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HARLOW ALTA VP/PROGRAMMING

Hahnke GM, Eick PD
In New KBZT
Management Lineup

Commenting on Hahnke, Alta
President Jim Smith said, “Tim
knows the radio station, has the
respect of the people there, and
is already in place in the mar-
ket. That works to everyone’s.
advantage, and I have the ut-
most confidence that Tim’s go-

i N § | D E:

PROGRAMMERS RECEPTIVE
TO LYRIC SHEET PLAN

NAB calls for record companies to send
lyric sheets along with records, so radio
can evaluate controversial lyric content.
Programmers generally second the

emotion. Page 11
BPME: NEW PERSPECTIVES

On the eve of the Broadcast Promotion
& Marketing Executives seminar in
Chicago, Harvey Mednick talks to

In management changes at
Alta Broadcasting A/C outlet
KBZT (K-BEST)/San Diego,
GSM Tim Hahnke has been
elevated to GM, succeeding ex-
iting GM Mark DeBoskey. Bob
Harlow, PD at flagship sister
station KEZR/San Jose, was

outgoing President Lee Pocock and new
President Beryl Spector about
increased roles for radio in the
organization.

PEOPLE IN THE

NEWS THIS WEEK

e Dave Popovich OM at WLTF
& WRMR

e Larry Coates PD at WSUN

e Jeff Aldrich Exec. VP at Chrysalis

* Michael Omansky VP at RCA

e John Frost PD at KLSI

s Mark Tudor PD at WBOS

¢ Cynde Siater PD at WAAF

e Bob Catania National Promotion
Director at Island

e Bill Campbell PD at 2WD

Page 27.

Page 3,8
SALES VS. PROGRAMMING:
A CULTURAL CONFLICT?
Charles Warner contends that the age-
old rivairy betweén programming and
sales stems from different cuitural
attitudes . . . which can be resolved.
Page 25
CLEMENTS:
MUTUAL BENEFITS

As he takes over the Mutual presidency,
Jack Clements assesses his tenure at
the network to date, and casts an eye
toward the future.
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PROMOTION TODAY:
SIGHTS AND SOUNDS

R&R’s promotion special focuses on TV
spots, jingles, and billboards, as we go to
the experts for their perspective on the
timeless basics and the pressing needs
of present-day radio.
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LEUNISSEN MANAGES

promoted to VP/Programming,
overseeing hoth stations. Also,

KEZ!;&rsonality Joe Eick has :
B2RT MitdB@Das PO Ryigusly been GSM for two more

o
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Reich Promoted To EZ ™

WEZB (B97)/New Orleans
VP/GM Bob Reich has taken on
the new position of Corporate
VP/GSM for pareit EZ Com-
munications, based at the com-
pany’s home office in Fairfax,
VA, effective July 1. The move
to the Washington, DC area reu-
nites him with his wife Bonnie,
GM at WBMW. Replacing
Reich as WEZB GM is WIBO &
WFMF/Baton Rouge GSM
Marc Leunissen.

EZ Exec. VP/GM Alan Box
commented to R&R, “With our
expansion, we need someone to
oversee our national and local
sales efforts. But equally impor-

-

Bob Reich

tant, Bob will work with the
and sales

to develop more aggressive

sales teams. He will also have

Burns Leaves WRQX,

Forms New Firms

After programming ABC’s
WRQX (Q107)/Washington for
five and a half years, Alan
Burns has resigned to form a
partnership with Quintax
Equities, a Greensboro, NC-
based real estate firm and
Reutemann-Wagner, a Wash-
ington, DC-based investment
firm. In addition, Burns has an-
nounced the formation of Alan
Burns & Associates, Ltd., a pro-

Lockridge
PD At
KTXQ

Andy Lockridge

anay Lockridge, PD at
KZEW/Dallas until last March,
has been named PD at cross:
town AOR rival KTXQ. He re-
places Ted Utz, who last month
became PD at WMMR/Phila-
delphia. LOCKRIDGE/See Page 4

Alan Burns

gramming consultation firm.
No replacement has been nam-
ed by WRQX.

Burns told R&R, ‘“Working
with (Quintax President) Joe
Green plus Jack Reutemann and
Phyl Wagner allows me to get
into ownership and stay involv-
ed in radio programming
through my consultancy. I'm
vacating the best programming
job in the country, but look for-
ward to working with a number
of great radio stations as a con-
sultant.”” All formats will be con-
sidered, but Burns will special-
ize in CHR, AOR, and A/C.

WRQX VP/GM Ernie Fears
noted, “Alan’s not only a
brilliant Program Director, but
an excellent businessman, an
aggressive and demanding man-
ager, a possessor of high profes-
sional standards, and above all,

BURNS/See Page 8

responsibility in a new depart-
ment which will focus on co-op,
vendor, and food sales.

“In recruiting Bob’s replace-
ment,” continued Box, ‘“we both
felt Marc’s experience and keen
desire to live and work in New
Orleans were key factors.”

Reich, who'd managed
WEZB for the past five and a
half years, noted, “We chose
Mare because he has experi-
ence in dealing with great num-
bers and high rates, something
he’ll run into at WEZB.”

Leunissen told R&R, “The
one thing that strikes me is the
similarities between Baton
Rouge and New Orleans. After
spending some time at B97, I'll
have a better idea of the first
priorities. But I believe in not

REICH/See Page 8

CATALDO EXITS

'SON, MARYLAND 21"

Corporate VP/GSM

ing to be a great GM.”
Hahnke moves up to GM after
two years as GSM, having pre-

EQ/Kansas City. Before
ahnke spent ten years
with ABC in sales and manage-
ment positions. He said, “I'm
very fortunate to have inherited
a station with every person in
the_right place at the right

n Harlow’s appointment,
Smith stated, “Bob brought
KEZR back to its earlier domi-
nance very quickly, and thisisa

KBZT/See Page 8

Maddox
KJLH
VP/GM

Jim Maddox
After six months in the pro-
gramming chair, veteran
broadcaster Jim Maddox has
been promoted from Operations
Manager to VP/GM at Urban-
formatted KJLH/Los Angeles.
Exec. VP Ewart Abner com-
mented, “When we talked to
Jim originally about coming in,
we realized he had a wide
breadth of talent. It wasn’t long
MADDOX/See Page 4

Leach Named PolyGram

National Promotion Director

David Leach, most recently
with independent promotion
firm Fred DiSipio & Associates,
has rejoined PolyGram Rec-
ords as National Director Of
Promotion following the exit of
VP/Promotion Bill Cataldo.

PolyGram Senior VP/Promo-
tion John Betancourt told R&R,
“When I joined PolyGram
David was leaving. But I've
brought him back since he
knows the company and wanits
to be ‘a part of the excitement
we're enjoying at PolyGram.
He has a lot of respect among
everyone at the company,
especially at the artist level.”

R

-
David Leach
Leach had worked at Poly-
Gram for seven years before
joining DiSipio last year,
previously serving as the label’s
LEACH/See Page 8
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CLASSICAL
RADIO TURNS
AGGRESSIVE

WQXR-AM & FM/New
York President/GM
Warren Bodow asserts
that classical music may
be soothing, but the
business of Classical radio
is anything but sedate in
today’s competitive
environment.
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Programs
WBOS

Mark Tudor

WTQR/Winston-Salem PD Mark
Tudor has been named Program
Director for WBOS/Boston. Tudor,
who starts June 17, replaces Dave
Hamilton, who left to program
KQRS-AM & FM/Minneapolis two
weeks ago.

VP/GM Beb Abernathy told
R&R, “Mark has put together a
hellacious track record at 'TQR
while building it from an automat-
ed also-ran to the top station in the
market. More importantly, he’s
maintained those monster shares
against a lot of challengers. Couple
that with strong people skills and a
good sense of promotion and you
get a very strong package.”

When asked about making this
move, after turning down a num-
ber of offers in the past, Tudor
said, “The important thing is, the

TUDOR/See Page 4

MARSHALL WRMR PD

Popovich OM At New
WLTF & WRMR Combo

WLTF/Cleveland PD Dave Pop-
ovich has been promoted to Opera-
tions Manager for WLTF & WRMR
(now WJW), the AM property
Booth American will acquire for
$2.1 million next week from Lake
Erie Radio (see related story this
page). WLTF GM Gordon Stenback
will have the sarrie title for both sta-
tions.

At 11am Tuesday (6-11), WIW’s
News/Talk format shifts to
WWWE/Cleveland, and the new
WRMR 1| hes what Stenbacl

Dave Pop:

calls “a true MOR format.” Unlike
WLTF's format of current A/C mu-
sic, WRMR will feature such art-
ists as Frank Sinatra, the Car-
penters, Nat King Cole, and Engel-
bert Humperdinck. “We put
WLTF on the air in 1977 and came
out of the blocks, and we plan to do
it again now,” Stenback predicted.

WRMR’s PD and afternoon per-
sonality will be WWWE PD Ray

Aldrich To
Chrysalis
Exec. VP

»

& -
o
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Jeff Aldrich

Chrysalis Sr. VP/A&R Jeff Ald-
rich has been promoted to Ex-
ecutive VP. In addition to A&R
direction and talent acquisition,
Aldrich will also be involved in the
company’s development of policies
and practices.

President Jack Craige com-
mented, “Jeff has demonstratéd
anexceptional ability to direct the
music creativity of Chrysalis
throughout his career at the label.
He will continue to excel in this
A&R responsibility, and also con-
tribute to the overall career devel-
opment of our artists and the accel-
erated growth of our company.”

Aldrich joined the label in 1977 as
Manager/East Coast A&R. He ad-
vanced to VP/A&R and Artist De-
velopment before being elevated to
Sr. VP/A&R a year ago.

Frost PD
At KLSI

John Frost has been named PD
at A/C-formatted KLSI/Kansas Ci-
ty, filling the vacancy left six
weeks ago when Jim Owens exited
the station.

GM Steve Dinkel told R&R,
‘John’s an intelligent young man
who’s paid his dues, and he’s ready
to make his mark as an excellent
program director. With John’s en-
thusiasm and the best airstaff in
Kansas City, the future is very
bright for ‘Classy.’

Frost comes to KLSI after two
and a half years as MD/afternoon

FROST/See Page 4

Marshall. Other Cleveland market
figures joining the station will be
Johnny Douglns, transferring from

mornings at WHK, and Ted Alex-
ander .of WBBG. WLTF Account
Executive Dennis Best will become
Local Sales Manager at the AM.
Stenback said Popovich was sel-
ected to oversee programming at
both stations because of his A/C ex-
pertise. “He has been my WLTF
PD since last year when I got him
from WMJ1/Cleveland, and he had
some experience with true MOR at
WWWE. He’s a hard worker with
the experience to carry it off.”
Popovich commented, “I'm
honored to have the position and be
given the opportunity and respon-
POPOVICH/See Page 4

WJW’s News/Talk Format
Shifting To WWWE

Upon completion of its $9.5 mil-
lion acquisition of WWWE (3WE)
& WDOK/Cleveland next Tuesday
(6-11), Lake Erie Radio plans to
immediately replace 3SWE’s A/C
programming with the News/Talk
format, virtually intact, that now
airs on WJW/Cleveland.

Simulfaneously, Lake Erie will
sell WJW to Booth American,
which will adopt the new calls
WRMR and pair it in an A/C com-
bo with the company’s WLTF (see
related story this page).

No change is planned in WDOK’s
Easy Listening format, and WIW’s
entire management team will
transfer to the new combination,
including GM Art Caruso, Opera-

Slater Set
To Program
WAAF

Cynde Slater

Cynde Slater has been named
PD at Katz AOR WAAF/Worces-
ter-Boston. She replaces Rob Bar-
nett, who left to program KZEW/
Dallas in mid-April. Slater had pro-
grammed KRCK/Portland until it
switched from AOR to Classical
KYTE-FM inJanuary.

WAAF VP/GM Richard Ries
told R&R, “Cynde has a good sense
of our business, and her outstan-
ding people skills make her the
kind of person who will invest in the
growth and development of our
staff.”

Slater commented, ‘“The main
reason I'm here is Katz Broad-
casting. I'm excited to have the op-
portunity to polish myself profes-
sionally and learn from such an in-
tegral, people-oriented company.”

Slater’s 21 years in radio include
MD stints at KRLA/Los Angeles,
KSJO/San Jose, KZAP/Sacramen-
to, and KZEL/Eugene prior to her
KRCK post.

tions Manager Joel Rose, PD
Merle Pollis, and GSM Bill Enders.
Rose said the only holdover at
the new WWWE will be the
station’s flamboyant sports talk
host, Pete Franklin. The new sta-
tion will also combine the sports
rights of both, giving it coverage of
Cavaliers basketball, Indians base-

ball, and Browns football.
A prime advantage for Lake
Erie will be a vastly improved
WJW/See Page 4

Larry Coates

Coates
WSUN'’s
New PD

Veteran Country programmer
Larry Coates has been named PD
at WSUN/Tampa. Coates, most re-
cently PD at WXTU/Philadelphia
for 15 months, replaces Carey
Curelop, who left to program
WLLZ/Detroit last month,

WSUN VP/GM Ed Sander told
R&R, “We're very excited to have
Larry aboard. His background in-
dicates he’s going to do tremen-
dous things here.”

Coates commented, “This is al-
ready an excellent operation with a
lot of very talented people. There’s
more talent in Tampa than in a lot
of other major markets I've been
in”

Before WXTU, Coates was on the
air at WUSY/Chattanooga, pro-
grammed WCAO/Baltimore, and
held an airshift at WPLO/Atlanta.

RCA Ups Omansky

To VP/Marketing

Michael Omansky has been
named Division VP/Marketing for
RCA Records. He was most recent-
ly Director of Marketing, a position
be held since joining the company
18 months ago.

John Ford, Division VP-U.S, and
Canada, remarked, ‘Michael’s
traditional marketing background
has been extremely beneficial to
RCA. His creative promotional tie-
in campaigns, combined with the
many recent successes of RCA’s
promotion department, have re-
sulted in increased album sales
and heightened consumer aware-
ness for our artists.”

Catania Directs
Island Nat’l
Prqmotion

Bob Catania

Bob Catania has been upped to
National Promotion Director at Is-
land Records. He had been Na-
tional Album Promotion Director
since June 1984, following seven
years with RCA as local Philadel-
phia rep and National Album Pro-
motion Manager.

Island VP/Promotion Phil Quar-
tararo told R&R, “Bob has pro-
ven to be one of the most well-

CATANIA/See Page 4

Michael Omansky

Prior to RCA, Omansky was Sr.
Product Manager for Nabisco
Brands, having previously served
three years with General Foods.
He said, “My different approaches
have been well-received by RCA,
and my objectives are to continue
the strengthening of the marketing
efforts at RCA to be the marketmg
innovator in the industry in build-
ing upon airplay to sell records and
develop new acts.”

XHITZ Slates
New Aduit

-Male Format

Under new owner Unidyne Re-
search, XHITZ/Tijuana (San Die-
go) has discontinued its CHR
presentation for a new research-
based music format seeking 25-54
males.

Principal Jack McCoy explained
to R&R, “Everything that KLZZ-
FM here does for women and ev-
erything that KGB does for kids,
we’re going to do for adult men.
There’s been nothing for those who
don’t like newscasts, stock market
reports, sports, or cowboy records.
And it sounds so different from the
other stations here.”

XHITZ/See Page 4
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NEW CALLS KHVN

KSAX Ends Jazz
For Inspirational

After several years as a Jazz
outlet, daytimer KSAX/Ft. Worth
has opted for a locally-program-
med Gospel-Inspirational ap-
proach, selecting new call letters
KHVN (“Heavenly Music”).

EGG Dallas Broadcasting Exec.
VP Waynett Sobers Jr. told R&R,
“I didn’t feel we were doing well

as far as it could; it's very difficult
to have a big Jazz audience in the
daytime on AM.

He continued, “We felt we had a
better market for this direction.
It’s a specific niche that'll serve the
entire area, and one that certainly
the black community will like and
respond to.” Sobers noted that a

enough as a Jazz stanon and we’ve  new PD will be announced shortly.
ly t d to go

back to playing more gospel like

we used to before we switched calls XHITZ

and format. The Jazz format went

wuw

Continued from Page 3

signal, from 10 kw directional to a
50 kw clear channel frequency.
Rose noted that WJW topped
News/Talk rival WERE/Cleveland
in the winter book, and predicted
continued success. “We have all
the major league sports, a much
stronger signal, and we’re plan-
ning to spend a great deal on
advertising and promotion,” Rose
commented.

Continued from Page 3

McCoy elaborated, “About two-
thirds of our top-testing hit records
aren’t being played with any regu-
larity anywhere else in town. Adult
men are sick to death of hearing
‘If’ by Bread, and our tests showed
a bumongous void for this format.
We don’t care how new or old the
music is, only if the 25-54 male cell
likes the song. If ‘Oh, Susanna’ tests
well, we’ll play it. It’s not adult
AOR; it may seem like that from
the test results, but it won’t sound
that way forever.”

NEWS

Arbitron Sweetens Contract Incentives

Arbitron has introduced a new
plan aimed at encouraging more
stations to sign five-year contracts.
The plan involves larger di

ing to VP/Sales & Marketing Rho-

dy Bosley.
Said Bosley, “The complaint
from broadcasters was that our

and cuts the rate of cost increases
inherent in five-year deals, accord-

Catania
Continued from Page 3

rounded record people in the busi-
ness. He's consistently creative
and innovative.”

Catania commented, “AOR will
still be my main responsibility, but
this gives me the chance to be in-
volved with other areas, such as
marketing and MTV. And now I
can yell at our field-guys for two
formats,” he quipped.

Frost
Continued from Page 3

personality at KHTR/St. Louis. His
progr: ing experience includes
KEEL/Shreveport and KRBC/Abi-
lene. “I'm thrilled to death to
become PD of KLSI,” Frost said.
“I's a very healthy station, and
I'm glad they’ve asked me to be a
part of their team.”

Impressed by their
commitment and
dedication,

We recommend
Women At Work
without reservation.

Cindy and llene are at
the peak of their

powers;

They Il produce for
your station as they
did for ours.

The 'BCN Rock 'N'

Roll
Expo was a hit

Thanks to Women At
Work’s creativity
and grit.

If you're looking for
publicity to cause
some commotion,

Call Cindy and llene —
they stand for
promotion.

Tony Berardini,

V.P./G.M.

WBCN, Boston

“'Excellent, highly
efficient, competent .

| would recommend
them.”

Scott Knight, President
Knight Quality
Broadcasting

"'Direct mail produces
cume . . . Women At
Work produces results

. That's why we
recommend them."
Dwight Douglas,
President
Burkhart/Abrams/
Michaels/Douglas &
Assoc.

Broadcast
Promotions

Put WOMEN AT WORK to work
for you when you need a
promotion that’s custom-made
to fit your station perfectly.

"Terrific . . . totally
professuonul v
Steve Dinetz,
Executive V.P.

T.K. Communications

T.K. Communications

Knight Quality
Broadcasting

Burkhart/Abrams/
Michaels/Douglas
& Assoc.

Infinity Broadcasting

Joint Communications
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contract rates were escalating too
quickly, so we've adjusted the an-
nual discounts to help bring costs
back in line.”

Bosley added that the new plan
will save five-year customers ap-
proximately 6% over the life of the
contract. The new approach in-
volves higher discounts (compared
to the one-year contract rate) than
previously offered by ARB’s five-
year agreements. The new savings
are as follows: year one 20%, year
two 17.5%, year three 15%, year
four 12.5%, and year five 10%.
Previously, there was no discount
in the fifth year.

Maddox

Continued from Page 1

afterwards that he’d made the
necessary programming moves
to get the station ‘in pocket.’ I
then asked Jim to become my
Asst. GM, and now I've decided
to turn him loose, as he’s the
best.”

A former GM at WBMX/Chi-
cago and KMJQ/Houston, and
PD at crosstown KDAY and
WKDJ & WHRK/Memphis,
Maddox told R&R, “Besides
programming, I hope my ex-
perience in marketing, sales,
advertising, and bottom-line
matters will help make KJLH
more competitive in the general
marketplace, as opposed to be-

The new contract incentives, ef-
fective immediately, apply only to
new or renewing stations interest-
ed in five-year deals. There will be
no revision or new incentives for
three-year contracts.

Popovich

Continued from Page 3

sibility to oversee both stations.”
Before programming WMJI last
year, Popovich had been Opera-
tions Director at KKCI/Kansas Ci-
ty, PD at WWYZ/Hartford, and
Operations Director at WWWE.
Stenback said the new combo
will consolidate in WLTF’s present
downtown. quarters, where a two-
story addition will be constructed.

Tudor

Continued from Page 3

situaton is right. Sconnix is an ex-
cellent company that’s made the
commitment to win in Boston. Al-
so, I believe there’s a hole in the
market for a well-programmed,
contemporary Country station.
After all, we’re playing America’s
music in a town where much of
America’s history was made.”

Tudor spent the last seven years
at WTQR. He previously worked at
WFMV & WCRYV in Northwestern
New Jersey and WBAX/Wilkes-
Barre.

ing thought of from a b
standpoint as purely a Black
station simply getting the low
rates common to Black sta--
tions.”

As part of the changes, after-
noon personality Doug Gilmore
has been advanced to Assistant
PD. For now, Maddox will con-
tinue overseeing the station’s
programming, but added, “The
expectations are that the posi-
tion will go to Doug as long as he
gets through this interim period
with the fine marks we expect
of him.”

Lockridge

Continued from Page 1

KTXQ VP/GM Clint Culp told
R&R, “We’ve got a three-book
uptrend, and I think Andy is the
person to continue it. He's done
a great job so far, and now I just
want him to do it on the other
side of the street.”

Lockridge’s crosstown move
marks the second time in a
15-year career that he's switch-
ed from one AOR to another in
the same market — he once
moved from the PD post at
KXXY/Oklahoma City to PD at
rival KATT. He had been PD at
KZEW for three years. He com-
mented, “There’s a lot of mo-
mentum here — the airstaff is
solid from the morning show on,
and Assistant PD Redbeard has
had my respect for years . . . in
fact, I tried to hire him at
KZEW. I'm also excited about
getting back with the Burk-
hart/Abrams people.”
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MANAGEMENT.

By themselves, a symphony
orchestra is just a large group
of skilled musicians playing at the
same time. It’s the conductor
that causes them to play together
and to create art.

At Torbet, we feel the same
1s true for a business organization.

Without leadership, without
guidance, and without direction
and experience the finest talent,
the highest motivation and the
greatest energy will be wasted.

Torbet’s leadership comes
from a cadre of'serious profes-
sionals who can blend the intui-
tive knowledge of the market and
the ability to anticipate trends,
that can only come from years in
the field, with a solid system of
management. State-of-the-art
internal reporting procedures,
planning sessions, performance
reviews and training techniques
help channel the raw talent and
energy of our younger people into
spectacular performance.

Quality personnel finely
tuned by expert management. It's
why Torbet is known as the
hardest working rep, why Torbet
is the fastest growing rep and why
Torbet successfully increased the
billings for our client stations.

Now is the time to let Torbet
management work for you.
Call us today.

Torbet Radio

1ORBET

One Dag Hammarskjold Plaza, NY.C. 10017 212-355-7705 Member Supernet Unwired Network. # A Subsidiary of Selkirk Communications, Ltd.




 TRANSACTIONS

H&W Sells WLLT Lease Agreement For $4.5 Million

H&W Communications has agreed
to sell a lease agreement for A/C-
formatted WLLT/Fairtield (Cincin-
natl) to KDW Radio Assoclates for
$4.5 million, with an option to pur-
chase the station for an additional $2
million.

H&W is a Honolulu-based station
group principally owned by Cecli
Heftel and family. KDW is equally
owned by Heftel and H&W President
Ken Wolt. H&W also owns KSSK &
KULA/Honotulu, WLUP/Chicago, and
WZPL/Indianapoils.

WLLT operates with 27 kw on 94.9
mHz at 640 feet above average ter-
rain.

WFDF/FLINT, MI

PRICE: $700,000

BUYER: Flint Metro Mass Media,
headed by Vernon Merritt, who aiso
owns WDZZ/Flint

SELLER: WFDF Corp.

DIAL POSITION: 910 kHz

POWER: 5 kw days/1 kw nights
FORMAT: A/C

WHAL & WYCQ/
SHELBYVILLE, TN

PRICE: $850,000

BUYER: Tenncom Ltd., headed by
Jerry Oakiey, who also has interest in
WIRC & WXRC/Hickory, NC
SELLER: Shelbyville Broadcasting
DIAL POSITION: 1400 kHz; 1029
mHz

POWER: 1 kw days/250 watts nights;
100 kw at 510 feet a.a.t.

FORMAT: Country

BROKER: Blackburn & Co.

KCCN/HONOLULU, HI

PRICE: $695,840

BUYER: B.J. Glascock, who also has
interest in Texas stations KFJZIFt.
Worth and KSEY-AM & FM/Seymour,
and KNTS/Mesa-Phoenix

SELLER: Lee Optical Pension Plan
Trust

DIAL POSITION: 1420 kHz
POWER: 5 kw

FORMAT: Hawaiian

BROKER: Chapman. Associates

KKID & KAZZ/SALLISAW, OK
PRICE: $550,000

BUYER: Dove Broadcasting, headed
by Gary Gargus, James Franklin,
and Dennis Sprouse

SELLER: Demaree Enterprises
DIAL POSITION: 1560 kHz; 95.9
mHz

POWER: 250 watts; 3 kw at 245
aat .
FORMAT: Country

KBOE & KOSK/
OSKALOOSA, 1A

PRICE: $850,000

BUYER: Jomast Corp., headed by
John Muhi

SELLER: Oskaloosa Broadcasting
DIAL POSITION: 740 kHz; 104.9
mHz

POWER: 250-watt daytimer; 2.9 kw
at 285 feet a.at.

FORMAT: CHR,; Easy Listening

NEWENGLANDIS REALLY TAKING OFF.

I you're a New England station, you
shouldn’t miss out on this incredible
new package from RADIOnortheast.
It’s called “LIVE AND LEARN," and

it's arhong the first regionally syndi-

cated programs produced exclu-
sively by and for New Englanders.
Eight of-the.regions best-known
broadcast personalities presenting
entertaining and informative "FY|”
spots on everything from Arts &
Entertainment and Law to Medicine
and Consumer Affairs. Completely
advertiser-supported, broadcast-
ready and at no chdrge to you!
Now sold in over 25 New
England markets on an exclusive

market-bartered basis.
Here are just a few that
have already signed up:
* WAYU/WCOU-
Lewiston/Portland. ME
* WMLI-Bangor, ME
* WREB-Holyoke/
Springfield, MA
* WKXL-Concord, NH
* WKRI-Warwick; RI
Woonsocket, Rl
* WXJY-Osterville/
Hyannis, MA
* WDEA-Elisworth, ME
« WCCM-Lawrence, MA
*» WEIM-Fitchburg, MA
* WNTY-Southington, CT

DON’TMISSYOURFLIGHT,

©1985 RADIOnortheast. All rights reserved.
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* WEMS-Laconia, NH
* WHWB-Rutland, VT
and more majors signing

every day.

For more information on

this great new package,
contact Steven Bernson
today at

RADIO\}rortheast

Post Office Box 22
Newton/Waban, MA 02168
(617) 389-3653

KUBB/MARIPOSA-MERCED,
CA

PRICE: $640,000

BUYER: Buckley Broadcasting of
Monterey, supervised by Terry Gil-
lingham, VP/GM at sister station
KWAV/Monterey-Salinas. KWAV
Local Sales Manager Julie Campbell
will serve as KUBB's Station Manag-
er/GSM. Parent Buckley Broadcasting
also owns flagship WDRC-AM & FM/
Hartford, KKHI-AM & FM/San Fran-
clsco, KGIL-AM & FM/San Fernando
(Los Angeles), KWAV, WYNZ-AM &
FM/Portiand, and WSEN-AM & FM/
Syracuse

SELLER: Sierra Foothilis Broadcast-
ing

DIAL POSITION: 96.3 mHz

POWER: 2 kw at 2080 feet a.a.t.
FORMAT: Transtar Country

WTTB/VERO BEACH, FL
PRICE: $550,000

KEDO & KLYK/LONGVIEW,
WA

PRICE: $750,000

BUYER: Longvlew Broadcasting
Corp., headed by Gary White, Walter
Meyer, and Rodney Etherton. Long-
view also owns KITlCentralia-Che-
halis, WA

SELLER: KEEDOH, Inc.

DIAL POSITION 1400 kHz; 102.9
mHz

POWER: 1 kw days/250 watts nights;
100 kw at 21 feet below average ter-
rain

FORMAT: Easy Listening; A/C

WGGG/GAINESVILLE, FL
PRICE: $500,000

BUYER: Micanopy Broadcasting,
owned by American Communica-
tions & Televislon. Micanopy has a
CP for new FM outlet WCLV/Micano-
py, FL. American also owns WMNX/

BUYER: Ti Coast B
ing, headed by Howard Cohen
SELLER: WTTB, Inc.

DIAL POSITION: 1490 kHz

POWER: 1 kw days/250 watts nights
FORMAT: A/C

Tallah but the station’s sale is
pending

SELLER: U.S. Broadcasting

DIAL POSITION: 1230 kHz

POWER: 1 kw days/250 watts nights
FORMAT: A/C 5

Capitol Takes Heart

Capitol VP/A&R Don Grierson visited Heart as they were recording their first
LP for the label, simply titled *’Heart."’ Pictured (I-r seated) are group's Nan-
cy Wilson, Grierson, and group’s Ann Wilson; (I-r standing) producer Ron
Nevison and group‘s Mark Andes, Denny Carmassi, and Howard Leese.

Motown Presents Wonderphone

ate his Oscar for

Stevie Wonder was given a teleph

“| Just Called To Say | Love You.”

trophy to

* Pictured (I-r) are Jobete Music Vice

Chairman Robert Gordy, Wonder,and Motown Chairman Berry Gordy Jr.

Y
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PUTTING BUYERS AND SELLERS TOGETHER FOR OVER 31 YEARS

Not all our offerings are muilti-million dollar deais.
Here is a select list of smaller market opportunities
ideal for the first-time owner.

NEW AVAILABILITIES

SOUTHEAST

Coastalresort Class IV AM with a Class C FM — positive
cash flow but strong potential. Asking $1,480,000 with
$300,000 down. Contact — Mitt Younts (202) 822-8913

Profitable full time AM located in small market with
weak competition. Great for the first time owner. Asking
$275,000 with $82,500 down. Contact Ernie Pierce —
(615) 373-8315

Coastal —Historical — Recreoﬁbncl Class AFM —Good
Ratings — Well Equipped —Asking $700,000 on terms
or $600,000 cash. Contact Mitt Younts (202) 822-8913

SOUTHWEST

~ MIDWEST

Profitable Class AFM located in new building specifi-
cally designedfor aradio station. Regional signal —
no competition. Asking $600,000 with 25% down.
Contact Bill Lochman (816) 941-3733

College Market - Good billing and cash flow. Owners
moving to another state. Asking $650,000 on terms.
Contact Bill Lytle — (816) 941-3733

Class C FM — Profitable — Highly Rated — located in oil

producing region. Owner must sell for health reasons.
Asking $950,000 with low down payment. Contact Bill
Lochman (816) 941-3733.

EAST

Top 100 market — Class C FM with full time AM. This
combo billed over $1.1 million in 1984. Sold to the

AMina si_ngle sf%n market with regional coverage
and state-of-the-art equipment. Asking $495,000 -

highest and best offer. Call for details. Contact Bill some financing possible. Contact Warren Gregory ]
Whitley (214} 680-2807 (203) 364-5659 ‘ '\
Texas Small Market AM/FM serving an area with no Ski Country — AM/FM — with regional coverage. Price
competition. Well-equipped and profitable. Non- includes land, state-of-the-artequipment, and an \i
broadcast owners have other interests. Asking IBM PC/XT broadcast computer system. Asking |
$390,000 with $90,000 down for the assets. Contact $495,000 and possible financing available, Contact (
Bill Whitley (214) 680-2807 Ron Hickman (401) 423-1271 ‘
\
M
For information on these properties, please contact the associate shown. For information on other availabilities, or |i
fo discuss selling your property, contact Janice Blake, Marketing Director, Chapman Associates, Inc., ‘
1835 Savoy Dr., Suite 206, Atlanta, GA 30341 (404) 458-9226 ‘
)
_ W O - - =




Bob Harlow
KBZT

Continued from Page 1

Jjust reward for his accomplish-
ments. He understands South-
ern California and knows the
San Diego market well.”
Harlow originally joined Alta
in 1978 as PD at KEZR. In 1982
he became Group PD for Bran-
don Communications’ five sta-
tions in Texas, Illinois, and
California, and came back to
program KEZR nine months

Reich

Continued from Page 1

trying to fix something that’s
not broken.”

With WJBO & WFMF for
three and a half years,
Leunissen has also served
as GM at KWTO-AM & FM/
Springfield and been a Regional
Account Executive for TM Pro-
ductions.

Burns
Continued from Page 1

a highly ‘motivated and honest
individual with high integrity —
a real blue chipper.”

Burns begins his new duties
on June 20. Prior to Q107, he
was MD at ABC's WLS/Chicago
and an air personality at WDAI
(now WLS-FM), as well as
CBS’s WBBM-FM.

- Whose new AGC |
makes your
Optimod sound
even better?

O nly the new Harris Ulti-Mate
91 Tri Band AGC! Here’s more
* subtle signal control than you'll get
m anything else on the market.

Opr.imod is a trade name of
Orban Associates Inc.

e s i
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Joe Eick

ago. He said, “We’ve got two
impressive programming de-
partments, and now every-
thing’s in place. We're expec-
ting to continue our growth in
both markets, especially in San
Diego.”

Regarding Eick, Hahnke
said, “I couldn’t have hired a
better PD if I had spent months
looking for one.” Added Har-
low, “I've known and worked
with Joe over the years, and I'm
certain he’ll do a fine job.”

Before joining KEZR recent-
ly, Eick programmed San Jose-
area stations KLZE and KFAT
(now KWSS). His on-air experi-
ence also includes stops at near-
by KLIV, San Francisco outlets
KSFX and KYA, and KHFI/
Austin. He told R&R, “The sta-
tion is already doing well, but
we plan to make it the talk of
the town.”

Leach
Continued from Page 1

Northeast Regional rep. “Al-
though I'm leaving a great, pro-
fessional organization like Fred
DiSipio’s, I'm fortunate in that I
will .continue to work closely
with them on PolyGram pro-
jects in the future. The chance to
work at John Betancourt's side
will offer a unique national
perspective. His talents as pro-
motion executive, and motiva-
tor of people are well known,
and I hope to learn a great deal
from him.”

2WD
Boosts
Campbell
To PD

Bill Campbell has moved up
from Assistant PD to Program
Director at 2WD (WWDE)/Nor-
folk. He takes over for Paul
Richardson, who will remain with
the A/C station as Production
Director and midday air talent.

Campbell assumed his most re-
cent post at 2WD 18 months after a
term as Production Director at
A/C outlet WRAL/Raleigh. He told
R&R, “I'm glad to be taking over
while the station’s on an upswing,
and we're going to continue on our
same lines of programming.”

CBS Files Anti-Turner
Petition At FCC

CBS Inc. this week filed a peti-
tion with the Federal Communica-
tions Commission, asking it to
block the takeover attempt propos-
ed by Ted Turner. The petition urg-
ed the FCC to use evidentiary hear-
ings as special procedures in in-
vestigating Turner’s qualifications
for transfer of ownership. CBS
claimed a “high risk of financial
ruin” would result from the un-
friendly merger, turning it into a
“highly leveraged, debt-laden
company that would have to cater
to short-term profit needs to ser-
vice its debt.”

The network said that the $80
million it will use to satisfy its pres-
ent debt in 1985 would jump to $742
million in 1986 under Turner’s plan,
and by 1992 would top $2.4 biltion.
These figures, however, do not take

into account Turner’s proposed
plan to ease the debt by selling the
company’s radio, recording, pub-
lishing, and toy divisions.

The CBS petition also cited a re-

" duction in the diversity of televi-

sion news, as well as decreased
competition, as significant issues
that the FCC should consider dur-
ing the hearings for transfer of CBS
broadcast licenses. CBS also
claimed that Turner’s present pro-
gramming on WTBS-TV/Atlanta
— network reruns, old movies, and
Atlanta Braves games — demon-
strated his lack of ability to ade-
quately program a network with
quality material.

More than 30 petitions from pub-
lic interest groups and affiliate sta-
tions were also submitted in sup-
port of the CBS filing.

Nile Elation At WB
5 =3 N
g ¥

rs——

-

Nile Rodgers and Warner Bros. celebrated the completion of Rodgers’s first LP for the label, *'B-Movie Matinee,””
with a New York party. Pictured (I-r) are WB artist Narada Michael Walden, WB VP Tom Draper, President Lenny
Waronker, VP Tommy LiPuma, W8 prodycer Russ Titelman, WB's Joan Armond, VP Michael Ostin, Rodgers, and

VP Mark Maitland. .

110 dB dynamic range improves
any audio source

You’ll hear the difference immedi-
ately. Put Ulti-Mate in front of your
Optimod or other audio processing
system for remarkable sound en-
h With its unpreced
110dB dynamicrange, not even dig-
ital source material is degraded.

Beefup your audio chain
Ulti-Mate’s phase coherent design
insures waveform fidelity and mini-
mizes distortion as signals are
processed and amplified. The linear
VCA allows extraordinary proces-
sing capability to enh even the

makes an excellent “final”
broadband limiter.

Stereo ready

When you're ready for stereo—
whether it's AM, FM or TV—so is
Ulti-Mate 91. It’s totally compatible
with all broadcast stereo systems.
And it.can drive your STL, too.

Takes only 1%” of rack space
The Harris Ulti-Mate 91 Tri Band
AGC slips neatly into 13" of vertical
rack space (3%" for stereo version).
Adjustments are deftly concealed
but easily accessed through a slide-
out drawer. And if unauthorized
adjusti S are a concern, secure

purest system. And Ulti-Mate even

e

For your information, our name is Harris.

’ tamper proofing is easily achieved.

First-rate equipment for
first-place ratings 3
Good sound is the currency of Radi
it buys audience. Ulti-Mate gives
you better dynamic equalization
through the phase coherent Tri
Band AGC, for markedly improved
signal transmission. At a surpris-
ingly low cost.

The Harris Ulti-Mate 91 Tri Band
AGC. Audio processing has never
been this good. For more informa-
tion, contact Harris Corporation,
Studio Division, P, O. Box 4290,
Quincy, Ilinois 62305. 217/222-8200.

3 HARRIS




Radio Salutes 30 Years of Rock’n’Roll.
July 4th Weekend.

Celebrate the 30th anniversary of rock 'n’roll with
NBC Radio Entertainment’s 30-hour radio
tribute: The Rock of Your Life.

From Bill Haley, Buddy Holly and The Beaties all the
way to The Police, Bruce Springsteen and Cyndi
Lauper, The Rock of Your Life takes listeners on a
spectacular journey.

Don't expect another typical countdown. The Rock
of Your Life zeroes in on rock’s important artists,
themes and events, tying everything together with
what's happening in rock 'n’ roll today. Listeners
get the whole picture in a way they can relate to,
whether they're 18, 25 or 39 Plus, they're never more
than 90 seconds away from the rock of their life.
Get your July 4th holiday programming rolling with
The Rock of Your Life. Available on disc.

Call Shirley Maldonado at (212) 664-5538. !
ey
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Blast off!
With the news

that’s really
goin’ places.

To break through the airwaves

with news, you-gotta' have

the technology. Otherwise, you'll

be left behind. At United Stations
Radio Networks we take off daily
with the most concise, informative,
up-to-the-minute newscasts, carried
by state-of-the-art technology.

Atthe helm, we've got
Dave Cooke, the only network radio
news director working on-air.
Backed up by the largest radio-only
news crew in Washington.

Linked to a London News Center
that's tapped into the very heart of
the international scene.

Andit's all brought back via
satellite, on Satcom 1R, Transpondey 19,
over 6 live channels. Add to that
the power of 250 wholly owned earth
stations, and you're talkin’ about the
ability to broadcast to all of the
people, all of the time.

You can't be a follower when you
want to lead the largest audiences. ..
UST's 18-49 year old listeners
and US2's 25-54 year olds.

That's why we took the news to
new heights. And why
we've got America by the ears!s"




WASHINGTON REPORT

PROGRAMMERS WELCOME SONG SHEETS

NAB Asks Labels To Send Song
Lyrics To Stations With Records

Record industry officials declined comment, but ra-
dio programmers spotchecked by R&R this week gener-
ally welcomed the NAB’s suggestion that record com-
panies enclose written lyrics with records to help sta-
tions detect sexually explicit or violent wordings that
may be inappropriate for their audiences.

The informal survey also show-
ed that, while the issue of sug-
gestive lyrics is heating up in
Washington, stations so far are ex-
periencing no unusual or increas-
ed community pressure about the
songs they air.

NAB President Eddie Fritts
made his request for written lyr-
ics in a letter last week to the
heads of 45 record companies.
““The sheer volume of new records
(and videos) made available to
broadcasters, as well as the re-
cording techniques sometimes us-
ed, makes it extremely difficult
for broadcast owners, g
and program directors to be fully
aware of the lyrics of all of the
music their stations are being ask-
ed to air,” Fritts reasoned.

Enclosing lyrics, he added,
would help stations “in making

r progr
while placing “very little burden
on the recording industry.” He
stressed that NAB “has neither
the ability nor the desire to place
itself in any way in the role of cen-
sor.”
Washington Wives
Heighten Concern
NAB's recent involvement in
the issue stems from efforts by
concerned wives of prominent na-
tional politicians, including
Treasury Secretary James Baker
and Sen. Albert Gore (D-TN).
NAB isn't eager to attract na-
tional attention, such as a seg-

“When it gets to blood
and guts and fornication,

it's time to stop.”
— Charlie Kendalt

ment about lyrics this week on
“‘Entertainment Tonight.”” But
there’s clearly a feeling that
voluntary restraint by stations
could help prevent the issue from

snowballing — taking on a life of *

its own, as happened with the beer
and wine ad controversy.

Several record companies con-
tacted about the Fritts suggestion
declined to comment officially,
but one representative remarked,
“It seems to me it's in the pro-

vince of the artist to decide
whether he wishes to have lyrics

on the album jacket. Some do and *

some don’t.” Contradicting Fritts
on the cost issue, he added, *‘It
certainly would be an expense to
do it for every lyric.”

‘A Responsibility To
Our Audience”

Radio reactions to the concept
ranged from lukewarm to enthusi-
astie, with no programmer voic-
ing opposition. Guy Zapoleon, PD
at CHR-formatted KZZP/Phoe-
nix, said, “I think it’s an excellent
idea. We have a responsibility to
our audience to watch the word-
ings on songs. Without wanting to
sound prudish, I think we owe it to
the public to be careful ”” He said
KZZP played, and then quickly
dropped, one of the most con-
troversial songs of late, Sheena
Easton’s “Sugar Walls.”

At WMMR/Philadelphia, an
AOR outlet, new PD Ted Utz
remarked, “I think it would help a
number of stations that are con-
cerned about lyrical content. Most
AORs aren’t so concerned, and I
would say most radio stations are
open to most lyrics, as’is the
FCC.” But he added that written
lyrics would help ease “the heavy
auditioning process.” In Dallas,
where Utz recently programmed
KTXQ, he said community con-
cern is “more religious than it is
pornographic,” with protest aim-
ed mainly at lyrics and album
covers that portray the devil.

Keith Abrams, Program Ad-
ministrator at CHR station
WHTX/Pittsburgh, commented,
“I don’t think it’s a bad idea. It’s
the kind of thing that can only aid
'us. It should give us a much better

view of what they’re actually say-
ing.” He said WHTX has been un-
der no added fire about lyrics late-
ly, but thinks “we will in the
future,” citing the fact that a TV
station and a major daily paper in
his market are both preparing

e | LI

“It should give us a
much better view of
what they're actually
saying.”

— Keith Abrams

stories on suggestive lyrics.

PD Brian Castle at Black/Ur-
ban-formatted WBLZ/Cincinnati
said he’d like to receive written
lyries, even though he doesn’t
believe sending therh will be over-
ly effective. “I don’t really see
that d4s a problem,” he said,
“because the first thing we do
with a record is throw it on the
turntable.” Castle said WBLZ has
always been careful because Cin-
cinnati is a conservative com-

munity with an aggressive prose-
cutor who has brought obscenity
charges against the host of a local
gay radio show, as well as porn
czar Larry Flynt.

Knowing Where
Community Lines
Are Drawn

Charlie Kendall, PD at AOR
WNEW-FM/New York, says writ-
ten lyrics would only help “PDs
and music directors who don’t
listen to the music they play.”
Good programmers have an in-
stinctive knack for making out
lyrics in their music formats, he
says, while cautioning that com-
plaints may be coming from “the
element who doesn’t like rock 'n
roll, period.

‘“‘An astute programmer knows
where the lines of his community
are drawn, and that’s the key,”
says Kendall. “What’s appropri-
ate in New York might not be ap-
propriate in Ames, IA, and vice
versa. It’s up to individual broad-
casters in their individual mar-
kets to give the community the
kind of service they deserve.”

Music Videos At Fault?

Kendall says his guideline is
that “when it gets to blood and
guts and fornication, it’s time to
stop.” And he added, “I think the
directors and producers of the
videos are the most guilty” by
associating songs with entirely
Jew meanings that would never
be picked up by just hearing the
lyrics alone. “The wonderful thing
about radio is that you make your
own pictures in your own mind,”
Kendall observed.

NEWS BRIEFS

Reagan Names
Dennis Patrick To
New FCC Term

As expected, President Reagan
last week nominated FCC Commis-
sioner Dennis Patrick to a fuil seven-
year term. Patrick, a 34-year-old
Republican lawyer, joined the Com-
mission at the end of 1983 when
Anne Jones resigned. His present
term expires on June 30.

Prior to joining the Commission,
Patrick worked in the White House ap-
pointments office. At the FCC, Patrick
has developed a reputation as a
thoughtful regulator who usually sides
with Chairman Mark Fowler, but occa-
sionalty strikes an independent
stance, as he did recently in pushing
for designation of broader issues
against infamous KTTL/Dodge City,
KS.

Dennis Patrick

RAB Ratings
Panel Merges Into
NAB Task Force

RAB has decided to fold its All-
Industry Radio Ratings Committee and

turn its files, research, and findings
over o the newly-created NAB Radio
Audience Measurement Task Force.
The RAB group had fought without
success to win Justice Department

Broadcasting in a $755 million deal,
the FCC ruled last week. The Com-
mission also granted Taft a one-year
waiver of its one-to-a-market rule.
The waiver gives Taft a year to dis-
pose of WSUN & WYNF/Tampa,
which must be divested because the
company is acquiring WTSP-TV/Tam-
pa. Taft has already announced plans
to sell the two radio stations to CBS.

In granting the waiver, the FCC
noted that no “undue concentration of
media voices will result” because the
market has so many broadcast sig-
nals, and divestiture efforts have
already begun. In addition to five TV
stations, Taft gets four radio stations
in the deal, WKLS-AM & FM/Atlanta
and WNDE & WFBQ/Indianapolis.

approval for radio stations to i
with Arbitron as a block, giving them
added clout.

RAB Committee Chairman Dick Har-
ris commented, “It seems to me that
now is the appropriate time to discon-
tinue the operation of our committee
and work in whatever way we can with
the NAB task force under Eddie Fritts
and Ken McDonald. This is an impor-
tant issue affecting all broadcasters. |
hope that the contribution made by
the RAB All-Industry Radio Ratings
Committee will be used to make new
progess on this complex issue.”

FCC Clears Taft Buyout
Of Gulf Broadcasting

Taft is "legally, financially, and
otherwise qualified” to acquire Gult
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WHAT'S NEW

| Procrastinatin’ Nation

We were going to run this item about procrastination in the workplace a few
weeks ago, but we kept putting if off. But seriously, folks, the average American
worker wastes 18% of his dr her time on the job — approximately 315 hours per
year or nearly two months of the year — putting off work.

Besides pinning down the average-amount of time workers' waste, an
Accountemps Inc. survey of personnel executives at 100 major companies also
uncovered the main reasons employees procrastinate. Heading the list are the
inability or unwillingness to make decisions (17 %), the inability to understand the
job (15%), boredom (nine percent), low morale {eight percent), and a lack of in-
terest in the job or task (six percent). Weren't you going to do something about

Rockin’ All Over The World

“‘He’s in love with a rock 'n’ roll
worid . !
— the Clash, “Janie Jones®*
Used to be people said rock 'n’
roll was “‘out of this world.” Well,
it's been on the map — figurative-
ly, if not literally — for the last 30

years. Until now, that is. The “‘of-
ficial” Rock and Rolt Map of the
World is now available from Arte-
mis, Inc.

Developed by Richard Bres-
toff, an unemployed actor in Los
Angeles (where else?), and some
friends, the exercise in three-
chord cartography charts.a galaxy
of rock 'n’ roll stars via a pun-
manship that ranges from inspired
(Argentina Turner, Bolivia New-
ton-John, Iraq Clapton) to excruci-
ating (Bali Joe!, Bruce Singapore-
steen, Ilggy Papua), The creators
claim to have exercised the Groan
Factor, rejecting such stellar con-
coctions as Manila Fudge, but re-
taining such loopy locations as
Diana Rosstralia. Surely all you
wits out there in Radioland (not on
the map), not to mention your
listeners. can do better than that

Aithough such obvious choices
as Chicago, Asia, John Denver,
and Afrika Bambatta were ruled

FORMULA FOR A NOVELTY: Giobe & WhizKids

ineligible, there also exists the
possibility of creating an ‘entire
Tock 'n’roll universe based around
all the songs that feature “‘world"”
in their titles. There's the material
world populated by Madonna,
George Harrison, and the Po-
lice's spirits, Peter & Gordon's

“World Without -Love,™ Sam,
Cooke's “"Wonderful World,”" and
certainly enough others to make
up a speciat “On The Records'
column for R&R’s own Ken
Barnes, providing it's a slow
week for news. We are the world,

right?
=

Direct Response Firm ;rargets Radio

Using its newly-created Direct Res-
ponse Radio Network, the New York-
based Independent Group of
Companies (IGC) announced inten-
tions to develop direct response radio
advertising for local radio stations as
well as networks. Frank Russell,
formerly Senior Account Executive for
WYNY/New York, has been named
President/GM of this new division

in making the announcement, IGC
Chairman Henry Kavett nofed, “Ra-
dio, with its nearly unparalleled target-
ing ability, has the potential to be one
of the most effective of all direct
response "advertising vehicles. We in-
tend to bring a new. on-air advertising
concept and sales reporting system to
the industry, which we believe wilt br-
ing important chanaes in the percep-

The bitterness
of poor quality
‘ lasts miuch'longer -«

- of alow

than the swectness

price.
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Enml Lanix

For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Label) call Byron Crecelius, person to person, COLLECT

314-423-4411.
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tion and usage of this category by
radio stations."

Direct response advertising
centers around listeners’ ability to
order products advertised on a station
via a toll-free 800 number. Is there a
pocket fisherman in your station’s
future?

“MusicMax”’

Custom Music
System

Available

MusicMax is a customized, compu-
terized music rotation system that can
be programmed to fit any format or
specifications your station desires.
Created by Boise, ID-based AdVen-
ture Media Services, MusicMax can
be used with Tandy, Kaypro, and
NorthStar as well as 1M (and all
compatible) systems.

Among MusicMax’s basic functions
are the ability to catalogue music, in-
cluding indexing by artist, title or cart
number, BMI logging capability, cart
labels, and music playlists. The firm
claims that most custom programs can
be created for under $2000, and of-
fers customers the option of unlimited
modifications at reduced costs for a
period of three years after purchase.

For. additional information, contact
President M. Jay Pipes at (208)
376-1268.

this yesterday?

The Automation Equation

By the year 2000, the computeriza-
tion of our nation will have caused only
a moderafe reduction in total jobs,
says Wassily Leontief, Director of
New York University's Institute for Ec-
onomic Analysis. Writing in a recent
issue of “Electronic Business,” Leon-
tief projects that those workers most
likely to be replaced by a machine will
be white-collar clerical and managerial
types.

Clerical jobs will decline from
1978's level of 17.8% of the total
workforce to approximately 11.5% in
the year 2000. While there will be ma-
jor growth in the professional sector,
the need for managers will fall off con-

siderably, Suprisingly, among those
least likely to be atfected by computer-
ization are industrial and manufactur-
ing jobs.

In a related study, H. Allan and
Timothy L. Hunt claim that industrial
robots could displace from 100,000 to
200,000 jobs by the 1990s. Accor-
ding to the authors’ recently-published
“‘Human Resource Implications of Ro-
botics,” the manufacture, operation,
maintenance, and sales of robots will
create between 32,000-64,000 jobs.
All of which goes to prove that the
world in which your listeners work«is
changing.

well

Stereo Sirr{uator

Developed by Lincolnwood, IL-based Studio Technologies Inc., the
AN-2 stereo simulator enables broadcasters to create arealistic stereo effect
from any mono source. Any number of special audio effects arepossible as

The stereo signal produced by AN-2 is completely mono-compatible. Fur-
thermore, the AN-2 is equipped with a proprietary circuit that randomizes the
nonrecursive filtering process, thereby avoiding the harmonic harshness that
frequently results from stereo simulation with delay lines.

For more information, contact Carolyn Cashel at (312) 676-9177 J

213-553-4330

‘The Call That Gets It All

SUBSCRIBE TODAY!

RADIO & RECORDS




WESTWOOD ONE PRESENTS

JomFogerty

NATIONAL STEREO SIMULCAST EXCLUSIVE

John Fogerty's back in

the rock ‘n’ roll game and ready to

play! The Westwood One Radio Network and
Showtime cable television outlets throughout
America proudly present an exclusive digital
stereo simulcast starring John Fogerty and
friends the evening of Friday, June 14 at 7:45
p.m. Eastern and Pacific time.

Among the many highlights of the hour-long
special are an elght song concert segment
featuring "Rock ‘n’ Roll Girls” and John's
favorite R&B and early rock classics,

with backing from Booker T. Jones,

Donald "Duck” Dunn; Albert Lee,

Steve Douglas and Prairie Prince.

There’s Fogerty’s special version of
“My Toot Toot” recorded in Louisiana
with the song'’s author, Rockin’ Sidney,
and a band of steltar local players.
Fogerty also visits the New York Mets’
spring training camp in Florida to tatk
with fellow baseball fanatic and roots-
rocker George Thorogood.

And during a 15-minute interview

preceding the simulcast, John talks about
writing and recording his smash Centerfield
LP and how glad he is to be back in the rock ‘n’
roll game.

Since he’s not planning to tour this year, it's your
only chance to see and hear John Fogerty playing
with a band in public for the first time in a decade!

It’s another home run from Westwood One — the
leader in stereo simulcast exclusives, so don’t miss it!

FOR THE BIGGEST EVENTS ON RADIO, IT'S WESTWOOD ONE...AND ONLY!




PRO:MOTIONS

Manhattan Records
Appoints Weber

Nancy Weber

Nancy Weber has been named
Production Manager for Manhat-
tan Records. Before joining
Manhattan, Weber worked for
Jem Records, first as Video Pro-
motion Manager and then Produc-
tion Manager.
Watson Joins WDJO
& WUBE As SM

Patrice Watson has moved to
WDJO & WUBE/Cincinnati as
Sales Manager. She got her start
in radio as an announcer in 1873
and four years later joined WLYK/
Milford, OH, where she progress-
ed into sales.

Levy Named
Thousand Oaks VP
Stuart Levy, GM of KNJO/
Thousand Oaks, CA, has been
named Vice President and Direc-
tor of parent Thousand Oaks
Radio Corporation. Prior to join-
ing KNJO in 1983, Levy spent 23
years with KLAC/Los Angeles.

Carney Manages KMEL
Retail Sales

Tom Carney

Tom Carney has been pro-
moted to Retail Sales Manager for
KMEL/San Francisco. Previous
to this promotion, Carney served a
year as a KMEL AE.

Garr Named
FirstCom VP/GM

Cecelia Garr

Cetelia Garr has been ap-
pointed VP/GM of Dallas-based
FirstCom Broadcast Services.
Before joining FijrstCom, Garr
served as Regional Manager for
TM Communications, Inc.,
where she had spent the past nine
years. Before that she worked for
seven years with Capitol Rec-
ords in the label's Kansas City,
Houston, and Chicago offices.

Sterling Productions
Unlimited Expands

Following recent expansion ef-
forts, Sterling Productions Un-
limited has changed its name to
Sterling Entertainment, Inc.
The company will be directed by
Sterling Productions founder/
President David Sterling and VP
Kathleen Sterling. Sterling
Entertainment, which recently
signed singer/songwriter/actor
Darryle Grant to a management
agreement, is located at 10541
Bloomfield St., Los Alamitos, CA
90720; (213) 594-4611

Stone Upped At
KRQX & KZEW

Bob Stone has been promoted
to Director of Planning, Analysis
and Administration for KRQX &
KZEW/Dallas. Stone advances
from Business Manager for parent
Belo Broadcasting Corpora-
tion’s Radio Division. He's been
affiliated with the company since
1983.

Padden RAB VP/Sales
& Marketing

J. Ray Padden

Fifteen:year radio veteran J.
Ray Padden has joined RAB as
VP/Sales & Marketing, Western
Division. Most recently Western
Sales Manager for the Lifetime
Cable Network, Padden formerly
served as Exec. VP of Metro
Trattic Networks, President/GM
of KINS-FM/Los Angeles, VP/
West Coast Manager for Metro
Radio Sales, and GSM at KLAC/
Los Angeles.

PROS ON THE
LOOSE

Buck Buchanon — VP/GM
KZHI/Honolulu (213) 631-4350

Bill Cataldo — VP/Promotion
PolyGram (201) 783-7309

Stu Evans — Nights WJMK/
Chicago (312) 856-0341

Greg Fisher — Late-nights
K2ZP/Phoenix (602) 835-1703

Paul Lemieux — MD WZOu/
Boston (617) 852-4545

Chuck McCain — Nights
KNAC/Long Beach (714) 529-
4753

Michael Picozzi — PD/morn-
ings WYSP/Philadelphia (215)
580-3314

Paul Sebastian — OM WLTE/
Minneapolis (816) 228-2460

Doug Sorenson — Nights
KZZP/Phoenix (602) 898-8721

Rick Stewart — Late-nights
KQAK/San Francisco (415) 469-
0460

CHANGES

James D. Watts, former Ac-
count Executive from WWWW Ra-
dio/Detroit, named Account Exec-
utive for Hillier, Newmark, Wechs-
ler & Howard/Detroit.

Pam Mitchell moved from Ac-
count Executive to Marketing
Consultant at HNWH/New York.

Markham Thomas, retail
Account Executive at WIND/Chicago
appointed Account Executive at
WBBM-AM/Chicago.

Jon Latzer joined Katz Radio/

Philadelphia as Account Execu-.

tive, from CBS Radio/Philadelphia,
where he was Account Executive.

Karen Lovas left the restaur-
ant business to join WEZW/Mil-
waukee as Account Executive.

Nancy Howell sppointed Ac-
count Executive by KING/Seattle,
from her former position at Living-
ston & Company.

Susan Dodes promoted from
Administrative Assistant at Chap-
pell-international  to International
Repertoire Coordinator.

Claudia Peters promoted to
the sales force of Eastman Radio,
Inc./Chicago, from her position as
Sales Assistant.

Judy Furmanek upped to
the newly-created position of Mar-
ket Coordinator for PolyGram/
New York, from her position as
Branch Administrator.

Pat Sacco, former Singles
Sales Specialist for Poly-
Gram/New York, promoted to New
York Sates Representative.

Barry Fisch moved from New
York Merchandiser at PolyGram/
New York, to Singles Sales
Specialist for the company.

Eddie Mercado upped to the
newly-created position of Special
Projects Coordinator of Urban

Product at PolyGram/New York,
from Urban Merchandiser.

Karl C. Williams joined
WLTQ/Milwaukee as Account Ex-
ecutive, leaving the Karl C. Wil
liams General Contracting firm
that he formed & operated.

Kenny Alweys, former Local
Sales Manager for Lamar Qutdoor
Advertising of Nashville, joined
WZKS/Nashville as a sales rep-
resentative’.

Jack Gillette joined WzKs/
Nashvifie-as a sales representative,
leaving the Suburban Radio Cor-
poration where he was Account
Executive.

ROCK TRAX

ELECTRONIC RADIO PRODUCTION LIBRARY

WOICE TECH

WMMR  KAFM
793 WSHE
KGB WHYT
Q107 Wzou
WLUP KMET.

Radio’s most electrifying promos, IDs, Logos, and
commercial beds come from ROCK TRAX. 271 amazing cuts
now capturing listeners for stations Iike:_

WZPL KYYS

WDVE WTIC-FM
WNEW-FM _WLVQ

B104 and dozens more
KBP!

Get the sonic edge at a special price.
Call for your ROCK TRAX demo today.

Hear the amazing demo today!

BROSWN BAG PRCIDUCTICNS

Big, thick vocal creations for IDs, slogans, contests and
promos that leap out of your radio like nothing you've ever
heard before.

The new world standard for stereo firepower is
Voice Tech™

482 SCUTH JASMINEE STREIET
DIENVIER CCLORADT 80224
(QC2)208-9245
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~ -~ Stations that want to be #1 —
don’t gamble with their sound,

The choice of an
on-air console is the most
critical equipment deci-
sion you can make. If your
present console isn’t in
top condition or you find
yourself forced into mak-
ing more compromises
with your operations than
you'd like, then chances
are you're seriously read-
ing this ad to find out
what to do about it.

We think we have the
answer for you with our
new BMX-III on-air
console.

Here's some specifics:
[0 The BMX-lIl has three
main stereo mix busses,
each with distribution
line amplifiers. For more
flexibility, there’'s two
telephone mix-minus
feeds plus a headphone
monitor mix. There's -

monitor facilities for two
studios, and independent
outputs for the console,
host, co-host and guest
telephone feeds.
[J The stereo cue
system has automatic
headphone monitor
switching.
[0 Each mic and line

. input has full, indepen-
dent remote control logic.
0 All BMX-lII's have
multi-function metering
with automatic cue and
solo level display and a
built-in test oscillator.
[J The mainframes are

They invest
ina BMX

console.

© 1985 Pacific Recorders & Engineering Corp.

available from 10 to 34
inputs. ;
01.-The audio and'logic
control systems are fully
compatible with our new
AMX and ABX consoles.
[ A multi-way intercom
system and a voice slating
1.D. tone are just two ex-
amples of useful options
that can be easily added
to your BMX-III.

There's a lot more to
impress you with, includ-
ing the specs, and most of
all — a reasonable price.

Call us now for a bro-
chure with the details.

.. The Choice for More
/. #1 Stations.

Pacific Recorders

& Engineering Corp.

2070 Las Paimas Drive
Carlsbad, California 92008
(619) 438-3911 Telex: 181777




PRO:MOTIONS

Eastman Names Six

Jim Marshall

Eastman Radio announces the
following appointments and pro-
motions: Sports Director Jim
Marshall elected VP; Houston
Office Manager Thom Sutton
elected VP, VP/New York Sales
Manager Mike Nicassio and VP/
Chicago Office Manager Jim Har-
der elected to the rep firm's
Board of Directors; Dan Prodan-
oyich appointed Sr. VP/Western
Region; and Mayo Smith named
Exec. VP/Finance.

Mike Nicassio

Thom Sutton

Dan Prodanovich

il .

Jim Harder

Mayo Smith

Jones New HARB
Exec. Director

Nancy Gex Jones has been ap-
pointed Executive Director of the
Houston Association of Radio
Broadcasters. She brings over
ten years’ broadcasting experi-
ence to the post. Prior to this
Jones worked in the Houston
Chronicle's retail sales depart-
ment.

HME Elevates Newman

Pamela Newman

Pamela Newman has been up-
ped to Director of National Singles
Promotion at- HME Records. She
moves up from National Director/
CHR Secondaries. Before joining
the label last January, Newman
held the Regional Promotion Man-
ager post at Chrysalis.
Newman's career also includes a
stint as a Singles Specialist at
WEA.

Rhein New
BMS President

John Rhein has been ap-
pointed President of newly-form-
ed Broadcast Marketing Ser-
vices. The company will provide
marketing; advertising, and sales
services to radio and television
stations. Before accepting his
new post, Rhein was GSM at De-
troit outlets WWWW, WWJ, and
CKLW & CKEZ, plus GM of
KUDUKansas City. BMS will op-
erate out of Mars Advertising's
headquarters in Southfield, MI;
(313) 354-9760.

PqlyGram Taps
Paige, Walker

Beverly Paige

Beverly Paige has been ap-
pointed National Director/Publici-
ty, Urban Contemporary at Poly-
Gram Records. She comes to
the label after operating her own
company, Paige One Public Re-
lations. Before that she worked
as an AE for the Howard Bloom

Linda Walker

PR firm and spent eight years with
Columbia Records, where her
last title was Manager/Publicity. In
other label action, Linda Walker
has been promoted to Manager,
Press & Artist Relations from Art-
ist Development Manager. She
first joined PolyGram in 1979 as
an assistant in the advertising de-
partment.

Knapp Shifts To
Record Bar

Jamie Knapp

Jamje Knapp is the'new Public
Relations Manager for pre-record-
ed home entertainment retailer
Record Bar, Inc. Most recently
News Director at WONC & WDCG/
Durham, she’s a former WQDR/
Raleigh afternoon anchori/report-

|

Andreoli Founds
Encore Entertainment
Investor Robert Andreoli has
created the Encore Entertain-
ment Group, which will focus on
the music industry through three
divisions: Encore Music, Encore
Music Productions, and Encore
Management. Working with Ar®
dreoli will be EEG Exec. VP Ed
Palmer and Encore Music Pro-
ductions VP Billy James. Chief
Engineer Les Cooper and Office
Manager Debra Johnson will
oversee the Burbank, CA Encore
Studios, formerly Kendun Re-
corders. Craig Marsden, Terry
Young,-and Jamie & The Smash-
ers are the first artists signed
by Encore Music Productions.

MEGA Relocates

The Marketing Entertain-
ment Group of -America (MEGA)
has changed location. The new
address is 270 Lafayette St.,
Suite 801, New York, NY 10012;
(212) 226-8700.

KFRC

Call for.a demo tape — (609) 452-1150 —
Join 300 stations nationwide, like

KviL WNBC WBAL KIRO
B94 KMBQ WFBQ wWi0Q
WSOC-FM WTIC-FM KEZO Y106
wwJy WGCL WRAL KDWB

WKSJ-FM PRO-FM WHO




Contemporary -Rddi6
Network helps you meet the
specific. needs- of your listeners.
LChoose fromhot programming like Amer-
ican Top 40, newsbriefs, special coverage of
big entertainment events, comedy bits, and the
full resources of the largest news gathering service
in the world. Give your listeners more of what they
want with the ABC Contemporary Radio Network. For

,“"(} 3 details contact Darryl Brown, Director, at (212) 887-5063.
L5 g *Subject {o availability.
: PLAB &
o ;}3’»"?‘;“‘“ ) 8
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JHAN HIBER‘

- Heavy Listening —
What’s The Limit?

How heavy is heavy? At what quarter-level should
Arbitron examine a diary to see if the heavy listening pat-
tern is real or suspicious? Should the ratings leader even
try to ferret out what is or isn’t a “‘real’”” heavy listening
diary? Finally, does Arbitron even have heavy listening
criteria — safeguards that would point up a diary as be-

ing exceptional?

In my years of examining the
nuances of diary data I've occa-
sionally seen instances where di-
aries with heavy listening pat-
terns — either a ton of quarter-
hours to one station from one per-

tained. For example, if a Hispanic
lady 65+ showed long spans with
WQBA/Miami that I knew could
be logical, the diary would be kept
in the usable sample.

However, in a minority of situa-

son, or a load £rom one h hold
~ have significantly influenced
survey results. Let’s examine the
“heavy listening” issue — past
and present — and, using exam-
ples, give you food for thought
regarding how this phenomenon
can affect your sales and/or pro-
gramming story.
The Good Old Days

What has been Arbitron’s prac-
tice in dealing with heavy (HL)
entries? The procedure used now
is notably different from the ap-
proach during my time (1977-78)
inside its radio department.

In the late *70s there were three
HL criteria(based on my best re-
call):

+ 250 QHs from one person lis-
tening to one station

» 350 QHs from one person tun-
ed to two stations

* 400 QHs from two persons in
the same household tuned to the
same station.

If a diary (or diaries) met any
of the above criteria they were in-
cluded in a printout report that
came to me as Manager of the
Syndicated Radio Market Re:
ports. I'd review the printout’s de-
scription of the listening pattern,
and if my radio instincts felt-a
twinge, callbacks would be con-
ducted.

If the callback approximafed
the listening shown in the diary
(keeping in mind that weeks had
passed between when the diary
was kept and the time of the call-
back), then the diary would be re-

tions, cire tances would be
suspicious. A case would be a teen
diary with long spans at home
Monday-Friday when school was
in session. Unless the callback
turned up a likely explanation
{such as vacation or 1llness) then
the diary might be tossed.

The bottom line was that diaries
triggering any of the three HL
thresholds were exarined and
possibly called back. A few were
removed from the sample as a re-
sult of these measures.

The Status Quo

So what’s .the approach now?
Basically there no longer are
callbacks or special exarninations
done — certainly none done with
the regularity of the former pro-
cedures noted above. Now, to
speed report production (and
because it was felt that callbacks
weren’t very productive), Arbi-
tron reportedly relies on its com-
puters to reveal diary patterns
that aren’t logical.

What are the current heavy lis-
tening thresholds built info the
computers to select a possible ‘‘il-
logical” diary? This is one of the
most closely guarded of Arbi-
tron’s state secrets. As Arbitron
PR spokespérson Alison Conte put
it, “We don’t want to divulge the
criteria in case stations might try
to play games with the systems.”

Case Histories
That begs the question, ‘“‘Does

.Arhitron even have any heavy lis-

tening criteria any more?” Two
examples make one wpnder:

Last year in New York, a station
had benefitted from a diarykeeper
who so loved its sound that he tun-
ed in for 490 QHs. That’s over 122
hours of super-dedicated listening,
especially considering there are
504 QHs in the Monday-Sunday
6am-midnight broadcast week.
This fellow cumed the station dur-
ing 97% of the broadcast week, if
you believed the diary.

When I saw that this diary
wasn't perceived by Arbitron as
“illogical” and was used in the
tallying of the book I was amazed
and surprised. What was illogical
if tuning for 97% of the broadcast
week was OK?

According to Arbitron officials
the heavy listeninig criteria are
reviewed and changed from time
to time. Indeed, several of the peo-
ple I talked to at Arbitron in
researching this column professed
not to know what the new HL
thresholds were. When .asked if
the 490 QHs credited to one station
diary would get through the sys-
tem today as it did earlier, Alison
replied, “I can’t say. It may or
may not be treated the same way
under the new thresholds.”

After last fall’s rating period, a
station in a large market surged in
one demo cell and hanky panky
was suspected. A diary analysis
revealed that the station in ques-
tion had benefitted from a two-
person household that was in the
key demo. These two 3544 year-
‘old adults had entered over 700
quarter-hours between them —
400 for the male, 318 for his lady.
Much jmpact? These two account-
ed for 20% of the station’s 2544
adult AQH estimates. A most pro-
ductive household!

When Arbitron was asked to
delve into the matter, two ques-
tions were pressed. Did the 718
QHs from these two in the same
ljome trigger any heavy listening
threshold? Also, were these folks
called back to see if any diary
tampering might be a possibility?

* After an investigation Arbitron
replied. The answer to both ques-

WEEK IN REVIEW/

ecutive in the Dallas Birch office.

quarterly reports from Biréh.

General Counsel to Arbitron Ratings.

Birch Bolsters Agency Staff;
Starts Columbus Surveys
Birch Radio Sales/Marketing VP Bill Livek teils R&R his firm has recently
beefed up its Advertiser/Agency Sales staff. Jill Snyder, formerly with Ar
bitron and more recently with an ad agency, has signed on to become
Manager, Midwest AAS in Birch's Chicago office. Cindy Smith, who was
Local Sales Manager at KWKH/Shreveport, has become an AAS Account Ex-

Meanwhile, Birch has finally begun to survey Columbus, OH. Until the
Birch sweeps that began this month, Columbus was the only top 50 metro not
previously surveyed by Birch. Columbus will now receive rolling monthly and

Arbitron Awards Kelsey VP Stripes

Tony Kelsey, who for the past six years has been responsible for all Ar-
bitron legal matters, has been promoted. Kelsey is now Vice President and

tions was “No.” When it was then
asked what the new criteria were
for heavy listening diaries — two
or more from one home — the re-
quest was denied.

Impact On Radio

Other than causing a surge in
ulcer medicine sales among cer-
tain GMs and PDs, what does this
issue over Arbitron’s handling of
HL diaries mean to you?

1) Arbitron’s position. Based on
the case histories cited above,
there can only be two explanations
régarding Arbitron’s current
stance against HL diaries. Either
there are no HL thresholds that
qualify a diary for further ex-
amination, or those thresholds are
very hberal perhaps to the point
of being meaningless.

Why doesn’t the ratings giant
come clean? Either HL approach
would be defensible, but to keep
the industry in suspense may
strike subscribers as questiona-
ble. Perhaps the Advisory Council
or the Electronic Media Ratings
Council could - ask Arbitron to
divulge its HL stance.

2) Diary-Tampering Possibili-
ties, If 20% of a station’s key
demos come from two diaries
{over 700 QHs total from the two
mentioned above), then diary
tampering will always remain a
thought in the minds of concerned
GMs. Those who support Arbitron
may hope the ratings firm would
do more to protect the integrity of
its estimates by checking HL
diaries more closely as a deter-
rent to diary tampering. Failure
to do so may leave the door open
to the sort of fraud Arbitron of-
ficials and all responsible broad-
casters hope to prevent.

3) Station Movement Implica-
tions. Since apparently HL diaries
are getting through the system,
station execs need to be cautious
when they see movement rivalling
the Richter scale. If their station
is way up, one should find out if
some HL diaries were in the sta-
tion’s sample. Typically, 3% of a
station’s diaries may contain
150+ QHs, equalling normally 15-
20% of the station’s total QHs. If
you jump in the numbers (or if a
competitor does), better check the
diaries (or a mechanical diary
printout) to see if HL diaries had
an abnormal impact.

Other Considerations

If your station or the competition
was significantly influenced by
HL diaries getting through the
system, keep this in mind from a
sales and programming perspec-
tive. If you get a boost from a
fellow with 490 QHs you can ex-
pect he’ll not recur; thus youmay
slip in the next sweep in that demo
unless that QH tally is accounted
for elsewhere. Similarly, if two
diaries combine to give a big
chunk of your improvement, then
you'd better not assume your pro-
gramming was a marketwide hit

. you may still have some work
ahead of you.

Of course, if you can score HL
diaries consistently, more power
to you. However, until we know
what constitutes such diaries,
what Arbitron will check into, and
what its real stance is, the whole
HL issue is an unresolved hassle.
Here’s hoping Arbitron will do its
best to police the issue while at the
same time giving legitimate cred-
it 'where due.

May the HL diaries (legitimate
ones, of course) be with you.

"~ JUST RELEASED 8

300 Brand New Wacky Wild Tracks!

AIR DROP

SERIES

TWO

A Real Little Girl! A Super Nerd! A Talking Computer!
And many more, including President Ronnie saying all
those things you needed (our editors made sure of that!)

3— disc library just $49.95 complete -

call 24 hours for a recorded sample .
on your Visa, Mastercard or American Express.

. then order

R AR Il‘tt'l‘""'t"'
‘L.kﬁIR FORCE

213-434-0203
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REED BUNZEL

REVIEWING THE RECONSTRUCTION

NETWORKS/PROGRAM SUPPLIERS

Clements Charts Mutual’s Course

How quickly things change. Last year’s network
speculation focused on when Mutual Broadcasting would
be-sold, how much it would go for, and who the saviors
might be. The network had experienced some affiliate at-
trition, had more than a trickle of financial troubles, and
suffered management inconsistencies that parent Am-
way Corporation thought would best be solved through

“‘internal restructuring.”

As part of the restructuring pro-
cess Mutual Radid Sr. VP Jack
Clements was promoted to Execu-
tive VP to oversee the “rebirth” of
the network. The ensuing 12
months were an unofficial tryout
period, allowing Clements the op-
portunity to reshape the company
and get it back on track. The re-
sult: last week Amway recognized
Clements’ performance and nam-
ed him President of Mutual
Broadcasting System. This week’s
column offers a candid conversa-
tion with Clements, discussing his
views on Mutual, networks, and
radio in general.

R&R: You've been at the helm
of Mutual for just over a year now,
and you seem to have done some-
thing right. What was it that has
put the network on a reconstruc-
tive path?

JC: First, the credit isn’t mine.
We have a lot of very good people
at Mutual, and if any credit should
come my way, it should be credit
for giving those people an oppor-
tunity to do their thing. I like to
think that I let them do what they
do best, because they are actually
what has brought us to where we
are.

R&R: Are there any singular
changes that have made the big-
gest difference?

JC: The addition of Ren Nessen
as VP/News has made a big dif-
ference. The .morale of the news
department is incredibly good. On
a scale of one to ten it’s probably a
9.95. The staff respects Ron, and
he is a good manager. He’s also a
good news man, and has a good
reputation. With his assistance we
have changed the news product. If
you walk into our building today
you'll feel the electricity every-
where. Everyone is working to
win, and you can hear it on the air.

R&R: Mutual has long had a
reputation for being a ‘‘conserva-
.tive network.”” Did this reputation
contribute to some of the prob-
lems "experienced by the network
in the last few years?

JC: I think we’re shedding that
conservative image. We are mak-
ing an effort to be right down the
middle of the road, with neither a
liberal nor conservative bias. Mu-
tual has been known as a conserv-
ative network, but we’re spending
money on new products that will
improve our overall outlook. I
don’t want to be known ‘as the
“wildman spender” - the crazy
man with the bucks. On the other
hand, however, we are spending
money where we need to. We have
brought Rona Barrett aboard, ad-
ded Art Linkletter, signed Gov.
Mario Cuomo and Sen. Howard
Baker, and introduced a lot of top-
rate newspeople and commenta-
tors.

R&R: Are you pleased with the
movement Mutual has made in
RADAR among other adult-ori-
ented networks?

JC: We have definitely been im-
proving our RADAR, a process
which actually began before I

came into this job. We’ve climbed -

from eighth to fourth place in our
target demo of 25-54, and we are
moving up in other demos as well,
such as 25-34.

R&R: Are you thinking about
Joining the ranks of the ‘“‘demo-
graphic networks” and initiating
a service targeted toward a
younger audience?

JC: We are not looking to start
another network, but Mutual is al-
ways looking for ways to create a
new service for a group of sta-
tions. We have brought National
Lampoon in. It’s a service for the

e
“We are making an effort to be right down the middle

of the road, with neither a liberal nor conservative bias.
Mutual has been known as a conservative network, but
we're spending money qn new products that will
improve our overall outlock. | don’t want to be known
as the ‘wildman spender’ — the crazy man with the
bucks. However, we are spending money where we

needto.”

e
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Jack Clements

18-24 or actually 12-24 radio au-
dience, and we might add four or
five programs down the road. But
we are not starting a new network.

R&R: Mutual has always had a
great prevalence of AM affiliates,
but FM has the audience majori-
ty. Is Mutual working to get a

R&R: Under your guidance Mu-
tual last year sold off its last
owned-and-operated station. Why
did you get out of the station busi-
ness when so many people are try-
ing to get in?

JC: We have almost 51 years of
experience in the radio business.
We had two radio stations but sim-
ply did not put the kind of effort in-
to them that we should have. As a
result, we sold them in order to
concentrate on getting the net-
work to the point where it should
be. Someday we may get back into
station ownership, but if we do we
will do it differently.

than they bring in, and it’s get-
ting tougher and tougher. If a good
share three years ago was. a 10-or
a 12, a good share now is a 6 or 7
because there-are so many people
in the business. The competition is
fierce, and the smaller operators
won't survive.

R&R: No Jack Clements inter-
view would be complete without
asking if Mutual is for sale. Is it?

JC: Every now and then some-
one calls me and says, “I want to
make an offer for the network.”” If
1 did not pass these inquiries along
to the owners I would not be dis-
charging my responsibility to the
company. I tell these people that
the network isn’t for sale, but if

MUTUAL BROADCASTING
SYSTEME)

larger slice of the by at-
tracting more FM stations?

“I don’t believe this
proliferation of networks
will continue, as there are
just too many people
getting into the business.”

JC: Our Station Relations De-
partment has been recruiting ad-
ditional heavy quarter-hour sta-
tions in the top 100 markets, and
we have been upgrading in all of
the other markets. We have also
been adding FMs. This time last
year about 25% of our stations
were FM, and now more than 33%
are. The daytimer picture has also
changed. This time last year
about 33% of our stations were
daytimers, and that has dropped
to 25%.

R&R: Does this mean daytim-
ers aren’t as valuable in the sta-
tion relations race?

JC: Not at all. There are mar-
kets that daytimers service very
well and there are markets we can
only serve with a daytimer. We
could make money just by cover-
ing the top 173 markets, but our
ownership believes that a network
should serve the entire United
States. We go to those markets
because of this commitment. That
means the small cities and sta-
tions, as well as the large.

R&R: But isn't networking easi-
er — and more profitable — when
you have a few major market sta-
tions you can count on?

JC: The conventional wisdom
once was that you could not suc-
ceed as a radio network unless you
owned big powerhouse stations in
the top ten markets. But I don’t
think that is true anymore. We are
going to find out very soon be-
cause ABC is going to spin off
some radio stations, and the RKO
networks — now United Stations
— currently have no 0&Os.

R&R: Will we continue to see
more networks getting into the
business, or will there be a decline
in the number of operators biting
into the pie?

JC: There has been a great in-
crease in the number of networks,
and some people have had great
success with them. But I don’t be-
lieve this proliferation of networks
will continue, as there are just too
many people getting into the busi-
ness. Every time someone new
climbs into the pie plate, they
bring a little bit of business with
them. But they also take out more

they persist I pass the calls along
and the inquiries go away. The
owners are very pleased with the
progress that has been made at
Mutual, and they want to stay in
the radio business.

R&R: Radio networks have
changed considerably since their
“golden age.”” Do you think that
era is gone for good, or will radio
networks again play a large role
in the excellence of radio?

JC: The golden years of net-
work radio are yet to come. Ev-
erybody who looked back on the
’30s and '40s as the golden years of
network radio really wasn’t pay-
ing attention to the amount of
money that was being brought in
and the number of affiliated sta-
tions. The only thing that would
keep the next 5-10 years from be-
ing a golden era is if we all got fat
and lazy, and stopped working. If
we don’t react to change, if we
don’{ realize that the only reason
we exist is to serye the radio sta-
tions, then we’re dead. If we do
realize this and listen to them, we
haven’t even begun to hit the gold-
en age.

“The golden years of network radio are yet to come.
Everybody who looked back on the ’30s and '40s as
the golden years of network radio really wasn't paying
attention to the amount of money that was being
brought in and the number of affiliated stations. The
only thing that would keep the next 5-10 years from
being a golden erais if we all got fat and lazy, and

stopped working.”
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| The Weekend | | The Week Of |

NEWS & INFORMATION FEATURES

June 15-16
The Countdown (WO)
Gladys Knight/Klique
Countdown America With
John Leader (USR1)

John Cafferty & the Beaver Brown Band
Country Closeup (NP)
Exie/Vince Gil

Country Report

Countdown

Lee Greenwood/Nicolette Larson/
Lacy J. Dalton

(WRN)

Dick Clark’s National
Music Survey (MBS)
John Cafferty & the Beaver Brown Band

Dick Clark’s Rock, Roll,

& Remember (Us)
ABBA

Don & Deanna On

Bleecker Streef (cB)
Lenny Kaye

Dr. Demento (WO)
Father's Day ditties

Gospel Line (sh
Marityn McCoo & Billy Davis, Jr

The Great Sounds (USs)
Joni James

Hot Ones (USR1)
Beach Boys

Hot Rocks us)
Kool & the Gang

Lee Arnold On A

Country Road (MBS)

Ricky Skaggs/Louise Mandrel/Eddie Rabbit

Metalshop (MJ)
Carmine Appice

Music Of The City (s
Black Music Month/Bill Withers

Musical! (W0)
Signature songs

On The Radio (NSBA)
Paul McCartney

Power Cuts (GSN)
Heart (6/16)

Rick Dees' Weekly Top 40  (US)
Til Tuesday

Rock Album Countdown (WO0)
Phit Collins/Tom Pelty

Rock Chronicies (W0)
Boys of summer/Paul Young

Rockline (GSN)
Bob Bytan (6/17)

Scott Shannon’s Rockin’
America Top 30 (WO0)

Cyndi Lauper/Alison Moyet/David Lee Roth

Solid Gold Saturday Night (USR2)
Ronettes/Crystals (6/15)

June 17-21

The Concert (WO)
Pointer Sisters
Country Today (MJ1)
Ed Bruce
Dance Music International  (RI)
Shannon
Earth News (WO)
Roger Moore/Eurythmics/Anthony Edwards/

G.W. Baley
Encore wi
William B. Williams (WO)
1955: McGuire Sisters
in Concert (WO)
Etliot Easton/Payola$
Live From Gilley’s (WO)
Tammy Wynette
Off The Record wWQ)
Mick Jagger/Tears For Fears/

Johnny Van Zant
Off The Record Special (WO)
George Thorogood
Rock Over London (RI)
Tears For Fears
Special Edition {WO)
Commodores
Star Trak (WO)
Eurythmics/Phil Coilins/Boy Meets Girl
Star Trak Profile - (WO)
Jack Wagner/Pomter Sisters

MONDAY I

June 17
American Music Magazine
wiRick Dees {us)
Corey Hart
Country Report w/
Ron Martin (WRN)

Willie Nelson/Hank Williams Jr.

Solid Gold Country Us)
Country hits
June 18

American Music Magazine
wlRick Dees (us)
Foreigner

Country Report w/

Ron Martin (WRN)
Rosanne Cash/Eddie Rabbitt

Solid Gold Country (Us)
June gold

WEDNESDAY

June 10-14
- GENERAL i  COMEDY .
-~ INFORMATION ¢
| THURSDAY —— r -
American Focus (FOY) Radio Hdtline (ASR)
Buddy Ebsen (6/89) tlove your station/office party!
Jim Bohannon Show (MBS) ! Melvin/safari/actor
Stevens & Grdnic’s
June 20 Andrea Biaggi (6/15) Comedy Drop-ins (ASR)
Ed Busch Talk Show (AP) You weren't there/Sam & Joé's/
American Music Magazine g:vvn? _ah bu‘sme"ssrl:lsr:ﬂ::bi SIMSG{V:/SQIG/E) bachelor cooklare you insane?/
wiRick Dees (uS) i i e e R =l
Diana Ross Computer Program (PRN) e —
Country Report w/ PCs on planes/computer windows/ (
Ron Martin (WRN) literacy/programming
Rosanne Cash(Hank Willams Jr. Health Care (PIA)
Solid Gold Country (Us) Asthma (6/9)
Anne Murray
——g| Larry King Show (MBS)
Maicoim Orben (6/10)
Ed Garvey (6/11)
F RlDAY David Wiltse/Robert Parker (6/12)
2 Colieen McCullough (6/13)
Met Torme/George Shearing (6/14)
News Blimp {PRN)
] Freeze-dried dog/stun gun/cultural meals!
June 21 how-to videosirock star bio-pics
American Music Magazine ;ubll{g:)ﬂnlrs (PIA)
an
wiRick Dees “ LABELLE AMI — Patti Labelle re-
Bower! SR, Sound Advice (PRN). cently dropped by Syndicate It's
Country Report w/ Equipment placement/set-up/connections! Los Angeles studios to guest host
Ron Martin (WRN) hi-fi grounds/phasing the Mother's Day segment of
Scqnimer TS Waldenbooks Review (WO). “Music Of The City.” Pictured
Solid Gold Country (us) Allen Ginsberg/“Intimate Strangers "/ with.Labelle (r) is program host J.J.
Eddie Rabbitt/Hank Wikiams Jr. Stephen King/"Thin Within" idinaon

'NETWORK

Brisk Jockeys

CBS Radio Sports is broadcasting
the 117th running of the third leg of
racing’s triple crown — the Belmont
Stakes — tomorrow (6-8) from Bel-
mont Park. The broadcast, which be-
gins at 5:20pm (ET) will include inter-
views with owners and jockeys, as
well as race details. CBS sportscast-
er Win Elliot will anchor the network'’s
broadcast, while New York Racing
Association track announcer Frank
Dwyer will call the race. CBS Radio’s
1985 thoroughbred racing coverage
continues Saturday, August 18, with
the running of the Travers Stakes.

For further information call (212)
975-3774.

Private Party

The Westwood One Radio Net-
work and Home Box Office will join
forces tomorrow (6-8) to present an
exclusive digital stereo simulcast
premiere of "Tina Turner: Private
Dancer.” The simulcast, which fea-
tures the Grammy-winning singer in
concert, will be broadcast by more
than 130 stations via the Westwood
One Sateilite Network and on several
HBO cable outlets. The concert was
recorded in late March at Birmingham,
England's National Exhibition Center
and features duets with guests David
Bowie and Bryan Adams. A 15-min-
ute interview with Turner, produced
by Westwood One, will precede the
interview.

For more information call (213)
204-5000.

Rock Query

MJl ing is introducing the

1
Super Gold (TRAN).
Beach Boys (6/15) June '9
Superstars Rock Concert  AWO) American Music Magazine
S a . wiRick Dees (us)
CBSR[*| | Do
j’gp 3ousa ( ! Country Report w/
70s Supergroups Ron Martin (WRN)
4 Hank Williams Jr./Willie Nelson

Weekly Country Music
Countdown (us) FSo:Id Golflﬁ;}:n(ry (us) r
Vern Gosdin -

=
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hour-long “Rock Today,” targeted to
AOR radio stations. The show, which
is scheduled to debut July 1, will com-
bine 80% music with tour information,
album premieres, and music news.
Richard Neer and Carla Raswyck will
serve as hosts of the show, which will
be delivered via satellite for more up-
to-the-minute information. The show
is also available on disc.

Contact {212) 245-5010 for more
information.

Tiger Pause

To assist the Southern Nevada Zoo-
logical Park's new fundraising cam-
paign, Satellite Music Network has
"adopted” the only tiger in the only
200 in the state of Nevada. The adop-
tion of the tigef marks the beginning of
an. animal "adoption” program
established to expand the zoo. The
tiger, whose nickname “Tyler the Ti-
ger” honors SMN Chairman/CEO
John Tyler, was selected during the
recent NAB convention in Las Vegas.
The network's convention theme was,
appropriately, "You don't get to be
number one by pussyfooting around.”

Call (702) 648-5955 for more de-
tails.

Women’s Day

RadioWest Productions will pro-
duce a series of half-hour documen-
taries based on this summer’s United
Nations-sponsored “Decade for Wom-
en’’ conference. The programs, which
will.air on 200 public and community
radio stations beginning March 1986,
will commemorate International
Women’s Day. The five programs, to-
gether with five eight-minute mini-
documentaries which will be aired
during such news programs as Na-
tional Public Radio's “Morning Edi-
tion” and “All Things Considered,” will
present the ‘'realities and future
dreams. of millions of the world’s
women."

For more information call Helene
Rosenbluth at (213) 392-8274.
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WHAT THE NEW “OMEGA”
SERIES BRINGS TO YOU

OMEGA series cartridge machines
embody ITC quality at an affordable
price with features to delight everyone.. ..
including low-cost stereo performance.

Microprocessor technology brings you
many operational flexibilities with easy,
economical maintainability. The OMEGA
series is covered by the same bold 2-year
warranty International Tapetronics
Corporation/3M offers on all its new
equipment. Additionally, you receive
detailed, comprehensive technical
manuals, field tested for clarity at the
same time the machines were field tested
for reliability. All this reinforced by the
finest technical service support group in
the industry readily accessible to you at
no charge via our Toll Free number.

OMEGA stereo reproducers have simple,

clean electronics for clear, accurate audio

reproduction, and feature:

® Standard 150 Hertz secondary cue
fone detection

@& Long life stereo heads

& Modular design for easy servicing

# Efficient servo motor providing
stable, cool operation

® Flashing ready lamp indicating
cartridge has been played

Match your OMEGA stereo reproducers
with a high-quality stereo recorder such as
the ITC “DELTA” or “99B” recorder and
insure optimum playback audio quality
from your OMEGA reproducers.

OMEGA mono reproducers and mono
recorders have all the features and contain
the same rugged, reliable mechanics for
trouble-free operation as the OMEGA
stereo reproducers. The OMEGA mono
reproducers are even field upgradeable to
stereo! The OMEGA mono recorders have
a selectable 1kHz cue tone defeat and
include a built-in microphone preamp.
With direct microphone input and ITC's
“FB-1" telephone interface device, your

ANEW ITC
CARTRIDGE MACHINE
... FOR EVERYONE

station can offer automatic dial-in weather
information, sports scores, concert dates
and perform a variety of news room and
research functions.

CALL US TODAY for more information
about the OMEGA series and ask about
our trade-in policy and new lease program

. available on ITC’s complete line of

cartridge machines.
2 99B Cartridge Machines, “The Best”
DELTA Cartridge Machines,

“Today’s Most Popular Cartridge Machines”
® OMEGA Cartridge Machines,

“Affordable Performance You Can Trust”

When better performance emerges, it
will come from International Tapetronics
Corporation/3M, “The Leader In Reliability
And Service.”

In the U.S., call Toll Free 800-447-0414,
or collect from Alaska, Hawaii and Hllinois
309-828-1381. In Canada, call Maruno
Electronics, Ltd. 416-255-1445.

International Tapetronics Corporation/3M
2425 South Main Street

P.O. Box 241

Bloomington, lllinois 61702-0241

3M hears you...

3M
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Radio's Most Successful July 4th Special Returns!
FROM BRITAIN WITH

LOVE

continues.

The perfect holiday special for AOR, CHR, and AC, celebrating
the 20th Anniversary of the British rock & roll invasion!

Twenty years (@nd 12 hours) of hits from the UK. with fasci-
nating actualities and insights from the people who have
given us two decades of great rock from across the Atlantic.

Beginning with George Martin on the making of the first
Beatles’ record to Julian Lennon as he begins his first
American tour and all the great music in between.

England’s Independence Day gift to your listeners.

Available on a barter basis. For further information, contact:
DIR Broadcasting, (212) 371-6850.

Produced by

DIR Broadcasting
OH WHAT A FEELING!
TOVOTA  mmpymmp ,
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MANAGEMENT

The Sales-Programming Conflict

It’s rare to find a radio station without a conflict of
some kind between the sales and programming depart-
ments. These conflicts range from mild distrust to open
warfare. Why are such struggles so common and what
can be done to reduce their negative effects?

First of all, if there’s destruc-
tive infighting between sales and
programming at your station, it’s
the GM’s fault. It’s his or her
responsibility to get results
through other people, to coor-
dinate all departments’ efforts,
and to manage conflict within the
organization. If he or she isn't
managing the conflict, pass this
article on quickly, because no one
else in the organization can or
should try to resolve it. A sales-
programming tussle can be very
destructive.

Tug Of War

There are two basic reasons as
to why this conflict crops up so
often: 1) conflicting definitions of
who a station’s customers are,
and 2) conflicting cultures
endemic to the two departments.

The programming department
typically defines a station’s cus-
tomers as its listeners, and the
sales department oftens describes
a station's customers as its adver-
tisers and their agencies. From a
marketing point of view, it's clear
that the only perspective to have
is that a station’s customers are
its audience — any other perspec-
tive is doomed to fail. Without
listeners a station cannot attract
advertisers for very long. Even if
advertisers don’t look at ratings
and base their buying decisions on

PD Control

If a station hopes to win in the
ratings battles, the PD should
have controt over both program-
ming and promotions. The PD
must be responsible for getting
and keeping an audience, and
must be given the GM’s support
for designing and implementing a
programming strategy. If sales-
people are highly critical of pro-
gramming, they’'re more than
likely using the programming de-
partment as a scapegoat for their
underachievement. In cases of ex-
treme criticism, the GM might
have to remind the salespeople
that it’s much easier to find
salespeople who can sell than it is
program directors who can win.

L —————
“It's much easier to
resolve conflicts if
everyone agrees on the
station’s primary purpose
— creating listeners.”

.|

Actually, programming-sales
conflicts break out more often

spot packages specifically design-
ed to meet an advertiser’s needs.
Salespeople’s functions are: 1) to
create a differential competitive
advantage for their station in ad-
vertisers’ minds, 2) to manage the
relationship with- their advertis-
ers, and 3) to maximize revenue
on the station. All of these func-
tions can be carried out regard-
less of a station’s programming or
promotions.
Cultural Differences

The other cause of conflict
comes from the different cultures
in programming and sales depart-
ments. In “Corporate Cultures:
The Rites and Rituals of Corpor-
ate Life,” Deal and Kennedy iden-
tify four different cultures that are
prevalent:

* The tough-guy, macho cuiture
— Made up of “a world of individ-
uals who regularly take high risks
and get quick feedback on wheth-
er their actions were right or
wrong.”’

* The work hard/play hard cul-
ture — “Fun and action are the
rules here, and employees take
few risks, all with quick feedback;
to succeed, the culture encourages
them to maintain a high Jevel of
relatively low risk activity.”

« The bet-your-company cul-
ture — “Cultures with big-stakes
decisions, where years pass be-
fore employees know whether de-
cisions have paid off. A high-risk,

feedback : "
1 envir

over promotions. Salespeople like
to sell promotions because they
create extra excitement for ad-
vertisers’ products. Promotions

other factors, without an audi

to hear their commercials, they
can’t get resuits. No results, no
renewals.

In today’s broadcasting trench
wars, having a competitive pro-
duct is of the utmost importance.
This fact probably explains why in
recent years more GMs have been
coming out of programming and
news instead of sales.

can help salespeople make a clear
differentiation between their sta-
tion and others, and can help them
close sales. I'm amazed, however,
at the number of salespeople who
seem to believe that all promo-
tions are created equal and don’t
have any notion what their sta-
tion’s guidelines are for an ap-
propriate promotion.

What salespeople should sell are

e The process. culture — “A
world of little or no feedback
where employees find it hard to
measure what they do; instead
they concentrate on how it’s
done.” A bureaucracy.

The authors’ definitions fit the
programming and sales depart-
ments like a glove. PDs bet their
careers with each rating book. If
they guess wrong with a format or
expensive promotion that doesn’t
work, neither do they. Therefore,
they are understandably sensitive

By Charles Warner

about anything that could affect
their ratings. So they will fight
hard to keep the programming
and promotions congruent with
what“they think -the statioh’s im-
age should be.

On the other hand, sales jobs
are relatively free of big risks.
Salespeople are typically not eval-
uated on getting or losing one
order, but should be and usually
are judged on their total sales ac-
tivity. Salespeople can work hard,
play hard, and be successful with-
out having to risk their careers on
one major decision. Thus, they
have trouble understanding the
importance of any one decision
and will push for the PD to accept
“just this one promotion. What
harm can one little promotion
do?” They don’t realize that six
other salespeople are bugging the
PD for a dozen other little promo-
tions that could run off the
station’s audience in full share-
point chunks.

T 1
| ASK WARNER — if you have a |
question about a radio manage-
ment issue or problem and would
| like it discussed ¥n this column,
| write of call me at 528 Patricia
I Lane, Palo Alto, CA 94303; (415)
322-8027.

Work It Out

How can these conflicts be man-
aged? First, the programming
and sales departments must com-
municate on a regular, in-depth
basis. They should be close
together physically and forced to
interact as often as possible. The
PD should attend a sales meeting
at least once every other week to
give a report on what’s happening
and explain policies and strate-
gies. While the salespeople should
be encouraged to take the PD on
calls, the sales manager should be
invited to jock meetings to explain
how the sales department posi-

Charles Warner

tions the station to advertisers, as
well as how it sells the station’s
sound and personalities.

Stations should also have a poli-
cy that no salespeople can offer
promotions that haven’t been ap-
proved in advance by the PD, and
that only the sales manager will
deal with the PD to try to get the
necessary approval. The sales
manager should understand the
station’s programming and pro-
motion policy and be able to ex-
plain it to the salespeople

Then the GM, PD, and sales
manager must agree on the sta-
tion’s mission, strategy, and
goals. These common goals must
be communicated downward to
each staff person. Finally, sales-
people must be trained to under-
stand their functions, station pro-
gramming and promotion strate-
gies, and the reasons behind these
strategies.

As part of this increased com-
munication and understanding
process it’s important that the GM
create an atmosphere of trust and
mutual goal agreement. He or she
should act as a mediator for any
disputes, encourage department
heads to express their feelings
face-to-face,and negotiate dif-
ferences in decision-making and
problem-solving meetings. After
all, it's much easier to resolve
conflicts if everyone agrees on the
station’s primary purpose — cre-
ating listeners.
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From the minute we launched
our NEWSPOWER 1200 service,
we knew we were on to some-
thing hot

Because it delivers news
that people want to hear. It deliv-
ers news you can believe. And
it delivers it, without a glitch, at
1,200 words per minute.

That's 18 times faster than
the AP Radio Wire.

Not only that, NEWSPOWER
lets you pre-program your news.
So you get only the news you
need—state and local reports,
sports, finandial, world news
and weather:

There's something else.
With NEWSPOWER 1200, you
get a direct line to the most
pervasive, precise news staff in
the world.

Andwhenyou consider
all that, you realize something.
You realize that AP

NEWSPOWER 1200 can be a
tremendous advantage in your
business, no matter what kind
of competition you run up
against

For details about
NEWSPOWER 1200, call Glenn
Serafin, at AP Broadcast Services
(800) 821-4747.




HARVEY MEDNICK

Passing The Baton At BPME

1985 marks the 30th anniversary of BPME (Broad-
cast Promotion & Marketing Executives). Founded in
Chicago in 1956 as the Broadcasters Promeotion Associa-
tion (BPA), the organization has grown to over 1500
members and offers a variety of services, including a
monthly publication, annual seminar, awards competi-

tion, resource center, and employment exchange.

This weekend marks ‘‘a home-
coming”’ to Chicago for the annual
seminar, so I spoke with the outgo-
ing and incoming presidents of
BPME about their achievements
and objectives.

Outgoing President
Lee Pocock

In assessing his term in office,
Lee said. “I'm excited that in this
past year, with the name change
and with this year’s convention,
we’ve put more emphasis on mar-
keting. That’s one of the most sig-
nificant accomplishments. After
publishing a newsletter for years
and years, we’ve introduced a
brand Y S

promotion people around as there
are from television. About one-
fourth of our membership is from
radio, the other three-quarters are
from TV, cable, or satellite com-
panies.

Lee said he hoped that “the in-
dustry (radio) will recognize the
role of the radio promotion person
and accept that individual as
well as they have in the TV in-
dustry, because there's just as
much a need. Maybe it’s only a
cost factor.”

Awareness Campaign
During his time in office, Lee
established a series of research

o

called Image. It will have a fresh
look and be filled with ideas from
a variety of areas and directions.”

Lee complimented the efforts of
his predecessor, Fred Bergendorff
of KNX/Los Angeles, and men-
tioned that since both of them
were from radio he had worked
very hard to give added emphasis
to our medium. *“It's been a bit of
a frustration,”” Lee conceded, “be-
cause unfortunately there aren’t
nearly as many radio marketing/

jects about promotion execu-
tives to provide information about
salaries, job responsibilities, and
other related areas. Lee revealed
a personal crusade to ‘‘push the
idea that, in order for the market-
ing guy at the station to be truly
effective, he must be at the
management level. If more pro-
motion. people begin reporting
directly to the station manager
= R

etc., we think that we’re starting

to get our foot in the door towards
our goal of seeing the promotion
exec recogmzed as having great
expertise in those areas.”

Lee lamented that in the early
history of of radio the role of pro-
motion person fell on the
shoulders of an air personality
who had been with the station for
many years, and was relegated to
handling public service materials.
Now, however, Lee felt that the
quality of the work submitted for
consideration in the BPME’s
“Gold Medallion” award competi-
tion had risen remarkably, indi-
cating that the level of ability
among promotion talent had risen
as well.

desire to have more direct input
from radio on convention program
content, saying, “I like to put out a
call for proposals that would not
only suggest topics, but also pan-
elists. That would also be helpful
for radio’s participation.”

A New Radio Committee

“I’m planmng to set up a radio

QUTGOING PRESIDENT — Lee
Pocock, Director of Marketing and
Promotion, KSL/Sait Lake City.

ONE YEAR AGO TODAY

@ DKM BUYS PLOUGH STATIONS FOR $62 MILLION
| @ LEE SIMONSON VP/GM AT WORINEW YORK

@ BARRY MAYO VP/GM AT WRKS/INEW YORK

@ LEE ARNOLD NAMED PD AT WLLZ/DETROIT

® JOHN HARE NEW VP/GM AT KIXK/DALLAS

@ NEIL ROCKOFF PRESIDENT/GM AT WNWS/MIAMI

©® BRUCE LUNDVALL HEADS MANHATTAN RECORDS

® JIMMY BOWEN OFFICIALLY PRESIDENT AT MCA/NASHVILLE

® #1 CHR: "Time After Time" — Cyndi Lauper (Portrait/CBS) (2nd week)

® #1 AIC: “Time After Time” — Cyndi Lauper (Portrait/CBS) (4th week)

® #1 B/U: “Tell Me I'm Not Dreaming” — Jermaine Jackson (Arista)

@ #1 Country: “When We Make Love” — Alabama (RCA) (4th week)
“Dancing In The Dark” — Bruce Springsteen (Columbia)

@ #1 AOR Track:
(3rd week)

@ #1 LP: “Born In The USA” — Bruce Springsteen (Columbia)

FIVE YEARS AGO TODAY

® RON PANCRATZ NAMED GM AT WJR/DETROIT
@ LES GARLAND WEST COAST GM FOR ATLANTIC
@ STEVE CASEY OPERATIONS DIRECTOR AT KUPD & KKKQ/PHOENIX
® #1 CHR: “The Rose” — Bette Midler (Atiantic)
| @ #1 AIC: “The Rose” — Bette Midler (Atlantic) (3rd week)
® #1 BIU: “Take Your Time" — SOS Band (Tabu/CBS)
| ® #1 Country: "My Heart” — Ronnie Milsap (RCA)
® #1 LP: “Against The Wind” — Bob Seger (Capitol) (12th week)

TEN YEARS AGO TODAY

® #1 CHR: “Love Will Keep Us Together” — Captain & Tennille (A&M}
® #1 AIC: “Sister Golden Hair" — America (WB)

@ #1 Country: “When Will | Be Loved” — Linda Ronstadt (Capitol)

@ #1 LP: “Captain Fantastic” — Eiton John (MCA) (3rd week)

Significant Growth

As a final thought, Lee proudly
noted that, “We’re at 1500 mem-
bers, which is significant growth
over the past five years. I well
remember, within my period of in-
volvement, when we were looking
at 500-600 members a few short
years ago. As recently as New
York and the 25th anniversary we
hadn’t even come close to the
1000-mark yet. We're continuing
to grow and I feel good about
that.”

Incoming President
Beryl Spector
Beryl l.s also concemed with

which would
look at all areas pertaining to
radio. This committee will work
with the membership person to
study how we’re going to build
membership, and with the awards
committee to get increased par-
ticipation in the awards program.
I know there is concern by radio
people that there’s not a lot for
them at the seminar. Maybe this
is one way to start to address that.”

Her Personal Crusade

““One of the things I'm personal-
ly very much interested in is try-
ing to get better newspaper cover-
age for radio.” Beryl went on to
discuss an early BPME board as-
signment when she conducted a
survey that looked at what kind of
coverage radio stations were get-
ting in various markets. ‘‘We iden-
tified more radio columns than we
ever thought existed, although
there certainly aren’t nearly
enough of them.” Noting that
newspaper uses radio as a sales
medium, Beryl said, ‘‘Obviously
they feel there are a lot of people
listening, but they’re not covering
it.”

As a further goal she advanced
the thought of seeing a radio tab-
loid appear in a newspaper. It was
Spector’s feeling that there are in-
deed enough programs and per-
sonalities to support such a local
publication. In this regard BPME
could serve as the catalyst for
bringing a model project to many

. I would
also like to see members}up con-
tinue growing. The more mem-
bers we have the greater the op-
portunity for sharing.”

Beryl highlighted sharing as one
of the major benefits she has
found at BPME during her years
of association. No doubt, there has
been an atmosphere of isolation in
many promotion departments,
where, unlike programming,
there are not a lot of people to in-
teract with who share your com-
mon interests. For the third term
in a row, a person with radio
responsxbxhtxes is heading the

iation. Beryl exp! d the

shi| )

papers nationwide.
An Academic Focus
Certainly, we are all concerned
with where the future promotion
person is coming from. Beryl
would like the association to work
in this area by ‘‘helping to develop
college courses, and getting the
right young people interested
through the formation of a
scholarship program.’

The Future
Beryl then outlined her pro-
gram for the upcoming year, The
plan focuses on four areas:

1) Increase membership, with
an accent on radio.

2) Building greater pap
awareness and radio coverage.

3) Heighten the image of promo-
tion people, with an emphasis on
direct-line reporting and respon-
sibility to the general manager.

INCOMING PRESIDENT — Beryl
Spector, Manager of Public Infor-
mation, WMHT-FM & TV/Schenec-
tady.

4) Arranging for a panel of GMs
who came from the promotion
ranks to appear on the 1986 semi-
nar program.

“It’s going to be an interesting
year,” said Beryl, “‘because I'm
the first person from public broad-
casting to hold the office. On the
whole, I think BPME’s progressed
rather remarkably.”

A Few Thoughts

From talking with Lee and
Beryl, one gets a tremendous
sense of their dedication to their
organization and roles as promo-
tion/marketing persons. I’ll be re-
porting on the seminar activities
in a couple of weeks. Here’s to a
banner year for BPME and to
greater growth in its service to
radio.

DATELINES

June 18

Radio Advertising Bureau,
Annual Workshop

“A Celebration of Radio Creativ-

18th

ity.”
Grand Ballroom, Waldorf Astoria,
New York,
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WESTWOOD ONFE PRESENTS

SINYBIGI

% CONCERT

3 SUPERSTAR CONCERT SERIES

The Westwood One Radio Network's
Superstar Concert Series proudly
presents the pride and joy of
Fontana, California — Sammy
Hagar — the weekend of
Saturday, June 8 in a blistering
90-minute performance recorded
during his VOA tour. Join the Red
Rocker and his band as they
deliver smokin’ versions of "I Can’t
@ Drive 55,” “Two Sides Of Love.”
“Bad Motor Scooter,” "Red” and
more hot tracks from his decade-plus
career. The SRO crowd at Fresno's
Selland Arena yelled for more, and so
will you! It's another exclusive from the
Superstar Concert Series, the most
listened-to concert series on radio, so
don’t miss it!
brought to you by

FOR THE BIGGEST EVENTS ON RADIO; IT'S WESTWOOD ONE...AND ONLY!
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Behind the Scenes at Film House

How We Turn Your Research Into Results

Every year you spend tens of thousands
of dollars researching your market — de-
fining your target demos, refining your prod-
uct and doing the strategic planning to
position your station in an ever more com-
petitive marketplace. Then, if you're smart,
you’re one of the hundreds of radio stations
across the U.S. and Canada that calls Film
House to help implement your positioning
strategy with the most effective TV spots
available to promote radio stations.

A Better Mousetrap

But wait. Now there’s an even better way to
use Film House. More and more of our clients
are calling us sooner. Before the research is
done. They're inviting us to sit in on their
focus groups and help plan their marketing
strategy from square one. They’re making
us an integral part of their team. Only Film
House has the resources and expertise to be
involved in such a comprehensive way.

Forget the Clios

Even as the positioning strategy is being
devised, we'll begin brainstorming produc-
tion approaches. Then, using the experience
of having produced over a thousand TV spots
for radio stations, we'll design and produce
spots that directly accomplish your goals.
We know how to sell radio on TV. And while
we're as ‘“‘creative” as any agency, we're
not hung up on winning awards. We just
want spots that sell. In some situations, that
may mean ads that have viewers so excited
they actually call their local TV stations to
find out when your spots are scheduled to
run so they can tape them on their VCR’s.
(It’s really happened to our clients — dozens
of times.) In other situations it may mean a
straightforward spokesman-type approach.

We Know What Works

The point is, we know what works, and why.
We know you don’t promote a market leader
the way you do the #2 A/C in town. We
know how to effectively launch a new for-
mat. Or play on the strengths of an estab-
lished leader. We know what you can
accomplish in one 30 second spot, and just

as importantly, what you can’t accomplish.
We understand your problems and your
opportunities.

How’d We Get So Smart?

Simple. We've learned from the best. You.
By working with the best minds in the radio
industry, we've learned a lot. And by spe-
cializing in radio, we’ve had the opportunity
to produce spots for dozens of different sit-
uations. Now, by taking us into their inner
circle, our clients have taught us even more.
They’ve made us better at what we do, and
everyone has benefited. Everyone except the
competition.

The Close

Call or write today for your copy of our
newest demo reel. And let us know soon
when your focus groups are scheduled. We're
going to be doing a lot of traveling this
summer.

SHliNhoue

FILM HOUSE, INC.

BROADCAST MARKETING SERVICES

24 MUSIC SQUARE W, NASHVILLE, TN 37203 (415) 255-4000
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Paul Meacham
President
Eagle Marketing

roducing a televi-
sion commercial
for a radio station is
no different from producing
a television commercial for
McDonalds. Both show a
benefit, a promise, and a
burst of information telling
the people what you are.
The most important thing a TV
spot can do for a radio station is
identify a feeling about that sta-
tion. Most radio stations play the
same contemporary music and run
the same advertising, but research
indicates that people listen to radio
for a lot of other reasons. These
reasons might include the disc
jockeys, or the call letters, or the
station’s power — and the TV spot
has to get the people to tune in. The
spot has to position the station, it
has to communicate its imagery,
and it has to sell potential listeners
on the music, the jocks, and
whatever else distinguishes it from
the competition.
Leader Of The Pack
Stations that really set
themselves apart, those stations
that make themselves unique, are
those that succeed. The job of the
TV spot is to communicate these
unique qualities, then let the people
make their own decisions. The big-
gest problem with TV commercials
for radio stations is that most
broadcasters are convinced they

PROMOTION & POSITIONING

Anatomy Of A TV Spot
Targeting With Sight & Sound

|
|
j ;

Eagle Markeﬂng s KPKE/Denver spot

have to have those tall letters up on
the screen for-30 seconds, which
places too many restrictions on the
creative side. If everything is tied
to slapping an idea or logo on the
screen for a half-minute, you come
up with a very boring spot. Thirty
seconds of call letters destroys any
creative ability to get the viewer’s
attention.

We all know that when the TV
screen goes dark people get up and
go to the bathroom. Instead of poin-
ting out the commercial break and
saying, “This is another commer-
cial for radio,” the spot has to do
something to burst the clutter and
hook the viewer. You also have to
create an audio message that is
Jjust as strong as the visuals. Peo-
ple still will get up and walk out of
the room, and they won’t be able to
see those call letters up on the
screen. Call letters are important,
but not all the time.

Hard Sell Or Soft?

Whether the hard-sell or soft-sell
approach works best depends on
the needs of each particular radio
station. With some stations you on-
ly need to create an awareness of
the station, while with others you
really have to beat people over the
head with the call letters. Selling
the benefits of one station over
another is very difficult to ac-
complish, like selling similar-
tasting soft drinks. For example,
the difference between Pepsi and
Coke is largely perception, a per-
ception that advertising creates.
The advertiser has to create an
awareness of some sort of dif-
ference between Coke, Pepsi,
Mountain Dew, Dr. Pepper — and
tell the viewer “hey, it’s okay to
drink my product.” The taste for
the product is created by the

Paul Meacham
advertising. If a viewer drinks a
few Pepsis he is going to like it
because he drinks it; the same will
hold true for radio stations.

The Value Of Research?

A lot of radio stations spend a
great deal of money on research,
which is fine as long as the re-
search doesn’t get in the way of
creative. The two should work to-
gether, striving for the same ulti-
mate result. Too much emphasis
on the research, however, can be
devastating. Commercials don't
always work as well as they test,
and research can be rmsleadmg

A great example of this is Avis’s
“We Try Harder” campaign. Ev-
ery bit of research the agency com-
missioned told them that was the
wrong approach. Every research
company told Avis not to use that
line because it was negative. But
someone overrode that advice, and
the rest is history.

Syndication vs. Custom
The primary advantage of a syn-
MEACHAM/See Page 32

closure.

STATIONS:
RECORD COMPANIES:
tour or new release.

OF your cassette radio.

is an authentic-looking portable cassette deck/AM/FM radio unit, made of
100% silver quilted nylong (18”x12"x4™) with shoulder strap and Velcro

FOR YOUR PROMOTIONAL NEEDS HAVE US SILKSCREEN YOUR
CALL-LETTERS OR LOGO ON THE BREAKERBAG.

Black your “call-etters” all over town. Great for Qive-away ftems to call-in listeners
The Prome Bag wili be an eye-calching part of a press kit or fo promote a

The Promo Bag is ideal for your musical needs, schoal, travel, the beach, the gym

0% WY

(ONTOTER®

3@0&9\3“

Deaet inouifee
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Anatomy Of A TV Spot

PROMOTION & POSITIONING

Meacham

Continued from Page 31
dicated TV spot is the cost. Some-
body somewhere along the line
paid a great deal of money for the
original creative effort and produc-
tion. and the savings are passed
along to the next customer. Anoth-
er advantage is that syndication
eliminates a great deal of the risk.
If a certain spot works for one sta-
tion, nine times out of ten it will
work for a similar station in
another market. Everybody wants
the secure feeling that what he’s
buying is effective and has a good
track record, and there is a lot of
chance involved in custom produc-
tion.

The disadvantage lies in the fact
that you can’t zero in on a unique
benefit or a unique position of a
radio station. A syndicated spot is
usually very general, with a simple
change of the voice-over and a new
logo on the screen. Youhave to live
with the creative that was original-
ly planned for another station’s
custom situation, and so many sta-
tions are similar in different
markets that a syndicated spot can
work quite well. But the unique
selling position of the station is lost
in the process.

Curt Hahn
President
Filmhouse

ery few serious ra-
dio stations are not
using television as
an integral part of their
plan. At their most effec-
tive, some TV spots pro-
moting radio stations have
truly served to expose an
excellent product. At their
weakest, they have actually
damaged the radio station.
In either case, the key ele-
ment radio stations need to
consider is the importance
of television in marketing
their radio station.
Obviously, the station’s product
its music — has to be in place
before any promotion can be ac-
complished. Beyond this, however,
the TV spot must be perfectly
matched to the positioning and
goals of the radio station. The good

Curt Hahn

TV spots match these factors, and
those that create the damage are
those that promise something that
the station does not deliver when
the listener tunes in. This can ac-
tually have a negative effect.

The Good, The Bad,
And The Ugly
Whether today’s TV spots for ra-
dio are good enough to compete
with other commercials is very
subjective. A lot of people think of
their competition as other radio or

WFON, Fon du Lac, Wisconsin
chose an ESA-10 Broadcast Console

Because It's What Everyone Wanted!

“It's a comfortable board to operate. The ESA-10 allows my announcers to
concentrate on their shows, not the console!”

"Its a very accessable board .. . we dont have to siretch to operate it.
Everything is within reach.”

“We do personatity radio heéa and it's a relief to own a board that does
most of the work for us—it's great!”

“Dollar for dollar the ESA-10 is the finest piece of equipment we've
purchased. All of our staff is very satisfied with the console. It's really a
pleasure to be able fo talk so positively about a piece of equipment—it's
not ‘@n everyday occurrence”

RODIO SYSTEMS inc.

-5113 West Chester Pike . Edgemont, PA 19028 . 215/356-4700
Call 800/523-2133 or (in PA call 800/423-2133)

Gregg Owens, PD.

Jerry Bader
News Director

John Papenheim
Midday Personality

Paul Chasteen, GM.
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Filmhouse's custom production for WNGS/West Paim Beach l

local spots — but the real competi-
tion is the national advertiser. You
are going to be in the same cluster
with Coke and Pepsi, who are
spending many times more on the
production of their spots. Obviously
the radio station spots as a group

will lack the production values of
most national TV spots — but this
doesn’t mean that they are neces-
sarily less effective. Production
values and flash and glitter are not
necessarily what is going to best

HAHN/See Page 34

TV Spot that work!
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Does your

audio processor hit your target audience...
or shoot you in the foot?

Today, it seems that everyone wants to sound “different” to
get their competitive edge. Unaware of the potential dangers,
some managers and P.D.’s want their audio processing to pro-
duce that “‘different”” sound.

Ten years ago, a few “‘superstar” engineers really did have
the personal sorcery that made their stations sound better than
the crowd-—not just “different’”. But by now, most of the old
“secrets” have been divulged. Our present-day commercially-
available OPTIMOD"audio processors vastly outperform those
“secret” contraptions of the past. So today, the quest to be
“different” all too often ends in an ambush. Weird frequency
balances, distortion, pumping, and fatigue are all waiting to
trap the unwary.

How do stations fall into these traps? Because some of the
same professionals who program their radio stations on the
basis of extensive research choose and adjust proceéssing on the
basis of mere “‘gut feel”. They may optimize processing for one
receiver at the expense of others. They may fail to consider the
unique limitations of automobile reception. There are countless
pitfalls. Throughout, there is one common thread: processing is
very often adjusted on the basis of insufficient hard informa-
tion. We think that this is as reckless as letting the jocks loose
in the record library without a format. Research is essential to
get processing right.

At Orban, we do continuing, extensive research to enable us
to produce the best possible product. This is expensive and
time-consuming—that’s why so few radio stations can justify it
for themselves. Fortunately, we can afford to spread the ex-
pense over thousands of OPTIMODs -and you get all the
benefits when you own one. °'

The research results in designs which couple the latest
technological concepts with a disciplined respect for real-world
market conditions. We always reject any approach which
results in superficial flash on some radios or program material
at the cost of irritation and tune-out factors on others, Our
research has let us limit the number and range of setup con-
trols to make it easy for you to hit your target audience—
without shooting yourself in the foot! Unlike processors which
claim “incredible adjustability”, with OPTIMOD; you don’t
have to search for good sound (and maybe never find it)—it’s
already there!

OPTIMODS are powerful, well-oiled weapons that let you
get a sound that complements your programming, without the
irritants. That’s why OPTIMODS are the predominant pro-
cessors with ratings leaders in every format. And why Orban
outsells its nearest competition by an overwhelming margin.

See your Orban broadcast products dealer for more in-
formation about OPTIMOD'AM Model 9100A or
OPTIMODFM Model 81004 and its new 8100A/XT Six-
Band Limiter Accessory Chassis. These processors are
available in a variety of configurations to perfectly
match your programming. And ask your dealer for a
demonstration at your station.

Orban Associates Inc.
645 Bryant St., San Francisco, CA 94107
Toll Free, (800) 227-4498 In California, (415) 957-1067
Telex: 17-1480
N

ORBAN PROCESSING KEEPS YOU COMPETITIVE
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Anatomy Of A TV Spot

PROMOTION & POSITIONING

Hahn
Continued from Page 32
promote your radio station.

There is definitely no more effec-
tive method of demonstrating your
product than television. If you have
a new product in the marketplace
(a new format or station), TV will
obviously reach the greatest num-
ber of people in the least amount of
time. It will also portray a good
picture of what a listener can ex-
pect when he tunes in to that radio
station.

Promoting an established sta-
tion, however, can be an entirely
different process. An established
station presents an entire range of
approaches, because you don’t pro-
mote the leading radio station in a
market the same way you promote
the number two Country station in
the market.

The Marketing Strategy

The key element is to let the
agency take an active role in devel-
oping the marketing strategies of
the radio station. In smaller
markets the stations with smaller
budgets are less able to afford the
most sophisticated range of a com-
pany’s services, but the major

signals.

turntable.

\

® Split equalizer meets strin-
gent dynamic requirements
not addressed by common
static specifications.

Polypropylene equalization
components insure impec-
cable transient response.

® Unmatched immunity to RFI
and other extraneous

® Adjustable cartridge loading
and high accuracy equaliza-
tion of +0.25 dB from ideal
RIAA curve provide optimum
dynamic performance.

@ Performance commensurate
with Technics SP-10MKII

market stations should consider
the agency as an integral part of
the team. The station should let the
agency get involved in analyzing
focus groups and market research,
and help to contribute to the posi-
tioning statement for that radio
station.

Market research is crucial. Still,
as crucial as the research is, the
next step — the implementation of
that research — is even more criti-
cal. This is where things can start
to break down, because most mar-
ket researchers are not necessarily
marketing strategists. Still, they
may be actively positioning
themselves as both, and as a result
many research firms which are not
necessarily qualified to implement
their findings and create a strategy
still pitch themselves as the com-
pany that does it all. Unfortunate-
ly, many radio stations which are
not comfortable with interpreting
data and establishing their market
position go for this pitch.

Instead, they should be extreme-
ly involved in developing the strat-
egy. All too often management is
inclined to rely on research find-
ings, mainly to justify the expense.
Instead, these stations should inter-

i split eqhallzer déin fo ‘

STEREO PHO

A
A

HARRIS PX-91 PHONO PREAMP

& HARRIS

NGGRAPH PREANP

® Unmeasurable transientin-
termod and dynamic distor-
tions assure faithful repro-
duction of demanding cuts,
such as the cannon shotin
Telarc’s special recording of
the 1812 Overture.

Buy the best—the Harris PX-91
“Mastering Quality’’ Phono
Preamps...for your “bestshot’.

Contact Harris for the rest of
the facts. Harris Corporation,
Studio Division,

P.0O. Box 4290, Quincy, Hiinois
62305-4290. 217-222-8200.

pret the research, look at the
recommendations, and decide
what makes sense and what
doesn’t. Of course, the end result of
this process is almost invariably a
customized spot. Conversely, syn-
dicated spots can be market-tested
and offer less risk and lower cost.
Because of this you will see more
syndicated product in medium and
small markets.

While custom product is usually
preferable to syndicated spots, the
claim that custom always outper-
forms-syndication is not necessari-
ly true. Certainly a custom spot
that is perfectly targeted to the
needs of a particular radio station
will perform much better than a
syndicated spot that doesn’t
understand its position — but the
converse is also true. A well
produced syndicated spot can
work, but often syndicated product
is custom work that was horrible in
the first place.

Bob

Benderson
President
Celestial Mechanix

ecause the ultimate

purpose of a TV

spot is to increase
ratings, if has to work on
many levels.

- First, the spot has to capture the
emotional interest of a large and
diverse potential listenership. In
short, it has toget people to look at
something they know is a pitch,
since it is interrupting their
favorite TV show. The spot should
also provide a benefit to listeners, a
benefit that must be inextricably

iated with the station’s call

On the whole, ful syn-

dicated spots at least have the
benefit of having been tested in
other markets. Custom spots pro-
duced by creative agencies may
cost many times more — and
possibly do more harm than good.

_J
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letters and dial position. In addi-
tion, the listener has to have a
memorable association of what the
station represents — and he also
has to remember the call letters so
he can enter them in the ratings
diary.
The Spot Market

Needless to say, few .spots are
good enough to propel listeners
through all of these steps. Most
spots only succeed in keeping their
call letters in the “background
noise level”” with their competitor’s
stations, each one possibly the
weakest link in the chain of aimless
advertising.

So why advertise on TV? Be-
cause it is possible to be heard
above the noise. Too often, a sta-
tion’s advertising falls prey to de-
partmentalization, with everybody
putting in his own little pitch or,
worse still, participating in in-
fighting between the station and
the advertising agency. A station’s
advertising must be a single-mind-
ed, relentless effort, an effort that
should be reinforced in all media.

A solid campaign that is done
right and given the proper ex-
posure can motivate and inspire

Bob Benderson

the entire staff of your station. No
one watches the commercial as
carefully as the station’s staff, and
this is the most visible means to
your own identity. When you feel
that the campaign represents
you as the best there is, you per-
ceive your station as a winner.

Right On Target

The first step in any advertising
is to scientifically define the target
audience. This is where market re-
search can be a useful tool. The
station must have a clear idea of
what it wants to accomplish with
advertising, and this is usually”a
result of its current position in the
marketplace. For example, the
number one station must take a de-
fensive position to at least maintain
its current status and possibly to go
after an even broader section of the
audience, It cannot back off on
advertising and assume that good
programming alone will keep its
listenership; mid-range and
weaker stations within similar for-
mats will be taking the offensive
and will be hot on the heels of the
number one station.

Once the target audience is
defined, the agency creates par-
ticular boundaries of the proposed
spot. At this point certain guide-
lines must be kept in mind:

« The spot must engage the audi-
ence’s attention and hold it for 30

BENDERSON/See Page 36
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(RIBUTE T0 TONY SCOTTY

I
- THURSDAY EVENING

CJUNE 27, 1985

CENTURY PLAZA HOTEL
LOSANGELES, CALIFORNIA

HONORARY CHAIRMAN
WALTER YETNIKOFF, PRESIDENT, CBS RECORDS GROUP

DINNER CO-CHAIRMEN
BEN SCOTTI, PRESIDENT SCOTTI BROTHERS PROMOTION
JOHN MASON, MASON AND SLOANE

ENTERTAINMENT CHAIRMAN

STAN MORESS, PRESIDENT VARIETY MANAGEMENT
DIVISION, SCOTTI BROTHERS, MORESS
AND NANAS ARTIST MANAGEMENT.

PROCEEDS TO BE USED FOR CAPITAL PROJECTS AT THE CITY OF HOPE MEDICAL CENTER

GENTLEMEN:
Please reserve __table(s). (10 persons to a table)
or_____ places for the dinner honoring TONY SCOTTI.

Contribution: $600 per Couple—$2,500 per Table.
1 cannot attend the Dinner but please list me as a contributor.
(Check one) (J Founder ($1,000) (O Patron ($500)
O Sponsor ($300)

ENCLOSEDPLEASEFINDA?I’-JECKFOR: .

Please print or type)

NAME _

ADDRESS ___ _—

CITY. STATE — 2IP,

PRONE .

KINDLY MAKE CHECK PAYABLE TO THE CITY OF HOPE
MAIL TC: TONY SCOTTI TRIBUTE - c/o CITY OF HOPE
208 WEST 8TH STREET, LOS ANGELES, CALIFORNIA 90014

TRIBUTE JOURNAL RATES
(PLEASE CHECK APPROPRIATE SELECTION)

) BACK COVER $10,000.00 O SILVER PAGE $1.500.00
[ INSIDE COVERS $ 7.500.00 O WHITE PAGE $1,000.00
O PLATINUM PAGE $ 5,000.00 1 ONE HALF PAGE $ 800.00
8% x SVn;}vemcaf)
[ GOLD PAGE $ 2,500.00 1 ONE-QUARTER PAGE $ 500.00
54" (vertical

ESTABLISHING THE SCOTTI BROTHERS‘;GJSI% lNDUgTRV
RESEARCH FELLOWSHIP
IMPORTANT: Finished page size is 8%" wide (horizontai) by 11” high (vertical)
Add % inch for bleed areas.
Please Print or Type DATE
PERSON/FIRM
ADDRESS e — | .
cry___  STNE_______ 7P AN
AUTHORIZED BY -
TME ____ TELEPHONE/(_ — e s
soucitepmY___ ——— e
3 CHECK ENCLOSED (1 PLEASE SEND BIEL
MY AD COPY SHOULD READ:

PRINTERS DEADLINE JUNE 6, 1985
KINDLY MAKE CHECK PAYABLE TO THE CITY OF HOPE
MAIL TO: TONY SCOTT! TRIBUTE - c/o CITY OF HOPE
208 WEST 8TH STREET, LOS ANGELES, CALIFORNIA 90014
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Anatomy Of A TV Spot

PROMOTION & POSITIONING

Benderson
Continued from Page 34

seconds with sheer entertainment
value.

« The spot has to create an emo-
tional appeal by outlining specific
benefits the viewer can expect to
get from tuning in.

* The viewer must be able to
identify the call letters and dial
position of the station. This is
achieved by burning them into his
mind at dramatic peak points in
the action.

e Most important, all of the
above must be presented in a
memorable manner so as to create
an almost visceral bond within the
viewer, a bond between the audio-
visual message he is receiving and
the station’s call letters.

Imaginativituition

Once these decisions are made,
science and research disappear.
This is where imagination, creativ-
ity, and gut intuition take over.
This is also the point where we lock
ourselves in dark, padded rooms
for days on end and go crazy.
Every year there will be a new hit
spot; it will be at the vanguard of
current styles and trends, and we

install

become obsolete tomorrow . .
the ESA-10 was the perfect choice”

CMI's “Voyeur" syndicated spot

all do our best to make it ours.
Every card in your hand (from
TV spots to outdoor) must be
played to its fullest advantage at
all times. You can’t skimp on the
quality or quantity of the air time
you buy and expect a commercial
to perform to its fullest potential.
The choice of time must be consis-
tent with your target audience.
Radio cannot be sold as a com-

modity. Unlike most products,
radio is not a service or good. It
doesn’t cost anything. Radio is
something that affects the quality
of life. Radio is entertainment —
ethereal, ephemeral, and ubi-
quitous — and it asks only for your
attention. A successful radio spot
can be likened to a movie trailer:
an enticing sample of images and
sounds indelibly associated with

WEKKW, Clarksburg, West Virginia
chose an ESA-10 Broadcast Console

Here's Why . . .

“The ESA-10 console is designed with the engineer in mind. All inputs and out-
puts are clearly marked and are easily accessable. An extremely easy console to

“Our new ESA-10 console is designed for the operator . . . the layout of remote
starts, timing clocks, and level indicators allows for easy, “FAST” operation. Our
on-air production never sounded better”

“Believe me, we shopped around. We needed a board that would hold up and not
and it had to be in the right price range. I think

kanm SYSTEMS nc.

5113 West Chester Pike - Edgemont, PA 19028 . 215/356-4700
Call 800/523-2133 or (in PA cali 800/423-2133)

Mid-Day Air Personality—Susan Madsen

Bob Ice
Chief Engineer

Bill Dunn
Operations Manager

Mike Simons
General Manager

36/R&R FRIDAY, JUNE 7, 1985

your call letters. TV can create a
dramatic fusion of sight and sound,
which print and outdoor cannot
capture. They only serve as mute
reminders of your call letters, and
they do not associate the sound of
your station with your call letters.
Television is the only medium
capable of making that associa-
tion.

While the medium of television
can get your station into the eyes
and ears of potential diary-writers,
the visual dramatics of the spot are
what gets your station into their
minds. That is the power of televi-
sion. Once you’ve done that, addi-
tional use of print and billboard
promotions help keep your station
in people’s minds.

Risk And Reward

There are many uses for both
syndicated and custom spots, and
neither will replace the other as
much as they will compete with
each other. For example, syndica-
tion gives stations a lot of choices
they don’t always have with
custom spots. A syndicated spot
has a track record. It has been
tested in the heat of the
marketplace, and a station can see
the spot and analyze its track
record before it writes the check.

Custom spots are often cluttered
with a lot of different pitches that
may sound good on paper, but pre-
sent considerable risk because the
execution doesn’t really live up to
original expectations. Locally-
produced spots often get lost
against dramatic and focused na-
tional advertising.

Syndication can also provide
spots that address national trends
Jn taste and styles that may not be
apparent in the market research of
a specific station’s ADI. Because
the costs of a syndicated spot are
distributed. over many markets,
the spot can have a tremendous
amount of production value
which is important when you con-
sider the deluge of slick spots that
come from national advertisers,
and are written by the country’s
best agencies. That is what your
spot is going to have to compete
with.

Richard Getz
Director/Sales
Spotwise Productions

elevision is the abso-

lute best medium to

advertise a radio
station. There are many
times when a radio station
wants to vary its promo-
tional mix, and television
offers the greatest visibility
of any medium. It is the on-
ly medium where the audi-
ence can sample the adver-
tised product.

The biggest problem with radio
stations and television, however, is
that they don’t spend enough
money on television, and what
money they do spend may well be
spent wrong. Not only does the sta-
tion have to buy its time carefully,
but it also has to spend its produc-
tion budget carefully. Too many
stations think the entire force of
television lies in frequency and
placement, but this is not wholly
true. If you spend $300,000 to ex-
pose a message that is boring, inef-
fective, or improperly targeted,
you have wasted a hell of a lot of
money.

Re: Scheduling

Instead of sinking everything in-
to a heavy schedule, a station
should take part of that budget and
put it into production. You have to
create an effective commercial
that breaks through the clutter —
many radio spots are so boring that
they don’t break through the clut-
ter of a two-minute break. Your
spot is competing not just with
other radio stations, but all the
other advertisers with the top
agencies in the country — the
Budweisers, Cokes, Pepsis, and
Doritos. Your spot has to stand out,
and for this reason — and others as
well — a custom-produced spot has
many advantages.over syndicated
product. GETZ/See Page 38
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DON'T DROPTHE BALL!

HIT PAYDIRT WITH THE NFLON NBCRADIO, .

September 9th is closer than you
think. That’s when the NFL and

NBC Radio kick off a great season of
football action together. Each week
we'll bring it all home to your listeners
with the punch and-color that the
NFL delivers. Regular Season.
Divisional Playoffs. Conference
Championships. Super Bowl XX. So if
it's action your audience is after we've
got it.

The NFL and NBC Radio. Don't drop
the ball. Carry it.

For more information call Deborah
McLaughlin today at (212) 664-4456.

Don Criqui and Bob Trumpy will call the action,
with Bob taking listeners'questions and com-
ments on NFL Live, an innovative sports cail-in
program following each game.

Radio
Network




Anatomy Of A TV Spot

PROMOTION & POSITIONING

Getz

Continued from Page 36

Syndication does have some ad-
vantages, the foremost being
reduced cost. To paraphrase Lee
Tacocea, “If you can find a better
syndicated spot, buy it.” Syndica-
tion can work well in a number of
situations, but the biggest sin is to
decide three weeks before the book
begins that you need a TV spot.
You can't just say, “Okay, we're
gonna do TV, and the flight starts
at the beginning of the month, so
let’s buy a syndicated spot.” Being
on TV simply for the sake of being
on TV isn’t going to do you much
good.

The Lifestyle Connection

Communicating a benefit to the
audience is the key ingredient to a
TV spot. Associating this benefit
with an enjoyable situation, or a
particular person that the audience
may identify with, is an excellent
way to achieve this. Studies show
that the commercials that work
best are those to which people can
relate, and creating a commercial
that will allow a viewer to project
himself into that situation will help
communicate the product’s
benefit.

Richard Getz

You can create a lifestyle spot
which the audience can relate to. If
the people in the spot are having
fun listening to your station; and
are deriving some benefit from this
activity, the viewer will want the
same benefit — and, you hope, tune
m.

Objectivity
When we set out to create-a spot
we have a list of particular ques-

tions we ask the client station. We
also have a general plan that out-
lines the ultimate objective of the
campaign, and we discuss with
management just what they intend
to accomplish with their spot.

Sometimes, of course, the re-
verse of this is true. They tell us
what they want to get out of the TV
spot — they may want to build
cume, they may want to build their
time spent, they may want to pro-
mote a particular daypart, or they
may want to promote the music
that they play.

Again, this is where custom spots
are important. If a station has a list
of ten objectives it is trying to
achieve, it is very difficult to find a
syndicated commercial that will do
it all. A custom spot may not
necessarily be able to satisfy all the
elements either, but it can achieve
more direct goals than simple syn-
dicated product.

Still, syndication does have its
place, and many stations can be
well-served with a syndicated spot.
The problem, however, is that sta-
tions generally go about it wrong.
They contact the companies that
have a good reputation for quality
product, then they grab a research
group to test a few spots. Some of
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Spotwise Productions’ spot for WAVA/Washington.

Hak

the spots test well for retention,
and the GM and PD immediately
think those spots are the best of the
bunch. They don’t bother to test the
retention on call letters and dial
position, and in the enthusiasm to
get a spot on the air miss out on a
very important part of the process.

Ultimately you have to look at
the long-term benefits of the spot.

Your campaign should be well-
thought out, well-produced, and
creative. It has to be targeted
specifically to your needs and ob-
jectives, and it has to promote -
when possible — user benefits.
Most important, however, is the
quality: a bad spot seen a lot is go-
ing to hurt you, and a fantastic
spot only has to sell the audience
once.
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Ron Nessen thinks the best

to get
liates is to offer a ehort

Ssive

3
flexible schedules, targeted news

oy

orting,
reppnodugcts

and a satelliteonnection.

~ Ttlooks ke he may be onto sometl(iingiiy,

He is. As Vice President, Mutual News,
Ron’s leadership gives our news team an
edge. His background as broadcast journalist,
editor, author, and former presidential press
secretary means he knows how to deliver
substantive radio news.

Just the wa{/[afﬁliates want it. Proof: over
800 carry the Mutual news product. And the
list is growing fast.

THERE'S NO SUBSTITUTE FOR SOLID REPORTING.

News is news, you say? Ask your listeners.
Ask them where they tuned to hear reports
from the first radio correspondent to reach
Grenada after the U.S. invasion.

Mutual.

Or where they heard reports on the
condition of President Reagan from the only
reporter at the operating room after the
assassination attempt.

utual.
The Mutual Radio Network regularly

beats the TV networks and wire services on

big stories. Like the plans to send Marines to
banon; the evacuation of dependents from

Beirut; the resignation of James Watt.

Sure you can take your radio.news from
the TV networks, but what are you and your
listeners really getting? Often just warmed-
over television news.

ORFLEXIBILITY. =

Your station can have our news any way
your listeners want it: up to five minutes on
the hour or up to five minutes on the half
hour. And, unlike the TV networks, it’s not
all wrapped in a rigid package that allows
you no schedulmchiPtlons.

We also offer “Lifestyle” news and
features —targeted to younger
listeners—for up to
3% minutes at
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in the Morning,” business reports, and
closed circuit updates and special reports
that you can broadcast directly or incorpo-
rate into your own presentation.You choose
the combination that best fits your format.
HOWABOUTA FREE SATELLITEDISH?

We'll help you deliver the news with a
free satellite dish. It'll provide you with our
regularly scheduled programming and,
simultaneously, continuous live coverage of
fast-breaking news events and special
short-form uFdates.,

Nobody else offers anything else like it.

When you want radio news, come to the
radio network. To learn more call Mutual
Station Relations at (703) 685-2050.

ke Mutualsona Roll




Anatomy Of A TV Spot

PROMOTION & POSITIONING

Chuck Blore
CEO

Chuck Blore &
Don Richman, Inc.

ost people who do
not already listen
to a particular

radio station are going to
get their primary exposure
to that station via televi-
sion. It is the power of tele-
vision, then, which will en-
tice the potential listener to
tune in, to intrigue him or
her with some kind of pro-
mise. This can be the pro-
mise of better music, or
funnier personalities, or
more news, but it has to be
a promise that will make
the TV viewer try the sta-
tion.

An important corollary to this,
however, is that the product has to
be as good as the commercial. A
good television spot will get a per-
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Chuck Blore

son to try a station, but if what he
hears doesn’t measure up to what
he saw — forget it. TV is important
to increased ratings, but only be-
cause it echoes what the station is
like. The listener has to keep tom-
ing back for more.

The Target Approach

1t is also important to remember
that, just as station formats appeal
to certain target groups, so should
the TV spots. Trying to appeal to
the mass TV audience would be
just as damaging as trying to ap-
peal to the mass radio audience. A
scattered, generalized approach
will yield a scattered, generalized

response. On the other hand, if a
spot zeroes in on the target au-
dience and says “tune to us, we
promise you this,” they will res-
pond and try the station.

The greatest key to successful
advertising is creating a situation
which the audience finds comfor-
table and appealing. Several years
ago the beer industry conducted an
intensive study and found that
what sells their product is if a per-
son likes the guy selling it. Today
virtually all beer advertising you
see places everyday people in
situations everyone would like to
be in, with people they would really
like to know. The word is
“relatability” — if you can relate
to these people you can get them to
buy your brand of beer. The same
thing can be done with radio sta-
tions.

Ask any program director what
the main product of his station is
and he will probably say ‘“the
music.” Ask management the
same question, and the reponse
will be ‘“advertising.” Stations
might be providing their listeners
with music, but they are selling
commercials. The fact is, commer-
cial radio stations are in the adver-
tising business first and the music
business second.

TENING URBAN/B
COUNTRY BIG 5/
OR A{RUN O
FUL MUSIC

Chuck Blore & Don Richman Inc.’s spot for KMET/Los Angeles

Guts Or Statistics

Market research is complete
nonsense, because the only thing
that can be researched are those
commercials or ideas that already
exist. The great American au-
dience is overcommercialized, and
the only thing they are familiar
with is what they have already
been exposed to. Therefore, the
traditional stuff is going to get a
high response in any kind of a
testing situation. All a good com-
mercial should do is make sure
that every penny spent for TV time
is worth it. Television time is ex-
pensive, and that 30-second com-
mercial has a lot riding on it.

Basically you have to trust your
gut feeling over the “facts” of the
research. The same is true with
programming a radio station —
most PDs can read the research
findings, and they can intellec-
tualize about it, but when the real
programming decisions are made
they often go with their gut. This
same philosophy is often necessary
when looking at a TV spot — the
research says one thing but the gut
tells you another. The fact is, you
really do know your radio station
better than the audience out there
judging it.

Gut feeling or not, virtually
every station manager and pro-
gram director wants to get in on
the creative process. This en-
thusiasm is great, but sometimes
these people are so close to their

product and everyday routine of
the station that they are afraid to
take the chance of doing something
new. Instead, they have to accept
the fact that syndication and pro-
duction companies are in the
business of creating commercials
— and they are not. Management
should check the track record of
whatever company they choose,
then hire them and let them do
what they do best with as little in-
put and interference as possible.

Steve Ewing
Vice President
Tour de Force

here is a pervasive

feeling in advertis-

ing that a commer-
cial has to motivate the
viewer. Our philosophy,
however, is that the smart
advertiser should not invest
so much time and money on
motivation as he should in
terms of recall.

The Numbers Racket
Radio broadcasters are involved
in a day-to-day numbers game. To
some degree they can control how
their hand is played, but because
the ratings companies determine
EWING/See Page 42
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93
OF BROADCAST
ADVERTISING
DOLLARS

ARE SPENT
URINATING
~ INTO THE WIND

Only 7% of people polled could recall an ad
they'd just seen five minutes before.
4 (NEWSWEEK 3-26-84)

Don' take chances!

e fullll

Your commercial must be memorable in a positive manner,
and give the audience reason to turn to your station.
That's what we do. Best.

Consider the odds. Don't take chances!
Call Hal Bedsole at —

Gt Blore & “Don ‘Ricwman e
1006 N Argyle, FHollyzevod, Galiformia 90028
(213) 462-0944 - (800) 443-2020
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Anatomy Of A TV Spot

PROMGOTION & POSITIONING

Ewing
Continued from Page 40
the rules by which these stations
have to play there are a lot of
variables. This is fine if you are the
sort of person who believes every-
thing you read in a ratings book,
but history suggests that there is a
lot in those reports that are just not
true. Some stations are reported
when they really aren’t being
listened to, and the key to this is not
to motivate people to listen but to
get them to say they are listening.
Unless a station is battling for
exclusive cume, there are a lot of
other stations out there competing
for a small chunk of the radio pie.
The exclusive cume denotes those
listeners who listen day in and day
out to one radio station, and these
people aren’t going to enter anoth-
er station in a diary (nor is a com-
mercial going to motivate them to
turn the dial). Thus, advertising
should be directed to the everyday
listener — that person who con-
stitutes most of the shared au-
dience. The average listener tunes
up and down the dial, and the TV
commerecial is targeted to get these
people to think of a particular sta-
tion when that hand turns the dial
— or enters call letters in a book. A

o,

Steve Ewing

station that can get that primary
response will win the battle
whether those people listen or not.
Consequently, if a station pre-
sents an idealized image that peo-
ple absolutely, positively identify
with, they will want to listen — or
at least say they are listening.
The Research Factor
An old adage says that a little
knowledge is a dangerous thing,
and this is especially true in the
area of research. A lot of idiots are
running around proposing to do re-

search on how a station can moti-
vate listeners to tune in. Some of
these researchers may be compe-
tent and might offer some valuable
input, but a GM with his head
screwed on straight has a better
feel for the market and his station
than all the research companies,
combined.

‘When researchers start running
the radio stations, then the radio
business is in big trouble. A smart
GM didn’t get that way by follow-
ing research, and if I were running
a station, before accepting every-
thing as truth I would want to know
just what went into the research a
company was proposing. I would
want to know how the research was
done, exactly what the sample size
was, and how the findings balance
against what has happened in
similar situations in other markets.
I would want to talk to other pro-
gramming people and before I
made any decision on advertising I
would also make pretty damn sure
that the research. people knew
what the hell they were testing and
were asking the appropriate ques-
tions.

A lot of people have a misconcep-
tion that a TV spot for a radio sta-
tion really has to hammer home

C

Music Country Radio Network
puts your listeners on the line with their
favorite country music stars.

Music Country Radio Network has it all! The winning mix of country
music and information, with callin conversaticns between your lsten-
ers and country music’s biggest stars...all live from Music City!

With Music Country Radio Network, you'll have quality program-
ming all night long at lower cost....the kind of programming that draws
regular listeners, builds audiences, and boosts rafings. Your nights wil
be more sell-able, and the results will show .

Music Country Radio Network is the
and the only place fo be in the
country at night. Call for detailed
information foday!

For more information, contact
Jeff Lyman at (615) 889-6595.
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in your bottom line!
= only program of ifs kind
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RadioNetwork..

Hulk Hogan smashing a radio in Tour de Force's “Destroyer” spot.

the call letters. It certainly helps to
have that call letter retention, but
you don’t need to go overboard. A
spot with. a little i ination and

who says, “I simply have to be on
TV, so I'll buy this.” And he buys
the wrong spot.

Syndication gets a bad name by

creativity sells better than a spot
that simply features 30 seconds of
call letters. If call letters were the
key we producers would be out of
business, because all they would
have to do is show a slide with the
call letters.on it.

Off-The-Rack Or
Custom-Tailored?

There has long been a debate
over the advantages and disadvan-
tages of custom vs. syndicated
commercials. The fact is, there are
many times when syndicated work
is produced to meet a need shared
by stations in more than one mar-
ket, and in these cases the spot
works fine. Many syndicated spots
meet a need that custom produc-
tion wouldn't necessarily do a bet-
ter job of accomplishing.

For every station that success-
fully uses a syndicated spot, how-
ever, there is probably a square
peg in a round hole — some guy

Y
a lot of people who think they need
to be on TV, then decide to scrimp
and save and do a really schlock
job. They buy cheap time in the
middle of the night, and when the
book comes out and they see how
badly they’ve done they say, “Well,
we tried a syndicated spot two
years ago, and it didn’t work for
us.”
State Of The Art

In general there isn’t a lot to get
excited about in the field of TV
spots for radio. Once in awhile you
see a great spot which, usually, will
not be a syndicated spot. The great
spots come from the great budgets,
great marketing objectives, and
great creativity, and I would like to
see more of it. Our company does a
lot of syndicated work, but I would
love to see a station turn out ab-
solutely fabulous custom spots. I'd
rather be beaten by a great custom
production than a run-of-the-mill
syndicated piece.

TV Spots that work!

P




Nothing attracts an audience
like BMI music.

Playing BMI music will get you noticed.

We give you easy access to more than
a million songs, with attention-grabbers in
every music format. Hundreds of BMI
songs have been broadcast more than a
million times each. In fact, most of the
music played on radio is licensed by BMI.

To keep your audience tuned
in, you need plenty of great songs to
play. That's where BMI comes to
the rescue, again and again.

Wherever there’s music, there’s BML

© 1985 BMI
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REPLACE

" YOUR
CONSOLE
BEFORE
UNE 30TH

AND THE
MONITORS

| For a limited time* you can replace that old worn-out board and get a free
! pair of control room monitors thrown in.

| That's right. Order.any of the six UREI 1600 Series Stereo On-Air Consoles,
| and we'll ship you a pair of JBL 4401 monitors absalutely free.

| For complete details on our no strings attached deal. contact your

AM/FM
PRODUCTS

Zip

FM

State

Title
AM

-;ri

0 e 0 D D D D S D D D G 00 90 0 e o D e

Y ES My old board is on its last legs and 1 think it's time to step up to a UREI co.hsole. Besides,
your free monitor deal is too good to pass up.

P.O. Box 9601
=z Mission Hills, CA 91346-9601

SEND TO: JBL, INCORPORATED

Station
Address
City
Phone (

Name

{ authorized JBL/UREI broadcast dealer or simply fill out the coupon in this
ad and dropiitjn the mail today:

» URE! . & &
: ELECTRONIC e
JBL PRODUCTS hoss

*+Offer valid for orders placed January 30 thru June 30, 1985.
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Reinforcement, Recall, And Radio

edia has tradi-

tionally been one

of outdoor adver-
tising’s best customers, and
radio has shared a great
deal in that prominence. A
good percentage of radio’s
involvement with outdoor
comes during ratings peri-
ods - especially the spring
and fall books — but more
and more stations are dis-
covering that outdoor pro-
motion should not just be a
seasonal consideration.
Outdoor boards are a pro-
ven promotional vehicle,
and while some critics sug-
gest that it does little to
boost listenership or build
cume, evidence strongly in-
dicates that outdoor is cru-
cial to reinforcement and
recall.

Because outdoor advertising is
targeted to people ‘“‘on the move,”
the must be immedi
brief, clear, and concise. It has to
be highly visible, interesting, infor-
mative, and it has to communicate
to the driver in less than three
seconds. This is 10% of the time
allocated in a standard TV spot, yet
the board has to entice the poten-
tial listener to turn the radio on,
switch stations, or at least remem-
ber the call letters and frequency

for later entry into a diary.

While most outdoor advertising
seems elementary and simple,
considerable creativity and dili-
gence is involved in designing an
effective campaign. What results

AMEK BROADCAST

The MX Commercial Production Mixer

—

Features include:

- Fully-Madutar.Construction
©°12-32 Inputs
‘@ 4 Band EQ, Swept:Mids
© 4.and 8 Tape Monitors/
Effects, Returns
“e.4and 8 Buss Outputs/
Subgroups
EFX/Cug-Sends.
® 4°€FX.Send Masters with AFL

*.., @ PFL/Solo off allinputs and outputs
S Switchable:PPM / VU Light Meters
FX Inserts an ail inputs and:outputs
I1:1's are Socketed 5532 and TLO-72
a.Complete Slate and Talkback
ader Reverse ’
-’ Hard Buss Mother Board
® 2 EFX Returfis withBuss outpits
# 3 Position Setup Oscillator
2wo.tratk Playback-inputs
& PFL Solo Master Volume
&1 Aux Monitor Output
e-Direct Outs.on allinputs
igid Wellled Sle‘gl-constmnlon
Q0.mm Faders ="
+ 24 Headroom
& +22 Quthut Level,

O p.#

Lons

Transfoffners available-on ali inputs and outputs

VU Meters avajtable
Floor Stand,
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are gleaned from a board depends
on what goes into it, and simply
painting call letters and dial posi-
tion on an outdoor sign will guaran-
tee nothing except a steady lease
payment. The outdoor advertiser

has up to 1000 square feet of adver-
tising space (even more, in some
special situations), and the
message that covers that area has
to be forceful enough to demand
the driver’s attention.

Model as shown $6990.

With transformer balanced in and out
dnd VU meters;

16x4 °8990.
16 %8 $9900.

Call or write for a free brochure and
the name of your nearest dealer

MAMEK-TAC———

¥
In the US:. Amek Consoles, Inc. © 10815 Burbank Boulevard, North Hollywood, California 91601 @ Phone {818} 508-9788
In Canada: Audio Concept.® 4480 Thibault, St-Hubert, Qué:, Canada J3Y-7T9 @ Phone (514) 445-2662

Inthe UK: Amek Systems & Controls, Ltd. @ islington Mill, James Street, Salford M3 SHW, England ® Phone 061-834-6747

As with any promotional cam-
paign, the outdoor planner has to
determine exactly what needs tobe
accomplished. Is the campaign
looking for longterm results, or an
immediate gain? Does the station
intend to introduce a new morning
team? Does it want to publicize an
upcoming cash giveaway? Does it
want to make its presence felt by
the entire population, or does it
simply want to target a particular
demographic? Will a series of
boards motivate a listener to
switch stations while in transit, or
is the greatest advantage achieved
through reinforcement and later
recall?

Most inexperienced promotion
people anticipate immediate re-
sults with any campaign. This is a
common malady, and one that vir-
tually everyone is guilty of experi-
encing at one time or another. We
all want to see the fruits of our la-
bor, and we want to labor gver
something that will show us a pro-
duct of our efforts as soon as possi-
ble. Some outdoor campaigns can
achieve near-instantaneous re-
sults, but the hard truth is that
greater benefits may be realized
over a longer period.

Reach Out And Touch . . .

Still, whether you are going for
the promotional sprint or mara-
thon, the outdoor board must de-
mand the driver’s attention. Most
radio markets are peppered with
signs advertising everything from
12-year-old Scotch to Miss Ameri-
ca. The commuting or casual
driver passes dozens of signs each
week, and the effective ones have
to reach out and appeal to the
driver’s curiosity and interest.

Skepticism runs rampant
through the minds of most con-
sumers. Despite the common belief
that the average adult has the in-
telligence of an eighth-grader,
most people show caution when
greeted with a new product or im-
age. Breaking through the roadside
clutter and making your station
more appealing than the latest
chain of health spas is a task that
cannot be achieved by having a
board as good as all the others.
Yours has to be the best, the one

that will stand out after the driver -

stops his car and steps out.

One of the greatest advantages
of outdoor advertising is its ability
to target its audience. Boards can
be placed in strategic places to go
after specific demographic seg-
ments, time periods, or lifestyles.
If a station is looking for an 18-24
male audience, its advertising
should be placed in areas fre-
quented by that segment. A cam-
paign for a fnorning team works
better if boards are placed to catch
commuters on the way to work
rather than on the way home,

QOUTDOOR/See Page 48
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COUNTY
COVERAGE
PUTS YOUR
RADIO

AUDIENCE

It's not just how large your !
audience is, but where your audience N
is that counts. THat adds uptoa
better selling approach for your station.
With County Coverage, you can pinpoint
your station’s audience reach county by
county. Show advertisers your station can
deliver a target audience in their
trading area. .
Arbitron Radio 1985 County Coverage Study,
with all field work conducted in 1 984,
will be published June 7, 1985. Order now
and put your audience on the map.
Contact your Arbitron Radio
representative for more
information or call:

(212) 887-1300

ARBITRON
RATINGS

GS ARBITRON RATINGS COMPANY
2 Camol Data Compuny
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405 Traffic Reports Each Week!
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Outdoor
Continued from Page 46
Keep It Simple
‘The old “less is more” adage is a
key axiom in outdoor design. The
selling line has to be kept short and

sweet, the graphics have to have
good contrast and incorporate bold
colors and design, and the length of
any copy should be kept to a mini-
mum. Seven words is an unofficial
industry standard — and a good
lirnit for your message. Psycholog-

ical studies suggest that seven is
the maximum number of “bits”
the average mind can remember
for later recall.

The following checklist compiled
by the Institute of Outdoor Adver-
tising outlines some of the

The choice of the

professionals...

500AL. .. For heavy duty on-the-air use with

wide tracking force range.

PBR ANNOUNCER'S
EARPHONE..
camera studio work and
remote coverage.

.Ideal for on
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-68UEL ... Delivers sound excellence and stands
up to backcueing, vibrations and mishandling.

elements that contribute to the ef-
fectiveness of outdoor promotion:
« Constant exposure — Outdoor
advertising keeps the product —
your radio station — on display 24
hours a day, offering continuous
identification with the listeners in

0 PROFESSIONAL PHONO PREAMP/EQUAL-
IZER. .. Interfaces magnetic phono cartridges

output.

\:' J

881S...Used in broadcasting for “disc to tape”
and quality control in Recording Studios:

for optimum calibration of audio systems. Avail-
able with balanced or
unbalanced o ——

<

y

DOHZRHWN

Stanton is the company with a total
commitment to quality and reliability —
producing products for the Recording
Industry, the Broadcast Industry and
the Professionals in Audio.

STANTOIN

THE CHOICE OF THE PROFESSIONALS™
200 Terminal Dr., Plainview, NY 11803

|
T x 1 '.

your market. It also keeps your
station in the minds of your present
and future advertisers.

« Instant awareness — An out-
door campaign can hit your
market virtually overnight, a
delivery time unequalled by any
other advertising medium.

« Target selectivity — Outdoor
allows a station to effectively
target its audience and thus con-
centrate its advertising dollars
against prime listener prospects. A
flight of TV spots targets everyone
12+ who happens to be watching,
but strategic placement of boards
targets the specific age, ethnic
group, or time period sought by the
station.

« Frequency — Outdoor adver-
tising continues to reach the pro-
spect every time he passes the
board — or any other boards pur-
chased in the market.

« Cost efficiency — Outdoor
advertising has a lower CPM than
other media, stretching the promo-
tional dollar. It is two-to-four times
as cost effective as print advertis-
ing. and delivers 200 times more
impressions dollar-for-dollar than
direct mail.

You Gotta Be You

The most important element of
any promotion is letting listeners
know who you are. Your outdoor
board is your station, and you have
to let present and potential
listeners know what that means
in 3 seconds or less. Your message
has to motivate them and tell them
enough about what you do to get
them to alter their behavior. Entic-
ing people to turn that dial and
remember your call letters is your
ultimate objective; then all you
have to do is worry about getting
them to keep tuning in.




NORUBBER CHICKEN.

NO BORING AWARDS CEREMONIES.

. . . ust the most informative, exciting and
essential meeting of the world’s leadling
music professionals.

or the past five years, the most innovative, vital and successful professionals in the
. progressive music business have made the NEW MUSIC SEMINAR their meeting

place of choice every year in New York City. Last year 3,600 of these leaders attended,
and this year even more of them will be there

The REW MUSIC SEMINAR s UNIQUE because itis the only meeting of its kind that brings
together rock and black music’'s most progressive and productive elements, and it is the only
| convention where major and indy labels, A&R people, marketing people, publishers, lawyers,
2 5 booking agents, promoters, college radio people, retaiters, distributors, hardware manufacturers,

: managers, artists, producers, songwriters, club dj's, journalists, publicists, and others come together
tomeet, form new alliances, and maximize their esthetic and business potential. Itisthe ideal
place for established movers and shakers as well as neophytes to come and chart the future
course of music and the music business

This year's meeting takes place on Wednesday, Thursday, Frday and Saturday, September 25-28
at the Marriott Marquis in New York City. In addition to great panels, every delegate is invited
to aftend the best showcases at any convention, as well as a.host of other special events. All
delegates are entitled to free access to the stand and exhibition area, and all delegatesreceive
copies of the New Music Seminar Directory Guide, o vilal year-round information
resource that everyone in the business should have and be listed in. To appearinthe book, all

you have to do is register early.

T U PSP ——

For $140.00 (until July 4) or $175.00 (after July 4) there is no better

way for you to expand your horizons, Write or call today for your N [ w M IJ S I B
registration application or to be put on the mailing list to receive
the NIMS Update that will keep you informed of every
development in our plans.

For information on stands, inserts and Directory advertising cali
(212) 255-7408
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HeEsdd8 = Console. Whatever your needs, we build a
f Our Microgram microprocessor console you’ll love to play. Or have
_® based consoles offer state-of-the- it play for you. For specs and
art performance with amazing referrals, give us a call.

programming options including 214/424-8585 Autogram
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[ A The top of our line, they join Plano, Texas 75074

900+ Autogram consoles now © 1985 Autogram Corp./5937

Working with Broadcasters since 1969 in the field.
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The Sound Of Success

Music,Marketing & Motivation

re you a Pepper?

Do things go better

with Coke? Are you
a part of the Pepsi genera-
tion? Is this Bud really for
you? After the current
strike is over, will you fly
the friendly skies again?

If you think about any of these
one-liners for any longer than it
takes to say them, your head pro-
bably fills with a catchy little jin-
gle. Who doesn’t remember the
“two-all-beef-patties™ ditty, or the
music that traveled with the Marl-
boro man as he rode off into the
sunset? Music helped a generation
of kids and parents learn how to
spell Nestles, and helped them un-
derstand the activities of old Snap,
Crackle, and Pop. Jingles are a
part of a product’s positioning,
helping to separate it from the
competition and establish a solid
identity.

Jingles obviously serve an im-
portant function for radio as well.
In a medium where hearing is ev-
erything, the “musical message”
communicated through a jingle
can be a crucial element of a sta-
tion’s image. Jingles seldom con-
tribute to audience growth (if a
person hears the jingle he must al-
ready be listening), but they do
strengthen listener recall. They
allow the station to put an in-
dividual image on its sound, and
contribute to its overall continuity.

Selecting a jingle package in-
volves more than ordering from a
menu. A smart program director
or manager should do more than

Billboard's

|
L

simply select a package that seems
to it his station. He should consider
his target audience, market posi-
tion, regional tastes, on-air tempo,
personalities, music mix. and over-
all programming philosophy be-
fore making any decisions. Furth-
er, he should look around at what is
available, talk to PDs and GMs in
other markets, and research the
marketplace carefully before com-
mitting to anything. The following
three articles suggest some basic
guidelines to keep in mind when
looking around for a new jingle.

TOP1

as compiled by Joel Whitburn

YOUR CHOICE OF SONGS
ALSO AVAILABLE PRE-CARTED
ALL FORMATS

gl

Packaging And Positioning

With Jingles

Jonathan
Wolfert

President
Jam Creative Prod.

00

cenftu

PROGRAMMING, INC.

1955-
1984

magine for a moment:
You are in the middle
of a strange dream.
You have gone into a super-
market to buy some orange
juice. As you walk down the
aisles, you notice that all

the bottles of juice look ex-
actly the same. They have
generic white labels with
the word “‘juice” printed on
them: You know from ex-
perience that you prefer
one brand over another, but
you can’t remember which.
And there’s nothing on the
label to help you remem-
ber. All of a sudden some-
one comes up to you and
asks you to fill out a funny
questionnaire called a
diary.

“Which brand of orange juice did
you have this morning?” he asks.
“Was it Already Made or Freshly
Made? Did you have it at home or
in your car?”

You draw a complete blank. You
can’t remember. After all, orange
juice is not the most important
thing in your life.

Identity Crisis

This was just a dream, but it
could become a real nightmare. In-
stead of orange juice, the subject
could have been your radio station.
No matter how great your station
is, it won’t do you much good if no
one can distinguish you from your
competition and remember who
you are. You need something to
dress up that generic label that
says “radio.”

The major reason to use a jingle
package is identity and call letter
recall. It is no secret that a catchy
or attention-getting musical
message can be more memorable

WOLFERT/See Page 56
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delivered on stereo tapes
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4340 Beltwood Parkway, Dallas, TX 75234-9990

(214) 934-2121 or toll-free (800)

582-2100
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Wolfert

Continued from Page, 66
than a spoken message. (Quick: in
the last Coke spot you heard, which
comes to mind first — the jingle or
the voiceover copy?) Since your
ultimate aim is to get your au-
dience to remember your name at
ratings time, it makes sense to use
every tool at your disposal to do
just that.

Good jingles help create an ident-
ity for your station, and that is the
reason that program directors
have such strong feelings about
them. After all, every station in
your market has access to the
same music. You all run spots,
have contests, and do all the other
things that make radio what it is.
But jingles are one way that a PD
can put his or her individual touch
on a station’s sound. (Have you
ever noticed that the first thing a
new PD does is change the jingle
package?)

The Showbiz Factor
Of course jingles also help the
overall flow of the station, They
can bridge tempo changes, punc-
tuate promos, and add excite-
ment to special features. It’s all
part of the “showbiz’” that we’re in,

“Creating these short little
SONgs is a very precise
and specialized form of
production, so make sure
that the company you
choose understands
radio.”

and it helps to make it seem special
— just as the curtains, lights, and
sets do for a Broadway show.

Every programmer has a philos-
ophy on how jingles should be used,
but there really aren’t any absolute
rules. A station’s particular for-
mat, market situation, and pro-
gramming concept will dictate
what type of jingles should be used,
and also how to use them.

If you don’t already have a good
relationship with a jingle produc-
tion company, your first step will
be to select one. There are various
industry guides to broadcast ser-
vices which contain names, ad-
dresses, and phone numbers you
can use to request information.
However, creating these short little
songs is a very precise and special-
ized form of production, so make
sure that the company you choose
understands radio. Many times an
outfit is known for creating hit
records or national commercials,

Y

Jonathan Wolfert

but has a bit of trouble relating to
the needs of a programmer; The
result: a jingle package which just
doesn’t work. This is the main
reason why the vast majority of all
the ID jingles in the country come
from just a small handful of
dedicated companies.

Shopping Around

To help make your selection, the
companies you contact will provide
you with demonstration tapes of
work they have done for others.
Jingles come in many different
styles and lengths, so be sure to tell
the company what you're looking
for. Contrary to the belief of some,
jingle packages and companies are
definitely not all the same. Even
companies located in the same city
use different vocal groups, writers,
and production techniques, so
forget all the folklore and — using
your ears — make your own deci-
sions. Your listeners will never
have the benefit of seemg the spiffy
brochure, or hearing the sales
pitch, or talking to the company
rep. Only the jingles will ever
make it to the air, so make sure
you like what they sound like.

The next step is to decide wheth-
er you need a custom package
(where the jingles are written and
recorded from the ground up
specifically for you), or a syn-
dicated package (singing your
lyrics over existing music tracks
that were done for someone else).
It pays to consider the syndicated
material first, because it is usually
less expensive and faster to obtain.
There is also an added benefit of
knowing in advance what your
jingles will sound like. If you

customize the lyrics properly,
there is nothing at all wrong with
using a syndicated package that
fits your needs. Producers who tell
you otherwise may have trouble
selling their syndicated packages.

But be careful! It’s a fact of life
that many times jingle packages
are chosen because of who they
were done for originally. After ali,
if Station X in another market is
hot, and your format is similar,
then maybe the Station X package
will work for you, too. Unfortunate-
ly, sometimes there is no guaran-
tee that the Station X jingles you
hear on the demo tape are really
running on_ Station X. The demo
may be an old tape, or it might be a
spec package which was rejected
by Station X. This doesn’t
necessarily make it bad, but
neither does it make it good. If you
really want the authentic Station X
jingles, and you're in doubt, do
your homework. There is nothing
wrong with calling Station X and
asking whose jingles it uses.
Always get recommendations from
PDs you respect; the truth is not
hard to find.

The Musical Logo

Before you even begin to write
(or have someone write) the lyrics
for your custom package, take
some time to consider your logo.
Logo, in this context, is the melody
that is used every time the name of
your station is sung. Twenty years
ago, a logo was a matter of pride.
Two competing stations would
never dream of allowing their
signatures to sound alike. In fact,
logos were so identifiable that sta-
tions felt comfortable playing total-

details.)

COMING SOON..

“THE WORKS”

A comprehensive, affordable sales tool/production package brought to you. by the people who
keep your advertisers and your station’s bilings humming!
(Selected weeks stil avallable for spring/summer market-visits by our sales representatives. Call for

T T

P.O. Box 947
Bryn Mawr, PA 19010
(215) 8255656
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ly instrumental jingles from time
to time. With some notable excep-
fions (everyone recognizes the
NBC chimes; all Chicagoans can
sing “WLS”), logos have taken a
back seat in recent years. So if you
have a tune that’s historically
yours, stick with it. If not, at least
be aware of the other logos in your
market and try to be. different.
Your jingle company should be
able to help you with this.

If you're going to use a syndi-
ated package, find one which is al-
ready close to the sound that you
want. If you pick a CHR package, it
will continue to sound like a CHR
package even if you sing the words
“Beautiful Music” over the tracks!
Remember that you can change
the lyrics to reflect your slogans
and ‘personality, and your lyrics
don’t necessarily have to match the
originals syllable for syllable.
There are lots of ways to alter the
vocal arrangements for a good fit,
but be reasonable. If you try to
replace “‘All Hits!” with something
like “The Hottest Hit Station in the
TriCounty Area,” you're probably
going to be a bit disturbed with the
results

Before the production company
can do its part, you haye to do
yours. Specify exactly what you

“The best PDs are, not
coincidentally, the ones
who have the best jingles,
and they are the ones who
realize that no reputable
production company wants
to put its name on
something it isn’t

proud of.”

need as soon as you can. Many peo-
ple attending their first recording
session are surprised by the fact
that every note of every jingle is
written out in advance. The singers
don’t just make up their parts on
the spot! The more lead time you
can give the company, the more
prepared everyone will be. Also, be

sure to submit your lyrics and any
other relevant information in
writing. That way there can be no
doubt as to whether your instruc-
tions will be followed. If there is a
possibility that something may be
pronounced incorrectly, such as
the name of your city or a jock’s
name, send along a tape just to be
sure. The more input you supply,
the greater the odds of everything
going flawlessly.

Sit Back And Relax

Once you have selected a com-
pany you have confidence in, and
have told it what to do, it is time to
relax and let the people you have
selected do their jobs. The best
PDs are, not coincidentally, the
ones who have the best jingles, and
they are the ones who realize that
no reputable production company
wants to put its name on something
it isn’t proud of. The PD can cer-
tainly make changes to reflect his
taste, but he should never worry
about the company trying to
“trick” him into accepting
something that doesn’t work. If you
can't sit back and relax, perhaps
you have picked the wrong com-
pany to deal with.

Finally, whether you plan to at-
tend the recording session or just
camp out by your mailbox, re-
member this: ordering jingles is
not like buying a spare part for
your transmitter. It is a creative
process. No one can just walk upto,
a machine, pull a lever, and have a
jingle package fall out. Instead, a
group of talented people have to
handeraft it for you. They will
carefully write, perform, mix, and
edit something which will become
your audio trademark. Like all
quality work, it takes time to do, so
plan ahead. If you know you want
jingles by September 1, don’t wait
until the middle of August to start
thinking about it.

By working together you can
make sure that the jingles on your
air are working for you. They’ll
help identify your station. They’ll
become part of your unique sound,
and they’ll make you smile when
you hear them.

And that’s the way it ought to be.

R TT e
INTERVIEWS! ¢

® Celebrity Promo Packages
® Recording Artists (AJl Formats)
@ Movie/TV Stars
® Authors/Compdsers
® Produsers/Directors
They ‘talk, we listen! Now you ‘can too with
“our extensive library of in-depth interviews.
Al air-quality and reasonably priced. ReAd)B
for use insyour own specials; {;:atures,?mn-

tests . .-, and ;MORE!  For . catalogue, call
{818)'988:2045. gr send request on station

letterhead to
R Thé Interview Factory =
) go ‘Box615, Van'Nugs, CA91408' - &g
2 < [818) 9882045
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PROMOTION & POSITIONING

Of Music

~ Message And Magic

Buddy Scott

Sr. Vice President
TM Communications

onsider for a mo-

ment the most suc-

cessful broadcast
operations in the country.
Not the largest, just the
most successful — in terms
of audience and revenues.
Chances are you’ll discover
that a strong sense of ‘‘sta-
tion identity” is a common
factor in their successes.

In all likelihood, these successful
stations “‘outsell” their competition
in terms of image, and they do it in
a manner preferred by most
image-conscious advertisers
with music.

Same Difference

Once upon a time the differences
between Station X and Station Y
were obvious to the casual listener.
But with the introduction of Sta-
tions T, U, V. and W, the dif-
ferences have become more
obscure. In some cases these sta-
tions play the same music, they get
théir news from the same sources,
and they even play most of the
same commercials.

This clutter has resulted in many
listeners turning up and down the
dial and asking themselves,
“What'’s the difference?”

A situation similar to this radio
problem occurred in general pro-
duct advertising. A recent article
in the Wall Street Journal observed
that as quality differences between
consumer -product brands dimin-
ish, an emotional hook — such as
music — is needed to make a prod-
uct stand out.

The difference is in your presen-
tation: how you package and
deliver your product and on-air
sound to your audience. Music can
deliver the emotional hook which
sets you apart from your com-
petitors.

Good Vibrations

Music can accomplish this with-
out really having to say anything at
all. Even the most accomplished
announcer could spend several
minutes conveying the same feel
and spirit that a jingle can express
in seconds. A well-crafted jingle
not only conveys the image of your
station, but it can also project an
aura of excitement as well as
modify the tempo of the music
without interrupting the flow.

Once established, a musical logo
will identify your station without
ever revealing the call letters.
Want proof? The letters G, E, and
C probably don’t mean anything to
you written out, but if you heard
them played, you'd know you were

Buddy Scott

listening to the Natienal Broad-
casting Corporation (the initials
stood for General Electric Cor-
poration, which was closely tied
with NBC in its heyday). There are
countless other examples of well-
established musical images con-
juring up a complete identity with
just a few select notes.

Great Expectations

A well-planned, carefully-
executed approach to the use of a

=

amrld . WeHaveYour
s\ Console!

musical image can achieve the
same recognition, image reinforce-
ment, and good feeling for your
station.

There really is no one way to de-
velop a jingle identity for your sta-
tion. The personality or image your
station projects dictates the struc-
ture of your musical image, and
how it will be used.

Length, texture, style, and con-
tent are all considerations you

must weigh to determine the sound
of your station. The most impor-
tant consideration of all, however,
is to develop a consistent musical
logo. Choose the right configura-
tion of notes (remember NEC) that
will work in any given situation.
Once you've made this decision,
the rest will fall into place.

Your station’s image is its per-
sonality. It is what you tell your au-
dience you “really are.” Your im-

age is a composite of many diverse
elements, and a well-chosen musi-
cal signature can help to convey
them all. It can pull your station’s
sound together and help solidify the
overall impression you make on
your listeners.

“Your station’s image is its
personality. It is what you
tell your audience you
‘really are.” Your image
is a composite of many
diverse elements, and a
well-chosen musical
signature can help to
convey them all.”

An additional, yet often neglect-
ed, benefit of such a musical image
is that it can inspire your staff to
perform up to an acceptable level
of performance, one in keeping
with your station’s personality.
Such a jingle enables them to pro-
ject the station’s image quickly, ef-
fectively, and memorably.

As far as many of the most suc-
cesstul broadcast operations in the
country are concerned, maintain-
ing and projecting the station im-
age is critical to its success: work-
ing that image into a message with
the added impact and emotion of
music.

1

9000

Expandable

... at any time

7000

Our premier consoles are de-
signed for simplicity and reliabili-
1y. The 7012 and 7012A consoles
continue to ke today’s choice, al-
lowing broadcasters excellent
sound qualify with efficient VCA
control. all at a cost well below
what others charge for less. 12
channels, 22 inputs, fultstereo, with
your choice of metering functions.
Clearly an excellent conscle for
today’s broadcast needs.

2300 Central Avenue ® Suite E ® Boulder, CO 80301

7512A

This console continues the Howe tradition
otsimple-to-operate, reliable products, but
adds teatures to make the operator's job
even easier. These include: remote control
tormachines, aclockand timer, 2 talkback
circuits, and much more. Comprehensive
operator control and superior sound qual-
ity make the 7512A an exceptional choice.

The latest in the legacy of quality
consoles from Howe, the 9000 is
available from 8 to 22 channels
failored to your needs. There is no
costly mainframe, but full medular
capability is built in. 3 inputs per
channel, mix-minus on all chan-
nels, sealed membrane swiltches
for channel and machine control,
and unmatched audio pertor-
mance. These features and more
combine to give the broadcaster
outstanding flexibility.

howe audio productions, inc.

(303) 444-4693 ® For more information (800) 525-7520
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The Jingle Jungle
Cutting Through The Confusion

Jim West
President
Fairwest
Communications

ost new ID or jin-
gle purchases are
the byproduct of
both format changes or the
arrival of a new program
director. Change is a fact of
life in our business, and it
brings with it an investment
of resources for new people.
Individual philosophies and
production styles are con-
stantly changing, and the
electronic age has spawned
the opportunity for bright
production people to create
fresh sounds. Developing a
new image package can be
like a kid in a candy store.
One word of caution, however:
check what’s already on the shelf.
Your station library might just be
harboring something of value,
something salvageable. A careful
review of material that has come
before might surprise some young-
er ears. A new program director or
promotion manager might find
that many of the older jingles are
like a belt-in-the-back sports coat;
wait around long enough and
they’ll come back in style!
Looking Back
Many.of the current CHR or Top
40 IDs are echoes of what we used
to do in the '60s. The orchestra is

Jim West

smaller, largely because the elec-
tronics have replaced many musi-
cians, but the concept is the same.
Those were the exciting days of
Rick Sklar, Bill Drake, Bill
Stewart, John Rook, Buzz Bennett,
Kent Burkhart, and a host of others
who helped blaze the trail for the
D

Out of that experience came
some strong questions, and
perhaps some suggestions, about
how a station might best meet its
needs and find comfort and hap-
piness in a 15ips box of new master
cuts:

Tie

~

We Proudly Announce
The 1985 GM
Radioguide

Will premier the 4th of July weekend in assoc-
iation with some of the finest radio stations in
America! The RADIOGUIDE will promote safety,
seat belt usage and don't drink and drive. 5 mil-
lion radioguides will be debuting in 43 markets
sponsored by General Motors Corporation.
Developed by Art Vuolo, Jr. and Barry M. Grant

PEOPLE nc

16155 West 12 Mile Rd, Southfield, Ml 48076
(313) 559-7970
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* Sound of the station — Will the
IDs I buy blend with my product,
or will they be a contrast to that
product? There are many schools
of thought on this one subject, but
just be sure that you remember
you'll need to get a lot of mileage
(replays) out of the product. The
main consideration here is whether
the IDs will wear well.

Also remember that jingles that
sound like records may sound sen-

“You want to make certain
that the jingle product you
choose and produce

enhances the positioning
goals of your format plan.

”

sational — but consider what might
happen when the music turns over.

* What is the budget? — This is
where solid investigation of what is
available in the marketplace is
crucial. You can buy product for
$1500 or $30,000. It all depends on
what you're after, the level of con-
fidence you have in your eventual
production source, and the budget
that management approves.

¢ What is my competition play-
ing? — Moving across the dial in
almost any city exposes musical
logo duplication! The two most
popular logos in American radio
continue to be the KHJ and WABC
melodies; for some reason. not
enough time and effort is spent in
trying to develop an individual logo
that is really different — and then
‘staying with it.

* Long jingle vs. short jingle —
Obviously, you need to concern

yourself with having enough pro-
duct to execute the mechanics of a
format. You’ll have short IDs for
transactions, and all kinds of work-
parts for promotions, but don’t
forget that an entertaining jingle of
any length, well-produced and
clearly sung, can make a strong
impression on your audience.
However, it still must entertain.

» Positioning and the ID — This
is where it all starts and where it
all ends. You want to make certain
that the jingle product you choose
and produce enhances the position-

ing goals of your format plan. Iden-
tity is certainly paramount, but
along with establishing that identi-
ty must be the goal of how you
want to be perceived.

Position Sought
Classy product, whatever the
length, will outlast poor product. It
is also important to remember that
simply adopting a slogan (ie.,
“‘more music”’) and using it doesn’t

“Programmers too often
take for granted that what
they put into practice

is instantly received and
accepted by the listener.
This is simply a misguided
misconception.”

necessarily authenticate your
claim. The station has to earn the
positioning it is seeking, and that
may take months — even years —
to achieve. Programmers too often
take for granted that what they put
into practice is instantly received
and accepted by the listener. This
is simply a misguided misconcep-
tion.

When shopping for your next jin-
gle or ID package, be careful that
you're talking to qualified pro-
ducers. Make sure they listen to
what you want and need. Don't be
afraid to question the producer, be-
cause he is working for you. Also,
be sure you understand their
language, and that they unders-
tand yours. Then, set the date and
go for it!

2B PLASTIC CARD
OMOTIONS

MOST PHENOMENAL SUCCESS STORY IN RADIO-PROMOTION HISTORY
BOOST RATINGS ¢ SELL MORE TIME ¢ INCREASE PROFITS IMMEDIATELY

Advertiser funded. 2B Plastic Card Promotions are virtually
‘cost-free”. . . the sponsor(s) foot the bill. Unique in continuity
effect. 2B Plastic Card Promotions maintain listener and spon-
sor involvement from book to book: to book. Many stations
have continued and profited from 2B Plastic Card Promotions
for years. Work best for bold stations who want to go all out to
win. Phone for complete information.

2B SYSTEM CORPORATION ¢« BROADCAST PROMOTIONS DIVISION
30105 Stephenson Hwy., P.O. Box 106
Madison Heights, Ml 48071 313/588:7400
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Bring ’Em Home

ANIMOTION The follow-up single to the

“Let Him G 099 top 5 smash “Obsession”
| CHRNEW & ACTIVE | KKFMadd

KTKS add 35 WZON add
Q105 add KS103 add 93Q add WIGY add
WGCL deb 31 KMEL 36-31 WTLQ add WOMP-FM add
72799 add KWSS add KRBE add WBNQ add
KHTR 40-34 KPLUS add WRNO add WBWB add
KWK add CKOI on BJ105 add KWTO-FM add
KIMN add WCAU-FM on  WZPL add 30 KFMW add
Q103 add Z93 on KNMQ add 38 7102 add
KIIS-FM 38 KKRZ on KF95 add KYYA add

-2t TEARS FOR FEARS

“Shout” The follow-up single from the group that “RULES” the

world! Thank you, Radio for a #1 record! Now, here’s
“‘SHOUT” — #1 in 11 countries!

One Of The | CHR NEW & ACTIVE |
MOST ADDED 83 Stations Out Of The Box!

Including:

WNYS 793 B97 KIIS-FM AOR Tracks: ©
CFTR 93FM WHYT KZZP

WAVA 195 7799  KKRZ KMEL

94Q Y100 KHTR KS103 KPLUS

_E&WT RENE AND ANGELA

“Save Your Love (For #1)”

R&R Black/Urban: @- @-@
Billboard: 79*-61*-40*-28*-17*

CHR — ON YOUR DESK THIS WEEK!
Early Adds: FM102 HOTI105 Q105

Rick Gillette, FM102/Sacramento— “If you’re saving your adds for a
#1 record, this is the one.”

Bill Tanner, HOT105/Miami—“Bill Tanner says: HOT at HOT105
in Miami.”

Sales Are EXPLODING!  Roosier Rhodes, Q105(KCAQ)/Oxnard —“Automatic add, We love it.”

© "
On PolyGram Records and Tapes POIyG ram ReCO rdS




RN TF Shermar ogry

©1985 Capiol Records, Inc.
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“No comment” seems to be the catch-
phrase around RKO RADIO this week. After
former RKO RADIO NETWORKS VP/Affiliate
Relations KEN HARRIS passed the buck to
former network prez TOM BURCHILL, saying
the directive to alter RADAR clearance data
came from the top, RKO management was
“shocked” into silence. RKO’s PR department,
“‘under a virtual restraining order,” refused to
discuss allegations or testimony given during
current FCC hearings. However, an RKO
spokesman did suggest that recent trade
press speculation might have basis in truth,
but there was “no comment” on how this
might affect the FCC's decision on RKO
GENERAL's qualifications to retain its radio
licenses.

195/MIAMI morning man DON COX began
an antidrug crusade May 30 by locking the
studio doors and playing Glenn Frey’s
“Smuggler’s Blues™” 51 times. Frey, who was
in Hawaii at the time and who'd recently
appeared in a rerun of the “Smuggler’s Blues”
epsiode on “Miami Vice,” called to support
Don. Station management stonewalled
comments to the local press, but PD KEITH
ISLEY told Street Talk, “Cox did this with our
approval, of course.”

Cox, who's appeared on the TV show as
Detective Guido Ebersol, will become a cast
regular this fall. A strong anti-drug advocate
since his arrest in 1980 for possession of
cocaine, Cox said, “The stuff is bad for ya,
and the song says it ail. That's why | did it.”

So how do you top that? The following
day, Cox went to the downtown intersection
of S.W. First Ave. and First St. and broadcast
live, presenting $50 to the first 50 folks
showing up with underwear on their heads.
{Could a designer line of “Coxer Boxers” be
next?)

Of great interest in Miami is the June 15
retumn of 96X (WCJX). It's rumored to be a
CHR, and that would put it in with Y100, 195,
and WMXJ all going for the same pie, with
BILL TANNER's WHQT picking up the fringe
with his Urban Dance Rock format. STUART
ELLIOTT, van driver/swing personality at 195
and the last voice to be heard on 96X when it
signed off in November '81, has been the first
air talent hired by the new 96X.

By the way, 195 is no longer consulted by
RICK SKLAR . . . Also on the consultancy
front, BOB HATTRIK has been tapped as
SANDUSKY RADIO’s corporate consultant.

WHAS & WAMZ/LOUISVILLE GSM
ROBERT SCHERER has climbed to Station
Manager. He had been covering that post for
two weeks since SANDY GAMBLIN. left the
top-rated A/C-Country combo.

THE STUFF DREAMS ARE MADE OF — indepen-
dent record label consultant Bruce Wendell (i) and
Motown VP/Promotion Michael Lessner (r) donned
uniforms of their favorite teams as honorary batboys
when the Phillies and Dodgers met in Los Angeles
Jast week. Sharing the thrill with them is Dodger
sportscaster Vin Scully.

ABC RADIO needs a couple of good PDs.
The WLS-FM/CHICAGO programming chair is
still vacant {midday jock TOMMY EDWARDS is
interim PD), and now there’s the opening
created by ALAN BURNS at Q107/
WASHINGTON (see Page 1). To explore
these opportunities, contact WLS-AM & FM,
GM JEFF TRUMPER or Q107 VP/GM ERNIE
FEARS.

WPIX/NEW YORK PD
ALAN ANDERSON has
resigned to accept the VP/
e National PD post for
i ROBBINS & RIES's
broadcasting arm,
W - overseeing A/C combo
WHYN-AM & FM/
SPRINGFIELD, MA. Alan
a \ happens to be a Springfield
native, and the move
Alan Anderson reunites him with former
'PIX GM JOHN GOODWILL, now President/
CEO of the New York-based radio company.

Alan's departure leaves WPIX operating
without a GM, PD, or Director/Creative
Services. Looks like President LES POPE,
who's been overseeing the management
duties, might have some recruiting to do.

After three years with the station, WMJC/
DETROIT's morning team of JEFF ELLIOTT &
JERRY ST. JAMES is moving to mornings at
WFYRI/CHICAGO. BOB BATEMAN, who'd
been handiing AM drive for the A/C station,
will return to afternoons.

Back in Detroit at WCZY, DICK PURTAN
has inked a new two-year deal to remain its
morning master. Continued on Page 62
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Produced by Ted Tem, ﬁ/emcm and Lenny Waronker '

Frome the album Bebhind The Sun

@ © 1985 Warner Bros. Records Inc ?




PECH

CHR Chart Debut )

| CHRNEW & ACTIVE

E

2

121/40
This Week’s P-1 Action:

Bl104 add KWK add 30
WHTT add KIMN 40-35
WXKS-FM deb 35 KIIS-FM 20-19
WNYS add KOPA add 27
2100 deb 30 KZZP 29-23
WCAU-FM 32-24 KKRZ 27-21
B94 deb 30 FM102 30-28
Q107 add KWOD 30-25
WAVA deb 29 KS103 18-15
KAFM 29-23 KITS add.17
93FM 24-22 KMEL 7-3
B97 12-9 KWSS deb 27
Q105 27-24 KPLUS 16-9
B96 deb 27 KUBE 35-32
KHTR add

Marketed by Warner Bros. Records SIRE -
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STREET TALK

Continued from Page 60
P‘o.:. Also named Station

+ Manager this week was
. RICK FREEMAN, who
moves up after two years
as PD at G105 (WDCG)
DURHAM-RALEIGH, NC.
He'll continue his mid-
morning airshift.

After landing KENYON-
"W ECKHARDT several weeks
Rick Freeman ago, BIRCH is about to
make another major agency breakthrough, one
some feel will “make people really take
notice.” Time frame? Within the next three
weeks.

Meanwhile, with the sale of its Commercial
Credit division, CONTROL DATA is now
reportedly not in a rush to sell its ARBITRON
subsidiary, aithough interested parties may still
approach CDC.

The courts have initially ruled against
MALRITE in its lawsuit against media broker
JAMES GAMMON and the LIBERMAN BROS.,
owners of KTNQ & KLVE/LOS ANGELES.
Malrite feels it had a verbal deal to buy the
combo when it was sold to H&W
COMMUNICATIONS for $40 million, but it was
ruled that Malrite did not have an enforceable
contract. The Cleveland-based group'’s claim of
“interference with prospective business
advantage” is still pending.

Several major market MDs to report this
week, as KRQR/SAN FRANCISCO has given
music duties to afternoon driver JOHN
MCcRAE. At fellow AOR KMET/LOS ANGELES,
PAM EDWARDS fills the MD post vacated
recently by SUE STEINBERG. JAY DOWD is
the new MD at WHTT/BOSTON, coming from
WPJB/PROVIDENCE, succeeding former MD
CINDY BAILEN. And parttimer JACK BLAIR
rises to Programming Asst./MD at KOY/
PHOENIX; he'll keep his Sunday morning
oldies show.

KJOY/STOCKTON may be a hot station,
but things really started smoking last Sunday
after a blaze charred its three transmitters,
causing over $250,000 in damage and
knocking the station off the air for nearty 24
hours. investigators think arson was involved.

That same day, a fire caused by burning
transformers took KRLA & KHTZ/LOS
ANGELES off the air for a few hours, forcing
the station to convert to auxiliary power. But
the next day, another transformer blew, and
the combo went dark again. Armed only with
old records and voicers, KRLA PD MIKE
WAGNER managed to revive the signals at the
transmitter site. Everything’s OK now, but an
emergency team is on hand, just in case.

Hats off to ATLANTIC President DOUG
MORRIS and VP/West Coast GM PAUL
COOPER, who've joined the National Advisory
Comnmittee for the McDonald Center for
Alcoholism and Drug Addiction Treatment near
San Diego.

POLYGRAM RECORDS let go between
50-60 employees last Friday (5-31) in an
effort to streamiine sales and distribution
operations, as the company prepares to close
warehouses in Sun Valley, CA and Edison, NJ.

The only high-ranking executive leaving
was Director of Merchandising RICK
BLEIWEISS; the others were in accounting
and sales departments. There were no staff
reductions in the retail or promotion
departments.

Estimates vary, but as many as 200 more
employees may be phased out gradually over
the next month when the depots close. It's
been said the cutbacks are unrelated to
current negotiations between PolyGram and a
financial group headed by ALAN
HIRSHFIELD, which is seeking an equity
partnership in the company’s operations.

Former WAPL/Appleton, WI| programmer
WAYNE SHAYNE is the new PD at CHR
outiet KSND/EUGENE. Departing KSND PD
MIKE ANTHONY has joined the RESEARCH
GROUP in Seattle. Wayne's arrival rejoins him
with GM DON WEIR, who previously managed
WAPL. Wayne and Don seem inseparable, as
the two also worked together earlier at
KLWW/Cedar Rapids.

in additional programming changes, four-
year WNOE/NEW ORLEANS morning man
JEFF McCLAIN is the new PD at A/C outfet
WYN9EFM/JACKSON, MS . . . WLAN-FM/
LANCASTER PD MEL EDWARDS is replaced
by midday personality DAVE DIAMOND . . .
PAUL FRANKLIN is now PD for 100-kw AOR
WZYC/ATLANTIC BEACH, NC. He arrives
from the MD gig at CHR outlet WZZU/
RALEIGH.

That much-sought-after 10pm-2am
airshift at WBCN/BOSTON has been filled by
KATHRYN LAUREN, who comes aboard from
KQAK/SAN FRANCISCO.

Rumbles about changes at KBEQ/
KANSAS CITY are true. STEVE PERUN, who
joined on a temporary basis a few months
back, has been named to the new post of
Program Coordinator. Steve reports to PD
PAT McKAY, and will continue his weekend/
swing duties.

A number of resignations this week,
including five-year @107/TORONTO moming
man SCRUFF O’CONNER, KRQR/SAN
FRANCISCO Assistant PD LISA NOVAK,
WNOR/NORFOLK VP/Sales MARY NOEL, and
WASH/WASHINGTON moming man DUDE
WALKER.

Why are ISLAND President CHARLY
PREVOST and VP/Promotion PHIL
QUARTARARO in the USSR? They're both
aviation buffs who wanted to be aboard the
inaugural Concorde flight from London to
Moscow. Cleverly, they're taking along some
KGB/SAN DIEGO stickers and T-shirts.

WE KNOW WHERE THE
ACTION IS IN RADIO...

We spend every hour of the working day
selling medium and large market stations
to give you the advantage.

BROKERAGE

APPRAISALS
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BOB MAHLMAN
BOB BIERNACKI  BOB STEINBERG

—




| T
REPORTERS our fon 1‘h§ BO
114.RIRST wmix REPORTE

\-

/ “‘z‘./ - ;’.4 _—r - ‘-45«‘2'1:7 =
L oL JT e et LN 3217

-~ fd--, “

o Distributed by CBS™Records




| “Forever”

| CHR NEW & ACTIVE ] 107/24 - 42% BREAKER BOUND!

Kenny Is Back With The Loggins. That Listeners Long For!

| OOTERS

B! | “All You Zombies”
CHR NEW & ACTIVE |

The Very First Record From Their Very First Album Is Yielding Immediate Top 10 Airplay

5

| CHR SIGNIFICANT ACTION |

OCK ROBIN

“When Your Heart Is Weak”

About To Become The Most Played Record Of The Summer!

ENNY LOGGINS

WNYS 33-30
WCAU-FM 39-33

KAFM deb 29
KTKS 40-39
WGCL 29-22

7799 35-31

KEGL 12-9

KIMN add FMI100 30-25
Ql03 KITY 22-18
KIIS-FM 37 WKDD 21-19
KKRZ 35-32 KCPX 33-17
KWOD deb 39 95XIL 25-15
K104 28-20 Q104 29-24
WSSX 34-25 KWES 25-13
WBCY 28-25 WBNQ 29-25
WIJZR 29-24 KOZE 31-23

69 Stations Strong Including:

CKOI

WCAU-FM

93FM
195

WBBQ
WZLD
WZYP
WOKI
KTFM
WZPL

WHOT

92X
KHTR
Q103
KPLUS

KBOS T94
WOAY WPFM
OK100 WIXV

WKHI KKQV
95XIL WHSL
WKSF WDBR

WJAD KGOT

Columbia Records g
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KEN BARNES

AVERAGE TIMINGS RISE

Time

Ever get the feeling records are longer than they us-

I a00
( 3:30
3:00
2:30
2:00

1965

(2:38)

The graph above shows the average timings for the top 40 son,
designated (1980 was a Top 30 chart; the 1965 chart is later in the year than May). The ligures clearly show times
up over the last 20 years,

Yet fully 40% of the 1985 hitsex-  was Tina Turner’s “Show Some

ceeded the four-minute mark
(compared to 30% in 1984 and 10%
in 1980), and another 52% were
over 3:30 (42% over 3:45). The
trend toward length is clearly es-

ed to be? You're right — they are. T wondered about it tablished

from time to time, but never encountered any research

on the subject. So I decided to do a little myself.

First I averaged the timings of
the Top 40 CHR hits from May 10
of this year. Then I did the same
thing for the second week in Maya
year ago, five years ago, and ten
years ago. And, just for compari-
son purposes, I averaged a major
market Top 40 radio station sur-

b ®  vey from 1965 to get a sense of the

-

B e e

times 20 years ago.

The results were not particular-
ly mindblowing, but do serve to
confirm my suspicions and those,
I'm sure, of most radio and record
people. Average hit song lengths
are going up. The jump from 1965
t0 1975 is dramatic, as could be ex-
pected — many musically revolu-
tionary developments took place
in that decade, including two key
events in 1965-66: the long single
(“Like A Rolling Stone,” six min-
utes) and the extremely long LP
cut (the Rolling Stones’ “‘Goin’
Home,™ 11 minutes plus).

From 1975 to the present, the
climb has been steady: 13 sec-
onds’ increase from 1975-80; 13
more from 1980-84; and, interest-
ingly, ten more seconds from last
year to now. The graph at top
right shows the trend; here are
the figures:

1965

1975

1980

1984 3:51

1985 4:01

I wonder if the current average
is the first time the four-minute
barrier has been cracked.

2:38
3:25
3:38

The Fault Of The Stars

In the tightly structured uni-
verse of CHR, innovations are
usually accomplished by super-
stars, who can afford to take
chances, with a greater possibility
of acceptance than less-estab-
lished artists. This theory holds
true for song lengths — Elton John
inflated the 1975 and 1980 figures
with a few five-minute-plus hits,
and the two longest records on the
1985 chart were Wham at 5:10 and
USA For Africa at 6:22.

The shortest record on the 1985
chart was Harold Faltermeyer’s
“Axel F” at 3:00. Shortest vocal

Times Of The Seasons

0
(3:38)

1975
(3:25)

Respect” (3:17).

In 1984 the range spanned 2:59
(“They Don’t Know’’ by Tracey
Ullman) 40 4:28 (Culture Club's
““Miss Me Blind”). Thanks to El-
ton’s “‘Little Jeannie,” 1980’s
range was wider. 2:45 (Pure
Prairie League’s “Let Me Love
You Tonight”) to Elton at 5:18.

The long and the short of it:
“Everything She Wants" and “Axel
F" cover a time span from 3:00 to
5:10

|

|

They’re The Greatest Dancers

Remember that marathon
list of rock & roll dance rec-
ord titles | compiled early
this year? | aimost forgot it
myself . . . well, 'd never
forget something that took
SO many hours to put to-
gether, but | did have a sel-
ective memory failure about
offering a year's subscription
to anyone who actually took
the time to try to match the
tiles of the 159 dance re-
cords | listed to their original
artists.

However, three intrepid dance
scholars did not forget, and sent

me rather awesome lists. KIKK/
Houston's Bill Campbell, WBSD/
Burlington GM Terry Havel, and
perennial contest winner Ed Sala-

mon of United Stations all came
up with totals in the 90% area, and
all unearthed original artists that |
hadn't thought of. I'm suitably im-
pressed

Space doesn't permit printing all
the answers (some of which con-
flict, anyway), but Bill.and Terry
certainly quaiify for the subscrip-
tions and Ed can peruse the is-
sues of R&R he's already getting
with the satisfaction of knowing he
aced another competition. By the
way, Bill supplied a few other ob-
scure dance record titles, and I've
been salting away a few myself, so
we may not be through with this is-
sue yet. But for now, Bill, Terry,
and Ed had the greatest answers
and become the greatest dancers.

gs in the second week of May for the years

1985

(3:51) (4:01)

May 1975 had Elton at the top

end again with ‘‘Philadelphia
Freedom” (5:38); shortest was
Ringo Starr’s “No No Song” at
2:30. The 1965 range went from
2:03 to 3:50, with only 15% of the
records exceeding three minutes.
Methodology Notes

To compile this information, I
necessarily used timings on the
record labels themselves, know-
ing that these tend to be inaccur-
ate, usually on the low end. If I
had an edited version of a single, I
used the shortest edit. May 1980’s
R&R chart was a Top 30; the rest
were Top 40s. A few records were
not available for research; it’s ex-
tremely unlikely that their ab-
sence had a significant effect on
the results.

How long a time long-time rec-
ords will reign is an unanswered
question; anything’s possible and
we could swing back to shorter
hits. But the longterm trend is
clear, and right now, the most pro-
phetic musical word on the sub-
ject is Linda Ronstadt’s “Long
Long Time.”

Update Central

My lists of male and female
name songs that hit Top 15 has re-
mained surprisingly free of omis-
sions. However, readers Mike
Palmer and Marc Nathan did
point out that ““Rocky” by Austin
Roberts is actually about a wom-
an talking about a man named
Rocky, so it should be in the male-
name list. Shows what happens

. when you haven't heard a record

for ten years.

Recently, through the good
graces of noted radio survey and
record collector Frank Merrill, I
turned up an even earlier Tom
Petty record than the Mudcrutch
single cited as his first in my re-
cent profile. This one’s a Mud-
crutch single on -2 Florida label
called Pepper; it was recorded at
Criteria Studios in Miami, produc-
ed by Ron Albert of Firefall,
Stephen Stills, etc. fame, and was
titled “Up In Mississippi’” b/w
“Cause Is Understood” (sic). I'd
show it here but the label's too
dark to réproduce.

Final point of information: Li-
mahl’s co-singér on his current
record (not to be confused with co-
signer on his current loan) is Beth
Anderson, a currently unsigned
L.A. area vocalist. And is it true
that Slade, locking for a rhore “to-
day” kind of image, now pro-
its name “Slar-day?”’

R&R FRIDAY, JUNE 7, 1985/65



“1 Wonder If
Take You
Home”

WXKS-FM deb 34
WPLJ 11

2100 11-9

195 add

Q100 33-26
92KTU 2-5
KCAQ

2102 add

Ringing In With
The Requests That
CHR Programmers Dream Of!
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Back From Invisible

DATEBOOK

Just as Japan is said to offer a perpetual market to American heavy metal bands, whatever their commercial
status at home, Britain seems to embrace America’s R&B veterans. Earlier this year, Jimmy Ruffin resurfaced as
lead singer on the (Styte) Council Collective's pro-miner “Soul Deep.” Recently, fellow-ex-Motownite Lamont Do-
zier, unheard from in-this decade, wrote a top ten British hit, Alison Moyet’s “Invisible.

Actually, Dozier has been working here, at least sporadically. Last year the Holland-Dozier-Holland team re-
grouped temporarily to produce some sides for Herb Alpert. And they also had a minor B/U record with the girl
group Lipstick on. their own Music Merchant label. But Britain has been most receptive to Dozier recentiy. He's
done a UK single on Demon; and the same label's Edsel branch has reissued a wealth of material from the H-D-H-
owned Hot Wax and Invictus Jabels, including LPs by Freda Payne and the Honey Cone.

H-D-H left Motown in 1968 amidst a series of well-publicized lawsuits and countersuits. Seventeen years later,
the peace between the two parties seems to have been restored. References to the team were present in arecent
Motown-produced radio special, along with praise from Supreme Mary Wilson, who talked. about how much she
had learned in the studio with the production team

Dozier turns 44 on Sunday; he’s the youngest of the H-D-H team by several months. He sang betore gaining
fame as a Motown producer/songwriter, but didn't become a successtul R&B solo artist until 1974.s Trying To
Hold On To My Woman.” The follow-up, “Fish Ain't Biting," urged, “Tricky Dick, please quit,” and was probably the
only specific attack on a President to make it onto the charts.

MONDAY, JUNE 10

1968/"Get the performers” story #1: Eric Burdon, Jimi Hendrix, and other acts at the two-day Zurich Rock
Festival are clubbed (along with audience members) by Swiss police who are searching the crowd for drugs.

1971/"Get the performers” story #2: Police tear-gas an unruly crowd at a Denver Jethro Tuit concert. The
group gamely plays on anyway.

1984/Boy George's figure is unveiled at Madame Tussaud's Wax Museum in London

TUESDAY, JUNE 11

1966/Misinterpreting reports of Pete Townshend's recent car crash, French and German news outlets report
that Roger Daltrey has been killed

1966/Janis Joplin performs with Big Brother & the Holding Company for the first time

19694n the first of many issues for this song, David Bowie's “Space Oddity” is released to coincide with the
first lunar fanding

WEDNESDAY, JUNE 12

197 1/South Africa's Springbok Radio lifts a ban on Beattes recordings that dates back to John Lenpon's
“bigger than Jesus Christ” statement.

1974/The O’Jays’ “For The Love Of Money" goes gold. One person with vivid memories of the song who
probably didn’t buy it was Patty Hearst, who wrote that when she and her SLA captors returned from robbing the
Hibernia Bank, it was the first thing they heard on the radio.

1980/"Diana,” the Nile Rodgers/Bernard Edwards-produced-Diana Ross LP, is released. Although a few sta-
tions add “Upside Down"” immediately, it takes at least a month for that track to be released as a single and become
Ross’s first smash in four years

1981/38 Special's "Wild-Eyed Southern Boys" LP brings them their first hit single, ““Hold On Loosely,"” and,
on this day, their first gold LP

Birthdays: Chick Corea 1941, Rocky Burnette 1953, Dale Krantz (Rossington-Collins) 1952, Bun E Carlos

+

(Cheap Trick) 1951 .
i‘é«; 2

THURSDAY, JUNE 13

197 1/Formier Drifters lead singer Clyde McPhatter dies of a heart attack.

1980/“Roadie” opens across America but doesn’t make a movie star of Meat Loaf or Debbie Harry. On the
soundtrack are cuts by Cheap Trick and Pat Benatar, but the chief beneficiary of the film is Eddie Rabbitt, who has
his'first top ten pop hit with “Driving My Life Away.” On the same day, Benatar is singing the national anthem at a
Phifadelphia Phillies game. Then.she dances with the large gréen “duck” who serves as the Phillies mascot.

Birthdays: Bobby Freeman 1940, Bo Donaldson 1954

FRIDAY, JUNE 14

1953/Elvis Presley graduates from Humes High in Memphis.

1979/The beginning of the all-star “No Nukes” concerts with Bruce Springsteen, Gary U.S. Bonds, Graham
Nash, Steve Stills, Carly Simon, et al. “No Nukes” becomes a double LP and movie but on the night Springsteen
performs, only his numbers can be recorded, because the constant shouts of "Bruuuce” interrupt the other per-
formers’ sets and sound like booing.

Birthdays: Muff Winwood (Spencer Davis Group) 1943, Rod Argent 1945, Alan White (Yes) 1949

SATURDAY, JUNE 15
1968/Wes Montgomery, George Benson's hero among musicians, dies of a heart attack at age 45
197 4/Karate expert Geoff Britton joins Wings briefly as a drummer.
Birthdays: Waylon Jennings 1947, Harry Nilsson 1941, Slade's Noddy Holder (who, for some bizarre
reason, is referred fo in very small type as "Noddy the Blimp” in trade ads) 1950 (or earlier). =

SUNDAY, JUNE 16

1967/The Monterey Pop festival opens

1978/"Grease,” the movie, ppens in New York.

1980/The Blues Brothers movie opens

1982/The Pretenders’ James Honeyman-Scott dies of a drug-overdose
1984/Frankie Goes To Hollywood's “Two-Tribes” enters the British charts at #1.
Birthdays: ‘Eddie Levert (0’Jays) 1942, Peppy Castro (Balance/Blues Magoos) 1949

T ———
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the third single from the smas}, Dlatinum album, BUILDING THE PERF ECT BEAST cHsmsc 24026

Produced by: DON HENLEY, DANNY KORTCHMAR & GREG LADANYI
Management: FRONT LINE MANAGEMENT

__CHR NEW & ACTIVE |

C)

G
GEFFEN

RECORDS

the tirst single from their debut Geffen album, RITES OF PASSAGE
GHS/M5G 24057

Produced by ROSS CULLUM & CHRIS HUGHES

CHR SIGNIFICANT ACTION

GEFFEN

RECORDS

Debut single from the Geffen/Network album, VAN-ZANT GHS/MSG 24059,
Produced by: RODNEY MILLS
Management: GEORGE CAPPELLINI FOR GROUND CONTROL

MANAGEMENT, INC.

e
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This Week’s
Box Score:

106 CHR
REPORTERS

Already Hitting

At These Stations:

WHIT 33-31 WKRZ-FM 32-29
WCAU-FM deb 38 WOKI 27-21
WHTX 19-18 KX104 34-25
WLS deb 38 WKIZL 31-29
WGCL 32-28 KZIO 26-14
WNCI 19-18 WIXQ 25-22
WKTI 25-18 WVIC 2217
KDWB-FM 24-19 WIOG 25-20
KWK 26-17 KSKD 39-35
WLOL-FM 15-12 KZZU deb 39
KPLUS 30-28 95XIL 9-6
WFLY 26-22 WIXYV 31-20
Q100 36-30 KDVYV 31-22
Q92deb 29 KIST 32-26

WGFM 39-32

\4

Arranged and Produced by John Fogerty
From the Warner Bros. album Centerfield
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Racing To The Wire

In semi-annual ratings markets the spring Arbitron
ends next Wednesday. After this week, no second chances,
no going back to do everything right. Only a handful of days
to fight for whatever is gonna get got.

If you win this one, competitors
may have to tread water or even
cut back, because you’ll have grab-
bed the numbers which translate
as financial resources. Brand X
will be deprived of income that
could go toward hiring better peo-
ple to work against you and yours.

Winners can be happy, carefree
people. Winners get great things

including positive self-images, peer
respect, public admiration real or
imagined (is there really a differ-
ence?), a sense of professional ac-
complishment, more job security,
maybe more bucks, and the kind of
forward momentum that makes
the strong get stronger and the rich
getricher.

There cannot be any easing off
now. Champions show strongest
at the finish. This tiny remaining
bit of home stretch is where every-
one must uncompromisingly do his
or her very best.

We never get the opportunity to
rerun the home stretch.

The score is final, absolutely
final, when the sun goes down next
Wednesday the 19th.

The record will forever show one
of two things: as a competitor, your
station will either have been some-
thing less, or the very best.

Around The World On Foot

MONDAY, JUNE 10 — Fifteen years ago today,
the world (1970). For the first two years, John and David K
terribly wrong. They were attacked by bandits. John was mui

two brothers from Minnesota set out to walk all the way around
unst did okay, but when they reached Afghanistan, things went
rdered. David escaped

- and kept on walking. Two years after

that, David Kunst finally arrived back home on October 5, 1974, after covering approximately 14,500 miles on foot, in four

years and four months.

50th anniversary Alcoholics Anonymous, established 1935. 1905 — 1st for:

1902 — Window envelope patented.

Attorney F. Lee Bailey 52. Ex-astronaut James McDivitt 56. Nickol

gasoline engine 1876.

Ocean Explorer Turns 75

est fire lookout tower, Greenville, Maine.

laus Otto born Germany 1832, built 1st 4-stroke *

TUESDAY, JUNE 11 — The world’s most famous ocean explorer, Jacques Ives Cousteau, is 75 today (bom
1910). He was co-inventor of the aqualung (1942-43), helped develop the submersible camera with which he pioneered
underwater photography, and was almost singlehandedly responsible for beginning the worldwide marine conservation move-
ment. At last report, Cousteau’s movies had generated approximately $40 million in income.

King Kamehameha Day, state holiday in Hawaii. 1979 — John Wayne died.
Ex-racer Jackie Stewart 46. Actor Chad Everett {Raymond Lee Cramton) 47. Actor Gene Wilder (Jerome Silberman)
50. Novelist Willlam Styron 60. Karl Von Linde born 1 842, invented refrigerator circa 1895,

King Banned Bandyball

WEDNESDAY, JUNE 12 — This time of year, some people like to get outside and play catch. Qur English ances-

tors apparently liked to do that, too . .

- way back when bows and arrows were the main weapons of war. On this date in

the year 1349, King Edward Ill issued a proclamation against playing catch' with “handbal, football, or bandyball.” He ordered
the people of London to spend their leisure time practicing with bows and arrows to “learn and exercise the art of shooting.”
{I don’t know what a “bandyball” was. Perhaps a ball that got bandied around?)
1982 — Nuclear freeze rally 100,000+ NYC Central Park. 1981 — Pro baseball players’ second strike began (ended
July 31). 1979 — Man-powered Gossamer Albatross flew across English Channel. 1974 — Little League admitted girls.
Musician Brad Delp (Boston) 34. TV sitcom actor turned club singer Jim Nabors 52. Vic Damone (Vito Farinola) 57.
Vice President George Bush 61. Banker David Rockefeller 70.

Right To Remain Silent

THURSDAY, JUNE 13 — That familiar phrase the police officer uses — “You have the right to remain silent” — was
inspired on this date in 1966, when the U.S. Supreme Court ruled that before a suspect can be questioned, he must be warn-
ed that anything he says may be used as evidence against him. The Miranda Ruling also guarantees the suspect's right to
have an attorney preseht during questioning.

1984 — Herpes treatment (not cure) announced. 1971 — The New York Times began publishing Pentagon Papers.
1927 — NYC ticker-tape parade for triumphant Atlantic solo pilot Charies Lindbergh. 1884 — 1strollercoaster.
Actor Richard Thomas 34. Artist Christo 50. Emcee Ralph Edwards 72.

Flag Day In America

FRIDAY, JUNE 14 — National Flag Day. America adopted the original "Stars and Stripe” — the flag with 13 stripes

and 13 stars — 208 years ago today (1777) -
1982 — Argentina’s tropps-in the Falklands Islands-surrendered to the British. 1964 — Congress added “under God"” to

he Pledge of Allegiance. 1940 — Germans entered Paris (WWI1). 1922 — 1st President on radio: Warren Harding, on
WEAR/Baltimore dedicated the Francis Scott Key Memorial at Ft. McHenry, Maryland. 1919 — Alcock & Brown departed

on 1stnonstop transatiantic flight.

Speed skater Eric Heiden 27. Writer Jerzy Kosinski 52. Actor/singer Burl lves (Icle lvanhoe) 76.

Saturday (6-15) 1752 — Ben Franklin and son flew kite in thunderstorm,

Nilsson 44. Waylon Jennings 48

discovered lightning is electricit_y Harry

Sunday (6-16) Fathers Day. 1963 — Soviet Lt. Valentina Tereshkove 1st woman in space. Boxer Roberto Duran 34.
Musician Billy ‘‘Crash’’ Craddock 46. Novelist Erich Segal 48
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Classical Radio:

No Longer

When you ask Classical radio listeners why they lis-
ten, they’ll often respond that they enjoy classical music
because it’s relaxing and soothing.

Those of us who attended the re-
cent Concert Music Broadcasters’
Association conference in San
Francisco appreciate, however,
that the business of providing this
service is no longer as laid back as
the product. Despite our being the
only stations to have our own for-
mat-based trade association, con-
troversies abound among CMBA
members — between purists and
profit-seekers, between program
suppliers and program carriers,
between an “old guard” and
newer young turks and, in five
markets, between CMBA member
stations themselves.

The Issues

ITEM: The push-pull of quality
vs. quantity. In some markets,
Classical stations earn share
#boints equal to or better than
AOR and Easy Listening and
pull in ad revenues to match.
These points are garnered by ca-
tering to a broadband audience,
focusing on the popular classics —
for example, plenty of Mozart and
Vivaldi — and a downplaying of
other more recent composers, like
Stravinsky and Weber. Other
Classical broadcasters choose to
offer their audiences as wide a
range as 400 years of musical cre-
ativity have produced, feeling
their stations serve a higher call-
ing than the maximum possible
profit. The debate is central to the
philosophy of Classical radio. Do
we cater to the numbers, or do we
offer programming that people
who really know the repertoire
will appreciate?

ITEM: Whose station is it
anyway? Most CMBA member
stations carry ‘‘orchestra tapes,”

Warren Bodow

Warren Bodow, immediate past
President of CMBA, is President/
GM of WQXR-AM & FM/New
York, a post he's held since 1983,
Prior to that he was VP/Sales and
Exec. VP of the stations

two-hour taped “live” perfor-
mances of the nation’s leading or-
chestras — the New York Philhar-
monic, the Chicage Symphony,
the Philadelphia Orchestra, the
Boston Symphony Orchestra, the
Detroit Symphony, etc. Most of
the tape series are delivered by
their distributors at least partially
sponsored so that the carrying sta-
tions are making a dollar up front.
So what’s the problem? Again, the
debate centers around program
content. “Why all the talk? Our
listeners want music!”’ A reasona-
ble request since Classical sta-
tions are expected to play classi-
cal music.

Stein.

A SPECIAL PROMOTION — KJOI/Los Angeles has been named the official

radio station sponsor of the California Special Olympics. In with
the CSO, the station presented Paul Anka in concert and gave away 4000
free tickets to listeners, having bought out the entire theatre where Anka
performed. Pictured (I-r) are KJOI Promotion Director Robert Lyles, CSO
President Rafer Johnson, KJOI's PD Fred Missman and personality Claudine
St. Clair, Pool/Sarraille Advertising AE Chris Conkling, and KJOI GSM Don

“Laid Back”

By Warren Bodow

At the same time, however, the
interests of the sponsor and of the
orchestra itself must be consider-
ed, and may vary from those of
the station. The sponsor pays the
freight not only to access the
desirable format demographics,
but also to stamp a corporate logo
on an identifiable featured proper-
ty — not just the spinning of
records. Since only the most
golden-eared among us can dis-
tinguish between the Philadel-
phia’s “Pastoral” and the same
work performed by Ozawa and the
BSO, the program’s commentary
and treatment must set the tone
and provide the texture of the two-
hour broadcast. How much the
program producers feel we should
know about a composer or a work
is a matter of jud t. Some-

Craig Allen and Ali Kazemeni.

RADIO FOR LIFE — On behalf of the Leukemia Society of Northeast Ohio,
Cleveland outlets WBBG and WEWS-TV hosted a "12-Hours for Life Radio-
thon, " netting over $13,000. Chatting on-air {I-r) are WBBG-AM personality
Carl Reese, WEWS-TV personality Lou Maglio, and Cleveland Force players

v A

enough considering the better
sound quality it yields. Perhaps.
The one factor that may tip the
scales in favor of the distributors’
viewpoint is that perception is
often reality. If the listener
believes a digital presentation is
superior, whether or not he can
objectively identify it, he'll want
— no, expect — his favorite sta-
tion to provide it. That’s not just a
law of Classical radio, that’s show
biz.

ITEM: Disagreements flared
between those born around 1955
and those who are 55 about how to
structure the programming of a

times it’s more than we, or our
listeners, care to know in a radio-
listening atmosphere. Sometimes
it’s just enough and helps us enjoy
the music.

Often the amount of explanation
we want depends on our mood at
the moment. I can vividly recall
as a college student hearing the
“Symphonie Fantastique” for
perhaps the tenth time, but this
time reading carefully annotated
liner notes explaining each
change of phrase or motif as it
came over the earphones. Thril-
ling! But not every time, thank
you. No one wants a full meal
when you're in the mood for a
chicken sandwich. Orchestra tape
suppliers must gauge the appetite
for information with precision if
we are to maintain our audience’s
interest.

ITEM: Does “new and improv-
ed” make a difference to the
listener doing 55mph on the San
Diego Freeway? Classical broad-
casters take pride in music trans-
mission technology. Some stations
report as much as 35% of their
schedule is programmed with dig-
ital éompact discs. WQXR receiv-
ed an Armstrong Award at last
year’'s NAB-NRBA Convention for
providing the classics in both AM
stereo and FM stereo. Concert
Music Satellite Systems, Ine. was
recently formed to distribute
digitally-encoded programming
via satellite. Nearly all CMBA
members have dishes now, since
CMSS went to the expense of in-
stalling them.

But you should have heard the
heat CMSS got from station man-
agers who don’t see any advan-
tage in themselves investing

th ds of dollars in new equip-
ment that automatically tapes
material coming in off the satel-
lite. “What’s wrong with ten-inch
reels coming in the mail,” they
ask. The distributors answer that
this new equipment is cheap

ful station — a genera-
tional issue to be sure. The
younger people, most of whom
came of age in the FM, many-for-
mats-competing era, say all radio
has universal rules: pacing,
quarter-hour maintenance, call-
letter repetition and, lord save us,
short playlists. The older mem-
bers, founders of their stations
in many cases, see things in a
more traditional — even Euro-
pean — mold. Block program-
ming, theme music, news on the
hour, music that “‘deserves’’ to be
played. Who’s right? Both, of
course. There’s plenty of success
all around. -

ITEM: The CMBA family .is
feuding in five markets. In New
York, Chicago, San Francisco,
Phoenix, and Portland, OR,
CMBA stations not only compete
with’ other formats and other
media but with themselves. This
presents a problem in an organi-
zation like ours. We come together
for mutual benefit — to share
ideas and exchange information.
So much competitive edge comes
from access to information the
other guy doesn’t have. Sodo I, as
WQXR, want crosstown WNCN to
know what terrific promotion
clicked in Houston? Or does
KDFC/San Francisco want to
share hearing about a great new
piece of research with neighbor
KKHI? (These two stations did,
however, pull together to present
a well-orchestrated convention.)

When CMBS, a national rep
firm specializing in concert sta-
tions, among which is WFMT/Chi-
cago, throws a bash during the
convention, does rival WNIB take
itself off to the movies and miss a
highlight of the meetings? As the
success of classical music grows
more apparent to broadcasters,
we can see many more markets in
which stations will compete with
Mozart rather than Madenna. Will
this change the character of
CMBA?

Mutual Need

In my final moments as CMBA
President, I raised some of these
issues, all leading to the question:
Is there, despite the controversy,
still a purpose for a group like
ours? The overwhelming response
— from large and small market
stations, from young PDs and old-
er gurus, from distributors and
carriers, from the AM in Portland
to the new FM in Portland — was
affirmative. If for nothing else,
just to meet once a year and see
how we've changed and to see how
the world is with us.

CMBA was born in the ’60s out
of a sense of mutual pride in our
product. Now that the product pro-
duces profits — just like other sta-
tions — we still need each other.
As Woody Allen said of his
reticence at taking his brother,
who thought he was a chicken, to a
psychiatrist, “Of course, he should
straighten out. But we need the
eggs.” We in CMBA also “need
the eggs” of our continuing rela-
tionship with one another.

FLOW

WSSP/Ortando sets Robert Clarke
as GM, Larry Weiss as Sales Manag-
er, and Allen Jackson asPD . . . Tom
Kipte advances to LSM at WLIF/Balti-
more WQAL/Cieveland pro-
motes Kirk Bogos to LSM . . . Neigh-
boring WBBG welcomes Carl Reese
as AM host and Bob Coleman as eve-
ning personality . . . Alan Courtright
named morning newscaster at
WCUE/Cuyahoga Falls-Akron ...
‘Richard ‘‘Round Richard” Hertz
joins WMID/Atlantic City as “Big
Band Matinee” host . . . KMLO/San
Diego ups Keith Bennett from part-
timer to PM drive . . . WXKS-AM/Bos-
ton adds Kate Murray (7-10pm) and
Chris Clarke (10pm-2am) ... Art
Johnson is the new evening personal-
ity at WRCQ/Farmington, CT.

WGAY/Washington OM Bob
Chandler marks 20 years with the
station . .. Reginald Bryant cele-
brates ten years as host/producer of
WPEN & WMGK/Phitadelphia's
“Philadelphia Forum” . . . KMPCiLos
Angeles enjoys its third anniversary
with a Big Band/Nostalgia format .
Churchill Productions relocates to
1136 E. Campbell Avenue, Phoenix,
AZ 85014; phone stays the same
WPCK/West Palm Beach increases
nighttime power to 5000 watts . . .
WRFM/New York Director/Creative
Services Keith Carson to conduct
Easy Listening workshop at BPME.
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BETTER RAPPORT WITH RADIO SOUGHT

KKBQ&MTV Join To Open Southern Star Amphitheater |

hen MTV became

a force in the mu-

sic  industry,
stations found the input
from the 24-hour video
channel to be either positive
or the exact opposite
another serious threat to
audience listening levels,
and eventually profit levels.

Of all the CHR stations there has
been one in particular which has
continued to work successfully
with MTV — KKBQ-AM & FM/
Houston. Feeling MTV increased
consumer traffic into record stores
and caused radio request lines to
ring, and despite the criticism sur-
rounding the “exclusivity agree-
ments” with record companies
(R&R 622, 6-29-84), PD John
Lander has looked on MTV as a
friend, not the enemy.

A recent example of John’s sym-
biotic attitude was the cooperative
opening of the Southern Star Am-
phitheater, adjacent to Astro
World and the renowned Houston
Astrodome. The opening show on
Mother’s Day evening (5-15) star-
red Bryan Adams as the headliner,
and Survivor opened the 22,000-
seat outdoor venue to a SRO
crowd of 30,000 rocking the night
away.

| Lander visit at KKBQ's studios

e ¥

Martha Quinn at the Sound Warehouse

Les Garland, Bryan Adams, Martha Quinn, and John

wl

and air personality
interview

BO: HOWE
Cruising on Westheimer

—

“Easy” Randy Street prepare for an

John Lander, Martha Quinn, Survivor's Jimmy Jamison, {

Photos by Randy Law

of meeting listeners/ viewers, sign-
ing autographs and conducting in-
terviews. The first stop Friday
morning was to cohost the
“Q-Morning Zoo” with John and
his cast of characters. “Martha got
there at 7am, and just fit right
in. She’s got a great sense of humor
and fell right into our routine of
silliness.”

Let’s Go Cruisin’

From there they shuttled her over
to TV-13 for a shot on “Good Mor-
ning Houston.” More interviews,
more exposure for KKBQ and
MTV. Then it was time to sit down
with a reporter from the Houston
Chronicle, who did a major story
on her, MTV, and — yop guessed it

KKBQ.

Are you tired yet? Maybe a bit
bungry and tired. Well, Martha’s
problems were solved Friday night
as KKBQ and MTV took some win-
ners out for a lavish meal. From
there the whirlwind pace con-
tinued, as KKBQ and Martha dig¢ *
what every self-respecting partier

One Big Party

MTV sent down VJ Martha
Quinn and a camera crew, along
with lots of MTV merchandising
items, such as MTV T-shirts and
copies of MTV’s new album, “MTV
Rock & Roll To Go.” Why Martha?

“Well, she’s really a favorite down
here,” said John. “Tt also worked
‘out pretty nice since Saturday was
her birthday. So the entire week-
end became a pretty big party.

“In the beginning, we hadn’t
planned on having MTV involved

with us on this prometion. In fact,
just a few weeks away from May
15, it all came together during a
phone call to (MTV & VH-1 Sr. VP/
Programming) Les Garland.”
When Martha arrived on Thurs-
day evening, she rested up for what
turned out to be a nonstop weekend

MTV Opens Arms To Radio

Okay, so some radio programmers don’t like MTV.
Some do. They all have their reasons. The validity of
those reasons are as personal and subjective as any other

programming decision.

What could cause those
negatives to have built up and
become points of serious discussion
among some programmers? For
the answers, MTV & VH-1 Senior
VP/Programming Les Garland
spoke candidly on the subject, and
goes on record to emphasize a
renewed willingness to work with
radio on promotions.

Here To Stay
Les programmed several great
stations, including KFRC/San
Francisco, WRKO/Boston, CKLW/
Detroit, K100/Los Angeles, (now
KIQQ), WZUU/Milwuakee, and
KYNO/Fresno before leaving ra-
dio to become West Coast: GM for
Atlantie Reeords. And now having
worked with MTV, he’s developed
a wellrounded background in

radio, records, and cable.
“The industry has come to learn
the importance of MTV and

videos,” he noted. “When MTV has
access to 26 million homes, hitting
55-65% of that potential each week,
with an average of 2.7 people per
home tuning in, we can break a
record. :

“But radio is just as important a
factor in this process as ever. It’s
unfortunate that radio broadecast-
ers got paranoid of our efforts.
They simply felt they weren’t as
important as they used to be. In
1985 it’s hard to really explode an
artist without MTV and radio
working together.”

Exclusively Yours

Les then addressed the exclusivi-
ty issue. “When the subject first
came up, MTV never suggested
that radio get a new record after
us. Unfortunately it happened with

a song by Duran Duran, and most. ..

recently Madonna’s ‘Into The
Groove.’ The Madonna video came

70/R&R FRIDAY, JUNE 7, 1985

Les Garland

to us as part of a promotion we
were doing with the movie com-
pany for ‘Desperately Seeking
Susan.’

“Radio began calling us for a
dub of the track, but it wasn't legal-
ly within our rights to make it
available. It simply hadn’t been
released for radio airplay as a
single. Our hands were tied, but we
continued to play it due to the
tremendous reaction.

“I want to stress this point: I
would never instigate any record
company or any artist’s manager
into giving us any music that
wouldn’t be available for radio. A
situation like that would benefit no
one.”

MTYV Not Hurting Radio

Defending MTV’s position as the
only means for some acts to get
exposure, he said, “Radio has con-
tinued to turn its back on a number
of artists. The record labels came
to us. When we signed those ex-
clusivity agreements with the
record labels, they were designed
to help defray the costs of produc-
ing them, and in return it provided
us with a window of ‘exclusivity.’
The agr were not designed
to prohibit exposure but to get our
dollars’ worth and the labels’
dollars’ worth out of each video in-
volved.”

In taking his thoughts a step fur-
ther regarding where those videos,
once open to general use, end up
getting played, Les said, “The fear

Continued on Page 72

in H does on Friday night —
they cruised on Westheimer St.,
what else?

“There was a whole caravan of
our vehicles together, along with
our ‘Video Cruiser’ and MTV’s
camera crew. It was so much fun.
We had a cle escort, so
there was a lot of attention drawn
tous.”

Happy Birthday Martha

By the following morming (Satur-
| day, Martha's 26th birthday), you
think she got a chance to sleep in?
No-0-0 way! KKBQ had her out to
Sound Warehouse between 1lam-
1pm signing autographs. The rest
of Saturday was pretty mellow for
Martha, “as we gave her a private
birthday party that night,” recall-
ed John.

Finally, Sunday arrived, bring-
ing on the hardest leg of the
copromotion between KKBQ and
MTV. 1t all started with on-air in-
terviews with Martha and Bryan
Adams; Martha then talked with
Survivor’s lead singer Jimmy
Jamison.

John paused to share a great
idea that anyone can do. He said
( that instead of having an artist cut

a simple one-liner saying, “Hi, this

| s Fred Murtz and you're listening

to XXXX,” the guest star sings a

| standard set of lyrics to a ready-

| made Q-zoo jingle bed.

’ Capacity Crowd

“Bryan did one, and so did Jim-

’ my, and Martha even got into it as

Continued on Page 72
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Continued from Page 70

well. They make great features for
the show, and they hold<up better
because there are lyrics and a
track. It's like their own personal
song.”

Then it was off to Astro World
and a huge outdoor barbeque din-
ner for the entire KKBQ staff and
everyone in from MTV, just prior
to showtime. “I had no idea what
kind of crowd we were going to
have since it was Mother’s Day.
But the park was packed to capaci-
ty and so was the seating for the
show,” noted John.

“I went on stage and got the
crowd warmed up by introducing
all of our personalities and then
‘Martha Quinn. There was a ribbon-

~cutting ceremony where Martha

—
{

labels on a weekly basis.

MTV & VH-1 Senior VP/Program-
ming Les Garland answered those
charges by detailing MTV's rotation
tiers:

Variable Rotations
Explained

Les said the new system was evolved
“"because the labels weren't satisfied, and
nelther were we, with Light, Medium, and
Heavy. We move clips up In rotation only when
wartanted by audience response.

“The actual number of spins varies with the
current mventory of the product. Radio looks at
rotations on a daily basis, while we look at them
on & weekly basis because of the number of
cuts we can play. Radio can't handie that many,

4340 Beitwo
2141 1342

ta is monitoring MTV and reporting rptations to subscribing

did the honors. Thousands of
balleons were released, followed
by a fireworks show.”

Dazzled Crowd

“The crowd was completely
dazzled by it all. Survivor started
the show, then Bryan Adams
played, and everyone had a good
time. It was a wildly successful
copromotion for us and MTV. They
shot video all weekend of
everything we did. The expanded
publicity from the TV stations and
newspapers was invaluable.

“The AORs in town (KSRR and
K101) were pretty upset with us for
grabbing the opening to the Am-
phitheater in the first place. And I
think with MTV being part of the
show, a spectacular event became
an unbeatable event. No doubt,
MTV was the icing on the cake for
us.”

—
How ‘Bout Them Rotations? {

Amid recent record label concerns about the degree of
rotation their product is receiving at the radio level, MTV has
also come under fire for the same problems. A service in Atlan- l

A

MUSIC TELEVISION
CATEGORY WEEKLY PLAYS EXPLANATION
Power 28 Sneak Previews
Heavy 28 Proven Hits
Active 211025 Next Stop Heavy
Medium 14t0 21 Becoming A Hit
Breakout 7to 13 An Early Feel
Light Tto7 Established Act
New Tto5 Unestablished Act

bui we can. Everyone benefits from the ex-
posure.

In answer 10 those who feel MTV has begun
playing it 100 safe with strong emphasis on the
established artists, Les sad, “Three years ago
when we starfed, there were a [ot fewer videos
being produced. Two years ago, only 50% of
the releases had videos to go with them; now
virtually all'of them do. Back then our current list
was only 25-30 deep, eventually increasing to
60 clips by this time last year. We're currently

programming just over 100 clips per week.”

Be A Winner

Rick Skiar’s

POWER
HITS
FORMAT

century2]

4340 Beltwood Parkway, Dallas, TX 75234-9990
(214) 934:2124 or toltlree (800) 582:2100
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| FRIEND OR FOE?
s

“We've_ always gotten along with
MTV," he said. “It was my gut feel-
ing that told me to tie with them
from the very beginning. In a sense,
I felt a bit of a bond with MTV. wWe
were both getting started in 1982
Standing back now in 1985, | know
we made the right move.”

Nothing To Fear

John explained how radio really
has nothing to fear about MTV cut-
ting into radio listening time. “There
is a big difference between how
radio and TV are used. When |
watch MTV, | have a definite time
limit on how long | can spend in
front of the tube. But with radio, the
amount of time it's on isn’t govern-
ed by your ability to remain sta-

MTV

Continued from Page 70

of overexposure of some artistsis a
real one. The environment in which
a video is exposed could have a
meritorious or deleterious effect on
how the viewer perceives the song

.and artist. Record labels need to be

concerned with that environment.

“‘According to our research, over
80% of the homes in America have
the stereo and the TV near each
other. If radio is concerned that
MTV is cutting into its time, it
shouldn’t be worried. There is a
time and place for both mediums to
coexist.”

A Changing World

“‘Ten years ago radio didn’t have
to compete with video games,
Walkmans, and computers. Now
they do, and so do we. The times
are changing, and all of us must be
responsive to those changes and be
willing to grow and adjust accor-
dingly.”

Les likened the exclusivity of
videos to the exclusivity ar-
rangements that cable companies
work out. I pointed out that the
active consumer life of a movie far
surpassed that of a hit record. To-
day’s hit has a shelf life of eight to
ten weeks. If a video is held back
for four, spends another week in
shipping, and another two being
worked into the production
schedule of the show, a lot of
valuable time has passed by.

He suggested, “Radio stations
involved with local video shows
should work with the record labels
to find out exactly when a
restricted video will become
available. It will help them in plan-
ning, -and allow- the video to be in-
serted into an upcoming show as
ssoon as possible. Producers of
video shows should also be aware
that the record labels are planning
on some sort of use fee in the near
future.”

If so many radio programmers view MTV as the enemy,
why has John Lander contiriued to work with it? Are they right,
or does KKBQ's programming wizard see something between
the lines that others are missing?

tionary. It's portable, whereas cable
isn't.”

Another plus for John about MTV
is that there’s a high level of cable
penetration in the Houston metro. I
also find a high coincidence of con-
sciousness between our listeners
and MTV's viewers. By observing
their programming and how it im-
pacts our audience, it has tipped us
to some songs before the record
companies have.

“Part of our success at KKBQ
has been to stay on the cutting
edge of music and trends. MTVis a
good clue to what's just ahead. This
station also promotes in a similar
manner to MTV — very vibrant,
flashy, and spectacular. Our radio
promos use slick production techni-
ques, and so does MTV

Let’s Work Together

Les stated, “During the rest
of 1985 and throughout 1986, one of
my goals is to reestablish a promo-
tional link with radio. Plain and
simple, I want to do more promo-
tions with radio stations. This is a
personal and company priority.

“My first love has always been
and always will be radio. Radio is
an extension of the music business,
and so is MTV. Were I a program-
mer in 1985, I'd really want to
become involved with MTV. If
MTYV helps bring people back to an
awareness of new artists, which
also helps radio, why should radio
shun us?”

Another example of MTV’s new
efforts at working with radio was
the recent concert appearance by
Foreigner at the Bijou in
Washington, the first venue they
ever played as a unit. “We went to
each station in the city, since it was
our event for taping purposes, and

Lander: “MTV’s Not The Enemy”

]

The Downsides

John went on to discuss the
downside some programmers find
with MTV, but he minimalized the
impact. “Sure, the fact that MTV
can air certain video clips before
other shows has made some sta-
tions uncomfortable, especially if
they have their own shows. But that
doesn't affect us.

“The only thing worrying me at all
is MTV's increased penetration but
declining audience levels. I'm sure
they’'re taking programming
measures 1o correct this, as would
any radio station.”

When asked if he thought MTV
was playing it too safe with music,
as many observers have recently
criticized, John responded, “I'm
sure there is a delicate balance to
be had in exposing new music and
playing what's established. No
doubt, they'll find out.”

offered tickets on a non‘exclusive
basis. As a result, four stations
DC101, Q107, WAVA, and B106.7
got involved. We satisfied everyone
and made no enemies.”"

Everyone Benefits

Again, trying to emphasize the
benefits of copromoting with MTV, #
Les noted the benefactors of such
an event. ““This Houston promotion
did well for everyone concerned:
MTV, KKBQ, Bryan Adams, A&M,
Surviver, Scotti Brothers, and
CBS, as well as Sound Warehouse,
the local cable operators, and
Astro World. That’s a lot of happy
people.

“Look, MTV isn’t perfect, and
neither is radio. We have worked to
loosen up people’s awareness, and
we've done so very successfully.
Playlists have expanded, and
that’s provided growth for the in-
dustry. My doors are open to
radio’s ideas and thoughts. Let’s
keep exploring ways to make our
relationship better.”

MOTION

Chris Kelly leaves WATT/Cadillac,
MI for nights at WZMM/Wheeling,
WV ... Buddy Baker exits WMMS/
Cleveland for the evening shift at
KOPA/Phoenix, replacing Peter B,
who moved to WLS-FM/Chicago
PD Dave Parks slides back into mid-
days at KITE/Corpus Christi
Mike Evans is upped from PSA Direc-
tor to MD at KBIM/Roswell, replacing
Dave North . . . Cee Thomas moves
from KPAY/Chico to nearby KPOP/
Sacramento for PM drive, replacing
Kevin Anderson . . . Mark Woolie is
named MD/middays .at KNOE-FM/
Monroe, LA ... At WNYS/Buffalo,
Nick Kaplan exits, PD Bill Tod takes
on AM drive, and WGR-FM/Buffalo’s
Jim Patrick comes aboard for after-
noons . . . Kelly Dixon joins the News
Department at WCIL-FM/Carbondale.

KAFM/Dallas Assistant PD/MD
Pamela Steele steps down to con-
centrate on her midday airshift ... .
Cindy Hanes segues from KRDO/Col-
orado Springs to evenings at KZ0Z/
San Luis Obispo, replacing Rick
Thomas, who's joined the staff at
XTRA/San Diego . . . Kent Compton
is the new swing jock for WKSF/
Asheville . . . Chip Mapoles is upped
from weekends to middays at WABB-
FM/Mobile Claire (Kelly) Meyer-
hoff joins WKZL/Winston-Salem as
News Director from WGBB/Merrick,

Long Island, NY ... Tony Maio
leaves WSLC/Roanoke for nights at
WOAY/Beckley Congratulations

to KFRX/Lincoln overnight man Dean
Lambert, who recently got engaged
to Jill Fielder, production assistant
across town at AC-formatted KLIN.



ST LN

P m———

:

“WEIRD AL"
YANKOVIC

“Like A

Surgeon”

DISTRIBUTED BY CBS RECORDS




_ STEVEFEINSTEIN

THREE-WAY RACE: WXRT, WLUP, WCKG

Chicago’s Upper Demo Demolition Derby

‘‘My kind of town, Chicago is . .

. “ Yes, the toddlin’

town that offers us the spectacular Lake Shore Drive, the
Art Institute of Chicago, and the Park West, the best club-
sized setting for music I've ever seen, also has another
attraction for AOR observers. The Windy City provides
us with a perfect illustration of our format’s increased
emphasis on attractmg 25+ listeners.

Two years ago, ind

Mason Proffitt, and Rotary Con-
nection.
KFOG Comparison
By no means is 'CKG a “KFOG
East,” says Davis, referring to
the Superstars II prototype station

* Ten At Ten”: ten songs from
a given year with actualities and
commercials from the year,
weekdays at 10am

¢ “Rockin’ Soul Patrol” (aka

Soul Patml") a set of R&B clas-

in San Fr For
unlike KFOG, 'CKG doesn’t dis-

owned WXRT was the undxspnled
leader for 25-34 rockers, while
Heftel’s WLUP and Doubleday’s
WMET (now A/C) skewed 12-24
with hard rock mixes.

Now there are three AOR out-
lets all targeting 25+. In mid-'83
the “Loop” changed to a more
adult rock mix, and three months
ago Cox switched CHR WAGO to
WCKG and installed Burkhart/
Abrams’s “Superstars II" ap-
proach.

Three Styles

The three stations take different
25+ paths:

* WXRT is the most eclectic,
maintaining its ‘‘alternative’”
identity through a mix that in-
cludes genres outside of rock and

Ppop.

* WLUP has readjusted back to
a slightly more traditional AOR
mix, no longer concentrating as
much on the oldies and CHR
crossovers it used to recast its im-
age from a kickass rocker to an
adult outlet.

* WCKG is fueled largely by li-
brary classics, which constitute
about 55%-60% of its mix. Cur-
rents favor depth on format main-
stays such as Robert Plant, Tom
Petty, and Phil Collins.

Loop #1 25-34 Men

The winter '85 book marked two
firsts: the Loop was #1 in men
25-34, topping *XRT in that cell for
the first time. "XRT, though, is
qmckwpointwtﬂlatﬁ)eloops
strength in men comes primarily
from two dayparts: Jonathon
Brandmeier’s morning show and
Bob Stroud’s oldies programs.
'XRT wins in upper demo men in
virtually all other time slots.

The current spring book is a
critical acid test. It’s 'CKG’s first
complete book as an AOR, and the
full effect of WMET’s January
switch. will be felt for the first
time. This further-fragmented
fray deserves a closer look.

WCKG: Evergreens
Of Rock

PD Don Davis, formerly of
DC101/Washington, describes
'CKG’s musical stance clearly.
“Lop off the Ratt and Twisted
Sister style of music, along with
the ‘corporate rock’ artists like
Journey and Loverboy. Replace
them with depth by what Lee Ab-
rams and I call the ‘Gang Of Ten:’

Midday

John Prine /Hegal Smile

Jethro Tull Teacher

Allson Moyet Love Resurrection

Pretenders Brass in Pocket

Rockpile Heart

Howard Jones Things Can Only
Get Better

Bonnie Raitt Runaway

Dire Straits Walk Of Life

Beaties Revolution

UB4O If It Happens Again

Kinks Better Things

Men At Work Everything | Need

Steely Dan Pretzel Logic

Marshall Crenshaw There She
Goes Again

Evening

Jethro Tull Living In The Past

Howard Jones Life In One Day

Police De Doo Doo Doo . . .

Smiths Headmaster Ritual

Chicago Free

Russ Ballard Voices

Eurythmics Would ! Lie To You?

Jimmy Reed Baby What You
Want Me To Do?

Bob Seger Her Strut

Marshall Crenshaw Rave On

Tom Petty Rebels

Jethro Tull Lap Of Luxury

ABC Poison Arrow

e

11:30am ,

Credm White Room

Genesls it's Gonna Get Better

John Cafferty & The Beaver
Brown Band Tough Alf Over

Rolling Stones Ruby Tuesday

Police Synchronicity It

Simple Minds Don't You (Forget
About Me)

12 Noon {Rock 'n’ Roll Roots)
Paul Revere & The Raiders
Hungry
Don McLean American Pie
Shadows Of Knight Gloria
Chicago Beginnings
Temptations Psychedelic Shack
Procol Harum Whiter Shade
Of Pale
Tratfic Rock ‘N’ Roll Stew

Evening

Bruce Springsteen Cadiliac
Ranch

Santana Evil Ways

Robert Plant Little By Little

T. Rex Bang A Gong (Get it On)

Steely Dan Do It Again

Kim Mitchell Go For Soda

Jimi Hendrix The Wind Cries Mary

Mick Jagger Lonely At The Top

Al You

Lioyd Cole & The C
Pertect Skin

(Jethro Tuil and Marshall Cren-
shaw were featured artists)

Pink Floyd Brain Damage/Eclipse
Firm Satisfaction Guaranteed
Eagles Life In The Fast Lane
Who Eminence Front

106 WCKG

chicago rock ‘n’ roll
P ——

Midday o

B,S & T/ Love You More Than
You'k Ever Know

Tom Petty Rebels

Jackson Browne Rock Me On
The water

Who Overture From Tommy

Tears For Fears Everybody
Wants To Rule The World

Steve Winwood Arc Of A Diver

Rolling Stones Rocks Off

Police Murder By Numbers

Huey Lewis & The News Trouble
In Paradise

Tommy James & The Shondelis
Hanky Panky

Red 7 Heartbeat

Yes Changes

Rotary Connection Ruby Tuesday

Phii Collins We Said Hello,
We Said Goodbye

Evening

Beatles Roll Over Beethoven

Robert Plant Pink And Black

U2 Sunday, Bloody Sunday

U2 Three Sunrises

Aliman Brothers Jessica

Mick Jagger Lucky in Love

Tratfic Low Spark Of High
Heeled Boys

Eurythinics Would / Lie To You?

Janis Joplin Down On Me

Willie & The Poor Boys These
Arms Of Mine

Jiml Hendrix House Buming
Down

ZZ Top Gimme AN Your Lovin'

evergreen artists like the Beatles,
Stones, Zeppelin, Whe, Deors,
Yes, Genesis, Pink Floyd, Jimi
Hendrix, and Crosby; Stills &
Nash, who are a part of a rock lis-
tener’s consciousness."”

Davis’s and Abrams’s Chicago
roots are evident in 'CKG’s oldies.
The regular mix includes mid-’60s
market faves like ‘the Cryan’
Shames, Buckinghams, and Sha-

dows Of Knight as well as "70s'
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count hard rock altogether — the

s’ “No One Like You”
and“The Zoo" are dayparted, and
'CKG jumped on Helix’s “Deep
Cuts The Knife.”

'CKG is less inclined than
KFOG to play crossovers such as
Prince, Til Tuesday, and Paul
Young. It also passes on acts with
a strong pop flavor that the Loop
plays, like Katrina & The Waves
and Howard Jones.

However, you will hear KFOG
features such as:

half-hour of vintage ‘under-
" sounds, weekdays at 6pm

'CKG promoes and IDs feature
the mellifluous tones of Brother
John, KFOG's ‘“‘station voice.”
But you won't hear him intoning
KFOG’s “Quality Rock 'n’ Roll”
slogan, as the Loop adopted the
phrase in advance of 'CKG’s
switch.

Airstaff changes have been few.
PM drive and overnights are now
manned by John Fischer from
WMET and Sean Donahue of

DC101, respectively. As of this
writing, John Landecker remains
in mornings, and middays and
nights are also handled by holdo-
vers from the WAGO CHR staff.
Promotion so far has been

‘limited to a reposting of the old

WAGO billboards with 'CKG's
new logo. Future promotion will
certainly help orient listeners
toward 'CKG’s 106.1 dial position,
which is up the dial from *XRT’s
93.1 and the Loop's 97.9.

WLUP Readjusts

Since spnng ’83, the Loop has
made impressive progress m re-
arrangi its
While its 12+ share is the same —
3.5. — the percentage of quarter-
hours from 25+ listeners has dou-
bled from 23% to 48% -over the
course of seven books.

Now, says PD Greg Solk,
“We're on to a new level. We're
back to being a little more tradi-
tional AOR. With 'MET gone,
we're trying to get its listeners
without dropping the ones we've
gained.

“We’re a little bit harder, espe-
cially at night, and have more of a
street feel than a year ago. We’ll
daypart selected cuts by the Scor-
pions and Def Leppard, for in-
stance, and we've put in some of
the AOR hits that were too hard
for us at the time, like Van Halen's
‘Panama.’ We've also put posi-
tioning statements back on the air
such as ‘Chicago’s Rock 'n’ Roll
Station.”

“We had to make a drastic
change in the minds of upper
demo listeners, so for two years
we stayed away from all metal.
We never stopped being #1 in men
18-24. Now we want to really kill in
that demo without alienating the
upper demos we've done such a
good job of gathering over the past
two years. Our primary target is
still 25-34 men.”

What is the Loop's position rela-
tive to the market's other two 25+
rockers? ‘’XRT plays blues and
jazz, which we don't touch. 'CKG
is five cuts deep on every Crosby,
Stills & Nash album. They’re cop-
ping what we did for the last two
years.”

Solk says the Loop mined the
nostalgia vein ““to make the point
that we had changed. Oldies gave
usgmore depth and a broader ap-
peal than we used to have. But
after awhile, it gets real dull,
which is why oldies stations don’t
work. The '60s tunes were 33% of
our mix; now they’re about 15%.”

The Loop still maintains a high
oldies profile through Bob
Stroud’s “Rock & Roll Roots”
seven-days-a-week oldies shows —

Continued on Page 76
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VINTAGE VANNELLI — HME Records found the perfect p vehicles for ing Gino Vannelli's "Black
Cars” to b M ‘Douglas/A i Atleft, a 1940 Cadillac Fleetwood and next to it, a 1942
Packard 180 limo. Kneeling (I-r) are: Southeast rep Jerry Goodman and the Wynn Jackson Organization's Al Moss.
Standing (I-r): B/A/M/D’s Dave Logan, Wynn Jackson, B/A/M/D’s Jon Sinton and Dwight Douglas, and HME Nation-
al AOR Field Director Rich Totoian.

TOP OF THE ROCK — WHCN/Hartford celébrated its 16th year of rockin' the insurance capital. Pictured are (I-r):
overnighter Bob Smith, PD Dan Hayden, weekender Ken Licht, AM driver Paul Harris, night rocker Andy Geller,
News Director Marianne O’Hare, Assistant PD Bob Bittens, night lady Kim Alexander, PM driver Phil Kirzyc, pro-
duction whiz Bob London, and newshound Phylliis Parizek.

LONG WAY TO HEAVEN

THE NEWALBUM FROM

FEATURING THE AOR SMASH

DEEP CUTS THE KNIFE
ON YOUR DESK TODAY!

Cloautsl
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h E
WATTS UP — independent promoter Kenny Ryback got juiced at a KLOS/
Los Angeles in-store with Motorhead. Ryback, seated, is being administered
to by the band's (I-r) Wurzel, Phil Campbell, Lemmy, and Pete Gill.

Chicago’s Upper Demo

Continued trom Page 74

noon-lpm weekdays along with
four-hour stints on both weekend
middays.

WLUP’s readjustment also
meant changing its crossover
stance. Where it played tunes by
Lionel Richie, Ray Parker Jr.,
and even Sergio Mendes a year
ago, this time it passed altogether
on Prince’s latest.

Still, Solk reckons that WLUP is
more likely to play hits than
’CKG. ‘“’CKG might go four cuts
deep on Eric Clapton, who's got a
lot of history, but I don’t know if it
warrants that many cuts. We’ll
play a couple, and also include
hits they don’t play like Howard
Jones, Katrina & The Waves, and
Graham Parker. 'XRT, on the
other hand, will go deep on some-
one like Rickie Lee Jones, who we
wouldn’t play at all.”

WXRT: “What,
Me Worry?”’

You might think that *XRT, the
station that once had 25-34 rockers
to itself, would feel under siege by
the increased competition. To the
contrary, says PD Norm Winer.

“I don’t think people are per-
ceiving 'CKG at all. They’re a
well-kept secret, except in the in-
dustry. As the Loop’s continually
changed over the past two years,
it’s been viewed as a novelty, and
curious people have been check-
ing it out, pérhaps including some
’XRT listeners. They’ve made im-
provements in some surveys, but
have a way to go before outdis-
tancing us in qualitative measure-
ments. We’ve had years of domi-
nance in key demos, and don’t
panic from. book to book.”

He’s also philosophical about
the programming changes. ‘“The
cumulative effect of '"MET going
off, 'CKG coming on, and the
Loop’s modifications is better
music on the radio in Chicago. It’s
meant the elimination of metal
and the inclusion of more credible
rock from the last 25 years.”

Product Points

Winer ain’t whining because he
feels "XRT’s product is distinctive
from the other rockers for these
reasons:

* Higher Current Profile: “The
other AORs have an extremely
conservative view toward current
music, while we’ve modernized
our approach to give jocks more
freedom to play new music. We
used to separate artists like U2
and Talking Heads. Now it’s a plus
for us to play artists in proximity
to one another when they’re now

considered mainstream and part
of our image.”

* Eclecticism: ‘“We continue to
play forms of music other than
white rock. It’s part of the back-
bone of our image to play blues,
jazz, and rhythm °n’ blues in-
terspersed in our regular pro-
gramming, in addition to special-
ty shows.”

* No Crispy Currents: “We're
sensitive to currents burning out
because of airplay on the AORs
and CHRs. We’re quicker to dump
out of a Phil Collins or Don Henley
than the other AORs are. People
expect to hear songs they’re not
tired of on "XRT.”

* Oldies Overload: *“The audi-
ence is in danger of being ‘oldied-
out’ between the Psychedelic
Psupper, Rock 'n’ Roll Roots, and
the continued reliance on oldies
that AOR stations in this town
burned out several years ago.”

He admits that burnout may

take longer. “They’re playing a #

much larger quantity of music,
and they’re not repeating nearly
as often as they once did.”

* Jock Presentation: “QOur
jocks have the longevity that
breeds esteem and respect among
the audience. I don't think listen-
ers fall for it when a "CKG jock
says, ‘I'll risk my job by playing a
side of “Abbey Road.” *

A Completely
Different TV Spot

’XRT’s series of TV spots with
Monty Python’s Michael Palin
‘‘play up our image as unpredicta-
ble, creative, and not taking our-
selves too seriously,” says Winer.

The basic spot goes like this: In
one hand, Palin holds a shiny, new
record and says, “Here’s what
’XRT records look like. They’re
fresh and new.” In his other hand
he holds a pizza and, with a forlorn
look on his face, says, “This is
what other stations’ records look
like when they get played over and
over again. And to think, this was
once ‘Stairway To Heaven.”” Pal-
in then takes a bite out of the piz-
za.

Coda

The irony of this dash for demo-
graphic dominance is that Chica-
go, long considered to be a hard
rock haven, still has no station
that plays a significant amount of
flat-out rock ’n’ roll ’round the
clock. It's both curious and sad
that a 12-24-skewed AOR, with
strong teens and 18-24 men, can't
be marketed as effectively as a
12-24 CHR with strong teens and
18-24 women.
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KGW VS. KEX

Portland’s
Full-Service
Fight For First

‘“‘Ladies and gentlemen: In this corner, a great radio
tradition with many Arbitron titles under its belt . . . the

champion — KGW!

“And in this corner, former heavyweight champ re-
turning to the ring after undergoing a vigorous shaping-
up program . . . the challenger — KEX!”

Portland is the arena of a real
A/C battle, a contest between two
AM stations that not only is get-
ting an enormous amount of local
media attention, but also seems to
be at least partially responsible
for the latest Arbitrend, showing
the stations one and two in the
market 12+.

While KGW has remained a
Portland powerhouse for years
with solid ratings, great full-
service image, and high visibility,
KEX until recently had become
what OM Carl Gardner described
as a big, old, stodgy MOR that
competed for years on the sole
strength of morning man Barney
Keep. When Keep resigned six
years ago, the station began a
ratings slide, bottoming out at a
3.8 124

KEX'’s Rebuilding
Program

Enter Taft. Buying the station in
the spring of '84 and hiring Carl as
PD, Taft began to pump big bucks
into KEX, turning things around
immediately. Carl says he clean-

ed up what he called the “absol-

utely horrible” music, but other-
wise made only small adjust-
ments rather than radical
changes. “We’re a service-orient-
ed station ling to 35-54

The improvements paid off, as
the winter Arbitron showed KEX
leading KGW 12+ 8.9-6.5 with
heavy numbers at night. KGW
still leads in younger adult demos,
and the stations are tied in adults
25-54 with nearly a nine share
apiece.

Suit-Countersuit

‘While Carl doesn’t view the two
stations as competing so much
formatically, part of the new KEX
strategy was to compete promo-
tionally. He said, “You can’t just
fix the product, you must promote
like crazy to stay ahead. KGW has
a history of spending unbelievable
amounts of money, and being a
marketing-oriented programmer,
I knew we had to do the same.
Otherwise, you're like a fish
swimming upstream.”

To this end, KEX signed Uni-
dyne Direct Mail Co. to produce
the expensive, slick “Incredible
Prize Catalog Sweepstakes’’
mailer for the spring book. KEX
called its piece “The 1190 KEX
Radio For Grownups Incredible
Prize Catalog.” Shortly after the
station was on the street selling it
to advertisers, it was discovered
KGW was also promoting with a
prize catalog. KGW’s similarly

adults, while KGW, although also
full-service, appeals to younger
demos. Our music is more like
MOR than A/C, presented by
MOR-type jocks who talk quite a
bit and are laid back. KGW plays
more contemporary music and
their people have a more uptempo
delivery. We run Talk program-
ming at night with sports talk
from 6-8pm and issue talk from
8-midnight.”

“You can't just fix the
product. You must
promote like crazy to stay
ahead. Otherwise, you're
like a fish swimming up-
stream.”

— Carl Gardner

pensive and slick mailer, syn-
dicated by Harte-Hanks Direct
Marketing, was called ‘62 KGW
Winner’s Choice Million-Dollar
Prize Catalog.”

KEX and Unidyne sued KGW,
seeking a court restraining order
to prevent distribution of the KGW
catalog, alleging unfair competi-
tion that could cause confusion in
the marketplace. The court did
riot agree, but a lawsuit over pos-
sible copyright infringement is
still pending.

Moving ahead, both catalogs
went out, and both were supported
by heavy billboard and TV adver-
tising. The KEX spot showed both
stations’ catalogs and claimed
that “because it didn’t want
anyone to miss out on any prizes
given away in Portland,” it
(KEX) would read the daily prize
winning numbers from both the
KEX and KGW catalogs. Carl
said, “We knew going in that
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IT'S IN THE MAIL — These are the KGW and KEX direct-mail prize catalogs which added fuel to the AM fire in Port-
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KGW had the largest cume and
the image in the marketplace of
being the big confest station. We
knew we weren't going to give
anything away by tipping off the
market that KGW was doing a
contest. So we had nothing to lose
and everything to gain by elevat-
ing ourselves to equal footing with
them in the contest wars.”

Not amused, KGW VP/GM Alan
Mason wrote KEX, threatening to
sue if KEX did not immediately
discontinue running the spot and
reading the KGW winning
numbers over the air.

Well, KEX stopped . . . but not
before turning the situation into
an on-air promotion by reading
the letter to its listeners and ask-
ing them to vote on whether it
should indeed cease and desist.
Listeners sympathetically told the
station to stop rather than be sued.

*w! V)

Carl Gardner

But KGW did sue, also alleging
unfair competition. Because of the
sensitivity of the subject and the
fact that litigation is still pending,
KGW PD Mike Dirkx declined
comment on the whole direct-mait
mess.

Blazing a Trail

Meanwhile, the local press is
having a field day. The story of the
AM battle is in newspapers, mag-
azines, and on TV, just in time for
KGW to chalk one up. KGW
swiped the 1985-86 NBA Trail
Blazers play-by-play broadcasts
from KEX, which had held the
rights to the popular team for six

seasons. The move marks the first
time KGW has delved into sports
to any large degree, but Mike ex-
plains getting the Trail Blazers
doesn’t necessarily mean KGW is
attacking the KEX sports image
— he says it was the smart thing
to do. “We don’t look at the Trail
Blazers as only a basketball team.
They are literally a personality of
Portland; they transcend being
only a team. We are a personality-
style radio station, so it’s only
natural that we got together.”

A Fraternal AM Order

While the stations continue to
fight tooth-and-nail, not only do
these programmers see the posi-
tive benefits from all of this media
attention for AM radio, but
strangely enough, they also have
very nice things to say about each
other’s station. It seems to be part
of the new fraternal order among
AM programmers. Mike concurs,
“For all of us to succeed, all the
AM stations have to do as well as
they can. KGW and KEX have had
good traditions for many years,
and it is healthy that people are
starting to remember that we're
still here — that both stations have
some good programming, and
that maybe they should tune in."”

Carl gives a lot of credit to
KGW. “I really admire the way
they have positioned that radio
station. They do everything first-
class. If KGW had given up five
years ago, as many AMs did,
there’s no way you'd be seeing
KEX and KGW one and two in the
market.

All lawsuits aside, Alan Mason
may have said it best. “The good
news is that all of the attention (to
the battle between KGW and
KEX) is heating up the AM dial.
But it’s not the lawsuit that’s
heating it up, it’s the competition.
The last thing in the world we
want is to destroy KEX. We need
viable AM competition.”

Today, AM radio seems healthi-
er than ever in Portland. The
winter ARB shows AM command-
ing about a 37% 12+ share of the
market, and the February-April
Arbitrends indicate an even
stronger AM share.

Of course, it’s a safe bet that no
one from either station would rec-
ommend deliberately setting up a
situation to sue a competitor or be
sued in order to get a lot of press,
Certainly that’s a risk that could
always backfire. But in Portland,

“For all of us to
succeed, all the AM
stations have to do as
well as they can.”

— Mike Dirkx

KGW and KEX have inadvertent-
ly grabbed highly-coveted publici-
ty even the best promotion direc-
tors would be hard-pressed to cre-
ate. And it’s bringing people back
to a place they may have left
behind some time ago — AM ra-
dio.

PROGRESS

Kris Bradley becomes the new
morning man at WLRQ/Nashville
Jack Diamond joins KQ96/Seattle as
morning drive personality, leaving
KMJi/Denver Sonny Oaniels
becomes the new noon-3pm person-
ality at KRMG/Tulsa after doing after-
noons at WKJJ/Louisville . . . Also in
Louisville, Bill Knight departs WMC/
Memphis for WRKA's afternoon slot

Jack Blair becomes MD/Pro-
gramming Assistant at KOY/Phoenix,
replacing Marni Pingree.

David Omstead is now Sales Man-
ager at WHBY/Appleton-Oshkosh
...Mark McClure adds MD to his
midday duties at WLLT/Cincinnati
... Two promotions at WSKI/Mont-
pelier: Bruce Stebbins is the new PD
and Tim Janawicz moves from part-
time to middays/Promotion Director
... Sky Walker is the new PD at
KQST/Spokane . .. Mike Donovan
segues from WROQ/Charlotte for
mornings at WRAL/Raleigh
Shelley Smythe is named Promotion
Director for KMJI & KRZN/Denver . .
Bill Graf joins WISN/Milwaukee's
news department.
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“LON HELTON

Friends In High Places

Radio is definitely not the profession for the faint of heart or for those with a fear of
heights. You can never tell when you'll find yourself doing an airshift perched high atop
a billboard. The mayor of Evansville, Indiana proclaimed a day recently as Sam Yates
Day. So to celebrate, Sam elevated his show to new heights.

Other personalities often find themselves in lofty peril while piloting pachyderms
for fun and charity. WUSQ/Winchester, VA EJs (elephant jocks) Don Berry and Steve
Morgan, along with artist Kathy Mattea, recently found themselves grasping at the
short hairs. Shown in.front are a Q102 winner, Don, Kathy, Steve, and another winner.
In the back hoping the mounts remain steady are 'USQ afternoon jock Jesse Younger
and PD Steve McNee. ’

Finally, KGEM/Boise’s highly-regarded Right Reverend, Dr. Billy Bob Gloria,
was selected to ride shotgun to protect a load of Rocky Mountain-high brew from being
hijacked. No encounters with highwaymen were reported on this inaugural run.

78/R&R FRIDAY, JUNE 7, 1985

An Offer You
Shouldnt Refuse

In the April 5 issue of R&R, a letter from a small-
market personality was reprinted in which he expressed
his exasperation at getting the kind of feedback he need-
ed to improve himself. He lamented that his PD showed
neither interest in critiquing airchecks nor in providing
-any kind of direction.

'The resultant letters and calls I ternational President Bob Eng-
received proved he wasn’t alone in  lish.
not getting the help he needed or Dear Lon
wanted. The cavalry arrived, !
however, in the form of this letter The letter you published from
from Broadcast Programming In- Continued on Page 80
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Thank you, Country radio for 3 weeks
at#1 in R&R!

"“She Keeps The Home
Fires Burning”’

PB-14034

R&R 3 BB©® CBO©

THE JUDDS

"Love Is Alive”’

PB-14093

R&R® -BB® CB®

RESTLESS HEART
[COUNTRY BREAKERS |

I Want Everyone To Cry”’

PB-14086
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Happy Birthday To KUSA
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A CHEERLEADER TO THE END — Were the guys at KLAC/Los Angeles
ever happy when this girl — on her way to the Raiders’ cheerleader tryouts
— stopped by to first try out her routine for them. Viewing the end resuits are
(I-r) newsman Phil Jennrich and morning personality Scott Carpenter.

7HE FBEST COUNTR‘(M

STICKY SITUATION — It just wouldn't seem like the start of spring without
the obligatory “Jello-Jump” photo. KWKH/Shreveport’s Tom Pace () and
Jerry Frentress interview the winner of a three-wheeler following his leap in-
to a four-foot vat of the goo.

Although it was KUSAISt. Louis that was celebrating its first anniversary, it was the listeners who got the
presents and shared in the 50-foot birthday cake. During a gala party featuring Sawyer Brown as the entertainment,
hundreds of prizes were given away. Shown on stage {I-r) are morning personality Lee Sherwood, Robert ‘‘The

Country”’ Fox, and station VP of Commentary (morning show sidekick) Frank Q. Pinion.

THE WAY TO HANK’S HEART — During a trip to Memphis, Hank Williams
Jr. met up with half of the WMC morning team, Bill Dotson, in front of the leg-

endary Memphis barbecue rib eatery, the Rendez'vous. Continued from Page 78

“NWTPTJOAI" illustrates the
dichotomy which exists between
the oft-expressed management
complaint that *‘you just can’t find
good talent anymore” and devel-
oping talent’s requirements for
direction, critique, and motiva-
tion.

After reading the good advice
you offered, but knowing how dif-
ficult it is to get the necessary at-
tention from busy programmers, I
was prompted to this thought:

“BPI will offer our services to
provide a written aircheck cri-
tique, with recommendations for
impr t, to developing on-
air performers in Country for-

EXCITING NEW

COUNTRY

JINGLES

century 2]

4340 Beltwood Parkway, Dallas, TX 75234-9990

(214) 934-2121 or toll-free (800) 582-2100
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An Offer You Shouldn’t Refuse

mats. Airchecks would have to be
on cassette and have a postage-
paid return envelope for our re-
sponse.”’

Certainly, the needs of growing
talent are more than that which
can be satisfied by a single cri-
tique session, but perhaps this
would be a valuable first step.

I'd like to personally thank Bob
for this tremendously generous of-
fer. It’s willing professionals like
him that make this business so
great. Send your tapes to: Broad-
cast Programming International,
P.0. Box 2027, Bellevue, WA 98009.
And don’t forget that self-address-
ed stamped envelope.

JAY KRAKOWITZ RESEARCH (301) 484-8615

Bob English

ARB DIARY INSPECTION

Our REPORT gives you TALO; Flips; Zip-Code; Phase; Sharing; Time-Spent-
Listening; Slogan; and Sex/Age Analyses. Our COMMENTS section lets
you read what your listeners have to say!
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: SHARON ALLEN

Fun, Food, And Fans All

Rolled Up In One . .. Fan Fair

They get lost. They cut in front of you. They step on
your toes. And they ask for your autograph even when
you tell them you’re not a star. Yes, it’s that time of year
again. It’s Fan Fair. Just so you won’t miss out on ail the
fun, here’s some of the things happening next week.

The weeklong extravaganza
will feature showcases, exhibits,
and the All American Country
Games, as well as a number of fan
club activities. Special club ac-
tivities abound. Loretta Lynn’s
holding a “Pow Wow™ for her club
members at her Hurricane Mills,
TN spread; Reba McEntire will
host a picnic in Centennial Park,
as will Gary Morris and Janie
Fricke; Louise Mandrell is spon-
soring a Country Fair at the Na-
tional Guard Armory, while Con-
way Twitty's fair will be held at
Twitty City in Hendersonville, TN.

The Osmonds plan a variety of
agtivities, including an autograph

rty, banquet, roast, breakfast,
and concert. T.G. Sheppard plans
a brunch at the Marriott; Lee
Greenwood is hosting an open
house at the Sheraton Music City;
Brenda Lee is holding a celebrity
auction. The Oak Ridge Boys' pic-
nic is scheduled for Drake’s Creek
Park in Hendersonville; Sylvia
and Barbara Mandrell both plan
club breakfasts at the Opryland
Hotel; and Helen Cornelius is
sponsoring her 2nd annual Fan
Fair Riverboat Cruises departing
from the Riverfront Park.

In addition to the record -com-
pany showcases, Charlie Daniels

will host the International Show.
Featured artists are South Afri-
ca’s Sally Vaughn, Ireland’s Phil-
omena Begley, Manson Grant,
and the Dynames from Scotland,
Canada’s Kelita Haverland,
France’s Virginia Truckee, and
Indigo Lady, an all-female band
from England.

Also on the agenda during the
week are six induction ceremon-
es, as important figures in the in-
dustry join the 210 already install-
ed in the Country Music Hall of
Fame and Museum’s Walkway of
Stars. Those being iriducted are
Ricky Skaggs, Gary Morris, Mel
MecDaniel, the Kendalls, David
Allan Coe, and Grover C. “Shor-
ty”* Lavender. The inductions are
at different times throughout the
week. All ceremonies will be con-
ducted at the Walkway of Stars
located in the entrance iobby of
the Hall of Fame. Members are
elected by a majority vote of the
Board of Trustees. -

The Musie Country Radio Net-
work has scheduled two tapings at
the Opry House, which will benefit
the Opry Trust Fund. MCRN’s
second annual Superstar Spectac-
ular will be taped from d1pm to
3am June 12, and will feature
Gary Morris, Lee Greenwood,

Vern Gosdin, the Forrester
Sisters, Charley Pride, Dan Seals,
Marie Osmond, the Osmond
Brothers, Boxcar Willie, Becky
Hobbs, Jim Glaser, Johnny Rus-
sell, and John McEuen.

The Country Music Legends
Show will be taped from 11pm to
3am on June 13. Among those
slated to perform are Jack
Greene, the Osmond Brothers,
Webb Pierce, Jeannie Pruett,
Jean Shepard, Jim Ed and the
Browns, Freddie Hart, Little Jim-
mie Dickens, Pee Wee King, Fer-
lin Huskey, Leroy Van Dyke,
Charlie Walker, Redd Stewart,
and George Hamilton IV. This
show will also featufe a salute to
the music of Jimmie Rodgers,
Bob Wills, Ernest Tubb, and Patsy
Cline performed by Jan Howard,
Van Williams, and Joe Bob Barn-
hill & the Musie Country All Star
Band,

As usual, the Music City News
will present its annual cover
awards show. Other annual events
include the record company
showcases, the Bluegrass Show,
the Cajun Show, the All American
Country Games, the International
Fan Club Organization’s (IFCO)
show, the Grand Masters Fiddling
Championship, and Sunday Morn-
ing Country Gospel. Most all of
this will take place at the Ten-
nessee State Fairgrounds. And
you can count on us being there
and you’ll see the results of our
amateur photography in a forth-
coming issue.

exclusive “103 West" restaurant. Pictured (I-r) are Sales Manager Barry Mog, Wynette, Regional Country Marketing

Manager Tim Pritchett, and Atlanta Branch Manager Roger Metting.

THANKS, GUYS — Tammy Wynette dropped in on a branch meeting of CBS Atlanta folks and thanked them for the
) extra effort and attention they've given her. Following the meeting the entire branch took Tammy to dinner at Atlanta’s
|

NASHVILLE THIS WEEK

Nashville In Motion

The Hill City Band signed with
Moonshine Records. They are slated
to perform at WPNX's Fourth of July
Bash in Columbus, GA . . . A friend is
afriend . . . is really a friend! Just ask
Johnny Cash. Last week Cash's guitar
player Bob Wootten had to miss three
performances at Roy Thomason's Hall
in Toronto owing to iliness in the family.
So Cash called his buddy Waylon Jen-
nings and said how would you like to
filin. In the true show business spirit,
ol Waylon left Nashvile Monday at
7:45am and performed that night with
Cash . . . R.C. Finnigan signed with
Buddy Lee Attractions for bookings
and  Worldwide Media for
publicity Crystal Gayle received a
plague naming her Honorary Music Of-
ficer of the “U.S.S. Midway." The ship
plays her "We Must Believe in Magic”
each time it leaves port . . . The For-
rester Sisters signed with G. Gerald
Roy of Stellar Entertainment Inc. for
artist management and the Halsey
Company for bookings . . . Frankie
Nunn and the Ace Mountain Band ink-
ed with the Billy Deaton Talent Agen-
cy...Kenny Rogers is on location in
Sheridan, WY fiming his new CBS-TV
movie “Wild Horses," with Pam Daw-
ber and Richard Farnsworth. Grand
Ole Opry stars Riders In the Sky flew
out there last week to contribute their
own brand of Western music to the
project. .. Lacy J. Dalton had an
unusual road experience recently
when both back wheels came off her
bus while they were traveiing on I-40 in

North Carolina. Luckily no one was
hurt, antd the entourage rented another
bus until “the Silver Beagle” could be
repaired . . . Sylvia signed with Los
Angeles-based Stan Moress of
Moress & Nanas as her new mana-
ger. .. Louise Mandreil's tour of
China has been cancelled. She hopes
to reschedule next Aprii . . . A couple
of RCA acts have made handy addi-
tions to their tour groups. Eddy Raven
will hit the road in style this month in his
new tour bus, a Silver Eagle with his
trademark black raven logo on the
sides. Earl Thomas Conley is pur-
chasing another Silver Eagle tour bus.
You'll be able to spot him rolfin’ down
the road because he'’s painting his bus
indigo blue and it will bear the distinc-
tive ETC logo on the side . . . Restless
Heart just signed a management con-
tract  with Fltzgerald-Hartley (an
L.A.-based firm known for its associa-
tion with Glenn Frey, Toto, and the

Tubes). .. Congratulations to the

Judds for their certified gold “Why Not
Me" album with sales in excess of
500,000 units . . . And while we're
passing out congratulations we'll send
one out to Merle Haggard and his new
wife Deborah Parrett. They were mar-
ried on May 25 (5:46pm) on the
grounds of Merle’s home, Shade Tree
Manor, in Shasta Valley. We' unders-
tand Merle's road manager Bitf Adams
was the best man and “Natural High”
was played as the ceremony’s theme.

Just thought you'd like to know!

Country Music’s Top Ten
Proudly Welcomes The Great
WWNC/Asheville, NC
#1 with a 35 share!

131 Ocean Park Blvd., Santa Monica, CA 90405 (213) 392-8743

MOONSHINE SIGNS HILL CITY —

—_

The Texas-based Hill City Band recently
signed with Moonshine Records in Nashville. Their label debut is titled “I'd Do It

In A Heartbeat.”

|
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Rap Music: A Cutback On Airplay?

=

Since hitting the scene in

1979, “rap” music has
spawned a number of popu-
lar offshoots. Now there’s
scratchin’, hip-hop, technd-
funk, and go-go.

Labels aside, however, I'd like
to address another aspect of the
rap music phenomenon. While the
number of rap records being re-
leased has certainly increased, it
seems a growing number of
Black/Urban stations that were
giving this music heavy airplay
are now cutting back.

To get a clearer picture of the
true airplay situation, I contacted
three programmers, The first,
KDAY/Los Angeles Asst. PD/-
MD and afternoon personality
Greg Mack, says he’s noticed a
decline in airplay, adding, “I don’t
think it’s because of rap music
itself. The record companies are
putting out a lot of rap music, but
it’s not as good as some of the
things that were out last year. The
season also has something to do
with it. Summertime seems to be
the time that people like to hear
rap music as opposed to winter.”

Is Rap Dead?

“Rap music’s mainstays like
Kurtis Blow, the Fat Boys, Run
D.M.C., and Whedini are getting
ready for their summer releases.
As soon as their songs are out, rap
music will pick back up with a lot
of radio airplay. Most of the rec-
ords out there right now are by
lightweights.”*

“There’s less rap music
on the radio because
people are being more
selective about what
they like and want to
hear.”
— WRKS PD
Tony Quartarone

Explaining KDAY’s philosophy
regarding rap music airplay,
Greg said, “We play the hits,
whatever people are accepting.
L.A. isn’t really exposed to rap
music (since) most of the other
stations here ignore it. But we
want to please our audience. If rap
music is something they want to
hear, we use local research to find
the correct rap songy, to give
them.

“We don't try to force the issue.
We've carefully tried go-go, hip-
hop, and techno-funk at one time
or another. They don’t do so well
here, so we stick pretty much to
the basic rap tunes. Radio stations

Tony
Quartarone

/

love dealing with rap groups be-
cause they’re so cooperative with
station promotions. It’s nice to
work with people who want some-
thing from you but realize they
must give something back in re-
turn.

“Rap music will be here for-
ever,” concluded Greg. “It may
take on different forms at dif-
ferent times, but there will be
some form of rap music in our cul-
ture. The people who say rap is
over are wrong.”

Rap Slowdown

Although WRKS/New York was
one of the first stations to popular-
ize street music, PD Tony Quar-
tarone also admits a decrease in
rap music airplay. “Two years
ago there was more rap music on
the radio. We have slowed down.a
bit, but a number of stations
around the country seem to be do-
ing that. Because New York has.
cut back on the amount it’s airing,
other cities are doing the same.

“There’s less rap music on the
radio because people are being
more selective about what they
like and want to hear. Radio peo-
ple are looking for the right rec-
ords to please their audiences, and

82/R&R FRIDAY, JUNE 7, 1985

they don’t care about categories.
We don’t put rap records into any
categories — we just want hits, If
it’s good for the station we’ll air
it.”

“The people who say
rap is over are wrong.”

— KDAY Asst. PD Greg Mack

As'to what types of street music
go over well on 'RKS, Tony re-
plied, “I’ve experimented with go-
go, but we’ve had no real success
with it and very rarely any with
techno-funk. We still play scratch
and have a great deal of success.
What really happens for us in a big
way is the ‘B Boy and scratch’
type of music. That’s things by
groups like Jazzy Jay. Run
D.M.C’s ‘King Of Rock’ did well
for us. (But we played) Mass Ex-
tension’s. ‘Happy Feet’ and got
nothing. There were others that
stiffed on us, so we don’t just go
on those kinds of records without
extensive research.”

Strong Support
One record that proved to be a

programming plus was the John
Wayne parody “Rappin’ Duke.”
“Our research showed 35-

year-olds requesting that song,”
recalled Tony. “The music we
decide to air appeals to our en-
tire audience. It’s very important
to keep everybody enjoying what
they hear.

“Most of our research shows
that the people who like rap music
want to hear songs whose lyrics
have a meaningful message.
They’re tired of records that don’t
mean anything. These kids need
things that will put a positive
message into their lives. The rap
records that have meaning are
very successful for us.”

Tony believes that rap music’s
popularity is attributed to listen-
ers’ tastes rather than seasonally-
based. “It doesn’t have anything
to do with the time of year, al-
though some people think so.
There’s a strong group of people
who love rap music. When it gets
warm you can’t tell them that’s
the only time of year they’re sup-
posed to enjoy it, and that’s when
we’re going to play more. Primar-
ily, it's the 17-year-olds who love
rap music in this city, and they
love it all year.

“KISS has been a supporter of
rap music since day one,” Tony
added, ‘““and will continue to be
one. We're very proud of our pres-
ent image. We’ll never abandon

our connection and loyalty to rap
music.”

Dr. Rock’s Rap

When I asked KNOK-FM/Ft.
Worth PD Kelly McCann for the
word on rap music in the Dallas/
Ft. Worth area, he said, “The
music seems to be more popular
this year than last. We don’t play a
lot of rap music during all day-
parts but do feel it’s an important
part of our sound. The majority of
the interest in rap music comes
from the younger demographics,
but the adults seem to enjoy some
things.”

Kelly continued, “We play most
of our rap music at night after
5pm. We do have a six-hour, Sa-
turday night street music pro-
gram hosted by Dr. Rock, the best
street jock I've ever” heard. He
does mixes you can’t believe. He
can make a record say and do
anything you’d like.

“The Doctor does make house
calls during the week if we need
him. He does a minimal amount of
talking but gets his point across
through the music he plays. Th&™" 1
show has become very popular in
a short period of time. In fact, a
couple of weeks ago he got 1700
kids into a club for a dance.”

“Rap music is helping
to give us that fun

image.”
— KNOK-FM

PD Kelly McCann

Kelly noted that his station
doesn’t experiment with scratch,
hip-hop, or go-go, preferring es-
tablished rap artists like Run
D.M.C,, the Fat Boys, Force MDs,
and Kurtis Blow. “We stick pretty
close to the streets for our infor-
mation, and will play a record by
a new rap artist if it's showing
well in local research.

“I don’t know if the music’s pop-
ularity has anything to do with the
seasons or not, but it seems that
way here,” Kelly commented.
“I’ve noticed that people who are
into rap music are also into dress-
ing the part. Naturally, our wea-
ther is better during the spring
and summer months, so that’s
when we have most of our street
promotions, tying rap music in
with' our breakdancing events.

“We're looking for attention,
and we must get it from our listen-
ers and any potential new listen-
ers by doing things our competi-
tors aren’t doing, That doesn’t
mean we’ll put anything on the
air, but rap music is helping to
give us that fun image. We want to
be known as a station that does
more than just play the hits.”




Our Commitment Hasn't Changed--
We STILL Deliver The Hits!

=] LISA LISA Ana CULT JAM
| with FULL FORCE

4 'l Wonder If | Take You Home'’

BLACKIURBAN BREAKERS] 55 Reporters — 68%

WWIN wusL WDIA wowi WZEN-FM KsOL WAAA
wXxXyv WDJY WHRK wBMX KACE WRDW KDKO
WILD WHUR WEDR wDMT KDAY WFXC

WRKS KKDA-FM WYLD-FM WJLB KJLH WBMK

WDAS KMmJa K94 KMJM XHRM wJiis

Black/Urban: © Billboard: @-®

CH_ERY-I. LYNN eemme s
“Fidelity"’ Billboard: ©-©

WXYV KKDA-FM wWTMP
WILD KRNB WDMT
WDAS WDIA WZAK
WusL WEDR KDAY
WAOK wowli XHRM

@04 =+ And On The Verge Of BREAKING!
e M AN H A-r-r ANS [BLACK/URBAN NEW& ACTIVE]

27 Reporters — 33%

- Y] ' 4 [ & 4
| "Don’t Say No Billboard: ©-®

WPLZ
WHUR wDMT wJimi KAPE
WAOK KDAY WKXI KOKA
KRNB KSOL WIAX wwDMm
WDIA WATV WBMK WANM
WYLD-FM WPEG WJYL WDAO
wowi WFXC WJJs

PROCESS And The DOO RAGS
“Too Sharp”’

THIRD WORLD ‘“‘One To One"’

On Your Desk This Week!




rCurrent and Classic Airchecm

MARKETPLACE
e CHECKS

VIDEO #2.is now available, featuring KFRC/Dr. Don Rose,
KFRC-KKHR/Jack Armstong, KFI-KIIS/Big Ron O'Brien, KLZZ/
Magic Christian, KFMB/Hudson & Bauer, KIIS/Bruce Vidal, plus
more! 2 hours on VHS or BETA, $39.95.

Current Issue #62 features WAVA/Don Geronimo-Charlie &
Harrigan, KHTZ/Charlie Tuna, KIIS/Big Ron O'Brien, Atlanta
CHRs Z93 & 94Q, Salt Lake City CHRs KCPX, KFMY & KISN,
Houston CHRs KKBQ & KRBE, KITS/Ed Volkman, plus Odes-
sa's market teader KWES. 90-minute cassette, $5.50.

Current Issue #61 features. WRBQ/Q Morning Zoo, KTFM/
C.K. Cooper, KMEL/Eondon & Engelman, Denver's Y 108/
Chuck Buell, K|R/Gary Lockwood, KMGG/Robert W. Morgan,
plus WWDC/Greaseman. 90-minute cassette, $5,50.

Special Issue #S-56 features ORLANDO & NEW ORLEANS!
ORLANDO CHRs WBJW & WHLY, AOR WDIZ & A/C WJYO,
& NEW ORLEANS’ CHRs B97, WQUE & WRNQ, A/C's WTIX
&WAJY plus Urban WYLD-FM. Cassette, $5.50.

Special Issue #S-57 features ATLANTA, with CHRs Z93 & 94Q,
A/C's WSB, WSB-FM, WRMM, Urban WVEE, AOR WKLS and
Oldies WQXI. Cassette, $5.50.

Classic Issue #C-55 features KFRC/Dave Diamond-1970. KIMN/
Jack Merker-1960, KHJ/Machinegun Kelly-1975, WOR-FM (fast
day)-1972. WXLO (first day)<1972. KFRC/Kevin McCarthy-
1973, KGBS/Roger Christian-Dick Lyons-1969, & KHJ/True

— =

DIAL-LE®)G L

Humor, Conversation, Calls, Calendar & More

... From WAVA/Washington, DC to KIIS-AM/Los Angelel — thanks for the
help!!t* J.J. McKay

Write on station fetterhead of phone:

(804)270-7206 9am-sPmesT

10918 Foxmoore Ave
Richmond, VA 23233

\
You‘ve gotten your degree in radio ...
but not a job in radio ...
Maybe your audition samples aren't
spliced to your advantage. I can help.
(216) 725-1902.

— 44 M

k&; .

NS U w ELECTRIC WEEN/E
. RADIO’S MOST RESPECTED

2"\:3 . DJ GAG SHEET SINCE 1970

= } RICK DEES, KIS-FM: “Tom, you really are The!

Best. Really ook forward to the arrival of The
Weenie, such a shot in the amm for our Morning
Toam!"

v FOR FREE SAMP! £5 WRITE

=~ The Electric Weenie, Inc.

& * 33 French Street Hingham, MA 02043, (617) 749-5848

Disk Jockey Comedy

Hilartous 20-40 second comedy bits . . . 25 pages per

month delivered to your mouth. For sample & info on
FREE book of 100 Krazy Kommerclals, write HYPE,

RESUME AND AIRCHECK CRITIQUE

* Ready to move to a farger market?

* Will your tape and resume cut it?
Written resume and aircheck refinement
by winning broadcaster in top 20 market.
Rates: $15.00/RESUME $15.0C/ AIRCHECK

or “T&R" Special for $25.00
Chuck Dees — 2305 Crestbrook Dr. Suite 2
Crescent Springs, KY. 41017

FEATURES

W‘World’s Greatest Living Expert|

65 interviews with "experts” on wacky subjects: "Time “(.a]
(77 Travel," “The Car ash." and more. About 2 minutes 3

each with listenes-grabbing intro, spot break, wildly F“]“ly

funny and entertaining interview! T

Stulf!
Free demo, write on letterhead or|
~|call(808)524-5411

REATIONS ——

Don Bleu-1978. Cassette, $10.50. INK., 7805 Sunset Blvd., #206, Los Angeles, CA

90046.

1164 BISHOP STREET, SUITE 124
96613 [

NS " Gocom7, }

CALIFORNIA AIRCHECK
Box 4408 — San Diego, CA 92104 (619) 460-6104

O’Lihers
FREE SAMPLE ISSUE

of radio’s most popular humor service sy,

For sample, write on station letterhead to: ‘O L\nel‘s
1237 Armacost Ave., Suite #6-R Los Angeles, CA 90025

f "/ A Terry Marshall"s
—— o

¢ Entertainment News For Radio

CHR ' AOR  AC
Call for a free trial subscription

(415) 564-5800

e -
Perug weing

FRESH!,_ fom

NEW! BRIGHT

¥
My i, Write on station letterhead to: ’J’{yoo.,,’ff}{” .
N AFF! 2 r3 -
Nbeeg, 2 Y AT e o > “Phantastic Phunnies”'g = B A
= Mple 2= Suite 109-212 San KRG FREE FREE FREE

 F
M cisc,

Sunnyvale, CA 94087

Highly Hespected!  Hilarious!  Originai!
Proven worldwids audience buitder!

r""‘//“"}\-

RADCOM

BRADBURY COMMUNICATIONS

Famous PSYCHIC David Guardino, Psychic |
to the Stars, is available FREE for talk
shows, phone interviews and news actual-
ities . .. 24 br. phone . . . just call

(702) 386-0702 or (702) 386-0827 I

A8

‘Quick-quip," Topical Humor!! introductory month's 500

topical one-liners and ‘BONUS’...Just $2.00! Phantastic
§ Phunnies, 1343-A Stratford Drive, Kent, Ohio 44240

EMPLOYMEN UCTION (

Response 1o the COMEDY GARAGE ad has been ureal We're
providing stations around the country with prerecorded material
including drop-ins, joke commercials. and galions of other goodies
Send 5200 for your demo cassette to: BRADCOM, Suite 211, 3387

N Del Rose Ave. San Bernardino, CA 92404 —
Free Sample Of
RADIO’S DAILY
H ON-AIR
Need A Major Market Sound? PREPARATION
Hundreds renewed again! SERVICE!

Contemporary

Free sample! Now a special service for air talent, DJs, News Announcers, Ra- Box 20083R, Airshift-ready music
A dio & TV. Also production coaching. Special rate for aircheck Long Beach, CA'90801 notes, star facts,
c 1g-on Stato e S— consuiting. Improve your diction, your timing, your style & deliv- “Indicate COUNTAY or calendar, more!
°"'°5';'°°4“’;‘;:\;‘emz'"9 y ery. All inquiries confidential. Get the help you need foday for a CONTEMPORARY Format !
e et major market job tomorrow!
THE KINCAID COMPANY PROG MMING :
Our staff is waiting for your call at
(612) 871-8224 -

===
&£ MARKETPLACE ADVERTISING
prvrriy =
Payable in advance. Orders must be typewritten and accompanied
by check. One-inch minimum; additional space up tqQ six inches
available in increments of one-inch. Rates for R&R Marketplace
(per inch):

Mesa Kincaid, 10 years major market experience. = Baad
" BROADCAST PRODUCTIONS EAST, INC. |

TRAVELOG — 90-second travel feature ./e-

viewing resort and vacation areas worldwide.

10,000 RADIO, TV JOBS

. Over 10,000 Radio & TV jobs are published every year. Up to 98% of

Per Insertion the nationwide openings can be found in THE AMERICAN RADIO JOB Easy sell to travel related businesses. For demo reply to:
1 Time $50.00 MARKET weekly paper. v
6 Insertions. $45.00 2 :he mo:l current and complete radio and television job publication in 23 Rustic Ave, Medford, NY 11763 (516) 286-312_5
meric:
13 Insertions $40.00 3 Subscribed to by nearly every major broadcast school, Jr. colleges,
28 Insertions $35.00 colleges and universities.

Yolume Rates Avsilable

Additional $10.00 per week charge for Blind Box ads.
Will include logo or other line art on ads of two inches or more
if camera-ready art provided. Deadline for Marketplace ads is
Friday noon, two weeks in advance of publication date.
Marketplace ads are non-commissionable.
Submit to: Marketplace

RADIO & RECORDS 1930 Century Park West

Los Angeles, Calif. 90067 (213)553-4330

Complete fistings for DJs, Program Directors. News people. Salesmen,
Engineers, Production Directors.

Al major, medium & small markets.

All formats: AOR, COUNTRY. MOR. CHR. BEAUTIFUL MUSIC. NEWS,
TALK

7. Many opeénings for those men and women with little experience.

8. Money Back Guarantee.

Rates: One week $6 00. SPECIAL 6 weeks$14.95 — you save $21.00/

HAmezican Radio %
JOB MARKET

7553 North Ealtern, Las Vegas, NY 89101

N

eggies

@

CHR or Country Carts A
1000 selections . . . base price $5,500 ’::.;!
Delivery within 30 days. Highest quality.
Factory warranted BLACKSTONE

ENTERTAINMENT GROUP
Radio Program Services

(303) 685-9563
m—

o

Library on stereo 25Hz
recl to reel; updates available
for live assist or automation
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We spe(?iulizé in

PHONO NEEDLES |

Toll Free: 800-368-3506 i@.\?
¢ *‘aﬁ)

In VA: 703-661-8868 Send for a free catalo:

Needle in a Haystack, Inc.
P.O. Box 17435 = Washington. DC 20041

0“1'"! MusiC DIRECTORY | N "We'e Needling the World” |

PROGRAMMING SERVICE

Box 103  indian Orchard.
Massachusetts 01151 ¢ 413-783-4626 PROFESS'ONAL SERVICES
*Music testing research compiled by Smith & Company, Chicago
(IR y—

AVAILABLE NOW — ON TAPE
*The Top 641 Safest Oldies for A/C

Ratings grow when

CARLEY PRINTS
- on transit sgac.ek

- o

1@ G’C 7lez) (414)384.0933
> AEYAC 20s 4 ADY 001N
,‘ i&g SECOND READY TO MOVE UP?
| iy to a better position? W vide aircheck/resum:
{ i == PRODUCTIONS refinement. alrchescllsoanalys‘i?sf’:}né zr:giy?nen;eigu:
- AL ADVERTISING" seling for announcers. We're a full-service consultancy T R e ey y _—
UNIQUEMUSIC for all-size market stations and alsc individuals. ’\’% j
SYNTHESIZER 3954 Peachtree Rd., Suite 202, Atlanta, GA 30319 B U I I o Ns
STINGERS/ {404) 266-1977 D‘A;My Back
4 uarantee e s R
20 tasty, 15 second bits of music on two 15
ip.s. Y2 track reels — $225. Free somples (P)USIOGT‘
on request. rln e 3
Weals koo s PUBLICATIONS —— &
4 e S-S ——— e REPRODUCE YOUR CALL LETTERS OR

S i PROMOTIONAL IDEA ON THE MOST POPULAR
75, pradse Tl fesdiics, | WEARABLE! FREE CATALOG & SAMPLES AVAILABLE
]

PERSONALITY SHARING: Ve ot of Dersonality Radio JOY PRODUCTS
. by Jay Trachman BOOK il 25 West 45th St, NY, NY 10036
- "BEYOND THE BASICS" (212) 869-3743

]

]

]

1

]

1

]

| with detailed articles on: -
| How to write and use content pPrice: B16.50 |
]

]

1

]

1

1

]

1

}

]

Developing your own "act" 1
Preparing for The Book All three SHARING
--and much more! books $34.00

Payment must sccomoany all orders. For phone orders

FOR MODERN AIR TALENTS. THERE'S NEVER BEEN A SHEET
LIKE IT. AT LAST A SERVICE FOR THE 1980s! FREE SAMPLE:
INFO-BITS, % KFMB, SAN DIEGO, CALIFORNIA 92138, GREAT .

SHOWS EVERYDAY!!

L".""."""')

with VISA or MASTER CARD, cail (209} 226 0358. Cali-
fornians must add 61 sales tax. Overseas: please acd

\l 4
M,g INFO-BITS :
. : \

$1 par book for shipping. Canadians olease mark your [7
cheque: "U.S. FUNDS". Autographs by the author on
raquest. Prices subject to change without notice.  Spe-

ol “Taten tor sasaome purchases of 30 copres o rora, l Looking for a great office

Uake checks payabie to "CreeYadio Services’. Mail to

[ CONSULTANTs [ ik | in Century City77?
| i
‘ - (~ THE M STREET N SUBLET from us!
L JOURNAL

New, fresh wild tracks for your show each month,

|
|
|
|
Radio & Records has completed its consolida- i
tion to the 5th floor at 1930 Century Park

only $20. Semi-annual and yearly rates too. Sample A new, authoritative weeklv neusletter for: West (corner of Constellation and Century |

cassette $4. Format News * FCC/CRTC Files * CP Activity Park West) which leaves about 3500 square |
Aircheck critique and production by a 21-year ma- R feet on the 4th!

jor market veteran, Call or write for rates. Free sample: Box 540381, Houston, TX 77254 ol ) 0 I

(713) 660-5260 Call Us: 213-553433 ‘

Stu Collins Broadcast Services It’s really pretty spiffy! [

174 King Henry Court, Palatine, IL 60067 (312) 991-1522 |

THE INDUSTRY AT
YOUR FINGERTIPS! Casino’s Only

DIARY REVIEW

_ : o Minutes Away!
Give your sales and programming departments the winning “F land” § 3
edge with listener information that you can’t get anywhere R ———— —— antasyland” 5-acre estate has a private pond
else. — — w/lighted fountains and is secured by a privacy
— fence w/remote controlled gates. LG house w/
CALL 609-845.4040 —_— ge "
4BR + 3 BA. Ultra mod. kitchen, Jacuzzi, sen-
— sational glass-enclosed pool. Only min. from
x Diar ExpErts A.C. via Garden St. Pkway or Cape May City.
g Airport. $695,000. For info & terms call sales
agent Joe Baltzell.
1001 jefferson Plaza Suité 112 Wilmington. DF 19801 Includes: % ¥ PHILIP GUBERR.E., INC.
Rock Radio ® Hit Radio ® Non Commercial Radio ¢ (609) 344-2811 ask for “Joe B*  (609) 347-8815 evenings
M?or Record Distributors ® Major Record Labels o
RECORD SERVICES Independent Labels, Promotion, Marketing ®
Broadcast Groups, Networks, Consultants &
Artist Management, Talent Buyers, Agents ¢ Increase Sales Results
OLDIES BY THE THOUSANDS Rock Video Programs, Producers ¢ The radio and record industries are
NEW EXPANDED UP-TO-DATE CATALOG of 45-rpm oldies Plus — A Travel Guide To 51 Cities big markets to cover with a limited
fi the past 40 years. Fast, reliable service. Credit card
;g;ptsd?zend $g for comprehensive catalog to: SPECW ONE “ME OFFER!_“O'M lReg- ”5-00' za'es ;Orce t put R& R Mark Ipl
4 2 | 0 why not pu arketplace
8265 ;:;mﬁmfohﬁ?"m "m";m m to work for you? It's a sure way to
Box 88455, Dept. #AR, Los Angales, CA 90066 IZB"] 656-9910 hche /28 generate qualified sales leads. Just call:
213)391:4088 B8 ‘2 1 3,5534330 for more information,
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OPPORTUNITIES

OPENINGS

OPENINGS

AIR PERSONNEL NEEDED

NATIONAL is recognized as the leader in radio personnel placement. NATIONAL re-
ceives a constant flow of job openings in small, medium & major markets. We need
announcers, news people, programmers, male and female, for all size markets. If you
are ready for a move let NATIONAL help. We make the complete presentation for you.
For complete confidential details and registration form, enclose $1 postage and

OPENINGS

SOuUT

Afternoon personality/production needed for A/C AM station
tin beautiful resort area. Send T&R: Ross Caudell, WDLV. Box
1677, Southern Pines, NC 28387 (6-7)

New CHR station. Experienced & eager personel need only
apply. T&R: Dave St. John, 2621 MacArthur Drive, Colum
bus, MS 39701 (6-7)

“10pm-2am announcer position open. Tape & cover letter:
Rob Barnett, PD, KZEW, Communications Center, Dallas, TX

Leadership, organization, administrative abilities
— documented and supported by references
— necessary for consideration. Salary $18-
24,000 based on experience. Are you the pro-
motion-oriented motivator who can handle this
task? A great company, people and facility will
support the right candidate. Apply only if you
have the professional background and person-
a growth plan that matches the requirements,
T&R to: Radio & Records, 1930 Century Park
West, #007, Los Angeles, CA 90067. EOE
M/F

GENERAL
SALES MANAGER
K95FM
TULSA

Tulsa’s country favorites
station seeks a performance-
oriented executive who can
develop and motivate an am-
bitious, forceful sales team.

If you have The Best knowl-
edge of broadcast sales,
promotion and research with
organizational skills to match,
write: Lee Masters, General
Manager, KWEN(FM), 1502
South Boulder, Tulsa, OK
74119. Katz Broadcasting
is an Equal Opportunity
Employer.

KATZ BROADCASTING COMPANY

America's Employee Owned Broadcast Group
A SUBSIDIARY OF KATZ COMMUNICATIONS INC.

KATZ The best.

McVAY MEDIA

Staffing two new major market radio sta-
tions. Need PD, news, jocks and production
pros. T&R to: 24650 Center Ridge Rd., #340,
Cleveland, OH 44145. No calls please EQE

Maine’s leading MOYL station, WYNZ needs parttime an-
nouncers. T&R: Dean Rogers, OM, Box 1319, Portland, ME
04103. EOE M/F {6-7)

50kw WAYU, Maine’s fastest growing station is accepting
tapes for one fulltime, & two parttime shifts. T&R: Ken Silva,
Box 330, Lewiston, ME 04240. {6.7)

WCOU is growing. Seeking aftérqoon anchor/reporter for
possible future opening. T&R: Charles Bullett, The Lowe
Group, Box 330, Lewiston, ME 04240 (6-7)

CE (PTOK) for central Jersey FM. T&R/salary: W. Kenworthy,
203 Main Street, #17, South Bound Brook, NJ 08880. EOE
M/F (6-7)

Stereo FM A/C seeks good fulltime night talent with produc-

tlon & organizatonal skills. Rush T&R: Don Patrick, PD,
WSYY, Box 1240 Millinocket, MD 04462. EOE M/F (6-7)
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handling to: 75202. EOE MIF (6-7)
E,E.\‘ﬂ BROADCAST TALENT COORDINATORS WKJJiLouisville neds creative afternoon personality. Send
Dept. R., P.0. Box 20551 * Birmingham, AL 35216 * (205) 822-9144 s sl [207LW Mobammadl AT L™
WANTED: =
AN | UL SR T ST | rogram Disector
URBAN LEADER

PM summer fill-in needed T&R: Mark Ericson, WORC, 167
Pleasant Street, Worcester, MA 01609. No calls. EOE M/F
6-7)

PROGRAM DIRECTOR
All-hit, WHIT & Country, Q106/Madison, WI.
Both formats unique to market. Includes
country airshift. Management experience
required. Possibility for advancement. Re-
sume: Hudson Investment, 1150 17th St,
#1104, Washington, D.C. 20036. EOE

|
|
|
WEAN/105-FM looking for talented parttimers. Call Don Hal- ‘
lett or Bob Allen: (401) 277-7900 ECE M/F (8-7)

WENY-AM/Elmira, NY is looking for a strong morning drive
personality. T&R: GM, Box 208, Elmira, NY 14902, ECE M/F
8-7)

Professional with Country and Full-Service
experience needed for Florida Giant. (813)
576-6090 or send resume : 9720 Executive
Center Drive, Suite 200, St. Petersburg, FL
33702. EOE

A TAFT COMPANY

Director wanted. required. Send T&R
with sample of copywriting to: R. Walker, WHYL. 2741 North
29th Avenue, Hollywood. FL 33020. EOE M/F (6-7)

News people needed! Lifestyle communicators can find a
home at WTCB, Box $106, Columbia. SC 29250. EOE M/F
67)

Wanted now. Big voice for hot hits format & production. Send
T,

Y94 FM/Syracuse !
Northeast's A/C
Powerhouse

Has a rare opening for an uptempo, bright and
adult personality for 7-midnight. Katz Broad-
casting, #1 radio station, and a great place to
work! Tapes & resumes ASAP to: Phil Locascio,
Program Director, Y34FM, 2 Clinton Square,
Syracuse, NY 13202. Katz Broadcasting is an
equal opportunity employer.

WRNJ has immediate opening for fulltime newscaster. Good
small market A/C. Strong on news. T&R: Rick Davis, Box
1000, Hacketstown, NJ 07840. (6-7)

WRNJ, small market station with big market sound, now ac-
cepting T&R's for future DJ opening. D.P. Kendall, WRANJ,
Box 1000, HJacketstown, NJ 07840. (6-7)

Promotion Manager Radio
Phila. Broadcaster is seeking someone
with at least 3 years of Management level
experience in Promotion, Advertising or
Public Relations. You must be creative,
know and respect the real meaning of tearn-

- work and possess excellent written and
verbal communications skills. Attention
to details is a must. Responsibilities will
include PR releases, Listener and Sales
Promotion activities, Advertising and Bud-
geting. An Equal Opportunity Employer.
Send Resumes in confidence (no phone
calls please) to: Donald Pettibone, VP
& GM, WIOQ RADIO, 2 Bala Plaza, Bala
Cynwyd, PA 19004-1577.

Aggressive killer night personality for B94/Pittsburgh. T&R:
Scott Alexander, 1715 Graridview Avenue, Pittsburgh, PA
15211, EOE M/F {5-:31)

0C-104 FM is now accepting T&Rs for possible future open

< Bob Canada, 2104, Suite 315, 160 Newtown
Road, Virginia Beach, VA 23462. (6.7)

America's number three condensed market
station looking for personality beginning
June 20th. Good money for great talent. Air-
shift plus production. We're looking for ma-
ture, dedicated professionals. Tape and re-
ferences to P.O. Box 1632, Big Spring, TX
79720. EOE

Near Dallas. Looking for News/Sports Director, & PBP. T&R:
Mel Price. KDXE, Box 564, Sulphur Springs, TX 75482, {6-7)

Future opening for morning drive at South AR’s KLBQ-FM.
T&R: J. Randell Harvey, 1904 West Hillsboro, Eldorado, AR
71730. EOE M/F (6-7)

Rare opening at WYNK-FM/Baton Rogue. Need morning per-
son to entertain with modern Country music. T&R: Phil Wil-
liams, WYNK-FM, Box 2541, 8aton Rogue, LA 70821. EOE
MJF (6:7) ’

We Need A Professional!
We have an opening for the position of pro-
gram director at one of our several radio sta-
tions. If you have what if takes fo manage
people; increase your listening audience,
become involved in the community-and be a
winner, we need you. We pay higher than
average and are willing to pay better bucks
for a better person. If you are ready to prove
yourself as a leader, send us your tape, re-
sume, and reasons why we should hire you fo:
P.O. Box 1230, Temple Texas 76503. ECE
M/F. No cdlls please.

Top-rated CHR, WKMX-FM has openings for midday & all.
night jocks. Production & face to face appearances a must.
T&R: B.J. Kelley, Box 840, Enterprise, AL 36331. Nq calls
i6-7)

Parttime air talent nesded for top-rated rocker in the SE. T&R: |
Mark Zintele, 35 YNF-8720 Executive Center Drive, St. Pe-
tersburg, FL 33702. EOE M/F (6-7)

Aggressive sunbelt properties need copywriter & air talent. If
you're'motivated & organized. Send T&R: John Hagle, KIXS/
KIIZ, Box 880, Killeen, TX 76540. EOE M/F (6-7)

Looking for top air talent for Florida’s hot rockin’ flame throw-

ings. T&R: Dave Allan, Box 1850, Ocean City, MD
21842. EOE M/F (5-31)

ing 1-100. Send T&R: 801 West Granada, Ormond Beach, FL.
32074. EOE M/F {6-7)

OPENINGS

R -

Chief Engineer

WIVY, Jacksonwville, Florida's leading
FM, is accepting resumes and salary
requirements for a full charge chief
engineer. Requires knowledge and ex-
perience in all aspects of studio and
transmitter maintenance and con-
struction. FCC license, three years ex-
perience as chief required. Send infor-
mation, including verifiable references
to: General Manager, WIVY-FM, 3100
University Boulevard, South, Jackson-
ville, Florids 32216. EOE. A Gilmore
Broadcasting Station.

WNDB & WWLV/Daytona Beach seek reporters. T&R: Dave
Wall, Love Park, Daytona Beach, FL 32015. EOE M/F (6-7)

Legendary KTSA is looking for dedicated radio professionals
for_parttime/fulltime positions. Send T&R: John Dakins,
KTSA, Box 18128, San Antonio, TX 78218. EOE M/F (6-7)

KHOO-FM is looking for a talented uptempo A/C jock to do
Tpm-midnight. Must have three years experience. T&R: John
Elliott, Box 21088, WACO, TX 76702. EOE M/F (6-7)

for talented air per-
opening. T&R: Kris
Kelly, Box 760, Jacksonville, NC 2854 1. EOE M/F (8-7)

Rock & roll on CA coast. WXQR looking
i h duetion. "

DOMINANT 100kw A/C
Seeks fresh talent for future openings. Our
Southeastern market is small: our sound is not!
No beginners or screamers please. T&R to:
Radio & Records, 1930 Century Park West,
#0011 Los Angeles, CA 90067. EOE M/F

Country FM on Florida’s east coast seeks strong personality
for possible drivetime opening. Send T&R: Mike Mitchell,
WAVW, Box 489, Vero Beach, FL 32961. EOE M/F (6.7)

Experienced entertainer needed for 6-10pm shift on A/C FM.

Good production a must. T&R: Randy Marsh, PD, WINGS,

92-FM, Box 669, West Paim Beach, FL 33402 {6-7) g
b

WGLD is looking for with superb
production skills for future openings. T&R: Tim Roberts, Box
8009, Greensboro, NC 27419. (6-7)

WIN WITH PROS!

#1 TOP 100 CHR
We're making key additions to our top-rated
moming show, including newsperson and con-
versational comic sidekick.
Aiso needed: a self-promoting high-profile p.m.
drive talent. Get strong support from growth-
oriented group in beautiful coastal city.
Rush a T&R to Radio & Records, 1930 Century
Park West #0013, L.A., CA 90067. EOE

Need experienced on-air PD to lead top-rated Country station
in Tallahassee, FL. Send T&R: GM, WMNX, Box 1110, Talla-
hassee, FL 32302. No calls. EOE M/F (5-31)

Help Wanted, *'GM." Small market FM in NW Ohio. Proven
sales background a must. Excellent potential for growth.
Write: Station, Box 352, Ottawa, OH 45875. (6-7)

Full/parttimers needed for future openings at Lafayette’s lazar
FM. Soon to be dominant CHR. No calls. T&R: Kay Bradley,
WLZR, 2655 Yeager Road, West Lafayette, IN 47306. (5-24)

Chicago metro A/C station seeks experienced professional
news anchor/reporter. Females encouraged. T&R: ND,
WZVN, 1000 East BOth place, Merrillville, IN 46410. EOE
M/F (6-7)

Announcer for small market daytimer, air shift/production &
PBP. T&R: Dick Grogg, WPCO, 601 Upton Road, Mt. Vernon,
IN 47620. EOE M/F (6-7)

MICHIGAN — LITE FM
Needs creative entertainer for evening shift.
Large, competitive market, good money, great
benefits. Super-professional environment, large
corporation. Send cassette, resume and short
letter of introduction to: Radio & Records,
1930 Century Park West, #009, Los Angeles,
CA 90067. EOE |
B m—




OPENINGS

WLVQ/Columbus needs strong, expetienced Production
Director. Send T&R: Pat Still, WLVQ, 42 East Gay Street, Col-
umbus, OH 43215. {6-7)

Broadcast group in Southern OK has full & parttime openings.
T&R: Michael Reeves, 52 Broadcasting, Box 599, Sulpheur,
DK 73086. No calls. EOE M/F (6-7)

Drive-Time In

The Motor City
Quick wit, topical humor and GREAT production. Two-
year medium/major market experience. Send audition
cassette with resume to: Station Manager, P.0. Box 518,
Lathrup Viliage, MI 48076. EOE M/F

Openings after the Arbitron. Prime personalities needed. No
card readers or beginners. T&R: Jack Swart, WGRD, 122
Lyon NW, Grand Rapids, MI 48503. No calls. EOF MJF (6-7)

Future openings at Country station, KTGR. Box 459, Colum-
bia MO 65205. No calls. {6-7)

Air position available for qualified communicator. Top pay.
Benefits. Beautiful city. Modern facility. T&R: PD, WZOE,
Broadcast Center, Princeton, IL 61356. EOE M/F (6.7)

Small market daytime operation needs manager with pro-

b . Resumes: Dick
Grogg, WPCO, 801 Upton Road, Mt. Vernon, IN 47620, EOE
MFF (6-7)

Contemporary Country station neads midday jock. Strong
production, A/C approach, five years experience. C&R: PD,
KVOC, Box 2080, Caspar, WY 82602. (6-7)

We're looking for a great promotion director,
who understands that even though it's our
10th anniversary of Country and Seattl?, no
one ever shopped at a retail store just be-
cause of an “anniversary sale.” Strong air-
work a definite asset, and a background in
Country programming also important. Send
materials to:

Jay Albright, Program Director. KMPS-
AM & FM, 1507 Western Avenue. Suite
#505. Seattle, WA. 98101

An equal oppertunity employer.

Need street reporter/PM anchor. T&R: Jim Cumberland, ND,
KUUY/KKAZ, Box 926, Cheyenne, WY 82003. EOE M/F (6-7)

Immediate opening fulltime & future considerations at KUK/
Portland for announcers & production. T&R: Greg Lenny, PD,
Box 566, Hilisboro, OR 97123. Na calis {6-7)

TOP 15 MARKET STATION
Looking for a deep-voice announcer for night-
time "Love Songs” program. Send T&R to:
Radio & Records 1930 Century Park West,
#0012, Los Angeles, CA 90067. EOE

The New 95FM, Lansing's premier CHR, is
looking for the perfect News Director/Morn-
ing Anchor to augment one of the nation's
best morning shows. You must be personal,
;communicative, and have the ability to de-
liver the news with a contemporary lifestyle
approach. Females and minorities encourag-
ed. No calls, please. Tapes and resumes to
Mark Maloney, Program Director, WVIC-FM,
2517 E. Mt. Hope, Lansing, Ml 48910,

Denver's classy 1590 seeking weekend talent from front
range area. T&R: David Allen, KLSZ, 1776 Grant Street,
Denver, CO 80203, EOE M/F (6-7)

Loaking for fresh air & mountains? We're looking for a quali-
fied CE. Resume: Chris Alexander, KQSW/KRKK, Box 2128,
Rock Springs, WY 82901, or (307) 362-3793 (6-7)

KAMP in El Centro has an opening for an air talent. CHR/-

Oldies format. T&R: Cal Mendel, GM, Box 1018, El Centro,
CA 92244, or call {619) 352-2277 EOE M/F {6-7)

OW.

®  GafMCountry

50 Country

PRODUCTION MANAGER
Seeking Production Manager for Country
Combo. Must have strong voice, medium
or major market frack record and crea-
tive writing abiity. Send T&R to: Ken Fear-
now. 615 N. 90 St, Omaha, NB 68114, EOE

New Mexico’s newest FM is looking for aggressive pros who
want tobe #1. All shifts & news. T&R: Gary Marshall, KRSN,
Box 1176, Los Alamos, NM 87544. No calls. {6-7)

Programming & production position open, satellite music net-
work format. Production experiance required. $250/$275 per
week. T&R: WRLO, Box 508, Antigo, WI 54409. EOE M/F
16-7)

Today radio, WTDY/Madison needs adult midday host. Info
tainment format. Must have strong production & creative
skills. No DJs. Mark Vos: (608} 271-1486 EOE M/F (6-7)

Love traditional Country & great climates? Announcer/pro-
dution/music position at aggressive 10kw AM. T&R: Larry

KCLG, Box 489, Washington, UT 84780. {6-7)
e Sl

AIC TALENT

Rare opening at #1-rated major market FM . . .
great bucks, facilities, people and city. Send
tape and resume fast!!! Radio & Records,
1930 Century Park West, #0010, Los Angeles,
CA 90067. EOE

|

KYOS/Merced, has upcoming weekend & possible fulitime
openings. Beginners weicome. T&R: Richard Perry, Box 717,
Merced, CA 95341. EOE M/F (6-7)

Northern Colorado top-rated CHR, needs talented AM drive.
No calls. C&R: Jim Alexander, KUAD-FM, Box 117, Windsor,
€O 80550. EOE M/F (6-7)

ALASKA!

Expanding AMFM station looking for experienced
announcers. Market of 30,000 but in a dynamic en-
vironment. This is not your average ho-hum small

town. Alaska’s capital requires talent and involve-
ment. KINY-AM is 50 years young. Send T&R to:
Paul Ryder, KINY, 1107 W. 8th St, Juneau, AK,
99801. EOF

KCBQ is accepting on-air/news applications for future open-
ings/vacation relief. T&R: Lee Rogers, Box 1629, San Diego,
CA 92112. EOE M/F (6-7)

CHR PD/AM drive needed for Rocky Mt. FM. Send T&R: Box
1692, Canoga Park, CA 91304, EOE M/F (6-7)

POSITIONS SOUGHT

POSITIONS SOUGHT

I Well-prepared, local & warm personality seeks air shift on sta-
ble, professional operation in medium market. Strong produc-
tion. PAUL BILER: (419) 334-4302 (6-7)

Looking for  challenge. Young, ambitious, reldcatable air per-
sonality with strong pipes & good production wants to move
on. AOR or CHR. MARC VERNON: (217) 333-2016 (6-7)

Attention adult-formatted stations. 15 years MOR, B/€Z, BB,
classical, Country & news/talk experience. Great production
& references. ANDY BUDNICK: {904) 744-5750 (6-7)

Eight-year pro looking to move up. Smooth communicator,
strong production & promotional know how. Looking for a top
team. STEVE ALLISON: {503) 773-3607 (6-7)

Industry pro, over 13 years in Chicago, LA., & Phoenix.
Seeking parttime employment in Chicago or metro area. Seri.
ous inquiries only. (312) 479-1216 {6-7)

Veteran radlo announcer/MD/PD. Have worked CHR, B/U,
Jazz formats. Good production. Willing to relocate immedi.
ately. BRETT LEWIS: (BO4) 264-2765 (6-7)

OM/PD, four years experiance, midday man, news & heay:
promotions, community oriented. OAN DUBONNET: {207}
282-4922 (6-7)

14-yaar pro currently news/sports director seeking AM/PM
drive. Southern location, good pipes & production, PATRICK
McGINLEY: (406) 7236731 (6-7)

HI, how are you? I’m ready to work four times as hard for you
2t your small market station. Try it. JOE: (216) 669-4887
16-7}

First-class, eight-year PBP veteran seeks division 1 collage
football/basketball PBP. DOUG: (319) 557-8591 nights. (6-7)

Creative AOR personality with radio degree. Experienced
iti ion skills. Will go any anything to
succeed. GENE HUGHES: (409) 892-9460 (6-7)

om, fonced in ions, p ion &
seeking relocation to warm climate. Excellent resume. ED K
611 West Fontanero, Colorado Springs, CO 80907. {6-7)

'm looking for the green, The green grass of home. Three
years in he desert is enough. Want CHR, A/C, West, MW
THE MASTER: (805) 943-7187, or 948-8090 (6-7)

Twenty-yoar pro AM personality. PD/GM, Oldies/CHR, high -|
energy in all fields. Looking for a permanent home. RIC: (818)
705-3188 {6-7)

Creative brosdcasting school graduate seeks sales/DJ/pro-
duction position. Will relocate. TROY SAVAGE: (215)
GL5-2229 (6-7)

ND looking for greater challenges in radio, Preferably in the
South. Experi in writi i g news.
TOM: WGUD-FM, {601) 475-2111 (6-7)

Experienced -radio copywriter seeks new position. {718)
698-0413 (6-7)

Sharp, enthusiastic sir talent seeks local radio position in VA/
MD/DE area. Current broadcast school student. DONNIE
FARRIS: (703) 368-9216 (6-7)

Look here, hardworking team player. 2 %iyears at top-rated
A/C. Will go anywhera, but prefer MW A/C, CHR, AOR
CRAIG; (319) 266-1000 (6-7)

Dedicated veteran with first phone seeks challenging QM/
PD/VJ/DJ position. KEN McGEE: [601) 762-8215 (6-7)

Versatile young man seeks to make your station stronger.
Can write, can speak. Production ability. (213} 426-9748
167

M/PD seeking new challenge in CHR, A/C. Call:

with on ai
PD experience, looking for programming pasiiton in medium/
small market. J.T. STEVENS: (804) 272-1522 (6.7)

Looking to be medium/small market PD/air talent. Over 10
vears experience. JACK PHILLIPS: (208) 951-6239 {6.7)

Countey music is in my blood. | need a transfusion. Employed
air personality wants A/C or CHR job. VA, NC, or SC. LYNN
(703} 463-7914 (6-7)

Morning flash/B year veteran. Bits & characters, but please
N0 200s. Let’s try something original. TONY D.: {404) 935
4385 (6-7)

Hardworking teamplayer looking to get back into CA. PD/MD
GEORGE: (801) 257-7407 or 257-7419 (6.7)

Award-winning litestyle ND wants to discuss your opportuni-
ties. 15 years experience, all markets. Call: T.J. ALLEN: (205)
432.0102

8raodcasting school graduats. Good news & production
skills. JOHN DICKSON: Box 53, Colony, KS 66015. {316)
852-3347

Noitcudom!!II11INf What's this? MICK: {312) B49-0404 6-7)

Sports Director with five years PBP, news & sports reporting
experience. Looking to relocate in 1A or IL. JOHN: (314)
635-7120 (6-7)

Winning ion! Major market
in oldies 1955-1970, (own collection of 4,000 titles) pius ra-
dio_versions of TV game shows. MARK: (213) 877-3466
67

Pro with polish & pipes in Malne, looking for that top 50 news
9ig. Ten years In the minors. ready for majors. Director:
News/Operations & anchor. (207) 783-7418 {6-7)

Stable, mature pro A/C personality Tooking 1o move up to larg-
T mid-Atlantic market, Ten years experiance. Now PD. TOM
DAVIS, Box 9755, Towson, MD 21204, (6-7)

i o]
BOB ALLEN (316) 277-7470 (6-7)

Excellent on air praduction & possible PD material. 17-year
pro_looking to refocate in Florida. Can you help? {203)
355-3896 {6-7)

Country or A/C Mornings
Personality pro looks to move up to 100,000
plus market. Great production and ratings.
Sean Michael Lisle (206) 533-6002. Leave /
message on machine.

|
|
|
|

| =
| Two year parttimer in need of a gig. Small/medium markets |
only. MIKE: {805) 526 8869 (6-7)

Five years after leaving England, I'm looking for a slot in a me.
dium market. Two years experience in U.S. DAVID: (518)
372-8588 (6.7)

Female DJ with great voice & production wiling to relocate
KRIS: (319) 269-1888 (6-7)

Owners/managers. You're a call away. Morning entertainer
wih major market experience, seeks on-air/PD position with
great FM. Become the next #1. (205) 928-8015 (6.7)

Roady to rockl Smart young jock looking for & top notch sta-
tion. Two years medium market CHR/AOR experience. ED:
{402) 474-4696 (6-7)

Berry Gordy’s motion picture. I'm the last dragon’s brother.
Articulate, creative black air personality will give you good
numbers. B/U, CHR. LANCE: 9212) 866-8561 (6-7)

POSITIONS SOUGHT

Left-handed man in a right-hander’s body, looking to syner-
gize with croative AOR team. Copywriting & production 4are
my strong suit. MICHAEL STEIN: (818) 993-5308 (6.7)

Sharp, intelligerit air talent seeks escape from city smog to
Pacific NW. For T&R: BRIAN BAXTER,(213) 306.5277 or
391-8056. (6-7)

Production/PM drive air personality looking for new challenge
in S/W. Eight years CHR, A/C experience. PD/MD slots consi-
dered. SHAWN: (505) 722-9025 or (713) 728-1348 5-17)

Oldies/Country formar PD/MD, nominated CMA DJ of the
year in 19BO, seeking afternoon drive or middays. Currently
KCEE/Tucson. BOB JONES: (602) 889-6296 (5 31)

News . 7 years Excellent ref &
a good rapport with the local community. DAVE (716) 679-
1278 (5-31)

Major market pro with 15 years experience wants chance at
OM/PO. Learned from the best. Country, A/C, competitive
must win attitude. TED: (619) 561-3856 {5-31)

Look here. Hard working tesm player, 2 1/2 years at & top
fated A/C, will go anywhere, but prefer MW CHR, A/C, or
AOR. CRAIG: (319) 266-1000 (5-31)

Eight years in the business. Knoxvila PD/MD seeks fulltime
air/MD in medium to major markets. MAURICE TURK: (615}
523-8693 (5-31}

OM/PD, four years experience,
tions. Commumlv oriented.
282-4922 (5.31)

on-air, new & heavy promo-
DAN DUBONNET: (207)

V'm not a sportscaster, I'm a personality with four years ex-
perience. You need me. Call STEVE: (806} 293-9145 (5.31)

MISCELLANEOUS

WFKB needs complets MOR singles & album service. Send to
Jim Stolz, Box 336, Florence, KY 41042. (6-7)

78,000w FM (AOR) needs Jazz record service for Sunday
show. Contact: KMYZ, PO, Jim Ray, 5810 E. Skelly Drive
#801, Tuisa, OK 74135, or (918} 655-3131 {6-7)

Commercial A/C'FM needs Jazz record service for forthcom.
ing four-hour mighty Jazz show. Call Bill Elliott, WCMJ/Cam.
bridge, OH: {614) 432-5605 (5-31)

Important Notice: When replying to R&R
Blind Boxes, please keep the size of your
packages limited to a 9" x 12" envelope.

Dates appearing at the end of each listing
signify first week listed.

R&R Opportunities
Advertising

Radio & Records provides free {24 words
or 3 lines) listings to radio stations and
record companies in Openings. Free list-
ings of the 'same length are also available
to individuals seeking work in the industry
under Positions Sought. Ali other advertis-
ing must run display. Changes must be
mailed in on company letterhead.

1Y Deadline

To appear in the following week’s issue, we
must receive your ad by Thursday 12 noon
(PST) prior to issue date.

Display Advertising
Display: $30 per inch per week (maximum

| 35 words per inch). Includes bor-
[ der and logo.

| Blind Box: $45 per inch per week (maxi-
mum 35 words per inch). in-
cludes border, box ‘number
and postage/handling.

__Payablein Advance!

Display & Blind Box advertising orders
must be typewritten or printed and ac-
companied by check maifed to our office in
advance.
For Opportunities you may place your free ‘
listings ‘by phone only on Wednesday,
Thursday & Friday 9am-5pm (PST) (213)
553-4330 or mail to: R&R Opportunities,
1930 Century Park West, Los Angeles, CA
90067.
=
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Current

omplete
Credible

When it comes to information,

broadcasters come to

Radio & Records, The Industry’s
Weekly Newspaper. By subscrib-

ing to R&R you keep yourself
informed on what’s new in

management, sales, personnel,

promotion, music and the legisla-

tive arena. If you are a paid up

member of B.PM.E., we’ll start

fifty weeks of R&R coming your

way for the special rate of 190

dollars. That’s twenty-five dollars

off our regular rate of 215 dollars.

And the special B.P.M.E. rate

applies to both new subscriptions

and renewals. So, make the one
call that gets it all now to

(213) 553-4330.

adio & Records

1930 Century Park West
Los Angeles, California 90067
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NATIONAL MUSIC FORMATS

Added This Week

' Satellite Music Network | TM Programming

George Williams (214) 343-9205

The Starstation

JULIAN LENNON “Say You're Wrong"
SURVIVOR “The Search Is Over”
PHIL COLLINS “Sussudio”

9 s H
Rock ‘N’ Hits
COREY HART “Never Surrender”
DeBARGE "Who's Holding Donna Now?"

WHITNEY HOUSTON “You Give Good Love"
FOREIGNER “Reaction To Action”

Country Coast-To-Coast

DOLLY PARTON & KENNY ROGERS “Real Love”
ANNE MURRAY “'I Don’t Think I'm Ready For You”
JANIE FRICKE “She's Single Again”
GEORGE STRAIT “The Fireman™
RAY CHARLES with MICKEY GILLEY

“It Ain't Gonna Worry My Mind”

Drake-Chenault

Bob Laurence (818)883-7400

XT-40

STING "If You Love Somebody Set Them Free™
WHITNEY HOUTSON "You Give Good Love™
HEART "“What About Love?”

POWER STATION “Get It On (Bang A Gong)"

Contempo 300

AIR SUPPLY “Just As | Am”
DeBARGE "“Who's Holding Donna Now?”

Great American Country

LACY J. DALTON

‘You Can't Run Away From Your Heart"
SAWYER BROWN “Used To Blue”
ROSANNE CASH

‘I Don't Know Why You Don't Want Me”

NITTY GRITTY DIRT BAND “Modern Day Romance”

Century 21

Greg Stephens (214) 934-2121

The Z Format

STING “If You Love Somebody Set Them Free”
COREY HART “Never Surrender”
DeBARGE “Who's Holding Donna Now?”

The ALC Format

ROSANNE CASH
| Don’t Know Why You Don’t Want Me”

Super-Country

REBA McENTIRE “Have | Got A Deal For You"

Transtar
Adult Contemporary

Dave Bogart (303) 578-0700

HAROLD FALTERMEYER “Axel F"
BILLY OCEAN "Suddeniy”

Count
Tom Casey (213) 460-6383

RAY CHARLES with MICKEY GILLEY
“It Ain't Gonna Worry My-Mind"
DOLLY PARTON & KENNY ROGERS “Real Love”
JOHN ANDERSON “It's All Over Now"
JANIE FRICKE "She’s Single Again”

BPI

John Sherman/Bob English .(800) 426-9082
Adult Contemporary

BRYAN ADAMS “Heaven"

Modern Country

LOUISE MANDRELL “"Maybe My Baby”
REBA McENTIRE "“Have | Got A Deal For You*
RAY CHARLES with MICKEY GILLEY

“It Ain’'t Gonna Worry My Mind”

Cal Casey (214) 634-8511
Stereo Rock

HEART “What About Love?”

BRUCE SPRINGSTEEN “Glory Days™

MADONNA “Intc The Groove”

DARYL HALL & JOHN OATES
“Possession Obsession”

TMAC

AIR SUPPLY "Just As | Am"
CHAKA KHAN “Through The Fire"

TM Country

RESTLESS HEART "I Want Everyone To Cry”
SAWYER BROWN “Used To Blue

Radio Arts

John Benedict (818) 841-0225
Country’s Best

NITTY GRITTY DIRT BAND “Modern Day Romance "
LACY J. DALTON

“You Can't Run Away From Your Heart”
MAC DAVIS

"I Never Made Love (Till | Made Love With You)”
RESTLESS HEART "I Want Everyone To Cry”
GLEN CAMPBELL “(Love Always) Letter To Home"
CARL JACKSON “Dixie Train”

Soft Contemporary

DON HENLEY "Not Enough Love In The World”
ROSANNE CASH
“I Don't Know Why You Don’t Want Me"

Sound 10

STING "It You Love Somebody Set Them Free"”
HOWARD JONES “Things Can Only Get Better”
DON HENLEY “Not Enough Love In The World"”

Peters Productions, Inc.

Debbie Welsh (619) 565-8511
Country Lovin’
JUDDS “Love Is Alive” o

BELLAMY BROTHERS “Old Hippie™

ANNE MURRAY “i Don’t Think I'm Ready For You"
DOLLY PARTON & KENNY ROGERS “Real Love”
REBA McENTIRE “Have | Got A Deal For You"

The Great Ones

DeBARGE “Who's Holding Donna Now?"

Concept Productions

Elvin ichiyama (916) 782-7754

CHR

MADONNA “Into The Groove™
COREY HART “Never Surrender”
TEARS FOR FEARS "Shout”

Country

SAWYER BROWN “Used To Blue”
GENE WATSON “Cold Summer Day In Georgia"”
ROSANNE CASH

“I Don't Know Why You Don't Want Me”
KENDALLS “If You Break My Heart"
BECKY HOBBS “The Holtest 'Ex’ In Texas"
JIMMY BUFFET “Gypsies In The Palace”

Media General
Broadcast Services

Bob Dumais (901) 3204433

ACtion

DON HENLEY “Not Enough Love In The World"
ROSANNE CASH

“I Don't Know Why You Don't Want Me"
JANEY STREET “(How Long) Till My Ship Comes In”
SOUTHERN PACIFIC

“Someone’s Gonna Love Me Tonight”

Your Country
MEL TILLIS "“You Done Me Wrong”

Hit Rock

MEN AT WORK “Everything | Need”
DARYL HALL & JOHN OATES
“Possession Obsession”
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WlVWB.IIlmOve City, MD
Ray ‘Samy Dave Allan

WHISPERS
GZORGE HOWARD CHERYL LYNN

HALL & OATES
ity unmcnsuz FORCE MD'S
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| GLORIA maze

| JERMAINE JACKSON  WUSLPhiladelphia
TRINERE Joft Wyatt

| Hottest:

| SKIPWORTH « TURNE  LUTHER VANDROSS
SHANNON NNA

| EREODIE IACKSoN MADONNA

| con Fum ALEXANDER 0'NZAL
PRINCE PAUL HARDCASTLE

! D TRAIN

i Hottest:
WWIN/Battimore JESSE JOHNSON

I Keith Newman CRAKA

FREDERICK
- PRINCE
est: ROCK MASTER SCOTT

‘J WHITNEY HOUSTON OCEIMASTER o
MARVIN GAYE ;
pre l WDAS/Philadelphia
BILLY OCE Joe Tamburro
FREDDIE JACKSON pgang pryson

! RICK JAMES

| MELEA MOORE

| WitorBoston LUTHER VANDROSS
Elroy R.C. Smith CWEW GUTHRY

i DUTCH ROBINSON

‘ MADONNA JEFF LORBER
CON_FUNK SHUN ROCKIE ROBBINS

| causo HALL & ON
fous moes Hottest:
CHERYL, PREDDIE JACKSON
LoTaER VANDROSS MARVIN GAYE
MELBA MOORE JESSE JOHNSON
KLIQUE RENE & ANGELA
Hottest : GRANDMASTER FLASH
NEW_EDITION
WHITNEY ROUSTON WAMO/Pitsburgh
FREDERICK llen Harrison
MARVIN GAYE

READY FOR THE WOR  MADONNA
GEORGE CLINTON
NARADA MICHAEL WA
LUTHER VANDROSS

WKND/Hartlord TEENA MARTD.

JordanfMcLean M1z

NILE RODGERS DEBARGE

FORCE MD'S snm.sy CLARKE

CHERYL LYNN K & WOMACK

NUD: HxGH‘ry MOUTH

WHISPERS MELANTE

Hottest:

SLEY, JASPER &
5 TRALN READY FOR THE WOR
GKEN GUTHRIE NATALIE COLE
AMIDNIGHT STAR PRINCE
Fuaz CON FUNK SHON

E
Hottest: DIANA ROSS
LISA LISA
WHITNEY HOUSTON WDJY/Washington

| FREDDIE JACKSON Dan O'Neil
JESSE JOHNSON

0OSE ENI DEBARGE
poose Enns DIANA ROSS

JERMAINE JACKSON
SISTER SLEDGE

RUN D.M.C,
WNHCNew Haven Ty
James Jordan HACL 7, OATHS
TEENA MARIE GEORGE CLINTON
STING - TING
D TRAIN Hottest:
PRINCE PRINCE
GWEN GUTHRIE MADONNA
Hottest: PHIL COLLINS

WHITNEY HOUSTON
KQOL & THE GANG
MARY JANE GIRLS

wH
MARVIN GAYE

STEVE ARRINGTON Libby Lawson
LUTHER VANDROSS
WRKS/Naw York e
Tony Quantarone PEABO BRYSON
LUTHER VANDROSS O u.D00,
MIDKIGHT STAR BoRES i
. e
Hottest:
Hottest:
MARVIN GAYE
P moustoN BILLY OCEAN
LIgy UL WHITNEY HOUSTON

ATLANTIC STARR

Ean
e ACKs R sherson

-

i.
|

wnwamlngnam

Ron J
wuTHER ‘VANDROSS PEABO umrson
STING
nlcl( s RJ'S LATEST ARRIV
PAUL HARBCASTLE 3. BLACKF(
SHALAMAR
CRANDHABTER FLASH  CHERYL LYNN
DUTCH  ROBINSON LUTHER VANDROSS
MELBA MOORE
TERTTA JORDAN PAUL HARDCASTLE
Hottest: Hottest:
MARVIN GAYE MARVIN GAYE
WHITNEY HOUSTON FREDDIE JACKSON

FREDDIE JACKSON
JEAN KNIGHT
WHITNEY HOUSTON

Scolty Andrews
PAUL HARDCASTLE
WAR

’ Larry Tinsley
} Michael Star
CHERYL LYNN
ereon LeneR
A
e

PEnmg srson

Rrowron: sta
Sises Sowes MO

'rth G:Z'NB RJ'S LATEST ARRIV
: Hottest:
FREDDTE JACKSON MARVIN GAYE

WEITNEY HOUSTON WHITNEY. HOUSTON

MARVIN GAYE CHAXA KHAN
FREDDIE JACKSON

PRINCE
CON FUNK SHUN ATLANTIC STARR

WWWZ/Charleston
Charlotte Logan Marg Little
PENNYE FORD MAZE
NILE RODGERS
‘GEORGE CLINTON
L': o JERMAINE JACKSON
PEABO BRYSON
CHERYL, LYNN
DIVINE SOUNDS K
IALAMAR RJ'S LATEST ARRIV

PROCESS & DOO RAG
Hottest

MARVIN GAYE
FREDDIE JACKSON
ATLANTIC STARR
CON FUNK SHUN
READY FOR THE WOR

JOHNNY GILL
Hottest:
READY FOR THE WOR

CON FUNK SHUN

KQXL/Baton Rouge

WPEGIC"MIOIK!
Ros:
Gaylord Boyd

Mike
LARRY GRAHAM
MAZE

DOOGIE BOYS

2 BARGE
u.sxmnzn Offiear (O
Hottest =S
wﬂr’mzy RousTON &
. UGERE W
FREDDIE IAcKsOn ey IIOn

RI'S LATEST ARRIV

BILLY OCEAN AT
DEBARGE

CHERYL LYNN
MANHATTANS

WTKLIBlmn Rouge DUTCH ROBINSON

Guy Br HALL & OATES
PEA0 BRYSoN
ey MATEST!
s Hotteat
DON HENLEY CON FUNK SHUN
TEMPTATION. CoM1OnORES
PAUL HARDCASTLE READY FOR THE WOR
TEENA MARI PREDDIE JACKSON
MIDNIGHT STAR JESSE JOHNSON
caueo
by JETS4/Chattancoga
WRITNEY HOUSTON Frank s1. James
MARVIN GAYE none
FREDoiz gackson Hottest
THIRD PHIL COLLINS
KLIQUE PRINCE
DEELE

RENE & ANGELA

WXOKIBltnn Rouge FREDDIE JACKSON

Al W
none KKDA-FMIDa
Hottest: Terti Avery
FREDDIE JACKSON

MARVIN GAYE STANLEY CLARKE

ROCK MASTER SCOTT

SHALAMAR

LOTHER VANDROSS

LUTHER VANDROSS
teest:

WHITNEY HOUSTON

MARVIN GAYE

ATLANTIC STARR

JESSE JOHNSON

FREDDIE JACKSON

WHITNEY HOUSTON
USA FOR APRICA
NATALIE COLE

WFXCiDurham
Alvin Stowe

WEST

KDKO/Englewood KJLHILos Angeles

Jay Johnson Jim Maddox
MAZE FOUR TOPS

MAZE
EUGENE WILDE LUTHER VANDROSS
MIDNIGRT STAR RICK JAM:
NILE RODGERS PEABO BRYSON
STING Hoteest:
CHERYL LYNN MARVIN GAYE
LISA L WHITNEY HOUSTON
FORCE MD'S LISA LISA
Hottest: JESSE JOHNSON

MARVIN GAYE WA
FREDDIE JACKSON

S, OHNa0Y KACE/Los Angeles

INCE
PHIL COLLINS Milier/Robinson
Hottest:
MARVIN GAYE
JESSE_JOHNSON

LISA
LOOSE ENDS
PRINCE
KDAY/Los Angeles
Jack Patterson KUKQ/Phoenix
REDDINGS dpaEsy
STEVE ARRINGTON DEELE
USKNOWN KLIQUE
KID FROST MADONNA
Hottes| SKIPWORTR & TURNE
JESSE_JORNSON DIANA ROSS
LISA LIS PAUL HARDCASTLE
LOOSE_ENDS G
PRINCE Hottest :
WHITNEY HOUSTON BILLY OCEAN

WHITNEY HOUSTON
CON FUNK SHUN
WHAM !

FREDDIE JACKSON

LUTHER VANDROSS
PEABO BRYSON
MELBA MOORE
PAUL HARDCASTLE
SISTER stene
LISA

XHRM/San Diego
Duft Lindsey

STANLEY CLARKE
STING

MARVIN GAYE
FREDDIE JACKSON
JESSE JOHNSON
LOOSE ENDS

PAUL HARDCASTLE READY FOR THE WOR

WRISPERS
JVWI:{ JACKSON KNOK-FMIFL. Worth
TEENA MARIE
o McCann/Bacon
MARVIN GAYE STANLEY CLARKE
FREDDIE JACKSON DEBARGE
ATLANTIC STARR LUTHER VANDROSS
JESSE JOHNSON ORCE MD’S
BILLY OCEAN MIDNIGHT STAR
A
Hoteest:
MARVIN GAY!

3
° FREDDIE JACKSON
JESSE JORNSON

KSOL/San Francisco PRINCE
Robinson/Moody CHAKA KHAN
PEABO_ BRYSON
JERMAINE JACKSON WQMG/Greensboro
LUTHER VANDROSS Doc Foster
UL HARDCASTLE ¥ ien
RJ'S LATEST ARRIV
Ly BRIDGE
MANIATTANS
Hottest: 5"’{2: o o
FREDDIE JACKSON R sagra
CON PUNK SHUN
ALEX BROWN
Biit ocman” “OF | StawiBy CLamxe
JERMAINE JACKSON
MELBA HOORE
Hotte.

PREDDIE iy
JESSE_JDHNSO!
MARVIN CAYE
NATALIE COLE
CON FUNK SHUN

KMJQiHouston
Ron Atkins.

TIM GREENE
BOOGIE BOYS

FREDDIE JACKSON
WHITNEY HOUSTON
ATLANTIC STARR
CON FUNK SHUN
MARVIN GAYE

WiMilackson
Carl Haynes

GEE BELLO
HALAMAR
LUTHER VANDROSS
Hottest :

MARVIN GAYE
FREDDIE JACKSON
PRINC]

BRIL CoLLins
PRETTY TONY

WKXItJackson
Tommy Marshalt

B OATEs
5K00:

ALzoA
BOOGIE BOYS
UTFO

NOLAN THOMAS
MAT

Y
RJ‘S LATEST ARRIV
KLEEER
Hottest :

FREDDIE JACKSON
MARVIN GAYE

CON FUNK SHUN
JESSE_JOHNSON
NATALIE COLE

WJAXrJacksonville
Tony Mann

SISTER SLEDGE
STING

NILE RODGERS
CHERYL LYNN
MELBA MOORE
KIM CARNES
PAUL YOUNG
MANHATTANS
Hottest ;
PHIL COLLINS
MARVIN GAYE
WHAM

TEARS FOR FEARS
FREDDIZ JACKSON

WPDQ/sacksonvlile
Bob Scott

FOUR TOPS
PAUL HARDCASTLE
EUGENE ‘WILDE
GEORGE CLINTON
CAMEO

SISTER SLEDGE
TENITA Jomoau

ChERyL TYNy
smm'rux.s

Hott.

JEssE Sounso
MARVIN GAYE
EREDDIE JACKSON

o' FUNK SHUN

KiiZiKilloen

Bil) St. John
R JANDROSS
FORCE
NTLE RODGERS

.9

UTFO
RJ'S LATEST ARRIV
CON_FUNK SAUN
READY FOR THE WOR
SHANNON

LOOSE ENDS

JESSE_JOHNSON
LUTHER VANDROSS
PRINCE

FREDDIE JACKSON

WBMK/Kroxville
Maurice Turk
TEgeA MARTE
DEBA]

LoTneg VANDROSS
LISA LISA

NATALIE COLE
PRINCE

KJICBILafayette
Beatrice Eulns

1SPER:
)u's u'rzsr ARRIV

2
Z
g
H

ATLANTIC STARR
JESSE JOHNSON

WLOULouisville
Tony T. Fields
WHODINT

=)
VOYEUR
MELANIE
DEALERS
PAUL HARDCASTLE
TRINERE
JEFF LORBER
vy

STING
Hottest:

FREDDIE JACKSON
WHITNEY HOUSTON
MARVIN GAYE
RAPPIN' DUKE
LOOSE ENDS

WJYLiLouisvilte
Vernon Welis

FORCE MD'S
CHEYNE

SKIPWORTH & TURNE
WAR

Hottest ;
ATLANTIC STARR
FREDDTE JACKSON
JESSE_JOHNSON
WHITNEY HOUSTON
BILLY OCEAR

WJJSlLyncnburg
Lad Goi

ES
REO SPEEDWAGON
LISA LISA
STING
MANHATTAN:
LUTHER VANDROSS
CAMEO
Hottest :

3
WHITNEY HOUSTON
BILLY
FREDDIE JACKSON
MADONNA

KRNB/Memphis
Jorry Mason

WILL RING
Lotem . VANDROSS
RN

o nucxyoo'r
CAROL LYNN TOWNES
RI'S LATEST ARRIV
ouTCH

9.9

EUGENE WILDE
BRIDGE

FOR THE WOR
FReDo1E JACKSON
JESSE_JOHNSON
PRINCE

RENE § ANGELA

WOIAMemphis
Bobby 0'Jay

STANLEY CLARKE
JERMAINE JAcKsON
DUTCE  ROB:

SH.

RICK JAMES
KLEEER

J. BLACKFOO"

RJI'S LATEST ARRIV
ouren

TENITA JORDAN
FOUR TOPS

CARL ANDERSON
OMACK & WOMACK

N
READY FOR THE WOR

WHRK/Memphis
Stone/Smith:
250

Ao PIBELITY THR
RARETR!

DEBARG!

Jrrion

Hottest:

MARVIN GAYE
WHITNEY HOUSTO
HAROLD PALTERMEYE

WHAM)
ATLANTIC STARR

WEDRIMiami
JacksoniJones

C. SHARP
SISTER SLEDGE
rznm JORDAN
Hotte.

PREODIE JACKSON
3-p

PotNTER SISTERS
NATALIE COLE
ATLANTIC STARR

WBL X/Mobile
B.J. Y.ylol

PAUL HAPDCAS'I‘!.E
KENNY

LUTHER VANDROSS
Hottest.:
BILLY OCEAN

JESSE JOHNSON

WOQK/Nashilie
JCFioyd

Hottest:
WHITNEY HOUSTON

ROLLE
CON FUNK SHUN
MANTRD!

WYLD-FM/New Orleans
Dell Spencer

VWOWARD JONES
PHIL COLLINS
SHALAMAR

SKIPWORTH & TURNE
WOMACK & WOMACK
AM

FOUR_ TOPS
TEENA MARIE
LUTHER, VANDROSS

MARVIR GAYE
FREDDIE JACKSON
CON FUNK SHUN
WHAM )

WHITNEY HOUSTON

WOWIINorfolk
Chris Turner
DEBARGE
LUTHER VANDROSS
UTFO
ONE WAY

N,
MELBA MOORE
WHESPERS
TEENA MARIE
PROCESS &
JOANNA GARDNER
EUGENE WILDE
R3S LATEST ARRIV

SHM..AHAR
Hottest:
pun. CoLLIs
PRINC

num«w HEAD

Phepore JACKSON

K88/Norlolk
Bruce Dowdy

Hottest ;
WHAML

PRI
PHIL COLLINS

TEARS FOR FEARS
WHITNEY HOUSTON

WORL/Orlando
Earl James

none
Hottest:

WHITNEY HOUSTON
WHAM !
FREDDIE JACKSON

WPLZIPetersburg
Hardy Jay

LUTHER VANDROSS
MIDNIGHT STAR
DIANA ROSS
LOVEBUG STARSKI
JERMAINE JACKSON
CHERYL LYNN

AMEO
PAUL KARDCASTLE-

vty JANE GIALS
MELBA 400!
Hottest:

MARVIN GAYE
GRANDNASTER FLASK
PRIN

FREDDIE JACKSON
RUN D.M.C.

KHYS/Port Arthur
Mark Petry
SISTER SLEDGE
CHEYNE

KLEEER

RI'S LATEST ARRIV
TEENA MARIE
Hottest:

FREDDIE JACKSON
WHITNEY HOUSTON

BILLY OCEAN

WANTRichmond
Kicby Carmichael
none

Hottest :
FREDDIE JACKSON
CON FUNK SHUN
ATLANTIC STARR
CHAKA

MARVIN GAYE

WTOY/Roanoke
Duke Ellington

A TURNER
GEoRGE CLINTON
RJ'S LATEST ARRIV
LUTHER vANDROSS

SHRLAMAR
STING
MIDNIGHT STAR
PAUL AST
KLEEE|
Hottest:

FREDDIE JACKSON
WHITNEY HOUSTON
JESSE JOHNSON
MARVIN GAYE
CON FUNK SHUN

KAPE/San Antonlo
Mike Kelly

PAUL HARDCASTLE
RI'S LATEST ARRIV
PEABO BRYSON

KLEI

STANLEY CLARKE

JESSE_JOHNSON
FREDDIE JACKSON
CON_FUNK SHUN
AZE

/

Don Jones
oee meuto
PEABO B
R3'S LATEST ARRIV

RO
Canzo WBMX/Chicago WJLB/Detroit
KLEEER Lee Michaeis James Alexander
Hottest:
WHITNEY HOUSTON T PHIL COLLINS
FREDDIE JACKSON o camo
MARVIN GAYE R
KA g o e
PRINCE CHEYNE S & DOO RAG

CremEl s rods ™
KOKNShmvepon Hottest: e s,
8.8.; ATLANTIC STARR OMACK & WOMAC
BILLY OCEAN Sotiest)

GEORGB CLINTON S5 LTy S0UsTow
COMMODORES SvAN] SATE DI
e M oy By

DMASTER FLASH PRiuce
PRINCE 1
SHALAMAR WGCIIChicaga »
ozvme souuus Graham Armstrong WKWMIGrand Rapids
FOUR Frank Grant
oMCH ¢ WouacK SIoK aanes
Hottest: CcAMEO COMMODORES
JESSE_JOHNSON HNASO & CAVIE FORCE MD'S
FREDDIE JACKSON CREFoE CHERYL LYNN

MIDNIGHT STAR

N Vs
o, Ao e (O, SISTER SLEDGE LS STATESTIARRIV)
- fiottese: LUTHER VANDHOSS
FREDDIE Jackson  LOTHER Y
WWOM/Sumter SKIPKORTH & TURNE LoBRWOLE |
Marva Mays ATLANTIC STARR YORK
JESSE JOHNSON
LUTHER vANDROSS G jottest:
HOWARD JONES FREDDIE JACKSON
CHEYNE WBLZ/Cincinnati MARVIN GAYE
PEABO BRYSON Brian Castie MADONNA
PAUL HARDCASTLE % JESSE JOHNSON
GLORTA RJ .
Hottest: Botcestl. WTLC/Indianapolis
A OUSTOR POWER STATION Jay Johnson
FREDDIE JACKSON CHAKA KHAW PAUL HARDCASTLE
ool POINTER SiSters  paul A
LR JESSE JOHNSON S iae
LUTHER VANDROSS
PEABO BRYSON
Joe Bulard Tolliver/Perry GWIZS GUTHRIE
TR
DINGS .
LUTHER VANDROSS PEABO BRYSON HotkeSEv
JERMAINE JACKSON b0 BavaoH RAPPT
GEORGE BENSON MARVIN GAYE
JERMAINE JACKSON
KLEEER RI'S LATEST ARRIV ROXANNE SHANTE
TEENA MARIE e g BILLY OCEAN
. LEVERT JESSE JOHNSON
HALAMA]
MIDNIGHT STAR
MELBA MOORE RICK SAMES WLUMMiwaukee

Miller/Marx
CON FUNK SHUN

WILLIE HUTCH

RIS ATEST ARRIV ROCK MASTER SCOTT

EMOTION: b2 GEORGE ROWARD
WILL KNG [ HALL & OATES
DIVINE SOUNDS Nrctente PAUL YOUNG
fontage SR FREOIE IACKSON . efvests
FREDDLE JACKSON RN/ GAYE ATLANTIC STARR
MARVIN P, COLLINS
READY FOR THE WOR

Con rons Shon CRAXA K
SADE WEDARCE TEAnS | FOR FEARS
WHITNEY HOUS: LEGAC)

b i wumwcmeuna
WTMP/Tampa Dean WWWS/Saginaw
MichaelsiMoore Kermit Crockett
Lyrnen vaupRoss CONWLE jii 9.9
TEEN, GER, RI'S LATEST ARRIV
RICK JAMES £ TERONE DAVIS
DIANA ROSS LTS caME0
MANHATTANS eTEa, Sonce, KLEEER
CHERYL LYNN MAI TAI

Hottest :

SHANTELLE Saueg PREODIE JACKSON
XLEEER o READY FOR THE WOR
RI'S LATEST ARRIV e JessE Jounson
RINCE
DEBARGE SERDY [FOR_THE WOR  1065E Rps
PEABO BRYSON CON FUNK SRUN
el ATLANTIC STARR

ottes) JESSE JOHNSON KMJMIS. Louls
Conoois, JACkSaN Mike Stradtord
ATLANTIC STARR WYKOIColumbus BOOGIE BOY:

K.C. Jones

POINTER SISTERS
JEEFREY OSBORNE

SISTER SLEDGE
JERMAINE JACKSON
Hotteat:
JESSE_JoKNSON
PHILI? BAILEY ST (SHON
1wy PREDDIE JACKSON
WHITNEY HOUSTON

JESSE JORNSON
READY FOR THE WOR

WAAAWinston-Salem
Eric S1. James

LISA LISA e wi
a0 Hottest:
FREDDIE JACKSON
JESSE JOHNSON
CON_ FUNK SHON
ATLANTIC STARR

LUTHER VANDROSS
JERMAINE JACKSON
MELBA MOORE

WZENISt. Louis
Doug Harris
PEABO BRYSON

RJ'S LATEST ARRIV PEABO BRYSON
s BILLY OCEAN i
ouzcw WILL KX
Hottest: WDAOIDay JERMAIRE JACKSON
FREDDIE JACKSON Lanklord Stephen Hottest:
JESSE JOWN PRINCE
e Lomen vwoss  PAINE
CON_PUNK SHUN S PREDDIE JACKSON
WHITNEY BOUSTON W WHITNEY HOUSTON
READY POR THE wor  CON FUNK. SHUN
WAR
SHIRLEY mROWN WyoIm
voreoR Charles Weich
SMOKE CITY f——
Hottest: Roor?
MARVIN GAYE

MELBA MOORE
) R

SISTER SLEDGE
PEABO BRYSON
Hottest:
CHAKA KHAN

DI

BILLY OCEAN
WHAM |

EELE
FREDDIE JACKSON
JESSE_JORNSON

WHITNEY HOUSTON

81 Reporting Stations
72 Current Reports

The following stations reported
afrozen list this week: WWIN/Baltimore
WBLZ/Cincinhati, WXOK/Baton
Rouge, JETM/Chananooga, WQQK/
Nashville, K94/Norfolk, WORL/
Orlando, wANTIRu:hmond KACE/
Los Angeles.

Stations are listed by
region. Hots are listed in
order of their airplay activity.

R&R FRIDAY, JUNE 7, 1985/89



RADIO & RECORDS NATIONAL AIRPLAY

BLACK/URBAN

[_BREAKERS |

Attack Me With Your Love (Atlanta Artists/PolyGram)

75% of our reporting stations on it. Rotations: Heavy 4/0, Medium 19/3, Light 38/17, Total
Adds 20 including WILD, WDJY, WVEE, WYLD-FM, WGCI, WDMT, WJLB, KSOL, 293,
WPLZ.A most added record. Debuts at'number 33 on the Black/Urban chart.

DEBARGE
Who's Holding Donna Now (Gordy/ Motown)
73% of our reporting stations on t. Rotations: Heavy 7/2, Medium 24/3, Light 28/9, Total
Adds 14 inciuding WAMO, WDJY, KNOK-FM, KMJQ, WHRK, WOWI, WTMP, WJLB,
WPEG, WTLC. Debuts at number 27 on the Black/Urban chart.

LISA-LISA & CULT JAM w/FULL FORCE
| Wonder If | Take You Home (Cofumbia)
68% of our reporting stations on it. Rotations: Heavy 12/0, Medium 26/2, Light 17/6, Total
Adds 8, WEDR, WBMX, WRDW, WBMK, WJJS, WAAA, KDKO, WFXC. Moves 34-25 on the
Btack/Urban chart. GEORGE CLINTON
Double Oh-Oh (Capitol)
65% of our reporting stations on it. Rotations: Heavy 6/0, Medium 27/3, Light 20/3, Total
Adds 6 WAMO, WDJY, 293, WPDQ, WTOY, KOKA. Heavy: WZEN-FM, KDAY, WPEG,
WFXC, KiiZ, KJCB. Moves 37-31 on the Biack/Urban chart.
SISTER SLEDGE
Frankie (Atlatic)
65% of our reporting stations on it. Rotations: Heavy 1/0, Medium 18/2, Light 34/10,
Total Adds 12, WXYV, WDJY, WEDR, WGCi, WZAK, KMJM, WENN, WFXC, WJAX, WPDQ,
KHYS, WVOL. Debuts at 40 on the Black/Urban chart.
STING
If You Love Somebody, Set Them Free (A&M),
65% of our reporting stations on it. Rotations: Heavy1/0, Medium 9/ 2, Light 43/ 19, Total
Adds 21 including WDJY, WAOK, KMJQ, KRNB, WTMP, WDMT, WLUM, XHRM, WNHC,
KQXL, WJJS, WVOI. A most added record.

MIDNIGHT STAR
Body Snatchers (Solar/ Eiekira)
63% of our reporting onit, ions: Heavy 8/ 1, 25/2, Light 18/ 7, Total
Adds 10, WRKS, KNOK-FM, WZAK, WKND, WTKL, WENN, WPLZ, WTOY, WKWM, KDKO.
Debuts at number 34 on the Black/ Urban chart.

NEW & ACTIVE

STANLEY CLARKE BAND “Born In The U.S.A." (Epic) 48/8
Flotations: Heavy 1/ 0, Medium 14/ 1, Light 33/ 7, Total Adds 8, WAMO, KKDA-FM, KNOK-FM, WDIA, WBMX, XHRM, WQMG,
KAPE. Heavy: WTLC
CHERYL LYNN ‘“‘Fidelity” (Columbia) 45/ 14
Rotations Heavy 310, Medium 173, Light 26/11, Total Adds 14, WILD, WTMP, WKND, OC104, ATV, WENN. 293, WPEG WUAX,
WPDQ, WBLX. WPLZ, WKWM, KDKO. Heavy: WAOK, WEDR, WM
LOVEBUG STARSKI “‘Rappin’ * (Atiantic) 44/ 1
Rotations: Heavy 1/ 0, Medium 20/ 0, Light 23/ 1, Total Adds 1, WPLZ, Heavy: WEDR. Mediums include WWIN, WAOK, KRNB,
WDMT, KSOL.
FOUR TOPS “‘Sexy Ways” (Motown) 42/ 8
FRotations: Heavy 2/ 0, Medium 18/ 2, Light 22/ 6, Total Adds 8, WILD, WOIA, WYLD-FM, KJLH, WPDQ, WBLX, KOKA, WO
Heavy: WFXC, WUMI
PAUL HARDCASTLE “19” (Chrysalis) 40/ 16

Fotations: Heavy 511, Medium 13/ 3, Light 22/ 12, Tolal Adds 16, WXYV, WUSL, WAOK, WVEE, XHRM, KSOL. WTKL,
WATV, WFXC, WPDQ, WLOU, WBLX, WPLZ, WTOY, KAPE, WWDM.
MENUDO “Hold Me” (RCA) 40/ 1
Rotations: Heavy 1/ 0, Medium 16/ 0, Light 23/ 1, Total Adds 1, WKND. Heavy: WNHC. Medium: WRKS, WDAS, WUSL. WVEE,
KNOK FM, KANB, WZAK, XHRM, KSOL, WXOK, WQMG, KJCB, KAPE, KOKA, WTLC, KDKO
WHISPERS “Don’t Keep Me Waiting”" (Solar/ Elekira) 39/ 5
Rotations: Heavy 0/ 0, Medium 23/ 3, Light 16/ 2, Total Adds 5, WOWI, XHRM, WKND, OC104, KJCB. Mediums include WILD,
WAMO, WAOK, WYLDFM, WTMP, WJLB, KACE
CHEYNE “Call Me Mr. ‘Telephone’ * (MCA) 35/10
fatations, Heavy 110, Medum 1311, Light 2119, Total Adds 10, WEDR, WBMX, WGC), WZAK, WPEG, WQMG, WYL WPLZ, KHYS,
WWDM. Heavy WJIMI.
LUTHER VANDROSS “It’s Dver Now" (Epic) 34/ 32

Rotations Heavy 3/ 3, Medium 11/ 9, Light 20/ 20, Total Adds 32 inciuding WILD, WRKS, WDAS, WUSL. WAMO, WHUR,
WAOK, KKDA-FM, KNOK-FM, KRNB, WYLD-FM, WOWI, WTMP WJILB, KJLH, KSOL.
V| PEABD BRYSON “Take No Prisoners (In The Game Of Love)” (Elektra) 32/21

Fotations: Heavy 2/ 1, Medium 7/ 4, Light 23/ 16, Total Adds 21 including WXYV, WDAS. WHUR, WVEE, WTMP, WZAK,
WZENFM, KJLH, KSOL, 293, WPEG, WFXC. Heavy: WAOK
NEWCLEUS “I Want To Be A B-Boy"' (Sunnyview) 30/1 3
Rotatons: Heavy 3/ 0, Medium 10/ 1, Light 17/ 0, Total Adas 1, WTKL. Heavy: KMJQ, KRNB, KIIZ. Medium: WWIN, KKDA-FM,
WEDR, KMJM, XHRM, WKXI, WJJS, WEAS, WANM.
GRANDMASTER FLASH “Girls Love The Way He Spins” (Elektra) 28/ 2
Rotations: Heavy 8/ 0, Medium 7/ 0, Light 13/ 2, Total Adds 2, WAOK, KOKA. Heavy WOAS, KMJM, WKND, WKX), WLOU,
WPLZ, WTLC, WYOI
WILL KING “I'm Sorry” (Total Experience/ RCA) 27/5
Rotations: Heavy 3/ 1, Medium 11/ 0, Light 13/ 4, Total Adds 5, KRNB, WBMX, WZEN-FM, WANM, WAAA. Heavy: WDIA, WBLX.
Medium: WAOK. WVEE, WECR, WYLD FM, WENN, WKXI, WPDQ, KAPE, WEAS, KOKA, WDAO.
MANHATTANS “Oon‘t,Say No” (Columbia) 27/5
Rotations. Heavy 0/ 0, Medium 15/ 1, Light 12/ 4, Total Adds 5, WTMP, KSOL, WPEG, WJAX, WJJS. Medium: KRANB, WDIA,
WYLD-FM, WOWI, WDMT, WATV, WFXC, WOMG, WIMI, WJYL, KAPE, WWDM, WANM, WDAO.
W4 RJ'S LATEST ARRIVAL ““Swing Low"” (Atiantic) 26/ 23

Fotations: Heavy 1/ 0, Medium-3/ 3, Light 22/ 20. Total Adds 23 including WXYV, KRNB, WDIA, WOWI, WTMP, WZAK,
WATV, WENN, 793, WKXI, KIIZ, WEAS, WANM, WKWM, WWWS, Heavy' KDAY.
MELBA MOORE “When You Love Me Like This" (Capitoi) 25/ 13
Hotalions; Heavy 1/ 0, Medium 9/ 3, Light 15/ 10, Tolal Adds 13, WILD, WDAS, WOWI, WDMT, WATV, WFXC, WQMG, WJAX,
WBMK, WPLZ WANM, WAAA, WVOI Heavy. WUMI.
WOMACK & WOMACK “‘Strange And Funny (Elekira) 25/ 8 K
Rotations; Heavy 0/ 0, Medium 7 0, Lig 18/ 8, Total Adds 8, WAMO, WDIA, WEOR, WYLD-FM, WJLB, WQMG, KOKA, WKW,
Medium: KRNB, WGCI, WZAK, KACE. KSOL, WBLX, WWDM.

[ ——— N ) T |
MOST ADDED |
LUTHER VANDROSS (32) FREDDIE JACKSON (65)
It's Over Now (Epic) Rock Me Tonight (For OId... }{Capitol}
RJ'S LATEST ARRIVAL (23) MARVIN GAYE (48)
Swing Low (Atlantic) Sanctified Lady (Columbia)
PEABO BRYSON (21) WHITNEY HOUSTON (40)
Take No Prisoners (In The...) {Elektra) You Give Good Love (Arista)
STING (21) JESSE JOHNSON'S REVUE (38)
If'You Love Somebody, Set Them... (A&M) Can You Help Me (A&M)
CAMEO (20) CON FUNK SHUN (29)

_Altack Me With Your...(Atlanta Artists/PG) Electric Lady (Mercury/PolyGram)

MADONNA “Angel” (Sire/ WB) 25/3
Rotations: Heavy 8/ 0. Medium 10/ 2, Light 7/ 1, Total Adds 3, WXYV, WUSL, KUKQ. Heavy: WVEE, K94, 0C104, WRDW, JET94,
WJAX, WUJS. WKWM. Medium: KKDA FIM. KNOK-FM, WLUM, WBMK, WPLZ, WTOY, WWDM, WYKO

SIGNIFICANT ACTION I

NARADA MICHAEL WALDEN “The Nature Of Things™ (WB) 24/ 1
Rotations: Heavy 3/ 0, Medium 15/ 1, Light 6/ 0, Total Adds 1, WAMO. Heavy: WATV, WENN, WANM. Medium: WWIN, WXYV
WDAS, WAOK, WVEE, WKND, WRDW, KQXL, WEXC, WPDQ, WBMK, WORL, WTOY. WWDM
KLEEER ““Take Your Heart Away” (Atiantic) 21/ 16

Rotations: Heavy 1/ 0, Medium 5/ 2, Light 15/ 14, Total Adds 16, WDIA, WOWI, WTMP, WDMT, WENN, WPEG, WaMG,
WKXI. KJCB, WBLX, KHYS, WTOY. KAPE, WEAS, WANM, WWWS. Heavy: KDAY.
NOLAN THOMAS “One Bad Apple” (Mirage/ Atco) 21/2
Rotations: Heavy 2/ 0, Medium 8/ 0, Light 1172, Total Adds 2, WKX), WBMK. Heavy: WUMI, WTLC. Medium: WILD, WRKS,
WUSL, WEDR. KDAY, WKND, KAPE, WWWS
JERMAINE JACKSON “(Closest Thing To) Perfect” (Arista) 20/ 13
Rotations: Heavy 0/ 0, Medium 4/ 4, Light 16/ 9. Tolal Adds 13, WXYV, WDJY, WDIA. WZAK, KMUM. WZEN. FM, XHRM, KSOL.,
293, WOMG, WPLZ, WANM, WAAA.
JEFF LORBER t/ GAVIN CHRISTOPHER “Best Pant Of The Night” (Arista) 20/ 2
Rotations: Heavy 0/ 0, Medium 7/ 1, Light 13/ 1, Total Adds 2, WDAS, WLOU. Medium: KKDA-FM, WOWI, WFXC, WJMI, WDAO,
WWWS
SMOKE CITY ) Really Want You” (Epic) 20/ 2
Rotatiors: Heavy 1/ 0, Medium 7/ 0. Light 12/ 2, Total Adds 2, WEDR, WDAO. Heavy KSOL. Medium. WVEE, WENN, WPEG,
WPDQ. WLOU, WEAS, WTLC. .
CARL ANDERSON “Can't Stop This Feeling” (Epic) 20/ 1
Rotations. Heavy 0/ 0, Medium 7/ 0, ught 13/ 1, Total Adds 1, WDIA. Medium. KSOL, WQMG, WJUMI, WPDQ, WJJS, WBLX.

KDKO.

UTFO “Leader Of The Pack” (Select) 19/ 11

Rotations: Heavy 1/0, Medium 2/1, Light 16/10. Total Adds 11, WAOK, KMJQ, WOWI, WDMT, WZAK, WPEG, WKXI, Kz,
WEAS, WAAA. WTLC. Heavy: KDAY.

SHIRLEY BROWN ‘“‘Boyfriend"" (Sound Town) 19/2

Rotations: Heavy 3/ 0, Medium 5/ 0. Light 11/ 2, Total Adds 2, WEDR, WDAO. Heavy: KRNB, WYLD-FM, WBLX. Medium: WZEN
FM, WATV, WPEG, KAPE, WEAS.

JOANNA GARDNER ““Watching You™ (Philly World/ Atlantic) 19/ 2

Rotations: Heavy 0/ 0, Medium 9/ 0, Light 10/ 2, Total Adds 2, WOWI, WANM. Medium: KRNB, WXOK, WPEG, WBLX, WORL,
WEAS, KOKA, WAAA, WTLC.

MAJESTY “Tell Me Whatchu Want” (Golden Boy) 19/2

Rotations: Heavy 0/-0, Medium 4/ 0, Light 15/2, Total Adds 2, WPEG, WKXI. Medium WDIA, WEDR, WJYL, WTLC.
GEORGE HOWARD “Love Will Find A Way” (TBA/ Palo Atto) 19/2

Rotations: Heavy 2/ 0, Medium 7/ 1, Light 10/ 1, Total Adds 2, WXYV, WLUM. Heavy: KACE. WDAO. Medium: WAMO, KRNB,
KJLH, WXOK, WQMG, WLOU.

TEMPTATIONS “‘How Can You Say That It's Over” (Gordy/ Motown) 19/ 1

Rotations: Heavy 10, Medium 1110, Light 7/1. Total Adds 1, WTKL. Heavy: WHUR Medium WXYV, WAMO, KRN, oc104,
WRDW, WPEG, WFXC, WOMG, WPDQ, WANM, WDAO.

TEENA MARIE ““Out On A Limb™ (Epic) 16/ 14

Rotations: Heavy 1/ 1, Medium 4/ 4, Light 11/9, Total Adds 14, WAMO, WHUR, WYLD-FM, WOWI, WTMP, XHRM, WNHC,
WTKL, WBMK, WBLX, KHYS, KAPE, WANM, WDAO.

MADONNA “Into The Groove” (Sire/ WB) 16/ 8

Rotations: Heavy 5/ 1, Medium 6/ 4, Light 5/ 3, Total Adds 8, WILD, WUSL, WAMO, WHUR, WHRK WOWI, WJYL, KDKO. Heavy:
WDJY, KNOK FM, KIZ, WVKO. Medium: KMJM, WPLZ

DIVINE SOUNDS “How Fast Money Goes” (Specific) 14/3

Rotations: Heavy 0/ 0, Medium 4/ 0. Light 10/ 3, Total Adds 3, WRDW, KOKA, WANM. Medium: WACK, WOWI, WORL, WWWS
RICK JAMES ““Glow" (Gordy/ Motown) 13/ 9

Rotations: Heavy 0/ 0, Medium 7/ 5, Light 6/ 4, Total Adds 9, WDAS, WHUR, WACK, WDIA, WTMP, WGC, WZAK, KJLH, WBLX.
Medium: KMJM, KHZ.

EUGENE WILDE “‘Chey Chey Kule” (Philly World/ Atiantic) 13/8

Rotations: Heavy 0/ 0, Medium 4/ 3, Light 9/ 5, Total Adds 8, KRNB, WOWI, WZAK, WPEG, WPDQ, WBLX, KOKA, KDKO,
Medium: WOIA, i )

DARYL HALL & JOHN DATES “Possession Dbsession™ (RCA) 1377

Rotations: Heavy 0/ 0, Medium 8/ 3, Light 5/ 4, Total Adds 7, WDAS, WDJY, WZAK, WLUM, OC104, WPEG, WKXI. Mediurh:
WDIA, WOWI, KOKA, WANM, WWWS.

ONE WAY “Let's Talk” (MCA) 13/2

Rotations: Heavy 1/ 0, Medium 6/ 1, Light 6/ 1, Total Adds 2, WOW!, WYKO. Heavy: WQQK. Medium: WDMT, WZAK, WFXC,
WWWS, KDKO

TEARS FOR FEARS “Everybody Wants To Rule The World” {Mercury/ PolyGram) 13/ 2

Rotations: Heavy 5/ 0, Medium 6/ 0, Light 2/ 2, Total Adds 2, WHUR, WBLX. Heavy: K34, WLUM, JET84, WJAX, WS, Mediurm
WUSL, WBLZ, WZEN-FM, KJLH, WRDW, WKWM.

BILLY GRIFFIN “‘Systematic™ (Columbia) 13/1

Fotations: Heavy 0/ 0, Medium 4/ 0, Light 9/ 1, Total Adds 1, WPEG. Medium: WNHC, WKXI, KOKA, KDKO

SHALAMAR “Don’t Get Stopped In Beverly Hilis"* {Solar/MCA) 12/11

Rotations: Heavy 0/ 0, Medium 2/ 2, Light 10/ 9, Total Adds 11, WAOK, KKDA-FM, WDIA, WYLD-FM, WRDW, WJMI, KHYS,
WTOY. KAPE, WANM. WVOI :
ROCK MASTER SCOTT “Roof On Fire” (Reality) 12/ 3

Rotations: Heavy 1/ 0, Medium 4/ 0. Light 7/ 3. Total Adds 3, KKDA-FM, KMJQ, WZAK. Heavy. WANM. Medium WOAS, wusL,
KRNB, WJLB

ISLEY, JASPER, ISLEY “Serve You Right” (CBS Associated) 12/1

Rotations: Heavy 210, Medium 5/0, Light 50, Total Adds 1, WKND. Heavy. WXOK, WKXI. Medium WTMP, WATV, WBLX, KOKA,
WANM

GWEN GUTHRIE “Padlock” (Isiand) 11/7

Rotations: Heavy 0/ 0, Medium 4/ 1, Light 7/ 6, Total Adds 7. WXYV, WDAS, WJLB. WKND, WNHC, WBLX, WTLC Medium:
WRKS, WUSL, WGCl.

GEE BELLD “International Lover” (Capito)) 11/ 4

Rotations: Heavy-0/ 0, Medium §/ 2, Light 6/ 2. Total Adds 4, WDMT, WTKL. WJMI, WEAS. Medium: KRNB, KJCB, KAPE
TRINERE “Ail Night” (Music Specialist) 11/ 4

Rotations: Heavy 0/ 0, Medium 3/ 1, Light 8/ 3, Total Adds 4, WXYV, KRNB, WHRK, WLOU. Medium: WATV, WENN.
TYRONE DAVIS “'Sexy Thing" (Future) 10/ 4

Hotations: Heavy 0/ 0, Medium §/ 1. Light 5/ 3, Total Adds 4, WBMX, WBLX, WDAO, WWWS. Medium: WGCI, WLUM, WJMI,
WKXI

MIZ “Fat Girls™ (T.C.) 10/2

Fotations: Heavy 0/0, Medium 0/ 0, Light 10/ 2, Total Adds 2, WAMO, WZAK

HIGH FIDELITY THREE “Satisfaction” (Cutting) 10/ 1

Fotations: Heavy 1/ 0, Medium 3/ 0, Light 6/ 1. Total Adds 1. WHRK. Heavy: KKDA-FM. Medium: WEDR, WIHC, WEAS
PRINCE “Pop Life” (WB) 10/ 0

Rotatlans: Heavy 6/ 0, Medium 0/ 0, Light 4/ 0, Total Adds 0. Heavy: KKDA-FM, WGCI, KMJM, KIIZ, WQQK, WVKO.
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RADIO & RECORDS NATIONAL AIRPLAY

GARY BURTON QUARTET/Real Life Hils (ECM) Rotations. Heavy 3/ 0. Medium 1/ 0, Light 2/ 0, Extra Adds 0, Total Adds 0. WBFO, WUSF, WNUR. Medium: WEBR

PATRICK PLUNKETY/Plunketts’ Safari (Noran)
RANDY BERNSEN/Music For Planets, People & Washing Machines (Zebra)
POCKET CHANGE/Colors Of The Wind (Brainchild)

=1
=
oo
=

REGIONALIZED ADDS & HOTS

P TOP 30 MOST ADDED HOTTEST
DAVE GRUSIN & LEE RITENOUR (15) DIZZY GILLESPIE (24)
ey [t
MILES DAVIS (19)
JUNE 7, 1985 m;‘:;z:ﬁ;”) You're Under Arrest (Columbia)
STANLEY 1
1 @ DIZ2Y GILLESPIENew Faces (GRP) s For Pancts, g Zebra) MaBI Toust (B o)
5 € MILES DAVIS/You'e Under Arres! (Columbia) Sow worio MO M B EARL KLUGH (16)
2 3 STANLEY JORDAN/Magic Touch (Bloe Note) Tk g ' B Tt Ste e
« @ EARL KLUGH/Soda Fountain Shuffle (WB) Real Life Hits (ECM) Sl:zm Amggi(mue N‘me))
1 €@ KEVIN EUBANKS/Opening Night (GRP) MITCHEL FORMAN (8) i KEVIN EUBANKS (10)
6 6  STANLEY TURRENTINE/Staight Abead (BIue Note) i oo Megerts Veiter ) T e —
3 7 RARE SILK/American Eyes (Palo Alto) BARRY HARRIS “For The Moment” (Uptown) 10/ 0
8 @ SPECIAL EFX/Modern Manrers (GRP) +otation: Heavy 3/0, Medium 310, Light 4/0, Extra Adds 0, Total Adds 0. Heavy: WHRO. WNUR, KXPR. Medurm: WDET, KJAZ.
79 WEATHER REPORT/Sportin' Life (Columbia) KLCC .
MICHAEL FRANKS “'Skin Dive” (WB) 9/3
% @ MITCHEL FORMAN/Train Of Thought (Magenia/Windham Hilly Rotatlons Heavy 3/ 0, Medium 3/ 2, ngrs! 2/ g. Exira Adds 1, Total Adds 3, WNOP, KLCC, XHRM. Heavy: WYBC, WLVE, KIFM
e Medium: WGCI
(OERUT D @  DAVE VALENTIN Lurge Garcen (8RF) TOMMY FLANAGAN & HANK JONES “More Delights” (Galaxy) 9/ 2
B § ToM GRANT/LS! The Right Moment (Pausa) Rotations: Heavy 3/ 0, Medium 4/ 1, Light 1/ 0, Extra Adds“ 1, mg] Addsyz)‘ WBGO, WBEE Heavy: WYRS, WOET, WHRO
9 13 ERNESTINE ANDERSON/When The Sun Goes Down {Concord) Medium: WATI, WMID, WFSS.
15 @ ANTHONY BRAXTON;Seven Standards 1985, Vol. | (Magenta/Wingham Hill AL DIMEOLA “Cielo E Terra” (Manhattan) 9/ 0
ns: , Medi . L ) T [ - WOET, KRVS. Medium: WBFO, WEBR, WFPL,
o @ ANDY NARELL/S‘DW Motion (Hm Pocket/Wmdharn Hl") cvma(ml ;I:;S‘.lykilsﬂoMedumﬁ/ 0. Light 1/ 0, Extra Adds 0, Total Adds Heavy: WDET, KRV ledium: WBFi R, WFPL,
1 16 TANIA MARIA/Made In New York (Manhattan) FRED HERSCH TRIO “Horlzons” (Concord) 7/§
2 @ JACK DeJOHNETTE/jack DeJotette Piano Album (Landmark) Rotations: Heavy 1/.0. Medium 0/ 0, Light 3/ 2, Exira Adds 3, Total Adds 5, WFPL, WMOT, WNOP, KLCC, KAML. Heavy
KXPR
2 @ DAVE GRUSIN & LEE RITENOUR/Harlequin (GRP) CASIOPEA “200m” (Fantasy) 7/ 2
13 19 GEORGE "owARD/Dancmg In The Sun (TBA/Pak] A"U) Rotations: Heavy 0/ 0, MedvumHS/ 1, Light 1/ 0. Extra Adds 1, Total Adds 2, KKGO, KMHD. Medium: KERA, WZAM, WMGI, KIFM.
i BILLIE HOLIDAY “Billie Holiday Songbook™ (Verve) 6/1
2 20 INDRA LESMANA w/NEBULA/No Slanﬂmg (Zebra) Rotations: Heavy 2/ 0, Medium 3/ 1, u{;m 17 g Extra A}dso rzw Adds 1, WRTI. Heavy; WYBC, KLCC. Medium: WYRS, KUHF.
2 g JIMMY PONOER/So Many Stars (Milestone/Fantasy) WYNTON MARSALIS “All American Hero” (Who's Who In Jazz) 6/ 0
23
D
25
¢}
27
D
29
30

28 DEXTER GORDON w/JUNIOR MANCE/Live Al Montreux (Prestige) s KTcmonesooits (#)
) . e s
pil LiZ STORY /Unaccountable Effect (Windham Hill) e saamere o o
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5 s r—
12 KENNY BURRELL/GROVER WASHINGTON JR.Togethering (Blue Note) W0 rescoson Joumis crmTms T Zamr monron Dizty Grtuesery
ooty ety ok Ain b
1 EMILY REMLER/Catwalk (Concord) fieEris Bidane M TEI. IRENGEN 2
i faeeripii 23 davra xcscronunams ciy
EhovE Con o Hrci * oo
Black/Urban stations contributing to Jazz: WKNO/Hartford, Molonae McClean; KJCB/Lafayette, Beatrice Evans: oo Frifiig F = o ottaae
WYLD-FM/New Orleans, Dell Spencer; WGCH/Chicago, Graham Armstiong; WDMT/Cleveland, Dean.Dean Rutus; ey ovLie ot Mox oarre ey STARLEE Josoks
WVOI/Toledo, Maxx Myrick; XHRM/San Diego, Dutf Lindsey. Hog i ooy wazzowot (*) B v S e
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DEE BELL/ EDDIE DURAN “One By One” (Concord) 15/ 4 [ N R SO =
Rotations Heavy 5/1, Medium 3/1, Light 612, Extra Adds 1, Total Adds 4, WEBR, WKSU, WHRO, KWMU. Heavy. WYRS, WBEE prEIol R T ot Ao BixRrn
WUWM, WMID, KXPR. Medium: WMOT. KRML. ey WevCoumbas %) ba somn . T IS aavis ey
o L . - ) g
PHILLY JOE JONES “Drum Song” (Galaxy) 15/ 4 emnmaro T e T S e MM e
Rotatlons, Heavy 2/ 0. Medium 9/ 1. Light 4/ 3, Extra Adds 0, Total Adds 4, WBFO, WBEE, WBBY, WKND, Heavy: WRTI, WNUR. b ontents o L NN i DATRICK oA g stace
Mediurmn: WBGO. WMOT, KADX, KLON, WMID, WFSS, WHRO, KRML. SN s . oBcrea Gomox Rer'lomem Jotiee ox wanzs
o v g S AT BRoww 110 CraT ATKIN 2ANDY BERNEN Dex esomerre IRMESTINE AOZRSO  Rurey SneeETT
RODNEY FRANKLIN “Skydance (Columbia), 14/ 6 b o STk ¢ Riznoo Dy Clesin  DPTER conoon ot owoer e
Rotations Heavy 1/ 1, Medium 7/ 3, Light 6/ 2. Extra Adds 0, Total Adds 6, WYRS, KBEM, WYBC, WFSS, KAML, KIFM Sl clumns R MRS mmPm,  mW
¥ TuRkaw memviLe ez w | SPCIN E nrues oa

Medium: WBEE, WNOP, KKGO, KXPR
KEITH JARRETT “'Standards, Vol. 2" (ECM) 14/ 6

Rotalions; Heavy 5( 1, Medium 4/ 2, Light 4/ 2. Exira Adds 1, Total Adds 6, WGBH, WRTI, WMOT, WKSU, WFSS, KWMU.
Heavy: WBFO. KJAZ, KPLU, KRML Medium: KLCC, KXPR,

wrATaER wxrORT
ERRL Kioon Gae BURTOR
REVIW Fusanes

BAVID BYRNE

HILTON RUIZ “Crosscurrents” (Stash) 13/ 2 8 EST_ N K orterey (%) KXPRISscrmento
Rotations: Heavy 3/ 0, Medium 5/ 1, Light 5/ 1, Extra Adds 0, Total Adds 2, KJAZ, WFSS. Heavy: WBGO, WEPL, WKSU. Medium L_@ ___W_] Nl st &g ==
WBEE, KJZZ. WHRO, WVPE. Ry g ot
PASSPORT “Running In Real Time" (Atlantic) 13/ 1 WeabEAsns e T TR -4 Tk i
Rotations: Heavy 2/ 0, Medium 6/ 0, Light 5/ 1, Extra Adds 0, Total Adds 1. KUOP. Heavy: WNOP, WESS. Medium: WEBR KERA, Paui Stibling KADXDwrver (%) Helan'Sorged forvenr " O act ptooaw
KRVS, KIEW, XHAM DRI ariwene  mmbam | o EESE MR
GENE AMMONS “Night Lights" (Prestige) 12/ 5 i SRhET v owen ST 0GR O
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KRS AR o A Y e e 14 B R meee | EfEe B o @
W) onk Suite ndma i R Rorcast ! s Tomnerix 1w+ wrTENouE )
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KXPR. Medium: KLON, KLCC, KPLU. ) IO riNe ¥ Waskn R i o R mem o Saoros, ook g
" faasure. Ay pLowl i t ¥ F Mundice o)
BUDD JOHNSON & PHIL WOODS “The Od Dude & The Fundance Kid“ (Uptown) 10/ 1 o e v PRI, [ D - L i)
Rotations: Heavy 4/1. Medium 3/0, Light 3/0, Extra Adds 0, Totai Adds 1, WVYPE. Heavy: KBEM, WMID., WHRO. Medium. "KLON. i 5 - = T e o
iy ‘EEausan H
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FIVE
OUT OF FIVE
AIN’T BADH

WE'RE MAKING AIRPLAY
HISTORY ACROSS THE COUNTRY

JAZZ CHART

DIZZY GILLESPIE
“NEW FACES”

6 KEVIN EUBANKS
“OPENING NIGHT” 2=
' 0 SPECIAL EFX =8 -
“MODERN MANNERS” P
@ DAVEVALENTIN [
‘JUNGLE GARDEN”
]8* DAVE GRUSIN/
LEE RTENOUR

“HARLEQUIN”
GRP RECORDS

............. |
CCCCCCC

Our sincere thanks to all the R&R Reporters who believe in and support our artists.




o= TOP 50 j
‘LE;".X':::.‘:?..

EXILE/She's A Miracle (Epic)

LEE GREENWOOD/Dixie Road (MCA)

RONNIE MILSAP/She Keeps The Home Fires Burning (RCA)

WILLIE NELSON/Forgiving You Was Easy (Columbia)

OAK RIDGE BOYS/Little Things (MCA)

CRYSTAL GAYLE/Nobody Wants To Be Alone (WB)

STATLER BROTHERS/Hello Mary Lou (Mercury/PG)

ALABAMA/Forty Hour Week (For A Livin') (RCA)

STEVE WARINER/Heart Trouble (MCA)

EDOY RAVEN/Operator, Operator (RCA)

EARL THOMAS CONLEY/Love Don't Care (RCA)

BELLAMY BROTHERS/0Id Hippie (MCA/Curb)

W. JENNINGS/W. NELSON/J. CASH/K. KRISTOFFERSON/Highwayman (Columbia}
LOUISE MANORELL/Maybe My Baby (RCA)

RICKY SKAGGS/Country Boy (Epic)

HANK WILLIAMS JR./'m For Love (WB/Curb)

DAN SEALS/My Oid Yellow Car (EMI America)

DOLLY PARTON w/KENNY ROGERS/Real Love (RCA)

MEL McOANIEL/Let It Roll (Let It Rock) (Capitol)

GARY MORRIS/Lasso The Moon (WB)

JOHN SCHNEIOER/It's A Short Walk From.. (MCA)

RAY CHARLES w/MICKEY GILLEY/It Ain't Gonna worry My Mind (Columbia)
JOHN ANDERSON/It's All Over Now (WB)

ANNE MURRAY/| Don't Think I'm Ready For You (Capitol)

GEORGE JONES & LACY J. DALTON,Size Seven Round {Made Of Gold) (Epic)
MERLE HAGGARD/Natural High (Epic)

JANIE FRICKE/She's Single Again (Columbia)

JOHNNY LEE/Save The Last Chance (Full Moon/WB)

GEORGE STRAIT/The Firemah (MCA)

T.G. SHEPPARD/Fooled Around And Fell In Love {Columbia)
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a7 a2 3 GLEN CAMPBELL/(Love Always) Letter To Home (Allantic America)
BREAKER € JuDDs/Love Is Alive (RCA/Curb)
2 9 18 33 CONWAY TWITTY/Don't Call Him A Cowboy (WB)
4 43 33 @ VERN GOSDIN/Dim Lights, Thick Smoke.. (CornplEavPG)
BREAKER € MICHAEL MARTIN MURPHEY/Carolina In The Pines (EM! America)
14 12 21 36 EMMYLOU HARRIS/White Line (WB)
BREAKER €@ NITTY GRITTY DIRT BAND/Modern Day Romance (WB)
BREAKER & ROSANNE CASH/ Don't Know Why You Don'... (Columbia)
BREAKER © RESTLESS HEART/ Want Everyone To Cry (RCA)
BREAKER @ LANE BRODY/He Burns Me Up (EMI America)
so 46«3 @ CHANCE/To Be Lovers (Mercury/PG)
6 22 35 42 CHARLY McCLAIN/Radio Heart (Epic)
OEBUT J» @ SAWYER BROWN/Used To Blue (Capilol/Curb)
[[DEBUT p» @ MAC OAVIS/I Never Made Love... (MCA)
— 4 « @ NICOLETTE LARSON/When You Get A Little Lonely (MCA)
10 14 27 46 BARBARA MANDRELL/There's No Love In Tennessee (MCA)
@ KENDALLS/! You Break My Heart (Mercury/PG)
19 2 3% 48 SYLViA/allin' In Love (RCA)
© MEL TILLIS/You Done Me Wiong (RCA)
4 45 42 50 BANDANA/IUs Just Anolher Heartache (wB)

BREAKERS

Jupps
Love Is Alive (RCA/Curb)
On 85% of reporting stations. Rotations: Heavy 3, Medium 67, Light 67, Total Adds 55
including WGNA, WBOS, KIX106, WCOS, KSSN, WLWI, WQYK, WSLR, WFMS, KEBC,
WIL, K102, KLZ, KNEW, KNIX, KRPM. Moves 47-32 on chart. A most added record.

NITTY GRITTY DIRT BAND

Modern Day Romance (WB)

| On69% of reporting Rotations: Heavy 44, Medii 68, Light 53 including
WYRK, WPOR, WWVA, WXBQ, KPLX, KYKX, WKSJ, WRNL, WTQR, WONE, KWMT,
WXCL, K102, KTPK, KUZZ, KSOP, KCBQ, KMPS. Debuts at 37. A most added record.

MICHAEL MARTIN MURPHEY
<Carolina In The Pines (EMI America)
pn 67% of reporting stations. Rotations: Heavy 1, Medium 48, Light 60, Total Adds 23
including WQBE, WYIl, KLLL, WMC, WSM, WIRK, WUBE, WCXI, WDAF, WXCL, KWEN,
KYGO, KFRE, KNIX, KCUB. Moves 49.35. t

RADIO & RECORDS NATIONAL AIRPLAY

COUNTRY

MOST ADDED

|
JUNE 7, 1985 ‘1
Total
ReportsiAdds Heavy Medium Light ’ L | %nns éscS) ~ )
ove Is Alive (RCA/Curb)
159/0 139 18 2 | NITTY GRITTY DIRT BAND (53)
161/0 137 22 2 Modern Day Romance (WB)
160/0 139 16 5 REBA MCcENTIRE (48)
158/0 136 18 4 Have | Got A Deal For You (MCA)
160/0 131 20 9 3 g‘TW'g“ 9("(?“’?: ([3(7;) &
2 sed To Blue (Capitol/Cur
;:;;‘,’ ;13 ;g z ROSANNE CASH (37)
1 Don'tKnow Why You Donll... (Cofumbia)
161/0 83 72 6 RESTLESS HEART (33)
159/1 82 53 14 | Want Everyone To Cry (RCA)
160/2 83 70 7 GAIL DAVIES (24)
162/2 72 84 6 Unwed Fathers (RCA)
KENDALLS (24)
;ggg g; g: ; It You Break My Heart (Mercury/PG)
MICHAEL MARTIN MURPHEY (23)
153/3 69 62 22 Carolina In The Pines (EMI America)
134/1 91 19 24 LACY J. DALTON (23)
158/5 48 92 18 You Can't Run Away From... (Columbia)
142/0 67 60 15
161/6 29 113 19
133/1 82 34 17 S —
156/1 28 106 22
152/2 43 86 23 HOTTEST
152/6 16 106 30
143/3 30 83 0
155;,2 11 106 gB RONNIE MILSAP.(QD)
She Keeps The Home Fires... (RCA)
129/7 30 71 28 OAK RIDGE BOYS (70)
111/0 §7 36 8 Little Things (MCA)
150/15 18 90 42 WILLIE NELSON (69)
148/13 12 95 47 Forgiving You Was Easy (Columbi)
P 9 gs 48 LEE GREENWOOD (59)
129/18 10 76 43 D‘X‘i;‘ff‘:sg")"c“)
138/20 3 76 59 She's A Miracle (Epic)
137/55 3 67 67 STATLER BROTHERS (50)
80/0 27 30 23 Hello Mary Lou (Mercury/PolyGram)
109/13 17 60 38 — vcuzk('gl l;‘L) TR
arty Hour Week (For A Livin'
";%3 by p g‘; CRYSTAL GAYLE {35)
Nobody wants To Be Alone (WB)
112/53 0 44 68 RICKY SKAGGS (29)
101/37 4 37 60 Country Boy (Epic)
107/33 17 38 68 BELLAMY BROTHERS (29)
99/8 3 50 46 Old Hippie (MCA/Curb)
92/5 4 40 48
47/1 14 20 13
87/37 17 26 60
76/11 7 35 40 ———— —
70/5 2 40 28 MOST ADDED & HOTTEST lst those songs
achieving ! 0st adds nai il Rl
50/0 9 22 9 'GMBGQ"'\ZO;I:;" CG:ldpiIBd “"';;'ﬂ.\ );Ila'(;ldn 'r:o::r’lf:
79/24 17 29 49 The number in parentheses immediately following
42/0 7 22 13 the songs in Most Added & Hottesf indicate the total
68/12 2 28 38 | number of Country reporters adding the song this
= 3 33 5 week o noting that the song is among their five hotiest

The information shown on the National Airplay/50, Breakers, New & Active, andj
Significant Action is current. The results shown are based on reports taken from our
reporters on Monday, 6-3-85.

RESTLESS HEART
| Want Everyone To Cry (RCA)
On 66% of reporting stations. Rotations: Heavy 1, Medium 38, Light 68, Total Adds 33,
WCAO, WAJR, WNYR, KEAN, KASE, KLVI, WAMZ, WGKX, WSIX, WTQR, KEBC, KFD,
KRST, KQIL, KRAK, KSON. Debuts at 39. A most added record.

ROSANNE CASH
1 Don’t Know Why You Don't Want Me (Columbia)
On 62% of reporting stations. Rotations: Heavy 4, Medium 37, Light 60, Total Adds 37
including WGNA, WQBE, KIX106, KRRV, WZZK, WTVY, WKIX, WMN!, WIRE, WIL,
KKCS, KFRE, KVEG, KNIX,.KSON. Debuts at 38. A most added record.

LANE BRODY
He Burns Me Up (EMI America)
On 61% of reporting stations. Rotations: Heavy 3, Medium 50, Light 46, Total Adds 8
WILQ, KEAN, KXYL, KSSN, WAMZ, KYXX, WRNL, KVEG. Heavy: WTSV, KKYX, KRMD.
Medium: WMNI, KXXY, WOW, KTTS. Moves 45-40.
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KUZZ KMAK, KGA.

v/ SAWYER BROWN “Used To Blue"” {Capitol/Curb) 87/37

Rotations: Heavy 1, Medium 26, Light 60, Total Adds 37 including WGNA, WRK. WKYG, WUSY, WNOX. WAMZ,
WCMS, WCUZ, WFMS, WOW. WTOD, KRST, KGHL, KTOM, KMPS
KENDALLS “If You Break My Heart™ (Mercury/PolyGram) 79/24

Rotations; Heavy 1, Medium 29, Light 49, Total Adds 24 including WCAO, WAJR, WPOR, WVMI, KHEY, WOKK,
WTQR, WSLR. WAXX, WTSO, WTHI, KUZZ, KKCS, KMAK, KVEG. Debuts at 47 on the Country chart,
MAC DAVIS “) Never Made Love" (MCA) 76/11
Rotaticns: Heavy 1, Medium 35, Light 40, total Adds 11, WTSO., WRKZ, WKYG, KXYL, KIKK, KRMD, WUSQ, KWMT, KFRE.
KVEG. Heavy: KKYX. Medium WDAF, KTTS, KCKC. Debuts at 44 on the Country chart.
MEL TILLIS “You Done Me Wrong"” (RCA) 68/12
Rotations: Heavy 2. Medium 28, Light 38, Total Adds 12, WIXL. WPOR, WWVA, WEZL, WUSY, WWOD, WQYK, WITL, WTHI
KKCS. KVEG. KRPM. Heavy: KIKK, KFDI. Debuts at 49 in the Country chatt
TOM T. HALL “'A Bar With No Beer” (Mercury/PalyGram) 60/9
Rotations; Heavy 0, Medium 22. Light 38, Total Adds 9, WIXY, WSEN, WSOC, WWOD, WSLR, KEBC, WXCL, KRPM, KIGO.
Medium. WWVA, WDXE, KRMD, KFDI, KRSY, KCUB,
V| REBA MCENTIRE “Have | Got A Deal For You' (MCA) 59/48

Rotations: Heavy 2, Medium 13, Light 44, Total Adds 48 ncluding WYRK, WPOR, WWVA KASE, WEZ[ WSOC,
WKSJ, KKYX, WUSN, KVOO, KRST, KRWQ, KRWQ. KRAK. KRPM, KGA.
LACY J. DALTON “You Can’t Run Away From Your Heart” {Columbia) 56/23
Rotalions: Heavy 0, Medium 16, Light 40, Total Adds 23, WTSV., CHOW, WYII, KRRV, WTVY, WGKX. WLWI, WTQR, KSO,
WFMS, WOW, KUZZ, KGHL . KMPS, KCUB,
CARL JACKSON “Dixie Train” {Columbia) 56/12
Rotations: Heavy 0, Medium 22 Light 34, Toral Adds 12, WWVA, WESC, WWOD, WCMS, KWMT, WIRE. WITL. KEBC
WTOD. KFRE, KMAK. KSOP. Medium: WEZL WIRK
HEART OF NASHVILLE ‘“One Big Family"” (Compleat/PolyGram) 48/16
Rotations: Heavy 1. Medium 9, Light 38, Total Adds 16, WGNA, WCAO. WNYR, KRRV, KMML, KLVi, WWOD, WIRK, KWMT
WFMS, KFKF, WOW, WTHI, KQIL. KEIN, KSOP

SIGNIFICANT ACTION

SHELLY WEST ‘““Oon’t Make Me Wait On The Moon” (Viva) 47/21

Rotations: Heavy 0, Medium 15, Light 32, Total Adds 21 Including WPOR, WYII, WLWI. WQYK WCUZ. WITL, KUZZ, KSOP.
KRPM, KGA

KEITH STEGALL “‘Pretty Lady" (Epic) 44/22

Rotations: Heavy 0, Medium 7, Light 37, Total Adds 22 inci luding WQBE, WIXL, WYII, WESC, WSM, WFMS, KTTS. KRKT,
KSOP KGA.

OSMONOD BROTHERS “Any Time" {WB/Curb) 31/13

Rotalions: Heavy 1. Medium 10, Light 30, Total Adds 13 Including WGNA, WCAQ, WBGW, KXYL. WTVY, WWOD, WTSO.
KEBC KMAK, KEIN

SOUTHERN PACIFIC ““Someone’s Gonna Love Me Tonight™ 41/7

Rotations: Heavy 8, Medium 33, Light 7, KMML, WESC. KKYX, WXCL. KMAK, KRPM, KIGO. Medium: WBGW, WY} WOKK,
DOTTIE WEST ““We Know Better Now" (Permian) 35/9

Fotations: Heavy 1. Medium 8, Light 26, Total Adds 8. WGNA, WCAO, WILQ, WTVY, WWOD, WMC. KAWQ. KSOP Heavy.
KKYX

LEON EVERETTE “A Good Love Died Tonight™ (Mercury/PolyGram) 33/10

Rotations: Heavy 0. Medium 8, Light 25, Total Adds 10, WGNA. WCAO. WIXY, WWVA, KKRV. KSSN, WLWI, KUZZ, KTOM,

MERLE HAGGARD “Make-Up And Faded Blue Jeans” (MCA) 3211
Rotations: Heavy 0, Medium 11 Light 21, Total Adds 11, WIXY, WYIl, KMML. KHEY, WTQR, WOW, KVOO, KRWQ. KWJJ.
KSOP, KGA
HOLLY DUNN “Playing For Keeps' (MTM™) 32/8
Rotations: Heavy 0. Medium 1 Light 31, Total Adds 8, WIXY. KMML, KLLL, WWOD, KVOO, KTOM, KSOP, KRPM, Medium:
WTVY
GENE WATSON “'Coid Summer Day In Georgia” (Epic) 27/22
Rotations: Heavy 0, Medium 7, Light 20, Totai Adds 22 Including WVAM, WSNO, KASE. WSOC. WAMZ, KRMD, WCXI. KFD
KRSY. KTOM
GAIL DAVIES “‘Unwed Fathers" (RCA) 26/24

Rotations: Heavy 0, Medium 6, Light 20, Total Adds 24, WBGW, WSNO, WESC, KKYX, KBMR, WAXX, KXXY. KMAK.
KCKC, KSON.
NARVEL FELTS “If it Was Any Better” (Evergreen) 26/3
Rotations: Heavy 0, Medium 5, Light 21. Total Adds 3. WWOD, KFGO. KWMT. Medium: WVAM, WYII, KMML, WTVY, WOW.
Light: KRWQ, KRSY.
SANDY CROFT “Piece Of My Heart" (Capitol) 23/4
Rotations. Heavy 0, Medium 3. Light 20, Total Adds 4, WWVA, WYIl, WTVY, WCMS. Medium: WTSV, KRMD, KVOC. Light
WAXX, WOW, KVOO
JOHN FOGERTY “‘Centerfiekt™” (WB) 23/3
Rotations: Heavy 2, Medium 5. Light 16. Total Adds 3, WBGW. WKS.J, KFKF. Heavy: WTSV, KCKC. Medium: WCMS, KAMD
WCUZ, KCCY, KTOM:
ATLANTA “Why Not Tonight" (MCA) 22/18
Rotations: Heavy 0, Medium 3, Light 19, Totai Adds 18 Including WVAM, WSNO, WOKQ, WCMS. KKYX. WAXX, KVOO,

Lane Brody

“He Burns Me Up”..

R&R D BBD (BD
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FREDDY HART “| Don’t Want To Lose You" (El Dorado) 21/10

Rotations: Heavy 0, Medium 2, Lignt 19, Total Adds 10, WVAM, WBGW, WYII, KRRV, WTVY, KKYX, WAXX, KTTS, KRWQ,
KRSY.

WAYLON JENNINGS “‘Drinkin’ And Oreamin’” (RCA) 20720

Rotations. Heavy 0, Medium 2 Light 18, Total Adds 20 including WESC, KYKX, WIRK, WTQR, WCXI, KKAL, KFRE, KTOM,
KSON, KRPM

BECKY HOBBS “Hottest “Ex" In Texas” (EMI America) 18/16

Rotations: Heavy 0, Medium 2, Light 16, Total Adds 16 including WVAM, WSNO, KIKK, WOKK. KKYX, WCXI, KVOO, KFOI,
KKAL, KMAK

TERRY GREGORY “Every Second Someone Breaks A Heart” (Scotti Bros. CBS) 16/4

Rotations: Heavy 0, Medium 2, Light 14, Total Adds 4, WSNO, WTSV, KKYX. KTTS. Medium: WYII, KRMD. Lights: WOXE
KVOO, KKAL, KRSY

JIM COLLINS “You Can Always” (White Gold) 16/4

Rotations; Heavy 1, Medium 1 Light 14, Total Adds 4, WVAM, KILT-FM, KFGO, KTTS. Heavy: K¥ YX. Medium KMML. Light:
WYII, WGTO, WLWI, KGA.

ALLEN FRIZZELL “I'll Be Love By Morning”" (Epic) 15/2

Rotations: Heavy 1, Medium 1, Light 13, Total Adds 2. WCAO, KGA. Heavy KKYX. Light: KRRV, WLWi, WAXX KTTS, KuzZ.
KRWQ.

MARGO SMITH “All | Do Is Oream Of You” (Bermuda Dunes) 15/1

Rotations: Heavy 0, Medium 2, Light 13, Total Adds 1, WTVY. Medium: WITL Light: WYIi, KRRV, WLWI WOW, WTOD,
KVOO, KRWQ, KRSY.

VICTORIA SHAW ““New Love” (MPB) 14/5

Rotaticns: Heavy 0, Medium 0, Light 14, Total Adds 5, WSNO, WDXE, WQYK KRWQ, KTOM. Light: WYII. WOKK, KFGO.
KEIN, KIGO.

ROCKIN® SIDNEY “My Toot Toot” (Epic) 13/11

Rotations: Heavy 3. Medium 3, Light 7. Total Adds 11, KIX106, KEAN, KPLX, WAMZ, WOKK. KKYX, KSO., WWww., WIRE,
WDAF, WBCS. Heavy: KIKK. Light: KILT-FM

EXILE “‘Dixie Girl” (MCA/Curb) 13/4 .

Rotations: Heavy 0. Medium 1 Light 12, Total Adds 4, WVAM, WIXY, WWVA WKKQ Medlum: KFDI Light: WGNA WSNO
WYII, KRRV, WTOD, KIGO.

JAMES & MICHAEL YOUNGER ““My Special Angel” (Permian) 12/5

Rotations: Heavy 1, Medium 3, Light 8, Total Adds 5, WGNA. WGTO, KFGO, WCUZ, KRPM. Medlum' KKYX, KXXY. KGA
Light: KMML, KRMD, KSO

CARLETTE “You Can't Measure My Love’” (0ak) 12/3

Rotations: Heavy 0, Medium 0. Light 12, Total Adds 3. WGTO. KFGO, WOow Light: KMML, WTVY, wiwi KRMD. WAXX
KTTS, KVOO. KSOP.

JIMMY BUFFETT “Gypsies In The Palage" (MCA) 8/8

Rotations: Heavy 0, Medium 2. Liaht 6. Total Adds 8. WBGW, WSNO, WBOS, WCXI, WEUZ, KFOI KRKT, KRWQ:
CARROLL BAKER “It Always Hurts Like The First Time” (Tembo) 872

Rotations: Heavy 0, Medium 2, Light &, Total Adds 2, WDXE, WTOD Medium: CHOW, KIGO. Light: Wyll, KRRV, KTTS,

PINKARD & BOWDEN “Music Industry” (WB) 81
Rotations: Heavy 0, Meaium 2. Light 6, Total Adds 1, WPTR. Medium: WOW. Light. WYAM, WSM WAXX, KRKT

| ALBUM TRACKS i

Album Title

ARTIST/Song Title (Label)

ALABAMA,/Down On Longboat Key (RCA) 40 Hour Week
HANK WILLIAMS JR./This Ain't Dallas (WB/Curb) Five-0
CONWAY TWITTY/Between Blue Eyes And Jeans (WB) Don't Call Him A Cowboy
CRYSTAL GAYLE/Touch And Go (WB) Nobody Wants To Be Alone

BUDDY EMMONS/Stee! Guitar Rag(Step One)
SHELLY WEST/V'll Dance The Two-Step (Viva)

Swingin' 40's - 80's
Don't Make Me Wait On...

EMMYLOU HARRIS/Rhythm Guitar (WB) The Ballad Of Sally Rose
OAK RIDGE BOYS/Touch A Hand, Make A Friend (MCA) Step On Out
OAK RIDGE BOYS/Love Is Everywhere (MCA) Step On Out
ALABAMA/Can't Keep A Good Man Down (RCA) 40 Hour Week
JUDDS/Bye Bye Baby Blues (RCA/Curb) Why Not Me?
KENNY ROGERS/A Little More Love (Columbia) We Are The World
RESTLESS HEART/She's Coming Home (RCA) Restless Heart
JUDDS/Drops of Water (RCA/Curb) Why Not Me?
STATLERS/Memory Lane ( Mercury/PG) Fartners In Rhyme
HANK WILLIAMS JR./Something To Believe In (WB/Curb) Five-0
_ e

T Michael
artin
urphey

“Carolina In The Pines”..
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The foliowing stations reported no
change in their rotations this week:

The foliowing stations falled to
report this week and therefore
their playlists were frozen:
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BREAKERS.

DeBARGE

Who’s Holding Donna Now (Gordy/Motown)
76% of our reporters on it. Rotations: Heavy 8/1, Medium 61/10, Light
37/20, Total Adds 31 including WKBW, WTAE, KVIL-FM, W1 01, WCLR,
WLLT, WLTF, WOMC, WMYX, KS94, KYKY, KMGG, KGW, V1 00,
WRKA, WING. Debuts at number 18 on the A/C chart.
PAUL YOUNG

Everytime You Go Away (Columbia)
69% of our reporters on it. Rotations: Heavy 11/0, Medium 587, Light
27/14, Total Adds 21 including KVIL-FM, WARM98, WLLT, WNIC,
KYKY, KMJI, KEY103, CK101, WRVA, WTRX, WLHT, WMHE, KRAV,
KDUK, KIFM, KKPL. Debuts at number 21 on the A/C chart.
DOLLY PARTON with KENNY ROGERS

Real Love (RCA)

63% of our reporters on it. Rotations: Heavy 7/0, Medium 67/4, Light
14/3, Total Adds 7, W101, WSFM, WEZS, WFMK, KVUU, KOY, WWPA.
Moves to number 22 on the A/C chart.

AMY GRANT
Find A Way (A&M)

64% of our reporters on it. Rotations: Heavy 7/1, Medium 61/5, Light
21/2, Total Adds 9, WKBW, 2WD, WCLR, KYKY, KHOW, WAEB, WGY,
WRAL, KRNO. Moves to 23 on the A/C chart.

NEW & ACTIVE

KENNY LOGGINS “Forever” (Columbia) 74/13

Rotations: Heavy 5/1. Medium 38/3, Light 31/9, Total Adds 13, WKBW, WLTS, KLSI, WTRX, KOIL, KBOI, KDUK, KKUA, KFI,

KKPL, WKNE, WTNY, KFQD. Heavy: WSNY, WCCO. KTYL, KALE. Mediums include: WFBR, WPIX, KVIL-FM, 97A1A, WMJI,
KEY103, WBT. WMAZ, KELT. WSFL, WRVA WAVE, WMGN, WISN, KSL. Debuts at number 25 on the A/C chart
GRAHAM PARKER “Wake Up (Next To You)” (Elekira) 74/6

Rotations: Heavy 20/0, Medium 3872, Light 16/4, Total Adds 6, KMJI KJR, WSFM, WEZC, WLAC-FM, 3WM Heavy: WKBW,
WAEB, WICC, WMAZ. WSFL, WHBC, KWAV, WWNR, WEIM, WSKI, WWPA, WCKQ, WCHY, WORG, KTYL, WCIL, KEEZ,
WBOW, KRSB, KALE. Mediums include: WLTS, 2WD, KLS!, WKYE, WKGW, KEY103, K106, CK101, WKJJ. WAVE, WNAM,
KBOL. Debuts at number 24 on the A/C chan

g;R_YL HALL & JOHN OATES “Possession Obsession™ (RCA) 70/26

ations Heavy 010, Medium 36/8, Light 34/18, Total Adds 26, WLTS, 2WD, WSNY, KLSI, KUDL, WAEB, WICC, WKGW,

K106, WMAZ, WNAM. KIOA, KOIL, KBO!. KDUK, KWAV, KKPL, WKNE, WINY, WWPA, KRLB, WAEV, KWEB, KFQD, K99
KANO. Mediums include: WFBR. WSB-FM, 97AIA, WNIC, KOST, V100, WBT, WSFL, WRVA WAVE. WMGN. KFI
DON HENLEY “Not Enough Love iIn The World" (Geffen) 66/25

Rotations: Heavy 0/0, Medium 32/10. Light 34/15, Total Adds 25, WFBR, WSB-FM, KLS, WMYX. KGW, WKGW, K106,
WIVY, WMAZ. WRVA, WAVE, WNAM, WHBC. WTAX, WMGN. WHNN. KSL, KKPL, WINY, WGSV. WAGE, KRLB, WCIL.
KFQD, KTWO Mediums include: WRMM, WARMS8, V100, WSFL, KWAV.
EVELYN “CHAMPAGNE™ KING “Till Midnight”" (RCA) 64/2
Rotations: Heavy 2/0, Medium 38/0. Light 2472, Total Adds 2, WSFM, KFQD. Heavy: WKNE, KASB. Mediums include: WS8
KLSI, KOST, WKYE, KEY103, K106, WGOW, WMAZ, KELT. WSFL, WRVA, WHBY, WHBC, WMGN, WISN, KWAV. KIFM
KATRINA AND THE WAVES “Walking On Sunshine” (Capitol) 54/7
Rotations: Heavy 14/0. Medium 20/1. Light 20/6, Total Adds 7, WNIC, CK101, WRKA, WHNN, KKPL, KORQ, WAGE Heavy
KVIL-FM. 2WD, wWICC, V100, WKJJ, KKUA, WWNR, WSKI, WWPA, WSKY_ WCHV, KALB, KTYL, KALE. Mediums. include:
WFBR, KLSI, KMGG, KJR, WKYE, WMAZ, WAVE, WNAM, WHBC, WENS, WMGN, KWAV.

ROTATION BREAKOUTS

Total
RepontyAdds Heavy Medium

Light

© SURVIVOR 1312 110 18 3
© TEARS FOR FEARS 129/4 107 17 5
3 HAROLD FALTERMEYER 127/0 08 16 3

4 BILLY OCEAN 117/0 8 30 3

© MADONNA 121/6 74 42 5
© JULIAN LENNON 12172 77 38 6
7 KOOL & THE GANG 107/0 56 42 9

© LIMAHL 121/3 54 56 11
© BEACH BOYS 129/3 41 69 19
@ ALAN PARSONS PROJECT 109/2 59 47 3
11 REO SPEEDWAGON 102/0 62 35 5
® WHITNEY HOUSTON 126/10 39 64 22
® CHAKA KHAN 105/2 51 46 8
14 WHAM! 100/0 51 39 710
O AIR sUPPLY 719/14 5 80 24
O BRYAN ADAMS 96/4 45 45 6
17 SADE 95/0 35 48 12
D DeBARGE 106/31 8 61 37
O JOHN FOGERTY 90/6 22 52 16
20 MADONNA 771 16 40 21
€@ PAUL YOUNG 96/21 11 58 27
€ DOLLY PARTON w/KENNY ROGERS 88/7 7 67 14
€D AMY GRANT 89/9 7 61 21
@ GRAHAM PARKER 74/6 20 38 16
€D KENNY LOGGINS 74/13 5 38 31

SISTER SLEDGE “Frankie” (Atlanticy 50/36

KEY103, WSFL. WNAM. KIOA, WHNN, KWAV, KSL, KKPL, WTKO, WWPA, KORG, WSKY, WCKQ, WCHY, KALS. KFSB,
WXUS, KWEB.

PHIL COLLINS ‘“‘Sussudio™ (Atfantic) 49/6

Rotations: Heavy 17/0, Medium 22/2, Light 10/4, Total Adds 6, KLS), WSFM, WHAS, WRAL, WTRX, WCIL Heavy: 2WD, KJR,
WICC, WKYE. WK, WMGN. KKUA, KWAV, WWNR, WSKi, WWPA, WCKQ, WCHY. KRLB, WKYX. KALE. Mediums include
KVIL-FM. WAEB, V100, CK101, WSFL. WNAM, KOIL, KRAV, KDUK

ANNE MURRAY “1 Don't Think I'm Ready For You" (Capitol) 44/0

Rotations: Heavy 9/0, Medium 26/0, Light 9/0. Total Adds 0. Heavy: WKBW, WCCO, WGY, WHBY, KKPL, WTKO, WAHR,
WCIL, KRSB

ROSANNE CASH “I Don’t Know Why You Don’t Want...” (Columbia) 43/24

K106, WAVE, WNAM, WHBC. WTRX, WISN WHNN, KWAYV, KSL

KIM CARNES “Crazy In The Night (Barking At Airplanes)” (EMI America) 43/2

Rotations: Heavy 1/0, Medium 22/1, Light 20/1, Total Adds 2, WKJJ, KKPL. Heavy: WCKQ. Mediums include: WFBR, WKBW,
WCCO, V100, WKYE, CK101, WMAZ

MEN AT WORK "Everything | Need” (Columbia) 39/13

Rotations: Heavy 0/0. Medium 12/3, Light 27/10, Total Adds 13, WFBR, K106, WRVA, KIOA, WHNN, KKPL, WEIM, WSKI
WSKY, WCHY, WGSV, WAEV, KRSB Medium: WMAZ, KWAV, WTKO, WWPA, WCKQ, KTYL. KEEZ, KMGQ. KALE

STING “If You Love Somebody Set Them Free” (A&M) 28/17

WCHV, WAGE, KRLB, WORG, WKYX, WZLQ, WFFX. KEEZ, WBOW, KTWO. Medium: WSKI
HOWARO JONES “Things Can Only Get Better” (Eiektra) 27/6

Rotations. Heavy 9/0, Medium 7/1 Light 11/5, Total Adds 6, KJR, WRKA, WAVE, WMHE, WZLQ, WXUS Heavy: V100, WKJJ
WMGN, WWNR, WSKI, WWPA, WKYX. KKLV, KQSW Medium: 8100, WHAS, WENS, KKUA, WSKY, KTYL

BILL WITHERS *'Oh Yeah!™ (Columbia) 26/1

Rotations: Heavy 3/0, Medium 13/0, Light 101, Total Adds 1, WOMC. Heavy: WHBY, KSL, WAHR. Medium' KVIL.FM.
WCCO, KGW. WMAZ, WRVA, WHBC, WLTE, KIFM, WTKO, WKNE, KTYL, WJBC, KTWO

JACK WAGNER “'Lady Of My Heart” (Qwest/WB) 24/1

Rotations: Heavy 8/0, Medium 1170, Light 5/1, Total Adds 1, WNIC. Heavy. 97AIA, WLTS, WSNY, WCCO. WHBY. WEIM
WAHR, KRSB. Medium: WPIX. K106, WMAZ. WLAC FM, WRVA, KIOA, WTRX, WCHV, WGSV. WJBC, KKLY

JANEY STREET "(How Long) Till My Ship Comes In"" (Arista) 2372

Rotations: Heavy 0/0, Medium 5/1, Light 18/1, Total Adds WTKO, KFSB. Medium WSKI, WAHR, KTWO, KRS8,

MARY JANE GIRLS “In My House” (Gordy/Motown) 22/4

Rotations: Heavy 5/0, Medium 10/1, Light 7/3, Total Adds 4, WSNY, KMGG, WMJJ, WRKA Heavy: V100, CK101. WKJJ,
KKUA, WCKQ. Medium: 2WD, B100 K101, WSFM, WHAS, WMGN, WWNR, WKYX. KQSW.

SOUTHERN PACIFIC *“Someone’s Gonna Love Me Tonight”” (WB) 19/0

Rotations: Heavy 0/0, Medium 7/0. Light 12/0, Total Adds 0. Medium: WAMZ, WHBY. WEIM, WTKO, WSKI, WAEV, KRS8,
SIMPLE MINOS ““Oon’t You (Forget About Me)” (A&M) 1711

Rotations: Heavy 310, Medium 1110, Light 3/1, Total Adds 1, WFEX. Heavy: KYKY, WAVE, KKLV. Medium 2WD, KMGG
8100, K101, WHAS, WKJJ, WMGN, WMHE, KKUA, WTNY, KQSW

GEORGE BENSON “‘New Day” (WB) 15/13

Rogations: Heavy 0/0, Medium 0/0, Light 15/13, Total Adds 13, WFBR, WAVE, WHBY, WEIM, WSKY, WGSV, WORG, WKYX
WZLQ, WCIL, WMT-FM, WXUS, KTWO

PRINCE *‘Raspberry Beret” (WB) 1573

Rotations: Heavy 3/0, Medium 7/2, Light §/1, Total Adds 3, WMGN, WMHE, KKUA Heavy: WCKQ, KRLB, WKYX, Medium
V100, WKJJ, WSFL, WWNR, WSKY.

COCK ROBIN “When Your Heart Is Weak (Columbia) 13/5

Rotations; Heavy 0/0, Medium 2/0, Light 11/5, Total Adds 5. KWAV, WSKY. WKYX, WZLQ. KRSB. Medium: WMAZ. WEIM
CYNDI LAUPER “The Goonies 'R’ Good Enough” (Portrait/CBS) 13/3

Rotations: Heavy 0/0, Medium 6/0. Light 7/3. Total Adds 3, CK101, WWPA_ KALE Medium: WKYE, WKJJ, WAVE, WSKY
WCKQ, WKYX

W. JENNINGS/W. NELSON/J. CASH/X. KRISTOFFERSON “Highwayman" (Columbia) 13/1

Rotations: Heavy 0/0, Medium 710, Light 6/1. Total Adds 1. WMT-FM. Medium: WCCO. WTIC, WMAZ, WEIM, WAHR, WJBC,
KEEZ .

COMMODORES ““Animal Instinct” (Motown) 13/0

Rotations: Heavy 0/0, Medium 3/0, Lignt 10/0, Total Adds 0. Medium: WMAZ, WWNR, WKYX

MADONNA “info The Groove" (Sire/WB) 12/10

Rotations: Heavy 2/0, Medium 4/4, Light 6/6, Tota! Adds 10, WLLT, KLSI, KUDL, V100, WENS, KRAV, KKUA, WWPA, WZLQ,
YL

Rotations: Heavy 0/0, Medium 6/0. Light 6/0. Total Adds 0. Medium: KVILFM, WEIM, WSKI, WCHY, KKLV. KQSW.
JANICE PAYSON ““Jealous Love™ (Atiantic) 11/2

Folations: Heavy 010, Medium 1/0, Light 1072, Total Adds 2, WHNN, KORQ. Medium: WCCO

DAVID LEE ROTH “Just A Gigolo/1 Ain't Got Nobody™ (WB) 11/1

Potations: Heavy 1/0. Medium 5/0. Light 5/1. Total Adds 1. WKNE. Heavy: KKUA. Medium: WICC. WAVE. WTNY. WWPA.
WCHY

GO WEST “‘Call Me” (Chrysalis) 10/10

Rotations: Heavy 0/0, Medium 0/0, Light 10/10. Total Adds 10, WWNR, WEIM, WKNE, WSKI, WDRG, KTYL, KEEZ. KBOW
KRSB, KALE

SUPERTRAMP “‘Cannonball” (A&M) 10/5

Rotations: Heavy 0/0. Medium 2/1, Light 814, Total Adds 5, ZWD, WSFL. KWAV. WWNR. KRSB. Modium. KALE

MOST ADDED HOTTEST
SISTER SLEGGE (36) TEARS FOR FEARS (88)
Frankie (Atlantic) Everybody Wants To Rule... {Mercury/PG)
DeBARGE (31) SURVIVOR (85)
Who's Holding Donna Now {Gordy/Motown) The Search Is Over (Scotti Bros./CBS)
DARYL HALL & JOHN OATES (26) HAROLD FALTERMEYER (83)
Possession Obsession (RCA) Axel F (MCA)
DON HENLEY (25) BILLY OCEAN (52)
Not Enough Love In The World (Geften) Suddenly (Jive/Arista)
ROSANNE CASH (24) MADONNA (43)
1 Don't Know Why You Don't.. (Cotumbia) Angel (Sire/WB)

Rotatlons: Heavy 0/0, Medium 11/5, Light 39/31, Total Adds 36 including WFBR, WKBW, KUDL, WAEB, WKYE,

Rotations: Heavy 0/0, Medium 13/4, Light 30/20, Total Adds 24 including WFBR, WLTS, WOMC, WAEB, WKYE, WGY.

SIGNIFICANT ACTION

Rotations: Heavy 010, Medium 4/3. Light 24/14, Total Adds 17, WKYE, WMAZ, WNAM, WMGN, WWPA, WSKY, WCKQ,

L CORLEY “Square Rooms™ (Mercury/PolyGram) 12/0

Breakers are those records that have achieved concurrent airplay at 60% of

our reporting stations. New & Active records are receiving "airplay at 30 or

more stations. Records in Significant Actlon are receiving airplay from 10-24

stations. Records with substantial heavy and medium rotation airplay activity

do not have to achieve Breaker status to enter the A/C chart. Records which
have achieved Breaker status must also have sufficient heavy and medium
rotation airplay to enter the chart, Checkmarks signify the most added of the
non-charted records,
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i Vs e 152 REPORTERS Y
|- s @ STING/If You Love Somebody Set Them Free (A&M) 148+ 119+ 28-
‘ 11 1 2 ROBERT PLANTALittle By Little (Es Paranza/Atlantic) 140- 126~ 14=

s + « © SUPERTRAMP/Cannonball (A&M) 143+ 113+ 28-
,’ 5 3 3 4 JOHN CAFFERTY & THE BEAVER.../Tough All Over (Scotti Bros./CBS) 136- 122+ 14-
|2 2 2 5 EURYTHMICS/Would I Lie To You? (RCA) 132-109- 23+

v & 5 6 NIGHT RANGER/Sentimental Strest (Camel/MCA) 733+ 88+ 45-

= u 7 @ BRUCE SPRINGSTEEN/Glory Days (Columbia) 123+ 97+ 25—

“a s @ TEARS FOR FEARS/Shout (Mercury/PG) 121+ 57+ 62+

u w0 s @ 'TIL TUESDAYNoices Carry (Epic) 115- 73+ 41-

a w @ HEART/What About Love? (Capitol) 126+ 47+ 75—

15 2w ) JOE WALSH/The Confessor (Full Moon/WB) 117—- 57+ 60—

w15 1 § HOOTERS/All You Zombies (Columbia) 123+ 44+ 76-

w % 22 @ DIRE STRAITS/Money For Nothing (WB) 112+ 51+ 60—

7 5 8 14 PHIL COLLINS/Sussudio (Atlantic) 96- 80— 16+

» v 1w @ PAUL YOUNG/Everytime You Walk Away (Columbia) 104+ 67+ 43—

— = « @ TOM PETTY & THE HEARTBREAKERS/Make It Better (Forget..) (MCA) 100+ 48+ 49+

z 1w 1 ) GRAHAM PARKER & THE SHOT/Wake Up (Next To You) (Elektra) 108~ 25+ 82-
| st 35 2 @ DON HENLEY/Not Enough Love In The World (Geffen) 103+ 32+ 71+

w o @ ERIC CLAPTON/See What Love Can Do (WB) 88+ 38+ 50+

1 17 20 KIM MITCHELL/Go For Soda (Bronze/Island) 98- 29- 69-
(oeBUT »€) JEFF BECK & ROD STEWART/People Get Ready (Epic) 114 11 79

s 1 n 22 TOM PETTY & THE HEARTBREAKERS/Rebels (MCA) 75- 50- 24-

2 23 19 23 VAN-ZANT/You've Got To Believe In Love (Network/Geffen) 95- 20- 74-

— & 3 € ROBERT PLANT/Sixes And Sevens (Es Paranza/Atlantic) 81+ 34+ 46+

s 25 2 €@ POWER STATION/Get It On (Bang A Gong) (Capito!) 85- 29- 55-

— — « € RATT/Lay It Down (Atlantic) 94+ 10+ 73+

s n w €D DIRE STRAITS/Walk Of Life (WB) 82+ 29+ 51-

s o €D MEN AT WORK/Everything | Need (Columbia) 91+ 10+ 75+

2 % % € PAUL HYDE & THE PAYOLAS/You're The Only Love (A&M) 90- 11+ 77-

« 5 n 30 MICK JAGGER/Lucky In Love (Columbia) 63- 39- 24-

s« 3 € GINO VANNELLI/Back Cars (HME/CBS) 83= 14+ 69+

— — « €9 COREY HART/Never Surrender (EMI America) 89+ 9+ 71+

« © x & DURAN DURAN/A View To A Kill (Capitol) 72- 39+ 32-

2 21 % 34 PHIL COLLINS/Inside Out (Atlantic) 58— 39- 719~

% % % 35 WILLIE & THE POOR BOYS/Baby Please Don't Go (Ripple/Passpart) 74— 10- 63-

% 3 20 36 LONE JUSTICE/Ways To Be Wicked (Geffen) 76— 15- 61-

~ — w € U2/Three Sunrises (Island) 77+ 13+ 52+

-~ — s-€ FOREIGNER/Reaction To Action (Atlantic) . 73+ 9+ 60+

6 13 2 39 TEARS FOR FEARS/Everybody Wants To Rule The World (Mercury/PG) 50- 41- 9-

119 25 40 HOWARD JONES/Things Can Only Get Better (Elektra) 58- 31- 27-

— s « (P BOB DYLAN/Tight Connection To My Heart (Has Anybody Seen..) (Columbia) 77+ 713+ 67+

% 2 un 42 DOKKEN/Alone Again (Elektra) 57- 22- 34-

— s 2 ® HELIX/Deep Cuts The Knife (Capitol) 67+ 7+ 57+

% ® 3 44 PRINCERaspberry Beret (WB) 62— 28- 34-

— — = @ BRYAN FERRY/Slave To Love (WB) 64+ 17+ 43+

2 15 » 46 GLENN FREY/Smuggler's Blues (MCA) 46- 28- 18-

~ — = (@ G. THOROGOOD & DESTROYERS/Willie And The Hand Jive (EMI America) 67+ 5+ 60+

ss 0 49 ) JOE WALSH/Rosewood Bitters (Full Moon/WB) 49- 23+ 25-

3 9 2 43 BRUCE SPRINGSTEEN/Trapped (Columbia) 45- 27- 18-
[0EBUT > TALKING HEADS/Road To Nowhere (Sire/WB) 63 7 36
[GEBUT »@ RUSS BALLARD/The Fire Still Burns {EMI America) 61 2 40

2 2% 3 52 KATRINA & THE WAVES/Walking On Sunshine (Capitofy 41- 271- 20-

n 2 & 53 JOHN FOGERTY/Centerfield (WB) 40- 16- 24—
[0EBUT ) REO SPEEDWAGON/Gotta Feel More (Epic) 55+ 4+ 50+

w — @ BEACH BOYS/Getcha Back (Caribou/CBS) 48+ 9+ 35-
s 56 ROBERT PLANT/Pink And Black (Es Paranza/Atlantic) 35- 13- 22+

[0eBUT » @ BRYAN ADAMS/Summer Of ‘69 (A&M) 43 6 33

n 2 % 58 HUEY LEWIS & THE NEWS/Trouble In Paradise {Columbia). 33- 20- 13-

u % 4 59 BRYAN ADAMS/Heaven (A&M) 32- 19- 13-
[0EBUT > @ FIONA/Hang Your Heart On Me (Atlantic) 42+ 3- 34+

- I
J [ MOST ADDED | HOTTEST
| JEFF BECK & ROD STEWART (114) _~ ROBERTPLANT(126)
People Get Ready (Epic) Little By Little (Es Paranza/Atiantic)
| TALKING HEADS (63) L CAFFERTY & BEAVER BROWN BAND (122)
Road To Nowhere (Sire/WB) Tough All Over (Scotti Bros./CBS)
RUSS BALLARD (61) STING (119)
’ The Fire Still Burns (EMI America) It You Love Somebody Set... (A&M)
BRYAN ADAMS (36) SUPERTRAMP (113)
Summer Of '69 (A&M) Cannonball (A&M)
2 (35) EURYTHMICS (109)
Three Sunrises (Island) Would | Lie To You? (RCA)

BREAKERS.
JEFF BECK & ROD STEWART
People Get Ready (Epic)
75% of our reporters on it. 114/114 inciuding adds at: WNEW, WMMR,

DC101, WNOR, WYNF, WLUP, WXRT, KMET, KGB, KFOG. Debuts at
#21 on the Tracks chart.

TOM PETTY & THE HEARTBREAKERS

Make It Better (Forget About Me) (MCA)
66% of our reporters on it. 100/33 including adds at: KLOL, WSHE,
KYYS, KSHE, KLOS, KUPD, WAQY, WAAF. Moves 40-16 on the Tracks
chart.

RATT
Lay It Down (Atlantic)
62% of our reporters on it. 94/29 Including- adds at: WBCN, WDVE,
KSRR, WLVQ, KZAP, KOME, WEZX, KATT. Moves 47-26 on the Tracks
chart. e

MEN AT WORK
Everything | Need (Columbia)
60% of our reporters on it. 91/20 including adds at: WNEW, KBCO,
KGB, WZZ0, WAQX, WFYV, KGGO. Moves 41-28 on the Tracks chart.

COREY HART
Never Surrender (EMI America)
59% of our reporters on it. 89/32 including adds at: WHJY, KSRR,
WSHE, KSHE, WLAYV, KKDJ. Moves 57-32 on the Tracks chart.

ROBERT PLANT
Sixes And Sevens (Es Paranza/Atlantic)_,
53% of our reporters on it. 8113 including adds at: WHJY, KLOL,
WEBN, KATT, KPOI, WRUF, Move6237-24 on the Tracks chart.

Three Sunrises (isfand)
51% of our reporters on |t. 77/35 including adds at: WDVE, WHJY,
WSHE, WLUP, KMET, KISW, KEZO. Moves 60-37 on the Tracks chart.

. BOB DYLAN
Tight Connection (Columbia)
51% of our reporters on it. 77/14 Including adds at: DC101, WSHE,
WAQV, KATT, KKDJ, KWHL. Moves 46-41 on the Tracks chart.

FIRM “Someone To Lave"' (Atlantic) 34/9 (26/16)
Adds: WSHE, WAQY. KRIX, KXZL, WXKE. WWCT, KLPX, KUFO, WCXT, WCPZ. Hots: 6 KSRR, WOEM,
WCCC. WCMF, WAQX, KFMG. Mediums: 25 include KLOL, WNOR, WYNF, WEBN, WRIF, KISS, WIOT
KILO. .
DIRE STRAITS “'Sa Far Away" (W8) 32/5 (34/6)
Adds KISW, WHCN, WFYV, WLAV, WIZN. Hots. 15 inchude KZEW, KAZY, KINK, KFOG, WOHA, KLBY,
WWCT, KILO. Mediums: 16 include WDVE, WPYX, WCMF, WRDU. WFBQ, KOMP.
HOWARD JONES “Lite In One Day" (Eleidra) 29/15 (15/4)

Adds include WSHE, KBCO, WCCC, WRDU, WLAV, WWWV, KOZZ, KTYD. Hots: 14 include
KAZY, 91X, KQAK, WUR. Mediums: 13 include WBAB, WDHA, KXZL, WXLP
V| TEXTONES ““Midnight Mission” (Gold Mtn./A&M) 26/10 (20/12)

Adds include WNEW, WSHE, KAZY, WKLC, WAAF, KKDJ. Hols: 0. Mediums: 23 include WBCN,
KLOL, WOFM, KBCO, WPYX, WAQY, WWWY.
SUPERTRAMP “‘Better Days* (A&M) 26/3 (24/5)
Adds: KISW. KKDU, KFMQ. Hots: 10 include KFOG, WHON, WAPL, WLAV. Modiums: 14 include WNOR,
KZAP, WPYX, KLBJ, WWCT, KILO.
V| NILS LOFGREN “Secrets In The Street” (Columbia) 24/12 (16/16)

Adds include DC101, KISW. WCCC. Hots: 2 WIZN, KZAM. Mediums: 18 inciude KZEW, WXRT
KBCO, KMET, WAAF.
SUPERTRAMP“Still In Love” (A&M) 23/6 {20/4)
Adds includo KILO. WGIR, KWHL, KMBY. Hots: 8 WXAT, KAZY. KFOG, WRCN, CHEZ, WOBK. WIZN,
KVRE. Mediums: 15 include WNOR, WLUP, WWCT.
ANIMOTION “Let Him Go™ (Mercury/ PolyGram) 23/5 (18/5)
Adds: KBPI, WRCN, WEZX. WQBK, WCPZ. Hots: 0. Mediums: 23 include WZZO, WCCC, WIMZ, KMJX.

KDF.

PHIL COLLINS “Only You Know And | Know" (Atlantic) 22/5 (21/6)
Adds include WEZX. KRKE. Hols: 8 WLVQ, KUPD, KSJO, KISW, WHCN, WOME, WWWY, KTYD.
Mediums: 14 include WBAB, KTXQ, WEBN, WKLC, KQDS, WLAV, WIOT, KILO
COCK ROBIN ""When Your Heart Is Breaking" (Columbia) 17/5 (12/2)
Adds: 91X, WCCC, KFMF. KTCL, KTYD, Hots: 1 KINK. Mediums: 13 include KBGO, KSJO, WTKX, WXLP.
PAUL HARDCASTLE “18" (Chrysalis) 17/4 (16/7)
Adds; WIZN, WBLM, WWWV, WZEW. Hots: 4 WBCN, KQAK, WLIR..KCGL. Mediums: 12 include WXAT
KKCH, WQFM.
PRINCE “Pop Life” (WB) 16/1 (16/1)
Adds; WCXT. Hots. 8 include KQAK, WLIR. KPOI, WHMD, KSPN, KCGL. KVRE. Mediums. 8 inciude
WBAB, WWCK, WGIR, WBLM
MEN AT WORK “Snakes And Ladders” (Columbia) 15/15 (0/0)

Adds inciude WBAE, KLOL, KFOG, WHCN, WIOT, KOZZ. Hots: 1 KKDJ. Mediums: 13 Inciuae
WLVQ, WPYX, KEZO, WRKI.
U2 “Love Comes Tumbling" (Isfand) 15/4 (14/6)
Adds: 91X WAQY, KLAQ. WWWV. Hols: 6 inciude WXRT, KAZY, KQAK, WCCC. Mediums: 7 include
KZEW, KLOL, WPDH.
TRUTH “Exception Of Love" (IRS/MCAJ 15/3 (13/5) .
Adds: WHFS, WAPL. WZZQ. Hots: 0. Mediums: 13 include WMMR, KBCO, KOZZ, KTYD.

NEW & ACTIVE — Records building in airplay and- coming closest to chart-
ing. Numbers indicate total reports/total adds; for example, 40/20 means 40
reports and, of those, 20 added it this week. Figures in parentheses are last
week’s data. Checked records are those that were among the week’s Most
Added. .

|
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RADIO & RECORDS NATIONAL AIRPLAY

o Ve 152 REPORTERS
1 ROBERT PLANT/Shaken
© SUPERTRAMPBrother Where
© JOHN CAFFERTY & THE BEAVER.../T ough All Over (Scotti Bros./CBS

1 ‘N’ Stirred (Es Paranza/Atlantic)
5
4
3 4 EURYTHMICS/Be Yourself Tonight (RCA)
2
8

You Bound (A&M)

5 PHIL COLLINS/No Jacket Required (Atlantic)
@ NIGHT RANGER/7 Wishes (Camel/MCA)
» €@ TEARS FOR FEARS/Songs From The Big Chair (Mercury/PG)
o © DIRE STRAITS/Brothers In Arms (WB)
s €@ BRUCE SPRINGSTEEN/Born In The U.S.A. (Columbia)
s 10 TOM PETTY & THE HEARTBREAKERS/Southern Accents (MCA)
1 11 JOE WALSH/The Confessor (Full Moon/WB)
1w @ "TIL TUESDAYNoices Carry (Epic)
u @& HOOTERS/Nervous Night (Columbia)
1w @ PAUL YOUNG/The Secret Of Association (Columbia)
5 15 DON HENLEY/Building The Perfect Beast (Geffen)
1« © GRAHAM PARKER & THE SHOT/Steady Nerves (Elektra)
7 17 ERIC CLAPTON/Behind The Sun (WB)

DEBUT > @ MEN AT WORK/Two Hearts (Columbia)

18 19 19 19
5 a2 €
6 5 12 21
1 23 2 22

KIM MITCHELL/Akimbo Alogo (Bronzeylsland)
VAN-ZANTNan-Zant (Network/Geffen)

MICK JAGGER/She's The Boss (Columbia)
POWER STATION/The Power Station (Capitol)

€ RATT/Invasion Of Your Privacy (Atlantic)

21

29

27

= €@ U2/Wide Awake In America (Island)

2+ 25 HOWARD JONES/Dream Into Action (Elektra)

2 @ PAUL HYDE & THE PAYOLAS/Here's The World For Ya
1 €) BRYAN ADAMS/Reckless (A&M)

10 € GINO VANNELLI/Black Cars (HME/CBS)

2 29 WILLIE & THE POOR BOYS/Willie & The Poor Boys (Ripple/Passport)

(A&M)

CDEBUT > € BOB DYLAN/Empire Burlesque {Columbia)

OEBUT D> € A VIEW TO A KILL/Soundtrack
28 26 25 32

32

2

26

3

9

30

12 20

0EBUT B €@ BRYAN FERRY/Boys And Girls (WB)

1525 28 40

THETERN

{Capitol)
PRINCE/Around The World tn A Day (WB)

% 33 LONE JUSTICE/Lone Justice (Geffen)

v € FOREIGNER/Agent Provocateur {Atlantic)

35 USA FOR AFRICA/We Are The World (Columbia)

» € GEORGE THOROGOOD & DESTROYERS/Maverick (EMI America)
a 37 DOKKEN/Tooth And Nail (Elektra)

23 38 JOHN FOGERTY/Centerfield (WB)

GLENN FREY/The Allnighter (MCA)

B

WAOR NEW & ACTIVE I

)

Prreits

JUNE7, 1985 T o Mem
Reports  Rotation  Rotation  Roeasons
“Little” (140) “Sixes” (81) “Pink” (35) 746-127- 19+ 0-
“Cannonball” (143) “Better” (26) “stilt" (23) 145+ 114+ 28- 44
“Tough All Over” (136) “Voice" (12) 139~122+ 17- 714
“Would I Lie” (132) “| Love You Like.. " (10) 137~ 1171~ 26+ B
“Sussudio” (96) “Inside Out” (58) “Only You™ (22) 131-107- 24+ =
“Sentimental” (133) “Seven Wishes” (12) 134= 90+ 44- 1-
“Shout"” (121) “Everybody" (50) 137+ 77- 58+ 7-
“Money" (112) “Walk" (82) “So Far Away" (32) 746+ 68+ 78- g9-
“Glory Days” (123) 124+ 97+ 26~ 2-
“Make It Better” (100) “Rebels” (75) “Nothin'" (15) 135~ 77- 56+ 4+
“The Confessor” (117) “Rosewood Bitters” (49) 127~ 61+ 65- 1-
“Voices Carry” (115) 176- 74+ 41- 4+
“All You Zombies™ (123) 125+ 45+ 77- 6+
“Everytime"(104) 107+ 671+ 46— 3-
“Not Enough Love” (103) “Drivin' * (22) 113- 38- 75+ =
“Wake Up” (108) “Weekend's...” (11) "Break” (10) 7176~ 28+ 87- 3-
“See What Love..." (88) “She's Waiting" (22) "Tangled” (11) 98- 49- 49- 2-
“Everything" (91) “Snakes” (15) “Man" (13) 177 12 96 41
“Go For Soda” (98) 100- 29- 71- 24
“You've Got To Believe” (95) 97- 21- 75- 6+
“Lucky” (63) “Lonely" (14) "Half" (14) 79— 48- 371- 0=
“Get It On" (85) “Some" (1 5) 89- 33- 55- @84+
“Lay It Down” (94) 96 10 75 30
“Three Sunrises” (77) “Love Comes" (15) "Bad" (13) 94+ 18+ 62+ 36-
“Things" (58) “Life In One Day" (29) 77- 40- 35+ 6+
“You're The Only Love” (90) ’ 93- 12+ 79- =
“Summer Of '69" (43) “Heaven" (32) 74+ 27~ 43+ 21+
“Black Cars” (83) 86= 15+ 71+ 5-
“Baby Please” (74) “These Arms" (14) 87~ 12+ 68- =
“Tight Connection” (77) “When The Night" (11) 87 14 69 20
“A View To A Kili” (72) 72 39 32 7
“Raspberry (62) “Paisley” (16) “Pop” (16) 71- 31- 40- o=
“Way” (76) 79~ 15- 64- 1-¥
“Reaction” (73) 77+ 11= 62+ 19-
“Trapped" (45) “Trouble" (33) 53- 34- 19- =
“Willie” (67) 73+ 7+ 64+ 717-
“Alone Again” (57) 57—~ 22— 34- 2=
“Centerfield” (40) “Searchlight* (28) 62~ 27- 40- 71-
“Slave To Love” (64) 65 18 43 21
“Smuggler’s Blues” (46) 46- 28- 18- o0-

KGB, KFOG. Debuts at #18 on the Albums chart,

RATT

MEN AT WORK
Two Hearts (Columbia)
77% of our reporters on it. 117/41 with adds at: WBCN, KTXQ, KLOL, KBCO, KMET, KUPD,

BREAKERS

63% of our reporters on it. 96/30 including adds at: WBCN, WNEW, WDVE, KSRR, WLVQ,
KYYS, KLOS, KMET, KOME. Debuts at #23 on the Albums chart

Pl
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Already On At WNEW-
FM, WBCN, KLOL,
Q107, WSHE, waFm,
KBCO, KAZY, WPYX,
WAAF, WHFS, wccc,
WRCN, WTUE, WAQy,
“WXLP, and loads more!

o

Ao

' ! Invasion Of Your Privacy (Atlantic)

u2
Wide Awake In America (Island)
62% of our reporters on it. 94/36 including adds at: WHJY, WSHE, WLUP, WOUR, WAAF,
KQDS, KILO, KZEL. Moves 38-24 on the Albums chart.

BOB DYLAN
Empire Burlesque (Columbia)

57% of our reporters on it. 87/20 including adds at: WBAB, DC101, WSHE, KSHE, KGB,
WAQY, KATT, KKDJ. Debuts at #30 on the Albums chart, .

AOR ALBUMS — Album airpiay data, with four-week trend of chart movement. Records
showing significant upward momentum are bulleted. An album’s most-reported tracks are
listed, with number of stations reporting each song in parentheses. Curent singles are
BOLDED. Current week's total reports, hot and medium rotation reports, and total adds,
are also listed. Symbdls represent more (+), less (~), or equal (=) reports compared to
last week's figures.
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AOR ALBUMS

—

MOST ADDED | HOTTEST

MEN AT WORK (41) ROBERT PLANT (127)
Two Hearts (Columbia) Shake N Stirred (Es Paranza/Atiantic)
v2 (36) A CAFFERTY & BEAVER BROWN BAND (1z2)
Wide Awake In America (Island) Tough All Over (Scotti Bros./CBS)
RATT (30) SUPERTRAMP (114)

Invasion Of Your Privacy (Atlantic)
BRYAN FERRY (21)
Boys And Girls (WB)

Brother Where You Bound (A&M)
EURYTHMICS (111)
Be Yourself Tonight (RCA)

BRYAN ADAMS (21) PHIL COLLINS (107)
Reckless (A&M)

No Jacket Required (Atlantic)

REQ SPEEDWAGON/Whaels Are Turnin’ (Epic) 59/15 (59/16)

Adds inClude KGON, WDHA, WIMZ, WRXL, WLAV, KOMP, WBLM. Hots: 7 include WIBA, KFMG, WARX, KLYV,
WZZQ, KRQU. Mediums: 51 include WBCN, WMMR, KSRR, WEBN, WRIF, KUPD, KGB, KISS.

BEACH BOYS/Beach Boys (Caribou/CBS) 52/10 (0/0)

Adds include WXRT, KBCO, KINK, WCMF, KGGO, KEZE, WARX. Hots: 9 WMMR, KYYS, KAZY, WDHA, KRIX,
WOOS, WHMD, WBSW, WCPZ. Mediums: 38 include WiYY, WSHE, WNOR, KMET, WZZ0O, WWCT, KZEL
FIONA/Fiona (Atlantic) 45/6 (47/7)

Adds: WCMF, WAQY, KRIX, KXZL, WBSW, KFMQ. Hots: 5 KZEW, WDHA, WRCN, WAAF, KNCN. Mediums: 35
include WBAB, WHJY, WYNF, WEBN, KZAP, KGB, WQMF.
NILS LOFGREN/Fiip (Columbia) 29/17 (0/0)

Adds include DG101, KOME, KISW, KEZE, WRKI, WWWV, KTYD. Hots: 2 WIZN, KZAM. Mediums: 19 include

KZEW, WXRT, KBCO, KMET, WAAF.

ANIMOTION/ Animation (Mercury/PolyGram) 27/4 (25/4)

Adds: KBPI, WEZX, WQBK, WCPZ. Hots: 1 K97. Mediums: 26 include WBCN, WYNF, WZZ0, WIMZ, WKDF, KGGO,
WwWwy.

TEXTONES/ Midnight Mission (Gold Mtn./A&M) 26/10 (20/12)

Adds: WNEW, Q107, WSHE, KAZY, WKLC, WAAF, WXLP, KKDJ, WZEW, KTCL. Hots: 0. Mediums: 23 include
WBCN, KLOL, WQFM, KBCO, WPYX, WAQY, wwwv
TRUTH/Playground (IRS/MCA) 20/4 (17/6)

Adds: 91X, WAPL, KUFO, WZZQ. Hots: 1KCGL. Mediums: 17 include WMMR, KBCO, WHFS, WOOS, KOZZ, KTYD#
LONNIE MACK/Strike Lightning (Ailigator) 18/1 (16/5)

Adds: WCXT. Hots: 2 KBCO, KTCL Mediums: 15 include KZEW, KLOL, WXRT, KAZY, WHFS, KNCN, KISS.

COCK ROBIN/Cock Robin (Columbia) 17/5 (0/0)

Adds: 91X, WCCC, KFMF KTCL, KTYD. Hots: 1 KINK. Mediums: 13 include KBCO, KSJO, WTKX, WXLP, WIZN,
WBSW.

RICK SPRINGFIELD/ Tao (RCA) 16/5 (14/4)

Adds: WNEW, WCMF, wOOS, KGGO, WRKI. Hots: 1 KRQU. Mediums: 14 include WBCN, WHEB, WTKX, KUFO,
WCXT, KSPN. ’
KIM CARNES/Barking At Airplanes (EM! America) 15/7 (0/0)

Adds: KBCO, CHEZ, WIMZ, WWWV, KSPN, KRQU, KVRE. Hots: 2 WHMD, WCPZ. Mediums: 11 include WBCN, ‘
WBAB, WKQQ, WRDU, WBLM |
KING/Steps In Time (Epic) 14/1 (14/3) [
Adds: WBSW. Hots: 4 WLIR, WIZN, KRQU, KCGL. Mediums: 10 include KBCO, KQAK, WOHA, WKQQ, WOOS. |
HALL & OATES/Big Bam Baom (RCA) 12/4 (8/3) |
Adds: KGGO, WQBK, WIZN, WBLM. Hots: 0. Mediums: 10 include WMMR, WZZO, WHEB, WIMZ, WTKX, KLYV “

“ . = ”
Invasion Of Your Privacy
TRANSLATOR/ Translator (Columbia) 12/1 (11/2) |
AOR ALBUMS DEBUT @ Adds: WLIR. Hots: 1 KRQU. Mediums: 11 include WXRT, KBCO, KQAK, WHFS, CHEZ, KFMF.

NEW ORDER/Low-life (Qwest/ WB) 12/0 (14/2)
Adds: 0. Hots: 6 KQAK, WHFS, WLIR, KTCL, KRQU, KCGL. Mediums: 6 include WXRT, KBCO, 91X, KVRE,

AOR ALBUMS — Album airplay data, with four-week trend of chart movement. Records showing
significant upward momentum are bulleted. An album’s most-reported tracks are listed, with number of
stations reporting each song in parentheses. Current singles are BOLDED. Current week’s total reports,

hot and medium rotation reports, and totaf adds are also listed. Symbols represent more (+), less (-),
orequal (=) reports compared to last week's figures.

“Lay It Down”
AOR TRACKS €D)

week trend of chart movement. Records showing significant upward momentum are bulleted. Current week's
total reports, hot and medium rotation reports, and total adds are also listed. Symbols represent more (+), less
(= ). orequal (= ) reports compared to last week’s figures.

e -
NEW & ACTIVE — Records building in airplay and coming closest to charting. Numbers indicate tolal_]
iy reports/total adds; for example, 40/20 means 40 reports and, of those, 20 added it this week. Figures in
) parentheses are last week's data. Checked records are those that were among the week’s Most Added.
————— P ——

198 " Cor. O A Warner C.

—_——
TRACKS — Track airplay data for songs from all configurations, including atbums, LPs, and 45s. Shown four- /
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Playlist this week.
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week. Their rotations were
frozes

CITI-FMWinnipeg
K97/Edmonton
KMOD/Tulsa
KQRS Minneapolis
WDIZ/Orlando
WTUEDayton
One station falled to report
for a second consecutive week.
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this week’s data,
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Depeche Mode Duran Duran

| EAST
PARALLEL TWO
WFLY/Albeny, NY KC101/New Haven, CT
Todd Martin Stef Rybak
BECK & STEWART (dp) KIM CARNES

IWITNEY HOUSTON (dp)

i . EAbL wnpe
PAUL KARDCASTLE
Ton pTr: Hotceses
RANT (dp) RYAN ADAMS
Hoteest: TEARS POR rEARS 6-3
SURVIVOR 2-1 MADONA 8-4
PRIL CoLLINs 3.2 PEIL COLLINS 10-7
PRINCE 12— DURAN DURMN 17-15
EURYTIONCS 14~
PAUL YOUNG 15-12 92K TUINew York
Q100 Akerriown, PA Mclntyre/Ein
Bryan Geronimo BRce sexrucstsey
TIL TV
POWER sTaTION RoLan Troms
TEARS FOR NAYOBE
Hoteest:
EANT 11
BILLY OCEAN 4-2
BRYAN 187

DUNAN DoRaR 3912
KIM CARNZS 30-22

Z100Phitaciiphie, PA
Davie/Tiber

DEBARGE
AIR sUPPLY

EATRINA & THE WAV 17-10

DURAR
BROCE SeninGsToN 25-20
WEPK P oughksepaie, NY
HARCLD PaLTERMEE 11 DeytorAnthony
SATRINA 4 THE WA 452
BILLY oc Dow AENLEY
SURVIVOR 30-1 HALL & OATES
WARDCASTLE 533 DEPECHE HoDE
sting
WBEN.FMUButtaio, NY AN GRawr
Roger Chriatian FOREIGNER
Hottese:
TEARS FOR PEARS 2-1
Hottess BRYAN ADAMS 7-2

PHIL COLLINS 12-5
DURAR DURAN 22-12
MADOMNNA -

RE184/Providence, RI
Jonathan Monk.

NIGRT RANGER
oz

DEPECHE MoDE
HEART

Hottes
25 TOR Peans 21
BRYAN ADAMS 7.

PAUL WARDCASTLR 24-15
TIL TUESDAY 23-13

Qf2Mochester, NY
Blevera/Messner

TR ¢ rae Ay g
WARY JANE GIRLS 10-5

K104Erie, A
B Bhannon

BRUCE_ SPRINGSTREN
PAUL YOUNG

MEN AT WoRX
SISTER SLEDGE
»

3 AN g
Rotteat
BILLY OCEAN 1-1

PRINCE 11-4
TIL TUESDAY 20-12
AIR SUPPLY 23-13
WERZ/Exater, NH
ot Mackay
PAUL HARDCASTLE
DEAD GR ALIVE
oerECEE KODE
ANY GRANT (dp)
EORGE THORGGO0D (dp)
LIPS By NIGHT (ap) PAUL YoUNG 21-15
e
AR FoR peans 3-1 WGFM/Bchensctudy, Ny

BRIAN Aoaws 4-2 Tom Parker
PRIL CoLLINS 117 HADONNA
FORTRACE 374 OREY HART

FOREIGHER (ag)
wric Gl Bex 4 ity
Mo Waat o perT

Hoktent:
JouN CarrerTy TEARS FON PEARS 2-1
POWER STATION SURVIVOR -4
GINo vaweeLLT PHIL COLLINS 7-6
coner mae ‘PRINCE 143

20RAN 17+

AL IME Gimis 2.1 D (BURAR 1759
DURAN DURN -3 WKFM/Syracuse, NY
BRYAN AoANS 4
CYRDI LaUPER 16-10 i
MADONNA 21-13 coRry magr
WAMXHuntington, Wy e

RICK SPRINGPIELD
Robinaor/Coltine MY GRANT

Go
SuPERTRMAP BENNY mARDONES
HALL & OATES Rotteat:
GING VAMNELLI BRYAN ADAMS 4-1
Hotteat : PRINCE 19-1)
BRYAN ADAMS 1-1 “DURAN 2212
HOWARD JoNEs 4-2 A 30-20

MADOR:
PHIL COLLINS 135 BRUCE SPRINGSTEEN 40-29

MADONNA 3-7

MARY JANE GIRLS 14-¢ $30;8yracies, NY
WKEEMuntington, Wy LakdDunee
MBacibwann HADONEA

DEPECNE moDE
e SPRINGPIELD PREDDIE JACKSON
NATALIE COLZ ANIMOTION
PAGL ANRDCKETLE RICK SPalnceeLo
DON HENLEY BATALIE C
BECK & STEWART SINe VanNzLLx
TEARS POR FEARS Ho

"1
e

Rottest : MADOKNA 10-4

BRYAN ADAMS 1-1 TAIL COLLINS 5-¢

SURVIVOR 4-2 PRINCE 16-1(

PHIL COLLINS

DURAN_DURAN 5. wnm-mm N

PAUL YOUNG 10-5 Tom Taylor

WLAN FMiLancastor, PA

Jey Michasta DEAD OR ALIVE
ALL & OATES

KENNY LOGGINS KENNY LOGGTNS

TEARS FOR PEARS EARS rOR FeARS

PATTI LABELLE ADOwNA

e Rottest

R TEARS EARS 1-1

FOREIGNER (4p) PAUL YOUNG 13-14

00TERS"22-17
02D o8 ALIVE (dp) Somiven il
Hottes

2
i wzsnu pe
e SO 53

FRIL Coroing 1%

' CHR

ADDS & HOTS l

WRCK/Utica, NY
Jim Raiz

TEARS Rs

BECK 4 STERARS

GEORGE THOROGOOD
WEST

PHIL COLLINS 15-7
SURVIVOR 14-3'
URAN DURAN 16-10

WKRZFM/Wikes Barre, PA
Brock(Sheriden

PAUL KARDCASTLE
sTiNc

00N 0
DO ALty oo
ot
v IACRBON
Hottent:
S 3-2
SoRYTvoRE
PHIL COLLINS 11-8
SunmmIcs e-13
=t
w-rwwn-.l-m ra
Montiona/Tandler
DEAD OR ALIVE
ANIMOTION
PErTY
Geoncs THOROGOOD
Hens

Lire sy ViGHT (epy
Hotte.

Ty oA -1
MADONKA 9-4

FATL Corting 1210
DUPAN DURAN 21-1.

PAUL maRBCASTLE 34-15

Q108/York, PA
Tom Shannon

Yo maweea

TNEY
BRUCE svnncs?:xu
SuezR

SURVIVOR 14-10

—
PARALLEL
THREE

WFBG/AROONe, PA

Steve Kalssy

DEBARGE
BECH

S 13-4
BRI L -n.: ACEN
SURVIVOR 14-

WZON/Bangor, ME
Rick Andrawa

A 19-14
EoRvmimics 1310

WIGY/Bath, ME
Bob Anderson

BEACH BOYS
DEBARGE
TEARS FOR PEARS
ANgMOT)

HALL ¢ OATES
COREY BART

Kenk:

RICK ammnnn
Fote.

HMARY JANE GIRLS 13-9
DURAN DURAN 20-12

WOAY/Backley, WV
Jin Martin

BECK & STEWART (dp)
COCX_ROBIN

WIKZ/Chambersburg, PA
Matthows/Alexandar

AnLy o oxes
COREY akr

XEwny  Losarns
Hotee

PAUL HARDCASTLE 16-11
DURAS DURAN 29-17
AIR SupeLY 34-20

WZYQiFrederick, MD
Kemosabi Jos.

sy ousron
CoREy

BRXAN AoAS 1-1
HADOWNA 6-3

UARY Iane GInis 74
BURYT
PEIL CoLLing 33-10

wa Mo Ny . Mo ‘lell?-tum wy
Wil Keuttman Doug Nevel dack Gilen Paul DM

BELLE HEN AT POWER snﬂcu s‘ls'rak SLEDGE
Seox s S SISTER Sitnar DEPECHE ¢ St
RICK SPRINGFIZLD BECK & STEWART Ricx s"em(;nzx.u P e
70N PETT COREY HART MADO! AT WORK
TEARS FOR PEARS GEORGE THOROGOOD ooy Rontw GEDRGE THOROGOOD
DEPECHE MODE {ap) CORKEN BECK & STRWART Hottest .
Hotcest PATTI LanELLE Hottest: SAROLD FALTERMEYE 2-1

n DEAD OR ALY BRYAN ADAKS o

BRYAN ADAMS 1-1 A o Aacow =

EURYTHNICS 17-11

| _SOUTH__ |

PARALLEL TWO

Bruce Stavane

!
!

PHIL COLLINS 4- 5t
BROAN IAMS 2-2
PRINCE 12-)

ey wo0s7on 17-7
DURAN DURAN 20-10

.af
s. 3
5

KMFijAustin, TX
Wayion Richerds

RICK SPRINGPIELD
ERAINE IACKSoN
RN PO

PouEn STATION 9P

TEARS FOR rEA

Hot

NA!OLD ALTERMEYE 11

PRIN

uAny annz gras 159
N byl

RAN 17-10
o cRyFaney 13014

WFMF/Baton Rouge, LA
Rica/Ahysen
o Tumsoay L2p

WHITNEY
KATRINN & THE WAV
Hottest:

PRINCE 7-§

PRIL COLLINS 13-9
URAN 2-11
HADONN,

3z
§E§s

KWIC/Besumont, Tx
RasorPerry

Tk srasncr iz
DEFECHE HoSE
GEORGE TROROGOOD
BECK & STEWART
Go

_Yip 1 e

N STEELE 13-10
et 21-15

Wwalo/Blox, Mg
CouttariChristopher

KATRINA & THE WAV 6-4
GLENN PREY 5.3

|
I
| mas
!
l
|
I

WAPBirmingham, AL
5t Johr/Reget

none
Hottent:

BRYAN ADANS 1-1
SURVIVOR 2.2
MADONNA 3-3

HOWARD JONES 9.9

PHIL COLLINS 11-11

KXX108/Birmingham, AL

Rich Baitey

DEPECHE HoDR

| COREY MaRT

PAUL YOUNG
PATTI LABELLE
Any

’ FATALIE CoLe

fraiiis
wux/m-.-m. sc

REIGNER
RICK SPRINGPIZLD
a1

PRIL SOtians 8-y
HARY TASE GiRLs 5-2
PRINC] l

ROuNRD JoNES 6-3
CRARA KAAN 1403

WEBCY/Chadorts, NC

BN Mortin

CRARA AN

NADONNA

sTING

AIR SyppLy

BRUCE SPRINGSTERN
PARKER

Hottese:
BRYAN

HaRt Sawg Giais 18310

W.ZR/Charlatte, NC
e ~yn..4

reARS
RICK seatnerto
NLEY

PHIL COLLINS §-5
PRINCE 9-6

WSKZ/Chattanooge, TN
CheseiPoge
POWER STATION
STING
2-2
EATRINA ¢ aE uav 3-
ONES. 4

AR 3
10.

o
el
WNOK-FM/Cokumbla, 5C
Jett Clark
RICK SPRINGPIZLD
POMER STATION
Ton veTry

POR PEARS
Nnu.u core

FREOBIE sackson
KENNY LOGGINS

trest
BRYAN ADANS 2-1

JOBN FOGERTY

RICK SPRINGPIZLD

DEAD OR ALIVE

Tou_pETTY

PATTI LABELLE

Rottests

ARLO PALTRRNEYE 4-1

Ry Iz

ORTGCR 145

oL CoLians 161
DURAN 18-

muuun.em.-.n

Hottuer
AXI 1-1
mm.n ALTIRaYT 322
7EARS 3.3
DORAN 14-14
PRINCE VoS

KZFM/Corpua Cheiuti, TX
Ginaburg/Tucker

Sumvivon

WDCQIDurham-Ruioigh, NC
Froeman/Wright

PAUL HARDCASTLE
AR sureey
e

rmnn JACISM
Hotte

MADOWNA  10-6
SURVIVOR 11-7
PRIL COLLINS 12-8
KAMZIE| Paso, TX
WestSaytor

Bottest:
AN

BTiir ocman 42
DR

00L& THE u»«: 54
el

XBET-FM/E! Pago. TX
Rendy Rodrigues

cmo vmu.
u.m @)

g

Hotteat s

ARy oaxm cias 4-1

TeA

Pun. coLLtns 1557

URYTHNICS 20-15

Iz Toreoar 36

WANS.FM/Greenvitl, 5C

Rog Merny

RIck smucymo
TTL

FoRELGHER T

POWER nnxo« (ap)

Bott,

TEA;

ncE
PHIL COLLINS 22-11

110/R&R-FRIDAY, JUNE 719851 !

Hottest:
SURVIVOR -1

GLENN PREY 9-5
Koo 147
" INES 17-0

i

Somnn
ATR SupPLy 26011
PRINCE 10-8 XIM CARNES 25-22
GLEWN PREY 16-10

MOST ADDED

Tears For Fears
Carey Hart
Rick Springtield

WOMP-FMMWheoling. WV
ForsteriStaner

HEART 40-19

SOUTH

HOTTEST
Phif Collins

Bryan Adams
Prince

wsourwin.m-non PA
CruztJam

BALL ¢ oaTEs

HEART.

COREY Haxr

DEBARGE

TEARS FOR FEARS 1-1
BRYAN AOAMS 67

FALL coLLINs 11
EORTINICS T6-10

- - ——— e
™ . AL VA w.  GA TH/Panama City, FL
Roger W. W. W. Garrert Alan DuPriest LewisRivers EMiot-Osborne Sty Pattarson
SLENN B
TEARS POR PEARS MADONNA HARDCASTLE T WarmaRs Hotteet.
DOKKEN (dp} PONER sTATiON GING VANNELL (dp) E&: vostg T TEARS POR raARs 1
COREY HARY BRUCE. 3PRINGSTEZEN RoIvK 2 mﬂ"s b HOWARD SOwme 1
BECK & STEMART BECK & SThuART Cormiooones Crone somsaose”! TIL TURSONY 825
Geonce TioRocoon oEBARG POVER STATION VI 0y BRYAN ADANS 10-10
TALKING HiADS o Koaws 511 £In Cames e PAL YOG 14014
KENNY LOGGINS ) 'S y
JERMAINE JACKSON (dp;  SURVIVOR 16-7 oo sems 3 ";:“ = WPFMIPanama Gity, Fi
o i) MR T ERRIERLL, i, ey
R a & Tz WAy 110
TEARS FOR PEARS 1-1 ?l“. CDLI.INI 4-9 R
BOWARD JONES 3-2 Kl’wmbmw-vll- GaA KERNY LOGGINS
oGS Dave Deigask KITYSan Antonio, 1x eCaiCokmiba e
EURYTHMICS 15-13 UptonOgman Rakoh Carrol Al suerwy ap)
NG 36-20 srucH seainGsteE Gzorge
e DEPECHE WoDE (ap) Grze STaTioN ddp)
WIZYPHuntavie, AL 'OR FEARS (dp) IACK . s'rnunr BECK & STEWART
Steve King il aRcK aSE SrRINGrIELD VITAMIN 2
TUER STATIOn” (0p) 15TER SLzoGE
RICK SPRINGFIZLD perecy un 1'-'..2.'.2" K om0 ] L Rottest:
TEARS POR PEARS. Hotce. GeorE THOROGOD (4D)  poersar ren 1o
Go wEsT HORARD JONES 621 onorem ottasn GLENN rREY 10-7
TALKING wEAos BRYAN ADAMS 7-3 praed L \DONNA 13
SEIL coutns e oD o8 ::"x": S TS, EURYTAMICS 13.10
e i e T RS2 e iz B oKy 152=13
BRYAN ADAMS 1-1 FRICE 13211 ARD JONES 1, EURYTRMICS 22-1
1asoma 5 BRYAN ADANS 4-3
KRGV/McANen-Brownevia, AR
A In Gims o5 i Sroith,
P col.uns 10- Molano Btveens maor 1512 KISNFC Smith, AN WXLKRosnoke, VA
e TIL TUESDAY "ekiargy 0
urvxu-g.«.. ms ‘ComoDoRES Tvonéigan Artorio, TX jooTens proce seacsrzen
B conay kT ThormaniNasty R cxas {mITNEY Ro0sT
Hottes HEN AT wom
coey
snccers srincsse Bniaw Abws 2.1 onry AT ) M, T
AIR supes By yr slgx P ) TALRIN TN rhans 101
SISTER SLEDGE -
Rottea SURIIVOR 13- vizanIn 5 (o) ety s BAIL CotLIng 32
JATRINA & TR Ay 11 PmIncE Moty TEARS FOR PEARS 21 BRYAN ADANS 9-3
TEARS FOR FEARS 5 KATRINA & THE WAV 0.
HEERD NSNS dRbee  mRRMss MSESL
ILLY OCEAN 5. Murphy/Cook HOWARD J08ES 13-5 Knnorem xe
EURCTINICS 13- S MADORNA® 33532 - Trigool - WIXV/Savanneh, GA
WQUTiJohneon Cty, TN TzaRs. ron_pesns MATTNEY HOusTON 23-15 Q104/Gadeden, AL B Wegron
Stave Tavior KIN KITCHELL KMBQ/Shreveport, La vttt Doty uEx a7 woRk
vise. BECK & Stewamr
supERTRAND ENUL WARDCASTLE Soviary HEART (ap) PATTI taBELLY
PETTY ERoiv mr ¥ GEORGE TROROGO0D.
XIH Camans Ay VE IACKSON oo s aravam SISTER siepce
oteeat: m TEARS Pon FeMRS TALKING READS
BRY. 21 o PRy (ap) Hottaaty sote
KARY JANE GIRLS 6-3 ,,,.. A o &l
PRINCE 13-4 IL COLLINS $-6
PHIL COLLINS 20-11 BRvAR A PRINCE 17~
DURAN DURAN 24-14 FOWARD JONBS 6-2 WHITNEY Hy -9 RS 159
o A o TREOIE SaCkson 303 PHIL cactrRe .13
WOKKKnoxvile, DURAN DURAN 17-10
£y A WYKS/Gairroavil, FL Z182Bevenneh, GA
Gary Aduine b PRINCE 21-15
o o L] Lou Petrick MGy
commooonss R rowBommars
GRANT (dp) ottests 200/ Tarmpa, L DErFECRE MoD: 1Mot 108
ores  STATION BRYAN ADMIS 1-1 KaghanClare POVER STATION LISA LISA (dp)
oon ArmisInis -7 BRUCE sPRINGSTERN B
RICK SpRTAGPIELD PHIL COLLINS 10-6 DEPECHE MoDE (dp) Coney SUPERTRANP
DURKN bORAN 12-5 CORZY ARy FOREiGuER. (ap) Hotteat:
JERHAINE JAcKSON PRINCE 15-10 oy AN Tow pEEY A 31
TEARS PO PEARS KIN MITOHRLL {(dp) Hottest( RS POR rEARS 11-7
EORCE TRORDGOOD WEZKS/Nashvike. TN ROB! ll’r Pb\ (dp) BAYAN ADAMS 4-1 BRYAN ADANS 13-9
COCE_ ROBIN Larry Martino Hot . NA 8-3 TIL TUESDAY 16-11
BRUAN Aoaxs 7-1 PHIL COLLINS 14-g BORAN 22-14
nottests anoce SeRivGsTEEN KADONNA 4- PRISCE 193
FEARS 2=l Romkayeua PHIL COLLINS 10-4 MARY IANE GIRLS 15-10  WOLFTaahaseee, F1.
ERYAN AOAXS 0 2 PRINCE 14-8 Berinkies
PAIL COLLINS 11-3 llACl 8OYS PAUL HARDCASTLE 20-14  NTDVilafayerse, LA
MARY JANE GIRLS 9-4 cmwn [EARKES ona/Bany
ADONNA 1 Hoteese. w N J0HN PocERTY
FPOREICRER. (4
A e ferpr )
FouK iz nouston (o ToN PETTY 60 west
ol "’"‘ COH.DIS “' HALL 2 TEARS POR FEARS (dp) AMY GRANT
TRUTH WHITNEY HOUSTON 22-15 CO!IY NA DEBARGE !o(
BECK & sTEWART DEPECHE MODE HEN AT WORK OR PEARS 1-1
GEORGE THOROG00D o Hoteeat: mm 7-4

RANGER 27-}9

KXYMiLitte Rock, AR
Mark McCain

EURYTHMICS
PAUL you!

DONNA 18-6
PHIL COLLINS 13-7
WLRS/Lourvite, KY
Christopherityons

POWER STATION
DEPECHE MODE
STIRG

73
CORBY HART

Bottae,

TEARS FOR FEARS 2-1
HOWARD JONES 3-2
DURAN DURAN 12-5
MADORNA 13-11
SURVIVOR 20-13,
FM100/Memphia, TH
JohnContey

RoR
COREY HART
Hottest:
SURVIVOR §-1
HOWARD JONES 15
DURAN DURAN 24

WABB-FM/Mobile, AL
FramiFulter

12
SNTRINA ¢ TUE WAV 27-16
MADONNA D-26

WOUEFM/New Orlaans, LA PEPECHE
Kevin McCarthy

DURAN DURAN 20-12
WSEZ/Wine tons Saleen, NC
Rob Leonerd

MADONNA
B cou.m 5-4
KD JONES 10-6
o nossTon f6-n
PRINCE 20-10

COREY ARt
Joun rocemry

RICK suxncrmn

WANO/New on..- wu HERD, sy
Costalo/W atki

BECK & sTEWART

e rom reaks 11
BRYAN

PRIL COLLINS 422
HOWARD JONES 8-
PRINCE 12-7

Q101 Meridian, MS
Kelley/Brock

SISTER sE0GE
TING

RMAINE JACKSON (dp)
nxcx SPRINGFIELD (a] )
ECK & STEWART (dp)
CHoNGE Smembnmon Tom

Hottests

PBIL COLLINS 9-5
SURVIVOR 14-7
RAN 18-9

KKQV/Wichita Fate, TX
KJ. Stone

SROCE, sPRINGSTEEN
AL & OATES
mvu

Senntar Iacxson

TEARS POR i

Gl THOROGOOD

Hottest :

BRIAN ADANS. 301
NHA 6-4

nn. SO d0-5

S e 20-21 REAN AR 1-1
D::m"“"‘ FENES BEACH BOYS 3 NHA 4 zolm-mxcs 1351
14004 BRICE SPATNGSTERN 13-26  TAooH e
e PEIL COLLINS 15-3 KNINWichita e, TX
Hotvest; PAJIRTONG [24=10 Barry Michests
Aenns TOR FEARS 2.1 s KNOE #MMonros. LA PAUL Youns
BRYAN ADAMS 3-2
PRINCE 14 PARALLEL KnightenWoote g:‘m snims"“
AL cosins 1712 THREE -
URRN JDUmAN 2] - CoREY aary FAL | AELLT
HOOTERS (ap) HEN AT WORK
WNSYiNorfol, VA o ™ oon (L
Morseu/Davis Poter Stowart Fower :.xus 7o St ron
CoRey ary o nomu
*Sones 3-2 AL yoUNG FOR FEARS (dp)
R JAKE GIRLS 5-3  RICK SPRINGFIELD Hotteas m-m m.umn 12
BRYAN ADAMS. 135 comioores v e D 1 eam
1625 TEARS TOR FEARS (dp) Fouhy asans ot DORAN DORAY 1812
SURVIVOR 17-11 G0 west HOWARD JONES
ot teat HADONNA 85 Ne
BJ106/Ortando, FL BRYAN ADAMS 4-1 PHIL COLLINS 10-7 i
MADONNA 10-) evgtone
CaspyWeipin OWARD JONES -5, KWES/Midland Odessa, TX JERaLee aacksox (ap)
SURVIVOR 11- John Clay “THOROGOOD
NIGHT EAnGLSTOM PRIL COLLINS 15-7 e o m-n s (dp)
oAl
SOy I NOeTEER, WKSF/Asheviie, NC roRE1G p) TALKING mprEARS
AIR SupeL: John RICK SPRIGGPIELD (4p)  FALEINC ,,cm,, ap)
: BECK &
Norion souen smarion BRIA Adwns 4-1 Bortass
Kewy LocaTrs - HouARD SonE LS
::(u!:tcu:s REY KART Pagy nuncu'ru o022 MARY JANE Glxu 7-5
TEARS FOR PEARS 4-1  DEDARGH DORKEN 3321 LIz 13-,
BRYAN ADAMS 5-7 DEPECHE DiRan DURRN 22-12
IARD JONES 9 BRUCE ‘SenpuGsseEn
PAIL COLLINS 10-§ sTING —
DURAN DURAN 16-11 SEcK 4 STouART
Y108/0rtando, FL PRINCE 11-1
oSG KATRINA & THE WAV 12-9
' SuAVIVOR 1
HOWARD JONES 16-12
Sty RAN DURAN 26-15
DEPECRE MoDE
oEBARGE —_——
Hottest
DRVID LeE pory 2-1 r Music Key: (DP) indicates the song is getting play dur-

YNDI LAUPER [ %1
Roungo aongs 317

ing centain parts of the day and/or night. {RA) indicates.
the song was dropped from the playiist then readded.




MIDWEST

MOST ADDED HOTTEST
Power Stations Phil Collins
Corey Hart Prince
Sting Bryan Adams

CHR

ADDS & HOTS

WEST

MOST ADDED IOTTEST
Tears For Fears “Shout” Tears For Fears
Corey Hart Bryan Adams
Power Statlon Phil Collins

Duran Duran

| _MIDWEST |

PARALLEL TWO

WKDD/Akron, OH WZPUiIndisnspolls, IN
Matt Patrick i Mites

TEARS POR FEARS

RICK SPRINGFIPLD DEaRcE

st MOTION

BECK & sTauART CocK mom

TOM PETTY 0 WEST

Hotteat : RICK SPRINGFIELD
BRvAR Ao DEAD on ALTvE
PHIL COLLINS -5 Hottest:

PRINCE 14-7 PRINCE 1-1
CYNDY LAUPER 22-17 2-

MADONKA D~ 3 pnn COLLINS 7-3

PAUL YOUNG 13-5
WAHC/Appleton Oshikosh, MADOMMA. 29-10
Cheie Caine

WJIXQlJackson, MI

AIR SUPPLY heek:
COREY HART RyanC s
RT

DON” HENLEY
POREIGNER &
foaEzonm, Sgoncr morocoon (4p)
Hottest: AIR SUPPLY (dp)
BRYAN ADMS 2-1 MEN AT WORK (dp}

treat

SURVIVOR 10-§ b -1
PN COLLfNS s PEEL Colutng 11

DORKEN 9-7
WKAU/Applaton Oshkosh, 277 TUESDAY 13-10
Ross/Bradieigh NIGHT RANGER 18-12
EART WKFR/Kalamazoo, Mt
PAUL HARDCASTLE sinecht/Chapmar
KENNY LOGGINS W c -
POREIGNER
TEARS rok FEARS (dp) 371:«; S‘G’éms
um dp NIGHT RANGER (dp)

e BRUCE SPRINGSTEDN «p)
)

KATRINA ¢ THE A 5 1
PHIL COLLINS !c 6
PRINCE 13-10
EURYTHMICS 16-12
URAN DURAN 19-14

ROBERT PLANT (4
Hott,

BRYAN ApANS 6
EURYTRMICS 24- N

WRQC/Cieveland, OH
Scott Howirt

STING

COREY HART

BALL & OATES AT

EEART .mm.n HOUSTON
WHITKEY HOUSTON

2 PARKER Fotty

Hottests PRIL COLLINS 2-1
PRINCE $-7 BOWARD JONES 3-2

KATRINA & THE WAV -4

HOWARD JONES 14-g O

SURVIVOR 16-13

RAN 18-14 PRINCE 12-8
KiK/Davenport, 1A Z104/Madison, wi
Jim O'Mare Litthe/Hudson
S‘H»ka ROBERT PLANT
COREY HART EAD OR ALIVE
POR FEARS SURVIVOR
ROBERT pLANT TEARS FOR FEARS
Hottest : Hottest:
RS 2-1 MADONNA 3. lu -
1L NS 7-3 TEARS POR PEARS 6-.
guu C&:“F@'n 19-11 MARY JANE GIRLS 5-4
PRINCE 11-
NG s S3o2s PAL Cotbius 1211
WGTZDayton, OH WZUUMiweukes, Wi
John Robertson John Driscol
PAUL yOUNG
DEPECHE MODE Hotteat:
"“:m&?ﬂ e TEARS FOR rEARS 4oL
AXI SUPPLY HOWARD JONES 9-2
Hottest: 12-6

NNA
BAROLD FATSRMSIZ IS)| | BLLTACCEAN TS

BRYAN ADANS 5. PRINCE 15-9
PRINCE 6-4 KJ103/Oklahoma City, OK
mux.ﬂcﬂust 17-14 CahitAlexandor
AMY GRANT

KZI0/Dukith, MN Hottest:
Bany Knight BRYAN ADAMS 1-1

NA 7-4
BRUCE SPRINGSTEEN HI s 9-8
coReY AT FRrkcs 5Ly
STING CYNDI LAUPER 19-14
-y YNDI LAUPER 19-1
Hottest: KOFM/Okiahoma City, OK
PRINCE 96 CooperiCasay

PHIL COLLINS 15-7
Y JANE GIRLS 18-8 o0 voo

Db boRAN. 36

JORN POGERTY 26-14 e L NaETELD

WKDQ/Evansville, IN

Bruce Clarke o v e L
o Fon penna 16-
iy SR St g e

PRINCE JOHN CAFFERTY 20-15,
DoRaN DoAY KQKQ/Omaha, NE

GINO VANNELLI Taylor/Dean

Sottent:

-5
ARy aane Sitmslece

'y 18-1
e TuBSORY 2330
PAUL YOUNG 40-22

BRYAN ADANE 2- 2k
HOWARD JoNES 4-

RAN DURAN 11-. ll
WSTO/Evansvitle, IN HADONNA 12-12
TaviotiLindsay] KZ33Paoria, IL
e ganz Gruis Keith Edwards
PAL von st
5 KM CARNES
:ﬁfffsff HGBTER ANLL G oRpes
WHAMI 1-1 Hott: en
BRYAN AN
TEARS FOR FEA) PHIL COLLlIii -2
27
PRICE 24 ] PRINCE 12+
HOWARD JONES 20~11
. IN
r:‘i::.?;:" 'WZOK/Rocktord, IL
' McGee/Fuhr
waITEY uousTON
COREY HART KIM CARNES
POWER STATION CORBY HART
STING HEART
Hottest: POWER STATION
BRYAN ADAMS 3.1 JGNC:WERT\'
MADO® -3 3
HOMA] ""‘]gl‘ 8-5 BRYAN ADAMS 3-1
PHIL COLLINS 5.6 PRINCE 5-3
PRINCE 18-9 URAN DURAN 8-4
MNI!A -15
WGRD/Grand Rapids, Mi PAUL BARDCASTLE 28-19
EiSvers) WIOG/Baginaw-Bay City,
secx « stowasr Baicher/Shannon
v
- el
tteat X ouRAX
s e
PRINCE 12»7 BRYAN ADAMS
TEARS POR PEARS 21-14 HOWARD JWB S 3
TIL TUESDAY 23-16 REO sl’:!?:t&,}m 8-5

USI/South Bend, IN
J.K. D

EURYTHMICS
PAUL YOUNG

BRUCE SPRINGSTEEN
Hottest:

HAROLD FALTERMEYE 2-1
WHAM

a -
PUIL COLLINS 16-6
SADE 13-3

WRQN/Toledo, OH

Thomas/Bradley

STING

COREY HART

MEN AT WORK (dp)

DEAD OR ALT

FOREIGNER (dp)

LIMAHL

Hottept :

WHAMI 11

SURVIVOR 2-2

PRINCE 3-3

PHIL COLLINS 10-4
\DONNA 186

KAY107Tulsa, OK
BininStephens

Hottest:
BRocE £ SPRINCSTEEN 141
15-8
LN PrEn 20-15
NNA 21~
RATRINA & Tae WAV 32-25
KEYN-FM/Wichita, KS
Brooks/Brown
POWER STATION
TEARS FOR B
'BTTY (dp)
FORETGHEN (dp}
JERMA 1nz JACKSON (dp}
Hott
BRYAN AbAMS 2-1

KKRD/Wichits, KS
OliverWikisms
MEN AT WORK
GINO VANNELLI
FOREIGNER

AMY GRANT
Hottest;

-2
KATRINA & T8 iAv -3
MARY JANE GIRLS 6-.
PHIL COLLINS 10-5

WHOT/Youngstown, OH
Olck Thompeon

AMY GRANT
RICK SPRINGFIELD

TAMI)
roumnzn (dp)

Hotte;

TEARS | m zum 1-1
BRYAN ADANS 7.

MADONNA 13-

KATRINA & THE WAV 14-10
SURVIVOR 19-13

PARALLEL

THREE
KFYR/Blamarck, ND
BracnanHarde
JoNES
EURYTAMICS
DON HENLEY

COREY HART
JOHN FOGERTY
AMY Gl

Hottesg:
TEARS FOR FEARS 2-1
KATRINA & THE WAV g-5
PHIL COLLINS 12-5
MADONN;

WHITNEY nous'mN 17-1%
WBNQ/Bloomington, IL
Justi/Robbins

FouER Station
ANIMOTION

TEARS' FOR FEARS 2-1
BRYAN ADANS 5-2
MADONKA 7-3

HOWARD JONES 6-4
PHIL COLLINS 14-5

WEBWE/Bloomington, IN
Bob Leonard
SUPERTRAMP.

NG

BARGE
KENRY LOGGINS

DON HENLEY
ANIMOTION
GO WE:

SURVIVOR 12-7

WCIL-FMiCarbondale, IL
Tony Waitekus

SLIGHTLY TWISTED
AIR SUPPLY

POWER STATION (dp)
NIGHT RANGER (dp)
HART

Hottest:
PRINCE 2-1

DURAN DURAN I
BRYAN ADAMS

PAUL HAIDCASTL[ 24-5
KOOL & TRE GA

KQCR/Cedar Rapids, 1A
Dixon/Harmon
BRUCE SPRINGSTERN
AIR SUPPL;
RIGH™ navoER
SUPERTRAMP
AMY GRANT
GINO VANNELLI
Hottest:

RS FOR PEARS 2-1
BRYAN ADAMS 4-2

MARY JANE GIRLS 9-8

KCMQ/Coksmbia, MO
Tuttn/Baker

HALL & OATES

ANY G

Hotteat :

PRINCE 8-4

PHIL COLLINS 11-7
RAN 19-10

EURYTHMICS 18-12
CYNDI LAUPER 26-17

Y94/Fargo, ND
Colfins/Anderson
POWER STATION (dp)
0 WEST

DEBARGE

BECK & STEWART
HOOTERS

GEORGE THOROGOOD
AMY GRAN

PEIL COLLINS 18-9

KKXL-FM/Grand Forks, ND
Nordine/Right

GINO VANNELLI (dp)
UEN AT WORK (ap)
Hotte.

-8
PAUL HARDCASTLE 33-25

WAZY-FM/Latayetta, IN
Stacy/Louizos

HALL & OATES
FOREIGNER
RICK spmmrxxx.»
POWER STATIO!

MADOKNA 13-7
TIL ToRsAY 16-9.

KFRXILincoln, NE
Tracy Johnson

MADONNA
COMMODORES
Hottest:

BRYAN ADAMS {-1
BILLY OCEAN 2-2
PRINCE §-4

PHIL COLLINS 11-g
SURVIVOR 13-9

wuxmumuhm-.

Pat Martin
NIGHT RANGER
HALL & OATE:

DEAD OR ALIVE (dp)
POREIGNER

GEORGE THOROGOOD
Hottest :
DURAN DURAN 6-1
PRINCE 12-3

POWER STATION 29-17
KKLS-FM/Ragid City, SD
ShorwinPiper

JORN FOGERTY

AMy

BRUCE SPRINGSTEEN
TOM PETTY
Hottest:
TEARS FOR FEARS 1-1
oKARD J0ES 4-2
MADORY,
PRINCE vl

URAN DURAN 17-3
99KG/Saling, KS
Denny Collier
sTING
IOVER STATIGN (p)
azacH
DERECHE
RICK smncnm
CoREY
FOREIGNER. (4p)
SATALIE Coug

TALKIRG. HzaDs tap

FREDDIE JACKSON
Hottest
TEARS FOR PEARS 4-1
GLENN FREY 12-11
KKRC/Sioux Falis, SD
Dan Kioloy
GRAHAM PARKER (dp)
DEBARGE

ATION

POWE|

DEPECHE HODE

MEN AT WORK (dp)
test:

DURAN DURAN 13-§
NIGHT RANGER 18-12
PAUL HARDCASTLE 31-16

XWTOF Mo WD w
Mike Schenidt Moore/Lawley

A TEARS FOR PEARS
ANX:&ION PATTI LABELLE
GINO Vi LI g!H:AXNB JACKSON
R n PIELD & STEWART
Hottestr OTIE COCK RoBIN (ap)
BRYAN 8- DEAD OR ALIVE (ap) ,

RAN DURAN 16-11

GEORGE 'r»onosmn tdp)

PAUL YOUNG 23-15

WEST ;
PARALLEL TWO

Fa, cA
StuckerfRountres Carey Edwards
ANIMOTION ALEXANDER O'NEAL
RICK SPRINGFIELD TEARS POR FEARS
AMY G STING
comonous HALL & OATES
Hottest DEBARGE
TEARS. RS 1-) MEN AT WORS

BRYAN ADAWS 405
HOWARD JONES §-3
PHIL COLLINS 9-7
DURAN DURAN 11-8

KKXX/Bakersfiold, CA
Squires/Kamper

EURYTHMICS
BRUCE SPRINGSTEEN
MADONNA

MARY JANE GIRLS 7-4
XOOL & THE GANG 4-5
DEPECHE MODE 13-12
J POWER STATION 14-21

KOXR/Bakersfiaid, CA
Doug DeRoo

DONNA

| POWER STATION

PAUL YOUNG

MEN AT

WHITNEY HOUSTON

KIN CARNES

DEAD OR ALIVE

GO WEST

AMY GRANT

Hottest :

BRYAN ADAMS
DEPECHE WODE 13-11
Joun SATTERTY 20-14
DOKKEN 23.

SuRvivoR 25017

KF36/Boise, ID
Doss/Gregory
FOWER STATION (dp)

RicK SPRINGPIELD
ANIMOT:

NATALTE GoLe
Hottest:

TEARS POR PEARS 1-1
PHIL COLLINS 5-2
BRYAN ADAMS 3-3
PRINCE 6-5

DURAN DURAN 13-7

KIKX/Colorado Springs, CO
John Dantzer

LINA
Taans ron FEARS (dp)
COREY WART (dp)
FOREIGNER (dp)

£huL EARCASTLE (ap)
2 fse )

RANT {dp)
RICK spnncwmn (dp)
Hotte:

FREDDIE JACKSON
PATTI LABELLE

JESSE JOUNSON (ap)
Hottest:

uApax.n ATALIBREYE 1oy

PRTcE 9o5
WHITNEY HOUSTOW 13-9
DEPECHE MOOE 30-22

KYNO-FM/Fresno, CA
Walker/Davis

TIL TUESDAY

STING

PAUL YOONG
KIN CARNES

POWER STATION

PAUL HARDCASTLE
Hottest;

TEARS FOR FEARS 3-1
MADONNA 5-4

PHIL COLLINS 8-
HOWARD 'JONES 10-6
MADONNA 38-22

KQMQ/Honoksu, HI
Kimo Akane
DEPECHE M
PRUL RARDOAGTLE
COREY uasT

0 WEST
J!HMINI JIACKSON

Hoktenyy

MARY JANE GIRLS 5-3
Y S aTHE WAV 6=
BRYA

I(LllC(th vo.-, NV

TEARS FOR FEARS
DEAD OR ALIVE (dp)
PAUL HARDCASTLE
POWER STATION (dp)
DEBARGE

Hottest:

NNA 14-7
TIL TUESDAY 21-13
PAUL YOUNG 26-16
DEPECHE MODE 31-24

NG

COREY HART
STING (dp)
mmm JACKSON

BRYAR ABAMS 12-10
PHIL COLLINS 16-11
EURYTHMICS 18-15
AMY GRANT 28-18

POWER STATION
GEORGE TUOROG00D {ap)
SISTER

MARY JANE STRLS 1-1
BRYAN ADAMS 4

PHIL COLLINS 13-6
WHITNEY HOUSTON 15-7
KATRINA & THE WAV 14-9

KSNDiEtigene, O
Shayne/Newman

BRYAN ADAMS 5-1
MADONNA 7-3
HOWARD JONES 9-4
PHIL COLLINS 10-5
SURVIVOR 16-10

KBOS/Fresno, CA

Kria Van Kemp

COREY HART

FOREIGNER

KENNY LOGGING

DON HENLEY

HEART (dp)

Hoteest:

TEARS FOR FEARS 2-1

MADONNA 5-3

PHIL COLLINS g-5
DURAN DURAN 15-10

TIL TUESDAY 21-14

HOWARD JONES 4-4 T 26-
DURAN DURAN 35 AIR SOPPLY 34-24

K ca

Springs, CO .

Malmberg/Anderson Thomasisay

GLENY PREY
MADONNA
ANIHOTION HENE. 2

PAUL RARDCASTLE 25020
KPOP/Sacramento, CA
JettriesiForreri

COREY HART

TOM PI

RICK SPRINGFIELD

GO W

PAUL HARDCASTLE
Hottest:

MADONNA 4-2

HOWARD JONES 6-3
PHIL COLLINS 10-4
BRYA 5~
RATRINA & THE WAV 87

KSKD/Salem, OR
Len E. Mitchel

TEARS FOR FEARS

SISTER SLEDGE

POWER STATION (dp)
(d

dp)
JERMATNE IRCKSON (@p)
Hotteat:
MADONNA 4-1

TIL TUESDAY 13-1
cYNDI TAGPER 19-15

KDON-FM/Salinas Monterey,
Kirk Cliate

DON HENLEY
MEN AT WORK

"
DEAD OR ALIVE (dp)
ToM PETTY (dp
Hotte:
TEARS FoR FEARS 2-1
BRYAN ADAMS 6-3
DEPECKE MoDE 19-13
STING 8
POWER srulo« 40-31

WSPT/Stevens Point, Wi
Bouley/Stephona
DEBARGE

MEN AT WORK

DON RENLEY

SUPERTRAMP (dp)
STING

OREY
POWER STATION

EART
RICK SPRINGFIELD
FOREIGNER (dp)
Hottest:

PAUL YOUNG 29-19

KCPXiSaht Lake cny, ur
Ausham/Main

HOWARD JONES

POMER STATION
WHITNEY HOUSTON
B

DEBARGE
Hottest «
HOWARD JONES 3-1
TEARS. PO

Y LogeTns 3 3-17
KISN/Satt Lake Chy, UT
Waidron

POWER STATION
TEARS FOR_PEARS

Fouztcnzk (dp)
RATHE IACKSON

et

TEARS TR rEaRs 2-1

WHAM! 3-2

BILLY OCEAN 4-3

MADONNA 8-4

DURAN DURAN 20-10

KZZUiSpokane, WA
BiR Stairs

POWER STATION {dp)
BECK & STEWART
RICK SPRINGFIZLD
ANY Gl

P
DEPECHE MODE {dp)
GEORGE THOROGXOD. (ap)
Hotte;
BRYAN RANS
HAROLD m.rmo:xs 12
TBA

anL cor.uus To-t
5-

KDVViTopeka, K8
Rabat/Parmely

TEARS FOR PEARS
RENNY LOGGINS (dp)

GEORGE THOROGOOD  (dpy
TOK P

TALKING HEADS
Bottests

BRY,

N ADAMS 1
iy cou.ms s-
DURAN DU}
WEITNEY uou.s'mu 142

KFMW/Waterioo, (A
Mark Pottar

Anzuorion

D OR AL
-onmnm (dpx
Derecaz mony

PETTY

PRINCE 22-1
'RAN DURAN 19-13
-_—
K mr Ka . NM
Grog Wilkama Mike Shaw
TEARS R PEARS PZAIS
PAUL I(AIDCA!TLB nc -
GO WEST RICK SPRINGY]!LD
DEBARGE P
J O
BECK & STEWART Hofteat:

GEORGE THOROGOOD {dp)

NCE
BRYAN ADANS 125
KTRS/Casper, WY
Todd Cavanoh
COREY HART

TEARS POR ruaRs
HALL
POREIGNER. (dp)
DEAD OR ALIVE (dp)
FREDDIE JACKSON
Hott
TEARS FoR_ FEARs -1
BRYAN ADAMS 6-2
MADONNA 10-3
PHIL COLLINS ,18-5
DURAN DURAN 9-7

KKAZ/Cheysnna, WY
Ramesy

PRINCE 14-10
N DURAN 15-11

[ ©
KN , WA
= Jay MoCeil
JuNEy HosTon
sTING
FOR PEARS
{,’QC": acasToE PAOL HmboRens
tese: FOGERTY
TENRS FoR rEaws -1 TRt sTEM Y
PRINCE, 605 Hottest:
SREAN Ao 7- RN analirt
DURAN DURAN 11-7 ERDOMHA. 4-2
PHIL COLLINS 5-3
MARY OANE Crhs 14s A
KHYT/Tucson, AZ PAUL YOUNG 17-12
Sherman Cohen KHTX/Rano, NV
John Chommis

HALL & OATES
HEART

KENNY LOGGINg
0

TEARS FOR FEARS 2-2
3

BILLY OCEAN 5-4
NARY JANE S1ae 10-7

KRQ/Tucson az
Jim Gillie
AIR SUPPLY

JOWN POGERTY
Hoteest:

HOWARD JONES 8-4
MADONNA s

PHIL COLLINS 15-9
MARY JANE GIRLS 23-17

—
PARALLEL
THREE

KGOT/Anchorage, AK
Kay Taylor

MAD!

POWER STATION
COREY HART
TEARS FOR FEARS
TOM PETTY
TALKING HEADS
Hotteat

DURAN DURAN 4-1
MADONNA 2-2
PRINCE 6-4

PHIL COLLINS 12-5
TIL TUESOAY 14-8

KYYA/Billings, MT
Charbie Fox
MARY JANE GIRLS
KIM CARNgs

FOR FEARS 2-)
BRea ADAMS 5-3
DONN
RATRINA & THE WAV 9-7
DURAR DURAN 16-10

xaoz.mlmmu mr
Michael Heas,

PHIL COLLINS 13-9
JOHN CAPPERTY 21-19

BRUCE SPRINGSTEEN
TEARS FOR PEARS
GO WEST

HOOTERS
ITANIN 2 (ap)
DON_HENLE:
GEORGE THOROGO0D (dp)
POVER STATI

VYTNEY ouston 29-25

SURVIVOR 157
PRINCE 17-13

SLY96/San Luis Obiapo, CA
Jos Colline

POREIGNER (dp)
COREY HART (dp)
POWER STATION (dp)
DEPECHE NODE (dp)
GO WEST (dp
Hottegt :
'l'nlu FOR FEARS 2-1
ES 6-4
i COLLINS 10-6
HAROLD PALTERMEYE 3-8
PRINCE 12-10

KZOZiSan Luis Obispo, CA
Steve Chase

POMER STaTIoN
DEAD OR AL:
TEARS

TIL TUESDAY 4-1
BRYAN ADAMS 3-2

DEP!CIIB NOD! 30-18
KISY/Santa Barbara, CA
Dick Wiliame

STINC

Powzn STATION (ap)
CoRey

AT L
DEPECHE MODE
Hotteat:

BA| PEARS 1-1
KATRINA & THE WAV 4-2
MADONNA
KIM CARNES 13-4
ParL Cotting 1

OK95/Tri Cition, WA
Taylori0'Brien

FREDDIE Jackson
DIRE STRA

15-9
DEAD on ALIvE 20 12

253 Reporters
249 Current Reponts

e ——

The foliowing stations reported
afrozen playlist this week:

WAPI/Blrmlngham
T94/Panama City

e ————— 1

The following station failed to
report this week; therelore their
playlists were frozen:

_KQKQ/Omaha
KITE/Corpus Christi
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Parallol |: Selocted stations in major
markets that are format dominant ang/
Or exert a significant national influence,
Parallel It Solectsdt stations in sec.
ondary marketa that are format domy-
nant andsor exert a significant jocal or
regional influence. This paraljel may al-

S0 contain some major market stations
that do not qualify for paraliel one status

Paralie! lit: Selected stations in smatier

markets that are format dominant and/

AR SUPPLY
Just As 1 Am (Arista)
LP: Air Supply

or exert a significant ocal influence.

| wuic a3
This paralle! may contain some second. w i | @
market stations that do not quaiity e e ==
for paraltel two statys. i |
e
253 Reports

JOHN DOE
“Hit Song" (Anylabel)
LP: Hit Song

100/25 44%

s arve G35y
3 | w0 3%
A {
ey
mrrtas gy ool
o | wEden
sy | s S
oo 303y |
' e o .

EXAMPLE

100/25 - 100 CHR rporting stations on
1t this week inciuding 25 new adds.
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44% ~ Porcontage of this weeks o &3 e
porters iayig . [EERE |
Reghonal Reach — Percentage of reportars o~ e
playing the song withn each region, et
3
Nationat Summary i~
mih [me

Up 51 - Number of stations moving
7 Up on the charts.

Debnite 20 — Number of atations.
debuting the song this week,

Same 4 — Number of stations report.
ting 0 movement this

5 o
HoRES
w532 | Eewe 3038
| it

week. 06 to On, Add e
10 On, 3131, etc.) 135 33
| 30350

Down 0 — Number of stations moving
it down on theds charta,

Adde 25 — Total number of atations

20ding it this week
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BEACH BOYS
Getcha Back (CaribouCBs)

LP: The Beach Boys

81%

vno e-u
e Sat
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e

oo yia
et o

KiM CARNES

LP: Barking At

o 3030
F ey
bt
o &
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e
a3 373}
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Crazy n The Night (EM! America)
Aiptanes

| sa1amm 026
|50 3%
B
| ns 3850
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JOHN CAFFERTY & BEAVER . .
Tough Al Over (Scotti Bros/CBS)
LP: Tough ANl Over

2283 89%

sesionat

SITESSERLES

3032
wham 38033
pvigey

o,
ey

mioa 2527

PHIL COLLINS
Sussudio (Atfantic)
LP: No Jacket Required

357
ey
o 124
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sir iy
e

'DEAD OR ALIVE
You Spin Me Round (Like A Record)
LP:Youthauake (Epic)
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Duran Ouran Continued

DEPECHE MODE by :: :, , GLENN FREY AMY GRANT PAUL HAROCASTLE
Pacple Are Poople (Sirews) 3 Smuggler's Blues (Mc,q, Find A Way (A&M) 19 (Chrysalis)
LP:Some Great Reward LP: The Allnighter £P:Unguarded T30

| 121140 48%

JOHN FOGERTY 20218 0% %
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Possession " Obsession (RCA) , Never... (EM] Amarica)
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AIR-STAT #3

98.1%

For the last 27 months, AIR participants have
listened to over 500 records. 98.1% of all records
which received a positive response of 20% or less

failed to chart in R&R.

AR . .. The fastest, most reliable tool
for getting radio to listen to music.

WEEK # 35 AIR Priorities WEEK #35

Listen to the selections listed below. Decide it sach has the potential to attain New & Active, Top 40 or Top 25 in the R&R National Alrplay Chart. Then call
in your responsss to AIR at 301-964-5544. Deadline for CHR response is 6pm, Wednesday, June 12, 1985

TITLE ARTIST LABEL

PEOPLE ARE PEOPLE DEPECHE MODE SIRE/WB

WILLIE AND THE HAND JIVE GEORGE THOROGOOD EMI AMERICA

SHOUT TEARS FOR FEARS MERCURY/POLYGRAM
ROCK ME TONIGHT FREDDIE JACKSON CAPITOL

YOU SPIN ROUND DEAD OR ALIVE EPIC

T L R L s WL | amm—

Listen to the Tracks listed below. Decide if each has

the potential to attain New & Active, Top 40 or Top 25 in the R&R AOR Hot Tracks. Then call in your
responses to AIR at 301-964-5544, Deadline for AOR

responses is 6pm, Thursday, June 13, 1985
TITLE/ICUTS ABRTIST

LABEL

MIDNIGHT MISSION TEXTONES GOLD MOUNTAIN/A&M
*‘Midnight Mission’’ (12°)

TRANSLATOR TRANSLATOR 415/COLUMBIA
‘‘Come With Me’*

SECRETS IN THE STREET (12"") NILS LOFGREN

COLUMBIA

AIR (Active Industry Research) is a nationwide network ~'**° <" st Researcn.nc.
of program and music directors who assess CHR and AOR music
for artist managers, producers and record companies.

m Active Industry Research e p.0.BOX 1136 ¢ COLUMBIA, MARYLAND 21044 ® 301-964-5544
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COREY HART

Never Surrender (EMI America)
78% of our reporters on it. Moves: Up 8, Debuts 61, Same 47, Down 0,
Adds 82 lncluding B104, WCAU-FM, 94Q, Q10s, wczy, KDWB-FM,
KIIS-Fm. Complete airplay in Parallels.

DARYL HALL & JOHN OATES

Possession Obsession (RCA)
73%.of our reporters on it. Moves: Up 51, Debuts 49, Same 48, Down
0, Adds 36 Including WHTT, CHUM, KTKS, 92X, KPKE, KIS-FM, KITS,
See Parallels, debuts at number 38 on the CHR chart.

MADONNA

Into The Groove (Sire/wB)
68% of our reporters on it. Moves: Up 104, Debuts 20, Same 16, Down
4, Adds 28 Including B1o4, Z100, CFT| R, 94Q, 92X, WKTI, KMJK. See
Parallels, moves 27-19 on the CHR chart.

POWER STATION

Get It On (Bang A Gong) (Capitol
64% of our feporters on it. Moves: Up 16, Debuts 42, Same 40, Down
0, Adds 64 Including PRO-FM, Z93, WGCL, WNCI, KHTR, KiiS-FMm,
KS103. Complete airplay in Parallels.

DeBARGE

Who’s Holding Donna Now (Gordy/Motown)
64% of our reporters on it. Moves: p 33, Debuts 47, Same 41, Down
0, Adds 41 including WBLI, 21 00, 92X, Q103, Y1 08, KWOD, KUBE. See
Parallels, debuts at number 40 on the CHR chart,

HEART

What About Love (Capitol)
62% of our feporters on it. Moves: Up 48, Debuts 35, Same 52, Down
0, Adds 23 Including 94Q, KTKS, WLOL-FM, KMEL, Ri104, W2OoK,
WGLF. Complete airplay in Parallels,

GRAHAM PARKER
Wake Up (Next To You) (Elekira)

60% of our feporters on it. Moves: Up 91, Debuts 14, Same 35, Down
1, Adds 12 Including WNYs, CHUM, KPKE, KOPA, KMUK, WBCY,
WRQC. See Parallels, moves 40-37 on the CHR chart.

MEN AT WORK
Everything | Need (Columbia)

60% of our reporters on it. Moves: Up 54, Debuts 10, Same 51, Down
0, Adds 36 including WXKS-FM, WNYS, KTKS, Y100, Q10s, WHYT,
FM102, Complete airplay in Parallels,

[ NEWEACTIVE

ROBERT PLANT “Little By Littie" (Es Paranza/AlIanlic) 145/11
Moves: Up 71, Debuts 12, Same 51, Down 0, Adds 11, WHTT, WXKS-FM, 195, WHYT, Kwss, 2106, WZKS, 298, KIIK, WKFR,
Zi04, PRO-FM 31-24 9BPXY 30-21 WBBQ 3933, KQXR 17-12
COMMODORES “Animal instinct”’ (Motown) 131/13
Moves: Up 48, Debuts 15, Same 54, Down 1, Adds 13 including K106, CKO), Y100, FM102, KITS. WOk, KRGV, Y106,
WRVQ, KNMQ, KQIZ-FM, KFRX, WNYS 39.33, KMEL 32-29, WERZ 25-19
AMY GRANT “Find A Way” (A&M) 125725 y
Moves: Up 35, Debuts 17, Same 48. Down 0, Adds 25 including WELY, WKFM, KZZB, KXX106, KBFM, KMBQ, wuxQ,
KJ103, KOXR, KF95, WGLF, KFYR, 94Q 27-21, WLOL-FM 24-19, WKEE 40-25,
DEPECHE MODE “People Are People” (Sire/WB) 121/40

Moves. Up 39, Debuts 19, Same 23, Down 0, Adds 40 including 8104 WHTT, WNYS, Q107, KHTR, KWK, KOPA, KITS,
KC101 WGTZ, WKHI, WYKS B97, KMEL 7-3, KPLUS 16-9. See Paraliels, debuts at number 39 on the CHR chart.
FOREIGNER “‘Reaction To Action” (Atlantic) 118/31

Moves: Up 21, Debuts 13, Same 53, Down 0, Adds 31 including CKOI, KEGL, WSPK, K2z8, WSKZ, KRBE, WKAU,
KIKX, KISN, WZON WRKR, WNYS 36-31, BY6 36-31 KWIC 3927,
GINO VANNELLI “Black Cars” (HME/CBS) 11718
Moves: Up 48, Debuts 14, Same 37, Down 0, Adds 18 including WNYS, KOPA, WTIC-FM, WAMX, 98PXY, 93Q, WSEZ,
WKDQ, KKRD, KQCR, KWTO-FM, CKOY 118, WLOL-FM 33-27, KMEL 23-19;
ANIMOTION ““Let Him Go” (Mm:urv%lv(iram) 13721
Moves: Up 11, Debuts 14, Same 61, Down 0, Adds 27 including KTKS, Q10s, 2299, KWK, KIMN, 0103, KS103 Kwss,
KPLUS, WTLQ, WZPL, WBWB, KHTR 40-34, KMEL 36-31, WQID 40.33,
DON HENLEY “Not Enough Love In The World” (Geffen) 109/2%
Moves: Up 32, Debuts 17, Same 31, Down 0, Adds 29including WXKS.FM, WC;
WJZR, KBOS, KDON-FM, KKQV, KFYR, wkTi 2114, KWK 30-25, WZOU 31-2
KENNY LOGGINS “Forever" (Columbia) 107/24 -
Moves: Up 3g, Debuts 11, Same 34, Down 0, Adds 24 nciuding KIMN, WLAN.FM, WPST, wBgQ, KRBE, WKAU, WKFR,
KBOS, KCAQ, KHYT, 103CIR, WBWB, WCAU.FM 39-33, KEGL 12 9. KWES 25.13 \
JOHN FOGERTY *‘Centerfield” (WB) 106/12 F
Moves: Up 41, Debuts 9, Same 43, Down 1, Adds. 12, 940Q, KHF|, K228, wzLD, WSEZ, WZOK, KRQ, WGLF, KFYR: KKLS-
FM, KOZE, KBIM, WKT| 25-18, KDWB-FM 24-19, KZIO 26-14.

U-FM, PRO.FM, 94Q. WNvZ, KMEL, wspk
6.

RADIO & RECORDS NATIONAL A

IRPLAY

HOTTEST

PHIL COLLINS (147)
Sussudio (Atlantic)
BRYAN ADAMS (142)
Heaven (A&M)
PRINCE (112)
Raspberry Beret (WB)
OURAN DURAN (106)
A View To A Kil| (Capitol)
TEARS FOR‘FEARS (90)
Everybody Wants To Rule The (ME(CUFYJPG)

' | mosT AppED

COREY HART (82)
| Never Surrender (EMI America)
TEARS FOR FEARS (79)
Shout (Mercuvy/PG)
POWER STATION (64)
Get It On (Bang A Gong) (Capitot)
RICK SPRINGFIELD (53)
State Of The Heart (RCA)
6 (53)

if You Love Somebody Set Them Free (A&M)

RICK SPRINGFIELD "State Of The Heart” (RCA) 94/53

Moves: Up 1, Debuts 8, Same 32, Down 0, Adds 53 including 8104, PRO-FM, 293, KEGL, Y100, WNVZ, wGCL, Q103,
KPLUS, WGFM, wssx, WSPT, KBEQ 23-21. wBBQ d-35, KIIK d-34.
PAUL HARDCASTLE 19" (Chrysalis) 86/28
Moves: Up 30, Debuts 17, Same 10, Down 1, Adds 28 including CKGM, Y100, WHYT, KHTR, FM102, KWOD, WKEE,
WDCG, WGTzZ, KNBQ, KCDQ, KOZE. Q107 21-16, 195 19-3, KBEQ 11-8, KIIS-FM 34-17
TEARS FOR FEARS. “Shout” (mev/Poinr:m) 8379

Moves: Up 0, Debuts 3, Same 0, Down 1, Adds 79 including WNYS, WAVA, 93FM, Y100, 897, 2299, KHTR, KIIS-FM,
KZZP, KKRZ, KS5103, KMEL, WPST, 195 d-35, KPLUS d.32.
DOKKEN “Ajone Again” (Elektra) 78/2

Debuts 5

Moves: Up 43, buts 5, Same 27, Down 1, Adds 2, KRBE, OK100, KEGL 11-8, WNCH 33-30, KWK 12:8, Q100 30.24,
WRCK 2623, WizR 21-17, KX104 1813, WuxQ 9.7, KQXR 23-15, KWES 33-28, WAZY-FM 25-20, KCDQ 27-24, OK95
16-13.

HOOTERS “Afl You Zombies” (Columbia) 69/11
Moves: Up 17, Debuts 3, Same 38, Down 0, Adds 11, CKOJ, KHTR, WOKI, WSEZ, K093, WCGQ, kISR, KNOE-FM, KKQv,
Y94, KHTX, WCAU-FM 3.1, Q100 13-9, 2106 §-2, W2LD 39.30,
TOM PETTY "“Make t Better (Forget About Me)" (MCA) 64132

Moves: Up 1, Debuts 2, Same 29, Down 0, Adds 32mc!udrng WXKS-FM, CKOK, PRO-FM, KPLUS, WTLQ, WJZR,
KEYN-FM, KPOP. wQCM, WOMP-FM_ WYKS, KGOT, KHTR d-39, KX104 d-28, WJXQ 33-20
DEAD OR ALIVE “yoy Spin Me Round (Like A Record)” (Epic) 62/34

Moves: Up 8, Debuts 4, Same 16, Down 0, Adds 34 including WCAU-FM, Bg7, 896, wCzy, WHYT, KOPA, K2zZp,
FM102, KWOD, weRz, KITY, KQXR, 195 27-22, KilS-FM 18-9, KMEL 29.20,
GO WEST “Caly Me” (Chrysalis) 60/22 -
Moves: Up s, Debuts 7, Same 26, Down b, Adds 22 including WHTT, WKFM, WRCK, WKRZ-FM. W2ZYP, wzrL, KQXR,
KPOP, KSKD, WGLF, vg4, SLY96, 94Tyx 34-30, KKFM 22-17, OKgs 40-33.
NATALIE COLE “'Dangerous** (Modem/ltco) 59/8
Moves: Up 16, Debuts 5, Same 29, Down 1, Adds 8, WKEE, 93Q, KXX106, wSSX, WNOK-FM, KITY, KFg5, 99KG. WCAU-FM
38-32,94Q 23-20, 94TYX 38-33, Q1104 32-20, KNOE-FM 37.31, KIST 2015

N

JEFF BECK & ROD STEWART “People Get Ready” (Epicj 49/49
Moves: Up 0, Debuts 0, Same 0, Down 0, Adds 49 including WCAU-FM, KEGL, zZ9g, Q103, KMUK, KUBE, WFLY,
WVSR, K104, KWIC, wyzR, KRBE, WKDD, WGRD, KKFM
JERMAINE JACKSON “'(Closest Thing To) Perfect” (Arista) 39721
Moves: Up 0, Debuts 4, Same 14, Down 0, Adds 21 including Y100, KOPA, KPLUS, Q100, WKRZ-FM, KHF, KRBE, WOK|
KMBQ, KEYN-FM, WHOT, KQMQ, KSKD, KISN, KUBE d-36.
MENUDO “Hold Me'* (RCA) 3872
Moves Up 16, Debuts 3, Same 16, Down' 1, Adds 2, WXKS-FM, PRO-FM, K106 29-26, Y100 29-28, FM102 26-23, KMEL
28-25, Q100 32. 28, WLAN-FM 37-34, WTLQ 1917 WJZR 28-23, KAMZ 19-17 KSET-FM 39.23, KTFM 14.13, KNBQ 4038,
KTRS 27-24
PATTI LABELLE *Stijr it Up” (MCA) 3423
Moves: Up 3, Debuts 2, Same 6, Down 0, Adds 23 including WCAU-FM WHYT, K104, WLAN-FM WTLQ, KXX 108, WZLD,
Y107, WQUE-FM, KMGX, KCAQ, 94Q 25-23, 293 27.24 KCPX 38-34.
GEORGE THOROGOOD & THE DESTROYERS “Willie & The Hand Jive" (EMI America) 30/30
Moves: Up 0, Debuts 0, Same 0, Down 0, Adds 30 including WVSR, K104, WERZ, WRCK. WTLQ, KWIC, KRBE. WOK||
WFMI, KX104, KITY, WUXQ, KKFM, KZ2U, WRKR.
FREDDIE JACKSON “Rock Me Tonight (For O1d Time's Sake)"” (Capitol) 30/13
Moves: Up 7, Debuts 3, Same 7. Down 0, Adds 13, WCAU-FM, Y100, WKEE, 93Q, WNOK-FM WDCG, KMGX, K093, KISR,
WHSL, 99KG, KTRS, OKg5, 94Q 21-16, WHYT 28.20, Q104 30-19,
JEAN KNIGHT “My Toot Toot" (Mirage/Atco) 3011
Moves: Up 12, Debuts 1, Same 10, Down 6, Adds 1, KHYT, WC2Y 34.29, WFLY d-30, WVSR 9-6, WZLD 30-31 KAMZ 18-14,
KRGV 35-31 KTFM 17.14 KCAQ 26-24, OK100 39-38 WKSF 33.28, WJAD 35-33, Q104 27.17 WCIL-FM 2319, KTRS
38-35.
COCK ROBIN “When Your Heart Is wQak”(Calumhia) 28/12
Moves: Up 1 Debuts 1, Same 14, Down 0, Adds 12, 93FM, Q100, WRCK, WTLQ, WBBQ, WZYP, WOK|, WZPL, WOAY,
WKHI, WJAD, WDBR, WXKS-FM on, KTFM d-30, wPFm 40-31
KLYMAXX “'Mesting In The Ladjes Room” (Constallation/MCA) 28/0
Moves: Up 16, Debuts 1, Same 9, Down 2, Adds 0, K106 28-25, WXKS-FM 29-26, WCAU-FM 31.27 WHYT 3024, FM102
12-11, KITS 25-23, WTIC-FM 2620, WTLQ 39-34, KZZB 19.17. WFMI 127, WABB.FM 21-19, WZKS 33-28, WKSF 31-26,
2102 31-27, WCHL-FM d-33,
KIM MITCHELL “Go For Soda” (anzu/lsland] 22/5
Moves: Up 7, Debuts 0, Same 10, Down 0, Adds 5, WCAU-FM, PRO-FM, 2299, KX104, 798, WNYS 34-22, Q100 34-27,
K104 30-29, WRCK 36-33, WZYP on, KZIO on-dp, KPOP on-dp, OK100 33-31, WXV 33.29, 0K95 20-17.
VITAMIN 2 “'Burning Flame" (Geffen) 2177
Moves: Up 2, Debuts 2, Same 10. Down 0, Adds 7, KWIC, KTFM WHOT, K093, WJAD, WPFM, KHTX, WXKS-FM on, CKOI *
on, 195 36-31, Y100 26-24, KSND on, KCAQ d-35, KQIZ-FM d-29, WAZY-FM on, KKLS-FM on, WDBR on-dp.
SISTER SLEDGE “Frankie” (Attantic) 18/14
Moves: Up 0, Debuts 1, Same 3. Down 0, Adds 14 including Q100, K104, WTLQ, WFmI, KTFM, WHOT, KKFM, KSKD,
WOAY, Q101, WPEM, WIXV, KIMN on, FM102 on, WvSR on, KAMZ g-29.
DOLLY PARTON with KENNY ROGERS “Rea Love” (RCA) 14/0
Moves: Up 4, Debuts 0, Same 10, Down 0, Adds 0, K104 on-dp, WLAN-FM on-dp, WBBQ on, K2zg 33-29, KAMZ 27 25,
KSET-FM on-dp, KRGV 34-32, Y106 on-dp, WKDQ 35.34 KISN on, OK100 on. KFYR on, KIST on,
TALKING HEADS “Road To Nowhere" (Sire/WB) 12/12
Moves: Up 0, Debuts 0, Same 0, Down 0, Adds 12, K104, KRBE, WZYP, WFMJ, KISR, wixv, WHSL, wBwa, 99KG, KDWV,
KGOT, OKg5.
HUEY LEWIS & THE NEWS “Trouble 1y Paradise” (Columbia) 12/1 -
Moves: Up 4, Debuts 0, Same 4, Down 3,Adds 1, Q92, WLS on, WLS-FM on, KWK 5-2, WKDD 16.1 1, KAY107 37.31, Wx(K

Of individal station activity. Complete activity can be found in the Parafiels,
NOTE: Records that lack the required 60% of our CHR Teporters to become Breakers May accumulate enough chart
Peints from high chart positions on those stations roporting therm, to debut on the CHR Natignar Airplay/0.
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| CONTEMPORARY HIT RADIO

e Two L
Weeks Weeks Week

+ 2 1+ 1 TEARS FOR FEARS/Everybody Wants To Rule... (Mercury/PG)
s s 3 € BRYAN ADAMS/Heaven (AGM) !

1w 1 s € PHIL COLLINS/Sussudio (Atlantic)

o 7 4+ @ HOWARD JONES/Things Can Only Get Better (Elekira)

2 s 7 @ MADONNA/Angel (Sire/WB)

2 15 11 @ PRINGE/Raspberry Beret (WB)

1w s o @ MARY JANE GIRLS/In My House (Gordy/Motown)

3 2 15 &) DURAN DURAN/A View To A Kill (Capitol)

2 1 2 8 WHAMVYEverything She Wants (Columbia)
510 10 KATRINA AND THE WAVES/Walking On Sunshine (Capitol)
2 % 15 ) SURVIVOR/The Search Is Over (Scott Bros./CBS)
w0 2 15 & EURYTHMICS/Would | Lie To You? {RCA)
6 5 s 13 BILLY OCEAN/Suddenly (Jive/Arista)
« 3 & 14 HAROLD FALTERMEYER/Axel F (MCA)
u 12 1 15 KOOL & THE GANG/Fresh (De-Lite/PG)
w s 2 O 'TIL TUESDAY Noices Carry (Epic)
% 2 = &) GLENN FREY/Smuggler's Blues (MCA)
© 2 23 @ CYNDI LAUPER/The Goonies 'R’ Good Enough (Portrait/CBS)
BREAKER @® MADONNA/Into The Groove (Sire/WB)
— » 2 € PAUL YOUNG/Everytime You Go Away (Columbia)
® % 2 € JOHN CAFFERTY & BEAVER BROWN.../Tough All Over (Scotti Bros./CBSy
1« 1 22 SIMPLE MINDS/Don't, You (Forget About Me) (A&M)
= 2 2 23 LIMAHL/Never Ending Story (EMI America)
% = € WHITNEY HOUSTON/You Give Good Love (Arista)
— % €2 BRUCE SPRINGSTEEN/Glory Days (Coiumbia)
«© % €O NIGHT RANGER/Sentimental Street (Camel/MCA)
% » €9 KIM CARNES/Crazy In The Night (Barking At Airplanes) (EMI America)
- u €0 BEACH BOYS/Getcha Back {Caribow/CBS)
w.17 v 29 JULIAN LENNON/Say You're Wrong (Atlantic)

C]

s 1 18 30 SADE/Smooth Operator (Portrait/CBS)
& STING/If You Love Somebody Set Them Free (A&M)
— — % € SUPERTRAMP/Cannonball (A&M)
N&A Begins on
7w 2 35 MADONNA/Crazy For You (Geffen)
v 1 2 36 REO SPEEDWAGON/One Lonely Night (Epic)
BREAKER € DARYL HALL & JOHN OATES/Possession Obsession (RCA)
DEBUT > € DEPECHE MODE/People Are People (Sire/WB)

1 10 31 DAVID LEE ROTH/Just A Gigolo/l Ain't Got Nobody (WB).
— » € AIR SUPPLY/Just As | Am {Arista)
BREAKER & GRAHAM PARKER/Wake Up (Next To You) (Elektra)
BREAKEAR-@ DeBI}RGE/Who’s Holding Donna Now (Gordy/Motown)

| ADULT CONTEMPORARY |

s € TEARS FOR FEARS/Everybody Wants To Rule The World (Mercury/PG)
13 HAROLD FALTERMEYER/Axel F (MCA)
2 4 BILLY OCEAN/Suddenly (Jive/Arista)
0 & MADOMNA/Angel (Sire/WB)
¢ 7 7 @ JULIAN LENNON/Say You're Wrong (Atlantic)
s 7 KOOL & THE GANG/Fresh (De-Lite/PG)
12 @ LIMAHL/Never Ending Story (EMI America)
1w @ BEACH BOYS/Getcha Back (Caribou/CBS)
1 @ ALAN PARSONS PROJECT/Days Are Numbers (Arista)
s 11 REO SPEEDWAGON/One Lonely Night (Epic)
s @ WHITNEY HOUSTON/You Give Good Love {Arista)
[ARTR @ CHAKA KHAN/Through The Fire (WB)
5 s o 14 WHAMU/Everything She Wants (Columbia)
— = 1w @ AIR SUPPLY/just As | Am (Arista)
2 1w v { BRYAN ADAMS/Heaven (A&M)
s 8 & 17 SADE/Smooth Operator (Portrait/CBS) .
BREAKER @ DeBARGE/Who's Holding Donna Now (Gordy/Motown)
» 2 » @ JOHN FOGERTY/Centerfield (WB)
6 w0 15 20 MADONNA/Crazy For You (Geffen)
BREAKER € PAUL YOUNG/Everytime You Go Away (Cotumbia)
BREAKER ¢3) DOLLY PARTON w/KENNY ROGERS/Real Love (RCA)
BREAKER €® AMY GRANT/Find A Way (A&M)
[ DeBUT B> €D GRAHAM PARKER/Wake Up (Next To You) (Elektra)

€ KENNY LOGGINS Forever (Columbia)
N&A Begins on Page 97

s s « & SURVIVOR/The Search Is Over (Scotti Bros./CBS)

B3 e RN 3 3 e
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NATIONAL AIRPLAY/JUNE 7, 1985

Three Two  Las

Weets weeks

~7"7 @ STING/I You Love Somebody Set Them Free (A&M)
1+ 2 ROBERT PLANT/Little By Little (Es Paranza/Atiantic)
+ © SUPERTRAMP/Cannonball (A&M)

3

25 EURYTHMICS/Would | Lie To You? (RCA)

s 6 NIGHT RANGER/Sentimental Street (Camel/MCA)
% 11 7 @ BRUCE SPRINGSTEEN/Glory Days (Columbia)
w0 21 15 @ TEARS FOR FEARS/Shout (Mercury/PG)

w0 s @ 'TIL TUESDAYNoices Carry (Epic)

— o w @ HEART/What About Love? (Capitol)

s 2 12 @ JOE WALSH/The Confessor (Full Moon/WB)

2 15 13 & HOOTERS/All You Zombies (Columbia)

o0 3 21 @ DIRE STRAITS/Money For Nothing (WB)

7 5 & 14 PHIL COLLINS/Sussudio (Atlantic)

% v 15 @ PAUL YOUNG/Everytime You Walk Away (Columbia)

@ 1w @ GRAHAM PARKER & THE SHOT/Wake Up (Next To You) (Elektra)

st 2 @ DON HENLEY/Not Enough Love In The World (Geffen)

w2 0 @ ERIC CLAPTON/See What Love Can Do (WB)

% w17 20 KIM MITCHELL/Go For Soda (Bronze/Island)
BREAKER € JEFF BECK & ROD STEWART/People Get Ready (Epic)

s 7w 22 TOM PETTY & THE HEARTBREAKERS/Rebels (MCA)

29 23 19 23 VAN-ZANT/You've Got To Believe In Love (Network/Geffen)
BREAKER € ROBERT PLANT/Sixes And Sevens (Es Paranza/Atlantic)

% 2 2 € POWER STATION/Get It On (Bang A Gong) (Capital)
BREAKERED) RATT/Lay It Down (Atlantic)

s 4 1 €9 DIRE STRAITS/Walk Of Life (WB)
BREAKERE) MEN AT WORK/Everything | Need (Columbia)

2 % % € PAUL HYDE & THE PAYOLAS/You're The Only Love (A&M)

¢ s u 30 MICK JAGGER/Lucky In Love (Columbia)

4 JOHN CAFFERTY & THE BEAVER.../Tough All Over (Scotti Bros./CBS)

Complete Tracks Chart
Begins on Page 99

BREAKER @ TOM PETTY & THE HEARTBREAKERS/Make It Better (Forget...) (MCA)

fi2 BLACKIURBAN |

€ JESSE JOHNSON’S REVUE/Can You Help Me (A&M)
© FREDDIE JACKSON/Rock Me Tonighf . (For OId Time's...) {Capitol)
© PRINCE/Raspberry Beret (WB)

4 MARVIN GAYE/Sanctified Lady (Columbia)

2 5 10 @ LOOSE ENDS/Hangin' On A String (Contemplating) (MCA)

s + 4 6 ATLANTIC STARR/Freak-A-Ristic (A&M)

1 ¢ 7 7 READY FOR THE WORLD/Deep Inside Your Love {MCA)

2 %« @ PHIL COLLINS/Sussudio (Atlantic)

# n o 9- NATALIE COLE/Dangerous (Modern/Atco)

2 s 5 10 WHITNEY HOUSTON/You Give Good Love (Arista)

w11 11 CHAKA KHAN/Thjough The Fire (WB)

¢ 8 s 12 CON FUNK SHUN/Electric Lady (Mercury/PG)

— » 1 ) RENE & ANGELA/Save Your Love (For #1) (Mercury/PG)

2 % v { MAZE {/FRANKIE BEVERLY/Too Many Games (Capitoly

% 2 1w @ DEELE/Material Thangz (Solar/Elektra)

15 2 12 16 WHAM1/Everything She Wants (Columbia)

s 313 17 BILLY OCEAN/Suddenly (Jive/Arista)

9 6 1
6 2 2
B 135
1 L)

» 2 2 ® KENNY G & KASHIF/Love On The Rise (Arista)
« 7 i 20 SHANNON/Do You Wanna Get Away (Mirage/Atco)
— — = €D DIANA ROSS/Telephone (RCA)
w o 2 € KLIQUE/A Woman, A Lover, A Friend (MCA)
u @ 2 @ RUN D.M.C./You Talk Too Much (Profile)
24 BILL WITHERS/Oh Yeah! (Columbia)

— — 1 ¢©) COMMODORES/Animal Instinct (Motown)
BREAKER &) DEBARGE/Who's Holding Donna Now (Gordy/Motown)

1 19 2 28 POINTER SISTERS/Baby Come And Get It (Pianet/RCA)

x 2 2 29 ASHFORD & SIMPSON/Babies (Capitol)

s % 2 30 JOHNNY GILL/Can’t Wait 'Til Tomorrow (Cotillion/Atco)
BREAKER € GEORGE CLINTON/Double Oh-Oh (Capitol)
- — 3 NILE RODGERS/Let's Go Out Tonight (WB)
BREAKER €@ CAMEO/Attack Me With Your Love (Atlantic Artists/PG)
BREAKER &) ‘MIDNIGHT STAR/Body Snatchers (Solar/Elekira)

@ 3 2 35 PAUL HARDCASTLE/King Tut (Profile)

— — « € FORCE MD'S/lichin’ For A Scratch (Tommy Boy/Atlantic)

a 3 20 37 TINA TURNER/Show Some Respect (Capitol)

~ @ n 38 PHILIP BAILEY/Walking On The Chinese Wall (Columbia)

— ® 3 39 HOWARD JONES/Things Can Only Get Better (Elektra)
BREAKER® SISTER SLEDGE/Frankie (Atlantic)

w22 2 @ SKIPWORTH & TURNER/T hinking About Your Love (4th & Broadway/Island)

N&A Begins on Page 90

17 14 18
BREAKER € LISA-LISA & CULT JAM w/FULL FORCE/l Wonder If | Take... (Columbia)




