen-
Gems-EMI Music.

EMI Music Worldwide Chair-
man/CEQ Bhaskar Menon
commented, “I look forward
with excitement to the many
contributions which he will
make to enhancing our com-
panies’ rich heritage and com-

Jim Foglesong J

mitment to country music.”

A 33-year industry veteran,
Foglesong served as Country
Division President for ABC and
Presiderit of Dot Records. His
background also includes seven
years as a producer for RCA, as
well as 13 years in various
capacities at Columbia.

1979, and served as the publica-
tion’s News/Talk Editor from
1980-82. She became News Edi-

R&R/See Page 38

WAGO
Bows CHR
Format

Ending market speculation
over its format choice, Cox
Broadcasting’s WAGO(G106)/
Chicago (formerly WXFM)
debuted its perscnality-oriented
CHR format Monday (4-2) after
signing the station’s former
Jazz format off the air Friday
(3-30).

WAGO VP/GM Marc Morgan
told R&R, “I'm really pleased
with how we sound. (PD) Jan
Jeffries really deserves to be in
the spotlight for getting us up
and running in such a short per-
iod of time. This is his baby.”

Jeffries, noting he was now
programming the Windy City’s
fith CHR outlet. said, “This is
probably the most competitive
CHR market in the country;
however, I think we’ll carve out
our own niche with results begin-
ning to show in the summer
book, owing to our late start be-
fore the spring Arbitron.”

Describing WAGOQ’s sound,
Jeffries told R&R, “We're a
mass appeal CHR, not unlike

WAGO/See Page 38
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R&R Expands Jazz
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KING Appoints Davidson VP/GM

After five years as GM at KING-FM/Se-
attle, Tim Davidson has been appointed
VP/GM for AM News sister station KING.
He succeeds former GM Edith Hilliard,
who departed to pursue personal business
ventures.

King Broadcasting VP/Radio Jim Kime
said, “Davidson’s appointment is a reflec-
tion of his service and contribution while
managing KING-FM. Eighteen months
ago, KING changed to a News and Informa-
tion format, and we are sure Tim’s man-
agement experience and enthusiasm for a
challenge will aid him with this new oppor-
tunity.”

Davidson joined KING-FM as an Account
Executive in 1978, and became GM the
following year. “KING has made a lot of
improvements, particularly in the last six
to nine months, and all the research in-
dicates there is enough demand for the pro-
duct. I plan no immediate changes, as the
company is 100% behind the format. Jim
Kime has seen me through both good and
bad times at KING-FM, and I feel I have a
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lot of support upstairs. This position is a big
challenge and increase in responsibility for
me; I don’t think I'm going to be bored!”’

No replacement for Davidson at KING-
FM has been named yet.

Sander Slated
As WSUN’s
New VP/GM

Ed Sander, who is serving as VP/GM at
WDAE/Tampa until the FCC approves its
sale to Gannett (see separate story), will
transfer to Taft’s crosstown property WSUN
as VP/GM when its acquisition from Plough
is completed later this spring. Upon the
ownership change, present WSUN VP/GM
Don Hibbitts will depart.

Sander, a 17-year company veteran, join-
ed WDAE in January as Station Manager
after several years as Local Sales Manager
and GSM at Taft’s WTVN/Columbus. He
told R&R, “I'm excited to be in Tampa be-
cause it’s really growing. This is a challeng-
ing market from a standpoint of how it’s
geographically laid out. Our new signal
covers most of the state, and that’s a real
opportunity for Taft and WSUN. To be part
of it is going to be a lot of fun.”

Sander added that no format change is
planned.

Kirksey Moves
Up AtE/P/A

Jon Kirksey has been promoted from
Epic/Portrait/Associated Labels Associate
Director of Album Promotion/West Coast
to Director of Album Promotion. He will re-
main on the West Coast and will report to
National AOR Promotion Director Bill Ben-
nett.

Bennett com-
mented to R&R,
‘‘Besides being a
great promotion man
and a pillar of
strength for our local
guys, Jon whips up a
legendary barbecued
shrimp. I consider
myself fortunate to :
have him on the staff, Jon Kirksey
and to have him as a friend.”

Kirksey is a 23-year record veteran who
previously worked at Reprise, Capitol,
MGM, and A&M. He told R&R, “I’m real
excited because it’s going to expand my du-
ties and enable me to be involved in new
areas. I'm in my 11th year with Epic, and
this is my third promotion in the last year
and a half. It feels great to be a part of man-
agement now.”

WB/Nashville Ups Hunter, Faraci

In promotions within Warner Brothers’
Nashville division, VPs Nick Hunter and
Vic Faraci have been elevated to Senior VP
positions. Hunter becomes Sr. VP/Promo-
tion & Sales, while Faraci assumes the post
of Sr. VP/Marketing.

Warner Bros.
Chairman Mo Ostin
commented, “I am
happy to announce
the promotion of
these two seasoned
professionals. Both
Nick and Vic have
proven track records
unmatched by many
industry peers.”

Marvin Gaye
Fatally Shot

Marvin Gaye, a premier vocalist, com-
poser, and performer for over 25 years, died
Sunday (4-1) of two gunshots to the chest.
His father, Marvin Gaye Sr., was booked on
suspicion of murder; the two had reported-
ly been arguing at the elder Gaye’s L.A.
home just before the shooting. Gaye was 44,
and would have been 45 on April 2.

Gaye was Motown’s top male solo artist
throughout the sixties, scoring a consistent
string of hits topped by 1968’s ‘I Heard It
Through The Grape-
vine.” His “What’s
Going On”’ in 1971
was a landmark
social commentary
album. Leaving Mo-
town in 1982, he re-
turned on Columbia
with a massive hit,
“Sexual Healing,”
exploring in typically
frank fashion one of

AN

Nick Hunter

Marvin Gaye
GAYE/See Page 32

Williams New
WPLP GM

Guy Gannett Broadcasting took posses-
sion of News/Talk WPLP/Tampa (Pinellas
Park) on Monday (4-2), immediately instal-
ling Timothy Williams as General Manag-
er. Williams moves up from the group’s
WINZ/Miami, where he was General Sales
Manager.

“I'm delighted,” Williams told R&R.
“It’s nice that the company has made such
a commitment to the state of Florida. We
also own WINZ in Miami and WRKT in Or-
lando. The company recognizes Florida as
a tremendous growth area, and Tampa as
one of the leading markets in the state.”

Williams says WPLP’s N/T format will

WILLIAMS/See Page 32

Fleshman To
WJRB & WJKZ

Craig Fleshman has been selected as GM
at WIRB & WJKZ/Nashville. He replaces
former GM Mike Smiley, who remains with
the station in a parttime sales capacity.

Fleshman joins WJRB & WJKZ from the
Local Sales Manager’s post at KLUV/Dal-
las. He previously worked in Dallas at the
William Meeks ad agency after a term as
Account Executive for KLIF.

Fleshman told R&R, “GM slots in the top
50 markets don’t come open very often and
when they do, it’s great when they’re in
situations with a tremendous amount of po-
tential. I feel fortunate to be part of a fine
chain like Mack Sanders Broadcasting. My
background has included everything from
jocking to copywriting, all of which will
come in handy with my duties here. The
station sounds very good, the people here
are great, and we are going to work very
hard at realizing the full potential of this
radio station.”

2 "

After joining the Elektra staff in 1981,
Hunter became VP of the Nashville division.
following the Elektra/WB merger in 1983.
He previously worked as head of promotion
for the country music departments at MCA,

Vic Faraci

Playboy, and Atlantic Records.

A 25-year company veteran, Faraci
started the WEA offices in Chicago before
moving to Los Angeles as Executive VP/
Marketing. Like Hunter, he joined Warner
Bros. following the ’83 merger.

WINZ Names
Hosley As PD

WINZ/Miami has tapped University of
Florida professor David Hesley to fill the
Program Director vacancy created by the
recent departure of Dave Ryder.

Besides being an associate professor of
broadcasting for the past two and a half
years, Hosley has been Director/News &
Public Affairs for the school’s two commer-
cial radio stations, WRUF-AM & FM/
Gainesville. He previously spent nearly ten
years in the news department at KCBS/San
Francisco, and also worked at WCBS/New

York, HOSLEY/See Page 32

TRANSACTIONS

Gannett Buys WDAE,
Primetime From Taft

Gannett Broadcasting has agreed in principle
to purchase WDAE/Tampa from Taft Broadcast-
Ing for an undisclosed amount. The fransaction is
subject to the negotiation of a definitive agree-
ment and FCC approval. Before takeover can oc-
cur, the FCC must also approve of Taft's acquisi-
tion of AM neighbor WSUN from Plough.

The WDAE transaction includes Taft's “Prime-
time” nostalgia format syndication unit now in use
at 28 stations, including flagship WDAE.

WiQllTampa President/GM and Gannett Radio
Division VP/Programming Jay Cook is expected
to assume the WDAE GM duties when the trans-
action is completed.

Operating with Skw at 1250 kHz, WDAE will
become the 14th radio property for Gannett,
which already owns WIQI, KPRZ & KIIS/Los
Angeles, KSDO-AM & FM/San Diego, WLQV &
WC2Y/Detroit, WGCI-AM & FM/Chlicago,
WWWE & WDOKI/Cleveland, and KUSA &
KSDI/St. Louis.

Taft also owns WYNF/Tampa, WKRC &
WKRQ/Cincinnati, WTVN & WLVQ/Columbus,
WDAF & KYYS/Kansas City, WDVE/Pittsburgh,
and KEX & KKRZ/Portland. Taft is in the process
of seling WGR & WGRQ/Buffalo (see below).

Taft To Sell WGR &
WGRQ For $5.5 Million

R&R has learned that Taft Broadcasting has
reached an agreement in principle to sell WGR &
WGRQ/Buffalo to CRB Broadcasting for $5.5
million cash, pending negotiation of a definitive
agreement and FCC approval. Following that,
takeover is expected to occur around July 1.

A/C WGR operates with Skw at 550 kHz, while
AOR WGRQ carries 12.6kw on 96.9 mHz at 890
feet.

CRB, which is headed by principal Ed Rogoff,
also owns WAEB & WXKW/Allentown. Taft re-
tains ownership of ten major and medium market
properties, and is in the process of buying
WSUN/Tampa from Plough (see separate story).

The transaction was brokered by R.C. Crisler.

TRANSACTIONS/See Page 32
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NAB-NRBA Report Smooth

Joint Convention Planning

Executives and convention committee
members from NRBA and NAB met in
Chicago Monday to start working out the
nuts and bdlts of how the two associations
will stage the Radio Convention in Los An-
geles in September. Both sides reported a
very cordial and productive atmosphere,
with one participant commenting, “You’d
never know we were dealing with people
from two separate associations.”

After an overall session, the broadcasters
broke into groups to begin planning sessions
in specific areas such as management,
sales, and programming. There are signs of
compromise on both sides. NRBA has
agreed to NAB'’s tradition of bringing in
major entertainment, although the question
of a concert vs. a banquet is still under
debate. And NAB has agreed to the idea,
first advanced by NRBA, of inviting par-
ticipation in the convention by the record in-
dustry.

New Manager

Deserts KTTL

Despite a signed contract under which he
was to take over management of KTTL/
Dodge City, KS, John Carlson failed to take
over the troubled station as scheduled this
week. A former employee of KIUL/Garden
City, KS, Carison had approached KTTL
owners Charles and Nellie Babbs, who
agreed to let him take a shot at operating
the station. But apparently due to adver-
tiser wariness and lack of capital, Carlson
backed out of the deal.

Meanwhile, the FCC is expected to issue a
hearing designation order shortly, throwing
KTTL into a comparative renewal battle
with a local group that was outraged by the
station’s attacks on blacks and Jews. Observ-
ers are eagerly awaiting the order, anxious
to see how the FCC, which wants to aban-
don all contznt controls, will handle the
issue of KTTL’s inflammatory broadcasts.

FCC Tosses Out 807 FM
Translator Applications

Failure to properly obtain permission to
rebroadcast the signals of proposed origin-
ating stations has resulted in the return of
807 FM translator applications to E. Kaye
Johnson as “unacceptable for filing.”

The FCC found that, rather than getting
each station’s specific permission, Edward
M. Johnson & Associates sent a mass mail-
ing to stations asking them to sign and re-
turn a form if they wished to be listed for
translator retransmission. The Commission
said this indirect process didn’t meet its re-
quirement that translator operators get
“express’’ permission from originating sta-
tions.

In addition, the FCC said many of the ap-
plications were defective because the sta-
tion to be rebroadcast was much too far
away from the proposed translator to per-
mit the required off-air pickup. E. Kaye
Johnsonis the sister of Edward M. Johnson,
who first filed the applications in his own
name. He has since sold his consulting firm.

First Step In Overhaul

Of Ownership Rules

The FCC last week made the first of what
could be a series of changes in its broadcast
ownership rules. It began by revising its so-
called ““attribution” rules. Those determine
how much — and what type — of ownership
a person or group must have in a station be-
fore the outlet counts for purposes of owner-
ship rules like the 7-7-7 limit.

One major change was to raise the basic
benchmark for attribution from 1% to 5%.

Washington Report

That means, for instance, an entity could
own 4% each in dozens of stations without
triggering the 7-7-7 rule. The Commission
also raised the benchmark for ‘‘passive” in-
vestors (mutual funds, insurance compa-
nies, etc.) to 10% and ruled that non-voting
stock and limited partnership interests
don’t count at all.
Five Bay Area

Stations Cleared On
Referendum ID Charge

The FCC has dismissed complaints
against five San Francisco stations accused
of failing to properly identify the sponsor of
ads opposing last November’s referendum
to limit smoking in San Francisco work-
places. An anti-smoking group accused
KABL-AM & FM, KOIT, KYA, and KLHT
of failing to identify the tobacco industry as
the sponsor of spots placed by pro-smoking
San Franciscans Against Government In-
trusion (SFAGI).

The FCC said the stations acted properly
in identifying SFAGI as the sponsor be-
cause, while funded by cigarette interests,
the group was totally independent of the
tobacco industry and retained absolute
editorial control of its ads.

NPR Claims Its House

Is “In Order”’

National Public Radio President Douglas
Bennet told the Senate Communications
Subcommittee last week that the network,
which was nearly driven off the air by a $10
million debt last year, now has its ‘“finan-
cial house in order.” He added, “We feel
confident that NPR can maintain current
services throughout fiscal yeap 1984 with
the balanced budget we have in place.”

The public broadcasting bill the commit-
tee is considering would give NPR $53 mil-
lion in 1987, $57 million in 1988, and $61 mil-
lion in 1989. That includes an increase of
about $50,000 for each of the 269 member
stations. Bennet testified the increase ‘‘can
make the difference between mere survi-
val, which is the present pattern in many
communities, and being able, for example,
to hire a small staff to cover local public af-
fairs.”

Other Key Developments:

e Opposing factions on the House Tele-
communications Subcommittee were meet-
ing again on Tuesday (4-3) amid reports
that a broadcast deregulation compromise
was near. Meanwhile, NAB and NRBA
were said to be waiting for the subcommit-
tee process to run its course before launch-
ing a drive for a radio-only bill.

e The FCC has ruled that a May 3 broad-
cast debate between North Carolina Senate
rivals Gov. Jim Hunt and Sen. Jesse Helms
is exempt from the equal time rule, even
though the two men won’t officially be op-
ponents until after the state’s May 8 pri-

mary.

e NRBA is about to launch a nationwide
AM stereo survey, with plans to announce
the results sometime in May.

e The full FCC has affirmed the Review
Board’s grant of renewal to Spanish-for-
matted WOJO/Chicago (Evanston) over a
competing application by Genesis Broad-
casting.

e An FCC law judge has granted Orange
County Broadcasting Corp. a license for a
new AM on 830 kHz in Orange, CA. The
judge denied three competing applications
and a request by KUDE/Oceanside to move
to the channel.

e The FCC/Auxiliary Services Branch

has consolidated at 1200 19th St. NW, Room

329, Washington, DC 20554. Phone (202)
634-6307.

R&R/Friday, April 6, 1984

FM SCA Users Allowed To
Boost Main Channel Loudness

Reacting to industry fears that use of FM subcarriers hurts main
channel loudness, the FCC voted last week to let stations increase
modulation to offset any signal weakness.

“Hopefully, stations that previously were
reluctant to provide SCA services because
they thought they would harm their main
channel stereo competitive position will
now be less reluctant to enter the subcar-
rier business,” FCC Policy & Rules Divi-
sion attorney John Reiser told R&R.

Effective immediately, stereo stations
are now free to increase modulation by 50%
of the injection level of their subcarriers,
for a maximum of 110%. For instance, a
station utilizing a single 10% subcarrier can
boost modulation to 105%. Using two such
SCAs would enable a station to go up to the
full 110% modulation.

Interference Fears Allayed

The FCC was criticized for not including
the provision in its sweeping deregulation of
FM SCAs a year ago. At the time it was
worried about the possible effect on adja-
cent channel interference. Group W, NAB
and NPR petitioned for the modulation in-
crease, and the Commission was clearly
satisfied by joint NAB-NPR studies show-
ing no interference problems.

Jerry LeBow, President of Technical
Marketing Consultants of Valhalla, NY,

said he was ‘‘delighted”’ with the ruling: His
clients include the Ari-Blaupunkt SCA traf-
fic report system. LeBow doesn’t believe
loudness was ever a real problem, but
thinks the ruling “assures the program
directors that use of subcarriers will not in-
versely affect their loudness and thus their
competitiveness.”

“Inaudible’’ Loudness Loss

““We are extremely pleased,” comment-
ed Group W Director/Radio Engineering
Harrison Klein, who also thinks loudness
concerns were unfounded. He says the new
rule should reduce any loss to a level
“which is, by any reasonable definition,
totally inaudible.” According to Klein,
Group W, which owns Muzak, has had
many FM operators cite the loudness issue
in refusing to lease SCAs.

Another major issue affecting the use of
FM subcarriers is expected to go before the
Commission as soon as next week. Favora-
ble action is expected on petitions asking
the agency to block state public utilities
commissions from regulating SCA paging
services.

Daytimer Relief Debated
Before Goldwater Subcommittee

Daytime-only broadcasters made a strong new pitch for extended
hours to the Senate Communications Subcommittee this week. But they
found powerful opposition arrayed against them, including clear chan-
nel broadcasters, the Association for Broadcast Engineering Standards
(ABES), and, on many points, FCC Mass Media Bureau Chief Jim

McKinney.

The debate took place in Washington
Tuesday (4-3) at a hearing on the “Equity to
Daytime Radio Broadcasters Act” (S.
880 ), introduced by Sen. Larry Pressler
(R-SD). The bill would guarantee daytim-
ers two hours of airtime both pre-sunrise
and post-sunset, as long as no objectionable
interference was created to another AM’s
groundwave signal. That would effectively
end skywave protection during those four
hours. Pressler will conduct a field hearing
on the bill in Sioux Falls, SD on April 14.

Opponents were caught off guard last
June when S. 880 passed the Senate Com-
merce Committee with little notice, but
they are clearly geared up to fight this
latest daytimer effort. Even though the bill
has cleared the committee process, a hear-
ing was needed “to take another look at this
issue” in light of last fall's FCC daytimer
relief, subcommittee Chairman Barry Gold-
water (R-AZ) said Tuesday.

CB’s More Powerful
Than Daytimers

The FCC’s grant of extended hour power
levels as low as 1.4 watts was attacked by
Jim Wychor, President of KWOA/Worth-
ington, MN and of the Daytime Broad-
casters Association (DBA). “In many
cases, these commercial stations are ex-
pected by the FCC to provide a local service
with less power than a CB radio,” he testifi-
ed. “The FCC did attempt to alleviate the
daytime broadcaster’s plight, but in fact, in
most cases, simply laced the straitjacket
tighter.”

McKinney said at its April 11 meeting the
Commission will reconsider the daytimer
action. He hinted it will “significantly in-
crease the permissible power levels.” But
he warned that S. 880 goes too far because it
would end skywave protection for clear
channel stations two hours pre-sunrise and
post-sunset.

McKinney Backs
Skywave Protection

“We must be careful . . . We are rapidly
approaching the point where gains for som¢
can be achieved only at the expense o
others,” McKinney told the panel. Pointing
out that over half of the U.S. land are:
depends on skywave signals at night, he ad
ded, “It appears strongly desirable tha
some protection be provided to skywave, as
well as to groundwave service.”

Even though his group includes AMs of
all types, ABES Executive Director Wally
Johnson came out against S. 880, saying,
“The relative need of the public for sky-
wave reception services clearly outweighs
the limited need for extended hours opera-
tions by daytime-only stations.”

Also voicing that view was KSL/Salt
Lake City VP/GM Thomas Glade, Presi-
dent of Clear Channel Broadcasting Service
(CCBS). Class I-A clear channel skywaves
serve 26 million Americans “who live in and
travel through a vast radio desert,” he
testified. ‘Intolerable interference would
result from daytimers broadcasting at
greater power for longer periods of time
than authorized by the FCC.”

The solution for daytimers is FM, Glade
asserted. ““Of the approximately 2300 day-
time stations, over 1000 have co-owned FM
stations and many others have unused FM
assignments available to them.”’

KPRE/Paris, TX President/GM Gene
Sudduth asked that daytimers not be forced
to divest their AMs if they win FM licenses
in the same community. He told of getting
an FM channel assigned to Paris, only to
face four competing applicants from as far
away as Florida and California. If they
“were sincerely interested in our specific
market, why did they not risk the time, ef-
fort and expense involved in the petitioning
process?’’ he asked.
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THE ROMANTICS.

Your listeners are the stars every Sunday night at
11:00 PM (EST) for an hour of music and toll-free call-in conversation.

On April 15th, The Romantics discuss how they drove
the 60's “Motor City” sound into the 80's.

Hosted LIVE, in stereo, by Jo Interrante.
Produced by Patrick Griffith Productions, Inc., for RKO.

For radio’s hottest, most promotable program call 212-764-6702.
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Sales Management
School Planned

The Radio Advertising Bureau will hold its fourth annual Sales
Management School at Philadelphia-based Wharton School of Business,
June 18-21. The four-day course, bllied as ‘‘the most intensive professional
training program in radio,”" explores sales and management issues. Atten-
dance is strictly limited to 50 participants. They must be sales managers (or
GMs in direct command of sales functions) and be recommended by their
supervisors. Tuition totals $1290. More information is available by calling
the RAB Membsr Services Division at (800) 232-3131.

Book Provides
Guide To Radio
Market Economics

As we all know, economic fac-
tors can spell either success or
failure for radio broadcasters.
“‘Duncan’'s Radio Market Guide”
offers an economic tour of 170
major radio markets, as a ‘‘first
step’’ toward promoting under-
standing of a specific market.

Two pages are devoted to the
individual market writeups. Outlin-
ed therein are ravenue history and
projections from 1978-1988, pop-
ulation and demographic
estimates, a flve-year growth rate,
commerce and industry, colleges
and universities, market radio con-
ditlons (largest ad agencies, larg-
est local radio accounts, large lo-

DUNCAN'S RADIO
MARKET GUIDE

Featuring Amenican Radio

cal accounts which use radio
“boorly), competitive media, and
miscellaneous comments.

This guide is meant to serve as
a companion volume to Jim Dun-
can’'s ‘‘American Radio” series;
both are published by Duncan
Media Enterprises. Direct in-
quiries to (616) 342-1356.

A Vested
Interest
In Music

Despite their popularity, portable
stereo units are deemed hazardous by
some. Why? Because the headphones
make the wearer totally oblivious to
outside sound. New Hope, PA resident
Michael Waldron hopes to eliminate
that danger with his new line of musical
vests. The $80 zip-frant winter vests
feature a built-in FM radio and speak-
ers, and come in gray, black, or blue.
Waldron told Wireless Flash he plans
to bow both a Buck Rogers-styled
jogging vest for the summer season,
and also a $50 music jogger vest for
runners.

WESTWOO0D ONE

and 1
NHO\:I Po Havel
e

Better known as the home of Fidel
Castro and those famous cigars,
Havana is now opening its doors to
American rock artists. Reportedly,
Havana radio outlets have begun air-
ing U.S. pop music. What makes this
so noteworthy? Well, it’s the first time
that’s happened in almost 20 years.
Observers speculate Radio Marti
prompted the musical turn of events,
with Cuba hoping to keep listeners
from tuning in the American pro-
paganda facility. Based in
Washington, DC, Radio Marti starts
transmitting from the Florida Keys
this summer.
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Radio Listener Lifestyles Probed, Pt. |

A/C “Most Listened To” Format;

Country Comes In Second

Radio listeners and their lifestyles
in relation to radio formats are the
subject of nine research reports from
Hillier, Newmark, Wechsler &
Howard. Prepared by Director of
Research Elaine Pappas, seven of
the reports cover radio's major for-
mats (A/C, CHR, AOR, Country &
Western (as the firm still calls it),
Black/Urban, Beautiful Music,
Classical), while the remaining two ex-
amine the delivery potential of middays
and profile women listeners.

Adult/Contem-
porary headed the
“most listened to"’
list, followed by
Country & West-
ern, CHR/Rock,
Beautiful Music,
and AOR/Progres-
sive. From that
point, individual
format research in-
cludes listenership

Elaine Pappas

percentages compared to other for-
mats, demographic appeal by sex/
age, occupation, buying styles, in-
come, and listeners’ self-concept.

Below follow highlights from the A/C
and Country & Western studies:
A/C

* More than 34 million adults 18 +
(20.9% of total U.S. adults 18 +)
listen to the format on daily basis,
M-F, 6am-midnight

¢ Breaking down 18+ listeners,
47 .6% are men; 52.4% women

* 56.1% of A/C listening audience
are household heads

® 57.4% fall in the coveted 25-54
demo; more than two-thirds are 18-49
adults

¢ Earn $40,000 or more annually

e 252% of professionals/manag-
ers are listeners

e 23% of
brand-loyal
Country & Western

¢ More than 28 million 18 + adults
(17.3% of U.S. total) listen to this for-
mat

* 51.6% are men, 48.4% women

¢ 61% are heads of households

¢ Two-thirds are adults 18-49;
60.8% are 25-54

e Make $20,000 or more per year

¢ 16.3% of professionals/manag-

18+ listeners are

Injecting Realism Into Reference Letters

Next time you ask your GM or PD for
a glowing letter of recommendation,
bear in mind that too much flattery may
get you nowhere. Or so says Pennsyl-
vania State University's Stephen
Knouse, who suggests in Psycholo-
gy Today that adding a touch of hon-
esty, in the form of at least one less-
than-favorable comment, could be
more effective.

Knouse composed eight versions of
a recommendation letter for a college
management major, sending them to
personnel directors at various com-
panies. The version most successful in
getting the person ‘“‘hired’’ included
the unfavorable statement *‘tends to
be aloof and arrogant at times’" among
other comments that specifically ad-
dressed his activities and scholastic
achievements. Those reference let-
ters praising the applicant in general
terms were less effective (‘‘shows
good organizational skills™’) than those

Rock Video
Violence Measured

TV violence commissioned
studies lay claim to its adverse af-
fects. Joining the fray are rock
videos. According to research con-
ducted by the Canadian Coalition
Against Violent Entertainment, an
hour’s worth of videos depicted an
-average of 18 violent acts. And sex-
ual violence appeared in 35% of the
videos. Bearing in mind these find-
ings, the coalition judged rock videos
as more violent than primetime televi-
sion.

which mentioned specific accomplish-
ments (“has effectively reorganized
our sales office’’).

The results of this test, Knouse cau-
tions, don't warrant across-the-board
generalizations. But he theorizes that
the unfavorable comment may have
given the job candidate a more realistic
quality, lending credibility to the rest of
the letter.

ers are listeners

* 16.3% of 18+
brand-loyal

The reports average 15 pages,
complemented by dlagrams that
clearly describe the specific findings.
Copies of the 1983 listener profiles
are available by calling Patti Fahn at
(212) 832-8900. It's $25 for the first
copy, $10 for each additional copy.
Further findings for the other formats
will be featured in this section next
week.

listeners are

Employee
Benefits
On The Rise

Next time the boss says you've got
it made, take heed. He just might be
right. A U.S. Chamber of Commerce
poll found that 1507 companies shell-
ed out $510 biillion for employee
fringe benefits in 1982. That breaks
down to an average $7187 ($138 a
week) per worker, as compared to
$6627 in 1981. Currently at many
employees’ disposal are dental plans,
profit-sharing, short and longterm
disability insurance, and day care.
More working mothers, escalating
heaith care costs, increased worker
demand, and use of benefits as a hir-
ing trump card are credited with spur-
ring the growth. According to a USA
Today article, Chamber officials
foresee employer benefit expen-
ditures topping $600 billlon this year.

Mailable
Decals Stick

In Listeners’
Minds
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Gill-line’s “‘Post-Cals™ are self-sticking vinyl decals that combine the
best of two worlds — direct mail and station logo stickers. A station adver-
tises itself and promotes listening, while concurrently directing those efforts

The vinyl decal front is backed by a postcard that can be custom-imprint-
ed or left blank. Decals may be printed in any standard color; backing sheet
copy is printed in black. Minimum quantity is 250, with price covering art
-preparation charges. Call (213) 828-7533 for more details.
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ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO
PROGRAMS, CONCERTS AND SPECIALS.
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You're looking at a man who could use some good news.'_q

The new AP Network News.

As Program Director, your job
is to get and keep listeners. To do
that you need good strategy, deter-
mination and the best tools to
work with.

At AP Network News, we want
to help. That's why we're generating
an additional 24 dynamic, drive-
time news updates each day. All free
of commercial clearances.

A two-minute NewsWatch
highlights breaking news at the
bottom of the hour. Our 60 second
NewsMinute features the top stories
at two minutes before the hour.

We’ve added these reports to our
schedule of hourly newscasts,
already available in 2%; and five
minute versions.

Our new reports are short, and
they're jammed with reliable infor-
mation. You'd expect that from AP.

What’s more, they add un-
matched flexibility to your overall
programming.

And AP Network News actually
helps you keep listeners tuned to
your station while keeping them
tuned-in to the world.

There’s more. AP Network

News has expanded its feature pro-
gramming, from consumer affairs to
computer news. It’s information
programming you and your
audience will enjoy.

Best of all, our increased service
comes without an increase in cost.

So, if you can use some good
news in your ratings battle, call
Glenn Serafin at (202) 955-7200 for
more information and our latest
demo tape. He’ll explain how AP
means good news for your lis-

teners —and good news for
you at ratings time.

Associated Press Broadcast Services. Without a doubt.
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General Sessions:

O KEYNOTE
Patricia Aburdene ** Age of the New’’' $19.95

(0 SPECIAL SESSION
Dr. Charles Garfield *“What Makes a
Champion’’ Peak Performance $19.95
(] Paul Bortz ““Where Cable is Going in
Relation to Radio”’ $19.95

Workshops:

(] SPECIAL TWO CASSETTE WORKSHOP

Dr. Sharon Crain *’Relating to the Egos

Around You”’ $28.95
(O Robert Mahiman & Art DelVesco

’Everything You Wanted to Know

About Buying a Station/

Venture Capital’”’ $19.95
(0 SPECIAL TWO CASSETTE WORKSHOP

John Parikhal ‘‘ldentifying Programming

Trends” $28.95
O SPECIAL TWO CASSETTE WORKSHOP

Gary Kaplan ‘’Recruitment/How To

interview’’ $28.95
(O Jhan Hiber “Budgeting for Research

and Promotion’’ $19.95
O Dr. Adele Scheele **Skills for Success/

Time Management” $10.95
(0 SPECIAL THREE CASSETTE PROGRAM

Dr. Elliott Ross "‘Listening Skllis’”” General

sessioniworkshop $19.95

If you order a complete seminar set for $217.50, we'll in-
clude a “Direction '84" notebook which includes additional
print material, useful exercises and the case study outline.
You'll also receive the case study solution cassette as a
bonus. Please check tapes desired.

Number of tapes ordered __ _

R & =n

Total amount enclosed
Mastercard and Visa accepted:

Mastercard:

Expiration date: __ Interbank #

VISA:

Expiration date: A -

Make checks payable to: RADIO & RECORDS

NAME
STATION
ADDRESS

CITY____STATE ZIP
Please allow 3-6 weeks for delivery. California residents add 6% % sales tax.

RADIO & RECORDS
1930 Century Park West, Los Angeles, CA 90067

R&R/Friday, April 6, 1984
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Pro:Motions

Azrak, Sharp Named WB/Nashville VPs

)
Martha Sharp

At Warner Brothers’ Nashville division, Janice Az-
rak has been named VP/Press & Artlst Development.
She had previously been National Director/Public Rela-
tions for the division and had worked in various PR capa-
cities at Elektra before the WEA Nashville reorganiza-
tion. Also, Martha Sharp has been promoted to
VP/A&R. She is a veteran songwriter, having written
Bobby Vee's ‘‘Come Back When You Grow Up” and
Sandy Posey's “‘Born A Woman.”

Janice Azrak

Wenner Joins NBC
Radio Press

Jamie Wenner joins NBC as
Administrator/Radio Press. A PR
consultant since 1980, Wenner
has also worked as a Creative
Associate with the Television
Bureau of Advertising, and PR/
Public Service Coordinator at
WHN/New York. Wenner will han-
dle press relations activities for
NBC Radio, its three networks, and
eight radio O&O’s.

Nilsen Advances In CBS
A&R Administration

Tom Nilsen has become Direc- |
tor/A&R Administration-East Coast
at CBS Records. He's been with =
the label since 1979, most recent-
ly as Associate Director/A&R Ad-
ministration. For three years before
that, he was a Senior Auditor at

Touche Ross & Co.
Tom Nilsen

Swindel New Island VP

Jim Swindel has been ap-
pointed VP/National Sales Manager
at Island. He joins the label from
A&M, where he served six years as
Marketing Coordinator. Swindel al-
so worked in sales for MCA and
PolyGram.

Jim Swindel

Banks Directs CBS/Nashville
Artist Development

Debbie Banks has been upped
to Director/Artist Development at
CBS Records in Nashville. She’s
been with the company since 1982
as Manager, E/P/A Press & Public !
Information. She also did PR work
for Nashville’'s Network Ink, Inc.
and performed a variety of duties
for Cleveland’s Agora Club. .

Debbie Banks

Diamond Forms Consultancy

Veteran programmer/announcer Dave Diamond has
announced the formation of Dave Diamond, Ltd.
making available two new formats, *‘Power Radio’’ and
“Adult Hits.” Diamond has been Professor of Mass
Communications at lowa’s Buena Vista College for two
years. He was previously at KFl/Los Angeles. Diamond
can be reached at (712) 749-2115.

Golden Boy Records Formed

E.J. Gurren Music principal Eddie Guren and Louls
Edeiman of Apropos Productions have formed Gold-
en Boy Records. The label will be distributed by Quall-
ty Records in North America with initial product already
released by Detroit artist R.J.’s Latest Arrival. The
new company can be contacted at (213) 980-7501.

Lomax Administrates
Permian Publishing

Dallas-based Permisen Records has just named
Maryann Lomax to administrate two new publishing
companies, Banjo Man Music (BMI) and Saratoga
Trunk Muslc (ASCAP), in cooperation with MCA Mu-
sic. Formerly of Tom Collins Music in Nashvilie, Lomax
will also write for Saratoga Trunk Music.

IN SEARCH OF THE HIDDEN CAR — KKBQ/Houston, in conjunction with Lone Star Ford, recently gave away a $20,000
Delorean automobile. Listeners were given clues regarding the auto’s location, and the first to show up at the station with the
auto serial number won. Shown here receiving his keys from Ford Sales Manager Van Middleton Is winner Robert Hill.
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Was Right On‘ Target. ..
But Don’t Take Our Word For It. ..

Here’s what some of the participants had to say:

“Great seminar...

keep attendance small!”’
Tom Barsanti, WTIC/Hartford

“Well worth the money. Il look forward
to coming back next year.”

Mike Evans, KGEO/Bakersfield

“An excellent idea. Well run.
Excellent materials. Keep doing them.”’
Jack Beach, United Stations

“The bringing in of people from outside
the broadcast spectrum provided for a
great learning experience.’”’

Larry Daniels, KNIX/Phoenix

““Terrific sessions. The kind of thing
you don’'t get at NAB."’

Sandy Sanderson, CFTR/Toronto

If you missed DIRECTION ‘84 . . . you haven’t missed it all!
R&R, in cooperation with Mobiletape, has reécorded all the sessions.

Fill out the order form on the adjacent page.

Make sure you're apart of DIRECTION ‘84 I

September 15 & 16, 1984 in Los Angeles.

RADIO & RECORDS

The Direction series from R&R. .. you can'’t get anything like this!
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Nena'’s Follow-up To Their #1 Single
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“I Cry Just A Little Bit”
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@ Now On Over 100 AOR STATIONS!
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“Up The Creek"

Title Song From The New Hit Movie |
“Up The Creek”

Now On Over 120 AOR STATIONS!
NID AOR TRACKS: #48

“Tust A Dream”’

99 Red Balloons” — On Your Desk This Week!

Its Share Of The Pie!

Distributed by
CBS Records



SOUNDS YOU'VE NEVER
HEARD BEFORE.

Scientific-Atlanta’s digital audio satellite terminal gives you
the highest highs, the lowest lows in network program fidelity.

Scientific-Atlanta brings
you the first major advance
in network radio program
delivery since there were
network radio programs to
deliver: the digital audio
satellite terminal.

Listen to the crisp, clean
signal quality featuring 80 dB
of dynamic range and a full
24 dBm peak signal level. And
then notice the low distortion
characteristics—less than .3%
THD. We make it sound like
the program is originating in
your own studio.

Our new digital audio

terminal also offers fast set-
up and long-term reliability.
Plus ease of operation: you
can make a program change
with a simple flip of a switch.
Once you hear the dra-
matic difference of digital
satellite distribution, you'l
be introduced to a quality of
sound you've never known
before. Find out more right
now by contacting P Michael
Kelly. The new digital audio :
terminal from Scientific- ./
Atlanta—the choice of
four of America’s leading
radio networks. ]

Scientific
Atlanta
o

/9‘@% 7

Scientific-Atlanta Telecommunications, Digital Audio Marketing, 3845 Pleasantdale Road, Atlanta, GA 30340/(404) 449-238|

See Us At NAB Booth 1017.



JHAN HIBER

Using Computers:
An Operational Perspective

Crash . . . dump . . . floppy disc . . . No, these aren’t sound ef-
fects from a “Superman’ movie; they are computer terms you’d bet-
ter become familiar with. As broadcasting moves into the computer
age with a vengeance, this column offers some food for thought on
how to become familiar with not only the terms but the logistics of

making computers work for you.

Two weeks ago 1 interviewed a GM
for his perspective on what is needed
— and what steps to take before wading
into the computer usage pond. This
week I talked to one of the country’s
brightest research directors to glean his
thoughts on how the computer helps the
research, programming, and sales
operations at a station.

My guest this week is Mike Mallace,
Research Director at KNIX-AM & FM/
Phoenix, a Buck Owens Broadcasting
station.

R&R: Once the GM has given the go-
ahead to delve into the realm of com-
puters and how they might help the
sales and programming departments,
how should a staffer charged with the
responsibility proceed?

MM: I think the first thing to do is get
a handle on what your software needs
are going to be. Are you going to be do-
ing breakouts for the sales department,
or are you just concerned about in-
house research and working with the
programming effort? Once you’ve
determined that, you can examine
which of the three software choices
makes the most sense for your station.

R&R: What are those three software
options?

MM: Depending on your needs and
talents you can choose software off the
shelf, you can hire an outside program-

mer to develop some customized soft-
ware, or you can write your own, time
permitting.

Programming Research

R&R: What are some of the functions
stations might consider with their in-
house computers?

MM: Several programming-related
items come to mind. They can develop,
as we have, a weekly index that tracks
the station’s position on a weekly basis.
We were doing this even before Birch
came into the market. We trend the
data for 20 weeks at a time, with
breakouts by demo, and the computer
has certainly been a big part of making
that happen.

have his cume value duplicated.

A programmer recently wondered, “If a diarykeeper lists my station in
two listening segments not in the same quarter-hour, does that listener con-
tribute twice to my total cume?”

Not really. Once a person has listened to a station for at least one
uninterrupted five-minute period in a quarter-hour surveyed by Arbitron,
he/she is added to the station’s total cume count. While the person would add
to the cume of each relevant quarter-hour in which he listened, he wouldn’t

tell how our efforts work out.”

ing the caliber of responses.

R&R: What other applications might
there beP

MM: Music research on a weekly
basis is tallied, rated, and analyzed. We
use both phone-out and mail systems,
then compute the data in-house.

R&R: Any other advice for in-house
research departments regarding com-
puter considerations?

MM: Every research department in
the country should have an electronic
spreadsheet system. I know it has saved
me hours and hours on various projects,
and I am sure programmers and re-
searchers out there would appreciate
that benefit.

Sales-Oriented Research

R&R: Do you also have a system that
helps break out the books when they ar-
rive?

MM: Yes, we timeshare on the
Marketron system to breakout some
numbers, and we've recently gotten
equipment to receive Arbitrends when
they come on-line.

R&R: Are there other ways sales
departments can benefit from computer
usage?

MM: I think so, based on your ex-
perience. For example, we've integrated
the computer in the sales department so
that it can spit out several types of
documents. Now we handle account
lists, correspondence, form letters, etc.
by using the word processor capability
of the machine. It’s really worked well
so far.

Equipment Overview

R&R: What equipment do you have
in-house?

MM: For the strict research functions
{primarily programming) we have the
Northstar Advantage system and its
support gear. Besides handling the
music research capability and the
ratings indices, it also offers word pro-
cessor and electronic spreadsheet

Council Reaffirms Opposition To Arbitrends

Ed Giller, Chairman of the Arbitron Radio Advisory Council, told R&R,
the recent meeting between that body and the leadership of Arbitron was high-
lighted by discussions concerning Arbitrends. According to Giller, GM at WFBG/
Altoona, “We recognize Arbitron’s right to proceed with Arbitrends (the three-
month rolling averages soon to debut). However, with the six new members of
the Council we felt it was time to reaffirm our unanimous opposition to Arbi-
trends.” Giller stated that “Arbitron told us that to date they have only 15 signed
clients for Arbitrends, out of the 300 subscribers on the 23 affected markets.”

Birch Meets GOALS, Corrects Miami
In what Birch Radio founder Tom Birch called “a very good and informa-
tive series of meetings,” he and other Birch executives met last week with the
RAB GOALS Committee. Birch updated GOALS on the ratings firm’s methodol-
ogy and procedures. Birch told R&R, “There still remain a great many questions
about our new cume projections. Only time, and comparisons to Arbitron, will

In an unrelated matter, Birch’s South Florida subscribers saw the Decem-
ber/January report pulled (and received rebates accordingly) owing to mistaken
handling of the survey. A field director (who has since been released) handled
the heavily Hispanic area without hiring any bilingual interviewers, thus affect-
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features too. For the sales department
we’ve gotten the IBM/PC and its sup-
porting equipment, giving us the option
to tie into Arbitrends later.

R&R: What kind of outlay does a sta-
tion need to make in order to do the job
well?

MM: We have about $8000 worth of
equipment, but I've got some real
Cadillacs here. If stations need to spend
or do less they could get started for
$1000 or so.

R&R: Finally, what parting words of
wisdom would you like to leave the
readers with?

LESYS_ _ECh Rk B BEESSS e e o
“Depending on your needs and
talents you can choose software
off the shelf, you can hire an out-
side programmer to develop
some customized software, or
you can write your own, time
permitting.”

eee e —— L - e i

MM: My only advice is to be real
careful when you get underway. Define
your software needs, decide which of
the three options you’ll use to develop
the necessary software, then shop
around carefully for hardware. There
are deals to be had, so don’t just fall for
the first salesman you talk to.

R&R: But even with the shopping
around it’s still worth getting into the
world of computers?

MM: Oh yes. We feel it offers a com-
petitive edge, and stations need all of
those they can find.

Amen to that, Mike, And here’s hop-
ing the columns featuring Mike and
Ken Maness, GM of WJCW & WQUT/
Johnson City, TN, help those of you ten-
tatively looking at the blizzard of com-
puter choices make some intelligent
decisions.

Enjoy the brave new world of 1984!






HISTORY
REPEAITS
HIMSELE

Ringo returns as DJ of the historic
25-week repeat command
performance of Ringo$s Yellow
Submarine— A Voyage Through
Beatles Magic.

The Sub sank all the competition
onitsfirst trip, capturing an audience
of over 12 million adults* Now it's
ready to score again with audiences
and advertisers starting May oth.

Don't let history pass you by. Call
Julie Eisenberg at (212) 887-5690.

The Return

of The Yellow Submarine
Don't let history pass you by

ﬂj@ © 1981 ABC, Inc. ’ ABC
i guj és:;'ﬂ:lnl'.‘:.t:;‘l;lplc Committes FM RAD , O . - .

- N ET\X/ORK *Adults 18 +, R.H. Bruskin Associates, Omnitel Survey and
EXCLUSVE RADIO BROADCASTERS OF THE 1984 SUMMER OLYMPICS ABC Radio Network Research Estimates, October, 1983

Ringo's Yellow Submarine, Copyright © 1983, American Broadcasting Companies, Inc.
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NETWORKS

PROGRAM SUPPLIERS
—
REED BUNZEL

HOORAY FOR HOLLYWOOD

Radio Goes To The Movies

Dateline: Hollywood. The sleek, black limos pull up in front of thou-
sands of cheering fans. The Stars climb out, mink and fox coats draped
around the shoulders, ostentatious jewels flashing as the paparazzi
click their cameras. Searchlights pierce through the night sky, the music
swells, a hush falls over the crowd. The nominees are announced . . . and

the envelope, please . . . .

This Monday night (4-9) marks the 56th
annual Academy Awards presentation, and
once again it will draw a worldwide viewing
audience of huadreds of millions. In keep-
ing with the spirit of the Oscars, and as a
timely tie-in with the film industry’s big
night, this week’s column focuses on pro-
gram suppliers who work with the movie
companies to produce movie-oriented pro-
gramming which promotes films and the in-
dustry in general. Featured this week:
Riches, Rubinstein, and Radio and Draper
& Hampton, both located in the Los Angeles
area.

The Audio Movie Kit

Riches & Rubmstein, a partnership form-
ed by Peter Riches and Peter Rubinstein,
has been involved in movie promotion for a
number of years. They got involved with ra-
dio during the summer of 1981 when the
company arranged with Warner Brothers
to promote the international and domestic
release of ‘‘Superman II.” The two com-
panies had discussed a similar promotion
two years earlier when the original ‘‘Super-
man’’ premiered, but the idea was tempor-
arily shelved. However, when the studio
was preparing tp release the sequel, the
plan resurfaced and Warner Brothers gave
the go-ahead to produce a radio special that
would promote the further adventures of
the Man Of Steel.

The challenge with any promotional spe-
cial of this type is to design it so it won’t
sound like a 60-minute advertisement. Ru-
binstein told R&R, “We realized we would
have a touchy line to walk in producing this
radio show. We had to satisfy the film com-
pany and let them know we were publiciz-
ing their picture, yet we didn’t want to give
the station something that sounded like a
big promotional hype. We had to find some-
thing that satisfied the promotional aspect,
while also getting airplay.”

The company looked for a specific struc-
ture for the special that could get the word

©A.M.P.A.S.®

across, yet be entertaining and non-hype as
well. Rubinstein explained, “In this case
the history of Superman — from the early
days through the TV series — turned out to
be a great hook. We worked through all
that, and by the last 15 minutes the au-
dience was ready to hear about the sequel,
so we hit ’em hard with ‘Superman I1.””” The
special was a great success, and Riches &
Rubinstein embarked on a string of radio-
movie ventures. These included the films
“Heavy Metal,” ‘“Neighbors,” and ‘‘Pen-
nies From Heaven.”

The following summer the company pro-
duced a ten-part package, featuring ‘‘Star
Trek I1,”” “E.T.,” “Tron,” and “Officer And
A Gentleman.” “We had the ten biggest
movies of the summer of 1982,”” Rubinstein
continued. “It was really successful, and

Network Spots . . .

Los Angeles Dodgers manager Tommy Lasorda
will present a manager's eye view of the na-
tional pastime as host of “Lasorda At Large,” a
new daily baseball feature for Mutual Broad-
casting, scheduled to debut Monday (4-9). The
network is also preparing for the start of the
NBA Playoffs, which are slated to begin April 16
and carry through the championship series in May

Narwood Productions is producing and dis-
tributing PSAs endorsing the sale of special gold
and silver Olympic coins, minted by the U.S. Trea-
sury and designed te benefit America's Olympic
hopefuls . . . NBC’s Mike Maus will anchor the
network’s “Decision ‘84" coverage of the Penn-

sylvania primary from Philadelphia on Aprit 10. Ad-

ditional coverage will also be provided the morn-
ing after the primary . . . Global Satellite Network
has debuted “Power Cuts,” a nationwide music

program featuring the country’s top current re-
leases, as well as interviews, show biz news, and
lifestyle reports . . . A new network for preteens
and their parents, the Children’s Radio Network,
is scheduled to premiere July 4 on AM stations.
Programming will feature musical and educational
material targeted especially for children . . . ABC
Radio Network Sports has scheduled exclusive
live coverage of the Kentucky Derby from Louis-
vile on May 5 and the Preakness Stakes, from
Baltimore, on May 19. ABC Sports commentator
Don Chevrier will anchor both events, and will be
joined by Dan Lovett and Fred Manfra, who will
provide color commentary on the sporting events
... “The Best Years,” hosted by Helen Hayes
and produced by Gladney Communications, re-
cently celebrated its fifth anniversary on the air.

Screen Scenes

Ron Reagan, son of President Ronald Reagan, is scheduled to make his broadcasting de-
but as host of “Screen Scenes” on NBC, the Source. The program, a one-minute feature pre-
sented daily on the network, will focus on the world of motion pictures through reviews, observa-

tions, and interviews.

Reagan, who will present his premiere broadcast from this year's Academy Awards presen-
tation in Los Angeles, says, “l grew up in Los Angeles — the perfect place to be if you love
movies — and, like so many of my generation, | have found that movies are a terrific source of
entertainment, fantasy, and discovery. And, while | can’t boast of having a Ph.D. in film criticism,
if they gave out degrees for movie-watching, I'd surely qualify.”

Movie News

Planning on seeing “Romancing The Stone,” “Splash,” “Ice Pirates,” or “Footloose,” but
want to know “thumbs up or thumbs down?" Just spend sixty seconds {which is about how long
it takes to say “Greystoke — The Legend of Tarzan — Lord of the Apes”) with Chicago Sun
Times film critic Roger Ebert on the ABC FM Network and you'll learn all about the latest box of-

fice smashes or dogs.

“Movie News" has been airing on the network since April 1982. Itis :60 in length, with a :30
sponsored spot, and consists primarily of reviews of the latest film releases. According to Cor-
inne Baldassano, Director/Programming for the FM Network, "The reviews are much along the
same lines as what Roger does on TV. They are generally irreverent, and he'll quickly tell you if
he hates or loves the movie to death. Occasionally he will do a foreign film if it has mass appeal,
but usually he sticks to features that our audience is likely to be interested in.”

RADIS

we did a few more at the end of the year.
Then last year we took a good look at what
we were doing. We were working with Uni-
versal at the time, and went to them with
the recommendation that we revamp the
entire idea of the one-hour special so it no
longer existed as such. We felt that block
programming might be perceived by the
stations as confining, and difficult both
demographically and formatically, so we
were looking for something new.”

What the company arrived at was the
“Audio Movie Kit.” These kits would be
comprised of open-ended and produced
clips and interviews, to be used as each sta-
tion wanted. ‘‘We designed these kits to give
each station flexibility in its format and
programming. If they want to use an inter-
view in their news, they can. If they have an
entertainment feature, the clips are perfect
for that. Likewise, if the station is doing a
tie-in for the film’s release, they can work
the pieces into their promotions. They can
even put it all together and produce a one-
hour special — whatever the station sees fit.

“What we’re trying to do is impart.anec-
dotes, information, and trivia about a film.
These sorts of things stick in a person’s
memory, and ultimately get them in to see
a movie. When a station uses one of our kits,
it has the effect of a one-minute commercial
without the listener even knowing it.”

What sort of use do stations actually find
for these movie kits? WBSB/Baltimore
Promotion Manager John Pavlos comment-
ed, “They are excellent support material
for movie promotions. We do 90% of the
movie premieres in this market, and every
time I get a call about one of the audio kits, I
encourage them to send it to me, because it
always comes in handy. The kits have
always been very well done, and I can only
rave about them.”

Jeff Hillery, morning news anchor at
KHJ/Los Angeles, finds the material useful
in his newscasts. “Today it is a bit difficult
to get interviews with movie stars. I'd like
to get an interview with Sylvester Stallone,
for instance, but he doesn’t go around and
do that sort of thing, so these kits provide
what I otherwise couldn’t get. What I like is
the variety of material on the discs. I take
bits and pieces from the open-ended inter-
views, chop ’em up, write my own stuff, add
some music or sound clips from the movie,
and it usually sounds pretty good. I use
them in the news, presenting them as
sidebar stories. I think they’re great.”

The Two-Hour Music Special

Draper & Hampton, based in Encino, CA,
a partnership between Ken Draper and Jim
Hampton, takes a different approach in its

movie-studio tie-ins. Instead of featuring
aspects of the particular film being pro-
moted, the company produces music spe-
cials designed to attract the target audience
sought by the movie studio. In this respect
the company acts as an ad hoc, or unwired,
network.

“We’re not really syndicators in the
strictest sense of the word,” Hampton told
R&R. “We're a creative company that has
the ability to syndicate. What we do is go
out and custom-create a network for an ad-
vertiser — in this case the movie companies
— so the sponsor has input into what they’re
getting. If a studio is opening a picture in
only 63 markets, we will clear only those
markets they want.”

The first special the company produced
for movie studio sponsrship was ‘“We’re An
American Band,” developed for Warner
Brothers. “We came up with a show that we
felt would attract the target audience,”
Hampton said. ‘“The studio wanted a cer-
tain demographic, and we felt we could ap-
peal to that demo with this type of special.
Some companies are doing shows that talk
about the movie, but it is our feeling that
this type of program can be very limiting.
First, most radio stations are looking for
music, not specials with non-music materi-
al. What we’re trying to do is marry what
has worked in radio for so long — the music
special — and tie it in with the audience the
movie company is looking for.”

Other films D&H has promoted through
these music specials include *‘Police
Academy,” “Hotel New Hampshire,” and
‘‘Cheech and Chong’s The Corsican Broth-
ers.” “What we give the station is a two-
hour special, comprised of two 52-minute
hours. This includes all of the commercials
for the national advertiser, so the station
has roughly eight minutes of local avails to
coordinate with a non-competitive
sponsor.”

Getting movie companies to believe in
radio has not been an easy proposition,
Hampton said. “They’re just not used to
planning that far ahead. The movie busi-
ness is well-planned and timely, but often it
is-last-minute. To come in and prepare a
program 60 days in advance has been a bit
difficult for them, but once they begin to
realize how efficient and inexpensive radio
is compared with television, they find it is
the perfect medium to reach their target
audience.”

So . . . stock up on your favorite popcorn,
raisinettes, goobers, sit back, and enjoy the
Oscars. If you need more food (for thought),
try this: all five movies nominated for best
picture this year begin with the letter “T.”
Can you name them?
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Networks/Program Suppliers

MUSIC FEATURES

ABC
Entertainment Net/Siiver Eagle:
George Strait (Aor? 26)
Rock Net/Continuous History Of
Rock & Roll (R. Stone)
The story behind the song (April 28)

Clayton Webster
Country Calendar:

George Strait (Apri 23)

Richard Sterban (April 24)

David Wills (April 25)

Sytvia (April 26)

Charley Pride (April 27)

Joha Conlee (Apri 28)

Duane Allen (April 29)
Rare Trax:

Loverboy/AC-DC/PHil Ochs (week of April 23)
Retro Rock:

Grace Slick/Motels (week of April 23)

® Jaime Jarrin has been selected
to anchor Westwood One’s produc-
tion team for the network’'s Hispanic
coverage of the 1884 Olympic Games
in Los Angeles. He will direct West-
wood One’s production efforts, and
will serve as-the principal voice talent
for the live, daily coverage. Jarrin is
news/sports PD at KTNQ-KLVE/Los
Angeles, and is the Spanish-language
voice for the Los Angeles Dodgers.

®Len Boardman, formerly with
Eastman Radlo in Los Angeles, has
joined Drake-Chenault as a Regional
Manager. He has worked with the com-
pany before, and his 15 years' sales
experience includes work at KSRF/
Santa Monica.

Creative Radio Network
Country Music’s Radfo Magazine:
Janie Fricke (April 21)
David Wills (Aprif 28)
Drake-Chenault

History of Rock & Roll:
Fleetwood Mac/Paul Revere & The Raiders
{April 23)

Men At Work/Sonny & Cher (April 24)

Genesis/Alabama/Motown (April 26)

Beatles/Roger Daltrey (April 26}

Chuck Berry/Stars with hits (April 27)
Global Satellite Network
Rockline:

Scorplons (Apni 23)

Lee Bailey Productions
Radloscope:
Rockwell/’Yesflimousines to the stars (April 22)

@ United Stations has named Bob
“Bart” Bartolomeo an Affillate Rela-
tions representative. He will work with
potential affiliate stations west of the
Mississippi River, and will report to
Ruth Presslaff, Director/Affiliate Re-
lations, in the Washington, DC office.
Bartolomeo has worked as an air per-
sonality at KQC/Pittsburgh,
WVAM/Altoona, and WMAJ-WXLR
and WGMR-FM, both in State College,
PA.

®Mark Day has been appointed
Midwest ‘Sales Manager at Mutual,
and will be headquartered in Chicago.
He comes to the network from
WMAQ/Chicago, where he was an ac-
count executive and sports specialist
for sales. Prior to that he was in radio
sales for RKO Radio and the Christal
Company.

® NBC has appointed Jamie Wen-
ner as Administrator/Radio Press. She
will report to Dom Giofre, Corporate
Press Manager, and will be responsi-
bie for handling day-to-day press rela-
tions for the NBC Radio Division, Its
three networks, and eight radio sta-
tions. She began her broadcasting car-
eer at WHN/New York, and was a cre-
ative associate with the Television
Bureau of Advertising.

@IS Inc. has named Karen Abram-
son Production Coordinator at the ra-
dio production company’s Mill Vailey,
CA headquarters. She comes to the
firm from KRE-KBLX/Berkeley, where
she was Program Coordinator and
weekend air talent.

®Veteran air personality Charlie
Van Dyke has been retained as a
voice for the CBS-owned FM Stations.
Currently heard on KTAR/Phoenix,
Van Dyke's career spans 22 years and
includes work at WRKO/Boston,
WLS/Chicago, KHJ/Los Angeles,
KFRC/San Francisco, and CKLW/
Windsor.

London Wavelength
88C Rock Hour:

Wang Chung/China Crisis (April 22)
Narwood Productions
Country Closeup:

Statler Brothers (April 23)

Music Makers:

Jimmy Dorsey trivia (April 23)
NBC
The Source:

-‘Moody Biues concert (April 20-22)
David Gilmour profile (April 27-29)

PIA (Program

Services Group)

Rare & Scratchy Rock & Roll:
James Bond rock connection (April 20-22)

RKO Networks

Captured Live (PG Prod.)
Saga (April 20-22)

Countdown America w/

John Leader (IS Inc.):
Rick Springtield (April 15-16)

Live From The Record Plant

(PG Prod.):
The Romantics (April 15)

Solid Gold Saturday Night:
Top 40 in living color (April 21)

Rolling Stone

Magazine Productions
Guest DJ:
Dwight Twilley (April 23)
Strand Broadcast Services
Music & Memoriles:
David Gates & Bread (April 21-22)
United Stations
Dick Clark’s Rock, Roll
& Remember:
Peter, Paul & Mary (April 20-22)
The Great Sounds:
The Three Suns (April 20-22)
Rick Dees’ Weekly Top 40:
Pointer Sisters (April 20-22)
Solid Gold Country:
Larry Gatlin & The Gatlin Brothers (April 20-22)
Weekly Country Music Countdown:
John Anderson (April 20-22)
Syndicate It
Music Of The City:
The L.A. Sound w/Deniece Williams (April 23)
Westwood One
The Countdown:
Angela BofiiVThe Bar-Kays (April 20-22)
Or. Demento:

Easter salute (April 20-22)
Earth News:
Thompson Twing/‘Romancing the Stone™
(April 23-27)
In Concert:
Christine McVie (April 16-22)
Live From Gilley’s:
The Whites (April 16-22)
Off The Record:
Alan Parsons/Huey Lewis/Thompson Twins
{April 23-27)
Off The Record Specials:
Ted Nugent (April 30-May 6)
Rock Album Countdown:
Thompson Twins/Tony Carey (April 27-28)
Rock Chronicles:
The Kid Are Alright (April 27-28}
Special Edition:
The Dazz Band (April 23-29)
Superstars Rock Concert:
Genesis (April 20-22)
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NEWS & INFORMATION FEATURES

ABC

Rock Net:

“Lifelines’" w/Bill Fantini: Retiring young/Museum of
Broadcasting/high schooi pot abuse
(week of April 8)

Clayton Webster

Jack Carney Comedy Show:

Psychiatry (week of April 23)

Sporting News Report:

Sparky Anderson/Mike Milbury/Willie T. Ribbs
(week of April 23)

Narwood Productions

Minding Your Business:

Franchising pawn brokers (April 8)

IBM: Big blue thinks green (April 10)

IRS Commissioner Egger (April 11)

Memorex and DMA (April 12)

NCR thinks small {April 13)

NBC

Newsline Extra:

Blackboard battleground (April 9)

Easter week (Aprif 16)

Progressive Radio Net

Computer Program:

PCs on planes/computer windows/computer litera-
cyhwhy program? (week of April 9)

Laugh Machine:

Steve Martin/Rodney Dangerfield/Bob Newhart/Tom
Lehrer/Robert Klein (week of April 8)

News Blimp:

Gender-benders/crack-down on liguor candyfarm
stress/cheating on record charts
(week of April 8)

Sound Advice:

Testing a stereo/stereo shopping/the best bass/

midrange sounditesting for highs
(week of April 9)-
Public Information Affiliates
PIA Public Affairs:
Evolution of the law (April 8)
Medscan w/ Frank Blair:
Oriving w/ hangovers (April 8)
Dangers of pipe smoke (April 10)
Vitamin D: The right amount (April 11)
Warm up your muscles first (April 12)
Having a smart wite (April 13)
Strand Broadcast Services
Something You Should Know:
Be your own man (April 8)
Stress at work (April 11-12)
Syndicate It
Radiorobics w/ Jayne Kennedy:

Exercises to do anywhere (April 9)
Yoga (April 16)

Westwood One

Brad Messer’s Daybook:

Colorado cannibal/Jackie Robinson/full moon
madness (week of April 9)

Playboy Advisor:

Cottage cheese thighs/plerced rings not for ears/
man suffers from boredom/she talks too much/
keeping affair secret from girtfriend
(week of April 8)

Spaces & Places:

Holistic medicine (week of April 9)

Tellin’ It Like It Was:

Nick & Edna Stewart (week of April 8)

Waldenbooks Report:

Michael Medved/TV movies (week of April 9)

PRIEST CONFERENCE — ABC Rock Network listeners got several pointers
during a recent live news conference with Judas Priest. Pictured during the
event are (I-r) WNEW/New York’s Dan Carlisle, WIYY/Baftimore’s Kelly Saun-
-ders, Priest member Glenn Tipton, WHJY/Providence’s Ted Utz, and Priest
members K.K. Downing and Rob Halford (hiding behind the book).

F.I.S.T. — While at the offices of DIR in New York, Billy Idol agreed to give a
lesson in demonstrating a pleasant demeanor. While in town he also discussed
his upcoming recording for King Biscuit, which was recorded at the Hollywood
Palladium earlier this month. Present for the lesson were (I-r) DIR’s Bob
Meyrowitz, Idol, DIR’s Peter Kauff, and Peter Napoleone of Chrysalis.

Call collect person to person

The British Invasion

Available Now On A Barter Basis

to Kirt or Gary

(213) 306-8009

NSBA PRODUCTIONS INC. 400 Sunridge Street Playa del Rey, CA 90291




Salespeople have never been famous for being
ood listeners. At Major Market Radio, we have
earned that listening is an important part
of selling. 7
Four times a year, the MMR Client Advisory
Board meets with us. They talk. We listen. These
broadcasters are not shy. They recognize the prob-
lems from the station side and get right to the point.
Why, you ask, are we so anxious to hear our
clients’ views? Frankly, listening isn’t always easy,

but it leads to good business relationships.

This year, Don McGovern (KMPC), Larry Wexler
(WPEN/WMGK), John Lynch (XTRA), Jay Hoker
(Belo Broadcasting), Barry Bruce (WNOW/WQXA),
John Coulter (WLUP), Kim Colebrook (WERE/WGCL)
and Marilyn Simmons-Myman (WCMQ, not pictured)
will be talking to each other. And they’ll be taﬁdng to
us, like Board members have since 1981.

At Major Market Radio, we're sure of one
thing....good people business is good business.

-
A
MAJOR MARKET RADIO

NEW YORK ¢ CHICAGO ¢ LOS ANGELES ¢ PHILADELPHIA ¢ ATLANTA ¢ DETROIT  BOSTON  SAN FRANCISCO ¢ DALLAS ¢ ST. LOUIS
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TWENTY KEY POINTS FOR THE PROFESSIONAL

The Sales Pro’s Checklist

The Salespro. . .

1.Continually works to
improve himself as a per-
son, continually strives to
learn everything about the
radio business, and is a
““sponge” for increasing his
or her knowledge.

2.1s well-organized,
whether this trait had to be
self-taught or came natur-
ally.

3.Writes out a weekly
and a daily plan of action —
understanding that such a
plan is a guideline which
will be interrupted but with-
out which, much time will
be lost.

By Barbara Crooks

4.Keeps records of every
account action with as com-
plete competitive informa-
tion as possible, and reviews
them regularly for ideas,
problems, etc.

9.Is virtually always in
the office well before office
hours and, more than not,
after office hours.

6.Always plans to arrive,
and does, well before sched-
uled meetings at office or
agency.

7.Always returns agency
phone calls the same day
from the office, or home, or
no later than the next morn-
ing.

FOR ALLYOU WANT A CART TO DO,
THIS CART’S FOR YOU!

.. Stable stereo phasing

masters

and headroom

‘ : g For...The best t
For ... Maximum reliability and longest life oSl njaakt com

For...Superb copies of CD’s and digital .. The exclusive SGS-4 broadcast

mastering tape.
Compatibility with all cart machines
Stations who care how they sound

THE AUDIOPAK AA-4 ISFORYOU
The True Blue Cart-From Capitol

© 1983 Capitol Magnetics Products, o division of Copitot Records, Inc. Alt Righn Reserved.

For ... Outstanding high frequency sensitivity

reproduce

Media Planners’ Radio
Attitudes Surveyed

Two-thirds of ad agency media planners look at radio as a
frequency medium, according to a Torbet Radio study, which
uncovered several other attitudes of interest to the radio com-
munity. 29% of the media planners saw radio as both a reach
and frequency medium, while 5% think of reach first.

I

As a natural matter of interest to Torbet, the study covered
rep communication methods. 47 % polled said the most effec-
tive way a rep could convey new information was person-to-
person. Having the station GM along was next (17 %), followed
by mail (10%), airchecks (10%), phone-(8%), and bringing a
station personality along (4%).

In the same vein, 54% of the media planners said they
would just as soon not work directly with a station. Only 22%
would rather work with a station than its rep, while 24% would
work with the station if the rep proved ineffective. in a con-
versely-stated question, 70% said they preferred to work with

the rep. Reasons For Radio

72% have recommended a radio-only plan for clients.
Reasons included most effective with limited budget, flexibility
and frequency, right medium for target and message, and abili-
ty to reach elusive audiences. The 28% who have not ad-
vocated radio-only plans cited belief in media combinations,
need for visuals, and no requests. In addition, 82% said they
had recommended reducing print or TV dollars to add radio to a
media plan.

On the subject of excluding various formats from a radio
plan, reasons cited by the planners included subjective per-
sonal judgment, client dictates, wrong demos or psychograph-
ics, and unsuitable commercial environment for product.

Finally, the planners were surveyed on personal radio
tastes. They averaged 3%z hours of daily listening, right on the
money with the national average (3 hours, 24 minutes). AOR
was their favorite format (20%), followed by A/C at 18%, Clas-
sical 13%, CHR/Top 40 10%, News or News/Talk 9%, Coun-
try 7%, MOR 6%, Black/Urban 3%, and Jazz 3%. IR

8.Reads everything that
crosses the desk each day
and files it, personally, for
the most part.

9.Is never afraid to
make or admit mistakes.

10.Always challenges
buyers and agencies on their
buying criteria, if it does
not make sense.

11.Always leaves re-
search statistics to the end
of a verbal or written pre-
sentation.

12.Always pushes for
highest rates possible and
still makes a sale.

13.Always thinks about
each account opportunity,
and what it will take to get
an order.

14.Always recommends
what a buyer should buy in
the market to achieve the
buyer’s goal, if possible.

15.Always asks questions,
and probes for more than
simple statistical buying
criteria.

16.1s persistent in follow-
ing up on a pending buy, and
does not wait for a buyer to
call.

17.Regularly alerts man-
agement as to ideas, prob-
lems, and thoughts that can
help the company and other
people in it.

18. Considers his/her
thoughts about the company
important, transmits them,
and expects replies.

19.Has personal pride in
own efforts and expects oth-
ers to take it in theirs.

20.Continually works at
making better use of the
time available to do the job
well.



Over200 SIuiioﬁ? Feature Him Now.

Your listeners are heavy movie-goers. And movie audiences really respond
to what award-winning critic Roger Ebert says. His ‘‘Movienews’’ is a fast-
paced look at the latest films ard the stars who make them. With sixty
seconds of refreshing candor each weekday, Roger has captured the
loyalties of radio audiences coast to coast. For more on the best movie

feature on radio today, call Gloria Briggs at (212) 887-5583. ’ ABC
FM RADIO
W NETWORK
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MCA Records presents

STEPHENSON'S

NEW SINGLE
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mHﬁIEHAHI] LANDIS
VAN STEPHENSON & JAN BUCKINGHAM

Featuring

MIKE BAIRD/EANIS BELHELD

Drums Bass

DAN HUFF/ALAN PASQUA

Guitar Keyboards and Synthesizer
AND A CAST OF THOUSANDS

NOW AT YOUR

LCAL RADID STATION
bom The Facoming Ao’ RIGHTEOUS ANGER
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CHR | THESE FORMATS

Also Showing:

“BUGS MEETS THE TRUCK"”
MCA R=CORDS DELIVERING THE MUSIC OF THE 80°S
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Street Talk

It's all over the Detroit papers that
CKJYI/WINDSOR will switch calls to CFXX
(“The Fox’") and formats from Big Band to
CHR. Billboards are up all over the area
proclaiming “The Fox Is Coming,” and the
target date appears to be this weekend.
Street Talk couldn’t get the station to
comment, which may have something to do
with the CRTC's pending decision on just
such a format shift for the outlet. Stay tuned,
and bet the house that this is finally going to
happen.

And then there were three . . .
after almost three years at the
helm, KYUU/SAN FRANCISCO PD
MIKE NOVAK has become the
third Bay Area programmer to depart in as
many weeks. Citing strictly personal reasons,
Mike's off for a bit of fishing, but he’ll bite
when the right bait comes along. Contact
Mike at (415) 572-7110. Meanwhile, KYUU
VP/GM John Hayes Jr. is on the hunt for
Mike’s replacement.

#cd

Broadcasters in S.F. are wondering if
RKO consultant WALT SABO has his eyes
on K101/SAN FRANCISCO PD MIKE
PHILLIPS for the PD chair at KFRC. It seems
Mike and Walt know each other well from
their NBC days, and considering K101’s
performance under Mike, this rumor might
have some substance. Couple that with the
fact that K101 afternoon personality CHUCK
BROWNING announced he's joining KFRC in
the same shift, and the Phillips rumor gets
even hotter.

And before we leave the Bay Area, MIKE
JOSEPH informs us that his one-year
consultation agreement with KITSISAN
FRANCISCO expired on March 1. This is
standard procedure for Mike, who is about to
announce a new client station in Minneapolis-
St. Paul. No call letters or format yet, but it
won’t be long now.

And just one more thing — Mike Joseph
has licensed yet another station to use his
HOT HITS phrase. As of April 1,
KMJK/PORTLAND will call itself Hot Hits
without the benefit of Mr. Joseph'’s
consultation services.

As the FCC approved
Emmis Broadcasting’s
takeover of KMGG/LOS
ANGELES from Century
last week, the station
announced L.A. radio
veteran SONNY
MELENDREZ as its new
morning personality.
Sonny’s background

Sonny Melendrez includes a year at KFl and
eight years at KMPC.

In a real surprise move this week, LEE
ARNOLD is no longer PD of WQFM/
MILWAUKEE. Lee can be reached at (414)
332-9315. Station MD Andy Bloom is
serving as interim PD.

Two prominent personalities
are on sick call this week:
KABCI/LOS ANGELES and ABC
TALKRADIO host MICHAEL
JACKSON has been hospitalized in Los
Angeles after suffering a “mild cardiac
incident.” He’s expected to be out of action
for four to six weeks, but should recover
completely. “A diverse lineup of guest hosts”
will fill Michael’s daily slot, according to. KABC
PD Wally Sherwin.

After his show last Wednesday (3-28),
KIX-106/WASHINGTON'’s outspoken morning
personality GARY D. entered Washington
Hospital Center, where he underwent double
heart-bypass surgery. He's reported in good
condition.

Can it be true? will the highly successful
KHTRI/ST. LOUIS soon have some direct CHR
competition? Since its birth as a CHR, KHTR
has had the Hitradio venue all to itself (and
loved it), but that’s about to change.

JIM SOTET, former Director of Album
Promotion for PolyGram, is now
VP/Promotion for BRONZE AMERICA, a label
distributed through Island.

New 1-4pm talk host at WOAI/SAN
ANTONIO is DON COLSON, who moves
across town from KBUC, where he was
News Director. He fills the air slot, but not the
PD position, vacated when Pat Rodgers went
to WTMJ/Milwaukee as PD.

WWWL (Love 94)/MIAMI has changed
call letters to, appropriately enough, WLVE.

WHYN-AM & FM/
SPRINGFIELD, MA has
tapped DREW WILDER as
Operations Manager/
Program Director for the
stations. Drew had been
PD of WNLK/Norwalk, CT
and WLAD/Danbury, CT
and also worked at
WELI/New Haven.

Drew Wilder

When WABX/Detroit switched call letters
to WCLS, who got the WABX call letters?
Michigan News/Talk neighbor WSDM/CLAIRE.

WOLF/SYRACUSE has become
WAQX(AM), and is simulcasting WAQX-FM’s
AOR format in AM and PM drive. The former
Oldies/Urban AM is now AOR in the non-
simulcast dayparts as well.

WGARI/CLEVELAND PD Jay

Clark tells us STEVE ‘‘BOOM

BOOM’’ CANNON has returned

for middays after a brief stay at
KMOX/St. Louis. Apparently Steve got
homesick, but Jay insisted that before
rehiring him that listeners be given the
chance to vote on whether he should be
given back his show! The “yes’” phone lines
blew out, and coupled with a positive
“premonition” from the Amazing Kreskin, Jay
made a good thing even better.

MORE STREET TALK/See Page 24



COMEDY LIBRARY

Over 200 top rated
comedy Rick Dees
elements Show on
used Nd KIIS-FM
regularly " Los Angeles.

in the

ORDER NOW FOR THE SPRING BOOK.

For more information call Christine Hamilton at (213) 466-0936



Philly soul and Motown overtures, it fits

The Style Council is a real winner. With its
right into our programming mode.

“Moods” is my personal favorite song out
there. A time lapse master-piece that makes
me want to graze in the grass, skip school,
play pool, and act real cool!

WXRT, CHICAGO, IL., M.D.-JOHN MRVOS:

WYNF, TAMPA, FLA., M.D.-RON DIAZ:

tin

iy

“My Ever Changing Moods"....::

What a pleasure to add the Style Council.
Play it now or be forced to play it later.

WYSP, PHILADELPHIA, PA,,
M.D.-MARK DI DIA:

Council/*My Ever Changing Moods” is far
John Weller—=solid Bond Studios, London

Album Network Best New Song—The Style
and away the airplay leadez *

The Album Network, #4 New Action
Albums/Steve Smith
THE SINGLE

Managcmont:

.Style Council is as

This is a major record for us. We've only had

it in rotation for two weeks, and response is
unbelievable. This adds a classy sound to the

much an image move for us as a good music
format.

WLUP, CHICAGO, IL M.D.-BILL EVANS:
move, and it’s strong on both counts.

Real fast phone calls..
XTRA-FM (91-X), SAN DIEGO, CA.,

M.D.-MAD MAX:

R&R/Friday, April 6, 1984

Street Talk

Continued from Page 22

The new GM at WHGI &
WYMX/AUGUSTA, GA is DAVID
VANTREASE, who was upped from GSM of
WYMX. He replaces previous owner/GM Mills
Fitzner, who recently sold the station. The
AM is Religious; the FM is AOR now, but will
switch to CHR shortly.

Rather than hire a new PD
y now, WLUM/MILWAUKEE has
A | promoted MD SUSIE AUSTIN to
Acting PD through the end of the
spring book.

Former WAEB/Allentown PD MIKE
CHAPMAN is the new PD at WKIX/RALEIGH.

WAYNE SUMMERS, middays at
WKFM/SYRACUSE, has been promoted to
PD, replacing Steve O’Brien, who stays on as
morning man/Production Director.

BRAD FUHR, most recently PD at
WILS/Lansing and WSPT/Stevens Point, is
now PD at WOSH/OSHKOSH, WI.

New B104/BALTIMORE PD STEVE
KINGSTON is looking for the hottest morning
act in the country. Singles, teams, whatever
... money is no object if the act is the right
one!

A first for Baltimore radio? So says
WYST-AM & FM, as the combo began
simulcasting weekday mornings. The crew
includes Gary Mercer, Piper Anne, Scott
‘Harris} and Lyn Starr.

WRKR/RACINE-MILWAUKEE pulled a
major April Fool’s spoof on the market. The
station staged on the scene coverage of the
Husher, WI “First Annual Fools’ Parade,”
which of course did not exist. Plenty of folks
were aparently fooled, driving around the
burg (pop. 50) looking for the festivities.

Ever hear those great
production pieces on
WBEN/BUFFALO? Well,
WBEN!'s ace Production
Director MICHAEL
JETTER is heading to
Titusville, Florida as the
- new morning man for

S WAMT. That's great news
» £ for Michael (and WAMT),

Michael Jetter but cruddy news for
WBEN VP/Programming Bob Wood, who is
now seeking Mike's replacement.

3WS/PITTSBURGH Assistant MD RAY
WEITZEL has been elevated to MD. Ray
continues his duties as Public Service

FRAN MORLEY is the new MD at
WSIX/NASHVILLE, and moves from evenings
to middays on the air.

DOUG SHULL, formerly VP/GM of WRMF
& WJINO/West Palm Beach, has purchased
WFOY-AM & FM/St. AUGUSTINE, FL and
tapped WNGS/West Paim Beach morning man
RANDY MARSH (who previously worked with
Doug at WRMF) as Operations Manager for
the two stations» WFQY is full service A/C,
and WFOY-FM will become CHR-formatted
WUVU.

Veteran broadcaster and comedy service
writer STU WRIGHT has been named PD at
MOYL outlet WSGA/SAVANNAH.

Get-well wishes to KCBN/RENO PD JIM
O’NEAL. He's out of action, recuperating
from surgery.

As we told you last week,
Q107/WASHINGTON has hired Dancin’
Danny Wright for afternoons, which
effectively puts current four-year afternooner
DAVE THOMSON on the beach. Even though
the station is hanging on to Dave for a while,
he’'s actively seeking a morning or afternoon
gig in a comparable major market. Simply call
(301) 869-6595.

Another strong personality on the loose,
as WWSW/PITTSBURGH four-year midday
veteran GEORGE HART is now available. He
can be reached at (412) 339-8722,

KGGI/RIVERSIDE PD JOHN VOLPE is
out, but anxious to get back to work in
programming or as an MD. Call John at (714)
887-9978.

After two months and one
afternoon man TOMM RIVERS is looking. The
former WBBM-FM/Chicago morning
229-7052 or (312) 328-3833.
STORK STOPS: KOIT/SAN
MARK DONAHUE and wife Vicki
are parents of their first child,

WHB/KANSAS CITY midday man KRIS KAYE
and his wife Glynnda have a new daughter,
ANGELES morning news anchor JEFF
HILLERY and his wife Carol have taken
... WMET/CHICAGO Assistant PD JOHN
LARSON and his wife Kendra had a baby

misunderstanding with WZOK/ROCKFORD,
personality can be reached at (815)

FRANCISCO midday. announcer
Megan Elizabeth, born March 14 . . .
Andrea Laine/born last week . . . KHJ/ILOS
delivery of brand new daughter Kristin Carol
boy, Kyle Arthur Landis (3-19) . . .

-

My Ever Changing Moods .. ..

‘Predusod by Peter Wilsen ansd Pavl Weller ..
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ABOUT TO
BLAST OFF'

April 20 is launch day for CBS RADIORADIO's
electritying new three- hour countUP show,
TOP 40 SATELLITE SURVEY.
Something different in Contemporary Hit
Radio, TOP 40 SATELLITE SURVEY features:
« Dan Ingram
« the nation's hottest hits
* unique station involvement
» state-of- the-art production and delivery*
No wonder station clearances continue to
grow. Here are a few of the many:
WQBK-FM Albany/Schenectady, WHTT-FM
Boston, WBBM-FM Chicago. WCZY-FM Detroit,
WTIC-FM Hartford, WOKI-FM Knoxville,
KKHR-FM Los Angeles, WHTZ-FM New York,
WCAU-FM Philadelphia, WPXY-FM Rochester,
KHTR-FM St. Louis and WNTQ-FM Syracuse.

Be on board for the blast-off
in your market. For details -
call Susan Jacobi at
(212) 975-6917

THE YOUNG ADULT NETWORK
V/ITH THE CBS DIFFERENCE!

*TOP 40 SATELLITE SURVEY will be delivered by
satellite or high quality disc for stations using them.




TALK-TALK
IT'S MY LIFE
'S MY LIFE

BREAIER
BREAKER

STA7113

From the LP, IT'S MY LIFE. From the LP, IT'S MY LIFE.

Producec by Tim Friese-Greene. Prcduced by T|m Friese-Greene. Available on EMI America Records & High-Quality XDR " Cassettes. Available on EMI America Records & High-Quality XDR " Cassettes.

AMERICA® AMERICA®

Capap! Recaras. Inc. eered € 1994 ECORDS. 2 desion of Capial Recort
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On The Records Saying Goodbye

A ]
:Ib A F rzend By Gail Mitchell
KEN BARNES
Sunday was a made-to-order California day. Sun shining, people smiling,
enjoying life. | recall the strains of ‘“‘Sexual Healing” wafting through the car

[ [

and remarking that Marvin still sounded good after all these years. Then the

e dg- nz Zc en startling news: Marvin Gaye dead at 44. p
Later | sat reminiscing with friends. We didn’t dwell on his troubled g
) past or tragic death. Instead, we traded favorite Gaye titles back and
forth. “How Sweet It Is,” “Pride And Joy,” “Your Precious Love,” *I
dr vzn d e Heard It Through The Grapevine,” “Distant Lover,” “What’s Going On,”
“Got To Give It Up"” rang out above the knowing laughter and the “give
me five” slaps. I'm sure you remember, too. What about those street
corner singalongs? And a party wasn't a party without old friends Mar-

vin, Smokey, and the Tempts. Marvin’s ooohs were always guaranteed

Marvin Giie; alone among his contemporaries, ‘dominated three - to-get-things jumpin’. Yes, all the memories came.rushing back.
“| needed someone to understand my ups and downs, and there you were.” Marvin con-

td.ecadfes of poggﬁrén llSlC., plat)lf’lm g a k,ey rOIe(liI} deteAs = g thehdlrec- veyed understanding through his music, appealing to both men and women. Females found Mar-
1on of pop an < C. mus1<; Inthe 60§, 70s, an 80s.. a smger., € was vin sensitive, compassionate, yet strong. To males he was the embodiment of cool, stylish
unmatChable.q Shlftlllg eaS_lly from _SllkY'S.l'nOOth balladry t? gritty raw sophistication, who proved you weren’t any less macho for showing your true feelings. Love won
soul to dazzlmg fhghts of mterpretlve artistry. As a styhstlc model, he or love lost, social commentary, personal reflections. Sung in talsetto, rough, or softly crooning

was the epitome of COOl, from his sharpsuited sixties image to the eccen- tones — but always with feeling. Marvin was like everyone else, an everyday person dealing with
life’'s many changes. The only difference was he recorded his feelings and shared them with us.

tric but still commandmg flgure of recent days. We hung in with him through the bad times, knowing Marvin. had more to say. I got too much
3 And as a songwriter, Gaye ranged as music in me. The public realizes this,” he once remarked. Not afraid to try something new, Mar-
BY widely as any contemporary composer. vin bounced back, first with “Got To Give it Up,"” later with “Sexual Healing” plus last year's mov-
T B There were the solid dance grooves of ing interpretation of the national anthem. He’d returned from a self-imposed exile, ready to tackle
T RY ‘ - SING “Hitch Hike”’ and “Dancing In The Streets” life agaln head on. And we welcomed him, glad that he was indeed back.
(which he co-wrote for Martha & the Van- But now Marvin's gone. So what's going on? The rich musical legacy he left behind. Marvin
dellas, who had earlier made their Motown said he started singing because “it made me feel good.” Well, it keeps making us feel good too,
bow backing him up on his first hit, ‘“‘Stub- Marvin. Thanks — and goodbye old friend.

born Kind Of Fellow’’). His ‘“What’s Going
On”’ album in 1971 was a searching examin-
ation of political and ecological concerns.
And “Let’s Get It On” and, later, “Sexual
Healing’’ were almost hymnlike testaments ;
to the joys and curative powers of sex. Gaye sang lead on one of their releases,
“Mama Loocie.”
Marquees & Moonglows 4y A1 Through Fuqua he met the Motown fami-
Born in Washington, DC and trained to _~ ly, and entered the organization as a session
sing in the church, Gaye was in a mid-’50s drummer, playing on early records by the
vocal group called the Rainbows, along Miracles and others. Convincing Berry Gor-
with future soul stars Don Covay and Billy dy Jr. he could sing, Gaye made three sin-
Stewart. He later joined the Marquees, who gles in 1961-62, none successful. But ‘‘Stub-
became proteges of blues great Bo Diddley born Kind Of Fellow” in late 1962 broke

{shimag® " 0 o et
The eary stylt and recorded for Okeh Records. Next, he 7 through, and Gaye refined its raw R&B ap-
W proach with bigger hits like “Pride And
__/// Joy,” the near-gospel “Can I Get A

met Detroit R&B fixture Harvey Fuquaand ~ Witness,” and “You’re A Wonderful One.”

The Hits Of Marvin Gaye | =i SO——

were already past their “Sincerely” and
“Ten Commandments Of Love” prime.

Year Title Position * Year Title Position *

1962 Stubborn Kind Of Fellow 41 1968 | Heard It Through The SR LR AGO TEBR Y

1963 Hitch Hike 35 Grapevine 1

1963  Pride And Joy 10 | 1968 Good Lovin' Ain't Easy To SENIE GURILETNAMED GRMISIRELISHICHR GO

1963 Can | Get A Witness 20 Come By (w/T. Terrell 37 ® CHUCK MORGAN BECOMES PD AT WKQX/CHICAGO

1964  You're A Wonderful One 16 | 1969 TooBusy Thinking About ® RICK SCARRY NEW PD AT KHJILOS ANGELES

1964 Once Upon A Time My Baby 4 ©® JOSE MENENDEZ, DON ELLIS, LARRY GALLAGHER UPPED AT RCA
(w/Mary Wells) 23 1969 That’s The Way Love is 8 ® DINO BARBIS NAMED VP AT BACKSTREET

1964  What's The Matter With 1970 How Cani Forget 34 @ #1 CHR: “Jeopardy” — Greg Kihn Band (Beserkley/E-A)
You Baby(w/M. Wells) 21 | 1970 The End Of Our Road 34 ® #1 AIC: “it Might Be You" — Stephen Bishop (WB)

1964 Try It Baby 17 1971 What's Going On 1 @ #1 COUNTRY: “Dixieland Delight” — Alabama (RCA) (2nd week)

1964 Baby Don’t You Do It 27 1971  Mercy Mercy Me (The Ecology) 4 ® #1 BLACK: “I Just Gotta Have You"” — Kashif (Arista) (2nd week)

1965 How Sweetltls 7 1971 inner City Blues 7 ® #1 AOR TRACK: "Photograph™ — Def Leppard (Mercury/PolyGram) (4th week)

1965 [l Be Doggone 9 1973 Trouble Man 7 ® #1 LP: “Pyromania” — Def Leppard (Mercury/PolyGram) (2nd week)

1965 Pretty Little Baby 22 1973 Let'sGetitOn 5

1965  Ain't That Peculiar 9 | 1973  You're A Special Part Of Me FIVE YEARS AGO TODAY

1966 One More Heartache 26 (w/Diana Ross) 13

1966 Take This Heart Of Mine 38 1973 Come Get To This 19 ® MONTE LANG NAMED VP/RADIO OPERATIONS FOR AMATURO GROUP

28 1974 My Mistake (w/D. Ross) 19 ©® DON IENNER BECOMES VP/PROMOTION AT MILLENNIUM

1967 It Takes Two (w/Kim Weston)
® JHAN HIBER JOINS R&R AS RATINGS EDITOR

1967 Ain’t No Mountain High Enough 1976 |WantYou 35
(w/Tammi Terrell) 20 1977 Got To Give ItUp 11 ® NEIL PORTNOW NAMED SR. VP FOR 20TH CENTURY FOX RECORDS
1967 Your Unchanging Love 33 1983 Sexual Healing 8 ® #1 CHR: “What A Fool Believes” — Doobie Bros. (WB) (3rd week)
1967 Your Precious Love ® #1 AIC: “Music Box Dancer” — Frank Mills (Polydor/PolyGram) (3rd week)
(W/T. Terrell) 5 ® #1 BLACK: “He's The Greatest Dancer” — Sister Sledge (Cotillion/Atco) (3rd week)
1968 Ifi Could Build My Whole World * Positions averaged from Cash Box and ® ¥1 COUNTRY: “Ali | Ever Need Is You” — Kenny Rogers & Dottie West (UA)
Around You (w/T. Terrell) 14 Billboard until advent of R&R ® #1 LP: “Desolation Angels” — Bad Company (Swan Song/Atco)
:ggg If",‘ Ty 32 | | addition to writing many of his own hits, TEN YEARS AGO T
;:/tfr.oTelrr:gll) & The Real Thing 8 Gaye also cowrote “Dancing In The Street” for O TODAY
1968  You're All| Need To Get By Martha & the Vandellas; “"Beechwood ® ALAN MITCHELL NAMED PD AT WIND/CHICAGO
(w/T. Terrell) 7 | 4-S780" for the Mayvelstias; two,his, “Baby ® ROGER SKOLNIK NEW PD AT KDKA/PITTSBURGH
1968 Chained 33 | V'm For Real” and “The Belis,” by the Origin- @ #1 CHR: “Hooked On A Feeling” — Blue Swede (EMI)
1968  Keep On Lovin' Me Honey als; and the recent UK No. 1 "Wherever | Lay ® #1 AIC: "TSOP” — MFSB (Philadelphia International/CBS)

(w/T. Terrell) 24 | My Hat” by Paul Young. ® #1 COUNTRY: “A Very Special Love Song” — Charlie Rich (Epic)
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The Magnificent
Marvin Gaye

Continued from Page 27

Explorations And Duets

In late 1964 “How Sweet It Is”’
became Gaye’s biggest hit to date
and added a new, midtempo,
broader-appeal style to his arsen-
al. He was alsc refining a tough
rock-oriented sound on ‘“Baby
Don’t You Do It — later covered
by the Who and the Band — “Ain’t
That Peculiar,” ‘“One More
Heartache,” “Take This Heart Of
Mine,” and the remarkable “I'll
Be Doggone,” which assimilated
the British Invasion’s guitar inno-
vations into the Motown sound. In
addition, he did albums of stan-
dards, Broadway tunes, and Nat
Cole songs, further establishing
his versatility.

Duetting the public’s appetiié

Also in 1964, Gaye was teamed
up with Mary Wells, the first in a
series of duet partners. The dou-
ble-sided hit ‘“What’s The Matter
With You Baby’’/*“Once Upon A
Time” helped establish the R&B
male/female duet tradition (still
strong today) amd paved the way
for Gaye duet hits with Kim Wes-
ton (“It Takes Two’’), Diana Ross
(“My Mistake”), and most mem-
orably, Tammi Terrell. Gaye had
ten hits with Terrell, including
‘Ain’t No Mountain High
Enough,” “Ain’t Nothing Like The
Real Thing,” and ‘“Your Precious
Love”; tragically, she died in his
arms onstage in 1970, from a brain
tumor.

While the spotlight was on
Gaye’s duet hits, his solo momen-
tum slowed (he released just three
singles between mid-1966 and the
end of 1968). Then he delivered a
streamlined, taut rendition of a
song Gladys Knight & the Pips
had hit with a year previous, “I
Heard It Through The
Grapevine,” and it soared to the
top of the charts, becoming one of
Motown’s alltime best-sellers.

In 1971 Gaye completed his con-
cept album “What’s Going On,”
and its political commentary and
ethereal sound reportedly caused
Motown to consider rejecting it.

Once issued, however, it put Gaye,
along with Curtis Mayfield and Sly
Stone, in the vanguard of black
musical activism. If ‘“Mercy Mer-
cy Me (The Ecology)” was a bit
contrived, “Inner City Blues’ and
the LP’s title track were eloquent
and elegant expressions of discon-
tent.

MAMA LOOCIE

M, Gay - M. fuaus

HARVEY
ANO TRE MDONGLOWS

Gaye's first solo lead vocal

Gaye applied the same lyricism
to erotic matters with ‘“Let’s Get
It On” in 1973, “You Sure Love To
Ball” in 1974, and “I Want You”
the next year. His last big Motown
hit was the live “Got To Give It
Up” in 1977, which became a
Black radio classic in its full-
length version.

Ego Tripping And Healing

A confused artistic period en-
sued for Gaye, summed up by the
titles of two of his nonhit singles,
“Ego Tripping Out” and ‘“Funky
Space Reincarnation.” Owing ali-
mony to his ex-wife, Berry
Gordy'’s sister Anna, he recorded
a double ‘album, assigned the roy-
alties to her, and called it ‘‘Here,
My Dear.” Tax problems forced
him to relocate to Europe, where
he recorded his last Motown al-
bum, “In Our Lifetime.”” Motown
remixed it, Gaye became upset,
and began negotiations to leave
the label, resulting in his signing
with Columbia in 1982. (However,
he remained on cordial enough
terms with his alma mater to ap-
pear on the ‘“Motown 25" TV
special last year.)

Dapoic 8, Mich
™ 1-3%40

Jobete BMI Time 306

H-55852

LET YOUR CONSCIENCE BE YOUR GUIDE
(B. Gordy, Ir.)
MARVIN GAYE
Produced By
BERRY GORDY. [R.
T-54041

The first Motown release, 1961

His first Columbia release,
“Sexual Healing,” displayed a
new melodic grace and maturity
that promised great things to
come, and it was the smash come-
back hit he needed as well. He also
gained attention for a highly per-
sonalized version of the ‘Star
Spangled Banner” delivered be-
fore an NBA playoff game, and
made a generally triumphant re-
turn to live performance in 1983.

Now one of the greatest singers
of the past 20 years is gone. The
magnificence of his musical lega-
cy is a consolation, but the pro-
mise of further greatness that
won’'t now be kept makes his
death more upsetting. Marvin
Gaye was our pride and joy, and
we’ll miss him,

R&R/Friday, April 6, 1984

Datebook

|

MONDAY, APRIL 9

Ochs Marching Again

On this day in 19786, folksinger Phil Ochs hanged himself at his sister's Long Island home. Ochs was still singing,
on-and-off, despite throat damage which-he felt critically impaired his vocal ability. But he'd stopped composing,
reportedly because he felt there wasn't much to write about anymore. Qutside the folk scene, Ochs was best known
for Joan Baez's midchart *“There But For Fortune” and a couple of classic antiwar anthems, one satirical {'Draft Dodger
Rag") and one straight (“I Ain't Marchin’ Anymore.') One of the most often-heard regrets about Ochs’s life is that he
gave up too soon; if he'd been around for the '80s, his friends say, he would've found plenty to write about.

Also bom today: Carl Perkins 1932 or 1933.

TUESDAY, APRIL 10
Cole Attacked In Birmingham

In James Baldwin’s novel, “Just Above My Head," there's a scene where one of the members of a black gospel

group — singing at a Birmingham church surrounded by a lynch mob — disappears suddenly and is never seen again

Some real-life illustrations of the city's racial climate at the time are equally chilling. On this day in 1956, Nat King Cole

was attacked, onstage, by segregationists at Birmingham’s Municipal Hall. Two days later, an announcer in Charlotte

denounced the attack on the air and was reportedly fired “for taking an unauthorized stand on a controversial issue.”
Birthday: Eddie Hazel, guitarist on many of the Parliament/Funkadelic records, 1950.

WEDNESDAY, APRIL 11
Van Halen #1 - Might As Well Jump

To paraphrase Billy Idol, April 11 is a nice day for a rock wedding. Following in the proud tradition of other
rocker/movie-star marriages | ¥ Wolf and Faye Dunawayy Eddie Van Halen and “One Day At A Time” star
Valerie Bertinelli were marriéd i [0 ATEIES 0N TS Gay three years ago. Shortly thereafter, Bertinelli told inter-
viewers that her husband's wild rock & roll image was undeserved. Unlike the band’s front man, David Lee Roth, (who
reportedly used to look over his shoulder in high school to see how many girls were following him), Eddie was quiet,
more interested in practicing his guitar than wild partying. As the Van Halen-Bertinellis celebrate their third anniversary,
the klieg lights on the marriage have finally been turned down . . . somewhat.

Birthday: Big Country’s Stuart Adamson 1958.

THURSDAY, APRIL 12
Hancock Rockits To The Top

Chicago-bom jazz musician Herbie Hancock, who celebrates his 44th birthday today, tried to hit the mainstream
in a normal fashion. A couple of years ago, he followed the lead of George Duke, George Benson and others and
began issuing soft-funk singles with vocals. Songs like “l Thought It Was You"” were moderate hits here (and top 20 in
the UK) but it wasn't untit one of Hancock's records was scratched that he finally broke through. The Grammy-winning
“Rockit,” which featured the scratching of DJ Grandmixer D.St., wasn't without precedent. Ten years before, Han-
cock had his first R&B hit with another jazz/funk hybrid called “Chameleon.” And it was Miles Davis, credited with vir-
tually inventing electric fusion, who brought Hancock to prominence as the keyboard player on “Bitches Brew.” Han-
cock also shares one distinction with Jimmy Page; Hancock did the soundtrack for Charles Bronson's “"Death Wish."
Page made his scoring debut on the sequel.

Birthdays: John Kay 1944, Pat Travers 1954.

FRIDAY, APRIL 13
‘Van Halen #2 - Might As Well Drop

Another Van Halen anniversary today . . . one they might not be too fond of remembering. After years playing
their local Pasadena area and lesser Sunset Strip clubs, the members of VH suddenly found themselves in 1979 as an
arena-headliner. The group's AOR-hit only status was about to be spread across the board (their first top ten single,
“Dance The Night Away," was released at roughly this time), and there was a lot of “will the second LP equal the first"”
pressure on the band. So it's probably not surprising that five days into the group’s 1979 tour, David Lee Roth collaps-
ed from exhaustion onstage in Spokane. (it wasn't, however, Friday the 13th that year.)

Birthdays: Al Green 1946, Jimmy Destri of Blondie 1954, Peabo Bryson 1951 and Louis Johnson (better
known in tandem with brother George) 1955.

SATURDAY, APRIL 14
Loretta Defends Her Titles

It's been about nine months since Loretta Lynn's last single and we need her back. Other country artists are try-
ing to uphold the format's tradition of great titles (Shelly West's “Now | Lay Me Down To Cheat,” Waylon Jennings's
“| May-Be Used (But Baby I Ain’t Used Up)" and so forth). But nobody’s quite come up with anything on the level of
Lynn's “Lyin’, Cheatin’, Woman Chasin’, Honky-Tonkin', Whisky Drinkin' You,"” which took up a lot of room on the
country page around this time last year, or “Out Of My Head And Back In My Bed."” Lynn celebrates her 49th birthday
today. “Coal Miner's Daughter” has made the details of her life well known to the public. Normally, late spring would be
time for another duet with Conway Twitty, but those were interrupted in 1981 (after “Lovin’ What Your Lovin' Does To
Me") when he moved from MCA to E/A (now WB).

Those who read *Fast Times At Ridgemont High” know already, but today is also Ritchie Blackmore's 39th birth-
day.

SUNDAY, APRIL 15
Edmunds In The ‘‘Information’’ Age

Welsh-born Dave Edmunds, who celebrates his 40th birthday today, seems to be rock & roll's leading exchange
student. After spending three years teamed up with Nick Lowe in Rockpile (the group was named after an earlier Ed-
munds album), Edmunds's subsequent solo work showed a lot of Lowe’s lyrical quirkiness. And Lowe's last two
albums suddenly contained large amounts of rockabilly. The same thing happened when ELO's Jeff Lynne produced
Edmunds’s recent “Information” album. “Siippin’ Away," Edmunds’s first chart single in 13 years, was full of synths and
reverb. A month later, ELO released “Rock & Roll Is King" and then the even more overtly Edmunds-inspired ““Four Lit-
tie Diamonds." Despite the efforts of others to give him a top ten record, (Elvis Costello and Bruce Springsteen had
both tried before Lynne), Edmunds seems to be doing best as a hit donor, having produced the last Stray Cats LP
along with the group's first album, which comprised half of their American debut.

A couple of birthdays that sound like they should be connected: Roy Clark 1942, Ailan Clarke of the Hollies

1942, —Sean Ross




NBC Radio’s Young Adult Network:

NIGHT RANGER

IN CONCERT

A touch of madness.
Night Ranger in concert.
Hear their thunderous
rockers. “(You Can Still)
=% RockIn America”

B “Rumours In The Air”

. Plus, “Let Him Run” and
p their latest single, “Sister
Christian.” And more.

& Hard driving rock 'n
rollers. Night Ranger
Exclusively on The
Source. Produced by
EDR Entertainment.

4 % ; - e
Broadcast the weekend
of April 13-15

Sponsored in part by
The Air Force Reserve
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03 1:{BREAKERS

149/27 62%

Black/Urban Chart: @ to @

B94 159

Y100 12-11

B97 18-10
WGCL 8-6
KC101 12-9
FM106 14-10
WKRZ-FM 15-12
WBBQ 18-9
WKDD |1-8
WQCM 13-9
QI04 1711
BI04 26-18
WXKS-FM 35-23
WCAU-FM 33-26
WHTX 26-15
Q107 2622
WAGSH 18

94Q deb 29
79333-29
KAFM deb 20
B96 36-31
WCZY deb 37
WHYT deb 29
KIIS-FM 30-25
KOPA deb 30
KM deb 39

@ C

KS103 deb 36
XTRA 27-22
K104 30-25
WPST 40-35
KZZB 24-19
WSSX 25-17
94TYX 24-20
WHHY-FM 22-13
KX104 19-13
Z98 17-12
KQKQ 27-21
WRKR 29-2|
WHOT-FM 31-23
KQXR 37-25
KYNO-FM 23-15
KQMQ 15-14
KLUC 20-17
WERZ 39-33
WCGQ 40-30
WFOX 31-25
WIXV 28-2|
WGLF 17-14
KKQV 34-21
KCDQ 38-30
KZOZ 35-28
KIST 35-28

Added This Week:
WHTT
KITS
WYCR
WTIC-FM
WLAN-FM
WQID
WBCY
KITE
wDOQ
KAMZ
GI00
KROK
WKDQ
2799
KEYN-FM
KKFM

K96
KCPX-FM
WZON
KQIZ-FM
WCIL-FM
KRNA
99KG
WSPT
KFMW
KKAZ

OLUMBIA MEANS ¢

Top 10:
WKBW 5-3
95Q 6-4
29333
93FM 4-3
195 1-1
Y100 4-3
QI058-6
WLS 12-6
WLSFM 12-6
QIi03 14-10
WHTF [4-7
WBBQ 5-4
KRGV [-2
KITY 3-2
KTFM [-1
KIK I'1-7
KO93 14-5
KHYT 9-2
KRQ 15-8
WEFBG 14-7
WIKZ 14-6
WTSN 9-7
QIl0411-6
KCAQ 19-10

Major Moves:

B105 I9-15
WHTX 30-17
B96 35-24

137/25 57%!
Hots: 15%

A/C Chart: ©

KIMN 24-15
KFRC add I3
KITS deb 11
WLAN-FM 31-24
KC101 22-16
WFMF 24-19
WDOQ 34-24
KAMZ 17-12
WANS-FM 30-23
WOKI 24-20
KBFM 26-22
WSFL 20-14
798 24-15
WEBC 26-20
KQKQ 33-26
WRKR 24-16
KKXX 1411
KQMQ 26-21
KHOP 38-21
KTKT 32:25
WZON 25-19
WKHI 31-20
WISE 33-26
WJAD 34-29
KTDY 40-33

WXLK 25-17
WAEV [9-1]
KXSS 25-20
KYYA 25-20
KIST 20-16

Added This Week:
WXKS-FM
BS7

KPKE
FMI102
KS103
QI00
WYCR
WSPK
WKRZ -FM
Q106
KHFI
WQID
WBCY
WABB-FM
WAHC
WKDQ
KEYN-FM
WIGY
WERZ
WCIL-FM
KCMQ
WAZY-FM
KOZE




ONE OF THE

MOST ADDED

0 L {BREAKERS

187/113 78%

Black/Urban NI ({1

Major Moves:
B104 25-21
Z100deb 30
Q107 deb 28
WAVA 30-15
94Q 30-26
Z93 24-20
KAFM 13-6

195 deb 10
Y100 25-16
B97 24-12

B96 38-21
WHYT deb 27
KBEQ 16-11
WKTI25-13
KPKE 12-10
KIIS-FM deb 37
FM102 19-15
KWOD deb 26

KFRC add ||
KUBE deb 26
KCI01 20-13
FM106 40-26
WHTF 37-32
WBCY 29-14
KX104 deb 19
KITY 20-12
KTFM 10-8
Z9820-10
WKDQ 17-8
WSTO 28-18
Z104 35-21
WRKR 39-29
KMGX 25-16
KYNO-FM 17-13
KCPX-FM 30-20
KFRX 30-16
KXSS 34-25

Added This Week:
WXKS-FM
WBEN-FM
WCAU-FM
B94
PRO-FM
Q105
Q102
WGCL
WCZY
KHTR
KIMN
Q103
KOPA
KZZP
KMJK
XTRA
KWSS
KNBQ

WPHD
WGCL
Q103
WNYS
WVSR
K104
98PXY
WKFM
WRCK
WKRZ-FM
WHTF
WJZR
WOKI
WFMI
KRGV
WRNO

CHR
SIGNIFICANT ACTION

48/21
AOR Albums:

®

WKDD I3FEA
KMGK 95XIL
WIXQ WJBQ
WHOT-FM WCGQ
KQXR KTDY
KBBK Q10l
KQMQ WIXV
KLuc KKQV
KSKD WBNQ
KHYT 9KG
WFBG WSPT
WGUY KCDQ
WIGY KOZE
|03CIR KHTX
WERZ KBIM
OKI100 KZOZ

BUSINESS TO YOUR BOTTOM LINE!
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JONES MOVES UP TO PD

Black Becomes New KRNB OM

J.D. Black has joined KRNB/Memphis as
Operations Manager and morning talent,
following the departure of Floyd Blackwell.
One of his first official acts was appointing
previous morning man Melvin Jones as
PD/PM drive host. Former PD Cheryl Ba-
con remains as evening personality.

Prior to joining KRNB, Black supervised
music operations for rock-formatted
KBOX/Little Rock. Outlining the steps that
led to his joining KRNB, Black said, “I
heard there was an opening and initiated
the proper action. Before I knew it, the folks
were asking me to come over here for an in-
terview. From that came the position.”
Commenting on Jones’s appointment,
Black remarked, I moved him into pro-

R RS = = —_ S e

Hosley

Continued from Page 3

‘“We’ve had a pretty staid, conservative
all-News delivery,” Hosley commented.
‘“We're going to be injecting more per-
sonality into our product.” An immediate
move will be the addition of a Saturday
10am-2pm show by talk host Neil Rogers,
recently acquired. from market rival
WNWS after a legal battle. Rogers will con-
tinue to do his weeknight show, as well.

gramming because I felt he would be a bet-
ter asset there. We also moved him to PM
drive because that’s where he had phenom-
enal numbers at crosstown WLOK.”

Jones has worked at KRNB for the last 18
months. His 14-year broadcasting career in-
cludes a PD stint at WLOK, plus MD posi-
tions with WIGO/Atlanta and WERD/
Jacksonville. “I feel great about the ap-
pointment,” he told R&R. “I'd like to thank
J.D. Black for having the faith to entrust
me with this position. We’re going to bring
excitement back to Memphis radio, using
some of the contemporary hit formulas
within an Urban/Black format. We won in
the marketplace before, and we look for-
ward to winning again.”

Hosley said other plans include expansion
of all-News programming on Sunday morn-
ings, more use of sound, and a greater sense
of immediacy in newscasts. ‘“We’re going to
try to get people to think of what’s happen-
ing right now,” he told R&R. Newscasts will
also be written more frequently by the an-
chors who deliver them, and newscasts will
be encouraged to show a ‘‘sense of humor,”’
although WINZ definitely ‘‘will not be hap-
py talk,” according to Hosley.
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OMPETITION...

offers a daily

two minute radio program

featuring Olympic hopefuls
from this year’s Games

in Los Angeles

May 14th through August 10t

MPIC DREAMS

I: - For Market Exclusivity

CALL TONTJONES AT (412) 391-3000 =
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Gaye

Continued from Page 3

his favorite topics, human love,

His personal life was marred by two di-
vorces, large-scale tax problems, and a
temporary exile from the U.S., but he had
returned to live performance in 1983 and his
career was on a strong upswing,

Public services were held for Gaye in
Burbank Wednesday (44), while a private
service followed Thursday (4-5). An in-
depth appreciation of the singer can be
found in the On The Records column on
Page 27.

Williams
Continued from Page 3

be continued, although he believes the sta-
tion has been ‘“‘underprogrammed, under-
promoted and underdeveloped” in many
areas. ‘“‘We intend to bring it up to speed,”
he commented.

A major effort will go into an immediate
attempt to win FCC permission to improve
WPLP’s signal by changing tower sites and
increasing power, a move that could near-
ly double the station’s coverage area.

Other key personnel at WPLP retain their
positions: Jeff Brooks, Program Director;
Don Richards, News Director; Paul Tap-
pin, Local Sales Manager. Williams, who
reports to Guy Gannett Executive VP Rob-
ert Gilbertson, will handle national sales

R&R/Friday, April 6, 1984

TRANSACTIONS

Joyner Buys
WLOE & WSRQ

Carolina-Virginia Broadcasting Co. has sold
WLOE & WSRQ/Eden, NC to A. Thomas Joyner
for $1 million, subject to FCC approval.

WLOE operates on 1490 kHz with 1kw days
and 250 watts at night. WSRQ has 27kw on 84.5
mHz and antenna height of 96 feet above average
terrain.

Mary Ann S. Bohi is President of Carolina-
Virginia Broadcasting, which has no other broad-
cast interests. Joyner recently sold WISP &
WQDW/Kinston, NC.

Blackburn & Co. brokered.

Keymarket Picks
Up WRUS & WAKQ

Keymarket Communications of Kentucky has
purchased WRUS & WAKQ/Russellviile, KY for
$1,325,000, pending FCC approval.

WAKQ broadcasts on 101.1 mHz with 100kw
and antenna height of 510 feet above average
terrain. WRUS is a 500-watt daytimer on 610 kHz.

Lon Sosh, President of Sosh Broadcasting, has
no other properties. Paul Rothfus, President of
Keymarket, has interests in WJDX & WMSI/
Jackson, MS; WIZK & WIGL/Orangeburg, SC;
WSSL-AM & FM/Greenville-Gray Court, SC;
WTGI/Hammond, LA; and two stations in Tus-
caloosa, AL.

duties.

Blackburn & Co. prokered.

Mirsky Set As WCKO PD

After two years’ absence from
broadcasting, Neal Mirsky has
been appointed PD at WCKO/Ft.
Lauderdale. Mirsky fills the vacan-
cy left in January by the departure
of Mark Taylor. Interim PD Brian
Illes has been named Assistant
PD; Ruby Cheeks remains MD.

An 1ll-year
broadcast veter-
an, Mirsky’s
background in-
cludes a term as
Operations Man-
ager for Miami *
AOR competitor
WSHE and AM
sister station
WSREF, as well as
programming stints at WQXM/
Tampa and WDIZ/Orlando. Most
recently, he served as Coor-
dinating Producer for MTV, and as
a video consultant in England.

Rose Broadcasting Chairman
John O’Neil commented, ‘“My

Neal Mirsky

salesmen tell me the reaction on
the street is marvelous — that’s the
most important thing. Neal’s work-
ed for the direct competition
(WSHE) and he knows them. He
has excellent music sense and will
tighten us up. I'm very happy with
Neal and I'm glad he’s with us.”
Mirsky told R&R, ‘‘There’s
nothing like two years out of radio
to give you a fresh perspective.
After a while you tend to forget
how normal people think and use
radio and music. WCKO is a real
good little rock station. WSHE
seems to have gone a little more
upper demographic, and there
seems to be a void, so we're going
to rock. Two years ago when I left
this market, I really didn’t have a
lot of respect for WCKO, but now
they’re really sounding good. The
station is basically on the right
track, and I'm really pleased.
There’ll be some adjustments, but
I'm not anticipating any changes in
musical direction or staff.”

Harte-Hanks Going Private

Corporate executives and direc-
tors of Harte-Hanks Communica-
tions, Imc. confirmed speculation
last week (3-28) by announcing
plans to take the company private
via a leveraged buyout. It is
estimated the group headed by
Chairman Huston Harte, Presi-
dent/CEO Bob Marbut, Director
Edward Harte, Director Andrew
Shelton, and Exec. VP Larry
Franklin already controls about
40% of Harte-Hanks's common
stock. The buyout proposal would
pay shareholders $28 in cash plus a
bond with a face value of $10. The
subordinated debenture bonds
would pay 15% interest beginning
December 31, 1989.

The executive group indicated it
wanted to take the company pri-

vate because ‘“the value of the
company is just higher than is re-
flected in the marketplace.” The
buyout would also enable the com-
pany to pursue future business
avenues without having to keep
shareholders happy through con-
sistent quarterly-earnings growth.

Harte-Hanks is a communica-
tions conglomerate which owns
newspapers, direct mail marketing
operations, cable TV systems, and
television stations. Its radio outlets
are WSGN/Birmingham, KKBQ-
AM & FM/Houston, KOY &
KQYT/Phoenix, WRBQ:AM &
FM/Tampa, and WRVA &
WRVQ/Richmond. Harte-Hanks
also owns the R&R Companies, in-
cluding Radio & Records.



94 CHR Reporters With This Week’s Adds And Hots Moves

B104 deb 27 WFLY deb 35 WFMI deb 38 KQXR28-7
WXKS-FM 20-12 WVSR 26-16 WHHY-FM 35-20 KBBK deb 37
WPHD add WTIC-FM 24-19  KX104 deb 23 KKFM add
B94 30-24 FM106 add 30 KITY 25-20 KMGX add
PRO-FM 30-24 WBBQ 37-21 Z98 deb 30 KQMQ 37-26
WAVA add KZZB deb 38 KMGK add KLUC 19-16
B97 add WBCY add WKDQ add KRSP add
B96 add 39 WNOK-FM 39-32 KQKQ add WGUY 27-23
WHYT 30-26 WZLD 35-26 WRQN add WERZ 37-35
KIS-FM 15-14 KSET-FM deb 28 WHOT-FM deb 38 95XIL add
FM102 25-17 WZYP deb 35 13K 14-7 WISE 9-3
KS103 40-29 WOKI deb 35 KKXX 27-23 WJAD 27-25

A SURE BET.

WCGQ deb 38
Q104 7-2
Q101 deb 36
2102 add
WGLF deb 27

KKQV 29-11

WBWB deb 37
WCIL-FM 5-4
WAZY-FM add
KCDQ 36-33
KGHO add
KCAQ 14-9
KDZA add

PRODUCED BY LAID BACK AND THE 7 DWARFS. se~ MANAGEMENT: WENNICK BROS.

On Sire Records and Cassettes. Marketed by Warner Bros. Records Inc. © 1984 Warner Bros. Records Inc.
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Recurrents

Continued from Page 34

stay in recurrents for a long time; I think
they’re the backbone of the radio station.
They’re the most familiar titles on the sta-
tion next to current powers. I never take
them out of recurrents until the sound or
group are dated, and/or it’s burned out. If a

“When you've got a hot artist like
Michael Jackson with six recur-
rents and cne current out there,
it's easy to play one of them an
hour, which could really burn out
the artist’s image. Make sure to
put in some kind of time restric-
tion for repeating selections by

the same artist.”
—Paul DeMille

group is still hot in 1984 and one of its
records from a year or two ago is still hot, it
will stay in recurrents. The key is the sound
... it must sound like 1984. We look at
things on a recerd-by-record basis, not by a
set date to determine when it’s too old.

“The tighter the rotation, the more quick-
ly they turn over, so you've got to be more
careful with your selections and your tim-
ing. If people go only in chronological order
to put records into recurrents or recurrents
into oldies, they’re going to run into trouble.
The key is to get the most mileage out of
each record when it’s a current, recurrent,
and then an oldie. There are no set rules to
make these decisions, so you should rely on
your guts in combination with some re-
search.”

R&R/Friday, April 6, 1984
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Bits

¢ Holding Down The Fort: WQHK &
WMEE/Fort Wayne, IN recently ended a 28-
% hour radiothon to raise funds for the
failing historic Fort Wayne. $51,000 was
pledged by listeners and businesses. State
representatives have honored the sister sta-
tions, and Fort Wayne will reopen thanks to.
them.

¢ Uncle Sam Can’t Have You: KMGZ/
Lawton, OK is informing listeners of ways
to save on their income tax. A 90-second
feature airing mornings and afternoons

called “Tax Breaks” gives tips on tax
forms.

e “Yes” Is The Answer: KCMQ/Colum-
bia, MO recently held a simple contest to
promote the recent Yes single and an up-
coming concert. Listeners were asked “Are
You The Owner Of A Lonely Heart?”” Any-
one who called in to say ‘‘Yes” became one
of 97 (frequency tie-in) eligible for the
grand prize drawing and received the new
Yes album. The grand prize winner and
guest were flown to Kansas City for dinner,
limoed to the show, provided hotel accom-

Motion

Steve Reynolds Is out at WMAS/Springfield
and is available at (413) 534-7772 . .. WKZz/
Lynchburg, VA has dropped Country in favor of a
Hot Hits-type CHR format under Operations Man-
ager Mlke Carroll Larry Dalton exits
WMAR/Baltimore to join the morning team at
WXLK/Roanoke, VA . . . Chris St. John goes to
nights at WDCG/Raleigh-Durham from W2ZYQ/
Frederick, MD . . . WHYT/Detroit takes on Scott
Sherwood for middays and J.J. Walker nights,
*both from KBEQ/Kansas City, and Steve Kelly in
overnights from WNVZ/Norfolk . . . And while
we're at WNVZ, Greg South is promoted to MD
... Exiting WSTO/Evansvilie 1s Angela Allen,
moving across town to WKDQ, and Paul Gregory
to WNAP/indianapolis . . . KHTR/St. Louis wel-
comes afternoon man Steve York from Q107/
Washington.

WHSL/WIiimington, NC ups MD John Patrick
to PD, replacing Dave Foster, who's now at
WYMX/Augusta, GA . . . At WNBC/New York,
Janice Penino is named Manager Advertising &
Promotion and Donna Fiducia joins as 'copter
traffic reporter for afternoons . . . Carolyn Barnes
oxits KHOK/Holsington, KS for nights at KLZR/
Lawrence, KS . . . Thanks to the wonderful world

of syndication, KWSS/San Jose's “Kelly & Kline™
show can now be heard on sister station KMJJ/
Las Vegas ... Jay Stone exits KC101/New
Haven . Sports announcer Rich Marotta
debuts his afternoon sports program on KRLA/
Los Angeles ... WPLJ/New York welcomes
Cleo Rowe to overnights from crosstown WBLS.

At Q107/Washington the new Production Di-
rector is Dan Alexander, last at WZYQ/Norfolk.
Also, Richard O. Mecham is upped to Sales Man-
ager and additions to the sales staff include Car-
oie Eagleson; Scott Kiddoo from WNAV &
WLOM/Annapoils; Sherri DePaola from WPRW/
Manassas, VA; and Assistant Research Director
Joff Johnson . . . Bob Leonard named new PD at
WBW8/Bloomington ... Jay Sorenson joins
middays at WPST/Trenton from WOBM/Toms
River-Lakewood, NJ A new lineup at
KMGZ/Lawton, OK includes mornings with Perry
Smith, midday host Lance Balley, afternoon driv-
or Jim Heyward from KTRN/Wichita Falls, night-
rocker Andy Savage, and overnights with Lynda
Reynoids. Exiting KMGZ for KAYI/Tulsa is Larry
Grant. Congratulations go out to KMGZ's Lance
Baliey and wife Lisa on the birth of Thomas
Ryan.

modations, and invited to the backstage
party.

* Once Every Four Years: KUBE/Seat-
tle held a special birthday party for
“Members Only.” Listeners who were born
on February 29th and thus celebrate their
birthdays only on Leap Years were invited
to the station to meet air personalities and
have a party. Driver’s licenses or birth cer-
tificates were required. The party was co-
sponsored by Dr. Pepper and Members On-
ly Outerwear, who provided refreshments
and presents. In a separate promotion,
KUBE recently hosted the 1984 Special
Olympics Dance Marathon. Participants
danced for 24 hours with pledges for every
hour they danced. Prizes were awarded
every hour and included trips to Hawaii,
Mexico, San Francisco, plus a Chevy Van.
Proceeds from the dance marathon went to
help the mentally handicapped.

e Can You Say “Kash-Stash?” KRTH/
Los Angeles recently began a new money
contest giveaway of between $2000 and
$5000 for the correct answer to the amount
in the “K-Earth 101 Kash Stash.”” Morning
man Dean Goss announces a different
dollar amount each day.

e Come As You Are! 94QID/Biloxi, MS
decided to find out if its listeners were as
“Sharp Dressed” as the ZZ Top song de-
tails. Listeners called in to describe what
they were wearing to win ZZ Top concert-
packs, tickets, albums, and a tour jacket.

e The WPLJ 95ers. WPLJ/New York
challenged TV’s popular soap *One Life To
Live” to a basketball game to benefit the
World Hunger Year. The lineup included
WPLJ’s Director of Research ‘‘coach’ Wal-
ter Mysholowsky, game host Bill Ayres,
and air personalities Jim Kerr, J.J. Ken-
nedy, Peter Bush, and “Fast” Jimi Rob-
erts.

SAY N g . g2
EXCUSE ME, ARE “YOU READING THIS PAPER — KRTH/Los Angeles recently hammed it up with David Brenner about his
dobut MCA album “Excuse Me Are You Reading That Paper." Pictured (I-r) are MCA promotion’s Billy Brill, KRTH News Di-

rector Mary Lyons, Brenner, and morning personality Dean Goss.

SKIING WITH YOGURT? — KFI & KOST/Los Angeles and KITS/San Francisco promoted this year’s “Yoplait Ski Club” at
Heavenly Valley. The ski club has 60,000 club cards in circulation, and cardholders qualified for free discounts on skiing
‘Qrpent and accommodations, as well as free ski trips. The grand prizes were a TWA getaway for two to ltaly and a 1984
‘ID\OS Quatro. Shown at the ski race (I-r) are Yoplait Sales Manager Gary Phillips, KITS Promotion Director Linda Fink,

ST's Promotion Director Kim Kelly, winner Larry Geiser, KITS PD Jeff Hunter, and Ski Club creator/President of

Ng Productions Don Janklow.

Sudakoff.

¥
b

AGAINST ANY AND ALL ODDS — WBNQ/Bloomington, IL recently welcomed
Atlantic recording artists Genesis to lllinois State University to kick off the group’s
North American tour. Pictured backstage (I-r) are WBNQ’s Lisa Georgis, Scott
Laughlin, a puzzled Phil Collins of Genesis, WBNQ’s Aaron C., and Atlantic 's Rick

ON THE AIR, IN THE AIR — WKDQ/Evansville, IN morning man Scott Chase
was more than happy to broadcast live 70 feet above ground because he was
sitting in a Corvette from local sponsor Kenny Kent Chevrolet. Pictured serving

his community is Scott and his Corvette.
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You Need Self Control

Laura Branigan's Got It

Get “Self Conzrol” the first single 7.s07%6
Also available on 12" o604  ~

Presenting
“Self Control” the new album s

Beyond an incredible voice

and talent, it takes “Self Control”
to make a truly great performer.

Produced by Jack White & Robbie Buchanan
Executive Producer: Jack White | ZI&) On Atlantic Records and Cassettes
Management: Susan Joseph, Grand Trine Management BERASIEEL 10 1984 Anlontic Recording Carp.@/A Warner Comr-urications Co.
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ABC Reagan Shooting
Tape Jars Pittsburgh

When the report on an assassin-
ation attempt on President Reagan
came down the ABC special events
channel last Wednesday morning
(3-28), the alert news staff at
WTKN/Pittsburgh, which always
monitors the line, got it on the air
immediately. But after a few sec-
onds the report began to sound
eerily familiar and was yanked in-
stantly.

A quick check with ABC in-
dicated that it was, indeed, a
refeed of the network’s coverage of
the 1981 Reagan shooting. “They
fed it down the special events chan-
nel with no dsclaimer,” said
WTKN VP/GM Diane Sutter. She
estimates the tape aired for about
20 seconds and, because of an im-
mediate disclaimer, prompted only
““one or two calls” from listeners.
Of ABC she says, ‘“They were very
good about assurming responsibility
for it.”

ABC VP/Radio News Peter
Flannery said, to his knowledge,
WTKN was the only station that
aired the library tape, which was
being fed by telephone to WTAN/
Clearwater, FL for a special report
on the third anniversary of the
shooting. ABC News is several
months away from taking up
residence in its new satellite
studios, he éxplained, and a pat-
ching mixup led to what is every
newsperson’s nightmare. In the

wake of the incident, he said patch-
ing procedures have been tightened
and all tape is now being billboard-
ed in advance to make its identity
clear.

Ironically, Sutter said WTKN
began monitoring the channel
on ABC’s advice. “Yes,” Flannery
glumly concurred. “Unfortunately
they listened to what we told them
in this case.”

Katz Buys

Christal,
RKO Reps

As widely anticipated, Katz
Communications has completed a
major expansion of its radio rep
operations by purchasing Christal
Radio and RKO Radio Sales. The
company has formed the Katz
Radio Group, incorporating its own
rep firm, Katz Radio, plus Christal
and RKO (now renamed Republic
Radio). No prices were disclosed.

Katz Radio President Ken Swetz
heads the Katz Radio Group, also
retaining his present title. Christal
Chairman/CEO Bob Duffy and
President/COO Charlie Colombeo
retain their positions, while RKO
Radio Sales President Jerry Kelly
stays on as President of Republic.

CUMMINGS, WALDRON OUT

KBUG & KCPX Promote
Schmidt To VP/GM

In a management change at
Price Broadcasting’s KBUG &
KCPX/Salt Lake City, VP/GM
Bruce Cummings and PD Gary
Waldron have exited. Replacing
Cummings as VP/GM of both sta-
tions is KCPX Sales Manager Ter-
ry Schmidt,

Price VP/Finance Martin Pe-
terson commented on Schmidt’s
appointment: ‘““Terry has an ex-
cellent background. We feel very
good about the skills he’ll bring to
the job. He has all the experience
necessary to make both stations
real winners.”’ Peterson would not
comment on the departures of
Cummings and Waldron.

Schmidt, who nad been GSM at
KISN & KLUB/Szlt Lake City and
KIFM/San Diege before joining
KCPX, told R&R, “I think it was
just time for a bit of a change in
order to build a new team with
some fresh blood, nothing more.
I’ve not named any new PDs as
yet, but KBUG afternoon per-

R&R

Continued from Page 1

tor in 1981 and took on the addi-
tional responsibilities of Easy
Listening Editor in 1982, a duty
she’ll continue as Executive
Editor. Rodriguss exited his
own RapidData computer sys-
termns company last year to join
R&R. His radio experience in-
cludes KIDD/Manterey, where
he was Operations Director,
and a stint as MD of KMPC/Los
Angeles.

All four prometions became
effective April 2.

f
l

sonality Danny Mitchell and
KCPX personality Randy Lund-
quist are serving as interim PDs.
For myself, I'm obviously very
excited about this new position as
it’s something I've been working
toward for years. There are some
excellent people here, and with
the format restructuring over the
past few months the priority is to
stabilize the staff and assure
everyone about their futures.”

Waldron, a 15-year veteran of
the stations, told R&R, ‘This
came as a pretty big surprise to
me. I thought things were moving
along well. It’s really a shame
because the latest Birch figures
looked up for both stations. All I
was told was the new GM didn’t
like me, and that was it. I'm plan-
ning to stay in the market, but I'm
not sure what Bruce will do.”
Cummings was not available for
comment.

WAGO

Continued from Page 1

what we did at B104/Baltimore
(Jeffries’s previous station),
but a bit more up, and certainly
more personality-oriented.”
Jeffries, who will handle a short
midday airshift, also indicated
he had aggressive promotional
plans for the station. The on-air
staff includes former B104
morning personalities Pat Reil-
ly and Wally Hindes, and night
jock Beau Richards (also from
B104). Other new WAGO jocks
are John Garcia (KMJQ/Hous-
ton), Scott O’Brien (KVIL/Dal-
las), and Mike MacDonald,
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Full Moon
Make You Loony?

According to Dr. Kurtz, major studies reveal
no changes in murder or suicide rates and no surges
in births.

As for the belief that a full moon makes peo-
ple act strange, he says, “There have been studies
of psychiatric emergency visits and they have not
indicated a correlation. You have to look at thou-
sands of cases, and this is what scientists have
done.”

f you've spent much time in mobile news

units chasing ambulances and fire trucks, or

put in a few years as a copshop reporter, you
may be among the millions of people who are con-
vinced that the full moon makes strange things
happen.

Not only in our country but among cultures
all around the world, people are convinced that
the lunar influence creates lunacy, increases the
murder rate, causes a high incidence of suicide,
fills the maternity wards, and so on.

Dr. Paul Kurtz, the Buffalo University phil-
osophy professor who is Chairman of the “Com-
mittee for the Scientific Investigation of Claims of
the Paranormal,” says “because of this widespread
belief, a number of scientists have looked into that
to see whether there’s a correlation. I hate to be a
spoilsport, but unfortunately there doesn’t seem to
be conclusive evidence that there is a correlation.”

After years of serious professional study,
scientists have overwhelmingly concluded that
“moon madness,” a worldwide belief, is simply a
“human tribal myth."”

The CSICOP organization is headquartered
in Buffalo, New York, and can be reached at (716)
834-3222. Among its approximately forty fellows
are Isaac Asimov, Milbourne Christopher,
Paul MacCready, James Oberg, and Carl Sagan.

Camping With The Colorado Cannibal

MONDAY, APRIL 9 — Six gold prospectors went into the Colorado mountains in the winter of 1874 and were
stranded by heavy snow. Two months later, on April 9, their guide Al Packer emerged from the hills by himself, carrying
some of their personal effects and telling conflicting stories. An investigation proved Packer had killed the other five and sur-
vived the winter by cannibalizing their bodies, crimes for which he served 17 years behind bars.

Civil War ended 1865. TV Guide began 1953. Original 7 U.S. astronauts named 1959. Houston Astrodome opened 1965.
Michael Learned 45. Carl “Blue Suede Shoes” Perkins 52. Hugh Hefner 58.

Inventor Sold Safety Pin Cheap

TUESDAY, APRIL 10 — The simple safety pin was patented 135 years ago today (1849) by New York inventor
Walter Hunt, who sold the rights to his multi-million-dollar device for a measly $400.
In 1866 Henry Berg formed the American Society for the Prevention of Cruelty to Animals, after seeing a man beating a

horse and learning there was no law against animal abuse.
The passenger liner “Titanic™ sailed from England in 1912; five days out it hit an iceberg and more than 1500 people died.

Don Meredith 46. Omar Sharif 52. Chuck Connors 63. Harry Morgan 69.

Abe Lincoln’s Last Speech

WEDNESDAY, APRIL 11 — Two days after the end of the Civil War, President Abe Lincoln made an op-
timistic speech about rebuilding the South and getting the nation moving forward. That oratxon on thls date in 1865 turned
out to be his las h: he was assassinated three days later.

Jack Roosevelt Robinson became the first black baseball player in the modern big leagues in 1947.
Five years ago today President Carter announced oil price decontrol. Regular gas was selling for 86 cents a gallon.
Joel Grey 42. Ethel Kennedy 57. Oleg Cassini 71.

Baseball Gets Face-Saving Device
THURSDAY, APRIL 12 — In a Harvard game on this date in 1877, the first baseball catcher’s mask was intro-
duced. Until the mask, catchers had worn rubber mouthpieces which prevented fast balls from scattering their teeth like a hand-
ful of Chiclets, but offered no protection to their eyes, noses, and ears.

Civil War began 1861 with 34-hour battle at Ft. Sumter, South Carolina, in which no one was killed on either side. Bill Haley
& the Comets recorded “Shake, Rattle & Roll” 1954. Russia launched 1st spaceman 1961. USA space shuttle “Colum-

bia"1st orbital mision 1981.
o4

David Cassidy 33. Herbie Hancock 44. Tiny Tim 52. Jane Withers 58. Awn_n_l\%

England To Inventor: Make A Death Ray!

FRIDAY, APRIL 13 — Birthdate of scientist Robert Watson-Watt in 1892. When England became nervous
about Adolf Hitler’s military buildup in the 1930s, Watson-Watt was asked whether he could invent a superweapon for Britain,
specifically a Death Ray. His experiments quickly revealed that power requirements prevented construction of a Death Ray. but
his research indicated that ordinary radio waves could be used for long-range detection of airplanes and ships, and in three
months Watson-Watt perfected radar.

Sidney Poitier first black *“Best Actor” Academy Award winner (for *Lilies Of The Field”') 1964. USA 200-mile fishing
limit 1976.

Fidel Castro 58. Atheist Madalyn Murray O’Hair 65. Howard Keel 65,

Tomorrow (4-14) Pete Rose and Julie Christie 43, Frank Serpico 48, Loretta Lynn 49, Rod Steiger 59.

Sunday (4-15) Elizabeth Montgomery and Roy Clark 51.
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STEVE FEINSTEIN

25 + AOR, PART Il

WI0Q/Philadelphia:
Best-Kept Secret

In The Biz

Most people I call to interview are eager to talk, particularly when
it’s to discuss their success story. After all, who doesn’t like to toot his
own horn and expound his theories on programming, politics, and reli-

gion?

Imagine my surprise when WIOQ/
Philadelphia PD Alex DeMers demurred. I
thought he’d jump at a forum to shed some
light on how he’s been able to capture these
primo demos in a market with two strong
AORs and the original Hot Hits station
(WCAU-FM) on one side of him, and the
original Greater Media Magic station
(WMGK) on the other:

25-34 Men: #1
3544 Men: #2
2549 Men: #1
25-54 Men: #1
25-34 Women: #2

Turns out that DeMers and GM Don Pet-
tibone prefer fo keep their secrets to
themselves and take a pass on publicity.
They don’t report to any trade papers, are
rarely profiled in the trade press, and hence
their distinctive blend of music and person-

alities remains a mystery to the industry at
large.

In fact, it’s difficuit to even put a format
label on WIOQ. Because it was once an
AOR, it continues to be tagged as such,
though the sound is smoother than cross-
town AOR stalwarts WMMR and WYSP.
'I0Q plays some A/C music. Yet it rocks
far more and its presentation is jauntier
than most A/Cs.

Whatever you call WIOQ — Adult Orient-
ed Rock, an AOR and A/C hybrid — what
really counts is the numbers, which prove
it’s carved out a niche in listeners’ hearts.
Take a look at the sample hours of music
(see accompanying box) and arrive at your
own appellation.

History
A .little background here. About four
years ago, WIOQ found itself third ‘in a
three-way AOR race. It had the shortest
tenure as an AOR in the market, and going

IN ONE MAN’S OPINION — Rarely do the individuals honored show up to receive their awards,
but Harvey continues to give out the Harvey Awards, his answer to the Grammys. A few of the
tongue-in-cheek awards are listed above. Copies are distributed in area 7-Eleven stores.
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Music
Monitor

AM Drive:

Rockwell Somebody’s Watching Me

Stevie Nicks Stand Back

Eurythmics Here Comes The Rain Again
Doobie Brothers Takin' It To The Streets
Pretenders Show Me

Nena 99 Luftballoons

Hall & Oates You've Lost That Lovin’ Feelin’
Dan Fogelberg Language Of Love

Beatles For No One

Michael Jackson Thriller

PM Drive:

Thompson Twins Hold Me Now

Men At Work Overkill

Hall & Oates She’s Gone

Joffrey Osborne Stay With Me Tonight
Toto Hold The Line

Paul Young Come Back & Stay
Supertramp Take The Long Way Home
Fleetwood Mac Sara

Glenn Frey / Found Somebody
Pretenders Show Me

Buffalo Springfleld For What it's Worth
Duran Duran New Moon On Monday
Bob Seger Stil The Same

Evening:

Steely Dan Peg

Michael Sembello Rainbow's Ena
Rod Stewart You're In My Heart
Culture Club /t's A Miracle

John Lennon Nobody Told Me

ABC All Of My Heart

Queen Radio Ga-Ga

Stevie Nicks Bella Donna

Polnter Sisters Automatic

Toto 99

Kenny Logglins Keep The Fire Burnin’
Paul Young Come Back And Stay
Van Morrison Wavelength

Todd Rundgren Love Is The Answer

head to head with "MMR and 'YSP on their
own turf was yielding nothing but head-
aches.

Instead of competing on the other fellows’
terms, '10Q repositioned itself as an alter-
native to the hard rockin’ AORs. As AOR
became more modal and shed artists with-
out a rock 'n’ roll edge, WIOQ ftried to fa-
shion itself as a refuge for people who grew
up listening to AOR but felt as though they
had outgrown the format. That upper end
was being shut out of AOR by its boogie-till-
you puke mentality, but on the other hand
wasn’t ready for a diet of Barry Manilow
and Anne Murray on A/C.

Not only was AOR'’s increased narrow-
casting opening up a hole for an adult-rock
format in certain markets, but the 25-34 cell
was getting fatter due to the aging of the
population. That meant a disenfranchised

audience in a demo that was becoming in-
creasingly attractive to advertisers.

Evolution

WIOQ didn’t become a different animal
overnight; rockers like Led Zeppelin and
Van Halen, deemed irritating to upper
demos, left the library incrementally. That
made more room for emphasis artists such
as Jackson Browne, the Doobie Brothers,
Beatles, Little Feat, and Steely Dan.

WIOQ was not a soft rock station with
mellower-than-thou presentation and wall-
to-wall acoustic balladeers. It’s always had
a spunkier, less polished approach. Some
weepy, plaintive ballads were there, but so
were Motown oldies and British Invasion
hits.

The station was not a whiz-bang success
immediately, either on-air or in the ratings.

Continued on Page 42

SEND ME SOME GLOVIN’ — One morning, Harvey (pictured above) was pondering why
Michael Jackson wears only one glove. He solicited ideas from listeners, with the consensus be-
ing that the poor little rich boy simply couldn't afford a complete pair of gloves. The only
charitable thing to do was to take up a collection for Michael, with listeners donating that one
glove.that you always keep after you've lost the other one, hoping that someday you'll find the
missing one. Hundreds of solitary gloves poured in, ranging from a proctologist’s glove to a black
leather motorcycle giove. All the gloves were mailed to Michael c/o Epic Records, and the sta-
tion awalts a response, preferably handwritten.
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RADIO ACTIVITY

Michael J. Pappas assumes owner-
ship of KZEL/Eugene from Jaymar
Communlcations. The station's Dave
Numme is appointed MD . . . Angela
Wright is named MD at KXZL/San An-
tonio . .. KWFM/Tucson's new phone
number is (602) 623-7556.

John Langan, late of KMET/Los
Angeles and KiSW/Seattie morning
shows, has returned to Seattle for after-
noons at KZOK, which now has teams
in the mornings and afternoons. The
new lineup at KZOK looks like this:
5:30-9am: Rick Shannon & Suds
Coleman
9am-1pm: Connie Cole
1-3pm: PD Phil Strider
3-7pm: John Posey & John Langan
7pm-mid: MD Craig Martin
Mid-5:30am: Mike Coivin

Gary Mandino is upped to
WDIZ/Oriando middays from week-
ends ... KQRS/Minneapoiis moves

Lori Stephens to evenings from part-
time.

Bernle Lucas has handied promo-
tions for WLPX/Milwaukee, WLUP/Chi-
cago, and KTXQ/Dailas, and now
comes aboard WIYY/Baitimore as Di-
rector Of Marketing And Advertising.
Also, Mitchell Dahne is upped from
Promotions Assistant to replace Marla
Milheim as Promotions Manager, and
Chris Emery joins for parttime.

Hannah Storm joins KSRR/Houston
as sports reporter from KNCN/Corpus
Christl.

Former WSKS/Cincinnati PD Mike
McConneii returns to the station for air-
work after a stint at WSHE/Miami. His
wife, Mary Kuzan, does evenings at
"SKS.

Former KFMG/Albuquerque PD Bili
Stambaugh goes to crosstown KWXL
for sales.

WIOQ/Philadelphia: Best-Kept Secret In The Biz

Continued from Page 40

It went through growing pains as the format
evolved its own identity. Management gave
it room to grow, not expecting huge num-
bers overnight. They realized the age group
to which the station was attempting to ap-
peal would nct flock to the station im-
mediately, being less fickle than younger
listeners. But once the age group arrived it
would have a good deal of loyalty.

Harvey In The Morning

The station also tweaked its presentation
to include off-the-wall features, particularly
on its morning show with Harvey. As befits
an upper demc approach, his sense of hu-
mour is gentle, almost folksy, rather than
outrageous or salacious. He’s more likely to
poke fun at himself than lampoon others.

Early on he developed a feature called
“Harvey’s Almanac,” where he reads
weird, offbeat news. Stories are usually
punctuated with a clever aside or recorded
comedy bit that amplifies the news item.
The feature proved so popular that when it
was pushed back to 9am from its original
8:45am slot, a flood of protests followed.
People complained that they were forced to
be late for work while they waited in their
cars for the Almanac, which has since re-
turned to its earlier period.

It’s now an annual tradition for Harvey to
broadcast his show on Groundhog’s Day
from Punxsutawney, PA. He reports live on
the scene if Punxsutawney Phil the ground-
hog sees his shadow, providing a gauge for
whether or not six more weeks of winter are
still to come.

Harvey’s vis:bility is further aided and
abetted by a weekly Harvey’s Almanac
spot on the local edition of ‘Evening Maga-
zine.”

His numbers came home to roost in the
fall book, where he was the number one
morning man an a music station. His 12+
share was the highest in the city after all-
News outlet KYW.

Local Links

Programming that features music from
other eras gives the station a strong sense
of history and establishes a bond with the
audience’s roots. The “Friday Flashback”
is a four-hour dance party broadcast live
from a local club every week. The show fo-
cuses on rock and soul oldies from the ’60s,
while a “Saturday Night Dance Party,”
also broadcast live, features doo-wop,
rhythm and blues, and disco from the ’*50s

through the ’80s.

Sunday morning includes a solid hour of
Beatles music with MD Helen Leicht on
‘“Breakfast With The Beatles.” The “Sun-
day Night Alternative” showcases artists
from the progressive years, such as vintage
Jethro Tull, Elton John, Al Stewart, and
Renaissance. The show is hosted by market
vet Ed Sciaky, who introduced many of the
acts on Philadelphia radio.

Leicht also does a “Lite Lunch’ feature
during her noon hour weekdays where she
plays an hour of music on a thematic topic,
ranging from romance to weather. Wednes-
day night is Ladies Night, when the station
plays requests by and for women.

The station also makes it a point to hook
up with key Philadelphia institutions.
Weather forecasts are supplied by the ven-
erable Franklin Institute, and a recent Fri-
day Night Flashback dance party originat-
ed from the Philadelphia Museum Of Art.

So What’s It All About?

WIOQ, John Sebastian’s EOR, KINK/
Portland, and Fred Jacobs’s Good Time
Rock 'N’ Roll are only a few of the ap-
proaches that use AOR as a stepping-off
point for getting 25+ numbers. WXRT/Chi-
cago, WMMS/Cleveland, WBCN/Boston,
and KBCO/Boulder are among a number of
AORs that are still eclectic after all these
years, and bringing in better upper demos
than ever. Lee Abrams’s Superstars 2 for-
mat at KFOG/San Francisco has had en-
couraging numbers, given the hyper-frag-
mented AOR battle in the market.

These approaches seem to yield ratings
results over the long haul, rather than after
one commercial-free sweep. They need a
longterm commitment from management
that is willing to look further down the road
than the next sweep. Many of their pro-
grammers would tell you that they’re de-
manding to execute on a day-by-day basis,
requiring more nurturing and creative
skills than more traditional deliveries.

Shooting for upper demos by taking a
more sophisticated, less fundamentally
rock ’'n’ roll approach isn’t the only road to
success, either. By no means is using a new-
fangled format creation the only way to de-
liver 254+ numbers. Witness the many tradi-
tionally-positioned AORs that gather 25+
numbers quite nicely, thank you: WQFM/
Milwaukee, WDVE/Pittsburgh, WPYX/AL
bany, KGB/San Diego, WIYY/Baltimore,
and WEBN/Cincinnati are among them.
Next week, we’ll talk with programmers at
mainstream AORs such as these and see
how they maintain balanced 18-34 numbers.

Not-So-Trivial Promotion: KKRQ/Iowa
City has moved quickly to send listeners to
a Trivial Pursuits Tournament weekend
April 28-29 at Chicago’s Hyatt Regency
Hotel. Weekend packages go for $100 and
provide lodging, a copy of the game, and a
regulation tournament. During the com-
petition new questions expected to be in-
cluded in the forthcoming Genus Two edi-
tion will be unveiled. Representatives from
the game’s American manufacturer, Sel-
chow & Righter, will be present. And if the
weekend goes well, it’s hoped that the pro-
motion will be rolled out nationally to other
Hyatt locations.

Slots for the Chicago tourney are going
quickly. Contact the hotel’s Nancy Ruth at
(302) 5654243 if you’re interested in sending
a listener.

If you have any creative ideas for Trivial
Pursuits promotions, John Moore at Pez-
zano And Company, the PR firm for the
American manufacturers, may be-interest-
ed. Because the game is such a hot item,
he’s been inundated with requests for pro-
motions. But he’s selectively accepting pro-
posals at (212) 929-4300.

Contesting: According to VP/GM Rick
Lee, KMEL is the “San Francisco radio sta-
tion that delivers the beef.” So listeners are
being asked to describe in 25 words or less
just why KMEL has the beef. The meatiest
essay nets its author a live, 1000 Ib. steer on
the hoof.

CJME/Regina’s Prize Challenge offered
a Hawaiian vacation to a listener who came
up with the most offbeat stunt. The winner
was an engaged couple who agreed to tie
the knot in front of thousands at a local
shopping center. The mall matrimony pro-
duced a receiving line also in the thousands
and presumably made returning all those
duplicate gifts more convenient.

The grand prize winner in an Ozzy
Osbourne promotion at KLOS/Los Angeles
receives, among other things, the oppor-
tunity to become blood brothers with the
Madman himself. The winner and Ozzy will
actually prick their fingers and become
f(r)iends for life. A blood test for rabies
might be advisable here.
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Doggedly Meeting With Danger: Henry
“The Bull” DelToro, half of the morning
crew at WNOR/Norfolk, recently spent four
days at a local animal shelter. Seems he
was “‘arre