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WEEKENDS WERE MADE
FOR RADIO

At least that’s how it should be at an ideal
radio station, Steve Feinstein feels, and
he goes on to detail different approaches
you can take to brighten up that important
Friday evening-Sunday night period.
Page 33

JAZZ: THE STRAW THAT
STIRS WMGI’S DRINK

WMGI/Gainesville PD Bill Harman credits
jazz for a hefty portion of his station’s re-
cent ratings leap. Barbara Barnes discov-
ers how jazz mixes with A/C and black
music at this successful hybrid station.
Page 46

WLW’S FLYNT BLEEPS UPHELD

The FCC rules Hustler publisher Larry
Flynt was not a legally qualified presidential
candidate, and therefore WLW/Cincinnati
was justified in bleeping Flynt’s on-air com-
ments 25 times or so.
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PEOPLE IN THE

NEWS THIS WEEK
o William Kindler Pres./GM at WEEI

Programming

Warren Williams PD for KDKB

Mark Stevens OM at WZNE

Pat O’Day GM/PD at KKMI

Bobby Hatfield WNYR PD

Thomas Gatti VP/GM for Selcom

Clay Gish proarams row <92/Houston
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CRITICISM:
A CRITICAL DILEMMA

John Leader points out that even though
criticizing the people you supervise can be
uncomfortable, you've got to pay the cost
to be the boss . . . people expect you to
criticize when it's called for, and handied
properly, it improves things all around.
Page 23

REVIEWING THE RESUME

Gary Kaplan's Management column
establishes the etiquette for preparing the
all-important resume . .. with examples
and explanations.
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CONTRACT ... AND EXPAND

Ron Rodrigues hears sound advice on
how to devise an optimum contract for
your radio job ... and maybe improve
your deal.

Page 43

‘‘RADIO TODAY”’
THE ARBITRON WAY

Jhan Hiber takes the first look at
Arbitron’s new “Radio Today” book, out-
lining the radio listening ammunition it pro-
vides and pointing out how it can help your
station.
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Michael Moss WEEI's Director/News &

RADIO & RECORDS

CONWAY REJOINS KIIS & KPRZ AS VP

Phillips Returns
As PD At KISW

Beau Phillips, who program-
med KISW/Seattle for five
years before transferring last
fall to Kaye-Smith sister com-
pany Broadcast Programming
International (BPI) as a pro-
gramming consultant, has re-
turned to the station as PD.
Phillips, who retains his duties
with BPI, replaces Gary Bryan,
who exited the station this
week.

KISW GM Steve West com-
mented, “It was a hard decision
to make. If I felt we had more
time and it was a little less com-
petitive, I would’ve continued

Price Appointed VP/GM
At KSDO-AM & FM

Jim Price, most recently GM
at KFSD/San Diego, has been
named VP/GM at Gannett’s
KSDO-AM & FM/San Diego.
Former VP/GM Chris Cenway
has been promoted to VP/Mar-
keting for the company’s KPRZ
& KIIS/Los Angeles. Conway
also has been given “additional
marketing responsibilities for
KSDO-AM & FM,” according to
Gannett Radio Division Presi-
dent Joe Dorton.

Dorton commented, ‘‘Jim
Price’s San Diego market ex-
perience, plus his background
in Top 40 and News/Talk radio,
makes him uniquely qualified
for the KSDO-AM and KSDO-
FM management position.
Chris Conway is equally qualifi-
ed for the marketing position in
Los Angeles, as he has an exten-
sive background in marketing,
including his own advertising
agency.”

Quartararo

Named Island
VPPromotion

Phil Quartararo

After almost three years as
RCA East Coast Regional rep,
Phil Quartararo has been nam-
ed VP/Promotion at Island
Records. He replaces Michael
Abramson, who left to start his
own independent marketing
and promotion company.

Island founder Chris Black-
well told R&R, “I’'m very ex-
cited to have someone of Phil’s
abilities, energies, and com-
mitment join us. I see Phil as a
pivotal addition to the new

QUARTARARQ/See Page 24

Jim Price

Chrls Conway

Conway told R&R, ““I feel real
good about what we did in San
Diego. The two stations are in

great shape now, and Jim’s the
kind of guy to maximize all the
PRICE/See Page 24

Habisch New KEEY &
KLBB Station Manager

Dave Habisch has been pro-
moted from General Sales Man-
ager to the newly-created posi-
tion of Station Manager at
KEEY (K102) & KLBB/Min-
neapolis-St. Paul.

KEEY & KLBB VP/GM
Gary Swartz commented, “I’'m
exceedingly proud of the work
Dave has done here; he has
earned the position. Dave came
in and did a fantastic job as
Sales Manager, increasing our
billing dramatically while earn-
ing the respect of his fellow
workers. He’ll be one hell of a
station manager.”

Habisch joined KEEY two
and a half years ago as Local
Sales Manager, and was pro-
moted to GSM in early 1983. His
radio sales background includes
four and a half years as an Ac-
count Executive at crosstown
WCCO-TV, as well as Sales
Manager’s positions at neighbor
KSTP and WLW/Cincinnati.
Habisch told R&R, “I'm a real
cheerleader for Malrite — it's a
tremendous company and in
terms of growth opportunities
for aggressive people, it’s one
hell of a company. I'm real ex-

HABISCH/See Page 24

Beau Phillips

under the situation as it was.
However, I felt at the present
time I needed a programmer
who had a tremendous amount
of AOR depth — not just in the
music, but in the attitude and
presentation. We happen to
have the resources of Beau
Phillips available, so I made the
decision to bring him back as a
fulltime PD.”

Prior to KISW, Phillips work-
ed as an air personality at KYA-
FM/San Francisco, KAZY/Den-

PHILLIPS/See Page 24

Affiliated
Restructures
Management

Affiliated Publications, Inc.
(API) President/COO John
Giuggio has added the responsi-
bilities as President of API sub-
sidiary Affiliated Broadcasting.
Giuggio assumes the duties held
for the last eight years by Jay
Berkson, who resigned last
week to pursue other communi-
cations opportunities. It was
also anncunced that Affiliated
Broadcasting VP John Winkel
has been elevated to Executive
VP/GM.

Affiliated Broadcasting owns
ten radio properties: KMPS-AM
& FM/Seattle, KRAK & KSKK/
Sacramento, WAIV & WOKV/
Jacksonville, WHYN-AM & FM/
Springfield, MA, and WFAS-AM
& FM/White Plains, NY.

Affiliated Publications, which
publishes the Boston Globe, ap-
pointed Giuggio as President in

AFFILIATED/See Page 24

I

Crusadefor
Children

867 660

WHAS CHILDREN'’S CRUSADE SE rs RECORD - For 31 years WHAS & WAMZ/Louisville, along wrth
WHAS-TV, have staged a three-day Crusade For Children fundraising drive. The event is among the lar-
gest fundraisers sponsored by radio, and this year the stations set a record by reaching the grand total
of $1,867,660. Funds go to nonprofit groups helping handicapped children. Pictured as the climactic
final moment occurred are WHAS staffers along with representatives of the various local groups who
scoured the city for contributions.

571-2345
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WHAT’S GOING ON IN WASHINGTON?

Deregulation? FM drop-ins? FCC rulemaking? Everything per-
taining to radio that goes on in the nation’s capital shows up in
Brad Woodwood's Washington Report. Fast, factual, and fully
understandable Washington news, each week in R&R.
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Stevens Becomes OM At WZNE

WZNE(Z98)/Tampa has hired Mark
Stevens, Production Director for crosstown
WSUN, to fill the newly-created position of
Operations Manager. Exiting Country-for-
matted WSUN after programming WQXM/
Tampa in its AOR days, Stevens now takes
on a third format at CHR Z98. Former Z98
programmer Steve Davis joined WWSH/
Philadelphia as PD four weeks ago.

No stranger to CHR radio, having worked
on-air at WMYQ/Miami, Stevens told R&R,
“This is going to be a great opportunity for
me. It’s been about a year and a half since
I've been out of programming and I think
the time away really gave me a new per-
spective, since most of my time has been in-
volved with production and voicework. I've
been in the market for about ten years; I
know what needs to be done here, and I look
forward to working with (Z98 VP/GM)
Gary Kines and the talented staff at Z98.”

Kines explained to R&R, “Mark will han-
dle the programming chores on an interim
basis until a new PD is picked. His market
longevity is a big asset to us in this com-
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petitive situation. He’s worked closely with
Burkhart/Abrams so he has a good under-
standing of our systems due to his back-
ground in AOR and CHR.”

Stevens begins his new assignment June
4,

NEW CALLS WLTS
WAIL Drops
Urban For A/C

Citing financial reasons, despite high
ratings, WAIL/New Orleans discontinued
its Urban Contemporary format May 28 for
Churchill’s “Radio One’’ live-assist A/C for-
mat, adopting new call letters WLTS. OM/
PD Barry Richards has accepted the after-
noon drive slot at AM sister outlet WYAT;
the remaining WAIL staff was let go. The
change leaves WYLD as the market’s only
Urban station.

Owner/GM Ed Muniz explained to R&R,
‘““The last three sweeps were not that great,
and with the audience being predominantly
teens, the future didn’t look too rosy.
Business had been dropping off, and we felt
there were greener pastures on the other
side of the fence. The ‘Light Rock, Less
Talk’ format seems to be doing well in a lot
of major markets, and no one’s doing it
here.”

Muniz added that WLTS is planning toim-
prove its signal by moving its tower from
suburban Slidell closer to downtown New
Orleans.

WWLT Shifts
To Country

Following last week’s appointment of
Doug McGuire as the new PD at WWLT/At-
lanta, Katz Broadcasting has, as an-
ticipated, announced definite plans to
switch formats at the station from A/C to
Country before the end of this month.

Katz Group VP and WWLT GM Bob
Backman told R&R, ‘“We felt there was
room in the market for another Country sta-
tion, although there are many good com-
panies with fine stations there. We’re look-
ing forward to getting started, as we see a
lot of exciting growth opportunities.”’

Noting a ‘‘good possibility” of a call letter
change, Backman said that the specific
direction of the new Country format will be
largely determined by the results of re-
search studies presently underway. The
review of current WWLT staffers will follow
Katz’s takeover of the station, which is ex-
pected this week.

Williams KDKB’s New PD

After just six months as PD at KATT/
Oklahoma City, Warren Williams has been
named Program Director at KDKB/Phoe-
nix. Williams fills the vacancy left four
weeks ago when Jeff Sattler departed to
program K101/San Francisco.

Sandusky Sr. VP and KDKB GM Tommy
Vascocu said, ‘“Warren comes from a winn-
ing kind of environment. He’'s a special indi-
vidual, a strong ‘people’ person who pos-
sesses especially good creative and verbal
skills. Warren fits all the criteria necessary
for continued success at KDKB. He'll do a
terrific job for us, and we’re excited about
him getting here.”

Williams, who begins his new position
June 18, worked three years at KATT. He

MOSS NAMED PD

WEEI Sets
Kindler As
President/GM

William Kindler has been named Presi-
dent/GM at all-News WEEI/Boston, which
CBS sold in January to Helen Broadcasting
Corp. Kindler replaces Jack Baker, who
resigned.

Kindler, who has no broadcast exper-
ience, was formerly VP/Human Resources
for the pizza chain Papa Gino’s, owned by
Helen Broadcasting principals Helen and
Mike Valerio.

Simultaneously, Director/News & Pro-
gramming John Wheeling resigned and was
replaced by his assistant, Michael Moss.
Formerly News Director at WPOP/Hart-
ford, Moss joined WEEI as an anchor in
1980 and moved up to the assistant news and
programming job two years later.

Kindler said his appointment reflects a
growing U.S. trend of hiring top executives

KINDLER/See Page 25

Gatti Appointed
Selcom VP/GM

Thomas Gatti has been named Vice
President/GM of Selcom Network and
Group Sales. He succeeds Linda LaPlant,
who departed from the company four weeks
ago.

Selcom Radio President Barbara Crooks
stated, “Tom has a strong background in
radio/TV sales and
an excellent reputa-
tion throughout the
industry. He will
spearhead our ag-
gressive unwired net-
work and group activ-
ities from the New
York office, and will ~
oversee the depart- \
ment's sales efforts
around the country. Thomas Gatti
We are delighted to welcome Tom aboard.”

Gatti joins Selcom from 3M Corp.’s Cable
Networks, Inc., where he served as Na-

tional Sales Manager. Prior to that, he
GATTI/See Page 24

joined the station as an air personality,
advancing to MD after 18 months before be-
ing promoted to PD last December. Prior to
KATT, he spent three years as PD/MD at
WXLR/State College, PA. Williams told
R&R, “I'm excited by the new challenge.
It’s a privilege to work at a company with
the resources Sandusky has . . . the possibi-
lities are probably limitless. I've always
done two or three things while program-
ming KATT - just being able to focus on
programming will be a treat.”

Williams added, “KATT is a hybrid AOR,
and I think a lot of the principles that were
used to win here will be equally sound in
Phoenix. I’'m not taking along an entire
philosophy, but I think I'm well prepared.”

No replacement for Williams was named
at KATT.

WNYR Names
Hatfield PD

After a year as PD at KOMA/Oklahoma
City, Bobby Hatfield has accepted the Pro-
gram Director’s post at WNYR/Rochester.
He replaces Jeff Goodridge, who plans to
enter station ownership.

Prior to KOMA, Hatfield worked as OM/
PD at WCII & WKJJ/Lomsvxlle supervis-
ing WCII’s develop-
ment as a Country -
outlet. He told R&R,
“Working at KOMA
has truly been a high-
light of my career. I
spent a lot of fond
days with Storz
Broadcasting;
they’ve been very
good to me. I do re-
gret I won’t be ableto Bobby Hatfield
continue with (KOMA’s new owner) Price
Communications, because they are a fine
company.

“However, there is a superb opportunity
for me with (WNYR VP/GM) Len Hart and
his team in Rochester. Malrite is a great

HATFIELD/See Page 25

O’DAY TO GM/PD

KKMI Debuts
New Seattle
A/C Format

Madison Park Broadcasting has unveiled
a new full-service personality format at
recently-acquired KKMI/Seattle. The com-
pany, which purchased KKMI (formerly
KYYX) from O’Day Broadcasting last
December for $6.25 million, named long-
time Northwest air personality and former
KYYX owner Pat O’Day as its GM & VP/
Programming; O’Day will also serve as
morning personality.

Discussing the new 3544 adult target,
Madison Park President Richard Pratt
said, “Extensive research indicated a niche
that was unfilled in the Puget Sound radio
market. We feel that by combining our for-
mat with the lineup of well-known and hea

KKMI/See Page 25

DEVELOPER OF WINS ALL-NEWS FORMAT

Group W’s McGannon Dies

Former Group W Chairman/President
Donald McGannon passed away May 23
after a long illness. McGannon, who was 63,
retired in 1981 after doctors learned he was
suffering from Alzheimer’s disease, a pro-
gressive brain disorder.

McGannon was best known as a pioneer
of television’s Primetime Access Rule. A
forceful advocate of stringent program and
commercial practices, he was also recog-
nized for his commitment to locally-
originated TV programming. McGannon
gained recognition among radio broaad-
casters in the late ’50s when he cancelled
the network affiliations of all Group W sta-

tions in favor of in-house national and
foreign news operations. That move even-
tually led to the introduction of an all-News
format at Group W’s WINS/New York in
1965.

A 26-year Group W executive, McGannon
joined the company in 1955 as VP/General
Executive. He was promoted to President
that same year, and was later elected
Chairman/President. Group W Chairman
Daniel Ritchie commented, “No individual
contributed more to broadcasting during
the decades Don was playing an active
leadership role. His accomplishments

McGANNON/See Page 25
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Washington Report

AM Strength Over
Business Districts Eased

AM stations will no longer be required to
place a 25 mV/m (millivolt per meter) sig-
nal over the entire business district of their
communities of license. Last week the FCC
cut that back to 5mV/m, the same strength
it requires for residential areas. Stations
can still use 25 mV/m if they wish.

The higher strength was first adopted to
overcome noise from machinery and signal
absorption by large buildings. But the Com-
mission noted that most new AMs today are
in small communities with few problems
from man-made noise or steel-girded build-
ings. Also, it said suburban sprawl has
made business and factory areas difficult to
define in many areas.

In related action, the Commission:

o deleted the requirement that CP
holders for directional AMs take field
strength measurements for their license ap-
plications

e set primary service requirements of 2
mV/m for towns of 2500 or more people and
0.5 mV/m for smaller communities.

Appeals Court Backs
Minority Preference

The FCC’s policy of awarding minority
applicants a strong preference in compara-
tive cases won strong backing last week
from the U.S. Court of Appeals in Washing-
ton. At issue was the FM license awarded to
Waters Broadcasting for WCXT/Hart, MI,
whose owner/GM is a black woman, Nancy
Waters.

The losing applicant in the close case,
West Michigan Broadcasting, argued that
the FCC erred in granting Waters a minori-
ty preference even though Hart is a town
with few black residents. The court ruled
that the Commission acted properly be-
cause its policy is designed to remedy past
discrimination against minorities in broad-
cast ownership, not merely to place minori-
ty-owned stations in communities with
large minority populations.

A AT SR S .
Hotel Split Set For
Los Angeles RCPC

NAB and NRBA officials have decided to
use two separate hotels for their upcoming
Radio Convention and Programming Con-
ference (RCPC). The meeting will be held
in Los Angeles, September 16-19.

The Bonaventure has been designated as
the Radio Convention hotel, while the of-
ficial programmers’ hotel will be the Bilt-
more. Convention sessions will be held at
both.

The two groups have hired Dobson & As-
sociates of Washington, DC to handle ex-
hibits, hospitality suites, and hotel reserva-
tions. Registration and hotel reservation
forms are being mailed this week. Inquiries
can be directed to Dan Dobson, Dobson &
Associates, 1724 Massachusetts Ave. NW,
Washington, DC 20036. Telephone: (202)
463-7905.

Meanwhile, RAB has announced that its
1985 Managing Sales Conference will be
held once again at the AMFAC Hotel at the
Dallas-Fort Worth Airport, January 26-29.

Minority Firm Buys Georgia
Station In Distress Sale

Four Georgia stations that faced possible
license loss in a reneéwal hearing will under-
go a distress sale to a minority-controlled
firm. The FCC has cleared the way for WTJH/
East Point, WJIZ/Albany and WMJM &
WFAV/Cordele to be sold for $2,085,000 to
Silver Star Communications — Albany, Inc.
Dr. John Robert E. Lee, president and 51%
stockholder of the buyer, is black.

The distress sale policy allows stations
designated for hearing to be sold to minori-
ties for no more than 75% of their appraised
value as long as the hearing has not yet be-
gun. The Georgia stations, controlled by
James Rivers, were designated in Febru-
ary 1983 to determine whether the owners
lied to the Commission.

This was the first distress sale ever ap-
proved by the Mass Media Bureau Chief ac-
ting under delegated authority from the full
Commission,

Daytimer FM Drop-In
Preference Draws Support

NAB, NRBA and the Daytime Broad-
casters Association (DBA) have all urged
the FCC to grant daytime-only stations a
preference in applying for an FM drop-in
license under Docket 80-90. A difference of
opinion arose, however, when NRBA urged
that daytimers be forced to divest their
AMs if they win new FM licenses. NAB and
DBA argued that the daytimers should be
allowed to form new AM-FM combinations.

DBA is also concerned that, under the
FCC’s weighting system, daytimer com-
munities could lose drop-ins because a
higher priority is given to cities needing
first or second aural service, or first local
service,

Said DBA, “It would be unreasonable to
grant a first-class fulltime FM station to a
community that has not shown it can sus-

tain a radio station, while requiring the |

community that has supported a daytime-
only station to continue limping along with
inferior service.”

Other Key Developments:

* Reps. James Broyhill (R-NC) and Tom
Tauke (R-IA) will reportedly meet next
week (6-7) with Senate Commerce Commit-
tee Chairman Bob Packwood (R-OR) to lob-
by for a radio-only deregulation initiative in
the Senate.

* WSBW/Sturgeon Bay, WI has been fined
$2000 for violating the terms of its CP and
license.

¢ A license to replace Walton Broadcast-
ing’s former KIKX/Tucscon on 580 kHz has
been awarded to Elliott-Phelps Broadcast-
ing over two competitors.

At the request of KHVH/Honolulu, the
FCC has assigned 105.1 mHz to Honolulu as
its ninth FM assignment.

¢ Failure to make annual equipment
measurement tests for its main transmitter
site has resulted in a $300 fine for KQNN/
Twenty-Nine Palms, CA.

¢ The FCC Mass Media Bureau has au-
thorized the Field Operations Bureau to is-
sue fines up to $2000 for radio and television
technical violations, and a limited number
of other infractions, such as failure to main-
tain a public file.
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WLW Outhustles Larry Flynt
On Censorship Complaint

FCC’s Favorable Rulings: Porn Prince Legally Bleeped;
KFAX Cleared Of Serb Slur; Metroplex Acquisitions Okayed

WLW/Cincinnati did not break the law by bleeping out profanities
during a talk show interview last fall with Hustler magazine publisher
Larry Flynt, the FCC ruled last week.

Flynt was a guest on WLW’s “Midday”’
program October 13 as a candidate for the
Republican presidential nomination. He
later ended his candidacy and was ordered
to undergo psychiatric evaluation after
screaming obscenities at a judge and wear-
ing an American flag as a diaper.

WLW Operations Manager Randy Mi-
chaels estimates Flynt was cut off the air
approximately 25 times during the seven-
second-delayed program for uttering “‘all
seven dirty words and some creative per-
mutations that, frankly, I'd never even
thought of .”

Flynt asked for an uncensored rebroad-
cast of the show, a public acknowledgement
by WLW of its violation, a $100 million fine,
and an investigation into the station’s
broadcast qualifications. He also filed a $1
billion suit against WLW which was thrown
out by federal courts in both Washington,
DC and Ohio.

(Larry Flynt was bleeped 25
times for using) “all seven dirty
words and some creative per-
mutations that, frankly, I'd never

even thought of.”
— Randy Michaels,
WLWI/Cincinnati OM

Flynt Not A “Legally
Qualified”’ Candidate

Central to the case was the question of
whether Flynt was a “legally qualified”
candidate in the FCC’s eyes. The Commis-
sion ruled he was not. Under federal law, a
single instance of censoring a station “use”’
by a legally qualified candidate for federal
office can result in license revocation.

In an effort to show he had met the FCC’s
threshold of a “substantial showing” of
campaign activity, Flynt noted that he had
announced his candidacy, retained legal
counsel, filed with the Federal Election
Commission, and undertaken extensive
press activities, including the WLW ap-
pearance itself.

Post-Broadcast Activities
Irrelevant

But the Commission ruled that when
weighing a candidate’s ‘‘substantial show-
ing,” stations only have to consider factors
‘‘that exist up to the airing of the particular
broadcast.” The non-censorship clause can-
not be brought into play ‘‘for programs that
are converted into uses almost exclusively
by statements made during the program,”
said the Commission.

“To do otherwise would mean that a li-
censee might not know in advance whether
selling or giving time could give rise to
equal opportunities obligations; e.g., where
the broadcast is live rather than by a recor-
ding submitted in advance.” Flynt also
cited campaign events that occurred after
the WLW interview, but the Commission
said ‘it would entirely inappropriate to re-
quire a licensee to make after-the-fact
determinations.”

After discounting everything that hap-
pened on or after October 13, the Commis-
sion found that Flynt’s actions only ‘‘repre-
sent the preliminary steps that many en-

gage in prior to actually partaking in the ac-
tivities commonly associated with political
campaigning and are not activities which
constitute a substantial showing under our
rules.”

The Commission’s ruling made no men-
tion of its new stance, adopted last winter in
response to Flynt’s threat to air-obscene TV
ads, that the non-censorship clause is not
meant ‘“‘to confer immunity on broadcast-
ers for violations of the federal prohibition
against utterance of obscene or indecent
speech on the air.”

Technicality Decision
Disappoints WLW

PD Michaels said he was ‘‘a little disap-
pointed” that the FCC threw out the com-
plaint on the candidacy issue rather than
judging WLW'’s actions. Michaels said the
station never regarded Flynt as a serious
candidate and added that he doesn’t regret
putting Flynt on the air: “Other than the
obscenities, it was a very entertaining
show,”” he commented.

KFAX Irks Serbians
With Nazi Link

Also winning a favorable judgment from
the FCC last week was KFAX/San Francis-
co. The Serbian National Defense Council of
America charged the station with violating
the Fairness Doctrine by failing to present
contrasting viewpoints in a broadcast that
said Serbian freedom fighters operating in
Yugoslavia during World War II “‘were
allies of the despised German Nazi in-
vaders.”

In upholding a prior ruling by the Mass
Media Bureau, the full Commission said
while some may hold strong views on the
issue, the Serbian group failed to prove that
KFAX acted unreasonably in deciding that
the matter of Serbian freedom fighters is
not a controversial issue of public impor-
tance — the elements that triggers Fairness
Doctrine obligations on the part of stations.

EEO Cloud Fails to Halt WJYO,
WORL Sales To Metroplex

Metroplex Communications also got
some good news out of the Commission last
week. The FCC decided that serious ques-
tions about EEO compliance at the group’s
WHYI (Y100)/Ft. Lauderdale should not
bar Metroplex’s purchase of WORL/Eaton-
ville, FL. and WJYO/Mt. Dora, FL. The sta-
tions are being sold by Sudbrink and CKK
Broadcasting, respectively.

In March the Commission designated
Y100's license for a renewal hearing on
questions of lack of candor, EEO hiring,
classification of female employees, and
statements about a former employee.

That forced the FCC to weigh whether
Mextroplex can be expected to operate
WORL and WJYO properly. It concluded
there was ‘‘no reason to presume that the
alleged misconduct” would spill over to the
new stations. But it retained ‘‘the right to
take further appropriate action, if neces-
sary, as a result of the findings in the Ft.
Lauderdale hearing.”
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Join Lee Arnold and hit
a few bars this weekend with

lie, Merle, Crystal and Dolly:

Pick up “On A Country Road.”
You'll join over 350 stations bringing
country music lovers one of America’s
hottest syndicated music magazines.

It’s three hours a week of country
music news, celebrity profiles, recorded

year: Memorial Day, with John Denver,
Lee Greenwood, and Emmylou Harris;
July 4th weekend, with Willie Nelson
and Waylon Jennings; Labor Day, featur-
ing George Jones and Hank Williams, Jr.
And, in October, live simulcast from

live segments from Billy Bob’s country ~ Nashville of the Country Music
mecca, exclusive interviews, and Association Awards. g
concert performances. All presented Pick up the coun-
with a generous helping of country try music program
hits and all-time classics. that'll pick up your
Nobody knows country music bet-  listenership. Pick up
ter than Lee Arnold, the Academy of “On A Country Road.”

Country Music’s 1983 Deejay of the
Year. And nothing delivers the listener-
ship like his “On A Country Road.”

Plus four three-hour specials this

BROADCASTING SYSTEM

Call Mutual Station Relations (703) 685-2050
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Panasonic’s CQ-S934

Panasonic's newest addition to its Supreme Elite Car Audio line is
Model CQ-S934, an AM/FM stereo receiver/cassette deck that combines
both Dolby and dbx noise reduction systems. With the incorporation of both
systems, the company claims 100dB dynamic range delivery and more than
30dB reduction in tape hiss and other noise.

CQ-S934 comes equipped with a hypertuner that improves FM sen-
sitivity and reception range, as well as guarantees pinpoint accuracy in sta-
tion selection. There's also a ''Scan’’ feature so fisteners can preview their
choices and a ‘‘Daily Priority Station'’ (DPS) function, whereby a preset AM
or FM station is automatically tuned in at the same time each day. Sug-
gested retail: $429.95.

Giving Rock ‘N’ Roll
A Game Effort

Pressman’s Rock Trivia

Pressman pursues the trivia talents of rock music fans with its ““Rock
Trivia” board game. Two or more players pit their memory skills against
4000 questions covering eight musical categories. These questions range
from the simple (“What Beatle song includes a girl with kaleidoscope
eyes?”) to the thought-provoking ("Who first released ‘Hats Off to
Larry?’”). For further details contact Barbara Dee Scherer at

(212) 686-9730.

WESTWOO0D ONE

Station Gain
Triggers Fight
To Finnish

According to a recent Adver-
tising Age article, Finland will
welcome 32 new private radio sta-
tions this autumn. But six of the
outlets, owned by the country’'s
| six major newspapers, face a
| financial obstacle. They may not
be permitted to sell advertising.

A government agency contends
the newspapers’ ad revenues
from publishing are too large to
warrant seeking additional ad
revenue from the radio facilities.
On the other hand, 17 smaller
newspapers are being allowed to
sell advertising because their
revenues from publishing aren’t
as substantial as their counter-
parts’. Parliament is expected to
ratify the radio proposal this
month. While several sources say
the six publishing concerns may
bow out--unless the government
does an about-face, others
believe there's a strong chance
tthe government will relent.

VGs For
Your VDTs

In answer to computer users’ ter-
minal complaints, American Optical
Corp. is marketing ‘‘Videoterminal
Glasses,”” aka VGs. Designed to cut
down on eyestrain, blurred vision, and
headaches, the occupational eye-
wear reflects less light than ordin-
ary glasses and, in turn, makes im-
ages easier to read. Both prescription
and nonprescription VGs are available
in either magenta, gray, or blue.
These correspond respectively with
terminals featuring green, black and
white, and amber displays.

Layoff

Survivors
Face Stress

Given today's competitive job
market and unemployment statistics,
it's understandable why stress levels
skyrocket when a person loses his or
her job. But a New York psychologist
told Psychology Today that those
who kéep their jobs while others
don't suffer just as much from “‘sur-
vivor guilt.”” Described as similar to
the feelings Auschwitz and Hiroshima
survivors experienced, the malady
manifests itself through illness (flu),
anger, and fear. To help alleviate the
guilt, the psychologist recommends
sufferers learn all they can about the
layoffs. Above all, victims are advised
to keep working.

R&R/Friday, June 1. 1984

Baby Boom Boosts
Median Age To 30.6

Black City Population Declines;
Male, Female Single Ranks Increase

Americans' median age rose to 30.6 years in 1982. Owing to the maturing
of the postwar baby boom generation, the Census Bureau finding breaks the
30.3 year record set in 1952.

Between 1970-80, the median age rose from 27 to 30. Since baby
boomers are shifting into the 35+ demo category, they are subsequently
pushing the median age up. This group is also responsible for a “‘baby boom
echo,” which has resulted in a 6.3% increase in the under five population from
1980-82. However, because of the previous low birth rate, the number of
school-age {5-17) persons continues to drop.

Other findings showed a first-time decline in the number of blacks residing
in central cities, which could have future implications for the Black/Urban for-
mat. While 59% of the black populace lived in the cities during 1970, that
percentage fell to 55% in '82. At the same time, blacks moving to the suburbs
increased by 2.3 million from 1970-80.

Over half {53%) of women 20-24 stayed single, up significantly from
1970's 36%. 72 % of men in that age group had also never married, compared
to 55% 12 years prior. A growing portion of the early 30s group is remaining
single as well. Nearly 12% of females and 17 % of males 30-34 had never mar-
ried.

Let Me Take You Down
... To Beatle City

Beatle fans are everywhere. And for those aficionados for whom too
much is never enough, there's “Beatle City.” Located on Liverpool's Seel
Street, the exhibition is described by GM Roger White as ‘‘no glass case
museum. Visitors will feel they’re ac-
tually living in Beatleland through the
Sixties, going to America or making
records and films with the fabled four,
and finally feeling the painful emp-
tiness left by the kiling of John
Lenon.”

Officially opened by Queenie
Epstein, manager Brian Epstein’s
mother, the museum houses 1000 +
exhibits. On display are such memen-
tos as the fully-restored Magical
Mystery Tour film bus, Lennon’s piano and guitars, the Cavern’'s Hammond
organ, McCartney’s drum kit, a recreation of Epstein’s London office,
Ringo Starr's Mini-Cooper S auto, and George Harrison’s 12-string harp-
tone guitar.

Just one of the many exhibits on display, showcasing Harrison's guitar and a
‘“Hard Day’s Night’’ script.

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO
PROGRAMS, CONCERTS AND SPECIALS.
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EPIC/PORTRAIT & CBS

“Romancmg The
' Stone”’

WXKS-FM 32 XTRA on KELI add WGLF add
WPHD deb 38 KITS on KQXR add KKQV add

WCAU-FM 22-18 KNBQadd KDgN-F(Ii\Cdi add KTRS a%%

RO-FM WIGY a KZOZ a
:;31(7)M za?z(};d Q100 add WSQV add KIST add
B96 39-35 WNYS add WJAD add

98PXY add

WHYT 2420  WhHeG add AOR TRACKS:

KOPAadd  WANS-FM add @
FM102add K107 add 40

10-9-8"

CHR
SIGNIFICANT ACTION
~ WHTT deb 32 K104 add 0K100 add
WXKS-FM 26-16 WZLD add i WIXV add
_ i TR ;= KSET-FM a WGLF add
PRO-FM on WOKI add KKQV add
AOR TRACKS: @ WGCL add WFMI add Y94 add

KMJK add WGRD add 39 KGOT add
AOR ALBUMS: €)) FM102 deb 30 Wéx%adgd KGHO add
KQMQ a KBIM add

KS103 add KSKD add KIST add

BILLBOARD DANCE CHART: KPLUSdeb 39 KHYT add
@ WQCM add On MTV




ASSOCIATED LABELS

T § | tD ’t Lie”
VGIVME ] e ar On le
CHR NEW & ACTIVE
B104 add WCZY 35 793 WNOK-FM 39-35
WPHD add FM102 16-14 (VQ‘QI})IXZ WOKI 35-32
WCAU-FM 26 KS103 38 WHYT KTFM 23.17
WASH 30 XTRA 20-18 ¢(opa 13K 37
Y100 25 KNBQ 25 WMARdeb 35 KYNO-FM 30-27 .
WNYS add KIKI 28 BLACK/URBAN CHART:
FM106 38 KQMQ 23-16 (23]
WXKS-FM 98PXY add KTKT add
CKOI WKFM 31-25  99KG add
PRO-FM WHTF 3026  KGHO 30 On MTV
““So You Ran”’
Rzt O 10U han
WPHD deb 39 SIGNIFICANT ACTION
WCAUFMadd WKDDdeb39 13FEA add KELI
WGCL 32-28° ~ WZPL add KQIZ-FM add WERZ
WKFM add WJXQ35-30 WPFMadd  WJBQ
WRCKdeb34 WHOT-FMadd KKQVdeb39 WSQV H
WKRZFMadd KQXRdeb34 WBNQadd Q101 AOR TRACKS: "13
WHTF add KLUC add KOZE 9-8 WHSL AOR ALBUMS: "14
WZLD add KHOP add KZOZdeb35 KFMW
WFMI add WGUY add WXKS-FM KCDQ
\ KTFM add WIGY add WOKI KBIM

Distributed by CBS Records

www americanradiohistorv. com
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HEART ATTACK — Epic recording group Heart recently performed at a “Spring
Break'' concert in Daytona Beach, broadcast by the ABC Contemporary
Network. Pictured after the performance are (I-r) Heart's Howard Leese and
Mark Andes, Anheuser Busch’s Paul Doherty, ABC’s Corinne Baldassano,
Heart’s Ann and Nancy Wilson and Denny Carmassi, and Anheuser Busch’s
Bob Waibel and George Bleystone.

RADIO KILLED THE VIDEO STAR — AP’s Bob Moon hosts "Home Video
Update’’ on the AP Network, beginning June 4. The program is a :90 con-
sumers’ guide to home video products and technology.

PROGRAM GRANT — Ed Asner was the guest on a recent edition of Strand
Broadcasting’s syndicated program ‘‘Music & Memories.” Pictured with
Asner is the show’s producer Ron Fineman.
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For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Label) call Byron Crecelius, person to person, COLLECT
314-423-4411.
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McGavren Appoints Three VPs

Mary Beth Garber Pam Little

McGavren Guild Radio announces three new Vice
Presidents: VP/Sales Mary Beth Garber, Los Angeles
offfice; VP/Regional Manager Pam Little, Philadel-
phia; and VP/Sales Kay White, Atlanta. In other com-
pany activity, Tom Dolliff has been named Sales
Manager of the Houston office, succeeding Mike
Blackman, who relocated to the firm’s Atlanta office.
Also joining the Atlanta sales team is former Masla AE
Lynn De Caterina.

Tremblay Takes Permian VP Post

Rod Trembiay joins Permian Reccords as
VP/Promotion, Sales and Marketing. He comes to the
label from MCA Distribution in Dallas, where he acted
as Regional Branch Manager.

Sheldon Segues To Media General

Linda Sheldon has been appointed Sr. VP/Director
of Syndication and Programming at Media General
Broadcast Services, Inc. She comes to the company
from the VP/Barter Syndication post at Lorimar, Inc.
in Chicago. Before that she served as President and
part-owner of Chicago-based barter syndication firm
Media Five.

Fierce New Selcom Manager

John Fierce has been upped to
Office Manager of Seicom
Radio’s new Minneapolis branch.
During the past two years he
worked as an Account Executive
at Selcom’s Chicago office, ¥
following a three-year stint as &
GSM and AE at crosstown WLAK.
His appointment is effective June
1. The new Minneapolis office is §
located in the Baker Building, }
Suite 732, 706 Second Avenue
South, Minneapolis, MN 55402, e
(612) 332-4411. John Fierce
Christal Welcomes Cohen

Judi Cohen has been tapped as Manager of the
Christali Company’s Philadelphia office. Most recent-
ly with Biair Radio in New York, she was formerly an
AE with WCAU and WEAZ in Philadelphia.

Bly To Merit Music

Former Warner Bros. Music chief Mel Bly now
heads the newly-opened West Coast offices of Merit
Music. His duties include acquiring major catalogues
and developing associations with producer/writers and
artist/writers.

CBS Ups Hallahan

Louise Hallahan has been ap-
pointed Manager/Sales Develop-
ment and Promotion for CBS/FM
National Sales. Since 1983 she
worked as CBS Inc.’s Congres-
sional Relations Associate.
Hallahan joined the company in
1976 as Assistant to the Director,
Government and Media Relations.

Louise Hallahan

Ziskrout Directs Enigma Promotion

Jay Ziskrout becomes Enigma Records’ Director
of Promotion. Prior to this he was the Assistant Direc-
tor of North American Operations for A&M affiliate Oz
Records. Ziskrout’s new post will also have him serv-
ing as the promotions liaison between Enigma and EMI
America.

WUSL Lifts Loftus To LSM

James Loftus moves up to Local Sales Manager at
WUSLU/Philadelphia, after 14 months as the outlet's
Retail Sales Manager. He brings along prior experience
as GSM of WARK & WXCS/Hagerstown, MD, and as
an Account Executive with Philadelphia's WCAU-FM
and WFiL.

Viacom Taps Bernstein, Reinhart

Jeffrey Bernstein and Jeanne Reinhart have been
named Director/Compensation and Benefits and Cor-
porate Communications Associate, respectively, at
Viacom international inc. Bernstein served nearly
four years in a similar capacity with ADP, Inc. Reinhart
previously handled trade media relations for four years
with Dallas-based Celanese Chemical Company.

Moyer Heads KCNR Regional Sales

Jim Moyer assumes the Regional Sales Manager
post at KCNR-AM & FM/Portland. He's been with the
stations since 1981, initially coming on board as an Ac-
count Executive. Moyer honed his advertising/marketing
skills through prior affiliations with Portland’s Dawson,
Turner & Jenkins, Petzold & Associates, and the
Pihas, Schmidt, Westerdahi Company.

Bailey Joins Group W

Former MCA Records Director/Publicity and Artist
Development Jerry Bailey shifts to Manager/Press In-
formation for Group W Sateliite Communications/
Nashville. In his new capacity, Bailey will oversee press
information projects for the Nashviile Network (TNN).
Before his five-year tenure at MCA, Bailey held a similar
position with ABC Records for five years.

Tannen Forms Own Firm

Eleven-year Screen Gems-EMI Music staffer Paul
Tannen has established his own management and
publishing concern. The self-named Tannen Company
merges the reactivated Ridge Music/Natson Music
Publishing catalogs with Tannen Music, a company
created in the "40s by the late Nat Tannen. The new
firm may be reached at 36 East 61st St., New York, NY
10021, (212) 752-2276.

Kief Directs Stiletto

The recently-established Stilet-
to, Ltd. oversees the operation of
Townsway Entertainment,
Townsway Music, Kamakazi
Music, Hastings/Clayton/Tuck-
er/inc., HTC Services, HTC
Management, and StarGlow,
Ltd. Founder Garry Kief, late of |
ABC Entertainment, acts as
President/CEO of the Los Angeles-
based multi-service umbrella com-
pany. its first project was the
Showtime network’s “‘Barry Manilow: The Concert
At Blenheim Palace.”

Garry Kief

Capitol Promotes Peacock

Michelle Peacock has been up-
ped to Director/National Video Pro-
motion for Capitol Records. She
has spent 14 years in the music in-
dustry, most recently serving as
Capitol's Director/National Press
and Artist Development.

Michelle Peéoc

Price Names Meltzer Controller

Kim Meltzer has been ap-
pointed Corporate Controller for
Price Communications Cor-
poration. Prior to joining Price,
she was Manager/Accounting
Operations at Corinthian Broad-
casting Corporation. Meltzer
also worked as Supervisor/Ac-
counting Policies for Interna-
tionai Paper Company and as
Senior Accountant at Peat, Mar-
wick, Mitchell & Co.

Kim Meltzer
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REED BUNZEL

SCHTICKS ARE FOR KIDS

Programming For Children
— Will It Work?

|
|
|

)

Children’s radio is a basic contradiction in terms. Except for a few
isolated efforts in experimental programming, there is very little for
young people to sit back and tune in. Children do not purchase many con-
sumer goods, they are virtually unrated by Arbitron, and they spend
most of their “entertainment” hours in front of a television set. Those

children who do listen to the radio get a preadolescent dose of the same

music the older demographics are tuning in. While ‘“public interest
groups”’ fight on Capitol Hill for more children’s programming on televi-
sion, the radio industry all but ignores the problem. This week’s column
takes a look at the current ‘‘state of the art” in children’s radio program-
ming and discusses some of the key issues tantamount to its success —

or failure.

During its early days, radio was to homes
what television is to most American
households today. Radio was the focus of
daily life. Families would gather 'round the
old Philco and listen to ‘‘Dragnet,”
“Gunsmoke,” “Amos n’ Andy,” and many
other programs designed for young and old.

Then, with the advent of television, those
old programs — and the listeners — shifted
to the newer visual medium, while radio
became more a source for music, news, and
information. Radio lost a major share of its
audience to ‘“‘episodic’’ programming, but it
also developed the ability to target specific
audience segments.

N@RADIO NETWORK \

Children’s Radio Network

Beginning July 4 the Children’s Radio
Network will debut on a number of com-
mercial radio stations around the country.
That’s right, commercial. The network is
targeted to the 34 million preteens who com-
prise 15% of the American public; its pro-
gramming is designed to fill a program-
ming need that CRN President William
Osewalt claims has been missing from
radio for 25 years. “We’re going to have
educational overtones in just about
everything we do,”” he told R&R. ‘‘Basically
what we want to do is provide program-
ming that is enlightening and thought-
provoking among preteens. We have
covered the gamut, from American history
to tools for learning, from Grimm’s fajry
tales to fun with numbers, as well as "Ara-
bian Nights’ stories, songs, and bedtime
stories.”

The important aspect of any children’s
programming, Osewalt explained, is dev-
eloping the ability to listen. “‘Our feasibility
studies showed that listening skills are the
ones that are most underdeveloped in our
educational system. To understand the
value of a word without understanding its
use, or its pronunciation, makes it difficult
to learn to read.”

On paper a network devoted strictly to
children’s programs sounds great, but just
how practical and viable is such a venture?
Children are already inundated with vast
amounts of television programming, rang-
ing from the awful to the not-so-awful. Is

there room in the media for an audible
medium targeted primarily to preteens?

“The people we're going after are very
inquisitive,” Osewalt affirmed. ““If program-
ming is presented to them in an entertain-
ing, dramatic, and enlightening way on
radio, they will tune to it. I also believe their
parents will play a major role with regard
to directing them to this type of concept.”

Attracting the children, though, is only
half the battle. The next step is attracting
the advertiser who really hasn’t got much
of an interest in preteens’ buying habits.
Doesn’t this factor present a major stumbl-
ing block to the success of a national
children’s programming venture?

It won’t be that much of a problem,
Osewalt insists, because the advertising
community has already begun to reckon
with children’s consumer habits. ‘“Children
show up already in TV and the Nielsens,”
he concluded, ‘“and there is already $400
million a year being spent in television,
specifically to target children. Based on
that, our feeling is that there’s a definite in-
terest among advertisers to reach this
target. In terms of the ratings, we're not
much worried. They don’t rate children.
What we're looking at is a specialized for-
mat that really won't compete with the
radio dollars that are now in the market-
place. What we are going to see is dollars
developing for radio that will add to the
general coffers of the industry and not af-
fect any of the dollars that are there
already.”

Family Radio Programming

Another commercial radio enterprise
targeted specifically at the younger au-
dience is “‘New Waves,”” a two-hour weekly
program offered by New York-based Fami-
ly Radio Programming (see R&R, 2-24).

“New Waves” blends several different
types of programming into one entertaining
format. The show features news and infor-
mation segments, interviews, current
music and a short serial, all covering topics
of interest to the targeted 9-15 year-old
audience.

“The days of talking down to kids, and do-
ing little kiddies shows, are over,” explain-
ed company President George Moren-
cy. “We did research to see how kids used
and perceived radio, and found that to most
of them radio means music. They also
glean a certain amount of information, and
they want to be aware of things that are go-
ing to affect them. We also found a family
listening pattern around breakfast time. So
in our target age group the family is still a
major part of their lives, and they are lis-
tening, for the most part, to the stations
their parents are. When they get a little
older and start to reject this music they’ll

start tuning to the harder rock, the AOR.

But at this age there isn’t that much of a
gap.”

All of the “New Waves” features are of
short duration and cover a broad range of
topics — unemployment, computers, selec-
ting a college — anything in which young
people might have an interest. “We try to
make each story relevant,” Morency con-
tinued. ‘“We examine how an issue can af-
fect their lives, and everything is produced
with that in mind. Parents are obviously
eager to know more about their kids, to
enter into a dialogue with them on topics
that are issues within the family.”

Network Spots

The ABC Youth Radio Networks will be
presenting two special programs this summer.
On June 30, Jefferson Starship will be broad-
cast live in concert, and on July 4 the network
will present a two-hour special featurng Quiet
Riot, the Greg Kihn Band, Stray Cats, Journey,
Huey Lewis & The News, Pat Benatar, Tom
Petty, and the Cars . .. ABC Radio Sports has
signed Olympic gold medalist Bruce Furniss as
expert color commentator to cover all Olympic
swimming events this summer. Furniss won two
gold medals in swimming competitions during
the 1976 Summer Games in Montreal . . . The
AP Radio Network is adding eight contemporary
newscasts to its lineup, effective July 6, pro-
viding affiliate stations with more short, contem-
porary newscasts. This brings to 54 the number

of newscasts heard daily on AP . . . "American
Christian Countdown,” produced by The Spirit
Productions, has been selected as the official
exclusive radio network for the 1984 World's
Fair Ministries, and will air special weekly reports
taped live at the “Christian Pavillion” at the fair's
site in New Orleans . . . The United Stations will
present a three-hour special, “The Fourth Of Ju-
ly Summer Beach Party,” scheduled to coincide
with the upcoming Independence Day holiday.
The company will also be presenting “The Pro-
ducers,” a three-hour tribute to the “men behind
the glass,"” the same weekend . . . United Press
International, Transtar Radio Networks, and
Wold Communications have announced a joint
marketing agreement under which Transtar af-
filiates will receive UPl Network newscasts via
Wold's satellite system.

The challenge of finding advertiser sup-
port for a weekly program is no less dif-
ficult than it is for an entire format. Moren-
cy commented on changing the advertisers’
perceptions toward children’s programm-
ing: “The difficulty is getting advertisers to
recognize that radio is the medium that kids
use. We have the research that shows this,
but the lack of current — let alone high-
quality — product in the marketplace
doesn’t help. Advertisers aren’t used to
looking at radio with kids in mind. The first
thing is to try and get them to realize that
radio is something kids are already using.
And what we are offering is a vehicle within
which they can place their ads and attract
larger numbers than a station is already
getting in that time period.”

Can Children’s Radio Work?

“But will children listen?”” That’s pro-
bably the most pressing question in the
children’s programming issue. Just as kids
won’t finish their vegetables because
they're good for them, what indication is
there that a child will sit in front of the radio
instead of playing ball? Yuri Rasovsky,
producer for Family Radio Network in
Chicago as well as producer of the ‘“‘New
Waves” serial segment, sees no evidence
that kids will listen. “The key issue is
whether the child is going to tune in,” he
said. “My own gut feeling is that kids’ ma-
terial is better packaged on cassette or rec-
ord and sold to the public, instead of being
broadcast. A kid is more likely to relate to
the material if he holds it in his hand, is able
to stick it in his own cassette player, and
turn it on.”

The problem isn’t so much getting a child
to sit still and listen. It’s the other media
competing for his attention. According to
Rasovsky, “You've got to think of it in
terms of competing with the other stimuli
the kids have — mainly television. Radio
has to do what it can do better than televi-
sion, and that is storytelling. Radio can do
this better because the actors look better,
the scenery looks better, the costumes look
better, and the special effects are much zip-
pier than anything Spielberg could churn
out. There is also a pace that radio can have
that TV can’t; expectations radio can set up
that television could never fulfill.”

Along with external competition, Rasov-
sky also views parents as a potential pro-
blem in creating good, appealing programs
for children. “You could do the greatest
kids stuff in the world,”” he concluded, ‘“‘and
you’d never be able to get anywhere with it
because it has to pass parental censorship.
Parents are an uninformed group of people
who have absolute power over what their
kids will or will not consume in terms of
culture. About 90% of all this programming
is geared not to the kids, but to pass paren-
tal censorship. It has to be innocuous
enough to pass and, in the process, you
make it so sterile that kids won’t like it.”

Whether kids like it or not, and whether
they listen or not, will be the true litmus
test. Children’s radio programming is a
wide-open field, greeted with skepticism on
one hand and optimism on the other. The
possibilities are endless, but the basic ques-
tion still remains: will children listen?

Only time will tell . . . stay tuned.
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AOST PERFORMED ASCAP SONG OF THE YEAR

2 il e LR e

L.-R. BUFFY SAINTE-MARIE & JACK NITZSCHE (WRITERS);

ALAN MELINA, CREATIVE DIRECTOR & MARVIN CANE, PRESIDENT
FAMOUS MUSIC CORPORATION (PUBLISHERS)
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MOST PERFORMED WRITERS

Kevin Adams (PRS)
Harold Arlen

Burt Bacharach
Russell Ballard (PRS)
Alan Bergman
Marilyn Bergman
Irving Berlin

Ben Bernie

John Bettis

Charlie Black
jackson Browne
johnny Burke
frving Caesar
jonathan Cain
John Callis (PRS)
Irene Cara

Ken Casey

Peter Cetera
Michael Craig (PRS)
Christopher Cross
Rodney Crowell
Hal David

Richard Davies
Eldra DeBarge

Neil Diamond
Steve Diamond
Donald Fagen

Dan Fogelberg
Keith Forsey (GEMA)
Glenn Frey

Erroll Garner
Marvin Gaye

Boy George (PRS)
Eddy Grant (PRS)
Marvin Hamlisch
E.Y. Harburg
Brenda Harvey-Richie
Colin Hay (APRA)
Roy Hay (PRS)
Roger Hodgson
Herman Hupfeld
Joe Jackson

Cindy Jordan

Greg Kihn

Reece Kirk (APRA)
Danny Kortchmar
Diane Lampert
Simon LeBon (PRS)

Jerry Leiber

Annie Lennox (PRS)
Kenny Loggins
Steve Lukather
Henry Mancini
Dennis Matkosky
Michael McDonald
Patrick McManus
Johnny Mercer
Giorgio Moroder (SUISA)
jon Moss (PRS)
Frank Myers

Jack Nitzsche
Phillip Oakey (PRS)
Michael Omartian
Jeffrey Osborne
David Paich

James Paterson (PRS)
Steve Perry

Maceo Pinkard

Jeff Porcaro

Steve Porcaro
Michael Reid

Nick Rhodes (PRS)
Lionel Richie
Austin Roberts
Tommy Rocco
Kenny Rogers

Kevin Rowland (PRS)
Buffy Sainte-Marie
Aaron Schroeder
Bob Seger

Joe Seneca

Michael Sembello
David Stewart (PRS)
Stephen Stills

Mike Stoller

Donna Summer
Andy Taylor (PRS)
John Taylor (PRS)
Roger Taylor (PRS)
jack Tempchin

Rod Temperton (PRS)
Stevie Wonder
Adrian Wright (PRS)
Stephen Wright
Vincent Youmans

MOST PERFORMED PUBLISHERS

Almo Music Corporation

Another Page

April Music, Inc.

Russell Ballard, Limited

Irving Berlin Music Corp.

John Bettis Music

Bibo Music Publishers
(T.B. Harms Co.)

Black Bull Music, Inc.

Blue Network Music, Inc.

Blue Seas Music, Inc.

Brockman Music

Chappell & Co., Inc.

Chriswald Music

Colgems-EMI Music, Inc.

Coolwell Music

Cottonpatch Music

Cowbella Music

CVY Music Publishing Company

Delicate Music

Diamond Mine Music

Double Virgo Music

Easy Listening Music Corp.

Famous Music Corporation

Leo Feist, Inc.

Freejunket Music

Galleon Music, Inc.

Gear Publishing Company

Genevieve Music

Gold Hill Music, Inc.

Golden Torch Music Corp.

Granite Music Corp.

Greenheart Music Ltd.

Hickory Grove Music Co.

Hopi Sound Music

Hudmar Publishing Co. Inc.

Intersong USA, Inc.
JAC Music Company, Inc.
Jobete Music Company, Inc.
Kortchmar Music
Limerick Music Corp.
Lion's Mate Music Company
Lodge Hall Music, Inc.
Mallven Music
March 9 Music
Marke Music Publishing Co., Inc.
MCA, Inc.
Milk Money Music
Music City Music
New Hidden Valley Music Co.
Night Kitchen Music
Night River Publishing
Octave Music Publishing Corp.
Pop 'N’ Roll Music
Porcara Music
Red Cloud Music Co.
Reganesque Music Company
Rehtakul Veets Music, Inc.
Rye-Boy Music
See This House Music
Stonebridge Music
Sweet Harmony Music
Sweet Summer Night Music
Threesome Music Co.
Timo-Co Music
Twist & Shout Music
Virgin Music, Inc.
Warner Bros., Inc.

(Warner Bros., Music Division)
WB Music Corp.
Well Received Music
Yellow Dog Music, Inc.

American Soclety of Composers, Authors & Publishers

ey £

L}SCQ ®

70 YEARS OF AMERICA'S GREATEST MUSIC

*October 1, 1982 - September 30, 1983. Also Included are the writers & publishers of the most performed standards In the period October 1, 1973 —September 30, 1983,
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Networks/Program Suppliers

MUSIC FEATURES

Coe/Richard Sterban/Steve Wariner/

2Bct Net/Spotlight Gary Morris (June 9)
ontem ra @ Lo}
Speclal:po i potie Narwood Productions

Country Closeup:
Ronnie McDowell {June 18)
Music Makers:
Tony Bennett (June 18)

NBC
The Source:
Fathers of rock special (June 15-17)

PFM Inc.
Guest DJ:
Dale Bozzio/Missing Persons (June 18)

PIA (Program Services)
Rare & Scratchy Rock & Roll:
Byrds (June 15)

RKO Networks
Behind The Music (RKO 2):

Culture Club (June 11)

Ronnie Milsap {June 12)

Michael Martin Murphy (June 13)

Steve Perry (June 14)

Sergio Mendes (June 15)
Captured Live (PG Prod.):

Aldo Nova (June 18)
Checkin’ In (RKO 2):

Witlie Nelson {June 11)

Reba McEntire (June 12)

T.G. Sheppard (June 13)

Johnny Lee (June 14)

Barbara Mandrell (June 15)
Countdown America
w/John Leader (IS INC):

Styx (June $-10)

Private Sessions (RKO 1):

irene Cara {June 11)

Queen (June 12)

Deniece Williams (June 13)

Wang Chung (June 14)

Go-Go's (June 15)

Culture Club (June 17)
Entertainment Net/Silver Eagle:

Larry Gatlin/Gatlin Brothers (June 16)
The Bellamy Brothers (June 23)

Rock Net/Continuous History Of
Rock & Roll (R. Stone)

Summertime rock {June 17)
Stevie Nicks (June 24)

Rock Net/King Biscuit (DIR):
Dwight Twilley/Midnight Oil (June 17)
Tony Carey {June 24)

Clayton Webster

Country Calendar:

Freddie Hart (June 18)
Tammy Wynette (June 19)
Anne Murray (June 20)
Lacy J. Dalton (June 21)
Kris Kristofterson (June 22)
June Carter Cash {June 23)
Leon Everett (June 24)

Rare Trax:

John Cougar (June 18)
Quarterflash (June 19)
Survivor (June 20)

Missing Persons (June 21)
Stray Cats (June 22)

Retro Rock:
Van Halen (June 18)

Creative Radio Network
Country Music’s Radio Magazine:
Leon Everett (June 16)
Gary Owens’ Supertracks:
Dusty Springfield/Kinks (June 16)

Global Satellite Net
Rockline:

Dan Aykroyd {June 11)
David Gilmour (June 25)

Innerview Solid Gold Saturday Night
Innerview: (Dick Bartley):

Missing Persons (June 18) Great instrumentals (June 76)
Mutual | Strand Broadcast Services

Music & Memories:

Jim Messina/Shari Lewis (June 16)
Platters/Jim Backus (June 23)

Lee Arnold On A Country Road:
Shelley West/Willie Netson/David Alian

s

e =

SMILES, EVERYONE . . . SMILES — ‘‘Supergroups Live,”’ the series of live
concerts produced by DIR Broadcasting for the ABC Rock Radio Network, re-
cently presented Judas Priest. Pictured backstage following the performance
are KLOS/Los Angeles’s Steve Downes and Mark Felsot, Q95/Indianapolis’s
Louise Sherman, DIR’s Paul Zullo and Liz Laud, ABC’s Willard Lochridge,
DIR’s Peter Kauff, Judas Priest lead singer Rob Halford, and KBP!/Denver’s
Lyn Wells.

IN HOT PURSUIT — The cast of “‘Penelope’s Pursuit,”” Coast To Coast Top
20’s new spring promotion, is in full swing. Pictured in the studio, running
through the latest set of contest clues, is the program’s cast (I-r) Travis Head,
Lauren Callwood, Frank Williams, Karin Wolfe, and Sylvia Fulbright.

Syndicate It
Music Of The City:

Motown special: Diana Ross &

Supremes/Marvelettes (June 18)-

Motown Special: Smokey Robinson/ Miracles/
Martha & The Vandellas (June 25)

United Stations
Dick Clark’s Rock,
Roll & Remember:
Pat Boone (June 15:17)
The Great Sounds:
Margaret Whiting (June 15-17)
Rick Dees’ Weekly Top 40:
Scorpions (June 15-17)
Solid Gold Country:
Gene Watson (June 15-17)
Weekly Country Countdown:
Lacy J. Dalton {June 15-17)

Westwood One
Budweiser Concert:

Jetfrey Osborne (June 18-24)
Dr. Demento:

Demented Doo-Wop (June 15-17)
Earth News:

Joe Jackson/Barbara Hershey/Randy Newman/
Hugh HefnerMel Torme (June 11-15)

Off The Record:

Van Halen/Jefferson Starship/Roger Glover
(June 18-22)

Off The Record Specials:
Queen (June 11-17)
Rock Album Countdown:
Cyndi Lauper/David Gilmour {June 15-17)
Rock Chronicles:
The Beatles remembered (June 15-17)
Special Edition:
Gap Band (June 11-17)
Star Trak Profiles:
Captain & Tennille (June 18-24)
Superstars Rock Concert:
Asia {June 22-24)

R&R/Friday, June 1, 1984

®London Wavelength has an-
nounced the promotion of Gayle
Miller to Executive VP/Operations,
and Karyn Petrone to VP/Admin-
istration and Business Affairs. Miller,
who became the company’s VP/Di-
rector of Music & Programming six
months ago, will be working on the
programs “‘Guitar Greats,” ‘“BBC
Rock Hour,” and ‘“‘Hitsville U.S.A."
Petrone, who has been with London
Wavelength for six years, moves up
from the position of Office Manager.
She will supervise and administer the
company’s in-house and business ac-
tivities.

® All Star Radio has named Betty
lannaci to handle all public relations
duties for the company. She formerly
was with Modern Records and Dan-
ny Goldberg Publicity, and in her
new capacity will be working with the
entire All Star Radio lineup, including
“Stevens’ & Grdnic's Radio Hotline,”
“Comedy Drop-Ins,”” and ‘‘Steve's
Bank.”

ISLAND RHYTHMS — Rick James (1), recuperating in St. Maarten following
his recent collapse, was interviewed by Frankie Crocker for ‘‘City Rhythms,”’
the 90-minute Urban Contemporary program heard on the ABC Youth Radio

Networks.

NEWS & INFORMATION FEATURES

ABC

Rock Net/Lifelines:

Randy Harelson/**500 Hints For Kids" (June 4)
Rock Net/Rock Notes:

Grateful Dead highlights (June 4)

Roger Daltrey/The Who (June 5)

All Star Radio

Radio Hotline:

Call to duty/sexual harrassment/close personat
friend/how "bout munchies/Mom
{week of June 4)

Stevens’ & Grdnic’s Comedy

Drop-ins:

Pain reliever #2/Carmen Cazonalradio juggler/
meanwhile, somewhere eise/yogurt scalping/
big fat Donna (week of June 4)

Clayton Webster

Jack Carney’s Comedy Show:
City life (June 18)

Sporting News Report:

Dr. Harry Edwards/Rollie Fingers (June 18)

Mutual

Larry King Show:

Paut Duke/Charles McDowell {June 4)

Dr. John Byrne/Dr. Athelstan Spilhaus {June 5)
Myra McPherson June 6)

Paula Hawkins (June 7)

Dr. Stanton E. Samenow (June 8)

Narwood Productions

Minding Your Business:

Insurance company loans (June 4)

Air Hearse Inc./benefit plans (June 5)

Money back guarantee/bye-bye Osbourne
{June 6)

Grace Commission (June 7)

Dutch equity/Great Plains Software (June 8)

Progressive Radio Net

Computer Program:

Computer lighting/protecting data/micro
security/talking computersiwomen &
computers (week of June 4)

Laugh Machine:

Rodney Dangerfieid/Kip Adotta/Robin Williams/
Bill Cosby (week of June 4)

News Blimp:

Daily moods/decrease in crime/American
perimeter race/dangerous taxpayers/
androgenous rock stars (week of June 4)

Sound Advice:

Trouble-shooting/warranties & service/record
handling/preserving plastic/record care
{week of June 4)

RKO One

Beat The System:

Best carpet prices anywhere (June 12)
Health food hustles (June 13)

Mind Games:

Eugenics {June 11)

Para-sympathetic nerves June 12)

Indiana Jones & the modem archetype (June 13)
Distemper (June 14)

Playing by ear {June 15)

Smart Money:

Picking a money manager (June 11)

Getting a raise {June 13)

Cheaper Fannie Maes {June 15)

Strand Broadcast Services
Something You Should Know:

Better sleep (June 11)
Becoming a happy person (June 13)
Exercise benefits (June 15)

Syndicate It

Radiorobics w/ Jayne Kennedy:

Hip exercises {June 4)

Westwood One

Brad Messer’s Daybook:

Midway battle/1st aircraft (June 4)

Arsenic/zoot suit riots {June 5)

1st helicopter/Biue Thunder (June 6)

Beau Brummell/Times Beach (June 7)

Cochise predicts death/counterfeiting (June 8)

Spaces & Places:

The tender trap revisted (week of June 4)

Waldenbooks Review:

Louis L'Amour & *‘The Walking Drum'' /Nora
Ephron & “Heartbum‘‘/Jim Dodge &
Patricia Daniets (week of June 4)

CAFE OLE! —

MCA recording artist Don Williams dropped by the studios of
Narwood Productions recently to promote his ‘‘Cafe Carolina’’ LP, and to re-
cord an interview for an upcoming segment of ‘‘Country Closeup.’’ Pictured
after the session are Williams (I} and ‘‘Closeup’’ producer Ellen Silver.
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CAPTURED
LIVE:

PRESENTS

KANSAS & HEA

The biggest acts recorded live at America’s premier rock
arenas in a weekly one-hour format.

Join these two supergroups as they share the spotlight
the weekend of June 1st for this unique “Captured Live!” performance.
Kansas features songs from their latest album “Drastic Measures” while
Heart performs hits from their LP “Passionworks.”

Produced by Patrick Griffith Productions, Inc. for RKO.
Capture your market by calling (212) 764-6702.




JHAN HIBER

Radio Today:

Arbitron’s Latest Look

As mentioned last week, Arbitron introduced its glossy new
publication Radio Today: 1984 Edition at the NAB in Las Vegas.
This booklet updates material from a similar publication released
over a year ago, and breaks new ground in some areas as well. Let me
show you some of the highlights of this volume — you can then re-
quest a copy from your Arbitron rep to peruse at your station.

1982 Data

It takes some chutzpah to put out a
booklet entitled Radio Today and then
base it on diaries over a year and a half
old. Nevertheless, Arbitron did that —
the facts/figures you’ll see here and in
the full pamphlet are extracted from
8990 diaries returned during the fall
'82 sweep. The sample was selected ran-
domly from a national data base.

The good news is that with the excep-
tion of Differential Survey Treatment
(DST) for Hispanics, there really
haven’'t been any terribly crucial
methodology changes since the fall ‘82
sweep (with the '83 population updates
included). Thus keep in mind that more
recent diaries might have made a

difference — a slight one — in Radio
Today.
Men 18-34,
Working Women Listen Lots

Which demo listens most to radio?
Probably women who don’t work?
Maybe radio-hungry teens with lots of
time to devote to the medium? Nope —
neither.

As you can see on the following
graphic, the average person spends 25
hours weekly listening to radio (or at
least recording such in a diary). Women
50+ and men 18-34 spend the most time
(in terms of hours) hooked on our
medium.
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It was interesting to note that teen
males spend notably less time with our
medium than the other demos. Could
this be because of MTV and its clones?
Are the music industry and the radio in-
dustry doing what is possible to wean

these kids to our pastime, or will they
catch onto radio at a later stage in life?
Some interesting food for thought here.

Working Women Hooked

Working women are often sought
after by advertisers who assume that
these ladies not only have more
disposable income but also are the shop-
ping decisionmakers by and large. So
how does this portion of the public react
to the radio? Positively, it turns out. The
following bars show that working women
not only are virtually all exposed to the

R&R/Friday, June 1, 1984

RAB Ratings Committee: Setback

The Radio Advertising Bureau’s All-Industry Radio Ratings Committee has received word
that its effort to “use reverse monopolistic practices on Arbitron” will apparently not get the
blessing of the Department of Justice. The RAB request to be allowed to form an industry-wide
negotiating committee dealing with radio ratings services was turned down due to “inherent
uncertainties.” According to RAB sources the Committee will now reevaluate its status.

Rhody Bosley Named Arbitron VP

Rhody Bosley, most recently GSM of WMMR/Philadelphia, has been named to the post of
VP National Sales, Radio at Arbitron. Bosley, whose appointment is effective immediately, suc-
ceeds Richard Lamb, who recently left to return to the broadcasting side of the business. Bosley,
who will be based in New York and will report to Saless'Marketing VP Bill Livek, previously had
broadcast management experience in Baltimore at WITH and WBAL.

New Number For Jhan Hiber & Associates

The new telephone number for the corporate headquarters of Jhan Hiber & Associates is
(408) 372-5187. The firm’s mailing address remains P.O. Box 1220, Pebble Beach, CA 93953.

radio but that the younger working wo-
men listen 15% more than their non-

working counterparts.

Daypart Listening Patterns

We often refer to Monday-Friday
6-10am as radio’s prime time. It is, but
are your rate card and your music rota-
tion set up to recognize that Saturday
10am-3pm garners almost as much
listening as morning drive Monday-
Friday? Here are the overall Arbitron
figures — compare with the situation at
your station and in your market.
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Black Listening: New Analyses

3716 diaries from blacks in ten
markets formed the basis for some new
looks at listening by this group. I won’t
spill all the beans — I'll let Walt Love
cover more of this ground in another ar-
ticle on his page — but let’s take a look
at one item that might be of interest
from the black data.

Blacks listen to radio more than other
groups, as demonstrated on the charts
that follow. However, this phenomenon
is not confined to any particular time of
day or week.

The Monday-Friday listening levels
for blacks versus others look like this (left).

The disparity is even greater on the
weekends, as the left chart reveals.

With more and more successful
Black/Urban Contemporary stations,
and with the average black tuning 30
hours weekly (compared to 25 for the
overall sample) it would seem that
advertisers wanting to reach this au-
dience should definitely be using radio
in a primary fashion.

So, some interesting tidbits contained
in this latest Arbitron compendium.Get
the whole story by contacting Arbitron,
then put the key stuff to use — both on
the street and in your programming
thoughts. See how your situation com-
pares — then go to town.

See you next week. We'll take a look
at Arbitrends then and show you some
examples of how it can be creatively us-

ed.



CAPTURED
LIVE

PRESENTS THE ROCK’N’'ROLL
EVENT OF A LIFETIME

THE FIRST AIRBORNE ROCK’N’ ROLL DIVISION
Y sl

Richard Williams Phil Ehart John Elefante
KANSAS

Cory Lerios David Jenkins or

John Plerce 5 I 5 ' Bn E Caros
PABLO CRUISE - CHEAP TRICK
Patrick Simmons f Lgén Medica

RKO presents a rock'n'roll exclusive..."The First Airborne
Rock’n'Roll Division” concert featuring members from these super groups:
Kansas, Doobie Brothers, Cheap Trick, Pablo Cruise and Le Roux—together
for a USO tour of the Pacific military bases.

This history-making concert is presented in two one-hour segments
the weekends of June 8th and June 15th.

Give your listeners rock's biggest and best with
the First Airborne Rock’n'Roll Division.

Produced by Patrick Griffith Productions, Inc. for RKO Radioshows.

Capture your market by calling (212) 764-6702. E_l}-ﬂ
|

This recording was arranged through the cooperation of USO and the DOD Overseas Shows

RKO" RADIOSHOWS
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'l‘HE 4 \
“THIS IS
THE DAY"

An RIAA internal memo warns members
that the House Commerce Committee’'s
Subcommittee on Oversight & Investigations
is making inquiries on independent promotion
in the record industry. The memo adds that
several record company presidents have
been contacted to set up future interviews on
the subject.

If you think competition is
tough in your market, just be
thankful you're not in Cleveland!
The story begins with WGCL

promoting a free station-sponsored concert
starring SLADE. However, when WMMS finds
out that Slade allegedly plans to lip-sync to a
tape of their music, instead of actually playing
live, what does the station do with that
information? It broadcasts it all morning on the
actual day of the show, supposedly soliciting
listener comments on what a disservice Slade
is doing to Cleveland. Local EPIC promotion
man JOE CARROLL calls WMMS and in
extremely colorful language proceeds to tell
the station’s morning man where he can stick
the information WMMS is airing. After some
deletion of expletives, WMMS runs a tape of
Joe's outburst . . . and continues to air the
spicy conversation all weekend! Meanwhile,
18,000 fans show up for the Slade concert,
which, if you talk to WGCL was a great show
(with Slade actually singing live to
prerecorded tracks, owing to the bass
player’s iliness), and if you talk to WMMS,
was a lip-synced ripoff. Either way, Epic was
keeping its corporate mouth closed on the
entire incident. Was WMMS protecting its
listeners from being misled, or was the station
getting even with Epic because the Slade
promotion went to WGCL, or both? And why
did Joe Carroll allow his WMMS phone call to
be taped for broadcast? And once the call
had been aired, why did WMMS continue to
punish Carroll by repeatedly broadcasting the
outburst? A lot of questions, but just one
answer: we don’t know.

BURKHART/ABRAMS/MICHAELSI/
DOUGLAS & ASSOCIATES crosses the
street in Tampa . . . as the consultancy
agreement with CHR-formatted Z98(WZNE)
expires (and as the station transfers owners),
Metroplex has hired the firm to work its magic
for A/C outlet WMGG.

On Your Desk This Week!

FROM THE ALBUM:

R&R/Friday, June 1, 1984 —=2

It's official. M.G.
KELLY will exit Los
Angeles (and his afternoon
airshift at KFi) for New
York City on June 18.
~ M.G. will join CBS
~ RADIORADIO as an in-

house producer for the
net's “Top 40 Satellite
Survey” (with Dan Ingram)
and M.G.’s own program,
“Top 30 U.S.A.’

Denver’s KLIR will become KMJI (Magic
FM100) on June 7. The new calls do not
signal any format change. Actually, KLIR's
research has turned up a sizable chunk of the
Denver audience which still believes KLIR is a
Beautiful Music station. The station switched
from BM in 1982 to its current “Soft Rock”
approach, and hopes a call letter change will
convince any remaining nonbelievers.

M.G. Kelly

Apparently ABC is

EXIT| making further cuts in
S | its Creative Services
Department. Following

the release of Ruth Meyer (former
Director/Programming, ABC Entertainment
Net) and Corinne Baldassano (who had been
Director/Programming, ABC Contemporary
Net), three more have been given their
notice. MICHAEL WINER, Director/Creative
Services, and ROB BATTLES and DAVE
MACIOLEK, both Promotion Managers with
ABC Radio Networks, are still on board, but
will be departing soon.

WDOQ/DAYTONA BEACH will be
switching from live CHR to TRANSTAR’s A/C
format within a few weeks. Market insiders
say ABELL COMMUNICATIONS will probably
put the station up for sale shortly.

Hats off to MCA'’s
FRANK TURNER on being
promoted from his
Southeast Regional gig to
National Field Pop
Promotion Director for the
label. He'll stay in Atlanta.

KIM WELSH, formerly
of KMGG/Los Angeles and
3 : longtime MD at
Frank Turner KBEQ/Kansas City, has
been named Music Research Director at
Z2Z99/KANSAS CITY. She replaces the
exiting MIKE BENSON.

Continued on Page 20
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The Next Generation of Music

ECHO AND THE BUNNYMEN. OCEAN RAIN
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WBEN
WLTT
WRMM
WSB-FM
WISN
wCCO
KOST
KGW
B100
KBEST
KFMB
KEZR
KJR
WAEB
wicC
WRIE
WSFM
WTIC
WGY
WKGW
KEY103
WAFB
WBT

“SIMPLE™

JOHNNY
MATRIS

BREAKERS

KRBE-FM KUGN WCHV

WAHR
WVLK
WMAZ
WRVR
WRVA
WAVE
WHBY
WNAM
WHBC
WING
WTRX
WFMK
KOIL
3WM
WMHE
KBOI/

KKUA

KFI
KWAV
KSL
KIXI-FM
KKPL
WWNR
WEIM
WTKO
WKNE
WSKI
WTNY
WWPA
KORQ
WSKY
wcKa

WGSV
WAGE
WKYX
WNGS
WVBS
WJUBC
WCIL
KFSB
KEEZ
KWEB
WHNN
WJON |
KKJO
WBOW
KFaD
KTWO
KRNO
KaoSw
KRSB
KISN
KALE
K99

R&R/Friday, June 1, 1984

i |

\

~ Street Talk |

Continued from Page 18
WKDA/NASHVILLE (WKDF's sister AM)
changes from modern rock to Oldies on
Monday, June 4. No staff changes are
planned, and SMOKEY RIVERS remains PD
of both stations.
Q102/CINCINNATI MD TONY
GALLUZZO is out of work today
because of, as he tells it, his
friendship with two employees of
Seven Hills Broadcasting (owner of
competitors WLW & WSKS). Tony’s “friends”
at Seven Hills are Randy Michaeis, OM of
WLW & WSKS since August, 1983 (and
previously PD at Q102 & WKRC), and Tony’s
ex-wife Robin, who is a producer at WLW and
Programming Assistant at WSKS. While
admitting he'd never received written
notification to stop seeing competitors, Tony
said he was told that a continued relationship
with either Michaels or his ex-wife could
cause him to be fired. He continued to see
them, but somewhat discreetly. Last Monday
(5-21), he and his ex-wife attended the
Q102 preview of “Indiana Jones And The
Temple Of Doom,” and the next morning he
was fired. Tony plans no legal action against
his former employer. He worked for Taft for
nearly nine years.

TAD GRIFFIN, who had been Production
Director at WLTE/MINNEAPOLIS, is the new
PD of KITE/CORPUS CHRISTI. He replaces
RON CHASE, who will open the doors on his
consultancy/production firm, Super Traxx,
July 1. WLTE PD Paul Sebastian is now
looking for someone to replace Tad.

When Indianapolis’s WTPI (the old WIFE-
FM) returns to the air in October, the format
will be A/C.

KCAL/SAN BERNARDINO MD
MIKE STEWART marries his
sweetheart, Kathy Heath, on June
2 . .. Wedding congratulations
to KQKQ/OMAHA midday personality BILL
MARTIN and his new bride, Susan, on their
recent marriage . . . Also, best wishes to JEM
RECORDS Western Regional Promotion
Manager ROSIE GUEVARA on her recent
marriage to MCA Home Video's JOHNNY
BURNETTE.

The stork dropped in on PRO-
FM/PROVIDENCE PD TOM CUDDY and his
wife Lisa on May 16. Their second child,
David Thomas, arrived safe and sound.

Gold *“Watch’’ For Rockwell

Motown artist Rockwell received gold album and single awards for **Somebody’s Watching Me.”’ Pic?ured {l-r) are
Motown’s Bob Jones, President Jay Lasker, Rockwell, producer Curtis Nolen, manager/attorney Curtis Shaw, and

Motown Sr. VP Skip Miller.

NEWSMAKER INTERVIEWS

THE ONLY SERVICE THAT OFFERS YOU 36 LIVE PHONE INTERVIEWS PER
MONTH WITH HARD-TO-GET NEWSMAKERS AND NEWSBREAKERS.

BOOST YOUR RATINGS! SAVE ON PRODUCTION COST! SEND FOR YOUR FREE COPY NOW!

or Call (213) 859:9130

NEWSMAKER INTERVIEWS, 439 S. La Cienega Bivd., Los Angeles, CA 80048
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COREY HART

STy

From the album, First Offense

Produced by Jon Astley & Phil.Chapman.
An Aquarius Records Production.
Available on EMI America Records & High-Quality XDR® Cassettes.
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Sample Resume

Page 22

Management
BTN TN T R

Preparing A
Better Resume, s

e Successfully upgraded the management team

and converted an unprofitable division into
:]I[;:||i:EEIl:]I:.r|I: :Il:j:ll: .

® pirectly responsible for divestiture of two
Dallas radio properties and acquisition of
WIOU-AM in Rochester and WKRP-FM in Cincinnati.

o.lohn Q. Manager
282 Mockingbird Lane

Belleview, New Jersey 07324

(201) 824-1873

CAREER OBJECTIVE: {optional)
e BUSINESS EXPERIENCE:

RNR RADIO

© vovember 1975
to New York, New York

Present

Complete management responsibility for
14-station network.

a unit providing four consecutive years of
profitability.

Negotiated acquisition of Colorado State
Radio Network.

By Gary Kaplan

Vice President/General Manager, WSUR RADIO

In last week’s article, I explained how important a resume is in the
job-seeking process, and listed the main points that need to be included.
Now let’s take a closer look at these key elements of a resume to see how
a finely-tuned presentation can give one a decisive edge.

An effective resume presentation
depends upon organization — a logical pro-
gression of the facts at hand. The following
format outline may be adapted to an indivi-
dual’s specific needs. (Each section is listed
in order of appearance on a resume. Refer
to the accompanying sample for layout
guidance.)

Format

1. Heading

A resume always begins with this vital
data. List your full name, home address,
and home phone number. Never include
your business phone, as it may send an un-
wanted signal to an interviewer that you
are too anxious ... possibly even out of
work or operating under a severance agree-
ment. If you feel you have to list your
business phone as an alternative, mention it
in the cover letter, cautioning discretion on
the screener’s part.

2. Career Objective

Explain your career goals, giving pro-
spective employers the opportunity to see if
your aims coincide with their future needs.
Preferably they should be stated in the
cover letter. However, be careful not to
limit yourself in your explanation. The com-
pany could pass you up because the powers
that be decide they aren’t in the market for
your type today. If you cannot think of a
meaningful objective, refrain from in-
cluding one.

3. Business Experience

. It is traditional to recount your,K work
career in reverse chronological order; from
the present to the past. Go all the way
through, outlining all jobs plus various
assignments you’ve held within the same
firm (if you’ve been with the company for
several years). List the business name, its
location (city, state), your title, and when
the job was held.

Relate your accomplishments in exact
terms, not generalities; quantifying is the
key. For example, if you were directly
responsible for increasing sales 40%, or
your programming expertise increased sta-
tion ratings, say so! If you were responsible
for reducing turnover or creating an in-
novative work technique, talk about it!

“Relate your accomplishments
in exact terms, not generalities.”

Gary Kaplan

Stress your ability and experience, not just
the latter. You have to let the screener
know why you should be considered.

To help drill this home to the interviewer,
state your accomplishments in a couple of
brief, fact-filled lines, bulleted for added
emphasis. Don’t put your achievements in
narrative form, because then your perfor-
mances will read like a mere job descrip-
tion.

Should you have a record of too many job
changes, remember there is a distinct dif-
ference between job hoppers with lateral
job shifts and those who have enjoyed
career and salary growth by moving up
within a firm or changing jobs. As long as
yau can. show progress, the prospective
employer will not be overly concerned.

4. Education And Degrees

List each degree (the highest first)
together with the college name, year it was
obtained, and any special class standings;
e.g., magna cum laude. Also include addi-
tional graduate and company-sponsored
courses or ongoing schooling that pertain to
your field.

5. Military Service

A brief statement describing your
military experience should be included.
6. Community Or Outside Activities

List professional society or national
association memberships that are pertinent
to your role in the company. Teaching and
training achievements, plus important
public speaking engagements may be high-
lighted. Unrelated hobbies and interests are
best left unmentioned.

7. Personal

This information should be placed at the
end of the resume. Age, marital status,
height and weight (if applicable) may be in-
cluded, preferably kept to one line.

Wilmington,

¢ Full responsibility for all station operations.

¢ Instituted format and programming changes
which resulted in a 60% profit increase

during 1978.

® pDesigned and implemented marketing campaigns
which increased station sales 40%.

December 1972 KSAS RADIO

to San Diego, California

November 1975

General Sales Manager

® Responsible for the station's sales, service,
and new business development activities.

® peveloped overall retail and local marketing/
sales concept and strategy.

o EDUCATION: Pepperdine University, Malibu, California
MBA with concentration in marketing, 1971
Loyola/Marymount University, Los Angeles, California
BS, Broadcast Communications, 1967
e MILITARY U.S. Army, Infantry
SERVICE: Captain, 1967-69
e COMMUNITY NAB Board of Directors
ACTIVITIES: RAB Board of Directors

Member of Belleview Chamber of Commerce

Age:

o PERSONAL:

Delaware
November 1975 to April 1978

Increased sales 50% during four-year period.

36; Married, no children.

8. Publications And Patents

You should also draw up a list of any
published work. The work may be present-
ed at the time of the interview; it should not
accompany the resume unless requested.

More Ground Rules

When discussing the dos, you can’t ig-
nore the don’ts. Outside of the obvious
(don’t lie and don’t make grammatical or
spelling errors), several ground rules must
also be observed:

« Don’t print your picture on the resume
or include a photo. Something about your
likeness may turn off the screener;
prejudgment is a sad fact of life.

« Don’t state political or religious affilia-
tions.

¢ Don’t outline salary requirements; you
may be disqualified before the resume is
reviewed. If an ad requests salary speci-
fics, do include the information in the ac-
companying cover letter.

« Don’t mention your health status. If you
were in poor health, you undoubtedly
wouldn’t tell the truth. There is no point in
formally reiterating what is obviously as-
sumed.

« Don’t list references or the stock
phrase, “Will be furnished upon request.”
That is also already assumed.

« Don’t use abbreviations. The reviewer
may not be familiar with the terms.

Good resumes are done in standard type,
professionally reproduced on 8 1/2 x 11 bond
paper. Cover letters should ideally be typed
on Monarch-sized stationery. Paper color
recommendations range only from white to

“Do not make the mistake of
thinking a standout resume
means resorting to gimmicks.”

off-white to beige. Do not make the mistake
of thinking a standout resume mearrs resor-
ting to gimmicks. Fancy-colored paper and
unusual typesetting hinder rather than help
your chances.

Above all, a well-done resume supports
the writer, not the other way around. An
organized, concise, results-oriented resume
reflects the thought devoted to its prepara-
tion. Put together in a readable, upbeat for-
mat and style, the resume will grab the
screener’s attention and keep him reading.
And that, after all, is the name of the game.

‘ Gary Kaplan presently serves as
Managing VP/Partner of search firm
Korn/Ferry International. Based in
| the Los Angeles corporate offices,
he also heads the company'’s inter-
national entertainment specialty
practice.
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Criticism:
Who Needs It?

Criticism. It’s an absolutely necessary part of everyday interper-
sonal relationships, but very few people know how to give it effectively,
and almost no one takes it correctly. After all, who doesn’t just love to of-
fer up an unsolicited opinion of another’s work? (I know I'm good for
several of those an hour on some of my best days.) But who among us
wants to hear somebody else point out how he could have done it faster,

neater, better?

And yet, criticism is something we all
have to deal with both as donors and
donees, but most of us are not handling it in
the correct way. We hate to be criticized,
and while many of us enjoy criticizing
others, few of us are really any good at it.
Since criticizing is a fact of life, we should
try to make it work better for us. And a little
understanding of basic human nature is a
good place to start.

It’s my experience in dealing with people
over the years that everybody wants one
thing: to belong. No one wants to feel as if
he’s standing on the outside looking in. Peo-
ple want to be a part of the action, in the
mainstream; they want to make the team.
With that in mind, criticism often takes on a
whole new look.

If you criticize someone’s actions based
upon how others have reacted to him or
her, you’re making an appeal to that per-
son’s basic desire to belong. It’s to be hoped
he’ll see that, say, cracking his chewing
gum is annoying to those around him, and
that continuing the practice will begin to
seal him off from the rest of the group. That
approach is far different than saying to the
same person, ‘‘Cracking your gum is
disgusting. Cut it out!”’ I've found that when
criticism is ‘‘one man’s opinion,” it is at its
lowest level of effectiveness.

“People not only expect the
boss to act like the boss, which
really means set the policies and
enforce them, but they want him
to.”

But...They’ll Hate Me!

Let’s not forget that you, as a boss, want
to belong, too. So, when you must criticize
someone, you hesitate, because you don’t
want that person to dislike you. Well,
remember the sensitivity of wanting to
belong, and then tack on the phrase ‘“most
of the time.” Try as I might (and believe
me, I’ve tried), I have yet to come up witha
way to have all of the people like me all of
the time. But that’s okay.

Resign yourself to the fact that when you
have to correct someone’s actions, he may
not be too crazy about you (as the
messenger) immediately after you’'ve
delivered the message. However, if you’ve
stated your case clearly, without personal
attack, and suggested a specific remedy,
chances are excellent that the person
you’ve dealt with will quickly (or at least
eventually) see the wisdom of your words.

CRITICISM: Critical But Uncomfortable

@ Criticize on the spot

@ Actlike ‘“The Boss’’

His attitude toward you should warm up
again in no time. As a manager of people,
you must put up with the momentary freeze
you’ll encounter in nine out of ten situations
involving personal criticism.

Is there one time that’s better for
criticism than others? ‘“The One Minute
Manager’”’ says there is, and I agree,
although it’s not always practical. The book
says criticize someone immediately after
you’ve seen him exhibiting the behavior you
want to correct. In other words, the time to
tell your receptionist to stop popping her
chewing gum is when she’s doing it, not at
the end of the day when she may not even
have any Hubba-Bubba in her mouth.

I think two things happen when you
criticize ‘‘on the spot.”’ First, the person be-
ing criticized has a very clear idea of what
youre talking about ... it’s fresh in her
memory. Second, she can take immediate
steps to stop the action (spit out the gum)
and temporarily solve the problem, which
allows you to follow up the criticism with a
little praise (she spits out the gum, you say,
“Thanks very much. That’s much better. I
appreciate your understanding”). That
may even take some of the sting out of the
criticism, but don’t count on it.

Being The Boss

What about the old argument, ‘“Hey, if I
run around criticizing people, everyone will
think I'm trying to act like the boss.” Well,
if you are the boss, who should act like the
boss? I think people not only expect the boss
to act like the boss, which really means set
the policies and enforce them, but they want
him to. Organizations with policies and no
enforcement are sometimes fun and often
frustrating places to work. Situations where
the rules are enforced fairly for all are
more disciplined, more productive, and
generally happier places to be employed.

So what’s it all boil down to? People who
can criticize without making you feel like

@ Avoid criticizing as ‘‘One Man’s Opinion’’

you should jump in front of a bus are the
best bosses. People who can accept con-
structive criticism without devising
elaborate schemes to ‘‘get even’ are well
on their way to developing their own
management skills. Face it, if you’re going
to manage people, you have to get them to
do what you want them to do, and, you hope,
feel pretty good about doing it. Criticism is

b=t S e )
“Criticism is necessary; if you're
not very good at it or, worse,
afraid of it, your ability to work
with others will be impaired.”

a necessary part of that pattern, but if
you’re not very good at it or, worse, afraid
of it, your ability to work with others will be
impaired.

It’s a cliche, but those of us in the com-
munications business are often lousy com-
municators. Criticism is nothing more than
the communication of ideas from one per-
son to another. Maybe thought of in that
light, it’s not so formidable a skill to
master.

Now, clean up your office. It’s a mess!

R&R’s Senior Editor, John Leader was an
air personality, Music Director, and Program
Director for ten years before joining R&R as
Top 40 Editorin 1977. He went on to become
Executive Editor and VP/Managing Editor for
the paper. His radio background includes
KHJ/Los Angeles, WQXI/Atlanta, and WLAV
| and WGRD, both Grand Rapids. Still very ac-
tive in broadcasting, Leader is the host of the
“Countdown America” show and can be heard
on many nationat radio and television commer-
cials. His thoughts and comments will appear
on a semi-regular basis in this column.

THE 4TH ANNUAL

Radio Advertising Bureau/Wharton Sales Management School

June 18-21, 1984

e A four-day executive sales management seminar designed to
strengthen and expand your radio management skills.

¢ Taught by a faculty drawn from The Wharton School at the Uni-
versity of Pennsylvania in Philadelphia, one of the most prestigious
business schools in the world.

¢ Limited to 50 leading radio sales managers to insure maximum in-
dividual participation. Immediate reservations are necessary to
guarantee your participation.

For more information, call RAB’s Meetings Coordinator on the RAB HELPline, 1 (800)232-3131

[In New York State, call collect (212) 599-6666.]

Radio Advertising Bureau, Inc. ¢ 485 Lexington Avenue, New York, NY 10017




Page 24

LIVE CHR FORMAT

Gish Programs
Houston’s 292

KZRQ(Z92)/Seabrook-Houston
has dropped its fulltime affiliation
with Transtar’s A/C satellite for-
mat to begin live CHR program-
ming (6-1) under the direction of
11-year market veteran Clay Gish.

As Executive VP/Program-
ming for Z92, Gish will also handle
the afternoon airshift. He told
R&R, ‘“The opportunity to pro-
gram another FM radio station in
Houston is very exciting and I look
forward to battling against
(KKBQ-AM & FM PD) John Lan-
der. Despite the continual tur-
bulence in the market, the obvious
area needing attention is the CHR
format.”

Gish, who was PD at KRBE/
Houston for several years and
later programmed KYST/Texas
City-Houston, indicated Z92’s
suburban location would not be a
hindrance. “We are using state-of-

the-art processing to give us a
competitive edge,” Gish told
R&R. “Z92 will be the first CHR
station in America to be complete-
ly programmed via cassette and
compact disc. There will be no
turntables in the main control
room.”

Z92 Owner/President Roy Hen-
derson continued, ‘‘Despite this
being a Class A facility, it looks as
if we can be heard over all of the
metro Houston-Galveston area,
and since our dial position is right
next to John Lander’s 93FM, I look
for this to be a fun competition.”

Z92 Operations Director Cat
Simon, who held a similar position
at KYST, will temporarily handle
mornings until a permanent host
is hired. Henderson indicated that
the station’s all-night show would
be filled by Transtar’s CHR for-
mat as soon as it’s available.

Gatti

Continued from Page 3

spent two years as VP/GM for Telecable
Sales, having previously worked ten years
with Eastman Radio, where he rose to VP/
New York Sales Manager.

e e ——
Phillips

Continued from Page 1

ver, and KFMF/Chico, CA. His
responsibilities at BPI include
consulting KGON/Portland and
KEZE/Spokane, as well as
supervising the firm’s ‘Hit-
rock’ hybrid CHR/AOR format
for automated stations. Phillips
told R&R, “This market has
become incredibly competitive,
with a pretty substantial AOR
battle and a half-dozen CHRs.
Gary is a class guy, an expert
strategist, and a brilliant CHR
programmer; he gave it every-
thing he had. But because I
know the situation, the market,
the staff, the station’s potential,
and the vulnerabilities of the
competition, I’ve been asked to
come back.”

Phillips added, ‘“The im-
mediate changes are going to be
subtle. We're going to tune up
the presentation to make the
station more focused and disci-
plined.”

Affiliated

Continued from Page 1

1982, following terms as VP and
Executive VP/Treasurer. Win-
kel joined Affiliated Broad-
casting in 1972 as GSM at
WFAS-AM & FM. He advanced
to GM there in 1978, and
became a corporate VP the
following year.

R e
Price
Continued from Page 1

fine efforts the department
heads have put together over
the last eight months. I'm
delighted to be back in L.A.
KIIS is the premier radio sta-
tion in the U.S. I was fortunate
enough to be there for the boom,
and it’s a gas to be back.”

Conway became KSDO-AM
& FM’s VP/GM last October af-
ter serving as Director of Pro-
motion & Publicity for KPRZ &
KIIS and Sales Manager at KSD
and WIL-AM & FM/St. Louis.
Before joining KFSD, Price was
GM at KGB-AM (later KPQP)
& FM/San Diego for ten years.
He was unavailable for com-
ment at deadline time.

Habisch

Continued from Page 1

cited to be able to grow a little
more with them.”

Habisch continued, “Gary
had been running the whole
show up to this point. As a
Beautiful Music station we did
not have the billing nor the
amount of people to deal with
that we have today. (KEEY is
now Country; KLBB is Big
Band.) We're in such a growth
mode at these two stations that
in the past year, it’s just been
one additional responsibility
after another for me. My atten-
tion has been demanded in
other departments — hence the
promotion.”

R&R/Friday, June 1, 1984
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Quartararo
Continued from Page 1

team that is building Island
Records into a major force in
the American marketplace.”

Quartararo, who worked at
A&M for six years before join-
ing RCA, told R&R, ‘I want to
thank the people I've worked
with over the years at RCA and
A&M. I consider these the best
people in the business, and
they have enriched my career
with their expertise, support,
and knowledge. I think Island
Records represents a rare op-
portunity. In a time when all of
the major labels are combin-
ing, this is one of the only
music-oriented labels that al-
ready has built-in financial,
people, and music bases.

“Chris is the same type of vi-
sionary that comes to mind
when you mention names like
Jerry Moss, Clive Davis, and
Neil Bogart, in the sense that
he knows the direction of the
future and is on the threshold
of taking this company into a
major growth posture.’”” While
Island already receives promo-
tional support from Atco,
Quartararo said he will be as-
sembling a nationwide region-
al promotion staff to augment
the distributing label’s efforts.
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CAN YOU GUESS WHICH OF THESE MEN HAS NEVER WORN MAKEUP? — Hint — he's the one
who'd be able to shave his beard live on MTV. Pictured at post-concert festivities are (I-r) Kiss members
Paul Stanley, Vinnie Vincent, WLLZ/Detroit afternoon guy Blair, and the band’s Gene Simmons.

favorite metal selections on KSJO/San Jose afternoon driver Ken Anthony’s show.

DIO DJs — Warner Bros.’ Ronnie James Dio (left) acted as guest DJ and hammered out an hour of

KKMI Continued from Page 3
vy-hitting personalities we’ve obtained, we
will create an exciting, original blend of
entertainment that will fill a void that exists
in our marketplace.” KKMI's debut was
preceded by several months of back-to-
back A/C music; the previous format was
AOR.

O’Day told R&R, “I have a delightful
relationship with my new associates, and
from the word around town, apparently
we’ve put together a dandy. Our call letter
slogan is marketed with the ‘M’ standing
for Music, and the ‘I’ for Information.
We’ve got a combined 200 years of broad-
cast experience on the air — can you im-
agine that? For too many years I was con-
vinced by consultants that you can do this
and that, but I've wanted to get back to real
radio, and this is it.”

The on-air lineup includes O’Day in morn-
ings; Dick Curtis 9-noon; Sam Lee noon-3;
“Emperor”’ Bob Hudson 3-7; Larry Lomax
evenings; Bob O’Brien overnights; Kevin
Ross, Jack Rebney, and Dennis Wills news;
Matt Hanson, Bill Fitzhugh, and Pam Gard-
ner, weekends.

Hatfield Continued from Page 3

organization and I am looking forward to
being a part of it. Interestingly, I'm leaving
one of the most competitive Country metros
(Oklahoma City has six Country outlets) for
a market where WNYR is the only Country
game in town.”

Hatfield’s departure follows last week’s
resignation of longtime KOMA GM Woody
Woodard, who left to form his own advertis-
ing company. Hatfield emphasized that the
joint departures had nothing to do with the
station sale; the timing was just coinciden-
tal.

Neither a GM nor a PD has been named
at KOMA to replace Woodard and Hatfield.
Those appointments are expected after
Price completes its takeover of the station
next week.

Page 25
McGannon

Continued from Page 3
within the industry, and beyond it, in ser-
vice to his fellow man, mark Don McGan-
non as among the truly distinguished people
of our time. Our deepest love goes to Don’s
wife Patty and the McGannon children.”

President/Group W Radio Dick Harris
added, “Don was a passionate believer in
radio’s responsibility to the community. He
made that the hallmark of the Group W
radio stations and, over the years, his
philosophy has proved to be both good for
our audiences and good for business. Don
was an uncommon man; his life should be
an inspiration to broadcasters
everywhere.”

WEEI

Continued from Page 3

for their management abilities rather than
their expertise in a particular industry.

Stressing that WEEI will maintain its all-
News format, Kindler told R&R, “We are
going to continue to move this station
toward its destiny of being the number one
station of its kind anywhere.” He confirmed
that WEEI is taking a more ‘‘pro-business’’
editorial stance under Don Feder, who
replaced liberal Michael Regenburg as
Editorial Director.

Commenting on Moss’s appointment,
Kindler said, ‘“We want to build our team
from within. We have some outstanding
talent here. We feel Mike has the exper-
ience and background to continue the sta-
tion’s leadership role. We’re also looking in-
house for the assistant director of news and
programming.”’

Moss told R&R, ‘“This is really a first-
class news operation, with the proper sup-
port systems. It is the right vehicle at the
right time. There will be no dilution of the
format whatsoever. In fact, we will support
the format to a much greater extent than in
the past.”

you haven't heard,
John has a new single...

songs (say so much)’ .

If someune else is suffering enough to write  Chorus

it down
When every single word makes sense
Then it's easter to have those songs around
The kick inside is tn the line that finally gets
to you
And it feels so good to hurt so bud
And suffer just enough te sing the blues

Chorus

Taern "em on turn “em on

Turn on those sad songs

When all hope is gone

Why don’'t vou tune in and turn them on

Guess there are times when we all need to
share a little pain

And ironing out the rough spots

Is the hardest part when memories remain

And if's times like these when we all need to
hear the radio

Cause from the lips of some old singer

We share the troubles we alreadv know

Sad songs they say. sad songs theyv say
Sad songs they say, sad songs they say
so much

Chorus

They reach into vour room
Just feel their gentle touch
When all hope is gon

Sad songs say so much

From the Forthcoming Elton John album BREAKING HEARTS  Produced by: Chris Thomas

Management: John Reid

(GHS-403D) Enterprises Limited

Available June 25
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On The Records

KEN BARNES

Radio’s “American” Content

While Canadian stations have ‘“Canadian content’’ requirements to
fulfill, U.S. stations are bound by no such strictures. But American radio
still seems more than content to play records with a central American
concept (I mean records that center on America as a topic, not records
about El Salvador). If I can disentangle myself from the preceding
sentence (maybe I'll get paroled by the Governor), I'll supply some

details.

Though songs about America didn’t start
in the '70s (just ask Kate Smith), that
period featured a spate of American tunes
(including the Paul Simon song of that
name). Their stances ranged from the wor-
shipful Canadian tribute ‘‘Americans” by
Byron MacGregor to the less reverent
Canadian portrayal of the ‘‘American
Woman” by the Guess Who. There was
‘“American Pie’’ by Don McLean and even
a minor Steve Alaimo hit that spelled
America with a “k” (“‘Amerikan Music”),
standard spelling for orthodox radical
groups of the time.

GOD BLESS THE u‘s.-ﬂ
e :

Lee Greenwood: That’s America

More recently the Pointer Sisters
regularized the spelling on ‘American
Music” and the Charlie Daniels Band sup-
plied the patriotic ‘“In America.” And this
year another batch of American songs has
surfaced. Night Ranger testified that “You
Can Still Rock In America” (sounding as if
they were worried about a new anti-rock
Prohibition era). John Cougar Mellencamp

L el
o

- #
-y

John Cougar Mellencamp: Ain’t that
America?

reflected, ‘“‘Ain’t that America” in the
chorus of the populist “Pink Houses,” and
Lee Greenwood waxes highly patriotic on
his new “God Bless The USA.” There’s
Matthew Wilder's “The Kid’s American.”

And for the last word, both Bruce Springs-
teen and his sometime guitarist Little
Steven have titled their new albums in the
American way: Steven’'s “Voice Of Amer-
ica” and Bruce’s “Born In The USA.”
(Thanks to R&R’s Hurricane Heeran for
this all-American idea.)

Footloose Five Follows
The “Footloose’” soundtrack pulled
within one Breaker of alltime soundtrack
champ “Saturday Night Fever”’ when Mike
Reno & Ann Wilson broke May 18. Now it’s
up to “I’'m Free” by Kenny Loggins to try to
tie the mark.

B " s i
5 ANN-WILSON

o e )
AWMOST PARADISE

R {owe Thame From FOOTLOOSE

Reno & Wilson: “Footloose’’ ’s fifth

Dan Hartman’s Legends

With “| Can Dream About You” becoming a Breaker from the “Streets Of
Fire” soundtrack, Dan Hartman emerges into the limelight. Hartman has
numerous production and writing credits, as well as four solo albums and

about ten previous singles.

He started in Pennsylvania with a group call-
ed the Legends, who lived up to their name in
local lore. The Legends made it to Epic for
one early '70s single, after which Hartman did
a solo demo tape, came to the aftention of
Blue Sky label head Steve Paul, and joined
Edgar Winter's group in 1972. He produced,
wrote songs, played guitar, and sang lead for
Winter, contributing the hit “Free Ride" in
1973. He also wrote for affiliated Blue Sky
acts Johnny Winter and Rick Derringer.

Hartman's production and writing credits
covered a wide range, from disco and R&B for
Diana Ross and Loleatta Holloway to writing
for Montrose and producing Foghat's “Drivin’
Wheel” and 38 Special's first two albums.
More recently he's produced the Average
White Band and Nell & Dara Sedaka’s A/C hit
“Your Precious Love.”

His own career has been similarly varied:
pop-rock on his first album in 1976, a promi-
nent disco profile with 1978's
Replay” and “Relight My Fire" the next year,
and back to pop for his last album, 1981’s "it
Hurts To Be In Love,” featuring the title track
cover of the Gene Pltney hit. “| Can Dream

About You" marks a return to rock, and in-

sures that the Dan Hartman legend is far from
over.

“Instant

Dan Hartman: A Legend before his time

Speaking of Breakers, Chicago just earn-
ed their 14th thanks to “Stay The Night.”
Although that puts the group in the alltime
R&R top 10 for greatest number of Break-
ers, they’ve still got a long way to go to
unseat the champ, Elton John, who’s got 22.

Another R&R chart record may fall
shortly. Michael Jackson set the standard
for highest CHR chart level achieved by a
record not released as a single, when
“Thriller” went to No. 3 before the 45
emerged. Now Michael may help to eclipse
that mark as brother Jermaine’s ‘‘Tell Me
I'm Not Dreamin’”’ continues to climb.

Besides that guest appearance, Michael
is also represented by previously-
unreleased product from his old label,
Motown, with the “Farewell My Summer
Love’’ album and single. And I hear there’s
more where that came from.

fyf ONE YEAR AGO TODAY

@ BRIAN BIELER NAMED GM AT WMZQ/WASHINGTON

® MERRELL HANSEN BECOMES VP/GM AT KSD-AM & FM/ST. LOUIS

® JACK FORSYTHE NAMED VP/POP PROMOTION AT BOARDWALK

® #1 CHR: “Flashdance” — Irene Cara {Casablanca/PolyGram) (2nd week)

® #1 AIC: "“Never Gonna Let You Go" — Sergio Mendes (A&M)

® #1 COUNTRY: "Our Love Is On The Faultine” — Crystal Gayle (WB)

® #1 BLACK: “Save The Overtime For Me"” — Gladys Knight & Pips {Columbia) (6th week)
@ #1 AOR TRACK: “Every Breath You Take" — Police (A&M)

® #1 LP: "Pyromania” — Def Leppard {Mercury/PolyGram) (5th week)

FIVE YEARS AGO TODAY

©® HARTE-HANKS ACQUIRES R&R INC.

® TOM BIRCH RESIGNS AS WQAM/MIAMI PD TO DEVELOP RESEARCH FIRM
® TONY BERARDINI NAMED PD AT WBCN/BOSTON

® #1 CHR: “Hot Stuff* — Donna Summer (Casablanca/PolyGram) (2nd week)

® #1 AIC: “She Believes In Me” — Kenny Rogers (UA)

@ #1 BLACK: “| Wanna Be With You” — Isley Bros. (T-Neck/CBS) (2nd week)

@ #1 COUNTRY: "“Sail Away” — Qak Ridge Boys (MCA) (2nd week)

® #1 LP: “Breakfast In America” — Supertramp (A&M) (7th week)

TEN YEARS AGO TODAY

® GEORGE CHALTAS JOINS COLUMBIA PROMOTION TEAM

® #1 CHR: “Band On The Run” — Paul McCartney & Wings (Apple/Capitol) (2nd week)
® #1 A/C: “Oh Very Young' — Cat Stevens (A&M)

® #1 COUNTRY: “If You Love Me" — OQlivia Newton-John (MCA)

Jeff Beck not only plays on Red Stewart’s
“Infatuation,” but he’s rejoining his old
Yardbirds compatriots for a few cuts on the
forthcoming Box Of Frogs LP. Former
Yardbirds Jim McCarty, Chris Dreja, and
Paul Samwell-Smith make up BOF, with
ex-Medicine Head singer John Fiddler sing-
ing in place of the late Keith Relf . . . Mean-
while the Deep Purple reunion looks solid,
with the group’s most lucrative lineup (Rit-
chie Blackmore, Ian Gillan, Roger Glover,
Jon Lord, Ian Paice) teaming up once
again. Note: this is not the original Deep
Purple lineup, as their publicity claims —
Gillan and Glover replaced original singer
Rod Evans and bassist Nick Simper in 1969

With “Footloose” racking up the
Breakers, Atlantic has issued three almost-
simultaneous singles from the ‘‘Beat
Street’” soundtrack, with at least one more
planned . . . In keeping with the Jackson
tradition of illustrious guests (Jermaine
joined by Michael, Michael duetting with
McCartney, etc.), LaToya Jackson is
assisted on “Heart Don’t Lie” by Musical
Youth and Shalamar’s Howard Hewett . . .
Latest artist to range backward to the pre-
rock era is Barry Manilow, who plans an
album of ‘saloon tunes” (which he de-
scribes as late-night jazz club numbers)
with a notable jazz ensemble.

“Solid Gold” for the week of June 1
stars Duran Duran, Sheena Easton,
Mick Fleetwood’s Zoo, James Ingram,

Tom Jones, Frank Stallone, Wang
Chung, and Deniece Wlililams . . . An
NBC late-night special June 2 entitied
“Welcome To The Fun Zone” features
musical guests Dr. Demento, ‘‘Weird
Al’’ Yankovic, and a teaming of Booker
T., the Fabulous Thunderbirds, and
Carlos Santana . . . Van Stephenson is
on “American Bandstand” June 2 . ..
The Deele, Kim Flelds and Marllyn
McCoo & Blily Davis appear on “Soul
Train” the weekend of June 2 .
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Datebook

MONDAY, JUNE 4

America As Hero

The American and Russian boycotts of each other’'s Olympics may not have helped worldwide sports much,
but the extra patriotism they unleashed was probably influential in the development of a few hit records (see related
‘On The Records” story this week). In summer 1984, we have Lee Greenwood's “God Bless The U.S.A_,” which
will probably peak right around July 4th. On this day in 1980, with national anger aimed at the Russians and the Ira-
nians, “In America” by the Charlie Daniels Band entered R&R's CHR chart on its way to #11. Despite its tone
(" ... TheRussians . . . can all go straight to hell”), the CDB released one of the more temperate releases of its type.
Roger Hallmark's “Message to Khomeini,”’ released several months earlier, had ordered the Iranian leader to “‘take
your oil and shove it up your only holy place.”

TUESDAY, JUNE 5

America As Antihero

On this night in 1968, David Crosby penned CSN's “Long Time Gone” in response to the assassination of
Robert Kennedy a few hours earlier. it wasn't the first time Crosby had been pressed into duty as a rock eulogist;
as one of the Byrds, he was heard on Roger McGuinn's John Kennedy tribute, "He Was A Friend Of Mine.” The
day after Robert Kennedy's assassination, the Rolling Stones went into the studio with “Sympathy For The Devil,”
which addressed both Kennedy assassinations, along with the murder of Martin Luther King, and American society
in general. The swarm of assassinations and murder attempts in 1980-81 spurred a lot fewer musical commen-
taries — aside from the John Lennon tributes. One of the few was Merle Kilgore's reworked "Mister Garfield”
(featuring guest appearances from Hank Williams Jr. and Johnny Cash, who'd had an earlier hit with the song).
The new version alluded to the attempts on Pres. Reagan and Pope John Paul Il (along with the King and Kennedy
deaths) and recommended that political assassins be executed.

WEDNESDAY, JUNE 6

Born Into Bondage

Gary Anderson, who turns 45 today, didn't like the “‘US’ Bonds” name that Legrand Records boss Frank
Guida saddled him with in 1960. He also admits that if those involved hadn’t been “lit up” at the time, his big early
'60s hits like "Quarter To Three” and "School Is Out” wouldn't have had their rough “live party” atmosphere.
(Bonds reports begging Guida not to release "Quarter” after the first time he heard ii.) Even after Bonds had gone
into his 18-year dry streak, an endless variety of artists strived to reproduce his sound, from Dean Martin {'‘Open
Up The Door & Let The Good Times In"') to Bob Crewe with Mike Bloomfield (as th= Chicago Loop on “My Baby
Comes To Me"). Finally,of course, Bruce Springsteen did duplicate it, and gave Bonds his comeback hit, *'This Lit-
tle Girl," in 1981.
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THURSDAY, JUNE 7

Princely Success

Prince Rogers Nelson'’s first album, "“For You,” was issued a few months after his 18th birthday and contained
one Black radio hit, “Soft & Wet." Today Prince turns 24. His first self-directed motion picture, “Purple Rain,” is just
opening, and he's traveled a considerable stylistic distance from the delicate funk of ' Soft & Wet” through the strut-
ting dance music of "I Wanna Be Your Lover” on to the outrageous rock experimentations of “When You Were
Mine" and his commentary on the end of the world in “1999." One element in the Prince formula has remained
consistent — plenty of sex. That constant and his continual musical changes have kept things interesting for six years
and should continue to do so indefinitely.

Also born today: Tom Jones 1940.

FRIDAY, JUNE 8

Bonnie Tyler Born

When Welsh-born Gaynor Sullivan turned 32, her British comeback hit had just been released in the United
States. “Total Eclipse Of The Heart” would take most of the summer to make it to #1, but it did and this is probably
Bonnie Tyler's best birthday in a few years. Her first hit, “It's A Heartache,” came to the United States when
WZDQ/ Chattanooga MD Anne McCartney went home to Britain on vacation and brought the import back with her.
After “Heartache,” Tyler complained that she had been stereotyped as a country artist. In mid-1979, Tyler and
Bette Midler ended up in a cover duel over the disco theme from “Married Men' — Midler won, inasmuch as
anybody did — and that was the last anybody heard from her for several years. “Eclipse” helped both Tyler and her
producer Jim Steinman make it into films. Tyler got her third chart single with “Footloose”'s “Holdin' Out For A
Hero” and Steinman is now represented by the just-released "Tonight Is What It Means To Be Young™ from the
“Streets of Fire" soundtrack.

Other birthdays: Boz Scaggs 1944, Duran Duran's Nick Rhodes 1962.

SATURDAY, JUNE 9

Richard Abandons Pryor Commitment

Today is the anniversary of Richard Pryor's 1980 freebasing accident, which left him in the hospital (with less
than a 25% probability of suriviving) for months. Pryor recounted the accident several years later in “Live On The
Sunset Strip,” thus formally rescinding his management's story that he had accidentally ignited his drink. About a
year later, “Quincy” ran a freebasing episode in which the burn victim was transformed into a country star, played
by Roger Miller, who ignites himself in the dressing room and runs burning across the stage.

Birthdays: Jackie Wilson would have been 50 today.

SUNDAY, JUNE 10

Occupational Hazards

As the rock festival season rolls along, the horror stories continue and more than a few “cops vs. rockers”
stories emerge. On this day in 1968, Swiss police raided the two-day Zurich Rock Festival. As police searched the
audience for drugs, several of those on the bill, which included Jimi Hendrix, Eric Burdon & the Animals, and
Tratfic, were assaulted by the cops. Three years later, members of Jethro Tull were compelled to fly blind at one
of their concerts. Police, seeking to control the crowd of 10,000, fired off tear gas. The group responded by going
through with the concert despite John Evan’s inability to see his piano through the gas.

Born today: Shirley Alston of the Shirelles 1941. — Sean Ross

era.

Contemporary Hit Radio.

and turned into gold.

These people have already read
ROCKING AMERICA—Join
them!

"Without question, Rick Sklar is
the Dean of Contemporary
Radio Programmers, and the
man most responsible for
making the term ‘Top 40 a
household word. This book rep-
resents a remarkable compila-
tion of facts and anecdotes, and
isachronicle of the evolution of
what today's programmers call
'‘Contemporary Hit Radio.” The
man who set the standard for
‘Top 40’ has written the fas-
cinating autobiography of the
most respected programmer
ever to walk into a radio station.”
—Michael L Eskridge,
President, NBC Radio

“"For years the term 'Top 40’ and
the name Rick Sklar were synon-
ymous. They both meant the
best in rock music. If you are
fascinated by the world of
music, its stars, its jungle war-
fare, its fights for survival, then
read Rick Skiar's autobiography
of the rise of rock radio in
America.”

—Clive Davis, President

Arista Records

“Having been involved with
making rock & roll records be-
fore and during the rock & roll
explosion of the 60s, it is most
fascinating to read Rick Sklar's
account of this exciting period
from the radio programmer's
point of view.”
—Ahmet M. Ertegun, Chairman
ofthe Board, Atlantic Recording
Corporation

' He was involved in the most exciting and
explosive period ever in radio history.
ROCKING AMERICA is his story of that

At WABC he attracted the largest audience of any
station in radio history, and changed the sound of radio
in America forever. Now, Rick Sklar, the man whose name
was synonymous with “Top 40” radio recalls those chart
topping years at WABC, and the development of

First hand and entertaining, ROCKING AMERICA is
filled with anecdotes of madcap promotional stunts;
all-out ratings wars; surprising stories of how top hits
were chosen and aired; and the rise of the supergroups
and superstars whose early records Rick Sklar played

With implications for what is happening in the industry
today, Skiar draws a parallel between the explosion of the l
“Top 40" format and the boom in the recording industry
then, to the impact of music video, the current rise in
popularity of all-hit radio, and the accompanying growth
of the recording industry now.

?

with photographs and
year-by-year playlists

Rick Sklar is a vice-president of
ABC Radio and is a consultant
for ABC-TV's music video pro-
grams. He has been program
director at New York radio sta-
tions WINS, WMGM, and at
WABC, which he built into “the
most listened-to station in the
nation.” An adjunct professor of
communication arts at St.
John’s University, he has also
lectured at radio symposia at
Cornell University, The New
School, New York University, -
Princeton, Yale and UCLA.
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Mail to: R & R Books
1930 Century Park West
Los Angeles, CA 90067

O Yes, please send me
$15.50 each.

O Enclosed is my check for $

VISA/MasterCard

MAIL THIS NO-RISK COUPON TODAY:

— copies of ROCKING AMERICA at

Interbank
{MasterCard Only)

NAME

Exp. Date

Calitornia Residents add 6 "2 % Sales Tax N

FIRM

ADDRESS

CITY/STATE/ZIP
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Hit Radio

JOEL DENVER

BOTH FORMATS FLOURISH

KS104 And XTRA:
Full Service Vs. More Music

To compete head-on with another CHR in the same market in exact-
ly the same style could be formatic suicide. With so many stations play-
ing much of the same music, it’s important for your station to establish
an image within the format of your choice. This is best accomplished
with your on-air presentation.

Taking a look at the San Diego market,
we have two CHRs — KS103 and XTRA —
fighting it out FM vs. AM, and full service
vs. more music. And the best part about this
competitive matchup is that both stations

R&R/Friday, June 1, 1984

Who’s Got The
Signal Advantage?

Both XTRA and KS103 have advantages and disadvantages to their
respective signals. Does one outweigh the other? Compare for yourseif.

XTRA Is Everywhere

XTRA's big 50 kw signal has definitely been a big plus in establishing itself and maintaining
success. In analyzing strengths, PD Jim Richards thinks he has some distinct advantages over
KS103. "“The number one advantage that we have over them is that our signal can go anywhere,
which includes a lot of places they can’t. KS103 really has a poor signal, and we capitalize on
that by saying on-air, 'We're the station you can take everywhere in Southern California."”

Although XTRA uses the Kahn-Hazeitine AM stereo system, Jim doesn't think it's helped
him yet. "It doesn't make a difference since no one can pick us up. Pei'sonally | didn’t care
whether we went AM stereo or not. While | think we should support AM stereo, we should be
mindful of upsetting people by saying we're AM stereo when they aren’t able to receive it. | don't
want people to think they're listening to AM stereo if they're not. Until receiver manufacturers
decide to really promote AM stereo, it won't get off the ground.”

FM’s Upper Hand

When KS103 became San Diego's first FM CHR station in a couple of years, it filled a format
void and has done well since, despite the terrain problems which plague all FMs in that market.
“We are a Class B FM with 1950 watts,” said PD Dave Parks, "but we cover the market about as
well as any FM. We go places where others don't, but some go places we don't. Sure, XTRA has
a lot of coverage, but AM is AM. | think they've done a very good job with what they've got, given
the state of AM music radio today. Their 2.7-3.8 move isn't shabby at all. | do see an increasing
percentage of XTRA's core developing more of a taste for FM, which is to our advantage.”

are coming out winners! During the winter
Arbitron, KS103 moved 3.5-5.2 12+, while
XTRA also faired well with upward move-
ment, rising 2.7-3.8. To learn how both sta-
tions compete and win, XTRA PD Jim
Richards, and KS103 PD Dave Parks supp-
ly the answers.

the
MIGHTY

amradio

XTRA’s Regional Approach

Because of XTRA’s tremendous coverage
area thanks to a 50kw signal at 690 kHz, the
station has always viewed itself in a regional
capacity serving San Diego and Los An-
geles. With new competition from KS103, I
asked Jim whether the focus has shifted to
more of a local situation. ‘‘The two markets
are so totally different from a year ago. Up
until a year or so ago, when KIIS came
along, L.A. lacked a dominant CHR radio
station.

“We aim mainly at a younger audience,
and now KKHR is starting to take those
teens away from us, with KI1QQ filling out
the rest. Before, we were just going up
against KIQQ; KIIS was almost A/C, with
KRTH being our only other real CHR com-
petition when all of CHR was playing a lot of
oldies.

__<But because of its teen orientation, our |

attention in L.A. now has switched to what
KKHR is doing — as opposed to KIIS, which
is more of a full service station. Our cume
has stayed pretty consistent in the TSA be-
tween 750,000 and a million.” XTRA slipped
1.0-0.8 12+ in the Los Angeles winter Ar-
bitron.

I think we’ve remained consistent with
the other AMs in Los Angeles. The L.A.
market is still an important area for us to
serve, because if we can steadily score in
the 1-share-or-above category, we can grab
some buys there. If the day comes when we
can’t be respectable in Los Angeles, I think
100% of our focus will shift right back down
to San Diego.”

Jim and I talked about the distractions in-
volved with focusing on two markets at
once. ‘“‘Sometimes it’s very unrealistic, but
it gets to the point where it needs to be done.
We just can’t say, ‘Hey listen, let’s just go
for San Diego and to hell with L.A." We're
still trying to be a regional radio station, as
every promotion we do ties in with Southern
California. It’s not easy, and there are
times that I wish we could just focus on San
Diego.”

Jim Richards

Next, Jim turned to XTRA’s performance
in its own backyard. He feels good about his
recent upward showing. ‘‘I've been here as
PD for eight books; six of them have been
up, which is very encouraging. KS103 has
really only made its impact the last couple
Y _ of books as far as we’re concerned, and I
g W _ don’t think it’s hurt us any. In fact, it's

' i N helped us to have another CHR station to
check things against. Because we're on AM,
we’re never going to be the primary choice
for a majority of listeners. Obviously, we’re
looking to grab all of the exclusive cume we
can, but realistically, a 25+ listener will
tune us in as a secondary choice. As long as
we remain realistic, the Mighty 690 will do
just fine.”

Jim has outlined the theory that being the
second choice for most of the CHR listeners
in San Diego - no matter which their favor-

Steve Sande

Anne Teri  Tim
Haney Augustin Hackett

g&

Airstaff Full Of Pros

Randy Robbins

Roger Cary Mike Preston

Bill Alexander Kimo Jensen

Running a personality-oriented CHR, KS103 PD Dave Parks understands

the need for a solid airstaff. “Most of my people are former programmers
themeselves. It's taken me some time to get the staff in place, but I'm really
happy with the resuits.

“In the morning we have ‘ Crazy ’ Dave Otto, who spent time at both KZZP and KOPA in |

Phoenix. He is just one of the best morning guys I've ever heard. Wendy Ross doubles as his
sidekick and News Director, coming to us from our sister AM KSDO. The midday talent and Pro-
duction Director is Randy Robbins, who programmed KENt and K-WHALE in Anchorage. Our
afternoon personality is Roger Cary, who worked in Phoenix at KOY and KZZP. My righthand
man, who is also my MD/Programming Assistant, is Mike Preston from FM102/Sacramento. The
10pm-2am host is Bill Alexander, who was working weekends here and fulltime at KGGl/River-
side; he's programmed in Las Vegas before. All nights is Kimo Jensen, who survived the format
change. We've got a super lineup of folks eager to participate in all of our activities."”

ite station is — will give him enough num-
ber two votes to actually make XTRA num-
ber one. “I don’t think we can be the favor-
ite radio station in San Diego, for a couple of
reasons: Promotionally we’re not absolute-
ly focused just on San Diego, and musically
there’s a lot of difference between what
makes it in L.A. and San Diego. We're
covering both fronts pretty well, despite
San Diego being a more conservative
market.”

Jim does admit that KS103 has made him
concentrate harder on what goes on at his
doorstep. *“KS103 has made us focus on San
Diego more. Since 13K (KGB) went away,
there’s really been no direct CHR competi-
tion. No doubt, listening to KS103 and seeing
what they’re doing has been a natural oc-
currence as they’ve evolved into a CHR sta-
tion.

“We're very active promotionally, and
have been all along. We're always doing
something, whether it’s T-shirts, albums,
movie screenings, etc. The first thing we
examine when doing a promotion is what
value it has for the radio station and who
it’s targeted for. By having those goals
down and by planning ahead, we’re always
covered promotionally. As an AM station,
the only way we’re going to continue to be
competitive with KS103 is to stay ahead of
them in trends and music. Then eventually
they will pick up on them. But as long as
XTRA can set the trends, we’ll be fine.”

XTRA spent $1000 a day on a ‘‘Song Of
The Day” type contest; a total of $75,000
was handed out last book. I think we pretty
much matched KS103 moneywise, as far as
pulling the promotion off successfully and
just sounding like we're giving away just as
much money as they do. But there’s only so
much you can give away before you say,
‘Hey, this is getting out of hand.’ If manage-
ment ever fails to recognize this need, then
we could lose. Thankfully, management has
been very supportive in what we’re trying
to do, especially with the new competition.
They understand there is no choice in the
matter.

“QOur biggest visibility comes from our
three vans. One is stationed in Los Angeles
fulltime and we have two in San Diego full-
time. We run liners on the air that con-
tinually say where the vans will be giving
away prizes. Kids are always showing up,
especially during the summer, and so we
always have our vans at the beaches. We're
staging a lot of dance events on the week-
ends now, promoting them on the air and
getting together with a lot of clubs, with

Continued on Page 30



AP has always given you
maore service for your money.

Here’s how to make more
money from our service.

- Sl

If your station has
the AP Radio Wire, you've got
access to the world’s most ~. i
credible, up-to-date,
and salable news.

But along
with your news,
you also get hun-
dreds of author-
itative, timely
and equally
salable feature
programs each week.

And if you don't use ™%
those features, if you don't at
least weigh them against what you'ré
programming now, you may be letting
thousands of profitable commercial avails
slip through your fingers.

AP professionalism

pays off in audience loyalty,
and salability

The standards of quality that apply to
our news scripts also apply to our other
programming. Whether it’s sports, business,
agriculture or lifestyle features.

The result? Unmatched audience
loyalty. People tune in to hear our features,
most of which provide time for commercial
breaks.

That loyalty is what makes AP feature
programming such a logical media buy for
clothiers and car dealers. For stock brokers
and sporting good stores.

o And that’s
' important to you.

Because the
| more your fea-
| ture program-
ming appeals to
prospective ad-
¥ vertisers, the easier
Fit is for you to sell
Mtime. And boost profits.
4 Just as important, all of
our feature programming is
tiesigned to be compatible with
ur particular format.

Have a profitable
business lunch with your

AP Radio Wire Machine
this Monday.

Along with all of the other attractive
features of the AP Radio Wire, we feature
a list of coming attractions. That’s an
AP exclusive.

If you've never seen it before, check
your Radio Wire around noon, on Monday.
And brace yourself for a shock.

Because it will do more than just tell
you what’s in store for the week ahead.

It will convince you that you’ve been
sitting on a gold mine. .. of information.

To find out more about how our
Radio Wire features can help you improve
your profit picture, call Glenn Serafin

collect at the Broadcast Services Division
of The Associated Press (202) 955-7214.

4p Assoclated Press Broadcast Services.Without a doubt.
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KS103 And XTRA

Continued from Page 28

simultaneous appearances in L.A. and San
Diego.”

Smile For The Camera

Jim outlined a unique idea he uses at per-
sonal appearaces. ‘“‘We just started a fea-
ture that debuted at Magic Mountain a cou-
ple of weeks ago. We go out and videotape
people who’ve been awarded prizes and
play them back for others to see. We show
’em standing in line, having fun, whatever.
1t’s like a traveling video road show. We've
gone to the Duran Duran concert, where we
had tickets to give away on the air; we also
taped all the kids standing in line to get
tickets. Then we played them back for
everyone standing around. Great reaction
to being seen on-camera from the Mighty
690.”

As XTRA is such a cume-dependent station,
Jim insures its success with an aggressive
“more music” posture and a little electronic
wizardry. ‘“There is limited jock content at
XTRA, as I think the music is most critical
to our success. We're playing about 70-
75% currents right now, running some
selected oldies which go back no farther
than about two and a half years. Now
I've continued with something that was in
place when I joined XTRA — speeding up
records just a tad. We goose them no more
than two or three percent. It’s not some-
thing I recommend for every station, but it
does make KS103 sound ever so slightly
slow. Anything that doesn’t sound good sped
up is left alone.”

Editor’s Note

Speeding up records was a technique us-
ed in the early ’70s by some Top 40s. It
worked well for some but had disastrous ef-
fects for others. Like reverb, speeding up
records is a very subjective programming
decision which needs to be considered care-
fully. Personally, I do not endorse the
distortion of records to the point that they
sound different from the way the artist
originally intended.

SHOS M

E==—HOT HITS' ==

KS103 Takes The Lead

After a successful career in radio as an
air personality at WFIL/Philadelphia and
in programming at WNDE/Indianapolis,
(in addition to serving as VP/Promotion at
20th Century Fox Records), Dave Parks
returned to radio and programming in July
1982, At that time KS103 was, like most of
the other Gannett FMs, A/C.

Dave picked up the story. “There were
six A/C stations in the market totaling
almost a 30 share ; G
when we made the
decision in the sum-
mer of ‘83 to really
turn this thing into a
hot-sounding CHR.
Back then, XTRA had
a 4.4, so it was obvi-
ous we had to get out '
of the crowded A/C §
race. We became the - -
only CHR station on Dave Parks
FM in San Diego, since B100 had shifted
earlier to A/C.” (See sidebar ‘“Who’s Got
The Signal Advantage?”’)

Spending Money To Make Money

Gannett Broadcasting has learned the
theory of spending money to make money,
as witness KIIS. Dave said, “I think
we really kind of snuck up on XTRA this
past book. Traditionally, the winter sweep
down here is laid back, with most of the pro-
motion dollars earmarked for the spring
and fall. But because we’ve fine-tuned our
sound since last fall, I figured, ‘Why wait?
Nobody else is really going to spend money
this book on outdoor, television, or anything
else, so let’s use this opportunity and go
after it.’”

I pointed out that XTRA didn’t exact-
ly sit back, either. ‘“Yeah, they did spend
some money,” Dave acknowledged. ‘“We
spent about $80,000 with contests, and then
more money for 300 buscards which simply
read ‘Hot Hits, KS103FM.’ I used them as
cume-builders. It worked, as both cume and
quarter-hours increased.”

Full Service vs. More Music

“The obvious difference between us and
XTRA is that we’re pretty much a full-ser-
vice radio station. We have to be because
we are the only CHR station licensed in San
Diego. If you’ll pardon the pun, we’re just
like a gas station. At some you pump your
own gas, just like some radio stations just
pump out the hits. We do that, too, but we
also check your oil and clean your wind-
shields and put air in the tires. We’re a full-
service CHR with the hits, the personalities
who entertain, combined with fun contests,
information, and community involve-
ment.”

Examples of KS103’s community involve-
ment include its “Walk For Mankind,” and
“Games Women Play,” benefitting the
March Of Dimes. ‘“We also show up at lots
of smaller community events with our van
to lend support. It’s a key area of our
visibility and success. In addition, we set up
a lot of ‘KS103 Happy Hours’ at bars. Morn-
ing man Dave Otto will go out to businesses

with coffee and mugs for everyone, plus a
free dinner for the boss. It’s fun stuff that
people enjoy, besides all the big-money
craziness.

“Basically, it doesn’t take a brain sur-
geon to put a good format on the air;
anybody can do that. But after you get the
format together, the trick is to pick the guys
who can market the radio station, to sell it.
Then you have to get out and make sure
you're always there to sell it. OQur Promo-
tion Director Kim Ashley came aboard last
year from a background of concert promo-
tion up in L.A. Our GM Chris Conway, Kim,
and I coordinate together the on and off-air
promotions, so there’s really nothing going
on here that we don’t know about. And I
know it sounds trite, but if there’s a concert,
we hop on it. If we get the official sponsor-
ship on it, fine. If we don’t, we take it. So
we’re very much on top of things promo-
tionally.

“We’ve gone in for TV time before, but
this is a really expensive market to buy ef-
fectively, and frankly I don’t think it does
that much good in a market that’s so heavi-
ly wired for cable. Now just about every
home here gets the Los Angeles stations,
plus the premium pay channels. Being so
close to Los Angeles, it just doesn’t pay.

“I’d rather put my money into solid pro-
motions and personalities, and I’ve pretty
much surrounded myself with very talented
people. Most of the guys have been PDs be-
fore, so they know what has to be done;
that’s very important. I've never heard the
statement ‘It’s not my job’ used around
here. It sounds corny but we have a 200%
team effort here. Everyone’s got his job
title and responsibilities to go with it.
Everybody is young, hungry and wants to
do it.” (See sidebar ‘‘Airstaff Full Of
Pros.”)

Dave is the first to share the spotlight of
success with those around him. “After catch-
ing that rather bad book last summer, Gan-
nett President Joe Dorton, along with Chris
Conway and I, made the decision to commit
totally to CHR. Then, with input from Radio
Division VP/Programming Jay Cook, KIIS
President/GM Wally Clark, and PD Gerry
DeFrancesco, we put our strategies into ac-
tion.”

KS103’s group interaction remains an on-
going process. “We still receive input from
Gerry,” Dave acknowledged, “but our two
markets are very different. Along with
(WCZY/Detroit PD) Lee Douglas, we chat
on the phone once a week to discuss music
and what’s happening in" our markets.
We’re very fortunate in the promotion area
in that Chris Conway used to be KIIS’s Pro-
motion Director.”

It’s In The Mix

Dave has put a lot of work into the
musical flow of KS103. Every hour of the
day uses a slightly different hot clock.
“Musically, I'd categorize KS103 as about
80% current; the rest is recurrent. We use
only a sprinkling of oldies in specified
dayparts, because they can be dangerous;
you can make some serious mistakes with
them. Even though a group like Air Supply
sold millions and millions of records, their
oldies obviously aren’t relevant today. I've
put the ratings books in the computer and
let it daypart for us hour-by-hour vs. an en-
tire time period. It’s just that little extra
mile that the listener never knows about,
but it certainly works, and as long as the
ARB is our bible, we go by it.

“I have a theory about the competition: I
never listen to them. I listen to my own
radio station and I don’t think XTRA is
beating us in music. [ may be a little bit
more cautious than Jim is. Promotionally,
we certainly started this whole ball rolling
back in the winter. They were doing nothing
when we came on with our contest, which
was ‘Music Money Daily Cash Payoff.””

Taking a look toward the outcome of the
spring Arbitron, Dave is confident of
KS103’s abilities but wary of XTRA at the
same time. “I can see XTRA maintaining
by holding their present course, but accor-
ding to the winter book, Jim’s core audience
is spending more and more time on FM.
With our AM sister station KSDO, we make
a perfect combo buy from 12-55.”

Motion

WZLQ-FM[Tupelo, MS restructures its staff,
with  MD/morning man Rusty McDaniel to
PD/mornings, replacing exiting Jim Duke, and
Mark Price adding MD to his afternoon duties. Night
rocker Jeff Snyder moves into middays/Asst.
MD, Stan Mcintosh takes on nights, and Steve
Thomas takes overnights from across town
WTUP . .. WNBC/New York welcomes former
WCOZ/Boston personality E.J. Crummey to
weekends . . . Bill Young exits WROV/Roanoke,
VA for afternoons at KFRX/Lincoln, NE.

Bob Dunsworth segues from KKBJ/Bemidji,
MN to WEBC/Duluth, repiacing Chris Stevens,
who exits to sell insurance . . . WPLJ & WABC/
New York appoints former Arbitron client rep Art
Salisch to Research Analyst . . . WIKZ/Cham-
bersburg promotes Asst. MD Rick Alexander to
MD/Asst. PD . . . Ron Lundy joins WCBS/New
York for mornings . . . KBOS/Tulare, CA has a
new lineup with Beau Reyes on mornings, Kris
Van Kamp for middays, Chuck Geiger doing
afternoon drive, Vicki Chase rocking away nights,
and Kevin Hines staying up all night . . . Con-
gratulations to KQKQ/Omaha OM Mark Evans,
who tied the knot with Jeanine Luksa.

&

ONLY HIS HAIRDRESSER KNOWS FOR SURE! — CKOI-FM/Montreal was
granted the only Canadian interview with Boy George after presenting Culture
Club’s concert at the Montreal Forum. Shown here telling all (I-r) are CKOl's Marc

Denis, George, and MD Guy Brouillard.

Morley Walker.

90 DAYS IN THE HOLE — CFRW/Winnepeg locked up its announce
“Celebrity Bail.” $1300 was raised for the Lions telethon. Shown here (I-r) are CFRW’s lan Thompson, Barry Wall, Mark
Mahue and Brenlee Carrington, actor George Savalas, CKND-TV's Majorie Salki and Bea Broda, and “Winnipeg Sun" reporter
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AIR’s participants are listening and discovering the hits early.
Take the first step. Call Alan Smith at (301) 964-5544. You can’t
take listening for granted unless you run it through 4IR !

nl “IT ALL STARTS

diR Response Records

Listen to the selections listed below. Decide if each has the potential to be Top 25 in the R&R
National Airplay Chart. Then, call in your response to AIR at (301) 964-5544. All responses must
be in the AIR offices by 6PM, Wednesday, June 6th, 1984.

# TITLE ARTIST LABEL

2216 SAD SONGS ELTON JOHN GEFFEN

2217 THE GLAMOROUS LIFE SHEILA E. wWB

2218 BLACK STATIONS/WHITE STATIONS M+ M RCA

2219 DON’T STOP CHILLIWACK SOLID GOLD/MCA
2220 GOT YOU ON MY MIND CHILLIWACK SOLID GOLD/MCA

<1983 Active Industry Research, inc.




A Retrospective Of 1964 Thru 1970

1984’s premier radw event invites you to join forces

WCBS-FPM/New York
WHL/Philadelphia
94CGY/Boston
WR@X/Washington, DC
WWWE/Cleveland
KRQ@X/Dallas
KZOK/Seattle
waxi/Atianta
WMGG/Tampa
KZAP/Sacramento
WNDE/Indianapolis
WKRC/Indianapolis
WISN/Milwaukee

WRO0Q/Charlotte
WRNO/New Orleans
WJFM/Grand Rapids
WAQDR/Raleigh
WFBC /Greenville
KATT/Oklahoma City
KLCY/Salt Lake City
WVSR/Charleston
WNSY /Norfolk
WROK/Greensboro
WTRX/Fiint
KROK/Shreveport
KQAM/Wichita

WJAX/ Jacksonville
KMGX/Fresno
KQEOQ/Albuquerque
KOIL/Omaha
KWMT/Cedar Rapids
WMGX/Portland
WFMI/Lexington
WAOR/South Bend
KTXZ/Austin
WCCL/Jackson
WSON/Evansvilie
KLMS/Lincoln
WZLD/Columbia, SC

WTAK/Huntsville
KTWX/Waco
WWCT/Peoria
WOOW/Greenville
KLAV/Las Vegas
KROD/El Paso
WHIT/Madison
KKHT/Colorado Springs
WCKJ/Augusta
WAEV/Savannah
WDAK/Columbus
KTMS/Santa Barbara
KPUR/Amarillo

itionwide including:

KFFM/Yakima
KASH/Eugene
KIOC/Beaumont
WBOW/Terre Haute
KOZZ/Reno
WOWD/Tallahassee
WIFC/Wausau
KNIN/Wichita Falls
WKOY /Bluefield
WiSQ/La Crosse
WAAL/Binghampton
KRLB/Lubbock
KWHL/Anchorage
KERN/Bakersfield

The British Invasion is available now on the barter basis to

s

all markets between August 23 and September 3

NSBA Productions

CALL OCOLLECT (213)306-8009
400 Sumridge Street Playa del Rey, CA 90291 in Canada 416 -485-9311

—WWW.americanradiohistorv.com
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STEVE FEINSTEIN

SPECIAL PROGRAMMING IDEAS, PART 1

Here Comes The Weekend

“What are you doin’ this weekend?”’

“I dunno. What are you doin’ this weekend?”’

This scintillating bit of dialogue may sound like an outtake from the
movie ‘“Marty,” with Ernest Borgnine and his fellow bachelors caught
in the grips of ennui and loneliness, with nothing to do and no lady
friends to do it with. But it could also be the conversation between two
PDs looking for ideas to add sparkle to their weekend programming.

It’s no divine revelation that weekends
are a different animal than weekdays. The
audience’s frame of mind is different, for
one thing. Most people (disk jockeys ex-
cepted) are freed from working and devote
their time to leisure pursuits and socializ-
ing. They’re more mobile and also more
likely to be sampling your station in greater
numbers. Might as well tweak your product
and sound sharp, particularly for listeners
whose image of the station may be formed
by what they hear when they casually
check it out over the weekend.

Take a look at an Arbitron book, and
you’ll probably find higher listening levels
for Saturday and Sunday 10am-3pm than at
any other time of the week, except morning
drive. It makes sense, then, to use your
strongest fulltime personalities, rather than
a parttimer, in those key dayparts.

If you’re convinced that your standard,
day-to-day programming is sacrosanct and
represents your station at its best at all
times, then your programming for the
weekend is set and you’ve saved yourself
numerous headaches. However, if you feel
that weekends are made not only for Miche-
lob, but also for special programming, then
read on this week and next for a smattering
of ideas — some old, some new, most of
them borrowed but none of them blue, it's
hoped. (We’ll focus on locally-originated,
in-house programming, and leave syndicat-
ed features for either another day or my
colleague Reed Bunzel.)

ST

Don’t Knock The Blocks

The oldest tried-and-true idea for
weekend relief is the ‘“‘Block Party Week-
end,” where sets of multiple songs by the
same artist are played 'round the clock.
There are as many different handles for
these weekends as there are names for the
sets themselves: mini-concerts, super-sets,
rock attacks, rock jams, double-shots, tri-
ple-plays, four-plays, etc.

“I've got Friday on my mind ”
—Easybeats

The attraction to the audience, besides
the simple rush of hearing three or four
killer songs in a row, is that you, in effect,
salute their fave-rave rocker every time
you devote a music sweep solely tc that art-
ist. Another plus is that since you’ll presum-
ably be using only acts with at least three
airworthy tunes, you’ll be airing an entire
weekend of artists with rock-solid images.
It’ll sound sort of like an honor roll of rock
'n’ roll achievers.

But that high degree of familiarity and
consistency can be a drawback at the same
time. If the order of the blocks isn’t schedul-
ed carefully, you may find yourself sound-
ing like an oldies station. A healthy percen-
tage of the blocks should be artists with cur-
rent releases.
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Sniglets: On-Air Comic Relief?

Ever coin your own word for an object or phenomenon for which a word
doesn’t exist, but should? Here’s a few examples of what | mean:

Porkus Non Gratis is thz scraggly piece of bacon at the bottom of the package.
Telecrastination is the act of letting the phone ring at least twice before you pick it up, even

McMonia is the noxious gas created by a fast-food employee mopping under your table

These definitions of would-be words are known as sniglets, and comedian Rich Hall loves
them. He includes them in a feature on HBO'’s “Not Necessarily The News” comedy show and
has collected them in a hilarious new book, “Sniglets,” published by Collier Books.

Maybe sprinkling a few on the air might get some laughs, or you could ask listeners to submit
their own. Most folks can relate to neologisms such as:

Aquadextrous: Possessing the ability to turn the bathtub faucet on and off with your toes.

Glantics: Two people who, while making out, open their eyes at the same time to see if the

Elecelleration: The mistaken notion that the more you press an etevator button the faster it

Radio folks could claim a few of their own sniglets, I'lt bet. How ’bout:
Psycuesis: The mental state of a jock who, as the record on the air is fading, realizes that his

If you think of any radio-oriented sniglets, pass them on.

What happens, though, to a relatively
new artist who has only one song in your
currents? WYNF/Tampa PD Carey Cure-
lop keeps his every-other-weekend block
parties fresh by including three such songs
in a ‘“New Music Block.” Conversely, a
“Classic Rock Block” might segue Jimi
Hendrix, Spirit, and Yardbirds songs.
WIOT/Toledo PD Terry Sullivan adds spice
to his double-shots with themes, such as a
““Heart Double-Shot,”’ that, rather than fea-
turing tunes by the Wilson gals, includes

Variations On A Theme
A spinoff of the block concept is an “Al-
bum Side Weekend,” with entire sides of
albums played straight through. An obvious

“Everybody’s workin’ for the
weekend”
— Loverboy

“Ilive for the weekend
— Triumph

songs such as “Heart Of Rock "N’ Roll” by
Huey Lewis and “Heartbreaker” by the
Stones. Another means of extending your
selection of songs and performers is by mix-
ing an artist’s solo performances with mu-
sic he made in a group setting; i.e., a Jour-
ney block with a song from Steve Perry’s
album. If you’re so inclined, a Steve Win-
wood block might cover material from his
days with the Spencer Davis Group, Traf-
fic, and Blind Faith, as well as his solo
material.

Some programmers object to blocks out
of hand, though, claiming that the listener
who doesn’t care for a particular artist will
immediately tune out as soon as he hears
the first song. A counterargument might
say that loss is balanced by the listener
who, enthralled at the prospect of hearing
successive songs by one of his favorites,
becomes riveted to his radio.

problem is the duff cuts that virtually all
albums contain — why play mediocre tunes
just to fulfill a clever idea? A solution is the
“Classic Tracks Weekend” (aka ‘Hot
Tracks” or “Best Tracks”). Here the
strongest tracks from an album, regardless
of which side they appear on, are segued
back-to-back.

Providing that you're on target with your
choice of albums, either approach is a good
way of imaging your station as being keyed
into albums that listeners regard as heav-
ies. If the thought of an entire weekend of
this type of programming sounds a bit ex-
cessive or too heavily skewed towards older
material, one album per hour will do the
trick and also keep the rest of the hour free
for your usual mix of currents and recur-
rents.

A number of stations also run ‘“7th Day”’
programs weekly, where they spin seven al-
bums on Sunday, usually starting at 7pm.
This feature makes for less than dynamic
programming to some ears, but is often a
sol