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TALK RADIO REACTS TO
BERG SHOOTING

In the wake of last week’s shooting of
KOA/Denver talk host Alan Berg, Talk
radio notables like Larry King, Al Ran-
tel, and John Mainelli discuss the dis-
turbing implications.

Page 39

MTV EXCLUSIVES STIR
‘RADIO STORM
A~

Part Il of Joel Denver’s radio/video series
takes a hard look at the impact of MTV’s
new exclusivity arrangements on other
video shows . including those spon-
sored by radio stations.
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SELLING SPECIAL
PROGRAMMING

Reed Bunzel begins a two-part series on
how stations sell the network and syn-
dicated programming they run. This week
— a local perspective.
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PEOPLE IN THE NEWS
THIS WEEK

¢ Leonard Wheeler GM at KLTE

e Lee Kirk PD, Mark Watkins ND at
WOAI

e Dick Levitan WHUE ND as station
goes News

e Janis Pessamato Director of National
Singles for Chrysalis

¢ Steve Stewart WSPD & WLQR's OM

¢ Don Hibbitts GSM for WFLA-AM &
FM

o Gevutge Meier VP at MJI
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A SALUTE TO GUNTER HAUER

Atlantic’'s 18-year promotion  executive
is retiring {after 37 years in the business).
Ron Rodrigues and some of Hauer’s
radio and record friends pay tribute.
Page 47

PROFESSIONALISM IN SALES

TM’s National Sales Manager and former
RAB Sr. VP Joe Vincent establishes
guidelines for a truly professional sales
effort.
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GET IT IN WRITING

John Leader stresses the importance of
backing up your agreements on paper
.. . and making sure everyone is working
toward the same goals.
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Yankus Elevated To
WHND & WMJC VP

After 18 months as GM at
WHND & WMJC/Detroit, Dick
Yankus has been promoted to
VP/GM.

In announcing the advance-
ment, Greater Media Radio VP
Herb McCord commented,
“Dick has made WM.JC into the
number one-billing FM in De-
troit, and he’s doing a mar-
velous job of improving morale
and productivity with the staff
he inherited.”

Yankus, who came to Detroit
in early 1983 after several years
as VP/GM at WLLF & WKSJ/
Mobile, previously worked with

BMI Hikes Radio’s
Music Licensing Fees

After talks with the radio in-
dustry broke off, Broadcast Mu-
sic Inc. (BMI) last week mailed
radio stations new music licens-
ing contracts that contain a rate
increase in radio royalties for
music publishers and com-
posers.

The All-Industry Radio Music
License Committee immediate-
ly announced it will file suit
against the unilateral rate hike.

BMI calls the increase
“slight.” But the committee,
which was negotiating on behalf

Kirkland PD At

WBLS &

B.K. Kirkland, PD for Inner
City Broadcasting’s KBLX &
KRE/Berkeley and KUTE &
KGFJ/Los Angeles, has trans-
ferred to the PD position at the
company’s flagship stations
WBLS & WLIB/New York.
Kirkland, who replaces the ex-
iting Frankie Crocker, will con-
tinue to supervise Inner City’s
West Coast properties until in-
dividual replacements are nam-
ed.

WBLS & WLIB VP/GM Char-
les Warfield observed, ‘“We cer-
tainly think Mr. Kirkland is one
of the top program directors in
the country, and we've been
very fortunate to have him with
the Inner City family for so
many years. We're extremely
pleased — not only myself but
our entire staff and manage-
ment here at Inner City — tobe
able to bring Mr. Kirkland back
home to New York.”

Kirkland joined Inner City as
an air personality at WBLS in
1976. Three years later, he
shifted to crosstown WKTU for
a brief stint before returning to
Inner City in 1980 as PD at
KBLX; he added programming
responsibilities for KUTE &
KGFJ last year. Kirkland told
R&R, ‘“‘Although New York is a
very different radio market, it
will afford me a lot of oppor-
tunities that haven’t been avail-
able to me here. Also, being
able to go to the number one
market with the very good pos-
sibility of returning WBLS to
the top position is a challenge 1

WLIB

B.K. Kirkland

really look forward to. I'd like to
thank Mr. Warfield, the (princi-
pal owner) Sutton family, and
(Inner City Vice-Chairman)
Hal Jackson for their support of
my return to New York.”

of the industry, says there’ll be
a ‘‘very substantial” rise in the
estimated $40 million radio sta-
tions now pay in BMI royalties.
Both sides accuse the other of
walking out of talks last week.

Committee Chairman Robert
Henley, President of KGNR &
KCTC/Sacramento, said the in-
crease would only be a “‘down
payment” on a larger rate hike.
His group will file suit to re-
strain BMI's ability to set its
awn rates, said Henley: “Even
ASCAP, which has never been
looked at as a friend of broad-
casters, doesn’t have that
power.”

The panel's attorney, Alan
Weinschal of the firmm Weil,
Gotschal & Manges, said the
commiftee will also sue to re
cover alleged overcharges in
the millions of dollars dating
back to 1972. Responded BMI
President/CEO Ed Cramer, “I
don’t know what they’re talking
about.”

BMI's current contract with
the industry expired at the end
of 1983 but has been extended
twice, through June 30. The new
three-year contract is retroac-
tive to January 1 of this year,
but the rate hike doesn’t take
hold until next January 1.

BMI/See Page 4

Nationwide Broadcasting In
Pittsburgh and Cleveland. He
told R&R, “It's a great vote of
confidence from a company the
caliber of Greater Media. In a
market this competitive there
are some damn good broad-
casters, and we’re glad to be in
the thick of things. We’ve tried
to present the stations in an ex-
citing fashion, and when you
have a great staff and a great
company behind you, good
things happen.”

Schy Shifts

To KSEA
OM Post

Steve Schy has been ap-
pointed Operations Manager at
KSEA/Seattle. He comes to the
Easy Listening outlet after al-
most a year in a similar position
with KROW & KNEV/Reno.
Schy succeeds former OM
Terry Rose; his appointment is
effective July 2.

“To find a bright, young
operations manager for KSEA,
who has a complete hands-on
perspective of not only Bon-
neville, but Schulke and Chur-
chill, is a rare opportunity for
us,” commented VP/GM Bill
Knudsen. “Steve comes highly
recommended by both Dave
Verdery at BBS (Bonneville
Broadcasting System) and Rob
Edwards at KBIG/Los Angeles
and KOIT/San Francisco.”

Schy told R&R, “I'm very
thrilled to be a part of the sta-
tion. KSEA is a successful sta-
tion in its own right, and we
hope to build on that. GM Bill
Knudsen is always on the cut-
ting edge of innovation in Easy
Listening. And it’s a Bonneville
0&O0 station, which again is ex-
citing. I'm just anxious to join
them and be a part of that suc-
cess.”” Schy added that his re-
placement has not yet been
named at KROW & KNEV.

Prior to his Reno duties, Schy
served as OM of KOAX/Dallas.
His professional radio career
began at WHEZ/Huntington,
WYV, with later stops at KZEK/
St. Louis and KQYT/Phoenix.
Before accepting the KOAX
assignment, he held the OM
reins at KMEO/Phoenix.

WQUE-FM Evolves From A/C To CHR

Ending months of specula-
tion, WQUE-FM/New Orleans
has announced it has completed
an ‘“‘evolution” of its format
from A/C to CHR.

VP/GM Bill Stoeffhaas noted,
“It’s a question of labels, if
anything, that’ve gotten so hazy
in the area between A/C and
CHR. I still consider us an adult
radio station. Our business is
better than ever, and our adver-
tisers seem to be responding to
the new sound of the station,
which is not that different from
what it was before. We've al-
ways played contemporary
music of one shade or another;

WWWwW americanradiohistorv. com

it’s just kept pace with the
changing tastes of the market.”

PD Kris 0’Kelly explained to
R&R, ‘“Musically, we’re more
CHR than (neighbor) B97
(WEZB). New Orleans is a very
progressive town, and a party
town. Our CHR competition has
had great adult numbers in the
past, so I think CHR, as far as
the music we’re playing is con-
cerned, is what wins with
adults. On the air, we’re not
yelling ‘and screaming for
teens; we still have an adult ap-
proach. But I think today’s
adult is much more contem-
porary than even a few years

ago. We've had more success
reaching adults through CHR
music than with what we’ve
been using the last few years;
the numbers have proven that.”

He continued, “I see nothing
but growth ahead. It’s the right
positioning in the market. In ad-
dition to A/C outlet WAJY,
WLTS. has now debuted with an
automated light rock format, so
I believe that being too soft will
really hurt us. We’ve got to get
out there and compete as a
CHR.”

O’Kelly added that a search
has begun for a new midday
personality.
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Wheeler Set As KLTE’s GM

Former WSLQ/Roanoke GM Leonard
Wheeler has been transferred to the GM
position at Mel Wheeler, Inc.’s newly-
acquired sister station KLTE/Oklahoma
City.

Wheeler served two years as GM at
WSLQ following a term as an Account Exe-
cutive at KITT (now KCBQ-FM)/San
Diego. He told R&R, I feel great and am
very excited to get the shot at being a GM in

a top 50 market. It’s the first time I've had
an opportunity to work at a station where I
do not have somebody I have to answer to.
I'm extremely pleased with the positioning
we have in the market, and I think there’s a
lot of things we can do to generate even fur-
ther success with KLTE. We’ve got a terri-
fic staff here and haven’t made any person-
nel changes; we certainly wouldn’t change
the (A/C) format.”

Stewart OM At WSPD & WLOR

After nearly four years as News Director
at WSPD & WLQR/Toledo, Steve Stewart
has been promotea to Operations Manager.
Stewart succeeds Program Manager Rick
Belcher, who plans to pursue an ownership
opportunity.

WSPD & WLQR President Thomas Giroc-
co said, “Steve is an all-purpose guy, and he
has worked in a similar programming
situation in the past. I like to structure
the job to the guy’s talents, and Steve has a

A
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real feel for everything that has to do with
programming, not just news.”’

Before moving to Toledo in 1980, Stewart
spent nine years at WMRN/Marion, OH,
the last five as News Director. He told R&R,
“It’s challenging and very exciting. I'm
looking forward to it, and don’t think there
will be any problems. Too many times peo-
ple tend to think if you’re in news that you
have no idea what’s going on in other areas.
But I feel that having worked in conjunction
with programming and other areas over the
years, I've gained some of the depth I need.
We want to continue the traditions of the
stations, and intend to be as active as we
can be in the community.”

Replacing Stewart as News Director is
Assistant ND Mike Jablonski.

Hibbitts Named
GSM At WFLA-
AM & FM

WSUN/Tampa VP/GM Don Hibbitts has
been named GSM at Blair’'s WFLA-AM &
FM/Tampa. Hibbitts, who begins his new
assignment July 30, replaces Larry Gor-
lick.

In announcing the change, VP/GM Al
Law told R&R, “When a fellow with Don’s
track record and probably the strongest
reputation in the market becomes avail-
able, you snap himup . . . and that’s what I
did. Don brings a lot of knowledge and ex-
perience in the door just by joining WFLA.
With Don’s addition, the sales efforts will
begin to match our programming efforts.”

HIBBITTS/See Page 30

R&R Closes On Fourth

In observance of our nation's 208th birthday,
R&R will close its offices on Wednesday, July
4. Because of the holiday, the July 6 edition of
R&R will be mailed to our subcribers on Thurs-
day, July 5 (one day later than usual). Our
Washington, Nashville, and Los Angeles offices
will reopen on July 5. Have a safe Fourth Of
July.

LEVITAN NAMED NEWS DIRECTOR

WHUE Switching To
All-News Format

WHUE (AM)/Boston will drop Beautiful
Music and adopt an all-News format, effec-
tive July 16. Sister station WHUE-FM will
continue to broadcast Churchill’s Beautiful
Music format, according to VP/GM
Douglas Tanger.

The programming mainstay for the sta-
tion will be CNN Radio, ‘‘augmented with a
fairly significant local effort” headed by
newly-named News Director Dick Levitan,
an alumnus of Boston stations WBZ and
WEEI plus WINS/New York.

“We want to offer Boston a second news
service,” Tanger explained. “We’ll have a
very upbeat, fast-paced presentation. CNN
Radio will give us instant credibility. The
service they offer is super.” Tanger said
he’s not looking for WHUE, which will re-
tain its call letters, to replace all-News
WEEIL “This is one of the few major
markets in the United States that has only
one all-News station,” said Tanger. ‘“We
feel there’s room for two.”

A key to the programming change was
the recent move of WHUE-FM’s tower from

Pessamato Back
To Chrysalis As
Singles Director

Janis Pessamato (formerly Ross) has re-
joined Chrysalis Records in the newly
created position of Director of National
Singles. Pessamato, who left Chrysalis last
year when it relocated to New York, will
perform her new duties out of the label’s
Los Angeles office.  j 1

VP/Marketing Bil-
ly Bass told R&R,
“I'm very happy to
be associated once
again with Janis.
After watching her
develop six records
into number one pro-
jects when she was
formerly with the
label, I think Chrysa- *
lis will benefit greatly
from her experience and knowledge of our
artists.”

Pessamato will report directly to newly
appointed Director of Promotion Daniel
Glass, who added, ‘Janis has the unique
quality of natural enthusiasm which is so
prevalent at CHR. I'm very happy to fortify
a position on the West Coast with a person of
her talents and abilities.”

Pessamato, who served in a national pro-
motion capacity with Chrysalis for five
years, has been working independent pro-

PESSAMATO/See Page 30

Meier New VP
At MJI

New York-based &
syndicated radio net- @&
work MJI Broad-
casting has named § o
George Meier VP/ |
Affiliate Relations, as
reported briefly last
week in R&R. Meier
comes to MJI from
PolyGram Records,
where he served as
National Direc- George Meier
tor/Album Promotion for the past two
years. In his new post, Meier will direct the
activities of the company’s affiliate rela-
tions staff, and will also be responsible for
maintaining regular communications with
MJT’s affiliate stations.

Commenting on the appointment, MJI

MEIER/See Page 30

Janis Pessamato

suburban Lexington to the Prudential
Building in downtown Boston, eliminating
any need for duplication of the Beautiful
Music format on AM. With their nearly
identical demographics, said Tanger, the
two stations will be sold in combination and
will be heavily cross-promoted.

WATKINS ND
Kirk Becomes

PD At WOAI

News/Talk WOAI/San Antonio has filled
its longstanding PD vacancy with the
appointment of Lee Kirk. He joins the sta-
tion from KTAR/Phoenix, where he was
producer/talk show host, a role he previous-
ly filled at KGNR/Sacramento. Kirk
replaces Pat Rodgers, who left in March to
become PD at WTMJ/Milwaukee.

Sr. VP/GM John Barger commented,
“It’s one of those rare instances where the
people at KTAR were anxious to see him
have a shot at a great opportunity.” The
clincher, said Barger, came when he was
in Phoenix and happened to hear Kirk
hosting a Sunday morning magazine pro-
gram that was ‘‘absolutely entertaining.”

Simultaneously, Barger named former
KIKM & KZXL/Sherman, TX Operations
Manager Mark Watkins as News Director,
replacing Peter Gardner, who has joined
KRLD/Dallas. Before signing on with the
Sherman stations five months ago, Watkins
was News Director at KLIF & KPLX/
Dallas. 7

“After nine years I'm all tapped out of
new ideas,” Barger mused, ‘“‘soit’s exciting
to get people from the outside who have new
ideas and are talented and dedicated.”

Kirk told R&R his new job will be a ‘‘lear-
ning experience. This is my first Program
Director responsibility to really put some
fingers on a News/Talk station. I'm over-
whelmed by the possibilities and by the
work involved.”

He added that, as a newcomer to San
Antonio, WOAI, and the PD’s role, it would
be ‘‘premature and presumptuous” to say
he has any specific new plans for the sta-
tion. His intention is to make WOAI reflect
the “community excitement” of San An-
tonio, said Kirk.

TRANSACTIONS
KGA & KDRK Sold
For $5.75 Million

Salinas, CA-based group owner Community
Pacific Broadcasting has agreed to sell KGA &
KDRK/Spokane to Price Broadcasting for ap-
proximately $5.75 million, pending FCC ap-
proval.

KGA operates with 50 kw at 1510 kHz, while
KDRK is located at 93.7 mHz with 56 kw at
2380 feet. Both stations program Country for-
mats.

Community Pacific retains ownership of
KTOM-AM & FM/Monterey-Salinas, KZUN &
KFIV/IModesto, KTNX/Anchorage, KEED/Eu-
gene, and KRDR/Gresham, OR. Price also
operates KKRD/Wichita, KROW & KNEV/Reno,
KBUG & KCPX/Salt Lake City, and WWVA &
WCPI/Wheeling, WV.

Dowe Communications
Purchases KPEN

Dowe Communications Co., headed by long-
time broadcaster Ken Dowe, agreed June 20 to
purchase KPEN/Los Altos, CA from Los Altos
Broadcasting for $2.5 million, pending FCC ap-
proval.

KPEN, which serves the San Jose metro and
suburbran San Francisco area with a CHR for-
mat, operates with 3 kw on 97.7 mHz at 1150
feet. TRANSACTIONS/See Page 30




SELLING OLDER DEMOS — Over 70
members of the Washington, DC and Balti-
more advertising communities recently attend-
ed a daylong seminar on the benefits of the
35-64 radio demo. Titled “The Growth Market
of the Eighties,"” the conference was spon-
sored by the 35-64 Committee, Washington
stations WGAY, WMAL, and WTOP, and
Baltimore stations WLIF, WBAL, and WCBM.
Keynote speaker for the day was Radio Infor-
mation Center President Maurie Webster (pic-
tured), who spoke on “The New Affluents.”

NE

REAGAN SPEAKS TO NAB BOARD — Presi-
dent Reagan joined other top officials of his
administration at a White House briefing last
week for the NAB Board of Directors.

MARTY BECK HONORED — Incoming NAB
Radio Board Chairman Ted Snider and Joint
Board Chairman Gert Schmidt lead a round of
applause for Marty Beck, whose term as
Radio Chairman expired last week.

Crusade Launched To Ban

Radio-TV Alcohol Ads

A coalition of 25 groups this week launch-
ed a national campaign to collect 1 million
signatures in support of a federal ban on
broadcast advertising of beer and wine. The
effort is labeled Project SMART — Stop
Marketing Alcohol on Radio and Television.

If alcohol ads can’t be banned altogether,
the group wants a requirement that spots be
balanced with health information about al-
cohol. It says alcoholic beverage manufac-
turers spend $550 million a year on broad-
cast advertising, and that Anheuser-Busch
alone spends $150 million annually selling
beer on television.

“Commercials that glorify drinking flood
the airwaves,” says the coalition. *‘Far too
often, the ones exposed to these appeals are
impressionable children and teenagers.”
Heading up the campaign is the Center for
Science in the Public Interest, a nonprofit
health advocacy group.

The effort immediately drew fire from
NAB President Eddie Fritts, who pointed to
the high alcoholism rates in Sweden and
Russia, which both ban alcohol advertising.
Said Fritts, “Beer and wine consumption
are as old as history, and as lawful and
legitimate products their manufacturers
have the First Amendment right to adver-
tise the uniqueness of their products to the
public.”

FCC Helps Save Pilot’s Life

Quick action by the “monitoring net” the
FCC keeps manned 24 hours a day to assist
in emergencies recently helped save the life
of a pilot whose plane was running low on
fuel on a flight to Hawaii from Pago Pago in
the Samoan Islands.

After the pilot of the French-registered
Cessna radioed the air traffic control center
in Hawaii that his fuel tanks were nearly
empty, the tower asked the FCC monitoring
station in Waipahu for help locating the
plane, which was out of radar range. FCC
technicians provided two long-range direc-
tion-finding (DF) fixes.

Using that information, two Coast Guard
planes were able to find the plane and begin
escorting it to land. Ten miles from shore,

however, the fuel tanks ran dry and the
plane crashed into the sea. The pilot, who
sustained bruises and a broken nose, was
rescued by a Coast Guard helicopter.

Giller Wins NAB Radio Vice

Chairman’s Race

By a vote of 21 to 12, the NAB Radio
Board last week elected Gilcom Stations
President Ed Giller to be its Vice Chair-
man. He defeated WACT/Tuscaloosa, AL
President Clyde Price.

Unopposed in his bid for the Radio Board
Chairmanship, succeeding Marty Beck,
was KARN & KYYK/Little Rock President
Ted Snider. Snider acknowledged that last
week’s meeting was relatively smooth,
commenting, “We weren’t hindered by con-
troversy and confrontation. We’ve worked
very hard to build unity in the industry.
We’re now enjoying the fruits of that
labor.”

Snider said he’s discouraged that “we
just seem to be bogged down on deregu-
lation right now” on Capitol Hill. And he
and several other board members visited
the FCC to lobby for repeal of the new call
letter rules, specifically the provision
throwing disputes into local courts.

The board turned down a proposal from
RKO VP Jerry Lyman that its radio-only
network members have a permanent slot
on the Executive Committee. Currently one
non-voting seat rotates among ABC, CBS
and NBC, which represent both radio and
television.

In other developments:

¢ Chances of radio deregulation passing
this year grow dimmer by the day. Talks in
the House Telecommunications Subcom-
mittee are at a standstill and a plan to at-
tach a bill to the Public Broadcasting
authorization in the Senate was jettisoned
owing to a lack of full support.

e NRBA VP/Development Jack Chris-
tian will leave the association June 30 to
start a radio brokerage firm, Communi-
cations Brokers, Inc.

¢ The recent sale of WCFL/Chicago has
been challenged in the U.S. Court of Ap-
peals by Anthony Martin-Trigona, who had
filed an unsuccessful petition to deny the
transfer.
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BMI Hikes Radio Fees

Continued from Page 1

Although stations that don’t return the
new contracts by Sunday (7-1) are
technically engaging in copyright infringe-
ment if they play BMI music, Cramer said
he doesn’t plan to “hold a gun to anybody’s
head.” Stations will have a ‘‘reasonable
time” to return the contracts, and will be
notified what the limit is. However, he
stressed that the Supreme Court has held
that “‘the obligation is upon the user to get a
license.”

Bad Debt, Sales Commission
Deductions Gone

The new BMI contract has been simpli-
fied. In calculating their net revenues on
which royalties are paid, stations may no
longer deduct sales commissions and bad
debts. The committee unsuccessfully push-
ed to have trade and barter removed, also.

For stations with net revenues of $100,000
or.more, the licensing fee will drop from
1.7% to 1.35% annually. Stations earning
under $100,000 face a drop from 1.44% to
1.25% . However, stations will actually end
up paying more because they’ll be report-
ing higher revenues.

Cramer says the rate increase, on a daily
basis, will be “‘no more than a couple packs
of cigarettes or a double-dip ice cream cone,
depending on your vice.” But Weinschal
says the increase will be far greater for
most stations. Just the elimination of bad
debts as a deduction will have “an enor-
mous impact,” he contends, as will BMI'’s
decision to base all fees on billing, rather
than giving stations the option of having
royalties based on collections.

“No Choice” But To
Sign Contracts

Weinschal said radio stations really have
“no choice” but to go along with the new
license. ““If they sign the contracts they will
accept the increase. If they don’t sign, they
either have to find a way to eliminate BMI
music, which is an impossibility, or be a
copyright infringer.”

Weinschal points to BMI's decision not to
impose a rate increase until next January
as proof that negotiations could have con-
tinued. BMI’s unilateral action was “‘a bad
faith negotiating tactic which is really
outrageous,” he added, pledging the com-
mittee will do everything in its power to
‘“rein in BML.”

ASCAP No-Hike Agreement Near

Weinschal says the All-Industry group is
‘““very close to an agreement with ASCAP
that has no increase at all.” The industry’s
license with ASCAP, the other major licen-
sing group, expired in 1982 and has been ex-
tended ever since as negotiations con-
tinued. Weinschal expressed hope the
ASCAP pact won’t be upset by BMI's deci-
sion.

BMI has long held that it licenses more
music than ASCAP, yet receives less in
royalties for its composers and publishers.
BMI says it licenses 53% of all music played
on radio, while ASCAP is stressing that it
licenses most of the hit songs.

BMI collects about $150 million a year
from all sources, including radio, television
and nightclubs, but refuses to say how
much comes from radio. Weinschal esti-
mates radio kicks in about $40 million of
that total.

ASCAP ON CAPITOL HILL — ASCAP furnished the entertainment last week as the Congres-
sional Arts Caucus hosted a luncheon for the Congressional Rural Caucus. ASCAP also used
the opportunity to lobby against pending legislation to lower jukebox licensing fees. Pictured at
the luncheon (left to right) are ASCAP President and songwriter Hal David, Arts Caucus Chair-
man Jim Jeffords (R-VT), and country singers Sylvia and Ray Stevens.

NEW EXECUTIVE COMMITTEE LINEUP — Posing outside NAB headquarters in Washington is
the association's new Executive Committee: (left to right) Network representative Robert Hynes,
NBC VP/Washington,; Radio Board Chairman Ted Snider, KARN & KYYK/Little Rock President;
Radio Vice Chairman Ed Giller, Gilcom Stations President; NAB President Eddie Fritts; Joint
Board Chairman Gert Schmidt, Harte-Hanks Communications Sr. VP; TV Vice Chairman Bill
Turner, KCAU-TV/Sioux City, IA President/GM; TV Chairman Jerry Holley, Stauffer Communica-
tions VP/Broadcasting.




“Our primary objective is to
provide research that provides
solutions. That'’s the only way
research can offer tangible
benefits— specific marketing
and programming answers.
That's a Coleman Research
principle—we're committed
toit.”" JonColeman

The nation’s leading Easy Listening consultant recently conduct extensive perceptual research. . .all leading to a
conducted a rigorous search for a company to help develop nationally-researched TV commercial.

a fully-researched TV campaign. After interviewing the Coleman Research methods do more.
leading research companies, SRP chose Coleman Research. We design research to answer your questions, whether

SRP President Larry Adams says it better than they involve positioning your radio station or exploiting a
we could: competitor’s vulnerability.

“Jon Coleman provides us with thorough research and a Our exclusive Audience Segmentation® and Image
wealth of experience. But more importantly, Coleran offers Mapping® techniques provide answers and action-oriented
solutions—marketing advice and guidance that should solutions. Whether it's the process of defining strategic
insure the success of this important project.” goals, or the unique methods we provide, Coleman
We give you solutions, not just numbers. Research does more.

Instead of leaving you with numbers and no answers, c
our research is solution oriented. Example: For SRP, we will OIeman Researcn

define strategic goals, develop a positioning statement and 14677 Midway Road, Suite 202, Dallas, TX 75234 214/385-3980

www americanradiohistorv. com
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PTA Pushes For

Lyric Ratings

The familiar outcry against sex and violence in television has made its way in-
to the record industry. According to a brief article in USA Today, a national PTA
resolution seeks to institute a ratings scale for lyrics. Similar to the guidelines set
forth for movie releases, these ratings would monitor the degree of profanity,
sex, violence or vulgarity found in various lyrics. The resolution is said to have
been prompted by Prince’s *1999.” Warner Bros. VP Bob Merlis told USA
Today, “We're talking about lyric content and that’s open to interpretation. if
parents don't like it, they should deal with it.”” CBS Records VP Bob Alit-
shuler commented, ““You hear records before you buy them, so people are

not buying blindly.”’

Executive
Travel Up

During the last several years, given
the economy’s up-and-down tenden-
cy, many companies curtailed the
number of executive business trips.
But a Runzheimer And Company na-
tional survey indicates the travel tide is
turning. it seems the average company
is dispatching six percent more travel-
lers than in 1982. And while execs
register ten less days on the road (56
to 46), they make up for it in daily ex-
penses, which are up nearly 20%.

Turning 30
Triggers
Memory Loss

Turning 30 is significant in more
ways than one. Dr. Marilyn Albert
told the Wireless Flash that particular
age milestone may also signal the on-
set of memory loss. Apparently, once a
person hits 30, he or she starts to lose
the ability to quickly learn and retain
new information. And that in turn may
be the result of electrical activity in dif-
ferent parts of the brain. That's the
bad news. The good news is that other
memory functions such as storage and
retrieval aren’t affected at that age.

We'’'ll sell your
radio station
in 30 seconds.

We create and produce affordable TV com-
mercials that will get your market listening.

Call Jay Bigelow at (215) 525-6430, and see
how quickly you'll be sold on Creative Works.

Gladwyne, PA 19035 o (215) 525-6430

WESTWOOD ONE

Micro-Track Bows
Phono Preamp

Micro-Track announces an ad-
dition to its broadcast equipment
line — the Model ST-11 Profes- |
sional Phono Preamplifier. The |
$169.50 unit offers very low dis-
tortion (.05% or better) together

with virtually nonexistent noise at
-72db. Housed in a metal case, the

ST-11 features a wall-mounted
power transformer which is UL and
CSA approved. Also included are a
rumble filter and screwdriver-adjust
right and left channel level controls.
Direct inquiries to (413) 536-3551.

Record Week

Sets Debut

“An authoritative music industry
wedKly newsletter” is how Entertain-
ment Data, Inc. describes Record
Week, a retail publication scheduled
to premiere within the first two weeks in
July. Under the guidance of Publisher
Marcy Polier, Director Eliott Kahn,
and Editor Dan Aaronson, Record
Data will provide:

® Sales figures from the top 20 mar-
kets, on a market-by-market basis;
with a top 40 chart for both singles and
LPs in terms of “‘units sold”’

® A national listing of the top 100
LPs and singles

® National top 40 singles and al-
bums chart for Black and Country for-
mats

®A section that analyzes record
sales, movement, and trends in the top
20 markets and nationally

® Radio and label news features

® Special interviews with radio. pro-
gramming and label execs, record pro-
ducers, and artists.

Newsletter cost is $150 a year, $45
quarterly. Contact Dan Aaronson at
(213) 271-2105.

Screen Phone Calls
By Computer

It's amazing the number of functions
a computer can handle. Now add
screening phone calls to the list. With
the aid of their local phone company,
Orlando residents are testing the via-
bility of the proposed privacy system.
Quite simply, the user programs a mi-
crocomputer with friends’ phone num-
bers. When someone calls from a num-
ber not on that list, the telephone rings
in a distinctive manner. Upon hearing
that unique ring, the person then
decides whether or not to answer.
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FM BILLING POSTS +19.6%

Local Radio Sales Rise 11.3%

Findings compiled by RAB indicate
that first quarter local radio sales in-
creased 11.3% over last year. During
March 1984 alone, local sales racked
up an impressive 11.5% gain. On the
FM front, key markets showed local
billings moving 17.3% over March '83
figures. And total first quarter billing
earned a 19.6%hike over the year
previous.

RADIO
FACTS

—

. A
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In other news, RAB has released the
25th edition of its ‘'Radio Facts.” The
redesigned booklet's 44 pages is
chock-full of data and pictograms that
point to the growing use and effec-
tiveness of radio as an advertising
medium. Among the highlights:

® Almost half of all rooms have ra-
dios

Job Desires
Outlined

Putting in eight or more work hours
daily, week after week, it’s easy to fall
into the proverbial rut. And it's easier
still to lose sight of why we opted for
our particular careers in the first place.
In case you can't remember, Voca-
tional Biographies Inc. founder
Toby Behnen detailed just what it is
we do look forin ajob.

® When choosing a career, we rank
the work environment and quality of
life as our top concerns.

® We are willing to change careers
and duties within existing jobs.

®Entrepreneurial career ventures
are “in.” A growing number are
creating their own businesses.

® New careers are opening up, ow-
ing to international trade competition.

® Radio receiver sales reached all-
time high of 69.9 million last year

® Radio industry reported revenues
in excess of $5 billion in 1983

® Regarding share-of-time, radio
outpaces other media among key pro-
duct users.

Radio Facts is available to RAB
members, advertising agencies, and
advertisers. For a copy contact Danny
Flamberg at (212) 599-6666.

SING-ALONG
WITH KARAOKE

Public

Songfests
The Rage

In Japan

Would-be singing stars abound in
Japan's bars and nightclubs these
days thanks to karaoke. And just what
is karaoke? For those of you whose
Japanese translating skills are a little
rusty, kara means empty and oke
means orchestra. The “‘empty or-
chestra” process is basically a
derivative of voice enhancement
devices. A tape recorder produces
musical accompaniment to various
songs; with songbooks in hand, ama-
tear tunesmiths warble along. Words
and music flow out of the speaker
together, spawning another hopeful
singing sensation.

What began around 1972 near Osa-
ka has now grown into a million dollar
business — more than $600 million, to
be exact. That's pretty impressive,
considering the equipment has only
been on the market for eight years.
Karaoke units (tape recorders, tapes,
microphones, and related items com-
prise 30 varieties) are housed in over
500,000 bars/nightspots, as well as
13% of all Japanese homes. Prices
start at a low of $266 for a home set to
$6000 for videodisc units that display
lyrics and mood-setting motion pic-
tures on a screen. Taxicabs are even
having the equipment installed.

Spinofts from the popular craze in-
clude nationwide contests sponsored
by television stations, karaoke home
parties, and the establishment of sing-
ing schools. Though such American
standards as ‘‘Danny Boy’’ and “‘| Left
My Heart In San Francisco’ are popu-
lar on the Japanese karaoke front, the
phenomenon has yet to catch on as
strong over here. Several Japanese
companies are attempting to export it
to the U.S., but only American bars
catering to Japanese customers have
thus far shown an interest.

ONE OF 28 GREAT RADIO PROGRAMS FROM AMERICA'S NUMBER ONE PRODUCER OF NATIONALLY SPONSORED RADIO
PROGRAMS, CONCERTS AND SPECIALS.
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NO PARLEZ, PLEASE — KIQQ/Los Angeles MD Robert Moorhead (r) recently
caught Columbia recording artist Paul Young (l) backstage to say how much he
enjoyed the show.

WHERE'S THE LEGS? - KJRB/Spokane PD John Sherman (r) cornered 22
Top's guitarist, Billy Gibbons (I) to ask him where he could get “Legs,” the new
single from their Warner Brothers album “Eliminator."”

¥\ "
THE “HEART OF ROCK N’ ROLL"’ IS IN UTAH — K96/Provo UT and KRSP
recently went to see Chrysalis recording group Huey Lewis and the News per-
form their latest single “Heart Of Rock N' Roll.” Posing backstage (I-r) are CBS
Records’ Craig Gaglia, News members Johnny Colla, Huey, and Chris Hayes,
KRSP MD Barry Moll, Newser Bill Gibson, K96 DJ Tim Roberts, Chrysalis pro-
motion man Steve Brack, and band members Sean Hopper and Mario Cipollina.
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For the Best in a TRAVELING BILLBOAHD@ (Bumper Strip or
Window Label) cali Byron Crecelius, person to person, COLLECT
314-423-4411.
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Pro:Motions

KSDO & KS103 Name Sales Managers

Ron Wilson and Lou Fernandez have been ap-
pointed Sales Managers of San Diego’s KSDO &
KS103, respectively. Wilson brings with him eight years’
experience in the San Diego radio market, the last five as
an Account Executive at KGB-FM. Fernandez moves up
following three months as KS-103's Local Sales
Manager.

Eastman Promotes Three

Alan Tobkes, an eight-year Eastman Radio veteran,
has been upped to VP/Marketing Services Department.
At the same time, Bruce Pollock advanced to VP/Los
Angeles Office Manager; he joined the firm in 1979. Ken
Gloia, newly-appointed Farm Director, continues as Of-
fice Manager of Eastman’s St. Louis office. The com-
pany also welcomed Hotly Stone to its Marketing Ser-
vices department.

Orleans Heads Music Spectrum

H&H Moviescore has formed a division entitled
Music Spectrum, which will function as a consulting
and liaison service to both independent and custom
record labels. Record industry veteran Arnie Orleans
has been selected to lead this new division; he most
recently headed Destiny Records. Music Spectrum
can be reached at (818) 342-8877.

Baird Becomes
Major Way VP

Jeb Baird, formerly an Account
Executive at Rogers & Cowan,
has been appointed VP of Creative
Services at Major Way Manage-
ment. In his new position, Baird
will oversee public relations, adver-
tising, and merchandising.

Jeb Baird

Niznik Moves To Pikes Peak

Terry Edmonds Niznik is the new Business Manag-
er for Pikes Peak Broadcasting Company, which
owns KRDO-AM & FM/Colorado Springs. She counts
ten years' experience in finance and business adminis-
tration.

William Morris Reorganizes

In a reorganization of its Nashville office, William
Morris has brought Dave Douds back as interlm head.
The 15-year veteran spent 12 of those years in the
Nashville office before moving to Los Angeles three
years ago. His new duties call for Douds to work out of
Nashville every other week. Douds will also continue to
head the agency’s Fair Department.

Atlantic, Elektra Elevate Onida

Stella Onida is promoted to Manager of Produc-
tion/Albums & Tapes for Attantic and Elektra Records.
She's been with Atlantic since 1978, coming aboard as
assistant to Director of Production Stan Silk. Prior to
that Onida worked as ATV Music’s Production Manager
for three years.

Cucci, Ammann Join Thirsty Ear

Thirsty Ear Communications has added two new
employees to its roster. Nick Cucci, coming from Den-
ny Somach Productions in Philadelphia, is now
Manager/College Promotions. Annie Ammann has
been named Manager/Field Operations for all Thirsty Ear
marketing projects. She previously worked for Second
Vision in New York.

PRA Names New VPs

Shirley Kiein, James Lewis, and Jerry Levin were
each named Vice Presidents at Patrick Rains & Asso-
ciates. Klein, VP/Creative Services, and Lewis, VP/Pro-
motion & Marketing, have both been with the company
for 22 years. Klein previously worked at Front Line
Management; Lewis had been West Coast Promotion
Director for Warner Bros. Records. Levin, who served
as PRA’s VP/Touring since 1981, is now VP/Touring &
Merchandising.

Selcom Taps Servick, Hudson

Bill Servick has been named VP/GM of Selcom
Radio’s Atlantic office. With Selcom since 1979, Ser-
vick most recently held the VP/GM post for the com-
pany’'s Philadelphia office. Before joining Selcom, he
was an AE for Chicago outlets WEFM and WKQX.
Replacing Servick as GM of the Philadelphia office is
Dan Hudson, who moves up from AE status. Before
coming to Selcom, he served as National Sales Manager
at WHN/New York, and prior to that spent six years with
Eastman Radio.

Gregory Segues To WMAR

Ardie Gregory has been named Local Sales Manager
for WMAR/Baltimore. He previously worked at
PolyGram as Brand Marketing Manager and is the
former National Advertising Manager for Largo Music,
international.

Fidelity Appoints Cross, MacWilliams

Fidelity Communications Corporation, parent cor-
poration for WBUD & WKXW/Trenton, WMGZ-AM
& FM/Youngstown, and WZLD/Columbia, SC,
has named Ray Cross Director of Operations for the
corporation and its holdings. Cross previously served as
Creative Director for WBUD & WKXW. In other related
activity, Sharon MacWilliams, formerly an AE for the
outlets, becomes General Sales Manager.

Panacea Relocates

Panacea Entertainment/Management & Com-
munications has moved to 2705 Glendower Avenue,
Los Angeles, CA 90027; (213) 650-8406, Telex
235996 PCEA. Directed by Eric and Janis Gardner,
the company counts Bill Wyman and Todd Rundgren
among its clients.

Group W Taps Furlong

Charles Furlong has been appointed Director of
Communications for Muzak and the Group W radio sta-
tions. He first joined Group W in 1979 as Editor of Infor-
mation Services, later advancing to Supervisor, informa-
tion Services, and his most recent post as Director of
Editorial Services, Corporate Communications.

Shaw Joins MCA/Nashville

Kay Shaw moves to MCA/
Nashville as Director/Publicity and
Artist Development. Prior to join-
ing the label, she served two years
as Manager of Golden Era Mu-
sic, owned by Oak Ridge Boys |
member William Lee Goiden. Be-
fore that, Shaw was Manager/
Press and Publicity for RCA Rec-
ords.

Kay Shaw

Levy Forms New Operation

Record industry executive/writer/producer Jay Levy
has formed his own company, Jay Levy Entertain-
ment. Levy's background includes stints as Direc-
tor/A&R for RSO Records and Executive Assistant to
the President of Stigwood Group Ltd. He also created
Lorimar Records for Lorimar Productions, serving
two years as Lorimar’s Sr. VP/GM.

Capitol Appoints Fuhrmann

Capitol Records’ Andy Fuhrmann has been ap-
pointed Manager, Talent Acquisition for the East Coast.
He has been with Capitol for the last three and a half
years, having previously worked at Ze Records.

Sandler Shifts To WFIL

Craig Sandler moves to WFIL/Philadelphia as Re-
tail Sales Manager. Prior to this he had spent five years
with WAYV/Atlantic City, first as an Account Executive
and for the last two years as Sales Manager.
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JHAN HIBER

Brainstorming Radio’s Future

Will the radio tower end up in the Smithsonian within 20 years?
What business are we really in? How will AM fare in the future? Ad-
dressing and trying to answer these and other thoughtful questions
was the mission of the recent McGavren Guild National Radio Sym-
posium held in Newport, RI. I was an invited speaker, and I thought
that with McGavren’s permission you’d like a birds-eye view of what

was discussed.

A gathering of top researchers formed
the core of the presentation. Included
were Dr. Marty Marshall and Dr.
Richard Rosenbloom of the Harvard
Business School; broadcast researchers
Dr. Rob Balon and Dr. Ted Bolton;
Adam Stagliano of Yankelovich, Skelly
and White, Inc; and yours truly. The
conference, attended by a cross-section
of industry members (everyone from
group heads to small market broad-
casters), first looked at the environment
of our business, then dealt with some of
its problems (AM, how to get more sales
dollars), then projected op-
tions/scenarios for the future. Let’s look
at each of these ingredients, which

should serve as food for thought as you
look ahead.

Changing Environment

The Harvard professors used the
famous case study method to illustrate
how an advertising medium that
doesn’t keep up with a changing en-
vironment can find itself on the wane.
Specifically, they sent to participants
the case covering the rise and fall of the
Saturday Evening Post, an advertising
medium that at one time corralled one-
third of all the ad dollars in the country,
but died in the '60s due to massive
hemorrhage of red ink.

Looking at a medium that flourished
in the late 1800s and in the early part of
this century, but was then dragged
down due to an unwillingness — or in-
ability — to cope successfully with
changes in society, the economy, and
lifestyles, it was a jolt to those who feel
as though radio can never suffer such a
decline. Our medium can, especially if
we ignore such factors as:

¢ Increasing choices for leisure time;
the ability to now choose from other
media such as cable TV, pay TV, home
computers, video games/computer
games, cable radio, MTV, low-power
TV, not to mention good ol’ over-the-air
TV.

® Peovle’s feeling of not enough time
to do everything, including the balanc-
ing of items such as family, career,
travel/vacations, do-it-yourself work,
and entertaining in or out of home.

¢ The proliferation of technology
within our medium; as the number of
stations increases soon to over 10,000,
fragmentation will become a fine art if
a station is to be successful. We must
also look at the explosion in channels of

distribution (satellites, records, tapes,
digital discs, cable, networks) and
ponder the impact such an explosion
may have on us.

¢ Keep in mind how you’d answer the
question “If my station disappeared
tomorrow, who would care?”’ In essence
there are few truly unique choices
available within most radio markets.

After pondering the impact of the
above items, factor in a statistic; uttered
by Ralph Guild at the conference; that
“radio’s percentage of all ad dolars has
remained flat since WW II,”“and yoti
might have pause for thought about
your brother-in-law’s offer to join his
floor covering business.

The lesson to be learned from the
Saturday Evening Post case is that the
medium that fails to keep up with
changing markets and (listener) needs
will decline and eventually fail. Indeed,
Dr. Rosenbloom predicted tht “radio
broadcast towers will be in the Smithso-
nian by the year 2000 owing to
changes in our industry atid. in the na-
tion as a whole. Will you be ready for
such a state of affairs, for a different en-
vironment?

AM’s Dilemma

One aspect of our medium that has
been affected by a changing enviroment
over the years is the AM band. Former-
ly the giant among radio’s assets, AM
continues to decline in listening —
though not as rapidly as in prior years.
Why? And what is the prescription to
enable AM 16 recoup? Is AM stereo go-
ing to be the winning factor?

McGavren Guild commissioned two
studies to provide some perspective on
the AM issue. Ted Bolton presented
results based on research involving 250
GMs responsible for AM stations, while
Rob Balon talked about how listeners to
AM felt about the medium, specifically
about AM stereo. Highlights follow.

Bolton contended that AM needs to
be remarketed. To do this effectively
would require knowing what went
wrong over 10 years ago when FM
came on like a tidal wave. Among the
responses from those surveyed by
Bolton were these factors they saw as
hurting AM:

® The FCC’s making FM stand on its
own, forcing new emphasis and pro-
gramming on FM stations

® AMs increasing their commercial

above.

EMRC Holds Second Conference

The Electronic Media Rating Council recently held the second meeting of
its body. looking at the next ten years in our business. According to Executive
Director John Dimling, “Through these meetings the EMRC hopes to lay a blue-
print for the ratings services to follow up on.” While much of the effort is aimed
at the TV side of our industry, issues involving sample size increases and rating
the audiences for commercials also have radio applications.

The EMRC future-think group will now split into several working teams,
then reconvene next year to see what progress has been made on the issues cited
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load in order to keep up profits short
term, while continuing to lose audience
share.

® The audience was told (by FMs) that
commercials were bad, and AM rein-
forced this by playing so many.

¢ AM and FM stations began fighting
for the same dollars as FM grew. This
led to cutting up the radio pie, not ex-
panding the amount of advertising
dollars radio (AM/FM combined)
garnered.

What about AM stereo? Will it help
stem the tide caused by the above fac-
tars.and other items, or is it just another
electronic silly putty like quadraphonic
sound?

Balon’s survey seemed to show that
there~is -tremendous confusion on the
listener’s part regarding AM stereo. In-
deed ..even the term “stereo” was
thought by many to relate to the kind of
music/programming delivered on FM,
and many folks thought they could
already get AM stereo on their current
AM/FM stereo receivers. It seems as
thoughit it may be a while before AM
stereo catches on as the great hope of
this medium. That’s not impossible —
microwave ovens ‘have been around
since 1954 but didn’t really become
popular until much later; perhaps the
same will happen to AM stereo — if

- there are those who can be that patient.

Searching For Sales Success

© Another key topic at the McGavren
conference was how better to sell our
radio wares. In a national survey of
leading agency media directors and
planners, one key problem surfaced that
was discussed with the conferees —
namely, negative selling. In the 50 in-
terviews done by my firm, we found
that one reason why radio’s share of
total ad dollars has remained so stag-
nant over the years is that radio is its
own worst enemy. We cut each other up
like so many crazed piranha, settling
for scraps when TV, newspaper, and
magazines walk away with the choice
cuts from the budgets.

Another key challenge to boost sales
will be to provide advertisers a way to
track consumer response. As you've
noticed in grocery and other stores, the
UPC code is becoming more pervasive,
allowing advertisers to track daily how
much/little of a product is moving in
relation to advertising. To date,
however, radio has paid little attention
to this UPC phenomenon and how to
cope with it and relate it to tracking the
success of radio campaigns.

Crystal-Balling It

Now that some future-think topics

have been identified, where do we go
from here? At the McGavren session it
was stated clearly that no forecast is
guaranteed, that all long-range
forecasts are wrong, and that in today’s
fast-paced society we need to consider
several options. Here are some of the
key areas of opportunity, or options:

® Remind yourself of the business you
are in. Radio encompasses communica-
tions, information, entertainment, ser-
vice, etc. We must consider all of these,
not just one item, or the world will pass
us by.

¢ Keep researching your market,
keeping in touch with the ever-changing
environment. Remember that markets
create products, not the other way
around. Use research to develop
strategies to become as necessary to your
market as possible.

® Think of the “‘second public”, the
advertisers, as well as your listening
public. The advertisers keep us in
business, so don’t treat them as the
enemy.

® Stop negative station selling. This
practice has caused buyers to delete
radio from future schedules.

® Develop a personality for your sta-
tion, and stick with a long-range plan
and commitment. This image must per-
vade every aspect of your station —
from the way the phone is answered to
the on-air approach of your DJs.

® Keep in mind that AM stereo alone
is not the key to revitalizing AM by
itself. Instead, AM stations should band
together to reeducate listeners and
advertisers regarding this medium (such
an effort is underway in New Orleans).

e The public has a thirst for bite-size
chunks of usable information. This can
be either local information regarding
entertainment options for the weekend
(maybe sponsored by a restaurant) or
service items such as financial tips
(brought to your listeners by a bank,
perhaps).

¢ Consumers want to belong to part of
a “family” or community. Stations may
want to position themselves as a reliable
part of the community and invite
listeners to become part of the
“family.” Events where the public can
meet your DJs and mingle with other
listeners would be a step in the right
direction.

There was more that came from the
McGavren symposium, but space limits
what I can cover. I found this session to
be most stimulating and am glad to
share it with you. If you'd like more
details contact Ellen Hulleberg at
McGavren Guild in New York. And
may your future be a bright one.



And BMI still gives you the most music
for your money:

The new BMI blanket license agreement you received in the
mail recently has been greatly simplified. Because you told us that
was what you wanted.

There are no long, complicated reports to fill out. Which
should save you time and money.

Your current license expires on June 30. So if you wish to
keep using BMI music after that—and most of the music you play
is BMI music—sign and return both contract copies to us.

Of course, you can make your own
arrangements. But our license form is the simplest
way to keep getting the most music for your money.
The music your audiences have preferred, for almost
20 years.

Wherever there’s music, there’s BMI.

WAMM-aRareanradiahistonscom
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A CHALLENGE OF SELLING, PROMOTING

Network Programming:

A Local Perspective (Part I)

Whether a network’s programming is cash or barter, or distributed via
tape or satellite, it regularly arrives at the affiliate station — ready to be
plugged in to a station’s format. Some stations eagerly anticipate the arri-
val of the latest batch of shows, eyeing them as a potential revenue
source. The sales manager meets with the salespeople, and they enthus-
iastically hit the streets. Other stations, however, take the latest weekly
collection of programs and simply slip them into convenient time slots,
hoping someone will tune in, and knowing full well that it is impossible to
sell syndicated programming. The local avails are plugged with PSAs,
and the promotional material is tossed in the circular file.

This week’s column is the first in a two-
part series on selling and promoting net-
work programming on a local level. It deals
with the challenges facing local stations
and offers network suggestions on how pro-
grammers, salespeople, and managers can
get the most out of the special features they
run throughout the week. For the network
point of view I contacted NBC, Clayton
Webster, ABC, United Stations, and
Creative Radio Network.

Enthusiasm And Interest

The key to selling syndicated or network
programming locally is getting the sales
manager and salespeople interested and en-
thused about what they are doing. Their
job, in turn, is to pass that interest and en-
thusiasm on to the potential local sponsor.
Kevin Cox, VP/Sales, NBC Radio Net-
works, says, “A good station manager
should make certain that the salespeople go
out and sell network programming — be-
cause it is really the easiest thing to sell.
You're not just selling a spot on the station,
you're selling something special, something
where the advertiser can say ‘Hey, you
know what I'm doing? I'm sponsoring this
program.’ ”’

Ed Salamon, Exec. VP/Programming at
United Stations, concurs, adding, ‘‘Most
stations give up half of their inventory to
run special programming — so they have to
be able to make a profit. They can do this in
several ways: they can use the celebrity
association of the show’s stars; they can go
out and sell accounts for premium advertis-
ing dollars. Also, stations tell us that these
shows give them a reason to approach peo-
ple who are already buying spot schedules
on the air, giving them a new reason to buy
the radio station besides just a run of
schedule.

“A good salesman is able to use each of
these things to his advantage, depending on
the client,” he continues. ““It gives the sta-
tion an alternative approach, something
else it can have as ammunition. Some
clients are very receptive to a spot sche-
dule, while other clients are very receptive
to feature programming. What it is is
another tool a station has to develop sales.”

One secret to selling special program-
ming is packaging. Tom Shovan, President of
the Creative Radio Network, believes that
many people make a mistake by just trying
to sell individual spots within a show.
“There’s very little difference between that
and just selling spot radio,” he says. “But if
they package it and sell the advertiser a
quarter-sponsorship with a given number of

promos every week, it suddenly becomes
part of a total campaign. Many people don’t
know it, but according to a McGavren Guild
study, listeners pay 2-1/2 times more atten-
tion to a special show than they do to
regular programming.”

“There is no reason why a station
shouldn’t be able to get premium
rates for a good program . . . if
you have a product with strong
identity you should be able to get
top dollar.” —Tom Shovan

What the station has to do is make the
show look like it’s a part of the station’s
regular environment, to attach a local
flavor to it. “‘One way to do this is to connect
the show’s host to the station,” Shovan ex-
plains. “If he tapes customized promos,
IDs, even sponsor mentions, the show and
the host, as well as the sponsor, become
identified with the station. If the host cuts a
promo, he really becomes a part of the sta-
tion — whether it’s in Bozeman, Montana or
Detroit, Michigan. If the host is promoting
his show and mentions Joe’s Hardware or
whatever, then the sponsor is even more
motivated to invest his money in the station
and the program.”

Another key element is equipping the en-
tire sales force with as much advance infor-
mation about upcoming programming as
possible. Denise Oliver, Director of
Programming, ABC FM Network, notes,
“Programmers have to make sure the sales
department has the information it needs in
order to go out and sell a program. This is
sometimes a bit tough to think about in ad-
vance, but some sponsors may not know
who Greg Kihn is. However, if the
salesperson can say ‘remember the song
Jeopardy?’ or ‘this record was a breaker at
22 on the R&R chart,’ that might mean
something to an advertiser. It’s a lot better
than marching into his office and saying,
‘Well, we’ve got this show on this guy Greg
Kihn. You wanna buy it?’ I think sometimes
people tend to forget the basics.”

Getting Top Dollar

The stations that do make a concerted ef-
fort to sell special programs to local spon-
sors can turn them into great revenue pro-
ducers. Much of the process is just romanc-
ing the advertiser so he feels he is getting
something more than just a simple spot
rotation. In fact, if the advertiser is inform-
ed and motivated about a show, he should
be willing to pay a higher rate than what he
would normally be charged in that time
period. However, there are a number of sta-
tions that tend to all but ignore the commer-
cial value of network or syndicated shows,
scheduling programs in prime rate slots,
but not taking advantage of the commercial
or ratings prospects.

This is unfortunate, according to Jay
Goldman, VP/Operations at Clayton
Webster: ‘“There is no reason why a station
shouldn’t be able to get premium rates for a
good program. A special feature is different
from a station’s regular programming, so if
you have a product with strong identity you
should be able to get top dollar. If you
package it and sell it properly, the adver-
tiser will be identified with it, and in that
identification he receives a lot more for his
money than if he just bought a spot.”

Nancy Cook, Director/Affiliate Relations
at NBC, believes that stations which don’t
sell special programs are cheating them-
selves out of considerable revenue. “It is
really amazing that some stations just don’t
make the effort to go out and sell this pro-
gramming for top dollar,” she says. ‘“Some
stations just sit back and record these
shows every day so they can play them

Network Spots

CBS Radio begins its ninth year of exclusive
network radio play-by-play coverage of Major
League Baseball's annual All-Star Game, broad-
cast from San Francisco's Candlestick Park.
Complete coverage of the game will be an-
chored by CBS Radio sportscaster Brent Mus-
berger, while color commentary will be provided
by Detroit Tigers manager Sparky Anderson.
... “Healing The Wounds,” a 30-minute NBC
Radlo News special probing the tragedy of Post
Traumatic Stress Disorder resulting from the
Vietnam War, is being offered to network af-
filiates during the July 4th weekend. A similar
program, “Prisoners Of War,” is being offered
on NBC's Source . . . New York-based syndicator
Continuum Broadcasting Network is producing
a series of 75 one-hour music-interview radio
specials featuring artists from the '50s and '60s.
Some of the interviews were originally conducted
as part of the “Don & Deanna On Bleecker Street”

series, hosted by Don Fass and Deanna Baron ...
Westwood One has signed an agreement with
Columbia recording group Journey for an exclu-
sive right to broadcast an upcoming live concert
performance, scheduled for 1985. The exclusive
agreement extends through the end of 1986...RKO
Radio, Air Supply, and Chevrolet have joined
forces to present a national “Chevrolet Sprint
Summer Sweepstakes” contest, during which
five grand prize winners will each win a new
1985 Chevrolet Sprint. The contest is being ar-
ranged in conjunction with the RKO live satellite
broadcast of Air Supply’'s July 5 concert

United Stations is distributing ‘The Producers,"
an Independence Day special featuring the work
of prominent country producers such as Tom
Collins and Jim Ed Norman. Host of the show is
Lorl Pinkerton, whom the company claims is the
first woman to host a national Country radio show.

Selling + Promoting National Programming:
o Package the show for local sponsorship
¢ Motivate the salesperson and advertiser
¢ Heavily promote the program prior to broadcast
* Demand top-dollar rates

later, never realizing all the opportunities
that are available.”

Promoting the program on-air is one way
a station can create higher visibility, both
for the listener and the potential sponsor.
Cook thinks heavy promotion makes a dif-
ference in both the ledger and the ratings
book: ‘““Those stations that really promote
network programs probably have much
more luck in selling them. The clients are
aware that stations are offering special pro-
grams and are highlighting them. If I were
a local client, I'd want to know that the
venue in which my spots were going to be
aired was getting a lot of attention on the
station.”

“It is unfortunate how many peo-
ple run high quality network spe-
cials that are never promoted all
week. Thisis . . . a mistake be-
cause these specials can give the
station a whole lot of big-time
sound.” —Denise Oliver

If a station fails to adequately promote its
programming, it is doing a great disservice
to itself, according to ABC’s Oliver. ““I think
it is unfortunate how many people run high
quality network specials that are never pro-
moted all week. This is really a program-
ming mistake because these specials can give
the local station a whole lot of big-time
sound. If you’ve got the Rolling Stones or
Willie Nelson on that weekend, you've got
something big over your competitors. Many
stations don’t take advantage of that, and I
think this might be because it all becomes a
routine. You just do the same things, week
in and week out, and therefore you don’t
think. You have to make a conscious effort
to promote what’s coming up.”

The Network’s Role

Much of the responsibility for selling and
promoting on the local level lies with the in-
dividual station’s ability and desire to make
the most of its programming. However,
every network or program supplier recog-
nizes a responsibility to its affiliate stations.
In addition to providing the programming
and an occasional ad slick or demo tape, the
network has to maintain a strong working
relationship with each of its outlets.

“What a network has to do is offer sta-
tions programming that is geared specifi-
cally for sales,” Nancy Cook explains. “It
also has to offer an opportunity to draw new
advertisers to the station. We also try to
provide stations with promotional material,
so they can go out and maybe do some coat-
tail business off the national advertisers
that we have.”

But the network also has a responsibility
beyond that of supplying special features on
a semi-regular basis. “The most important
thing a network has to do is make itself
available and service oriented,” Cook con-
cludes. ‘“This includes handling problems
and questions that a station may have, of-
fering stations research and promotional
material, and offering to help them sell the
programs that we offer. A network also has
to ask stations ‘what do you want from us?
What can we do for you that you can’t pos-
sibly do yourself?’ And, most important, we
have to make stations aware that these ser-
vices are available to them.”

Next week: a look at the other side of the
coin — how stations view special program-
ming, how they can sell and promote it, and
what they expect from the network or syn-
dicator.




RADIOSHOWS

RKO PRESENTS

LINDA
RONSTADT

AND NELSON RIDDLE AND HIS ORCHESTRA

IVAVIE

Your audience has a front row seat at The Sands Hotel
in Atlantic City July 20th at 9:00 PM (ET) for an incredible LIVE concert
of one of pop music’'s most successful female vocalists.

90 minutes of Linda Ronstadt live on stage with Nelson Riddle
and his orchestra performing songs from their highly successful “What's New”
album...plus some tunes never broadcast before.

Make it happen for your market and call RKO at (212) 764-6702.

Sponsored in part by Plymouth.
Leave it all behind with the exciting new Plymouth Duster. s’

Produced by Patrick Griffith Productions Inc. for RKO.

Coming in August...Stray Cats and Laura Branigan.
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Networks/Program Suppliers

MUSIC FEATURES

ABC

City Rhythms (Youth Net):
Pointer Sisters (July 15)

King Biscult (DIR):
Thomas Dolby/Icicle Works (July 15)

Live Supergroups (Rock Net):
Greg Kihn (July 14)

Rolling Stones Continuous

Mistory of Rock & Roll (Rock Net):

Rock videos (July 15)

Siiver Eagle (Entertainment Net):

John Conige (July 14)
Radio rodeo/Waylon Jennings (July 21)

Spotlight Special (Contemporary

Retro Rock:
Santana (July 16)

Continuum Broadcasting

Don & Deanna On Bleecker Street:

John Kay & Steppenwolf (July 13-15)
Village folk in the 80s (July 20-22)

Creative Radio Network

Country Music’s Radio Magazine:

Johnny Cash (July 14)
Gary Owens’ Supertracks:
Phil Spector: Ronettes/Crystals (July 14)

Global Satellite Net
Rockline:
Guest host: Fee Waybill (July 9)

Solid Gold Country:
Razzy Balley (July 13-15)

Weekly Country Countdown:
Vern Gosdin (July 13-15)

Westwood One
Budweiser Concert:
Lakeside (July 16-22)

Dr. Demento:
Songs from movies (July 13-15)

Earth News:

Van Stephenson/Tom Hanks/Arnold
Schwarzenegger (July 9-13)

R&R/Friday, June 29, 1984

Pat Hazan

® Pat Hazan, former correspon-
dent for AP Network News, has
been promoted to Director/Station
Services for the network’s Broad-
casting Division, replacing Sofia Man-
nos. Hazan has spent the past five
years in the AP Network newsroom,
and prior to that she worked at
Mutual Broadcasting, as well as

ed by professional staff and outside
consultants, and will oversee a staff
of three design engineers. Wilcox will
assist in planning and designing all
telecommunications projects, and will
be responsible for their ultimate ad-
ministration. Lillard is now responsi-
ble for writing and editing a variety of
the network’s promotional material,
while Cosmopulos — who replaces
Lillard — will be responsible for clear-
ing all non-inventory with Mutual's
southwest stations.

In a separate move, Gretchen
Bock has joined the network as Traf-
fic Coordinator. Bock comes to Mu-
tual with varied experience in media
advertising and trafficking, including a
position with Henry J. Kaufman &
Associates in Washington, DC as an
assistant broadcast producer.

® United Stations has named
Mark Camp its new Station Clear-
ance Representative for the Midwest

Net): In Concert: several radio and television stationsin  Region. Based in the company’s
Huey Lewis & The News (July 15) Innerview Romantics (July 16-25) New York. Washington, DC office, Camp will
Innerview: ® Four promotions have been an-  report directly to Ruth Presslaff,

Clayton Webster

Country Calendar:
David Frizzell (July 16)
Chuck Glaser (July 17)
Ricky Skaggs (July 18)
Tammy Wynette (July 19)
T.G. Sheppard (July 20)
Razzy Bailey (July 21)
Eddie Raven (July 22)

Rare Trax:
Peter Gabriel (July 16)
Joe Jackson (July 17)
Beck/Bogart/Apice (July 18)
Dave Edmunds (July 19)
Pretenders (July 20)

Roger Glover (July 16)

MJI Broadcasting
Metalshop:

Kevin Dubrow/Quiet Riot (July 13)
Ted Nugent (July 20)

United Stations
Great Sounds:
Four Aces (July 13-15)
Rick Dees’ Weekly Top 40:
Huey Lewis & The News (July 13-15)
Rock, Roll & Remember:

Creedence Clearwater Revival (July 13-15)

Off The Record:
Rush/Def Leppard/Tina Turner (July 16-20)

Off The Record Specials:
Genesis (July 16-25)

Rock Album Countdown:
Billy idol/Rush (July 13-15)
Rock Chronicles:
Soundtracks (July 13-15)
Special Edition:

Shalamar (July 9-15)
Peabo Bryson (July 16-22)

Superstars Rock Concert:
Stevie Nicks (July 20-22)

{
|
|

nounced at Mutual Broadcasting.
Lynn Ashley has been named Direc-
tor/Systems Engineering, moving up
from Manager/Design Engineering;
former Manager/Multi Comm Opera-
tions Dave Wilcox has been pro-
moted to Project Administrator; Don-
na Lillard has been upped to Writer-
Editor/Advertising & Promotion; and
Nick Cosmopulos |Is the network's
new Southwest Regional Clearance
Coordinator, moving up from Station

| Clearance Representative/Research.

Ashley will be in charge of all elec-
tronic systems design work develop-

Director/Affiliate Relations. He comes
to United Stations after spending
several years at WWWK-FM/Manas-
sas, VA.

®London Wavelength has an-
nounced the additions of Louise
Callahan and Walter Rittman to its
affiliate relations staff. Callahan joins
the company as a consultant in the
station relations staff, and will be
responsible for working with London
Wavelength affiliates. Rittman joins
the staff from McGavren Guild,
where he was responsible for inter-
staff communications.

SUPER WEEKENDS
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THE WEEKLY

JULY S

SPECIALS

THE 4th OF JULY
SUMMER
BEACH PARTY

SRS

b

7-8

COUNTRY MUSIC
COUNTDOWN

JOHNNY CASH

SOLID

7-8

MD@QL
COUNTR

OAK RIDGE BOYS

14-15 VERN GOSDIN

14-15 RAZZY BAILEY

4TH OF JULY:
THE PRODUCERS’ STORY

21-22 DOLLY PARTON

21-22 CONWAY TWITTY

For station clearance information call our
Washington, D.C. office at (703) 556-9870.

28-29 LARRY GATLIN

28-29 JOHNNY RODRIGUEZ

S a rrrE R E R E Rl
Los Angeles ThQWS'a'ions® Washington, D.C. :

AMERICAS TARGET RADIO NETWORKS@

New York . Chicago

WwWWw americanradiohistorv. com
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ABC

Lifelines w/ Bill Fantini:

Seat belts & chlid safety (July 2)
Barbecuing turkey  (July 3)

Paul Rodriguez (July 4)

Heart disease in young people (July 5)
500 hints tor kids {July 6)

Rock Notes w/Pat St. John:

Frank Zappa returns to rock {June 30)
Bob Dylan on stage (July 1)
Ray Manzarek & the Doors (July 2-3)

All Star Radio

Radio Hotline:

Giant pandaflazy man’s way to riches/fantastic
new diet/25-cent athiete/Skip and Roy
{week of July 2)

Stevens’ & Grdnic’s Comedy

Drop-ins:

What's that stink?/'‘Health With Hog"'/Jane
Fondu/National Mind Control Defense
Board/this message vold (week of July 2)

cBSs

Entertalnment Update (Kris

Stevens):

Jerry & David Zucker/Jim Abrahams/Larry
Welss/Syivester Stallone/Dolly Parton (July
2-6)

Clayton Webster

Jack Carney’s Comedy Show:
Kids (July 16)

Sporting News Report:

Keith Hernandez/Dave Johnson/Darryl
Strawberry/Owight Gooden/Dick Beardsley
{July 16}

Mutual

Larry King Show:

Vincent Marino (July 2)
Larry Barrett (July 3)

NEWS & INFORMATION FEATURES

Allison & Margaret Enge! (July 4)
Ken Barnes/Adam White (July 5)
Rick Sklar (July 8)
Assignment Hollywood:
Jeremy Irons (July 2)

Donna Mills {July 3)

Clitt Robertson (July 4)

Kate Nelligan (July 5)

James Brolin July 6)

Narwood Productions

Minding Your Business:
Oftice of the future (July 2)
Corporate steeplechase (July 3)
Toy stores (July 4)

Outplacement (July 5)

Coping with unemployment (July 6)

NBC

Healing The Wounds:
Post-Traumatic Stress Disorder (July 7-4).

Screen Scenes w/ Ron Reagan
(Source)

“Phar Lap" (July 2)

“Pope Of Greenwich Village" (July 3-4)
“Top Secret’ (July 5)

Weekend hits and misses (July 8)

Progressive Radio Net

Computer Program:

Limitations of home computers/origins of
programs/hardware/software/language (week
of July 2)

Laugh Machine:

George Carlin/John Bickerson/Flip Wlison/Henny
Youngman/Bob Hope (week of July 2)

News Blimp:

Shuttle commercialization cut-back/cnoos.'lng
sex/feline taste tests/shipwreck
archaeology/crash courses (week of July 2)

Sound Advice:

Onxide agitators/tape backing/tape talk/tape
type/storing tapes (week of July 2)

RKO One

Beat The System:

Advertised Interest rate (July 10)
100% pure what (July 12)

Mind Games:

Playing goddess (July 8)
Sioppy handwrliting (July 10)
Managed heart (July 11)
Sunny disposition (July 12)
First impresaions (July 13)

Smart Money:

Mortgage fees (July 9)
Low value stocks (July 11)
Financial planning (July 13)

Strand Broadcast Services

Something You Should Know:
Stress and your heart (July 2-3)
Starwatching (July 4)

Investment scams (July 5)

Westwood One

Brad Messer’s Daybook:
Declaration Of Independence (July 2)
High-tech cars (July 3)

Statue Of Liberty (July 4)

Salvation Army/P.T. Barnum {July 5)
Rabies/All Star Baseball (July 8)

Playboy Advisor:

She smothers him/difterent “‘open’”
relationships/sweetheart just dumped
him/single woman wants baby/llve-in Identity
loss/running and sex/she wants finer
things/don’t spread gossip (week of July 2)

Spaces & Places:
The Olympic tradition {week of July 2)

Waldenbooks Report:

Alexander Halg/Bob Woodward/Bob Greene
{week of July 2)

CASHING IN — Country recording artist Johnny Cash was recently inter-
viewed in his Nashville home for an upcoming segment of United Stations’
““Weekly Country Music Countdown.
sion, Cash (c) is flanked by United Stations Exec. VP/Programming Ed
Salamon (I} and Manager/Operations Lori Pinkerton.

VOTE YES — Celebrating the recent Yes tour in high fashion at New York’s
Limelight Club are (I-r} Yes keyboardist Tony Kaye, RKO's Nan Heller,
Lookout Management’s Tony Dimiriadas, RKO President Bill Hogan, and PG
Productions’ Bob Emmer and Patrick Griffith.

" Pictured during the interview ses-
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CAPTAIN & TENNILLE

WEEKLY TOP40

7-8 LATOYA JACKSON

14-15 FOUR ACES

14-15

CREEDENCE
CLEARWATER REVIVAL

HUEY LEWIS

14-15 rHE NEWS

21-22 HELEN O’'CONNELL

21-22

TOM JONES

DONNA SUMMER &

21-22 MICHAEL SEMBELLO

28-29 JOHNNY DESMOND

28-29

THREE DOG NIGHT

28-29 BILLY IDOL
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The most
comprehensive guide
to RETAIL RADIO & TV

ADVERTISING
ever published!

Includes proven
in—store systems

f“ to maximize
@ co—op funds!

= =
OFFERS AGENCIES all they need
to know to win retail accounts.
Examples of successtul marketing
and advertising ptans; case
histories; award-winning
commercials

OFFERS RETAILERS a step-by-
step battle ptan to analyze cus-
tomer markets and attitudes,

plan and scheduie advertising to
reach specific groups, even how
to produce and test effective low-
€ost commercials.

OFFERS BROAOCASTERS an in-
side look at retailers’ problems
and opportunities. Will help
station salespeople understand
their prospect's needs and wants
and become better retaii marketing |
consultants — not just sellers |
of time

OFFERS NATIONAL AOVERTISERS
10-25 year projections on new
retailing/distribution forms,
social/economic forces. and
advertising's future

e 441 fact-filled |
pages. Paperback
8% x 11

o Written by William L. McGee
retail broadcast authority, and
34 contributing experts from |
every aspect of the business |

e Easy-to-read, non-technical
writing with 254 charts,
graphs, photographs.

e Research from over 150 text-
books, trade journals, and
taped interviews

e Appendix includes glossary
of terms, national directory of
retail agencies and production
houses, summary of 10,000
Starch newspaper scores

| by store type

Invaluable whether you're
buying, creating, managing

| selling, producing or teaching
broadcast advertising, or OFFERS COLLEGES the first all-

| selling through retailers in-one textbook on real-world |

| retailing, broadcasting. and

J advertising

A practical, how-to encyclopedia for retailers (and anyone who works with
— or sells through — retallers) to increase store traf ic, sales, and profits.

Specifically, you'll learn ""Howto: "

e Position the store — finding L
that most profitable market niche

e Establish store ad budgets
(with a guide to 44 store categories).

o (reate effective commerciais
(34 actual scripts of the best
new commerciais)

e Use new trends in retail mar-
keting, research, and analysis
to pinpoint merchandising
weaknesses and seek out the
most profitable customer groups

e (Capture the store’s share of -
the $5%2 billion co-op goldmine

® Drganize pooled allowance
dealer programs and retailer .
to vendor presentations.

Add a broadcast schedule by

reducing newspaper ad sizes

— and actually increase reach
and frequency.

Discover (and exploit) the
broadcast advertising assis-
tance available to retailers
almost everywhere

Understand the “'secrets’’ of
broadcast audience research;
time buying and station rate
cards; scheduling and billing
procedures
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What It Really Means
To Be Professional

By Joe Vincent

rofessionalism is a frequent claim from broad-
casters. The word appears in advertising,
slogans, mottos, station promotions, creeds,
statements of purpose, and on calling cards. ‘“We are the
professionals” . . . “Professionals serving you” . . . “The

professionals in radio” .

... “Professional service” .
... “Professional sound’’ . .

The word is important, in fact,
essential to the success of our in-
dustry. Yet, it has become a word
used all to freely and in-
discriminately. We use it and pro-
mote it, but do we understand
what it means? And do we prac-
tice it?

What is professionalism? It in-
cludes skill, experience, com-
petence, and ethics. It has been
defined as professional status,
methods, appropriate behavior,
character, and high standards.
Peter Drucker reminds us that the
first responsibility of a profes-
sional was spelled out clearly 2500
years ago in the hippocratic oath,
“Above all, not knowingly to do
harm.”

Customer-Oriented?

With professionalism comes the
obligation and responsibility to
put the interest of the client ahead
of self-interest, and to serve the

“With professionalism
comes the obligation and
responsibility to put the
interest of the client
ahead of self-interest

"

customer in ‘‘the best way possi-
ble.”” Accordingly, profes-
sionalism begins with a point of
view. Not yours, but your
customer’s point of view. Sounds
simple. We're customer-oriented,
aren’t we? Or are we?

A salesperson is customer-
centered if the following questions
can be answered affirmatively:

e Do you know your accounts,
their problems, and oppor-
tunities?

e Are you thinking in terms of
your client’s needs rather than the
service that you sell?

e Is your customer emphasis
one of questioning and listening
rather than “show and tell?”

.. “Professional experience”’
.. ““The professional touch”

and on and on and on.

e Are you concentrating on
defining and solving your
customer’s problems?

Professionalism has been
taught by Xerox, IBM, insurance
companies, and others in profes-
sional selling-skill programs.
These programs contrast features
with benefits and selling with
marketing. Customers are in-

“In truth, not too many
salespeople address
customer needs. Instead
they spend valuable time

preoccupied with their
own product.”
O S |

terested not in the features of
what we want to sell as much as in
how we can help them as clients,
address their needs and, most of
all, solve their marketing pro-
blems.

Professionals such as doctors,
lawyers, engineers, or ministers
are not touting all the features and
services they perforrn. A doctor
must be centered on the patient
and doing his best to make the pa-
tient well. With professionalism
comes trust.

We can look at the professional
responsibility of a radio salesper-
son to his or her customer much
as we might view the professional
responsibility of a doctor to the pa-
tient. In professional selling, there
is the morality of a sale which
must focus upon — and benefit —
the customer. Our industry must
try to make — and keep — the
client healthy. In truth, not too
may salespeople address
customers needs. They do not give
full attention to the customer’s
business situation. Instead they
spend valuable time preoccupied
with their own product.

Creative Problem Solving

Being customer-centered is only
one aspect of professionalism. A
second is creative problem solv-

ing, finding solutions and a better
way. Being a customer-centered
says clearly you are a listener, a

‘“Radio professionals
should be results-
oriented — driven to im-
prove conditions which
can be measured in terms
of success for the client
and yourself.”

consultant. This enables you to ad-
vise from a marketing position
rather than a selling position.

I suggest that the professional
marketing approach will enable a
salesperson to get more of a
client’s overall business and will
do the best job for the client. A
salesperson who practices profes-
sionalism will develop trust, build
relationships that will last, and
will justify buying from him.

In addition to being client-
centered and capable of problem
solving, a third aspect of profes-
sionalism is working with the
customer of carry out the solution.
A doctor’s job is not over when the
surgery has been performed or
medicines prescribed. The doctor
wants the patient well. (Radio
professionals should be results-
oriented — driven to improve con-
ditions which can be measured in
terms of success for the client and
yourself.) Professionals not only
have an obligation and respon-
sibility, but should be evaluated
and held accountable.

Professionalism requires a lot
— client awareness, perception,
sensitivity, knowledge, growing
skills, keeping up, keeping ahead,
and problem solving. The output
should be one of improved perfor-
mance.

The proof of our professionalism
will not be in our perception or in
slogans such as “We are the pro-
fessionals.” Professionalism will
be determined by our customers’
evaluation, when they say, ‘“You
are the professionals!”’

—

Joe Vincent is National Sales
Manager for TM Communications
in Dallas. Prior to that he served ten
years as Sr. VP of the Radio Adver-
tising Bureau.
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This ! hands on” experience, this
understanding of how radio really works,
adds to our stations® bottom Ilne—and can
add to yours

broadcasters Many doni understand how
radio.fits.into.the media mix.at the local level.
They've never seen how radio can imake
retailers’ cash-registers ring.

Good people from the broadcast side
kriow how to sell the medium.They know how
to get past the humbers and into the impact of
radio in their local market. These are the
‘people we've made it a point to recruit.
They've helped make HNW&H the hottest
new call letters in the industry. Call us today
and find out what our salespeople know
about your-business.
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Management: Cavallo, Ruffalo & Fargnoli

Produced by Sheila E. and The StarmkCompany © 1984 Warner Bros. Records Inc.

Your
Listeners

56/26

WCAU-FM add
WXKS-FM on
94Q add

293 deb 35
93FM add

B97 add 30

W XKS-FM on
KBEQ add 34
WHYT on
KIIS-FM add
KMJK add
FM102 add
KITS add
KPLUS add
WCZY on
WMAR add
WTIC-FM add 31

A\ 4

FM106 add
WBBQ 34-28
KXX106 deb 34
WBCY add
WJZR add 30
WANS-FM add
WHHY-FM add
KRGV 40-38
KTFM 39-36
Z104 36-31
KQKQ add
WRQN add
KELI add
WHOT-FM deb 40
KMGX deb 33
KSKD add
WISE add
Q104 35-33
WFOX add
WGLF 33-26
WHSL add
KGHO add
KBIM add

Rumbles from RCA are that National
Promotion Director EDDIE MASCOLO has
been offered the VP/Promotion slot recently
vacated by John Betancourt. The big
question is whether Eddie wants to make the
move from Nashville to New York. /f Eddie
takes the job, look for someone else to be
named to handle the marketing
responsibilities which Betancourt also
controlled.

As you already know, WCXI-AM &
FMI/DETROIT are in the process of being sold
— or is that were in the process?
SHAMROCK (owners of Detroit's WWWW)
had agreed to buy the AM (R&R 4-27), while
a limited partnership, headed by ROBERT
UNDERSTEIN of Washington, DC, was going
to buy the FM. However, Mr. Understein’s
group apparently reconsidered its agreement
in the eleventh hour, so now both sales are
off. Since the stations still have to be sold
{under the terms of INA (Mrs. GENE)
AUTRY'’s will), Shamrock (that’s right,
Shamrock) is now looking for someone to
purchase the FM so it can take possession of
the AM. Anybody got a spare $5 million on

Qe After more than 40
years in radio, KABC/LOS
ANGELES evening host
HILLY ROSE is retiring,
effective immediately. Prior
to KABC, Hilly worked in
San Francisco at KGO and
KCBS, and at Los Angeles
outlets KFl and KMPC. His
plans are to move to Santa
Cruz, CA, where he
recently bought the

Hilly Rose Farmer’s Exchange, a
building housing 11 shops specializing in
gourmet foods, cookware, and wines.

INTERSTATE COMMUNICATIONS, which
is buying WGAY(AM)/WASHINGTON with
plans to make it an ABC Talkradio affiliate,
has applied for the call letters WNTR.

DOUG KIEL, WMIL-FM/MILWAUKEE PD,
was named “PD of the Year” by Milwaukee’s
American Women in Radio & TV.

KJJY/DES MOINES Station Manager
JERRY GRANT has resigned from the Fuller-
Jeffrey Country outlet over those familiar
“philosophical differences.” Anyone seeking
the position should contact Regional VP &
KPOP/Sacramento VP/GM BILL CLOUTIER.

GARY DIAMOND has exited the Upper
Midwest regional slot with Motown. He’s
available at (612) 922-5914.

R&R/Friday, June 29, 1984

| Street Talk‘

A search is underway at WBBM/
CHICAGO for a new Director/News &
Programming. JOSEPH DURSO JR. is
vacating the position July 27 to head up the
Radio/Television Department at the University
of Montana School of Journalism.

LYNDON ABELL, producer for
WNBC/NEW YORK morning man
A | DON IMUS, has been elevated to
the position of “Administrator of
Programming and Operations” (Assistant PD)
at the station. VP/GM RANDY BONGARTEN
told us, “We're coming right along on naming
a PD.” The station has been PD-less since

Kevin Metheny joined MTV some months
ago.

The Atlanta FM Country battle
started in earnest Tuesday (6-25)

N ;4 at 4pm as WWLT dropped its mix
Q(Z} of light hits and oldies for Country
: under new calls WYAY (Y106).

From 6am to 4pm Tuesday, WQXKAM)
personalities did a “Farewell to Light” show,
playing oldies from the WQXI library they had
brought with them. Interspersed among the
oldies, they previewed some of the country
product the new Y106 would be playing,
while the Quixie jocks invited people to tune
in WQXI for the oldies WWLT used to play.
The new Y106 jocks also made “guest
appearances’’ with the WQXI jocks prior to
the full switch to country music at 4pm.

I
k)l

At last weekend's
BOBBY POE Convention in
Atlanta, CLIVE DAVIS,
while picking up his award
for Record Company
President of the Year,
announced that he would
be staying at the helm of
ARISTA. Translation: a
new contract is about to
be signed.

Clive Davis

Still more Atlanta news this week . . .
even the competition listens to WSB+M. The
94Q/ATLANTA “Quixie Quacker” mascot
won a Jaguar XJ-S in a contest from the “soft
hits station.” TOM SULLIVAN, who performs
as the mascot, was the recipient of one of
the qualifying keys to take a shot at starting
the car. When he later won the $38,000
vehicle, it’s hard to say who was more
surprised, Tom or WSB-FM, when they found
out where he worked. According to Tom,
“They haven’t mentioned my name a whole

lot on the air.” !
Continued on Page 20
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Voted “1983 Consultant Of The Year”
POP MUSIC SURVEY

DONNA HALPER & Associates

Radio Programming Consultants
28 Exeter Street. Suite 611 Boston, MA 02116 (617) 266-5666




CONTAINS:
350 WORDS
YOU CAN NEVER
SAY ON TV

" THE TONIGHT SHOW
CAVID LETTERMAN SHOW

PREMIERE CENTER—DETROIT, MICHIGAN
MID HUDSON C!VIC CENTER~POUGHKEEPSIE, NEW YORK
SOUTH SHORE MUSIC CIRCUS—COHASSET, MASSACHUSETTS
OAI!.QALE MUSICTHEATER—WALLINGFORD, CONNECTICUT
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AIRPLAY

CARLIN ON CAMPUS

CHECK LOCAL LISTINGS

DISTRIBUTED BY PENTHOUSE RECORDS LTD §a
924 WESTWOOD BLVD,, SUITE 1002, L.A., CA $0024,(213)824-9831
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THE STYLE
COUNCIL

“You're The
Best Thing"..

The new single from Geffen album:
My Ever Changing Moods GHs 4029

Produced by:
Peter Wilson & Paul Weller
(for Solid Bond Productions Ltd)

Management: John Weller—
Solid Bond Studios, London

23 ADDS OUT OF THE BOX!

“Nowv It's
My Turn™.

The new single from
the Geffen album: Love Life GHs 4025

Produced by: Mike Howlett
Remixed by: Mike Shipley

Management:
Peregrine Watts-Russell
for MFC Management

@'

"
| NOW ON OVER 50 STATIONS! GErren
l RECORDS
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" Street Talk

Continued from Page 18

JIM SHEA has been named Executive
VP/GM at Q100 (WQQQ) & WEEX/
ALLENTOWN from sister station WKRZ-AM &
FM/Wilkes-Barre. Other changes at the
stations include RICH LEWIS tapped as
Q100’'s GSM from the same position at
WHLM/Bloomsburg, and Q100 Assistant
Sales Manager RAY PERKINS upped to GSM
at WEEX. Also, Q100 PD DAVE DILLON has
been promoted to Director of Programming &
Operations for Q100 & WEEX. All changes
are in the wake of new owners ALLENTOWN
FM, INC. taking over this week (6-25).

KHTZILOS ANGELES evening personality
STEVE SCOTT has been named interim PD.
Prior to joining KHTZ in 1980, Steve
programmed KLIF/Dallas, and worked as
Asst. PD/MD at KOMA/Oklahoma City.

At KYUU/SAN
FRANCISCO, T.R. BOON
is out and BOBBY OCEAN
is in. Boon took the
change in stride, which is
easy to understand once
you realize Boon and
Ocean are the same
person. Originally, Ocean
agreed to handle some

Bobby Ocean vacation relief work at
KYUU, but decided to use a phony air name.
He decided upon T.R. Boon, an acronym for
“The Real Bobby Ocean’s Other Name."”
Now, with new KYUU PD Ric Lippincott in
place, Ocean’s real name is back.

g

TIM MORANVILLE (aka Randy Hart) is
joining KMJJILAS VEGAS as PD from the
Assistant PD post at KWSS/San Jose. Tim
previously worked as MD at KUDO/Las
Vegas.

After five years on the air at KMGG/LOS
ANGELES, CHINA SMITH is on the loose and
ready for his next opportunity. Contact him at
(818) 999-1366.

BILL ASHFORD, formerly of
WNAP/Indianapolis, has joined A/C outlet
WXUSILAFAYETTE, IN in morning drive.

PAUL ORSINGER is the new Music
Director at KIX106(WPKX)/WASHINGTON,
DC.

3§ STORK STOPS: WNDE/
INDIANAPOLIS PD JOHN

& ROBERTS and wife Deniece have
2 a baby girl, Heather Lynn,

born June 22 . . . POLYGRAM Senior VP
LEN EPAND and his wife Joan are the proud
parents of Benjamin Gilbertson, born June 7
... WYNUIJACKSON, TN Operations
Manager MICHAEL STEWART and his wife
Zan have a new baby girl, Kristin Elizabeth,
bornJune 1 . . . WGSV/GUNTERSVILLE, AL
PD KENNY JACKSON and his wife Melanie
welcomed Christopher Blake into their family
recently . . . F. PATRICK DUFFY and JANET
DILLON DUFFY are understandably quite
excited following the June 2 birth of their
identical twin daughters Julia and Breanne.
Janet has held a variety of AE posts in the
media, including KATZ RADIO. Patrick is
Sales Manager at KABC/LOS ANGELES.

JOCKS BECOME PROMO GUYS — ABC Radio VP and author Rick Sklar attended an autograph party for his new book
recently and was joined by four of his former WABC/New York air personalities. Dropping by the New York bookstore to help
promote “Rocking America: How The All-Hit Radio Stations Took Over” were (I-r): WCBS-FM/New York personalities
“Cousin” Brucie Morrow and Ron Lundy, Sklar, WRKS/New York's Chuck Leonard, and Harry Harrison of WCBS-FM.

Trailblazer Marketing

CHRor A/C
positioning spot.

WWW. americanradiehistorv.com

“The Parade”
A crystal clear

For effective
Television Advertising,
Call: Bob Wood, Pres.
(716) 876-0930
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On The Records American Music For The Fourth

A few weeks ago | happened to comment on the recent rash of records
dealing with the topic of America, from Lee Greenwood to John Cougar
Mellencamp. A reader who shall remain nameless (although closely con-
nected by marriage) none too gently pointed out that | would have been a
lot smarter saving up that feature for the immediate pre-4th of July period. [

had to agree, but decided | could instead compile a full-fledged list of ap-
propriate songs, covering the entire attitude spectrum from Chuck Berry to

] dc ks On & ] d g g er: Jefferson Airplane, for your reference. I'm sure there are more, and as

always welcome additions, but the following is a good sampling of In

o o dependence Day musical material.
ue ttzn e tz tes “Abraham, Martin' & John" — Dion, Marvin
Gaye, Miracles
“All American Boy" — Bill Parsons

With “State Qf Shock,’’ Michael Jackson cqntinues his bid to become “All American Girls" — Sister Sledge

duetting champion of the Western world, a title thought to have been “America” — Neil Diamond
retired in perpetuity by Willie Nelson. Jackson now adds Mick Jagger to “America” — Heart
an illustrious list of partners including Paul McCartney, Rockwell, Ken- izﬁmerfca:: - :I'“ & Garfunkel
ny Loggins, Jermaine Jackson, and all the others reported here over the | .,moros, — ymen & Sarune
past yf:.:—.tr (soon to be .collect(?d in a quickie paperback bestseller and “America, Communicate With Me" — Ray
later, it’s hoped, a major motion picture). Stevens

Jagger, on the other hand, hasbeenaless name Bo & Peep, along with Stones pro- "“America Is My Home" — James Brown :
active duetter. His most recent prominent Andrew Loog Oldham. “American Boys" — Deborah Galli . =
guest appearance was on Peter Tosh’s d\:cer v g‘ a & ) “American City Suite” — Cashman & West Fign WoCeshseqpSiiariva dhumbs:up

“American Dream’ — Dirt Band

“American Girl" — Tom Petty
“American Girls" — Rick Springfield
“American Heartbeat” — Survivor
“American Music" — Pointer Sisters
“American Music'' — Blasters

“American Pie" — Don McLean

“American Ruse” — MC5

“American Trilogy” — Mickey Newbury,
Elvis Presley

“Don’t Look Back.” He has been noticeably
featured on background vocals for Carly
Simon (‘“You’re So Vain”’), Dr. John, Chris
Jagger (Mick’s brother), and, less notice-
ably, on the Beatles’ “All You Need Is Love.”
And Jagger did participate in one duet
around 1964, a version of the Sonny James/
Tab Hunter ’50s hit “Young Love” under the

“I Am A Patriot”" — Little Steven

“I'm Proud To Be An American” — Tubes
“Imagine” — John Lennon

“In America” — Charlie Danlels Band
“Independence Day” — Bruce Springsteen
“Livin’ In America” — Donna Summer
“Mother Country” — John Stewart

“My Town" — Michae!l Stanley Band
“National Emotion” — Tommy Tutone
“American Tune” — Paul Shmon “Okie From Muskogee” — Merle Haggard

“IT”"CAME FROM ’ ica”
O “American Woman” — Guess Who Only in America” — Jay & Americans

g Jackson & Jagger duet to t ‘ k "“Peo| "
OUT . ) A ple Got To Be Free" — Rascals
A ans” — B MacG , Gord - ;
ER SPACE i e yron Mactregor, Boréon ..phjjadelphia Freedom” — Elton John

Sinclair
s “ : . “Pink Houses"” — John Cougar Mellencamp
: Amerikan Music” — Steve Alaimo r "
Smok £ys SasduEaSorduiVinto “Back In The USA" — Chuck Berry, Linda  ,2998d Old Flag" — Johnny Cash
. It has been reported that Billy Joel, in his Ronstadt ’ “Sandy (4th Of July Asbury Park)" — Bruce
Extraterrestrial | first session days before joining his early | “Btter In America” — Glenn Frey Springsteen, Hollles
‘ band the Hassles, played piano on two im- “Birthday” — Beaties “Saturday In The Park” — Chicago
' mortal 1964 hits by the Shangri-Las, ‘“Re- g - “Southern Man” — Nell Youn
: ’ Born In The USA" — Bruce Springsteen 9
! Adventure member (Walkin’ In The Sand)”’ and ‘‘Lea- “Celebration” — Kool & The Gzngg “Star Spangled Banner” — Jimi Hendrix
der Of The Pack.” That’s the kind of trivia “Eve Of Destruction” — Barry McGuire “The Kid's American”” — Matthew Wilder
that should be true even if it isn’t. “Firecracker" — Mass Production “The Night They Drove Ol' Dixie Down" —
Sheila E. turns out to be Sheila Escovedo, .. gt Joan Baez
= o Free Chicago S
the well-known percussionist who toured “Free" — Denlece Williams This Is My Country” — Impressions
Yo . ehsons with Lionel Richie las,t year. ' ] “Free Spirit" — Atlanta Rhythm Section US Male’" — Elvus Presley
Country star Sylvia’s full name is Sylvia “Free The.People” — Delaney & Bonnie "V0|ce Of America” — Little Steven
Allen. “Freedom” — Jiml Hendrlx Volunteers” — Jefferson Airplane
And Barbra Streisand has been reported “Freedom” — Isley Brothers “(You Can Still Rock) In America” — Night
in the studio recently with none ot'her th.an “God Bless The USA" — Lee Gresnwood Ranger
John Cougar Mellencamp, according to in- “Home Of The Brave" — Bonnle & (Thanks to Ron Rodrigues and the Green
firm sources. Treasures, Jody Miller Book for much of the groundwork.)

% BILL
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J ONE YEAR AGO TODAY
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Smokey Robinson’s early version of "ET" ® WCl, POLYGRAM REACH MERGER AGREEMENT =\
@ MCA PACTS TO DISTRIBUTE MOTOWN N (<
© SCOTT SHANNON NAMED PD AT WHTZ/NEW YORK CWS ¥ pr

Smokey Robinson’s current Black/Urban
charter “And | Don’t Love You" is full of the
clever lyrical twists (“Lorelei is Lora true")
that he miraculously has been pulling off for
over 25 years. Other highlights of lyric in-
genuity have included “The Love | Saw In
You (Was Just A Mirage),” “Tracks Of My

® RICK DEVLIN BECOMES VP/DIRECTOR FOR ABC TALKRADIO
® ED SCARBOROUGH NAMED PD AT KNX-FM/LOS ANGELES

@ #1 CHR: “Every Breath You Take” — Police (A&M)

@ #1 AIC: “All This Love" — DeBarge (Gordy/Motown)

@ #1 COUNTRY: “Highway 40 Blues"” — Ricky Skaggs (Epic)

@ #1 BLACK: “Inside Love" — George Benson (WB) (4th week)

Tears,” and “Tears Of A Clown" (whose :#1 AOR s .I:Tve:.ry Bregth VoniTaks | —feliep|(AEM) (Sthiweck) Newton . . . “The Cutting Edge” on MTV
memorable couplet “Just like Pagliacci did/l i CE= “Sipalyonicity =IRokEBIAEN (S1d iveek) June 29 spotlights the Fleshtones, Lone
try to keep my sadness hid" was actually _ Justice, Love Tractor, and Steel Pulse
salvaged from an earlier Robinson composi- FIVE YEARS AGO TODAY ... La Toya Jackson is on “American
gon, sy Sl B ol L s s © LARRY DIVNEY NAMED VPI/GM AT WDAI/CHICAGO BeiisiiIinS (S0 S A iSoldpGald

own” by Carolyn Crawford. © REEN NALLI BECOMES ATCO VP Hits" features Joe Jackson and Huey

But one of Smokey's most intriguing con- e » D R UA Lewis & the News July 2, America and
cepts came early in his career, in 1959 e el it Gl A Sk Julce Newton July 3, Eddle Money and
(before the Miracles had even had a hit with ®#1 AIC: “She Bs,l;eves I'T,Me ey Rpgers IS ML Patrice Rushen July 4, and Corey Hart
“Shop Around”). Smokey and Miracles part- Sk COURTIRY. tmadsaisstivaylontSnnios s and Paul Willlams July 5 ... MTV is
ner Ronald White, recording as Ron & BIll, &4 BLA?K: Ring My Bell. —"Amta Wardi(Jeana/Ti) (e wesk) staging its “First Annual MTV Video
released a song called “It,” which anticipated @ #1 LP: “Breakfast In America” — Supertramp (A&M) (11th week) R A eeremenies i

“ET" in more than one theme. An extrater- September, with a live telecast hosted by
restrial visitor appears at Smokey's door, and TEN YEARS AGO TODAY Dan Aykroyd and Bette Midler, plus live
he's so entranced by It he wants It “for my performances ... “Solid Gold" has a
pet.” Several clumsy attempts to “nab It" fail, : ::10 2.:"55:ERKJ&'N20Y:.?O’M}:A£ Corporation (RCA) special in the works saluting summer hits,
and It ends up running away into the path of It e Soat: — Hu o with concert footage from the Beatles,

. . g @ #1 AIC: “Annie's Song” — John Denver (RCA)
an oncoming train. Smokey is devastated un- o w . Beach Boys, and Eiton John featured.
(o] . me" — W RCA
til, upon returning to his house, he hears the ® #1 COUNTRY: “This Time aylon Jennings (RCA)

phone ring, and indeed it's It phoning home @ #1 LP: “Sundown’ — Gordon Lightfoot (Reprise/WB) (2nd week)

Grace Jones appears on the “Tonight
Show" June 29 . . . “Solid Gold" for the
week of June 29 stars Paul Anka, Peabo
Bryson, Tony Carey, Culture Club,
Exile, Joe Jackson, Menudo, and Juice




Now is the time for FUTURE HITS, a great new satellite radio program from WESTWOOD ONE. FUTURE HITS,
hosted by RADIO& RECORDS’ CHR Editor Joel Denver, gives you a one-hour weekly look at tomorrow’s hits today,
and it's brought to you in digital stereo via satellite on Satcom 1-R so that future hits won't be former hits by the time
they reach your listeners. They'll hear all about the hottest upcoming singles and albums, the latest videos, who's in
the studio, who's on the road and who's on the BBC Top 5. FUTURE HITS zeros in on the week's hottest new records,
the latest New & Active singles as reported by RADIO & RECORDS, plus sneak previews of forthcoming superstar
releases. FUTURE HITS sounds great by itself or adjacent to your favorite countdown show. Time waits for no one.
Why should you? Contact your WESTWOOD ONE representative at (213) 204-5000.

WESTMWOOD ONE

FOR THE BIGGEST EVENTS ON RADIO, IT'S WESTWOOD ONE. . .AND ONLY!
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ARE YOU ON “LINE" WITH

PAVE CRIUSIN

MGHT =18

The Dave Grusin album
“Night-Lines” is #@ on the
R&R JAZZ CHART and “on-
line” to hit #11

Features the A /C BREAKER
“The Theme From St.
Elsewhere” Debuting at
#@ on this week’'s A/C
CHART!

Get “on-line” with Dave
Grusin’s “Night-Lines”
album and single “The
Theme From St.
Elsewhere”

Album Available On

GRP-A/C- 1006
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Datebook

MONDAY, JULY 2

Vi

Brian Wilson Returns

In the past few years, the Beach Boys have had an unusually strong association with the 4th of July weekend,
based largely on not getting to sing on the mall. On this day in 19786, group leader Brian Wllson, whose emotional
problems had made him a sporadic member of the group since the late sixties, rejoined the group onstage in
Oakland. Wilson's return to the group {and their chart comeback with “Rock & Roll Music™) was heralded by a
lengthy Los Angeles Times interview in which Wilson admitted having started a fire to create ambiance in the
studio during a recording session and Wilson's wife complained that Brian usually received children’s toys for his
birthday. Although a return to seclusion followed, the death of Dennis Wilson has prompted a much slimmer Brian
to rejoin the group and announce that he was finally taking control of his life.

Birthdays: Roy Bittan (E Street Band) 1949, Joe Puerta (Ambrosia) 1951.

TUESDAY, JULY 3
The Case For Aquaphobia

Two of rock's most famous and mysterious deaths took place on the same day within two years of each other
- and both involved water. On this day in 1969, less than a month after leaving the Rolling Stones, Brian Jones
was found dead in the swimming pool at his Cotchford Farm home. The official verdict on Jones’s death was
“misadventure,” thus eliminating the need to decide between murder, suicide, and overdose scenarios. Jones's
death is usually cited as the first in a streak of misfortunes that inciude Janls Joplin, Jimi Hendrix, and Jim Mor-
rison. Morrison died this day in 197 1 of a heart attack in the bathtub of his home in Paris. Again, the official version
of Morrison’s death, not revealed until several days after his interment, was viewed skeptically, with many refusing
to believe he'd died at all.
Birthdays: Misslslppi John Hurt 1893, Fontella Bass 1949, Damon Harris (Temptations) 1950.

WEDNESDAY, JULY 4
Bill Withers Birthday

Bill Withers's career has been marked by two to three-year hiatuses (which make him due for another hit
sometime within the next few months), but it's probably okay with Withers, since he waited until age 32 for his first
pop hit. He was born in Slab Fork, WV on this day in 1938. He worked as a mechanic upon graduating high school,
then moved to Los Angeles and worked in an aerospace factory for three years before “Ain't No Sunshine.”
Throughout the '70s, Withers served as a black counterpart to rock/MOR’s singer songwriters. His biggest hit,
“Lean On Me," hit within a year of James Taylor's version of ""You've Got A Friend.” ""Lean On Me," because of its
brotherhood theme, also works as a 4th of July song. {So does “Harlem,” a less flattering Withers portrait of
America.)

Birthdays: Louls Armstrong would have been 84. Jeremy Spencer 1948, John Waite 1952.

THURSDAY, JULY 5
Bonus Rolling Stones Bust

As we reach the year’s halfway notch, there really has been an average of at least one Rolling Stones drug-
arrest story per month . . . though we haven’t had room for all of them. This one doesn’t involve drugs, so think of it
as an extra. On this day in 1975, Keith Richards and Ron Wood were pulled over by police in Fordyce, Arkansas.
The pair and two friends were driving from a 4th of July show in Memphis to another tour date in Dallas when Keith
was charged with reckless driving and carrying a concealed weapon, which reportedly turned out to be a sheathed
hunting knife. The four were forced to finish their trip in a chartered plane and Keith managed to avoid getting ar-
rested for another ten months.

Birthdays: Ex-Band leader Robbie Robertson 1944.

FRIDAY, JULY 6
Chandler Keeps Coming Back

Doowop music, of the type most recently rediscovered by Bllly Joel, is thought of as a generic “late fifties, ear-
ly sixties” phenomenon. Actually, by the early sixties, the first of the doo-wop revivals had already taken place. A
year after the Marcels’ “Blue Moon" came Gene Chandler's “Duke Of Earl” in early 1962. "Duke” wasn'tjusta #1
single; it was so popular that Chandler {(who was already using a pseudonym in place of his real name, Eugene Dix-
on) was billed that way for at least three singles and is still identified with that one song despite countless other per-
forming and production credits throughout the last two decades. Chandler was born this day in 1940. His biggest
hit in recent years was ""Get Down.” Last fall, Chandler released an R&B cover of Razzy Bailey's country hit, "I
Keep Coming Back.”

Other birthdays: Jan Bradley 1944, Bill Haley 1925.

SATURDAY, JULY 7
Starr Tracks

Perhaps Waylon Jennings, Sylvester Stone, and the other disc jockeys-turned-rockers went in the wrong
direction. Around this time last year, Ringo Starr made his radio host debut with the syndicated “Ringo’s Yellow
Submarine,” which is now being repeated. Starr celebrates his 44th birthday today. He'd been allowed to sing, oc-
casionally, as soon as the Beatles recorded so it shouldn’t have been that much of a surprise that for a three-year
period (1972-1975) Starr was at /east tied with Paul McCartney as the most successful solo Beatle. In the last six
years, Starr has recorded only three albums, 1978’s “‘Bad Boy" on Portrait, 1981's ""Stop And Smell The Roses”
on Boardwalk, and a recent LP that wasn't even released in the States.

Birthdays: Mary Ford 1951.

SUNDAY, JULY 8

Exordium & Terminus

Rick Evans says that he had written *In The Year 2525" in 1964 while he and his eventual recording partner
Denny Zager drifted through a variety of Nebraska garage bands ... sometimes together and sometimes
separately. On this day in 1969, Zager & Evans were awarded a gold record for the song. While it contained some
pretty dire predictions for anybody who lived past age 556, “2525" was an “‘up” compared to some of the other
message racords of the time. A more obscure and depressing variant on the future-shock/apocalypse theme was
“The Last Seven Days,” by the Dutch group Unlt Gloria that later became known for their Slade soundalike;* Stomp
Your Hands & Clap Your Feet.” "Seven Days" is the creation story in reverse, ending with God delivering the final

fire on the sixth day and spending the seventh day crying. It was not awarded a gold record on this day.
Birthdays: Graham Jones (Haircut 100), Andy Fletcher (Depeche Mode). — Sean Ross
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JOHN LEADER

GET IT IN WRITING

Playin’ By The Rules

It’s so much easier to play the game if you know the rules before you
begin. A simple enough statement, right? Well, if you think the applica-
tion of that logic goes beyond the world of sports, then have I got a col-

umn for you.

First, a little background. One of broad-
casting’s major attractions is the general
friendliness of its participants. I mean,
we’re all so mercilessly extroverted (or at
least we act that way) we have a tendency
to become “good friends” before the in-
troductory handshake ends. And, kept in
perspective, that kind of behavior is okay,
but when it interferes with basic profes-
sionalism, then we’ve got a problem.

When two broadcasters agree on some-
thing (specifics in a minute), I suggest let-
ting the palsy-walsy ambience wait in the
lobby while the ground rules are agreed
upon and (as cold as it may sound) put in
writing. After all, that’s the way business
professionals do it, and beneath all those
promotional dry goods, that’s what we are.

Hey, Come Work For Us!

Okay, what specifics am I talking about?
Let’s begin with that radio staple: the job
offer. In the words of Irene Cara, . . . what a
feeling!”’ There’s nothing like the ego boost
you get when someone you don’t work for
tells you how great you are and how much
he’d like to have you come to work for him.
The bigger the station, the bigger the self-
gratification, which in the top five markets
can actually alter your hat size. But, how
many of us in the heat of how hot we’re be-
ing told we are forget what should be the
first commandment of better business —
Get It In Writing!

Sure, some lucky folks actually get of-
fered contracts written by (and for) law-
yers. With any luck at all your contract will
have the basic provisions of what the actual
offer consisted of and what happens if
either party fails to live up to the agree-
ment. While a contract is no absolute guar-
antee of anything, contrary to popular
belief, it is worth a great deal more than the

paper it’s printed on.

But most folks don’t get contracts. So,
what can you do? (What can you do?)
That’s easy. Ask for it in writing. If some-
one offers you six figures, a car, ratings
bonuses, and no weekends, bite your tongue
(so you don’t bleat out “YES!” too quickly)
and ask for it in writing. If the offer is com-
pletely legitimate, your prospective em-
ployer should have no trouble at all jotting
the points down in a letter of employment
for you to have. That way, at least the rules
are written down before the game begins,
and both you, as the new employee, and he,
as the employer, know where you stand.

Asking for a letter of employment is also
a handy way of sorting out the legitimate of-
fers from the pie-in-the-sky specialists. I
know what you’re thinking. If you ask for
such a letter, your new employer will think
you don’t trust him. Guess what? You
shouldn’t trust him . . . at least not yet. And
that’s nothing for either party to take of-
fense at, incidentally, since you really don’t
know one another very well. Trust, just like
money, is something you earn — it’ll come.

“If someone offers you six fig-
ures, a car, ratings bonuses, and
no weekends, bite your tongue
and ask for it in writing.”

You Can Do It, You'’re The One!

What about when they want to make you
the boss? That certainly makes it a whole
new ballgame and you’d once again be well
advised to check out the rules before suiting

up.

WHEN CHANGING JOBS:

WHEN BEING PROMOTED:

¢ Verify specifics of the offer

Say you’re the selection to take over the
programming post. If you’ve been in this
position before, chances are you know the
right questions to ask, but if you’re becom-
ing a rookie PD, don’t just say ‘yes”
because you want a shot at some gold
records with your name on ’em. If you still
want to be PD six months or a year from
now, there are a few questions that you and
your manager should answer together.

A good place to start is: what are the ex-
pectations for the station? We’re last in the
market . . . where do we want to go, and
how quickly must we get there to be con-
sidered successful? Do we have to be num-
ber one overall? In certain demos? Can we
take two books to get there? Three?

You get the picture. Find out what Mr.
Manager is thinking, what kind of pressures
he’s feeling from Mr. Owner, and then
you’ll know a lot more about what you have
to do in your new job. And by the way, that
line of questioning might also help you to
more realistically determine what the job
should pay. Obviously, all the specifics of
working budgets (promotional and opera-
tional) should be covered in advance, too. If
they want you to go from way down to up-
town in 90 days without spending a dime,
you're entitled to tell them it can’t be done.

It Works Both Ways

Now that you’ve accepted that major
market gig and done so well they’ve begged
you to take over the programming, don’t
forget those valuable lessons you’ve used so
brilliantly along the way. However, now it’s
you who should lay down the rules for your
troops.

People like to know how they’re doing,
and radio folks are no exception. That’s
where your training in getting it in writing
comes in. When you critique an employee’s
performance, follow the conversation up
with a brief memo outlining what you talk-
ed about. Keep one for yourself and send the
original to the employee.

Now, you can chart someone’s progress
(or lack of same) by chronologically scan-

¢ Clarify expectations and time frame

ning his or her evaluation reports. Then,
should you ever have to fire someone, it
won’t come as an ego-crushing surprise to
the person being released. He’ll know well
in advance that his job performance has not
been satisfactory. And conversely, when it
comes to ‘“‘raise time,” it should be easy to
justify to Mr. Manager why your best peo-
ple deserve a boost.

L e e s o = Emat

“Too few of us really draw up a
game plan with our superiors and
stick to it, and so when we are let
go, we really don’t know why it

happened.”
e et veous = e eyt s 4 — |

Easier Said Than Done

With a tip of the hat to the Essex
(Roulette, 1963), I know how hard it is to put
a lot of this stuff into practice, but that
doesn’t diminish its value as something to
shoot for. So many times I've spoken with
people who’ve lost their jobs and are hard
put to tell me specifically why. Chalk up the
confusion to the shock of being fired if you
like, but I think too few of us really draw up
a game plan with our superiors and stick to
it, and so when we are let go, we really don’t
know why it happened.

And we've all heard the horror stories
(some of them are all too true) of those who
were promised one thing when being hired
and took delivery of something quite dif-
ferent once the new job began. That’s where
a letter of employment can take care of
business.

Radio is a great way to make a living.
People in our field are generally gregarious
and trusting, which are not bad industry
traits as industry traits go (consider under-
takers for example). Trust is great when lit-
tle things are on the line, but when career
decisions are being made, I think you’re
better off when you define the rules in
writing. That way everybody knows where
he stands.

One-day selling seminars for Radio sales professionals

The Radio Advertising Bureau is Going on the Road. ..

Prod
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¢ Radio Mar

__ ‘Radio’s hottes! ‘
MAY-JUNE-JULY...18 CITIES..MAKE YOUR RESERVATIONS NOW!
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peting Coneepts:

July 10
July 11
July 12

St. Louis, MO
Denver, CO
Portland, OR

For more information or to register by phone, call Lorraine Hamill
on the RAB HELPline, 1 (800) 232-3131 [in New York State, call
collect (212) 599-6666].

Radio Advertising Bureau, Inc. ¢ 485 Lexington Ave., NY, NY 10017




OFF THE RECORD with Mary
Turner is the most listened-to Rock
Radio interview series in the world.
Mary’s special brand of interviews
are heard on more than 300 radio sta-
tions throughout the U.S., Canada,
Australia and New Zealand, and
around the world via Armed Forces
Radio and Voice of America. She’salways
first to present exclusive interviews
with the biggest names in Rock & Roll.

Like The Rolling Stones, Journey, The
Who, Styx, Bob Seger, Rush, Foreigner,
John Cougar Mellencamp, Tom Petty,
Rod Stewart, The Police, Queen, Van
Halen, Pal Benatar, REQ Speedwagon,
Asia, Fleetwood Mac, Huey Lewis &
The News, AC/DC, Jefferson Starship,
Genesis, The Cars, ZZ Top, Stray Cats,
Ozzy Osbourne, Pretenders, Men
At Work, Def Leppard, Duran Duran
and many, many more.

WHEN THEY RE READY TO TALK,
SHE'S READY TO ROLL.

OFF THE RECORD Short Features
and Specials from WESTWOQOD ONE,
America’s largest producer and distrib-
utor of nationally-sponsored radio
programs, concerts, specials and sale/-
lite simulcasts. For more information,
call us at (213) 204-5000.

WESTWOOD ONE

New York « Los Angeles = Chicago « London
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Thank You Radio!
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PATTY SMYTH
“THE WARRIOR”
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Now On Over
80 STATIONS
Including:
WXKS-FM QI00
WPHD WKEE
WABLI WKRZ-FM
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Hibbitts
Continued from Page 3
Hibbitts, an eight-year WSUN veteran
who previously served as GSM at crosstown
WQYK, commented to R&R, ‘‘As everyone
knows, Plough Broadcasting is selling this
property. I think this move makes a lot of
sense for me, since I don’t want to leave the
market. Blair is an excellent company in all
respects, and WFLA represents a new chal-
lenge and a lot of growth potential in the
market. I know we can duplicate our suc-
cess at WSUN over at WFLA.”
Meier
Continued from Page 3
President Joshua Feigenbaum told R&R, I
brought George aboard because of his vast
experience in promotion and great know-
ledge of radio. I can’t think of anybody else
with his depth and insight, and he’s going to
add a great perspective to what MJI is all
about. He will be in charge of servicing the
stations which are currently carrying our
programs, and will also be involved in our
programming expansion. George will
definitely help us build on the infrastructure
we’ve already got on the air, and his exper-
tise will certainly help us stay fine-tuned
and on target for the needs of radio.”
Meier was the founder/Editor of the AOR
tipsheet Walrus for ten years before joining
PolyGram. Drawing on his own varied indus-
try background, Meier said his new position
is “‘an opportunity to work in all formats of
radio. I see myself as an overall media per-
son, more than just a rock and roll, record,
or radio person. MJI offers me the chance
to broaden my working scope.”’
Meier begins his new position Monday
(7-2).

Pessamato

Continued from Page 3

jects in the interim. She commented to
R&R, “To work again with Chrysalis
Records from their Los Angeles base is the
realization of a dream for me. I'm really
looking forward to working with Daniel
Glass. Thanks to the efforts of Billy Bass,
‘now is the best of all possible times, and this
is the best of all possible worlds.”
Pessamato assumes her new responsibili-
ties immediately.

Glass added that Chrysalis has also given
Jerry Lembo, who has been supervising Ur-
ban Contemporary and club promotion, ad-
ditional duties as Northeast Regional Pro-
motion Manager, and has hired Charlie
D’Atri as New England Regional Promo-
tion Manager.

Transactions
Continued from Page 3
KPEN is the first acquisition for Dowe; Los
Altos owns no other properties. Elliot Evers of
Chapman & Assoclates served as broker for
the transaction, and takeover is expected by
early fall.

Billboard.

RADIO PROGRAMMING

CONVENTION

JULY 5-7, 1984

LOEW’S LENFANT PLAZA HOTEL

WASHINGTON, D.C.

CALENDAR

Leverage For

A News Loner

n the surface it seems logical to feel a lit-

tle sorry for the lone newsperson who

must compete against a big
“full-service”’ news team, but if that one-man
“staff” is clever enough to play by his own rules,
he can tilt the odds and have at least a fighting
chance of winning.

If the contest between Goliath and David
had been sword-fighting or bear-hugging, the
giant would have won, but the little guy wisely
choose a form of combat that evened up the odds.
Chin up, lone newsperson! Just as there are a
whole lotta heavyweight news staffs nationwide
who can’t beat the one-person efforts of Paul
Harvey, you can stack your own odds more
favorably if faced with seemingly overwhelming
competition.

Your individual interests and talents, and
your market, are important variables, but in
general there are two categories of action an in-
dividual can take in opposition to a big
staff . . . one positive and the other negative.

On the negative side, don’t try to do what
they do best. Two quick examples. If they use
mobile units to cover wrecks, avoid running
street news. If they always have local actualities,
be a no-tape shop. (Harvey ain’t got no tape,
right?)

On the positive side, be as fast or faster get-
ting bulletins on the air, be more consistent with
follow-up reports, and generate your own
specialized features. One major advantage of
radio is immediacy, and one person can out-
immediate a dozen people in getting wire service
Urgents and Bulletins on the air. One person can
go through last week’s and last month’s news
copy to determine what stories should be brought
up to date with follow-up reports. Probably the
most important positive action is generating your
own specialized features based on audience in-
terests: movies, personal health, music and musi-
cians, cars, whatever. The idea is to capitalize on
your own interests and knowledge to create at
least one unique specialty, just as a DJ might
specialize in phone bits or one-liners or local
school tie-ins. Pick something, almost anything,
and specialize.

Harvey has a one-of-a-kind delivery style
combined with a propensity for unpredictability,
insofar as he may reduce everyone else’s lead
story to a one-liner and then devote so many lines
to a tasty bit of trivia.

Our business is full of sound-alike news
departments. A one-person operation must find a
way to be unique.

Declaration Of Independence

MONDAY, JULY 2 — The Continental Congress approved the Declaration of Independence in 1776. Many of our
forefathers, including second President John Adams, believed today would forever be observed as Independence Day, rather
than the 4th when the Declaration was formally signed. The National Archives reported the 208-year-old parchment is “faded
and deteriorated, and the ink is flaking” from having been exhibited in sunlight in earlier years.

New York got elevated train 1867. President James Garfield mortally wounded by assassin 1881. Thurgood Marshall
became Supreme Court’s first black Justice 1967. Vietnam reunited and Saigon renamed Ho Chi Minh City 1976.
Cheryl Ladd 33. Joe Puerta of Ambrosia 33. Richard Petty 47. Dan Rowan 62.

Father of Our Country

TUESDAY, JULY 3 — George Washington toock command of the Continental Army in 1775. During the next 14
years he won the American Revolution, helped get the Constitution ratified, was elected first President and became known as
the father of our country . . . “father” in a poetic sense, as George and Martha never had any kids.

Idaho 43rd state 1890. Railroad steam locomotive speed record 126mph set in England 1938. US ground troops entered
Korean combat 1950. Israeli raiders rescued hostages from Entebbe airport in Uganda 1976.
Today's the first of the Dog Days of Summer. Geraldo Rivera 41. Earl Butz 78.

Independence Day

WEDNESDAY, JULY 4 — The Declaration of Independence was formally signed in 1776. America now
preserves that document, plus the Constitution and Bill of Rights, inside humidity-controlled glass cases filled with helium.
Former Presidents Jefferson and Adams both died on the 4th of July. 1826. Buffalo Bill's Wild West Show opened 1883.
Statue of Liberty formally presented to the people of the United States by the people of France 1884.
George Steinbrenner 54. Gina Lollobrigida 56. Neil Simon 57. Eva Marie Saint 60. Advice columnists Ann Landers

and Abigail “Dear Abby” Van Buren (twin sisters) are 66.

Largest Welfare Agency

THURSDAY, JULY 5-The world's largest social welfare agency is 119: the Salvation Army was started in London
by Methodist minister William Booth in 1865. Ail Salvation Army officers are ordained ministers who have joined for life.

P.T. Barnum was born in 1810. He made a ton of bucks exhibiting a stuffed “‘mermaid” which was actuaily the head and
torso of a monkey carefully sewn to the body of a fish. First American combat death in Korea conflict 1950.

Rich Gossage 33. Julie Nixon Eisenhower 36.

Rabies Still Uncurable

FRIDAY, JULY 6 — French biochemist Dr. Louis Pasteur administered the first successful rabies vaccine 99
years ago (1885). Even today, anti-rabies shots only keep an exposed person from catching the disease. Once rabies develops,
death is virtually certain, with only three known survivors in history.

“Lights of New York " first all-talking movie 1928. First baseball All-Star game 1933.

and hotel accommodations

For detaqils on registration Kris Sofley

contact:

(213) 273-7040

Sylvester Stallone 38. Della Reese 52. Janet Leigh 57. Merv Griffin 59. First Lady Nancy Reagan 61. Tomorrow
(6-7) Ringo Starr 44, Vince Edwards 56. Doc Severinsen 57, Pierre Cardin 62. Sunday (6-8) Kim Darby 36, Steve
Lawrence 49, Roone Arledge 53.
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SPONSORED BYTHEMUSICINDUSTRYIN AssSOCIATION WITHTHE CITYOFHOPE

Wednesday
evening

July 18th,

WEST COAST CO-CHAIRMEN:

JAY LOWY, V.P/GENERAL MANAGER,
JOBETE MUSIC and LEE YOUNG, JR.,
V.P/GENERAL COUNSEL, MOTOWN RECORDS
EAST COAST CHAIRMAN:

BOB SUMMER, PRESIDENT, RCA RECORDS

Century Plaza Hotel

Los ANGELES,

HOW YOU CAN CONTRIBUTE TO THE DINNER
GENTLEMEN:

Please reserve table(s) (10 persons 1o a table)
or places for the dinner honoring JAY LASKER
Contribution: $300 per person— $2,500 per table of ten
| cannot attend the dinner but please list me as a contributor.

(Check one) [1Founder($1,000) []Patron ($500)
[J Sponsor ($300)

ENCLOSED PLEASE FIND A CHECK FOR: $
NAME/FIRM
ADDRESS
Ity

PHONE

KINDLY MAKE CHECK PAYABLE TO THE CITY OF HOPE
208 W.8TH ST, SUITE 1100, LOS ANGELES, CALIF 90014

STATE ZIP

CALIFORNIA

HOW YOU CAN CONTRIBUTE TO THE JOURNAL

TESTIMONIAL JOURNAL RATES
(PLEASE CHECK APPROPRIATE SELECTION)

DIAMOND PAGE. . $5,000.00 COWHITEPAGE. . . ... . . ...$1000.00
GOLD PAGE . . . ...$2,500.00 [IONE-HALFPAGE . . ... .. ..$800.00
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TROUBLED WATERS AHEAD?

Radio Dives Into The
World Of Video, Part 2

t would seem from last week’s article that radio and the record in-
dustries have a good thing going with video music programming.
By providing a radio station’s TV show with music videos, the
record company gains artist exposure. At the same time, the TV pro-
gram helps the station establish an image. Nice arrangement, right?
Well, the winds are changing, and in this case, a once-beautiful pleasure

JOEL DENVER

cruise could soon find itself tested in a sea of uncertainty.

Exclusivity Is The Name
Of The Game

Until now, everything has been going
along just fine. Warner-Amex Executive
VP/CEO Bob Pittman and MTV have been
hailed as having started a revolution with
their bold, visionary plans for a 24-hour
video channel. The combination of MTV
and radio have been credited as two of the
primary reasons for the record industry’s
dramatic turnaround. And, as more and
more homes have become wired for cable,
MTV’s formidable influence has grown.

Seeing a successful idea, others such as
NBC, Turner Broadcasting, cable TV
operators, and radio stations have done
variations on MTV’s original theme of
showing videos in a cohesive format. At the
same time, the record labels have been
pressured by successful (and some not so
successful) artists to shell out some nonre-
coupable dollars to produce these videos.
The price tag for some of your regular MTV
favorites? Anywhere from $40,000 on up
(and getting higher at an alarming rate).
Combine this with the fact that the record
labels have been providing literally hun-
dreds of video dubs of hundreds of different
titles for all of these new exposure sources
for free, and you've got one hell of a major
price tag to pay.

Who Pays The Freight?

Herein lies the problem. Until now, the
record companies have been more than sat-
isfied with the promotional airplay as com-
pensation for the costs involved. They
would sell more albums as a result, realiz-

Cindy Bailen

Rick Peters
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ing a long-term return on their investments.
But some months ago, Bob Pittman began
analyzing the future and saw his franchise
on exclusivity of format (playing video
clips surrounded by concert information
and on-camera personalities) being frag-
mented by these local shows. But even
more frightening to Bob and MTV was the
realization that the networks were cutting
in as well with their own long-form (60
minutes and longer) video music program-
ming.

In what has been hailed in some corpor-
ate circles as a piece of business genius,
Bob has proposed to all the major labels a
deal for a “window of exclusivity’’ on a cer-
tain percentage of their video releases. This
arrangement, which has been agreed to by
CBS, RCA, MCA, and Geffen Records, is at-
tractive to those companies for a number of
reasons. First, the plan will guarantee a
certain amount of airplay on a fixed percen-
tage of established artists, and guaranteed
airplay for a smaller percentage of newer,

Fulltime

Video TV
Station

boro, MA, and KMSG-TV/Fresno.

are used to from MTV."”

StereoVISion..,

fg

K-M S -G

it was bound to happen, and it has: fulltime VHF and UHF video stations. The longest-run-
ning outlet is WLXI-TVIGreensboro, with WVUE-TV/Atlagta also on-air with a similar format.
Others planning to make the move to fulltime video are KRLR-TV/Las Vegas, WZTZ-TV/Marl-

KMSG-TV (Stereo Vision-59) Station Manager Marv Harrison, who hopes to have his
1562 kw stereo TV station on air this fall, commented, “This MTV exclusivity pact could really
limit our playlist, and by doing this the record companies are going to limit their audience. |
think MTV has done a fabulous job, but | think there is a place for our type of programming,
which is local. This TV station will be dayparted very much like a CHR station, complete with
promotions localized for the community. Included will be a Latin-American program, oldies,
and localized music features. We feel we can offer a wider range of music than what people

unestablished acts.

Secondly, MTV has reportedly offered
multiyear contracts worth into the millions
of dollars for such windows of exclusivity.
These dollars would represent a sizable
recoupment of the funds expended to pro-
duce the video clips, allowing record com-
panies to see a faster return on their in-
vestments.

So what’s the big deal? Simply this: MTV
doesn’t cover the entire country. In fact,
MTV’s own figures list its current poten-
tial coverage to be somewhere in the neigh-
borhood of 19 million homes, which is be-
tween 20-25% of the population. Why such
limited penetration? Because there are a
number of major markets, including De-
troit, Washington, DC, Philadelphia, Chica-
go, Boston, Los Angeles, and Minneapolis,
which still have major sections of their
metros unwired for cable service. So these
exclusivity pacts between labels and MTV
can virtually cut off or severely delay ac-
cess to many forthcoming videos to large
segments of America.

“With MTV only covering 30% of
this market, there is another
70% which might never have the
benefit of the video to influence
their buying patterns. It would be
like saying the only place we're
ever going to release the new
Bruce Springsteen record is to
AOR; sorry, CHR can't play this

record for 30 days.”
— WHTT/Boston PD Rick Peters

Different Levels Of Exclusivity

The windows of exclusivity reportedly
range from 30 days to a year. One record
company executive who wished to remain
anonymous said, “If enough videos were
exclusive to MTV for that long (a year), it
would prove to be fatal to these local video
efforts and severely cripple the other na-
tional shows.”

R&R has learned from some well-placed
sources that the exclusivity is broken down
into three categories: superstar, star, and
regular. While the source wasn’t able to ad-
vance much more detailed information on
the categories, they were able to shed some
light on the neighboring subject of rotations
and -how they affect the exclusivity window.

Our Lips
Are Sealed

In an effort to give this story a full overview,
| made a number of calls to MTV to speak
with either VP/Programming Les Garland or
Warner-Amex Executive VP/CEQ Bob Pitt-
man about the exclusivity negotiations be-
tween MTV and the record labels. Informa-
tion Officer Doreen Lauer informed me that
Les was not available to speak on this sub-
ject. And Bob Pittman, the only one authoriz-
ed to comment on the negotiations, wasn't
available either to clarify MTV's position.

Basically, MTV will have a 30-day win-
dow on 30% of the video titles released from
labels who signed the pact. MTV gets to
make two choices, and then the label de-
cides every third title, which guarantees
airplay for some up-and-coming acts. But
we are told if MTV doesn’t move one of its
selected titles up to medium rotation within
a specified length of time, then the 30-day
exclusivity window for that title is open,
and anyone can then play the video.

Now this may not seem like too bad a
deal, and for some in the industry I spoke
with, it isn’'t. However, word is that there
are certain ‘‘grandfather clauses’’ which
protect video shows already in existence
but make it tougher for new shows to get
started. In essence, MTV has bought up ex-
clusivity to current, 24-hour-a-day video
programming. It’s our understanding that
from the date the pacts are signed, new
video shows will not only be subject to the
same rules governing exclusivity, but their
exclusivity window will be for six months,
as opposed to 30 days. If this stipulation is in
these contracts, as we've been told, it would
all but wipe out the chances for any new
video show to survive (see “Fulltime Video
TV Stations’’).

Radio Reprisals?

I asked one record promotion executive,
who also asked not to be identified, if he
thought this exclusivity policy would hurt
his efforts at the radio level. He told me, ‘I
know exactly what you'’re getting at. This
might hurt us at a radio level, not being able
to service the same radio stations we’re

Continued on Page 34
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aiR. .. Congratulates The Winners Of
Bobby Poe’s Pop Music Survey Awards.

Radio Winners:

. JERRY BLUM — Jefferson Pilot
(Radio Executive Of The Year)

. BOBHAMILTON — RKO
(National Programmer Of The Year)
. DONNA HALPER
(Radio Consultant Of The Year)
. Z100 — New York City
(Major Market Radio Station Of The Year)
5. SCOTT SHANNON — Z109
(Major Market Program Director.Of The Year)
6. MICHAEL ELLIS — Z106°
(Major Market Music Director Of The Year}
7. RICK DEES — KIHS-FM
(Major Market Air Personality Of The Year}
8. B-87 — New Orleans
{Large Market Radio Station Of The Year)
9. NICK BAZOO ~—B-97
(Large Market Program Director Of The Year)
10. MARK SHANDS {I-95) and DIANA THOMAS (Q105YTIE =
(Large Matket Music Director Of The Year)
11. SONNY FOX = Y100
(Large Market Air Personality Of The Year)
12. KXX106 — Birmingham
(Medium Market Radio Station Of The Year)
13. BOBKAGHAN — WBCY
(Medium Market Program Director Of The Year)

14. BRYAN SARGENT — KX104
(Medium Market Music Director Of The Year)

15. JOHN BOY AND BILLY — WBCY

(Medium Market Air Personality Of The Year)
16. WBBQ — Augusta

(Small Market Radjo Station Of The Year)
17. J.D. NORTH — WAEV

(Small Market Program Director Of The Year)

18. BRUCE STEVENS — WBBQ
(Small Market Music Director Of The Year)

19. COYOTE CALHOUN — WABB-FM
(Small Market Air Personality Of The Year)

Record Winners:

1. EPIC
(Record Company Of The Year — Corporate)
2. A&M
(Record Compay Of The Year — Independent)
3. IRVING AZOFF — MCA
(President Of The Year — Corporate)
4. CLIVE DAVIS — Arista
{President Of The Year — Independent)
5. RICHARD PALMESE — MCA
{Record Executive Of The ¥ear ~ Comorate)
6. DANNY DAVIS — Private |
(Record Executive Of The Year — Independent)
7. FRANK DILEO — Epic
(Vice President Of Promotion — Corporate)
8. JOHN BARBIS — Geffen
{Vice President Of Promotion — Independent)

9. WALTER WINNICK — Epic
{Natlonal Promotion Director — Corporate)

CEes 10, DON WRIGHT — Motown

(Nalonal Promotion Director — Independent)
11. SUSANWAX = RCA

(National Promo Exeg.Of The Year — Corporate)
12. ROBIN HENKEN — Geffen

(National Promo Exec Of The Year — Independent)

13. JOHN SCHOENBERGER — MCA y
(National AOR Promo Exec Of The Year — Corporate)

14. SHEILA CHLANDA — Columbia

(National A/C Promo Exec Of The Year — Corporate)

15. LARRY VAN DRUFF — RCA and FRANK SCIARRA — Atlantic

(Northern Regional/Local Promo Exec Of The Year — Corporate)

16. WAYNE FOGLE — Motown

(Northern Regional/Local Promo Exec Of The Year — Independent)

17. DON MILLER — Epic and BUTCH WAUGH — RCA

(Southern Regional/Local Promo Exec Of The Year — Corporate)

18. BILLY LEMMONS — Arista

(Southern Regional/Local Promo Exec Of The Year — Independent)

19. JIM DAVENPORT

(Independent Promo Exec Of The Year)

diIR Response Records

Listen to the selections listed below. Decide if each has the potential to be Top 25 in the R&R
National Airplay Chart. Then, call in your response to AIR at (301) 964-5544. All responses must

be in the AIR offices by 6PM, Tuesday, July 3rd, 1984.

# TITLE

ARTIST LABEL

2236 YOU’RE THE BEST THING

STYLE COUNCIL GEFFEN

2237 |IWON’TLET THE SUN GO DOWN ON ME NIK KERSHAW MCA

2238 MAMA WEER ALL CRAZEE NOW
2239 DON’'T TAKE THE CANDY
2240 MY OH MY

QUIET RIOT PASHA
WOLF & WOLF MOROCCO
SLADE CBS ASSOC.

€©1983 Active industry Research, Inc.
A, TINRCE. A ¥ty i
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Radio Dives Into The
World Of Video, Part 2

Continued from Page 32

asking for airplay at with the videos. I'm
not sure where the problem will lead.”

And there are those in the record industry
who publicly and privately admit that MTV
gets the first shot at videos anyway, but feel
this agreement with MTV only ‘‘formal-
izes” a practice which already exists. Some
admit to infighting over the whole exclusivi-
ty issue, while others downplay the impor-
tance of the videos to the network shows
such as Turner’s “Night Tracks,” and
NBC’s “Friday Night Videos.”” But you'd
have to wonder: if these shows didn’t mean
that much to the nets, then why would they
be aired in the first place?

“| still wonder if the record com-
panies realize how important it is
that they give as many videos to
as many people as possible. Vid-
eo is just another way to sell
music and that's what they’re in

the business to do.”
— KTFM/San Antonio MD Joe Nasty

While no one I talked to in radio vehe-
mently spoke out against the exclusivity,
there were those who aren’t entirely thrilled
with the idea. Y100/Miami PD Robert W.
Walker told me, “As I see it now, I'm not
overly worried about getting a video a week
or two behind MTV.” WHTT/Boston PD
Rick Peters, who consults his station’s
simulcast video show ‘Hot Video Hits,”
stated, “With MTV only covering 30% of
this market, there is another 70% which
might never have the benefit of the video to
influence their buying patterns.”

Counterproductive Move

“It doesn’t really piss me off,”” he con-
tinued, “but it does upset me because this
thinking doesn’t seem logical. Again, if you
look at the wired households compared to the
nonwired households, it would be like say-
ing the only place we’re going to release the
new Bruce Springsteen record is to AOR;
sorry, CHR can’t play this record for 30
days. You'll never see a label do that with a
record, so how can they do it with video? It
doesn’t make much sense. It would seem to
be counterproductive since the reason the
videos are produced is for promotion of the
product.

“Let’s face it, there’s a definitive time
frame in the life of a record where a video
becomes very important to its success be-
fore it’s in high rotation on CHR. When a
record is in New & Active, a video can real-
ly help. By the time a record is Top 20, a
video is secondary because they’ve seen it
and heard it. To restrict a video through
this critical period doesn’t make a lot of
sense from a promotional standpoint.”

Rick understands the record companies’
motivation for the pact — recoupment of
video production costs. ‘““There’s another
way to do this, and it’s so obvious — impose
a service fee. A small fee per play such as
$5 or $10 would make more sense than it
does to give MTV an exclusive. I just won-
der where MTV is going to come up with all
of the money for this?”’

C ontemporary Hit Radio

As the star of WHTT’s successful video
program, Cindy Bailen isn’t too thrilled
about the idea of exclusivity for certain
superstar clips. “It puts us in a terrible
position. It will really become very frustrat-
ing for a lot of our viewers who will become
penalized by MTV.

“We are selling our credibility just as a
radio station does. If we can’t air the new
Duran Duran video, it will put this show and
others like it in an untenable position, When
WHTT plays a song, the audience knows it's
a hit, and I think it should be carried to its
logical conclusion — the Hot Hit Video
show. Having to wait will have a negative
impact. MTV isn’t the only game in town,
and I think record labels will be cutting
their own throats with this maneuver.”

Negative Impact On Local Video?

KTFM/San Antonic MD and “KTFM-
TV video show host Joe Nasty said, “I still
wonder if the record companies realize how
important it is that they give as many
videos to as many people as possible. Video
is just another way to sell music and that’s
what they’re in the business to do. I know
it’s expensive, and hope in the long run it’s
worth it to them. A&M has begun asking a
nominal charge for videos, and while I wish
they would continue coming to us free, I
can’t fault them for charging something.”

“I think this exclusivity thing hurts some
of the local shows,” complained Y100/Mia-
mi’s Tramontte Watts, who also hosts
“Video Music Marathon.” ““I'd love to be
able to play Michael Jackson’s ‘Thriller,’
but I realize we can’t do it. We get tons of
calls and letters to play it, and that’s only
one video. If this gets into where there are a
lot of important videos we can’t play, it
might hurt us and will eventually hurt the
record companies as well. They’ll lose ex-
posure.”

Tramontte Watts

Tighter Controls

Mitchell Rowan, publisher of a video
trade paper, CVC (Creative Video Consul-
tant), tracks over 50 outlets in his twice-
monthly publication, including MTV. He’s a
big supporter of the local video efforts.
“While there isn’t any hard research to

determine what impact these local shows
have on local record sales, I know these
local shows contribute, especially when
they are the only game in non-wired com-
munities,

“With this exclusivity deal, it’s hard to
say what will happen to those local and na-
tional shows. Certainly some local shows
could go down the tubes, but on the other
hand, more developing artists will be expos-
ed to fill the gaps left by the superstar ex-
clusivity.

“I understand a record company’s need
to recoup some of this money,” sympathiz-
ed Mitchell, “but what they really need are
tighter controls over video production bud-
gets. The costs involved are astronomical;
many of them are out of line. I feel pretty
strongly that a lot of money is basically be-
ing pissed away. Maybe too many videos
have been made for the wrong projects.
Millions are being spent by labels which
still don’t have full service video depart-
ments.”’

“The big difference between the
locally produced video shows
and MTV is that MTV is formatted
a la radio. MTV is the only
24-hour video service and the
only one which has rotations. |
believe the rotations provide a

sales base."”
—MCA VP/Publicity & Artist
Development Larry Solters

N o
R

-

Mitchell Rowan

Rotations Make The Difference

MCA Director of Publicity & Artist
Development Larry Selters commented on
why he feels MTV is important enough to
sign an exclusivity pact with. “There will
be a commitment from MTV to add videos,
as well as an assurance of airplay for the
money spent to produce them. Also, MTV is
selling more records than a lot of the other
outlets. Radio’s familiartiy with MTV lends
a lot of credibilty as well, and I believe the
formal agreement of exclusivity helps both
parties.

“The big difference between the locally
produced video shows and MTV is that
MTYV is formatted a la radio. MTV is the on-
ly 24-hour video service and the only one
with rotations. I believe the rotations pro-
vide a sales base. Now, the local shows are
an important means of exposure, but the
lack of repetition means few — if any —
sales are generated.”

Solters explained there is a dual philoso-
phy when considering the importance of
video clips. “If you're looking at videos as
totally promotional, then there’s no pro-
blem. But to a record label it’s money out
the door, and if MTV’s willing to give us
money back toward the project and guaran-
tee airplay, it’s a tough one to turn down. As
a smart business person, you'd have to con-
sider their offer.”

Debbie Newman, Columbia’s Director of
Artist Development/Video, and her Epic
counterpart Harvey Leeds were cautious in
their comments on this subject. Both warn-
ed me of the sensitivity of the issue.

Lar?y Solters

A

Harvey Leeds

Michelle Peacock

Debbie admitted, “It’s true that MTV
doesn’t reach deeply into every market,
and the local shows are in some major mar-
kets the only source for video exposure,
with the exception of the network and syn-
dicated shows. Those local video shows
which simulcast with radio are of great im-
portance to us, as they are helping to gain
airplay on the radio station where we had
none before. The success of the local video
shows depends on how they can make them-
selves different from the national shows.
For that reason, we are encouraging the
local shows to play the hits, and be more
adventurous with the newer product.”

Harvey supports the local video program-
ming efforts, as he talks with many pro-
ducers and programmers on a first-hand
basis. ‘“There’s no question that showing a
visual to a programmer at radio is the best
sales tool to get your record across to them.
So when a radio PD is also programming a
weekly or daily video show and is asked to
play your records on the radio, you're giv-
ing them a double whammy.

“If you look at Detroit, the city isn’t wired
for cable, and neither is Chicago with the
exception of the suburbs,” he continued. ““If
it wasn’t for the WLS-FM simulcast video
show, ‘Rock On Chicago,’ or the other local
show, ‘MV-60,” there wouldn’t be any video
except for NBC’s ‘Friday Night Videos.’
These local shows are one of the greatest
promotional tools in a market that’s not
wired for cable, so there’s no question of
their impact.”

“I understand a record com-
pany’s need to recoup some of
this money, but what they really
need are tighter controls over
video production budgets. The
costs involved are astronomical;
many of them are out of line.”

— CVC Publisher Mitchell Rowan

Debbie was reluctant to quote how much
CBS spends a year in videos, ‘“because
some of the money comes in from domestic,
some from international, some we acquire,
some we produce, so it’s tough to say.”’ She
did confirm that the dollars stretched into
the millions. ‘“Videos are now more of an
issue in contract negotiations with aritsts
than ever before. Every artist wants a vid-
eo, so it gets expensive to commit to a cer-
tain number of clips on each act we sign.”

She stated, ‘“The MTV exclusivity will not
hurt the local shows; it will simply cause a
shift in direction, toward playing more new
product, which will be of benefit to all. We
hope there will be no negative feedback
from these exclusivity windows at the radio
level. It’s hoped we will all benefit from be-
ing compensated for a certain percentage
of videos, which allows us to keep producing
them. We're not here to put people out of
business, but any label has the right to con-
trol the distribution of copyrighted materi-
al."

Continued on Page 36
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SUPERSTAR CONCERT SERIES

proudly presents an exclusive live performance
by Eddie Money in his only national radio
concert of 1984. The weekend of July 7th
450 great radio stations will broadcast
this Superstar Concert on the
Westwood One Radio Network.
Recorded in front of a raucous
hometown crowd at the Fox
Warfield in San Francisco,
Eddie and his five-piece band
deliver 90 minutes of party- _—
time rock 'n’ roll featuring P

songs from his latest LE, \y .~
Where’s The Party? and ¥
classics like “Two Tickets To X =
Paradise,” “Think I'm In Love” and ¥
“Shakin’.” Check your local listings
for the station and time in your area —
it’s the station that’ll bring you the
Superstar Concert Series all summer
long and throughout the year, featuring
Duran Duran, Pretenders, Genesis,
Stevie Nicks, Pat Benatar, John Cougar
Mellencamp and many more. Don't
miss Eddie Money the weekend of July
7th, from the leader in national radio

concerts. . . Westwood One.

brought to you by Coke

(© 1984 The Caca-Cola Company.

Coca-Cola” is a registered trademark of The Coca-Cala Company.

FOR THE BIGGEST EVENTS O RADIO, IT'S WESTWOOD ONE...AND ONLY I _
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Fighting For Our Lives

Geffen President Ed Rosenblatt agreed with
Debbie about the right of control for copyrighted pro-
duct. He pointed out, ‘“The costs involved are astro-
nomical. Look at the mix of record company adver-
tising in R&R with the syndicators and networks, and
you'll see the difference over the last three years. We
are literally fighting for our lives out there.

“MTV has pioneered this video concept, and
while they may not reach everybody, they reach the
active audience, and sell a lot of records for me. The
problem is these local shows aren’t willing to pay for
these videos, and with the cost of business the way it
is, these local video shows are going to have to wait
those 30 days. I don’t think MTV’s deal will hurt the
local guys at all. You have to look at this as two
separate things: radio airplay and video airplay.”

C ontemporary H it Radio

The More Exposure The Better

Not every record label is overjoyed with the
MTV exclusivity idea. Elektra Executive VP Lou
Maglia has already gone on public record with his
company’s negative posture toward the exclusivity
windows. Michelle Peacock, Capitol’s Director/Na-
tional Video Promotions, is also outspoken on the sub-
ject. “I don’t believe in giving anyone — video or
radio — any exclusives or advances. When I was out
in the field in record promotion, the headaches caus-
ed by exclusives were enormous. If this MTV ex-
clusivity deal does come down, it will cause some
problems,” she predicted.

“l don’t believe in giving anyone — video
or radio — any exclusives or advances.
When | was out in the field in record pro-
motion, the headaches caused by ex-
clusives were enormous. If this MTV ex-
clusivity deal does come down, it will

cause some problems.”
— Capitol Director National Video
Promotion Michelle Peacock

“If you spend $4 million a year on videos, you
need maximum exposure. MTV says they can reach
300,000 people in a quarter-hour, but they need the
video in advance. But the weekend shows ‘Night
Tracks,” ‘Friday Night Videos,” ‘USA Cable,” and
‘New York Hot Tracks,’ reach in excess of 80 million
people. So I don’t think anyone should have a 30-day
exclusive on any video. When you're trying to
establish an artist, those 30 days make a tremendous
amount of difference.

Motion

PD Mark Willliams and MD Gary Clark are out at
WJYL/Louisville and can be reached (502) 893-9367
... At WABB-FM/Mobile, overnighter Mary Booth moves
to morning drive news, replacing David Page, who exits to
FM100/Memphis; and Andre takes on overnights from
WBLX/Mobile . . . KOPA/Phoenix night rocker Chaz Kelly
segues to afternoons . . . KSLY/San Luis Obispo MD Tom
Walsh takes on nights leaving overnights to Fred Levy . . .
Q104/Gadsden ups morning man Chris Kelly to afternon
drive and night man Steve Casey becomes Production
Director ... Congratulations to KYUU/San Francisco
afternoon man Jeft McNeal and wife Kimberly on the birth
of their son Jetfrey Alexander.

“The MTV exclusivity will not hurt the
local shows; it will simply cause a shift in
direction toward playing more new pro-

duct, which will be of benefit to all.”
— Columbia Director of Artist
Development/Video Debbie Newman

“The attention focused on MTV is deserved, as
they’ve paved the way for all of this to happen.
However, I think the cumulative effect of the other
shows are often underrated. It would be like servic-
ing one radio station in Los Angeles with a new piece
of product and telling everyone else to hang out and
wait for awhile. In effect, record labels will each be
spending $4 million or more a year just to program
MTYV. Some figures I've heard have been a total of $3
million paid to record labels over a three-year
period. That’s a lot of exposure we’re giving up for $1
million a year. I think these exclusivity deals could
be a big mistake.”

MTYV Still Important

While taking a firm stance in her beliefs,
Michelle was quick to point out, “In no way am I sug-
gesting that MTYV is of lesser importance than all the
other shows, but I’'m simply stating that Capitol has
expanded its video service to fully utilize all
available outlets, including all the hundreds of local
and syndicated shows in areas MTV doesn’t pene-
trate. Those shows deserve and will get our service. I
don’t believe those programs are competition for
MTV; they're riding on the trail that MTV has
already blazed.”

Bits

¢ Going Berserk! WRVQ/Richmond, VA sent air
personalities Bob Lewis and Mike Rivers for a
challenge race on the new Berserker ride at the local
amusement park. Each jock gave away 25 pairs of
tickets to form his own rooting section. They will ride
and ride until one of them goes berserk!

e Do You Know Your Alphabet? WPLJ/New
York gave away a $22,000 Limited Edition Pontiac
Trans-Am as featured in the movie ‘‘Alphabet City,”
which features music by Nile Rodgers. Listeners sent
a postcard for the drawing to win.

* A Romantic Evening With Wang Chung:
KSND/Eugene, OR made a couple very happy by
giving them a ‘‘Romantic Evening” with dinner,
limo ride and backstage passes to see the Romantics
and Wang Chung. Listeners who won albums earlier
in the week qualified for the drawing.

¢ Trying To Beat The Band: KLUC/Las Vegas
recently sent its staff out to the softball field for a
game with the Canadian band Rush. Admission was
$1, helping to raise thousands for a child abuse agen-
cy.

¢ Coca-Cola For Seniors! KIMN/Denver, in con-
junction with Coca-Cola, found two area high school
seniors to receive $1000 scholarships. This is the
seventh year KIMN has given away the scholarships.
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KEEP A CHANGING MARKET FROM
CATCHING YOU BY SURPRISE.

If you know radio, you know it's important to keep up with
the way the market changes. Your audience is often on the
move, and new trends in listening habits and programming
preferences can change between rating periods. Those
trends are of prime importance to you and sometimes getting
information from quarterly reports isn’'t fast enough. That'’s
why Arbitron Ratings developed ARBITRENDS,™ the com-
puterized ratings tool for the eighties.

ARBITRENDS delivers a radio market report from our
computer to yours. All you do is pick up the phone, turn on
your IBM® XT, and you're ready to catch up on the latest
audience trends. ARBITRENDS is a first in radio marketing.
It's a technological breakthrough that can give you a picture
of your market in a shorter time than ever before, so you can
make up-to-the-minute business decisions.

And ARBITRENDS does most of the work for you, helping
to turn the numbers into information you can actually use.
You get user-selectabie report formats that let you pick the
specific demographics, dayparts, and estimates you need
to study. That's the power, precision and efficiency
of ARBITRENDS.

So don't let the ratings catch you by surprise. Call Arbitron
Ratings at (212) 887-1300 and find out about the ., .-,
major new trend in radio. It's ARBITRENDS, @
the radio resource of the eighties. N

ARBITRON RATINGS *

@ ARBITRON RATINGS COMPANY ’ ¥
21984 Arbitron Ratings a Control Data Company el -




RADIO & RECORDS

SEPTEMBER 15-16, 1984

The Biltmore Hotel, Los Angeles

AND THE N.A.B. AND NRBA INVITE YOU TO ATTEND:

“R&R has been a source of encouragement for a strong
radio meeting for many years. We're happy to have ‘DIRECTION ‘84’
as a strong warm up to the first ever Radio Convention
and Programming Conference.”

Tom McCoy, Executive VP/NRBA

“Coming early to R&R’s ‘DIRECTION 84’ seminar will enrich
participants ability to take advantage of RCPC sessions
designed exclusively for program directors.”

Dave Parnigoni, Sr. VP/NAB

Make your plans now to be a part of the second in the series of seminars from R&R.

Contact the R&R seminar office at (21 3)553-4330 for registration information.
Be watching R&R for additional program information.

DIRECTION ‘8411

is priced at $199 and includes our traditional welcoming
cocktail party and buffet luncheon.

-----------------“-------------------------q

1 .
] If You Prefer You Can Use This Handy Make check payable to: RaeR SEMINARS ~ Semmml @ ]
A |
i Registration Coupon If using a charge card: - |
I VISA EXP DATE I
I MASTERCARD EXP DATE I
I NAME Interbank # —— I
I {Mastercar: d only) I
] STATION/COMPANY Signature |
] ADDRESS Mail To: R&R SEMINARS / |
| 1930 Century Park West  § ]
CITY STATE ZIP Los Angeles, CA 90067
= ° 9 i RADIO & RECORDS =
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News/Talk

BRAD WOODWARD

FEW TAKE PRECAUTIONS

Talk Radio Shocked But

Unintimidated By Berg Death

KGO BOOSTS ““EARSIGHT’’ — Billboards throughout the San Francisco Bay area sport this
unusual graphic, which KGO/San Francisco is using to underscore its new theme “The Power
of Information.”

The brutal slaying last week of outspoken KOA/Denver talk host
Alan Berg raises troubling questions about the personal safety of con-

troversial radio personalities.

No direct link has been established be-
tween Berg’s program and his murder, but
Denver police are operating on the theory
that Berg’s flamboyant air style may have
contributed to the attack. KOA VP/GM Lee
Larsen says Berg was ‘‘very strong on the
air, but not abrasive.”

Talking this week with Talk radio hosts,
program directors, and managers, I found
nearly unanimous agreement that there’s
virtually nothing a radio host can do to
escape a truly determined, deranged listen-
er intent on killing him. Few stations take
any precautions beyond controlling access
to studios, and guarding real names, ad-
dresses, and phone numbers of air person-
nel.

I also found that threats to life and career
are relatively common, but actual violence
is rare. Two notable exceptions both occur-
red in California:

e An account executive at KGO/San
Francisco was shot and killed in 1973 by a
man who believed the station was transmit-
ting messages into his body. The man, who
also killed himself, entered the sales offices
after bulletproof glass thwarted his attempt
to shoot announcer Jim Dunbar through a
window onto the street.

¢ A gunman fired 58 rounds of ammuni-
tion into the studios of KWAV/Monterey,
CA last October, claiming a female an-
nouncer was “poisoning his mind” with
secret messages. No one was hurt but dam-
age totalled $200,000.

In a remark that typifies the view of
many Talk radio figures, Larry King sum-
med up the situation this way: “If there’s a
sick person who wants to harm someone
they can do it, and that includes anyone. If
you want to kill the President of the United
States, you can if you're willing to give up
your own life.”

Larry King:
“You Can’t Think About It”’
King said he had more death threats,

mostly of an anti-Semitic nature, when he
worked in Miami than he does now. “Yu
can’t work and think about it,”” he reasons.
“You just do the best you can. And I would
never change anything I do on the air. If you
start doing that then you’d have to quit.
You're letting an unknown control you and
that would be a terrible way to exist.”
Nevertheless, King said he may stop talk-
ing about his daughter on the air.

The Berg tragedy was an “isolated” inci-
dent, King believes. “I'm sure this will, sad-

movie. After 20 minutes you’re bored. It
plays out. I don’t think it has any long
lasting value at all.”

Producers Also Threatened

Tammy Hadad, King’s producer, point-
ed out that producers are sometimes
threatened, too. Usually the calls come
from angry listeners or groups who are
refused a booking. Just two weeks ago,
Hadad reports, ‘‘Some organization for a
Constitutional Convention” threatened that
“we’re going to get you” after she refused
to put them on the show.

But Hadad shrugs off the danger: “You
get used to it. You will always have calls

Larry King

Bill Sherard

.

Harry Schultz

ly, be rather quickly forgotten — unless an-
other incident occurs. If somebody else
who’s sick reads about this and does some-
thing similar then you probably have cause
for grave concern.”

King continued, “I think there are some
hosts who invite invective. They humiliate
their audience. I try never to do that. Some-
times I'm rude and I can be curt, but I
would never call anyone an idiot. I just
don’t work that way.”

King says insulting hosts have ‘‘shock
value” but ‘“the problem is it wears thin.
How long can you listen to a guy screaming
every night? After a while it gets predic-
table, and when a show gets predictable,
then it’s lost. It’s like watching an X-rated
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and PD Larry Freeman.
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WKIS PURSUES TRIVIA — WKIS/Orlando just concluded a highly successful promotion bas-
ed on the wildly successful board game ‘‘Trivial Pursuit.” Callers who correctly answered
questions from the game on the air won prizes and became eligible for a playoff game, whose
winners received a free trip to London. Shown with two of the 12 “Trivial Pursuit” games fur-
nished free by the manufacturer are (front row I-r) WKIS Account Execs Wes O'Reilly and
Tracy Keesling, sports talk host Chris Russo, Account Exec Marilyn Faulk, and Sales Manager
Don Griffin. At top (I-r) are producer Larry Kahn, talk host/Operations Manager Gene Burns,

from unhappy people, especially on any
controversial talk show. I really tend to ig-
nore it.”

KSDO Hires Armed Guard

One station which has taken precautions
since the Berg shooting is KSDO/San Diego,
where 9am-1pm host Dave Dawson often in-
flames his listeners. ‘“The first thing we did
the next morning was get an armed guard
in here,” explained VP/News & Program-
ming John Mainelli.

He planned to keep the guard at the sta-
tion for a week, and have him accompany
Dawson on personal appearances for the
next month. KSDO also asked a local televi-
sion station which interviewed Dawson to
picture him from behind. Fearful of inviting
attack, other stations discouraged televi-
sion interviews for their hosts.

“Qur position is we will not lighten up or
ease up on the types of things we discuss,
which is virtually everything, because it
kowtows and defers to loonies with a gun,”
says Mainelli.

In fact, two days after Berg’s death Daw-
son used his show to attack a local televi-
sion psychologist who suggested that talk
listeners are ‘‘fanatically oriented”” and
talk hosts are insecure people ‘‘looking for
some kind of validation in their lives by
having power at least on the radio where, if
they don’t like somebody, they can punch
the button if they’re gone.”

No Threats For Gary Dee
At KIX-106

One of America’s most controversial ra-
dio personalities is Gary Dee, recently
released from Country-formatted WPKX
(KIX-106)/Washington. The conservative
Dee antagonized many of Washington’s mi-

nority groups, including gays and blacks,
with his unchecked attacks.

Reports GM Bill Sherard, ‘“We never had
any death or, as one reporter called them,
life threats on Gary during his period
here.” However, irate callers and ‘the
general mood of the show caused us to even-
tually put in a gate at the door to the lobby.
But the electrical lock was never installed
by the time Gary departed the station.”

At public appearances, Sherard recalls,
“I never saw anyone come up to him and
act irate. Most of them treated him as
though he were kind of a celebrity or side-
show entertainer. I honestly believe in Gary
Dee’s case that either he led a charmed life,
or most listeners defused themselves on his
program.”

Outrageous Talk Fades
In Cleveland

Dee used to work at WERE/Cleveland,
where PD George Oliva agrees with Larry
King that firebreathing talk hosts just don’t
sell anymore. “Cleveland was the town that
made Gary Dee famous and yet his ratings
went down quite a bit before he left, and he
didn’t do any better in Washington. I be-
lieve that’s indicative of the way that kind
of talk is going.”

Oliva adds, ‘“We’re an ABC Talkradio af-
filiate and we really think the way they’re
going is more the wave of the future than
the old Gary Dee style. I would view that to
be oldtime talk radio, frankly, and it’s just a
matter of time before that completely dies
out. The novelty wears off. It wore off in
Cleveland.”

Bomb Threats Common At WNWS

One station that thrives on controversy is
WNWS/Miami, where Al Rantel doubles as
PD and morning talk host. Rantel says the
station has had three bomb threats so far
this year. And he once received police pro-
tection during a week of phoned threats on
his life over some unspecified listener
grievance. “I was quite paranoid at the
time,” Rantel admits. Still, he says WNWS
takes no special safety measures other than
limiting access to studios.

WIND’s Graves Questions
Value Of Invective

WIND/Chicago VP/GM Dave Graves
believes radio talk shows are unique for the
level of emotion that can be injected. “I
have to question whether that’s a good poli-
¢y, no matter what happens. You're taking
a risk any time you talk to hundreds of
thousands of people in a highly emotional
way. There are a lot of disturbed people.”

WIND strives to maintain ‘“an appropri-
ate level of decorum,” he notes. “You can
have a disagreement with someone without
being insulting.”

KPRC/Houston Director News & Opera-
tions Harry Schultz notes the lack of
evidence connecting Berg’s career and his
violent death. His station has taken no
security precautions beyond strict controls,
already in effect, on access to studios. “We
have controversial hosts and controversial
topics come up. But I don’t think you can go
around worrying about the few who are
crazy enough to try something like this.”
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STEVE FEINSTEIN

CLEANING OUT THE IDEAS FILE

Promotional
Commotion

tunts, opportunities, good deeds, neat prizes . . . here’s a grab
bag of notions and nostrums to mull over for your programming

and promotional pleasure.
Guess Who’s Coming To Breakfast

Here’s a clever way to add razzle-dazzle
to your morning show and get free cross-
media coverage at the same time. KZAP/
Sacramento’s ‘‘Celebrity Season’ promo-
tion had visits on the morning show from
luminaries such as Jerry ‘“The Beaver”
Mathers, Ted Nugent, members of Night
Ranger, San Francisco 49er Randy Cross,
and_California used car dealer extraor-
dinaire Cal Worthington. The guests ran the
whole affair, announcing records and tak-
ing listeners’ calls, while KZAP’s regular
morning duo, Bonnie Reese and Chris
Davis, engineered. Bonnie and Chris also
played host to media reps covering the
events, which got play on seven newscasts
on three TV stations and stories in two
newspapers.

HIONED

WHERES
__ROCK

HELLO, IS CLARA PELLER HOME? — KFIV-
FM/Modesto capitalized on the recent
Wendy’s “Where's The Beef"” hoopla with a
smart variation on the cash-call contest.
Callers selected by random-digit dialing were
asked two questions: “Where's the beef?”
and “Where's the rock?"” Those who supplied
the correct answers to both questions (*“Wen-
dy's” and “1-0-2") won $1000. Impressively,
of approximately 80 calls made over four
weeks, ten people copped the cash. Wendy's
beefed up the promotion with signage, as il-
lustrated by the marquee behind Wendy's Pro-
motion/Marketing Manager Mike Hogan (left)
and PD C.J. Stone.

Photo Opportunity

Interested in co-promoting a rock photo
contest with the producers of a touring rock
and roll photo exhibit? The PhotoShow In-
ternational will be making stops this fall in
markets such as Washington, D.C., Chi-
cago, Seattle, Los Angeles, and Kansas Ci-
ty. Contact its publicist, Chuck Darrow, at
(215) 735-3440.

The Politics Of Deejaying

KMJIX/Little Rock had all seven can-
didates for a local congressional seat be
guest jocks for an hour apiece in morning
drive. The twist was the politicos were
allowed to talk about anything except
politics. The effort to show voters ‘‘the other
side” of the candidates bolstered the sta-
tion’s image and was covered by every
newspaper and TV station in town.

Tiger Rag

John Denver’s “Thank God I'm a Country
Boy” is out at Tiger Stadium, and if WRIF/
Detroit has its way, it’ll be replaced by an
updated version of ‘‘Dancing In The
Streets.”” The station spearheaded a
successful campaign to get the Tigers to
stop playing the Denver song mid-game.
Morning team Jim Johnson and George
Baier brought ‘“M-o-0-0-0!”’ banners to
games, and led the bleachers in cheers and
jeers when the Denver song was played
during the fifth inning while the infield is
manicured. When the Detroit Free Press
ran a readers’ poll, 65% of the respondents
voted to dump the song.

Tigers GM Jim Campbell consented to
drop the Denver ditty, but has reacted to
all the hoopla over a replacement tune by
refusing to pick one. WRIF is trying to con-
vince Campbell to use its choice. ‘‘Danc-
ing In The Seats” by Martha Reeves and
the Bruisellas. That recording has the real

¢ s . .
KOMP/Las Vegas has been flying high as its promotions soar to new heights. When Rush was in
town, the station gave a listener a plane ride, with the controls manned by licensed pilot and cer-

Morriss, Lifeson, the winner, and Joanie.

Fly The Friendly Skies Of

titied guitarist Alex Lifeson, who was heard to say,
sonality Joanie Weatherall was literally just that, as she broadcast her show from the plane with a
view of Hoover Dam and the lower Grand Canyon. Standing next to the plane are PD Charlie

Another blue sky promotion had the station tying in with Miller Brewing, which owns a
squadron of WWII fighter planes that do skytyping. When the plane skytyped “92 KOMP Rocks
Las Vegas" in five locations one afternoon, listeners who spotted the phrase called in to win
KOMP/Miller High Life Rock To Riches albums. Pictured in the cockpit are Charlie Morriss and
the pilot, giving the thumbs up sign for yet another in-flight broadcast over the KOMP airwaves.
(Note the difference between the skytyping effect and the more common skywriting.)

“I like to get high before a show.” Air per-

Martha Reeves doing a custom version of
her hit, backed by station staffers in the
guise of the Bruiser Band. The station en-
courages fans to bring boom boxes to home
games and to crank them up during the fifth
inning when WRIF interrupts its program-
ming to play “Dancing In The Seats.”
Though the song has been endorsed by local
politicians, Campbell hasn’t budged yet.
WRIF has vowed to continue its efforts.

Programming Notes

 WXRT/Chicago’s ‘“Rampant Beatle-
mania’’ broadcast was just that, with morn-
ing personality and consummate Beatle
bug Terri Hemmert staying on the air for 18
hours to play just about everything con-
nected with the Beatles. The musicologists
at 'XRT went quite a bit further than just a
“Beatles A-Z.”” They included goodies such
as the Rutles’ spoof of the Fab Four, all solo
material, BBC archive recordings, cover
versions by artists like Wes Montgomery
and George Benson, interviews . . . even the
Barking Beatles. In conjunction, the station

101-KGB-FM
UN - TOUR

NOT IN
SAN DIEGO

w\mfsmc y

KGB: SKINTIGHT WITH ITS LISTENERS — How much did KGB/San Diego love the Hagar/
Schon/Aaronson/Shrieve video concert on MTV a while back? So much so that even though
H/S/A/S isn't going on the road, the station threw an “Un-Tour" party for the band and
distributed the “un-tour-wear'' pictured above.

gave away a trip to England, including a
stop in Liverpool.

o Speaking of marathons, WNEW-FM/
New York went beyond a “Rock And Roll
500" countdown over the Memorial Day
Weekend, playing its top 1027 (frequency tie-
in) of all time.

Instead of a countdown that weekend,
WQFM/Milwaukee spotlighted artists and
bands no longer together, recording, or
alive with a “Memorial Rock Weekend.”

Everyone’s Gone To The Movies

o KMJX/Little Rock’s “Indiana Jones”
survival kits included tickets to the flick
and an Indy-style hat, though no snake bite
remedy. 'MJX listeners called in when they
heard the sound of a bullwhip cracking on
the air.

e KZEW/Dallas had a ‘‘Zewkeenee
Hunt,” where listeners searched for two
zucchinis hidden in the Dallas area. Each
clue given by morning duo Labella And
Rody was a movie title; e.g., “‘Lilies Of The
Field.” Both winners received not only
tickets to a screening of ‘“Indiana Jones
And The Temple Of Doom’ and a year’s
pass to a local movie chain, but also what
were billed as ‘‘complete home movie-
watcher kits:”

— a color TV and a VCR

— lifetime membership in a local video
club

— a popcorn maker and a year’s supply
of popcorn

The 'ZEW also sent a pair of listeners to
vacation in Cancun, Mexico in association
with “Indiana Jones . . . .”

e To tie in with ‘Ghostbusters,”
KZOK/Seattle is reading listeners’ ac-
counts of ghosts that reside in their homes.
The best ghost story nets the winner a home
visit from a parapsychologist, who will will
attempt to discover the ghost.

e WNOR/Norfolk awarded a whitewater
rafting expedition to tie in with an *Up The
Creek’’ screening.

Continued on Page 44
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Ladlies And Gentlemen — Start Your Turntables!
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CK AX

Is On The Road

To Rock

PAGIRINEW & ACTIVE

Already On

WDVE, KZEW, WYNF, WQFM, KRCK, KSJO, KZOK,
Q107, CHOM-FM, CFOX, WKLC, WCCC, WAAF,
KLAQ, WZXY, WKDF, KISS, CITI-FM, KFMQ, KIDQ, KLPX,
WMGM, KSM8B, KTYD

New Adds Include

KMET, WLVQ, WDIZ, WTUE, KILG,
KAWY, CHUM-FM, KOME, WRUF, WTPA

Reaction Tracks:

“ON THE ROAD TO ROCK"
“HEAVY METAL SHUFFLE"
“DREAMIN’ ADOUT YOU™
“ALIVE & KICKIN" ™

Now On Tour With Judas Priest—

6/27
6/28
6/30
7/1
7/3
7/6
7/7
7/9
7/10
7/13
7/14
7/15
7/17

Produced by Spencer Proffer

Wichita

Charlotte 7/18  Oklahoma City
Atlanta 7/20 Denver
Jacksonville 7721 Casper
Miami 7/22 Pueblo
Tampa 7/24 Las Vegas
Johnson City 7/25 Reno
Nashville 7/27 San Francisco
Dayton 7/28 Los Angeles
Indianapolis 7/31  Salt Lake City
CedarRapids  8/5  Milwaukee
St Louis 8/6  Columbus

Kansas City 8/7  Fiint
And Lots More To Be Announced

@YD

Distributed By CBS Records
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ON THE LIGHTER SIDE

Words To Broadcast By

When | profiled Rich Hall’s “Sniglets” book (6-1), | invited you to send
in your own radio-oriented sniglets (words that don’t appear in the dic-
tionary, but should). Several folks have risen to the occasion and submitted

broadcast neologisms.

Lonnie Dean, KYRS/Corpus Christi PD of-
fers:

Caffecoronary: A condition common to morn-
ing drive announcers of an advanced age (20
years old and over.)

Discography: A map showing ail of an an-
nouncer’s residences over the last five years.

- Overdragification: Culture Club burnout.

WQFM/Miiwaukee PD Andy Bloom came up
with:

Earo-eunuch: A music programmer with no
ears and no, uh . . . courage.

Neal Jones, KSMT/Breckenridge, CO morn-
ing man coined these terms:

Phlemocution: The attempt to speak clearly on
mike while you've got a thick, mucous:like
substance caught in your throat.

Deesarrhea: An announcing style favored by
jocks working under the mistaken notion that,
when unrestrained, their personality is every bit
as good as those big guys in the major markets.

Keep those sniglets comin’, and I'll pass them
on.

WARBLOID

(war' blovd)

n. The tiny device in cassefte players that eats tapes.

Continued from Page 42

Our Contestants, Johnny Olsen?

their prize closets recently:

impressive prizes for a current bumper
sticker promotion, including:

World Turns” . . .

school for 103 days . . .

And What Do We Have For

AORs have found some nifty items in

* WAPP/New York has lined up a slew of

— an appearance as an extra on ‘“As The
— limo service to and from work or

— a pair of airline tickets to.anywhere in

the world, plus hotel accommodations and
$1035 cash.

e WLUP/Chicago turned over the keys to
a classic '57 Chevy in John Landecker’s
“Trivial Pursuits: The Radio Game.” The
Loop also awarded a vintage Rock-Ola
Jjukebox stocked with oldies on Bob Stroud’s
“Rock & Roll Roots” show, which has ex-
panded to both weekend days.

Promotional Commotion

¢ KGB/San Diego and KMET/Los
Angeles are among stations that gave away
limited edition John Lennon lithographs.

¢ WOUR/Utica’s “Bankin’ With Rankin”
gifted a listener with a $500 savings bond in
association with Billy Rankin’s album.

* KSRR/Houston has ten black 1984 Pon-
tiac Trans Ams up for grabs, while KFMF/
Chico offered a 1985 Chevy Sprint before the
car was unveiled to the public.

o WGRQ/Buffalo commemorated the
tenth anniversary of Pink Floyd’s ‘“Dark
Side Of The Moon” stay on the bestseller
charts by giving away a guitar autographed
by David Gilmour.

o KAWY/Casper’s ‘“Rags To Riches”
promotion put a listener in sartorial splen-
dor to the tune of a $2094 wardrobe.

e You've heard of stations rolling back
the price of gasoline to levels of days gone
by. WQFM did that stunt one better when it
sold entire tankfuls of gas for 93 cents. Over
200 listeners were able to pump it up cour-
tesy of 'QFM, which received coverage on
all the Milwaukee TV newscasts.

Continued on Page 46

e

GIVE 'EM SOME LIP — WYSP/Philadelphia co-sponsored “Lip It,” a lip-synch contest, with

the local edition of “Evening Magazine.” 20 of the 500 who entered the contest were picked
to do their bit at a local club, including Cyndi Lauper, Boy George, Elvis Costello, Dolly Parton,
‘Tom Jones, and Meatloaf imitators, as well as a man who did Tina Turner. The winner’s perfor-
mance was taped for an Evening Magazine segment. Pictured are midday personality Anita

and a contestant in the guise of our Boy George.
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lIVE‘

PRESENTS

OZLY OSBOURNE

Captured Live! brings you the biggest acts recorded live
at America’s premier rock arenas in a weekly one-hour format.

The rock 'n’ roll wizardry of Ozzy Osbourne. ..
Captured Live! in a 2-part concert the weekends of July 14th and 21st.
He'll blast sizzling hits from “Speak of the Devil” and
his latest released LP “Bark at the Moon”

Presented by Chevrolet. Chevrolet and you, taking charge. aeiigew
Produced by Patrick Griffith Productions, Inc. for RKO.

Capture your market by calling (212) 764-6702.
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COWTOWING FOR VAN HALEN — When KZOK/Seattle morning team Rick Shannon (at
microphone) and Suds Coleman asked “What would you do for a pair of Van Halen tickets?,”
two listeners were not cowed by the prospect of donning this outrageous costume. In all, 20
pairs of exhibitionists won tickets, including: a chap who ate a plate of live spiders; an “S/M
Mother” who led her daughter around on a leash;, and a Boy George imitator who supplied
the audience with tomatoes to throw at him.

Promotional Commotion

Continued from Page 44

Just Causes KFMX/Lubbock Kite Fly & Frisbee Fling
* WDIZ/Orlando cosponsored a March drew a crowd of 6000 ... WHMD/Ham.-
Of Dimes superwalk that netted over mond’s tenth anniversary is in August, and
$125,000. it would love some artist congratulations.
e WPYX/Albany tied in with a local Contact PD Mark Seger . . . KMOD/Tulsa’s
‘ ‘ B3 supermarket chain for a walkathon to raise tenth anniversary bash drew 20,000 people
$115,000 for the March Of Dimes. to a Huey Lewis & The News concert . . .
tl II » WWCT/Peoria’s Rich Halberg stayed WXQR/Jacksonville, NC’s “Mr. Mike's
on the air for 106 hours to raise over $6000 Software Works” is an interactive com-
for the Muscular Dystrophy Association. puter bulletin board for listeners . . . Going
n ’ ’ o WDEK/DeKalb linked with its sister over and above the call of duty, Mick Fleet-
AM for an on-air auction that raised $18,000 wood hauled his long limbs up 12 flights of
for the American Cancer Society. stairs to do an interview at WKLS/Atlanta
* KFMQ/Lincoln collected an estimated when the power in its building was out . . .
four tons of food for a local food bank with a More power to ya: WPDH/Poughkeepsie is
free concert. Admission to the “Canned upped from 50kw to 65 kw.
Music Festival” was, you guessed it, one e St

can of food. S[G”[S

» At a reduced price concert, WKLC/
West Virginia gathered over 2000 pounds of
food for area flood victims. Governor Jay
Rockefeller lent his endorsement.

» WKLS/Atlanta raised $3000 for the US
Olympic Team with a series of Duran
Duran Video Dance Parties.

Aris Hampers is WLAV/Grand Rapids’'s new
MD . . . CHOM-FM/Montreal’s correct new ad-
dress is 1310 Greene #300; Montreal, Quebec
H3Z 2B5.

Congratulations to Assistant PD/MD Dana
Jang on celebrating a decade of rockin’ around

. WQVE/Plttsburg!n raised $500 for at KSJO/San Jose.
leukemia research with a Hagar/Schon/ zak Philli )
Aaronson/Shrieve video night a illips takes over pm drive at KAZY/
. ’ Denver, as PD Scott Jameson moves to 10am-
Odds ’'n’ Sods noon and Roman Moore is named Production
WDHA/Dover’s “Rush On The Rapids” Director . . . Changes at WKQQ/Lexington, as
From The took 50 listeners on a canoe down the Bob Rosel and Rusty Sharp exit afternoons and
Delaware River ... The Fourth Annual overnights, respectively.

Double-Platinum LP,
‘“Love At First Sting”

Next

K ko ok ok ke ke ke ke e ok e ok ke ko ko ke ok

R

¢ ¢ D Y E L E C T R l C Y WHO’S THE FERRIS ONE OF THEM ALL? — Why, it's WGRQ/Buffalo’s Larry “Snortin’” Nor-

ton, who'’s going up, down, all around in his attempt at the world’s longest solo ferris wheel ride
— 40 days. His wheels are spinning to raise money so Buffalo will be the site of the 1987 Na-
tional Sports Festival, an Olympic off-year competition for which the local Chamber Of Com-
AOR HOt Tl'RCkS @ merce is bidding. He started ‘round about May 25, so he’s over the halfway mark and is now
counting down the days until July 4. Larry, who holds the record for the world’s longest con-
tinuous radio broadcast (484 hours), does his 4-8pm airshift from his upwardly mobile home

From The Platl nu m'Plus every weekday. He's had a cellular telephone, radio, lamp, and television installed in the gondola

and is allowed a five-minute break every hour. He's pictured here with two lasses, who escorted

| ‘Grace Under Pressu re’ ’ him to his new room with a view.
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RON RODRIGUES

SAYING GOODBYE

Gunter Hauer Retires

ife is full of ironies. My first contact with Atlantic’s Gunter

Hauer came ten years ago: I was the MD at my college station,

and Gunter was one of the quickest to respond to my requests
for record service. He was also one of the few that would occasionally
check in with us to learn how his product was performing.

At the time, I would never have believed
that we would cross paths again, but we did.
Gunter was head of Atlantic’s A/C Promo-
tion department when I became MD at
KMPC/Los Angeles six years ago (when it
was A/C-formatted). And now as A/C
editor, I speak with him at least weekly.
During the years that I've dealt with
Gunter, I've come to realize that he is truly
among the most forward-thinking people in
this business. He has used his years in this
industry to cultivate an open and uncallous-
ed attitude. He was a pioneer in A/C promo-
tion,

Gunter reinforced his support of the for-
mat last year when he told R&R Managing
Editor Jeff Green, “With few exceptions,
it’s really the hit format for today, and in
my opinion, the most important. If you look
at the biggest records out, you will find that
they’re hot not just on CHR, but on A/C too.
A/C is a big factor in the overall success
picture, particularly when crossing records
to other formats.”

Gunter Hauer

So, after 17 years with the same company
and 37 years in the business, Gunter is retir-
ing. While I know he’ll enjoy the time off, I
only wish there could be a hundred of him
that would remain.

Progress

Bill Andres named to host mornings at KLZI/
Phoenix . . . Holly Levis jumps to WLTW/New
York as swing personality from WALK/Long
Isiand . .. Dale Shaw ol
joins WRMF/West Palm
Beach for evenings . . .
Byron Jefferies is now
doing mornings for
WOSH/Oshkosh, WI,
formerly of WRKR/Rac-
ine . Tom Cooper
shifts from WLCC/Luray, e
VA to WKIK/Leonard- \
town, MD as ND. Jay i .. <
Crawford is the new Dale Shaw
WLCC ND from WMRA/Harrisonburg . . . Paul

Dirscherl is promoted from everings to after-
noons and named Production Director at WGBB/
Merrick, NY. Joe Falcone steps from Production
to Program Assistant at WGBB . . . KBNY/Nam-
pa, ID moves morning personaliity Steve Robert-
son to weekends; he's taken a fulltime position in
advertising with the National Guard. Replacing
Steve is Bev O’Connor, previously with KIZN-
KTOX/Boise. Leaving KBNY is Carl Chambers,
who goes to KBBK/Boise . . . Ron Vereb is pro-
moted to the evening slot at WHBC/Canton from
parttime ... KORQ/Abilene GM Terry Bettis
departs to go into business for himself. PD Pat
Whitehead has checked out for B94(KEZB)/EI
Paso . . . Michael Hughey joins WAHR/Hunts-
ville for evenings from WEKR/Fayetteville . . .
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Friends Say “So Long” To Gunter

o

4L

Vince Faraci

Denny Long Ahmet Ertegun

There are many industry professionals who have a close relationship to
Gunter Hauer, both within Atlantic Records and in radio. R&R asked a few
of them to share their feelings about working with Gunter over the years.

“My association with Gunter Hauer has grown into more
than just a business relationship. He’s been with Atlantic Rec-
ords for more than 17 years and his duties have covered a
variety of positions within the promotion department. Gunter
was responsible for starting our college promotion department
and the job-hunting program to place graduates in commercial
radio stations. He has also been involved in our Jazz promotion
through the years. | have seen Gunter hire and develop some
of the best promotion people in the country. I've also seen him
pull off some truly surprising promotion feats, including our
first-ever first week A/C Breaker, ‘Wasted On The Way’ by
Crosby, Stills & Nash. Gunter personifies professionalism in

our business in any format, and he will be dearly missed.”
— Vince Faraci, Sr. VP/Promotion, Atlantic Records.

“When our industry loses to retirement a person with the
sensitivity and humanity of a Gunter Hauer, it is a loss indeed.
Very seldom can we in radio call our colleagues in the promo-
tion sector ‘true friends.’ I'm proud to say that Gunter is a true
friend, and he’ll be sorely missed. But being a close friend, |
am also aware of the real reason he is retiring . . . more time for
Atlantic City! | want to thank Gunter for all his help, and best

wishes for a new life."”
— Denny Long, MD, WCCO/Minneapolis

“Since joining Atlantic 17 years ago, Gunter has had an in-
strumental role in the label’'s tremendous growth. He has been
an industry pioneer in the development of three key promo-
tional areas: College, Jazz, and A/C radio. An invaluable mem-
ber of our executive team, Gunter will be greatly missed by the
entire Atlantic family, as well as his numerous friends made
through the music business. We wish him nothing but the best

for a long and prosperous future.”
— Ahmet M. Ertegun, Chairman, Atlantic Records.

ﬁ
Station Profile

KKPL Radio

OT STUFF — The dust is still settling from K108/Sacramento’s recent Chili Cookoff. Some
40,000 residents of California's capital tasted hot dogs and chili prepared by 21 cooking
teams, slugged down lots of beer, enjoyed music by America, and bathed in 95-degree sun-
shine. Winners of the cookoff will represent the area at the upcoming state fair.

P.O. Box 141146
Spokane, WA, 99214
{509)924-2400
Owner: Alpha Radio:

GM: Scott Christianson
OM/MD: Ric Morgan

96.1 mHz
56 kw

‘“96/Appie-FM”’ is KKPL's only on-air
identification, and we're programmed to reach
25-44 year-olds. We have a dominant signal
in the Pacific Northwest with a tower height
of 2360 feet. Our coverage goes hundreds
of miles beyond Spokane and reaches into
Northern Idaho.

“96/Apple-FM's promotions are always
done in a very big manner. We've given away
a Porsche, and invited everyone in town to
our first birthday party, featuring live music,

refreshments, and hundreds of dollars in
cash given away.

“Commercials are limited to five sets of no
more than three spots each in an hour. This
is done to insure appropriate attention spans
for the advertiser's message and as a pro-
gramming consideration for our listeners. We
also have stringent quality controls for pro-
duction.

“96/Apple-FM plays an approximate 50/
50 mix of currents and past established hits.
The music energy level is bright but never
strident. Our topical, localized air per-
sonalities work to showcase the music rather
than to overpower it. All programming is live.
Although we are music-oriented, the station
has a news department and a full staff of
AMS-certified meteorologists.

— Ric Morgan
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General Market Radio —
Don’t Be Afraid Of It

I’'m constantly being asked by young black broadcasters to spotlight
some of the few blacks in general market radio and discuss reasons for
the lack of blacks on the other side of the tracks. I spoke with four indi-
viduals, three of whom are employed at general market stations; the
other is in Black/Urban radio. These individuals shared thoughts about
how they managed to get their opportunities and what they feel is neces-
sary for blacks to do in order to make themselves more attractive in gen-

eral market radio.

Grant’s View Of The Situation

WKWM/Grand Rapids PD/MD Frank
Grant, a ten-year industry vet with a Broad-
casting B.A. from Michigan State, com-
mented on the number of general market
radio opportunities for blacks today. ‘‘Bas-
ed on the people I know within the industry
and from what I’ve observed, there doesn’t
seem like there are as many these days as
there have been in the past. When I look at
major market stations, which in most cases
do not have blacks on-air in any capacity,
it’s a bit disheartening. Obviously, Affir-
mative Action has taken some huge steps
backwards, but I also feel that in some
cases we limit ourselves by having a nar-
row scope of the industry. It’s important
that blacks look at the general market as a
viable job opportunity, just as they look at
Black/Urban radio.”

Fewer Positions For Blacks In
General Market Radio

Being in agreement with Frank about the
fewer number of opportunities in general
market radio for minorities, I asked him
why he thinks it is that way. Frank replied,
“It could be a combination of things, such
as lack of skills, no one applying for some
positions, and in some cases it could be
racism. I don’t think a lot of blacks even
consider working in general market radio.
Traditionally, Black radio has been a little
less consistent in developing skills needed
to compete in the general market arena.”

Starting In A Small Town
Is Part Of It All

During my years in New York City, a
number of black college students would ex-
press to me their desire to work at WWRL
and WBLS. However, they didn’t want to
leave New York to get their first job oppor-

tunity. I used to tell them that only a few
lucky individuals had the opportunity to
start out in America’s largest city. Grant
added some thoughts about that. ‘“I’ve
notice over the years that a number of
younger people are unwilling to go to a
smaller market to get a start. But they
must understand that you can’t always
start at the top. When you are beginning a
career, you must look at gaining job skills,
and a position in a small-to-medium market
can be a very valuable experience.”

Frank Grant

Anita Harris

A Different Viewpoint

Anita Harris, the newly-appointed
Sales Manager at KODA /Houston, has been
with Group W Radio for approximately five
of her ten years in the business. As a
woman, a black, and a salesperson, Anita
has climbed the general market ladder. I
asked her to share with us how she did it,
why she did it, and how others can gain
from her experience. ‘“My concerns have
always been related to progress. When I

A PERSONAL VIEW

society.

Taking A Step Backward

Approximately two weeks ago, when | wrote about what | felt is the
state of Black/Urban radio, little did | know that on June 12, the Supreme
Court Justices, in a six to three decision, would really tell minorities and
women, via the law of the land, just how vulnerable they really are in this

The recent Supreme Court decision effectively struck down Affirmative Action laws,
declaring it unlawful for municipalities to dismiss personnel with more seniority on a job than
minorities and women hired later. These laws were originally put in place by the federal
government to right the wrongs of past years regarding job discrimination. The old “last hired,
first fired” reality is upon us once again with all of the anguish which the real world can supply.

R&R/Friday, June 29, 1984

Arbitron has a new feature called “Radio
Today: The Black Listener” that | think you all
should take a look at if you haven't seen it.
Here are some highlights | found with a little
help from R&R Ratings & Research Editor
Jhan Hiber:

1) Blacks spend more time with radio — 30
hours a week — which is 20% more than all
persons (25 hours a week).

2) Radio reaches more young blacks
(12-34) than any other age group.

3) 91% of black male teenagers listen to
the radio on weekends.

4) Among black men, 18-34 year-olds
spend the most time with radio (31 hours).

5) The most black listening occurs at 7am
weekdays, but after 8:30am, listening levels
are higher on Saturday than during the week.
Sunday and Saturday listening peaks at

10am.
4 15| 3} 29
A AP g
Sunday

Did You Know?

Percert of Black Listeners Reached

89 | 69 | 78 | 69
PP LR
Mon-Fri
48 | 59 | 44 | 36
o \o"# #* «"&
Saturday

Take a look at the accompanying graphic.
For more information about black radio listen-
ing, contact your local Arbitron represen-
tative.

graduated from the University of Min-
nesota (with a B.S. degree), I went into
teaching, but I found that the educational
system was limiting my own personal dev-
elopment. I wanted to get into sales. After
going to several radio stations and being
turned down for positions in sales because I
had no experience, I found an opportunity in
real estate sales.”

How Anita Did It

How did Anita go from that job to a
general market position in radio? She ex-
plains, “I made sure that I learned every-
thing I could about radio sales. One must
prepare themselves to be competitive at
every level. My name got around the
Chicago area as a good salesperson, and
one day Westinghouse (now Group W) call-
ed to offer me a position as a National Sales
Consultant. I got out there and produced;
the proper people noticed, and here I am.”

Anita continued, “I'm very fortunate to
be with a company that looks at your abili-
ties, as opposed to the fact that they have a
quota to fill or Affirmative Action to deal
with. We all know that since the ’70s, all that
has been kind of cast aside. I look at it like
this: I'm with a company where I can grow
and develop; I can go as far as I wish, re-

gardless of any outside policies from Affir-
mative Action or whatever.

“One of the reasons I got into sales was
because I hated the people who always said,
‘Oh yeah, she’s there because she’s black.’
If you're in sales and the dollars aren’t
green and you don’t make your quotas, it’s
of very little significance what you are —
black, female, purple, whatever. The name
of the game is results — money! The other
reason I got into sales is that I like nice
things and money!”’

Good Advice

Anita had some advice for those younger
blacks interested in our industry. ‘‘Groom
and put yourself in position where you can
learn and develop to your fullest potential.
This could be in an academic atmosphere
or the professional workplace. You must
have self-motivation if you are to accom-
plish your goals and you must know exactly
what those goals are if you plan to make it.
Effort is what it’s all about.”

Next week this discussion continues, fea-
turing black broadcasters Harry Lyles and
Greg Williams, who have found comfor-
table positions in A/C and CHR radio. I
know you’ll find their perspectives quite in-
teresting.

A

CLINTON'’S QUICKIE KISS — WKYS/Washington's Jeff Leonard is already famous in the local
press for his interviews with George Clinton. So it's fitting that this, the latest in a long series of
George Clinton promo-tour pictures, should find (I-r}) Leonard, Capitol's Jack Wellman, Clinton,
and WKYS's Candy Shannon hanging out by WKYS’s new studios.




BREAKING & ESTABLISHING
ARTISTS

IS WHAT WE DO BEST!
SKOOL BOYZ

“SLIP AWAY"
Blachk/Urban |BREAKERS

SKOOL BOYZ
Slip Away (Columbia)
60% of our reporting stations on it. Rotations: Heavy 3/0. Medium 16/0, Light 26/6. Extra Adds 2,
Total Adds 8, WVEE, WBMX, WJLB, KACE, WNHC, Z93, WPDQ, WKWM. Heavy: WYLD-FM.
KJLH, WGIV. Debuts at number 40 on the Black/Urban chart.

Billboard Black Chart: @

JOHNNY MATHIS

“SIMPLE"

Black/Urban Chart: @
Billboard Black Chart: @

DAMARIS

“YOU STOPPED LOVING ME”

Billboard Black Chart Debut @

WAOK WENN WJAX WDAO
WDIA WGIV KJCB KDKO
WYLD-FM  WPEG KOKA
WJMO WOIC WAAA
KSOL WKXI

WATV

RAMSEY
= LEWIS
Vi3, “THE TWO OF US”

with vocals featuring

NANCY WILSON & DARYL COLEY

On olumbia Records

WWWwW americanradiohistorv.com



LON HELTON
DID THEY SPELL YOUR NAME RIGHT?

A Press Publicity Primer

Most PR people will tell you there is no such thing as ‘‘bad press’’ —
as long as they spell your name right, publicity is publicity is publicity.
However, short of your morning man being indicted for embezzlement,
the problem for most stations becomes getting any kind of press at all.

Susan Hackney

Maximizing publicity and press coverage
for radio stations was the topic of a Country
Radio Seminar panel discussion I moder-
ated. Panel participants included Susan
Storms, Director of Creative Services for
WHN/New York, and Susan Hackney, who
operates her own PR firm in Nashville, re-
presenting Permian Records, artists such
as the Statler Brothers and Loretta Lynn,
as well as handling publicity for the
“Wrangler Country Showdown.” It’s hoped
their comments will aid you in putting to-
gether a plan of attack, so you can spread
the fame and glory of your station far and
wide.

Why Publicize?

We all know we need to publicize station
events — right? But do we all understand
why?

“The reason you want to publicize is the
same reason you want sponsors to adver-
tise,” began Susan Hackney. ‘“You can
have the best radio station, the best promo-
tions, and the best music. But if you don’t
make noise about it no one is going to know.
To coin a phrase, ‘A terrible thing happens
when you don’t publicize: nothing.’ In look-
ing for publicity avenues, radio people are
the best promoters in the world, plus they
have a built-in vehicle for constant promo-
tion.”

Ms. Storms concurred, saying,
“Programming is only as good as it is
perceived to be. Through publicity, as an
adjunct to advertising, you are able to con-
trol how people perceive your radio station.
Reality itself doesn’t matter — perception
is reality. Through publicity venues I
believe you can position your station better
than through advertising. I say this because
there is a credibility factor. No matter how
wonderful the ad you run may be, everyone
out there knows you paid for it, and they
take it with a grain of salt. However, if so-
meone else tells you something, you believe
it; if you don’t know them, you’re sure it’s
right. When an editor or writer writes a
story, you have a credibility factor you can-
not gain through advertising. Another
rather important point is the price you pay
for publicity versus advertising.”

Two Types of Press

“There are two different types of press
you should try to get — the consumer press
and the trade press,” Ms. Storms pointed

Susan Storms

out. “‘Some people feel the consumer press
is all they need to deal with because that is
what reaches the station’s listening au-
dience. I feel the trade press is very impor-
tant and not only just because it helps an in-
dividual’s image within the industry. More
importantly, record companies, artists,
managers, PR people — everybody -
reads the trades. Sooner or later an artist is
going to be coming through your area, and
it sure doesn’t hurt to have these folks very
aware of your station.

“Trade visibility is crucial if the industry
as a whole is to respect your station and
understand what you are doing. However,
your emphasis should be on reaching your
local consumer press to help bring listeners
into the station — the name of the game.
This sort of publicity is very much a build-
ing process. Once one person has written
about your station it becomes easier to have
another person write about it. In that sense
it is important to have a press kit, which in-
cludes reprints of the finest stories written
about your station.

“To get those initial articles written, start
with the smaller weekly newspapers. Try to
get features in them, then move to the
dailies, then magazines, and then approach
television. Once you have a portfolio of all
these people writing about your station, TV
can be convinced to become interested.”

Susan Hackney adds to this, reminding,
“Don’t overlook the smaller suburban
papers that reach a large portion of your
audience. They are always looking for
material and are usually very accessible.”

Confucius Say

Recalling the old Chinese proverb, Susan
Storms emphasizes, ‘“‘Always use pictures
— don’t forget they’re worth 1000 words.
Next to the headline, the photo caption is
the most-read piece in any publication,
almost making the picture and caption
worth more than a story.

“One thing I try to do with stories is write
the article for the people I am sending it to.
I only suggest this as an outline, but in the
world of consumer press — especially with
the smaller papers — these people are not
paid a lot of money, and they work very
hard, long hours. If you give them a piece
that is well written and fairly complete they
can just sit and edit, which is a lot easier
than writing from scratch. It also increases

*
MANAGING YOUR PRESS
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utilize us to promote yourself.

First, there are two distinct types of infor-
mation with which we are concerned. One is
time-sensitive, the other is not.

Time-sensitive material consists primarily
of hirings and promotions, format changes,
and other stories with newsworthy content.
Remember that the R&R deadline is 6pm
Tuesday evenings, as we go to press Tues-
day night. When the big news about your
promotion or new gig is about to break, call-
ing us prior to the deadline is to your advan-
tage. There are far worse things for your
career than to have the entire radio and
record industry view your smiling face on the
first or third page of R&R, so calling us is very
important. A story written with your input and
quotes puts you in a much better light than
one written with information from third par-
ties. You know R&R is likely to hear the news
even if it doesn’t come from you personally,
so make the most of the situation and man-
age your own visibility whenever possible.

Quotes are probably not at the top of your
priority list when you've just been named PD,
GM, or GSM, but keep in the back of your
mind that we are going to call to ask for your
feelings about your new position. Your quote
is your chance to tell the world what you
think about the new position, company,
boss, or whatever. Make the most of it by
giving it some thought.

Next subject: Photos. Does R&R have a
current photo of you? Many folks are less
than excited when they see the existing “file
photo’ which accompanies a story or an in-
terview. There is no truth to the rumor that
we search for the worst possible shot of
those who don’t comply with photo requests!
But consider yourself warned. The photos
you send should be black-and-white portraits
5 X 7 or larger, although we can use color if
the contrast is sharp.

your chances of being included in the
paper.”’

Susan Hackney offered some tips on sup-
plying material to local media, saying,
“When publicizing special promotions, send
out press releases which can be placed in
local papers, educating the consumer while
cheerleading the particular event you are
promoting. Flyers and posters prominently
displayed, sub-promotions in clubs, where
applicable, and well-timed advertising
campaigns can be done in conjunction with
the major on-air thrust. If the event is big
enough, try to get the TV stations to have
your jocks on to talk about their involve-
ment in the event. If it’s a talent type com-
petition, try to get the winner a spot on TV.
Work with the other mediums — try to get
TV and newspapers to come out and cover
the event.”

Susan Storms added, ‘“One thing you
want to make sure of is that the story you
are trying to get written has an ‘angle.’ You
can’t expect any publication to print your
story unless it has a hook. Just as you try
and present interesting things to listeners,
they want to make sure they please their
readers. If you approach them with this in
mind you will find them to be infinitely
more cooperative. The same thing applies
when dealing with local TV.”

And, as Susan Hackney notes, the job
isn’t over once you get the initial coverage.
“Follow-up is critical to guarantee your ar-

Trade Talkin’

in the accompanying column, both Ms. Storms and Ms. Hackney
touched upon the importance of trade publications with regard to the pro-
motional weli-being of your radio station. Besides the station publicity
angle, there are a couple of other areas | feel need amplification in order to
better utilize what R&R can do for you. More than one career has been buiit
by keeping a high trade press profile, so never underestimate the impor-
tance of letting the industry know of your triumphs. The perception of your
persona is often as important as the reality of what you accomplish, so

e e e e e T e e e e e [ S O S S e S |

Recent R&R photo of a PD without a current
picture on file.

Material that's not time-sensitive, such as
photos and press releases of station acti-
vities, is always welcome. Use these to
elevate your station’s stature within the in-
dustry; when you promote your station, you
are once again promoting yourself.

When sending photos of promotions or
shots with artists, remember that we get
quite a few pictures every week and, of
course, not all of them can get in. Format
editors are responsible for selecting and cap-
tioning the photos which appear in their sec-
tions, and they always are looking for the
most interesting and entertaining pictures.
Keep that in mind when taking your pictures
and in choosing the ones you send to us.
You don't have to go to the extreme of stan-
ding next to the artist so you don't get crop-
ped out: nor do you need to jockey for the
(camera’s) far-right position so your name ap-
pears first in the caption. Just make 'em fun
whenever possible.

Finally, remember that all of us at R&R are
extremely accessible. Call us with your news
stories, tips, questions, and comments.
We're here to serve you and need your input!

ticles are being placed and a photo is going
to be used. Find out when they are supposed
to run and if they don’t, call and find out
why. Once the promotion is over, be sure to
tap the success of your event by sending out
a wrap-up release.”

As most of us know from experience, get-
ting material into a local paper that views
your station as an ad dollars rival is a lot
easier said than done. But Susan Hackney
offers this tip on getting the releases you
want printed: ‘It sure doesn’t hurt to have
a good relationship with the local paper
and/or its radio/TV critic or writer. In
some events, you may even want to align
yourself with the paper to assure its cover-
age. This might be a good way to at least
begin a relationship. Another way to do this
is share informaton with them. Sharing a
juicy tidbit of news with a columnist is a
nice way to consistently be in touch while
developing that relationship.”

Coordination

Just as the “A Team” ’s Hannibal Smith
loves it when a plan comes together, yours
won'’t without coordination on a number of
fronts. Ms. Hackney said, ‘‘Should you have
the luxury of an agency placing ads, make
sure you know when and where it will be
running the ads so you can match its buys
with article and picture placement. Of
course, the same thing applies if you are

placing ads yourself.
Continued on Page 52
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Join Lee Armold and hit
a few bars this weekend with

Willie, Merle, Crystal and Dolly:

Pick up “On A Country Road.”
You'll join over 350 stations bringing
country music lovers one of America’s
hottest syndicated music magazines.

It’s three hours a week of country
music news, celebrity profiles, recorded
live segments from Billy Bob’s country
mecca, exclusive interviews, and
concert performances. All presented
with a generous helping of country
hits and all-time classics.

Nobody knows country music bet-
ter than Lee Arnold, the Academy of
Country Music’s 1983 Deejay of the
Year. And nothing delivers the listener-
ship like his “On A Country Road.”

Plus four three-hour specials this

year: Memorial Day, with John Denver,
Lee Greenwood, and Emmylou Harris;
July 4th weekend, with Willie Nelson
and Waylon Jennings; Labor Day, featur-
ing George Jones and Hank Williams, Jr.
And, in October, live simulcast from
Nashville of the Country Music
Association Awards. ,
Pick up the coun-
try music program
that'll pick up your
listenership. Pick up
“On A Country Road.”

MUTUAL
BROADCASTING SYSTEM

Call Mutual Station Relations (703) 685-2050

wwWw-americanradiohistorv co
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Nashville
This Week

SHARON ALLEN

“Fandango” Scouts
Contestants

If you’ve ever watched a television game show and said to yourself,
“I could do that!,” this may well be the opportunity you’ve been waiting

for...

The producers of “Fandango,”’ a country
music game show for the Nashville Net-
work, are looking for people who have a
good general knowledge of country music
and its personalities. They will interview
potential contestants throughout the sum-
mer. You can call (615) 885-1545 to arrange
an interview.

Grand Ole Opry star Bill Anderson is the
host of the daily half-hour series. ‘“Fan-
dango” will resume production this fall in
TNN'’s studios at Opryland.

Those who appear on the show will com-
pete for prizes, including vacations, ap-
pliances, and home furnishings.

Potential contestants who have previous-
ly interviewed but not appeared on the show
can reinterview.

Daniels Salutes The Lady

If you find time on July 8, tune in the
television tribute to *~
the Statue of Liberty.
The show, “CBS
Salutes Lady Liber- §
ty,”” will feature %
Charlie Daniels and
his band performing
a song at Opryland’s . ,
Eh%wgratgoth;;aien Charlie Daniels:
overview of Opryland Saluting the statue
USA and feature a dance production from
the park’s “Country Music USA” show.

The show is based on two concerts aboard
the U.S.S. Independence (an aircraft carrier
anchored on the Hudson River near the
Statue of Liberty). Daniels is one of several
celebrities spotlighted at various locations
across the country. Other performers
featured on the show are Frank Sinatra,
Anthony Quinn, John Denver, Diana Ross,
and the Dallas Cowboy Cheerleaders.

Gatlin Hospitalized

This week Larry Gatlin was admitted to a
Nashville area hospital. According to the
attending physician he is in stable condi-
tion, but appears to have a viral condition.
The physician also mentioned that Larry
had been treated conservatively at home in
Nashville for some days. When he failed to
respond to that treatment he was admitted
to the hospital for evaluation and treat-
ment.

As a result, Larry, Steve, and Rudy were
forced to cancel their first White House ap-

pearance, June 21, at the congressional
Seafood Festival on the South Lawn. Larry
commented, ‘It would have to be something
really important for us to cancel a perfor-
mance for the President of the United
States.”

My sources say this is the first time in the
group’s 29-year performing history that
they’'ve had to cancel a concert.

Sylvia And Her Elephant

Sylvia and Nashville’s Y107 DJs, Trey
Matthews and Bill o
Morris from the
“Matthews & Morris
In The Morning g
Show,” hosted the &
Ringling Bros. Bar- §
num and Bailey Cir- :
cus while it was in ¥¢
town. Sylvia also nar
rated the circus to the |
blind through a head- *
phone system provid
ed by Y107 radio. The
blind students were
from Tennessee Re-
habilitation  Center % ;

for the Blind . . . Hank Sylvia: Trunk-aided
Williams Jr. lS sche- performance

duled to appear at this year’s Washington, DC
Beach Party ’84, hosted by the Beach Boys
on July 4. Julio Iglesias will also guest . . .
Cal Smith recently underwent colon surgery
at a local hospital. The results were benign.
We wish him a speedy recovery and look for-
ward to seeing a new single from him on
Parliament Records soon . . . Dolly Parton
and Sylvester Stallone were honored with
their own stars on Hollywood’s Walk of
Fame on Hollywood Blvd. The event marked
the first time that two stars have ever been
awarded during the same ceremony . . .
Merle Kilgore’s new Warner Bros. single
“Just Out Of Reach,” came to his attention
when a fan handed the lyrics to him at a con-
cert a few months ago and said, “Record this
and it will be a hit for you.” Merle pre-
sented it to his producer Harold Shedd who
agreed and decided to cut the song.

Dan Seals was doing some research at
Liberty Records before making a decision
about touring out of the country. He
discovered that his “Rebel Heart” LP and
the single “God Must Be A Cowboy”’ had
been released in . . . India! Knowing that
particular culture’s reverence for animals,

Country Music’s Top Ten
Proudly Welcomes
KLIF / Dallas-Ft. Worth
As Our 575t Affiliate

131 Ocean Park Blvd., Santa Monica, CA 90405 (213) 392-8743

Dan even considered changing the intona-
tion of the song to ‘“God Must Be A
Cow...Boy...” (just teasing!) ... Eddie
Rabbitt will celebrate his 10th anniversary
as a WEA recording artist the evening of
July 17 when he headlines the Universal
Amphitheatre in Los Angeles. On the same
date in 1974 his first single, ‘“You Get Me”’
was released on the Elektra label. Now into
his 25th single (now on Warner Bros.), Ed-
die is also putting together his 11th career
album for a late summer release . . . . Look
for a midsummer profile of Lee Greenwood

R&R/Friday, June 29, 1984

in US magazine. His
current single, “God
Bless The USA,” has
garnered the atten-
tion of several groups
around the country:
even the White House
called to inquire %
about Lee’s avail- %
ability to perform the Eddie Rabbitt:
patriotic tune for 10th Country anniversary
President and Mrs. Reagan . . .
Just thought you’d like to know!

Publicity Primer

Continued from Page 50

“Teamwork is always very important in
publicity campaigns, especially in concert
promotion when artists come to town. Re-
member to get the whole team involved.
Cross-pollinate with the promoter, the
label, and the artists’ PR team to secure in-
terviews, giveaway/promotional mater-
ials, and backstage meetings with the ar-
tists. When artists are in town get photos
with them — and don’t just put ’em on your
bulletin board — get ’em out to the local
papers as well as the trades.”

While working as part of a team is essen-
tial to some projects, others require fore-
thought and planning on your part to assure
they come off successfuly. ‘¢ Whether in the
articles you write or in interviews with the
person writing the story, go over the points
you want to make again and again,” ex-
plained Ms. Storms. “Use different words
and phrases, but keep making the points
you deem most important. If you don’t, you
are at the mercy of the writer’s decision as
to the most important aspect of your radio
station — and it just might be the newly-

installed green carpet in the lobby. In ad-
vance of the interview, you might write
down three or four main points you want to
convey and work at presenting them to the
reporter in various ways.”’

DJ Bites Dog

To maintain a steady stream of station-
related information flowing to the local con-
sumer press, there are a number of things
besides promotions (and the above head-
line) you can get placed in your local
papers.

‘“You can publicize company shifts in per-
sonnel — any additions of new personalities
or executive shifts in the local press as well
as the trades,” suggests Susan Hackney.
“Publicize the personalities; your jocks are
your stars. It sounds real basic to have a
current photo of your jocks on file. But most
stations probably do not. Get one and send it
to the paper when promoting an event the
jock is participating in. If they are not in-
volved in community events, they should
be, and this should be documented with
photos and written up in the paper when
they are.”

Ms. Hackney concluded by saying, “The
best publicity strategy in the world doesn’t
mean anything on paper — it’s only in the
execution on a day-to-day basis. Consisten-
cy is the most important thing. Don’t quit
after one particular push. Make sure your
frequency is heard from frequently and that
all your publicity is timed, tasteful, well-
executed, and well-placed.”

Have You Heard

The official announcement will probably be
next week, but WPLO/Atlanta MD Johnny Gray
is leaving to join Warner Bros. in regional Coun-
try promotion, based in Atlanta. This follows
WB’s appointment of Denny Mosesman as Dal-
las-based Associate National Promotion Director
in May. The label had not previously used re-
gional promo reps, but look for them to add a
couple more before the year is out . . . WHN/
New York morning man Del DeMontreux acted
as master of ceremonies for this year’s Interna-
tional Radio Festival of New York, held a couple
of weeks ago in the Big Apple . . . Congrats are
in order for KBRQ/Denver MD/personality Jim
Stricklan, as he was named “DJ Of The Year”
and inducted into the Colorado Country Music
Hall of Fame by the Colorado Country Music
Foundation at their 22nd annual convention.
KBRQ-AM & FM was also honored as the 1984
Country Western Radio Station of the Year . . .
Speaking of Great Empire stations, at WOW-
FM/Omaha, Cathie Fife moves from parttime to
overnights. On sister AM WOW, John David
Dixon shifts from evenings to afternoons, Dale
Allen leaves overnights to handle evenings, and
Bill Young steps up from p/t to overnights . . .
After three years at WAXViLexington, Will
Mason takes over the programming at WPFB/
Middieton, OH . . . Phil McKay, PD of A/C-
formatted KHUN-FM/Huntsville, TX for the past
year and a half, is now programming Country
sister station KSAM as well. Former PD Larry

Whitt will handle the music and promotion direc-
tor duties for the AM . . . KKYN/Plainview, TX is
celebrating its 10th anniversary and is looking
for any promotional stuff anyone would like to
send. It's planning a big blowout and pro-
mises to give suppliers of anything all the
credit they're due. The station also has a few
changes to report, as MD John Hendry has left
for Amarillo. New KKYN MD is John Brooks,
making the new lineup as follows: Kim Kross
and John do 7-9am, Kim carries on 'til noon,
John returns for 1-3pm, Ron Wilson recently
came aboard for afternoons, Kris Mitcheli
handles evenings, Gary Koop holds down all
nights, and Mark Hays is on the air
from 6-7am and noon-1pm ... WUSY/Chat-
tanooga celebrated its first anniversary
last week. lts lineup begins with Gene Mi-
chaels in the morning slot, followed by PD Big
Jon Anthony, MD John Hart, and Kelly O'Brien

. Pete Lazarr is now doing weekends for the
Transtar Country net . . . Mary McClain is new
to middays at WITL/Lansing ... Mike David
now works afternoons at KKAL/Arroyo Grande

. Bob Deiano is the new OM for KNEM/
Nevada, MO, while Debb Delano takes over the
Continuity and Production Director positions.
Also joining the station for MD/afternoons is Ray
Prosser from WRPQ/Baraboo, Wl . . . Ginny
Welsh is now interim MD at WMZQ/Washing-
ton, DC . . . And, it only takes a minute to call
and tell me what you have heard!
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The only pre-recorded comedy service in the world. Guests for your
show; gags: comedy news reports; sounds; gimmicks: features; exclusive
material.

No Free Samples. Your KNOCKERS °! sample cassette costs $5 and gets
you started nght away with top-quality professional material. Catatog includ-
edwihtape.  gend $5 to KNOCKERS*!

Box 153 La Grange, IL 60525

Current and Classic Airchecks!

Current Issue #51 features WLUP/Jonathan Brandmeier, KHS/
Rick Dees. KFRC/Dave Sholin, Portland's CHR battle w/KKRZ
& KMJK, Houston's KSRR/Mr. Moby & KKBQ/Q Morning Zoo, o Over 2000 Major Hits, Past & Present
Cleveland's new 14K, and KLUC/Dave Anthony. 90-minute o Lifestyle Vignette Feat'ures

cassette, $5.50. * Major Artist Interviews and Promos
Special Issue #S-35 features PHOENIX & ALBUQUERQUE! ¢ Top Flight Jingle Package

Frorv'1 Phoenix, CHR's KZZP & KOPA, AOR’s KDKB & KUPD, e Regular Monthly Updates

A/C’s KOY, KOOL-FM & KKLT, plus Urban KUKQ. Al- ¢ A Total Biend Created By Professionals
buquerque CHR's KNMQ & KRKE, AOR’s KWXL & KFMG,
A/C's KOB, KOB-FM, KZZX, & KQEO. Cassette, $5.50.
Special lssue #5-36 features HONOLULU, with CHR's KQMQ,

Reasonably Priced for All Size Markets

KIKi & KISA. AOR KPOI, A/C's KSSK, KULA, KKUA, KMAL, HUMOR, CONVERSATION, CALLS, CALENDAR & MORE For Demo, Call: 617-227-9789

KIOE & KRTR. Cassette, $5.50. "“The WORLD'S GREATEST Joke Service!” At Hamitton KEBC Ali Hit Radio, 214 Hanover St., Boston, MA 02113
Classic Issue #C-44 features KIMN/Todd Woallace-1968, FREE SAMPLES.

KFWB/Gary Owens-1962, 99X/Dave Thompson-1974, KKDJ/ Write on station letterhead or phone: 10918 Foxmoore Ave.

Rick Carroll-1974, WRKO/}.|. Jeffrey-1969, KH}/Bobby Ocean (804) 270-7206 9AM-5PM EST Richmond, VA 23233
-Machinegun Kelly-1977, and KFI/Dave Hull-1975. Cassette
$10.50.

CALIFORNIA AIRCHECKS
Box 4408 — San Diego, CA 92104
(619) 460-6104

s THE BASEBALL AMERICA
et REPORT &

. ELE CTRIC WELEN/E A new radio feature that will take an inside look at baseball, from

%zoég,::ﬂzsgx-gfsggszsg the major leagues to the minor leagues, and the colleges. De-
signed for morning and afterncon drive time Monday-Friday.
DICK JOSEPH CKSL, “The Weenie is by far the For demo and details:
c0M EDY greatest tool I've ever used on the airl™ Dave Chase‘ P.O. Box 2089’ NC 27702
: Y FOR FREE SAMPLES WRITE Toll Free: 1(800) 672-9604 69

s @ The Electric Weenie, P.O. Box 25-866
? 919 [* Honolulu, Hawail 96825 (808) 395-9600

Funny In 10 Seconds

i aeyis
- STRAIGHT TALK

FINE LINES
STRAIGHT TALK about radio and a PERSONAL PRO-

1455 Salem Church Rd. #2206, iInver Grove Heights, MN 55075
o0 OF ?dasy — =
FESSIONAL CRITIQUE by a top LA pro could get your

Sesstesy. T~
2. \
0 L \ners Q T f career off the ground. Send resume, cassette of your

show and $15 for CRITIQUE and your copy of STRAIGHT
FREE SAMPLE ISSUE , TALK to Sea Cove Publishing, 2063 Via Concha, San
of radio’s most popular humor service

. | nte, CA 92672
For sample, write on station letterhead to: O Liflgls ceme
1237 Armacost Ave., Suite #6-R Los Angeles, CA 90025

L3

7
OSSP XIA heee

Radio’s most complete personality biweekly;
Current artist Bio & update, record facts, daily

calendar/almanac, trivia, etc. Send for sample on
ALL AIRSHIFT READY! station letterhead:

Box 20093R, Long Beach, CA 90801

)
Poor (announcer's name)s -+
 Almanac :
Your own staff of writers and researchers do 1t all R l%'@ I‘@l&(

Cmtcmporary Hundreds renewed again!
) ¥ for vou. Concise stories. timely quotes, celebrity

Free sample! i
i = ] ) profiles. meaningful facts. sports anecdotes. fresh.
L ‘. cw”'e ENEELE len(e:rhead © relevant material. For a Free Sample - P.AN.AL SERV'CES THAT WORK!
! : ontemporary Comed L S . CA 92138 , i ; .
) ! 5502?0 Tw'yn Co y P.O. Box 85152, San Diego We’'re unigue in that we consult both stations
L » and individual broadcasters:

Dallas. TX 75227

For Stations For Announcers & PDs
¢ Formats * Aircheck/Resume
PERSON ALITY o Sales & Program Refinement
Seminars e Aircheck Analysis
o ® Aircheck & Mark
DISk Jockev ComedY Analysis arket * Employment Counseling
Over 1000 different comedy bits delivered to your "‘ L T S L LT S Y - 4 © Jingles * Shouts

mouth, 25 pages per month, to make you a fegend in . . E ;
s detailg/call or write today
your own market. For FREEBEE, write: HYPE, INK,, INFO-BITS o
. 3954 Peachtree Rd., Suite 202

7805 Sunset Blvd., #206, Los Angeles, CR 90046.

. FOR MODERN AIR TALENTS. THERE'S NEVER BEEN A SHEET

. LIKE IT. AT LAST A SERVICE FOR THE 1380s! FREE SAMPLE: . MC Atlanta, GA 30319 . = oack
INFO-BITS, % KFMB, SAN DIEGO, CALIFORNIA 32138. GREAT (404) 266-1977 o y

. SHOWS EVERYDAY!! . VISA uarantee

Lﬂ’""""""")

[¢4{ MARKETPLACE ADVERTISING

S —— PROGRAMM EMPLOYMENT/INSTRUCTION |

by check. One-inch minimum; additional space up to six inches
available in increments of one-inch. Rates for R&R Marketplace
(per inch):

Per Insertion

Seoions $45.00 AVAILABLE NOW — ON TAPE Radio Personnel

13 Insertions $40.00 "eeded

26 Insev':li,:‘:n.‘es ‘,,,,,:?5'00 i ﬂATIONAL, recognizgd as the leader in radio personnel placement,
Additional $10.00 per week charge for Blind Box ads. *The Top 300 Safest Oldies for A/C O e et boi ol feral, rom reck

stations in all size markets coast to coast. As . a registrant NATIONAL
will make a complete presentation in your behalf, it your professional
profile matches the job description. More and more radio stations are
joining the many hundreds that use our service. Are you ready for a
move? Let NATIONAL help. For complete details and registration form
enclose $ 1 postage and handling to

NATIONAL BROADCAST TALENT COORDINATORSS
Dept. R, P.O. Box 20551, Birmingham, AL 35216
ACT NOW! (205) 822-9144

Will include logo or other line art on ads of two inches or more
if camera-ready art provided. Deadline for Marketplace ads is
Friday noon, two weeks in advance of publication date. “T"E Mus'c ‘szc‘ronl!
Marketplace ads are non-commissionable. PROGRAMMING SERVICE
Submit to: Marketplace

RADIO & RECORDS 1930 Century Park West

Massachusetts 01151 ¢ 413-783-4626

Los Angeles, Calif. 90067 (213)553-4330 . , y :
% *Music testing research compiled by Smith & Company, Chicago

1 Box 103 ¢ Indian Orchard.
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MARKET weekly paper.
America.
colleges and universities.

Engineers, Production Directors.
5. Allmaor, medium & small markets.

TALK.

8. Money Back Guarantee.

JOB MARKET
6215 Don Gaspar, Dept. R. Las Vegas. NV 89108

10,000 RADIO, TV JOBS

. Over 10,000 Radio & TV jobs are published every year. Up to 98% of
the nationwide openings can be found in THE AMERICAN RADIO JOB

2. The most current and complete radio and television job publication in
3. Subscribed to by nearly every major broadcast school, Jr- colleges,

4. Complete listings for DJs, Program Directors, News people, Salesmen,

6. All formats: AOR, COUNTRY, MOR. CHR, BEAUTIFUL MUSIC, NEWS,
7. Many openings for those men and women with little experience.

Rates: One week $6.00. SPECIAL 6 weeks $14.95—you save $21.00!

Hmezicarn Radio ®

® Trained beginners

Columbia School
of Broadcasting

FREE PLACEMENT SERVICE
Takes the Headache out of Hiring . . .

* Qualitied pre-screened graduates trained as
DJ’s, Account Executives, Writers, Engineers

* Offices Natlonwide
Call the Job Placement Director
(213) 469-8321
COLUMBIA SCHOOL OF

BROADCASTING
{not affihated with CBS, Inc }

6290 Sunset Bivd., Hollywood, CA

® Experienced Pros

90078

o=
\
\

RADIO & RECORDS

INCREASE
SALES
RESULTS

The radio and record industries
are big markets to cover with a
limited sales force.

So why not put R&R Marketplace
to work for you?

It's a sure way to generate
qualified sales leads.
Just Call

(213)553-4330

for more information.

Openings

Free listings under thig “Nation-
al” heading are ONLY for re-
cognized Group Owned Sta-
tions in more than one region.
All others must run display.

FRANK MAGID

ASSOCIATES

One of America's premier full-service
A/C stations in major market needs
warm, adult communicator for pres-
tige shift. If you are an informed per-
sondlity with the ability to be enter-
taining and active in community in-
volvement, we want you! Send T&R
to: Frank Magid Associates, One Re-
search Center, Marion, lowa 52302.
EOE M/F

s e
|____EAST

Experienced ND for southern New Hampshire station. Mornings
with heavy local emphasis. T&R: Jim Olson, WMDK-FM, Box
418, Peterborough, NH 03458, EOE M/F (6-29)

WABK-FM, ME’s top rated A/C seeks experienced drive per-
sonalities. Management and production skills a plus. Geneuinely
friendly a must. T&R: Ryan Cote, (207) 582-3303 {6-29)

e e e
TOP 5 MARKET
CHR STATION

Looking for nighttime jock. Teen idol or urban
sounding would fit the bill. No screamers or
motor-mouths! T&R to: Radio & Records, 1930
Century Park West, #717, Los Angeles, CA
90067. EOE

T I DSEN BN e

Q-106/KIX seeks PD for this super staffed Washington, D.C.
AM/FM Country winner. T&R: Bill Sherard, 510 King St., Alex-
andria, VA 22314. EOE M/F (6-29)

ND/talk host needed for top-rated station in beautiful college
town. Nowl T&R: Sheldon Levine, WRSC, State College, PA
16801. No calls. EOE (6-29}

Full or parttime DJ, good future, administrative possibilities.
.&R: WGVA, Box 528, Lenox Rd., Geneva, NY 14456. (6-29)

Radio station expanding sales staff. Need Account Executive.
Good future, experience necessary. (315) 781-1240. WGVA,
Box 528, Lenox Rd., Geneva, NY 14458, (6-29}

Openings

WEZR Washington, D.C. important overnight opening. T&R:
Chuck Tyler, 10380 Democracy Lane, Fairfax, VA 22030. EOE
M/F (6-29)

Full service AM A/C has openings for parttimers & possible
fulltime. T&R: WKBR, 155 Front St. Manchester NH 03102.
EOE M/F (6-29)

Announcers, Newspeople
Male & Female
Needed immediately. National Broad-

cast Talent Coordinators. See our
MARKETPLACE ad.

Parttime & vacation announcing shifts available immediately.
Future fulitime possibilities. T&R: WCGY, 33 Franklin ST,
Lawrence, MA 01840. EOE M/F. No calls. (6-29)

Up-state NY radio station looking for experienced and ambiti-

tious journalist. T&R: News Director, Box 6476, Ithaca, NY
14851. (6-29)

sk ok ok ok sk ok ok sk ook ok ok ko ok ke ok
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MOR!

We are staffing big-signal major
market AM facility in an old-line
MOR/nostalgia format for 35+ demo.
DJs and news people must be ex-
perienced pros familiar with non-rock
music and pop history dating from
World War Il to today, and be able to
operate in a controlled atmosphere.
Creative environment with outstand-
ing company, excellent living area,
excellent pay and working conditions.
Forward one-page resume, cassette
and photo to:

Bob Henabery
Associates, Inc.

¢/o Radio & Records, 1930 Century Park
West, Box *719, Los Angeles, CA 90067
Phone calls will not be accepted.
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Fuliime PM anchor/reporter. T&R and writing sampies: John

Stemen ND, WNHV AM & FM, Box 910, White River Junction,
VT 05001, or call (802) 295-3096, 9am-Noon edt (6-29)

Openings
RADIO 930

WBEN :

Production Director/Assistant
Program Director

Immediate opening. The best staff. Many
projects to excite and challenge you. Three
person department. Operation 9am-midnight.
§ Keep your hand in air work, too. Usually one
shift per week at A/C GIANT. Tapes (pro-
duction and air) & resume to: Bob Wood, VP
of Programming, WBEN Radio 930/Rock
102, 2077 Elmwood Ave., Buffalo, NY
14207. EOE M/F
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ANAAS

One of America’s highest rated CHR stations has midday open-
ing. T&R: Tony Booth, WFBG, Box 2005, Altoona, PA 16603.
EOE M/F (6-29)

ROCKER
1 7 to midnight shift at medium-sized regional
rocker in the Northeast. Great team and facili-

ties. Send T&R to: Radio & Records, 1930
Century Park West, #722, Los Angeles, CA
90067 . Equal Opportunity Employer

FM & AM in Johnstown, PA looking for ND. Nice benefits. At
least two years experience. No calls. T&R: Mike Farrow, WKYE,
109 Plaza Drive, Johnstown, PA 15905. EOE (6-29)

Y94 has all-night entertainer opening + 2 parttime positions. 2
years CHR, A/C experience prefered. T&R: Phil Locascio, 2 Clin-
ton Square, Syracuse, NY 13202. (6-15)

Kivs +100
PHILADELPHIA

A unique, adult opportunity. Philadelphia’s
Love Song station is looking for a person-
able, mature morning man to help solidify
station’s market position. 5 years experi-
ence minimum. Great $'s and people. Send
tapes & resumes to: Kris Chandler, PD,
KISS-100, 1001 Baltimore Pike, Media, PA
19063. EOE M/F
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WAQCM needs uptempo CHR personalities now. Call (301)
797-7300 or rush T&R: 1250 Downville Pike, Hagarstown, MD
21740. (6-22)

immediate opening, moming drive, personality AJC format.
Board shift & production. T&R: WSER, 192 Maloney Rd.,
Elkton, MD 21921. EOE M/F (6-22)

Looking for familly orlented morning communicator to be part of
our community. T&R: Lee Philiips, WROW, 341 Northern Bivd.,
Albany, NY 12204. EOE M/F {8-22)

Openings

News Director
100,000-watt Sunbeft FM seeks dedicated
female journalist to anchor morning drive
and interact with morning personality. En-
ergy and personality a must! T&R to: Tomn
Collins, WKZL, P.O. Box 11967, Winston-
Salern, NC 27106. No calls please.

KNOE-FM 102, CHR now accepting applications for future
fulltime openings. T&R: Larry Rhymes, Box 4067, Monroe, LA
70211. EOE M/F (6-29)

SALES

WNGS-FM/

WEST PALM BEACH
Looking for experienced Account Ex-
ecutive/local sales. Respond to: Bill
Pearl, General Manager, P.O. Box 669,
West Palm Beach, FL 33402. EOE

Dominant FM Country needs mature detsil oriented PD. Brand
new state of the art studio. T&R: 13747 Montfort, #220,
Dallas, TX 75240. {6-29)

KILE Galviston, TX, PM drive siot open. Contact Dave Parks,
PD: (409) 762-8434 (6-29)
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MEDIUM MARKET
CHR LEADER

Seeks morning pro. Top dollars for the right
individual. If you desire creative control and
work well with others, let's talk! Send T&R:
Radio & Records, 1930 Century Park West,
#716, Los Angeles, CA 90067. EOE M/F

Charleston’s hottest FM, WKQB is looking for killer personality
for all dayparts. T&R: Paul Neuhoff, 107 West Sixth North St.,
Sommerville, SC 29483. {6-29)

Anchor/reporter needed for strong sunbelt AM/FM. T&R:
Jim Beasley, ND, Box 11202, Chattanooga, TN 37401. EOE
M/F (6-29)

Major Market
Program Director
KTXQ (AOR) has an immediate
opening for a versatile Program
Director with a minimum of two
years’ management experience
at AOR/CHR in major or medium
market. Excellent track record,
good marketing skills and crea-
tive promotional approach a
must. Send resume to: Clint Culp,
General Manager, 3626 N. Hall,
! Dallas, TX 75219. (214) 528

: 6500. EOE M/F
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Opportunities

Openings

Bright, dedicated, responsible, ambitious air talent needed for
Black/Urban format in America’s secret paradise. T&R: WTAM,
Thom Davis, Box 1670, Gulf Port, MS 39601. (6-22}

1440 KEYS looking for weekend air talent. First rate A/C for-
mat. Positive growth environment. T&R: Jay Stone, Box 9917,
LCorpus Christi, TX 78408. EOE M/F (6-29)

Top CHR AM in north Alabama has opening for night jock. Good
equipment, sound, benefits, and money. T&R: Jim Smith,
WLAY, Muscle Shoals, AL 35660. EOE M/F {6-29)

Top A/C on the beach in NC is accepting T&R’s for future open-
ings. T&R: Bobby Mercer, 211 N. Second St., Wilmington, NC
28401. (6-29)

Afternoon Drive

A leading, aggressive, stable FM Contemporary Country ‘

station in 200,000 market. 5-10 year air talent. Prefer
larger market experience. Enthusiastic, conversational
delivery. Creative production. Good staff. Fair manage-
ment. T&R: KKIX, Box 1104, Fayetteville, AR 72702.
EOE M/F

100kw CHR FM has immediate opening for parttime & future
fulltime air talent. T&R: Q-99, 1855 Lakeland Dr. Bidg. E,
Jackson, MS 39216. (6-22)

One of Virginia's fastest growing radio groups is looking for ex-
perienced on-air people to fill full & parttime siots. (804)
628-6950. EOE M/F (6-22}
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WANTED:

A WINNING PD

One of our most aggressive Country FM clients
is looking for a PD. The situation is extremely
competitive, the top 50 Florida market extreme-
ly desirable. Ability to motivate staff and cre-
atively lead station are musts. Excellent group
owner, great tools, good growth possibilities.
Resumes (no calls) to:

Than Hiber, President

Than Hiber & Associates,
P.O. Box 1220 Pebble Beach, CA. 93953
[ ) © ¢ ) © (¢ ) © € D

KCRIKFFA seeks ND for Country-A/C combo. Fuiitime air'
talent/production. T&R: George Hayes, Box 430, Helena, AK |
72342. (501) 338-8331 (6-22)

MORNING CRAZY NEEDED!

Large market Sunbelt CHR seeking fun and
entertaining morning personality. Must be abie
to communicate one-on-one with audience.
Good bucks, good facilities, great and growing
company. What are you waiting for? Send T&R
to: Radio & Records, 1930 Century Park West,
#713, Los Angeles, CA 90067. EOE M/F

WHHY has possible future openings. Two years experience &
production skills needed. T&R: Phil Horton, Box 2744, Mon-
tgomery, AL 36196. (205) 264-2288 EOE M/F (6 22)

East TX FM needs aftermoon announcer. Experienced prefered,
will consider seasoned beginner. T&R: GM, Box 1292, Green-
ville, TX 75401. (6-22)

Growing medium market, Sunbelt group looking
for morning shows for possible openings. A/C,
Otdies, Country and Easy Listening formats.
individuals and teams. Send unedited, one hour
tape & resume to: Radio & Records, 1930
Century Park West, #7165, Los Angeles, CA
90067. EOE

Central MO town near beautiful lake looking for future news &
announcer talentl C&R: Keith Sampson, KDKD, Box 448, Clin-
ton, MO 64735. (6-22)

100kw CHR-FM & A/C-AM needs ND. Strong on writing &
delivery. Call Denny Ainsworth, (601) 545-1230 EOE M/F
(6-22)

Magic 1390, A/C-Jazz has immediste openings. Minorities &
females encouraged. T&R: Bill Harman, WMGI, 4908 NW 34th

St., Gainesville, FL 32605. EOE M/F {6-22)

Openings

MIDWEST

ND needed. Several controversial issues ongoing. Must
gather/write/report all types of news. T&R: Mike Williams,
WKZC, Box 36, Scottville, Ml 43454 (6-29)

Production Director needed for aggressive small market station.
Good on-air sound also a must. T&R: Box 660, Scottsbluff, NB
69361. EOE (6-29)

Need ND at KLIK/KTXY. T&R: Tom Thies, Box 414, Jefferson
City, MO 65102. EOE M/F (6-29)

CHR AM in indiana looking for professional to do any airshift.
Must be strong in production and have good pipes. T&R: Gene
Kuntz, PD, WITZ, Box 167, Jasper, IN 47546. (6-22)

WMEE needs news personality to co-host morning show. T&R:
John Curry, WMEE, Box 6000, FT. Wayne, IN 46896. (6-29)

Haavywaeight afternoon drive personality for Saginaw. Top 100
market FM CHR, possible PD. T&R: FOXY 101, Box 357, Pin
Conning, MI 48650. EOE (6-29)

WVIC-FM CHR needs evening talent, uptempo style with ability
to relate to 8-midnight sudience. Good bucks. T&R: Bill Martin,
2517 Mt. Hope, Lansing, Mi 48810. (6-29)

4 WSdAM

Seeks fun-lovin’ morning personality. Phones,
bits, voices, welcomed! Oldies-formatted in
AM stereo! Great company with good bucks.
T&R to: Dave Winston, Box 1776, Saginaw,
MI 48605. No calls.

WKKD seeks weekend/swing personality; experienced west
suburban talent only. T&R: Dan Ferrelli, Box C, Aurora, IL
60507. (6-29)

Golden opportunity to work Country & 36th major market. Mini-
mum three years experience. T&R: Steve Cantrell, KIX 106 FM,
Box 6, London, OH 43140. No calls. ZOE M/F (6-28)

WHBY looking for on-air PD. T&R: Don J. Weir, Box 1619, Ap-
pleton, W 54313. (6-29)

WAZY is searching for fulltime Production Director. Creativity
and good copywriting skills @ must. T&R: Jim Stacy, Box 1410,
Lafayette, IN 47902. EOE M/F (6-29)

KMGK, Magic 93 tooking for jocks for future openings. No calls.
T&R: Al Brock, PD, 215 Keo Way, Cies Moines, |1A 60309. ECE
M/F (6-29)

Warm, motivated, morning pro needed for big AM
Country/informational station. T&R: Kelly Caris, 56 KWTO, Box
4568 GS, Springfield, MO 65808. (6-29)

AM stereo, flagship of eight station group now sccepting ap-
plications for jocks/sports. T&R: Hickenbottom, KOGA, Box
509, Ogaliala, NE 63153. (6-22)

Country music station has fulltime opening for experienced air
personality. T&R: Curtis King, WKKN, 1901 Reidfarm Rd.,
Rockford, IL 81111, EOE M/F (E-22)

WTRC needs reporter/anchor. Good voice, delivery & writing
skills essential. T&R: Don Voltz, Box 699, Etkhart, IN 46516.
(6-22)

- Afternoons
SRS Y% Top 25 Market

Your chance to move up with an excellent
Josephson-owned A/C station. Magic 96.5
WMGF, Milwaukee’s fastest growing and most
aggressive radio station is looking for an ex-
perienced A/C afternoon jock. The money is
competitive and benefits are outstanding . . .
ARE YOU? Send tape, resume and recent photo
to Dave Luczak, WMGF, 735 W. Wisconsin
Ave., Suite 700, Milwaukee, W1 53233, No
calls please. EOE M/F

WHBC needs a creative, mature & conversational. Talk show
and or sports interest a plus. Three years experience prefered.
T&R: Box 9917, Canton, OH 44711. EOE M/F (6-22)

Successful A/C station hetween Milwaukee & Chicago seeks
PM drive personality with strong production skills. T&R: Jim
Schaefer, WLIP, Box 653, Kerosha, Wl 53141. EOE M/F {6-22)

WKJF/93KJF taking C&R for future openings. All shifts, must
be able to follow instruction. No beginners/calls. C&R: T. Mur-
phy, Box 89, Cadillac, MI 48601. EOE M/F {6-22)

WCIL AM & FM looking for A/C, CHR personalities with produc-
tion ability. Low pay, bad hours, great staff & fun place. T&R:
Box 801, Carbondale, iL 82903. ECE M/F (6-22)

Openings

WEST

NE Colorado CHR, A/C seeking future announcers. production
& news openings. T&R: KSTC, Box 830, Sterling, CO 80751.
No calls. (6-29)

KO 93 has ks first on-air opening in nearly 3 years. T&R:
Novak/DeMaroney, 2121 Lancey Ste. #1, Modesto, CA
95355. EOE M/F {6-29)

Southern Oregon top-rated CHR looking for fulltime overright
personality. T&R: R. Charles Snyder, KYTC, Box 1745, Med-
ford, OR 97501. EOE M/F (6-29}

LET’S HAVE FUN!

We're building a new staff for a top 50 West-
ern market FM acquisition. We're switching to
A/C August 1 and we need a PD, jocks, ND,
and production people. T&R, phiiosophy,
goals, and current salary to: Radio & Records,
1930 Century Park West, #724, Los Angeles,
CA 90067 EOE

KMPS AM/FM is accepting applications for possible future em-
ployment. T&R: Ron Norwood, PD, Box 24888, Seattle, WA
98124. No calis. EOE M/F (6-29)

KZMK is now looking for newsperson as part of morning team.
Females encouraged. T&R: Bob James, 101 Bisbee Rd., Bisbee,
AZ 85603. ECE M/F (6-29}

Needed yesterday, enthusiastic air personality wanted for most
unique format. Females encouraged. T&R: Kevin Brooks,
KMDY, 2701 1000 Osks Blvd, Thousand Oaks, CA 91362.
EOCE M/F (6-29)

Seattle Urban/CHR looking for full & parttime jocks. T&R: Steve
Mitchell, KKFX, 1305 3rd Ave., Seattle, WA $B101. EOE M/F
(6-29)

Top-rated personality A/C in CA's wine country has & future
opening for experienced ND. T&R: Box SS, Santa Rose, CA
95402. EOE M/F {6-29)}

Openings

KUDO-FM Contemporary needs PM drive/Production Director
ASAP. Rush T&R: Bill Bauman, 86 E. Topicana, Las Vegas, NV
83108. EOE M/F (6-22)

Colorado Springs AM/FM seeks creative copywriter/producer
with mutti-track background. Production copy & sampies: Dave
Brull, K!Q, Box 431, Manitou Springs, CO B0829. (6-22)

A/C MORNING DJ and/or
NEWS PERSON

Warm, maturely funny, concise. Experienced
in AM drive. Right $ for right professional.
Send cassette/photo/resume to: Radio & Rec-
ords, 1930 Century Park West, #721, Los
Angeles, CA 90067. EOE

Looking for newsman. Strong reporting skilis a must. Adequate
delivery. Salary negotiable. T&R: J. Marcantonio, KLIX, Box
1258, Twin Falis, ID 83303. EOE M/F (6-22)

The Queke/S.F., has possible future openings. Long hours, siow
pay & big fun. T&R: KQAK-FM, 1311 Sutter, San Francisco, CA
94109. EOE M/F (8-22)

MORNING ENTERTAINER...S!

America’s best broadcast group is looking for
killer morning jock or team. Knock our socks
off with a tape and resume. Convince us and
deliver and you'll have a home for life. T&R to
Radio & Records, 1930 Century Park West,
#723, Los Angeles, CA 90067. EOE M/F

WANTED: MORNING TALENT
Midwest major market A/C needs strong adult
personality for morning drive. Good bucks for
the right person! If you can deliver 25-44 adults,
send T&R to: Radio & Records, 1930 Century
Park West, #720, Los Angeles, CA 90067 .
EOE

KSMT seeking announcer/production person. Beautiful location
in heart of ski country. Females encouraged. T&R: Jerry Kruger,
Box 7069, Breckenridge, CO 80424. EOE M/F (6-29)

Creative momning entertainer needed. Paid health, dental & pro-
fit sharing. T&R: John Ramsey, KKAZ, Box 926, Cheyenne, WY
82003. (307) 632-0551 EOE M/F {6-22)

Mature individual for PM drive. Must be capable of handling
fast-paced A/C format with news & information. Top AM. T&R:
Paul Thorne, KUGN, 4222 Commerce, Eugene, OR $7402. EOE
M/F (6-28)

AM personality for Lake Tahoe A/C. Must relate to adults, hot
production/copy. Western, non-smoker with experience. T&R:
Dana Michaels, KLKT, Box 6063, Incline, NV 89450. (6-29)

ISTMN

America’s hottest CHR is
seeking America’s most tal-
ented personality. KIMN/Den-
ver is accepting tapes for fu-
ture openings and continuing
our search for the best mid-
day talent in the country. You
should be warm, natural, re-
latable, creative and con-
cise. This is a great opportun-
ity to join an outstanding
company and be part of the
most talented airstaff in Amer-
ica. T&R to: Doug Erickson,
5350 W. 20th Ave., Denver,
CO 80214. NO CALLS
PLEASE. EOE M/F

Contemporary AM sterso station in eastern UT is seeking talent
for future openings. T&R & saiary requirements: Dave Roberts,

Box 1078, Price, UT 84501. No calls. (6 22)

CO sabes! If you're sales successfui, want to enjoy Colorado
Springs area & make money, send resume: KIlQ, Box 431,
Manitou Springs, CO 80829. EOE M/F (6-22)

Radio producer/announcer wanted. Great voice, solid produc-
tion, sense of humor & professional attitude. T&R: KSRF, 1425
Sth St., Santa Monica, CA 90401, (6-22)

AM drive news at A/C. Experience/attitude/team player. C&R &
photo: Chris Kampmeier, 5220 N. 7th St. Ste. 121, Phoenix,
AZ 85014. EOE M/F (6-22)

CA coastal CHR with possibie future openings looking for great
talent with three years experience. T&R: Kirk Cliatt, KDON, Box
81460, Salinas, CA 33312. No calis. EOE M/F (6-22)

Positions Sought

DENNIS ERECTUS outrageous AOR jock, available. Six years
experience, proven rating. (408} 371-2829 (6-22)

Excellent voice/production/PBP, nine months parttime ex-
perience. Available immediately. Broadcast school graduste,
hard working & personable. RANDY: (318) 355-4212 (6-29}

Have headsets will travel. Seven year pro, experienced in CHR,
A/C & Country. RUSS GARRETT: {203} 877-7953 (6-29)

Sports/news position sought. Solid PBP in all sports & creative:
writer who tells it with a flare. {201} 763-5587 (6-29)

Vateran newsman looking for top 50 anchor/reporter slot. Now:
ND over six-person staff at award winner in top 70. (5124
346-8796, before 8am cdt (6-29)

Talented & axperienced female radio broadcaster looking for the
right company to work with, not for, in S/SW. Call JENNI:
{409) 838-1282, after 6pm cdt {6-29)

Small markets in California, experienced medium market
jock/production. PAT: (409) 769-2475 {6-29}

Femaie MD/DJ with six years experience seeking positior: in
NW. Team worker. {512) 532-6217 (6-29)

Major market personality/production. Track record, stable.
Have worked national network, Denver & Phoenix. Available
July. MARK MAUER: (602} 897-2800 (6-29)

12 year pro: Toledo, Atlanta & Daytone/Orlando. Great morn-
ings. Currently PD & AM drive seeking top 50 market. DAVE:
{216} 369-1159 (6-29)

Starting my career looking for 1st job as DJ/newscaster. Good
pipes, recent graduate of Midwestern School of Broadcesting.
Locate MW/SW. ROGER: (312) 821-74865 (6 29}

Radio personality searchin for fulltime position with good com
pany in medium/small market. DANIEL RENTON: (517
485-1671 (6-29)

PD/MD/air-taient presently smployed. Hard worker, team player
seeks similiar position. GEORGE: {209) 784-1450 or 539-3527
{6-29)

Your female DJ, energetic, up with a smile delivery. A pro. Ex-
cellent voice/production, hard worker & team player. Top CHR
station. KATHY BRAY: {213} 256-8211 {8-29}
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Positions Sought

Addicted to creative radio, energetic, steady professional per-
former. Strong voice & production including copywriting &
news. ERIC: (505) 881-0314. Ready to relocate. (6-29)

Attention Florida medium/large markets. Let's both make
money. 4% years as DJ/production, now availabie for good sta-
tion. MARK: (813) 987-4305 (6-29)

Sportscaster/DJ/news, three years expereince. B.S. in Com-
munication. Professional & dedicated. JEFF: (916) 481-1962 or
944-3271 {6-29)

Seven year pro, A/C, CHR, AOR or Oldies. MD/production. BILL
BISHOP: (316} 838-3507 (6-29)

Former KDAY/Los Angeles traffic assistant. College PD seeking
DJ position. Great voice/production skills. Willing to relocate.
DARRELL: {213) 563-3190 (6-29)

| can generate ratings & revenue for you. K.C. & Detroit 10 year
pro. Seeking PD/MD/airshift. Great references. MIKE BENSON:
(913} 451-8815 (6-29)

WILLIE CURTIS, looking for DJ/snnouncer opening. (312}
450-1539 or 737-6489 (6-29)

Ambitous broadcast school graduate seeking entry level posi-
tion as air personality/production. Will travel snywhere. TONY
SORRENTINO: (312} 338-8155 (6-29)

Let’s talk about drive time with funny & functional characters st
your top 50 CHR. {804) 353-8181 (6-29)

JiIM BAUER, most recently with CFNY/Toronto, previously with
CHUM-FM, Q107 & WRIF looking for work. (416) 459-1257
{8-29)

Look out West coastl Insane Chicago area personality moving
westward. Dependable, hard working, good pipes & stable.
CHR or A/C. CRAZY TONY IMBURGIA: (312) 442-1198 (6-29)

TOM DANIELS, Z104, B34, WJUDX & WPGC seeking major
market CHR sirshift or medium market PD slot. Good
numbers/production whiz. (414) 664-1221 (6-29)

Experienced young broadcaster seeks first airshift with small
market station. Also experienced in promotion/traffic/continui-
ty. NORRIS: (602) 967-7021 (6-29}

Five foot sieven, 200 pound broadcast veteran looking for new
chair. Last one too sutomated. Any shift. Will relocate. (206)
357-6935 (6-29)

Sex . . . here’s a newsman whose stories are catchier. One year
medium market, great listener/editor. Ask for the NOSEY NOSE:
{213) 672-8301 (8-29)

Major markst sportscaster {currently employed) looking to
make a move. Wiling to relocate, will consider sil offers.
STEVE: (305) 431-0880 {6-29)

Nonoffensive female with brain & top 100 experience seeks
A/C, CHR or Country gig in South or SW. Available immediate-
ly. SHASTA: (512) 837-6967 (6-29}

AR AAAAAAAAAAAAAAAAAA
Major Market Talent

Versatile, multi-talented 1l-year major
market talent seeks a creative team of pro-
gressive professionals who believe in real
radio as a communications art form within
a stable, positive environment in the top 30.
Please call DIANE CARTWRIGHT (209)
576-1069, anytime!

o

NMawsman network AOR & CHR. Now working in L.A., avsilable
for less crazy location. Prefer MW or S. (818) 509-9905 (6-29)

PHLASH! That's my name. Best beginner since Imus. Young,
enthusiastic & will travel. Learned basics in Baltimore. PHLASH
PHELPS: {301) 377-8349 {6-29)

Eats, sleeps & Hves radio. Enthusiastic team player currently
working in NY radio research. Looking to get back on-air. Any
format. ASHLEY SCHARGE: {212) 229-2094 {6-29)

ND/sportscaster looking for smali/medium market in MW or W.
Five years experience, currently working. Looking for sports/-
sales or sports/news combo. BOB: (308} 635-1320 (6-29)

DOCTOR X, top jock of the MW is ready to make your station a
winner. Are you? Give me a call & let’s talk. (312) 272-2512
{6-29)

News anchor/reporter with network experience, looking to relo-
cste. 12 years major/medium market experience. BOB: (504)

834-4212 (6-29)

Avallable now: news/sports pro with six years experience plus
college degree. Seeking medium/major market position BRUCE:
(813) 349-0546

Creative, successtul, variety style morning team looking to
entertain any medium/large market. College plus six years ex-
perience. TOM & DAN: (517) 366-5364 {6-29)

English sccentric workacholic with proven numbers looking for
good station to enhance talents. Five yesr experience CHR &
A/C. Will relocate. DON: (303) 574-4340 (6-29)

~AYVE ALLEN, experienced Black male with CHR, Country &
AOR roots is searching for & spot in a Black formst. Good
production voice. (205) 859-5254 (6-29)

Engiish DJ over 10 years experience looking for work in USA.
Anything considered, anywhere. Prefer FL. ALEX: (305)
946-2320 (8-29)

Positions Sought

No B.S, just good hard work. Seven yesrs experience AM/PM
drive. AOR/CHR, PD & MD with solid production. Medium/ma-
jor markets. BOB ROSEL: (606) 272-8438 (6-22)

NRARRARRARSARARAARARARARARNRARAARAARARARRARRRASRANA P

Versatile Broadcaster
Has AM DJ experience. Just graduated from
broadcasting school with training in all facets
of radio. | could and would like to be arf as-
set to your station!

Contact Jay Gale (216) 731-8974
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Al personality needs to move up. Three years A/C, MOR ex-
perience seeks A/C, CHR. Creative production, college degree.
LARRY SCOTT: (916) 671-4342 or 673-7677 (8-22)

Somewhers in the South is a8 smasll Country station that needs a
friendly, experienced announcer. | want to do evenings for you.
DAVE: (406) 452-5038 (6-22)

America’s hottest moming team seeks new major market
challenge! Cali now for rush demo (714} 337-1501. Extremely
confidential. (6-22)

Fermmale talent with four years experience seeks on-sir shift in
Long Island/NYC srea. (516} 538-0402 {6-22}

Need sales or traffic help? College graduste with experience,
quick leamer & hard worker. Prefer Esst. NANCY: (617}
934-0706 (6-22)

English new wave Jock avallable to excite USA sirwaves.
TONY: 39-184-290934 or write Vis Tacito 1-44, Ventimiglia,
1.M. 18038, italy (8-22)

A th dium/better i AM drive, news & produc-
tion. Experienced & stable. Prefer FL, all offers considered.
LARRY KAY: (717) 653-2500 (6-22)

JOHN DIAL, WNAP, WFMS, WDAN seeks personslity A/C,
CHR or Country home. Major/medium markets. Dedicated pro
with 10 years experience. (317) 849-5533 (6-22)

Sports fanatic/workaholic looking for small market position.
Can write, anchor, PBP, jock, do traffic & production. College
degree. DAN: (312} 335-0548 (6-22)

A mature, warm, friendly, unique Australian accent will stand
out in your market. Green card, major market experience, PD &
marketing. TERRY: (203) 322-0649 (6-22)

Seven ysar adult communicator with General Class license
seeks stable position in top 100 SE market. Management & pro-
gramming experience. TERRY: (502) 845-4392 (6-22)

Zap. Looking for on-sir gig in the MW. Creative with two years
experience. DAN: (701) 248-3440 or 248-3947 (6-22)

CT ND’s: young newsman seeks anchor/reporter position.
Energetic, enthusisstic & devoted. Have degree, experience &
native to Nutmeg State. MIKE: (203) 232-7300 (8-22)

Experienced sports/ND seeks relocation. NCAA and minor
league PBP. Will consider sports/sirshift combo. JOHN
RICHARDS: (406) 761-1310 or 454-37386. (6-22)

One of America’s most dy iC young spor looking to
join hot station. Solid PBP/anchor reporting. For interesting air-
check. GARY ALLEN: {512) 443-4595 (6-22}

Major market CHR producer currently working, looking to ex-
pand. interested in programming, promotion or MD positions.
Excellent references. GEORGE: (305) 989-3938 (6-22)

%kokkkk 16 YEAR VET skokkkok
I’'m a 16-year A/C, CHR veteran and
family man. After taking some time
off for the first time in several years
Id like to relocate and continue my
career with cordial, positive people
who strive for broadcast excel-
lence, regardless of the market size.
| own one of America’s finest mint
condition oldies collection avail-
able for your use. Call CHUCK at
(619) 244-0436, and let’s talk!

Sk ok sk 3k ok e sk 3k ok e ke ok ook ok ok sk ok

Cresative commulcator looking for small/medium market pro-
gramming, prefer SW. Six yesrs experience, currentty PM
drive/production. SHAWN: (505) 722-9025 (6-22)

A/C craftsman with warm one-to-one approach seeks position
with East coast A/C or Oldies operation. BOB MORGAN: (717)
264-9692 (6-22)

Small market PD/MD seeks sir position. Strong after-
noons/evenings. All offers considered. JOHN: (304) 584-2373
(6-22)

Communicator looking to do more than spin records and give
time & temperature. Work with all types of music. Will locste
anywhere. DAVID: (402) 488-1295 (6-22)

uniti

Positions Sought

16 year pro including KEYN/KKRD. This sct delivers numbers &
knocked out the competition. Major/medium market, PD small
market. SEAN: (316) 478-2431 (6-22)

Sportscaster/air talent seeks opportunity. B.S. Communice-
tions, professional, dedicated, enthusisstic. JEFF: (916)
481-1962 (6-22}

Friendly, personal sounding announcer. 7% yesrs experience.
Currently parttime in Akron. KEN: (216) 253-2679 (6-22}

L.A. newsman wants to retum to MW or southern territories.
No B.S., just excellent CHR or AOR news. (818) 509-9905
(6-22}

Hot female Jock, four years experience with fantastic produc-
tion. Research, music & more. Top 100, any format. KARYN
KASI: (309) 452-2254 (6-22)

Experienced 15 year personality Jock seeks modern, pro-
gressive A/C station. Currently working overnights at Skw sta-
tion. JAY: (715) 845-7772 (6-22)

PO with great small market track record seeks bigger challenge
and bigger bucks in medium market as PD or MD. RICK: (309)
925-3029 (6-22)

Telented young female performer seeks work as DJ. News
broadcaster/commercial announcer. Chicago sres preferred.
Recent gradusate. KATHY ROBINSON: (312) 440-4496 (6-22)

PAT MOORE, WNAP/WNDE looking for Great Lake ststes.
PD/sirshift. Great track record. {317) 875-8343 (8-22)

N.Y. MORNING SHOW
Morin & Krantz, WPIX-FM, available
soon. Topical, humorous, phones our
specialty. If you're not afraid of a team
that will cause talk, talk to Mike Morin
& Brad Krantz. (201) 784-9569 after
noon EDT.

News pro, hard working team player with 11 years experience.
PATRICK SCHMID: (402) 466-3088 (6-22}

RICK FRY with nine years experience including PD/MD/ND look-
ing for AC/CHR. Will relocate enywhere. (619} 758-3037
(6-22)

ND currently smployed In CA pursuing career advancement into
medium/major market. Will relocste for right opportunity. RICK:
(208) 781-6005 (6-22)

Available Immediately, versstile 4% year CHR, A/C small
market experienced jock looking to move up in sunbelt region.
RICK: {915} 263-4279 (6-22)

Looking for first job as DJ/news announcer. Trained at
midwestern broadcasting school. Grest tape and bright per-
sonality. Mature and responsible. GARY: (312) 369-0548
(6-22)

Recent college graduate with four yesrs air experience.
Background in news, sports & editorial. Hard working and will-
ing to relocate. MICHAEL: (818) 709-4074 {6-22)

Herd working team player looking to continue growth with
stable goal oriented brosdcast company. Over three years ex-
perience. (206) 357-6935 (6-22)

Help! Sateflite has taken over. Don’t let ten years experience go
to waste. Need live gig in KY or surrounding ststes. RON
SMITH: (606) 437-4051 (8-22)

've done production, . & fitling. Now I'd like my first
regular sirshift. MIKE: {805} 526-8869} (6-22)

Good attitude. Ten year CHR or A/C veteran looking to relocate.
Prefer FL. Presently PD in SE medium market. (318} 443-8543
(6-22)

Production whiz ready to move up. Promos & commercials that
sizzle. EEBS degree, nine year pro in CHR/AOR. GREG: (916)
283-3102, 9-6pm mdt (6-22)

Currently employed PD/MD/air talent seeks similar employ-
rment. Will relocate for right opportunity. Team player. GEORGE:
{209) 784-1450 or 539-3527 (6-22)

Dependable CHR, A/C, Urban pro, DJ/PD/OM. Outstanding
voice/delivery/production greater Cincinnsti. Available nowi
SCOTT: {513} 528-5793 (6-22)

KIRK RUSSELL, 12 years experience in San Jose, Phoenix,

Cleveland and more, seeks positon at contemporary station
West or NW. (408) 378-3483 (6-22)

Changes

RADIO _]

Fred Sanchez sppointed Marketing Representative
KKMI/Seattle from KOMO.

RECORDS

Paul Del Campo appointed Manager PolyGram Special Im
ports/New York.

 InDusTRY |

Tom Faitos appointed Classical Product Coordinator
PolyGram Special imports/New York.

Kenny Levine appointed Sales, Marketing & International
Product Coordinator PolyGram Special Imports/New York.

Craig Kamen promoted Special Projects Coordinator/
Singles Specialist WEA Records/New York.

Paul McDermott promoted Field Merchandiser WEA
Records/New York.

Mike Carden promoted Inventory Representative WEA
Records/New York.

Amy Ellen Genkins appointed Records Counsel Law De-
partment CBS Records/New York.

Marc Diener appointed Records Counsel Law Department
CBS Records/Los Angeles.

Todd Siegel promoted Account Executive Katz Sports/New
York.

Debra S. Hand appointed Account Executive Kstz
Radio/Dalles.

Dan O’Shea appointed Account Executive Christal
Radio/New York.

Linda Mirandi sppointed Account Executive Weiss-Powell
Radio/New York.

Michael Weiss appointed Account Executive Weiss-Powell
Radio/New York.

Miscellaneous

AM station seeks Adult/Contemporsry service from all labels.
George Feola, 1660 N. Newcomb, Porterville, CA 93257.
(6-29)

Help! Female brosdcaster wants roommate to share three
bedroom in Pasadena/Glendale, CA srea. KATHY: (213}
256-8211 (6-29)

New Country station in resort srea near Memphis, needs sarvice
from sll Iabels. Laura Sullivan, WRDS, Box 322, Sardis, MS
38666. (601) 487-3031 {6-22)

KLKT/Incline Village, needs record service for A/C, Jazz, Coun-
try & Classical product. Mickey Lees, MD, box 6063, Incline
Village, NV 89450. (6-22)

Dates appearing at the end of each listing
signify first week listed.

M

R&R Opportunities
Advertising

Radio & Records provides free (24 words or
3 lines) listings to radio stations and record
companies in Openings. Free listings of the
same length are also available to individuals
seeking work in the industry under Positions
Sought. All other advertising must run display.
Changes must be mailed in on company let-
terhead.

Deadline

To appear in the following week’s issue, we
must receive your ad by Thursday 12 noon
{PST) prior to issue date.

Display Advertising

Display: $30 per inch per week (maximum 35
words per inch). Includes border
and logo.

Blind Box: $45 per inch per week {(maximum
35 words per inch). Includes
border, box number and pos-
tage/handling.

Payable In Advance

Display & Blind Box advertising orders
must be typewritten or printed and accom-
panied by check mailed to our office in ad-
vance.

For Opportunities you may place your free
listings by phone only on Wednesday,
Thursday & Friday 9am-5pm (PST) (213)
553-4330 or mail to: R&R Opportunities,
1930 Century Park West, Los Angeles, CA

90067.
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Peters Productions, Inc.

Debbie Welsh (619) 565-8511

National Music Formats
Added This Week

Country Lovin’

JOHNNY RODRIGUEZ"Let's Leave The Lights On
Tonight”

ATLANTA “Pictures”

GENE WATSON “Little By Little"

Media General
Broadcast Services

Bob Dumais (901) 320-4433

ACtion

KENNY ROGERS “Evening Star™*

Your Country

JOHN CONLEE “Way Back” )
SHELLY WEST “Somebody Buy This Cowgirl A Beer”
CHARLY McCLAIN & MICKEY GILLEY

“The Right Stuff”

GLEN CAMPBELL “Faithless Love”

ATLANTA “Pictures”

RONNIE McDOWELL “I've Got A Million Of 'Em”
KENNY ROGERS “Evening Star”

REBA McENTIRE “He Broke Your Memory Last Night™

Hit Rock

JACKSONS “State Of Shock”

PEABO BRYSON “If Ever You're In My Arms Again”
VAN HALEN “Panama”

TONY CAREY “The First Day Of Summer”

ROBIN GIBB “Boys Do Fall in Love”

MICHAEL JACKSON “Farewell My Summer Love”

Radio Arts

John Benedict (818) 841-0225

Country’s Best

KENNY ROGERS “Evening Star”
RONNIE McDOWELL "I Got A Million Of 'Em"
REBA McENTIRE ""He Broke Your Memory Last Night”

Soft Contemporary
KENNY ROGERS “‘Midsummer Nights"

BILLY JOEL “Leave A Tender Moment Alone”
MECO "Anything Goes"”

Sound 10

GLENN FREY “Sexy Girl”

Transtar

Chick Watkins (303) 578-0700

Adult Contemporary

MIKE RENO & ANN WILSON "“Almost Paradise”
LIONEL RICHIE “Stuck On You"

Country

Tom Casey (213) 460-6383

WHITES “Forever You"”

BARBARA MANDRELL “Only A Lonely Heart Knows"
HANK WILLIAMS JR. “Attitude Adjustment”

JIM GLASER “You're Gettin’ To Me Again”

—

ﬂ

Satellite Music Network

George Willlams (214) 343-9205

The Starstation

TEDDY PENDERGRASS “Hold Me"

Country Coast-To-Coast

KEITH STEGALL *| Want To Go Somewhere”
GENE WATSON “Littie By Little”
CRYSTAL GAYLE “Turning Away”

Rock America

TONY CAREY “The First Day Of Summer”
LIONEL RICHIE “Stuck On You”

TINA TURNER “What's Love Got To Do With It"
GLENN FREY “Sexy Girl"

TM Programming

Cal Casey (214) 634-8511

Stereo Rock

GLENN FREY “‘Sexy Girl"”

LIONEL RICHIE “Stuck On You”

JUICE NEWTON “A Little Love”

JACKSONS “State Of Shock”

PEABO BRYSON “If Ever You're In My Arms Again”

TM Country

MOE BANDY & JOE STAMPLEY “Where's -The
Dress”

BPI

John lies (800) 426-9082

Adult Contemporary

GENESIS “Taking It All Too Hard"”
CHRISTOPHER CROSS “A Chance For Heaven”

Country Living

RONNIE McDOWELL “I Got A Million Of 'Em”

JIM GLASER “You're Gettin' To Me Again”
CRYSTAL GAYLE “Turning Away”

CHARLY McCLAIN & MICKEY GILLEY “The Right
Stuff”

Concept Productions

Dick Wagner (916) 782-7754

CHR

GLENN FREY “Sexy Girl"”

SERGIO MENDES “Alibis™

LIONEL RICHIE “Stuck On You”

PEABO BRYSON “If Ever You're In My Arms Again"
JACKSONS “State Of Shock"

RATT “Round And Round”

VAN HALEN “Panama”

—

o

The Great Ones

GENESIS “Taking it All Too Hard”
MECO ‘“Anything Goes"
INDUSTRY “What Have t Got To Lose”

Drake-Chenault

Bob Laurence (818)883-7400

XT-40

LIONEL RICHIE “Stuck On You”
STEVE PERRY “She’'s Mine”
GLENN FREY “Sexy Girl"

YES “it Can Happen”

RATT “Round And Round”

Contempo 300

THOMPSON TWINS “Doctor! Doctor!”

Great American Country

JOHN CONLEE “Way Back”
KENNY ROGERS “Evening Star”
REBA McENTIRE ““He Broke Your Memory Last Night”

Century 21

Greg Stephens (214) 934-2121

The Z Format

JACKSONS “State Of Shock”’

YES “it Can Happen”

SCANDAL f/PATTY SMYTH “The Warrior”
RATT “Round And Round”

GLENN FREY “Sexy Girl”

JOHN WAITE “Missing You”

LIONEL RICHIE “Stuck On You”

The A/C Format

GLENN FREY “Sexy Girl”
MADONNA “Borderiine”

Super-Country

GENE WATSON “Little By Little”

OAK RIDGE BOYS “Everyday”

BARBARA MANDRELL & LEE GREENWOOD
“To Me”

EDDY RAVEN “I Could Use Another You”
LEON EVERETTE "'Shot In The Dark"

i S S

M o s ad
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Black/Urban
BREAKERS.

JACKSONS
State Of Shock (Epic)
91% of our reporting stations on it. Rotations: Heavy 24/17, Medium 19/11, Light 24/21, Extra
Adds 4, Total Adds 53 including WWIN-FM, WXYV, WILD, WRKS, WDJY, WZAK, WZEN-FM,
KJLH, XHRM. Heavy: WAOK, WVEE, KNOK-FM, WHRK. Medium: WDAS, KKDA-FM, WDRQ,
KSOL, WNHC, WENN, WWWS, KDIA. This week’s most added record. Debuts at number 13 on
the Black/Urban chart. RAY PARKER JR.

Ghostbhusters (Arista)
74% of our reporting stations on it. Rotations: Heavy 6/0, Medium 27/4, Light 22/15, Extra Adds
3. Total Adds 22 including WWIN-FM, WAOK, WHRK, WGCI, WBLZ, WGPR, KACE, KDAY,
KNOW, WPEG, WWDM, KDKO, KDIA. Heavy: WDJY, WVEE, WATV, 293, WJMI, WVKO. A
most added record. Debuts at number 30 on the Black/Urban chart.

BRASS CONSTRUCTION

Never Had A Girt (Capitol)
65% of our reporting stations on it. Rotations: Heavy 9/0, Medium 24/2, Light 17/2, Extra Adds 1,
Total Adds 5, WDJY, WVEE, KMJQ, 293, WPEG. Heavy: WDAS, WJMO, KJLH, WNHC, WGV,
WNOO, WTLC, WWWS, WLOU. Medium: WAOK, WZAK, WWIN-FM, WXYV, KRNB, WEDR,
WCIN, XHRM, WATV, WAMG, WKXI, WPDQ, KJCB, WAOOK, KKYS, WANE, KOKA, WANM,
WAAA, WKWM, KDIA, KUKQ. Moves 34-32 on the Black/Urban chart.
TIME

Ice Cream Castles (WB)
64% of our reporting stations on it. Rotations: Heavy 5/1, Medium 22/3, Light 20/4, Extra Adds 3,
Total Adds 11, WWIN-FM, KMJQ, WEDR, WZAK, KACE, 293, WJTT, WOIC, WQMG, WANT,
KDKO. Heavy: WVEE, WZEN-FM, WATV, KDAY. Debuts at number 33 on the Black/Urban chart.

MTUME

You Me And He (Epic)
62% of our reporting stations on it. Rotations: Heavy 0/0, Medium 1B/3, Light 29/14, Extra Adds
1, Total Adds 18 including WXYV, WUSL, WBMX, WGCI, WJMO, WZAK, WJLB, WRDW, KNOW,
WJTT, WLOU, WJJS, WWDM, WQOKS. A most added record. Debuts at number 37 on the

Black/Urban chart. SKOOL BOYZ

Slip Away (Columbia)
60% of our reporting stations on it. Rotations: Heavy 3/0, Medium 16/0, Light 26/6, Extra Adds 2
Total Adds 8, WVEE, WBMX, WJLB, KACE, WNHC, 293, WPDQ, WKWM, Heavy: WYLD-FM'
KJLH, WGIV. Debuts at number 40 on the Black/Urban chart. i

NEW & ACTIVE

EVELYN "CHAMPAGNE'’ KING ‘‘Teenager’* {RCA) 46/3
Rotations: Heavy 4/0, Medium 28/1, Light 13/1, Extre Adds 1, Total Adds 3, Z93, WQQK, WPLZ. Heavy: KDAY, WATV, WGIV,
WNOO. Medium: WILD, WDAS, WAOK, KRNB, WDIA, WBMX, WGCI, WCIN, WJMO, WZEN-FM, KACE, XHRM, KSOL, WJTT,
WOIC, WAMG, WKXI, WPDQ, WLOU, WANT, KOKA, WDAO, WLTH, WTLC, WLUM, WWWS, KDIA. Debuts at number 36 on the
Black/Urban chart.
BLOODSTONE “Instant Love’’ (T-Neck/CBS) 44/4
Rotations: Heavy 9/0, Medium 24/1, Light 11/3, Extra Adds 0, Total Adds 4, WILD, WANT, WQKS, KDKO. Heavy: WWIN-FM,
WDAS, KACE, KJLH, WENN, WOIC, KJCB, KOKA, WLTH. Meadium: WXYV, WAOK, KNOK-FM, KRNB, WDIA, WYLD-FM, WBMX,
WZEN-FM, XHRM, KSOL, Z93, WGIV, WPEG, WPDQ, WLOU, KHYS, WWDM, WAAA, WDAO, KDIA, KUKQ. Moves 36-34 on the
Black/Urban chart.
JIMMY LEWIS & L.A. STREET BAND “'Street Freeks™ (MCA) 44/2
Rotations: Heavy 4/0, Medium 28/2, Light 12/0, Extra Adds O, Total Adds 2, KDAY, KDKO. Heavy: WDAS, WGPR, WPEG, KOKA.
Medium: WAOK, KKDA-FM, KNOK-FM, WEDR, WJLB, WZEN-FM, KJLH, XHRM, WRDW, KNOW, WENN, WOIC, WQMG, WJUML,
WJMI, WKXI, WJAX, WPDQ, KJCB, WQQK, KHYS, WANM, WAAA, WDAO, WLTH, WKWM, WWWS_ Maintains its bullet at
38on the Black/Urban chart.
BOBBY WOMACK *'Tell Me Why'* (Beverly Glen) 43/2
Rotations: Heavy 4/1, Medium 25/1, Light 14/0, Extra Adds O, Total Adds 2, WDJY, WDIA. Heavy: KJLH, WBLX, WLTH. Medium:
WWIN-FM, WXYV, WILD, WHUR, KKDA-FM, WBMX, WGCI, WJMO, XHRM, KSOL, WKND, WNHC, WRDW;WENN, 793, WGIV,
WNOO, WOIC, WANT, WWDM, WANM, WDAO, WTLC, KDKO. Moves 40-39 on the Black/Urban chart.
MICHAEL JACKSON *’Farewell My Summer Love” {Motown) 41/2
Rotations: Heavy 14/0, Medium 18/1, Light 9/1, Extra Adds 0, Total Adds 2, WCIN., WLTH. Heavy: WILD, WUSL, WDJY, KJLH,
XHRM, 293, WAMG, WJIMI, WKXI, WPDQ, KHYS, WQKS, WTLC, WLUM. Medium. WHUR, WDIA, WHRK, WZAK, WZEN-FM,
WKND, KNOW, WJTT, WOIC, WJAX, WBLX, WQQK, WTOY, KOKA, WANM, WDAO, WWWS. Maintains its butiet at 35 on the
Black/Urban chart.
SUTTONS “’Live it Up (Love It Up)’ (Rocshire} 41/2
Rotations: Hesvy 5/0, Medium 20/0, Light 16/2, Extra Adds O, Total Adds 2, WNOO, WJIMI. Heavy: WWIN-FM, WEDR, WPEG,
WLOU. Medium: WDAS, WVEE, WJMO, WZEN-FM, KACE, KJLH, XHRM, KSOL, WENN, WGIV, WOIC, WKXI, WJAX, KHYS,
KOKA, WWDM, WANM, WAAA, WWWS, KDKO.
/ BROTHERS JOHNSON °’You Keep Me Coming Back’* (A&M) 40/40

Rotations: Heavy 1/1, Medium 5/6, Light 28/28, Extra Adds 6, Total Adds 40 including WWIN-FM, WXYV, WILD, WHUR,
WAOK, WVEE, KKDA-FM, KNOK-FM, KMJQ, WDIA, WBMX, WCIN, WDRQ, WGPR, WZEN-FM, KACE, KDAY, KJLH, KSOL.
KOOL & THE GANG **Straight Ahead"* (De-Lite/PolyGram) 39/3
Rotations: Heavy 3/0, Medium 21/0, Light 15/3, Extra Adds O, Total Adds 3, WAOK, WWDM, WKWM. Heavy: WVEE, KDAY, Z93.
Madium: WILD, WDIA, WBMX, WZAK, KJLH, XHRM, KSOL, KNOW, WATV, WOIC, WOMG, WLOU, WBLX, WPLZ, WANM,
WAAA, WDAO, WLTH, KDKO, KUKQ, WLUM.
MARCUS MILLER *’My Best Friend’s Girlfriend”” (WB} 39/3
Rotations: Heavy 4/0, Medium 18/0, Light 17/3, Extra Adds 0, Total Adds 3, Z93, WJTT, WGIV. Heavy: WDAS, WVEE, WPEG,
WTLC. Medium: WWIN-FM, WUSL, WAMO, WAOK, KKDA-FM, XHRM, WNHC, WENN, WNOO, WJAX, WQQK, KHYS, KOKA,
WWDM, WAAA, WWWS, KDIA, KUKQ.
LUTHER VANDROSS ‘‘Make Me A Believer'’ {Epic} 39/3
Rotations: Heavy 6/0, Medium 24/2, Light 9/1, Extra Adds 0, Total Adds 3, WXYV, WUSL, XHRM. Heavy: WGC!, WGIV, WPEG,
WJIMI, WJAX, WQKS. Medium: WWIN-FM, WAOK, WVEE, KRNB, WDIA, WHRK, WCIN, KDAY, WNHC, WATV, WNOO, WaMG,
WPDQ, WBLX, WPLZ, KHYS, KOKA, WANM, WAAA, WDAO, WLTH, WTLC.
CHI-LITES **Gimme Whatcha Got’* (Private I/CBS} 39/2 ]
Rotations: Heavy 3/0, Medium 20/0, Light 16/1, Extra Adds 1, Total Adds 2, WHUR, WPLZ. Heavy: WAOK, WDIA, KOKA. Medium:
WWIN-FM, WVEE, KKDA-FM, KMJQ, WJMO, WGPR, WZEN-FM, XHRM, KSOL, WGIV, WPEG, WKXI, WPDQ, WBLX, KHYS,
WANM, WAAA, WLTH, WTLC, WWWS.
/ LIONEL RICHIE “’Stuck On You’’ (Motown) 37/32 }

Rotations: Heavy 4/3, Medium 11/7, Light 18/18, Extra Adds 4, Total Adds 32 including WWIN-FM, WXYV, WDIA, WYLD-
FM, WBMX, WBLZ, WCIN, WZAK, WZEN-FM, KACE, KDAY, KSOL, WNHC, WATV, WNOO, WOIC, WAMG, WJIMI, WTLC, KUKQ.
Heavy: WHRK. Medium: KNOK-FM, WGCI, WVKO, WLUM.
VALENTINE BROTHERS *‘Lonely Nights’* (A&M) 37/13
Rotations: Heavy 1/0, Medium 9/1, Light 26/11, Extra Adds 1, Total Adds 13, WAOK, WVEE, WDIA, WGCI, WCIN, WNHC, KNOW,
293, WPEG, WAAA, WTLC, WWWS, KDKO. Heavy: KACE. Medium: WWIN-FM, KKDA-FM, KNOK-FM, WZAK, KJLH, XHRM,
KOKA, WWDM. . .
BILLY OCEAN "*Caribbean Queen (No More Love On The Run) {Jive/Arista) 37/10
Rotations: Heavy 6/0, Medium 10/2, Light 20/7, Extra Adds 10, WXYV, WILD, KNOK-FM, WYLD-FM, XHRM, WANT, WQKS,
WLTH, WKWM, KDIA. Heavy: WGCI, KACE, WNOO, KJCB, WWDM, WWWS. Medium: WCIN, WZAK, WDRQ, WJLB, KJLH,
RICHARD *“DIMP Us” (RCA) 36/5
RICHARD *'DIMPLES** FIELDS *’Your Wife Is Cheatin’ On Us
Rotations: Heavy 3/0, Medium 11/0, Light 22/5, Extra Adds O, Total Adds 5, WEDR, WUMO, WZEN-FM, 293, WPEG. Heavy:
WAOK, KDAY, WANM. Medium: KNOK-FM, WDIA, WYLD-FM, WGCI, XHRM, WGIV, WQMG, WKXI, WPDQ, WANT, KOKA.
KOKO POP *‘Baby Sister’” (Motown) 35/6 '
Rotations: Heavy 0/0, Medium 9/0, Light 24/4, Extra Adds 2, Total Adds 6, KMJQ, WDIA, KACE, WKND, 293, WLOU. Medium:
WWIN-FM, WVEE, XHRM, WQQK, WLTH, WWWS, KDKO, KDIA, KUKQ.
CRUSADERS ‘‘Dead End”* (MCA) 35/3 _
Rotations: Heavy 0/0, Medium 14/1, Light 21/2, Extre Adds 0, Total Adds 3, WXYV, WZAK, WGIV. Medium: WWIN-FM, WVEE,
WJMO, KACE, KJLH, XHRM, KSOL, WPEG, WJAX, WLOU, WAAA, WLTH, KDIA.

EMOTIONS ‘“You're The Best’” (Red Label) 35/0
Rotations: Heavy 4/0, Medium 19/0, Light 12/0, Extra Adds 0, Tot
FM, WILD, WUSL, KNOK-FM, WYLD-FM, WEBMX, WJMO, WGPR, WJLB, KJLH,
WKWM, WWWS, WVOI.

1 * in Manhattan’’ (Polydor/PolyGram) 34/6
m: d:.Ty'g:Q Medium 14/2, Light 20/:'YExtn Adds O, Totsl Adds 8, WDAS, WBMX, WJMO, WZEN-FM, 293, WLOU.

Medium: WWIN-FM, WILD, WZAK, WJLB, KACE, XHRM, KSOL, WKND, WPEG, WLTH, WWWS, KDIA.

ol Adds 0. Heavy: WDAS, WCIN, WTLC, KDIA. Medium: WWIN-
XHRAM, WKND, WENN, WPDQ, WBLX, WAAA,
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MOST ADDED -

JACKSONS (53}

State Of Shock (Epic)
BROTHERS JOHNSON (40)
You Keep Me Coming Back (A&M)
LIONEL RICHIE {32)

Stuck On You (Motown)
RAY PARKER JR. (22)
Ghostbusters {Arista)
MTUME (1B)

You Me And He {Epic)

PRINCE (65)

When Doves Cry (WB)
JOCELYN BROWN (35}
Somebody Else’s Guy {Vinyl Dreams)
PATRICE RUSHEN (33)

Feels So Real (Won‘t Let Go) (Elektra)
TINA TURNER (22)

What's Love Got To Do With It {Capitol)
JERMAINE JACKSON {19}

Tell Me I'm Not Dreaming (Arista}

ATLANTIC STARR **Second To None'* {A&M) 32/0
Rotations: Heavy 4/0, Medium 21/0, Light 7/0, Extra Adds O, Total Adds 0. Heavy: WWIN-FM, WATV, KOKA, WDAO. Medium:
WILD, WAOK, KNOK-FM, KMJQ, KRNB, WCIN, WJMO, XHRM, WNHC, WENN, WGIV, WPEG, WKX|, WBLX, WPLZ, WWDM,
WLTH, WKWM, WTLC, WWWS, KDKO.
KLEEER “‘Intimate Connection’’ {Atlantic} 31/2
Rotations: Hesvy 8/0, Medium 11/0, Light 12/2, Extra Adds O, Total Adds 2, WRKS, WNOO. Heavy: WILD, WVEE, KNOK-FM,
WDMT, WJUMO, WZAK, WOIC, WANM. Medium: WWIN-FM, WXYV, WAOK, KJLH, WRDW, WJMI, wWQQK, WWDM, WLTH
WKWM, WWWS. '
HUGH MASEKELA ‘‘Don’t Go Lose It Baby*’ (Jive/Arista) 31/0
Rotations: Heavy 0/0, Medium 14/0, Light 17/0, Extra Adds 0, Total Adds 0. Medium: WEDR, WZAK, WGPR, KACE, KJLH, XHRM,
KSOL, WKND, WNHC, WGIV, WANM, WLTH, WWWS, KDKO.
LILLO THOMAS ‘‘Your Love’'s Got A Hold On Me’* {Capitol) 2B/12
Rotations: Heavy 1/1, Medium 10/0, Light 14/8, Extra Adds 3, Total Adds 12, WWIN-FM, WHUR, WCIN, WKND, WNHC, 793,
WNOO, WOIC, WPDQ, WJJS, WWDM, WQKS. Medium: WDAS, WAOK, WVEE, WZAK, WDRQ, XHRM, WLOU, WPLZ, WAAA
WLTH, '
TWILIGHT 22 **Siberian Nights'’ (Vanguard) 2B/0
Rotations: Heavy 8/0, Medium 13/0, Light 7/1, Extra Adds O, Total Adds 0. Heavy: WEDR, WJLB, WRDW, WENN WPEG, WN

( 4 . 2 b : . . o b 4 00,
WJMI, WGPR. Medium: WAOK, WDRQ, KACE, XHRM, KJCB, WLOU, WQQK, KHYS, KOKA, WANM, WKWM, WTLC, WCIN.
FORCE MD’S ““Let Me Love You’’ (Tommy Boy) 26/1
Rotations: Heavy 4/0, Medium 13/0, Light 9/1, Extra Adds O, Total Adds 1, WBLX. Heavy: WILD, WRKS, WUSL, WTLC. Medium:
WVEE, WEDR, WCIN, WJMO, KDAY, KJLH, KSOL, WENN, WGIV, WKXI, WQQK, KHYS, WWDM.

SIGNIFICANT ACTION

PUMPKIN ““Here Comes The Beat’’ (Profile) 22/4

Rotations: Heavy 0/0, Medium 7/1, Light 14/2, Extra Adds 1, Total Adds 4, WZEN-FM, KJLH, WOIC, WQQK. Medium: WRKS,
WEDR, WZAK, WGIV, WPEG, KOKA.

GEORGE HOWARD *'Steppin’ Out’’ (TBA/Palo Aito) 22/3

Rotations: Heavy 1/0, Medium 6/1, Light 15/2, Extra Adds O, Total Adds 3, WDAS, WCIN, WLOU. Heavy: KACE. Medium: WWIN-
FM, WQQK, WWDM, WANM, WLTH.

J. BLACKFOOT *’l Stood On The Sidewalk And Cried’’ {Sound Town/Allegiance) 21/0

Rotations: Heavy 3/0, Medium 8/0, Light 10/0, Extra Adds O, Total Adds 0. Heavy: WDAS, WDIA, WPEG. Medium: WWIN-FM,
WILD, WEDR, WGCI, KJLH, WBLX, KHYS, WAAA.

JANICE MARIE JOHNSON “’Love Me Tonight'* (Capitol} 19/5

Rotations: Heavy 0/0, Medium 8/0,.Light 11/5, Extra Adds O, Total Adds 5, WBM X, KJLH, WNHC, WJMI, WVOI. Medium: KRNB,
WDMT, WJMO, WZAK, WGPR, KSOL, KJCB, WWWS.

PRETTY TONY “‘Fix It In The Mix’’ (Sunnyview) 19/1

Rotations: Heavy 1/0, Medium 10/0, Light 8/1, Extra Adds 0, Total Adds 1, WNOO. Heavy: WJLB. Medium: WHRK, WDRQ, WGPR,
WATV, WENN, WLOU, WQQK, KOKA, WKWM, WEDR.

BETTY WRIGHT *“One Step Up, Two Steps Back’’ {Becket) 18/3

Rotations: Heavy 1/0, Medium 7/0, Light 10/3, Extra Adds O, Total Adds 3, WHRK, WATV, WPDQ. Heavy: WEDR. Medium: WDIA,
KSOL, 293, WBLX, WQQK, WANM, WTLC.

DAMARIS ’"You Stopped Loving Me’’ {Columbia) 17/2

Rotations: Heavy 1/0, Medium 5/1, Light 11/1, Extra Adds O, Total Adds 2, WAOK, KDKO. Heavy: WOIC. Medium: KSOL, WGIV,
KJCB, KOKA.

CULTURE CLUB “’It’s A Miracle’’ {Virgin/Epic) 16/0

Rotations: Heavy 6/0, Medium 9/0, Light 1/0, Extra Adds O, Total Adds 0. Heavy: WDJY, WQMG, WPDQ, WBLX, KOKA, WQKS.
Medium: WHUR, KKDA-FM, KNOK-FM, WBLZ, WJMI, WJJS, WPLZ, WVKO, KDKO.

DISCO 3 ‘’Fat Boys’’ {Sutra) 16/0

Rotations: Heavy 1/0, Medium 4/0, Light 11/0, Extra Adds O, Total Adds 0. Heavy: WRKS. Medium: WDAS, WUSL, WNHC,
WQoK.

SHANNON *‘My Heart’s Divided’’ {Mirage/Atco) 15/15

Rotations: Heavy 1/1, Medium 3/3, Light 10/10, Extra Adds 1, Total Adds 15, WXYV, WVEE, WCIN, WZAK, KDAY, WNHC,
KNOW, 293, WJMI, KJCB, WJJS, WBLX, WAAA, WDAO, WLTH.

YVONNE GAGE ‘“’Doin’ It In A Haunted House’’ (CIM/CBS} 15/2

Rotations: Heavy 0/0, Medium 3/0, Light 12/2, Extra Adds O, Total Adds 2, KSOL, KHYS. Medium: WGPR, KOKA, WLTH.
DAN HARTMAN ‘‘| Can Dream About You’’ {(MCA) 15/1

Rotations: Heavy 6/0, Medium 4/0, Light 4/0, Extra Adds 1, Total Adds 1, KKDA-FM. Heavy: WAMO, WDJY, WEDR, WNHC,
WOMG, KDKO. Medium: WBLZ, 793, WVKO, WLUM.

EDDIE KENDRICKS ‘‘Surprise Attack’’ {Corner Stone} 14/5

Rotations: Heavy 0/0, Medium 4/1, Light 10/4, Extra Adds O, Total Adds 5, WDAS, WAOK, WGIV, WPEG, WVOI. Medium: KACE,
WATV, WTLC.

NUANCE ““Take A Chance’’ (4th & Broadway/island} 14/4

Rotations: Heavy 2/0, Medium 6/0, Light 3/1, Extra Adds 3, Total Adds 4, KACE, WOIC, WLOU, WPLZ. Heavy: WDAS, WGPR.
Medium: WUSL, WJMO, WZAK, WDRQ, KDAY, WKWM.

JUNIE MORRISON *‘Techno-Freqs’’ {4th & Broadway/Island) 14/3

Rotations: Heavy 0/0, Medium 2/0, Light 12/3, Extra Adds O, Total Adds 3, WAOK, WWDM, WAAA. Medium: KKDA-FM, WOIC.
BEAT MASTER “’Lip Service’’ (Tommy Boy) 14/1

Rotations: Heavy 0/0, Medium 4/1, Light 10/0, Extra Adds O, Total Adds 1, WZEN-FM. Medium: KKDA-FM, WZAK, WPEG.
SPINNERS *‘(We Have Come Into) Our Time For Love’ {Atlantic) 13/10

Rotations; Heavy 0/0, Medium 5/3, Light 7/6, Extra Adds 1, Total Adds 10, WXYV, WHUR, WEDR, WCIN, KDAY, XHRM, WNHC,
WDAOQ, WLTH, WWWS. Medium: WDIA, WGIV.

CHUCK BROWN & SOUL SEARCHERS "“We Need Some Money’* (T.T.E.D.) 13/6

Rotations: Heavy 1/0, Medium 4/2, Light 8/4, Extra Adds 0. Total Adds 6, WWIN-FM, WDAS, WPEG, WPDQ, WDAO, WTLC
Heavy: WHUR. Medium: WDJY, WPLZ.

ROD STEWART “’Infatuation’’ (WB) 13/2

Rotations: Heavy 2/0, Medium 5/0, Light 5/1, Extra Adds 1, Total Adds 2, KACE, WVOI. Heavy: WVEE, WQKS. Medium: WHUR,
293, WOIC, WANT, WLUM.

TERRI WELLS "’I'll Be Around”’ (Philly World/Atco) 13/1

Rotations: Heavy 1/0, Medium 6/0, Light 6/1, Extra Adds 0, Total Adds 1, WKXI. Heavy: WPEG. Medium: WWIN-FM, WDAS,
WUSL, WANM, WAAA, WWWS.

STACY LATTISAW & JOHNNY GILL ““Block Party’ (Cotillion/Atco) 12/5

Rotations: Heavy 0/0, Medium 5/2, Light 7/3, Extra Adds 0, Total Adds 5, WZAK, KDAY, WPDQ, WBLX, WDAO. Medium: WDIA,
KNOW, WQQK.

DEBBIE DEB "*“When | Hear Music’’ (Sunnyview) 12/4

Rotations: Heavy 1/0, Medium 1/0, Light 9/3, Extra Adds 1, Total Adds 4, WXYV, WBMX, WNHC, WWDM. Heavy: WANM.
Medium: WEDR.

BRONNER BROTHERS ‘‘I'm Not That Bad A Man To Love’* {Neighbor} 12/1

Rotations: Heavy 1/0, Medium 3/0, Light 8/1, Extra Adds O, Total Adds 1, KHYS. Heavy: WOIC. Medium: WGIV, WPEG, WTLC.
BEAU WILLIAMS “’‘Don’t Say No”’ (Capitol) 11/3

Rotations: Heavy 0/0, Medium 1/0, Light 9/2, Extra Adds 1, Total Adds 3, WEDR, KACE, WWWS. Medium: KJCB.

WILLIE CLAYTON “‘What A Way To Put It'”* (Compleat/PolyGram) 11/2

Rotations: Heavy 0/0, Medium 2/0, Light 9/2, Extra Adds O, Total Adds 2, WGIV, WWDM. Medium: WDIA, WBLX.
BARBARA MITCHELL “‘I Don’t Want To Know Why'’ (Capitol} 11/1 !

Rotations: Heavy 2/0, Medium 3/0, Light 6/1, Extra Adds O, Total Adds 1, KHYS. Heavy: WVEE, KJLH. Medium: WDAS, WYLD-
FM, WWWS,

RICK JAMES "“17' {(Gordy/Motown} 10/10

Rotations: Heavy 3/3, Medium 0/0, Light 6/6, Extra Adds 1, Total Adds 10, WXYV, WHUR, WVEE, WDIA, WBMX, WGCI, WCIN,
KACE, KDAY, KDIA.

ELEANOR GRANT “’Lovin’ Your Good Thing Away’’ {(Catawba/CBS} 10/2

Rotations: Heavy 0/0, Medium 2/0, Light 8/2, Extra Adds 0, Tota! Adds 2, WHUR, WJJS. Medium: WPEG, WOIC.

SUGAR HILL GANG “’Livin’ In The Fast Lane’’ (Sugar Hill} 10/1 v
Rotations: Heavy 3/0, Medium 2/0, Light 5/1, Extra Adds O, Total Adds 1. WYLD-FM. Heavy: WDAS, WUSL, WJAX. Medium:
WZEN-FM, WKND.

ANITA BAKER “‘Feel The Nead'* (Beverly Glen] 10/0

Rotations: Heavy 1/0, Medium 6/0, Light 3/0, Extra Adds O, Total Adds 0. Heavy: KJLH. Medium: KNOK -FM, KMJQ, WJLB, WGIV,
WAAA, WKWM.

EDDY GRANT ‘’Romancing The Stone’’ {Portrait/CBS} 10/0 ;

Rotations: Heavy 3/0, Medium 5/0, Light 2/0, Extra Adds 0, Total Adds 0. Heavy: WDJY, WYLD-FM, KSOL. Medium: WHRK, KJLH,
WNHC, 293, WJAX.

SYSTEM “’Promises Can Break’’ (Mirage/Atco) 10/0 )

Rotations: Heavy 2/0, Medium 5/0, Light 3/0, Extra Adds 0, Total Adds 0. Heavy: WAMO, WOIC. Medium: WHUR, KKDA-FM,
WKND, WLOU, WBLX.
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Blach/Urban Regionalized Adds & Hots

R&R/Friday, June 29, 1384

Stations are listed by region.
Hots are listed in order of

their airplay activity.

EAST

WWIN -FM! Baltimore
Keith Newman

LILLO THOMAS
JACKSONS

PATTI AUSTIN
LIONEL RICHIE
TIME

RAY PARKER JR.
BROTHERS JOHNSON
ONE WAY

CHUCK BROWN
Hottest:
PATRICE RUSHEN
JOCELYN BROWN
WOMACK & WOMACK
PRINCE

TINA TURNER

WXYV/Baltimore
Roy Sampson

JACKSONS
SHANNON

BILLY OCEAN
LUTHER VANDROSS
MTUME

CRUSADERS

LIONEL RICHIE
RICK JAMES
DEBBIE DEB

NONA HENDRYX
BRYAN LOREN
BROTHERS JOHNSON
SPINNERS
Hottest:

TEDDY PENDERGRASS
OLLIE & JERRY
WOMACK & WOMACK
TINA TURNER
CHERRELLE

WILD/Boston
Elroy R.C. Smith

JACKSONS
BROTHERS JOHNSON
MARGIE JOSEPH
LAKESIDE

BILLY OCEAN
BLOODSTONE
CAROL LYNN TOWNES
Hottest:

JOCELYN BROWN
CHERRELLE
PATRICE RUSHEN
KASHIF

ONE WAY

WKND/Hartford s
Jordan/McLean

CAMEO

JACKSONS
STANLEY CLARKE
RAY PARKER JR.
L'AMOUR

KOKC POP

LILLO THOMAS
Hottest:
PRINCE

PATRICE RUSHEN
TINA TURNER
WOMACK & WOMACK
OLLIE & JERRY

WNHC/New Haven
James Jordan

JANICE MARIE JOHN
SKOOL BOYZ

LIONEL RICHIE
BROTHERS JOHNSON
DEBBIE DEB
VALENTINE BROS,
SHANNON

SPINNERS

GIRLS

LILLO THOMAS
Hottest:

JOCELYN BROWN
LATTISAW & GILL
LATOYA JACKSON
DAN HARTMAN

BRASS CONSTRUCTIO

WRKS/New York
Taylor/Quartarone

JACKSONS

KLEEER

DENNIS EDWARDS
Hottest:
JOCELYN BROWN
DISCO 3

FORCE MD'S
WOMACK & WOMACK
PATRICE RUSHEN

WUSL/Philadelphia
Wyatt/Buggs

PEABO BRYSON
TEDDY PENDERGRASS
MTUME

LAKESIDE

PRETTY POISON
LUTHER VANDROSS
JACKSONS

CAROL LYNN TOWNES
Hottest:

JOCELYN BROWN
PRINCE

MADONNA

OLLIE & JERRY
GRANDMASTER MELLE

WDAS/Phiiadelphia
Joe Tamburro

TYZIK

CHUCK BROWN

C. LYNDA McCONNEL
DAVE GRUSIN
LOLEATTA HOLLOWAY
GEORGE HOWARD
ZDDIE KENDRICKS
lottest:

PRINCE

TEDDY PENDERGRASS
KASHIF

LAKESIDE

EMOTIONS

WAMO/Pittsburgh
Alien Harrison

none

Hottest:

PRINCE

WOMACK & WOMACK
PEABO BRYSON
JERMAINE JACKSON
PATRICE RUSHEN

WDJY{Washington, DC
Dan O'Neil

JACKSONS

SHEILA E

LAKESIDE

BOBBY WOMACK

ONE WAY

BRASS CONSTRUCTIO
TEDDY PENDERGRASS
ROBIN GIBB
Hottest:

JOCELYN BROWN
PRINCE

RAY PARKER JR,
CHUCK BROWN
GRANDMASTER MELLE

MIDWEST

WBMX/Chicago
Lee Michaels

CITY STREETS
LIONEL RICHIE
JACKSONS

MTUME

JANICE MARIE JOHN
TYZIK

SKOOL BOYZ
BROTHERS JOHNSON
DEBBIE DEB

RICK JAMES
Hottest:

O'BRYAN
CHERRELLE
PATRICE RUSHEN
DENIECE WILLIAMS
CHANGE

WGClI/Chicago )
Graham Armstrong

RICK JAMES
JACKSONS

MTUME
VALENTINE BROS.
RAY PARKER JR.
Hottest:
JOCELYN BROWN
ONE WAY
JERMAINE JACKSON
TINA TURNER
PRINCE

WBLZ/Cincinnati
Brian Castle

JACKSONS
LIONEL RICHIE
ONE WAY

KENNY LOGGINS
RAY PARKER JR,
Hottest:
PRINCE

PATRICE RUSHEN
TINA TURNER
JERMAINE JACKSON
ROGER

WCIN/Cincinnati
Sid Kennedy

MICHAEL JACKSON
JACKSONS

SHANNON

SHEILA E

KEISA BROWN
GEORGE HOWARD
SPINNERS

LIONEL RICHIE
LILLO THOMAS

RAY PARKER JR.
RICK JAMES
VALENTINE BROS .
BROTHERS JOHNSON
Hottest:
JERMAINE JACKSON
SMOKEY ROBINSON
PATRICE RUSHEN
PEABO BRYSON
ROGER

WZAK/Cleveland
Ltynn Tolliver

JACKSONS

TIME

SHANNON

STANLEY CLARKE
LIONEL RICHIE
CRUSADERS

MTUME

BRYAN LOREN
LATTISAW & GILL
DISCO 3

BLAST
INVISIBLES
Hottest:

PRINCE

TINA TURNER
RJ'S LATEST ARRIV
KLEEER

ONE WAY

WDMT/Cleveiand
Kelly/Dean

JOHNNY MATHIS
Hottest:

RJ'S LATEST ARRIV
O'BRYAN

WORLD FAMOUS SU
POINTER SISTERS
KLEEER

WHUR/Washington, DC

Libby tawson

RICK JAMES
OLLIE & JERRY
ELEANOR GRANT
BROTHERS JOHNSON
CHI-LITES
SPINNERS

LILLO THOMAS
LIONEL HAMPTON
ONE WAY
Hottest:
O'BRYAN

PRINCE

CHANGE

MICHAEL JACKSON
CHERRELLE

WJMO/Cleveland
Rod See

RICHARD D. FIELDS

TYZIK

MTUME
LAKESIDE
JENNY BURTON
Hottest:
ROGER

JOCELYN BROWN
TINA TURNER
PRINCE

CAMEO

WVKO/Columbus
Lyles/Jones

JACKSONS
Hottest:

PEABO BRYSON
JOCELYN BROWN
PRINCE

RAY PARKER JR.
TINA TURNER

WDAO/Dayton
Lankford Stephens

JACKSONS

LIONEL RICHIE
BRYAN LOREN
SHANNON

CHUCK BROWN
LIPSTICK

D TRAIN

STANLEY CLARKE
SPINNERS

JIMMY CASTOR
BROTHERS JOHNSON
LATTISAW & GILL
Hottest:

PRINCE

ART OF NOISE
TINA TURNER
PATRICE RUSHEN
ROGER

WGPR/Detroit
Joe Spencer

JOE SIMON
BROTHERS JOHNSON
RAY PARKER JR.
JERMAINE STEWART
CYBOTRON

CAPTAIN ROCK
JACKSONS
Hottest:

PATRICE RUSHEN
JOCELYN BROWN
PRINCE

NUANCE

TINA TURNER

WJLB!Detroit
James Alexander

JACKSONS
MTUME
SKOOL BOYZ
Hottest:
DEBARGE
SHEILA E
NEWCLEUS
PRINCE
ROCKWELL

WDRQ/Detroit
Steve Harris

MADONNA
BROTHERS
EGYPTIAN
Hottest:
JERMAINE STEWART
JOCELYN BROWN
PRINCE

RJ'S LATEST ARRIV
SHEILA E

WLTH/Gary
Dana Huskisson

JOBNSON
LOVER

SPINNERS

NONA HENDRYX
MICHAEL JACKSON
BILLY OCEAN
SHANNON

LIONEL RICHIE
JACKSONS
Hottest:
DENIECE
O'BRYAN
JOCELYN
PATRICE
PRINCE

WILLIAMS

BROWN
RUSHEN

SOUTH

WAOK/Atlanta
Larry Tinsley

ONE WAY

BROTHERS JOHNSON
KOOL & THE GANG
PATTI AUSTIN
GEORGE MCCRAE
DAMARIS

EDDIE KENDRICKS
RAY PARKER JR.
VALENTINE BROS.
JUNIE MORRISON
Hottest:

PRINCE

TINA TURNER
WOMACK & WOMACK
PATRICE RUSHEN
DENIECE WILLIAMS

WVEE/Atlanta
Scotty Andrews

DEELE

RICK JAMES
SHANNON

BROTHERS JOHNSON
BRASS CONSTRUCTIO
VALENTINE BROS.
SKOOL BOYZ
Hottest:

PRINCE
GRANDMASTER MELLE
ROCKWELL

WOMACK & WOMACK

TINA TURNER

WKWM/Grand Rapids
Frank Grant

JACKSONS

BILLY OCEAN
LIONEL RICHIE
SKOOL BOYZ

KOOL & THE GANG
Hottest:

PRINCE

ONE WAY

DENIECE WILLIAMS
PATRICE RUSHEN
WORLD FAMOUS SU

WTLC/Indianapolis
Jay Johnson

LIONEL RICHIE
FORMULA FIVE
VALENTINE BROS,
CHUCK BROWN
Hottest:
JERMAINE JACKSON
WORLD FAMOUS SU
PRINCE

JOCELYN BROWN
OLLIE & JERRY

WLUM/Milwaukee
Susie Austin

JACKSONS

RENO & WILSON
SHEILA E

DENNIS EDWARDS
KENNY LOGGINS
ROBIN GIBB

ELTON JOHN
LAKESIDE

TEDDY PENDERGRASS
Hottest:
JACKSONS
JERMAINE JACKSON
PRINCE

NEWCLEUS

OLLIE & JERRY

WWWS/Saginaw
Kermit Crockett

BROTHERS JOHNSON
VALENTINE BROS .
LIONEL RICHIE
BEAU WILLIAMS
REGGIE GRIFFIN
SPINNERS
Hottest:

PRINCE

LAKESIDE

ART OF NOISE
BILLY OCEAN
LATTISAW & GILL

KMJM/St. Louis
Ron Atkins

none
Hottest:

PRINCE

WORLD FAMOUS SU
ROCKWELL
DIVINE SOUNDS
JOCELYN BROWN

WZEN-FM/SL. Louls
Rod King

JACKSONS

LIONEL RICHIE
BEAT MASTER
TYZIK

RICHARD D. FIELDS
FORMULA FIVE
BROTHERS JOHNSON
PUMPKIN

Hottest:
CHERRELLE
JOCELYN BROWN

O 'BRYAN

PRINCE

JACKSONS

WVOlToledo
Maxx Myrick

JACKSONS

JANICE MARIE JOBEN
EDDIE KENDRICKS
Hottest:

JERMAINE JACKSON
CHERRELLE

PRINCE

ONE WAY

ROGER

WRDW/Augusta
Charlotte Logan

MTUME

KASHIF

JACKSONS

JOCELYN BROWN
ONE WAY

Hottest:

PRINCE

BAR-KAYS

DENIECE WILLIAMS
O'BRYAN

RJ'S LATEST ARRIV

KNOW/Austin
Ken Rush

MTUME

JACKSONS

RAY PARKER JR,
VALENTINE BROS
SHANNON
GRIFFIN
Hottest:
PRINCE

PATRICE RUSHEN
ROCKWELL
OLLIE & JERRY
DIVINE SOUNDS

WATV/Birmingham
Ron January

JACKSONS

LIONEL RICHIE
MTUME

BETTY WRIGHT
CITY STREETS
BROTHERS JOHNSON
Hottest:

PRINCE

PATRICE RUSHEN
JERMAINE JACKSON
JOCELYN BROWN
CHERRELLE

WENN/BIrmingham
Michael Star

NONA HENDRYX
Hottest:

PRINCE

DENIECE WILLIAMS
ROCKWELL

PATRICE RUSHEN
JOCELYN BROWN

WWWZ/Charleston
Al Wilson

TYZIK

TIME

SERGIC MENDES
CENTRAL LINE
KOKO POP
VALENTINE BROS.
FATBACK

SMOKEY ROBINSON
SHANNON

RICHARD D. FIELDS
LILLO THOMAS
SKOOL BOYZ
MARCUS MILLER
EVELYN KING
BRASS CONSTRUCTIO
Hottest:
JERMAINE JACKSON
PATRICE RUSHEN
DENIECE WILLIAMS
CHERRELLE

PRINCE

WGIV/Charlotte 1
Hal Harrill

RAY PARKER JR.
CAROL COOPER
MARCUS MILLER
EDDIE KENDRICKS
CRUSADERS
WILLIE CLAYTON
BROTHERS JOHNSON
STANLEY CLARKE
Hottest:

ONE wWAY

PRINCE

PATRICE RUSHEN
JOHNNY MATHIS
TINA TURNER

WPEG/Charlotte
Mike Rossi

CHUCK BROWN
VALENTINE BROS,
BRYAN LOREN
RICHARD D, FIELDS
PEOPLE'S CHOICE
JACKSONS

SUN

BRASS CONSTRUCTIO
EDDIE KENDRICKS
LEON BRYANT
DIVINE SOUNDS

RAY PARKER JR.
BROTHERS JOHNSON
Hottest:

JOCELYN BROWN
ROGER

PRINCE

ONE WAY

TERRI WELLS

WNOOIChattanooga
J. Reilly

JACKSONS
PRETTY TONY
MTUME

RAY PARKER JR.
KLEEER

SUTTONS
ROYALCASH
LILLO THOMAS
Hottest:
PRINCE
O'BRYAN
JERMAINE JACKSON
ROGER

JOCELYN BROWN

WJTT/Chattanooga
Rich Phillips

JACKSONS

TIME

STANLEY CLARKE
DURAN DURAN
EURYTHMICS
MTUME

MARCUS MILLER
GIRLS

Hottest:
LAKESIDE
KASHIF

OLLIE & JERRY
SHEILA E

RAY PARKER JR.

WOIC/Columbia
Mickey Arnold

LIONEL RICHIE
MTUME

JACKSONS

TIME

NUANCE

PUMPKIN

LILLO THOMAS
BROTHERS JOHNSON
CITY STREETS
Hottest:
LATOYA JACKSON
PATRICE RUSHEN
JOCELYN BROWN
OLLIE & JERRY
PRINCE

KKDA-FM/Dallas
Terri Avery

REATHEL BEAN § DO
TEDDY PENDERGRASS
ART OF NOISE
BROTHERS JOHNSON
STANLEY CLARKE
DAN HARTMAN

UNCLE JAMS ARMY
WOMACK & WOMACK
Hottest:

PRINCE

CAMEO

DENNIS EDWARDS
OLLIE & JERRY

RUN D.M.C.

KNOK-FM/Ft, Worth
Kenny Byrd

ATTITUDE
LIONEL RICHIE
BROTHERS JOHNSON
SHEILA E

BILLY OCEAN
DEELE
CHERRELLE
Hottest:
PRINCE

ONE WAY

TINA TURNER
JOCELYN BROWN
DENNIS EDWARDS

WQMG/Greensboro
Shelly Bynum

JACKSONS

NONA HENDRYX
TIME

LIONEL RICHIE
PEOPLE'S CHOICE
CAROL LYNN TOWNES
Hottest:
ROCKWELL
JOCELYN BROWN
WORLD FAMOUS SU
PRINCE

JACKSONS

KMJQ/Houston
Jim Snowden

TIME

OLLIE & JERRY
BRASS CONSTRUCTIO
BROTHERS JOHNSON
KOKO POP

DEELE

Hottest:

PRINCE

ROGER

RJ'S LATEST ARRIV
JOCELYN BROWN
JERMAINE JACKSON

WJMi/Jackson
Cari Haynes

SHANNON

JACKSONS

LIONEL RICHIE
BROTHERS JOHNSON
JANICE MARIE JOHN
SUTTONS

Hottest:

PRINCE

MICHAEL JACKSON
RJ'S LATEST ARRIV
JERMAINE JACKSON
CHERYL LYNN

WKXI/Jackson
Tommy Marshall

TERRI WELLS

RAY PARKER JR,
ART OF NOISE
WORLD FAMOUS SU
BROTHERS JOHNSON
JACKSONS
Hottest:

O ‘BRYAN

POINTER SISTERS
ROGER

LATOYA JACKSON
DENNIS EDWARDS

WJAX!Jacksonville (i,
Chris Turner

JACKSONS

ONE WAY
BROTHERS JOHNSON
RAMSEY LEWIS
LIONEL RICHIE
Hottest:
PRINCE

OLLIE & JERRY
SHEILA E

TINA TURNER
JACKSONS

WPDQ!Jacksonville
Marc Little

JACKSONS

CHUCK BROWN
SKOOL BOYZ
NIRVANA

BETTY WRIGHT
LIONEL RICHIE
BROTHERS JOHNSON
LATTISAW & GILL
LILLO THOMAS
PAUL KELLY
HUNT'S DETERMINAT
Hottest:

DIVINE SOUNDS
JERMAINE JACKSON
PRINCE

PEABO BRYSON
JACKSONS

KJCB/L afayette (n
Beatrice Evans

SHANNON

LEON BRYANT
JACKSONS

RAY PARKER JR,
BROTHERS JOHNSON
Hottest:
PATRICE RUSHEN
ROGER

PRINCE
JOCELYN BROWN
DIVINE SOUNDS

WLOU/Louisville
Tony Fields

GEORGE HOWARD
CAMEC

TYZIK

KOKO POP.

MTUME

LIPSTICK
STANLEY CLARKE
NUANCE

KWICK

JACKSONS
Hottest:
CHANGE

RJ'S LATEST ARRIV
PATRICE RUSHEN
PRINCE

TINA TURNER

WJJS/Lynchburg
tad Goins

LILLO THOMAS

ONE WAY

RAY PARKER JR.
MTUME

SHANNON

BROTHERS JOHNSON
ELEANOR GRANT
Hottest:
NEWCLEUS

RJ'S LATEST ARRIV
CYNDI LAUPER
DENIECE WILLIAMS
CHANGE

KRNB-FM/Memphis
Melvin Jones

LAKESIDE

KASHIF

JACKSONS
Hottest:
ROCKWELL

PRINCE

POINTER SISTERS
HERBIE HANCOCK
CAMEC

WHRK/Memphis
Jim Maddox

LIONEL RICHIE
KASHIF

FACE TO FACE
RAY PARKER JR.
SMOKEY ROBINSON
JOHNNY MATHIS
BETTY WRIGHT
Hottest:

PRINCE

DEBARGE

TINA TURNER
JOCELYN BROWN
NEWCLEUS

WDIA/Memphis
Bobby O'Jay

BOBBY WOMACK
LIONEL RICHIE
BROTHERS JOHNSON
VALENTINE BROS.
KOKO POP

RICK JAMES
Hottest:
JOCELYN BROWN
TINA TURNER
DENNIS EDWARDS
SHEILA E
PRINCE

WEDR/Miaml|
Jackson/Jones

JAY NOVELLE

BEAU WILLIAMS
LOLEATTA HOLLOWAY
SPINNERS

JACKSONS

TIME

LAKESIDE

RICHARD D. FIELDS
Hottest:

DENIECE WILLIAMS
O'BRYAN

WOMACK & WOMACK
POINTER SISTERS
PATRICE RUSHEN

WBLX/Mobile
Sonny Love

JACKSONS

FORCE MD'S
BROTHERS JOHNSON
LIONEL RICHIE
FORMULA FIVE
SHANNON

LATTISAW & GILL
Hottest:

PRINCE

LATOYA JACKSON
ROGER

JACKSONS

DENIECE WILLIAMS

WQQK/Nashvitle
Fred Harvey

GRIFFIN

BROTHERS JOHNSON
JACKSONS

RUN D.M.C.
PUMPKIN

EVELYN KING
LIONEL RICHIE
CAROL LYNN TOWNES
Hottest:

PRINCE

RJ'S LATEST ARRIV
TINA TURNER
LAKESIDE

JOCELYN BROWN

WYLD-FM/New Orleans|
Brute Bailey [

JACKSONS

SHEILA E

ONE WAY

SUGAR HILL GANG
BILLY OCEAN
PATTI AUSTIN
Hottest:

JOCELYN BROWN
SWITCH

DENIECE WILLIAMS
IRENE CARA
JERMAINE JACKSON

WPLZ/Petersburg
Hardy Jay

JACKSONS
LAKESIDE
CHI-LITES
PATTI AUSTIN
NUANCE
EVELYN KING
Hottest:
SHEILA E
CHERRELLE
PATRICE RUSHEN
PRINCE
JACKSONS

KHYS/Port Arthur
Mark Petry

BROTHERS JOHNSON
JACKSONS

YVONNE GAGE

RAY PARKER JR,
FORMULA FIVE
BARBARA MITCHELL
BRONNER BROTHERS
Hottest:

O'BRYAN

DENIECE WILLIAMS
POINTER SISTERS
PRINCE

JOCELYN BROWN

WANT/Richmond
Kirby Carmichael

JACKSONS

TIME

STANLEY CLARKE
SHEILA E

MTUME

ONE WAY
BLOODSTONE

RAY PARKER JR,
BILLY OCEAN
Hottest:
JERMAINE JACKSON
TEDDY PENDERGRASS
CAMEO

PEABO BRYSON
OLLIE & JERRY

WTOY/Roanoke
Scott Morris

SHEILA E

ONE WAY

SMOKEY ROBINSON
STANLEY CLARKE
JACKSONS

LIONEL RICRIE
Hottest:
JOCELYN BROWN
PRINCE
JERMAINE JACKSON
PATRICE RUSHEN
TINA TURNER

*(J) Indicates Jazz Reporter

KOKA/Shreveport
B.B. Davis

JACKSONS

IGLESIAS & ROSS
RAMSEY LEWIS
BONNIE POINTER
Hottest:
CHERRELLE

RJ'S LATEST ARRIV
ROGER

PRINCE

PATRICE RUSHEN

WWDM/Sumpter
Kevin Flemming

JACKSONS

RAY PARKER JR.
DEBBIE DEB
WILLIE CLAYTON
LILLO THOMAS
KOOL & THE GANG
MTUME

JUNIE MORRISON
CITY STREETS
PEOPLE'S CHOICE
Hottest:

PRINCE

PATRICE RUSHEN
ROCKWELL

OLLIE & JERRY
JACKSONS

WANM/Tallahassee
Joe Bullard

JACKSONS

LIONEL RICHIE
BROTHERS JOHNSON
Hottest:

PRINCE

RJ'S LATEST ARRIV
TINA TURNER

PEABO BRYSON
JERMAINE JACKSON

WEST

KDKO/Englewood
Carlos Lando

JACKSONS

ART OF NOISE
TIME

RAY PARKER JR.
BLOODSTONE
DAMARIS

JIMMY LEWIS
BROTHERS JOHNSON
VALENTINE BROS.
Hottest:
JERMAINE JACKSON
JOE JACKSON
PRINCE

DAN HARTMAN
ROGER

KACE/Los Angeles
Miller/Wiggins

TIME

BROTHERS JOHNSON
STANLEY CLARKE
CAMEO

NUANCE

RAY PARKER JR,
KOKO POP
LIONEL RICHIE
SKOOL BOYZ
RICK JAMES
BILLY PRESTON
ROD STEWART
BEAU WILLIAMS
STEPS AREAD
EAST COAST OFFERI
Hottest:
PATRICE RUSHEN
JOCELYN BROWN
ONE WAY
O'BRYAN

PRINCE

KDAY/Los Angeles
Jack Patterson

RICK JAMES

PATTI AUSTIN
SHANNON

LATTISAW & GILL
SPINNERS

LIONEL RICHIE
BROTHERS JOHNSON
RAY PARKER JR.
JIMMY LEWIS
Hottest:

PRINCE

PATRICE RUSHEN
GRANDMASTER MELLE

KJLH/Los Angeles
Stone/Chappell

JACKSONS

STANLEY CLARKE
BROTHERS JOHNSON
PUMPKIN

BILLY PRESTON
LOLEATTA HOLLOWAY
JANICE MARIE JOHN
Hottest:

PATRICE RUSHEN
PRINCE

BOBBY WOMACK
OLLIE & JERRY
ANITA BAKER

WQKS/Williamsburg
Steve Crumbley

JACKSONS

JOHNNY MATHIS
MTUME
BLOODSTONE
STANLEY CLARKE
LIONEL RICHIE
PATTI AUSTIN
SMOKEY ROBINSON
BILLY OCEAN
LILLO THOMAS
Hottest:

PRINCE

TEDDY PENDERGRASS
PATRICE RUSHEN
JOCELYN BROWN
TINA TURNER

WAAA/WIinston-Salem
Eric St. James

CITY STREETS
WISH

JUNIE MORRISON
JACKSONS
PEOPLE'S CHOICE
FRESH BAND
BROTHERS JOHNSON
VALENTINE BROS.
SHANNON

LIONEL RICHIE
Hottest:

PRINCE

PATRICE RUSHEN
JOCELYN BROWN
CHERRELLE
ROCKWELL

KDIA/OQakland
Jeff Harrison

ONE WAY

RAY PARKER JR.
RICK JAMES
BAR-KAYS
BROTHERS JOHNSON
KASHIF

BILLY OCEAN
Hottest:

PRINCE

PATRICE RUSHEN
TEDDY PENDERGRASS
OLLIE & JERRY
EMOTIONS

KUKQ/Phoenix
Rick Nuhn

JACKSONS

SERGIO MENDES
LIONEL RICRIE
FATBACK
BROTHERS JOHNSON
WINDJAMMER
DIVINE SOUNDS
Hottest:

SHEILA E

PRINCE

WORLD FAMOUS SU
ROGER

NEWCLEUS

XHRM/San Diego
Duff Lindsey

JACKSONS

CAROL LYNN TOWNES
LUTHER VANDROSS
SPINNERS

BILLY OCEAN
Hottest:

PATRICE RUSHEN
PRINCE

ROCKWELL

JOCELYN BROWN
JERMAINE JACKSON

KSOL/San Mateo
Bernie Moody

LIONEL RICHIE
PATTI AUSTIN
LAKESIDE
YVONNE GAGE
BROTHERS JOHNSON
Hottest:
PRINCE

OLLIE & JERRY
JOCELYN BROWN
JACKSONS
SHEILA E

78 Reporting Stations
76 Current Reports

The following stations reported

a frozen playlist this week:

WAMO/Pittsburgh
KMJM/St. Louis
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June 29, 1984

STEPS AHEAD/Modern Times (Musician/Elektra)
DAVE GRUSIN/Night-Lines (GRP)

MILES DAVIS/Decoy (Columbia) .

PLAYBOY JAZZ FESTIVAL/Playboy Jazz Festival (Musician/Elektra)
PAT METHENY w/C.HADEN & B.HIGGINS/Rejoicing (ECM)
DON SEBESKY/Full Cycle (GNP Crescendo)

BRANFORD MARSALIS/Scenes In The City (Columbia)
McCOY TYNER/Dimensions (Musician/Elektra)

SONNY ROLLINS/Sunny Days & Starry Nights (Milestone/Fantasy)
CARMEN McRAE/You're Looking At Me {Concord)

WOODY HERMAN BIG BAND/World Class (Concord)
KENNY PORE/Inner City Dreams (IT)/Allegiance)

SPYRO GYRA/Access All Areas (MCA)~

PONCHO SANCHEZ/Bien Sabroso! (Concord)

KENT JORDAN/No Question About It {Columbia)

JOHN HICKS/John Hicks {Theresa)

GEORGE HOWARD/Steppin’ Out (TBA/Palo AltS)

EARL KLUGH/Wishful Thinking {Capitol)

CARLA BLEY/Heavy Heart (ECM)

COUNT BASIE & HIS ORCHESTRA/88 Basie Street {Pablo}
CAL COLLINS/Milestone (Pausa)

TYZIK/Jammin’ In Manhattan (Polydor/PG)

AL COHN/Standards Of Excellence {Concord)
CRUSADERS/Ghetto Blaster (MCA)

JOHN ABERCROMBIE & JOHN SCOFIELD/Solar (Palo Alto)
JOHN BLAKE/Maiden Dance {Gramavision)
MAKOTO/Makoto {Qwest/WB)

MILT JACKSON QUARTET/Soul Route (Pablo}

DENNY ZEITLIN/Tidal Wave (Palo Aito)

EMILY REMLER/Transitions {Concord)

Black/Urban stations contributing to Jazz:

WKND/Hartford, Melonae McClean; WGIV/Charlotte, Hal Harrill; WJAX/Jacksonville, Christ
Turner;KJCB/Lafayette, Beatrice Evans; WYLD-FM/New Orleans,
cago, Graham Armstrong; WDMT/Cleveland, Dean-Dean Rufus; WVOI/Toledo, Maxx My-
rick; XHRM/San Diego, Duff Lindsey.

Brute Bailey; WGCI/Chi-

EAST COAST OFFERING “'East Coast Offering’” (MCA) 12/7

Rotations: Heavy 1/0, Medium 8/4, Light 0/0, Extra Adds 3, Total Adds 7, WBFO, WMOT, KMHD. Heavy. WEAA. Medium: KERA,

WLOQ, KADX, KJZZ, KUOP, KPLU, WMGI, WVOI.

/ JORGE STRUNTZ & ARDESHIR FARAH “Erontera’’ {Milestone/Fantasy) 12/5
- Rotations: Heavy 2/0, Medium 3/2, Light 6/2, Extra Adds 1, Total Adds 5, WNOP, KJZZ, WHRO. Heavy: WDET, KPLU.
Medium: WBBY, KWMU, KLCC.
BOB RAVENSCROFT JAZZ TRIO **Trio ‘83" {Pro Indie) 11/6
Rotations: Heavy 0/0, Medium 3/2, Light 8/4, Extra Adds O. Total Adds 6, WBEE, KJAZ, WUSF, KLCC. Medium: WKSU,

KPLU, KKSN.

DAVID BENOIT “"Waves Of Raves’* (AVI} 9/0
Rotations: Heavy 4/0, Medium 3/0, Light 2/0, Extra Adds O, Total Adds O, Heavy: WEAA, WMOT, WBBY, KKGO. Medium: wLOoQ,

KMHD, WMG!.

BILLY MITCHELL ‘'Blues City Jam’’ (Pausa) 8/4
Rotations: Heavy 1/0, Medium 3/1, Light 3/2, Extra Adds 1, Totel Adds 4, KSAX, KJZZ, KLCC. Heavy: WEAA. Medium: WBFO,

WLOQ, WKSU.

BILL KIRCHNER NONET “Infant Eyes’’ (Sea Breeze) 8/4
Rotations: Heavy 1/1, Medium 5/2, Light 1/0, Extra Adds 1, Total Adds 4, KMHD. Heavy: WBFQ. Medium: WKSU, KKGO, KJAZ,

KPLU, WUSF.

STEVE SMITH/VITAL INFORMATION “Orion*’ (Columbia) 8/3
Rotations: Heavy 2/0, Medium 3/1, Light 0/0, Extra Adds 1, Total Adds 3, WJZZ KMHD, KXPR. Heavy: KJZZ, KPLU. Medium: WNOP,

WODET, WVOL

JILL McMANUS *‘Symbols Of Hopi"’ {Concord) 7/5
Rotations: Heavy 0/0, Medium 3/2, Light 2/1, Extra Adds 2, Total Adds 5, WNOP, KJAZ, KPLU. Medium: WBFO, KUHF,

WUSF.

STEVE DOUGLAS "‘King Cobra’” (Fantasy) 7/3 B
Rotations: Heavy 2/1, Medium t/0, Light 3/1, Extra Adds 1, Total Adds 3, KTCJ, KJZZ. Heavy: WLOQ, WIAN. Medium: WEAA.

MICHEL PETRUCCIANI **100 Hearts”* {George Waein/Concgrd) 7/2
Rotations: Heavy 3/1, Medium 3/0, Light 1/1, Extra Adds O, Total Adds 2, KKSN. Heavy: KUHF, WK3U, KXPR. Medium: WFAE,

KUOP, WHRO.

CLAUDIO RODITI w/KENIA "‘Red On Red’’.{Greene Street/2001) 7/2
Rotations: Heavy 1/0, Medium 3/1, Light 2/0, Extra Adds 1, Total Adds 2, KMCR. Heavy: KPLU. Medium: WBGO, WKSU, KKGO.

MICHAEL URBANIAK & LARRY CORYELL “Facts Of Life’* (Love) 7/2
Rotations: Heavy 2/0, Medium 2/0, Light 2/1, Extra Adds 1, Total Adds 2, WEAA, KCRW. Heavy:-WDET, KJZZ, Medium: WIAN,

KMCR.

The debut album features
the compositions of Makoto
Horiuchi as performed by
the drtist and a stellar cast
of musidans. Qwest Records
is proud to present this al-
bum of truly contemporary
musical works, already re-
ceiving airplay on stations
such as KKGO and KJAZ.

Produced by Makoto Horiuchi for Gaijin Produc-
tions. Mamdactured and Distributed by Warner
- Bros. Recards Inc. © 1984 Qwest Records.

XHRM.

KERA. KWMU.

MARSHALL VENTE

Regi

T ey

KAZU MATSUI PROJECT f/RO
Rotations: Heavy 2/0, Medium 4/1, Light 1/0, Extra Adds 0, Total Add:

Printed Adds ar

VARIOUS “‘That's The Way | Feel Now™ {A&M) 6/6
Rotations: Heavy 1/1, Medium 3/3, Light 0/0, Extra Adds 2, Total Adds 6, WMOT, K

GENERATION BAND ‘' Call Of The Wild"* {Palo Alto) 6/5
Rotations: Heavy 1/0, Medium 0/0, Light 1/1, Extra Adds 4, Total Adds 5, KSAX, KTC.
ANITA GRAVINE "'Dream Dancing’’ {Progressive) 6/1
Rotations: Heavy 1/0, Medium 3/1, Light 2/0, Extra Adds 0, Total Adds 1, KXPR. Heavy: K|
JULIE KELLY “"We're On Our Way'’ (Pausa) 5/2
Rotations: Heavy 0/0, Medium 2/1, Light 3/1, Extra Adds 0,-Total Adds 2, KKSN. Medium
SANDY OWEN ’‘Euphonia’’ {lvory) 5/1
Rotations: Heavy 1/0, Medium 1/0, Light 3/1, Extra
LEE RITENOUR '‘Banded Together'’ (Elektra) 5/0
Rotations: Heavy 1/0, Medium 3/0, Light 1/0, Extra Adds O, Total Adds 0, Heav'
ART PEPPER ‘‘Art Works'’ {Galaxy) 4/3
Rotations: Heavy 3/2, Medium 0/0, Light 0/0, Extra Adds 1, Total Adds
MIKE CAMPBELL & TOM GARVIN *‘Blackberry Winter”’ {ITl/Allegiance) 4/1
Rotations: Heavy 0/0, Medium 2/1, Light 2/0, Extra Adds 0O, Tot
‘“No Net!"’ {(Mopro} 4/1
Rotations: Heavy 0/0, Medium 1/0, Light 2/0, Extra Adds 1, Total Adds 1 KADX. Medium
JUNIOR MANCE AND MARTIN RIVERA ‘‘For Dancers Only"’ {Sackville) 4/0
Rotations: Heavy 2/0, Medium 1/0, Light 1/0, Extra Adds O, Total

onalized Adds & Hots

o first ten provided by station. Hots are printed in order

: KKGO, KMHD.

al Adds 1, KWMU. Medium: WFAE.

: WMOT.

. 0 - ‘.b ot
SPYR 2 D -
Access fnc::A ((!:AZC)A AT T ()
S as ) Modern Times (Musician/Elektra)
HN (9) MILES DAVIS (15)
Standards of Excellence (Concord) Decoy {Columbia)
PONCHO SANCHEZ (9} DAVE GRUSIN (13}
Bien Sabroso! (Concord) Night-Lines (GRP)
) TYZIK (9) PLAYBOY JAZZ FESTIVAL (12}
Jammin’ In Manhattan (Polydor/PolyGram) Playboy Jazz Festival (Musician/Elektra}
MAKOTO (8) BRANFORD MARSALIS (9)
Makoto (Qwest/WB) Scenes In The City (Columbia)
EAST COAST OFFERING (7} DON SEBESKY (9)
East Coast Offering (MCA) Full Cycle (GNP/Crescendo)
wWOODY HERMAN BIG BAND (7) GEORGE HOWARD (8)
World Class (Concord) Steppin’ Out (TBA/Palo Alto)
KENNY PORE ({7} EARL KLUGH (8}
Inner City Dreams (I TI/Allegiance) Wishful Thinking (Capitol)

BBEN FORD “’Standing On The Outside” (Lakeside) 7/1
s 1, KUHF. Heavy: WJZZ, WMGI. Medium: KTCJ, KJZZ,

JAZ. Heavy: WUSF. Medium: WEAA,

J, KJAZ, KPLU, WMGI. Heavy: KKGO.

MHD. Medium: WFAE, WBBY.
Adds O, Total Adds 1, KLON. Heavy: WLOQ, Medium: KMHD.

y: WEAA. Medium: WLOQ, WMGL, WGCI.

3, KMHD. Heavy: WBFO, KJAZ, KXPR.

| Adds O, Heavy: WBGO, KLON. Medium: WDET

given by reporter. * symbol denotes commercial station.

EAST

WEAA/Bsltimore
Renita Woods

CORNELIUS BUMPUS
ARIOUS

DENNY ZEITLIN
URBANIAK & CORYEL
ABERCROMBIE & SCO
Hottest:

DON SEBESKY

DAVID BENOIT
MILES DAVIS

EAST COAST OFFERI
JDHN HICKS

WGBH/Boston
€ric Jackson

PLAYROY JAZ7 FEST
SONNY ROLLINS
ADAMS § PULLENS
HORACE TAPSCOTT
CRUSADERS

IRA SULLIVAN

DAVE GRUSIN
DENNY ZEITLIN
Hottest:

PLAYBOY JAZZ FEST
MILES DAVIS
SONNY ROLLINS
ETTA JONES
CRUSADERS

WBFO/Buffalo WUWU/Wes! Seneca (*) SOUTH WMGHGalnesville (*
John Hunt Marilyn Rogars Bill Harman

) WFAE/Charlotte
BILL KIRCHNER NON DAVE GRUSIN Paul Stribting SPYRO GYRA
ART PEPPER ﬂmg:‘rﬁzkz?\““ EAST COAST OFFERI
SPYRO GYRA c GENERATION BAND
AL COHN TON1 TENNILLE ﬂ‘;‘:':;;{c."s Hottest

WOODY HERMAN
JILL MCMANUS

COUNT BASLE
WOODY HERMAN

KAZU MATSUI PROJE
DAVE GRUSIN

STEPS AHEAD
DAVE GRUSIN

TR ADMS  fewy son ek Sont renLLE
JOHN BLAKE
BLANCHARD & NARRI PAT METHENY CHICK COREA KENNY PORE

MAKOTO
Hottest
MILES DAVIS

CARMEN MCRAE
STAN GETZ & CHET

WBGO/Newsrk
Rollins/Kirk

ETTA JONES

AL COHN

WOODY SHAW
ABDULLAH IBRARIM
DON SEBESKY
CHICO FREEMAN

MAKOTO

MICHELLE ROSEWOMA
Hotteat:

ABBEY LINCOLN
MILES DAVIS

ETTA JONES
PONCHO SANCHEZ
JOHN HICKS

MARK MURPHY
Hottest:

PLAYBOY JAZZ FEST
BRANFORD MARSALIS DAVE GRUSIN

HOMI & JARVIS
MANHATTEN TRANSFE
BILL KIRCHNER NON GEORGE HOWARD

KERA /Dallas-Ft, Worth
Ed Budanauro

KUHF/Houston
Dave Edwards

MICHEL PETRUCCIAN
EMILY REMLER
MARK LEVINE QUINT
MONTY ALEXANDER
BRANPORD MARSALIS
CARMEN MCRAE

ED BICKERT

SPYRO GYRA

EAST COAST OFFERI
DAVE GRUSIN
VARIOUS

TONI TENNILLE
DON SESESKY
Hottest:

MILES DAVIS BLANCHARD & HARRI
KENNY PORE LAURINDO ALMETOA
GEORGE HOWARD, PETER SPRAGUE
STEPS AHEAI Hottest:

MICHEL PETRUCCIAN
EMILY REMLER
MARK LEVINE QUINT
MONTY ALEXANDER
CARMEN MCRAE

D
PLAYBOY JAZZ FEST

KSAX/DallasF1. Worth
Wwillie Culton

MILT JACKSON QUAR
KENNY PORE

JOHN BLAKE
GENERATION BAND
BILLY MITCHELL

WEST

KADX/Denver {°}
BiHY Witlett

SPYRO GYRA

KENNY BURRELL
EDDIE CLEANHEAD V
DON RANDI & QUEST
EAST COAST OFFERI
L.A. JAZI WORKSHO
BILL HARDMAN
PONCHO SANCHEZ
CURTIS FULLER
JOE WILLIAMS
Hottest:

EARL KLUGH

STEPS AHEAD
WILLIS JACKSON
SPYRO GYRA

SONNY ROLLINS

KLCCIEugene
Michael Canning

STRUNTZ & FARAH
ETTA JONES
GEORGE HOWARD
CAL COLLINS
FRED LIPSIUS
JERRY TACHOIR QUA
BOB RAVENSCROFT
JIMMY PONDER
BILLY MITCHELL
Hottest:

JOHN HICKS

STEPS AHEAD
SONNY ROLLINS

KLONfLong Beach
Helen Borges

HEINIE BEAU

AL COHN

ROLAND HANNA
KAREN HERNANDEZ
MANCE & RIVERA
BRANFORD MARSALIS
COUNT BASIE
MARIA MULDAUR
SANDY OWEN
Hottest:

HEINIE BEAU

WOODY HERMAN
MILT JACKSON QUAR
MANCE & RIVERA
GLENN ZATTOLA

KKGOMLos Angeles ("}
Jett Geringer

KENNY PORE
MELSON KOLE KOMPA
JULIE KELLY

DON SEBESKY

BILL KIRCHNER NON
CLAUDIO RODITI
Hottest:

SPYRO GYRA

STEPS AHEAD

TONI TENNILLE
DAVE GRUSIN

DAVID BENOIT

KMCR/Phoenix
Bill Shedd

XOTO
CLAUDIO RODITI
WOODY HERMAN
DOUG MACLEOD
SAL SALVADOR
Hottest:

STEPS AHEAD
DON SEBESKY
PLAYBOY JAZZ FEST
PAT METHENY
DAVE GRUSIN

www americanradiohistorv com

KKSN/Portland  {°)
Linda Alexander

BOB RAVENSCROFT
CAL COLLINS
STEPS AHEAD
JULIE KELLY
TYZIK

DON SEBESKY

Hottest:
MILES DAVIS

COUNT BASIE
MCCOY TYNER
EnFL KLUGH

KUQPiStockton
Gail Schramm

KMHD/Portland
Roger Smith

KJZZiSeattle {°)
Carol Handley

JAMES & SCHULMAN
BILLY MITCHELL
STEVE DOULGAS
STRUNTZ & FARAH
JERRY TACHOIR QUA
WINDOWS
MICHEL PETRUCCIAN HoOttest:
EARL KLUGH

STEPS AHEAD
PLAYBOY JAzz FEST PLAYBOY JAZZ FEST
BILL EVANS
DAVE GRUSIN

CAL COLLINS
PONCHO SANCHEL
Hottest:

STBPS AHEAD
PAT METHENY
EARL KLUGH
MILES DAVIS
GEORGE HOWARD

WMOTINsshville
Rick Forest

JOE WILLIAMS

WLOOIOrtando  (*)
Paul Gerardi

SPYRO GYRA

NEW DEAL mHymHm B TYZEK

EAST COAST OFFERI

SPYRO GYRA
VARTOUS
Hottest:

TONI TENNILLE
DAVID BENOIT
DON SEBESKY
WOGDY HERMAN
MAKOTO

WHRO/Norfolk
Joe Lowrey

ABERCROMBIE & SCO

DENNY ZEITLIN

STRUNTZ & FARAH

Hottest:

BRANPORD MARSALIS

JOHN HICKS
EMILY REMLER
MCCOY TYNER

BLANCHARD & HARRU

EAST COAST OFFERI
DENNY ZEITLIN
JOHN HICKS
Hottest:

DAVE GRUSIN
SPYRO GYRA

STEVE DOULGAS
KENNY PORE

EARL KLUGH

WUSF(Tampa
Bob Seymour

VARIOUS

BILL KIRCHNER NON
POB RAVENSCROFT
AL COLLINS

KENNY PORE

SONNY .ROLLINS
DON SEBESKY
PLAYBOY JAZZ FEST
MCCOY TYNER

46 Reporters
43 Current Reports

st this week:

The following station called in a
frozen playli

WOODY HERMAN WDMT/CIeveIand
BILL KIRCHNER NON MAKOTO
WOODY HERMAN AL COHN =
£AST COAST OFPERI SPYRO GYRA
B S KENNY PORE MIDWEST WNOPICinclnnsti (") wJzziDetrolt (*} WKSUIKent
STEVE SMITH Hottest: Chris Wagrer Joho Hill Linds Yonn
o PLAYBOY JAZZ PEST

JOHN ANELLO JR

BRANFORD MARSALIS

WBEE/Chicage () KENNY BURRELL

BRANFORD MARSALIS DAVE GRUSIN 8ob Long CRUSADERS

ANITA GRAVINE DON_ SEBESKY WOODY HERMAN

EMILY REMLER EMILY REMLER PONCHO SANCHEZ STAN GETZ

SPYRO GYRA TYZIK DAVE GRUSIN
KPLUMTacoma SONNY ROLLINS HUGH MASEKELA

KXPRjSacramento Charles Tomaras BOB RAVENSCROFT AKOTO

Gary Verceill DOUG MACLEOD SONNY ROLLINS
L.A. JAZZ WORKSHD LARRY FLAHIVE TRI  STRUNTZ & PARAH

ART PEPPER DAVE STORRS ABERCROMBIE & SCO AL COHN

JOHN NICKS ERICHLEBIAN MAKOTO Hottest:

STEVE SMITH J1LL MCMANUS DERNY ZEITLIN STEPS

AHEAD
MILT JACKSON QUAR

ANITA GRAVINE GENERATION BAND Hotrest:

PHIL WOODS SPYRO GYRA KENNY PORE LINDA RONSTADT
Hottest: KENNY PORE STEPS AHEAD CARLA BLEY
ART PEPPER Hottest: CARMEN MCRAE

CAL COLLINS
STEPS AHEAD
EMILY REMLER
MILES DAVIS

PONCHO SANCHEZ
STRUNTZ & PARAR

BLANCHARD & HARRI

ANITA MOORE WBBY/Columbus  (*)

ABERCROMBIE & SCO Zoot Strider

WOODY HERMAN

SONNY ROLLINS KENNY BURRELL
AL CONN

KJAZISen Francisco (*)
Bob Parlocha

CANNONBALL ADDERL
JILL MCMANUS
JAMES NEWTON

BOB RAVENSCROFT
WESS & .COLES
JERRY TACHOIR QUA
VARIOUS
GENERATION BAND
THELONIOUS MONK
ALBERT KING

PONCHO SANCHEZ
PAM PURVIS
ART PEPPER
STEPS AHEAD

KCRW/Sants Monica
Tom Schnabel

KITTYHAWK

CONNER & MCCRAE
SERGEY KURYOKHIN
GANELIN TRIO
GANELIN TRIO
AMBONISYE LORD SH
URBANIAK & CORYEL
WINDSONGS
Hottest:

PAT METHENY
DENNY ZEITLIN
QUARTET MUSIC

Hottest:

STEPS AHEAD
PAT METHENY
EARL KLUGH
DON SEBESKY
KENT JORDAN

The following stations failed to
report this week and therefore
their playlists were frozen:

WDET/Detroit
WJAX/Jacksonville

PONCHO SANCHEZ
STEVE SMITH
PANAMA FRANCIS &
Hottest:

MILES DAVIS
STEPS AHEAD

JIMMY PONDER

WDET/Detroit
Judy Adams

none

Hottest:

PAT METHENY
CORYELL & URBANIA
ABERCROMBIE & SCO
MILES DAVIS
STRUNTZ & FARAH

‘WNUR/Eveanston
Eric Scholl

NEW YORK JAZZ QUA
JAMES NEWTON
PONCHO SANCHEZ
ENRICO RAVA
COUNT BASIE

MILT JACKSON QUAR
DAVE HOLLAND QUIN
DAVID FRIESEN
THOMAS TEDESCO
ELLIS MARSALIS
Hottest:

SONNY ROLLINS
DAVIS & FORREST
ROSCOE MITCHELL
KENNY DREW

NEW YORK JAZZ QUA

WIANAndianapolis
BUI Hunt
AL COHN

PONCHO SANCHEZ
STEVE .DOULGAS

MAKOTO

CURTIS FULLER
Hottest:

MILES DAVIS

PAT METHENY

KENT JORDAN
CARMEN MCRAE
BRANPORD MARSALIS

BILLIE HOLIDAY
JOHN BLAKE

MCCOY TYNER
PLAYBOY JAZZ FEST
MIDTOWN JAZZ MOBI
BILLY MITCHELL
SAL SALVADOR

BOB RAVENSCROFT
CAL COLLINS

JOHN HICKS
DAVE—GRUSIN-

Hottest:

JOHN BLAKE

KTCIMianespolis (")
-€d Garret

TYZIK

STEVE DOULGAS
GENERATION BAND
ROGER NEUMARN
Hottest:

DAVE GRUSIN
COUNT BASIE
STEPS AHEAD
GEORGE HOWARD
CRUSADERS

KWMUISL. Louis
Michael Crowley

KENNY PORE
MIKE CAMPBELL
STRUNTZ & FARRH
VARIOUS

ROB MCCONNELL.
SONNY ROLLIN
DAVID ALLYN
NELSON & DOLPHY
HORACE TAPSCOTT

DON SERESKY
ABERCROMBIE & SCO
DENNY ZEITLIN
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Page 62
MOST ADDED -
June 29’ 1 984 CRYSTAL GAYLE (74)
s e Turning Away (WB)
Weeks Wooks Week Reports/Adds Heavy Medium Light LEON EVERETTE {44)
s + 1 @ ANNE MURRAY/Just Another Woman In Love (Capitol) 157/0 137 14 6 s:z;wYT;gGDg;‘ks(a%?)
12 8 2 € EARL THOMAS CONLEY/Angel In Disguise (RCA) 157/0 133 19 5 Evening Star (RCA)
14 11 5 e DON WILLIAMS/That’s The Thing About Love (MCA) 158/0 135 23 0 SYLVIA (42)
11 10 & € EDDIE RABBITT/B-B-B-Burning Up With Love (WB) 154/0 125 25 4 Love Over Old Times (RCA)
16 13 8 @ RONNIE MILSAP/Still Losing You (RCA) 158/0 102 52 4 MERLE HAGGARD (31)
& 5 « 6 THESTATLERS/Atlanta Blue (Mercury/PG) 149/0 115 24 10 Let’s Chase Each Other Around... (Epic)
18 15 10 € JUDDS/Mama He's Crazy (RCA/Curb) 152/2 105 37 70 | ggrzlamgr?%‘:viﬁ ((é;)c)
17 14 9 €@ JANIE FRICKE/If The Fall Don't Get You (Columbia) 151/0 100 40 11 GENE WATSON (29)
20 16 13 @ LEE GREENWOOD/God Bless The U.S.A. (MCA) 154/1 91 57 6 Little By Little (MCA)
25 17 14 O T.G. SHEPPARD/Somewhere Down The Line {WB/Curb) 156/1 66 82 8 REX ALLEN JR. (25)
28 22 18 (P BELLAMY BROTHERS/Forget About Me (MCA/Curb) 155/2 56 89 10 Dream On Texas Ladies (Moon Shine)
26 23 20 @ NITTY GRITTY DIRT BAND/Long Hard Road... (WB) 152/3 51 89 12 R L T2 (R
sc 26 21 () DOLLY PARTON/Tennessee Homesick BlfJes (RCA) 154/4 49 88 17 REB:YMB:ECI:I(T!:‘F:'EC?Z)Z)
4 3 7 14 EXILE/i Don’'t Want To Be A Memory (Epic) 127/1 81 317 15 He Broke Your Memory Last Night (MCA)
26 20 17 MICHAEL MARTIN MURPHEY/Disenchanted (Liberty) 141/1 50 78 13
2 1 3 16 CONWAY TWITTY/Somebody’s Needin’ Somebody (WB) 128/0 85 23 20
23 21 19 @ MEL TILLIS/New Patches (MCA) 135/4 66 50 19
39 32 27 ® BARBARA MANDRELL/Only A Lonely Heart Knows (MCA) 149/6 33 95 21
37 28 25 @ GEORGE STRAIT/Let’s Fall To Pieces Together (MCA) 148/10 38 81 29
27 24 22 @ JOHN ANDERSON/i Wish | Could Write You A Song (WB) 135/5 55 60 20
3 31 20 @ DEBORAH ALLEN/I Hurt For You {RCA) 152/9 22 98 32
44 35 30 €) HANK WILLIAMS JR./Attitude Adjustment (WB/Curb) 138/9 25 83 30 ANNE MURRAY (69)
33 27 26 €9 MOE BANDY & JOE STAMPLEY/Where's The Dress (Columbia) 123/4 28 70 25 SR G LD [ [ (S0 el
13 12 11 24 B.J. THOMAS/The Whole World's In Love When... (Clev. Int./Col.) 104/0 64 28 12 RAt]JeI;I(I)r]Ml;i\SSgSSeN(LRECYAj)63)
42 37 32 @ JIM GLASER/You're Gettin’ To Me Again (Noble Vision) 142/9 13 84 45 DON WILLIAMS (59}
32 30 28 @ WHITES/Forever You {MCA/Curb) 125/1 29 72 24 That's The Thing About Love (MCA)
45 36 31 €@ CHARLEY PRIDE/The Power Of Love (RCA) 136/3 170 89 37 EDDIE RABBITT (55)
1 2 12 28 ALABAMA/When We Make Love (RCA) 95/0 40 39 16 B-B-B-Burning Up With Love (WB)
- 40 35 €D WAYLON JENNINGS/Never Could Toe The Mark (RCA) 137/14 7 89 41 AtlantaTB’-I'Ees(Trle\eTrtsns/P(:f)G )
41 38 33 € KENDALLS/My Baby’s Gone (Mercury/PG) 119/6 18 72 29 JUDDS (4%1) ver
- - 39 @ JOHN CONLEE/Way Back (MCA) 127/24 6 72 49 Mama He's Crazy (RCA/Curb)
3 7 16 32 VERN GOSDIN/I Can Tell By The Way You Dance (Compleat/PG) 91/0 30 34 27 LEE GREENWOOD (44)
47 43 37 ) MARK GRAY/If All The Magic Is Gone (Columbia) 113/16 11 65 37 God Bless The U.S.A. (MCA)
9 9 15 34 GARY MORRIS/Between Two Fires (WB) 88/0 31 32 25 CONWAY TWITTY (33)
~ — 49 @ KENNY ROGERS/Evening Star (RCA) 120/43 5 51 64 SISO M ety G
- 46 20 € SHELLY WEST/Somebody Buy This Cowgirl A Beer (Viva) 108/12 9 62 37 | Don’t Want To Be A Memory (Epic)
— a9 21 €D CHARLY McCLAIN & MICKEY GILLEY/The Right Stuff (Epic) 121/14 6 54 61 MOE BANDY & JOE STAMPLEY (21)
- —_45 @ GLEN CAMPBELL/Faithless Love (Atlantic America) 120/21 3 53 64 Where’s The Dress (Columbia)
© CRYSTAL GAYLE/Turning Away (WB) 121/74 2 40 79 HANK WILLIAMS JR. (21)
45 43 @ KEITH STEGALL/I Want To Go Somewhere (Epic) 102/16 6 59 37 Attitude Adjustment (WB/Curb)
5 6 24 41 GEORGE JONES/You've Still Got A Place In My Heart (Epic) 76/0 23 28 25
- — 48 @ RONNIE McDOWELL/I Got A Million Of 'Em (Epic) 112/29 4 45 63
- - a7 @ ATLANTA/Pictures (MCA) 100/13 2 49 49
38 34 3¢ 44 JOHNNY RODRIGUEZ/Let's Leave The Lights On Tonight (Epic) 80/2 8 52 20 MOST ADDED & HDTTEST list those songs achieving the
@ REBA McENTIRE/He Broke Your Memory Last Night (MCA) 100/22 2 a1 57 most adds natlonally, and the songs reported “hottest”
21 18 23 46 BILL MEDLEY/I Still Do {RCA) 66/0 14 34 18 compiied from all our reporters. The number in paren-
@ TAMMY WYNETTE/Lonely Heart (Epic) 71/5 6 36 29 b e T L o
46 42 38 48 JOHNNY LEE/One More Shot (Fult Moon/WB) 64/1 7 37 20 adding the song this week or noting that the song Is
[ "DEBUT } @ KATHY MATTEA/You've Got A Soft Place To Fall (Mercury/PG) 82/13 0 28 54 among thelr flve hottest.
[DEBUT P & GENE WATSON/Little By Little (MCA) 76/29 1 23 52

BREAKERS.

CRYSTAL GAYLE
Turning Away (WB)
On 77% of reporting stations. Rotations: Heavy 2, Medium 40, Light 79, Total Adds 74 including
WCAO, WNYR, KASE, WYNK, WAMZ, WQYK, WDAF, WOW, WCXL, WIL, KIK-FM, KLZ, KVEG,
KRSY, KSAN. A Most Added Record. Debuts at number 39 on the Country chart.

KENNY ROGERS

Evening Star (RCA)
On 76% of reporting stations, Rotations: Heavy 5, Medium 51, Light 64, Total Adds 43 including
WYRK, WRKZ, WPOR, KASE, WZZK, WCOS, KIKK, WaQHK, WMIL, WXCL, K102, KVOO, KKCS,
KRSY, KSOP. A Most Added Record. Moves 49-35 on the Country chart.

The information shown on the National Airplay 50, Breakers, New & Active and
significant Action, Is current. The results shown are based on reports taken from

our reporters on Monday, 6-25-84.

RONNIE McDOWELL

I Got A Million Of 'Em (Epic)
On 71% of reporting stations. Rotations: Heavy 4, Medium 45, Light 63, Total Adds 29 including
WYRK, WKYG, KIX106, WCOS, KPLX, WESC, KIKK, WAMZ, WUSQ, WUBE, WMNI, WONE,
WHBF, KFRY, KSOP, KCBQ. A Most Added Record. Moves 48-42 on the Country chart.

REBA McENTIRE
He Broke Your Memory Last Night (MCA)
On 63% of reporting stations. Rotations: Heavy 2, Medium 41, Light 57, Total Adds 22 including
WAJR, KIX106, WILQ, WEZL, WESC, KLLL, WSIX, WKIX, WUSQ, WONE, WKKQ, WDAF,
WHBF, KVEG, KCBQ. Debuts at number 45 on the Country chart.
ATLANTA
Pictures (MCA)

On 63% of reporting stations. Rotations: Heavy 2, Medium 49, Light 49, Total Adds 13, KEAN,
KMML, WYNK, WZZK, KLRA, WAMZ, KJJY, WXCL, WIL, KYAK, KVOC, KKCS, KFTN. Moves
47-43 on the Country chart.

...Opened an office in London
to help promote, provide close
contact, and expand Country
Music in the European
Marketplace?

DID YOU KNOW THAT CMA:

COUNTRY MUSIC
ASSOCIATION

For information on joining, write to:

Country Music Association
P. 0. Box 22299-R
Nashville, TN 37202




RONNIE
MCDOWELL

“T've Got A Million
Of 'Em”

{34-04499)

Breaking Big All
Across The Country

(rfrffjf BREAKERS| B

A

/ 4

You Radio For Your Immiate And Oerwhelming
Acceptance Of This Hit Record. From The Album"WILLING" 7

Produced by Buddy Killen on Epic Records and Cassettes (FE 39329)
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NEW & ACTIVE

KATHY MATTEA “You've Got A Soft Place To Fall’”’ {Mercury/PolyGram) 82/13

Rotations: Heavy 0, Medium 28, Light 54, Total Adds 13, WXKW, WWVA, KRRV, KXYL, KLRA, KLLL, KYXX, WRNL, WITL,

WXCL, KIK-FM, KQIL, KWJJ. Medium: WCX!, KTTS. Debuts at number 49 on the Country chart.
GENE WATSON ‘Little By Little’” (MCA) 76/29

WAXX, KOMA, KTPK, KIK-FM, KFRY, KVEG, KCKC, KCUB. Debuts at number 50 on the Country chart,
GUS HARDIN ‘‘How Are You Spending My Nights’’ (RCA) 71/15

Rotations: Heavy 2, Medium 16, Light 53, Total Adds 15, WGNA, WILQ, KMML, WESC, KLRA, WLWI, WKIX, WQYK, WIRK, KSQ,

WHBF, KIOV, WTOD, KIK-FM, KCUB.
TAMMY WYNETTE ‘’Lonely Heart’* (Epic) 71/S

Rotations: Heavy 6, Medium 36, Light 29, Total Adds 5, WEZL, KLRA, WONE, KRRK, WGEE. Heavy: KASE, WMC, WOKK, WIRK,

KSO, KSOP. Medium: WSNO, WYII, WHBF, KUZZ.
BECKY HOBBS “‘Oklahoma Heart’* (Liberty) 69/8

Rotations: Heavy 2, Medium 22, Light 45, Total Adds 8, WKYG, WEZL, WESC, KLRA, WPAP, KECK, KKAL, KFRY. Heavy: KKYX,

KVOO. Medium: WBGW, KYXX, WCXI, KMPS, KCUB.
KIMBERLY SPRINGS ‘Slow Dancin’ ** {Capitol) 66/15

Rotations: Heavy O, Medium 15, Light 51, Total Adds 15, WIXL, KMML, WSOC, WESC, KLRA, KLLL, WONE, WHBF, KTPK, KFDI,

KYAK, KGHL, KUUY, KEIN, KCUB.
LEON EVERETTE "'Shot In The Dark’’ (RCA) 62/44

WXCL, WTOD, KFDI, KIK-FM, KUUY, KUGN, KSOP, KGA.
/ SYLVIA ““Love Over Old Times’’ (RCA) 57/42

WCMS, WRNL, WOW, KVOO, KFRY, KEIN, KCKC, KGA.
JUICE NEWTON ** A Little Love’” (RCA) 57/6

Rotations: Heavy 2, Medium 20, Light 35, Total Adds 6, WWVA, KMML, WESC, KLRA, KECK, KIOV. Heavy: WXKW. Medium:

WKYG, KRMD, WUSQ, WONE, KFRY, KRSY, KSOP.
RONNIE DUNN ““She Put The Sad In All His Songs’’ (MCA/Churchill) 42/9

Rotations: Heavy 0, Medium 10, Light 32, Total Adds 9, WCAOQ, KIKK, WOKK, KBMR, WKKQ, KUGN, KQIL, KRSY, KSOP.

Medium: WYH, KXYL, KKYX, WITL, KECK, KTTS.
REX ALLEN JR. ‘‘Dream On Texas Ladies’’ {Moon Shine) 34/25

Rotations: Heavy 0, Medium 4, Light 30, Total Adds 25 including WGNA, CHOW, KEAN, KMML, WAMZ, WWOD, WCMS,

WIRK, KFGO, WXCL, KTPK, KUGN, KWJJ, KSOP, KIGO.
TOM T. HALL ““Famous In Missouri’’ {Mercury/PolyGram) 34/10

Rotations: Heavy 0. Medium 6, Light 28, Total Adds 10, KRRV, KHEY, WIRK, KWMT, WOW, WWJO, KEIN, KRSY, KTOM, KSOP.

Medium: WGNA, WYII, KUUY, KQIL.
MERLE HAGGARD “’Let’s Chase Each Other Around The Room’’ (Epic) 32/31

Rotations: Heavy 1, Medium 7, Light 24, Total Adds 31 including WBGW, WSNO, WSOC, WTVY, KSSN, WAMZ, WMC,

WKSJ, KRMD, KSO, KFDI, KUZZ, KNIX, KTOM, KCKC.

SIGNIFICANT ACTION

SIERRA ‘‘Love Is The Reason’’ (Awesome) 30/7

Rotations: Heavy 0, Medium 3, Light 27, Total Adds 7, WOKQ, KMML, WESC, KFGO, WITL, WHBF, KCUB. Medium: WSNO, KISS-
FM.

GARY WOLF “You Bring The Heartache...”” {Mercury/PolyGram) 30/5

Rotations: Heavy 0, Medium 2, Light 28, Totat Adds 4, KHEY, KFGO, WTOD, KGA. Medium: KIGO. Light: WVAM, WBGW, WTVY,
KRMD, WHBF, KWJJ.

JOHNNY CASH "‘The Chicken In Black’’ {Columbia) 27/21

Rotations: Heavy O, Medium 3, Light 24, Total Adds 21 including WOKQ, WTVY, WLWI, WCMS, WQYK, WUSN, WOW, WTOD,
KNIX, KWJJ, KCKC.

CRAIG DILLINGHAM ‘“1984’* (MCA/Curb) 26/20

Rotations: Heavy O, Medium 2, Light 24, Totat Adds 20 including WVAM, WKYG, WYII, KKYX, WIRK, WOW, KVOO, KIK-FM,
KFRY, KSOP.

JOE SUN ‘‘Bad For Me’* (AMI) 24/5

Rotations: Heavy O, Medium 2, Light 22, Total Adds 5, KHEY, KLRA, KBMR, WAXX, WTOD. Medium: WPTR, KQIL. Light: WKYG,
WIRK, KGA.

JACK GREENE ‘‘Dying To Believe’’ (EMH) 24/S

Rotations: Heavy 0, Medium 6, Light 18, Extra Adds 5, WSNO, WIXY, WEZL, KBMR, KFGO. Medium: WMZQ, CHOW, WOKK,
KSO, WCXI.

Rotations: Heavy 1, Medium 23, Light 52, Total Adds 29 including WGNA, WPOR, CHOW, WKLO, KHEY, WPAP, KRRK,

Rotations: Heavy 0, Medium 12, Light 50, Total Adds 44 including WXKW, WAJR, WYNK, WSOC, KIKK, WLWI, KKYX,

Rotations: Heavy 0, Medium 9, Light 48, Total Adds 42 including WGNA, WAJR, WKYG, KASE, WYNK, WESC, WNOX,
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MERLE KILGORE “*Just Out Of Reach’’ (WB) 22/11
Rotations: Heavy 0, Medium 2, Light 20, Total Adds 11, KRRV, WKLO, WAMZ, WLWI, KKYX, KFGO, WTOD, KFDI, KRSY, KSOP,
KIGO.

LARRY WILLOUGHBY ‘‘Angel Eyes’’ (Atlantic America) 22/2

Rotations: Heavy O, Medium 4, Light 18, Total Adds 2, WIXY, WHBF. Medium: CHOW, WOW, KIOV, KFDI. Light: KHEY, WOKK,
KRRK, KRKT, KRSY.

MIKE CAMPBELL “‘You‘re The Only Star...”’ (Columbia) 21/2

Rotations: Heavy 0, Medium 2, Light 19, Total Adds 2, WAXX, KTOM. Medium: KRMD, KWJJ. Light: WGNA, WSOC, WIRK,
KTTS, KVOO, KMAK.

VICTORIA SHAW ‘‘Needing A Night Like This'’ (MPB) 20/3

Rotations: Heavy 0, Medium 1, Light 19, Total Adds 3, WIXY, WTVY, KVEG. Medium: WWJO. Light: WILQ, KISS-FM, WXCL,
KRWQ, KQIL, KTOM.

BOXCAR WILLIE ’Luther’’ {Main Street) 18/11

Rotations: Heavy 1, Medium 0, Light 17, Total Adds 11, WGNA, WOKK, WPAP, KRRK, WAXX, KFGO, WTOD, KRSY, KTOM,
KSOP, KGA.

BOBBY JENKINS ‘‘Black Jack Whiskey’’ (Zone 7) 18/1

Rotations: Heavy 1, Medium 1, Light 16, Total Adds 1, KRRV. Heavy: KKYX. Medium: WCX). Light: WPTR, KMML, WHBF, KTTS,
KRKT, KUGN, KWJJ.

NARVEL FELTS ‘‘Let’s Live This Dream Together’* (Evergreen) 17/9

Rotations: Heavy 0, Medium 2, Light 15, Total Adds 9, WYIl, KMML, WGTO, WKIX, KKYX, KFGO, WTOD, KRWQ, Q92. Medium:
KSOP.

RONNY ROBBINS ““Those You Lose’’ (Columbia) 17/8

Rotations: Heavy 0, Medium 4, Light 13, Total Adds 8, WPAP, KKYX, WAXX, KWMT, KTOM, KSOP, KCKC, KGA. Medium:
KMML, KQIL.

KENNY ROGERS ‘‘Midsummer Nights'* (RCA) 15/6

Rotations: Heavy 1, Medium 5, Light 9, Totat Adds 6, WVAM, WRKZ WHOO, WKIX, WKKQ, KWMT. Heavy: WAMZ. Medium:
WCMS, KKYX, WOW.

LARRY JENKINS ““You're The Best | Never Had'* (MCA) 14/5

Rotations: Heavy O, Medium 1, Light 13, Total Adds 5, KRRV, WLWI, WOW, Q92, KSOP. Light: WSNO, KRMD, KRKT, KMPS,
KGA.

DONNA FARGO ‘‘My Heart Will Always Belong To You’’ (Cleve. Int’l. One) 14/3

Rotations: Heavy 0, Medium 4, Light 10, Total Adds 3, WWVA, KKYX, WCXI. Medium: WLWI, KFGO. Light: WGTO, WFNC,
WAXX, WOW, KFDI.

SAVANNAH “‘My Gir"’ {Mercury/PolyGram) 12/9

Rotations: Heavy 0, Medium 2, Light 10, Total Adds 9, WVAM, KRRV, WMC, WLWI, WCMS, KRMD, WOW, KUUY, KRWQ.
Medium: WXKW.

RAY CHARLES ‘‘Woman Sensuous Woman'’ {Columbia) 12/3

Rotations: Heavy O, Medium 3, Light 9, Total Adds 3, WRNL, KBMR, Q92, Medium: KFDI, KQIL, KCKC. Light: WBGW, WSOC,
KSSN, KTPK.

LIONEL RICHIE ‘*Stuck On You’’ {Motown) 11/10

Rotations: Heavy O, Medium 1, Light 10, Total Adds 10, WCAQ, WBGW, WKYG, KEAN, WMC, WOKK, WKSJ, WLWI, WKIX,
KOMA.

WAYNE KEMP “’I've Always Wanted To’’ {Doorknob) 9/2

Rotations: Heavy 0. Medium O, Light 9, Total Adds 2, WESC, KFGO. Light: KHEY, winOX, WLWI, KKYX, WTOD, KVOO, KFDI.

COUNTRY ALBUM TRACKS

Cuts are listéd In order, with the first cut recelving the heaviest airpiay.

ARTIST/Song Title (Label) Album Title

HANK WILLIAMS JR./All My Rowdy... (WB/Curb)  Major Moves
CONWAY TWITTY/I Don’t Know A Thing About Love (WB) By Heart
GARY MORRIS/Baby Bye Bye (WB) Faded Blue
CONWAY TWITTY/Bad Boy (WB) By Heart
GARY MORRIS/Faded Blue (WB) Faded Blue
HANK WILLIAMS JR./Country Relaxin’ (WB/Curb) Major Moves
ALABAMA/If You're Gonna Play in Texas (RCA) Roll On
GARY MORRIS/Second Hand Heart (WB) Faded Blue
W. NELSON & J. IGLESIAS/As Time Goes By {Columbia) Without A Song
GEORGE JONES/Learning To Do Without Me (Epic)  You‘ve Still Got A Place...
MEL TILLIS w/W. NELSON/Texas On A Saturday Night (MCA) New Patches
HANK WILLIAMS JR./Mr. Lincoln (WB/Curb) Major Moves

REBA McENTIRE/Poison Sugar (MCA) Just A Little Love

The Radio Advertising Bureau is Going on the Road. . .One-day selling seminars for Radio sales professionals

Radio Advertising Bureau, Inc. ® 485 Lexington Ave., NY, NY 10017

St. Louis, MO
Denver, CO
Portland, OR

July 10
July 11
July 12

For more information or to register by phone, call Lorraine Hamill
on the RAB HELPline, 1 (800) 232-3131 {in New York State, call

collect (212) 599-6666].
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