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McNeill Returns To

WMZQ As OM, FM PD

Bob McNeill has been named
“Operations Director for WMZQ-
AM & FM/Washington, DC and
PD for WMZQFM. The ap-
pointment marks McNeill’s re-
turn to Viacom — he spent two
years with KIKK/Houston —
and to WMZQ-FM, a station he
programmed from 1981-1983.
Since leaving 'MZQ, McNeill
programmed WRVQ/Rich-
mond for two years and most
recently spent six months as
WMXJ/Miami PD.

WMZQ VP/GM Frank Byre
told R&R, “Bob’s abilities and
background, especially with re-

United Resets Management,
Programming Teams

Columbus VP/Sales; Fey, O'Neil, Franseen Head WYST;
Bailey To WDJY;; Mercer Back To KALI

With United Broad 1g’s

" license renewal proceeedmgs

nearly over, the nine-station
company has announced sever-
al management and program-

ming ch John Ci k

VP/GM at United’s Oldies-A/C
combo WYST-AM & FM/Balti-
more, has been named to the
newly-created post of VP/Sales,

‘Super’ Radio Group
Gets Cold Shoulder

NRBA picked up no support
for a radio-only “super” associ-
ation last week at a summit at-
tended by leaders of nine na-
tional and three state broadcast
associations in Washington.

‘“After questioning and dis-
cussion, the idea of di tling

Convention Split
Gains Support
In fact, there are signs that
NRBA’s bid for industry unity
'SUPER’ GROUP/See Page 11

supervising all of the stations’
sales forces. Succeeding him as
Station Manager is GSM Scott
Fey, who in turn is replaced by
Regional Sales Manager Kathy
Franseen.

Additionally, former KMJQ/
Houston and WYLD/New Or-
leans programmer Brute Bai-
ley has joined United as PD at
Urban outlet WDJY/Washing-
ton, taking over for Dan O’Neil,
who returns to WYST-FM as
PD; Cindy Walker remains PD
for WYST (AM). As a result,

UNITED/See Page 8

RETAINS GANNETT DUTIES

NAB, NRBA, and RAB for
some fantasy association seem-
ed to the group to be ill-advised
and poorly timed,” said NAB
President Eddie Fritts.

RAB President Bill Stakelin

| summed up, “The overall con-

sensus was that we're all re-
sponsive to our members and
this is an idea whose time has
not come.”

Owens Joms KKGQ

Gannett VP/Creative Serv-
ices and legendary radio talent
Gary Owens will join Jazz-
formatted KKGO/Los Angeles
as morning man. Working with
Owens will be three-year KKGO
personality Laura Lee; the two
will integrate news and traffic

Forth, Krane Upped
To VP At _ABC Nets

Dan Forth

The ABC Radio Networks
have placed the direct supervi-
sion of the six networks under
two newly-promoted Vice Presi-
dents. Rock Network Director
Dan Forth becomes VP/Group
Network Director/ABCYoung
Adult Radio Networks; oversee-
ing the Rock, FM, and Contem-
porary nets. Information Net-
work Director Stu Krane is now

Stu Krane

VP/Group Network/ABC Adult
Networks, including the Infor-
mation, Entertainment, and Di-
rection nets,

ABC Radio Networks VP/Sr.
Executive Bob Benson told
R&R that the moves were de-
signed with efficiency in
mind. “Our response was hav-
ing these two proven perform-

ABC/See Page 11

Gary Owens
reports into a jazz-oriented
MOR program.

Regarding Owens’s continu-
ing commitment to crosstown
Gannett (owner of CHR outlets
KIiIS-AM & FM), Mt. Wilson
Broadcasting President Saul
Levine told R&R, “I don’t see
any problem with that. We and
Gannett are totally non-

| competitive. I can't tell you how

excited we are to get aa man of
Gary’s caliber.”

In addition to two decades at
neighbor KMPC and five more
with KFWB, Owens has handl-
ed mornings at former Big
Band outlet KPRZ (now KIIS-
AM). While he enjoys his post at
Gannett, Owens said he missed
sitting in front of a live mike.
“And, as the words of the
famous philosopher Mario Puzo
describe, ‘It was one of those of-
fers I couldn’t refuse.”

Bob McNeill

search, will be invaluable with
what we want to do here. It’s
nice to have someone who's fa-
miliar with the market, since
Country in the Northeast and
particularly in DC is not like
Country anyplace else. We're
glad to have Bob back homge.”

Commenting on his r "
McNeill said, “It’s hard to turn
down the opportunity to join a
radio station that’s in the posi-
tion this one’s in. Any time you
can ‘go home again’ to a place
like this, there’s no question but
that you do it.”

WMZQ FM PD Cliff Blake
will be leaving the station next
week. AM PD Gary Balaban
will remain in place.

Mitcheli
New PD
At KWK

Garry Mitchell

Veteran programmer Garry
Mitchell has been named PD of
Robinson Broadcasting’s
KWK/St. Louis. Mitchell, for-
merly at KBZT/San Diego and
WBJW (BJ105)/Orlando, re-
places OM C.C. Matthews, who
left to join WSAI & WKXF/Cin-
cinnati. (see Page3).

KWK & KGLD Executive
VP/GM Bill Latz told R&R,
“Consultant Mike McVay and I
knew the caliber of individual
we wanted and have found that
in the talents of Garry Mitchell.
He brings to the table the skills
of a manager and the savvy of a
programming strategist.”

Mitchell, who assumes his
new duties August 26, said,
“The challenge of returning to
CHR at such a fine facility as
KWK is a programmer’s
dream. The promotional and
programming skills we utilized
to win at BJ105 will come to
play as we continue to beat
KHTR in St. Louis.”

>
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] BEATING
BURNOUT AT
NOSTALGIA
STATIONS

Easy Listening guest
columnist Steve Stevens
of WOKY/Milwaukee [
suggests ways to avoid
,‘ tne burnout factor at
| Nostalgia/Big Band

stations. Page 51
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Ron Nenni

Nenni PD
At KOME

WHJY/Providence PD Ron Nen-
ni has been named PD at Infinity
AOR KOME/San Jose, replacing
Pat Evans, who transferred to PD
at sister WXRK (K-ROCK)/New
York late last month, No replace-
ment has been named at WHJY.

KOME GM Jim Hardy told
R&R, “Ron’s well-rounded and ex-
ecutes well. At "HTY he worked ina
situation similar to the one here —
taking an already solid station and
building on it.”

Nenni commented, “The sta-
tion’s heritage, the staff’s enthusi-
asm, management’s support, and
the company’s dynamics make
KOME a great package. I'm par-
ticularly excited to work for a com-
pany that’ll provide all the tools ne-
cessary to win big.”

Nenni's nine years in radio in-
cludes MDyair personality stints at
WPDH/Poughkeepsie, WPYX/Al-
bany, and WDVE/Pittsburgh. He
had been WHJY’s PD for a year.

MATTHEWS PROGRAMS NEW CINCY COMBO

WSAI & W

KXF Drop Country,

Switch To WWNK-AM & FM

Veteran programmer C.C. Mat-
thews has been named Program
Director for WSAI & WKXF/Cin-
cinnati.  The Country outlets,
which will become WWNK-AM &
FM next Monday, dropped the
Country format this week (8-21). At
presstime, Matthews would only
say that the stations will both lean
“in a more contemporary direc-
tion” and that they ‘“‘definitely
would not be Country.”

The stations’ AM & FM Opera-
tions Manager Jim McKnight told
R&R, “We're very happy to get
C.C. in here to program these sta-
tions. E. Alvin Davis is our consul-
tant and C.C. has worked with him
on several occasions.”

Matthews said, “I'm looking for-
ward to working with Booth/Amer-
ican here in Cincinnati. We may be
on the bottom right now, but we
don’t plan on staying here for
long.”

Matthews has been KWK &
KGLD/St. Louis OM since Janu-

ary. Earlier he was OM of WGCL/
Cleveland for six months and prior
to that he spent a year and a half in
Cincinnati, where he put WLLT on
the air.

As part of the changes, McKnight
said two parttimers and one
fulltimer from WSAI & WKXF will
stay with the stations and nine

staffers were let go last week. With
further staff announcements still to
come, Matthews did say that cur-
rent WLLT PD Dick Shannon will
be joining WWNK for afternoons.
When the stations officially be-
come WWNK, it will mark the first
time since 1921 that Cincinnati has
been without the WSAI call letters.

MUSIC CHARTS ARRIVE FIRST

R&R Introduces
On-Line Information

Radio & Records and Interna-
tional Management Communica-
tions (IMC) have reached an
agreement which will allow R&R
for the first time to provide Back
Page chart information electronic-
ally. The national activity level fig-
ures (total stations/adds) for all
formats will also be available.

The service, expected to start

THREE-YEAR $500,000 DEAL

Brittain Joins WZGO

Cox’s WZGO (Z106)/Philadel-
phia has hired WHTZ (Z100)/New
York morning cohost Ross Brittain
to do mornings under a three-year
deal in excess of $500,000. He re-
places the previous morning team
Randall & Cooke, and will become
the nucleus of a new multi-person
morning effort for the CHR outlet.

Travers
WLYF PD

Larry Travers, WLYF/Miami
overnight personality, has been
promoted to PD. He succeeds
George Rudolph, who was appoint-
ed Station Manager at KUMU-AM
& FM/Honolulu last week.

Travers told R&R, “I'm delight-
ed. There won’t be any appreciable
or immediate changes to WLYF’s
Easy Listening format. We’ve en-
joyed a position of dominance in
the market for some time, and we
intend to continue on that same
course.” TRAVERS/See Page 6

Gwiazdon New
GM At KKAT

Dennis Gwiazdon

KXO0A-AM & FM/Sacramento
GSM Dennis Gwiazdon has been
named GM at Brown Broadcast-
ing’s newly-acquired Country
sister station KKAT/Salt Lake Ci-

ty.
Commented Brown Director/Op-
erations Phil Melrose, “After 11
GWAIZDON/See Page 8

%
Ross Brittain
VP/GM Bill Phippen told R&R,
“Ross is an absolute professional.
He's a hard worker, intelligent and

creative, and will assume a posi- .

tion of leadership on staff here.”
PD Steve Davis added, “With the
spotlight on Ross, we’ll be adding
support crew such as news, traffic,
a possible sports host, plus a side-
kick. Ross will be in Philadelphia
the first week of September and on
BRITTAIN/See Page 8

NEW CALLS WDJX
WKJJ
Drops A/C,
Goes CHR

Great Trails’ WKJJ/Louisville
has announced it will give up A/C
for CHR on August 30, adopting
new call Jetters WDJX.

Kevin Kenney will stay on as PD.
He told R&R, “The station as
WKJJ has been a myriad of for-
mats from A/C to a ‘flamethrower’
CHR many years ago. All those
formats have contributed to a real
fuzzy image in the market. We're
going to get rid of the calls and
come on with something so hot,
Louisville won’t know what hit it!”

Personnel changes include the
hirings of air talents Billy Dee,
formerly with WZKS/Nashville,
and Dave Thompson from WSTO/
Evansville. Kenney added that he
also plans to hire a new morning
personality.

this fall, will allow IMC subscribers
to access R&R chart data within
several hours of the airplay infor-
mation deadlines. Explained R&R
VP/Communications Dick Rubin,
“Both our readers and IMC’s cur-
rent subscribers, here and abroad,
have expressed interest in getting
chart information before the paper
arrives. With the data on-line, you
can have the R&R charts in your
office, home, or hotel room at your
convenience faster than if we put
your paper on the Concorde.”

IMC is an electronic communica-
tions and information distribution
company targeting the entertain-
ment business — specifically, ar-
tists, managers, and agents. Be-
sides the R&R charts, IMC offers
international electronic mail, news
wires, and a variety of entertain-
ment information services.

Rubin added, “Being a part of
the electronic community will be
convenient to record labels, radio
groups, program suppliers, rep
firms, and other industry profes-
sionals who exchange information
between different cities.”

For more information, contact
IMC at (212) 75740320 or (213)
937-0347.

Furst WLW’s
New PD

Alan Furst has been named PD
at A/C WLW/Cinncinati, effective
September 3. He was most recently
PD at Country WIRE/indianapo-
lis.

Dave Martin, Republic Broad-
casting President and WLW &
WSKS GM, told R&R, “I think Alan
comes eminently qualified to be
program director at WLW. As far
as programming goes, we plan to
stay the course. The fact that he
has been programming Country
hasnobearingonwhatweplanto
do here.”

Republic VP/Operations Randy
Michaels added, “I've known Alan
for years and we think he’ll bring a
combination of strong marketing
and fine ability to work with air
talent that is really required for
this kind of radio station and this
job.”

Alan commented, “The station
has an extremely talented staff,s
and is making a comeback and
sounding very hot. I can’t wait to
get there.”

Furst has programmed WIRE
for the last year and a half. Before
that he programmed WCAW/Char-
leston, WV for nearly two years
and WEEP/Pittsburgh for two and
a half years.

Andy Bickel

Bickel PD
AtWIBC

Andy Bickel has been named PD
at WIBC/Indianapolis. Bickel was
PD at WBT/Charlotte from 1973-82,
serving as National PD for Jeffer-
son Pilot from 1979-82. More re-
cently he consulted stations in the
Charlotte area and was GM for
WGSP/Charlotte for a year.

WIBC VP/GM Roy Cooper told
R&R, “Andy’s a uniquely-qualified
individual to program a station like
WIBC, one of the full-service
MORs that survives the battle.
There aren’t too many people run-
ning around who understand full-
service-type stations any more.
They are different animals, and for
the most part, very complex. Andy
certainly understands the ingredi-

ents to make them work and be

successful.”

King PD
At WKKX

John King

After 14 years with Great Trails
Broadcasting, WING & WGTZ/
Dayton Operations Manager John
King has been named PD for Gate-
way Radio Partners’ newly-ac-
quired WKKX/St. Louis. Licensed
to suburban Jerseyvile, IL, WKKX
have moved its tower and increased
power to 50 kw, and will begin serv-
ing the St. Louis metro area from
new studios near the end of Sep-
tember. The format has not been
revealed.

WIBM & WKKX VP/GM Bob
Backman said, “John doesn’t
move around a lot, so we feel lucky
to have hired him. John’s definitely
one of the brightest guys I've ever
run across, as he’s very business-
like, research-oriented, and thinks
strategically.”

King spent eight years with
WING & WGTZ, the last four as
OM. He previously worked as af-
ternoon personality at co-owned

KING/See Page 11

FTSE Takes |

Labor Day Holiday

As in years past, the R&R offices
in Los Angeles, Washington, Nash- I‘
ville, and New York will be closed
on Monday, September 2 in ob-
servance of the Labor Day holiday.
R&R will resume regular oﬁiceJ

hours on Tuesday, September 3.
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the first single from the fortheoming album “HOUNDS OF LOVE™ produé¢ed by Kate Bush
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Columbia’s Paul Young visited Los Angeles to finish up his worldwide tour in support of his new LP, *'The Secret Of
Association. "’ Partying backstage (I-r) are KMET MD Pam Edwards, Paul Young, Denise Ellis, KLOS's Gino Mitchelli-
ni, KIIS-AM & FM MD Gene Sandbloom, and Columbia’s Bob Garland.

King Kobra Rules

~

Capito/ t ves were b, ge to cong King Kobra on their performance at L.A."s Country Club. Shown

here {I-r) are KK’s M/z:'k Sweeda, Pasha’s Spencer Proffer, KK’s Mark Free and Carmine Appice, Capitol VP Bill Burks

‘;nd President Don Zimmermann, KK's Johnny Rod, Capitol VP Don Grierson, label’s Stephen Powers, and VP Ray
usken.

David Urbach

Urbach
K101’s
New GSM

David Urbach, former National
Sales Manager at KIIS/Los Ange-
les, has been named GSM at Price
Communications’ KIOI/San Fran-
cisco effective September 3. Ur-
bach replaces Bill Gilreath, who
was upped to GM for the outlet.

Urbach commented, “It has
been a real pleasure to have been a
part of all the great things that
have happened at KIIS for the past
three years. But I'm also looking
forward to what’s coming up at
K101 and Price Communications.”

Urbach has been at KIIS for the
past three years, first as Local
Sales M , then as NSM. Prior

Radio production

9 _ Suddenly every other production
S library is obsolete. Enter ... Digital
... a huge collection of brand new

digitally recorded production music delivered
on state-of-the-art compact digital disc. The
Digital Music Library & Production System
gives you a total variety of musical styles.
From recognized, heavy-weight composers and
musicians comes the finest and most complete
music library and production system available
today. The Digital Music Library & Production
System can increase the output of your sta-
tion’s production department by 40% or more.
The library will be previewed September 11th
through the 15th at the Radio '85 Management
and Programming Convention in Dallas or

you may call to reserve your
demonstration kit today. I Arer Corr
FirstCom Broadcast Services

13747 Montfort Drive
Suite 220

Dallas, Texas 75240
1-800-858-8880

In Texas/Alaska call
collect.(214) 934-2222

MUSIC LIBRARY J} PRODUCTION SYSTEM ™

™Trademark 1985, Jim Long Companies, Inc.
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to that he was Sales Manager of the
Los Angeles office of Hillier, New-
mark, Wechsler & Howard.

Straus
Upped To

KBZT GSM

KBZT (K-Best)/San Diego Na-
tional Sales Manager Bill Straus
has been promoted to GSM. In his
new role, Straus will maintain his
NSM duties.

Said GM Tim Hahnke, “Bill has
earned great respect within the na-
tional sales community. I'm confi-
dent he’ll continue doing an excel-
lent job as GSM.”

Straus started in sales in 1980 at
KTAR/Phoenix. After moving up
to LSM, he joined KBZT in 1982,
and becarme NSM there 15 months
ago. “I inherit one of the finest
sales staffs in radio today,” he told

Evans

Newport-
Sudbury
Manager

KNBY & KOKR/Newport, AR
GM Al Evans has been promoted to
Manager/Group Operations for
parent Newport Broadcasting/
Sudbury Services, which also owns
seven other stations in Arkansas.
In his new role, Evans will oversee
all of the group’s stations, relocat-
ing to company headquarters in
Blytheville, AR.

President Harold Sudbury Jr.
noted, “Al has been with us for 20
years, and shares our commitment
to community involvement and
professionalism.”

A 3l-year broadcaster, Evans
has managed KNBY & KOKR for
the last 16 years. “We expect to be
one of the biggest and best radio
groups in the country in a number
of years, and that’s what we’re go-
ing to work toward.”

In addition to the Newport com-
bo, Newport/Sudbury also oper-
ates KLCN & KHLS/Blytheville,
KAWW-AM & FM/Heber Springs,
KHPA/Hope, KTPA/Prescott, and
KSUD/West Memphis.
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Prior to joining WLYF in 1983,
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and television broadcasting career
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shift.
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“When you do somethlng very well,
you simply can’t do it for everyone.”

E. Alvin Davis & Associates—
Quality consulting for select clients

Our commitment is to
provide quality consulting
services. By design, we have
chosen to offer close, personal
attention to a select number of
clients.

As a result, we are able to
tailor individual marketing
strategies that have consistently
and dramatically achieved
improved rating performance.

A case in point:
The Spring 1985 Arbitron’

Congratulations to these
outstanding stations on a great
sweep!

KMGG-FM Los Angeles
GM: Don Nelson
PD: Ron Rodrigues
Up 1.7 to 2.3!

WLTF-FM Cleveland
GM: Gordon Stenback
PD: Dave Popovich
Up 5.5 to 7.3! Once again, the
#1 A/C in Cleveland.

WLOL-FM Minneapolis
GM: Doyle Rose
PD: Tac Hammer
Up 8.5 to 9.4! Once again, the
#1 CHR in Minneapolis.

WJYO-FM Orlando
GM: Harvey Tate
PD: David Sousa
Flat 12.9 to 12.6! Now, the
#1 station in Orlando.

WIQB-FM Ann Arbor
GM: Ernie Winn
PD: Brent Alberts
Up 6.3 to 9.1! Now, the #2
station in Ann Arbor (second
only to Detroit’s WJR).

WVIC-FM Lansing
GM: Bob Goodrich
PD: Mark Maloney
Up 17.1 to 20.5! Once again, the
#1 station in Lansing.

WIOG-FM Saginaw
GM: John Casey
PD: Rick Belcher
Up 16.6 to 19.4! Once again, the
#1 station in Saginaw. Also, #2
Flint TSA.

WGGZ-FM Baton Rouge
GM: Manuel Broussard
PD: Michael Adams
Debuts with a 9.6! #3 in Baton
Rouge their first book.

*Spring 1985 Aybmon Total Persons. AQH M/S,
6A-12M, Total Weel

WZZP-FM South Bend
GM: Vince Ford
PD: ] ). Duling
Debuts with a 12.1! #2 in South
Bend their first book.

E. Alvin Davis & Associates’
“custom” approach to consulting
—- serving select clients with
individualized programming and
marketing guidance — has
produced a history of client
rating and revenue successes.

If higher ratings and increased
profits interest you, you should
talk to us. To learn more, phone
E. Alvin Davis at 513/984-5000.

E. Alvin Davis

N DAVIS
\Ed & ASGOCIATES, INC.

Davis

9851 FOREST G&EngRNE E. M‘S:‘e D genT
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NEWS IN BRIEF

Joe Kiener

@ KEN GAINES, after serving 11 years
as GM at KTOK/Oklahoma City, be-
comes VP/GM at Penn Communica-
tions Group’s newly-acquired N/T-A/C
combo KVOR & KSPZ/Colorado
Springs.

®HELEN MIRONES has been named
VP/Controller at Drake-Chenault. A
six-year company veteran, she has ad-
vanced from accountant through the fi-
nancial ranks to the new post.

®BUDDY HOWELL advances from
Sales Manager to General Manager at
Country outlet KLLL/Lubbock.

Helen Mirones

® DAVE NELSON, morning personality
at KCUB{Tucson, promoted to Pro-
gram Director for the Country station.

® JOHN MANGINI moves up from Divi-
sion VP/Operation Services for RCA
Records to VP/International Operations
for RCA/Ariola International.

® JOE KIENER advances from Sr. VP/

International for the Ariola Group in Eur-*

ope to VP/A&R & Marketing for RCA/
Ariola International.
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NEWS

John Mangini

®TOM SHANNON, former program-
mer at Q106/York, named Program Di-
rector at A/C-formatted WSFM/Harris-
burg. He is succeeded at Y106 by
Bob Spence, former PD at v100/
Charleston.

®DAVID GERETY, Western Division
Sales Manager for Satellite Music Net-
work, promoted to General Sales Man-
ager. New Regional Affiliate Managers
include Donald Gordon (CA, OR);
Mike Minor (MS, AL); Steve Sipe (IN,
IL); and Al Bober (MI, OH).

Tennessee Recording
Tax Plan Overturned

The Nashville music industry
was granted a reprieve Tuesday
(8-20) from a controversial tax
plan that would have not only
driven up recording costs there,
but could also have driven business
out of the state entirely. Only a few
days earlier, local record com-
panies, recording studios, music
publishers, and trade groups had
begun organizing intensely to fight
the proposal.

The turn of events was fast and
dramatic. As a whole, the local
entertainment community learned
only last week of the Department
of Revenue's proposal to levy a
5.5% state sales tax on “recording
and TV studios, and others engag-
ed in the original productions of
sound recordings on tape or disc, or
commercials or other program-
ming on videotape or film.” Under
existing law, the production of such
masters is viewed as rendering
“personal services,” and therefore
exempt from state sales tax.

The new rule would have taken
effect November 1, subject to the
outcome of hearings, originally
scheduled by the Revenue Depart-
ment for September 3 in Nashville.
Observers speculated that it would
have deprived Tennessee’s enter-
tainment industry of millions of
dollars, as audio and video recor-
ding work would leave the state to
avoid the tariff.

Growing awareness of the poten-
tial losses sparked meetings of
trade interests, including AFTRA
and the Nashville Music Associa-
tion (NMA), as well as widespread
media coverage. Nashville Mayor
Richard Fulton held a press con-
ference August 17 to announce op-
position to the proposal. There
were similar denouncements in the
media by CBS Records’ Rick
Blackburn, MCA’s Jimmy Bowen,
and Tree International’s Buddy
Killen, among others.

Lobbying of local legislators
began, and further anti-tax strate-
gy sessions were scheduled
throughout this week. The activity

became academic Tuesday morn-
ing (820), when Department of
Revenue Commissioner Don Jack-
son announced that “the proposal
to tax recordings has been perman-
antly withdrawn.” The commis-
sioner was said to have acted after
conferring with members of the

state’s Job Council.
Explained Jackson, “While the
proposal may have been sound tax

administration, it did not take into
account the possible adverse effect
upon economic development. Gov-
ernor Alexander wants to avoid
any change in tax policy which
would discourage the music indus-
try from further expansion of its
activity in Tennessee.”

Nashville public relations execu-
tive Bill Hudson, who was one of
those leading industry -efforts
against the ruling, told R&R that
extensive media coverage helped
resolve the issue.

Similarly, David Maddox of the
Nashville AFTRA chapter noted,
“It’s fairly safe to say that those in
state government involved with
making up these rules are not
thoroughly familiar with the enter-
tainment industry in Tennessee.
They may have drawn the rule
broader than even they intended in
terms of its application or its nega-
tive impact. And I don’t think they
had that intention in mind.”

Gwiazdon
Continued from Page 3

years with the company, Dennis
deserved an opportunity to man-
age his own station. He’s a dynam-
ic, people-oriented manager, and
it’s an exciting time for all of us.”

Gwiazdon started with Brown in
1974 as an Account Executive at
KXOA, moving up to Local Sales
Manager in 1976 and GSM a year
later. “Salt Lake City is growing by
leaps and bounds,” he said, “and
KKAT is prepared to take advan-
tage of that. There seems to be a
tremendous acceptance of Country
listening there, and that’s where

United
Continued from Page 1

WYST-FM PD Gary Mercer
shifts back to co-owned Hispan-
ic station KALI/Los Angeles as
Operations Manager. It was al-
so announced that WYST Pro-
motions Director Betsy Peisach
is the company’s new Director/
National Promotions & Corpor-
ate Public Relations.
Commented United Presi-
dent/CEQO Jerry Hroblak,
“United has been in trouble
with the FCC for a long time,
and it’s taken up a lot of our
energy and resources. Fortu-
nately, we're getting beyond
that now, and are finally begin-
ning to look to the future. We're
very pleased about these ap-
pointments, including the arriv-
al of Brute Bailey, who’s cer-
tainly a fine programmer.
These moves strengthen our
central management founda-
tion, which will oversee our ex-

pected long-range growth.”

we intend to put our brand.”

As part of the changes, KXOA
LSM Jim Eaton has become Na-
tional Sales Manager, while AE
Sharon Searson moves up to LSM.

Brittain

Continued from Page 3
the air by mid-month. By this time
next year, we’ll be fighting it out
for the number one position in this
market.”

A member of the Z100 airstaff for
almost two years, and former co-
partner of the Ross & Wilson team
at WABC/New York, and Z93/At-
lanta, Brittain will be heading up
his own show for the first time
since 1975. “(Z100 Morning Zoo
host) Scott (Shannon) will proba-
bly turn my leaving into a promo-
tion, but I can’t tell you how much
I've learned from him and how
much of a positive impact it has
made on my career. I don’t think
there will be an immediate re-
placement, but one will be named,
as Scott doesn’t like coming in on
time on Tuesdays, especially after
Monday Night Football.”

==




SUPERSTAR CONCERT SERIES
is proud to present Tom Petty & The
Heartbreakers in their first national radio
corfcert in five years, an exclusive perform-

ance airing Labor Day Weekend on more
than 450 Westwood One Radio Network
affiliates throughout North America.

Recorded during the Southern Accents

Iour '85% July swing through Texas and
Oklahoma, this powerful show features the
group delivering 90 minutes of classics

from their six LPs — from ‘American Girl” to
“Rebels” and including “Breakdown” “Listen
To Her Heart,” “I Need To Know.” “Don’t Do Me
Like That” “Refugee;” “The Waiting,” “Change Of
Heart;” “Don’t Come Around Here No More”
“Make It Better (Forget About Me)” and more.

Join Tom and Heartbreakers MIKE CAMPBELL,
HOWIE EPSTEIN, STAN LYNCH and BENMONT
TENCH, plus the fabulous three-piece Soul Lips
Horns and a pair of sizzling backing vocalists,
as they wrap up the long, hot Summer of

85 in fine Southern style — with one foot

on the stage and one foot on the pedal!

brought to you by

© 1984 The Coca-Cola Company Al rights reserved. Coca-Cola and
Sprite are registered trademarks of The Coca-Cola Company

FOR THE BIGGEST EVENTS ON RADIO, IT'S WESTWOOD ONE...AND ONLY!




Strategic Radio Research. We're setting
the new industry standard for reliable,
accurate research.

From our professionally-staffed phone
center in Chicago, we recruit a clean and
rei)resentative sample for each study you
select, from perceptual research studies to
auditorium music testing.

And we do everything, but everything,
ourselves. No farming out studies, no bad
recruiting, no biased samples. We don't
stand for that. And you shouldn't either.

Strategic Radio Research. We know you'll
never get the right answers until you start
asking the right questions.

Ask Kurt Hanson at (312) 883-4400.

655 W. Irving Park at Lake Shore Drive
Chicago, IL 60613
(312) 883-4400
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‘Super’ Group

Continued from Page 1

has the potential to backfire.
There’s growing talk in NAB
circles of discontinuing future
joint conventions with NRBA.
Privately, some NAB officials
believe NRBA’s membership is
declining and income from the
joint convention is critical to its
survival.

NAB Chairman Ted Snider
said, “If I read the mood of the
board correctly, it’s very much
in question. There’s a general
mood that what NRBA proposes
is a very serious threat to a very
strong and viable organization
we've built up. If their plan
means dismantling that, then
many gquestion whether we
should continue to work with
them.”

Support for making next
month’s joint meeting in Dallas
the last NAB/NRBA venture
“hasn’t cooled down,” says
NAB's Fritts. “That is still an
item of discussion with the
board. It’s up in the air. They
don’t understand the motivation
of NRBA to suddenly hit us with
a lightning bolt out of the clear
blue.”

NRBA: “We Work

Better Together”
NRBA Executive VP Peter
Ferrara reacted, “My response
to the people who are saying
that is to ask what service they
are doing for the radio industry
by splitting the meetings back
apart. I'd be very sorry to see
that happen. We work much
better together than we do

tudes. “We were willing to defer
to whatever that decision was,”
said Ferrara. NRBA may even-
tually underwrite such a survey
on its own, he added.

RAB’s Stakelin said he op-
poses a survey because only an
association’s members are
qualified to evaluate its per-
formance. “You can’t ask peo-
ple who aren’t involved in the
effort,” he argued. “Just a
blanket survey would be an
emotional question.”

RTNDA Exec. VP Ernie
Schultz commented, “The re-
sponse to that was, ‘Survey
them about what?’ They really
don’t have a specific plan. The
word ‘amorphous’ kept crop-
ping up.” Surveying broadcast-
ers about a non-specific plan is
like going on a “blind date,”
said Schultz.

By all accounts, the summit
was a cordial affair in which
participants refrained from
bringing up many of the har-
sher sentiments and suspicions
the NRBA plan has spawned.

Sales Sole
Radio-Only Area

Fritts said that it’s necessary
for radio sales, which directly
compete with TV sales, to be
split off in the RAB. But he said
NAB'’s legislative and regula-
tory clout in Washington is en-
hanced by the radio/TV mar-
riage.

Echoing that view, RAB’s
Stakelin remarked, “We spe-
cialize in sales and marketing
and we have severe reserva-
tions about throwing that into a
pot with a lot of other job de-
scriptions.”

arart.”
p;he next step is for NRBA to Added NAB Chalmlan Sni-

submit the “super” association der, “NRBA has tried to be a

idea to its board of directors in super-radio asociation for many

Dallas on September 10. NRBA years and broadcasters just

leaders only reluctantly went to haven’t supported it.

last week’s meeting when they

saw how strong dance

would be. They also feared that ABC

boycotting a meeting about
their own idea pending board
approval would be misunder-
stood, and repeatedly stressed
at the meeting that the summit,
called by NAB, was “prema-
ture.”

“We’re not trying to beat the
drum or raise the flag for this
idea,” Ferrara emphasized.
“We think we've picked up a
feeling among radio broadcast-
ers out there that this should
happen, and it’s the responsibil-
ity of everyone in the associa-
tion business to listen to them.”

Exploratory Panel,
Industry Survey
Rejected

Ferrara said NRBA was ““dis-
appointed” that its idea of set-
ting up an exploratory commit-
tee “didn’t even get any consid-
eration” by the trade group
leaders. “We recognize that the
people in that room all had re-
spective turfs to protect and we
don’t begrudge them that.”

The summit also turned down
NRBA President Bernie Mann’s
proposal that the associations
jointly underwrite an indepen-
dent survey of industry atti-

Continued from Page 1

ers direct the activities of what
are really two product groups.
It’s going to free (VP/ABC Ra-
dio Networks) John Axten to
work with all our programming
people to come up with new and
better services that we can pro-
vide to our 1800 affiliates.”

Axten added, “Dan and Stu
have been outstanding directors
of networks, and both under-
stand very well the needs of the
young adult and adult affiliates
respectively.”

Forth commented, “Recent
programming breakthroughs in

_ our affiliate lineups have made

ABC the largest force in young
adult radio. I look forward to
promoting our growth at an
even more aggressive rate.”

Krane remarked in a similar
vein, “I look forward to even
faster and greater success for
the ABC adult radio networks
and our affiliates during the
next few years.”

Forth will continue to direct
the ABC Rock Network and
Krane will continue to direct the
Information network. Directors
will be hired for ABC FM and
Direction.

TRANSACTIONS

WKRZ-AM & FM Mark
First Osborn Purchase

WKRZ-AM & FM/
WILKES-BARRE

PRICE: $7.6 million

BUYER: Osborn Communications,
headed by Brownlee Currey and
Frank Osborn. Currey is Chairman of
the Board of the Nashville Banner. Os-
born was Sr. VP of Price Communica-
tions prior to forming his new com-
pany.

SELLER: Reliance Capital Group
DIAL POSITION: 1340 kHz; 98.5
mHz

POWER: 1 kw/250 watts nights; 6.9
kw at 1100 feet

FORMAT: Big Band; CHR

BROKER: Veronis, Suhler & Associ
ates

King

Continued from Page 3
WIZE/Springfield, OH for six
years. “We’re building a station
from scratch,” he said, “and the
management team is a group of
people that PDs dream about
working for. Regardless of format,
this will become a wonderful radio
station.”

KCEY & KMIX/TURLOCK, CA
PRICE: $3,375,000, including a
$250,000 noncompete agreement.
BUYER: Radio Associates, Inc.
Coprincipal Robert Salmon is GM of
WKMI/Kalamazoo.

SELLER: FMW Broadcasting, Inc.,
headed by Robert Fenton and Harry
MacMurray. Fenton also has interest in
KHSN & KOOS/Coos Bay, OR and
KMYC & KRFD/Marysville, CA. Mac-
Murray also owns KATO & KXKQ/Staf-
ford, AZ.

DIAL POSITION: 1390 kHz; 98.3
mHz

POWER: 5 kw; 1.6 kw at 390 feet
FORMAT: Big Band; Country
BROKER: Hogan-Feldman, Inc.

KNGL & KBBE/

McPHERSON, KS

PRICE: $589,000, including a
$49,000 noncompete agreement.
BUYER: Davies Communications, Inc.
SELLER: Bengei Broadcasting Co.
DIAL POSITION: 1540 kHz; 96.7
mHz

POWER: 250 watts; 3 kw at 245 feet
FORMAT: A/C; Easy Listening

KKPL-AM & FM/SPOKANE
PRICE: $4 million

BUYER: Christenson Communica-
tions, headed by GM Scott Christen-
son. He also owns 11% of the seller,
Alpha Radio, Inc.

SELLER: Alpha Radio, Inc., headed by
Garry Munson, who also owns KCFX/
Harrisonville, MO.

DIAL POSITION: 630 kHz; 96.1 mHz
POWER: 1 kw; 100 kw at 2380 feet
FORMAT: A/C

WSTC & WYRS/
STAMFORD, CT

PRICE: $4 million

BUYER: Chase Enterprises, which
also owns WTIC AM & FM/Hartford
through its subsidiary, Ten Eighty
Corp.

SELLER: Radio Stamford, Inc.

DIAL POSITION: 1400 kHz; 96.7
MHz

POWER: 1 kw days/250 watts nights;
3 kw at 365 feet

FORMAT: Music of Your Life; Mellow
Jazz

BROKER: Richard A. Foreman Asso-
ciates

. PUTTING BUYERS AND SELLERS TOGETHER FOR OVER 31 YEARS |

SANDUSKY NEWSPAPERS, INC.

has acquired the assets of

KBZT-FM
San Diego, CA
from

ALTA BROADCASTING CO.

for
$9,670,000

Our Associate Ray Stanfield initiated the
transaction and assisted in negotiations. [

Ray Stanfield

17402 Chatsworth Street |

Suite 203

Granada Hills, CA 91344 |

(818) 366-2554

SEE US AT RADIO ‘85— ANATOLE HOTEL, SUITE 2082
Executive Offices: 1835 Savoy Drive, Atlanta, Georgia 30341 (404) 458-9226
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HEARING ORDER ISSUED

WASHINGTON REPORT

Hatemongering No Issue
In Pending KTTL Hearing

Reaffirming that KTTL/Dodge City, KS (now KMCS)
should not be punished for blatantly racist broadcasts, the
FCC last week issued an order designating the station’s re-
newal for hearing on character issues and an alleged fail-
ure to maintain a proper programs/issues list. It will also
face a competing applicant in the hearing, Community

Service Broadcasting.

Already under fire for taking
taking two years to designate the
renewal, the Commission immedi-
ately came under fresh attack
from civil rights groups when it fi-
nally issued the hearing order last
week.

The character of KTTL owners
Charles and Nellie Babbs will be
explored not on any issue of im-
proper programming, but in rela-
tion to their failure to shut down a
paging business after the state of
Kansas revoked its charter.

Given “limited” weight in the
character exploration will be state
and local actions pending against
the couple, including suits for copy-
right infringement and defama-
tion, as well as contempt-of-court
warrants and garnishment of
wages for failure to pay state per-
sonal property taxes.

In failing to designate a content
issue in the case, the FCC empha-
sized, “It is well settled that the
Commission can not use its regula-
tory power to rule material off the
air merely because the material
may be offensive to many mem-
bers of the broadcaster’s
audience.”

B’nai B’rith Hits
‘“‘Dangerous Message”

Nathan Perlmutter, Director of
the Anti-Defamation League of
B’nai B'rith, charged, “The FCC is
sending a dangerous message that
it will tolerate broadcasts charac-
terized by virulent anti-Semitism,
racism, and incitement to violence
against Jews and other minorities.

“Broadcasts which urge listen-
ers to ‘get violent, start making
dossiers, names, addresses, phone
numbers, car license numbers, on

MURFREESBORO ABANDONED?

every damn Jew rabbi in this land’
.. . must be grounds for refusing to
renew a station’s license,” Perl-
mutter continued.
NBMC Charges
“Right-Win Leaning”

National Black Media Coalition
President Pluria Marshall accused
the FCC of using the First Amend-
ment “as a dodge” and said the
ruling reflects the agency’s “right-
wing leaning.” The outcome “‘may
have been different” had Jerry
Falwell been attacked, he reflect-
ed.

Washington lawyer Grier Raclin,
who represents a citizens group
that filed a complaint against
KTTL at the FCC, said the hearing
order should be “sufficient” to take
away the station’s license even
though the Commission “went out
of its way to give short shrift to
some very serious issues.”

Attorneys involved in the case
said privately they believe KTTL
will eventually lose its license on
technicalities, but fear the FCC is
setting a dangerous precedent by
refusing to censure broadcasters
who incite and applaud violence.

W2ZKS Fined $10,000 For
Main Studio Violation

WZKS/Nashville has been fined $10,000 by the FCC for
failing to maintain a “main studio” in Murfreesboro, TN,
its city of license. The fine stemmed from an investigation
launched after the station’s Murfreesboro landlord filed
suit in local court claiming WZKS had broken its lease and

moved out.

FCC policy says stations are re-
quired to maintain a main studio in
their community of license “‘as one
means of assurance that the needs
and interests of the residents of
that community are met and that
the station serves as an outlet for
local self-expression.” Stations
must originate at least 50% of non-
network programming from their
main studios or elsewhere within
the community of license.

Waiver Conditions Broken

In February 1984, WZKS sought
and received an FCC waiver of the
rule, allowing it to move the bulk of
its operations to Nashville, 30 miles
away. The waiver was conditioned
on:

« Originating the majority of
programs, other than recorded
music, from Murfreesboro

+ Using a broadcast quality au-
dio line between the Nashville stu-
dio and the transmitter

* At WZKS’s own request, main-
taining a fulltime management-
level employee in Murfeesboro and
originating news and public affairs
programming from the main stu-
dio.

Tape Playback Not
Local Origination

In fining WZKS $10,000 the Com-
mission charged that the last man-
ager deserted Murfreesboro in just
-a month after the waiver was
granted when the Traffic Manager
moved to Nashville. And it said
“there is no evidence that the L-
censee originated news program-
ming from Murfreesboro and . . .
WZKS’s playback of prerecorded
tapes at its Murfreesboro facility
does not satisfy the requirement of
local program origination.”

The station was also accused of
switching to parttime employee
presence in Murfreesboro and use
of studios at WMTS/Murfreesboro
a full year before applying for per-
mission to do so this May. WZKS

says it corrected the problems in
July, and its request for a modified
waiver of the main studio rule is
currently pending in the FCC’s FM
Branch.

CHR-formatted WZKS was for-
merly WKOS. Hale Broadcasting
sold the station to WKOS, Inc. (now
WZKS, Inc.) in 1981 and had previ-
ously sold WMTS to McCreery
Broadcasting. An application to
sell WZKS to Transcom Limited
Partnership II is now pending at
the FCC.

MAIL FROM THE CHIEF — The giant get-well card sent last month to Presi-
dent Reagan by WOMC/Detroit (R&R 7-26) and signed by over 1000 well-
wishers apparently didn’t go unnoticed at the White House.

FMs DOUBLE

Station Ranks Up
50% Since 1968

The number of radio stations in the United States has
grown by exactly 50% since 1968, with FM accounting for
virtually all of the expansion. While the AM total is up only
13% in the 17-year period, commercial FMs are up 97%
and educational FMs by 232%, according to figures com-
piled by R&R from FCC data.

The average number of new sta-
tions was 33 per year for AM, 110
for commercial FM, and 49 for ed-
ucational FM. If that growth rate
continues, the number of radio sta-
tions will hit the 10,000 mark some-

In raw numbers the high and low
years for AM were 1971 (59 sign-
ons) and 1973 (16). Commercial
FM’s high-low years were 1985
(190) and 1982 (53). For non-com-

time in early 1986. mercial FMs, a high of 83 new out-
Year AMs FMs Ed-FMs Totals
1968 4235 1932 361 6528

! 1975 4450 2715 763 7928
1980 4564 3229 1064 8857
1985 4729 3808 1198 9798

Total increase 557 (13%)

1876 (97%) 837(232%) 3270 (50%)

)

A look at summer-to-summer
totals shows relatively steady
growth in all three services, rather
than any distincet upward or down-
ward trends. The one exception is a
recent surge in commercial FMs.
After 78 new sign-ons in 1978, the
number of new ones more than
doubled to 160 in 1984 and jumped
to an alltime high of 190 this year.

lets was recorded in 1976, while the
total actually dropped by 11 sta-
tions in 1983.

R&R’s calculations are based on
FCC public notices of station totals
which are kept on file back to 1968.
Where available, August-to-August
figures are used. Otherwise, July
or September figures were substi-
tuted.

NEW/S BRIEFS

U.S.-Mexico
Reach Long-Awaited
AM Agreement

Meeting for the past two weeks in
Mexico City, U.S. and Mexican nego-
tiators have reached an agreement in
principle on new AM rules that will
open new nighttime operating authori-
ty for many stations

The FCC says it hopes to wrap up fi-
nal details and put the pact “into provi-
sional effect by late fall of this
year.” Under terms of the agree-
ment:

e Daytimers now restricted to 6pm
signoff can, in most cases, operate
untif two hours past sunset

* Nighttime broadcasting can be
begin for stations on the Mexican
Class I-A clear channels

* Mexico can begin nighttime use
of U.S. clear channels, protecting
Amer‘:ca_n stations

FCC Chairman Mark Fowler said in
a statement. “This achievement cul-
minates an almost three-year process
of cooperative efforts between the
U.S. and Mexican officials which will
lead to enhanced opportunities for
U.S. broadcasters to expand their ser-
vice to the American public.”
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Car
Phones
Curb
Accidents

I\ic_)tJust Another
Rock Trivia Book

At almost 300 pages, “‘Rock
Topicon,” cowritten by Dave
Marsh, Sandra Choron, and
Debbie Geller, is anything but
your average slapdash rock 'n’ roll
trivia paperback. Organized
chronologically and indexed by
performer and song title, the book
provides a wealth of information
on approximately 3000 artists and
1800 tunes, all of which makes
perfect fodder for DJ drop-ins,
contest giveaway questions, and
the like.

While the questions range from
basic (“Who was the only black
‘fifth Beatle'?") to trebly tough
(""Name the first group to appear
on ‘American Bandstand'”), the

First
Compact
Disc Production
Library Arrives

Hard to believe, but a recent study
claims that people who talk on their
car telephones while driving have
fewer accidents than those who
don't, even though drivers who use
cellular telephones are on the road
twice as much as their non-phone-us-
ing counterparts.

According to AT&T and the Auto-

craziest chapter has to be “‘Blood
On The Bluebooks,” subtitled
“The Ultimate Bob Dylan Quiz.”
“List all references to Italy and
Italians in Bob Dylan composi-
tions.”” Yeah, right.

Along: with a surprising number
of radio-related questions,
perhaps the most interesting sec-

|

tion is given over to essay ques-
tions. A sample: "“Plan an ideal
Battle-of-the-Bands. Four groups
are playing. Who wins, what songs
do they play and why do they beat
out the competition?” Priced at
$9.95, from Chicago-based Con-
temporary Books.

Survey Shows Strong
Interest In Cable Stereo

A recent survey of more than one

bly disposed cable subscribers al-

mobile Association of America,

which conducted the study, 7.4% of
the 305 cellular phone users survey-
ed claimed to have had an accident in

the past year, as opposed to 10.2%

of the 453 drivers in the test control

group.

What's more, the accident rate
among cellular phone users dropped

after their phones were installed,
from 8.2% to 6.6% annually. One

theory is these life-in-the-fast-lane

types feel less compelled to speed to
their destinations.

Firstcom Broadcast Services recently announced the availability of
an entire production music library on compact disc, reportedly the first of its
kind. By putting a complete production music catalog on compact disc, the
customer is able to instantaneously preview and cue tracks for a substantial
decrease in production time. Plus, your spots will sound as good the |
5283rd time they're aired as they did the first — CDs don't wear out.

The library features a precoded index system that enables the user to
time and cue precise edit points and posts. Each track comes in 60 and 30
second versions with rhythm mixouts, accents, and stingers, giving YOu-
greater flexibility for your clients. Al music and effects are new and have
been recorded specifically for this library. Regular updates are available as
well.

For more information, contact Cecelia Garr at (800) 858-8880 or
(214) 858-2222.

Fewer “Typical”’ American Families

The “typical” U.S. family of hus-
band, wife, and two children is now
found in only 11% of American
households. In fact, only 28.5% of
U.S. households are husband and
wife families with children, a substan-
tial decline from 1970's figure of
40%.

Since 1970, married couple fami-
lies with children have decreased by
R 1.2 million, while total U.S. house-
. holds increased by 22 million to a rec-

N1 ord 85.4 million.
Childless Couples
Largest Group

Meanwhile, couples with no child-
N ren make up the largest group of
American householders, with 30% of
the total. The number of couples with
no children has increased by 6.5 mil-
lion since 1970; this group is composed
of mostly older people. Two out of every
three households made up of couples
without children are headed by a per-
son older than 50.

People who live alone comprise the
second largest group of U.S. house-

thousand cable and non-cable house-
holds showed that 27.5% of those
homes currently receiving cable ser-
vices would be interested in receiving
cable-delivered music stereo service,
a figure that projects to 10 million
households. The study was conduct-
ed by R.H. Bruskin Associates on
behalf of the Studioline cable stereo
service.

Interestingly, 83% of these favora-

ready have a stereo system in the
same room as their TV set, as do
80% of the non-subscribers. With
features such as high-quality sound,
no commercials, and stereo audio for
pay, basic, and off-air TV included in
the Studioline package, it appears
that radio may be forced to prepare
for yet another challenge in the form
of increased competition. The ever-
changing marketplace rolls on .

you hear a politician ranting on about
the “traditional” U.S. family.

1970 and currently account for 23%
of all American households.

There is one exception to this pat-
tern, however. About one out of every
five American children lives with only
one parent, usually the mother. The
number of households consisting of a
woman with one or more children has
doubled since 1970. There are now
nearly six million such families, most
of whom live in poverty.

57% ““Untypical” Families

All of which means that if you com-
bine the number of people who live
alone, childless married couples and
those relatively few folks who cohabi-
tate without being married, you'll wind
up with 57% of all U.S. households.
Something to remember the next time

]
Where The Young Men
(And Women) Are

CO (23.4%); lowa City, IA
(23.3%); Ann Arbor, MI (22.7%);
Madison, W! (21.9%); and Santa
Cruz, CA (21.7%). Noting that
each of these metros is home to a
large state university, we wonder
if these population percentages
hold true on a year-round basis. . .

o

.t

" The bitterness
of poor (gia_lity
lasts much longer -
than the swectness
of a low price. ~ holders. According to American Demo-
graphics, single-person households

¥ have increased by nine million since

Most young adults (ages 25-34)
are concentrated in cities with
populations under 175,000.
Sales & Marketing Manage-
ment reports that the cities with
the highest percentages of young
adults are: Anchorage, AK (24.5%
of the total population); Boulder,

Diglteal dazz

State of the 4rt Music
For the State of the Art Mind.

The World's First Digitally Produced and _
Reproduced Syndicated Radio Program.

Perfect for weekend programming to
reach 25-49 adults. Digital Jazz is a 4
hour weekly show with National and Local
sponsored hours. Best compliments

AC and AOR.

For the Best in a TRA VELING BILLBOARD® (Bumper Strip or
Window Label) call Byron Crecelius, person to person, COLLECT
314-423-4411

To' find out more call Tom Snyder (305) 565-8045.
Crystal Clear Productions e 2615 N.E. 14th Street o Ft. Lauderdale, FL 33304-1507
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Youhg Named Capitol VP

Bob Young

Bob Young has been ap-
pointed VP/Administration and
Business Affairs at Capitol Rec-
ords. A 15-year label veteran, he
was most recently VP/Business
Affairs.

Turak Heads WRFM
Retail Sales

Mark Turak has been upped to
Retail Sales Manager at WRFM/
New York. An AE with the station
since January, he previously serv-
ed in a similar capacity with neigh-
boring WHN. In other station ac-
tivity, VP/GM Mark Bench has
been elected as Treasurer of
NYMRAD (New York Market Ra-
dio Broadcasters Association). He
had previously served as a mem-
ber of the group's board of direc-
tors.

Bevilacqua To
WRFM NSM
o

Deborah Bevilacqua

Deborah Bevilacqua has been
upped to National Sales Manager
at WRFM/New York. During the
past year she was an AE for the
station; prior to that she worked
as Supervisor/Senior Broadcast
Buyer for Serino, Coyne & Nap-
pi and as Broadcast Buyer at
Media Communications.

Meter To RCS NSM

Michael Meter has joined Ra-
dio Computing Services as Na-
tional Sales Manager. Prior o this
he was associated with KHEY-AM
& FM/EI Paso, Philadelphia out-
lets WHNL and WPEN, and
KNOB/Long Beach. He also
served as Production Manager for
the American Forces Network
from 1960-62.

Wanroy Named RBG

PROS ON THE
LOOSE

Bob Allen — PD WEAN/Provi-
dence (401) 821-0453

B8ob Burchette — Mornings
WXTU/Philadelphia (215) 449-
5571, Ext. 221

Gene Olsen — Nights WENS/
indianapolis (317) 786-2663

P. Michael Wanroy has ac-
cepted the post of VP/Finance
with the Regional Broadcasters
Group, owners of WXQT &
WGRD/Grand Rapids, WKOP &
WAAL/Binghamton, NY, and
WPIC & WYFM/Sharon, PA-
Youngstown, OH. Wanroy was
most recently affiliated with the
Fetzer Broadcasting Company,
Inc. in the same capacity.

Atlantic Realigns
Black Music Division
Following the reorganization of
its Black Music Division, Atlantic
Records has promoted three
staffers and announced a new ap-
pointment. Ten-year label veteran
Patricia Jones, formerly Ex-
ecutive Assistant, is now the Na-
tional Director of Product Manage-
ment. Rita Roberts, most recent-
ly National Secondaries Promotion
Coordinator, is National Marketing
Manager. And Iris Grubman
moves from secretary to Market-
ing Coordinator. Timmy Regis-
ford, who spent the past three
years as music consultant to
WBLS/New York, comes aboard
as A&R Representative.

Sparrow Records Opens
Eastern Office

Sparrow Records is opening
an Eastern Regional office in
Nashville. Barbara Catanzaro
will oversee the new facility as
Manager, Special Projects. Catan-
zaro was previously National Mar-
keting Manager for Refuge Rec-
ords.

Radio Computing
Services Moves To N.Y.

Radio Computing Services, a
major supplier of computer soft-
ware programs for radio stations,
has shifted its Englewood, NJ
headquarters to New York. This
move consolidates the RCS of-
fices into one location. The new
address is Suite 315, 2 Overhill
Road, Scarsdale, NY 10583 (914)
723-8567.

Sounds Good Music
Forms Suite Beat

Sounds Good Music Com-
pany has expanded its operations
by debuting Suite Beat Music
Group. The newly-formed label
umbrella inciudes Epitaph Rec-
ords, Poshboy Label, Beat
Records, and Suite Beat Rec-
ords.

Rock And Roll Hall Of
Fame Board Announced

The Rock and Roll Hall of
Fame Foundation, established
to honor artists and music industry
professionals for their contribu-
tions to rock ‘and roll, has an-
nounced the members of its
Board of Directors, chaired by At-
lantic Records Chairman Ahmet
Ertegun. The members, repre-
senting virtually all major record
companies and the related firms,
are: CBS Records Group Presi-
dent Waiter Yetnikoff, RCA
Records President Bob Sum-
mer, Sire Records President
Seymour Stein, Rolling Stone
Editor & Publisher Jann Wenner,
Grubman, Indursky & Schind-
ler's Allen Grubman, Elektra-
Asylum Chairman Bob Krasnow,
A&M Chairman Jerry Moss, WEA
international President Nesuhi
Ertegun, MTV COO Bob Pitt-
man, PolyGram President Guen-
ter Hensler, EMI-Capitol Chair-
man Bhaskar Menon, Warner
Bros. Chairman Mo Ostin, Aris-
ta President Clive Davis, Geffen
President David Geffen, Stig-
wood Group Co. Chairman
Robert Stigwood, MCA Presi-
dent Irving Azoff, Quincy Jones
Productions President Quincy
Jones, Wyman, Bautzer, Kuch-
el & Silbert's David Braun, Bill
Graham Productions President
Bill Graham, and CBS Records
consultant/producer John Ham-
mond.

WB Appoints Guild
And Grzeszak

Kathy Guild is the new Adver-
tising Manager at Warner Broth-
ers Records. Guild comes to WB
with extensive experience in ac-
count services for a number of ad-
vertising firms, including Dentsu,
Young & Rubicam and J. Walter
Thompson.

Other changes at the label in-
clude the promotion of Arlene
Grzeszak to Production Manag-
er/Creative Services.

WFOX Elevates Jones

Curtis Jones

Curtis Jones, most recently an
Account Executive with WFOX/
Atlanta, has been promoted to
Local Sales Manager. Before join-
ing WFOX last year, he was an AE
with crosstown WKLA-AM & FM
for two years. Prior to that he
spent eight years in promotion
with Warner Bros. Records.

W&P/Atlanta
Taps Blackman

Michael Blackman has been
named Regional Manager of
Weiss & Powell’s Atlanta office
Before joining W&P, Blackman
managed McGavren Guild's
Houston office for three years af-
ter starting with the company in
1980 as an Account Executive in
Atlanta

Entertainment Music
Company Expands

The Entertainment Music
Company announced that Don-
ald Rubin and Hank Medress
have joined the company as Crea-
tive Consultant and Director/Artist
& Repertoire, respectively.

Hite Joins Eagle
As Research Director

Dr. Robert Hite joins Eagle
Marketing Services, Inc. in Fort
Collins, CO as Director Of Re-
search.

Why WBNS Radio’s cartridge tapes

sound better than yours

olumbus, Ohio Radio Station WBNS has

found the permanent cure for inherent
cartridge tape problems: the Harris Phase
Fixer audio time base corrector.

Ron McGrew of WBNS explains. *“We need-
ed this device 20 years ago. The Phase Fixer
gives us consistently clean sound on every
tape in the rack. No matter how much
repeat play and abuse they're subjected to,

For your information, our

Ron McGrew
‘WBNS Radio

tapes sound perfect and flutter-free. There's
no high frequency loss, and phase error is
totally eliminated. After several months of
using the Phase Fixer, I must say that
Harris, once again, has a winner."

Your programming may be flawless. But
performance problems develop in every
cartridge tape. Don't enter the ratings
war unarmed. The Harris Phase Fixer
gives you a competitive edge. For more
information, contact Harris Corporation,
Broadcast Group, PO. Box 4290, Quincy,
Illinois 62305. (217) 222-8200.

D HARRIS
name is Harris.
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RATINGS AND RESEARCH

CHR: Alive And Well

Does CHR stand for Continually Hot Radio? Or is the
format getting so cluttered with new entrants that the in-
itials should stand for Competitively Harrassed Radio?
While the assumption has been that CHR remains strong,
what indeed do the spring 1985 Arbitron results have to
say? Let's examine a cross-section of top 100 markets to

see what the reality is. Keep in mind that all of our anal-
yses tally the CHR stations with a
Mixed Bag 1.0 12+ share or better in the last
A review of ten select- 1 ree major Arbitron surveys, The
ed markets out of the top 100 indl-  gyareq are then added for those
cates that while the news is largely qualifying stations to develop com-
positive for the format, the skies posite 12+ and 18-34 adult figures
are not totally cloud-free. Among )
the best bits of news for CHR (as Chicago
shown in the figures on this page) (4 stations)
is that in 80% of the markets ex- So'%e Flasspes
: '
amined, the gmts m Shere 12+ 150 134 135 {16%)
dience was higher than the snesisss 233 186 102 (18w

format’s combined 12+ impact.
However, in 60% of the markets se-
lected, the format's 12+ share slip-
ped when compared to the spring
'84 tallies. The same story is true
when looking at the 18-34 adult pic-
ture.

As you will note in the market-
by-market breakouts, in some
cases there is an overabundanoe of
petition in the format may be
somewhat diluting its payoff for in-
dividual stations. But in more than
half of the markets we looked at,
the CHR combined shares repre-
sented near to or more than 20% of
the 18-34 marketplace. That is
usually enough to become the
dominant format in the metro.

To get a better understanding of
these particular market results,
you may want to talk to the CHR
broadcasters involved or travel to
their metros for a first-hand evalu-
ation.

rogrammers were
edly pleased to see a slight 18-34 up-
turn this past spring, but the for-
mat did not return to its glory days
of spring 1984. However, the adult
1834 share is significantly higher
than the overall 12+ picture.

Denver-Boulder
(3 stations) (4 stations F '84/Sp '85)
Sp's4 F'ss Sp'ss

12+ 181 238 182 ()
1834 228 256 24.5° (+6%)

The fall survey saw the first
significant showing for KRXY-FM.
That probably helps to explain why
the former A/C station’s segue to
CHR hit full stride and helped in-
flate the format’s impact. It
emerged as a top CHR in the
spring '85 results, but the other for-
mat competitors didn’t fare as
well.

|
The masters of electronic innovation proudly pre-
sent the next sonic landscape, STARFIREm. Over
| 300 compelling cuts for logos, contests, promos,
1.D.’s sound effects and beds for advertisers. Take
a quantum leap into the furture of radio production

with STARFIREm

482 SCUT
DENVER COLCRAIDS

BROWN BAG PRSDUCTIONS & '/
8C324

(3T 3841-9245
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WEEK IN REVIEW/

‘ Arbitron: Daypart Diary Tests Done

Arbitron has completed testing on a new diary layout intended to make it
easier to comectly credit entries. Known as the “daypart diary,” this layout
breaks each day's page into the four major dayparts. The goal is to clear up di-
| arykeepers’ misunderatanding over 12am (midnight) and 12pm (noon). Ac-
| cording to Arbitron Sales/Marketing VP Rhody Bosley, “The tests are com-
plete; the results are available. Now we'll have 1o see if we take any action on
implemnenting this new diary.”

R&R will see the new diary next month at the Radio ‘85 convention and re-
port on its potential impact.

Arbitron, Birch Reissue Spring Books
Both major rating services have announced reissues of some of their
spring '85 quarterly reports. has rei C SC and An-
hy The C was due to i crediting of entries

Eugene-Springfield
(1 station)
'8 FM S8
124 86 93 110 (+20%)
1934 1.6 121 1356 (+16%)
The lone CHR outlet in the
area showed
steady growth. However, the for-
mat’s adult 18-34 bers aren’t
significantly larger than its 124
total.
Houston-Galveston
(4 stations)
904 F'sspes
124 184 133 161 (-13%)
1834 236 170 208 (11%)
The CHR wars are heating up in
this town, as KRBE-FM made
more of a run this book at KKBQ-

As for the strong spring '84 show-
ing, keep in mind that since then
the format leader KKBQ-FM, un-
derwent some turmoil as a result
of an ownership change. At the
same time, an Urban competitor

FM’s battle will make on the for-
mat’s composite shares.
Louisville
(2 stations in
Sp’84; 1 in F'84, Sp'8s)
0’04 Fae 3988

2+ 126 104 119 (9%)
134 160 136 141 (12%)

Although the format technically
looks a little softer when compared
with the spring 1984 totals, it’s obvi-
ous that the strongest station sur-
vived. Indeed, when looking at only
the last two surveys it should be
pointed out that the CHR holdout
actually posted slight gains in the
spring 85 survey period.

Miami-Ft. Lauderdale-
Hollywood

(2 stations Sp'84, F's4;
3 Stations Sp'85)
S04 F'M4 Sp'Es
12+ 158 161 138 (13%)
1834 265 2490 218 (-14%)
On a spring-to-spring compari-
son, one might conclude that CHR
is in the doldrums in south Florida.
However, that is not really the
case. Not only are there additional
CHR entrants to fra the au-

mo'enmosmmmmm. Arbitron’s only reason for the Anchor-
age reissue, which affected virtually every station’s numbers, was a vague pro-
cedural error. When queried, Arbitron spokespeopie told R&R that additional

detaiis “were not relevant.”
On the Birch front, the

owing to incor-

pecta 9.2 12+ share.”

Quarterty was
rect share trends. The problem was caused by a call letter change that wasn't
properly picked up. The new book is on its way 10 subscribers.

Bond Issues CHR Report
Gary Bond has produced another perspective on the state of CHR. Basing |
his findings on an analysis of 173 stations, Bond reports, "More than 80% of [
the CHR stations in our sample outperform the market average. For example,
the typical CHR station in a market where 20 stations make the book can ex-

1

from its peak in the spring "84 sur-
vey. However, there is some good
news. In the last two books, with
only two CHR contestants, the for-
mat has shown worthwhile growth.
1t is unlikely, though, that the for-
mat will recapture the shares seen
in the spring '84 results, unless
another station makes a switch to
CHR.
Sacramento
(4 stations Sp '84/F '83; 3 Sp '85)
S8 Fas So'8s
2+ 162 197 192 (+19%)
134 231 28 273 (+18%)

A healthy picture here, as both
the overall impact and target demo
posted impressive improvements.
Indeed, the top CHR, KSFM, has
been at or near the market lead
consistently over the last year. It
could be predicted that another
CHR might enter the fray to take
on the pacesetter. Note how the for-
mat’s 18-34 strength dominates the
12+ score.

Salt Lake City-Ogden
(4 stations)
o' F'ae Sp'ss
124 183 14.4 153 (-6%)
1834 203 17.7 189 (=7%)

A fairly stable showing for CHR
on the Wasatch Front. The spring-
to-spring comparisons reflect little

dience, but there is also a new Ur-
ban Contemporary station that
definitely muddies the waters. Ac-
tually, the CHR format leader,
WHY]1 (Y100), had a notably im-
proved book in the latest sweep.

Nashville
(3 stations Sp’s4;
2 stations F'84, Sp'85)
0% Fae 3p8s
124 158 68 84 (47%)
1834 240 10 125 (48%)
The bad news here is that the for-
mat has tumbled significantly

., while the format’s
spring numbers are slightly higher
than those achieved last fall. Inter-
estingly, this was the only market
in which the CHR 18-34 composite
did not match or exceed the for-
mat’s 12+ tally.

San Antonio

(3 stations Sp'84;

4 stations F'84, Sp’ss)
S Fae o8

12+ 171 170 192 (+12%)
1834 226 242 272 (+21%)

Inereasing competition has been
a factor in the last two surveys.

The impact was not dramatic in
the fall '84 sweep, but the format
did very respectably in the latest
di The 18-34 impr )
must be especially pleasing to the o~~~
local CHR programmers. ‘

Seasonal Factors

One thing to take into account
when evaluating the state of CHR
would be what I call the ‘‘seasonal
factor.” Since the spring of '84, the
spring sweeps have continued later
than ever into June, concluding in
the latter part of the month. Hav-
ing two additional weeks in June
included in the survey can be
assumed to be a benefit to the for-
mat. Why? Because teens, who
form an important part of the 12+
story for CHR, are likely to be out
of 'school during the tail end of the
book, when they can be crediting
more quarter hours to the CHR for-
mat.

As you evaluate these figures,
you'll find that in 60% of the cases
the CHR 12+ total is higher in spr-
ing '85 than in fall *84. Even more
notable is the 70% increase of
the adult 18-34 share, versus the fall
1984 data. Indeed, the seasonal fac-
tor is important when objectively
reviewing the state of CHR.

Given only a two-book trend,
CHR would be lauded for its almost
across-the-board improvements.
On the other hand, on a spring

However, even with some slippage
the CHR tallies still show a very
strong format foundation, and no
one should yet proclaim CHR to be
a passing fad. The format may not
be showing rocket-like growth, but
it appears to be a formidable factor
for the foreseeable future.

Next week: the fortunes of AOR.




Hit Home with
Harte-Hanks

WeTe Harte-Hanks, Direct
Marketing Specialists, and
we've made ratings game

winners out of radio
stations like yours all
across the country. We
have the expertise and

If you manage a radio
station, chances are you're
already thinking about how
to outsmart the competition
during the next ratings
sweep. You need a promotion
that’s unique. One that will
move your numbers,
effectively and cost-

efficiently. resources to offer a fully
Direct Mail comprehensive Direct Mail

F promotijon specifically
The medium that tailored to broadcasters
hits home. that produces enviable

Direct Mail is @ powerful way results. Quickly, accurately.

to reach your target audience To find out more about how
because it's aimed at the your radio station can hit

mailbox, not the masses. Your home with Harte-Hanks, fill out
station and yours alone can - and return the coupon below.
dominate the attention of
every member in that
audience by putting a
memorable message right
in front of them - all
without one interfering
word from the
competition.

Or, if you're really
anxious to get your
Direct Mail promotion
started, call

Mike Eisele or
Catherine Jung at
513-542-7700.
Either way, you'll
rest easier knowing
you've discovered
the strategy to
ratings game
success.

Direct Mail buys
you the time and
space you need to
create an enticing
environment that
will involve your
readers. And turn them
from passive button punchers 513'542'7700
into loyal listeners.

Creates inceniive 10 piay.
lect prize of increased

It even allows you to
control such factors as timing,

so your message will arrive Harte-Hanks
i ith the i i
Xgh]r ologg V.Vnh Help, | want to make my radio station a D"ect MCI rkeh ng
roitron diaries. ratings game winner! Please send me more
information.
Name Station
Address
City State Zip
Phone

Return to: Harte-Hanks Direct Marketing Specialists
1329 Arlington Street » Cincinnati, Ohio 45225



Get Down To The

‘Swncer Grill”

The New Single from

Don Henley

Is On Your Desk Now

First Week!
One Of The
Most Added

[ 64 CHR Reporters
[ CHR NEW & ACTIVE |

Produced by Don Henley, Greg Ladanyi and Dariny Korfchmar
from the Geffen olbum Building The Perfect Bea:
©1985 The David Geffen Company
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RATINGS

Arbitron Demographic Rankings For Spring "85

Phoenix

KZZP-FM Zips Into First With Teens,
Second With Young Adults And 18-49;
KUPD Wins Young Aduits And 18-43;
KNiX-FM Captures Older Demo Crown;
KOPA-FM Second Home To Teens; KKLT

#2 With 25-54
#1217 18-34 18-49 25-54
Rank Rank Rank Rank
1 KZZP-FM (CHR) KUPD KUPD KNIX-FM
2 KOPA:FM (CHR) KZZP-FM KZZP-FM KKLT
3 KUPD (AOR) KLZI KNIX-FM KUPD
4 KUKQ {B/U) KKLT KzzP KLzt
5 KDKB (AOR) KOPA-FM KLzl KOOL
6 KNIX-FM (Ctry)  KNIX-FM KOPAFM KTAR
7 KZZP (CHR) KDKB KOOL KZZP-FM
8 KLZI (A/C) KOOL{AC)  KTAR KEMO (B/EZ )
9 KTAR (N/T) KSTM (AOR)  KDKB KOY (AC)
10 KKLT (AC) KTAR KSTM KOPA
Milwaukee

WQFM Sweeps All But Older Demo; WTMJ
Triumphs With 25-54; WEZW Eases Into
Second With 25-54; WLUM Ranks #2 With
Teens; WKTI Runner-up In 18-34 And 18-49.

#1217 18-34 18-49 25-54
Rank Rank Rank Rank
1 WQFM (AOR)  WQFM WOFM WM
2 WLUM (BU)  WKT! WKL WEZW
3 WKTI(CHR)  WLUM WMYX WKTI
4 WZUU-FM (CHR) WMYX WLUM WMYX
5 WRKR (CHR)  WZUU-FM WM WEMP
6 WNOV (BJ)  WMGF WEZW WMGF
7 WLTQ(AC)  WEMP (Gold)  WMGF WOFM
8 WTMJ (AC) WMIL (Ctry) WEMP WLUM
9 WMGF (AC)  WTMJ WML WMIL
10 WMYX (A/C)  WEZW (B/EZ)  WZUU-FM WBCS (Ctry)
Providence

WPRO-FM Nalils Down First With Teens And
Older Demo, Second Choice For 18-34 And
18-49; WHJY Winner With Young Adults and
18-49, #2 For Teens; WLKW-FM Places
Second With 25-54

#1297 18-34 18-49 25-54
Rank Rank Rank Rank

1 WPRO-FM (CHR) WHJY WHJY WPRO-FM

2 WHIY (AOR)  WPRO-FM WPRO-FM WLKW-FM

3 WERI(CHR)  WSNE WPRO WPRO

4 WHTT (CHR} WBRU WSNE WHIY

5 WWLI (A/C) WPRO WLKW-FM (B/EZ) WSNE

6 WZOU (CHR)  WMYS (AC)  WBRU WMYS

7 WXKS-FM (CHR) WXKS-FM wMYS wwil

8 WBRU (AOR)  Wwul wwL WHW (NT)

9 WPRO (MWC)  WERI WER( WBRU

10 WSNE (A/C)  WBCN(AOR)  WXKSFM WXKS-FM

Kansas City

KYYS Victorious With Young Adults And
18-49; KBEQ Hits With Teens; WDAF Lassos
First With 25-54; KUDL Hugs 18-34 and
18-49 Second Spot; KZZC #2 In Teens;

KMBR Runner-up With Older Demo

#12-17 18-34 18-49 25-54
Rank Rank Rank Rank

1 KBEQ (CHR) KYYS KYYS WDAF

2 KZZC (CHR) KUDL KUDL KMBR

3 KYYS (AOR) KBEQ KLSI KUDL

4 KPRS (B/U) KLSI WDAF KLSI

5 KKCI (AOR)  KPRS KBEQ KFKF-FM

6 WDAF (Ctry) KFKF-FM KMBR KYYS

7 KUDL (AC)  KZZC KFKF-FM KCMO (N/T)

8 KCFX (AOR)  KKCI KPRS KCMO-FM

9 KFKF-FM (Ctry) KMBR (B/EZ)  KZZC KBEQ

10 KCXL(BU)  KCPX KCMO-FM (Ctry) KPRS

San Jose

KOME Top Choice Of 18-34 And 18-49;
KWSS First With Teens, Second With
Young Adults; KGO Wins Older Demos, #2
With 18-49; KSOL Teens’ Second Fave; KIO!

Gets Runner-up Spot With 25-54

#1217 18-34 18-49 25-54
Rank Rank Rank Rank

1 KWSS (CHR)  KOME KOME KGO

2 KSOL (B/) KWSS KGO (Talk) IOt

3 KOME (AOR)  KYUU KOl KBAY

4 KITS (CHR) KIOH (A/C) KARA KARA

5 KYUU (AC)  KARA KYUU KLOK

6 KOAK (AOR)  KEZR(A/C}  KWSS KSAN

7 KMEL (CHR)  KSOL KLOK KYUU

8 KHTT (CHR) KFOG (AOR) KSAN (Ctry) KCBS (N/T)

9 KSJO (AOR)  KSJO KBAY (BEZ)  KOME

10 KLOK (AC) KLOK KEZR KLZE (B/EZ)

Cincinnati

WRKQ First With Teens And 18-49, Second
With Young Adults; WEBN Nabs 18-34s, #2
For 18-49; WLW Flies 25-54 Pennant; WKRC
Places Second With Older Demo; WBLZ
Runner-up With Teens

#1217 18-34 18-49 25-54
Rank Rank Rank Rank
1 WKRQ (CHR)  WEBN WKRQ wiw
2 WBLZ (BU)  WRKQ WEBN WKRC
3 WEBN (AGR)  WRRM WRRM WRRM
4 WSKS (AOR)  WBLZ ww WKRQ
§ WGTZ (CHR)  WLLT wuLT WWEZ
6 WRRM (A}  WLW (AC) WKRC wut
7 WKXF (Ctry) WSKS weLz WEBN
8 WLLT(AC)  WKRC (AIC)  WUBE WBLZ
9 WUBE (Ctry)  WUBE WWEZ (BEZ)  WUBE

10 WOIN (8/U) WOJO (Goid) WSKS WKXF (Ctry)

Format

Urban Contemporary.

AC—Adult/Contemporary, AOR—Album-Oriented Rock, BBnd—Big
Band, Blk—Black, BM/Easy—Beautiful Music/Easy Listening, CHR—
Contemporary Hit Radio, Clas—Classical, Ctry—Country, Gold—
Oldies, Jazz—Jazz, Misc— Miscellaneous, News—News, N/T—
News/Talk, Rel—Religious, Span—Spanish, Talk—Talk, Urbn—

Legend
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REED BUNZEL

PAPER PRODUCER

On The Road
With Larry King

He’s been called the King of Talk, the interview king,
King of Late-Night (sorry, David Letterman) — virtually
every cute title that plays off his name. Fact is, Larry
King is the best in the business, and his audience and net-
work know it. The man makes a habit of asking the right
questions, listening to the answers, not reading his guests’
books, smoking cigarettes and drinking coffee, and ir-
ritating a vocal minority of his cultish call-in audience.

Tuning in to the graveyard-shift
“Larry King Show” is one thing,
but seeing the man in action is
another. Most segments of the
four-hour talk show are broadcast
from the 12th floor studios of the
Mutual Broadcasting System in
Washington, but the network has
recently seen fit fo occasionally
take the show on the road. One re-
cent traveling itinerary took King
to Baltimore, Minneapolis, and
Disneyland before a three-night
stint in Los Angeles. It was there
where Mr. Network Editor himself
was offered the opportunity to play
““paper producer” — a go-fer title
patterned after George Plimpton’s
guts-and-glory football days.

“Larry has a lot of cult fans,
and unless someone
actually threatens him or
starts to disrupt the show,
we try to ignore them.
This includes the eager
listener who presents
Larry with a bottle of
embalming fluid.”

Putting The Guests
Together

King and his crew have traveled
north from Anaheim, where they
have finished helping the folks at
Disneyland celebrate the theme
park’s 30th birthday. Larry is tired
from the road and his CNN televi-
sion schedule. (“If it's Wednesday,
this must be the Century Plaza
Hotel.”) I've arranged with the
“real” “Larry King Show” pro-
ducer, Pat Piper, to arrive for
“work”” at 8pm, an hour before the
live show goes on the air. Because
of its midnight4am EDT time slot,
the show begins at 9pm Pacific
Time so most stations can main-
tain their normal schedule. Only a
few West Coast stations begin at
midnight with a live hour of “Open
Phone America.”

The first thing I learn about pro-
ducing the Larry King Show is that
nothing goes the way you plan it.

Tonight’s scheduled 'guests, ar-
ranged before the “real” producer
left Washington, included Joan Van
Ark and Joe Penny from
“Riptide.” But by 8pm, they’ve
been replaced. The roster now in-
cludes Billy Dee Williams, Bobby
Vinton, Bill Marx (Harpo’s son),
two comedians from the Comedy
Store, and a surprise appearance
from comedian Albert Brooks.
“The worst thing about doing
this show on the road is when you
check into the hotel room and see
the red light flashing,” Piper
laughs. “You know right away
you've lost your guests, and a
whole month of tracking down the
right person is wasted. You have
two hours to find a replacement.”
Tonight’s fill-ins are last-minute
invites. Williams has been floating
around in the back of Piper’s mind,
and a call to his publicist confirms
the star’s availability. Bobby Vin-
ton is between dates in Las Vegas
and Atlantic City and has nothing
to do for a few days. Bill Marx has
added a chapter to his mother’s
book about his famous father and
has been waiting to get on the
show. The two comedians were
picked that afternoon on the
recommendation of the manager of
the Comedy Store. Mark Halloran

Larry King (left) interviews comedians Mark Halloran and Louise Duart.

is a recent “Star Search” winner,
while Louise Duart has been open-
ing rock concerts and stage shows
for several years. Both do impres-
sions — a natural for radio.
Finding guests or replacements
for the show is not a teeth-pulling
adventure, but it does require a lot
of patience and a degree of skill at

“The first thing 1 learn

about producing the Larry
King Show is that nothing
goes the way you plan it.”

telephone tag. Most nonreclusive
personalities, whether of an enter-
tainment, political, literary, or
sporting ilk, jump at the chance to
be grilled by Larry. The problems
lie in conflicting schedules and last-
minute appointments that wreak
havoc with even the neatest date-
book. “What I did for the Los An-
geles trip was contact all the major
networks, studios, and publicists to
find out who was available,” Piper

explains. “I'm also approached by
every other PR person in town, and
I have to weed out a lot of eager
people who want to be guests.”

The Show Must Go On

The sound equipment has al
ready been set up by freelance en-
gineer Craig Slayton and Opera-
tions Manager Dick Owens, and As-
sociate Producer Judy Thomas is
holding down the fort in Washing-
ton. Some of the live audience has
also trickled in, and Larry is wrap-
ping up an interview for KNBC-TV.
The hetel, pleased to have three
nights of live broadcasts under its
roof, is not pleased enough to per-
mit any directional signs. That
does not please Larry.

My first job is to brief Larry on
the guests: Billy Dee Williams was
in “Lady Sings The Blues,” two
“Star Wars” movies, “Brian’s
Song,” and a few episodes of
“Dynasty.” Bobby Vinton just got
back from Vegas and lives in a
mansion down by the beach, and
hasn’t had a hit in ten years. Bill
Marx just talks about Harpo. The
comedians do impressions, which
might be good for a few laughs.
Open Phone America starts at
11:06 after the news, and questions
will be taken from both the studio
audience and the phone lines.

NETWORK PROMOS

® The: NBC Radio Network has ap-
pointed Frank Raphael as Director,
News. Raphael will be responsible for
all on-air news programming on the
network. Raphael joined NBC Radio
News in 1982 as Producer and As-
signment Editor. Before moving to
NBC, he was a producer and cofres-
pondent at United Press Internation-
‘al, where he covered United Nations
and Central and South American stor-
ies.

@ Michael Penzeill has been named
VP/Central Division Sales at Satellite
Music Network. Penzell, who joined
the network in June 1984 as an Ac-
count Executive in the New York
Sales office, was most recently the Di-
rector/Central Division Sales based in
Chicago. Prior to joining the network,
he headed his own production com-
pany, producing “James Beard’s

Kitchen,” which aired on the CBS
Radio Network.

® AP Broadcast Services has pro-
moted former General Broadcast Edi-
tor Sue Cunneff to Assistant Direc-
tor/Administration. She will now be
responsible for supervising the admin-
istrative staff and special projects, in-
cluding further development of AP's
high speed radio services, NewsPow-
er 1200 and the AP TV Wire: Cun-
neff joined AP in 1979 as a broad-
cast writer in New York.

@ CBS RadioRadio has named Mary
Dilion Manager/Affiliate Administra-
tion. Dillon will be responsible for ad-
ministering contract agreements with
over 1000 radio stations, clearing
CBS RadioRadio longform and news
programming, and assisting on special

projects. Dillon, who joined CBS in
March 1983, was most recently Su-
pervisor/Sales Services

® Grace Major has been appointed to
the newly-created position of Direc-
tor/Telecommunications Marketing &
Customer Service for the Satellite
Services Division of the Mutual
Broadcasting System. Major will su-
pervise the development of marketing
strategy and customer satisfaction ac-
tivities to support products and ser-
vices Mutual is now unveiling in the
telecommunications marketplace. She
comes to the network from Teleced,
Inc., a consultancy firm she founded
that specializes in improving customer
service for vendors in the telecom-
munications and computer industries.

“The worst thing about
doing this show on the
road is when you check
into the hotel room and
see the red light flashing.”

— Pat Piper

The second thing I learn is the
amount of coffee consumed on the
show. Larry King and Juan Valdez
must be bosomn buddies; Larry’s
standard show props call for 56
cups of coffee, disguised with two
sugars and tons of cream. Another
piece of necessary equipment is a
very deep ashtray. The producer’s
job description also includes wait-
er, which means getting coffee re-
fills and either hard or soft drinks
for the guests.

Several minutes before the show
begins, Billy Dee shows up. There
is no green room (this is radio,
after all), so he takes a seat near
the stage and waits. The audience
diverts its attention from King to
Williams, who poses for a dozen
photographs and signs a dozen
more. I also ask for his autograph
— on a standard release form
which has been photocopied so
many times it looks like an ancient
hieroglyphic.

Standing in the corner of the
room is an unshaven man in a rag-
ged brown T-shirt, carrying either
a can or a bottle in a crumpled
brown paper bag. His beady eyes
set me on edge, but Piper says to
not bother him. ““Larry has a lot of
cult fans, and unless someone ac-
tually threatens him or starts to
disrupt the show, we try to ignore
them.” This includes the eager
listener who presents Larry with a
bottle of embalming fluid, and the
energetic man with a bag of
kazoos.

| NEXT WEEK: The spine-tingling
| conclusion of my adventure in live
| radio
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MUSIC CALENDAR

| The Weekend | | MONDAY |

August 31-September 1

September 2

American Music Magazine With
Rick Dees (Us)
Foreigner

Country Calendar (CW)
Reba McEntire

[ TUESDAY |

Bright And Bouncy Weather
Future Hits
Starship/Corey Hart/LeBon-Rhodes-

Taylor Project
Gary Owens’s Supertracks (CRN)
Special To Elvis

Beatles-Yesterday (Us)
20th anniversary of “Yesterday
The Concert Hour (WO)
Billy Ocean
The Countdown (WO)
Kiymaxx/Freddie Jackson
Countdown America With
John Leader (USR1)
John Waite
Country Six Pack (Us)
CMA award winners/Lee ba Mc-
| Entire/Statler Brothers
Dick Clark’s Rock, Roll,
& Remember (Us)
Stevie Wonder
] Dance Music International (uUs)
|

(
J
o |

J
|

{

Hot Ones (USR1)
] John Cafferty & The Beaver Brown Band

Hot Rocks {Us)

Cyndi Lauper

Live From London {MJI)

Roger Daltrey/Ray Davies |
| Metaishop (MJD)
| acioc

Music Makers (NP)

Les Eigart

Musical! (wWo)
] Top Broadway shows

Musical Starstreams (MS)

David Parsons

Music Of The City (sn

Labor Day Special

On The Radio (NSBA)

Supertramp

Playback (sh

Featured Year 1974

Power Cuts (GSN)

Mearilion (9/1)
Rick Dees’s Weekly Top 40 (US)
Go West

Rock Chronicles (WO)
Annie & Arctha/Bryan Ferry/Dire Straits/Poiice
Rock Week (W0)

Sting/John Catferty
Scott Shannon’s Rockin’
America Top 30 (W0)
Tina Turner/Tears For Fears/Huey Lewis
Solid Gold Saturday Night(USR2)
The British Invasion (8/31)
Spirit Of Summer (CBSR)
Biondie (Deborah Harry)/Chuck Berry/

Boy George/Chad & Jeremy/

Freddie Cannon
Summer Jammin’ — Meeting
In The Ladies Room {BRE)
Whitney Houston/Gheryl Lynn/Klymaxx

Super Gold (TRAN)
| €nd of summer beach party
Superstars Of Rock (BRE)

Steve Perry/Journey

Superstars Rock Concert  (WO)
Tom Petty & The Heartbreakers
That’s Love (WOo)
Davd Lee Roth/Kool & The Gang/

Jeff Goldblum
Top 30 USA {CBSR)

Top groups of all time
i

——

September 3

—
|
|
American Music Magazine w.m |
Rick Dees ‘

Survivor

J
‘ Country Calendar |‘
|

|
| \
e — —

WEDNESDAY |

(cw)

=

September 4
American Music Magazine With
Rick Dees (us)
Tom Petty

Country Calendar (Cw)
Sylvia’s new video

L

‘L_THUR-SDAY |

=
September 5
l American Music Magazine With
Rick Dees (us)
| Night Ranger
Country Catendar (Cw)
Lane Brody
l__ |
September 6
American Music Magazine With
Rick Dees us)
John Parr
Country Calendar cw)
Mel McDanle!

NETWORKS/PROGRAM SUPPLIERS

ABC Directlon Net
ABC Entertainment Net
ABC Rock Net

BMB = Battle Mountam Broadcasting
BRE = Barnet!-Robbi
CB = Continuum Broadcastmg

o

medy Writer
CW = C\aylon Websler
DCA = DC A

DIR = DIR Evozdcashng
FOY = Focus On Youth
GSN = Global Satelite Net
IN = Innerview

Lee Bailey Prod
LW = London Wavelength

MBS = Mutual Broadcasting
Multimedia Entertainment
MJI Broadcasting
Musical Starstreams

NI o
NBCE = NBC Radlo Entertainment.
NP = Narwood Productions
NSBA = NSBA Productions
PEM = PFM Inc
Progressive Radio Netwark
ublic Interest Aff
Radio International
Strand Broadcast
Syndicate It
NBC The S
= “The smnt Praduchons
RAN = Transta
us = The Unlted Stations
USR1 = United Stations Radio Network 1
USR2 = United Stations Radio Network 2
WRN = weedeck Radio Network
WO = Weslwood One
YRAN = York Radio Network
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NEWS & INFORMATION FEATURES

August 26-30
—p, T — - —_—
September 2-6
Comedy Show W) Ed Busch Talk Show (AP)
Country Today (MJ1) | Mystery and Agventure: Bob Newhart Fix-it problems around the house/
Emmylou Harris | Jack Benny/Monty Python/Rowan and author Marabei Morgan (8/24}
Martin/Rich Littie/Lucille Bail/ Openvaftordable interest rates for the
Earth News (WO) | Gtk housing marketitrivia expert Dave Tanner
R.E.M./Nicholas Meyer/Tom Hanks/ | ‘ (8/25) |
John Candy/Rita Wiison/ |
Gedde Watanabe/Henry Diltz | Computer Program (PRN)
| Laugh Machine (PRN) Teleshopping/cisaster recovery centers/
Innerview (IN) Robert Klein/Rowan & Martin/Jackie Mason/ computer training/computers and
Survivor Woody Allen/Eddie Murphy/Bil Cosby securtty/computers in alarms |
Live From Gilley’s (WO) | News Blimp (PRN) |
| Mel McDaniel J Courtroom dramavjingle sells/dialing for |
1 | dollars/taken for a ride/crash dieting {
Off The Record (wo) ‘ Party Drop-Ins (ASR) Something You !
John Waite/Cheap Trick/Godley & Creme i How to party lesson #44/dropin sexy Should Know (SBS) ‘
Off The Record Special (WO) female/pink turtle acne wax/Bobby | Inventions (8/26-27)
The Motels Bourbon LP offer/jingle introduction intimacy (8/28) |
e J Happiness (8/30) ‘
| Pop Concert (WO) J Sound Advice (PRN) |
| A Supply | . . Reverb/slap echo/phasing and flanging!
Rock Over London (Rl [ Radio Hotline (ASR) ' multitrack studio recording of EQ ’
| sl L i UFO/dial an ego/skinning a cat/newlywed | Sporting News Report (©cw)
game/attorney Boris Becker (8/26)
| Shootin’ The Breeze (WO) | Rusty Staub (8/27)
| Cneryi Lynn/R..s Latest arnval Goose Gossage/women umpires (8/28-29) J
| Con Funk Shun ’ | Sports Flashback (CwW)
H . - ic’ 1 b
Special Edition (WO) Stevens & Grdnic’s [ Joe DiMaggio/1970 Kentucky Derby Winner/ |
Bill Withers Comedy Drop-ins ASR) | Jack Dempsey
| Lucky Louie's finance and Ioansm‘ease Waldenbooks Review (WO) ‘
Star Trak (WO) Or. Dan Kiley/"Hot Wire"/“Eating Out’” |

Godley & Creme/Freddie Jackson/John Waite

I

J

disregard this Message/taxes with hog/ |
this is amistake/profiles In professionalism

“Savage Grace™

PRODUCTIONS

presents

The Bright New Image ID’s For

KIMN

ANQE THE BESTSHOW INDENVIR

Hear it now! Call 1-800-JAM-DEMO toll free.
Then call 214-526-7080 for more information.

JAM Creative Productions, Inc., Dallas




If It’'s Happening In Radio,

It’s Happening At

Management & Programming
Convention

September 11-15, 1985 ¢ Dallas, Texas
Sponsored by

RNRBIVANIB

NATIONAL RADIO NATIONAL
BROADCASTERS ASSOCIATION OF
ASSOCIATION BROADCASTERS

Be ready for three full days of the best in radio-only sessions, exhibits,
entertainment, and hospitality. Radio '85 will educate you, inform you,
entertain you,-motivate you, challenge you, and help you become more
successful. Incliided on the program are: more than 60 sessions on all
topics of radio broadcasting; entertainment by Dick Clark’s Good Ol’ Rock
‘N Roll Show, Eddie Rabbitt; and Tammy Wynette; a fabulous Saturday
night Texas Bar-B-Q;'as well‘as exhibits, hospitality suites, and more.

For information on Radio 85 registration, call
Courtesy Associates at (202) 347-5900.

See you in Dallas!
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MANAGEMENT

Employee Turnover —
Who'’s At Fault?

Many radio stations are plagued by employee turn-
over. What’s the root cause of the problem? Is it endemic
to the business, particularly at radio stations in smaller
markets, or is it a management problem?

In “Creating Excellence: Man-
aging Corporate Culture, Strategy,
and Change in the New Age,” auth-
ors Hickman and Silva write that
“turnover in personnel and deteri-
orating productivity are sure signs
of organizational and executive in-
sensitivity.” They claim turnover
is a management problem. In
Broadcasting (6-3-85) stock
analyst/Carlin & Co. VP Anthony
Hoffman said, “The broadcasting
business, generally speaking, has
attracted people of mediocre
management talent."”

Broadcasting has a show busi-
ness image, glitzy and semi-sleazy

- an industry that often attracts
people more interested in becom-
ing celebrities and getting rich
quick than in becoming good man-
agers. The industry’s structure,
which consists of many small en-
tities, often leads to job hopping as
managers try to work themselves
up the ladder by moving from city
to city. These job hoppers are too
often self-centered people more
concerned with their own careers
and quick-fix results than in build-
ing productive organizations.

Changing Status Quo

What are some techniques that
can help you manage more effec-
tively to avoid falling into the self-
centered mode and minimize em-
ployee turnover? First, managers
must recognize that operating con-
ditions have changed radically in
the last several years.

D. Quinn Mills notes in “The
New Competitors” that today’s sta-
tus quo is change. Although many
managers may think they’re mak-
ing necessary changes, they're
merely rearranging the deck
chairs on the Titanic. Mills’s theme
is that a new generation of workers
requires new and radically differ-

ent management techniques. For
example, if you ask “‘the new com-
petitors” to list the characteristics
of the best organizations they have
worked for, the answers would be:
“The mission was clear; everyone
knew what was to be done. People
were creative and cooperative.
Communication in the group was
open. Each member carried his or
her part of the work.” There are,
according to Mills, some very tell-
ing omissions: “strong leadership,
clear lines of authority, and exact
directions.”

Many radio managers tend to fo-
cus on those omissions. Managers
are too often directive (“I'm the
boss; do as I say, not as I do”).
And, in a number of cases, manag-
ers have low trust levels. How
many sales staffs do you know of
that have to fill out daily call re-
ports? How many stations do you
know of that still have time clocks?
How many times have you heard a
manager say, “I can’t get anyone
to do it right; if you want anything
done, you have to do it yourself.”
And how many stations do you
know of that have bitter conflict,
mistrust, and terrible inter-depart-
ment communication? These sta-
tions are still operating with Vie-
torian management styles; they
haven’t changed with the times.

Raw Talent Vs. Experience

If you're interested in changing -

your management style and re-
sponding to the needs of the “new
competitors,” the first areas to ad-
dress are your recruiting and hir-
ing practices. Are you constantly
recruiting intelligent, highly-
motivated, hard-working, indepen-
dent people, or are you only looking
for experienced people? Managers
tend to place too much emphasis on
experience and too little on raw

By Charles Warner

talent and brains.

Announcing, production, selling,
bookkeeping, or handling traffic
aren’t the same as brain surgery.
By placing too much stock in ex-
perience, radio managers tend to
perpetuate other people’s mis-
takes. Management must place
more emphasis on training, especi-
ally in smaller markets. The best
managers are those who know how
to coach their people to become
more productive.

When you interview people, do
you hire the first warm body that
walks through the door? Your hir-
ing practices should include: 1) in-
terviewing applicants at least three
times, 2) having a preplanned,
written guideline of the questions
you're going to ask all candidates
for similar jobs (and ask the same
questions in every interview), 3)
taking notes on their responses, 4)
writing brief evaluations after each
interview, and 5) establishing an
objective, numerical ranking sys-
tem for all candidates. Deliberate,
systematized hiring is one of the
best insurances against turnover.

Get Sensitive

Your selection system should al-
so include a realistic job appraisal.
Many companies have found that
by giving employees a detailed, ob-
Jjective, realistic preview of what
their new job is going to entail, they
can cut down turnover significant-
ly. In other words, you control your
prospective employees’ job expec-
tations. If you oversell your com-
pany and the job, you're almost
certain to have a discontented em-
ployee. Inevitably, there’s a
tendency to oversell when there’s
an urgency to fill a job. Too often
managers sell their dream, not the
job’s reality. This tendency to over-
sell under pressure may be the sec-
ond biggest cause of turnover.

The biggest cause of turnover is
management’s insensitivity to em-
ployees’ personal needs. Managers
must learn management’s Golden

Charles Warner

Charles Warner is a radio indus-
try veteran whose background in-
cludes VP/GM posts with WNBC/
New York, WMAQ & WKQX/Chi-
cago, and CBS Radio Spot Sales.
He currently lives in Palo Alto, CA
and is Director of the Mass Com-
munication program at Menlo
College. He's also a consultant,
specializing in strategy, manage-
ment development, and sales
training

Rule — treat employees the way
you would like to be treated. Unfor-
tunately, too many managers un-
consciously adopt the style of their
previous or current managers
without asking, “Am I treating my
people the way I would like to be
treated?”

Hickman and Silva list five ob-
stacles to sensitive management:
1) assuming you know others’ ex-
pectations and needs, 2) treating
all employees the same regardless
of individual differences, 3) view-
ing employees as tools or produc-
tion units, 4) seeing employees as
they once were and not recognizing
changes or improvements, and 5)
believing employees should res-
pond the way you would in the
same situation. To overcome these
problems, the authors recommend
being sensitive to your staff's:

¢ Security expectations and
needs. Dedicate yourself to your
staff’s physical well-being, envi-
ronment, working conditions, com-
pensation, supervision, and bene-
fits. Conduct a station attitude sur-
vey to find out how employees feel
about their work environment.

¢ Belonging expectations and
needs. Scrutinize the social interac-
tion, group dynamics, team feel-
ing, decision-making participation,
and sense of family your people ex-
perience. Create an atmosphere of
mutual trust and respect.

* Recognition expectations and
needs. Thoroughly evaluate how
and when your employees win for-
mal and informal recognition via
oral and written praise, promo-
tions, bonuses, awards, honors, etc.

The need for recognition is especi-
ally strong in radio; your station
should have a formal system for
praise and recognition. Find crea-
tive new ways to satisfy that need.
I hate to break this to you, but the
honor of working for you isn't
enough.

¢ Quality-of-work expectations
and needs. Define the sort of work
people find interesting, challeng-
ing, and inspiring, then find ways
to match people with the tasks that
are most satisfying to them. Job
sharing can get people involved in
areas that interest them.

* Self-actualization expectations
and needs. Know your people well
enough to know what their dreams
are. New age managers under-
stand their employees’ dreams and
show them how to reach them
through job performance. Remem-
ber most people dream of winning,
so make everyone feel like a win-
ner. If you treat them like losers,
they’ll fulfill your expectation of
them — on your time.

Employee turnover can be cut
down dramatically simply through
better management. If your station
or company has high turnover, just
look in the mirror.

o *1
ASK WARNER — /f you have a

’ question about a radio management
issue or problem and would fike it
discussed in this column, write or
call. I'd love to hear from you: ,
Charles Warner, 528 Patricia Lane,

| Palo Alto, CA 94303; (415)

{ 322-8027.

CALL 1-800-251-2058
In Tennessee 901-320-5126

New stations 1.D.s? Go to
Dallas like you did last time
and continue to sound like
your competition. Or make
your I.D.’s sound as unique as
your station does. Get the
identifiable sound your list-
eners will remember / call us.
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HARVEY MEDNICK

GETTING YOUR ACT TOGETHER

Are You Ready For The
Fourth Quarter?

The exhibition season may just be starting
in the NFL, but for those of you in promotion/
marketing it’s already the fourth quarter. Are
you ready? If not, here are a few tips to help ac-
celerate your progress and get you up to speed
for the rest of the year and the initial budget-

ing/planning for ’86.
Review

There’s an old saying by
Santayana that goes some-
thing like, “Those who elect
to forget the past are doom-
ed to live it again.” Well, if
you didn’t work out the me-
chanics of your Haunted
House promotion with the
YMCA last year, chances
are you won'’t this year eith-
er, if you wait. So, the first
thing to do is pull the files
for Halloween, Thanks-
giving, and Christmas. I'm
an advocate of keeping
every note associated with
a promotion. These seem-
ingly useless scraps of
paper often contain some
key information that would
not make it to a completed
and organized promotion
file.

Example: Salesperson X

did not contact supermar-
ket Y to secure gift certifi-
cates for free turkeys in
time for distribution. This
excuse note normally would
have been trashed as you
sought alternate markets or
mechanics for the holiday.
Play Favorites
There’s nothing wrong
with returning to the well,
so make it a general prac-
tice to go back to the sales-
person you worked with or-
iginally on a cooperative
promotion. I know that
clients who spend dollars
year after year appreciate
it when they are given first
right of refusal on a promo-
tion. And salespeople really
get bent out shape when you
blithely announce (inno-
cently) that you’re doing
“Coats For Kids,” a K-Mart

ONE YEAR AGO TODAY

@® Ed Mascolo VP/Promotion for RCA

@ Gary Price PD at WIJMK/Chicago

@ Michael K

ko PD at WYDD/P

® John Haggard Jr. Sr. VP for WVOL & WQQK/Nashville
@1 CHR: “Stuck On You” — Lionel Richie {Motown)

|
|
' ®Don Meyers GM at WMC-AM & FM/Memphis
\

®#1 A/C: “Leave A Tender Moment” — Billy Joel (Columbia)

|
@ Bobby Rich PD at KFMB-FM/San Diego é
|
®#1 B/U: “You, Me And He — Mtume {Epic) (2 wks) |

| ®#1 Country: “Turning Away” — Crystal Gayle (WB)

®#1 AOR Track: “Missing You” — John Waite (EMI America) (6 wks)
®#1 LP: “Born In The USA” — Bruce Springsteen (Columbia) (6 wks)

FIVE YEARS AGO TODAY

® Ted Carson PD at KSRR/Houston

® Bob Edson Exec. VP, Rich Fitzgerald Sr. VP/IGM at RSO Records

@ #1 CHR: "Sailing” — Christopher Cross (WB) (4 wks)

@ #1 AIC: “Sailing" — Christopher Cross (WB)

i
| ®Joe Archer GM at WWWW/Detroit
|

® #1 B/U: “Upside Down” — Diana Ross (Motown) (2 wks)

® #1 Country: "Drivin’ My Life Away” — Eddie Rabbitt (Elektra) (3 wks)
®#1 LP: "Hold Out” — Jackson Browne (Asylum) (5 wks)

TEN YEARS AGO TODAY

® Steve Mitchell PD AT WKLS-FM/Atlanta
@1 CHR: "Jive Talkin"’ — Bee Gees (RSO) (5 wks)

@1 Country: “Feelin's” — Loretfta Lynn & Conway Twitty (MCA}
® {7 LP: "Fleetwood Mac” — Fleetwood Mac (WB)

\
|
!

| |

|

\

i @1 AIC: “How Sweet It Is" — James Taylor (WB) (3 wks)

|

1

staple, with the folks at J.C.
Penney. If there’s a promo-
tion that has a change of
sponsor or salesperson at-
tached, let the sales manag-
er make the pick or, at
least, set a meeting to dis-
cuss the change. You don’t
want to get caught in the
middle of what is ostensibly
a sales decision.
Develop A Target

Let’s say you’re new at
the station. The calendar
never changes, thanks to
Pope Gregory, although
some of his local radio
apostles try like the devil to
convince you otherwise.
Halloween is now! Haunted
Houses, trips such as the
one MEGA is offering
(R&R 82), ghost-and-gob-
lin nights at the local theme
park, and fright night
movie marathons all need
to be set up immediately to
give the sales department a
six-week selling season be-
fore the on-air promos
start!

The same goes for
Thanksgiving and Christ-
mas. Whether it’s free tur-
keys, a turkey shoot, cater-
ed dinners in your listeners’
homes, a dinner for the less
fortunate in your mission
district, or a trip to New
England to commemorate
the first Thanksgiving, you
can see definite sales im-
plications. Without sales
department cooperation
and an appropriate time
frame, you’re going to end
up reaching in your cash
budget when you don’t have

" An Added Thought
The fourth quarter is crit-
ical to any number of busi-
nesses who generate any-
where from 30-80% of their
annual revenue during the
holiday season. These com-
panies (toy dealers are a
good example) are looking
for budget-extenders, such
as shopping sprees (e.g,
how many toys can you car-
ry out of a Toys R Us store

in 60 seconds), gift certifi-
cates, and other promotions
where you register at the lo-
cation to be eligible to win.
And these companies are
looking for presentations to-
day. Remember, the first
person to the finish line
wins, and the race is on
right now!

A Final Thought

Don’t forget the concept
of debriefing. This is brain-
storming in reverse, and all
too often it’s a critically
overlooked factor in our
part of the radio game. We
are quick to meet with the
GM/GSM/PD to conceive
the next three promotions,
but we almost always for-
get to gather together after
the fact to go over what
went right, and more im-
portant, the things that
went wrong with the event.

Through this debriefing
process, you not only pre-
vent the same mistakes
from happening again but
also make sure that every-
one involved is clear "on
what their individual re-
sponsibilities were. In this
way, none of that dreaded
“finger-pointing” occurs at
staff meetings. Debriefing
should take place as soon as
possible after the event is
over. If you let too much
time pass, recalling the de-
tails of what actually took
place becomes difficult.

I might also add that de-
briefing is a positive crea-
tive event. It is a time when
new wrinkles should mani-
fest that will affect future
execution of similar events;
new equipment needs will
be revealed; and the meek-
est and least verbal partici-
pants can step out and voice

opinions, since their views
now cannot impact upon the
event. It is dangerous to
allow these sessions to dis-
integrate into backbiting
shouting matches filled
with accusations and
blame-laying.
Keys

Here are the keys to un-
locking the door to your
fourth quarter success:

o Start now.

* Review last year’s ac-
tivities.

¢ Go back to the well.

» Target your clients/-
events.

* Key in on fourth-quar-
ter-intensive businesses.

¢ Debrief each event.

o Start developing your
budget/plan for 1986.

Now, about Valentine’s
Day ...

DATELINES

September 11-14

“Radio '85," the second annual Radio
Convention & Programming Confer-
ence, presented jointly by the NAB and
NRBA

Dallas Convention Center.

September 11-14

Radio/Television News Directors Asso-
ciation’s international Conference
Opryland Hotel, Nashville.

September 11-14
4th JazzTimes Convention
The Roosevelt Hotel, New York City.

1986

February 2-5

National Religious Broadcasters’ 43rd
annual convention

Sheraton Washington, Washington,
DC.

March 6-8

Country Radio Broadcasters' 17th an-
nual Country-Radio Seminar

Opryland Hotel, Nashville.
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‘‘After one week...top 10 requests, a
stunning record!”’

Gene Sanbloom, MD KIIS/FM
52 to 15 in salescand top 5 requests,
after one week offull time airplay.™

Mike Preston, PD, KS 103

“Young America is screaming! Battle
record winner for 10 days!”’
Gary Bryan PD/Sean Lynch Asst. PD/MD ZI100

‘“We’re already tof-10 phones.”’
Dave Hall, MD KKHR
‘““MONSTROUS 18-34 phones! A can’t
miss on this great mGvie theme.”’
Dean Le Master, PD/RON Q’ Brien, MD,
OK 95, Tri Cities
““...Big ‘phones from the college
community,’’
Steve Chase, MDKZ20Z
““Won. our battle of thesbands 5 nights
in g row...huge in Fresno!”’
Carey Edwards; MD KMGX
*The most requested record at.WHSL
for two weeks in a row.””
Jeff-Store MD/WHSL,

“Hot with actiye. male phopes, a sifiash!"’
Randy Summers MD/Z102

Just as Z100/NEW YORK nails a peak
11.9 in the June/July BIRCH, morning
cohabitant ROSS BRITTAIN is headed for
Philly. So what's Zookeeper SCOTT
SHANNON going to do about a replacement?
"I need someone organized, with comedy
writing talent and a strong desire to win,” For
the time being, L.A. standup comedian BRAD
SANDERS is sitting in.

Country programmer ANDY HOLT has
saddled up at KSCS/DALLAS and will be riding
into Kansas City to wrangle at KFKF. That
station had been without a PD since RAY
MASSIE was roped and branded about six
weeks ago.

Now that WKJJ/ILOUISVILLE is switching
from A/C to CHR (see Page 3), there’s a
rumor that WBBM-FM/CHICAGO PD BUDDY
SCOTT will be consuiting the station. Even if
WMET's REID REKER is working with
WZPL/Indianapailis and Buddy’s helping the
new WDJX (call letters he knows intimately), it
doesn’t mean that programming in Chicago can
be a parttime job. Right?

WLS-FMICHICAGO evening jock PETER
B. and WBBM-FM night rocker TONY “‘Wiid
Child’’ HAMILTON were having a drink
together one night not long ago. Peter says
Tony told him, “Doesn't it bother you that |
have better ratings and make more money
than you?” But now that CBS is shipping Tony
off to sister station WHTT/BOSTON, Peter told
his listeners who the the real winner was, and
may indeed play “Funeral For A Friend” as a
goodbye souvenir to his now-former rival.

And DR. CHUCK
CRANE, a practicing
dentist who's been
handling afternoons at
Z98/TAMPA, will be the
new MD (you'll pardon the
pun) at WLS (AM)/
CHICAGO. He was
originally the Ops.
Director/midday personality
-- : for Scott Shannon at
Dr. Chuck Crane  7100. When record reps
come to see Dr. Chuck, they'd better have
flossed, because he’li pull no punches . . . just
a few teeth.

Look for KXLR & KOIT/SAN FRANCISCO
VP/Station Manager KARI JOHNSON
WINSTON to be promoted to VP/GM at
BONNEVILLE Easy Listening sister station
KBIG/LOS ANGELES. She'll succeed JACK
ADAMSON, who recently moved up to Sr. VP
for the radio group.

Meanwhile, WHTX/PITTSBURGH has been
slightly softening its own sound, and although
the station now reports as an A/C, there won't
be a formal announcement of a format change.
Meanwhite, PD KEITH ABRAMS is stepping
down as afternoon driver, and he's searching
for a replacement.

Also in the job mart, COLEMAN
RESEARCH is seeking a Research Associate
with programming experience. There's a
competitive salary for one who's willing to
travel. For flight information, call RICHARD
HARKER at (214) 556-2121.

Now well past the rumor stage, Detroit’s
mystery “Detox” station, WDTX, is now
expected by the masses in Michigan to make
a move to Urban. The black bastion of
nighttime ratings, MOJO (CHARLES
JOHNSON), has left WJLB in his shadow and
word is that nothing would launch “The New
99X" faster than Mojo's landing there.

Urban rig KAEZ/OKLAHOMA CITY is
getting new call letters KIMY. So what's the
new format? There may not be one, but PRICE
consultant GEORGE JOHNS might relish the
challenge of dismantling KZBS, the highly-rated
A/C neighbor he helped build.

Successful A/C KSMG/SAN ANTONIO
has hired 25-year KTSA personality BRUCE
HATHAWAY to do momings. And isn't
co-owned KTFM the destination of former
KMGG/Los Angeles afternoon man SONNY
MELENDREZ?

Not-so-successful KYSR-AM & FM/EL
PASO went off the air this week, and they’ll
soon go great with guacamole under new
owner TICHENOR SPANISH MEDIA GROUP.
It's a “dark” page in the tribune of Texas
transmitters, for KYSR (AM) was the legendary
KELP, a McCLENDON CHR that blasted the
border town back in '55. KYSR-FM was the
formidable KINT of the '60s and '70s.

Continued on Page 28
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“SO IN LOVE"....
From The Album CRUSH ...,

Produced By Stephen Hague ‘
On A&M Records and BASF Chrome Cassettes.

KOMD

KKHR 33-32 KOFM on KCAQ deb-35
KIIS-FM deb-36  KIYS add KDON-FM on
KMEL 26-20 KIKX add KTRS on
Z104 deb-38 KQMQadd  KBIM add

WXKS-FM add WNOK-FM add WPFM deb-40
WCAU-FM add WFM! add WHSL on
WTLQ add WUJAD add WDBR add

~

© /1385 AL RTCORSS, IC. ALL RIGHTS RESERVED.
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STREET TALK

Continued from Page 26

Pardo’ me, but did you know that KFI/LOS KAMASAMI.KONG has said aloha to the
ANGELES has joined the “game show" PD post at KIKI & KMAKI94)/HONOLULU.
circuit? Programmed 6-9pm Monday-Saturday, ~ KLRZ/SALT LAKE CITY PD JAY STONE is
“The Radio Game Show" block program offers not joining the stations as PD, in case you

a gaggle of games integrated into the normal heard otherwise. Both KIKI & KMAI are being
music and news programming. But don’t consuited by BOBBY CHRISTIAN.

expect other dayparts to change.

Why did KGON/PORTLAND PD DAVE
ERVIN resign last week? Reportedly to take
on a Big Five market PD gig, but not in
AOR. .. firm, naming several key groups and
Looks like the sale of CONEMAUGH stations as clients shortly. And where do
COMMUNICATIONS’ WGLU/JOHNSTOWN to  You think some of those clients will come
BOB HAMILTON's HAMILTON from?

COMMUNICATIONS is off. The closing,

scheduled for August 15, never happened.

Also in the consultant world, it's said that
JON SINTON, who recently left
BURKHART/ABRAMS/et al., will start his own

Football season is approaching, and
A station sale that is happening is BEAM first-round sportscasting talent should rush
COMMUNICATIONS’ purchase of Country info to KRMG/TULSA, which has a rare sports
WGNG/PROVIDENCE. WRKO/BOSTON GSM opening for major coliege football/basketball
BRUCE MITTMAN is one of the partners, and PBP, including a nightly talk show.
with a September takeover, he's looking for
staffers interested in “upgrading the facility.”

So is DRAKE-CHENAULT, which has
openings for PDs and air talents in several
medium and secondary markets.

In a flash of sanity, the FIRST NATIONAL
CORP. of Brigham City, UT has decided, after
all, against filing for the call letters KSEX-FM
for its station KFRZ-FM.

The family that programs together: LISA
RICHARDS-KENDALL, newly-named “Acting

MD” at WNEW-FM/NEW YORK, doesn’'t need Onward, Christian Radio: WIBS/ -~

her own parking space. She can get a lift with CHARLOTTE AMALIE, St. Thomas, Virgin
Islands has switched to the calls WGOD. The
station has a new format of — yep, you
guessed it — 75% Christian music. The first
artists to be heard? Amen At Work, of course.

hubby/PD CHARLIE KENDALL. It's a good
shot that the formal title will eventually go to
Lisa, who's served in that capacity at Philly’s
WMMR and WYSP.

ROLLIN" ON THE RIVER —~ Over 10,000 WLLZ/Detroit listeners flooded the station's first annual “Ramblin’ Raft
Race, " which featured over 1000 saliors vying for a trophy, and the marriage of mates Dale Weber and Ginger Collins.
“Rambo Iil," a confetti-firing tank-on-tubes, won the “River Quaen"” crown. GM Mike Solan reports that ‘populanity for
next year’s event is rapidly growing.

WHEN CONFIDENTIALITY, INTEGRITY AND
EXPERIENCE ARE IMPORTANT...

OUR COMBINED YEARS OF RADIO WORK
DO MAKE A DIFFERENCE...AND YOU
REAP THE BENEFITS.

l BROKERAGE

Grd-779-7005

APPRAISALS
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KEN BARNES

LETTER RIP

Correspondents
Write My Wrongs

This column generates a lot of response, both mail and
telephone. People check in with topical records I forgot (or
didn’t know about), and make suggestions for future col-
umns. Usually I save this material to round out a theme
column, but sometimes those theme columns get a little
lengthy, so my correspondence tends to hang fire for a
while. So this week I thought I'd change pace and lead with
the letters and phone calls, and return to the topical jungle

next week.

Leading off, Denise Bellamy of
WILI/Willimantie, CT suggests a
column about songs with made-up
words for titles (like “Sussudio”).
Interesting idea, and Denise goes
on to nail Phil Collins as a leading
practitioner of the imaginary-word
title, citing Genesis’s “Squonk”
and “Abacab.”

She adds, bringing up an even
more fascinating sidelight,
“ ‘Abacab,’ however, may be an
acronym for the chord progression
of the song’s music, in much the
same way that ‘Badge’ signalled
the chord progression for that Eric
Clapton/Cream song.” I may be
naive (don’t answer that), but in all
the years I've known that song
(16), I never connected the title
with the chord progression. I'll
have to dig out the rusting electric
guitar and check it out, riling up
the neighbors in the process.
Denise also mentions that “Badge”’
thus becomes one of those songs
whose title does not occur in the
lyrics.

Phil Collins: creative word inven-
tor

Radioactive

That brief and deliberately non-
definitive look at songs about radio
1did a few weeks back has produc-
ed tons of additions, the best of
which I present for the record.
Paul Bronstein of SMN had a
bunch, including “Mr. Radio” by
ELO, Warren Zevon's “Moham-
mad’s Radio,” the Doors’ “Texas
Radio & The Big Beat” (actually a
parenthetical portion of the full ti-
tle), “Do You Remember Rock &
Roll Radio” by the Ramones, “On

Your Radio” by Joe Jackson,
“Song On The Radio” by Al Ste-
wart, and two songs whose lyrics
prominently revolve about radio,
‘“Rock & Roll” by the Velvet Un-
derground and others and ‘“‘Cara-
van” by Van Morrison.

Meanwhile, Van Mac and Tim
Walker from WOKK/Meridian, MS
chime in with “FM" by Steely Dan
(which was on my original list but,
uh ... got lost . .. yeah, that's it
... it got lost . . . right). Also on
their list are “Don’t Touch That
Dial” by Engelbert Humperdinck,
Bill Anderson’s ““Country DJ,” and
the immortal “I Bet You They
Won’t Play This Song On The Ra-
dio” by Monty Pythen (who won
their bet).

Joni Silverman of United Sta-
tions brought up a pretty obvious
one I missed: “Radio Ga Ga”' by
Queen. And finally, as is every
label executive’s prerogative, 415’s
Howie Klein brought up
“K.U.S.A.” by the Uptones while
Mad Dog of Brat Records brought
up his own company’s ‘“Radio
Highlights” by Suzy Saxon & The
Anglos.

A Few More Hits
That Got Away

Continuing in my public-spirited
drive to tell (briefly) the stories of
hits that were turned down first by
other artists, I heard (in a fairly
unsubstantiated way) that Roberta
Flack passed on “You Light Up My
Life” on the grounds that it was too
hokey.

And Bay Area record store pro-
prietor and databank Mark Ed-
mund contributed a couple. Gladys
Knight & The Pips’ first hit, “Ev-
ery Beat Of My Heart,” was writ-
ten by Johnny “Willie & The Hand
Jive” Otis with Jackie Wilson in
mind, when he was visiting
Wilson’s hometown of Detroit in his
capacity as a King Records A&R
staffer. But it never worked out
and the song had to be revived by
Knight & company several years
later. Also, Sam Cooke apparently
held on to “Travelin’ Man” for a
year before deciding not to cut.it,
freeing the way for Rick Nelson to
have a big 1961 hit with it.
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SADE: Th®

SADE TRANSLATION

1, along with most authorities and
pronunciation gazetteers, have ad-
vocated the “Shar-DAY" solution.
But, after viewing certain new evi-
dence, | fear | may have unwittingly
contributed to a bum steer of sorts.

Cat Sundeen, Promotions Man-
ager at 2DAY-FM/Sydney, wrote to
set the record straight from an

E——

The Last Word On Pronouncing Sade

One of the crucial issues in Pop Music 1985 has been,
unguestionably, how to pronounce Sade. Jocks, reviewers,
promoters, countdown hosts, all have grappled with the pro-
blem, often coming up with unique approaches (“Shady” was a
particularly memorable one | encountered).

Anglo angle. "She says, *I can
assure you from having spent many
years among the English and the
Aussies that it is pronounced
‘Shah-DAY." The 'r' is silent. The
only reason people in America have
been prounouncing it ‘Shar-DAY" is
because that's how a pronunciation

Australia discovers the “tarco,”
1985, and inadvertently settles a
controversy.

guide for an English person would
have to show it. Britons pronounce
‘Shar’ as ‘Shah'’ . . .

"As evidence, | enclose a photo-
copy of a magazine advert, in which
the word ‘taco’ is shown to be pro- |
nounced ‘tar-co' (see illustration).
Now, no one would call it a tarco,
but to an Aussie (and English) eye,
‘tarco’ translates as ‘tah-co.’ And
s0, 'Shar-DAY" is 'Shah-day."

Well, I hope that settles that, and
unless someone can offer strong
evidence to the contrary, I'm going
to declare this subject closed and !

hop in the cah to grab a tarco.

Bono Rox: The

“I Got You Babe” Story

If you were so inclined, you
might be able to make a case that
Sonny Bono should have a respect-
ed niche in the annals of rock, al-
though his later TV notoriety and
overall image militates against
that possibility. Back on the charts
with UB40 & Chrissie Hynde's cov-
er of Sonny & Cher’s theme song,
“I Got You Babe,” Bono spent
almost ten years in the business
before that 1965 breakthrough,
recording solo as Don Christy and
other identities, promoting Little
Richard records for Specialty, pro-
ducing the Standells, and writing
such respected songs as “She Said
Yeah” (Larry Williams, covered
by the Rolling Stones and others)

Sonny &
CJn CaseYouve

and “Needles & Pins” (Jackie De
Shannon, the Searchers).

Sonny & Cher (earlier known as
Caesar & Cleo) were popular in
their hometown L.A. before their
national breakthrough, and “I Got
You Babe' was actually their third
L.A. hit, after “Baby Don't Go”
and “Just You.” The song is so
identified with the fur-bearing hip-
pie duo that it hasn’t been covered
too often in the past. Among those
who did try to capture its idyllic air
of devotion were Manfred Mann
(in, I think, an instrumental ver-
sion), the Dictators, Etta James,
obscure Canadian duo Billy &
Michelle, and the duo of Holly Vin-
cent (Holly & The Italians) and
Joey Ramone (the Ramones). And
finally, 20 years later, it’s hitting
again.

Chiér
GIn Love

Can Chrissie Hynde and UB40's Ali Campbell

become the Sonny & Cher of the '80s? Do they want to?

“Vice” Precedent
For Soundtracks

The long-anticipated soundtrack
LP for “Miami Vice” comes out in
the first week of September, with
new songs from Glenn Frey, Chaka
Khan, and Grandmaster Melle Mel,
plus previously-released songs by
Phil Collins, Tina Turner, and Frey
that were spotlighted on the show
last season. While it’s not the first
soundtrack for a TV series ( I re-
member Lalo Schifrin’s “Mission
Impossible” albums, for one pre-
cedent), its use of new songs by
top artists represents a significant
move by TV into the contemporary
movie soundtrack arena.

Late mailbag entry: Greater
Media’s Ed Osborne, whois a fund
of hits-that-got-away stories, re-
lates another one. A hopeful song-
writer called Swan Records in
Philadelphia because he had a song
he wanted to pitch to Dion. (This
was a dumb move, since Dion re-
corded for Laurie Records in New
York at the time.) However, Swan
was looking for material for Freddy
Cannon, and the songwriter was
asked to sing his song over the
phone to Swan’s President. The
exec (Ed doesn't mention his name
but it might well be longtime pro-
ducer Frank Slay) liked the song,
asked for a lead sheet, taught the
song to Cannon, and changed its
title from ““Amusement Park” to
“Palisades Park.” It was the song-
writer’s first composition, but not
the end of his showbiz career;
Chuck Barris later banged the gong
and got it on TV for many years.
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FROM THEIR NEW ALBUM
«KNEE DEEP IN THE HOOPLA”

“kneedeepinthe hoopla
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4 REASONS 4 E/P/A's CHART SUCCESS . ..

'TIL. TUESDAY
“Lookin’ Over My Shoulder”

CHR NEW & ACTIVE |

WHTT WCAUFM WMMS Q100

WXKS-FM  94Q
WNYS 793
WPHD  B97

Q103 WKEE

WSPK
KPLUS e

KOFM

CKOI  WGCL -

&,
N7
&

CHEAP TRICK AOR Tracks:@ AOR Albums: @)
“.I'onight 't,s Yuu" WZPL 35 95XIL add

2104 24 WGAN add

CHR NEW & ACTIVE | WZOK 2822 KFMN 22

NOW ON OVER

WRQN add WHSL 36-33
WKRZ-FMadd  KEYN-FMadd ~ WVBS 2620

60 CHR REPORTERS WTLQ36-31 " WHOT add WAZY-FM deb-38 -

WPHD deb-40
WCAU-FM deb-36
WLS 35-30

- KING
“Love &

WLS-FM 35-30 WOKI 36 KMGX add KTRS deb-38
K104 deb-38  KX104 29 95XXX add 0K95 1712

WRCK 4035  WRNO 27 0K100 add ‘@5@

WAMX add WKSF add
WKRZ-FM deb-40  WCGQ 39-31

Pride" WTLQ 40-36 KWES 39-31
WNOK-FM 38 KWES 32-28
WANS-FM add WHSL 35-32

| CHR NEW & ACTIVE | WKZLadd KTRS 39

KZIO add KHTX 40-37

LOS ANGELES
KIIS-FM 11-9

WXKS-FM deb-35 710425 KBIM deb-40
PRO-FM add KQXRadd 27 KZOZ18-16
Y100 add KQMQ 40-36 OK959

SURVIVOR

KWOD deb-37 KLUC 22
KMEL 14-11 KCAQ 19-16 2
KPLUS 16-11 96XXX 27 @

Mﬁrst Night"

| CHR NEW & ACTIVE |

85/23

WHTT
WXKS-FM
WNYS
WPHD
WCAU-FM
B94
PRO-FM
793

WEMI
FM100

798

KFIV

WFBG

WGUY

WQID

KISR 5"@"’
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Abracadabra! He Vanished

Almost since its release, it's been one of the most assaulted bopper oldies of the '70s, up (or down) there with
“The Night Chicago Died,” “Billy, Don't Be A Hero,” and “Seasons In The Sun.” In fact, when John Lander turned on
KKBQ/Houston with the aforementioned shock-effect records, “Heartbeat It's A Lovebeat” by the Defranco Family
was not among them. it did, however, rank #1 on the “lost hits of the '70s"” chart compiled by college station WERS/
Boston, indicating that somebody wanted to hear the song again, if only for nostalgia reasons.

Which allows us to delve back (briefly) into the life of lead singer Tony DeFranco, who'll be 26 this Saturday. Four-
teen years old for his first hit, the Welland, Ontario native was sired by the Laufer Entertainment Group, pubiishers of
Tiger Beat, which used its papers to prime readers for the group. {Laufer would try the same thing less successfully
seven years later with Michael Damian.)

The DeFrancos did manage three hits in their brief lifespan, and inspired another Canadian imitator, the Johnson
Family, whose remake of “1-2-3" was produced, in an out-of-character move, by hard-rock maven Bob Ezrin.
DeFranco is not one of the '70s teen idols who grew up to be a writer-producer (i.e, Leon & Foster Sylvers, Tommy
Keane, etc.) He's believed to live somewhere in the San Fernando Valley, according to one person who claims to have
seen him at a 7-11 last year. One of DeFranco’s '60s counterparts, Bob Cowsill, turns 36 on Monday.

MONDAY, AUGUST 26

1968/ Harper Valley PTA" goes gold. These days it's the only one of Jeannie C. Riley's secular hits that she
doesn't disavow. In fact, in “From Harper Valley To The Promised Land,” it's the only one of her songs mentioned
by name. Riley explains that the hypocrisy shown by the song's characters represents her pre born-again life.
1980/Tonight it's someone else: in between the "“Found All The Parts” EP and "All Shook Up” album, Tom
Peterson leaves Cheap Trick.

TUESDAY, AUGUST 27

1965/Although they have to express a lot of adulation for the pop idol to get him to warm up, the Beatles meet
Elvis Presley at Graceland.

1967/Brian Epstein is found dead. The Maharishi Yogi tells the Beatles that the death is unimportant, as are all
physical world events.

1980/The new nine-person Afro-funk version of the Tatking Heads is unveiled at a Central Park concert. The
lineup, including Bernie Worrell and Adrian Belew, lasted until a few months ago when the old four Heads
returned

Birthdays: Alex Lifeson (Rush) 1943, Daryl Dragon (Captain & Tennille) 1942,

WEDNESDAY, AUGUST 28

1922/WEASINew York airs the first radio spot, for a radio dealership.

1954/Elvis's “Blue Moon Of Kentucky™ enters the Memphis Country charts at #3.

1963/Martin Luther King makes his “| Have A Dream” speech at the Washington Monument. Although this is the
best-known rendition of the oratory, it's actually a different recording that becomes a Motown single.

1972/David Bowie debuts at Carnegie Rall with his “Spiders From Mars” show.

1978/Early punk band Television disbands.

Birthdays: Danny Seraphine (Chicago) 1948, Hugh Cornwell (Stranglers) 1949.

THURSDAY, AUGUST 29

1976/In a misunderstanding about who was supposed to be on stage, Randy Californla shoves Neil Young off
the stage at a Spirit reunion.

1976/Veteran blues artist Jimmy Reed dies.

1984/Rod Stewart's “Some Guys Have All The Luck™ debuts on the CHR chart. Stewart's version of the oft-
covered tune owes much to Robert Palmer's odd interpretation from two summers before.

Birthday: Michael Jackson 1958.

FRIDAY, AUGUST 30

1959/Bobby Darin's “Mack The Knife” enters the Top 40 charts.

1973/The post-Jim Morrison version of the Doors breaks up.

1980/Will Josh Donen Jr. form a rock group? Cher makes her hard-rock stage debut with then-boyfriend Les
Dudek’s band Black Rose.

SATURDAY, AUGUST 31

1955/Smiley Lewis's original version of "I Hear You Knockin™ enters the R&B charts.

1979/After allowing one of his pre-Poritiff plays to be performed, Pope John Paul Il cements his reputation as the
media pope by releasing an LP on Infinity.

1984/Canada’s rock video channel MuchMusic begins operations.

Birthdays: Van Morrison 1945, Gina Schock (Go-Go’s until further notice) 1957

SUNDAY, SEPTEMBER 1

1956/The Roulette label, active today largely as a parent for Becket and Sutra, is founded.

1967/Boz Scaggs joins the Steve Miller Band.

1971/The Sonny & Cher Comedy Hour premieres on CBS.

1977/Blondie signs with Chrysalis.

1980/The Fleetwood Mac Tusk Tour ends at the Hollywood Bowl, nearly a year after the release of the LP.
Lindsey Buckingham threatens to refire from performing.

Birthdays: Barry Gibb 1946, Roy Head 1941, Conway Twitty 1933, Archie Bell 1944, Bruce Foxton (Ex-Jam)
1980.

FIRST WEEK!!

SIGNIFICANT ACTION

WXKS-FM WFMI
WPHD KBFM
WMMS  KTFM
WGzy WKDD
WVSR WRQC
WERZ WGRD
WRCK WKFR
KHFI WRQN
KAMZ WHOT
WANS-FM KQXR
WOKI

NEMPEROR

Distributed by CBS Records
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BRAD MESSER

Tuneup For Tired Employee

The jobhunter pleads, with great sincerity, “Just give
me a chance to show whatI cando!” So you — being a nice
guy and needing a new hand around the spread — provide

the employment opportunity.

But once he becomes comfor-
table at work, it becomes clear
that, given the leeway, he can ex-
pand a ten-minute task to take up a
whole hour. Although he usually
appears to be busy, you wonder
whether he really is. He never
makes a special contribution.

A reader states the problem and
asks, What do you do with a person
like that?

One possible first step, which can
sometimes solve half the problem,
is to tell the employee exactly how
you evaluate his performance.

Voting Rights For Women

Summarize his good points, go on
to name those areas in which im-
provements are expected, then try
to close the conversation with
something positive.

People tend to live up to just
what’s expected of them and not go
much beyond. Goals must first be
identified and then raised increas-
ingly higher. It’s a rare human who's
happy in a job without growth and
change.

Make a calendar notation to

meet again in a week or two to give
him another report card. Followup
and continuing feedback are vital.

Having begun to deal with the
basics, move on to Step Two and
light a fire by inspiring him to per-
form' above and beyond the
routine. Be honest and be blunt.
Tell him you suspect he is capable
of contributing something unique
to the station, say he hasn’t done it
so far, and make him understand
that you'd like to be shown exactly
what he can do to make himself
uniquely valuable.

You'll probably either fire him
up or run him off. Either is
preferable to continuing to drag
along in low gear.

MONDAY, AUGUST 26 — American women got the right when the 19th Amendment went into effect 65 years ago
(1920). Actually, women in 15 states could aready vote: the federal anti-discrimination law just expanded the right to

women in the remaining states.

1932 — Mortgage foreclosures suspended by US gov't during Great Depression.
1907 — Harry Houdint jumped into San Francisco Bay with his hands tied behind him, weighted down by a 75-pound ball-
and-chain. 1883 — Krakatoa volcano began a two-day eruption with the greatest explosion in recorded history: tidal waves

kiled estimated 36,000.

Birthdays: Musician Bob Cowslll 36. Dr. Albert Sabin (SAY'bin) 79, created oral polio vaccine 1959.

First American Oil Well

TUESDAY, AUGUST 27 — America's first commercial oil well was
Oil was used mainly as lantern fuel, as a less expensive replacement

temal combustion automobile in 1865.

completed in 1859 near Titusville, Pennsylvania.
for whale oil, untit well after Karl Benz built the first in-

1976 — First manmade gene. 1971 — First Atlantic crossing by speedboat. 1940 — First color television. 1939 — First

jet plane.

1913 — First airplane to fly a loop. 1912 — *Tarzan of the
1904 — First driver jailed for speeding, sentenced to five
Birthdays: Tuesday Weld 42. Mother Teresa 75. Chine:

King *‘l Have A Dream!’’ Speech

WEDNESDAY, AUGUST 28 — Dr. Martin Luther King, Jr. delivered his “I have a dream” speech before some
200,000 civil rights demonstrators at the Washington Monument in 1963,
1968 — Chicago “police riots” erupted at Democratic national convention. 1966 — Beatles’ next-to-last US concert, Los

Angeles Dodger Stadium (see Aug. 29).

Apes” by Edgar Rice Burroughs appeared as magazine story,
days in Newport, Rl jail. 1896 — First dial telephone.
se philosopher Confucius bom 550BC,

1922 — First radio commercial: WEAF/New York sold ten minutes to Queensboro Realty for $100. 1833 — British Empire
banned slavery effective August, 1834, when some 700,000 were freed.
Referring to late August, the “Old Farmer's Aimanac” reports, “Amateur astronomers with large telescopes should get their
first look at Halley's Comet on these mornings.”
Birthdavs: Paul and Linda’s daughter Mary McCartney 16. Ron Guidry 35. Actor David Soul (David Solberg) 42.

Ku Klux Klan Violence

THURSDAY, AUGUST 29 — In Texas, in 1921, the Ku Klux Klan tarred and feathered at least 43 people during the

last week of August.

1984 — Rockwell B-1 bomber prototype crashed during Mojave Desert test flight, pilot killed. 1966 -— Beatles last US ap-

pearance, San Francisco Candlestick Park. 1901

champ John L. Sullivan.

— Carrie Nation anti-booze ax attack on NYC bar of former boxing

1896 — Chop suey created at NYC restaurant by immigrant Chinese cook. 1893 — Modern zipper patented.
Birthdays: Michael Jackson 27. Elliot Gould (Elliot Goldstein) 47. Ingrid Bergman born 1915. Joyce Hall born 1891,

started Hallmark greeting cards 1915.

Queen Of Egypt Snakebitten

FRIDAY, AUGUST 30 — Egyptian Queen Cleo,

308BC.

1983 — Air Force Lt. Col. Guion Bluford became America’s fi

(The first black man in orbit was a Cuban on a Soviet mission in 1980.)

40th anniversary of General Douglas MacArthur's arrival in J

patra committed suicide, by the bite of a hooded cobra, in the year
irst black astronaut in space, aboard shuttie "Challenger.”

lapan to head occupation forces, World War It (1945).

1963 — US-Soviet hotiine. 1869 — Grand Canyon exploration compieted by John Powel. 1862 — Civil War, South won
Second Battle of Bull Run. 1780 — Benedict Arnold turned ftraitor.

Ful Com moon.

Bithdays: Frank Edwin *“Tug” McGraw 41. Ex-Otympic skier Jean-Claude Killy 42. Cartoonist Robert Crumb (Truckin'

Man) 42,

Deborah Kerr born 1921. Joan Blondelt bomn 1909,

RUNNING BACK

DEBUT SINGLE

[ _CHR SIGNIFICANT ACTION |

WKRZ-FM
WZLD
WANS-FM
WOKI
WEMI
KX104

KTFM
WKZL
G
WRQN
KIKX

KBOS
KMGX
KSKD
KDON-FM
KRQ
WGUY
0K100
95XIL
WGAN

WXLK
WHSL
WVBS
WBNQ
99KG
WDBR
KTRS
KHTX
SLY96

WOMP-FM  0K95

WKSF

FROM THE DEBUT ALBUM
“CAST THE FIRST STONE”
(MBLYRTY
™ @@
¥amn

On Manhattan Records and High Quality XDR Cassettes.

RaR FRIDAY, AUGUST 23, 1985/35




JOEL DENVER

KAFM, KEGL & KTKS

3-D Threat

Rocks BigD

They do thmgs in a big way in Texas, and the battle for

CHR supremacy in Dallas is

no exception. In this town,

Top 40 got its start from legendary broadcaster Gor-
don McLendon. So it’s only fitting that it be the scene for
what’s clearly one of the tightest ratings races in the coun-

try.

In the past year Bonneville’s
KAFM, under the guidance of VP/
Programming John Shomby, has
come under fire from two recent
CHR converts: Sandusky’s KEGL
(EAGLE-97), piloted by Randy
Brown and ABC/Cap Cities’ (soon
to be Gannett’s) KTKS (KISS-106),
with Chuck Morgan in control.

A couple of factors make this an
interesting market to study. First,
there’s the ratings (see “Charting
The Trends”). Then there are dial
positions, signals, and budgets to
consider. Since all three rockers
have signal and budget panty the
combination of programming ex-
pertise and dial position will deter-
mine the ultimate victor.

e—

Charting
The
Trends

How does the three-way Dallas
CHR race look from a numbers per-
spective? Here's a four-book, 12+
trend from Arbltron. The teen lead-
er is KEGL. KAFM, which saw
growth in this category, posts sec-
ond place and KTKS, which de-
clined in this age group, is third.

KEGL is ahead in 18-34 adults,
followed closely by KTKS and
KAFM. On the other hand KEGL
declined over three shares in adult
men, while KTKS advanced six-
tenths and KAFM grew a full share.
Looking at adult females, KEGL
rose three-tenths, KTKS grew two-
tenths, and KAFM remained
steady. 4

Sp '84 F'84 W'84 Sp 85
KEGL 43 52 67 58
KTKS 06 2.1 4.1 4.0
KAFM 59 45 31 37

E
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b
Stubie Doak, late-nights

Paul Donovan, nights

e

Pete Thomson, afternoons

John Lacy, overnights

]

Shomby Fights Off The Invaders

A three-year Dallas veteran, KAFM & KAAM VP/
Programming John Shomby had the market all to himself
when he took the station CHR on August 15, 1982. ‘“The
market was starved for the hits. The only thing you could
hear were recurrents from the A/C’s or dinosaur rock
from the AORs. Our impact was immediate and very posi-

tive.”

Now things aren’t so easy with
direct format competition from
KTKS and KEGL. Part of John’s
winning strategy is to make
KAFM’s sound unique enough to
stand out from the others. “Having
our dial position at 92 is a big help.
When you've got us on, you know
it’s KAFM. On the other hand, with
KEGL at 97 and KTKS at 106, we're
not in the center of the heavy con-
temporary cume which extends to
K104(KKDA) and KVIL.”

Straight Down The Middle

Because its competition is more
narrowly targeted, “KAFM aims
straight down the middle,” he ob-
served, “while KEGL is more
rock-oriented. KTKS caters more
to adults, but has recently added a
decidedly younger edge to its
sound. Our music is hit-oriented;
you might say we’re more music
intensive than the others. Keeping
90% current leaves less margin for
error. With an intensive retail sur-
vey system and a careful eye on
the phones, we can spot a record in
its early stages and hit it if it's real-
ly mass appeal.

“KTKS is one of slickest CHRs
I've heard in a long time, but
they're short on personality. KEGL
is very aggressive, outspoken, and
a bit crude ‘at times, which has at-
tracted a lot of attention, especially
to their Stevens & Pruett morning
guy, has grabbed a following.”

Describing KAFM’s  approach,
he continued, “Our personality
profile is based on the premise that
the shortest distance between two
points is a straight line. Our folks
getto the point but in an entertain-
ing manner. They are given para-
meters to follow — such as time
limits and content guldehnes =
which keep us di it

1
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John Shomby

“Qur jock talent is the
cement which holds all
the formatic bricks
together. Excitement,
freshness, and energy
are the keys to our
taking the crown again.”
— John Shomby

why we got hurt a bit when KTKS
and KEGL flipped formats.”

Outspent But Not Outdone

John forecasts that before too
long either KEGL or KTKS will
take a different format route. “I'd
be willing to say that KEGL will
head in an AOR direction again.
Both stations outspent us this past
book. We handed out $150,000 in a

We strayed a bit from that which is

cash gi y using bumperstick-
ers and direct mail. While we in-

creased, it's clear that more big
guns have to be brought out. We
plan some really interesting things
this fall, which will put our calls on
everyone’s lips.”

Keeping abreast of the market’s
every move is a challenge,
especially when you consider that
what works in Dallas may not work
in nearby Ft. Worth. To circum-
vent that problem, John focuses
part of his image-building strategy
on visibility. “Our jocks are always
out at the hottest clubs. We're al-
ways involved with the events
which are uppermost in our audi-
ence’s minds.

“Our weekly TV show, ‘Texas
Hit Review,’ constantly keeps usin
the public eye. And our charity
work is unsurpassed. Our MDA
‘Labor & Love Run’ is coming up
on Labor Day. Running is big here
so we work it into many of our

events. Our yearly MDA F ted
House is another attraction as is
our participation in the annual Ft.
Worth Mayfest.”

Turning Negatives

Into Positives
John is keenly aware of the im-
age KAFM needs to project and
how to go about achieving it. “Our
jock talent is the cement which
holds all the formatic bricks to-
gether. Excitement, freshness, and
energy are the keys to our taking
the crown again. It all leads to be-
ing hip. It's important to have that
type of image because Dallas is a

very progressive market.

“In the Arbitron ClusterPlus
analysis we have a large group of
Yuppies. So we have to be hip and
exciting, not laid back. Sports
teams are a good tie-in. Since we
aren’t the Dallas Cowboys flagship
station, we’ve done the next best
thing. We just signed all-pro defen-
sive back Michael Downes to do
Cowboy reports each Monday and
Friday during morning drive. No
matter what age you are, you want
to know what’s happening with the
team.

B

B

“I find myself listening to both
compeutors and pxckmg out their
Wi which are b

more obvious all the time. (But)
I'm realistic and can recognize our
strengths and weaknesses as well,
which is the first step in turning
potential negatives into positives.”




*

|TIPOLI

I
?

-PERFECT WAY

B"® & 2w 8y DO S L L

Pémcr WAY

R AR ]

.

|

i

© PERFECT WAY

D R A |

FERR

PERFECT WAY

-

x;brqn"

B

“Perfect Way”
Is The New Single From

S o

PERFECT WAY

BT POLHT]

iaa

Jadge ve ms

e o

o

16 Q&2 M BB

PERFECT WAY

CC R N I )

28 S W

PERFECT- WAY

L A} ts e ™8 u

A0 I e e

PERFECT WAY

LR S €8 4 Do

©1985 Warner Bros. Records

e
v

S 8B G L ER

[}

@

LRSI S

se sy erere

Y2 PSRN Ve NP

v 8 PR P YT LAY RN

*




EAGLE-97 Flies

In The Face
Of Competition

Starting out as a CHR almost four years ago, KEGL
(EAGLE-97) later flipped to AOR. Then about a year ago
the station surprised the market and switched back. PD
Randy Brown (formerly Christopher Haze), a 13-year
market veteran, and consultant Bobby Hattrik have done
an admirable job of keeping the station on an even keel

through the change.

“It’s only been in this last book
that we finally took any kind of a
hit in men. Our AOR heritage help-
ed us hold them in addition to the
new female listeners we’ve gained.
Maybe we broadened too much, too
quick,” wondered Randy. “All in
all, 'm pretty satistied that our
rock-oriented CHR approach is
working.”

Roll The Dice

““We position ourselves as play-
ing the new music first. If you play
it too close to the vest you can't
win. We throw the dice and, with
calculated risk, we’ve been able to
make them pay off. While we are
tight-listed, we do open things up
earlier than the others. Sometimes
we move too early, but those are
the breaks. Our on-air promise,
‘EAGLE-97, where you hear the
new hits first,” must be backed
up with action.

“‘Callout is the main thrust of our
research, as it’s difficult to get ac-
curate store information. Request
lines are okay for the active audi-
ence. We also have the ‘All-Re-
quest & Dedication Hour’ at 8pm,
‘The Battle Of The Hits’ at 9pm,
and the ‘All Request Top 10’ at
10pm, which are designed for ac-
tives. If a song we’re not playing
gets big phones, we need to test it.
A song must address the station’s
position first. If it does and tests
well, then it goes on.”

Randy discussed Hattrik’s input
and to what degree his advice has
been successful. “Bob and I share
a lot of the same ideas. He’s been
instrumental in getting the station
into a credible CHR format. We
employ his research and I endorse
it as being very trustworthy, but
I'm not a remote control PD. While
he has a lot of input, I call my own
shots within the corporate guide-
lines determined in our strategy
meetings.”

Team Strategy

“A real advantage of being part
of the Sandusky chain is the ability
to draw upon some of the best radio
minds in the business. Bob Hattrik,
George Johns — all of them offer
ideas, and we all share our experi-
ences with each other. The input is
wonderful; the research is excel-
lent. It's all because of (President)
Toney Brooks and his relentless
pursuit of only the best for our sta-
tions. .

“And at KEGL I'm blessed with
a group who've been through the
winning experience elsewhere.
(MD) Joe Folger is a real right-

“If you play it too close
to the vest, you can’t
win. We throw the dice
and, with calculated risk,
we've been able to make
them pay off,”

— Randy Brown

hand person and just one of the
team players who contributes to
our success. Tony Johnson assists
me in the mechanics, and Kidd
Kraddick is a wonderful ideas per-
son. Our news gal Martha Martinez
has a real feel for the town. Thank-
fully, (VP/GM) Norm Rau under-
stands our needs and supports us
with the promotional tools we
need.”

Year-Long Contest

Since Randy has spent so many
years in Dallas-Ft. Worth, I asked
him how his competition relates to
the market since they’re program-
med by ‘“‘outsiders.” “We're more
defined than KAFM or KTKS. Our
morning show with Stevens &
Pruett is a killer, and we also have
the hottest night jock, Kidd Krad-
dick. These guys have figured out
what the people are in to.
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“Our overall texture is different.
We go out of our way to present an
exciting, unpredictable, and fun
station. Both KISS and KAFM are
good, smooth, and polished sta-
tions. But they simply aren’t as ex-
citing as the EAGLE. You could
take either station and plop it in the
middle of almost any city. Neither
have the real feel of Dallas.

“KAFM has made a lot of noise
in the local press about how they
edit lyrics because of their respon-
sibility to the community. I don't
think it helps them (KAFM); peo-
ple should do their own censoring.
Making a public issue of this may
be cutting off their nose to spite
their face.”

Randy then explained how the
station’s current contest, running
since last September, has become
an experiment in listener attention.
“We've already given away nine
944 Porsches and have a tenth to
hand out. We have a ‘Key Song Of

LT

3
“

The Day’ and whenever it's played
the designated caller wins $97 and
a key. Once a month we gather ev-
eryone at a local mall. We hand out
their checks, and they select a key.
Whoever has the right ignition key
wins the car. We threw a new
wrinkle into it by telling the ap-
proximate time when we’ll play the
Key Song.”

I'll Be Around

Maintaining a strong, on-the-
street profile is a key element of
KEGL’s success, as evidenced by
one recent traffic stopper. “We
have a huge billboard featuring
Stevens & Pruett. It’s located on
the Central Expressway and at-
tached to it is a huge inflatable
eagle, which extends 15 or 20 feet
beyond the billboard’s edge. It
blew down in an ice storm. When
the bird was replaced, the guys did
their show from there.

(I-r) PD Randy Brown awards another 944 Porsche as the winners hold the check & keys, with Stevens & Pruett looking on.

“Our billboards are visible all
over town. I won’t do buscards —
people gag on those fumes. It’s like
putting your calls on trash cans.
There hasn’t been a great need for
a lot of advertising because our
cume is so good. And that’s without
any TV time. I'd rather see us get
out on the streets and do personal
appearances. This weekend we’re
doing the MDA Bed Race and are
active in the March Of Dimes
Walk-A-Thon and other charity
events.

“This is one of the most active
and competitive markets in the
country. There’s a lot of talent and
money being spent on getting
listeners. With KTKS being sold,
who knows what will happen?
KAFM is now three years into the
format, and they're fighting for
survival. A year from now, I know
we'll be doing what we're doing
now and winning big at it.”

MAKING A POINT — KEGL morn-
ing maniacs Mark Stevens & Jim
Pruett point out the fun at a recent
personal appearance.

&




ALBUM
PARTY

Live from NBC Studios in New York.
The Michael McDonald Album Party.
Produced by NBC Radio Entertain-
ment in association with Denny

Somach Productions. Michael’s first
national radio interview for his new b
Ip “No Lookin’ Back” on Warner e
Brothers Records. Look ahead. Call-
Shirley Maldonado at (212) 664-5538.
Tuesday, August 27 i

10 PM Eastern

9 PM Central

8 PM Mountain

7 PM Pacific
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KISS-106: More
Than Lip Service

On August 6, 1985 Chuck Morgan and staff flipped the
calls and format of Classic Hits KIXK. KTKS(KISS-106)
was born, becoming the market’s third CHR outlet a few
days after KEGL dropped AOR for CHR.

That move really surprised
Chuck. “They assumed we were
going to be more of an A/C station.
KEGL surprised us, and we sort of
caught them with their pants down.
Had things stayed the same, we
might have had a bigger impact by
now, but they preempted us.

“All in all, I'm pretty satisfied
with our progress,” he reflected.
“We only had 84,000 cume and have
taken it to over 341,000 in nine
months. KAFM started with over
430,000 and KEGL with over
413,900. While EAGLE-97 has
grown, KAFM has declined in
cume. Qur target is a bit more up-
scale than either KEGL or KAFM,
aiming for the 18-34 audience with
spillover on either side. Teens
aren’t our primary goal, but we’re
not chasing them away either.”

Little Musical Difference

Chuck also noted that listeners
perceive little difference in the mu-
sic the three CHRs play. “The pro-
motions and personalities are what
will make the most indelible im-
pressions on the audience. KEGL's
Steven & Pruett and Kidd Kraddick
show in our research, but so does
our morning guy Jim Zippo. No one
from KAFM shows up.

“Jim is pretty foreground in his
approach but, by design, we keep
a lower profile in the personality
department throughout the day

“Our course is really
well-charted. We're no
longer just getting
curiosity cume. We have
a base we seek to build
upon.”

— Chuck Morgan

more music, less tatk. Our course is
really well-charted. We are no
longer just getting curiosity cume.
We have a base we seek to build
upon.”

While the others only mentioned
KVIL, that station is more of a
significant factor in KISS-106’s
growth. “Since they’re at 103, we
can share more with them.
They’ve also begun to chase away
some of their listeners, trying to
appeal to the lower end of the dem-
ographics. Many of KVIL's 18-34
females are already showing a
trend preference toward us.”

Major Contests

So how do you make an impact in
the book with two rivals beating at
your back door? You stay active.
“We've been contesting pretty
heavily. Our ‘KISS Calls’ back in
March and April averaged $10,000
and went as high as $25,000. Then
we introduced a trivia contest call-

Jim Zippo, mornings

ed ‘Double Your Money, which
was very successful. Then the
‘Winning Song’ proved valuable in
June as we unloaded video record-
ers and 19-inch TVs.

“All of this to go down a tenth of
a point,” he mused. “There are a
number of reasons for the lack of
growth. So many of us are playing
the same music, and our newness
worked against us — we aren't
their first choice yet. As a result,
we need to make our awareness
felt in the coming months.”

MOTION

Chris Collins named Assistant PD at
WAMX/Huntington Russ Bealy
leaves PM drive at KQIZ-FM/Amarillo;
MacMurphy from WJZR/Charlotte re-
places him .. . At WZOK/R h

KMEL/San Francisco as Promotions
Director. Jay Walker is now doing
weekends at the station Hunter
Herring upped from MD to PD at

Chuck Doyle moves from middays to
afternoon drive as Steve Sommers
takes on evenings . . . Nicole Sandler
is Jim Kerr’s new morning producer at
WPLJINew York ... WSPK/Pough-
keepsie reports parttimers Dave Red-
path and Bob Weil are upped to PM
drive and overnights, respectively
KHJILos Angeles MD Rosie Burnett
switches to an AE slot at the station

Jolene Baller exits the midday/MD
post at WVSR/Charleston, WV. Kelly
West is the new MD/PM host, and for-
mer afternoon man Chris Bailey (PD)
takes over mornings . . . Chuck David-
son is no longer programming WEQX/
Manchester, VT . . . Rick Daniels ex-
its the MD/midday slot at 1t

WZLD/C replacing Mike
Willis, who becomes Director of Pro-
motion. Ron Marsh is the new MD . . .
WYMG-FM/Springfield, IL's new PD is
Gary Hill, who previously program-
med WZEW/Mobile.

Victor Jay joins WJXQ/Jackson-
Lansing for AM drive Jerry
Michaels is new to nights at WLAN-
FM/Lancaster . . . Chuck Beck moves
up from overnights to PD at KNIN/
Wichita, Keand night rocker Brenda
Kay is named MD to replace Barry
Michaels Jon “Rock ‘n’ Roll”
Anthony |eaves nights at WZOU/Bos-
ton for nights at Q105/Tampa . . . Bob
Spencer takes over programming at
Q106/York ... Michael Cruz exits

Rouge for advertising agency owner-
ship ... Kenny Wardell retums to

wsa port for the PD slot at
KBFM/McAllen-Brownsviile replacing
Russ Williams, who left for WKOR/
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Starkville, Ml . . . Steve Driscoll is the
new weekender at KWES/Odessa-
Midland, and Woody Stevens be-
comes part of the morning team.

Joel Block joins KNBQ/Seattle for
weekends . . . David K. Jones is the
new morning man at KOPA-AM & FM/
Phoenix . . .Miami  Dolphin tight end
Joe Rose will host the “Morning Dol
phin Update” on WMXJIMlami's morn-
ing show . . . KDSR/Williston, ND PD
Pat McCrummen jeaves the station to
pursue his education and will do week-
ends at KKXL-AM/Grand Forks
Marc Ross moves from WZYP/Hunts-
ville to mornings at WZUU/Milwaukee
to rejoin PD Chris Andrews . . . Con-
gratulations to Q92/Rochester MD
Tom Messner, who is marrying cross-
town WHAM news reporter Elissa
Marra on September 7.

Jim Zippo throws the switch

Billy Hayes, nights

And how does Chuck plan to do
that? “We've just launched a
bumper sticker campaign called
the ‘$106,000 Sticker Switch.’ It
complements our ‘Switch Is On To
KISS-106' campaign. Listeners win
by displaying the sticker or show-
ing us the written calls. Winning
prizes range from $106 to $10,000."

Playing Catch-Up

To double its efforts KISS-106 has
two vans stocked with T-shirts, al-
bums, and whatever else. These
vans hit the streets seven days a
week throughout the summer.
“Everyone else has a jump on us,
so we're working fast to make up
ground. KISS-106 ties in with lots of
charity events. We recently played
Kool & The Gang in softball. In
fact, we compete in softball games
each week. The jock appearances
are too numerous to mention, but
Jim Zippo does a nice bit called the
‘Donut Orgy.’ We send an entire of-
fice coffee and donuts. They be-
come our friends forever.”

Chuck admits that serving two
cities at once is difficult. “We pay
close attention to Ft. Worth be-
cause a lot of our listeners are
there. The mid-cities like Arlington
and Garland are also important, so
we really keep things evenly
balanced.

“Country is huge in Ft. Worth,
but we won't touch it in any shape
or form. We’re moderate in our
music approach. I try to play as
many contemporary multi-format
records as possible. For me to go
on Motley Crue out of the box
makes no sense. I'll let EAGLE-97
warm that up for me, but I'll end
up playing it if it’s a hit.”

John Prahin, afternoons

Welcoming Gannett

And Chuck also keeps an eye on
the all-important actives. ““I use re-
tail, some callout, and 24-hour re-
quests. The phones are really im-
portant. We have 15 request lines,
and we're always promoting for
people to call in and communicate.
It's a simple radio basic that
works. If you ignore the phones,
you're in trouble.”

But does the impending sale to
Gannett mean a limit on promo-
tional spending until the transfer?
“No way. The budgets are set. I
feel quite strong about the summer
book. KAFM will increase, so will
we, and KEGL will erode even
more. Gannett is inheriting a great
staff, and ABC is still committed to
spending a lot of money to keep the
pressure on our competition.”

BITS

* Magic Meter Maids On The
Loose — Magic 91/Auckland, New
Zealand honored the release of the
film “Moving Viotations” by feeding
coins into expired meters and tucking
movie passes under the respective
windshield wipers. It pays to listen to
Magic 91!

* Come On A Safari With"-Me —
WMMS/Claveland and Sunkist are
sponsoring a “Jeepin' Safari,” com-
plete with Surfin’ Safari enthusiasts the
Beach Boys in concert. Just before the
show, one lucky listener will be picked
to receive a new Jeep Comanche. All
listeners have to do is fill out an entry
blank, send in a postcard, or register
the day of the concert.




CONTEMPORARY HIT RADIO

The review of the Arbitron books and the restructuring of R&R's CHR re-
porter list are now complete. Reporter status is based on several factors. First,
there’s format dominance within the marketplace as determined by the 12+
share. Those markets with more than one CHR reporter demonstrate a com-
petitive environment reflected in the ratings. So a market may have as many
CHR reporters as can be supported by the ratings. Markets without Arbitrons
are also occasionally included to give our sample geographic balance.

Population breakdowns for Parallels are based on Arbitron’s 12+ metro
population figures:  P-1 1,000,000 and above

,‘
I
: ] P-2. 999,999 - 200,000 P-3 199,999 and below
| New Parallel Two Reporters
|
I
' .\‘ WROQ/Charlotte, NC
| PD: Reggie Blackwell
D: Chris Williams
| am61/95fm EEECERRTS
[ 94Z(WZZU)/Raleigh, NC
PD: Peter Delloro
AN Hrs WZZU - S30FM__
s WCKNI/Greenville, SC
clw PO: Gary Jackson
| W CKN'FM MD: Steve Chris
' ” WGGZ/Baton Rouge, LA
WoGZ. PD: Michael Adams
| 844 Government St.
Baton Rouge, LA 70802
@_\ KTUX/Shreveport, LA
& "i IJ [} ‘7“ § E’ y PD: John Steel
-
B KIYS/Bolse, ID

PD: Tom Evans

KEZBIEi Paso, TX
PD: Ron Haney

KRNQ/Des Moines, IA
PD: Doug Gillan
MD: Shane Finch

KFIV/Modesto, CA
PD: Russ Novak

|

‘Welcoming The New Parallel Reporters

New Parallel One Reporters

hD

18898%

All Hit WKSE-FM

1663 Gian

WPHD/Buftalo, NY
PD/MD: John Piccillo

WKSE/Butfalo, NY
PD: Scott Robbins
MD: Boom Boom Cannon

WMMS/Cleveland, OH
Ops Mgr: John Gorman
MD: Kid Leo

New Parallel Three Reporters

f q PD: Pete Falconi
_mﬂ MD: Jim Randall

WFXX/Williamsport, PA
PD: Ted Minier
fm993 am1450

PD: Rob Poulin

QA7) 1V WVBS-FM/Wiimington, NC
Ly Jo &F/E PD: Brian Krysz
Al New Al 7 .
wvas'tm
"] KSMB/Lafayette, LA
PD: Scott Segraves

|

|

i

|

|

|

!

WGUY/Bangor, ME l

SN Etrportianc) ME WY" Fm PD: Jack Roberts j

95XXX(WXXX)/Burlington, VT

HIT100-FM

973wz

MD: Bruce Worcester

06%,8 KFMN/Abllene, TX ‘
Ops Mgr: Dom Testa |

KYYY/Bismarck, ND
PD: Bob Beck

oMy

|

KGGG/Rapid City, SD (
PD: Phil Wilson

Kaca MD: Charlie O. Douglas 1

|

|

\

|

KKRQ/Cedar Rapids, IA
PD: Ted Jacobsen

KWNZ/Reno, NV
PD: Dave Shakes
MD: Joff Davis

B

4 ° Sept 10 Miwaukee

* Sept. 11 Minneapolis

* Sept. 12 St. Louis
Sept. 17 Nashville

* Sept. 25 Atianta

* Sept. 26 DC.

* Oct. 8 Cincinnati
. * Oct. 9 Detroit

* Sept. 18 Charlotle * Oct. 10 Chicago
* Sept. 19 New Orleans » Oct. 15 Boston
¢ Sept. 24 Orlando ¢ Oct. 16 Buffalo

ee e 0000

*THE CREATIVE SELL *TEAM SELLING *BEING A

Oct. 17 Pittsburgh
Oct. 22 Dallas
Oct. 23 Kansas City
Oct. 24 Denver
Oct. 29 Seatie

“The Best Sales Seminar in America”

RAB PRESENTS . . .

Dave Oakley . . . Hit of the
1985 Managing Sales Conference
In 21 Cities—18 States

*SELLING YOURSELF +FINDING POWER BUYERS <DYNAMITE PRESENTATIONS <BUILDING TRUST *BODY LANGUAGE
*PERSONAL GROWTH +GOAL SELLING THAT WORKS *CONFLICT MANAGEMENT *CLOBBERING OBJECTIONS
‘‘STANDOUT'’ SALESPERSON *AND MORE, MORE, MORE {

NOW. .. CALL= 0 3131
AKE YOUR p:ssw&mm FrEE—1 (800) ‘

M
Oct. 30 Los Angel RAB ME
Oct. 31 san Fromenco THE
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The 2nd
nnual MTYV ({
iIdeo Music
wards.

On Friday,

September 13, join host Eddie Murphy

on stage live at Radio City Music Hall

for the definitive video music awards show.

Presented in conjunction with

the Ohlmeyer Communications Companies
and Radio City Music Hall Television

and in association with the RIAA and NARM.

( Final ballots must be received

ﬂ by September 3
/ to be eligible for tabulation.
Friday .
September 13 [ I
9PM Eastern 5"- X
8PM Central “e¢
7PM Mountain
6PM Pacific
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Coming!

Bryan Adams

Pat Benatar

Eurythmics

Daryl Hall & John Oates
Herbie Hancock

Corey Hart

Chrissie Hynde of The Pretenders
Grace Jones

Quincy Jones

Jim Kerr of Simple Minds
Aimee Mann

John Cougar Mellencamp
David Lee Roth

Sitlale}

Tears for Fears
LIGERIVIGEET

Paul Young and more!
The MTV VJ's and more!

Look Who's
Nominated!

Best Video of the Year

Don Henley "The Boys of Summer

Tom Petty & The Heartbreakers "Don't Come
Around Here No More

David Lee Roth “California Girls

David Lee Roth "Just A Gigolo/I Ain't Got Nobody

USA for Africa “We Are The World

Best Male Video

Glenn Frey "Smuggler’s Blues

Don Henley The Boys of Summer’

David Lee Roth “California Girls

David Lee Roth Just A Gigolo/I Ain t Got Nobody
Bruce Springsteen “"I'm On Fire’

Best Female Video

Look Who's

Best Group Video

The Cars “Drive’

Eurythmics "Would | Lie To You?"
Huey Lewis and The News “If This Is It
U2 “Pride (In The Name Of Love)"
USA for Africa “We Are The World"

Best Stage Performance in a Video
David Bowie "Blue Jean' (Live Version)
Eurythmics “Would | Lie To You?'

Bruce Springsteen “Dancing In The Dark
Talking Heads “Once In A Lifetime’ (Live)
Tina Turner “Better Be Good To Me'

Best New Artistin a Video

Frankie Goes To Hollywood “Two Tribes
Julian Lennon “Too Late For Goodbyes”
Sade “Smooth Operator’

Sheila E. “The Glamorous Life’

‘til Tuesday Voices Carry

Best Overall Performance in a Video

Philip Bailey & Phil Collins “Easy Lover
Eurythmics “Would | Lie To You?’

David Lee Roth “Just A Gigolo/I Ain't Got Nobody"
Bruce Springsteen “Dancing In The Dark

USA for Africa “We Are The World'

Best Special Effects in a Video

Bryan Adams “Run To You

Lindsey Buckingham “Go Insane

Lindsey Buckingham “Slow Dancing

Culture Club “It's A Miracle’

Tom Petty & The Heartbreakers "Don’t Come
Around Here No More

Best Art Direction in a Video

Bryan Adams “Run To You

Peter Brown “Zie Zie Won't Dance’

Culture Club “It's A Miracle

Don Henley “The Boys of Summer’
Madonna “Like A Virgin’

Simple Minds “Don't You (Forget About Me)”

Best Editing in a Video

Bryan Adams “Run To You

Artof Noise “Close (To The Edit)
Lindsey Buckingham “Go Insane’
Lindsey Buckingham “Slow Dancing”
Eurythmics "Would I Lie To You?"

Best Cinematography in a Video
Bryan Adams “Heaven™ (Version 2)
Bryan Adams “Run To You

Lindsey Buckingham “Go Insane’
Don Henley “The Boys of Summer’
Madonna “Like A Virgin

Best Choreography in a Video
Eurythmics “Would | Lie To You?'
Elton John “Sad Songs (Say So Much)
Madonna “Like A Virgin

Madonna "Material Girl

Prince "When Doves Cry

Sheila E. "The Glamorous Life"

Tina Turner “Private Dancer”

Best Direction in a Video

Bryan Adams “Run To You

Duran Duran “The Wild Boys'

Don Henley ' The Boys of Summer

Chris Isaak "Dancin

Tom Petty & The Heartbreakers "Don't Come
Around Here No More

Simple Minds “Don't You (Forget About Me)

Toto “Stranger In Town'

Most Experimental Video
Art of Noise “Close (To The Edit)’

Cyndi Lauper “She Bop'

Madonna “Material Girl’

Sade “Smooth Operator”

Sheila E. "The Glamorous Life

Tina Turner “Whats Love Got To Do With it

Best Concept Video

Frankie Goes To Hollywood “Two Tribes

Glenn Frey "Smuggler's Blues™

Don Henley "The Boys of Summer”

Tom Petty & The Heartbreakers "Don't Come
Around Here No More

David Lee Roth “Just A Gigolo/t Ain't Got Nobody

Lindsey Buckingham “Go Insane”
Lindsey Buckingham “Slow Dancing’
Chris Isaak “Dancin’

Lone Justice “Ways To Be Wicked

Viewer's Choice/Best Video of the Year

Don Henley " The Boys of Summer”

Tom Petty & The Heartbreakers "Don’t Come
Around Here No More™

David Lee Roth “California Girls’

David Lee Roth “Just A Gigolo/| Ain't Got Nobody"”

USA for Africa “We Are The World"

Video Vanguard




_ STEVE FEINSTEIN

CONTINUED GROWTH 25+

Rock Radio’s Upward Mobility

People turn grayer as they get older; AOR radio, on
the other hand, becomes greener as it ages. The format
that was supposedly on the rocks a short time ago is be-
coming an essential buy for any advertiser seeking to
reach 25+ men. AOR has weathered tough times and
emerged as a healthy, profitable venture.

A look at the format scorecard
shows how critical it is to examine
demographic performance rather
than 12+ shares. AOR performed
slightly better 12+ a year ago than
it did this spring, yet the percen-
tage of markets in which rock ra-
dio leads in key demos is up across
the board, most dramatically in
men 25-34.

In well over half of the markets,
AOR is the format preferred by
young, male baby-boomers. In a
third of the markets, AOR's
strength extends to taking top hon-
ors for men 2549, hence some ob-

servers’ dubbing the format “Male
A/C”

Interestingly, the format per-
forms best in the highly competi-
tive major markets. Look at the
top 35 metros, and you'll find AOR
#1 men 25-34 in 26 of the 31 that
have AORs. That’s an 84% margin
vs. the national rate of 65%.

Decreased competition — fewer
AOR outlets — in top markets
isn’t necessarily the reason,
either. There’s more than one
AOR station in 19 of those 26 major
markets where AOR wins 25-34
men.

T

' Format Scorecard

Rather, the reasons include:

* AOR has changed its charac-
ter. An adult presentation and
music mix have replaced a juven-
ile, rock-til-you-drop mindset

Spring 85 1 Spring '84
Stations Surveyed 176 | 192
Surveyed Markets w/AORs 129 (110/19) 142 (123/19)
{standard/condensed) |
12+ Scores 44% up T | 47% uwp
47% down  (83) 46% down
3% flat (6) 4% flat
o | 6% debut _ (10) 3% debut

Markets With AOR 50% (65) | 44%
#1 In Adults 18-34 |
Markets With AOR 78% (86) 71%
#1 In Men 18-34
Markets With AOR 65% (72) 46%
#1 In Men 25-34 .
Markets With AOR 33% (36) (not availabie)
#1 In Men 25-49

* Stations that have stuck with
AOR have emerged with crystal-
clear market identities and posi-
tions. Being the “‘rock” station ena-
bles listeners and advertisers to-
know exactly where a station
stands among the “format-of-the-
month-club” lemming mentality.
Additionally, playing on heritage
and format tenure is a powerful
tool.

* Most important, the format’s
staple — rock 'n’ roll — has provid-
ed a soundtrack for the lives of
most young adults. In the right cre-
ative hands, AOR is the format
best able to present the full glory of
the music that frames our past,
present, and future.

All figures refer to Arbitron metro survey areas, Monday-Sunday, 6am-
midnight.

Stations with #1 shares-in their market have 12+ figures in bold.

X First or second-place rankings in cume and key demos are indicated.
Htalics signify a tie for the position. Under-the-line signals are included in de-
termining a station’s rank. Figures not available in condensed market books
are indicated by “na.”

"%25+" refers to the percentage of a station’s quarter-hours from lis-
teners 25 or older.

Consulted stations are noted by (A) for Burkhart/Abrams/Michaels/
Douglas & Associates; (AP) Al Peterson; (B) Gary Burns; (BH) Bob
Harper; (8P) Beau Phillips; (F) Frank Felix; (H) Bob Hattrik; (J) Fred
Jacobs; (M) Larry Moftitt; (P) Jeff Pollack Communications; (S) John |
Sebastian. Co-consultations are also noted.

Regarding the designation of consultants, please nate that it's the
editor's opinion that credit for a station's ratings performance lies primarily
with station personnel. The listing of consultants is done as a point of
reference and is not intended to diminish the role of on-site programmers.

Spring ’85 Station Stats

Station/Market 12+ Cume. Adults  Men  Men  Men
18-34 18-34 25-34 25-49
WONE-FM/Akron *-6.4 -— - 2 2 2
WPYX/Albany (A) 11.8-9.5 - 1 1 1 il
WQBK-FM/Albany 3.6-5.5 - - 2 2 2
KFMG/Albuquerque (P) 6.4-10.2 - 1 1 1 2
KRKE-FM/Aibuquerque (A) 5.7-3.8 - = - -— =
WZZO/Allentown {A) 8.2-11.2 1 1 1 1 1
KWHL/Anchorage (AP) 15.1-12.3 - 1 1 2 -
KKGR/Anchorage (S) *-9.0 - - 2 1 1
KRKN/Anchorage 2.7 — — — —
WAPLI/Appleton (AP} 13.5-12.7 2 1 1 1 -
WKLS-FM/Atlanta (A) 6.7-6.4 — — 2 - -
WMGM/Atlantic City 6.0-6.7 = &=, - = =
KLBJ-FM/Austin 8.0-13.6 2 T 1 1
WTOS/Bangor-Skowhegan 4.8-1.1 - - na na na
WIYY/Baitimore (A} 5.9-6.9 —_ 1 1 1 1
WGRX/Baltimore (S} 1.0-.8 — - — = -—
WHFS/Baltimore-Annapolis  1.2-1.1 - — —_ —_ -_
WBCN/Boston 9.0-8.8 - 1 1 1
WAAF/Boston-Worcester 2.3-36 = - = - -
WFNX/Boston 646 -— - — — —
WIZN/Burlington 4.1-51 - - na na na
WOOS/Canton 8.1-6.5 - 2 1 1 -
KGRQ/Casper (S} *-10.3 - 2 2 1 2
WKLCICharleston, WV (A} 15.1-8.9 — -— 1 = —
WWWV/Charlottesville 10.7-15.2 1 1 na na na
WUVAICharlottesville 6.9-2.1 - — na na na
WOWEI/Chattanooga 2.3-29 — - - = =
KRQU/Cheyenne-Laramle 6.7-6.2 . — 2 na  na na
WLUPIChicago 3.5-3.8 b = 1 2 o
WXRT/Chicago 2.7-3.2 —_ -_— 2 1 -
WCKG/Chlcago (A) *-1.6 - - - - -
KFMFIChico 9.0-56.8 — - na na na
WEBN/Clncinnati (P} 8.7-7.4 - 1 1 1 2
WSKS/Cincinnati 4.0-2.8 = - == — —
KILO/Colorado Springs 13.1-11.2 — 1 1 1 2
KFMZ/Columbia, MO (M) 13.2-12.1 2 2 na na na
WLVQ/Columbus, OH (A} 14.9-11.5 2 1 1 1 1
KNCN/Corpus Christi 11.3-10.8 2 2 1 1 1
KTXQ/Dallas (4) 4.5-5.2 = - 1 1 2
KZEW/Dallas (P) 3.8-4.3 o . 1 = -
WRKIIDanbury () 11.8-14.3 1 1 na na na

Teens %25+ Station/Market

P
12+ Cume Adults Men Men Men  Teens %25+
1834 18-34 25-34 25.49

— 56 WTUE/Dayton 11.5-9.9 - 1 1 1 1 2 42
2 45 KBPHDenver (H) 6.8-7.7 1 1 1 2 - 2 36
— 65 KBCO-FM/Denver 5555 - 2 2 1 1 — 89
2 42 KAZYiDenver 4.7-3.9 - - - - — — 49
— 45 KGGO/Des Moines (M) 16.3-18.0 2 1 1 1 1 2 40

2 48 WRIF/Detroit 6.6-6.0 - 1 1 1 2 - 43

2 38 WLLZ/Detroit (H) 3.1-3.8 - - 2 — - - 3
- 70 KLYV/Dubuque 21.4-16.7 1 1 na na na na na
- 38 KQDS/Duluth (BH} 7.2-8.5 - 1 1 1 - 2 39

17 33 KLAQ/EI Paso (A) 10.6-13.8 - 1 1 1 1 - 35
— 43 KZEL/Eugene (A) 14.21133 - 1 1 1 1 2 42
= 43 KZAM/Eugene 4.3-36 - — — 2 - — 100

2 81 KRXX/Eugene *1.4 - — — — - — 60
na  na KQWB-FMIFargo 13.8-12.1 - 1 1 1 - 2 29
- 40 WRZK/Fayetteville, NC 6-1.2 - - - - - - 0
— 54 WWCKI/Flint (A} 11.9-11.8 2 2 1 — — 1 38
- 57 WOOJIF1. Myers, FL 8.4-8.3 - 2 na na na na na
— 49 WXKE/Ft. Wayne 9.7-8.1 - 2 2 2 — — 45
- 23 KKDJ/Fresno (A) 11.1-9.1 - 1 1 1 1 — 34
- 55 WRUF-FMI/Gainesville (P} 16.9-15.5 1 1 na na na na na
na na WLAV-FM/Grand Rapids (4} 9.9-10.0 2 1 1 1 2 2 a2
— 49 WARX/Hagerstown-Frederick5.5-2.1 - — na na na na na
- 75 WTPAIHarrisburg (P) *-43 - - 2 - —y = 21
— 40 WHCN/Hartford (A) 6.7-6.1 - 2 2 2 — 2 43
na  na WCCC-FM/Hartford 4.7-3.4 - — - - - — 45
na  na KPOI/Honolulu (4) 11.1-9.5 - 2 1 2 - 2 34
— 48 KSRR/Houston 5.2-5.0 - - 2 — - — 43
na na KLOL/Houston (A}(P)} 5.2-45 - 1 - - —_ 47
— 43 KRBE-AM/Houston 7-1.3 - - - - - - 75
e 73 WFBQ/Indianapolis (4) 11.3-15.5 2 1 1 1 1 2 43
- 44 WFYV/Jacksonvilie (4)  11.4-10.3 - 2 1 1 1 2 51
na na WGLU/Johnstown 4.8-47 -- —- - 2 — — 44
— 45 KYYS/Kansas City (A) 59-6.8 - 1 1 1 1 — a7
— 28 KKCi/Kansas City 3.4-23 —_- - — — — — 43
— 34 KCFX/Kansas City 1.5-1.8 - — - - = — 46
na na WIMZ-FMIKnoxvilie (A)(M) 15.9-17.5 2 1 1 1 2 1 40

2 46 KOMPI/Las Vegas (4) 10.4-11.4 2 1 1 1 1 2 51

2 33 WKQQ/LexIngton 13.2-12.0 - 2 1 2 — 2 a7
— 54 KFMQiLincoin (AP} 12.0-12.9 — 2 1 1 1 2 49
— 40 KMJX/Little Rock 9.6-8.0 - 2 2 2 - — 43
na na WHTG-FM/Long Branch 2.0-11 — - na na na na na

Continued on Page 46
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Contmuedom Page 4 Spring ’85 Station Stats

Stetion/Merket 12+  Cume Aduits Men  Teens %25+ Station/Merket 12+ Cume Aduits Men Men Men  Teens %25+
10-34 18-34 25-34 25-49 1834 18-3¢ 25-34 25-49
KLOS/Los Angeles (P) 4.2-3.6 - 2 2 - - - 42 WRDU/Raieigh (A) 6.7-6.0 _ 2 1 2 = — a7
KMET/Los Angeles (4) 4133 - - - 2 2 -— 83 KSQY/Rapid City, SD 4164 — — na na na na na
KROQ/Los Angeles 2.9-3.1 = A & B S 2 28 KOZZIReno (A) 16.1-11.5 1 1 1 1 1 2 a8
WOMFILoulsville 11.286  — 1 1 1 = 2 45 WRXLIRichmond (P) 8897 —  — 2 7 2 &7
KFMX-FM/Lubbock (4)  9.5-12.9  — 2 1 1 2 2 36 KOLAMiverside-SanBern. 2.3.27 — — — _ - _ &
WIBA-FM/Madison (F)  10.1-10.5 2 1 1 1 2 2 42 KCAL-FM/Riverside-
WGIRFM/Manchester  15.9-11.0 1 1 1 T = 1 a4 San Bernardino 1618 —. — _  _  _  _ &
KRIX/McAtlen- WCMF/Rochester 8.8-11.2 - 1 1 1 2 2 28
Bwvm:“'ﬂ (AP) 7-:—2-2 el o 1 =Z = == 17 WYFE/Rockford (F) 7.5-6.1 - - 2m =0 = 2 39
WSHE/Mlami 4.8-6. - 1 1 1 1 - 50 KZAP/Sacramento (A)(P) 9.4-10.4  — 1 1 1 1 — 85
WQFMMilwaukoe (P)(S)  8.6-8.2  — 1 1 1 1 134 KSHE/St. Louls (P)(H)) 11.9-12.9 2 1 ) 1 2 1 38
KQRSMinneapolis (P) 6.5-7.1 = = 1 - - 2 28 KMBY/Sallnas-Monterey ~ 3.1-2.9 — — _ _  _  _ 77
KTCZ/Minneapolls 3242  — = - 1 - 78 KRSP-FMISalt Lake City (F) 7.1-9.4  — 1 1 1 1 2 34
WZEW/Moblle 1322 = = = = = = 80 KCGLISalt Lake City 2619 — — - —~ -  _ 49
KDJK/Modesto t-116 0 — 1 1 1 2 = 3 KISSISan Antonio (P) 7170 — 2 1 2 — 2 2
WLSQ/Montgomery 1614 — - - - - - 50 KXZL/San Antonio (8) 6432 — - - -  _  _ 2
WDHA/Morristown, NJ 3.7-3.7 - — na na na na na KESI/San Antonlo 1117 - —_ - s — - 71
WKDF/Nashville (4) 10.296  — 1 1 1 2 52 KGB/San Diego 6.9-86  — 1 1 1 2 — 30
WBAB/Nassau-Sutfolk 3962  — 2 - - 2 3 XTRAFM (91X)San Diego (J) 4.26.1 — 2 2 - - - 28
WNEW-FM/Nassau-Suffolk- KFOG/San Francisco(d) 2727 —  — 1 1 2~ 76
New York 4039  — 2 1 1 2 — 68 KRQR/San Francisco 2721 — - 2 - - - a4
WLIR/Nassau-Suffolk 1518 = = = = = = 29 KQAKI/San Franclsco 1720 —  —  — - - _ 4
WRCNINassau-Suffolk(P) 1410 — — — — _— _ g3 KOME/San Jose (P) 5253 — 1 q . — = 4
WPLR/New Haven 5.9-7.0 = 2 2 2 2 2 44 KSJOISan Jose 2823 = —_ 2 _ - —_ 52
WNEW-FM/New York (4)  4.1-4.3 - | 1 x 2 - %6 KTYD/Santa Barbara 12.0-11.5 1 1 ma  na na na
WNOR-FM/Norfolk (J) 8.0-9.0 = 1 1 1 1 = 48 KKOO/Santa Barbara 3.5-5.3 — — na M na na na
WKLT/Northwest M (A) 8.8-6.2 - 2 na na na na na KVRE/Santa Rosa 4.4-4.2 —t = na na na na na
KUFO/Odessa 7.9-10.2 = 2 na na na na na KISW/Seattle 6.5-6.1 T 2 1 2 = 2 31
KATT-FM/Oklahoma City(P) 9.8-11.6 = 1 1 1 1 - 38 KZOK/Seattle (4) 2.7-2.3 _ — —_ - =2 — 36
KEZO/Omaha (4) 142132 — 1 1 1 1 2 42 KEZX/Seattle (S) DD = = = = o e By
WDIZ/Oriando (A) 7.999 — 1o 1 1 2 49 KIETISonttlo Bl o wme = o= = e 53
WTKX/Pensacola 6.8-5.5 s —_ 1 1 2 — 46 KTAL/Shreveport 3.4 — - =y 1 Ll — 44
WWCT/Peorla 10.3-13.0 2 1 1 1 1 2 45 WAOR/South Bend 8572 — — 2 2 _ a4
WMMR/Phlladelphia (A) 7.6-8.8 — 1 1 1 1 - 39 KEZE/Spokane (8P) 9.7-10.9 = 2 1 2 = 2 45
WIOQ/Philadelphia 40-834,  r— e e 2 - =77 WAQY/Springfield, MA (F) 8.7-7.5 2 2 1 = = 2 27
WYSP/Philadelphia (P) 3.2-3.0 = - = = = - 34 WAQX/Syracuse 8.2-10.2 — 2 1 2 2 2 26
KUPD/Phoenix 8283 — 1 1 1 11— 46 WYNFITampa (P) 7867 — 2 4 2 - 2 3
KDKB/Phoenlx (H) 4137 - - = - = - 52 WZZQ[Terre Haute (M)  2.7-17.2  — 1 1 1 2 145
KSTM/Phoenix 2025 - - = 2 5 == 78 WIOT/Toledo (4) 11299  — 1 1 1 2 — 39
WDVE/Pittsburgh (4) 7581  — 1 1 1 2 2 4 KLPXITucson (8) 6190 2 H - T Z 5 a7
WYDD/Pittsburgh 1829  — - - - - - 26 KMOD/Tuisa (P) 7790 - 1 1 1 — 2 39
WBLM/Portland, ME ()  13.2-14.6 1 1 1 1 2 1 39 WOURIUtica 83101  — i g i ~ 5o
WMGX/Portiand, ME 5451  — - 2 e WWDCFM/Washington (A) 5968  — 1 1 1 — a4
KGON/Portland, OR (A)(F) 5562 —  — 1 -  —  — 38 WHFS/Washington- “
KINK/Portland, OR 5857 — - - 1 2 - 72 Annapolis 1610 — — — -  _  _ es
WHEB-FM/Portsmouth ()  4.9-10.1  — 1 1 2 2 — s WKGR/WestPalm Beach(S) 2518 — — _ _  _  _ g
WPDH/Poughkeepsie 10.5-10.8 - 1 na na na na na KICTIWichita (A) 10.0-10.3 P 1 1 1 2 2 as
WHJY/Providence (P) 9.8-9.8 -— 1 1 1 il 37 WEZX/Wilkes Barre- 7.1-6.2 = 2 1 2 — — 32
WBRU/Providence (A) 3.3-2.9 - . - - - 51 Scranton
WXLP/Quad Cities 11.8-9.4 B 2 1 2 2 2 3 WAAF/Worcester 11.8-14.0 1 1 1 1 1 1 34
KFMH/Quad Cities- WHTF/York *54 = - 2 2 - — 44
Muscatine 1.7-1.8 - — — - - - 80

Consultant Report Card

This overview shows how well the stations that employ the respective [
consultants perform. Do keep in mind that the nature of a client/consultant
THE relationship varies from station to station. Also, consider the makeup of a

consultant's client list — some work primarily in smaller, less competitive
markets, while others are advising in mostly major, fragmented markets.
PRODUcERs For clients in condensed markets, only 12+ and Adult 18-34 figures

were available for comparison purposes.

Consuitant Clients 124 #18 Adults  #18 Men #13 Men  #1s Men
“ 18-34 18-34 25-34 2549
RUN FOR BIAIMID | 45 44% up (20)[56%(25 81%(35)65%(28)[42%(18)
49% down (22)
YOUR LIFE” e
4% debut {2)
Burns 2} 1t up — 1 1 -
Featuring the 12” 1down
vy Felix 5] 3w 2 4 2 1
and upcoming 7 2 down
6% Harper 1 1 u 1 1 1 e
Depending Hattrik 4 3 up 2 2 1 -
on L 1 down
” Jacobs 2| 2 uw 1 1 1 1 ‘
You Moffitt NER 3 (o1 4|3 (of 3] 3 (of 3)| 1 (of 3) |
1_down |
Peterson 41 1 up 2 4 2 1 '
On Marathon Records 3 down |
Phillips 111 uwp — 1 = =
Pollack | 21 62% up  (11)] 57%(12)[75%(15)55%(11)| 20%(4)
Natlonal Distribution By Justin Entertalnment, Atlanta, GA 322 doun ﬁ’:
TOLL-FREE 1-800-631-3513 Siidebut,_»(1)
—_——— o Sebastlan | 6| 4 down 1 1 3 2 J
2 debut
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DONNA BRAKE

SUCCESSFUL PDs GIVE THEIR VIEWS

Dene Hallam

Jhan Kaye

In music radio, programmers find themselves forev-
er searching to find the “hits” for their stations. Recog-
nizing the hits and playing them is crucial to both broad-
casters and record companies.

Of course, not every record
that’s pressed is a hit, and it's
equally important for program-
mers to recognize the records that
aren’t happening for them. Their
reasons for dropping newer rec-
ords can sometimes be puzzling
for the record reps, and that
brings us to the topic of this
week’s column — what is a stiff?
I've asked PDs at successful radio
stations to share their views.

With so much at stake for both
the radio and record industries,
it’s hoped the explanations from
these leading programmers can
shed some light on the decision-
making processes that go into
dropping a record.

Dene Hallam,
KUDL/Kansas City

KUDL enjoyed good spring Ar-
bitron results, sneaking past
staunch competitor and recent
A/C dominater, KLSI, in the 12+
and 18+, 18-34, and 18-49 cells.
KUDL trails KLSI by 0.3 in adults
25-49, so the race is definitely on.

R&R: At what point do you
know you have to drop a record
from your playlist?

Dene: There are probably two
categories of records that don’t
make it. One is if it tests “nega-
tive.” That’s when our callout
shows that either people plainly
don’t like a song, or they don’t
think it belongs on our radio sta-
tion.

The other category that doesn’t
make it for us is when we’ve play-
ed a track for a few weeks, giving
it exposure, and it still isn’t doing
anything — good or bad. That’s
what I call a vanilla record.

When I look at a song, I like to
see it evolve from light to medium
to heavy. If the progression is

light to light to light, and if it’s get-
ting no requests or sales, then I
really have to question it.

R&R: When do you decide
whether to-give these vanilla rec-
ords another week?

Dene: It depends on a number
of things, such as the competition.

George Neher

If there’s not a lot of product out
there, I'm more inclined to give a
vanilla record more time. At least
it’s better than playing a song that
tests negatively. But too many
vanilla cuts can make a station
sound very boring.

Factors that go into my decision
todrop arecord besides negative
testing would be other listener re-
sponses, including requests and
sales. Even visibility of the artist
and/or the record can make a dif-
ference; all of those help.

How Do You Spell “Stiff"?

Dave Nichols

Scott Sherwood,
WIVY/Jacksonville

Always strong, WIVY 103 just
wrote a fantastic spring success
story. The station leads all others
in the market in every daypart
12+ and all adult demos under 55.

R&R: What are the vital signs
that tell you a record isn’t happen-
ing?

Scott: Let’s start at the beginn-
ing. I begin looking at records
when they have checkmarks and

EVENTS

Poking Fun

WMET/Chicago afternoon person-
ality Jeft McKee spurred his listeners
on in a good-natured "'competition” to
come up with a title best describing
the circus-like scenario of Chicago Ci-
ty Hall. Inspired by movie and TV
themes, some of the candidates in-
cluded "The Good, The Bad, The Ug-
ly”; “Double Trouble”; and “Who's
The Boss.”" The winning entry was
“Desperately Seeking Chicago,” and
the winner received a night on the
town, courtesy of the station.

Birthday Greetings

A/C/Oldies-formatted WTRY/Alba-
ny recently celebrated its 45th birth-
day, serving the Albany-Schenectady-
Troy market since April, 1940. Five
hundred WTRY listeners were invited
to the Aibany Hilton ballroom, where
they were treated to dinner, free
champagne, and live entertainment.

WMLT/Milton, PA is celebrating its
30th anniversary in September. To
celebrate, the station will be giving
away a '55 Chevy and taking listeners
on a trip down memory lane, replaying
old airchecks and hit records of the
past three decades.

Storm Insurance

From the Most Unusual Promotion
Department, WIVY/Jacksonville cre-
ated a “Summer Storm Insurance”

WTRY

OURL5™ YEAR *

. ¥1985

1

contest for last spring’s ratings sur-
vey. Being in an area where frequent
summer storms are a way of life, the
station told listeners that if WIVY went
off the air for more than ten minutes,
the first person who called when the
station came back on would win
$103. The station has only had to pay
off once, but that's one way to keep
‘em from tuning out when you're
knocked off the air!

Kid’s Stuff
KOMOi/Seattle sponsored its first

45 ON ICE: WTRY celebrates its 45th anniversary.

v

“Kids Fair,” a full day of free events
designed to be fun and educational for
children.

Getting To Know You

New WRKA/Louisville morning man
Glen Beck has found a unique way to
get the people of Louisville acquaint-
ed with him. After his show each
morning, Glen visits offices to hand
out ice cream and “| Met Beck" but-
tons. He plans to pass out 1103
pounds of the frozen stuff before sum-
mer’s end.

Scott Sherwood

strong debuts. The gut comesin as
we evaluate the record as it fits in-
to this market. Do we have a
void and/or need for this particu-
lar type of record? After compar-
ing notes with my MD, Jeff Ryan,
we put on the records.

Next, we do about 60 callouts a
week to contemporary radio lis-
teners. We play hooks of our cur-
rents and ask them to rate the
songs; then the results are tabu-
lated.

Once I get the research, I don’t
let it rule me; I use it simply as
imput. I still rely mostly on my
gut. If I see a record not testing
real well, but sort of hanging on, I
may change the hook and retest it
for a few more weeks. Some rec-
ords just take a while to kick in.

Whitney Houston’s “You Give
Good Love” is a good example of a
record which started out testing
poorly for us and didn’t kick in for
about five or six weeks. But we
stuek with it, and that’s the dil-
ference. You have to trust those
records you believe in.

R&R provides helpful informa-
tion too, but it’s not the Bible; I
don’t live and die by it. R&R helps
me make decisions about records
I don’t have-a gut feel for.

R&R: Do you ever stick with a
record after it’s peaked on a na-
tional level, based on its accept-
ance in Jucksonville?

Scottr Sure. If it farms out well
here, then by all means I'll go with
it, especially if it’s the sound I'm
looking for on this station.
Graham Parker’s ‘“Wake Up
(Next To You)” is an example of
that for us.

George Neher,
WTNY/Watertown, NY
Although down from a year ago,

Arbitron’s spring results show
WTNY still number one with near-
ly a 30 share 12+, and leading in

Continued on Page 50
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Continued from Page 47

the adult demos as well.
R&R: How do you define a stiff?

George: I can’t give you a sim-
ple answer to that. My A/C com-
petition is Transtar, which doesn’t
add records until they are recur-
rents. This is a very difficult factor
for a small-market station, be-
cause I'm out there on a limb es-
tablishing records, knowing that
Transtar will only play them after
they’re built. It's hard, and we
have to be very sensitive to songs
that don’t really shine.

We’re the ones who have to take
the chances on records, and we
play a lot of them. Sometimes it’s
hard to find support, especially on
pure A/C songs. WINY may be
the only station on this side of the
state playing a particular record,
so if there are no sales or airplay
support on local and national lev-
els after a few weeks, we have to
let that record go.

R&R: So you use R&R as a
guide to following a record’s pro-
gress?

George: Yes I do. What I'd real-
ly like to see R&R do is provide
more information on the demo-
graphic appeal of a particular
record. That would be very useful
to us.

Jhani Kaye,
KOST/Los Angeles

KOST is L.A’s leading A/C sta-
tion. Spring results show KOST
flat from winter, but still solidly in
front.

R&R: What’s your definition of
a stiff?

Jhani: A stiff for us would be a
record that failed to garner other
airplay in the market. We're also
concerned with national airplay
and how a record is doing on the
charts. One thing that makes us
begin to worry about a record is if
we see a one-point jump. Bullet or
no bullet, a song with a one-point
jump on the chart is flagged as a
possible stiff. We don’t view that
as a healthy progression.

We also look at the external
playlists of stations in the market.
For example, if KIIS moves a
song up only one point, that says
something very significant to me.

Without success on the national
chart and market support, it’s ob-
viously going to inhibit any future
airplay. If we know a record has
gone into a tailspin because of
factors like these, we may as well
jump off of it.

In general, the worst thing a ra-
dio station can do is be alone on a
record for several weeks. .Of
course, there is an occasional ex-
ception. There might be a song
that perfectly fits our sound, or a
novelty record, or maybe a local
artist. In those cases we play the
songs until we get the good out of
them, and then they’re let go.

ADULT/CONTEMPORARY

How Do You Spell “Stiff’’?

Dave Nichols,
WLAC-FM/Nashville

The WLAC-FM spring success
story would rival that of WIVY.
Landing the number one position
12+ for the first time, and owning
most adult demos, this heavily-
promoted station has plenty to be
happy about.

R&R: How do you know when a
record is not happening for your
station?

Dave: A stiff is a record you
think has the potential or the
sound to really do something, but
it simply doesn’t happen. We do
our own research, and I probably
lean on that more than anything.

R&R: With that in mind, would
you stay on a record that doesn't
appear to be happening on a na-
tional level if it researches well for
you?

Dave: Right now, Peabo Bry-
son’s “Take No Prisoners”
doesn’t seem to be making it on a
national basis, but the people we
talk to just love it.

You have to use your gut, and
that’s where the courage of the PD
comes in. I have to rely on my in-
stincts, because one of the impor-
tant things in testing music is that
the people who are tested must
have some idea of what the song
is. It’s very tough to get an ac-
curate reading on an unfamiliar
record. Some airplay is essential
to getting accurate research.
Songs rarely test “unfamiliar” for
us.

R&R is most helpful to me — not
in programming by the chart, but
in finding out which stations are
on a particular record, what areas
of the country a record’s strength
seems to be in, and what product
is out there.

Showing how well a record is do-
ing nationally has value to me.
But I also believe that in any in-
dividual area, there will normally
be some significant departures in
the local music tastes from the na-
tional profile. To be successful,
you need to know your own audi-
ence in your own area.

| BIG SHOES TO FILL — KHTZ/Los Angeles was the host at the premiere
screening of the movie, “Man With One Red Shoe, " which featured a promo-~
tion to find the person with the biggest shoe. (Ir) George Bell, the man with the

biggest shoe (size 28%), actress Carrie Fisher, singer Rick James, and KHTZ
personality. Rick Diego.
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Avoiding Burnout

Seems like a fair amount of Nostalgia programmers
are armed and potentially dangerous, with fire extinguish-
ers aimed at what appears to be those inevitable flames of
“burnout” —providing we’re lucky enough to pinpoint its
exact arrival time. Before placing that call to your musi-
cal Red Adair, here are a few thoughts that may help clear
away some of the smoke surrounding the burnout issue.

First, at least ider that we
programmers may be the only
ones in the house yelling “Fire!”
The folks on the other end of the
tuners seem to be mostly all ears.
Nationally, Nostalgia formats
compare very favorably with othe:
adult-oriented programming in
both time spent listening and turn-
over ratios. As a matter of fact,
we're almost mirror images of
what the Easy Listening stations
deliver in both categories (and ev-
erybody knows most of those folks
have even smaller libraries than
your average Nostalgia station).
The national mean for time spent
listening to Nostalgia radio is 11.1
hours per week with a turnover
rate of 11.3 (Easy’s numbers are
11.3 and 11.1, respectively).

Yes, but Nostalgia's a “fore-
ground” sound. How do we stack
up against the rest of the competi-
tion? More good news: Nostalgia’s
numbers are better than Country’s
10.3 and 12.2, much better than the
7.7 hours and 16.3 turnover rates of

Steve Stevens has been with
WOKY/Milwaukee since
holding down a variety of posts
{middays, parttime, production) be-
fore being named PD three years
ago. His 18-year radio career also
includes a stint with market rival
WQFM.

1977,

By Steve Stevens

News/Talk, and way ahead of the
8.2 hours and 15.2 turnover ratios
clocked by Classical stations. May-
be even more significantly, it’s re-
vealing to compare the usage of
Nostalgia stations against that of
the few remaining MOR “giants”
whose demographic profile is so
similar. Look at WCCO/Minneapo-
lis’s 11.0 hours per week and 11.4
turnover rate, KMOX/St. Louis’s
11.6 and 10.9, WIBC/ Indianapolis’s
11.0 and 11.5, WTIC/Hartford's 11.0
and 114, or KDKA/Pittsburgh’s
10.2 and 124. You'll quickly see
how the real battleground shapes
up in terms of the listener using
your radio station.
Keep It Fresh

2. Freshness is important. But it
can be achieved in a variety of
ways other than a longer playlist.
At WOKY, we’ve moved the li-
brary along from the original Mu-
sic of Your Life format in 1982 to
Primetime in 1983-84 and finally to
our present locally-managed pro-
gramming. The infusion of fresh
titles — and resting of “stale”
tunes — has enabled the station to
deploy a certain “newness” with-
out disrupting the basic demogra-
phic aim of our overall sound.

3. Play the hits. Don’t kid your-
self — some records are better
than others and, as such, deserve

FLOW

Four-year KFl/Los Angeles person-
ality Byron Paul has moved to neigh-
boring KBIG and teamed with Phil
Reed to host the “Phil & Byron" momn-
ing show. Paul succeeds BIll Ratner,
who is doing freelance announcing .
Robyn Roehm joins KING-FM/Seattie
as Promotion Director . . . At WQXR/
New York Steve Sullivan, formerly of
neighboring WNCN, is now host of the
noon-6pm slot, George Edwards has
joined Gregg Whiteside in morning
drive, handling news, traffic, and
weather, and Dana Bate is providing
news and feature reports from noon-
7pm ... WNCN VP/GM Matthew
Field elected Executive VP of the As-
sociation for Classical Music...
WEZO & WNYR/Rochester now carry
Paul Harvey ... WRFM/New York
News Director Jim Branch has won his
13th Excellence in Broadcasting
award, and Public Affairs Director
Carol Colman won a media award from

the National Cancer Care Foundation.

WBBG/Cleveland celebrated four
years as Big Band . .. WPEN/Phiia-
delphia now a Music Of Your Lite
client and debuts “Philadelphia: Get to
Know Us” community affairs show in
tandem with sister WMGK . . . WRC/
Washington is presenting a “Woman

Byron Paul (1) and Phif Reed

Tony Rizzinl Associates

MAKES

‘EZ’ WINNE

@ 5 P
.
R"s“&
o

. Welcome WVEZ-FM/Louisvile
DOINGEZ?
Tony Rizzini Associates, Inc.

s

_ ("12+ ARB/Spring 1985).

of the Year” contest, hosted by air per-
sonality Mac McGarry, in recognition
of the market's outstanding 40+
ladies. The winner and two runners-up,
selected August 27, will share over
$35,000 in prizes . . . WJJD/Chicago
recently sponsored an exhibit of Tony
Bennett's paintings.

WE DO IT BEST,

- (401) 949-4142

stress play. Of course, the reverse
is also true. Ask your audience
through whatever research means
and then play it their way.

4. “But my jocks keep telling me
they’re hearing the same songs
over and over again.” Yep. And the
guy who works in a bakery all day
is probably up to here with cream
puffs at quittin’ time! The basic
message: none of us are “typical.”
We don’t use the station the way
the listener does, and we Fall short
of comprising the core audience
group. Remember that you’re only
getting 11 hours a week out of your
average listener, which means
your bread-and-butter follower’s
going to hear fewer than 200 tunes a
week. That brings us to the next
logical question:

The Right Exposure

5. “‘Do I need 2000 or 3000 records
in my library?"” Probably not. At
least not all at once. The key will be
to play the right songs in their cor-
rect rotations and pay special at-
tention to how those might be ex-
posed on your primary mainten-
ance competitors in your market-
place. This is the tricky part, but
the quick-fix reflex of adding more
and more music is seldom the
best route. Even if you only had 500
tunes in your library, your 11-hour-
a-week listener would still miss
65% of your entire musical act!

If you're careful with your ver-
tical and horizontal rotations, just
500 tunes will result in weeks be-
fore the same song comes up at the
same time of day. (Incidentally, if
it’s any comfort to you, there isn’t
an operator in the business — in
any format — who hasn’t heard the
same bundle of gripes about too
few tunes from the airstaff. If the
real folks out there were using ra-
dio the way most of us are — say
four-hour airshifts even five daysa
week —we’d be setting Guinness
records for time spent listening,
and the radio world would be
beating a path to our doors!)

6. Don’t forget service. The
Nostalgia consumer is a real-live
grown-up with grown-up daily con-
cerns. We do our best at WOKY to
let ’em know what happened in
their worlds overnight, how the
traffic is doin’, who won the big
games, and when they can expect
to get rained or snowed on. Overall,
the Nostalgia listener is a lot like
those other folks who have cob-
webs on their dials for the full-serv-
ice stations in your town. They
need to know, and we better know
it! Plus you’ll have some wonderful

One of the
WOKY print
ads which
focuses on
the station's
desired
demographic

opportunities to recycle your listen-
er groups with information-
oriented programming that cre-
ates a nifty side benefit of
“resting” a few of those tunes your
all-night jock said he was tired of

7. Don't lose control! You’ll hear
from a thousand voices that they
know best “because they’re not in
the radio business.” If you go for
that one, there’s probably a fre-
quent flyer who also thinks he can
land the space shuttle. You know
best. Your competitive picture
really is different. You know
what’s available on your particular
radio dial, and all those AID runs
have clearly identified who else
your customers are shopping.
When the music starts, you're the
one who’s got to come up with the
right dance steps. You've already
loaded your guns with the best re-
search and consulting ammo your
budget will buy. Now let your head,
heart, and gut do the rest.

Have A Ball

8. Enthusiasm may be most im-
portant. It’s contagious, perfectly
reflecting the target age group and
the music. It’s a primary compo-
nent to all successes. People who
sound like they enjoy what they do
are fun to listen to. A great case in
point is WPEN/Philadelphia. Joe
Niagara sounds like he’s having a
ball, and so does the rest of its crew.
They’re bright, up, and involved
(just like their Arbitrons). They
never forget how important it is to
sell the music we play with genuine
conviction and affection. It's our
basic product. Remember, the
folks tune to us because they love
it, too.

Burnout can be a very real road-
block to success in any format.
Nostalgia or Oldies-based pro-
gramming is especially susceptible
because we can't rely on cartons of
brand new music coming in the
door every week. The flip side is
that we have literally decades of
available, proven product to play
if we’re careful about how it’s
showcased, rotated, and presented
by those lively voices on the other
side of the mike. They’re the real
difference.

That affluent, responsive audi-
ence out there has gravitated to the
sounds of America’s popular stand-
ards and bands in numbers unpre-
cedented by any new adult format
in recent memory. They’re sala-
ble. They’re loyal. And they’ll keep

isteni to us as long as we keep
listening to them.
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WALT LOVE

WUSL: Philly’s Power Station

Back in 1965, I began to get my “radio jones” from lis-
tening to Philadelphia radio. WFIL, and WIBG were Top 40
then, but they were tremendously popular with both
blacks as well as whites, And it’s no wonder, with such per-
sonalities in town as Jerry Blavat, Hy Lit, Joe N iagara,

Joe “Butterball” Tamburro,
all of these men have in co

called black sound.

Indeed, Philadelphia radio back
then was unique because the Black
and white stations always shared
audience and music. Black-for-
matted WDAS-FM and WHAT
were always in the thick of the
ratings race, and guys like Blavat,
Lit, and Butterball became even
bigger stars on Black radio, Even
then it was obvious that many
whites not only enjoyed Black ra-
dio, but loved dancing to R&B mu-
sic as much as they do today.

Philadelphia once again has a
radio station with a staff of person-
alities who are taking the city back
to its original musical roots. It's
WUSL (“Power 99), Philadel-
phia’s third highest-rated station.
Power99hasbeenaleaderinﬂle
fight to educate advertisers and
agency buyers about what U/C ra-
dio is and who its listeners are.
This week, VP/GM Bruce Holberg
and PD Jeff Wyatt talked about
WUSL’s continued growth and suc-
cess,

Philly’s Great Escape
In the spring ’85 Arbitron all of

Barbara Summer

and Joey Reynolds. What did
mmon? They all had the so-

the Black/Urban stations in the
market enjoyed increases except
for WDAS (AM), which remained
stable with a 1.3 share 12+. I asked
Jeff why he thought Black radio
did so well this past sweep. “Peo-
ple who live in the Northeast really
look forward to spring and sum-
mer,” he began. “The good weath-
er must have had an effect on the
last month and people wanted to be
in an up mood. Providing that up
mood is something we do better
than anyone else. Good music and
ﬁmﬁmesamarﬁcewaytodeal
with today’s pressures, and Power
99 has become Philadelphia’s great
escape. Also, the book favored con-
temporary radio this time
around.”

More Community
Association
As well as WUSL is doing, Jeff
sees additional potential. “We
haven’t maximized all of our op-
portunities. There’s more to be got-
ten out of this format and the sta-
tion itself, especially during the

Jo Jo Davis

Frank Cerami
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warm-weather months. I'm sure
during the fall and winter books it’s
going to be a whole lot harder for
us to get where we want to be, but
we’re not going to give up and say
we’ve done all we can.

“WUSL has a tremendous curne,
so if we can increase our time
spent listening (TSL), we might
grab that gold ring. Visibility is
very important. We've got to get
outthereandbeapartofmecity
and the people a little bit more.
Contact with the listening audience
is crucial; it’s the key to becoming

Bruce Holberg

Living With What
You’ve Got

Although WUSL seems to have

opened a gap between itself and

its competitors, Jeff is wary that the

weather can change at any time.

Philadelphia Ratings Box

(Arbitron 12+, Spring ’85)

Sp 84 5'84
wusL 6.2 6.1
WMMR 5.5 6.2
WDAS-FM 5.7 5.6
WCAU-FM 55 47
KYw 8.0 6.9
WHAT 2.0 1.5
WEAZ 7.5 7.1

part of a person’s daily lifestyle,
which is what a radio station needs
to be.
“People seem to enjoy what they
hear on our station. The masses
keep coming our way because of
our polished, smooth sound and
positive attitude, We only hope
everything continues in its present
direction, because then the sky’s
the limit.”
Is There A Battle In Philly?
Is there a rivalry between WUSL
and WDAS for the black audience?
And what about (CHR) WCAU-
FM? Said Jeff, “Those two stations
have been our direct competitors
for both younger and older listen-
€rs since we came on the air. We
watch them both very carefully at
al]times.andwelmowﬂleykeepan
€ye on us. ‘I'he battle 1S never over
inanycity.soastarasl’moon—
cerned, we’ve been in an ongoing
battle all along,”

Don Juan Banks

sp'as
7.5 UC
8.8 AOR
54 UC
5.7 CHR
65 NT
1.2 BLK
7.9 B/EZ

“That (lead) doesn’t mean that
much because we’ve seen the gap
closed before. We all know Ar-
bitron tries to be as accurate as it
can be, but sometimes things don’t
tumoutlhewayweminkthey
should. There were times when we
were getting beat, and who knows
if it was correct or not? We all have
tolive with the results, good or bad.
You can only hope for the best,
because the ratings book tends to
be your life’s blood,”

What does WUSL do to maximize
its chances? Jeff said, *“We believe
in consistency. Keeping our staff
together helps us a lot. Personali-
ﬁmamaveryimpoﬂantmota
station’s presentation and overall

because maintaining the
same staff for the listeners is para-

mount,

“A game plan is also one of the
most important things a program-
ming/management team can do.
This way everyone knows what is

Jeff Wyatt

Mike Jackson

expected of them and what the re-
sults should be. You have to hit it
full-tilt to get those winning results,
With a game plan you will at Jeast
know what you got and why, even if
it’s not what you wanted.”

The Melting Pot

Regarding WUSL's mass-appeal
secret, Jeff said, “Our lack of color
consciousness, in terms of com-
Mmunication with people, is our
most devastating weapon. This
doesn’t mean we don’t ever say the
words ‘black, white, Asian’ or ‘His-
panic’ on the air., We do use those
terms when the time is ap-
propriate. But we have no color
consciousness because we don’t
want any of our listeners to feel left
out. From a white perspective, I've
heard people say they listened to a
certain station and felt as if they
weren’t wanted. Conversely, I've
had conversations with blacks
who've felt that way about a parti-
cular general market station. To be
meoverallwinnerint}ﬁscity,we
must have a positive vibe that most
Continued on Page 54
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WUSL.: Philly’s Power Station

Continued from Page 52

people can feel when they listen to.
us. And no matter who is on the air
here, that’s what you’ll get!”
Segregation In The Eighties
Jeff shared his concern about
stations that seem to be seeking on-
ly one race of listeners. “To hear a
person say that when he listens to a
station and gets the feeling that
he’s not wanted is like looking
back at our country’s history. In
the ’60s we preached integration,
in the '80s some are advocating
segregation. Stations that preach
segregation use our industry in a
negative way. Radio is supposed to
be about communicating and br-
inging people together. The so-
called old-line Black station that
talks about separatism might
make some blacks feel a bit offend-
ed because they live and work in a
world of different nationalities.
One can be proud of one’s heritage
while still recognizing the qualities

WERSY

of love, understanding, and social
equality as parts of the overall soc-
iety. We like that approach.”
Advertising On
Black/Urban Radio

When I talked with Bruce Hol-
berg last year, he mentioned a
campaign designed to educate ad-
vertisers about U/C radio. Has the
situation improved? “Sometimes
it’s hard to give a definite answer.
Our station is now third overall — a
big difference from being seventh.
The questions buyers ask now are a
whole lot easier now than they
were a year ago. Simply because
we’re now closer to the number one
spot gets you more business, But
some of the big boys have never
bought ethnic radio.”

More Positives

Bruce continued, “The fact that
Urban music is crossing over into
every format except Country is in

itself a help to us. For example,
Kool & The Gang is being played on
almost every station in the city,
and that gives us an additional
stamp of legitimacy. This has help-
ed open the eyes of agency buyers
about what our format is. It’s a
shame that things have to work
this way, but that’s the way it is
right now.

“We are starting to make some
advances with advertisers. United
Airlines had never made a buy on
Black or Urban Contemporary ra-
dio as a general practice, but that’s
changed now. We’'ve got them on
the air; a year ago that wouldn’t
have been possible. The financial
institution category is another area
where we’'ve made some gains.
The banking business is becoming
very competitive, just like the
broadcasting industry. Some banks
have bought us that would not have
last year. It’s very encouraging to
now have such clients added to our
roster.”

Good Ratings Mean
Good Business

“Our business in the soft drink
category is still very good; the only
area that’s fallen off is the beer
business. That’s because the beer
industry is changing its demo-
graphic target.”

Looking at the ratings, I noticed
that WUSL’s teen audience really
keeps it in the ballgame; the sta-
tion is number one with teens in all
but one daypart. In one time slot
WUSL scores over a 30 share. Said
Bruce, “Our fast-food clients have
been just wonderful. These organi-
zations have really been right there
with us throughout our history, and
now it’s even better.”

Sure There’s A Battle

How does Bruce feel about the
battle with WCAU-FM and WDAS-
FM? “Sure we’re in a battle with
the both of them. WCAU-FM is at

the whim of whatever is the for-
mula for making a CHR station a
hit with the listeners that week.
There are times when WCAU-FM
sounds like it’s going after (AOR)
WMMR; some weeks they seem to
heading in our direction. We do
know they certainly are aware of
what we’ve got going at night be-
cause they play a lot more black-
to-white crossover music there than
in any other daypart. So there is a
battle between us.

“WDAS-FM has made some
changes, but I don’t know if those
would have affected this book or
not. "DAS has returned to playing
more street music (rap-type songs
that they had previously backed off
of). We’ll have to wait and see how
things will go.”

Number One’s OK, But . . .

As for reaching the number one
rank in Philadelphia, Bruce said,
“I don’t think it’s unattainable, but
that’s not where my energies are

focused. It would be better for us to
stabilize our overall positioning in
the market. We need to stay in the
top five at all times to be consistent
as a winner. Our format is one
that is known for having a quick
audience changeover. Our Friday
listeners can all be gone by Mon-
day. We must get more involved, in
our community to hold what we've
already got, and that requires us to
sink our roots deeper into the city’s
culture — the people.”” Referring to
WUSL'’s listener line, he added,
“We do listen to what our listeners
think and what their concerns
are.”

It's great that WUSL has ad-
vanced to the point where it's a sig-
nificant factor in Philadelphia. Ed-
ucating the advertisers about the
station has begun to pay serious
dividends, rewards that it’s hoped
other Black/Urban stations will be
able to share.

FLEMING'S JOKE GIFT — in keeping with the secret agent theme of George Clinton's “Double Oh Oh,” Capitol sent
two trench-coated women to deliver the “Some Of My Best Jokes Are Friands™ LP to KGFJ/Los Angeles PD Kevin
Fleming. Flanking Fleming are Tina and Selena.
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Sheiton.

JUMP FOR MY MONEY — WUSL/Philadeiphia recently gave away
$100,000 to the grand prize winner of its “World’s Easiest Job"” contest.
Winner Jimmy Lockhead was one of 197 people who got $99 and an ATM
card that might work in the “Power 99 MAC Money Machine.” Here are
WUSL's Begj Johnson, Lockhead, and the station’s.Don Banks and Troy,*

ACTION

KGFJ/Los Angeles has terminated
air personalities Donneli Boyd and
George Moore. Both individuals had
been with the organization as talents
for the past seven years. PD Kevin Flem-
ing is now handling afternoon drive,
while former WDAS/Philadeiphia talent
Dr. Perry Johnson covers evenings.

At KNZ/Killeen, TX, Hozie Mack
has left the station and Curtts Wllson
moves up from weekends to after-
noon drive/MD . . . Cindy Atien, for-
merly of WTOY/Roanoke, joins
WKIE/Richmond as Traffic Director
... Bob Elllot has left his 9pm-mid-
night show at KNOK/Ft. Worth. Re-
piacing him is Michelie Madison, for-
merly of KNOW/Austin. In addition to
Michelle, Woody Wood, last at KJ103/
Oklahoma City, has joined thé KNOK
airstaff for evenings.

Terry R. Trouye’t is WPDQ/Nack-
sonville's new Promotions Director.
Most recently of WXYV/Baltimore,
Terry will also be doing an airshift . . .
Needing record service is KXZZ(Z16)/
Lake Charles. The station's PD/MD is
Roshon, known from his Detroit days
at WDRQ and WJLB. Reach him at
P.O. Box 1725, Lake Charles, LA
70602; (318) 436-7277.

WKYS/Washington continues its
innovative promotions, joining forces
with Mr. Wash Car Wash and Penguin
Feather Records to raise money for

the “USA for Africa” campaign. What
was unique about this promotion was
that this was one of the first retail-ori-
ented “USA for Africa” fundraisers to
be held in the nation's capital. “KISS"
was also involved with the live July 4
Hali & Oates concert from Liberty
State Park in New York, aired over the
Westwood One Radio Network.

KSOL/San Francisco Account Ex-
ecutive Pat Wright set a station sales
record for the second month in a row.
Pat broke her own record of $91,662
by putting $100,066 on the books for
the month of June . . . There was a
Minority Broadcast Management &
Ownership Seminar at Syracuse Uni-
versity from July 28-August 1, 1985.
The seminar was sponsored by the
NAB and Broadcast Capital Fund,
Inc., in cooperation with the New-
house School of Communications.

In response to our article on WBMX/
Chicago of June 28, WATV/Birming-
ham GM Joe Lackey said, "WATV has
been engaged in promoting academic
excellence for a long, long time. We
have had our morning man, Shelley
Stewart, running his A-B Honor Roll
Club in coooperation with Coca-Cola
and the Birmingham Education Asso-
ciation. Recognition is given to those
students who make the A-B honor roll,
with very special recognition to those
who make the "exclusive’ All A's honor
roll.”
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SPRING ARB OVERVIEWS

More Stories Behind
The Numbers

Again this week we’ll look at some of the more intense
Country battles market-by-market. We'll also go beyond
the 12+ numbers to give you a feel for what went on during
the book, as well as keep .you abreast of changes made
within the station since the last profile.

Kansas Cit;l

12+ 25-54 Rank
W85 Sp '85 W 85 5p 85

WDAF 105107 1 1
KFKF 63 54 4 5
KCMO-FM 33 38 12 8

The Flatland Godzilla roars
again! In its wake, an FM competi-
tor bails out of Country. As a mat-
ter of fact, KCMO-FM'’s 3.8 was its
best book since turning Country
two years ago. The station, under
new owner Summit, new GM Craig
Scott, and new PD Gerry Cagle,
switched to CHR in late July.

KFKF-FM, meanwhile, is hav-
ing its own problems with sliding
shares. It's also PDless at the
moment: PD Ray Massie exited in
the middle of July.

Amidst the euphoria at 'DAF,
there are some major changes.
GM Tom Connolly has left torun a
new Atlanta Taft station, and sev-
en-year PD Moon Mullins has de-
parted to program WHN/New
York. Mike Costello takes over as
'DAF GM from his position as GM
of Taft’s K.C. FM KYYS. Don
Crawley, WDAF Assistant PD/MD
and a six-year staffer, takes over
as PD.

The big fight will most likely cen-
ter around the 3.8 that KCMO-FM
leaves behind. Prior to KCMO-
FM’s format switch, 'DAF ran a
series of spots on KCMO-FM salut-
ing its former competitor and invit-
ing Country fans to return to the al-
ways reliable WDAF. Can 'DAF

woo these FM listeners back to
AM, or will they move down the
FM band from 94.9 to 94.1 and
KFKF?

Miami

12+ 25-54 Rank
W85 Sp '85 W "85 Sp "85

WKQS 37 31 6 13
WQAM 9. 9 28 2
Here’s a story whereby first you

beat ’em, then you buy.’em. Sun-
shine Wireless, owners of WKQS,
bought WQAM in June. The
firm joins a growing line of compa-
nies which own the sole Country
outlets (AM/FM combos, of
course) in markets like L.A., San
Francisco, Pittsburgh, Atlanta,
Minneapolis, and Cleveland. This
is not only a great offensive posi-
tion in terms of sales but a great
defensive strategy. What company
will spend the ton of bucks needed
to get into a major market these
days and then go head-to-head with
the established Country combo —
especially when there aren’t that
many shares to cut up in the first
place? When the battle gets to the
street, the established guys will
beat the hell out of the newcomers.

The 4.0 Country share is down
from the 4.4 12+ a year ago and the
5.0 two years back. "QAM has aver-
aged in the mid-ones since the
spring of '82. 'KQS, meanwhile, has
its best book to date with the 3.7
garnered in winter '85. WKQS —
KISS-FM — has generally been in
the low threes. It will be interesting

2

ST. LOUIS ROAD — After singing the National Anthem before a recent Cardinals/Dodgers game at St. Louis’s
Busch Stadium, Lee Greenwood (in uniform) joined Cardinal broadcasters Mike Shannon (I} and Jack Buck in the
booth. Former Cards pitcher and Hall of Famer Bob Gibson (far right) was also there to root for the home team. ‘

to see where the stations — and the
shares — will go now that they’re a
team.

Nashville

12+ 25-54 Rank
F'84Sp'8s F '84Sp'ss

WSM-FM 15111 1 2
WSIX-FM 63 74 5 5
WSM-AM 72 62 6 8
WSIX-AM 19 14 15 14

Even though it was edged out of

first place 12+ and 2554 by A/C
WLAC-FM, WSM-FM sol-

years. He’s always had great num-
bers in AM drive, consistently
ranking in the top three and fre-
quently coming in number one. At
this point he has to wait out a
90-day no-compete clause, but then
look for him to surface as WSM-
AM’s morning man. Current morn-
ing host Charlie Chase is leaving to
devote more time to his TV career.
If this works as planned, it could
make an already formidable com-
bo an absolute killer.

Oklahoma City

id — especially when you factor in
the AM numbers. The big news
here, though, is the move made to
strengthen the AM numbers while
weakening the competition.

A few weeks ago, Gerry House
announced he was leaving *SIX and
signed a contract with Gaylord
which owns, among other proper-
ties, the Nashville Network and
WSM. Gerry, the veteran WSIX
morning man and former PD, has
been the station’s cornerstone for

12+ 25-54 Rank
F'845p'85 F'845p 85

KXXY 91106 1 2
KEBC 85 69 3 5
KOMA 32 28 9 9
WKY 23 23 11 12

The spring numbers were barely

released before things started to
happen in this market. Gone are
the KOMA GM and PD. Also gone
is the News/Talk format on
KXXY'’s sister, KCNN.

CLOSE-UPS

® During President Reagan's re-
cent stay in the hospital, Capitol
Cities’ WPLO/Atlanta invited its lis-
teners to call with get well wishes,
The messages were recorded and
sent to the President as an audio get
well card.

* WUSY/Chatanooga helped raise
$63,000 for the national March of
Dimes telethon. The station's airstaff
hosted the local TV breaks.

* A cure for the “Mom I'm Bored”
summertime blues has been discover-
ed. The WSEN/Syracuse staff has
Created the "WSEN Country Kid’s
Corner” to keep school-age kids busy
throughout the summer months- Ev-
ery morning Monday-Friday between
9-10am, personality Ron Bee reviews
a list of the area's scheduled activi-
ties, most of which are free but re-

the winner.

A FAN OF GREENBACKS — KOLO/Reno had a “What in The World Is It"” contest. The winner won $3000 cash, a
trip for two to London, his and her watches, a lady’s fur coat, a man’s London fog overcoat, a component stereo
system, and a television set. Pictured here are KOLO's PD/morning man Tony Thomas and GM John Rogers, and

quire some advance r
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New arrivals include Jack Sabel-
la as KOMA’s GM. Alsd “new” to
KOMA is an FM sister, B/U
KAEZ. Returning to its previous
calls and Country format is KXXY-
AM.

An awful lot of folks are fighting
for the Country shares, and it’s
doubtful the market can support

1

them all in the manner whicle~ "

they’d prefer. KEBC signed Drake-
Chenault a couple of months ago to
help them in the fight. As for
KOMA, its future direction should
be signaled by whoever is named
PD. Interestingly, KOMA'’s owner,
Price Communications, has just
signed A/C specialst and Oklaho-
ma City veteran George Johns as
its consultant. According to Mr.
Sabella, the time lag while they
upgrade the signal will be spent
studying the market to see what
format should be programmed —
on both stations.

Even though competition is sup-
posed to be healthy for everybody,
it doesn’t appear to have been par-
ticularly beneficial to the Country
share. Less than three years ago
the 12+ Country number was over
30! It has fallen through the
mid-20s during the last couple of
years and held in the low-20s for

the last couple of books.
Phoenix
12+ 2554

W '855p'85 W85 Sp '8
KNIX-FM 80 89 1 1
KJJJ-FM 18 23 13 14
KNIX-AM 16 1.7 14 2
KJJJ-AM 15 11 16 22

The KNIX juggernaut continues
to roll: number one 25-54 15 out of
the last 16 books! The 8.9 12+ is its
best showing since the 9.1 in fall
1980. GM Mike Owens, General
Program Manager Larry Daniels,
PD Eric Foxx, and the rest of the
crew have created a very special

Continued on Page 58
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Ready for your playiist this week! |

“If The Phone
Doesn’t Ring,
It’s Me”...

SR L e

from the album

Buffett’s having the best
year of his career and
Country radio is right there
helping to make it happen

Three out of five Country

[ radio stations in America
now play Buffett as a

regular staple of their music

rotations, and this list just

keeps growing

MCA thanks you ... .
Country radio! |

-MCA RECORDS

Making the music America listens to

COUNTRY

More Stories Behind The Numbers

Continued from Page 56

kind of radio station in KNIX. I've
had the pleasure of visiting the out-
let, and you can feel the pride and
care amongst the staffers.

There are changes across town
as Fred Weber, a principal in KJ’s
owners the Broadcast Group, relo-
cates to company headquarters in
Phoenix and takes over as GM.
KJJJ-AM has recently changed
calls to KFYI and format to
News/Talk. Jay Lawrence has de-
parted the morning show, and PD
Charlie Ochs is looking for some-
one to take a chunk of W. Steven
Martin’s number one morning
numbers. Only the talented strong
of heart need apply. ¢

Portland, OR

12+ 25-54 Rank
W'85S5p "85 W "85 Sp ‘85

KUPL-FM 43 40 7 10
KwJJ 32 26 9 13
KJIB 28 1.7 13 18
KUPL 11 8 19 23

KUPL-FM debuted its Country
format one year ago and has post-
ed four shares in three out of four
books — the fourth one being a 3.3.
Sisters KWJJ & KJIB, however,
have been on a downward course.
KJIB fell from a high of 7.0 in the
fall '83 and KWJJ slipped 4.5, 4.4,
4.6, 3.2, and 2.6 in the past five
books.

Meanwhile, feeling its collective
oats, KUPL-AM stopped total si-
mulcasts with the FM a few
months ago. The first move was to
hire four-year KWJJ morning tal-
ent Mike Stone for AM drive and
another veteran Portland talent,
Bill Best, for afternoons.

The shares in this market have
also seen better days. They’ve been
on a bit of a roller coaster, ranging
from mid-11s in the spring of 82
the upper-eights two years ago,
and the mid-13s last spring.

Seattle-Tacoma

12+ 25-54 Rank
W85 Sp '85 W "85 Sp '8s

KMPS-FM 37 40 9 6
KRPM 34 33 12 9
KMPS-AM 18 32 20 16

Here’s another war that has in-
tensified during the past year, es-
pecially following the spring 's4
ARB, in which KRPM beat KMPS-
FM for the first time.

The last few months have seen
KRPM bolster its ranks by bring-
ing in John Marks as PD, WIRE/
Indianapolis vet Ken Speck for
mornings, and well-known Seattle
personality Jack Morton for after-
noons. In addition, High

tion. KMPS, on the other hand, was
no slouch. It handed out over
$40,000 in cash during on-air givea-
ways. In fact, Jay attributed the
dramatic rise in the AM numbers
to the cash contests. KMPS-AM
hasn’t been over a 3 in at least the
last five years. The good news is
the total Country share is as high
as it's ever been. Even if KMPS
caught an extra point or so, the ad-
justed share would still yield an up-
ward move.

Washington, DC
124 25-54 Rank
W'85S5p '85 W '85 Sp 'ss
WMZQ-FM 36 46 5 5
WPKX-FM 29 31 14 11
WMZQ 1 3 3 32
WPKX 4 4 31 2

This was an excellent Country
book, with the total share ap-
proaching the all-time high.

The competition between these
stations has always been intense,
but may have reached record pro-
portions in the past few months.
I'm not sure what might have pre-
cipitated this, but one of the shots

was an ad in R&R announcing that
WMZQ was looking for an Opera-
tions Manager. It read, in part,
“WMZQ-AM & FM in Washington
are headed by two PDs who fight in
the trenches every day and now,
with the WMZQ stations poised to
make WPKX a parking lot once
and for all, we’re looking for an OM
to put it all together. If you're
ready to storm into DC and direct
the WMZQ teams as they blow
WPKX away, you’re the OM we’re
looking for.”

This prompted a late-June call
from WPKX PD Mike O'Malley:
“I'm embarrassed for the rest of
the WMZQ staff, who have exhibit-
ed more professionalism than this,
But I suppose some stations, even
in major markets, don’t know how
to handle the pressure of seeing
their ratings shift to their competi-
tor. If this means that WMZQ will
be getting more competitive again,
though, we’re glad. It will be re-
freshing for all of Washington to
have more to pick from than KIX
and the KIX clone.”

See what I mean by intense?

bTVIA' Finalists )

Finalists for the Country Music Association awards were announced

Don't go away.
]

Janie Fricke Al
Emmylou Harris ::"' ama
b Reba Exile

Tuesday (8-20) by CMA Executive Director Jo Walker-Meador. Winners
will be announced at the 19th annual CMA awards show to be televised
Monday, October 14. The finalists are:

Single Of The Year:

Baby’s Got Her Blue Jeans On/Met McDaniel w

Country Boy/Ricky Skaggs

Does Ft. Worth Ever Cross Your Mind/George Strait

Highwayman/Waylon Jennings, Willie Nelson, Kris Kristofferson,
Johnny Cash

Why Not Me/The Judds (Wynnona & Naomi)

Song Of The Year:

Baby’s Got Her Blue Jeans On/Bob McDill, writer

Does Ft. Worth Ever Cross Your Mind/Darlene & Sanger D. Shafer, writers
God Bless The USA/Lee Greenwood, writer

Mama He's Crazy/Kenny O’Dell, writer

Seven Spanish Angels/Troy Seals and Eddie Setser, writers
Album Of The Year:

Country Boy/Ricky Skaggs

Does Ft. Worth Ever Cross Your Mind/George Strait

Forty Hour Week/Alabama

My Kind Of Country/Reba McEntire

Why Not Me/Judds

Alabama Moe Bandy & Joe Stampley

Lee Greenwood Ray Charlies & Willie Nelson [

Reba McEntire Barbara Mandrell &

Ricky Skaggs Lee Greenwood

George Strait Anne Murray & Dave Loggins
Dolly Partorr & Kenny Rogers

Female Vocalist Of The Year:

Rosanne Cash Instrumental Group Of The Year:

Broadcasting just transferred
KZZU/Spokane GM Gary Taylor to
bhead KRPM.

While KRPM is licensed to Taco-
ma, its 100,000 watts allow ample
coverage of the entire Seattle-Ta-
coma market. Actually, its location
is one of the reasons for its success.
KMPS PD Jay Albright told me
that the area south of Seattle and
north of Tacoma is a hotbed of
Country zips, playing into the
strength of KRPM.

The spring sweep saw KRPM
spend a reported $200,000 in promo-

Nitty Gritty Dirt Band
Ricky Skaggs Band
The Whites Band

Anne Murray

Male Vocalist Of The Year:
Lee Greenwood

Gary Morris

Ricky Skaggs

George Strait

Hank Willlams Jr.

Vocal Group Of The Year

Music Video Of The Year:
All My Rowdy Friends Are Comin’
Over Tonight/Hank Wiiilams Jr.

Entertainer Of The Year: / Vocal Duo Of The Year:
‘ America/Waylon Jennings

Alabama Country Boy/Ricky Skaggs

Exite Highwayman/Waylon Jennings,
Judds Willle Neison, Kris Kristofferson,
Osk Ridge Boys Johnny Cash

Whites Second Hand Heart/Gary Morris
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CMA Board Meets In Charlotte

The CMA Board of Directors acted on a number of im-
portant proposals during its third quarterly board meet-
ing in Charlotte. The three-day summit also included a for-
um to encourage dialogue between radio and record com-
panies, sponsored by the CMA’s Marketing Committee,

A number of changes in the CMA
bylaws were proposed and will be
pr d to the bership at
the October meeting for approval.
One involves splitting the “Audio/
Video Communications’ category
into two separate categories — one
to be called “Radio” and one “Tele-
vision/Video.”

The Board approved an Artist/
Broadcast Personality Committee
recommendation that the Artist/
Broadcast Personality Tape Ses-
sions be held in junction with

Legislative Affairs Committee in-
itiated action to educate con-
sumers on proposed home audio
taping legislation. There will be a
forum in October for the Nashville
music community to increase
awareness of the problem.

By the time you read this, the
United Kingdom Country Album
Chart will be in print. The chart is
being compiled for the CMA by the
Gallup organization, which also

the Country Radio Seminar in
March, pending the work of a joint
CMA/CRB committee to arrange
logistics. In other action, the

piles the official British pop
charts. ¥
The UK Country Album Chart
will be published every two weeks
and will feature the top 30 titles, in-

.

if you take a look at Warner Bros.’ Southern Pacitic, you'll see names
you're already acquainted with through the music of the Doobie Brothers and
Creedence Clearwater Revival. Original members of Southern Pacific includ-
ed ex-Doobie Brothers John McFee and Keith Knudsen, who joined forces
with former Columbia artist Tim Goodman, keyboardist Glenn D. Hardin, and
former Elvis Presiey bassist Jerry Scheff to record a series of demos that
caught the attention of Warner Bros. Nashville head Jim Ed Norman.

It was these five musicians who

gathered at McFee's Lizard Rock studios

in Solvang, CA to record the group’s debut album, “Southern Pacific,” which

first time,

spawned their first single “Someone's Gonna Love Me Tonight"” and their cur-
rent effort, the Tom Petty-penned “Thing About You.”

Since the LP's release, however, the group has undergone personnel
changes. Schett and Hardin departed and former Creedence Clearwater
Revival member Stu Cook joined. Goodman handles vocals, guitar, and syn-
thesizer. Knudsen is on drums, percussion, and vocals, with-Stu Cook con- I
tributing bass guitar and vocals. McFee plays guitar, pedal steel, dobro, violin,
and contributes background vocals. Also new to the- group is keyboard
specialist Kurt Howeli. Kurt is also a writer and spent the last four years as a
member of Crystal Gayle's touring band i
Who's New features new country-artists reaching New & Active status forthe
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cluding LP, cassette, and CD sales.
The chart will be based only on
sales and will appear in Britain’s
major trade publication Music
Week. In related action, the Inter-
national Committee plans to invite
industry leaders from around the
world to the CMA Awards and will
hold a reception for them in Nash-
ville.

In other business the Board re-
viewed an expanded CMA Awards
Show point-of-purchase campaign
to be conducted with NARM. The
next Board meeting will be held
October 16 at First American Na-
tional Bank in Nashville.

Bits and Pieces: Though Keith
Whitley hasn’t yet won a Grammy
or a CMA Award, he recently rack-
ed up an honor few other country
artists can boast of. Keith received
a certificate declaring him a mem-
ber of the Cute and Sexy Bun Club,
Recipients not only have to look
good in jeans but must have a great
personality and sense of humor as
well. The award was bestowed on
Keith by CSBC Executive Director
Cheri Cohee and pals. The club’s
motto is “Always show us your
best side and never be afraid to
turn the other cheek!” Don't let the
networks get hold of this or before
you know it we’ll have another
awards show.

The Nashville Network has pur-
chased a one-hour concert special
featuring George Strait perform-
ing at the Houston Livestock Show.
It will air October 30 at 9:30pm . . .
Charley Pride will join Canadian
artists Carroll Baker and Dick
Damron to cohost the Canadian
Country Music Awards in Edmon-
ton on September 8 . . . Lee Green-
wood has been drafted by the Ar-
my National Guard as national TV
spokesman. He recorded a series
of spots aimed at high school and
college age men to be distributed to
50 states and two U S. territories by
the Pentagon .

Les Laddy, Wallace Krout, Randy
Barlow, and Bob Adcock just formed
First American Records. Their first re-
lease is Nate Harvell's “Travelin’ Man. "
The address is P.O. Box 4736, Nash-
ville, TN 37216 (61 5) 868-0684
Randy Nite has formed Nite Records,
with offices at 9145 Sunset Bivd.,
Suite 102, Los Angeles, CA 90069;
(213) 273-6001. Current product is
Bobby Blue's “Blue Light” . . . Barry
Beckett is now the Director of AR at
Warner Bros, Nashville, joining Martha
Sharp, VP/A&R, Nashville Division.
Beckett has produced such acts at
Dire Straits, Deibert McClinton, Joan
Baez, Bob Dylan, and Shelly West, As
a member of the Muscle Shoals
Rhythm Section, he played keyboards
and  contributed arrangements  to
Julian Lennon’s “Vaiotte” . . Recent
staff additions at the MTM Music
Group include Claudia Welker in retail
Promotion and Jane Cleveland to han-
dle college promotion . . . Mark Sedg-
wick has been promoted to Production

Nashville In Motion

Barry Beckett

Supervisor at Scene Three, the Nash-
ville-based film and video production
company . .. Vern Gosdin re-signed
with Robert John Jones of the Man-
agement Group (TMG) for personal
management.

— . A
A MINUTE WITH RONNIE — Ronnie McDowell discusses his new album, “in
A New York Minute, " with RKO radio correspondent Sherman No vason.

T 4 sae sl TE

NMA ELECTS OFFICERS — The Nashville Music Association recently elected

Lynn Enterprises and Buckskin Company, Studio Productions President Mary
Matthews; and Fanta Professional Services Executive VP Johnny Rosen.

its officers for the coming year. Pictured above (I-r): David Skepner of Loretta

}
/

)

Promotion Director Jack Lameier, Bandy, Stampley, and Epic/Nashville NPD Rich

. Pictured
Schwan.

MOE & JOE GO GOLD — During a recent performance at Music Village in Hendersonville, TN, Moe Bandy and Joe
Stampley were surprised by their first gold LP for “Just Good OF Boys

(-r) are Columbia/Nashville National
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MARKETPLACE

“DROPINZ"’ THE M STREET
pp';'v’:f;v w(.,,J New, fresh wild tracks for your show each month, ]O URNAL

d J
demend ang only $20. Semi-annual and yearly rates too. Sample
ary

~ NEW! BRIGHT! FRESH!

Thyreoteq .
L' wpy cassette $4. A new, authoritative weekly newsletter for:
N, Write on station letterhead to: O Yoy, ¥ 5 . ' i
{; i “"1., CHEEP LAFFS e by A"’Che:(kf”t'?ue a"cd ﬁ"OUUC"OP by a 22-year ma- Format News * FCC/CRTC Files * CP Activit
¥ 111 W, El Camino Real jor market veteran. Call or write for rates.
2 e Sampy 2 111 W Caminw R . Free sample: Box 540381, Houston, TX 77254
T = Sunnyvale, CA 94087 . 5
f-‘u/pN\ —— Stu Collins Broadcast Services (713) 660-5260

174 King Henry Court, Palatine, IL60067 (312) 991-1522

Con Hundreds renewed again!
temporary Free sample! PROGRAMMING

Write on station letterhead to E MPLOYMENTI' NRU'O N
Contemporary Comedy
5804.D Twineing N.Y.P.D (New vork Parody Department)
Daslas. TX 75227 Pre-recorded comedy bits including parody commercials,

10,000 RADIO, TV JOBS

Over 10.000 Radio & TV jobs are published every year. Up to 98% of
the nationwide openings can be found'in THE AMERICAN RADIO JOA
MARKET weekly paper.

The most current and complete radio and television job publication in
America

Subscribed to by nearly every major broadcast school, Jr. colleges,
colleges and universities.

Comptete fistings for D.Js, Program Directors. News people. Salesmen,
Engineers. Production Directors

All major, medium & small markefs

All formats: AOR, COUNTRY, MOR. CHR, BEAUTIFUL MUSIC. NEWS.

slice-of-life skits, drop-ins and more. Send $5 for informa-
tion and sample cassette you can use on the air.
Call the BPE instant demo hotiine weekdays after 5pm,
P EST and all day weekends:
= BROADCAST PRODUCTIONS EAST, INC,
~  23Austic Ave., Medford, NY 11763
(513) 286-8125

n

©

DAL LE®)E |

“Jokes, Calendar, Phoners”
“Show Ready” Material For Every Day Of The Month

@

@

Weie on stalion lefierhead or phone: 10918 Foxmoore Ave. TALK -Vln 4 5 SECOND
(804)270-7206 orw spmesT Richmond, VA 23233 7. Many openings for those men and women with litie experience
8. Maney Back Guarantes. 5 e PRODUCTIONS

Rates: One week $6.00. SPECIAL 6 weeks $14.95 — you save $21.00!

BIZARRE SYNTHESIZER EFFECTS

15 spots, 10-55 seconds on one 15 i.p.s. stereo Va-track
reel. Lots of panning. $10to:

SIXTY SECOND PRODUCTIONS

RD 4, Box 392, York, PA 17404 (717) 2661422

HAmezicarn Radiv
JOB MARKET

1553 North Eastern, Las Vegas. NV 89101

RADIO’S MOST RESPECTED

PN
— £t
R %‘& ELECTRIC WEEN/E
L
¥ "4 N 04 GAG SHEET SINCE 1970
ﬁ “/ >a. |RICK DEES, KiS-FM: "Tom, you really are The
9 } Bost. Really look forward to the arrival of The

Weenie, such a shot in the arm for our Morning,

---1985 NAB/NRBA CONVENTION SPECIAL-~~j s — — &
700 + CARTS $4.50. “Cusc Music

amf””_
FOR FREE SAMPLES WRITE.

= The Elactric Weenie, inc.

" 1”4 P.O. Box 2715, Quincy, MA 02269

O

700- 1000 COUNTRY or CHR songs CAR
@ Srom our (ists. or yours @‘ —

— % | ?LACKSTONE

. Ty T D = ' NTERTAINMENT GROUP
" B T Free Sample Of *OWO - Audionak A8, SGS-4 tape - T00 urits mitorder | e sromrem e
Disk ]OCRCY ComedY RADIO’S DAILY offer extended to include Fidelipac MasterCart Il { (303) 685-9563
ON-AIR
i 25 pagels of original comedy material eash month : iy PREPARATION
| everything from funny commercials to ridiculous TV g SERVICE!

& Movie reviews to Soap Operas and much, much : Box 20093R, Py %
© more. For FREEBEE, write: HYPE, INK.. 7805 Sunset Long Beach, CA 30801 ’:“322’ ;f::’fya’:t”ss‘c
. Blvd., #206, Los Angeles, CA 90046. “Indicate COUNTRY or ’ calendar, more!
v R A e e e 9 - CONTEMPORARY Format [
-
Py ™, ,
O’Lihers sl INCREASE
‘ FREE FREE FREE
FREE SAMPLE | E x . -
ot radic?s molsfogi,::ar humor service Famous PSYCHIC David Guardino, Psychic |
to the Stars, is available FREE for talk
shows, phone interviews and news actual-
ities . . . 24 hr. phone . . . just cal . . P
(702) 386-0702 or (702) 386-0827. R E S U l TS

For sample, write on station fetterhead to: O L ifers
1237 Armacost Ave., Suite #6-R Los Angeles, CA 90025
— The radio and record industries
fgf MARKETPLACE ADVERTISING are big markets to cover with a
limited sales force.

2004 #COS

Payable in advance. Orders must be typewritten and accompanied So why not put R&R Marketplace
by check. One-inch minimum; additional space up to six inches

available in increments of one-inch. Rates for R&R Marketplace to work for YOU?
(per inch): It's a sure way to generate

Per Insertion Tz
qualified sales leads.

35000 Ratings grow when p
13 Insertions $40.00 P Just Call
RRED S e e (213553.4330

on transit space
Additional $10.00 per week charge for Blind Box ads. e -
Will include logo or other line art on ads of two inches or more - Z
if caf dy art provided. Deadline for A ads Is;
Friday noon, two weeks in advance of publication date.
Marketplace ads are non-commissionable.
Submit to: Marketplace
RADIO & RECORDS 1930 Century Park West X
Los Angeles, Calif. 90067 (213) 553-4330 Glc‘dwlg'{fe [414) 384-0833

for more information.

RADIO & RECORDS

4424 W. Mitchell St.. Miwsukee, WI 53214
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OPPORTUNITIES

OPENINGS OPENINGS OPENINGS - OPENINGS

[ . MORNING PERSONALITY
m Netwark Writer-Broadcaster Number ONE 25-34 A/C FM radio sta-

Vermont-based organization wants anchor Sl .
for network of major Northeastern stations "0{1 in major market needs THE Can-

RADIO PERSO N N EL N EEDED Must understand skiing. Resume and demo adian morning personality of the
NATIONAL is recognized as the leader in radio personnel placement. NATIONAL re- tape to Sally Deegan, NEASC, 1 Cox Road, 1990's to complete winning team! Ex-
ceives a constant flow of job openings in small, medium & major markets. We need Woodstock, VT 05091. EOE cellent salary and benefits. If you're a

announcers, news people, programmers, male and female, for all size markets. If you ositive entertainer 0 knows hi
are ready for a move let NATIONAL help. We make the complete presentation for you. p e cad

et o > max make your listeners feel great, send

For complete confidential details and re istration form, enclose $1 postage and i ion i untai E looking for ’

handing co; gi ncl postage an Growing A/!? station in the wnne‘Mu tains ?c;q&;?owm;& mpe and resume to:
FM, 38 Glen Avenue, Beriin, NH 03570. (8-23) CJFM FM96
BROADCAST TALENT COORDINATORS "
e et M combo looking for morning announcer/production. 1411 Fort Street
E :E Dept. B., P.O. Box 20551 » Birmingham, AL 35216 » (205) 822.9144 e T ] " cim Ste.
- Vo WK 155, Bt S o TAE: Ko St Montreal, Quebec H3H 2R1

Aftention: Susan Davis
Program Director

&%’_@_:% Regional Sales Representative

Fortune 500 Company Subsidiary; Leader in the industry; producing Station ID's, Newscaster with good writing skills wanted. Ideal for college

les and Pr ction Libraries, Music Commercials and Television Commercials, has — Student or entry level person. John J. Fuller, Full Power Ra-
§:eninag iorpsoa(::s Representative dio. Hope Valley, RI 02832, or (401) 539-8502 (8-16)
Candidates must have successful track record in Radio and TV Sales, Advertising Yo“ Immediate full & parttime openings for ful service A/C, C&R
Agency Sales, or related fields. Position requires extensive travel. Company provides 5:;:;;.2 \(gﬁsﬁxy. Box 564, Keene, NH 03431. or (603)
excellent salary, commission plan, plus company automobile, full expenses and out-

standing benefits. Please send resume and salary history to: i
. - -

Jack Adkins, VP/Director Human Resources - Media General Broadcast Services, Inc. Seeks Am{"‘?;;{‘;;‘}{';‘:’ﬂ;:“”'wl play-by-play ““A.M. DRIVE"’

2714 Union Avenue Extended, Memphis, TN 38112 EOE M/F announcer for '85- 5 Top 50 Northeasiern, LR T ——
The NEW JERSEY NETS, one of pro basketball's most morning person. You must be topical, funny,
exciting teams, needs an announcer/personality l'n creative & a ;'no'essional We're on the move;

GENERAL MANAGER AIC. Oldias station in metro NY seeks strong personality with | complement their exciting style of play on New York's join gt;r team! Send T&R to: Radio & Records
ARE YOU TIRED OF JUST BEING chutzpah. Females encouraged. T&R: Bob Miller, WJJB, 319 most sports-oriented radio station. #0097 Los Angeles, CA 90067 EOE M/F
ANOTHER EMP Y o Mill Street. Poughkeepsie, NY 12601 EOE M/F {8-23)
Lo EE' ; i Send tape and resume to: Dale Parsons, Program Man-
East Coast group has an immediate need in ND needad in mid-Atlentic region. Competitive satary. Send 0 Jler Plaza, New York, NY 10020,
amajor market for a dynamic and creative GM C:.::/:EI:;Y:‘;;V: E"'J;'aﬁ:’:g‘;"a"w‘“‘ Box 2727, Lehigh | ager, WNBC, 30 Rockefeller Plaza, g - Byn-micl50lk: oHA has possiites for artme & fultime
i " g . L on air talent. Rl serving b uslasm. i
:fllli:uae pofoven J':;:'i’::gd Ir::;nrgecord.;?s No phone calls please. EOE Jonathan Monk, Box 355, Westerly, Rl 02891
pport a possibili
of equity participation in a growing company. Top flight A/;: Emtion needs ND m&.mnu 1jcal & yx&ygu
All inquiries held in confidence. Send resume T — MWW | covecage. U'S /Canadion market. T&R: Paul James. X
and letter to: Radio & Records, 1930 Century MAJOR MARKET (TOP 10) Massena, NY 13662. (8-16)
Park West, #102 Los Angeles, CA 90067. NORTHEAST CHR Fom 7 The Gilcom Corporation is accepting tapes for future open-
EOEM/F ) . . ‘Like A Surgeon - ings. T&R: Tony Booth, WLEE, 6200 W. Broad Street, Rich.
Locknngv for fmdday and aﬂgrnoon drive peo_ple Crackerjack radio o 5 mond, VA 23226. No calls please. {8-16}
famdo s'at?:w '"éﬂ?ﬁ;s funmgs m '“&?‘iv"é" needed for nets, expanded programming. ey aoring perscmelily{RD o e stmiion, ‘-‘°‘;',,~ -
. , up, ; . ! A munity oriente : Mike Harris, . Bo: ou
NATIONAL OPENING No screamers. Confidential . . . your employer Must have multi-track Experience: ?""d keepsie, NY 12602. EOE M/F (8-16)
i Golden Opportunity. Creative, entertaining won't know a thing. This is a rare one. RUSH T&Ronly: /
personalities needed for all market sizes. If T&RTO: MJI Broadcasting, Inc. /’”I ] F—————MORNING PERSONALITY ]
you can perform in A/C or Easy Listening, Radio & Records, 1930 Century Park West, 566 Fifth Avenue, New York, N.Y. 10163 Gy oo Pyramid Broadcasting Seeks Top-40
SR 3 e e OK-100 needs experienced anchor/reporter yesterday. Only Morning Personaiity or Team. Send Tape
S oxp :
those with strong delivery need apply. T&R: Robert Pondis and Resume to: Sunny Joe White,

Fulltime copywriter needed with some air responsibilities for Portland, ME. Rush salary history/T&R: OM, KISS-100, Box
suburban Buffalo A/C. Send C&R/writing samples: William | 920, Lowiston ME 04 9ep. t8-91
Tynan, WOOE, Box 209, Durkirk, NY 14048. EOE M/F {8-23) P.O. Box 128, Medford, MAQ2156 EOE M/F
Immadiate openings for afternoon drive & evening personali- | *** WIBX WI n
Promotians Diractor. AOR, A/C seeking young pro committed | U5 T&R: John James, WKCG. Box 307, Augusts, ME | & m

to radio. Long hours a must. Resume/written proposals; Buzz | 04330. EOE M/F (8-23)
WKOR/Starkville, MS now accepting tapes for possible future

Knight Danbury, CT 06810. (8-16
might. Box 95, Danbury. CT 06810. (8-16) NH A/C has parttime openings with fulltime possibility for the
suction Director, -95/WINE, AOR, A/C looking for pro- | fight person. T&R: Mike Trombly, WKNE. bow a6t

opening. T&R: Russ Williams, Box 980, Starkville, MS
39759. (8-23)

Churchil Prodiuctions cio, 292 Tompkins Street, Cortiand, NY 13045. (8-23) PYWID
1136 E. Campbel Ave. Phocnix, AZ 85014, No calls M/F (€CE) Give ma creative. flexible production. I'll make you'a PD in | L N@

Top Rated News/Talk
“Central New York's top-rated News/ Talk op-
eration now accepting applications for ex-
panding news department. A 50.year CBS af-
filiate. If you want to work with award-winning
news department with top-notch facilities, have
at least two years' experience as reporter and
anchor, possess a solid delivery and sharp wri-
ting skills, send tape, resume and salary re-
quirements to: Randolph Gorbman, News

duction wizard. Long hours & patience needed. T&R: Buzz | NH 03431, EOE M/F (8-23)
Knight, Box 95, Danbury, CT 06810. {8-16)

NH contemporary Country seeking adult communicator, Full-
time position. Send T&R: Bill Dixon, Box 1230, Claremont,
\ NH 03743, (8-23)

Regional Western NE adult AOR station secks morning man

experienced in production & with music knowledge. T&R
w e rad|01150 \WRSI. Box 910, Greentleld, MA 01302. { 8-23) tive years’ experience. Some Country knowiedge requlred.
Director, WIBX/WIBQ, P.O. Box 950 Utica,

T&;/sa\avv, Box 29442, San Antonlo, TX 78229, EOE M/F
PRODUCTION GENIUS NY 13503, EOF. i
FOR AN A/C PERSONALITY FM

i | | ———
Program Director IN A TOP TEN MARKET e —__—

Tired of low announcer’s pay? Control your own income as an
entry-lavel sales/announcer combo. Rapidly growing group.
Call: Bob Payton: {205) 875-3350 (8-23)

Country station in major market looking for personality with

int workin: I & benefits. Good | [
_ _ | Vou omonan veioe COMMeIGS, ot promos. | | Ueigoed sttt st ks conlions & an . Go ' | MORNING NEWS
We are seeklng a mature, experienced Oou communicate with your words and your R
rogram director to direct WDEL’s contin- voice St tion sk salspeoi: Qutstonang g ANCHO
D. N You're not a screamer. & winning formula can make you rich. John J. Fuller, Full hannel, has
uing development as the leading source You believe copy and concept are more import- | | Power Radio, Hope Vailey. Rl 02832, or (401) 5398502 | | WOAI 1200, 50,000 watts clearchannel,
: f ; 7 - arded as the news authority
of entertainment and information for con- ant than razor blades and reverb 278 | | 'ong been reg. :
A : verb; of South Texas. WOAI has a position open
temporary adults in Wilmington, Delaware. You work best where there's creative freedom In its newsroom that requires professional
You must be a humorist, a motivator, an \v’v’;‘f;;e; ';i"c‘f;'gi’:'gg'f‘;’;;o adon delivery, superior writing skills, wit and
" . 8 radio statiol - . i -
organizer and an accomplished performer § | | Welre a spec “sound-alike” station: our on-air Help Build A Winner! ;nirepaet:;gt:alti% interact well with other on
who can bring drive time alive. We will pecple are natural-sounding. We're looking for an on-air PD to st avanasiesmediatdy
compensate you with an attractive sal- We'll give you lofs of unique programming ele- shape a new Bridgeport, CT AC/AM. only those with solid on-air news back-
ary, one of the best benefit packages in mﬂfﬁ: ;?;?,?;:},m and exciting market If you're promotionally-oriented ground and experience need apply.
the business and the opportunity to grow We pay wel 9 d and can develop an airstaff, we Send appropriate aircheck and resume to:
personally and professionally in an at- Were part of a company that's programming- want to hear from you. Cassette Phil Mueller
tractive town. Send aircheck, resume and oriented. And'successful in a half dozen top and resume to: Bob Pantano, P.O. Operations Manager
other appropriate materials to: Pete Book- markets. Box 1700, Bridgeport, CT 06601, 6222 N.W. 110
er, WOEL, Wilmington, DE 19803. EOE/ This is a dream opportupity. San Antonlo, TX 78201
w ' e Ty o e || § femee
Or ‘Cen est,
) #0068, Los Angeles, CA 90067 EOE.
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OPENINGS

GROWTH MARKET —

") CLOSE TO HOUSTON
‘;;9 Opening for air talent in market
~ 0f 50,000+ just up the road from
Houston. KSAM-AM Country —
KHUN-FM Adult Contemporary.
Personality that will get out in
the community and work. Pro-
duction abilities, a real plus for
you. Willing to pay good money.
Send tapes & resume — (include
production samples) to KSAM/
KHUN Radio, P.0. Box 330 Hunts-
ville, TX 77340 EQE.

P

OPENINGS

SUNBELT CHR

In growth market seeks creative, ambitious
personality morning talent. Send T&R, plus
Cover letter with salary history included, to:
Radio & Records, 1930 Century Park West,
#0091, Los Angeles, CA 90067 EOE M/F

e Juilie, L iiie i

Baton Rouge CHR, WGGZ FM, has midday & nightime open-
ings. Contact: Michael Adams: (504) 383-9999 EOE M/F
(8-16)

CHR station, in SE NC, looking for air personality. Send T&R:
Bill Sellers, Box 665, Fairmont/Lumberton, NC 2B340.EOE
M/F {(B-16)

OPENINGS

TK-101, WTKX-FM needs production pro for drive-time AOR
airshift. Creativity a must. T&R quickly: Box 12764, Pensaco-
la, FL 32575. EOE M/F (8-16)

ality Country WCIl/Louisville has. opening.
High profile community involvement. No calls. T&R: Mark
Williams, 307 W. Muhamm3d Al Bivd.. Louisville. KY 40202
EOE M/F (8-16)

SUNBELT FM
MORNING PERSONALITY

We're looking for a dynamic morning enter-
tainer. Decent dollars for an experienced pro
or an up & coming talent. Very stable company.
A/C format. Cassette and Resume to: Radio
& Records, 1930 Century Park West, #100,
Los Angeles, CA 90067 EOE.

WYMC Country looking for mature, bright personality for PM
drive. T&R: Ron Gentry, Box V, Mayfield, KY 42066. {8-23)

WXQR/Jacksonville needs air/production talent. Creative?
Funny? Great environment to polish your act. T&R: Kris Kelly,
Box 760, Jacksonville, NC 28541. {8-23)

—
STABILITY

Tired of living from book to book? Put your
creativity to work in our production department.
Regular hours Monday through Friday; great
benefits, T&R to: Radio & Records #0090,
1930 Century Park West, Los Angeles, CA.
90067. EOE

Drivetime assistant PD needed. 100-kw FM Country. Mon-
roe, LA market. Contact: Gary McKenney, KXKZ, Box 430,
Ruston, LA 71270 or {318) 255-2530. EOE M/F (8-23}

Midday man for NC coastal area. Decent pay & benefits. Non.
smakers please. John Harper: (919) 473-3434 (8-23)

Yestorday is soon enough, thank you, for 7-midnight person
for A/C FM. Entry level possible. T&R: Stew Wright, WORG/
WDIX, Box 430, Orangeburg, SC 29116, (8-23)

|

Live On The Best {

‘ South Carolina Beaches
Work in one of the Southeast's fastest-growing
top 100 markets, and enhance your earnings.
‘ WKQB — Q107, the 100 kw CHR needs a killer.
| you've got a good education, a good business-
| ke appearance and are committed to waorking hard,
1ush resume and photo along with employment
] references to Steve Judy, VP & GM, WKQB, 4995

Carolina 29418. EOE.

Lacrosse Rd,, Suite 1600, North Charleston, South

Hot CHR. WKSF, serving the Asheville-Greenville market, ‘
looking for hot morning talent. Production skills a must. T&R: |
John Stevens, 90 Lookout Road, Asheville, NC 28804 I}
©-23) |

WORD/Spartanburg has news opening for experienced man- |
ager with local news in veins. Upbeat writing delivery. T&R
Mark Kruea. Box 3257, Spartanburg, SC 29304. (8.23)

|
NO. 1 RATED SOUTHEASTERN CHR I
Has immediate opening for No. 2 man for mom- ]
ing show. Must be good impressionist! Char- || |
acter voices and comedy writing a must! Send J
T8R to: Radio & Records, 1930 Century Park
'} West, #101, Los Angeles, California 90067
|
|
|

EOE

Searching for PM drive personality for top-rated FM A/C_ MD
possibilities. T&R/photo: Jim Jacobs, WEIZ-FM, Box 1640,
Columbus, GA 31994. (8.23y

Gold KNUZIHouston wants T&Rs for future openings. Send |
to: Bruce Nelson, KNUZ, Box 188, Houston, TX 77001. No |
calls. (8-23) |

Small-market daytimer in AL looking for sales-oriented GM.
Excellent opportunity for young, energetic broadcaster with
ideas. Pay based on gross. (901) 6846138 (8-23)

2 8 0. 0.8 8 8.6 & ¢

HOTPD for
#1-RATED ZOO TYPE
Class C in a prosperous top 100 Sunbelt mar-
ket. Resume, philosophy, and cassette to: Ra-
do & Records 1930 Century Park West
#0082, Los Angeles, CA 90067 EOE

2. 2.2.0.0.80.8.8.6 1

WBCY-108

Charlotte's top-rated CHR has a very rare
morning opening. If you're a morning per-
Sonality who can be funny, who understands
local involvement and its importance, and
enjoys working hard at remaining #1 both
on and off the air, then we'll pay top doliar
for your talent. DON'T WAIT! Send skimmed
tape along with resume and references to:
Bill Martin, WBCY
One Julian Price Place. Charlotte, NC 28208

EOE MF

FL’s 1-100 now accepting T&Rs. Must have strong produc-
tion skills, Contact: Bob Mitchell, 801 West Granada Bivd.,
Ormond Beach, FL 32074, (8-16)

Position available at Country FM. East coast central FL loca-
tion. Send T&R: Jenny Simms, 2221 Front Street, Mel-
bourne, FL 32901. {7-19)

Creative Morning f WGBH
Drive Personality —%8apo

With great voice and strong produc-
tion skills for AM/MOR. Experience a
must. Send TE&R to: WGBR, Box 207,
Goldsboro, NC 27633 EQOE

Immediate openings at hot 100-kw CHR giant in SE. Key posi
tion open now. Right atmosphere for great people. C&R:
WJAD-FM, Box 706, Bainbridge, GA 31717. EOE M/F (8-2)

Mature ND/litestyie reporter for top-100 market. Personabie,
dedicated selff-starter. Females encouraged. Call Rick James
atK106: (409) 769-2475 (8-16)

News reporter needed at WDOD/Chattanooga. Females en-
couraged to apply. T&R: T.K. Patterson, WDOD, Box 4232,
Chattanooga, TN 37402, (8-16)

Ego. It drives our business. It makes
heroes and it makes goats. We need

some really great Program Directors
for client stations, both AM and FM,
who can learn new thinking without ego-
threat, and who can take our secrets and
apply them in highly effective creative
brushstrokes to station operations. We
want real smart. We want curious. We
want eager. We'll work closely. We’ll

grow. Airwork and creativity mon-
tageto:

BOB HARPER'S comeany

—_——
Post Office Box 24337 ® San Diego, CA 92124

ND. Chance to build a crack news team in central VA. You'll
need production skills too. Females enouraged. Contact
WPED, Crozet, VA 22932. (8-16)

“Onie of the Southeast's hottest CHR stations
is looking for one of the South's funniest
morning people. Our man just made move
to Top 25 Market. Make your next career
move to the way up with us. Rush tape and

resume to:
wzyp
45308 NW Bonneli, Huntsville, AL 35816
Attn: Bill Dunnavant
HURRY! Position not open long!

News, sports, PBP. New VA information A/C. T&R/writing

OPENINGS

Columbus’s #1 Lite Rock
FM WSNY

Is looking for a #1 morning adult communicator.
Must know what it takes to be #1. Pros only.
One of America's fastest-growing, people-oriented
broadcasting companies. Tape, resume, cassette
to: Harry Lyles, PD, WSNY, 4401 Carriage Hill
Lane, Columbus, OH 43220, EQE

RADIO

Growing 5-kw Country AM searching W1 for Country lover/
PD,

samples: Jim Pounds, 207 W. Jeff S
IL61701. (8-16)

100-kw Country FM looking for mornings/PD with produc-
tion/promotion skilts for Littie Rock fringe. T&R: KFXE-FM,
920 Commerce Road, Pine Bluff, AR 71601. (8-16}

Creative-morning drive personality with great voice & strong
production skills for AM MOR. Experience a must. T&R:
WGBR, Box 207, Goldsboro, NC 27533. (8-16)

MIDWES

Experienced Country PD strong on promotions & community
involvement. Top-rated station in healthy market. T&R: Dick
Lange, GM, WWKI, 304 N. Maine, Kokomo, IN 46901, EOE
M/F (8-23)

Openings now at leading CHR in OK's third largest city. T&R:
Chuck Morgan, PD, KMGZ, Box 7953, Lawton, OK 73506
8-23)

MAJOR MARKET A/C
Searching for an energetic, entertaining news/
personality to join our morning team. Excellent
benefits in a great company. Send T&R to:
Radio & Records, #0098 Los Angeles, CA.
90067 EOE

Expanding sales staff. Need Account Executives wanting to
be managers. Salary, commission, bonus, car allowance.
Write WMCL, 108 N. Tenth. Mt. Vernon, IL 62864. EOE M/F
(8-23)

Evaluating T&Rs for future air/news talent. Mature 5-kw A/C
In a great city. Cantact: Jon Dahl, KWEB, 29 NE 7th Street
Rochester, MN 56904. EOE M/F (8-23)

RARE OPPORTUNITY FOR
THE RIGHT PRO

We are seeking an energetic morning PER-
SONALITY strong in humor, phone technique,
production skills and someone who is commun-
ity-oriented. Our company has been on the
North Coast for 50 years and we're growing.
Right $ for right person. Send T&R to: Radio &
Records, 1930 Century Park West, #0096
Los Angeles, Ca 90067 EOE

Midday CHR personaltiy opening now. Quality person with |

excellent production. Females encouraged. Rush scoped air
check/resume/photo:
66603

WCFX-FM A/C accepting applications for future openings. All
shifts. C&R: Scott Williams, Box 116, Claire, M} 48617. Con-
fidential. No calls. EOE M/F (8-23)

Need top-notch ND for statlons heading for the top. All new
K-LITE & KRRK. Call now! SCOTT HENNEN, OM: {218)

| 773-2424 (8-23)

| WAYY looking for exarisnced sales rep to sell advertising.

Position offers established account list. Send resume: WAYY.
Station Manager, Box 6000, Eau Claire, Wi 54702. EOE M/F
23)

Majic 104 has gotten
some greot tapes, WYMJ|
but the search is stilf
on for o great late-night person now and for
future. A great opportunity in o wonderful
city owoits your talent and drive. Minorities
encouraged to apply!

tapes and resumes to:

AL CARSON

699 North Valley Road
Beavercreek, Ohio 45385

|
\
|
|
|

i

KDVV, 715 Harrison, Topeka. KS'

. Career oriented. Start immediately. Call Dave:
{715)823-5128 (8- 16)

WTDY, ““today radio’ needs personable, informative morning
drive host for innovative A/C format. T&R: Bill Vancil. WTDY,
Box 2058, Madison, Wi 53701. EQE M/F (8-16)

KKZXWXIE

Program Director with AOR/CHR experience. We're
looking for a promotion-minded individual with
research skills. Send composite and resume to
Gabe Baptiste, Operations Manager, Quad Cities
Broadcasting, Box 3788, Davenport, IA 52808.
EOE MF.

Best Sports Director opening in America. Major college PBP,
nightly talk show & sportscasts. T&R: Kelly Caris, 74 KRMG.
7136S. Yale, Tulsa OK 74136, (8-16)

WFNR, SW VA's powerful AM Country station needs full &
parttime air &an . T&R:
Jay Michaels, Box 2100, Christiansburg, VA 24073. (8-16)

WDAF, Country, has an opening for MD/fulltime jock. Also,
looking for parttime jock. No calls. Cassettes only: Don Craw-
fey. 3020 Summit, Kansas City, MO 64108. EOE M/F {8.16)

COUNTRY AM LEADER
FM A/C COMBO
Seeks morning anchor-reporter. Aggressive
attitude, crisp writing, great pipes and 3 years’
experience musts. Send T&R to: Radio & Re-
cords, 1930 Century Park West, #0088 Los
Angeles, CA 90067 EQE M/F

Established AM/FM. ABC affiliate. Ex-

cellent area. Airshift, some production

Send tape and resume to Joe Hogan,

WLPO/WAJK, PO Box 215, LaSalle, IL

EAI 301. An Equal Opportunity Employer
/F

Seek experienced pro with good track record
looking to make job move that will help advance
career. Responsible for programming and pro-
motional action plans and control of commer
cial standards and practices. Must understand
news and sports programming. Must also un-
derstand audience involvement and be ex-
perienced in production. Air work not para-
mount. Music and music research will be dele-
gated. Most important. Ability to hire and moti-
vate disc jockeys, and necessity to establish
strong relationship with general manager and
collaborative, creative association with con-
sultant Outstanding company, market, sal-
ary. and benefits. Send letter, including salary
requirements, one-page resume, and cassefte
to

Bob Henabery Associates, Inc

cio Radio & Records, 1930 Century Park West,
Box #0093, Los Angeles, CA 90067

Phone calls will not be accepted
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NATIONAL MUSIC FORMATS

Added This Week

Broadcast Programming

John Sherman/Bob English (800) 426-9082
Modern Country
JOHN SCHNEIDER "“I'm Gonna Leave You Tomorrow"

STATLER BROTHERS "Too Much On My Heart”
LEE GREENWOOD "I Don't Mind The Thorns..."

Century 21

Greg Stephens (214) 934-2121

The Z Format

STING “Fortress Around Your Heart"

READY FOR THE WORLD "“Oh Sheila"

NIGHT RANGER “Four In The Morning”

HOOTERS “And We Danced”

LOVERBOY "‘Lovin' Every Minute Of It"

FOREIGNER “Down On Love"

SURVIVOR “First Night"

DAVID BOWIE & MICK JAGGER “Dancing In The Street”

The AC Format
JOHN PARR “St. Elmo’s Fire (A Man In Motion)"
Super-Country

STATLER BROTHERS “Too Much On My Heart”
VERN GOSDIN "I Know The Way To You By Heart"
HANK WILLIAMS JR. “This Ain't Dallas”

CHARLES w/WILLIAMS JR. “Two Old Cats..."”

Concept Productions

Ewvin Ichiyama (916) 762-7754
CHR

NIGHT RANGER "Four In The Morning”

ROMANTICS "Test Of Time"

STING "Fortress Around Your Heart”

LOVERBOY "Lovin’ Every Minute Of It”

DAVID BOWIE & MICK JAGGER “Dancing In The Street”

Country

HANK WILLIAMS JR. "This Ain't Dallas”

T. GRAHAM BROWN "Drowning In Memories"”
MEL TELLIS “California Road”

VERN GOSDIN “| Know The Way To You By Heart"
CHARLES w/WILLIAMS JR. “Two Old Cats..."

Drake-Chenault

Bob Laurence (818) 883-7400
XT-40

A-HA "Take Me On”

STING "“Fortress Around Your Heart”

WHITNEY HOUSTON “Saving All My Love For You"
JOHN WAITE “Every Step Of The Way"

DAVID BOWIE & MICK JAGGER “Dancing In The Street”

Great American Country

HANK WILLIAMS JR. “This Ain't Dallas”

JOHN ANDERSON “Tokyo, Oklahoma”

JOHN SCHNEIDER "I'm Gonna Leave You Tomorrow"
BARBARA MANDRELL “Angel In Your Arms”

MICKEY GILLEY “You've Got Something On Your Mind™

Media General
Broadcast Services

Bob Dumais (301) 320-4433
ACtion

COMMODORES “Janet”
MEN AT WORK “Maria”
AMY GRANT "Wise Up”
GEORGE FISCHOFF “Feel”

KIM CARNES “Abadabadango™

DARYL HALL & JOHN OATES “The Way You Do The...”

Your Country

HANK WILLIAMS JR. “This Ain't Dallas"

GARY MORRIS "Il Never Stop Loving You”

JUDY RODMAN “You're Gonna Miss Me When I'm Gone”
LEE GREENWOOD "I Don't Mind The Thorns..."
BARBARA MANDRELL "Angel In Your Arms”

{Media General Continued)

Hit Rock

A-HA “Take Me On”

JOHN WAITE “Every Step Of The Way"

JOHN COUGAR MELLENCAMP “Lonely OI' Night"
STING "Fortress Around Your Heart”

JOHN CAFFERTY & BEAVER BROWN BAND “C-I-T-Y"
DAVID BOWIE & MICK JAGGER “Dancing In The Street”
DARYL HALL & JOHN OATES “The Way You Do The...”

Peters Productions, Inc.

Debbie Weish (619) 565-8511

The Great Ones

WHITNEY HOUSTON “Saving All My Love For You"
LAURA BRANIGAN “Spanish Eddy"”

ERIC TAGG “Woman In Love"

CHRIS ISAAC “Living For Your Love"

NATALIE COLE “A Littie Bit Of Heaven"

Radio Arts

John Benedict (818)841-0225
Country’s Best

SOUTHERN PACIFIC “Thing About You"

MARK GRAY “Smooth Sailing (Rock In The Road)”
STATLER BROTHERS “Too Much On My Heart"
LEE GREENWOOD "I Don’t Mind The Thorns..."

Soft Contemporary

MATT BIANCO “Whose Side Are You On?"
Sound 10 “

STING “Fortress Around Your Heart”

Satellite Music Network

Pat Ciarke (214} 991-9200

The Starstation

MICHAEL FRANKS “Your Secret's Safe With Me”

AIR SUPPLY "The Power Of Love (You Are My Lady)"
WHITNEY HOUSTON “Saving All My Love For You”

Country Coast-To-Coast

CRYSTAL GAYLE “A Long And Lasting Love”
VINCE GILL “If It Weren't For Him™
ALABAMA “Can't Keep A Good Man Down™
EXILE “Hang On To Your Heart”

ED BRUCE “If it Ain't Love”

KATHY MATTEA “He Won't Give In”

Rock ‘N’ Hits
DAVID BOWIE & MICK JAGGER “Dancing In The Street”

TM Programming

Cal Casey (214) 634-8511

Stereo Rock

SURVIVOR “First Night”

FOREIGNER “Down On Love”

JOHN COUGAR MELLENCAMP “Lonely Of Night”
WHITNEY HOUSTON "Saving All My Love For You*

TMAC
HOWARD JONES “Life In One Day"
MICHAEL FRANKS “Your Secret's Safe With Me"

TM Country

GARY MORRIS “I'll Never Stop Loving You"
STATLER BROTHERS “Too Much On My Heart"
BARBARA MANDRELL “Angel in Your Arms”
LOUISE MANDRELL “| Wanna Say Yes"

BOBBY BARE “When | Get Home'

ALABAMA “Can't Keep A Good Man Down”

Transtar
Adult Contemporary

Dave Bogart (303) 578-0700

AIR SUPPLY “The Power Of Love (You Are My Lady)"
BILLY JOEL “You're Only Human' (Second Wind)"

|
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- B TOP 30 MOST ADDED HOTTEST
BILLY HIGGINS (11) AHMAD JAMAL (26)
s AUGUST 23, 1985 M'iuBm\yr E'ti]ggins (Riza) Digital Works (Atlantic)
. - . ILLY COBHAM (9) MANHATTAN ER (2 ‘
3 @ AHMAD JAMAL/Digital Works (Atlantic) Warning (GRP()) | Vc»canesemgrsmg)( 3)
2 € MANHATTAN TRANSFERNocalese (Atlantic) DAVIO FRISCHBERG (7) - McCOY TYNER 123)
© 3 MCCOY TYNER/Just Feelin' (Palo Alto) Live At Vine Street (Fantasy) Just Feelin' (Palo Alto)
4 4 SPYRO GYRA/Aternating Currents (MCA) JOE SAMPLE (7) _ ANDY NARELL (13) _
5 5 ANOY NARELL/Siow Motion (Hip PocketWindham Hill Oasis (MCA) Slow Motion (Hip Pocket/Windharn Hif)
6 6 SADAQ WATANABE/Maisha (Elektra)
s @ VICTOR FELOMAN'S GENERATION BANO/High Visibility (TBA/Palo Alto)
9 @ WIDESPREAD JAZZ ORCHESTRA/Paris Biues (Columbia) 52nd STREET “Scrapple To The Apple” (Inner City) 8/ 4
1" e ERNIE WATTS/Musican (WB) :l)ctgcljoﬂs: Heavy 2/ 1, Medium 1/ 0, Light 3/ 1, Extra Adds 2, Total Adds 4, WBBY, KJZZ, KPLU, WUSF. Heavy: WBBE. Medium
2 @ BILLY HIGGINS/Mr. Bily Higgins (Riza) BUD SHANK “This Bud's For You” (Muss) 8/ 4
7 11 DAVE VALENTIN/Jungle Garden (GRP) Rotations: Seavy 0/0. Medium 2/ 0, Light 5/ 3, Extra Adds 1, Total Adds 4. KCSC, KLON, KRVS, KKSN. Medium KADX, WMID.
15 @ WOODY SHAW/Seting Standards (Muse) FANONED -Canonea” (Guacamole) 7/1
. vy 0/ 0, Medium 4/ 0, Light 3/ 1, Extra Adds 0, Total Adds 1. KWMU. Medium WEBR, WBGO. KERA, WKSU.
n @ FLORA PURIM & AIRTO/Humble People (George Wein/Cancord) GENE AMMONS --mwu "ﬁws" (Prestige) 7/ 0 =
13 14 JUDY ROBERTS/You Are There (Pausa) Rottjrims Heavy 0/ 0. Medum 7/ 0, Light 0/ 0. Extra Adds 0, Total Adds 0. Madium WGBH, KUHF, WMOT, KBEM, KADX, WMID,
16 FRANK FOSTER & FRANK WESS/Frankly Speaking (Concord) g 3 z
. MAX LEAKE “Buns In The Sun” (Visionary) 63
17 g KENNY PORE/You Don't Know Me (Passport Jazz) Rotations: Heavy 1/ 0, Medium 2/ 0, L;gmo‘" v.em? »)xaas 2. Total Adds 3. KCSC, KPLU, KRVS. Heavy: WFSS. Medium KERA.
18 OREGON/Crossing (ECM) KMHD
i BUD SHANK “Live At The Halg” Balnbridge) 6/3
0 18  DAVE GRUSIN & LEE RHEHOQR/ Harlequin (GRF) Rotations: Heavy 0/ 0, Medium 2/ H_»gsn 31, Extra L!ds )v Total Adds 3, WFPL, WMOT, WUWM. Medium WYBC
% 19 ASHLEY ALEXANDER/Power Side (Pausa) LOPEZ ALEXANDRIA “Tangerine/. . . Johnny Mercer, Vol. 3" (Trend) 6/0
2 @ MARTIN LUND/Lundscapes (MLM) Rotations: Heavy 170, Medium 4/ 0, Light 1/ 0, Extra Adds 0, Total Adds 0. Heavy. WBGO. Medium KLON, KPLU, KLCC, KXPR
1221 DIZZY GILLESPIE/New Faces {GRP)
» @ ONE NIGHT WITH BLUE NOTE/Preserved (Blue Note) g -
19 23 GARY BURTON QUARTETAeat Lie His (ECM) ~ REGIONALIZED ADDS & HOTS

DEBUT @ BILLY COBHAM/Warning (GRP)
. " WRTIPH iphia
DEBUT B €@ JORGE DALTO/Urban Oasis (Concord Picante) s oy "
22 26 RAY BROWN TRIO/Soular Energy (Concord) g o 00t Stricer
. [ DAVE. HOLEAN J0MN avELLO g8,
ariy Bicoras
OEBUT > €D DAVID FRISCHBERG/Live At Vine Street (Fama?y) WMOAArtc Ay (%) WBFOmutiato  WYDCIw Haven (5, SLLLY 2LCEIN WOCEChcago (4] KEMMansapote 30 STREST (1iow
% 28 WYNTON MARSALIS/AIl American Hero (Who's Who In Jazz) BilHopking dohn Hunt Tons} Eoriod Shmamaut o | S0 4D 88t TouLg Beos ninro
i swanson SUBAM wagur  nome Ay wARsCL 308 aae
OEBUT B € MARY FETTIG/N Good Company (Concord) N I L 1 T Bl IR
DEBUT @  RIC SWANSDN/Urban Surrender (American Gramaphone) ARNAD IARAL MCCOY Trugn  MOONEY PRANKLIN  foyen’ sesmper 3na marr (aton Bottese: e Iwcukn
ASHLEV ALEXANDER  ASHLEY ALEXANDY ABNAD JANAL Hotteet: NARTATTAR ThANBSR RIO MIDO ANDY WARELL
KT Taware ST VALBETIN TANLA MARIA Kharion Taangre | TLOTA FORIN 4 ALk MY s A
z iz,
Biack/Uiban stations contributing to Jazz: Hord, Melonae McClean: KJCB/Latayette, Beatrice Evans, oy aagtt Sorg, oA Ane | JLUST NSAOER G LS OME wrcae ' avue
WYLD-FM/New Orteans, Dell Spencer; WGCI/Chicago, Graham Armstrong; WOMT/Cleveland, Dean-Dean Rufus: e, WEBRButtee Mo D, s WNOPCicinst (o) CGRNERATION BAND  yinEspREAD Jast 0
*XHRM/San Diego, Dutt Lindsey. AWD IAAL Al Weilack ARETAA PANKLIN MRS Chris Wagner KICnnespoks () wnn::m
HUGH WASERRLA none FLORA PORIM & ATR Potrone KexwY sraxe Garret dudy ms
e Hortast SR LI rEsIr STE | 3 favie MxTIn LoND 1LY miGomns
LLESPIE SPYRO GYRA GaT W/ BLUE 5ayrp FRISCHBERG ERNIE WATTS DAVID PRISCHBERG
LELIEDMYTON  omE wicnr'w/ n AMPR ¢ AMILROR DAVID FAISC TinVerspesg  Wottests DEXTER GoRDOW
Hiuda owuis rioma ponny’ ) Bocreats ARAD IANAL SAITK ¢ Jomnsow DAVE vAumwrn  DEXTER CoR
VALENTIN ERNIX WAPTS Amup Jaman MARY PETTIG JOMM BASILE Dizty GiLLesere TIM MEISRERG
Hottast: OO TVNER ST TMPE FhAaen macpranson | SO0 B8 ANDY WARELL Hortents
POSTER & wass nocoy Trwer Rottest: EENWY pORE. wecor Tyner MILES DAVIS
RAY BRown FATo PILYSIGCI e aoareTs il ADNAD Tamac Ay
KANNATIAN TRANSPE
#000Y T SEEMTION SN0 | Aab AR kcscioumomacry  ATAD JAAL
WTiron MARSALIS o RANKATTAN TRARSPE Kevin Noman ORECON
DAVID PRIscaERG
«“ o wooot 8 .
JORN ANELLO JR. “‘Jackson Street Beat”” (Cexion) 14/ 4 ———) ANEn CCSeung e WAZZDwOR (5)
Rotations: Heavy 2/ 1, Medium 3/ 1. Light 7/ 0, Extra Adds 2, Total Adds 4, WBBY, KGO, KJzZ, KPLU. Heavy. KBEM. Medium [ wm_‘*“i Prn——
KUOP, WFSS, ick Darty DAVID PRISCABERG  om s Somt e
« . BILLY Coss
PETER SPRAGUE “Na Pail Coast” (Concord) 14/2 [ — e 1 awopang  Pnstmon | SRR Sl Wilion
Hiations: Heavy 41 0, Medium 5/ 0, Light 5/ 2, Extra Adds 0, Total Adcs 2, WBBY, KLSK. Heavy: WUWM, WHRO, WUSF, KLCC Paut Stfbing Gary wasion 48 Dowart Rogerloom T Jon srumsieersip BArTIR
Medium W.ZZ, WKSU, KJAZ, KPLU, WYBC ORI ot Bt SIDESIAAD Satr o | UL NORONL o WicHamy raaurg  SRERO TR BODNEY PRANKLIN A TN Tkver
JOE SAMPLE “Oasis” (MCA) 12/ 7 FAOL YR DAVE HoLiAS gande ey ST Pl oy one
Potations, Heauy 4/ 1. Medium 3/ 2, Ught 3/ 2, Extra Adds 2, Total Adds 7, WBBY, WDET, KBEM, KKGO, KuzZ. KUOP, Hotteat: rosmn s s A7 varanT " SRAPF s mntion DAVE VALENT SScor IR Son sanei
KRVS. Heavy: KERA, WJZZ. KIFM. Medium WGCI AMEALTAR TrANgPE CHRCE earER N — SPYRO GYRA RGeS
PAUL YONEMURA “First Flight Home"" (Jazz Mind) 12/ 2 Ao SN Horkearioo | fonry Shopuins” | MRk ATTAY TRRISTE S | NANRATTA Taaare WAUREY
Potations: Heavy 0/ 0, Medum 3/ 0, Light 9/ 2, Extra Adds 0, Total Adds 2, WFAE, KLSK. Medium WJZZ, KPLU, WMID. SPYRO GYRA BOBBY ENRIQUEZ ooy sk 0% GeNERATION BAND e WVPEISouthbend-Elkhert DAVE BOLLAND
ey n MANHATTAN TRANSFE MILES DAVIS MICEAEL FRANKS  py; iy COBAAN Tim Eby WINDS OP CHANGE
ART PEPPER "New York Album (Galaxy) 11/2 KERADueFL worn 0T TiNER T MAX LEAKE 30F SAmpLE AT Hoteeats
Rotations: Heavy 1/ 1, Medium 4/ 0, Light €/ 1, Extra Adds 0, Total Adds 2, KCSC. KXPR. Medium WBFO, WEBR, WMOT, £a Budanauro wooor EenH KLCC/Eugonn x e Hoe e saangp, CHARLI pERSIS o o [
KWMU TG Wiy | oo S0 e ey
JOHN STUBBLEFIELD “Canfessin’ * (Soul Note) 10/ 2 RANINETAN Tases Sieve Knor HEHR M oo o 300 ST | Sty CAP Totdse sutmn
Rotations: Heavy 3/0, Medium 5/ 1, Light 2/ 1,. Extra Adds 0, Totat Adds 2, KCSC, KJAZ, Heavy: WUWM, WVPE, KWMU s, rciiibor - gurea ¢ Jomuson [ v/ Lo ANDY NARELL MABRATTAN TRANSPE o
Medium WRT!, KUHF, WBBY, WNUR. . fREkhy " sours N rtaras Fas AuAATIAW Taange: S0P SHANK KPLUTacoma-Searte | AOWY STUSBLEFIELO WO KeN!
MARIAN McPARTLAND “Willow Creek & Other Ballads™ (Concord) 10/ 2 Buut Commae | DA vALIeTIN SRenn s necot T Charies Tomaras osTen ¢ wesc DAVID FRISCHBERG
Rotations: Heavy 1/ 0, Medium 3/ 0. Light 5/ 1, Exira Adds 1, Total Adds 2, WBBY, KADX. Heavy: WVPE. Medium WYRS, WFAE JOE SAMPLE L 5,::0“.?,.,‘ = cmzunos ‘aawp  ARAAD Jum:’.‘w ’;!ﬁy;umn oot :ﬁag?&'iﬁmx
e B e e i s ] e IR
DAVE HOLLAND QUINTET “Seeds Of Time" (ECM) 8/ 5 o g MMOTs Kionmong Tl I .
Fotations: Heavy 2/ 1, Medium 3/ 2, Light 2/ 1, Extra Adds 1, Total Adds 5, WATI, WFPL. WBBY KRVS, WNUR. Heavy. e e amare & amrtron e Ssomanio toreaat SIELy o ANATIAN ThANsrE
KPLU, Medium WDET ML A - COLENAN ANKINS e wwriia  PARY FEMTTG Ciaonge M § ATR Lo TYNER
Rorteeri " poorin s wass RO i AT PRMer A TLL Cun 0 | 1 Sunvson WUWWMIskee
netteur grevaghs o | Jwion dace AN rerren U RILE oot | ot (e
ANDY WARELL Hottents Hover ol MAKLIN  WTU0s DAUIS arey miccrng
oA SAMOSRTamAs | (L) Rormate  IATc auaay rewny pone
MANHATTAN TRANSPE DOUG RAWEY =i SSTBERC OREGON MARY PETTIG
: OAVE VALEwTIn - KENNY roRy LA ILma ot eane A
The word is out on o ) T Testaino s o
o JomN BUNCH RAY MANTILIA Hotteat:
WMGUGsinesville (¢] L wOODY SHAW NOCOY TINER
T ‘( Dave Hand WHROMordot KKGOHos Amperas AVDF SARELL e
s AN LE it e Foorindlry X Ao N S
Hottest: none irs KFMISenDiego (s} i
- wevrou mansazrs KIS 1LY Riccin
a0t R LG suawsre | Bry RS Boad Comey
SADAC MATAWABE  FOSTER & WESS #O0DY SHAW BILLY CotAN
ANDY WARELL A0 shui Jere wemin Y co
CAAEE PR TR somaGuE
U JESMELE O erLE o
KubEouston X
11 H Bartars Emian WLoiorando (o) | FLota PuRDe s dr GOSEN, 4 MiTEMOUR 53 Reporting Stations
a lc DAROL awGeR Xl ottene: s g 47 Current Reports
ChE? oaxes AT samae KiAZtBan Funcisca (o)
” N B N L e | s e o e
O = WEBRButfalo, WGCI-FM/Chicago,
TONY DUPUIS Hottest: NARHATTAN TRANSF KEVIN EUBANKS
SRR SIS o fematine | WHRONorfolk, and WLVE My
JORGE DaLTo "
¥ Roreasts DAVE vALENTIN Bl Shedd ol e Beach called in a frozen playlist.
Everything you hear about | (i, e aEE ooy s
MANEATTAN TRANSPE SPYRO GYRA SO A EASE  BAD LITTLE B1G s
h ARReTT Coss + CARoL sioa
Stanley Jordan is true. AU TR o WUSETTumga g WYBC/Now Haven talled to report;
WIESPRED JALE O Bob Seymour 3o STRETTAsINC UC NICT w sLue its playlist was frozen,
KRVSALsf, PREDDIE HURB & SULLIVA e,
Franch Domnke n:;emvl}y | Bttt S AT e WYLD-FM/New Orieans failed to
DAVIO PRISCHDRRG
YR Lo BILLY GO AmOD . CARY suRrou report for two consecutive weeks and
BLUE NOTE, Ot S e e rmen | e e noun was not used in this week's data,
MAX LEAKE MARY FPETTIG ANCY NARBLL
BUD SAANE
On Blue Note Records Editor's Note: WZAMNorfolk is no
i - ionger a reporting station.
by A Records. ng station
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BREAKERS.

MAURICE WHITE
Stand By Me (Columbia)
79% of our 9 onit. R Heavy 4/0, Medium 28/S, Light 32/13, Total
Adds 18, WRKS, WDJY, K04, WTMP, WKND, OC104, KQXL, WTKL, WXOK, WATV, 293,
WPEG, WPDQ, WTOY, WVKO, WDAO, WGPR, WVOI, A most added record. Debuts at
number 35 on the Black/Urban chart.

L T

ATLANTIC STARR “Siiver Shadow™ (A&M) 47112

Rotations: Heevy 1/.0, Medum 19/ 3, Light 27/ 9, Total Adds 12, WOJY, WHUR, KMJQ, K94, WOWL, WZAK, WZEN, WKNO,
OC104. WENN, WORL, WANM. Heavy: WXOK. Medium WWIN, WILD, WRKS, WUSL. WDMT, KACE, XHRM, WRDW, KQXL.
WATV, WOMG, WJUMI, KJCB, WPLZ. KAPE, KOKA. )aan3)

CARL CARLTON “Private Property” (CasablancaPg
v/ Rotations: Heavy 0/0, Medesm 1172, uw:n(m. Total AGds 13, WAOK. WVEE, KNOK. WHRK, WOWI, WBMX, WZEN,

WNHC, WRDW, WTKL, WATV, WJYL WPLZ Madckum WDIA, WTMP, KSOL, WENN, WPEG, WFXC, KAPE, WTLC, WWWS. "

s.

, WILC.
WPEG, WKXI, WPDQ, WUIS, WORL. KHYS, KOKA, WGPR
COLONEL ABRAMS “Trapped” (MCA) 48/ 9
Rotations: Heavy O/ 0, Medwm 16/ 1, tight 24/ 8, Total Adds 9, WAOK, WVEE, WEDR, WLUM, KDAY, WBLX, WPLZ, KHYS,
WIWWS. Medium WRKS, WUSL, WOUY, WHUR, KRNB, WOWL, WGCI, WZAK, WNHC, WPEG, WFXC, WUMI, WLOU, KOKA.
WANM i
HERB ALPERT “8 Ball” (A&M) 39/ 3
Rotations: WO,MMWQ.WIWQ.Vme.m.m,KD(O.mw‘DK.KIO‘.W.WBMX.

K WWWS,

a CHARLIE SINGLETON “Make Your Move On Me Baby™ (Arista) 36119
Fotafiors: Heavy 1/ 1, Medium 7/ 2, Light 28/ 16, Total Adds 19, WDAS, WUSL, KNOK. K84, WGCI, WZAK, XHRM,
WKNO, WROW. WTKL, WENN, JETS4, WBMK, WPLZ. WTOY, KAPE, WAAA, WKWM, KDKO. Medium K104, KSOL, WFXC,
WIMI, WQOK. -
LOOSE ENDS ““Choose Me™ (MCA) 38/ 11 |
bone: Heavy 3/ 0, Medium 11/ 3, Light 22/ 8, Total Adds 11, WWIN, WVEE, KRNB, WZAK, WZEN, XHRM, KSOL, WKND, |
KAPE, KOKA, KDKO, Hoavy: KACE, WDAO, WTLC, Medhum WHUR, K94, OC104, WM, KILZ, WJYL. WORL. WPLZ
PEABO BRYSON ‘Thera's Nothin’ Out There™ (Elekira) 33/ 26 |
Fotations: Heavy 0/ 0, Medium $/ 2, Light 28/ 24, Total Adds 26, WDAS, WAOK, KNOK, KRNS. WOIA, WEDR, WTMP,
WNHC, WROW, WTKL. WXOK, WATV, WENN, WOMG, WKXI, WPDQ, WBLX, WORL, WWDM, WAAA,

5

\
Fotations: Haavy 7/ 3, Medum &/ 3. Light 14/ 11, Total Adds 17, WWIN, WDAS, WHUR. WZEN, KACE, KSOL, WKND,

WENN, WPEG, WFXC, WBMK, WPLZ, KAPE, KOKA, WWDM, WAAA, WDAO. Heavy: WGC, WLUM, KMJM, WOOK. Medum |

WILD, WUSL, WDJY, K104, KDAY. |

MAZE 1/ FRANKIE BEVERLY 1 Want To Foel I'm Waated™ (Capitol) 29/ 1

Fotaions: Heavy O/ 0, Medium 11/ 1, Light 18/ 11, Totsl Adds 12, WEDR, WTMP. WULB, KJLH, XHRM, KSOL, WKX), WORL, |

WPLZ, WWDM, WDAO, WKWM. Medium WHUR. KANB. KACE, KDAY, WATV, WM, KJCB, KAPE, KOKA, WANM.

mmm'mmtmun"mwn
Potations: Heavy O/ 0, Medium 2/ 2, Light 26/ 25, Total Adds 27, WIASY, KANB, K94, WOWL, WTMP, WBNDX, WOMT,
. KDAY. KQXL WTKL, WENN, WPEG, WOMG, WPDQ, KJCB, WBLX, WOOK, KHYS, WTOY, KOKA. WANM.

WORD OF MOUTH U/ D.L. CHEESE “King Kat" (Profile) 28/
Fotations: Heavy 1/ 0, Medum 9/ 0. Light 18/ 5, Total Adde 5, KRG, WATV, KHYS, WANM, WGPR. Heevy: KMJQ. Medisn

VEROWICA UNDERWOOD “Victim OF Desire (Phily Werl/ Atieatic) 28/ 4
MxN-vyoro.Mmummzwt.numxxm.n«s.m.mmms.mm.

OSSORNE & QILES * I The Night"" (Rod Label/ Capltet) 27/ 6
Potatiora: Hoavy 4/ 0, Medium 7/ 0, Light 16/ 8, Tota Adds 6, KRNB, WDIA, WHRK, WFXC, KAPE, WKO. Heavy: WGC), WGPR,

™

WEDR, WATV. Hoavy. WAMO, WDAO. Medium WHUR,
WAOK, 5 X WBLX, KHYS, KAPE, KOKA, WWOM, WANM.

REAL ROXANNE w/ HITMAN HOWNE TEE “Remes” (Select) 28/ 4

Fotations: Heavy 2/0, Medium 4/1, Light 10/3, Total Adds 4, WDAS, WAOK, WEDR, WNHC. Heavy: K104, KDAY. Medium

' MOST ADDED HOTTEST
DURELL COLEMAN (27) WHITNEY HOUSTON (47)
Somebody Took My Love (Island) Saving All My Love For You (Arista)
PEABO BRYSON (28) ARETHA FRANKLIN (33)

There’s Nothin' Out There (Eiektra)
CHARLIE SINGLETON (19)
Make Your Move On Me Baby (Arista)

Freeway Of Love (Arista)
ARRINGTON (30

Dancin’ In The Key Of Life (Atlantic)

MAURICE WHITE (18) JESSE JOHNSON'S REVUE (30)
Stand By Me (Columbia) | Want My Girl (A&M)
' RENE & ANGELA (17) KOOL & THE GANG (30

1l Be Good (Mercury/PotyGram) Cherish (De-Lite/PolyGram)

FULL FORCE “Girl i You Take Me Home" (Columbla) 20/ 4
m.iﬂwUO.MIVIG/O.WIIWl.Vadm‘,KWQ_WoC,wAW,KMVS Heavy. WK! Medkum WWIN,
WRKS, WUSL, KDAY, KJCB, WORL. "o

MICHAEL LOVESMITH “‘Break The kcs™ (Motown) 20/ 3
mru-vyuo.ms/o.um|ﬂs.numz.xrm.mo_m.mm,m‘wmwnc, '

MERC & MONK “Carried Away" (Mashattan) 20/ 2

Rotabons: Heavy 0/ 0. Medikum 2/ 0, Light 18/ 2, Total Adds 2, WATV, WGPR. Medwm WXYV, WDMT,
CAMEO “Single Lite" (Atiants Artisis/PolyGram) 1910

Rotations: 8/ 1. Medam 6 4, Light 7/ 5, Total Ads 10, WWIN, WHUR, WGCI, KACE, KDAY, XHRM, KSOL, WBNK, WPLZ, |
KDKO. Hoavy: K104, KMJM, KilZ, WANT, WVKO. Medium WZAK, WOOK.

BAD BOYS (/K. LOVE “Bad Boys” (Stariite/ Fantasy) 18/3 \
Flotations: Heavy 4/ 0, Medium &/ 0, Light & 3, Total Adds 3, WULB, WENN, WPLZ. Heavy: WRKS, WDAS, WEDR, KDAY. ‘
Madium WXYV, WUSL. K104, WDMT, WZAK, KSOL.

WINDJAMMER “So Hard" (MCA) 17/7

Potations: Heavy O/ 0, Medium 3/ 0, Light 14/ 7, Total AGds 7. KIMQ, KMUM, WXOK, WPEG, WKXI, WBMK, WAAA Medum
WOIA, WDMT, WANM. .

DEELE “Suspicious” (Solar/ Elektra) 17/6

Rotations. Heavy 1/0, Medium 9/4, Light 772, Total Adds 6, KDAY, KJCB, WQOQK, WORL. WVKO, WKWM, Heavy. KMJQ.
Medium: k104, KNOK, KRNB, WTMP, WBLZ

DENNIS EDWARDS *Coolin’ Owt" (Motown) 16/ 12

Rotations: Heavy (v 0, Medium 2/ 0, Light 14/ 12, Total Adds 12, WHUR, KMJQ, KMUM, KACE, WPEG, WKXI, WBMK, KHYS,
WDAO, WTLC, WWWS, WVOI. Medium WGC!, WKND.

450 8L *The Rock” (Golden Boy) 18/ 4 |
Rotations: Heavy 0/ 0, Medium 1/ 0, Light 15/ 4, Tota) Adds 4, WHUR, WEDR, XHRM, WPEG, Medium KRN

KRYSTOL “Love Is Liks An ltchin' In My Heart” (Epic) 15/4
W:O‘n:m/o.muo.mm‘.mumc.m WATV. WPEG, KHYS. Heavy: WXL Medium WVEE, KANS,
PHIL COLLINS “Don't Lose My Number (Atiantic) 15/ 1

Rotations: Heavy 6/ 0, Medium &/ 1, Light 3/ 0, Total Adds 1, WIS, Hoavy: WAMO, WVEE. K94, WBLZ, JETS6, WJAX. Medium
KNOK, WHAK, OC104, WYL, WPLZ

STARS ON 45 1/THE NEW SAM & DAVE REVIEW “Sam & Dave Modiey" (21/ Ao) 15/ 1

Rlotations: Heavy O/ 0, Meckum 5/ 0, Light 10/ 1, Total Adds 1, WPLZ. Medium WENN, WBMK, WBLX, WTLC,
HUEY “BABY" HARRIS “You've Got To Ba A Winaer" (Profile) 14/6

Potationa: Heavy 0/ 0, Medaam 6/ 1, Light & 5, Total Adds 6, WAMO, WAOK, KDAY, WPEG, KJCB, WOOK. Medkum WOWI,
WOMT, WXOK, WBMK, WTLC.

WWWS.

MADONNA “Dress You Up” (Sire/ WB) 14/ 8

Rotations: Heavy 3/ 0, Medium 4/ 1, Light 7/ 5. Total Adds 6, WGCI, WLUM, KMUM, XHAM, W.JS. Heavy: WY, OC104, JETHA,
Medium WVEE, K84, WAWS.

WARREN MNLLS ““Sunshine™ (Jive/ Arista) 13/ 0

Fotations: Heavy O/ 0. Medusm 4/ 0, Light & 0, Total Adds 0. Medium WENN, WOOK, WTLC. WWWS

GEORGE CLINTON “Bullet Proof™ (Copitol) 12/ 5 .

Rotaions: Heavy 0/ 0, Medium 10, Light 11/ 5, Total Adds 5, KRNB, WHAK. KDAY, WATV, KOKA. Medium WoM.
CURTIS MAYRIELD “Baby N's Yeu™ (CMC) 12/6

Potations: Heavy 0/ 0, Medkum 4/ 1, Extra Adds 8/ 4, Total Adds 5, WILD, K104, WBNX, WTOY, WANM, Medsm WWIN, WZEN,
KOKA

JOE SAMPLE 1/ PHYLLIS HYMAN *The Surviver” (MCA) 12/ 1

Plotaiiors: Haavy 0/ 0, Medium 4/ 0, Light & 1, Total Adds 1, ATV, Medium KACE, WJMI, WGPR, WWWS.

RCHAEL FRANKS “Your Secret's Sale Wb Me™ (WB) 11/7

Fotations: Heavy 1/0, Medum O/ 0, Light 10/ 7, Total Adds 7, WLUM, WXOK, WPEG, WOU, WBMK, WAAA WTLC, Hoavy:
KACE.

SISTER SLEDGE “Dancing On The Jogged Edge™ (Attantic) 11/ 7
mPhtvyWO.MmII!.WI'HB.TuhmY!N.WMW.W.W.WFXC.WKW.M.m
WO, KACE.

DEALERS “This Way" CBS Assecisted) 10/ 3
m;n—wuc,msnno,umwarum;m.m.wmu.mm

Breakers are those records that have achieved concurrent airplay at 60% of
our reporting station. Mlmm:anmﬁving airplay at 25 or
more stations. Records in Significant Action are receiving airplay from 10-24
stations. Records with substantial heavy and medium rotation aimplay activity
do not have to achieve Breaker status to enter the Black/Urban chart. Records
which have achieved Bmkoramsmahohavemﬁmhuww
medium rotation airplay to enter the chart. Checkmarks signify the most added
of the non-charted records.

o J
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BLACK/URBAN ADDS & HOTS

e
WOP WPL: g =5 — WWWS/Saginaw [
[ EAST | ] [ sourH |} o MIDWEST Romicie |
{
MAURICFE WHITE GAP BAND KOKO POP
City, Mp WPEGICharlotte PEABO BRYSON CARL CARLTON ey (ANGELA putas_ |
. ario! DURELL COLEMAN HOWARD JOHNSON OLONEL, ABRAM:
Staphanie Dunn Larry Tinsley Mike Rossi Hottest: OSBORNE & GILES EADY" EDRMTHBLWORI :’B'::/Ch"‘ﬁ’v" ""‘0“’"“"‘“ DENNIS EDWARDS |
ARETHA FRANKLIN GEORGE CLINTON Toars on suass o0 Michasls LopkiordiSiepliey GENE CHASDLER |
PATTI LABELLE « MAURICE whITe PEABO pRYSON EREDDIE JncKson DERARGE Hotbestl | 2 o DURELL Cotean
GO WEST PREDDIE JACKSON JENNIFER HOLLIDAY PATTI LABEL WHITNEY HOUSTON FeEiay PRNRECT SraRslon DONNA_MCGHEE SaURICER HOLLIDAY oore \
SANEO ouns CARL CARLTON FAMILY PATTI LABELLE WHITNEY HOUSTON :xlsg’{gswm - A, iz VERONICA UNDERNOO
RENE & ANGELA KLYMAXX RENE & ANGELA Hottest:
LOOSE ENDS ATLANTIC STARR HOWARD JOHNSON  MAURICE WHITE ¥O0k & CHEIGANG Eorar e aaeens SaraLie coLe CARL CARLTON BENE (CyANGELA BOOGIE \
Hottest: CARRIE LUCAS COLONEL ABRAMS HOWARD JOHNSON WJIAX Jacksonville STEVE ARRINGTON BOBBY WOMACK cuﬁns nunm.n Df""ls EDWARDS ,,““.,,EY HOUSTON
WHITNEY HOUSTON Hottest: REAL ROXANNE DENNIS EDWARDS Towry 14 BOOGIE BOYS BAR-K. MAZE iva
GWEN GUTHRIF KOOL & THE GANG HUEY HARRIS KRYSTOL ony Mann WEDRIMiami SHARLIE SINGLETON BURELL CoLman VICHALL LOUESHITH 1 TORNER
TINA TURNER ARETHA FRANKLIN KEISA" BROWN BRONNER BROTHERS wGhS ncksoniiones COLONEL ABRAMS J.J. JOENSON B rea ch UMDERWOO] e favs;
ALEXANDER O'NEAL READY FOR THE WOR Hottest: DOUG E. FRESH BotEe JENNIFER HOLLIDAY Hottest: Rottes |
STEVE ARRINGTON STEVE ARRINGTON CAMEO WINDJAMMER ,W,HA FRANKLIN BAMILY BILL WITHERS PATTI LABELLE "'””"“F;f"“”: KMJUMIS. Louis
JESSE JOHNSON KOOL & THE GANG  HUEY HARRIS PRI Jotey CARRTE LUCAS WHITNEY HOUSTON ARETHA FRANKLI! Mike Stradford
WXYViBaltimore WUSLPhiladeiphia FREDDIE JACKSON  MICHAEL FRANKS ,w,. 2 GANG PATTI usecLe vrey JESSE_JOHNSON XOOL & THE GANG
Roy Sampsan edelph BOBBY WOMACK COMMODORES TEARS FOR PEARS FIVE § CARL CARLTON MARY JANE GIRLS JESSE JOHANSON DOUG E. |
c":l’:‘g:'“ LISA LISA 450 SC WHITNEY ROUSTON IRl fan, ::;;52;:»«10510!« 9.9 DaYroy cmm»msrzn Fuash i
DURELL COLEMAN i Ly
Hottest: CHARLLE SINGLETON WVEE/AUsnta KOKO POP KiZRee e FREDDIE JACKSON WGCiiChicago WGPRiDetroil “g,,p. STARR |
aLsTEn A oat, SCoty: Androws) SRADY, HiARRELL 8ill S1. John SISTER SLEDGE Tiea mante ishemAfmatrong e HaDY |
est: JAZZY JEFF 4 E 0'JAYS
KOOL & THE GANG Hew EpiTion G0 west Hottest: none EaNIRoN NNE oay | NEW EDITION caneo JOHNNIE TAYLOR nsﬂ:xs EOWARDS |
GWEN GUTHRIE KLYMA CARL CARLTON KOOL & THE GANG Hottest MAZE Al 5 SUGARFOOT s SIOHNEOR DURELL COLEMAN
JESSE JORNSON READY FOR THE won TEARS FOR FEARS  NATALIE COLE ) 7 WANTIRIchmon MADONNA (LLARELL FIRST LOVE
DOUG E. FRESH LOOSE ENDS WHITNEY HOUSTON ARETHA PRANKLIN ANDRE. CYMONE Kirby Carmichael YORK EOKO RO WINDJAMMER
WILD/Bosion LUTHER VANDROSS. HUEY LEWIS & NEWS 9.9 WHITNEY HOUSTON Ho”ut‘ CHARLIE SINGLETON WORD OF MOUTH Hottest:
Eiroy R.C. Smith wms,py,n.mpm. COLONEL ABRAMS PRINCE PRINCE ;g::esl THELMA HOUSTON ﬁi’ﬁi??ﬁ.’:i?é“ NEW EDITION
Hottest: : PIRST LOVE P nw Y HOUSTON
Py Joe Taml a RoOL® £ HE GANG JETS&/Chattancoga JESSE JOHNSON s:;vg ARRINGTON gs:zgum( sion PR - :,::Angkg::iH”“ HITNEY Ko
rive chuck BRowN ARETEY HOUSTON  Frank St. James WEMKKnoxvilke SYSTEM WAITNEY HOUSTON e HERC ¢ oRK ""'""“
TIS MAYFIELD PEABO BRYSON ARETHA FRANKLIN Maurice Turk RI'S LATEST ARRIV ARETHA FRANKLIN g
JENNIFER HOLLIDAY RENE & ANGEAA FREODIE JACKSON  JENNIFER HOLLIDAY urice Tur KLYMAXX GAP BAND Hottest:
Jurey 3 BOBBY WOMACK cm«mr SINGLETON  Love ¢ anceta WBLXMoblls BILLY OCEAN i ;:é;:::ﬁ:fgg:g: WZEN/SL. Louis
Hottest: E Hottes BOOGIE BOYS
° AL Rexame ST | wROWiAugusta umn FrawkLiy CAMEO TR 8.4, Taylor WTOYiRoanoke e L N Y —
READY FOR THE WOR m“"“ “shante Charlotte Logan PRING 0 JAY GAP SAND Duke Ellington FAMILY PRINCE {
BOOGIE BOYS . SMANN N Al l.l SINGLETON HOW; . BOBBY WOMACK RENE & ANGELA
GWEN GUTHRIE octs] PEABO BRYSON KOOL 5 THE GANG el BRD HEREST, TINA TURNER on
ARETHA PRAHILIN HOWARD HEWETT DURELL COLEMAN CHARLIE SINGLETON WILBIDetroil CARL CARLT!
JESSE JOHNSON WHITNEY HOUSTON BRONNER BROTHERS KLYMA XX HERB ALPERT PEABO BRYSON SISTER SLEDGE
1 STEVE ARRINGTON CHARLIF SINGLETON DENNIS EDWARDS COLONEL. ABRAMS MAURICE WAITE e James Alexandar ATIANTIC T
3 TEARS FOR PEARS W8L2/Cincinnati
WiNOMHanlara KLYMAXX CARL CARLTON KKDA-FMiDalles BRASS CONSTRUCTIO  GOODIE SLY & ROBBIE fos PEABO BRYSON
Jordan/McLean FIVE STAR it tQs“.m Torri Avery WINDJAMMER Hottest: SURELL Cormman 8rian Castio BAD povs. LOOSE_ENDS |
e WAMO/Pittsburgh | dMiTeeY rousron e in i STAPLE SINGERS POINTER SISTERS CURTIS MAYFIELD con FoR £l DOUG E. FRESH ODY:ASN & MIMD |
RENE & ANGELA Allen Harrison RRETHA. FRANKLIN DOUG E. FRESH ot ety o EanT hElaANo KOKO, POP. RILLYL) KLYMAXX TERRS OB Fears |
ests WHITNEY HOUSTON DANCY DEAD ou ALIVE MAZE
LOOSE ENDS MODERN NAN/SPUTZY DEBARGE GOON SQUAD SYSTEM TINA TURNER i Hotte
ATLANTIC STARR DOUG E, JESSE JOHNSON CURTIS MAYPIELD STEVE ARRINGTON STEVE ARRINGTON Hottest: BRAR-KATS STARPOINT o
PEABO 8RYSON HUEY MARRIS. SHANNON SRTHCE WHITNEY HOUSTON SHANNON ERNIE WATTS REAGY: FORETHEL HOR
SARLiE STiGLetow WIKLEatonRouge  jorrast: Jesse sonnson WOQKMNashwi BIEVE] AakTacTon: KEYAXE, Hortest: ARETHA PRANKLIN |
SISTER SLEDGI Hottest: Guy Broad PRINCE e
RAGRICE whins ALEXANDER O‘NEAL v Brosdy PRINCE STARFOINT JC.Fioyd KOOL & ™E GANG PRINCE WITHEY hoUSTON  WAITNEY HOUSTON
Hottest: ANDRE CYMONE PRINCE CAMEO KJCBILsfayette DURELL COLEMAN BERpAFOR THE ¥R INErIAQUSTON NEW EDLTION
WHITNEY HOUSTON PATT1 LABELLE BOBBY WOMACK FAT BOYS Beawice Evans DEELE NNQE’I‘URNEN ALEXANDER O'NEAL  \yourroe oo
ARETHA FRANKLIN KLYMAXX | MAURICE WHITE WHITNEY HOUSTON DERARGE KAPE/San Antonio J?ib JOHNSON FREDDIE JACKSON Charies Welch
PRINCE BILLY OCEAN ] PEABO BRYSON WEXCIowh BAR-KAYS BeATARGHASH Mike Kelly BILLY OCEAN
BOOGIE BOYS WOYWashington HARLIE SINGLETON urham DEELE loveland A.D. BAND
FULL FORCE Dan O'Nell T e Alvin Stowe FAMILY e CooaracocItasT |} rwnoiee Famivy
MAN DAZZ BAND RYSON
WNHCINew Haven L~ CARL CARLTON SISTER SLEDGE DURELE, COLEMAN ol s CHARLIE wmmon wxwwcuna Repids  onoo BRYSON
Jsmes Jordan i GENE CHANDLER KOKO POP HUEY HARRIS s RENE ¢ ANGEL e mERESH Frank G HOWARD JOHNSON
BRENDA STARR GLASS TeAR PRINCE LOOSE ENDS COMMODORES L4
RED HOTT CHILI PE DEALERS DENNIS EDWARDS
HERD AUPERT GOON SOUAD , Hottest: OSBORNE & GILES HOWARD JORNSON FIVE STAR DURELL COLEMAN s
ATLANTIC STARR | F MARZ RENE 5 ANGELA Hottest: Hottest: CRITTL POLITTI ERNIE WATTS
CARL CARLTON CAMEO RENE & ANGELA Hottest: ottest: CHARLLE SINGLETON  waURICE WHITE
C'JAYS DURELL COLEMAN STEVE ARRINGTON  Hottest: BOUGIE BOYS b i STARPOINT WHITNEY MOUSTON DAYTON T A
FREDDIE JACKSON HaURICE wuITE WHITNEY HOUSTON  STEVE ARRINGTON ARETHA FPRANKLIN £ DAZZ BAND B EaAOEacHN exd FIVE STAR DAZZ BAND
FAMILY JESSE JOHNSON JESSE JOHNSON JESSE JOHNSON WYLOFMNow Orteans  LE10Y FOR THE woR o KOKO POP Hotrest:
BRASS CONSTRUCTIO KoL & THE Ganc AR DS Juice 2 Dell 5 JEssE SomaanS STEVE ARRINGTON saze ARETHA FRANKLIN .
TEARS FOR FEARS o ) TINA TURNER FREODIE JACKSON nencey & JeiLEN) SISTER SLEDGE READY FOR THE WOR
e ANOIDELSON HOEY Lewts o NEWS ROxiBaton Rouge k0oL § THE GANG none mu,s,,,,,.w,‘ WZAK(Cleveland LI MELBA MOORE .
EAL ROXANNE ARETHA FRANKLIN Gaylord Boyd WJIYLiLouisville Hottest: T Hottest: PATTI LARELLE
FULL FORCE wwmw " —— KNOK-FMIFt. Worth Williams/Landecker ARETHA FRANKLIN 8850 P o] hovem TINA TURNER
Hottest: ashington _McCanM -
ARETHA FranKcin Libby DURELL COLEMAN SHANNON RTeaEY RO ey BN RS LarEer heasy  RICK James
ST1 GoODIE CARL CARLTON GEORGE HOWARD SYSTEN c“;ﬁ"‘g"m 5 oo FREDDIE JACKSON
cuzn GUTHRIE GENE cnmm_:n Hottest: GOON SOUAD CARL CARLTON STEVE ARRINGTON ,Eg E";A :u:»:zn SuRat com"“ SHEILA E 4
STACY LATTISAW KL¥MA RJ'S LATEST ARRIV BOBBY WOMACK Goo1x DURELL COLEmA LoosE
STEVE ARRINGTON 450 s;. LUTHER VANDROSS CHARLIE SINGLETON  SKOOL BOYZ WOWINorfolk wggs COLENAN ATLI\N‘HC S wncnna.nn.pous
WEATHER GIRLS CHERYL LYNN HOWARD JOHNSON Hottest: ity e g Pt Jay
WRKS/Now York ATLANTIC sTARR ALEXANDER .O'NEAL  FREDDIE JACKSON Anemun SRANKLIN e RENE & AnGain” JAZZY JEFF
Tony Quartarone RENE 4 ANGELA DEBARGE PEABO anvson READY FOR THE WOR ATLAN’HC suxx Ho(s £ AnGELA o e DENNIS EDWARDS
DENNIS EDWARDS Hottest TINA TURNER RUN JESS; SonNsou wnrrnzv'nouﬂoN MICHAEL FRANKS
NEW EDITION RICK James wxoxmm Rouge MITNEY HOUSTON KLYMAXX . o i DURELL COLEMAN
9.9 CAM, Al Wallac PATTI LABELLE FREDDIE JACKSON DURELL COLEMAN KOOL & THE GANG FREDDIE JACKSON Hottest:
| MAURICE WHITE FIVE STAR 5 e 1o KOOL & THE GANG CRASH CREW TINA TURNER FAMI :;(é;n:nnousron
Hottest: Hottest: MAURICE WHITE SYSTEM WLOU/Louisville
GHEN GUTHRIE POINTER SISTERS POINTER SISTERS 9.9 Tony T. Fields DRRLCMEROUS THREE  New EDITION 80881 womncr FAT BOYS
FIVE STAR ARETHA FRANKLIN PEABO BR STANLEY CLARKE KOOL & THE GANG
KOOL 4 THE GANG ALEXANDER O'NEAL Stapce SInoers WQMG/Greensboro NEW EDITION DINPLES 9 |
DOUG E. FRESH JESSE JOHNSON MICHAEL FRANKS Doc Foster Hottest: snouz E”Y Marva Mays K.C. Jone: )
BAD BOYS BILLY OCEAN WINDIAMMER WHITNEY HOUSTON ocd GaTs. sassn — WLUM/Milwaukee
Hottest: BRONNER BROTHERS ARETHA FRANKLIN rsvs AR”"GTDN Do - FS KTTRAGN Milier/Marx
ALEXANDER O'NEAL ~ DURELL COLEMAN ALEXANDER O'NEAL  3yovcy e eUsoeca Raroy
WHITNEY HOUSTON FAMILY MAT TAL RENE & ANGE! SHEILA £
ML AT PEABO BRYSON en AL B1coy ocean GRANDMASTER FLASH JENNIFER WOLLIDAY  Srapil Singens
prrd= e HoPtesth WHITNEY HOUSTON WEATHER GIRLS PEABO BRYSON COLONEL ABRAMS
JESSE JoMNSON ARETHA PRANKLIN WaISILynchburg REDDINGS PEABO BRYSON SHANNON COREY HART
STEVE ARRINGTON HOTEREE] SHEILA £ MICHAEL FRANKS
by — KJLHlLos Angeles WATV/Birmingham KOOL & THE Gang ~ Lod Goins K94iNortolk MELBA HGORE Juicy JOHN PARR
Jay Johnson Maddox/Gilmore WHITNEY HOUSTON DowdyiCrumbley KLYM. OSBORNE & GILES EURYTHMICS
Ron January TEARS FOR FEARS STBVE ARRKNGTON MAURICE WHITE
PIVE STAR JENNIFER HOLLIDAY PATTI LABELLE FREDDIE JACKSON COCK ROBIN SysTH COMMODORES MADONNA
K ogsE eans Staren suevce e T KM JQiHouston CARRIE ToueRe JEMMIFER HoLLIoAY RriANTIC sTaRR Hottes| N ADAS) I
HERB ACEon Hottast: JOE SAMPLE 043, ALISH, Joe Bullard STEVE ARRINGTON L
Hottesty ARETHA FRANKLIN KRYSTOL DA~PRI e, cou.ms AL smmns s aRIN wru'nu:v HOUSTON [
JESSE JOHNSON READY FOR THE WOR 0'JAYS KOOL 5 THE GANG MADONN, NIDARTIC, STXRA cunrn MAYFIELD .
,u,, ocean STING MAURICE WHITE B.A.B. COHMODORES GRANGMASTER PIASH OIMPLI ANDRE CYMONE
BOOGIE BOYS GEORGE CLINTON Cotince Hotte. NAURTGE fRBres ISLEY 9ASPER & IS
)(L){Mxx PRINCE FIVE STAR WINDJAMMER unxmn HOUSTON Hottest : DEALERS
BAR-KAYS KUKQiPhoenix PATTI LABELLE FULL FORCE PRINC R TR CE] WORD OF MOUTH
Hamiin/Wideman FULL FORCE DENNIS £DWARDS ANDRE Crmong TEARS FOR FEARS R
KDAY/Los Angeles pp PEABO BRYSON VERONICA UNDERWOO iy ymny. STEVE ARRINGTON ATLANTIC STARR -
Jack Patterson Hottest: HOWARD JOHNSON ATLANTIC STARR FIVE snn KOOL & THE GANG DURBLL COLEMAN
JESSE JOHNSON Hottes: GAP_BAND JESSE JOHNSON Hottest:
CAMEO DEBARGE. ::2—?.(: ?:E q:;.;; FRESH KRNB/Msmphis PRINCE . - i
4 MARZ ARETHA FRANKLIN K 1an JESSE_JOHNSON [ ), =
| Drmses bR e et WHITNEY HOUSTON  LUTHER VANDROSS R Masan B et NEW EDITION Stations are listed by
COLONEL ABRAMS PRINCE ::ILED;SZ " :;Q“:OARR”GTON DURELL COLEMAN WHITNEY HOUSTON N Hot listed i
EGYPTIAN LOVER Y Al WORD OF MOUTH BOOGIE BOYS
JAMIE JUPITER XHRAMISan Diego READY POR THE WOR  gycorc Y] HomACK | region. Ho s ar_e istex m. ]
FIRST LOVE Duft Lindsey WENN/Birmingham 9.9 B.A.5.B JENNIFER HOLLIDAY — WTMP/Tampa | order of their airplay activity. |
HUEY HARRIS Michael Star PEABO BRYSON BRASS CONSTRUCTIO Michaeis/Moore piay |
DEELE CAMEO » WKXitdackson LOOSE ENDS le S—— —_—
GEORGE CLINTON MADONNA ATLANTIC STARR Tommy Marshall OSBORNE & GILES DEELE MAZE
DURELL COLEMAN CHARLIE SINGLETON CHARLIE SINGLETON GEORGE CLINTON CARRIE LUCAS MAURICE WRITE L
Hottest: MICHAEL LOVESMITH O'JAYS PRINCE TODDY TEE SKOOL BOYZ DURELL COLEMAN
TODDY TEE TEARS FOR FEARS PEARO BRYSON HARY JA"E GIRLS SISTER SLEDGE PEABO BRYSON ADC
DOUG E. FRESH LOOSE ENDS RENE & ANGELA B.A.B STAPLE SINGERS ATLANTIC STARR PEABO BRYSON
READY FOR THE WOR  aze BAD BOYS PEABO BR\'SON Hottest: ANDRE CYMONE Hottest: 81 Reporting Stations
PRIN 450 SL DURELL COLEMAN OENNIS EDWARDS WHITNEY HOUSTON Hottest: STEVE ARRINGTON
Jsssz JOHNSON Hottest: Hottest: DAZZ BAND STEVE ARRINGTON READY FOR THE WOR WHITNEY HOUSTON 74 Current Reports
WHITNEY HOUSTON WHITNEY HOUSTON STAPLE SINGERS KOOL & THE GANG TINA TURNER JESSE JOHNSON The followi tati ed {
KACE/Los Angeles READY FOR THE WOR ARETHA PRANKLIN :?gﬁub ERANES SYSTEM DEBARGE s;(s)'reu i e following stations report:
STEVE ARRINGTON JESSE JOHNSON BAR-KAYS KOOL & THE GANG KOOL & THE GAN ..
pitic ] ARETHA FRANKLIN KooL ¢ The oo wivooankeR . SR e a frozen playlist this week:
EN ANGELA STEVE ARRINGTON ottest: ‘WDIA/Memphis finston-: m
,','A.,E oo SYSTEN ARETHA FRANKLIN Bobby O ,‘; KHYS/Port Arthur ENGISL Jamas WXYV/Baltimore
KSOL/San Francisco WWWZ/Charleston WHITNEY 'HOUSTON Mark Petry WJIMilJackson
e EDWARDS RobinsoniMoody Clitt Fletcher BOOGIE BOYS GOON SQUAD CHARLIE SINGLETON |
uom\ HENDRYX STEVE ARRINGTON STAPLE SINGERS WORD OF MOUTH NEW EDITION WJIAX-FM/Jacksonville - ’
Hotteat: MAZE EVAN ROGERS READY FOR THE WOR  OSRORNE & GILES DENNIS EDWARDS RENE & ANGELA
dnx'rm:v HOUSTON RENE & ANGELA JENNIFER HOLLIDAY e PEABO BRYSON DURELL COLEMAN PEABO BRYSON KiiZ/Killeen |
SAD} RYSTOL. SHETLA E lackson Hottest: VERONICA UNDERWOO DURELL COLEMAN
| Satnce Wgo HAURLCE unite Carl Haynes BILLY OCEAN FULL FORCE RED HOTT CHILI PE WYLD-FM/New Orleans !
FAMILY LOOSE™* ENDS 0"Jays STEVE ARRINGTON colonm_ ABRAMS WINDJAMMER
| FRiboie mncxson  LOOSEEwe L, =y STEVE] ARR TG coto e s WANT/Richmond
Hottest: Hottast: Hottasty SYSTEM nnu» Hottest: KUKQ/Phoenix
ARETHA FRANKLIN JESSE JOMNSON - NEW EDITION WHITNEY HOUSTON ARETHA FRANKLIN WHITNEY HOUSTON
DEBARGE WHITNEY HOUSTON READY FOR THE WQR WHITNEY HOUSTON ARETHA FRANKLIN I
READY FOR THE WOR STEVE ARRINGTON KOOL & THE GANG| JESSE JOHNSON STEVE ARRINGTON
KOOL & THE GANG KOOL s THE GANG JESSE JOHNSOM STEVE ARRINGTON JESSE JOHNSON
TINA TURNER ARETHA FRANKLIN UTFO KOOL & THE GANG KOOL 5 THE GANG
T S e _ = e
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RADIO & RECORDS NATIONAL AIRPLAY

COUNTRY

| :
} t TOP 50 ' AUGUST 23, 1985 | MOST ADDED
oo e Toisi LEE GREENWOOD (50
RefprdAdds.  Heaw) (Medup UG 1Don't Mind The Thoms(.., zMCA)
7+ 2 @ FORESTER SISTERS/ Fell In Love Again Last Night (WB) 159/0 151 6 2 BARBARA MANDRELL (38)
9 5 3 € RONNIE MILSAP/Lost In The Fifties Tonight (RCA) 160/0 141 17 2 Angel In Your Arms (MCA)
W7 6 @ WAYLON JENNINGS/Drinkin' And Dreamin’ (RCA) 155/0 128 25 2 f . o] Of:ﬂcf{’:f&emu R
s 6 5 € SAWYER BROWN/Used To Bive (Capilol/Curb) 155/0 123 22 10 GARY MORRIS (35) "y
4 3 1 5 NITTY GRITTY DIRT BAND/Modern Day Romance (WB) 155/0 128 22 5 I'lNever Stop Loving You (WB)
2 2 4 6 ROSANNE CASHA Don't Know Why You Don't Want Me... (Columbia) 146/0 104 27 15 ALABAMA (33)
13 10 8 @ REBA MCENTIRE/Have | Got A Deal For You (MCA) 147/0 114 24 9 Can'tKeep A Good Man Down (RCA)
© 1 s € EDDIE RABBITT/She's Comin' Back To Say Goodbye (WB) 159/1 86 68 5 Th'i'::!‘ !:ll')ll-l'll'ﬂs vsg- gzl
® 15 10 @ CONWAY TWITTY/Between Bive Eyes And Jeans (WB) 154/0 94 50 10 Tois Mi:;;m’(:g;b)
2 1 13 @ MARIE OSMOND w/DAN SEALS/Meel Me In Montana (Capitol/Curb} 159/2 85 66 8 ! Wanna Say Yes (RCA)
19 1w 12 ) SYLVIA/Cry Just A Little Bit {RCA) 149/3 86 56 7 RAY CHARLES w/HANK WILLIAMS JR. (30)
1t 7 12 JUDDS/ove Is Alive (RCA/Curb) 136/0 90 31 15 Two OId Cats Like Us (Columbia)
%2 21 15 © OAK RIDGE BOYS/Touch A Hand, Make A Friend (MCA) 160/2 50 103 7 EXILE (25)
% 20 16 ) JUICE NEWTON/You Make Me Want To Make You Mine (RCA) 157/3 47 98 72 Hang On To Your Heart (Epic)
% 2 15 @ CHARLY McCLAIN w/WAYNE MASSEY/Wilh Just One Look in Your Eyes (Epic) 148/2 59 81 8 - Gotm.s'%f"ymr)m 1 5
2 1 v @ KEITH STEGALL/Pretty Lady (Epic) 142/2 63 62 17 bl N0, Yol Mid (Epic
16 12 11 17 MAC DAVIS/l Never Made Love.. (MCA) 122/0 68 43 11
3 % 2 { MERLE HAGGARD/Kem River (Epic) 146/2 36 86 24
2 21 @ JOHN CONLEEMBIue Highway (MCA) 151/5 31 99 21
5 28 22 € RONNIE McDOWELLLove Talks (Epic) 151/3 28 105 18
% 2 25 € STEVE WARINER/Some Fools Never Learn (MCA) 150/5 17 103 30 T HOTTEST
4 1 28 ) EDDY RAVEN/ Wanna Hear It From You (RCA) 149/5 13 105 31
@ 3% 2 € CRYSTAL GAYLE/A Long And Lasting Love (WB) 151/8 9 97 a5 RONNIE MILSAP (96)
% 30 2 € VINCE GILL/ It Weren't For Him (RCA) 145/6 19 87 39 Lost In The Fifties Tonight (RCA)
—~ — 35 €D ALABAMA/Can't Keep A Good Man Down (RCA) 148/33 11 78 59 FORESTER SISTERS (95)
3 9 u 26 JANIE FRICKE/She's Single Again (Columbia) 92/0 51 28 13 'Fe"'"'gr';°t‘;’:|¢l9‘f;;"#$‘ ';“‘gh' (WB)
w % u €D GEDRGE JONESMWno's Gonna Fill Their Shoes (Epic) 128/4 15 82 31 pri el Roma::e (ﬁgg
— 47 3% € EXILEMHang On To Your Heart (Epic) 141/25 7 72 62 ROSANNE CASH (52)
1 8 19 29 MICHAEL MARTIN MURPHEY/Carolina In The Pines (EMI America) 81/0 33 27 21 | Don't Know Why You Don't... (Columbia)
2 39 3 @ KATHY MATTEA/He Won't Give In (Mercury/PG) 111/10 14 61 36 JUDDS (39)
12 1 23 31 RESTLESS HEART/ Want Everyone To Cry (RCA) 69/0 29 28 72 Love Is Alive (RCA/Curb)
BREAKER € GARY MORRIS/'!I Never Stop Loving You (WB) 125/35 3 52 70 u g“r\"g" 5’2"”’: (32 3
— 46 3 € ED BRUCE/ It Ain't Love (RCA) 115/16 4 58 53 MARIE os?no;neu(. ;5“ gui‘; ()35)
BREAKER € JOHN SCHNEIDER/'m Gonna Leave You Tomortow (MCA) 113/21 3 54 56 Meet Me in Montana (Capitol/Curb)
| BREAKER € LOUISE MANDRELL/l Wanna Say Yes (RCA) 112/31 3 50 59 WAYLON JENNINGS (34)
| BREAKER € BARBARA MANDRELL/Ange! in Your Arms (MCA) 110/38 0 54 56 Drinkin’ And Dreamin’ (RCA)
| %0 4 s € LORETTA LYNN/Heart Don't Do This To Me (MCA) 102/11 8 51 43 CONWAY TWITTY (29)
5 13 2 38 DOLLY PARTON w/KENNY ROGERS/Real Love (RCA) 69/0 17 33 19 Be‘weenai‘;: Eyes Ang Jeans (WB)
BREAKER © SOUTHERN PACIFIC/Thing About You (W8) 102/14 6 40 56 Feava et B &
[0BUT > @ STATLERS/Too Much On My Heart (Mercury/PG) 92/37 3 33 56 (MCA)
4 22 21 41 LACY J. DALTON/You Can't Run Away From Your Heart {Columbia) 66/0 6 42 18
@ % O MARK GRAY/Smooth Sailing (Rock In The..) (Columbia) 83/7 2 a0 a1
[ =~ « @ T.GRAHAM BROWN/Drowning In Memoris (Capic) 83/12 2 39 42
2 27 3% 44 GENE WATSON/Cold Summer Day In Georgia (Epic) 57/0 9 35 13
DEBUT > @ MICKEY GILLEY/You've Got Something On Your Mind (Epic) 79/23 17 26 52 :;::Img‘ ::.25:0: a:ag‘::zal::‘-r? t’:e m
# 2 32 46 W. JENNINGS/W. NELSON/J. CASH/K. KRISTOFFERSON Highwayman (Columbia) 49/1 17 18 20 roported “hottest” compiled from all our reporters
@ LEE GREENWOOD!I Don't Mind The Thorns... (MCA) 72/50 1 20 51 e e sase, henadaily foRouing
s 18 3 48 GEORGE STRAIT/The Fireman (MCA) 51/0 9 18 24 RS T i e o o o
[DEBUT > & CHANCE/You Could Be The One Woman (Mercury/PG) 67/4 2 28 37 week or noting that the song is among their five hottest
3 31 33 50 WHITES/Hometown Gossip (MCA/Curb) 48/0 6 25 17

— — LOUISE MANORELL
BREAKERS
® On 70% of reporting i Heavy 3, Medi 50, Light 59, Total Adds 31

including WVAM, WBOS, WRKZ, WAJR, WYNK, WGKX, KYXX, WUSQ, WTQR, WUBE, f
GARY MORRIS WFMS, KFKF, WML, KUZZ, KFRE, KRAK, KSAN. Moves 48-35 on the Country chart. A
VIl Never Stop Loving You (WE) mastiggasafrecord: BARBARA MANDRELL \’
On 78% of reporting stati Heavy 3, Medium 52, Light 70, Total Adds 35 Angel In Your Arms (MCA)
| including WCAO, WBOS, WILQ, WEZL, WFNC, KISS-FM, WSIX, WQYK, WSLR, WUSN, On 69% of reporting stati Heavy 0, N 54, Light 56, Total Adds 38 i
WQHK, KTTS, KCBQ, KSAN, KCUB Moves 45-32 on the Country chart. A most added including WQBE, WKYG, WDSY, WXBQ, KHEY, KYKX, WPAP, WUSN, WCXI, WIRE, |
record. WDGY, WXCL, KYGO, KVEG, KRPM. Debuts at number 36 on the Country chart. A most {
JOHN SCHNEIDER added record. SOUTHERN PACIFIC ‘
| I'm Gonna Leave You Tomorrow (MCA) Thing About You (WB) |
_On 71f/o of reporting { Rotati Heavy 3, Medium 54, Light 56, Total Adds 21 On 64% of reporting i Rotati Heavy 6, Medium 40, Light 56, Total Adds 14
Voo K e W YRK, WIXY, KLVL, KIKK, WKSJ, KRNL, WONE, KRRK, WKMF, WTHL,  WAJR, WKYQ, WDSY. WEZL. KLLL, WKSJ, WQYK, WGEE, WWJO, WTHI, KUGN, KNEW

KVOC, KUGN, KWJJ, KRAK. Moves 43-34 on the Country chart.

KRAK, KMPS, Hgavy: WAMZ, WCUZ_,KRKT. Moves 44-39 on the Country chart,

“SING ABOUT YOU”

Bl PRODUCED BY JIM ED
8D NORMAN FOR JEN

AV PRODUCTIONS, INC., AND
GAVIN €@ BY SOUTHERN PACIFIC
CB @ WITH BRAD HARTMAN
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RADIO & RECORDS NATIONAL AIRPLAY

OUNTRY

. NEW & ACTIVE

STATLERS “Too Much On My Heart" (Mercury/PolyGram) 92/37
Rotations: Heavy 3, Medium 33, Light 56, Total Adds 37 including WPTR, WCAO, WXTU, WWVA, WSOC, KSSN,
WKSJ, WTQR. WMNI, WOHK, WITL, WXCL, KRKT, KKCS, KEIN. Debuls at number 40 on the Country chart.
T. GRAHAM BROWN “‘Drowning in Memories" (Capitel) 83/12
Rotalions: Heavy 2, Medium 39, Light 42, Total Adds 12 including WIXL, KEAN, WQYK, WTQR, WSLR, KBMR, KFDI, KKAL,
KUUY, KUGN, KQIL. KVEG. Heavy: WFNC, WOKK. Moves 49-43 on the Country chart
MARK GRAY “Smooth Salling (Rock In The Road)” (Columbia) 83/7
Rotations: Heavy 2, Medium 40, Light 41, Total Adds 7, WSIX, WUSQ, WAXX. KWMT, WMIL. KVEG, KRPM. Heavy: WPAP,
KKYX. Medium: WBGW, WAJR, WDSY, WZZK, KVOO, KUGN. Moves 46-42 on the Country chart.
MICKEY GILLEY ““You've Got Something Dn Your Mind” (Epic) 79/23
Rotations: Heavy 1, Medium 26, Light 52, Totai Adds 23 including WCAO, WIXY, WCOS, KILT-FM, WPAP, WUSQ. KJJY.
WFMS, WXCL, WTHI, KYGO, KWJJ. KCKC, KMPS. Debuts at number 45 on the Country chart
LEE GREENWOOD “I Don't Mind The Thorns...” (MCA) 72/50
Rotations Heavy 1, Medium 20, Light 51, Total Adds 50 inciuding WBOS, WXTU, WPOR, WWVA, KASE, WEZL., KIKK.
WMC, WLWI, KRMD, WUSN, WMNI. WFMS, WMIL, WDGY, KRWQ, KTOM, KRPM. Debuts at humber 47 on the Country
Chart.
JUDY RODMAN “You're Gonna Miss Me When I'm Gone"" (MTM) 69/18
Rotations: Heavy 0, Medium 23, Light 46, Total Adds 18 including WSNO, WRKZ, WKYG, WDSY, WPCR, wILQ, wxBQ,
WEZL. WGTO, KSSN, KYKX, KCJB. KIOV, KFDI, KIK-FM, KMAK
CHANCE ““You Could Be The One Woman" (Mercury/PolyGram) 67/4
Rotations: Heavy 2, Medium 28, Light 37, Total Adds 4, WWVA, WXCL. KUGN, KVEG. Heavy: KIKK, KKYX. Medium: WSNO,
WAJR, WENC, WKSJ, WMIL, KXXY, WFDI, KRSY. KIGC. Debuts at number 49 on the Country chart.
BOBBY BARE “When | Get Home™" (EMI America) 57/8
Rotatons: Heavy 0, Medium 24, Light 33, Total Adds B, WVAM, WWVA, WVMI, WQYK, KCJB, KUGN, KFRE, KSOP. Medium:
WBGW, WOKK, WCMS, WMNI, WCUZ. KTTS, KWJJ.
JOHN ANDERSON *“Tokyo, Oklahoma' (WB) 56/12
Rotations: Heavy 0, Medium 21, Light 35, Total Adds 12, WPOR, WWVA, KEAN, KSSN. WCXI, WITL, WDGY, KTTS, KTPK_
KIK-FM, KKCS, KMAK. Medium: WSNO, WYII, WLWI
RAY CHARLES w/HANK WILLIAS JR. “Two Old Cats Like Us” (Columbia) 54/30

Rotations: Heavy 0, Medium 14, Light 40, Total Adds 30 including WCAO, WOKQ, WPOR, WWVA, WEZL. KSSN,
WLWI, WUBE, WDAF, WOW, KTPK, KKCS, KUGN, KRSY, KTOM.
DAN FOGELBERG *‘Down The Road/Mountain Pass™ (Full Moon/Epic) 53/15
Rotations: Heavy 0, Medium 22, Light 31, Total Adds 15, WCAO, WKYG, WPOR, WILQ, KRRV WGTO, WDXE, wwOD,
WLWI, WKIX, WTQR, WKKQ, WTSO, KUGN., KEIN.

SIGNIFICANT ACTION I

MOE BANDY “‘Barroom Roses™ (Coiumbia) 46/6
Rotations: Heavy 2, Medium 21, Light 23, Total Adds 6, WWVA, KEAN, KYXX, WDAF, KIK-FM, KUGN. Heavy KASE, KIKK
Medium: WY, WOW.
BILLY BURNETTE “Ain’t It Just Like Love” (MCA/Curb) 46/5
Rotations: Heavy 10, Medium 36, Light 5, WIXY, WWVA, WOKK, WXCL, KUUY. Medium: WYII, WUSY, WFNC, KEIN, KRSY.
ALMOST BROTHERS “Don’t Tell Me Love Is Kind” {MTM) 45/12
Rotations: Heavy 0, Medium 13, Light 32, Total Adds 12, WCAO, WSNO, WIXY, WESC, wCUZ, WMIL, WXCL, KRWQ, KEIN,
KTOM
HANK WILLIAMS JR. “This Ain’t Dallas™ (WB/Curb) 40/32
Rotations: Heavy 1, Medium 10, Light 29, Total Adds 32 Inctuding WCAQ, WYRK, WRKZ, KIX106, KASE, KIKK, WCXI,

WIL, KUZZ, KCKC.
TOM T. HALL “Down On The Florida Keys” (Mercury/PolyGram) 38/12
Rotalions: Heavy 0, Medium 10, Light 28, Total Adds 12 including WYII, KYKX, KSO, WCXI, WITL, KTTS, KKAL, KVOC, KGA.
BRENDA LEE “I'm Takin® My Time™ (MCA) 36/10
Rotations: Heavy 1, Medium 8, Light 26, Total Adds 10, WRKZ, WGTO, KSSN, WPAP, WGEE. KTTS. KTPK, KFDI, KIK-FM,

JAK

GUS HARDIN & DAVE LOGGINS “Just As Long As | Have You™ (RCA) 3173

Rotations: Heavy 0, Medium 8, Light 23, Total Adds 3, WEZL, WFNC. KEIN. Medium: WBGW WYII, WLWI, WITL, KTTS,
KRSY.

VERN GOSOIN "I Know The Way To You By Heart” (Compleat/PolyGram) 30/16

Rotations: Heavy 0, Medium 5, Light 25, Total Adds 16 ncluding WVAM, WYII, WGTO, WESC, WPAP, KSO, WGEE, WTSO,
KTTS, KEIN.

MARGO SMITH & TOM GRANT “Everyday People” (Bermuda Dunes) 29/3

Rotations: Heavy 0, Medium 8, ng.hl 21, Total Adds 3, WCAO, WWOO, KGA. Medium: KSOP, KTOM, KSO. KFOI

RAY PRICE “I'm Not Leaving" (Step One) 23/7

Rotations: Heavy 0, Medium 4, Light 19, Total Adds 7, WAJR, WVML, KRMD, WITL, KTTS, KTOM, KGA. Light: WYII, WOKK,
WPAP.

RANDY TRAVIS ““On The Other Hand'* (WB) 21/7

Rotatiors: Heavy 1, Medium 0, Lignt 20, Total Adds 7, WWVA, WFNC; KBMR, WCUZ. WOW., KSOP, KIGO. Heavy: WOKK
Light: WAXX, KIK-FM.

CRAIG OILLINGHAM *‘Next To You™ (MCA/Curb) 21/5

Rotations: Heavy 0, Medium 2, Light 19, Total Adds 5, KYKX, WWOD. WLWI. KFRE, KRSY. Medium' KRMD. Light: WVAM,
WYII, KFGO, KVOO.

WILLIE NELSON & NEIL YOUNG “Are There Any More Real Cowboy’s” (Columbia) 20/2

Rotations: Heavy 0. Medium 3, Light 17, Total Adds 2, WTSV, KTTS. Medium: KXXY, KQIL Light: WBGW, WNOX, KYKX,

KTPK, KFRE, KSOP.

JIM COLLINS *) Want To Be A Cowboy 'Til § Die” (White Gold) 19/4

Rotations: Heavy 0, Medlum 4, Light 15, Total Adds 4, WFNC, KYKX, KSO. KTTS. Medium: KIKK. KFDI, KGA. Light: WOKK,

WCMS, WAXX.

CARLETTE “Tonight's The Night” (Luv) 18/2

Rotations: Heavy 0, Medium 4, Light 14, Total Adds 2, WEZL, WAXX. Medium. KRMD, KSOP. Light: WFNC, WWOD, WLWI,

KTTS. KVOO, KVEG.

MEL TILLIS “California Road” (RCA) 17/12

Rotations: Heavy 0, Medlum 1, Light 16, Total Adds 12 including WSNO, KSSN. WOKK, WLWI, KRMD, KTPK, KVOO, KFDI.

KKAL, KRSY, KSON.

SHELLY WEST “I'll Dance The Two-Step” (Viva) 17/11

Rotations: Heavy 0, Medium 0, Light 17, Total Adds 11, WISV, WPOR, WFNC, WESC, WWOD, WCMS, KCJB. KXXY, KVOO,

KQIL, KRSY.

MASON DIXON “Houston Heartache™ (Texas) 17/6

Rotations: Heavy 1, Medium 6, Light 10. Total Adds 6, WYII, WDXE, WWOD, WOKK. KTTS, KGA. Medium: KLVI. KYKX,

KRMD, KFDI.

LANE BRODY “Baby’s Eyes” (EMI America) 16/11

Rotations: Heavy 0, Medium O, Light 16, Total Adds 11, WKYG, WYil, WDXE, WCMS, WCXI. KVOO, KFDI. KRST, KRWQ,

KRSY.

DAVID ALLAN COE ‘‘My Elusive Dreams” (Columbia) 14/0

Rotations: Heavy 0, Medium 4, Light 10, Total Adds 0. Medium: WGEE, KTTS. Light: WVYAM, WSNO, WY1/, KEAN, WCMS,

KXXY, KRSY

BILL ANDERSON ‘‘When You Leave Like...” (Swanee) 13/2

Rotations: Heavy 0, Medium 3, Light 10, Total Adds 3. WFNC, KVEG. KSOP. Medium WPAP, WiTL. KFDI. Light: WLWI,

WOW, KTTS, KVOO.

RAY STEVENS “The Haircut Song” (MCA) 12/7

Rotations: Heavy 0, Medlum 3, Light 9, Total Adds 7. WCAO, WEZL, WUSY. WUSN, WOW, KTPK, KQIL. Medium: KRKT.
KC

NICOLETTE LARSON *‘Building Bridges” (MCA) 12/7
Rotations: Heavy 0, Medium 2, Light 10, Total Adds 7, WVAM, KRRV, WCMS. KFGO, KIOV, KVOO. KRWQ. Medium: WCUZ.

KRKT.

NARVEL FELTS “Out Of Signt, Out O Mind”* (Evergreen) 11/6

Rotations: Heavy 0. Medium 0, Light 11, Total Adds 6. WVAM, WYIi, WEZL. WGTO. WDXE. KTOM. Light: WBGW. WPAP.
KRMD, KVOO.

LOY BLANTON “Sailing Home To Me™ (Soundwave) 11/2

Rotations: Heavy 0, Medium 0, Light 11, Total Adds 2, WAXX. WOW. Light: WFNC. WLWI, KRMD. KSO. KVOO. KFDI
T.G. SHEPPARD “'Doncha” (Columbia) 10/7

Rotations: Heavy 0, Medium 1, Light 9, Total Adds 7, WBGW, WSNO. WESC, KSSN, KYKX, WCUZ. KXXY, KMAK  Light:
WTSV, woKQ.

SHOPPE “Hoidin’ The Family Together’ (MTM) 9/9

Rotations: Heavy 0, Medium 0, Light 9. Total Adds 9. WBGW, WWVA, KRRV, WOKK, KRMD, KWJJ. KRSY, KMPS KRPM
JENNINGS/NELSON/CASH/KRISTOFFERSON “‘Desparados Waiting For A Train™ (Columbia) 9/9
Rotations: Heavy 0, Medium 1, Light 8, Total Adds 9, WBGW, WSNO, KIX106, KYKX, KXXY, KUZ, KMAK, KSOP, KSAN.
MAINES BROTHERS ““When My Blies Moon Turns To...” (Mercury/PolyGram) 9/0 .

Rotations: Heavy 0, Medium 3, Light 6, Total Adds 0. Medium: WYII, WPAP, WOW. Light: WSNO. WOKQ. KRRV, KFDI.
KRWQ, KRSY.

BANDANA “Lovin' Up A Storm" (WB) 8/8

Rotations: Heavy 0, Medium 2, Light 6, Total Adds 8. WSNO, KASE, KYKX, WCUZ. KIOV. KRKT. KKAL, KUZZ.

JIMMY BUFFETT “If The Phone Doesn't Ring, It's Me”* (MCA) 8/6

Rotations: Heavy 0. Medium 1, Light 7. Total Adds 6, WXTU, WDXE. KXXY, KRKT, KUZZ. KASY Medium WBGW. Light

WUB
TOM JONES “Not Another Heart Song™ (Mercury/PolyGram) 8/3
Rotations: Heavy 0. Medium 1. Light 7. Total Adds 3, WVAM, WLWI. WCMS Light: WSNO, WTVY. WDXE. KRMD, KVOO.

B0BBY BLUE “Blue Light” (Nie)8/1
Rotalions: Heavy 0, Medium 1, Light 7, Total Adds 1, KRSY. Medium: WYIL. Light: WBGW, KRRV, WDXE. WWOD. KEIN.

[ ALBUM TRACKS

ARTIST/Song Title (Labei) Album Title

LORETTA LYNN/Just A Woman (MCA) Just A Woman
KATHY MATTEA/Heart Of The Country (Mercury/PG) From My Heart
ALABAMA/Down On Longboat Key (RCA) 40 Hour Week
JOHN ANDERSON/A Little Rock & Roll... (WB) Tokyo, Oklahoma
SOUTHERN PACIFIC/Perfect Stranger (WB) Southern Pacific

CRYSTAL GAYLE/Touch And Go (WB) Nobody Wants To Be Alone

GARY
MORRIS

7-28947
R&R [__COUNTRYBREAKERS | B
BB® CB® Gavin 85/38 Action Sides
E Produced by Jim Ed Norman for JEN Productions, Inc.

The First Breaker From The “Anything Goes” Album

“I'll Never Stop Loving You”
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BREAKERS.

COMMODORES

Janet (Motown)
73% of our reporters on it. Rotations: Heavy 5/1, Medium 62/8, Light
28/8, Total Adds 17, WKBW, KVIL-FM, WMJI, KLSI, KYKY, 8100, KIFM,
WWOM, WGY, WEZC, WGOW, WRVA, 3WM, KBOI, KVUU, WTKO,
WTNY. Debuts at number 22 on the A/C chart.

GODLEY & CREME

Cry (Polydor/PolyGram)
60% of our reporters on it. Rotations: Heavy 18/0, Medium 38/3, Light
23/6, Total Adds 9, WNIC, KS94, WGOW, WRAL, WFMK, WMGN, 3WM,
WAHR, K99.

NEW & ACTIVE

MOTELS ““Shame" (Capitol) 59/4
Rotations: Heavy 5/0, Medium 31/1, Light 23/3, Total Adds 4, WLTS, WSFL. WTNY, WWPA. Heavy: 2WD, WSKY, WCKQ,
WCHV, KALB. Mediums include: WRMM, KVIL-FM, WKYE, WNAM, KIOA, WMGN, WHNN, KKUA, KWAV.
LAURA BRANIGAN “‘Spanish Eddie” (Atlantic) 59/1
Rotations: Heavy 5/0, Medium 35/0, Light 19/1, Total Adds 1, WBOW. Heavy: WKBW, KKPL, WKYX, KQSW, KALE . Mediums
include: WFBR, WLTS, WKYE, KEY103, WNAM, WHBC, KIOA, WTRX, WMGN, KSL. KBEST
AMY GRANT “Wise Up™ (A&M) 54/12
Rotations: Heavy 11, Medium 23/3, Light 30/8, Total Adds 12, WKBW, KVIL-FM, WGY, WKGW, WEZC, KOIL. KKUA, KRLB,
WAEV, WBOW, KKLV, K99. Mediums include: WKYE, WSFL, WRVA, WNAM, WHNN.
PHIL COLLINS “Don’t Lose My Number” (Atlantic) 46/3
Rotations: Heavy 14/0, Medium 160, Light 16/3, Total Adds 3. WTRX, WFMK, WORG. Heavy: WKYE, WKJJ, WAVE, WMGN,
KKUA, WWNR, WSKI, WWPA, WSKY, WCKQ. WCHV, KRLB, WKYX, KKLV. Medium: KVIL-FM, 2WD, WLTF. V100, WSFM,
WMHE
JOHN PARR “St. Eimo’s Fire” (Atlantic) 40/6
Fotations: Heavy 11/0, Medium 20/1, Light 9/5, Total Adds 6, KMGG, WKYE, WIVY, WTRX, WEMK, WORG. Heavy: KVIL-FM,
2WD, WHAS, WKJJ. KKUA, WWNR, WCKQ, KRLB, WKYX, KTYL. Medium: 55KRC, WLTF, B100, WRKA, WSTF, WAVE,
WNAM, WLHT, WENS, WMHE, KRAV.
JOHN DENVER “Don’t Close Your Eyes, Tonight” (RCA) 36/6
Rotations: Heavy 4/0, Medium 15/1, Light 17/5, Total Adds 6, WFBR, KBO!, WWPA, KRLB, KTYL, KALE. Heavy; WPRO,
WEIM, WAHR, WMT-FM. Medium: KVIL-FM, WCCO, KGW, WRVA. WHBY.
POINTER SISTERS “Dare Me™ (RCA) 36/1
Rotations: Heavy 7/0, Medium 23/0, Light 6/1, Total Adds 1, WKGW. Medium KVIL-FM, KMGG, B100, WKYE, KEY103,
WKJJ, WNAM, WMGN, KWAV, KBEST
HUGH MASEKELA “‘The Joke Of Life” (Jive/Arista) 33/14

Rotations: Heavy 0/0, Medium 9/5, Light 24/9, Total Adds. 14, WFBR, KGW, WKYE, WGY, WHBC, KIOA, WISN, WHNN,
WTKO, WAHR, KTYL, KTWO, KOSW, KMGQ.
MATT BIANCO ““Whose Side Are You On?"" (Atiantic) 32/16

Rotations: Heavy 0/0, Medium 8/2, Light 24/14, Total Adds 16. WFBR, WAEB, WKGW, WHBC, KIOA, WISN, WHNN,
KBOI, WKNE. KRLB, WAEV, WJBC, WCIL, WMT-FM, WXUS, WBOW. Medium: WCCO, KIFM, KTYL, KTWO, KQSW. KALE.
DAVID FOSTER “‘Love Theme From 'St. Eimo’s Fire’* (Atlantic) 32/10
Rotations: Heavy 3/0, Medium 14/5, Light 15/5, Total Adds 10, WPRO, KVIL-FM, B100, WBT, WRVA. WHB, WAHR, WAGE,
KKLV, KMGQ. Heavy: KUDL, KIFM, WHBY. Medium: WFBR, WLTS, WEZC.

ROTATION BREAKOUTS I

Total

ReportsAdds  Heavy Medium  Light

© KOOL & THE GANG 1310 123 8 o
© BiLLY JoEL 126/2 107 17 2
© TINA TURNER 126/2 107 19 0
© BILLY DCEAN 125/0 94 28 3
© wHam! 12172 69 47 5
© COREY HART 114/2 68 41 8§
7 PAUL YOUNG 101/0 58 34 9
© ARETHA FRANKLIN 106/1 71 29 6
© HUEY LEWIS & THE NEWS 100/4 62 34 4
10 DeBARGE 98/0 46 43 9
® WHITNEY HOUSTON 719/10 33 70 16
12 DON HENLEY 92/1 49 38 5
® RONNIE MILSAP 99/3 51 43 5
@ MICHAEL FRANKS 108/5 3 60 14
15 KENNY LOGGINS 89/0 40 38 171
@ NATALIE COLE 97/5 22 60 15
| @ HOWARD JONES 95/7 16 65 14
D BEACH BOYS 89/7 14 64 11
® MICHAEL McOONALD 89/8 17 62 16
20 SAOE 74/0 23 36 15
€ AR sUPPLY 92/11 7 63 22
€ COMMODORES 95/17 5 62 28
€B GOOLEY & CREME 79/9 18 38 23
24 WHITNEY HOUSTON 47/0 3 31 13
25 AIR SUPPLY 48/0 5 25 18

MOST ADDED i HOTTEST

COMMODORES (17) KOOL & THE GANG {103)
Janet (Motown) Cherish (De-Lite/PolyGram)
JIMMY BUFFETT (16) BILLY JOEL (83)
1f The Phone Doesn't Ring...." (MCA) You're Only Human (Second Wind) (Columbia)
MATT BIANCO (16) TINA TURNER (83)
Whose Side Are You On? (Atlantic) We Don't Need Another Hero... (Capitol)
DURELL COLEMAN (15) BILLY OCEAN (62)
Somebody Took My Love (Istand) Mystery Lady (Jive/Arista)
CARRIE LUCAS (15) HUEY LEWIS & THE NEWS (46)

Hello Stranger (Consteltation/MCA) Power Of Love (Chrysalis)

I SIGNIFICANT ACTION I

ERIC TAGG “Woman | Love” (RMC) 29/10

Rotations: Heavy 0/0, Medium 6/1, Light 23/9, Total Adds 10, WLTS, KIFM, K106, KIOA, KSL, WCHY. WAEV, WJBC, WCIL,

WXUS. Medium: WKNE, WAHR, WFFX. WMT-FM, WJON.
DURELL COLEMAN “Somebody Took My Love™ (Isiand) 28/15

Rotations: Heavy 0/0, Medium 5/1, Light 23/14. Total Adds 15, KUDL, WAEB, WNAM, KIOA, WHNN, WTKO, WKNE,

WGSV. WORG, WFFX. KTYL, KFSB, WXUS, KTWO. KMGQ. Medium: WPIX, WMT-FM, WJON, KALE
MADONNA “Dress You Up” (Sire/WB) 27/10

Rotations; Heavy 1/0, Medium 13/3, Light 13/7, Total Adds 10, KVIL-FM, WCCO, B100, WNAM, WLHT, WMGN, KFi, WEIM,

WFFX, KKLV. Heavy: WCKQ. Medium: WSNY. KMGG, WAEB, WICC, WKYE, WWPA. WSKY, WORG, WKYX
MEN AT WORK “‘Maria” (Columbia) 26/1

Rotations: Heavy 0/0, Medium 5/0, Light 21/1, Totai Adds 1, WCHV. Medium: WSKI, WCKQ, KKLV, KQSW, KRSB.
GEORGE FISCHOFF “Feel” (FastFire Records) 24/1

Rotations: Heavy 0/0. Medium 4/0, Light 20/1, Total Adds 1. KRLB. Medium: WFBR, WISN, WEIM, KRSB.
EURYTHMICS ‘‘There Must Be An Ange!” (RCA) 22/3

Rotations: Heavy 3/0, Medium 7/0, Light 12/3, Total Adds 3, WAVE, KKUA, KRSB. Heavy: WFBR, WEIM, WCHV. Medium:

WRMM, WNAM, WMGN, KWAY, WWPA, KKLV.. KALE
FREDDIE JACKSON “Rock Me Tonight (For Old Time's Sake)** (Capitol) 22/3

Rotations: Heavy 1/0, Medium 90, Light 12/3, Total Adds 3, KOST, WXUS, KKLV, Heavy: WSKi. Medium: KVIL-FM, KMGG.

KKLT, WAVE, KIOA, KWAV, KBEST, WWPA, KMGQ

JOHN COUGAR MELLENCAMP “‘Lonely OI° Night” (Riva/PolyGram) 21/8

Rotations: Heavy 0/0, Medium 7/0, Light 14/8, Total Adds B, WRAL, WNAM, WMHE, KRLB, WKYX. KKLV, KQSW, KALE
Medium: KVIL-FM, WEIM, WSK), WWPA, WCKQ, WFFX, KTYL

UB40 with CHRISSIE HYNDE “I Got You Babe™ (A&M) 21/2

Rotations: Heavy 0/0, Medium 1274, Light 9/1, Total Adds 2, KLSI, KUDL. Medium' KVIL-FM, WAVE. KWAV, KBEST, WWNR,

WEIM, WSKI, WCKQ, WCHV, WAHR, WZLQ.
BLACK TIE “If You Gotta Make A Fool Of...” (Bench Records) 20/10

Rotations: Heavy 0/0, Medium 2/0, Light 18/10, Total Adds 10, WCCO, WAEB, WAVE. WHBY, WNAM, WHNN, WJBC, WMT-

FM, WJON, KQSW. Medium: WFBR, KALE

MAURICE WHITE “Stand By Me"" (Columbia) 19/7

Rotations: Heavy 0/0, Medium 8/0, Light 11/7, Total Adds 7. WCCO. K106, WNAM, WGSV. WORG, WAEV, WJON. Medium:
WPIX, WBT, WMGN, KWAV, WFFX, WMT-FM, KMGQ, KALE

V| CARRIE LUCAS “‘Hello Stranger™ (Constelation/MCA) 17/15

Fotations: Heavy 0/0, Medium 3/2, Light 14/13, Total Adds 15, WCCO. KIFM, K106, WHBY. WISN, KWAV, KSL, WEIM,

WKNE, WORG, WKYX, WCIL, KKLV, KTWQ, KRSB. Medium: WJON.
JIMMY BUFFETT “If The Phone Doesn’t Ring, It's Me” (MCA) 16/16

Rotations: Heavy 0/0, Medium 1/1, Light 15/15, Total Adds 16, WCCO, WAVE, WHBY, WEIM, WGSV. WAHR, WORG.
KTYL, WJBC, WMT-FM, KFSB. WJON, WBOW, KTWO, KRSB, KMGQ.
A-HA *‘Take On Me" (WB) 16/13

Rotations: Heavy 0/0, Medium 6/4. Light 10/9, Total Adds 13, KOST. WNAM, KKUA, KFI, KWAV. WEIM, WWPA,
WCKQ, WAGE, WZLQ, KKLV, KMGQ, KALE. Medium: WMGN. WKYX.
STING “Fortress Around Your Heart™ (A&M) 15/12
Rotations: Heavy 0/0, Medium 3/2, Light 12/10, Total Adds 12, WRMM, WNAM, WHBC, KWAV. WEIM, WWPA, WwCKQ,
KRLB, KTWO, KQSW, KRSB, KALE. Medium: WAVE
JULIAN LENNON “Jesse” (Atlantic) 15/1
Rotations: Heavy 0/0. Medium 6/0, Light 9/1, Total Adds 1, WXUS. Medium: KWAV, WSKI, WCKQ, WFFX, KKLV, KALE.
JOHN CAFFERTY “C-I-T-Y™ (Scotti Bros./CBS) 15/0
Rotations: Heavy 1/0. Medium 7/0. Light 7/0, Total Adds 0. Heavy: KALE. Medium: WEIM, WSKI, WWPA, WCKQ, WCHYV,
KKLV, KQSwW.
DARYL HALL & JOHN OATES “The Way You Oo The Things You Do/My Girl” (RCA) 14114
otations: Heavy 0/0, Medium 3/3, Light 11/11, Total Adds 14, WAEB, K106, WEZC, WSFL, WAVE, WCKQ. KRLB,
WORG, KTYL. WJBC. WXUS, WJON, KRSB. KALE
JOHN WAITE “‘Every Step Of The W