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I N S I D E: 
EASY LISTENING 
EVALUATES ITSELF 
Torbst's Mariann DeLuca surveyed 
Easy Listening managers and 
programmers on a number of key topics, 
and Gall Mitchell summarizes the 
findings. 

Page 67 
RATINGS RESULTS 
Arbitron fail '85 ratings for Anaheim, 
Buffs°, Charlotte, Columbus, 
Indianapolis, Louisville, Norfolk, Portland, 
Rochester, Sacramento. and San 
Antonio: Birches for Boston, Chicago, 
Detroit, Miami. and San Francisco. 
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IN THE NEWS THIS WEEK 
Lou Faust VP at Mahiman 
Rick Devlin buys into WUTO 
Si WOUR 
Stu Layne VP /GM, Lisa Fransen- 
Bittman GSM at WLOL 
Lee Young Exec. VP at Motown 
Music Group 
Jerry Cagan President at Republic 
Radio 
Dave Forman Exec. Editor for KFWB 
Rick Lambert PD at KLOL 
Alex Bennett morning man at KITS 
Terry Williams PD at CHUM 
KOAO goes "Soft Rock" 
David Landau Exec. VP at United 
Stations 
Andrea Ganis Nat'l Singles Director, 
Lisa Velasquez Assoc. Director at 
Atlantic 
Jeff McCarthy National PD at 
Midwest 
KDYL goes MOYL 

s Carolyn Barnaby -Merz GSM at WIL- 
AM & FM 
Debi Covello GSM at KEZR 

Page 3, 4, 6, 7, 8 

TOOLS OF THE TRADE 

SALES TOOLS YOU CAN USE 
A data- packed special, timed for the RAB 
meeting in Dallas, covers key sales tools 
like market research, computers, proper 
training, aN expressed in an easy-to- 
apply, revenue and business- oriented 
fashion; material you can't afford to miss. 
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NEXT WEEK IN R&R 

CBS Records Division President Al 
Teller blows the lid off the music video 
myths that infest the media ... and the 
music business. Adam Whits has the 
story, next week. 

Newsstand Price S3 50 

RADIO & RECORDS 

Arcara, Bouloukos Head 
Cap Cities /ABC Radio 

Jim Arcara 
As expected for several 

weeks, Capital Caries /ABC Inc. 
has named Exec VP James Ar- 
cara President, Cap Cities/ABC 
Radio. He replaces Iles Haber- 
man, who retired from ABC 
earlier this month. Also, former 
VP /Operations, ABC Owned 
Radio Station Dos Ilsulimhes 
was named President of CC/ 
ABC Owned Radio Staöoes, re- 
placing the retiring Clunk 
DeBare. Ed McLanghW will 

Gilreath 
K101 
VP/GM 

Bill Gilreath 
After five months as GM at 

Price Canumeleations' KW h/ 
San Francisco, Bill Gitreath has 
been elevated to VP. Gilreath, 
who joined K101 as GSM a year 
ago, was previously GSM at 
neighbor KCBS. 

Price Sr. VP /Radio Jack Mc- 
Seeley noted.. "Bill's contribu- 
tion to the success of K101 con- 
tinues to be extremely im- 
pressive. This promotion re- 
flects ow confidence in his 
abilities." G ATH/See Page 7 

Don Bouloukos 

continue as President, ABC Ra- 
dio Networks. Arcara will 
report to Broadcasting Division 

ARCARASee Page 8 

RKO Retires KHJ 
Calls, `Car Radio' 
Norman Combo VP /GM; 
Thompson KRTH (AM) Station Manager 

RICO Radio will switch "Car 
Radio" KHJ /Los Angeles to 
"Smokin' Oldies" 930 AM/ 
KRTH February 1, laying to 
rest a set of truly legendary call 
letters, one of the last of the re- 
mining threecall giants. The 
new format will concentrate on 
the first decade of rock 'ri roll, 
complementing co-owned Ol- 

dies outlet K- EARTH, now 
KRTH-FM. 

KRTH-FM VP /GM Pat Ner- 
mtas will serve as VP /GM for 
the combo, while AM VP /GM 
Rao M mesas becomes Station 
Manager of the new AM opera- 
tion. Ten-year KRTH -FM PD 
Bab Hamilton has resigned, 
farming Hamilton Communica- 
tions, a broadcast consulting/ 
management company whose 
holdings include WCRO /Jokns- 
town, PA. Additionally. con- 
solidation related to the new 
direction resulted in the elimi- 
nation of over 30 positions on the 
AM station. 

Explained RKO Radio Presi- 
dent Jerry Lyman, "Our ex- 
periment with the innovative 
format 'Car Radio' was noble, 
but our conclusion is that in- 

novation on AM in Los Angeles 
is a very expensive proposition. 
The staff under Ron Thompson 
did a superb job in their efforts 
to reestablish KHJ." 

Hamilton told R&R, "I leave 

WPKX, KOPA, WMGF CONVERT 

`Classic' Formats 

RICO with the fondest memories 
and ten wonderful years in Los 

Angeles. After a short vacation. 
I'll be waiting to help stations 
with the small things other con- 
sultants may not do. I'll also 
become more involved in day - 

KHJ 'See Page 8 

Bruce 
Programs 
KMET 

Larry Bruce 
KMET /Los Angeles has hired 

veteran KGB /San Diego PD 
Larry Bruce as its new PD. He 
succeeds Rich l'iombino, who 
exited the Metromedia AOR 
three weeks ago. Bruce will 
continue operating his Mel- 

bourne -based consultancy. 
which works with stations in 
Australia and New Zealand 

KMET VP /GM Howard 
Bloom told R&R, "Larry's had 
a fantastic track record in San 
Diego. and I am confident he 
will have the same results in 

Debut In Three Cities I" Angeles." Bilice said siziW ly, "Sounds to me like the 

Three major market stations 
disccetimed their respective 
formats this week in favor of in- 
creasingly popular "classic" 
programming. WPKX /Wash- 
ington signed off Country, 
becoming "Classic Rock" 
WCXR; KOPA /Pboeaix drrop- 

ped CHR for "All Classic Hits, 
100.7 FM." with new call letters 
forthcoming; and WMGF/Mil- 
windier abandoned its A/C 
direction for "Classic Hits" and 
new calls WKLH. 

As part of the changes. 
WCXR has appointed Southeast 
Media Research President Doe 
Hagen as its new PD. Former 
programmer Michael O'Mal- 
ley, who's now coordinating 
research projects for the sta- 
tism, is expected to announce his 
future plans soon. 

WCXR's new format, target- 
ing 25-34 men, emphasizes key 
AOR tracks from the '60s and 
'70s. although some seminal 

CLASSIC' See Page 8 

greatest opportunity in Ameri- 
ca.,, 

Prior to six years at KGB, 
Bruce was Director Of Re- 

search at KBPI /Denver, PD at 
KFML /Denver, and Director 
Of Marketing for Brown Bag 
Productions. He's had KGB in 

the top three 12+ in San Diego 
since spring '83, and in the top 
two for the past six books (since 
summer '84). 

Bruce is KMET's fourth PD 
BRUCE See Page 8 

SELLS WEBN FOR $12.3 MILLION; WOMF ALSO SOLD 

Wood Becomes Jacor President 
Circe Commanksthos, prin- 

cipally (98.2%) owned by 
WEBN /Clacissad President/ 
GM Frank Wend, has sold 
WEBN to Jacor Communica- 
tions for $12.3 million in cash 
are stock. Wood will he a major 
stockholder in Jacor and take 
the position of President/C00, 
while continuing to oversee 
WEBN. Terry Jacobs remains 
as Jacae's Chairman/CEO. 

In a separate deal. Wood's 
The Other Corporatism has sold 
WQMF /Ladsvlße to WQMF 
GM Js a Otthq, whose com- 
pany will be known as Ottitg 
Bnedeasdag. Outing was ptevi- 

aunty a minority shareholder of 

The Other Corp. The price was 
$5 million cash. 

Wood told R&R, "It's emo- 
tionally satisfying for me to now 

play in the public arena without 
divorcing myself from WEBN. 
which is like my first child. 
Terry and I may be the new 
Mutt & Jeff of broadcasting - 
be has a great financial back- 
ground and I've got the operat- 
ing ." 

Jacobs commented. "Frank's 
managerial background will fit 
in very well with our future 
growth plants. ru be freed up to 
make more acgmdsiticem Ora 

goal is to become a major 
media company involved in 

radio." 

Jacor. which is publicly trad- 

ed over -the -counter, owns 
WGST & WPCH /Atlanta, 
WBBG & WMJI/Cleveland. 
WQIK -AM & FM /Jacksonville. 
WVOI /Toledo, and WKY'G & 

WXKX /Parkersburg, WV. - 

Wood's sister Robin Wood. 
who does morning drive at 
WEBN, owns the remaining 
1.8% of Circe. WEBN is a Class 
Bat10G..1mHz with 16.6kwat 
876 B. while WQMF is a Class B 

at 95.7 with 34 kw at 580 feet. 



Why Shamrock chooses to use the best: 
"They are experienced, successful radio 
people so they understand radio. 

"One of the things that really sets 
The Research Group apart is their broad 
radio experience. The entire professional staff 
has worked in station management and they 
really know the business. We found that most 
researchers deliver the research, but don't give 
you specific effective recommendations. It's 
different with The Research Group. Since 
they've been broadcasters at competitive 
winning stations, they can help you translate 
the findings of their work into an action plan. 
A plan that really works. With The Research 
Group the big difference is real know -how in 
programming and promotion, as well as research. 
And that's the difference that makes their 
clients win." 

Bill Clark 
President 
Radio Division 
Shamrock Broadcasting Company 

For information on The Research Group's services and market availability, just 
send in the card below: 

r 
Please send me more information about 
The Research Group. 

Name /Title 

Station 

Address 

Send to: The Research Group 
Metropolitan Park, Suite 1200 
1100 Olive Way 
Seattle, WA 98101 

L. J 

or, for more information, call: Larry B. Campbell, President- 206/624 -3888 

In almost every field, there is a company that has earned a reputation as the leader. 

The Research Group 
Radio's Strategic Research Team 

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY SEATTLE, WA 98101 (206) 624 -3888 
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PERFORMING 
PERFORMANCE 
APPRAISAL 
Management consultant 
Charge Warner feels 
pert ormance appraised are 
a secret weapon of the 
best managers which others 
overlook, and he offers 
Suggestions on how to 
nduct them. 
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Forman Set 
As KFWB 
Exec. Editor 

Dave Forman has been named 
Executive Editor at KFWB /Los 
Angeles. He replaces Exec. Edi- 
tor Fred Walters, who rémains at 
the Group W all -News station 
with the new title of Director/ 
News Operations. 

For the last two years Forman 
produced and hosted his own syn- 
dicated television program. He 
previously headed up news oper- 
ations for KNWS /Anaheim (now 
KEZY) when it was an all -News 
station serving Orange County. 

KFWB VP /GM Dave Graves 
explained, "Dave will be in 
charge of programming and ad- 
vertising for the station. I've 
always felt that promotion is 
properly a job for the program 

Graves noted that KFWB surg- 
ed 2.7 -3.9 in the fall book, while 
all-News competitor KNX drop- 
ped 3.15.0. In morning drive 
KFWB now leads by more than 
2.1 margin. "I think we're ahead 
of them as much as we've ever 
been," Graves °Warred. 

FRANSEN -BITIMAN GSM 

Layne Upped To VP /GM At WLOL 
Fume Broadcasting has pro- 

moted WLOL/Miaaeapslis Station 
Manager Stuart Layne to VP /GM. 
He succeeds Regional VP /GM 
Doyle Rase, who's transferred to 
co-owned KPWR/1as Angeles on a 
temporary basis until a GM for 
that dation is selected. At that 
point, Rose will take on more ans 

Cregan 
Republic 
President 

Jerry Cregan 
Jerry Credos has been appointed 

President of Republic Radio. 
replacing Jerry Kelly, who exited 
the radio rep firm last week. Cr- 
gam has spent the put 19 years at 
Katz Radio. most recently as 
VP /Stations. Katz purchased Re- 
public in April 1964. 

Katz Radio Group President Ka 
Sweta carnmmted. "I have some 
very strong philosophies on how a 

rep company should be nrm. and 
Jerry Cregan is very much in tune 
with that system.' 

Swdz continued. "My desire is to 

have the number one. two. and 
three rep companies, and we're go- 

ing to work off our tails to make 
that happen." 

ChriaW are Republic were the 
fifth and eleventh billing rep firms 
when Katz bought them in 1964. 

said Swett. At the end of 1985. Katz 
remained the top biller. Christal 
had moved up to third place, while 
Republic was eleventh. Swetz add- 
ed. "Our goal is to speed Republik 
into the top five as fast as we can.' 

KOAQ Takes 
Soft Rock 
Approach 

Ccedietiog what management 
terms an "evolutionary cycle," 
CHR KOAQ (Q1113)/Denver has 
begun using the term "Sott Rods." 
The new positioning statement 
describes Q103 an "a bright A/C 
station in both presentation and 
music selection, with a CHR 
flavor," aoardI to PD /mcr dog 
personality Jack Regan. 

Regan caddied, ed, 'The bulk of 
the audience is dill 16-4, but we 
seek to broaden that a hit Uabg 
the 'bib' image bdleate repeti 
Mead to ear audience. The 
mattet is sbrply ovevhaded 
with CHR-type of records at this 
point We're simply seeld g to ex- 
pand with more variety, but with 
nonabrasive music. 

Assisted PD Aka desige added, 
"We've been perceived as a set 
rat stake, in we're attempt/1g to 
redeBns ourselves with respect to 

KOAOISee Paps 

Stuart Layne 

Layne as 
responsibilities. Repladng 

uger Lisa Fryman-Sidman. 
Iaçyne, who joined the dation 

last April from sister KSSIE/9L 
Lads observed. "WLOL has been 
on track and the dominant CHR for 
the lad three years. We've gut a 
spectacular team, and my centri- 
butler will be giving OM Tac 
Hammer all the tools he and his 
staff need to keep winning, and 
lending my golds ears to help pick 
the hits." 

Prier to KBHE, Layne worked 

Williams 
CHUM's 
New PD 

Terry Williams, PD at CHUM 
Ltd.'s CFRW /Wiaalpeg, is 
transferring to sister station 
CHUM (AM)/TaaiM as its PD in 
early March. CHUM OM Jim Wa- 
ters, who's also been handling pro- 
graunming. will concentrate on 
managerial duties. 

Williams, a CHUM Group veter- 
an, told RAM, "The history of 
CHUM is awe -inspiring. I want to 
return to the days of yore and 
restore CHUM to dominance in re- 
spect to where AM is in the '601. I 

believe we have the potential to 
beat CFTR." 

A former PD at CJCH /Hailfax 
and CJJD (row CRAM / /Henddon, 
Williams will be replaced by 
CFRW Assistant PD Mark Mabee. 
Also new to CFRW is morning air 
personalty Kevin MacGowaafrun 
CFCF /Montreal. 

for CBS Nuked Spat Sales in New 
York and Chicago. He earüv held 
sales positions in Chicago at 
WBBM -FM and CBS-TV Sales. 

Of Fraeen-Bit man's promo- 
tion. Laye nid. "Lisa's appoint- 
ment is welldeserved and design- 
ed to ensue WL.OL's continued 
success on the national as well as 
local sala leve." Her replacement 
was not announced. 

Lambert PD 
At KLOL 

KLOL/Heastau Assistant PD /- 
MD Rick Lambert has been upped 
to PD at the Rank Corporates 
AOR, replacing Joe Dales (nee 
Lento Mare), who has let the da- 
tion. Coonnreatly, midday per- 
solidity Dade Meek has been 
named MD. Station Manager Pat 
Fast praised Denton, one of the 
found'; most widely- admired pro- 
grammers. "Danko is a very crea- 
tive PD, and has made many 
friends at KLOL and all over the 
tedimea,, He added, "I feel Rick 
will bring the necessary energy 
level, argaotratiomal skills, and 
time needed to get the job dons. He 
has a real talent for cutting 
throe* the BS and getting right to 
the facts. It's also high time we 
brought Dayaa into the picture as 
MD, u ;he's very informed and 
plugged into artists end the music 

Lambert, a two -year KLOL staf- 
fer. previously did production at 
crosstown KKBQ for six months 
and spent six years at rival AOR 
KSRR. He told R&R, "The 
station's been around for 15 years 
and has had its ups and downs. I 

plan on swinging it back up by not 
relying on oldies so much and by 
setting ourselves apart from 97 

Rock IAOR rival KSRRI by soun- 
ding rot only better but different. 
I'm going to take some chances." 

KLOL has fought a nip-and-tuck 
battle with KSRR for the pad 
year; the two stations have been 
separated by no more than hall a 
share in each of the last six books. 
In the fall '85 standings, KSRR was 
in the lead by 5.0 to 4.5. 

Bennett Conducts 
KITS Mornings 

Controversial personality Alex 
Beret, lad beard eight ninths 
ago as KQAK /Sas Francisa'. 
highly -rated nasrnkg man, has 
freed himself of contract et- 
taogiemente provenu rag hen from 
Bay Area airwork and deed a 
five -year deal wNh madam CUR 
KITS beginning February 10. Ber 
net's freewheeling couteau show, 
which features a live .bed au- 
dience, deplane rarest AM driv- 
er Ed V.Bmas, wh% moves to 
afternoons, allowing PD Richard 
Sand tó take himself off the ale. 

VP/GM Ed Krtespf predicted, 
"Alex will make MIS a major part 
d San Errands:* radio history. 
When he was at the 'Quake' hewn 
the entire station, but KITS 
akesdy hat the seventh largest 
came in me marbat. We now have 
a real shot at beoomig tàe auget 

CFHt dation b the Bay Area." 
Berndt, a veteran of KMEL/San 

Fronde* and New York stations 
WPLJ, YMCA, and WPIX. tald 
RIM lid dhwwWbeakdLrtot the 
one he did at KQAK. "It's dryly a 
matter of madding the spirit 
and patine e B into the new sur- 
roundings," he said. 

Since KITS uses a musk-inten- 
sive taunt, Bennett's program 
will stand at from the red of the 
dation He explained, 'Thee are 
ro re trictlems, other ttsb those 
ptesaibed by law. In continue us- 

kg live comedians, phone a6 -los 

and a live studio audience of shad 
15 or 20 people. I don't go against 
the grain of mudc-ietadve da- 
tion such as KITS, duce all its 
listeners are dime in to be enter- 
Wood I'm a lee a carnival barker 
pulling people ido the tat" 

Young Exec. 
VP/Motown 
Music 

Lee Young 

Magma VP /Business Affairs 
Lee Young Jr. has been appointed 
to the newly created post of Exec. 
VP, Motown Music Group. 

Young will oversee the group's 
worldwide business affairs and be 
directly involved in the planning 
and execution of all major operat- 
ing decisions. He'll also oversee the 
creative division of Motown Rec- 
ard& 

Motown Music Group President 
Jay Luber dated. "Lee and I have 
been part of a very saaeskil team 
for many years, and I feel confi- 
dent that he can assist in se- 
ovuiplshing Motown's challenges 
for the latter part d the Eighties 
and years to care." Yang. who 
joined the company in 1976. was 
unavailable for canned. 

Landau 
Exec. VP 
For United 
Stations 

David Landau 

David Landau has been ap- 
pealed to the new position d 
Seeker VP at United debar Radio 
Networks hi New York. He previ- 
ously served as VP/Sales for the ate. reporting directly to 
United Stations President Nick 
Verbitaky. 

Verbitaky commented. "The 
growth of United 
made passible by 

Statices 
ee outstanding 

efforts of our sale departments, 
and our sala saxes can be d- 
trbuted te David Landau's leads- 

Landau joined United SLtons b 
1967 as Director/Eastern Sales. 
When US acquired RKO Rade 
Networks last year, he assumed 
remandbilides for all foals d the 
networks sales maritime. He aleo 
nerved In sales positions at the 
CbrinaI Compaq and barb' 



I 
NEWS IN BRIEF 

. 

Alm O'Neal Ray Gmenet 

SAMARA IEDOOR is elevated 
from Station Manager to VP/OM at 
Olympic Sreedeastlng's KZZU -AM a 
FM/Spokane. A five -year station salas 
executive. Bidder served as (3SM 
before advancing to Station Manager 
last July. 

Ed Saison Fleetwood Gruver John Hancock Tin Cr a 

all O'NEAL, PD at Oldies- brmet- 
ted CHR KCSNiRsao, has added on 
the progrwmni g duties of A/C FM 
sister station KRNO. He tatas over for 
Larry Irons, who accepted the PD 
post at KIVIUSeoramMo. 

ED SIMPSON has been promoted 
from Associate Director /Regional 
Mrkeling to National Sass Director at 
Arleta Ni ords. Simpson will be in- 
volved in merchandising. retN visibili- 
ty. developing west campaigns, and 
ovarte market presence. 

NYMRAD'$ Rock & Roller Coasters 

Partying at NYMRAD's 2nd annual Rock 'N Roll Christmas Spectacular, heist New York's Marriott Marquis Hotel, are (front row. 1-0 NYMRAD's Exec Director Maune Webster, Coasters'Jim,y Norma, and event Chairman and WRKS VP GM Barry Mayo, (back row, I-r) United Stations President Nick Verbitsky and Coasts Gardner, Ronnie Bright. and Thomas 'Cur - ly- Palmer 

Columbia's Shorter Celebration 

CAMERON CARPENTER is the 
new Motown label Manager tor MCA 
Records/Canada. He had been re- 
sponsible for marketing, promotion, 
and general development of the 
Motown roster white with Duality 
Records, Motowns previous Cana - 
án distributor. 

FLEETWOOD ORUVER, PD at 
wort (AMYAtlents, has assumed tel 
newly -created Director of Marketing 
post for WOXI -AM a FM, supervising 
research and advertising, whir retain- 
ing hie AM Drognanm i g reeporWbil- 
ties. 

FRED SOHN hoe advanced from 
Sacs Manager to Station 'Amager at 
WOLR a WOMM(ayntaaoo, A 20- 
year broodcastar, Sohn succeeds 
DON HECKMAN, who N entering sta- 
tion ownership in upstate New York. 

TIM CARR is appointed Manager/ - 
MR at Capitol Records. Carr, who 
will be responsible for acquiring talent 
as well as monitoring studio and club 
activity on the East Coast, previously 
operated TJC Special Projects. an in- 
dependent management, book. con - 
sultation, and promotion agency. 

RAY OMEINER steps up from West 
Coast Regional AOR Promotion to 
West Coast Marketing Promotion at 
ElektralAsylum /Nonesuch Records. 

DAVID "JOHN" HANCOCK be- 
comes PD at Susquehanna Lull -ser- 
vice outlet WARM /Scranton, PA. 
Hancock was previously PD at AOR 
KBCOlßoulder -Denver, CO. 

KDYL Drops 
News For MOYL 

After Dearly four years as an all- 
News station, KDYL /Salt Lake Ci- 
ty last week dropped the format to 
adopt a Music Of Your Lite ap- 
pcnch. Twenty-two staffers, in- 
ducting OM Robert Simmons and 
News Director Donald Knott, lost 
their jobs in the switch. 

VP /GM Craig Haas= said the 
decision to abandon news was 
made when the fall Arbitres show- 
ed a precipitous LI1-.7 drop in 
KDYL's 12+ shares. We decided 
to make an immediate change to 
give our stockholders a better 
return on their investment," said 
Hanson. 

"Our people were very good and 
we're very sorry to have to do 
this," he added. Hanson speculated 
that all -News may have failed 
because Salt Lake City is a 
"smaller" market, coupled with 
the difficulty of competing with 
full- service KSL, which has a 
stronger 50 kw signal. 

"Unfortunately. broadcasting is 
a business first and a philanthropy. 
second." Hanson concluded. 

KOAQ 
Continued from Page 3 

the market, which in turn redefines 
us for the industry as well." . 

KOAQ's move leaves the market 
with three CHRs, KPKE and 
KRXti' on FM and KIMN on AM. 

Marsalis Goes Classical 

Columbia held a wine-tasting reception celebrating the release of wording artist Wayne Shorter's solo LP and the opening of his first worldw,de solo tour. Pictured are (l -r) Columbia's Phil Sandhaus, Shorter's manager David Rubinson, Columbia VP George Butler, label's John Tipper, Shorter, Columbia VP Ray Anderson, Label's Mike Bernardo and VP Bob Sherwood. 

Joking trumpet soloist Wynton Marsalis (2nd from left) backstage Mier a guest 
performance with the New York Philharmonic at Lincoln Center's Avery Fisher Hall 
are CBS Masterworks Sr. VP'GM Joseph Dash, conductor Zubn Mehra and 
CBS Masterworks VP Christine Aced. 
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Sponsored by Prudential WASnING TON, D.C.. 
delft* ei 

Come one, cone all! Available to every city in America, free via barter, on a market -exclusive basis. A 90- second daily feature, hosted by Lew Erwin, featuring brief interviews with today's leading financial experts, including frequent visits with the editors of Money Magazine. Advice on money -managing for the average 
jnnr.' Call now 

7 Jim Brown Productions, Inc. ' ' 

National syndicators of premiere radio programming since 1972 
5.,,,,., ,.?x. 3'41.4.ti+,4 . 131 Ocean Park Blvd. Santa Monica, CA 90405 
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The rep 
vs. 

the conglomerep. 
By Jerry Schubert, President, Eastman Radio. 

The selling of America's 
radio stations is in the throes of 
change. Most of the industry's 
major rep firms have caught 
the mergermania fever that is 

sweeping the business 
community. 

They are fast becoming 
"Conglomereps" whose main 
selling efforts are packaging 
stations into so -called 
"networks." 
Is the "Conglomerep" the future? 

We wonder if the packaged or 
commodity approach to selling radio is 

indeed the way to go. 
It's not that we're against networks. 

Eastman is a member of Supernet because 
it does provide some ease of buying 
advantages for agencies and can deliver 
some benefit in reaching specialized 
audiences. 

But we try to keep the concept of a 
network in perspective. For at Eastman, 
we have reservations about the impact of 

this approach on the quality stations across 
the country. Stations that have more 
things to sell. 

As we see it, the faceless network will 

submerge the identities of the individual 
radio stations. 

The faceless network will 
blur the competitive 
differences between stations. 

The faceless network will 
make the sale on price, not 
value. (How do you sell value 
if, as in the case of one 
Conglomerep, you handle 
fifteen stations in one market ?) 

Eastman's view of the 
future. 

With more network selling, we see the 
need for a rep firm to sell value, not just 
numbers. 

We see the need for a firm to represent 
the best stations in all markets. 

We see the need for a firm to train its 
people to know its markets, its stations and 
to know how to sell value instead of price. 

Since that has always been our 
approach, we see Eastman as that firm. 
Eastman. The largest independent Rep. 

If your station wants to be sold 
independently by a Rep firm instead of 
supermarket style by a Conglomerep, 
Eastman is not only your best choice, it's 
your only choice. Today, we're the only 
major independent radio Rep firm with 
the people and resources 
to represent you to the nation's largest 
agencies and companïes. 

EASTMAN RADIO 



VELASOUEZ ASSOC. DIRECTOR 

Ganis Directs Atlantic 
National Singles 

Andrea Gants 

Andrea Gash has been elevated 
to Director/National Singles Pro- 
motion at Atlantic. Formerly 
Associate Director, she has been 
succeeded by Lisa Velazquez, who 
was Manager /National Singles 
Promotion. Both are based at the 
label's New York headquarters. 

Atlantic Sr. VP Vince Farad. an- 
nouncing the promotions together 
with VP /National Singles Promo- 
tion Sam Kaiser, commented, 
..Atlantic's phenomenal success in 

the pop singles arena is due in no 

The Tlde Is In 

Atco's EddM & The lids nadir a recent New York debut at the Bottom Lite math two shows. Shorn backstage are (Fr) group's 

Eddy flics, Johnny Perri, and Scott Mason, Atlantic Si. VP Vince Faret, mover Bobby Caws, Atco's Marc Nathan. Atco 
GM Margo Knasz. and label's Paul Brown. 

AC/DC Hits Gold 
Liao Velaaques 

small part to the dedication and 
professionalism of Andrea and 
Lisa. Each of them has grown 
tremendously, becoming among 
the most respected paomotion ex- 
ecutives in the business." 

Ganis had been Associate Direc- 
tor/National Singles Promotion 
since September 1980, having Join-. 
ed the company that January. Vel- 
asquez, who joined the label in 
1978, served as Manager /National 
Secondary Pop Promotion from 
November 1981. Atlantic's AC/DC were awarded gold plaques for their ahan "Fly On The WaM, " following a Nassau Coliseum Concert Pic- 

tured p -r) ate group's Malcolm Young, Bnan Johnson. Sinon Wright. Angus Young. and Chff Williams. plus Atlantic Exec 

VP/GM Dave Glew. 

lip iiEKENDS 
AMERICAN 

MUSlI 
MA8ALIN[ 

1 -2 
Miami Sound Machine 

8 -9 
Paul 

15 -16 

McCartney 

Sting 

22 -23 - 

Mike & the Mechanics 

1 -2 
Les and Larry Elgart 

8 -9 
The Three Suns 

15 -16 
George Shearing 

22 -23 
Four Lads 

THE 

REAT 
S U N D S 
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NEWS 

McCarthy Appointed 
Midwest National PD 

WIXX /Green Bay PD Jeff Mc- 
Carthy has been promoted to the 
newly created National PD posi- 
tion for parent Midwest Communi- 
cations. While retaining his CHR 
duties at WIXX. McCarthy will 
now also oversee co-owned Coun- 
try AM outlet WGEE, as well as 
IA/C; Country) KIOA & KMGK/ 
Des Moines; IA/C-CHR; Country ) 

WRIG & WDEZ /Waasaa, WI; and 
recently -acquired (Country;A /C) 
WKKQ & WTBX /Hibbing, MN. 

Midwest President D.E. 'Dicke" 
Wright told R&R, "With eight sta- 
tions and plans to expand, there 
was a real need for a national PD. 
We're very fortunate to have some- 
one on staff who not only has 
outstanding programming abilities 

Gllreath 
Continued from Pepe I 

Added Gileath. "It's been an 
extreme pleasure working with 
Price and K101 to maintain the 
tremendous credibility the sta- 
tion has enjoyed over the past 
ten years. With the addition of 
new PD Smokey Riven, we'll 
fine -tune the station and 
achieve even greater heights." 

Jeff McCarthy 

but is also an excellent 'people' 

McCarthy took over at WIXX 
last August, traasferrtng after 
eight maths as PD at WRIG. Ear- 
lier he spent two years at WMGF/ 
MlMaakee as Asst. PD, a post 
preceded by programming stints in 
Toledo at WXEZ and WOHO. Mc- 
Carthy said, "With the backing of 
such a strong organization, we look 
to continuing our growth and mak- 
ing a strong network of stations." 

BMI Gets "Wings" From Mr. Mister 

Members of Mr. Mister pave an impromptu performance of their song "Broken Wngs" dump a recent ma to BMl's head- 
quarters n New Vale. Pictured (I -r) are group's manger George Gha. BMI's Barbara Begley and Exec. Director Barbara 
Cane. and groupa Rcfwd Page end Steve George. 

Atlantic Contracts Fire Fox 

Celebrating the recent slgnng of toe Angeles-based vocal duo Fee Fox to Atlantic are (ill group's manager Slew Cohen. 
Steve Coron 6 Associates' Dead Cook, Atlantic Sr. VP /West Coast GM Pate Cooper. producer One Brown. group's To 

Overton. Atlanc VP /GM Bleck Music Operations Hank Caldwell, and group's Paulette McMinn* 

FE IIIIJAIIT1$6 
1 -2 

The Statlers 

8 -9 
Barbara Mandrel) 

15 -16 
Dan Seals 

22 -23 
Juice Newton 

THZ WEINI 
COTAITRY 

` V,WA aYVAIr ; 

1 -2 

8 -9 

Brenda Lee 

The Carpenters 

15 -16 
The Temptations 

22 -23 
Crosby, Stills, Flash 

and Young 

Ì 
/tir ON= dames lallraaMba tall nn 
WasINOYa, D.C. ailb M (7p) 5511-11170. 
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TRANSACTIONS I 

HEADS WEST Devlin Partner In WUTQ & 
COAST OFFICE 

Faust New 
Mahlman VP 

Lou Faust 

Former Saloom, Inc. Chilli= Lou 
Faust has pined the Nahbaen Com- 
pany as VP and will head the ms s 
brokerage firm's new West Coast of- 

fice, beginning February 17. 
President Bob MMthsan acid. 'We 

are very planed that Lou has Mined 
the Mailman Company to its expan- 
sion to the West Coast. Lou's ex- 
perience and InMgrlty are wall-known 
In radio broadcase g circles.'. 

Faust's extensive radio broad- 
casting background also includes 
terms as Exec. VP/Red o with the 
John Blok Co., station management 
with Cap Cities at KPOLILos Angeles 
and WPATINew York. group Marnage - 

ment M MurIN talla Corp. and Sur 
auehenne Moadoplkq, and addl- 
donn experience with CaapuNeb 
Radio One Rap, the Forty-Slit Corp, 
and Jane Caaawunlcalbna. 

The sew office is located at 
73 -981, Hwy. 111. Palm Desert. CA 

92260; (619) 345 -7922. 

Barnaby -Merz 
GSM At 
WIL -AM & FM 

WBBF a WMJQ /Rochester 
GSM Carolyn Baraaby-Merz has 
transferred to the GSM pod at LIN 
Broadcasting's Country sister 
combo WIL-AM & FM/St. Luis. 
Reporting to President/GM Craig 
MaGee, she replaces Joe Stepnes- 
san, who has left the stations. 

Merz served five years with the 
Rochester stations, starting out as 
an Account Executive and waiting 
up to Promotion Director, Local 
Saks Manager, and then GSM. She 
told RAR. "I've sold nearly 
everything but Country, and find 
this exciting because the qualita- 
tive information about this au- 
dience is very different from what 
the stereotypical emery listener 

,. 

WOUR Purchase 
WUTO a WOUR/UTICA, NY 
PRICE: $1.5 ninon cash. ncu ng 

a $ 100.000 nbncornpete agreement 

BUYER: Devlin & Ferrai Broadcast- 
ing, Inc., headed by President Rick 

Devlin and Exec. VP John FemrL 
Devlin. tormery VP/Telkradio at ABC, 

lier served as VP /GM et New York 

RICO stations WOR and WXLO. Fer- 

rari owns Ferrari. Inc., a New York ad 

agency. The buyer is a new company. 
located at 95 Madison Avenue, New 

York. NY 10016: (212) 532.3220. 
SELLER: Bunkfeldt Broadcasting 
Co., headed by Dr. Rudolf SwddldL 
DIAL POSITION: 1550 kHz; 96.9 
mHz 
POWER: 1-kw deyömer; 16 kw at 

800 feet 
FORMATS: Nostalgia (Toby Arnold): 
AOR 
B ROKER Bob Sferreckl of 'Uhlman 
Cerny 

WHKC a 
WOBFIEVANSVILLE, IN 
PRICE: $1.25 million 

B UYER First In Evansville, Inc., 
headed by Mai Productions VP/ 

Sales Randy Balk Joe and Lucille 
Kwhfer, who operate a Midwest the - 
reat chain: and CPA Brad Morrison. 
SELLER: Metro Radle, Inc., headed 
by Vernon Nolen It also owns WROK 

a WzoK/Rodkaa, L. 
DIAL POSITIOtk 1280 kHz; 103.1 
mitt 
POWER 5 kw days// kw nights; 3 kw 

at 300 feet 
FORMATS: A/C; CHR 

Arma 
Conikud from Page 1 

President Michael Mallet*, 
while Bodoni= and McLough- 
lin will report to Arcata. 

Commenting on the manage- 

mid '-lice Cap Cities and ABC 
Radio divisions have each en- 
joyed an extraordinary year, 
and our new management 
structure positions us for a con- 
tinuation of the growth and pro- 
fitability that has been a hall- 
mark of both organizations in 
the per 

Arara served as VP /GM at 
WPAT-AM & FM/New York for 
ten years. Before that he served 
as VP /GM at WPRO -AM & 

FM/PrevMaee, moves there 
from Cap Cities' WKBW/Baffa- 
is. 

Bedouins attained his na- 
banal post in 1982, moving from 
VP /GM at WLS-AM & FM /Chi- 
cage. Earlier he was an Ac- 
count Executive at WFYR /CY4 
cap 

WDVA/DANVILLE, VA 
PRICE: $700,000 
BUYER: Fever Broadcasting Income 
Fund Ltd., a limited partnership prin- 

cipamy held by Whim Woodall and 
Ronald Verlander. 
SELLER: VlrglnlaCarolina Broad- 
casting Corp., owned by Henry Ho- 

gan. 
DAL POSITION: 1250 kHz 

POWER: 5 kw 
FORMAT: Country 

WPUT a WRVH/ 
BREWSTER, NY 
MACE: $1.4 million 

BUYER: Tri-Valley Broadcasting 
Corp. 
SELLER: Putnam Broadcasting 
Corp. and WRVH Broadcasting Co., 

Richard Novak President. 
DIAL POSmT10tk 1610 kHz; 105.5 
mHz 
POWER 1 kw; 1.5 kw at 460 feat 
FORMAT: A/C: Beautiful Music 

BROKER &Uhl man Company 

KHJ 
Continued from Page I 

today station management, 
working with properties of all 
market sores and formats. My 
penis will include areas no 
are else tombs, particularly 
improving the sound of small/ 
medium -market automation 
systems." His new company is 
hosed at we Caiüa SL, No. 
Hollywood. CA 91671: (818) M- 
ara 

KH.I, which became famous 
as "Boa" 93/KHJ in the 
mid-'110s under the program- 
ming guidance of BIB Drake 
and many other top Pik, joins 
the growing list of flagging Ads 
to be carried leder the wing d a 
strong PM oanteeperl The 
station, which has not scored 
above a 1.0 (12 +) in an Arbilrw 
since fall 19ä2, swkched to 
Country in the fall of 1960. and 
became "Bas Radio" again in 
April 1963 before converting to 
"Car Radio" the following Ru- 
men 

Bruco 
Continued from Page 1 

since last February; be follows 
Mike Harries.. George Harris 
(now caowaitkg IUET), and 
Piombino. The dation is third in 
LA.', three-way AORryayce, 
with its fall 15 2.5 12+ trailing 
KIM (4.8) and KROQ (3.9). 

Major and Medium 
- Market Radio 

THE MMLLMAN COMPANY 

By concentrating our 
efforts in this area we are 
able to deal directly with 
the top, where your interests 
are best served. 

ONE STONE PIACE asONXVIIIE, N Y 7110 (111771-73 
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Classic 
Continued from Page 1 

rock and recent seiectices will 
be included. Explaining the 
change, President/GM Bill 
Sberard told RAR, "We con- 
sidered this long and hard for 
six months, and it seemed like 
such a clear opportunity that we 
had to go for it. The reaction 
from the audience is unbelieva- 
ble, and from an marketing 
standpoint, several agencies 
have expressed total commit- 
ment for it." No immediate 
staff changes are planned. The 
move leaves WMZQ -AM & FM 
as Washington's only Country 
outlets. 

Before opening his own com- 
pany four years ago, Hagen 
worked for Coleman Research 
and was earlier an OM at TM 
for several years. Of Hagen, 
Simard commented, "Since 
he's lived here for the last two 
years, Don understands the 
market. With his research and 
programming beckgraand, he's 
more than qualified to step hen." 

KOPA: Seeking A 
Distinct Position 

KOPA's move follows the 
lioness of First Media sister 
station WZLX /Baste. Said 
KOPA GM Carl Hemline. 
"With Amer ea growing older 
and the Arcs* effect of adver- 
tisers lootdng more for 25+ 
demos, it was k ow best in- 
terest to move forward and cap- 
ture this position." 

PD Dick Basemen noted, 
"Ids move will soMdify Our 

adult male and female audience 
base. While KOOI.FM does 
play oldies, they go back far- 
ther. Our presentation keys in 
on mid- to-late 'elk and /Os, and 
we're using selected album 
tracks to help the imaging." 

WKLH: Welcoming 
New Listenership 

In Milwaukee, WKLH VP/ 
GM Ten J.erres reported. 
"The recent ArhWw survey 
resulted in the highest crane 
ever for this frequency. Our 
transition will be very smooth, 
going from 'Musics at the 'Ws 
Ms, and 'í0s' to 'Mimic Hits' 
exclusively. Fortunately. we 
are able to change ow name to 
WKLH and keep our address at 
98.5. which allows us to continue 
servicing our existing audience 
while welcoming new listener 
ship. Using tie slogan, 'Where 
All The Good Songs Have 
Game,' WKLH will feature mu- 
sic from a variety of artists in- 
cluding Juices.' Brae, Ea- 
gles, Sspertramp, Rascals, 
Steely Dan, plus Motets hits, 
and much more." 

PD Dave Bibp commented. 
"If WILT is half as fun to listen 
to as it was to put together, we'll 

niJosephson VP/National PD 
Steve Goldstein added, 'ms's 
remarkable how many stations 
can compete for the same tar- 
get and leave a large portion of 
the audience underserved. 
(1asde Hits 96' gives in a 
distinguinsible per" 

COVELLO GSM 

KEZR Slates 

New Sales 

Staff Setup 
In a sales department realign- 

ment at A/C outlet KEZR /San 
Jose, Local Sales Manager Debi 
Covello has been promoted to 

GSM. At the same time, longtime 
Account Executives Roger Heesan 
and Dave Perez moved up to twin 
ISM positions. 

Regarding Covello, a five -year 
station sales executive, principal/ 
GM Joni Levitt remarked. "Debi 
is extremely bo x wledgeable and 

has a lot of experience with the Bay 

Area market. She's the natural 
choice." Of Hereon and Perez, he 
added. "Their promotions win 
enact a news sales team concept at 
KEZR designed to increase sales 
and promote a closer-knit. yet can - 

ve, ., 
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(: HAPMAN ASSOCIATES' 
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Executive Offices: 8425 Dunwoody Place, Atlanta, GA. 30338 (404) 998 -1100 

Corky Cartwright 
Palm Desert, CA 
(619) 346 -0742 

Brian Cobb 
Washington, DC 
(202) 822 -8913 

Paul Crowder 
Nashville, TN 
(615) 298 -4986 

Elliot Evers 
San Francisco, CA 
(415) 495 -3516 

Charles Giddens 
Washington, DC 
(202) 822 -8913 

Warren Gregory 
Sharon, CT 
(203) 364-5659 

Ron Hickman 
Jamestown, RI 
(401) 423 -1271 

Randy Jeffery 
Orlando, FL 
(305) 295 -2572 

Unique in the Business! 

Expertise: 
Knowledgeable Broadcasters who 

are Professional Brokers. 

Credibility: 
32 Years in the Business. 

Proven Track Record: 
Over 100 sales last year. 

Over 2000 completed transactions. 

Buyers: 
Thousands of qualified buyers 
registered with CHAPMAN. 

Complete Service: 
Buying, Selling, Appraising 

Major Markets Radio and Television 

David LaFrance 
Denver, CO 
(303) 234 -0405 

l I I\l'\1 \\ \titil 1l 
I \I I ti 

Bill Lochman 
Kansas City, MO 
(816) 941 -3733 

Bill Lytle 
Kansas City, MO 
(816) 941 -3733 

Jim Mergen 
Los Angeles, CA 
(818) 366 -2554 

Greg Merrill 
Logan, UT 
(801) 753 -8090 

Earnie Pearce 
Atlanta, GA 
(404) 998 -1100 

Ray Stanfield 
Los Angeles, CA 
(818) 366 -2554 

Peter Stromquast 
Los Angeles, CA 
(818) 366 -2554 

Bill Whitley 
Dallas, TX 
(214) 680 -2807 

Mitt Younts 
Washington, DC 
(202) 822 -8913 

( 'I I:AI'\1:A.A I I I ).A 

1255 23rd Street NW, Suite 890, Washington, DC 20037 (202) 822 -8913 
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Industry Asked For 
Voluntary Restraint On 
Negative PAC Ads 

WASHINGTON REPORT 

NAB this week sent every radio and television station 
in the United States a "white paper" urging them to think 
carefully before accepting negative advertising from inde- 
pendent political action committees, or PACs. Besides go- 
ing to NAB's 5380 members and all non -member stations, 
the memo is also being circulated on Capitol Hill. 

The plea for vokmtary restraint 
tames as Congress weighs the idea NAB urged stations not to take 
of farting lotion to give free the safest and most cautious of all 
response time to candidates at- possible approaches - merely re- 
tacked in PAC ads. In recent weeks jetting all PAC ads. That dance 
Sen. David Berea (DOK), a key "could abo have a negative impact 
proponent of free response time. on our conunu Uea." the associa- 
has let it be known that a drug et- thin warned. "Broadcasters cannot 
fort by the industry to curb PAC assume that independent political 
ads might persuade him to drop his voices should have no input into the 
bid for a legislative solution. local political process." 

Screen Irresponsible Spots PAC Ad Ban Too Simple 
"Dealing with paid independent NAB added than statics are 

political views is not easy," NAB obligated not to duck the thorny 
acknowledged in its memo to sta- issue "because as public trustees 
tions. "Stations will and do vary we owe it to our communities . . . 

significantly in their approaches. by exercising editorial discretion 
But deal with it we must. We and increasing a station's involve - 
should not be mere conduits for the ment in the political process, we 
irresponsible and destructive." help to prove to Congress the fella- 

Ads bought by campaigns are cy of maintaining what are essen- 
generally not at issue, since sta- tially outdated. discriminatory.and 
lions are required by law to accept unconstitutional political broad - 
ads by candidates for federal of- casting laws." 
fice. It is illegal for stations to cen- 
sor or edit the content of such 
spots. 

First Amendment Setback 
NAB is clearly worried that the 

growing concern in Congress over 
PAC ads will not only draw a man- 
datory response provision, but will 
bkutt the industry's attempt to win 
new First Amendment freedoms, 
such u repeal of the ninnies ies Doc- 
trine. 

In deciding whether to accept a 
PAC ad, NAB urged stations to 
tatmider such factors as whether 
it: 

reflects a personal vendetta 
is unfair or patently false 
raises Wines of no concern to 

the local audience. 

Debates, Special 
Programs 

NAB said broadcasters have a 
good record at contributing to the 
political process with debates and 
other spacial programs, but added, 
"We can and should do much bet- 
ter ... By increasing the number 
of radio and television stations 
which air political debates. inter- 
views, news series, and other pro- 
gramming designed to elicit the 
kind of information an informed 
electorate needs and deserves, we 
can enhance and dignify the elec- 
tion process. Every station should 
be a contributor to the extent possi- 

PRESIDENTIAL INITIATIVE - President Reagan greets NAB President 
Eddie Fritts during last week's first meeting of the Presidential Board of 
Adlaors on Private Sector initiatives. Frets was named Vice Chairman of 

MN board, which seeks to develop voluntary, private programs as an al- 

ternative to govrmnent action. 

NO ANTITRUST VIOLATIONS 

FTC Clears Motorola 
In AM Stereo Probe 
The Federal Trade Commission (FTC) this week no- 

tified Motorola that an investigation of its AM stereo 
marketing practices has turned up no evidence of 

antitrust violations. The probe was triggered by a 
complaint last year from competing AM stereo entrepre- 
neur Leonard Kahn. 

Kahn filed his complaint after 
Harris Corp. dropped out of the 
the AM stereo wars and entered a 
licensing agreement to sell 
Motorola's C-QUAM system. 

After this week's letter from the 
FTC staff saying "no further 
action is warranted," Motorola 
AM Stereo Coordinator Chris 
Payne commented. "We at Motor- 
ola are very pleased that the FTC 
has found. at least at this point. 
that we behaved properly in the 

marketplace." 
Motorola says approximately 

340 AM stations are presently 
broadcasting in C-QUAM stereo 
worldwide. The firm estimates 
four million C-QUAM radio sets 
are now in the marketplace. In 
addition to 22 manufacturers 
previously building C-QUAM sets, 
companies recently added to the 
list include Audi, Kenwood, Mer- 
cedes, Mazda. Mitsubishi, 
Porsche. Saab. Sanyo, Sunkyorj,,. 
and AMC Jeep & Renault. 

NEWS BRIEFS 
McKinney Takes Three - 

Month Leave 
FCC Mass Media Bureau Chief Jim 

McKinney is taking what amounts to e 

three -month leave of absence from 

his regular duties in order to prepare 
for an upcoming international con- 
ference on expanding the AM band 
from 1805 -1705 kHz. McKnney is 

Chairman of the U.S. delegation to 

those talks. set for this April in 

Geneva. 
Effective February 1. McKinney has 

named one of his two deputy chiefs. 
S MI Johnson, to serve as acting 
bureau chief during his absence, 
which could last until early May. 

Prior to the April meeting, McKinney 
plans an extensive tour of South 
America to line up support for U.S. 
position. His itinerary includes stops 
in Brazil, Argentina, Mexico. and 
Chile 

Sudbrink Gets $113,000 
Cuban Interference Aid 

The FCC last week grwwted Sob 
brink Mosdeaalbg $113,271 b 

- compensate it for the expanse of 

boosting power at WNWSIMaan from 

5 kw to 25 kw in 1981 to offset AM 

interference from Cuba. SuonAnk has 
since sold the station to Jotter eon 
Pilot. 
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Compensation tor broadcasters 
harmed by Cuban signals was approv- 
ed by Congress in 1983 as pert of the 

legislation that created Radio Marti. 
The only grant prior to last week's was 
í12,000 to Plough Broadcasting for 

costa incurred in a power increase for 

WSUNfTampa (now owned by CBS). 

The FCC granted relief to Sudbrinnk 

only after making sure its power hike 

wasn't actually "tor the purpose of 

rendering service to previously unserv- 

ed areas." To the contrary, the Com- 
mission found that the new 25 kw 

power level fails "far short of recover- 
ing ail the previously served areas lost 
to Cuban interference" 

Other Key 
Developments: 

An abnipt cancellation of House 
and Senate sessions following Tues- 
day's explosion of the space shuttle 
delayed possible action on an amend- 
ment to ben broadcast advertising of 

smokeless tobacco. 

NAB will induct famed sportscast 
er Mel Allen and commentator Earl 
Nightingale into the Radio Hall of 

Fame during its annual convention m 

Dallas 

ILLINOIS SWUM - NAB redo members from IDrtd last week persuaded 35 of Weir honwstate broadcasters 
to loin the assoelatk n during a telephone membership drive. Pennsylvania will be Prase, bitted this week. Shown 

above n NAB's Washington "boiler room" are (NR to right) Dave Amutrong, WXTA t3 WYBWAocrbrd; NAB Re- 

pine Manager Vincent Turner; Athena Sosos. WOJO/Evanaton; Dean Phelps. Rita L WXETiCrystal Lake; Chw- 

les Wright. Wan/Canton; Wile Hansen. WJOL L MJ&Jo tit; and Lindsay Wood Davit. WSDRr8tsv* g. 
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Again - 
All Predictor Clients 
Score Arbitron Gains! 
The success story continues. Every station that used The Predictor"' 

to help map strategies for the fall sweep saw their Arbitron shares 

dimb. This follows unanimous gains also in the Spring survey. 

Average 12+ share growth has been approximately 25 %. 

Why the success? Because The Predicto7's revolutionary 

customized perceptual research diary taps the mindset and opinions 

of the Arbitron " diarykeeper profile." No other strategic research 

does this. Thus, if you want to succeed in a diary -based ratings 

system you'd be wise to use the industry's only diary-based market 

research. Then you can find out how your programming and 

marketing are perceived by the "diarykeeper profile." 

We are conducting two Predictor"' studies each week. Thus, please 

call Larry Johnson or Than Hiber soon to discuss details, market 

availability and timely scheduling. Join the leading groups, and 

stations from New York to Huntsville, that are going to score in '86 

with The Predictors Add your station's chapter to The Predictor" 

success story! 

JHAN HIBER & ASSOCIATES 
26384 Carmel Rancho Lane, Suite 202, Carmel, California 93923 (408) 625-3356 
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Hottest Topics Of '86 
Call 'em premature at your own risk, 

but the following ten topics have been 
selected by the ed tors of -Advertising 
Age" as the potentially hottest pro- 

ducts or news stones of 1986 Some 

of these will have an obvious impact 
on your radio station. directly (adver- 
tising) or indirectly (your ksteners 
lifestyles) 

Either way, its a fascinating hst. and 
one which no future -oriented pro- 
grammer. air personality, salesper- 
son. or station owner should miss. 
The arguments start here: 

Subcompact Cara - Sue, they've 
been around for years. but soon 
Americans we be kicking the tires of 
small, low- priced reports from Yugo- 
slavia (via the $3900 "Yugo GV"), 
Korea (the $5000 'excel". and 
Greece (the under -S5000 " Desta 
APV' ). Since the average price of a 

new car in the US now exceeds 
$11.300 and the average pnce of a 

used car exceeds $5200, these bud- 

get-paced imports ere aiming at 

becoming the spiritual heirs to the 
Model T and Volkswagen. 

The Statue of Liberty - When 
President Ragan rekindles the torch 
held by the restored landmark, it will 
mark the beginning of "Liberty Week- 
end '88." highlighted by extensive 

Promotional tie-in efforts from Avon 
Products, Eastman Kodak, Bieck I1 

Decker, Stroh Brewery, and Kellogg 
Co. ABC-TV will offer ten tours' worth 
of exclusive coverage of the week- 
end's events. culminating in a concert 
fearung Kenny Rogers, Lionel 
Wills, Frank Sinatra. Willie Nelson, 
and similar unknowns. So fr. 800 
licensees have been granted rights to 
Produce promotional items. Meke 
your station's pions eery .. . 

Cigarette liability Suits - Ana- 
lysts fear that increased public an- 

tismoking sentiment may result in a 

groundbreaking product liability suit 
against one of the major tobacco com- 
panies. which isn't doing much for the 
price of. say. R.J. Reynolds Indus- 
tries stock Furthermore, a success- 
ful sat may induce the government to 
band cigarette advertising and promo- 
tion in the very near future. 

Individual Retirement Accounts - 
Expect mutual funds, insurance com- 

panies, and credit unions to try to chip 
away at this $175 billion US market, 

half of which is currently held by 

banks and S&Ls. Considering that 

two-thirds of the Americans presently 
eligible to open IRAs have not yet 
done so, it's fair to say that a 

megabucks advertising battle for 
these untapped dollars will swell your 

station's bang for '88 and beyond. 
Prescription Drug Ads - Mocks- 

lions for artlMls. heart demises and 

hypertension may be the fat to Walk 
from the U.S. government's is newly 
related attitude toward comma-ter- 
cited prescriplai Mktg campalgls. 
Sloe tie abovemsnNonsd ootdlions 
affect a Inge number of Americans. 

pfwmsoaulial companies are warp to 

accept Ms ad1Sorial costs of direct-to- 
consumer ads. which would be a boon 
for your radio salon's revenues. 

Product Licensing - As foresha- 

dowed under the Stake of Lbefy 
item. the licensing name game is ex- 

pected to continue unabated in '88. 
1985's retail sales of goods stamped 

with licensed nacres, from TV shows 

to corporate logos. we estimated et 

$40 billion, with clothing accounting 
for 40% of that figue For little more 
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For the Best in a TRAVELING BILLBOARD' (Bumper Strip or 
Window Label) call Byron Crecelius, person to person. COLLECT 
314- 423 -4411. 
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than signing on the dotted line. a firm 

can take home an average of six per- 
cent of the germerd's wholesale price - an offer so attractive that Coca - 
Cola has moved into the rag trade via 

a line of sportswear. 
Seers's Discover Credit6lnan- 

clal Services Card - To be introduc- 
ed in the sprig with a S40 minion ad 

campaign, the "Discover.. card is 

Seers, Roebuck i Ca's attempt to 
cut n on the lucrative credit-card 
market Among "Discover'. 'a benefits: 
no charge for the card itself for the 
first two years of its existence. and 
$150 worth of discounts on Sears 
items and with companies accepting 
the card. Furthermore, rnerch nts will 
be charged 1.25% fees on "Discov- 
er" card sales, as opposed to the 
1.8 -3% rates asked by Sears's credit - 
card competitors. 

Fast Food Deliveries - Those who 
know claim that by the early 19905 at 

least 25% of d meats eaten by Amei- 
carts at home will have been pur- 
chased somewhere else. This is par - 
bdy attributed to stable grocery 
prices and the emergence of the vide- 

ocassette recorder as America's 
home entertaiin ment center. Already 
operators who'l deliver a pizza and a 

videocassette have begun to dot the 
horizon. bringing new meaning to the 

term "full-service restaurant." 
Camcorders - Defined as a video - 

camera and recorder in a single unit 
weighing between five and eight 

Pounds. camcorders should eliminate 
previous "two -piece" models *roost 
overnight. The introduction of f ul -size 

(two -hour) VHS units should spur con- 

sumer Interest if not in '86, then cer- 

tainly by '87, when the price of cam- 

corders drops from its current aver- 

age of $1500 per unit And lust wait 

until the even - smaller 8mm format 

gains a foothold in the US market 

15-Second Spots - Carve this into 

stone 1986 will see the 15- second 

commerical come into widespread 
use before the year is out. This will be 

especially tough for radio. as the 

shorter spots will make it possible for 

advertisers who couldn't previously 
afford TV to do so While many in- 

dustry observers object to the in- 

creased clutter that will no doubt 
result an equal number see 15 -sec- 
ond spots as a natural vehicle to in- 

crease their ads' frequency fre- 

quency frequency 

Radio Can Opener 
A natural promotional item for mornings 'n' middeys, the "400" radio/ 

can opener from the Waterbury, CT -based Hwniton Beech company, fits 
under almost any kitchen cabinet, saving valuable caunterspece and in- 

creasing eon of use. 
The AM/FM radio features a weatherband and slide -rule tuning. white 

the can opener's cutting assembly is easily removable for cleaning 

Men Earn More 
Doing Women's Work 

"Women's work" pays more - if 

you're a men. According to a recent 
survey conducted by Working Women 

magazine, those rare men in 'women's 
jobs" are much more Surly to take 
home more money then their female 

counterparts. For example, mie sec- 
retaries eau an average of 49% more 
that female secretaries (520,123 vs. 

$13.538). Tie teachers eau 23% 
more ($23,732 vs. $19,349) and 

replalxed male nurses 9% more 

(523.155 vs. $21,194). 

However, women who have entered 

male -dominated fields have somewhat 

reversed the salary gap. Female law 

professors reportedly earn 33% more 

than their male colegues ($48,802 vs 

S36,724). female agncnitural and food 

scientists earn 15% more ($26,023 
vs. $22.722). and for fermate petrole- 

um engineers its 23% ($23,732 vs 

$19,349) On the other hand. its not 

as if there are an astronomical amount 

of females in any of these occupations. 
More significant is that two out of ev- 

ery three women entering the U S. la- 

bor lace are entering jobs previously 

dominated by man. Furthermore, wo- 

men we becoming entrepre ers at 

more than double the rate of men. Md 
why not? Out on the labor market, wo- 

men's wages are stil averaging 84% of 
men's wages: i.e., women are all earn- 

ing 84 cents on the dolor compared to 
men. 

Outrageous? Consider this: The sal- 

ary gap between Roes who take care 
of ou money and those who take care 
of our children is a staggering 76 %! 

Chid -care workers cam a median sal- 

ary of $8,820, *fils financial manag- 

ers ern $28,492. Talc about priori- 

ties .. . 
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CONCERT PULSE 

LW TW ARTIST 

1 1 

2 2 

4 3 

8 4 - 
8 6 
7 7 

9 6 
12 9 

11 10 

1511 
14 12 
16 1] 
1714 
191S 
18 16 
13 17 
20 16 - 19 - 20 

ZZ TOP 
GRATEFUL DEAD 
KENNY ROGERS 
TINA TURNER 
RUSH 

BARRY MARROW 
AC/DC 
FOREIGNER 
MOTLEY CRUE 
HEART 
SUPERTRAMP 
KISS 
DIO 

RAU 
STING 
SIMPLE MINDS 
THOMPSON TWMIS 
NIGHT RANGER 
AIR SUPPLY 
SQUEEZE 

Th. CONCERT PULSE is weekly 
carpulsnzd rspar1 * 19 each Rest by 
Mar wow* box office pou reported Per 
vogue Covhy of POLLSTM. pIRcron 
of Aonohrs On -Lae I. ino 18001 344 
7383 an Callor 12091224 2 *31 



THE DEBUT ALBUM 



MTV Appoints VPs 
MTV has formed a new core pro- 

duct management group and pro- 

moted three to VP: former Editond 
Director Judith McGrath takes on 

VP /Creative Director duties; 
Douglas Herzog, former News Di- 

recta, is now VP/News d Long 
Form; and Kenneth Colder, who 
had been Exec. Producer /Studio 

Production. becomes VP /Studio 
Production. Also d MTV, Marcy 
Brefman, former Director/Program 
Services, has been named Pro - 

ducer /On -Air Proration. And Cre- 

ative Director Julian Goldberg 
was upped to Sr. Exec. Producer/ 

Lore Form. 

Warshaw Sews To KFSD 
Dick Warshaw has pined Law 

Communications' KF3OISsi W- 

age as NSM. He comes to the sta- 

tion after ten years in GSM posts 

with Los Angeles outlets KILO and 

KUTE. Warshaw's office will be lo- 

cated d Lotus Communications' 
headquarters: 8777 Holywood 
Blvd., Hollywood, CA 90028: 
(213) 481.8225. 

Multimedia Elects 
Hamby, Magaha 

WdNmsdie, Inc.'s Board of Di- 

rectors elected former VP/Contra 
ler Robert Hamby Jr. as VP/Fi- 
nance. Hamby, who pined Multi- 
media in January 1985, was previ- 
ously s certified pubic accountant 
with Psst, Marwick, Mitchell & 
Co. for 13 years. Succeediva 
Hamby as Controller is Thomas 
Msgaha. He had been Controler 
for Multimedia Broadcasting Co. 
since March 1981. Before joining 
Multimedia in 1979 as Assistant 
Controller, Magda was Audit Sen- 
ior with Peat. Marwick, Mitchel d 
Co for two years. 

Braun Sews To KOAO 
Randy Braun has pined KOAO 

(0103)/Denver as LSM. He comes 
to the station from valor Market 
Radio/Los Maass, where he was 

a national sales rep. Before that. 
he worked for KWITJSsnta Ana, 
CA. 

PROS ON THE 
LOOSE 

Mike McCarthy - Middays 
WBCYK arlete (704) 542 -8812 

Eric Pegs - Mornings/MD 
WBK7JChsuanoops (812) 428- 
1134 

Jay Welker - PD KSET-FMIEI 

Peso (915) 581-4224 

Ron Smoke - Plights KO93IMo- 

drab (209) 571-2481 
Randy Hsnnlg - Middays 

WISNIMIldeekee (414) 542.8000 
Masgsn I-ggi e - Afternoons 

KMGG/Los Angels (213) 659- 
2344 

Sew Kkig - PD WZYPA1wM 
vhas (205) 536 -5319 

Nancy Leigh - Oversights 
2106IP edslphe (215) 877- 
4335 

Melwl Moon - 9sm -Noon 

KNNLes Angles (213) 693 
6297 

Jin Pemberton Assistant PO 

KESIISen Amado (512) 661- 
2171 

Roger Peterson - PD KOIPIY 

Bek*rsfleid (805) 327-0339 
Rick scat - Nights K11THILos 

Angeles (213) 305 -8202 
Dew Sebastian - Nights KIM 

Los Angeles (818) 508 -7738 
Terry Shay - Weekends KHH 

Los Angeles (213) 266 -1594 

CHRONICLE 
WS Midwest rap Steve Finger - 

sat and MS Distributing rep Rick) 
Geh, daughter Allison, their first 
chid. 

Former KIIS/los Angeles, 
KBZTISen Diego personality Liz 
Fulton and husband Cal Kosrbl- 

ig. drug filer Samantha Jacque- 
line. 

NYSBA Taps Reilly, Levitt, - 

Joseph Rea 

Joseph Reilly has been elected 
President of the New York See. 
sreeduaers Association. He 
becomes the first Executive Direc- 
tor to be elected to that poet n the 
association's 30-year history. Lar- 
ry Leslie, President of Algonquin 
Broadcasting in Buffalo, Dia serve 
as Chairmen of the Board of Direc- 
tors. He succeeds Richard Noelk, 
President of WRVH d WPUTIPst- 
tanon. NY. 

PolyGram Ups 
Locatelli- Stenmafk 

s Locatsl- Stsmwk 

Bede Lo- :: rrmerk has 

been promoted Io Assistant b the 

Sr. VP/Prom obon et PolyGren 
Recorda Locslss-SSetmark. who 
Ms been with the lebel since 
1984, was most recently Promo- 

tion Coordnslor. Her beckgrourd 
inckdss 12 years in promotion end 

advertising at RCA Records and 

ere years with Colorable Reoads. 

Durpettl & Associates 
Picks Regional Managers 

Burgett' i Associates, 
McGewen Gusd's fifth rep firm, 

has named five Regional Menag- 

es. They re: John Fabian, NY; 

Michel Bleceesn, Atlanta; Joy 
Klrchuaer, Detroit; Cheryl* 
Ilsngertner, San Francisco; and 

Bruce Pollock, Los Angeles. 

Jay KNchmder 

John Fabian 

Cheryl. Hangauner 

Michael Blackman 

Brofeel Records Debuts 
timbal Records, km. has been 

formed under the direction of Presi- 

dent Kirk Tyler, Exec. VP Deb 
Kimberlin, Exec. VP Joanne Tyler. 
VP/Promotion Jimmy Brooks, VP/ 

MR Charles Khaliq, and Chief En- 

gineer John Goetz. The labors first 

release was 'Groove" by Chards 
Khdlq from the "Now We're 
Together" EP. &odd le based st 

P.O. Box 15067, North Holywood, 
CA 91615; (818) 966-2093. 

Join one of America's Leading Conservation Educators .. . 

MARLIN PERKINS 
Now On Radio 

A dairy, 60- second program on nature, wildlife 
and our living , planet... 
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Join this exddng 
nature adventure. 
Call Station Relations, 

Network 
Radlo` 

(703) 685 -2050 
(213) 277 -7700 
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TOOLS OF THE TRADE 

DO IT YOURSELF 
Improving Your Profit Profile 

It is very weird the way 
we radio folks joke 
around about the sales- 

people who make the re- 
quired number of sales 
calls each day and say to 
the potential customer: 
"You don't want to buy any 
radio time, do you ?" Or, 
worse yet, "Hi - I just 
stopped by to say 'hello!"' 

The plain fact is, Use activities 
really do occur in the daily lives of 
our salespeople - and we in man- 
agement ultimately place the 
blame on them! 

If so, we're missing the point. If 
we have failed to equip our people 
with the proper .,tools." how can 
we expect them to do any more 
than that? If a salesperson has the 
printed materials, or if he has pro- 
duced a dynamite spec spot, or if 
he is armed with reams of the 
latest media information. he will 
sell. 

My favorite story (I know ... 
you've all heard it! is about the 
salesperson who drives up to the 
store ... turns off the engine . . . 

stares at the customer's business 
.. starts the engine ... backs out 

of the parking place ... and drives 
away! When confronted with this 
strange activity, the person's em- 
barrassed response to manage- 
ment criticism was "I didn't have 
anything with me to sell him!" 

.'Anything" translates to Tß0 
L-S. 

Tools, of course. are those instru- 
ments of sales inverted and provid- 
ed by management to get a better 
job done. And yes, it is your respon- 
sibility to make sure those tools are 
properly distributed to your staff. 
This special supplement to RIM 
takes a look at the various types of 
tools available to today's radio sta- 
tion sales department. Some are 
new, while some are old standards 
with a new twist. 

Power Tools 
As any manager or account ex- 

ecutive knows. the keys to getting 
the order are innovation and hard 
work. The two are virtually insep- 
arable: nothing new comes easy 
and nothing is easy without a uni- 
que approach. But no one ever said 
sales was easy. 

The Radio Advertising Bureau 
was established - and currently 
operates - solely to serve radio 
station sales efforts. With radio 
presently "enjoying" only 6% of 
the entire advertising pie. gener- 
ating-mew business and attracting 
more business tram established ac- 
counts are its two primary objec- 
tives. To assist with this effort the 
RAB distributes an a regular bads 
16/ R&R FRIDAY, JANUARY 

CUTTING THE DEAL: 
RAB Exec. VP Wayne Cornus and Regional Manager 
Dave Gifford outline a variety of marketing tools you can 
use to help get your station's sales on track. 

RESEARCH TO RICHES: 
Rymer a G.rsin Exec. VP Harvey Gersin explains how 
market research can be expanded beyond progranming 
and promotion to assist your sales department in 

conquering those hard -to-get prospects. 

COMPUTERS: 
PLUGGING IN 
Your station's business computer can tackle a lot more 
than your traffic and bang problems. WOUT -WJCWI 
Johnson City VP /GM Ken Maness looks into the ink 
between siicon and sales. 

THE DRILL: 
HANDS -ON TRAINING 
No tool can be used effectively without proper training. 
Sales training expert Chuck Raves, President of XXI 

Associates in Atlanta, examines a few basic techniques 
to "get the order." (edited by Reed Bunzel) 
Also. Greenwood Development Programs VP /GM Stan 
Form explains what you should look for when shopping 
for a sales training program. 

ILLUSTRATION JUUE CASTILLO 

a variety of useful tools to aid 
salespeople in their efforts to 
achieve the near-imtposebie: to 
crack the stubborn died and bring 
hiss into the radio fold. In the fol- 
lowing pages RAB Exec. VP 
Wayne Carras and Regional Man- 
ager Dave GYM impart a tittle 
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sales wisdom and outline Homer 
ow examples of marketing and 
merdardising tools and how they 
can be applied on the local level. 

Many managers look at research 
as either a programming or pro- 
motion tool, failing to see its utility 
in sales. "How can reseneeh help 

me sell Bob down at the hardware 
store ?" they ask. "It's too expen- 
sive, and can't tell me anything 
about my market I dont already 
know." Well, the fact is research 
doss have a very distinct place in 
radio sales. Research can help 
measure listeners' perceptions of 

BY DWIGHT CASE 

certain businesses, uncover atti- 
tudes for shopping (or not shop- 
ping) at a particular department 
store. or determine which kerns at- 
tract customers into a store in the 
first place. Reymer A Genie Exec. 
VP Harvey Gerd outlines some of 
the advantages of undertaking or 
igiosl, primary research and using 
it to attract new clients. 

Your station's business compu- 
ter is also an excellent tool if used 
correctly. manage- 
ment systems, ratings analysis, 
and word processing all can assist 
you in preparing presentations for 
hard-to-get clients - as well as 
those advertisers who are highly 

WQUT /John- 
sea City VP /GM Ken Maness high- 
lights some current - and future 
- applications of computer tech- 
nology in sales. 

Every tool in the world has no 
value, however, if the user lacks 
the proper operating skills. The 
same is true with sales tools. All 
the information gleaned from 
RAB's commences publications and 
computer files, all the market re- 
search. and all the computer mic- 
rochips in the world mean nothing 
if the salesperson has no training. 
Put simply: sales training is essen- 
tial. Chuck Reaves. President of 
Atlanta -based 21 Associates (and 
former top salesman for AT &T) 
delineates some of the dos and 
don'ts in the sales arena. In addi- 
tion. Greenwood Development's 
Stan Ferrer examines what you 
should look for when evaluating 
sales training programs. 

Every salesperson, no matter 
how confident or smug. needs new 
sales tools and ongoing training. 
Like sales, the learning process 
never daps. A good salesperson 
days that way because he or she 
Iarows it's a cold world out there 
and can use all the help available. 

And that's what tools and train- 
ing are all about 



FOR 
coucNED. 

STATION 
MANAGEMENT 

If your radio station(s) are located in medium and/or 
small markets -or if you have a conceptual or growth 

story that needs to be sold in a large market, 
please read the following: 

Salespeople and their backup staff at Radio Rep firms have only so many hours in 
a day to do their job. They are understandably forced to respond to the demands 

of their major client stations and major agencies. It is also a fact that 
approximately 50% of today's national spot dollars are being spent in the top 25 

markets. How many clients in the top 25 markets, must your current 
representative sell, service and negotiate rates for? 

If your current national sales Reps are not calling you, communicating regularly 
on their efforts to position and market your station(s) in the marketing area you 
service, or if your share of national dollars is just not acceptable, it could be that 
they are being forced to spend their time where their major billing potential and 

demands are. 

Now you have a new option to consider.. Weiss & Powell Inc For the first time a 
major national Representative has been re- positioned to give its total 

commitment and resources to medium and small market stations and selected 
stations in large markets with specialized sales needs. 

Also it is important to know that Weiss & Powell is an Interep Company. This 
means that all of Interep's tremendous resources are available to you. 

Participation in the industry's best unwired spot network. Outstanding radio 
sales promotion and research materials. The Rep industry's most effective new 

business development. A one hundred per cent commitment to Radio. 

You have a new option .. . 

M/// Wilissarowni. 
NEW VORA BOSTON CRICAGO DETROIT ATLANTA DALLAS ST LOOS LOS ANGELES SAN mANCLSCO PORILAAD SEATTLE 

Please call or write Ralph C. Conner, President (212) 818 -8950 
100 Park Avenue New York, NY 10017 



TOOLS OF THE TRADE 

CUTTING THE DEAL 
Marketing & Merchandising 

Sales tools. Two words 
which every sales- 
person knows can 

lead to improved profes- 
sional performance and 
success, yet are often ignor- 
ed on the job. "We need all 
the sales tools we can get," 
is the ubiquitous hue and 
cry at Monday morning 
sales meetings, yet when 
those tools are delivered 
they get lost on the creden- 
za or in the circular file. 

The number one problem in sales 
is that we don't use what we have. 
We don't take the time to do our 
homework. If salespeople would 
use just 50% at the information 
that's available to them through 
any number of resources, they 
could improve their level of profes- 
sionalism and their credibility - 
75 %. But the usual tendency is to 
take the quick way out. to just fly 
by the seat of the pants and avoid 
the vast amount of assistance im- 
parted by organizations like the 
Radio Advertising Bureau. 

In The Right Hands 
Getting sales materials to the 

proper person ( s) is a similarly dif- 
ficult challenge. Sales tools are of- 

ten distributed to a radio station's 
sales manager. who takes a per- 
functory look at it and dismisses it 
for at least shelves it for later in- 

spection). At this point all that val- 
uable material is wasted, because 
while it could be applied to your 
station's sales effort it simply sits 
in managerial limbo. Even worse, 
it might be working against you if 
your competition has a different at- 
titude and readily uses the mater- 
ials while you let them slide. Often 
the sales manager thinks he has 

other jobs to get done rather than 
look at all the stuff sent out by the 
RAB and similar resources. Unfor- 
tunately many salespeople don't 
ever get the opportunity to look at 
the information. which then never 
gets to the client, who in turn is 

kept ignorant about much of what 
radio can offer him. 

The point is, this candy store of 
wonderful sales tools is going to 
waste. Instead of falling into the 
hands of the sales manager. it 
should be given to individual sales- 
people. The sales manager should 
then assign each salesperson to 
present, in turn, a report on what- 
ever material /information has 

been received during the past week 
and how it can be applied in the lo- 

cal market. In most cases the typ- 
ical salesperson will wait until the 
last possible moment to study 
what he /she has been given. then 
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give it a perfunctory glance. At this 
point they usually get a pleasant 
surprise: they discover wonderful 
things about radio they never knew 
before. Then. when they present it 
to the staff, they get so excited that 
everyone else gets excited, as well. 
For the first time they can see 

what is available to them. and the 
department's attitude can change. 
But, as RAB President Bill Stake - 
tin says. "A sales tool isn't worth a 

damn if nobody ever uses it " 

A Few Examples 
Some of the most useful sales 

materials are those which help tear 
down prospective clients' objec- 
tions to using either radio or your 
individual station. For example. 
RAB publishes a little booklet com- 
paring TV viewership patterns 
against radio listening habits. This 
booklet quotes from a professional 
study which reports that the TV, 
audience can be divided into three 
viewing categories: heavy. medi- 
um, and light. The study shows 
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how much time per day these three 
groups spend with TV and radio 
The light TV viewer. for instance, 
possesses 75% of total spendable 
income, and on the average has a 

higher income, higher education. 
and better -paying job. They also 
are the heaviest radio users. 

An with this information. the 
salesperson can visit the car dealer 
- who is spending 75% of his budg- 

et on TV - and explain about that 
important segment of the popula- 
tion he is missing. The salesperson 
tells him how he can allocate a part 
of his budget to radio and target in 
on the light TV viewers who don't 
see his commercials but have 

'money to spend on a car. 
Another case study for radio vs. 

TV is one prepared by McDonalds, 
which has a nationwide goal of pen- 

etrating each market at a 90% 

rate. Its findings. however, suggest 
that television offers it only 85% 

penetration; radio is required to 

get anything above and beyond 
that. Radio offers higher frequen- 

cy at a punch lower cost, so McDon- 
alds redirected part of its budget 
and achieved 90+ % penetration in 

every market - and watched its 
market share shoot up. 

The "power of newspaper" argu- 
ment is also successfully breached 
with the proper tools. Another 
McDonalds study indicates that 
78% of all its customers decide to 
patronize one of its restaurants 
within two hours of their visit. and 

more than half make that decision 
within two minutes. The average 
morning paper, however. usually 

misses 60% of its own primary 
market area, and those who do buy 

it usually take a perfunctory 
glance through it. The evening pa- 

per arrives when businesses are 
closing and nobody is going to go 

out and buy anything. As with 
evening television, most prospec- 
Uve customers will sleep for eight 
hours before they remember that 
ad in yesterday's paper. The power 
of radio in influencing these deci- 
sions is so obvious that McDonalds 

spends $35 minim per year on ra- 
dio alone. 

RAB's "Instant Background" tool 

lids hundreds of businesses in a va- 
riety of business profiles. It sug- 
gests the peak months of sales. 
what the share of market is by var- 
ious chains. distance traveled to 
shop at a certain store, whether 
customers eat in or take out at 
McDonalds. the customer's demo- 
graphic makeup, and so forth. If 
you walk into a business with this 
information, the client automatic- 
ally knows you have done your 
homework and are different from 
the other salesperson who just 
wants to make money. This infor- 
mation is available not only in 

"Many managers give' 
their salespeople a 

coverage map and a rate 

card and send them out 
on the street to die. 
Without sales tools there 
is no success." 

booklet form, but also as part of 

RAB's on -line radio sales market- 
ing system. RABCOM (formerly 
known as RABCOOP) places 
thousands of information files at 
your computer fingertips. 

The Training Tool 
The station with the best- trained 

salespeople wins. but only with the 

help of the best sales tools. You 

can't teach what you don't know, 

and many managers give their 
salespeople a coverage map and a 

rate card and send them out on the 

street to die. Without sales tools 

there is no success. 
One underlying problem today is 

that stations don't have the capaci- 
ty to teach their people how to sell. 

They don't teach salespeople how 

to understand their customers, or 
manage their time, or manage 
their accounts, and they don't 
teach them how to take more risks. 
The first rule of sales is that there 
is no interest greater than self-in- 

terest: everything you say to a 

prospect has to be aimed at his own 

self -interest. But you have to know 

what that self-interest is. You have 

to talk to him in words that he un- 

derstands. which means you have 

to talk his language. Tools such 

as RAB's "How To Talk To Your 
Retailer" can help meet this 
challenge. 

The best question a salesperson 

can ask himself is. "What is it that 
you sell?" The most common an- 

CUTTING THE DEAL See Page 20 



RADIOS GREATEST ROCK 

ROCK'S NEATEST STARS 

15 DYNAMIC MKS 
Now ..the inevitable radio link between 

album rock's beginnings and the cutting 
edge of today's format. 

i(/ctit Mice aaisoti 
Riding the winning direction of AOR in the late '80's, 

ROCK CONNECTIONS pulls in the important upper 
demos and turns on the core younger audience. 

With a music -intensive format, new and rare interviews, 
great historical flashbacks and the unique perspective 

of host Mike Harrison (KMET FM Los Angeles, 
WNEW -FM New York çsmdphone Communicationsl- 

ROCK CONNECTIONS is your connection to listeners 
and advertisers this summer. 

Make the connection today. Call lamie Curtis in 
New York at (212) 975 -7316 or Steve Epstein in 

Los Angeles at (213) 460 -3547. 

One hour each weekend throughout the Summer. 
Three -hour specials on Memorial Day. Fourth 

of July and Labor Day Weekends. 
Produced by Broadcast International In association 

with Goodphone Communications. 

CBS. 
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The Radio Advertising Bureau offers numerous tools to assist radio stations in thei ongoing quest for sales and profits 

ness: Check microfilm copies of 
last year's newspaper ads. Keep 
files of your own business over the 
past several years. Maintain his- 
tories of your regular and not-so- 
regular clients. 
Anti-Competition Tools 

Newspaper circulation infor- 
mation: Obtain the updated audit- 
ed circulation figures for your local 
newspaper and compare them 
against the total market area. 

Television viewership studies: 
Compare the strengths of radio vs. 
the peculiarities of TV viewership 
patterns. Don't undersell TV's in- 

fluence: emphasize radio's domi- 
nance with primary target con - 
sumers. 
Presentation tools 

Spec spots: The spec spot is the 
staple of the industry, but is used 
far less than it could be. The spec 
requires a little more work, but the 
payoff is worth it. 

Sample cassettes A demo of 

award -winning or "favorite" spots 
produced by your station over the 

Continued from Pape 18 

swers are radio time, spots. and 
promotions. but the correct answer 
is solutions to problems. The only 
thing the client wants to do is 

solve his problem: he really 
doesn't care about the radio station 
at all. He doesn't care how you help 
him: he just wants help. Sell him a 
solution. 

Handyman's Dream 
Most sales tools tall into seven 

basic categories: prospecting, anti - 
competition, presentation. sales 
promotion, sales training. service, 
and gimmick tools. Following is a 
brief description: 
Prospecting tools 

Monitoring the competition: 
Each salesperson listens to a dif- 
ferent station each week, to evalu- 
ate that station's programming 
and advertisers. 

Discovering new businesses: 
A designated salesperson periodic- 
ally checks out building permits, 

Wayne Cornas. RAB 

business licenses, and tax number 
filings. This gives the station a leg 
up on new business about to break. 

Checking ..sales" help wanted 
ads in the newspaper. 

Developing contacts: Become 
part of the community. Contact the 
local commercial real estate fines 
and Chamber of Commerce. 

Cultivating leads through 
members of the heal planning 
board. 

Monitoring last year's busi- 

Production Music Library HOT RuNy wan.tiwr a electronic iNle. r boa a ~0 to M stylet 
oo.st en norm si».lesau. SPOTS' Cell or mile ans Hewitt o Irmo anti wNàinwaa 

414 -248-3707 
D -Trac P oductlan. ais Witmer& K. Lab. o«n.s, WI 13147 
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past year can illustrate your effec- 
tiveness. 

Videotape /photographic pre- 
sentation: Testimonials of other 
satisfied clients can present a pic- 

ture of success. 
Conference room demo: Clos- 

ing a deal is much easier in a non- 

distracting locale rather than a cli- 

ent's office. Audio-visual tools can 
also help your case 
Sample Sales Promotion Tools 

Direct mail shopping tabloids: 
Multi-media tools cross- selling ad- 
vertisers on both radio and in print. 

Sweepstakes: Clients become 
involved in station promotions, 
with participating advertisers also 
winning prizes in contests and give- 
aways. 
Saks Training Tods 

na4rings tapes: Most training 

tea radin 
d value to 

Role playing: Real -Me lama - 
does aged out between sakopeo- 

pie and station personnel. Role 
playing develops interactive skills 
and helps prepare for contingency. 
situations. Videotape is an attrac- 
tive option. 

Checklist questions: After each 
call. a salesperson should evaluate 
his/her performance through a 
battery of self -analyzing questions. 
Set-vice Tools 

"Chase's Calendar Of 
Events ": Vital in assisting clients 
on innovative marketing ideas, as 
well as unique sales promotions 
and station contests. 

CRMC certification: RAB sug- 
gests that all station salespeople 
become Certified Radio Marketing 
Consultants. 
Gimmick Tools 

Any variety of promotional 
ideas, such as taking Polaroid 
shots of a new business going up in 

town and presenting the pictures to 
the prospective client just prior to 
his "Grand Opening." Gimmick 
ideas work to create a bond be- 
tween the station and client. 

On the whole the radio business 
is becoming very sophisticated, 
largely due to the greater attention 
being paid sales toots and training. 
Numerous stations have improved 
their sales efforts by utilizing infor- 
mation that for years has been ig- 

nored, but which they only recently 
discovered. Competition is based 
on getting the leading edge, and 
professional use of the proper sales 
tools provides that edge. 
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TOOLS OF THE TRADE 

RESEARCH 
TO 
Measure For Measure 

you pass that big de- 
partment store 
each day on the 

way to the station. Every 
day it bugs you because the 
store won't place a nickel in 
advertising on your station 
(or, for that matter, on any 
radio station). What's 
worse, that store is just one 
of a chain with branches all 
over your market. 

You wonder what it will take to 
convince its media buyer to allo- 
cate some of its newspaper budget 
for radio. Your sales department 
has already tried every conceiva- 
ble strategy. You have cited downs 
of department store radio success 
stories to prove radio's viability. 
and have quoted syndicated na- 
tional studies on shoppers' behav- 
ior and lifestyles. 

Even local ratings data may 
have little effect on swaying the 
"holdout" prospect. Arbitroa 
figures verify that your station's 
listener demographics are made to 
order for this sales prospect Your 
proposed spot schedule demon- 
strates that your station offers a 
substantial cost per thousand ad- 
vantage over his newspaper buy. 
But it all falls on deaf ears. 

Several comparable situations 
probably exist in your market This 
old- fashioned way of thinking dic- 
tates the advertising policies of 
many auto dealers, banks, fast 
food chains, furniture stares, su- 
permarkets, and florists, to name a 
few. Some use radio, but often in 

amounts too small to prove effer 
tiveness. Chalices are you've just 
about given up cm this prospect. 
But before you throw in the towel, 
consider this: the war is far from 
over. You've only just begun to 
fight- 

Research For Sales 
& Profit 

The answer to your solution may 
very well lie in original (primary) 
research conducted in your local 
market by your station and geared 
specifically for sales. "But dation- 
originated research is intended for 
Programming or promotion." you 
say. "How can it help sales ?" 
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Proprietary research works well 
to measure listeners' images of 
your dation, as well as your com- 
petitors'. Considerable research is 
conducted nationwide to determine 
listeners' attitudes toward particu- 
lar radio stations' talent, news, and 
music. Usually these studies lead 
to innovative promotion or pro- 
gramming- oriented campaigns 
tailored for the station and using 
demagraptdc er paychog aphis ap- 

Sales research is something dif- 
ferent. Its application as a sales 
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tool will Mange the way you think 
about selling radio time. It will help 
you reach that radio prospect even 
when everything else has failed. 
Custom sales research could bring 
in thousands of new revenue dol- 
lars to your station over the course 
of a year. 

Custom Design 
So - what's so special about 

custom sales research, and pet 
what will it do for your station? 

Let's look at the two key areas 
your sales research will enplane: 

Listeners as consommera, and your 
prospect's local image st eegths 
and weaknesses. Armed with this 
information, your dation will open 
dors previously closed to radio. 

'The first area probes consumer's 
lifestyles, buying habits, and me- 
dia usage. Once again. we're talk- 
ing about information from people 
in your own market - not syndi- 
cated national data. We find out 
how many cars they intend to buy, 
which Marge cards they carTy, 
whether they own or red their 
home, how many vacations they 
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take and where they go, where and 
how often they shop at department 
stores, and which radio dations 
they listen to (and when and 
where). Other media usage may be 
incihded, such as newspapers, out- 
door, and television. 

This information will let you un- 
derstand the listener as a m- 
anner. And, since it is about people 
in only your market, am findings 
will have more impact on your pro- 
spective advertiser(s). 

Probing The Public Image 
The second area gives your sta- 

tion its greatest advantage: in- 
depth probing d the prospect's im- 

age. 
Mod likely. your 

prospect never took the time or 
spent the mosey to find out his own 
public image. In fact, many local 

"A good advertising 
campaign should be 
based on how a product 
or service will meet the 
needs of the potential 
customer. Finding the 
right 'hot buttons' is 
crucial." 

advertisers just don't know what 
their local imagery really is. Most 
are "in the dart" when they are 
searching for benefits to motivate 
their prospects (cushuners) to buy. 
A good advertising campaign 
should be based on how a product 
or service will meet the needs at 
the potential customer. Flodhsg the 
right "hot buttons" is crucial. 

In the case of the holdout depart- 
ment dore prospect, research may 
reveal that some people bypass it 

because of one or two discourteous 
clerks. Perhaps shopping there can 
be a very frustrating experience. 
Maybe some customers had to wait 
in line too long and preferred the 
competition because there were al- 
ways enough checkout clerks, the 
floor had a chuttered or dirty ap- 
pearance, or the layout of the de- 

partments was confused with hard- 
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TOOLS OF THE TRADE 

RESEARCH TO RICHES: 

to-read aisle signs. With consumer 
convenience becoming a major 
shopping motivator. a retail 
establishment might fiad itself ka- 
ins potential sales if it inadvertent - 
4 makes shopping there difficult. 

Your local sales research study 
may uncover that customers shop 
at your prospect's store strictly out 
d habit. These people are easy 
prey to another store if the "right" 
benefits are communicated in that 
outlet's advertising. 

On the other hand. your pros - 
pat's store may be attractive to 
people because its prices are per- 
ceived to be lower than its compet- 
itors'. Shopping at the store might 
even be percieved as a pleasant ex- 
penence: aisles are well-designed. 
clerks are courteous, and the lines 
are short. 

Cross -Examination 
Image questions can be written 

to cover a single major radio pros - 
part. such as that department store 
chain. or they might encompass 
ti se or four target industries in 
your market. The industries you in- 

vestigate should be chosen on the 
basis of revenue potential as a ra- 
dio advertiser. The subjects under 
examination may also be a pros- 
pect for national spot radio, and 
such information would be of tre- 
mendous value to your rep. 

What do you do with all this in- 
formation? You have accumulated 
facts which show how people feel 
about your prospect. You probably 

have a good idea what tons his 
consumers on or oft In fact you 
probably know nose about your 
pmt than your pmt does. 
You also have rich bdanatim 
about the prospect's market, the 
consumers. and their lifestyles and 
media usage. The next step is what 
catapults your sales department 
from salespeople to marketing con- 
sultants. 

When you call your prospect to 
arrange an appointment, position it 
as a gesture to work with him on 
his marketing needs. Explain that 
you have recently conducted an ex- 
tensive survey of local consumers 
- some of whom are his custom- 
ers. and others who are potential 
buyers. Indicate that you are will- 
ing to share this information with 
him. 

When you setup this meeting it is 
advisable to invite the prospect's 
top management. advertising ex- 
ecutive. and advertising agency. 
Top management of your station 
should plan on going, too. This 
show of strength will help com- 
municate the idea that the meeting 
is extremely important, which it is. 

ARB Fall '85 Score Card 
STATION /CITY I2+ TREND , 

WMJI /CLEVELAND 6.0 - 6.8 
WBBG /CLEVELAND 4.9 - 6.5 
KAYI/TULSA 10.7-11.5 
WADI /FT. WAYNE 8.3 -12.1 
KMJI /DENVER 6.8 - 6.8 
KRZN /DENVER 1.5- 2A 
WMAG /GREENSBORO 7.9 - 8.8 
WRDU /RALEIGH 6.0 - 8.5 
WWWM/TOLEDO 5.0 - 5.9 
WOHO/TOLEDO 1.2- 2.1 

WLCS /JACKSONVILLE -5.6 
KKLI /PORTLAND, OR 3.0- 3.6 
CKLW /DETROIT 4.7 - 5.4 
WMXJ /FT. LAUDERDALE -MIAMI 1.3- 1.8 
KGLD/ST. LOUIS 1.0- 1.6 

KWK/ST. LOUIS 3.9- 3.4 
KSMG /SAN ANTONIO 5.4- 4.7 
KEYI /AUSTIN 8.3- 5.5 

15 UP 3 DOWN 

Odds Are In Your Favor .. . 

When You Use McVAY MEDIA, You Win! ! ! 

KING JAMES SOUTH 
14450 Grew Ridge M. 
Sum 148 

Oissktd. OH 44145 
ßl418ß -1410 

Michael A. McVay 

IuaVAY MEDIA 

NATIONAL SALES 

lm west a Compor 
2007 N. Caio 14d. 
Suits SOI 

Rldrdson, TX 75010 
(214) 4447800 

Your prospect will be extremely 
eager to hear what you have to say, 
since the topic is near and dear to 
his heart. This research is unques- 
tionably a great "do ropener." 

Be Prepared 
Now that you have the holdout as 

a captive audience, you go to work. 
If your research findings suggest 
that the prospect has low recogni- 
tion or image problems, you point 
out how your station can help im- 
prove prove things for him. Came to the 
meeting prepared with a package 
of avails. tailoring costs per tho - 
sand and reach-frequency data to 
his specific needs. Few can resist 
this attention, and chances are 
your station will get the sale - and 
a loyal client. 

Your data may uncover a con- 
sumer benefit which your prospect 
never imagined. Advertising 
speedy checkout, for example. can 
motivate customers to go out of 
their way to shop at a particular 
store. People have been known to 
drive 45 miles out of their way 
because it is easy to get in and out 
of a store. A media slogan like 
"You're always next in line at 
Meyers" can work wonders for the 
bottom line. 

There are many additional bene- 
fits to sales- oriented original re- 
search: 

It builds rapport between the 
prospect and your station. It gels 
the prospect's interest, he ap- 
preciates the .'free" help. and sin- 
cerely believes that your salesper- 
son and the station itself are in- 
terested in him and understand 
him. 

The research creates a press- 
ing need in the mind of the prospect 
and. if it has one. its agency. Your 
study presents a solution, backed 
by credible research. 

The research opens doors. In 
fact, it may even open up new in- 
dustries within your market. Take 
a look at how many industries in 
your market do not use radio suffi- 
ciently in their media plans. With 
sides-oriented research, many of 

"As radio competition 
increases in 1986 and 
beyond, it behooves your 
station to turn more to 
marketing ... marketing 
the station to the 
listener." 

them will be your sales target for 
1986. 

Research builds your station 
image within the business com- 
munity. Your account executive 
won't be just ore of many sales- 
people who cane knocking at 
the prospect's door: he becomes a 
"marketing specialist." Just think 
of the advantage your station will 
have over your competitors. 

The methodology need not be 
complex or expensive. Telephone 
research is very effective. Inter- 
views can encompass a whole ADI 
or they can be limited to a snarler, 
and more meaningful, geographic 
area. Research costs also vary on 
the basis of the length of interview 
and the sample size. A longer ques- 
tionnaire can encompass a whole 
industry and several establish- 
ments within that industry: if one 
prospect doesn't bite, another will. 

Regarding cost: By selecting two 
or three important local industries 
in your market and assessing their 
revenue potential. you can deter- 
mine how much money you want to 
spend. A research investment of 
less than :5669 can yield a return 
amounting to ten times or more 
over cost. 

As radio competition increases 
in 1986 and beyond, it behooves 
your station to turn more to mar- 
keting. Many statics do a great 
job marketing the station to the 
listener. That is good. It represents 
a quantum leap over the traditional 
methods luring listeners by means 
of expensive canoes and playing 
"Yen in a row." 

HOW TO AVOID PAYING FOR 
YOUR NEXT PROMOTION 

Hundreds of stations have discovered they can trap the benefits 
of 211's Plastic Card Promotions - boost ratings, sell non, time 
and increase profits - without it costing them a cent. 
What's the catch? There Writ any. Your sponsors foot the bill 
because it's THEIR promotion too! 
Phone now for more information 

CORPORAUXI 
P.O. Bs sis 106 313/ 
MADISON HEIGHTS, MI 48071 588 -7400 

Inn 
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TOOLS OF THE TRADE 

COMPUTER 
CONNECTION 
Plugging In For !rofit 

Radio is becoming an 
increasingly com- 
petitive medium. It 

is competing with newspa- 
per, with television, and 
(with very little prudence) 
with itself. Success is large- 
ly determined from the bot- 
tom line, which is directly 
proportionate to the size of 
the advertising pie it is able 
to slice off. Getting ahead 
requires hard work, innova- 
tive ideas, and the correct 
tools to implement a unique 
marketing plan. 

Your station's computer can be 
an effective and invaluable tool in 
developing a successful sales stra- 
tegy. Dozens of standard applica- 
tions exist (thanks to the hundreds 
of software programs currently on 
the market), but sales functions 
generally fall into three cate- 
g 

For ratings analysis. applying 
audience data to the needs o( pro- 
spective clients. 

As a word processing system, 
developing custom-designed sales 
proposals and personal mass mail 
hs. 

As a database. analyzing 
ratings and other information 
about your listeners and clients. 

By adapting these three compu- 
ter applications you should be able 
to crunch numbers and data to cus- 
tom -fit your prospective client 
needs. Using the data already 
stared in your computer files (or 
readily available through a varie- 
ty of sources), you can actually 
draw a better picture of the client's 
business than he has himself. By 
developing a clear picture of a pro- 
spective client's consumer base, 
and then designing an effective 
media plan, you not only will be re- 
garded as an effective radio station 
but as an innovative marketing re- 
source. It also allows you to be 
more effective on the creative lev- 
el. 
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Qualitative, 
Not Quantitative 

Qualitative research is an ex- 
tremely useful computer applica- 
tion. By plugging ratings data into 
your computer you can create a cli- 
ent's customer profile not only in 
terms of age but beckgraud as 
well. You can determine education 
and occupation, income, buying 
habits, and then analyze the mar- 
31,1986 

ket for particular radio stations 
and determine where that client 
would best spend his dollars. Obvi- 
ously you weak like a piece of that 
action, so you can use your compu- 
ter to examine your own audience 
and develop a plan that can help 
the client out. Research of this sort 
need not be expensive, and it can 
be a vital element in selling the 
hard- toget" client or the one who 

is sold on newspaper and television 
but not radio. 

Some dienta are far more n um - 

ber'correcious than they should be, 
placing too much emphasis on raw 
ratings data and too little on 
qualitative analysis. Computer-an- 
alyzed research can present a 
clear image of the client or the 
luring audience (or both), but 
concern over numbers carrot be 
aüoaed to stand in the way of their 
radio advertising schedule. If a 
client seems preoccupied with 
messuremeds - which may or 

"You can use 

your computer to 

examine your 
own audience 
and develop a 

plan that can help 

the client out. 

Research of 0115 

sort need not be 

expensive, and it 

can be a vital 

element in selling the 
'hard -to -get' client or 

the one who is sold on 

newspaper and television 
but not radio.' 

may not be valid -- you can try to 

satisfy his needs and projection 
with as much research as possible 

to get him on the air. 
It is easy to fall into the corn 

puter trap. relying on bits ant 

bytes for your every need. But the 

human factor is critical in the 

computer picture as well. and te 

suggest to anybody that computer 
alone will get the older is a gros 
misconception. Ultimately the de 

ant has to feel right about the sta. 

tion - and about radio. 
Keep in mind are fact: no cam 

pater ever sold a thing. The mks- 
person makes the sale, and the 

reps, media buyers. and clients are 

aware d this. They realize the im 

portance of the computer in devei 

aping your sales presentation.bd 
they aren't going to buy just be 

cause a computhr tells them k 
The computer simply a 
pushes the drudgery work that. 
you had to do it yourself. 
prohibit you from using the 
and knowledge you were 
hired for. Instead, you can 
your talents to the needs of the 
tion or client 
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TOOLS OF THE TRADE 

SILICON PLUS SALES 
EQUALS SUCCESS 

Five years ago most 
radio broadcasters 
were eyeing com- 

puters with great anticipa- 
tion. Only the largest major 
market facilities could af- 
ford the big pieces of iron 
required to accommodate 
traffic and billing opera- 
tions, and additional func- 
tions - such as program- 
ming and inventory control 
- were still an alluring 
dream. For many stations 
it was business as usual, un- 
til silicon replaced index 
cards and the age of the 
microcomputer dawned. 

How quickly things change. To- 
day most stations enjoy computer 
automation in a wide variety of 
business capacities, from traffic to 
prograrnrning to news to sales. 
Desktop compeers have replaced 
some of the antiquated mid-sized 
models, and many station person- 
nel view the PC u a vital tool for 
their job. Business software is 
available for virtually every sta- 
tion function, and time formerly 
spent hunched over a stack of pa- 
per can now be better spent on pro- 
'peeling. planning, or performing. 

Many salespersons often view 
their deparbnent's old IBM or Ap- 
ple desktapper as a sinnple ma- 
chine that cranks out invokes and 
collection[ notices on a monthly bas- 
is. They can't see pad the standard 
features to recognize functions that 
can adapt to innovation and inven- 
tion. The following article looks at 
some of the more recent applica- 
tions stations have developed for 
their PCs. Some of the below -men- 
tioned functions are being incorp- 
orated today at a number of sta- 
tions. while others are uses that are 
still a few months or years away. 
All, however. illustrate the many 
possibilities available to the crea- 
tive and imaginative salesperson 
at any computerized radio station. 

Your computer has two vital 
sales functions, both as the 
station's business center and as a 
word processing clearinghouse: 
data management and word pro- 
cessing 

Business As Usual 
You are probably already using 

your computer for a variety of 
business functions: that's probably 
the reason you purchased it in the 
first place. If your station is like 
most. your computer Ls likely a 
dedicated system primarily oper- 
ated by the front office staff. Its 
number one priority is probably 
scheduling spots, printing the logs, 
translating all inventory usage into 
an itemized statement, and print- 

ing it as a bill to be sent to the 
chest. Simple traffic and billing. 

Another fw :tian of this compu- 
ter is to handle the bookkeeping 
duties of the station. These include 
accounts receivable and accounts 
payable, as well as other general 
ledger applications usually han- 
dled dled as part of any station's ac- 

st - 
tionaccgoumt is electronically filed 
within the canputer. instantly ac- 
cessible for any number of uses. 
Most radio stations today have at 
least some sort of business system 
which handles mod, if not all, of 

these functions. 
Many stations, however. fail to 

see the great value of the informa- 
tion collected within the computer. 
The great quantities of data stored 
within any business system pro- 

vides a tremendous sales tool 

which often goes completely untap- 
ped. For example, you can project 
into the future and determine what 
percentage of inventory is sold by a 
particular date. If your strategy for 
processing your radio station has 
to do with supply and demand, and 
obviously if your inventory is tight, 
you are going to raise the rate. Or if 
it is not tight. you might want to ac- 

cept a lower bid. The information 
contained in the system can assist 
you in sales tracking from both a 
historical perspective as well as an 
indication of future performance. 

Data Base Support 
Computers can also be equipped 

to assist you in many sales support 
roles. Support computers are use-' 
ally the smaller, personal compu- 
ters ters - the tBM PC ( orcompatible) 
Apple. or even Radio Shack TRS-80 
models. These units are generally 
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small, stand -alone units operated 
by one user at a tirne, with their 
own independent printer. 

One ftatdameotal use of a sup- 
port PC is accounts list mamnge- 
ment, which occurs though the 
use of a databased management 
software system In a DBM pro- 
gram you have the opportunity to 
categorize blocks of information so 
you can axon that informatim 
by certain aria. For 
morn*. you might want to have a 
printout (or generate a mulling 
list) of every advertiser in the auto 
endive industry. To create this you 
build a selection code into the sys- 
tem so you can key in whatever 
category you're looking for and de- 
termine specific information about 
a specific client or group of clients. 
If you want to send a letter to every 
seasonal account who you know 
will have business corning up in the 
fourth quarter, you have a selec- 
tion code programmed into your 
database to flag it. 

Word For Word 
The second sales to application 

for your computer is word process- 
ing. In many cases you can take a 
good word processor and marry it 

to your database management sys- 
tem. This combination really 
makes your operations sophisti- 
cated. because it can isolate bits of 

information in one system and 
merge it into whatever require- 
ments you might have for your 
word processing. For instance. you 
might want to send a letter to every 
Ford dealer on your list, which, in a 
large market, might be a large 
number of clients. Of course you'd 
want to call them by their first 
name, and you'd want each letter 
to look as if it had been individually 

typed. The DMA system can flag 
each Ford dealer. marry it to the 

lette you type in the word process- 
ing system, pull his first name out 
of his address file and place it after 
the sakitory. and produce a "hand- 
typed" letter. 

Word processors are also excel- 
lent tools to use in the preparation 
of protessional- cooling client pre- 
sentation. Once you write a stand- 
ard station presertatim ana peg 
in the product category variables 
and the account's name and ad- 
dress, the computer can customize 
g hior each client. 

Graphically-speaking 
An additional sales application is 

business graphics. Radio broad- 
casters are just begionincg to dis- 

cover the visual capabilities of 

their computers. Using a "plotter" 
and some readily available soft- 

ware programs, you can generate 
some incredible darts and cart 
pare lve graphics which can Ales 
hate any number of comparative 
situations or future projections. 

Let's say that you non a radio 
station with a tremendous appeal 
in the 9544 demo. With a graphics 
program you corn take the Adana 
(or any research you have) and 
chart the demographic spread of 

your radio statice against your 
sip t tfoo and demonstrate why 

buying your station would be a bet- 
ter buy. If you need to explain to a 
potential client why radio is a 
necessary element of his media 
package, you can take your graphs 
and show how Station A covers one 
spectrum of the market, Station 
B satisfies another. and station C a 
third Virtually any dory in the 
market can be simplified by illus- 
trating it in your presentation. 

Ratings analysis is another spe- 

cialized computer application. The 
best ratings programs take the 
ARB information and put it on a 
disc, from which your computer 
can generate a wide variety of 

comparative market studies. A 

salesperson can show a custom 
ratings report to an advertiser and 
make virtually any case to buy 
your station. You can illustrate 
your demographic spread, sub- 
stantiate your case for buying 
three deep in the market, or com- 
pare radio vs. television or newspa- 
per hi demographic reach and cost. 
In any case you can generate these 
reports at great speed. producing 
tabulated results and creating 
graphic printouts - each of which 
is invakuable as a sales tool. 

High Tech vs. 

High Touch 

The computer age has provided 
virtually any business the ability to 

excel just by the press of a button. 

BY KEN MANESS 

Because of this high-tech ap- 
proach. however, many managers 
are losing sight of the human ele- 
ment in business. Number-crunch- 
ing aria electronic m anip lation 
have their place, but nothing can 
replace human touch. As Jar Nes- 
bitt says in "Megabrends," one of 

the big dangers of becoming high - 
tech is the loss of high touch. One of 

the pitfalls of trying to do too much 
toe fast is that you can pretty rap- 
idly send a signal to your salespeo- 
ple or other station erne oyees that 
you are a -*error ter or a 
aso cnmdter. 

111s, it is vital that you use care 
when you many the !nigh tech and 
the high touch together. As men- 
tioned above, when you send a 
maw mulling to every Ford dealer. 
use your computer to do it on a 
personal level. Nobody likes to get 
a letter that opens "Dear Ocar 
part" or "Dear Mr." when he 
knows you know his name. Instead 
of seeming remote. you can cus- 
tomize your approach so that your 
human touch brings a very person- 
al touch to the computer. 

Obviously there are many func- 
tions that don't lend themselves 
very well to computerization. The 
most fundamental advantage of us- 

ing a computer is saving time. You 
can do anything a computer can 
do, but it can do it much faster. Al- 

so remember that anything you 
can do by hand you can teach a 
computer to do. But when you must 
use judgment, or are reluctant to 
lose some of your personal involve- 
ment, using the computer may not 

be necessary or prudent. You may 
just want to accomplish those 
things without trying to automate 
or computerize them. - 

A computer is a useful sales tool. 

but it has to be used with wisdom. 
It can't do everything, just like you 
can't. But it can do most of what 
you do. and it can reduce the drud- 
gery of tedious tasks and free you 
up so you can make better use of 

your time. 
And time is money. 



Changing your station's format? 
BMI makes any mow easier. 

Without BMI's tremendous variety of 
music, any format change would be a lot 
more difficult. 

That's because BMI has always licensed 
and encouraged all forms of music. Even 
when others didn't. 

And no matter how many times 
a format changes, one thing will never 
change. You'll always have plenty of 
BMI music to play. 

I;`11 

Wherever there's music, there's BMI. , 19B5BMI 



Luther Vandross 
"The Night 
I Fell In Love" 

An album that's fast approaching 
Double Platinum 

An album that has given Luther a 
Grammy nomination: 
Best R &B Vocal Performance - Male 

An album that has already given you 
three smash singles: 
" 'Til My Baby Comes Home" 
"It's Over Now" 
"Wait For Love" 

Now, The New Single! 

"If Only For One Nigh 
Stage Two of "The Night I Fell In Love" 
Tour will commence on February 27, 1986. 
See Luther on tour with special guests 
Isley, Jasper, Isley! 

Lather Vandross , .. On Epic Records, 
Cassettes. And Compact Discs 

}1 
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TOOLS OF THE TRADE 

THE DR LL 
Hands -On Training 

Training is an essen- 
tial tool of any 
trade, an element of 

professionalism that is in- 
tegral to preparing for a 
successful career. No one 
wants to go under a sur- 
geon's knife if the doctor 
has no training in his field. 
A person who has all the 
creativity in the world but 
can't play the scales has no 
chance at being a concert 
pianist. And a salesperson 
who has no training in the 
art of selling really isn't a 
salesperson. People who 
are unaware of the import- 
ance of training are gener- 
ally those who do poorly in 
their chosen field or who 
are poorly- served by un- 
trained professionals. 

In the radio business we are al- 
lowed to make only a first impres- 
sion. if a radio station sends an un- 
trained salesperson into the mar- 
ket and that person makes a nega- 
tive impression. the chance of a 
second salesperson getting in are 
not very good. Training that first 
person to go in and make an ex- 
cellent impression is the key to suc- 
cessful business. 

Contrary to popular belief, ev- 
eryone is in sales. This includes the 
local minister, the schoolteacher, 
the newspaper reporter, and the 
more anions radio station sales- 
person. Each of us needs good, 
ongoing sales training - including 
the sales trainer himself. I believe 
in sales training so much that as a 
sales trainer I attend sales training 
seminars put on by my competition 
because they always teach me 
something about selling my service 
to someone else. Training is 
critical 

Basic Training 
There is no such thing as "five 

steps to perfect sales." Still. there 
are a few pointers - Ctetddsns. 
as I call them - that can lead to a 
more understanding and effective 
sales approach. The most impor- 
tant of these is establishing the 
customer's needs, and realizing 
that there is no one reason why 
people buy. A good sales training 
program will show individuals with 
little sales background how to ask 

the question "what will it take to 
get the customer to buy ?" 

Another Chuckisn says that ev- 
ery customer has a secret and that 
secret is what it would take for that 
customer to say "yes." Everyone 
would like to be shown a reason 
and an excuse to do business. and 
breaking through that personal 
secret is the key to walking away 
with an order. You have to 
establish the customer's need, and 
you do that by asking the right 
questions and listening to the an- 
swers. Nine times out of ten they 
will keep that information to them- 
selves, but if you can learn their 
secret you learn their need. 

One of the most eanu n mis- 
takes a salesperson can make is as- 
suming he or she knows "the an- 

swer." The typical, untrained 
salesperson hits the streets with 
the answer already "figured out." 
They think they know why the cus- 
tomer should do business with 
them, but never take the time to 
find out how the customer per- 
ceives the situation. Sales is the 
ability to ask the question, not the 
smug self -satisfaction of assuming 
the answer. If a salesperson asks 
the right questions and lawn why 
for why tot) the customer will (or 
won't) do business, he can feed that 
knowledge right back and get the 
contract signed. 

Asking The Question 
When a man toe into a hard- 

ware More and aria Br a waster- 
inch &W ter, Ai doss he want? 

He wants a quarter -inch hole. 
Knowing how to ask the question 
and understanding stet the cus- 
tomer needs will bring abort the 
sale. To illustrate this Chuckisn, 
let's look at the local hardware 
store. The store clerk knows that 
each customer who walks into the 
shop has a specific need; fiery few 
people browse in a hardware store 
just for kicks. The customer usual- 
ly is looking for a hammer, or a 
pound of nails, or a length of pipe to 
hook up an automatic ice maker. In 
each case, if the clerk asks the 
customer what he intends to do 
with the nails or the pipe, he can 
suggest something else that the 
customer can buy. If the customer 
is looking fora v. -inch bit, the clerk 
knows the person is trying to drill a 

BY CHUCK REAVES 

hole but might be able to suggest a 
saddle valve that will make the jab 
easier or more efficient. 

Applying this to radio. a sales- 
man has to go in and figure out 
what the client wants. Obviously 
the hardware clerk is going to say 
he wants more sales, but what he 
really wants is more qualified buy- 
ers, with a legitimate need. walk- 
ing into his store. If the salesperson 
attempts to understand the client's 
needs and walks into the store with 

'There is no such thing 
as 'five steps to perfect 
sales.' A good sales 
training program will 

show individuals with little 
sales background how to 
ask the question 'what 
will it take to get the 
customer to buy?' " 

a genuine interest in finding a solu- 
tion, he will get a lot further than if 
he talked demographics, coverage. 
ratings, and so forth The hard- 
ware store owner doesn't know 
about all these things, and they 
mean very little until they trans- 
late into hard sales. 

Mandate Or Myth? 
At this point it is necessary to 

dispel several longstanding myths 
abort sales. First, there is no one 
way to sell. Everyone approaches 
sales differently, and it is wise to 
capitalize on your own unique tal- 
ent, skills, and experience. Use 
your own personality to make the 
sale happen. Another myth to 
strike down: the secret of sales 
does not emanate from the gift of 
gab. The secret of sales is listening, 
not talking. Too often I have seen 
saleapecsarm care out of a training 
session and think it is time to go out 
and talk to the customer. It isn't. It 
is time to go out and listen to the 
customer 

Time was that sales was ap- 
proached in a scientific manner 
When I was with AT &T we told our 
people how to dress alike, talk 
alike, and walk alike. Everyone 
wore the same three-piece pin- 
stripe sus. with a white shirt Men 
and women wore the same tmi- 
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TOOLS OF THE TRADE 

THE DRILL: HANDS -ON TRAINING 

Continued from Page 29 

form, checked their personalities 
at the door, and tried a very rigid 
procedure to try to sell the client. 
Today's sales managers are dis- 
covering. however, the importance 
of dressing for the personality of 
the customer. You stand a better 
chance of selling the hardware 
store owner if you dress like him 
than if you dress like a penguin. 

Also, sales should be looked at as 
helping rather than selling. No one 
really wants to be sold, but most of 
us enjoy buying. The difference is 
that we buy what we think we need, 
and resent it when some hard -pres- 
sure salesperson comes into the 
picture and tries to pass something 
off on us. It may be something we 
really need, but we will resist the 
sale just for the sake of resistance. 
However, if the salesperson takes 
the time to really understand what 
we need. and explains how the pro- 
duct or service will assist us in our 
daily lives. we will be much more 
amenable to laying out some hard - 
earned cash. 

Persistence Pays Off 
The power of persistence cannot 

be overlooked. For every one per- 
son who says "yes," there are 20 

others who say "no." This is part of 
what I call the Theory of 21. If a 

salesperson is looking for a positive 
response. he must find that 21st 
person. It is an "if at first you don't 
succeed" proposition: you have to 
keep going back and ask for the 
sale. It is too easy to give up an or- 
der, which makes it even easier to 
give up the next order. If a sales- 
person refuses to give up he will go 
straight to the top. 

It offends and disappoints me 
that we live in a society where giv- 
ing up is considered ordinary and 
not giving up is considered extraor- 
dinary. People think you're nuts if 
you keep going back for the order 
after you've already been turned 
down. For instance, again when I 
was with AT &T, if a potential cus- 
tomer said, "I'm not going to buy 
from you," I would not give up. In- 
stead I'd go back a few days later 
and again ask for the order. They 
would say. "We are buying from 
your competition," and I would go 
back again and ask for the order. If 
they said they already bought from 
the competition, I would go back 
again. And if they said. "We are 
putting your competition's equip- 
ment in the basement as we sit 
here and speak," I would go back 
again because inevitably some of 
that equipment wouldn't work. 

No sale is ever lost, and the per- 
son who wins is the one who keeps 
going back. A customer never says 
no, just "not 

Buying Sight Unseen 
One of the most common excuses 

why a potential customer will not 
buy radio time is that it is intangi- 
ble and immeasurable. "How do I 
know these ads on the radio are do- 
ing any good at all," is the rhetori- 
cal question. You can't see it, you 
can't feel it, and once the :604ipot is 
over it's gone forever (until next 
time, that is) . Selling radio is a con- 
ceptual sale. It's tough to sell, and 
it's easy to get discouraged and 
give up. But it also brings out the 
best in a salesperson. 

"... It is too easy to give 
up an order, which 
makes it even easier to 
give up the next order. If 

a salesperson refuses to 
give up he will go straight 
to the top." 

What tools can the radio sales- 
person use to break down the com- 
mon resistance and get the order? 
Information. He has to be armed 
with the facts: why radio works or 
doesn't work (as claimed by com- 
petitive media). It works because 
repetitive messages lead to greater 
retention. It works because it 
reaches a greater audience. It 
works because it sticks for what- 
ever reason. Thousands of reasons 
exist why radio works, and the cre- 
ative salesperson will select those 
that fit the customer and his need. 

The salesperson also must know 
how to refute the negatives. If the 
customer says, "I'm not going to 
buy from you because I use news- 
paper." you have to assume that is 

an invalid excuse and push further. 
Then if the customer says, "Well. 
I'm already on a' couple of other 
stations." this means that he is 
aware of radio's effectiveness. So 

you canter with something like, 
"Then you agree that radio does 
worst ?" Obviously the customer 
does, or he wouldn't be advertising 
on those stations. This tells you 
something about his need, which 
lets you tell him how your station 
can help his need. and before you 
know it you're closing the deal. 

Reverse Psychology 
Whenever a customer tells you 

why he won't buy from you he's 
really telling you what it would 
take for him to buy from you. The 
most contrnon resistance to a po- 
tential order is "I've already 
bought your competition,," which 
- if you know your competition - 
provides you with a fairly good 
idea of what the customer is look- 
ing for. Once you know this. tailor- 
ing your approach to fit his per- 
ceived needs should be simple. 

If your presentation still falls on 
deaf ears, try another approach. 
Virtually everyone likes to offer 
advice when he can. and your po- 

tential customer is probably no ex- 

ception. If he refuses to buy your 
station. hit him with a genuine plea 
for help. If he says, "We're pleased 
with our present media plan." ask 
him to outline what it is he's doing. 
1èil him you want to know how he 
approaches his business. so you 
can get a better idea of his 
philosophies and techniques. Ask 
him why he's using your competi- 
tion, or why he doesn't believe in 
radio, and what he would do if he 
were trying to sell a person like 
himself. As soon as the customer 
starts to answer. he is telling you 
what it would take to present and 
close the order. 

Everybody likes to think he can 
run another person's business bet- 
ter than the person actually in 
charge. Jocks think they can do a 
PD's job better, the PD thinks he 
can do the GSM's job better, and 
the GSM thinks he can do the Pres- 
ident's job better. Some of this may 
be due to career frustration, but 
some is also based on fact. Proxim- 
ity tends to shrink a person's atti- 
tude and performance, blending 
the trees into one large forest. You 
know better than anyone else what 
it would take for a car salesman to 
sell you a car, and you'd probably 
appreciate the chance to so in- 
struct him. Likewise, your custom- 
ers should jump at the chance to 
impart information on how to sell 
them. By analyzing and under- 
standing what they say you can de- 
rive a good impression of their own 
tastes and preferences. 

A Few Don'ts 
Now - do you see what we've 

done? The last few paragraphs 
have been reminding you of prov- 
en sales techniques, but as you 

Atter 15 years of small and major market radio management, sales, and programming, I 

became "the attorney who's been there," bringing new meaning to the word "counsel" Our 

customized course on "practically everything you wanted to know about owning a radio station 
but didn't know who or what to ask" is just one aspect of our full- service assistance to first- 
time owners. Station audits with specific suggestions for profit -improvement, contract 
negotiations and drafting, and dispute arbitration are other ways we an help you. Find out 
more. Contract attorney /consultant Barry klieleky at 132 E. 45th St, New York, NY 10017. Or 

call (212) 37S-I1:, 
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"... Understanding is a 

combination of wisdom 
and knowledge ... to 
adapt the myriad sales 
training to intuition, 
coupled with experience 
and hard work." 

read them new sales ideas came 
into your mind. This is the value of 
continued training. You've proba- 
bly heard these ideas before, but as 
you reread them just now you were 
able to relate recent experiences to 
these principles. This will help you 
be a more effective salesperson: 
that's the value of continued train- 
ing. 

The major mistake most sales- 
people make today is talking too 
much. Rule number one: don't out- 
talk the customer during the first 
half of your meeting. Too many 
salespersons believe their wit and 
personality and gift of gab will seal 
the deal, but this approach can be 
misleading and detrimental. If the 
appointment is scheduled to last 20 

minutes. let the customer talk 90% 

of the time. 
Also: don't ever take yourself too 

seriously. This is a major error 
that. again. a lot of errant salespeo- 
ple make. They feel that the world 
will come to an end if they don't 
close the sale. Salespeople who 
start to lose are generally those 
who aren't having fun with their 
jobs. Above all else. sales should be 

fun. 
Another suggestion: mirror your 

customers. If you're meeting with 
your good of country boy bottler 
and distributor, dress and talk ap- 
propriately. If the client is an exec- 
utive bank type you'll want to take 
off the John Deere cap and put on a 

silk tie and a healthy dose of so- 

phistication. 

Personality & Behavior 
We have already established that 

understanding the market and cus- 
tomer is a vital element in a sales- 
person's job. But exactly what is 

understanding? Where does it 
come from, and how is it applied? 

First, by understanding person- 
ality. 

Four personality types generally 
exist in business the driver, in- 
fluencer, steadfast, and the analyt- 
ical personality. Understanding 
these four traits can greatly help 
you learn to approach people the 
way they want to be approached, 
and recognizing them is easy. For 
instance, if a person is a driver, he 
doesn't want any stray chitchat : he 

wants you to state your business 
and get out. The salesperson who 
succeeds is the one who studies 
these personalities and applies 
them in his job. 

Understanding personality types 
is a learned science. Luck may 
work in the beginning, but eventu- 
ally it comes down to general in- 
tuition - which is learned only 
through perseverance and experi- 
ence. For instance, if I went into 
your office the first thing I would 
do is look you straight in the eye. 
shake your hand, check out your 
handshake and your dress and 
your office. You can learn á lot 
about a person in just a few short 
minutes, and once you get a feel for 
how a person works you can adapt 
your style accordingly. 

Understanding is a combination 
of wisdom and knowledge. It is the 
combination of intuition and gut 
feel. It is the ability to play a hunch 
rather than check the facts, to sell 
on the feel of a handshake rather 
than the weight of a formal presen- 
tation. Understanding is being able 
to adapt the myriad sales training 
techniques to intuition, coupled 
with experience and hard work. 
Experience is what tempers the 
wisdom and intuition we have, but 
the sales training brings the exper- 
ience. Sales training provides the 
fundamentals. 

"who says you can't 
get somethin' for 
nothin' ?" 

Something for nothing! You Bet! Bill Hennes & Associates, 

one of the nation's leading program consultants in all formats, 

announces an on location, no cost, no obligation market study 

and analysis. You cover the travel expenses - we do the rest! 

Act now and save up to $3000. This offer ends March 15th. 

Make sure your station is ready for the upcoming rating period. 

Call (3I 2) 364-6966 for full details. 

mLL Fenno 
1814 Catalpa lane Mt. Prospect, IL 600565(312)364-6966 



PROFESSIONAL 
PROLIFERATION 
Evaluating Sales Training Programs 

ossibly the most im- 
portant thing a ra- 
dio station can do 

today to escalate its value is 
to have and maintain a 
highly trained performing 
sales staff. Selling radio 
advertising has become a 
true profession, requiring 
skills far beyond our expec- 
tations of just a few years 
ago. Asa result the number 
of sales trainers and con- 
sultants have profilerated 
profusely. 

A recent industry survey listed 
27 training companies which ape- 

i cialized in working with radio sta- 
tions. From this vast cumber, 
which seems to be growing every 
year, how do you choose a sales 
trainer or consultancy service that 
best suits the needs of your station? 
How can you be sure the sales 
training "pro' has values and atti- 
tudes that are reflected in you own 
business philosophies? And how 
can you be sure it won't simply be a 
grand waste et money? Following 
are some guidelines to use in mak- 
ing the decision. 

Goal -Oriented Training 
What do you want your training 

program to accomplish? 
A sales training program is not 

vastly different from the training 
of a sports team. Training is the ed- 
ucation and practice that must be 
done to make even routine transac- 
tions go smoothly. In the case of a 
baseball team, each spring is a 
time of training and review of fund- 
amentals of the sport One would 
suspect that a team like the Kansas 
City Royals could attribute part of 
its 1985 successful season to the 
training it went through in Febru- 
ary and March. How else do you 
make the fielding of a grander on 
Astroturf look so easy during the 
World Series? 

Many examples of sales training 
payoffs exist in all fields of busi- 
ness. Some of it is good, some is 
bad. While sports analogies pro- 
vide very visual examples of both, 
more dramatic illustrations can be 
drawn studying blatant examples 
in other professions. In a notorious 
highway patrol incident, for mum- 
pie, four officers were killed in a 
gunfight. After the shooting was 
over, one of the dead officers - 
who had reloaded during the shoot - 
out - was found with cartridges in 
his pockets. Under fire, he had ap- 
parently taken precious seconds to 
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do what he learned on the practice 
range: eject his empties into his 
palm and stuff them into his pocket 
before reloading live rounds. Obvi- 

not all training is good and it 
is important that the lessons being 
taught are of some intrinsic value. 

In another incident, an officer 
had stopped a vehicle for a traffic 
violation and suddenly became the 
target for the driver's handgun. 
Witnesses were surprised to see the 
officer draw and fire two shots, hol- 
ster the weapon, and stand in the 
military at ease position. Upon in- 
vestigations, it came to light that it 
was department policy on the fir- 
ing range to fire two rounds and 
then holster the weapon and stand 
in the "at ease" position. The offi- 
cer had reacted instinctively, ex- 
actly as he had been trained. Had 
the officer missed and returned to 
the "at ease" position, his training 
would have made him an easy 
target for tragedy. 

Sales: The World View 
Is sales training presenting 

real -world situations? 
The sales training company you 

choose should demonstrate exper- 
tise in making its training simulate 
actual selling situations. This train- 
ing helps cope with reality and the 
everyday pressures associated 
with it. 

Video tape has made real -world 
simulation possible and has gained 
in popularity among sales trainers 
and consultants. If you purchase 
video tapes. make sure they are 
not just another lecture or talking 
head. Video sales training lectures 
can be deadly or dull Many of us re- 
member dozing off during lectures 
when we were in school tor attend- 
ing various conventions), and a 
video lecture may cause a dozing 
response from your salespeople. 
While sleep learning is a subject of 
discussion in some research 
centers, your station's sales train- 
ing session is not where you want 

that research to occur 
Training to face reality takes ex- 

tra time, extra energy, extra crea- 
tivity, and extra money. All of 
those "extra" ingredients cannot 
be provided by the sales consultant 
working out of a garage. The 
ftrtn(s) you have been investiga- 
ting should have given you refer- 
ences: check them out 

Adult Education 
Was the prospective educational 

system designed for adults? 
Many sales training "meets" 

have developed metaphoric (and 
fascinating) presentations, but ap- 
plying them in real -life situations 
can be quite disastrous. "War 
story" sales training, for instance, 
fulfills the ego of the presenter and 
is often entertaining to his audi- 
ence. However, the educational 
value of the program may be ques- 
tionable because its battles are 
won and lost in the trenches, not on 
the playing fields. 

The faudatice of any effective 
training program is founded on 
performance. When a program is 
performance-based the participant 
does not go forward until various 
knowledge requirements are com- 
pleted in the current session. This 
performance -based focus on the 
salespeople is called student -cen- 
tered learning. This means that 
each training objective undergoes 
a thorough task analysis, and is 
studied because the participant 
needs to know certain skills or 
techniques to be a successful sales- 
person. 

Whatever sales training you 
choose should take into considera- 
tion the most modern concepts and 
principles esteeming both how 
salespeople learn and what sales 
people need to know. Only thragh 
csutinued testing and refinement 
will a training program cantine to 
match content to salesperson 
needs. 

The sales training program you 
select should cover three basic ele- 
ments: watching, learning, and 
adapting. The salesperson needs to 
be able to watch a strategy, have 
the opportunity to learn what the 
ingredients of that strategy are, 
and see how it works. Only then 

can the salesperson adapt the stra- 
tegy to his individual style. This 
process is no different from that of 
a basketball player learning the 
fwidsu emtals of a layup and then 
adapting the lesson into a slam 
dunk. Sales techniques have to be 
practiced and adapted to the indi- 
vidual 

Nothing set forth in a sales train- 
ing Program should be presented 
as the absolute answer to all sales 
problems. There are no aheokdes 
in sales. No two situations are ever 
exactly alike and no set of proce- 
dures is always effective. What 
should be offered are options that 
are valuable for your salespeople's 
repertoire of skills. Most sales 
techniques are simple and based 
on costume sense: but they require 
extensive practice to be used suc- 
cessfully. Salespeople need to know 
what wets for them. The tactics 
and strategies presented have to 
be practiced and refined until they 
become natural and internalized 
for the salesperson. The point is 
that salespeople will instinctively 
revert to the way they have been 
trained. 

Training .. . 

And Then Some 
Is the training done consistently? 
Any firm offering a quick-fix 

sales seminar or a quick -fix set of 
training tapes is not providing the 
full story. 

Salespeople have to work con- 
stantly at refining and adapting 
their selling capabilities, not only 
in formal and informal training 
sessions but, most important, by 
using those skills on a daily basis in 
the course of their duties. If sales 
people are not encouraged to use 
the training they have received, 
the money you spend for sales 
training can only be called an ex- 
pense - not an investment. 

If you choose a sales training 
program that is done in a one-shot 
manner, 70% of it will be forgotten 
in 20 days. This is illustrated gra- 
phically in the book "Educational 
Psychology" by E.L. Thoradyke. 
The curve of forgetting meaningful 
material shows: 

After one day, 72% of what is 
learned is remembered. 

BY STAN FORRER 

After five days, only 56% is re- 
membered. 

Alter ten days, only 47 %. 
After 20 days, only 30 %. 

The responsibility for assuring 
sales training success rests square- 
ly on the shoulders of the manage- 
ment team. Sales trainers who tel 
you otherwise should cause you to 
consider another trainer. It is man- 
agement's commitment to the con- 
cept of regular repetition and rein- 
forcement ent that assures success of 
the training program you select. 

Mark Twain claimed that Missis- 
sippi riverboat pilots had the 
toughest job in the world. No mat- 
ter how often they made the trip 
between St. Louis and New Or- 
leans, the river never stayed the 
same. Sandbars would move. Shift- 
ing channels would create islands 
out of peninsulas and peninsulas 
out of islands. If Mark Twain lived 
in our time he might say managing 
a radio station was the toughest job 
in the world. Much like the Missis- 
sippi River. a station never seems 
to stay the same: just when you be- 
lieve you have the perfect sales 
staff, someone moves an, a shift oc- 
curs, and you are starting all over 
again. 

The sales training program at 
your station can become one of 
your best management tools to 
deal with the constant stabilized 
base to help minimize the effects of 
the constant shifts. The sales train- 
ing commitment you make can 
have a positive impact on your bot- 
tom line. However. training doesn't 
work by itself. It requires manage- 
ment to commit to the success of 
whatever programs you choose. 
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RATINGS AND RESEARCH 

JHAN HIBER ' 

"REAL WORLD" SAMPLING 

The Music Panel 
By Steve Warren 

I became disenchanted with callout research. I saw it 

was biased toward ballads. It can't test new music very 
well; it's expensive and time-conanning. And training/su- 
pervising a callout staff was a bitch. 

But there was one thing that 
troubled me the most: fallout data 
wasn't drawn from "real world" 
sampling. People normally don't 
listen to music over the phone. And 
they don't judge music by hearing 
only a few seconds of it. 

So I started experimenting with 
mail-back cards. The more I work- 
ed with direct mail research, the 
more I liked the results. My sys- 
tem. "The Music Panel." is a ver- 
satile music research technique, 
which may also be utilized for 
other research applications. 

"Real World" Testing 
Arbitran uses direct mail to 

tabulate listening. The Music Pan- 
el uses direct mail to evaluate 
music preferences and responses. 
Short research questionnaires are 
mailed weekly to pre-selected re- 
spondents. Each person is asked to 
evaluate a limited number of 

songs. If the respondent is un- 

familiar with any song, he's in- 

formed that it's played regularly 
on the radio station and encourag- 
ed to cure in to hear it. If he doesn't 
know or doesn't hear a song, he 

marks a "don't know" box vend to 
the tide. and ft's not melded in the 
tabulation. 

The "real world" is where the 
audience normally hears and en- 

joys music - on the radio. It's a 

familiar environment. The listener 
is relaxed, in his own element, and 
has 'normal" receptivity. There- 
fore, responses and evaluations are 
less biased and more accurate. 

Benefits & Handicaps 
The Music Panel can be used to 

test only a few songs per respon- 
dent. For those accustomed to test- 
ing 40 or more songs per person via 

callout. this is a problem. The 
Music Panel, however. strives for a 
more accurate picture of the tested 

songs. Remember, the listener 
hears all the songs in the normal 
environment. 

The Panel is best for testing 
songs the programmer is most con- 

cerned about: i.e., recurrents that 
may be burning or new adds. The 
Music Panel is particularly valua- 
ble for evaluating the newer play - 
list adds, which don't research well 

by callout or auditorium testing 
methods. And this system elimi- 
nates "data- padding" (cheating 1 

and interviewer mistakes. 
It takes approximately ten days 

from date of mailing the week's 
questionnaires until enough cards 
are returned for tabulation. For 
those used to overnight tabulations. 
this may be troubling. Participants 
may be recontacted and queried 
again two or three times per year. 

Hearing From Listeners 
The research card leaves space 

for listeners' open-end comments. 
Anyone who's ever reviewed ARB 

diaries agrees the written com- 

ments are often more enlightening 
than the actual diary entries. This 
system opens a new channel of 

Stew Warren 

Steve Warren is Director of The 
Programming Co-op, which he 

established in 1981 after a 

20-year radio programming ca- 
reer. The Fayetteville. AR -based 
firm provides consultancy, re- 

search, and programming services 
for medium and small market sta- 

tions and presently counts 19 

clients with CHR Country. and 
'VC formats. Warren also wrote 

The Programming Co -op Opera- 
tions Manual." 

cannrmkations between the lis- 

tener and PD. Given this oppor- 
tunity. listeners tell you interesting 
and important things - an excel- 
lent source of qualitative informa- 
tion. 

"The Music Panel builds 
a very large mailing list. 

With this you can get 
answers to virtually any 
question you think of or 
for direct mail promotions." 

Doing It Yourself 
Although you could retain The 

Programming Co-Op to handle the 
Music Panel research, you can also 
do it quite well in-house. You need 
a computer with good mailing list 
and calculation software pro- 
grams. And, of course, a person to 

handle it all. 
You may want a graphics pro- 

gram. You can evaluate data 
strictly by the numbers, but I've 
found a chart or graph gives me 
new insight. By examining such 
displays. I'm able to "see" a 
record's pattern ( right- brain) in 
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Using graphic dsphys, you can "see "a record's pattern (right -brake) in addition fo the logical, numbers -only (k/t -bran) evaluation. (Note: These are "old" 

graphics based on "old data. '7 
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addition to the logical. numbers- 
only (left-brain) evaluation. 

You also need a good copy ma- 
chine. You can send it all to the 
printer each week, but it's quicker 
to run copies of your research 
cards and questionnaires in the of- 

fice. Hint: Don't use shoddy quality 
copies. Do use colored paper. 

And you'll need a bulk mail per- 
mit and a business reply permit so 

participants won't have to pay 
postage. The permits cost $50 each. 
And a chat with the post office will 

help you calculate the cost of your 
weekly mailings. 

Your Mailing List 
There are several ways to build 

your mailing list. You can start 
with previous contest and registra- 
tion entrants. You can get active 
listeners (and their friends) from 
your request lines. Or you can 
select participants at random by 
phone to bring in specific types of 

listeners you want to include in 

your samples. 
You can also solicit participants 

over the air with a liner like this: 
. "We'd like you to be part of our 
Music Panel. Help us play more of 

the music you like most. Send us 

your name, age, and address ..." 
This will generate response from 
both active and passive listeners. 
The opportunity to tell you directly 
about their music preferences is a 

strong incentive for people. 
I don't advise buying mailing 

lists. It's best to build your list in 

your own computer. A versatile 
mailing list program will allow you 

to re-sort and use your lists in a 

variety of ways, which will prove 
most valuable in the future. 

Residual Benefits 
Over the course of time, The 

Music Panel builds a very large 
mailing list. With this tremendous 
data base. you can easily get an- 
swers to virtually any question you 

think of or for direct mail promo- 
tions. 

There are sales applications. too. 

You can tie in a direct mail flyer or 
coupon distribution with a client's 
spot buy. This provides an extra in- 

centive for increasing the budget. 
These client mailings could be in- 

cluded in your Music Panel pack- 
age or mailed separately. 

The data base allows you to 

research your audience's use of a 
client's product or service. A sales 
presentation with impressive 
graphics, showing how many of 

your listeners could be his custom- 
ers, can be very persuasive. Or you 
can do simple questionnaire re- 
search for your clients. Becoming 
a retail research source holds 

tremendous potential for a station 
(not to mention extra income I . 
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And Valerie 

JACK WAGNER 
"Love Can Take Us All The Way" 

(Duet With Valerie Carter) 
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L RATINGS I 

Fall '85 Arbitron Results, 12 + 

Anaheim 
KIIS-FM, KBIG, KABC 

Steady; KROO, KLOS Vault 
Toward Top; KRTH Leaps 

Up; KKGO Doubles 
Swop 45 F.I 15 

KaSfM (CHR) 9.1 9.0 
KBKi (B EZ) 8.8 8.8 
KABC (Talk) 5.7 5.9 
KROO (AOR) 4.3 5.9 
KLOS(AOR) 4.7 5.7 
KRTH (Gold) 3.3 4.9 
KJOI(BEZ) 4.9 3.9 
KNX (News) 3.2 3.6 
KKHR (CHR) 4.0 3.4 
KMPC (BBnd) 4.3 3.4 
KOST (AC) 4.3 3.2 
KMET (AOR) 3.9 3.1 
KRIM (News) 2.5 2.5 
KF1(AC) 1.6 2.4 
KFAC-FM (C1as) 1.8 2.2 
MOO (AC) 1.4 2.1 
KK00 (Jazz) 1.0 2.1 
KBZT(AC) 2.3 2.0 
KZIA (Ctry) 2.6 1.9 
KMOO (AC) 1.6 1.8 
KIKF (C1ry) 1.5 1.8 
KNOB IBiEZ 2.0 1.8 
KEZY (CHR) 1.3 1.4 
KLAC (Ctry) 1.8 1.4 
KRLA (Gold) .9 1.3 
KTNO (Span) 1.2 1.2 
KUTE (B.11) 1.4 1.0 
KWIZ(AC) .9 1.0 
KYMS (Rel) .9 1.0 
'FOmrrly K/rTZ iCMRI Ma 800u011. 

Portland 

KKRZ Leads Market, Takes 
Massive CHR Lead; KXL 

Combo Gains Three; KINK 
Up To Fourth; KKCW, KKLI, 

Tighten NC Race; 
Country Up 

Spiny 85 FY 85 

KKRZ (CHR) 89 98 
K XL-FM (B.EZ) 74 83 
KXL (News) 56 8.0 
KINK (AOR) 57 71 
KGON (AOR) 6 2 6.4 
KEX (AC) 81 6 3 
KOW (AC) 101 6.3 
KKCW (AC) 46 5.9 
KUPLfM (Ctry) 40 4.8 
KYTE (Bind) 4.8 4.8 
KMJKfM (CHR) 80 4.3 
KKLI* (AC) - 3.6 
KWJJ (Ctry) 2.8 2.8 
KWJJfM (Ctry) 1.7 2.5 
KYTE.FM (Cleo) 2.3 2.3 
KPOO.FM (Rol) 1.7 2.1 
KKEY (Tsk) 1.4 1.7 
K8O0 (Gold) 1.7 1.6 
KKSN (C1es) 2.1 1.4 
KPOO (Ref) .6 1.2 
.s.sdus how WWII 41 Ma MI 
WO RAO 1n. A,p 11846. 

Columbus 
WLVO Has Monster Book; 
WCKX Nearly Doubles To 

Lead BIU; WVKO Also Up; 
WCLT-FM Doubles 

Spiny 85 Fat 85 

WLVO (AOR) 11.5 15.1 
WXOT (CHR) 11.1 105 
WTVN (AC) 10.1 10.4 
MUSS-FM (B EZ) 12.6 9.7 
WSNY (AC) 10.8 9.6 
WNCI (CHR) 4.9 5.3 
WRMZ (Ctry) 3.9 4.2 
WCKX (B U) 1.9 3.4 
WMNI (Ctry) 3.6 3.4 
WVKO (BU) 2.7 3.3 
WBNS (AC) 2.2 3.2 
WHOK (Ctry) 3.6 3.0 
WCLTfM (AC) .7 1.5 
WLW (AC) 1.5 1.5 
WUT (13,U) 3.1 1.5 
WRFD (Rel) 2.4 1.4 
WBBY (Jazz) 1.8 1.3 
WCOL IN T) .8 1.1 

Louisville 

WHAS Zooms Over 15; 

WRKA Gains Four WVEZ 
Up Two; WDJX Debuts 

Solidly As CHR 
*mg 45 Fa/ 45 

WHAS (AC) 12.4 15.3 
WAMZ(Ctry) 14.0 11.4 
WLRS(CHR) 11.9 9.0 
WRKA (AC) 5.0 8.9 
WOMF (AOR) 8.6 8.5 
WVEZ (B EZ) 5.6 7.7 
WAVG (AC) 5.5 6.8 
WDJX (CHR) - 5.8 
WLOU (B UI 8.4 4.9 
WJYLIB U) 4.3 4.2 
WCII(Ctry) 4.5 4 0 
wAKY (Gold) 2.9 2.9 
WXLN(Rel) 1.3 1.5 
WXVW (B. EZ) 2.0 1 4 
Fas( OOw rOmMrrY wl(J. 

Sacramento 

KS FM Steady At Top; 
KWOD Gains Three For 
Second; KFBK, KSKK 

Up A Share 
Sprny 85 F,. 85 

KSFM (CHR) 10.5 104 
KWOO (CHR) 5.9 89 
KCTC IIìEZ) 9.2 8.2 
KXOA-FM (AC) 90 7.7 
KZAP (AOR) 104 7.0 
KFBK (NIT) 57 6.7 
KXOA (Bind) 41 4.7 
KSKK(Ctry) 35 48 
KHYL( AC) 40 37 
KRAKICtry) 50 3.4 
KAM (Clry) 4.4 3.3 
KCVO (BBrTd) 29 3.0 
KROY(AC) 2.0 2.4 
KPOP (CFii) 2.8 2.0 
KOO (fWT) 1.5 1.3 

'S.aeMO eae M1r5 to KAMIiM 
D.e9adr 1845. 

'Fs* 0oá. w RtAC wee atsua10r 
1985 

Indianapolis 
WIBC, WFBO Trade Places 

In Close Race; WXTZ, 
WFMS Join Double -Digit 

Ranks; WZPL On The Rise 
SP.9 85 FAO 85 

MSC (AC) 15.4 14.7 
WFBO (AOR) 15.5 14.4 
WXTZ (BIZ) 9.2 10.2 
WFMS (Ctry) 8.2 10.0 
M2PL (CHR) 8.3 9.6 
8/TLC (BU) 8.3 8.0 
WENS (AC) 6.1 6.1 
WMLF (88nd) 4.4 4.5 
WNAP (CHR) 4.9 4.1 
WTPI (AC) 2.6 34 
WIRE (Ctry) 5.1 2.4 
WNOE (AC) 2.1 2.1 
WORT (BUI 1.3 1.0 

Buffalo 

WBEN Soars Into 
Stratosphere; WJYE Hits 
Double Figures; WYRK 

Approach Works; WDCX 
Shows Strongly 

Swq 85 FU 85 

WBEN (AC) 9.6 13.3 
WJYE (13/EZ) 9.8 10.6 
WYRK (Ctry) 5.8 7.3 
WBUF(AC) 7.4 6.6 
WPHD (CHR) 6.2 85 
WKBW IAC) 5.5 6.0 
WNYSfM (CHR) 5.5 5.9 
WECK (BBnd) 6.9 49 
WGR (AC) 4.2 49 
WBENfM (CHR) 4.6 47 
WBLK (B-U) 5.1 45 
WK SE (CHR) 5.0 37 
WDCX (Rd) .9 24 
WGR-FM (AC) 2.3 24 
CILO (AOR) 2.6 2.2 
WuwU (AC) 1.0 1.3 
WYSL (CHR) 2.4 11 

onern.nea to naye barn snooped n on or 
virrey or diary prplrWpqr ac8..a 

Norfolk 

WNOR-FM Rockets To First; 

WCMS-FM Gets Big Boost; 
WOW! Opens BIU Lead; 

WRAP Moves Up 
Sprnp 85 Fat P 

WNOR.FM (AOR) 9.0 11 8 

WFOO(B.EZ) 10.8 97 
WCMSFM (Ctry) 7.2 8.7 
WOWI (BU) 7.1 7.6 
WLTY (AC) 8.3 7.5 
WWDE (AC) 5.5 5.8 
WMYK (BU) 6.1 5.7 
WW2 (CHR) 8.7 5.8 
WRAP (BU) 3.4 4.5 
WTAR (AC) 4.4 4.3 
WPCE(Rel) 4.6 4 
WRBR (CHR) 5.6 3.7 
WXRI(AC) 2.2 3.3 
WWI (Talk) 1.7 2.6 
WNRN (BIZ) 1.8 1.8 
WTD (Cry) 1.8 1.3 
11/11011 Mold) .8 1.0 

Awn* war. 
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I L RATINGS 

Birch Quarterly Fall '85 Results, 
Detroit Boston 

WBCN Rises, Expands 
Lead As WXKS-FM, WBZ 

Slip; WHDH, WJIB, WAAF, 
WSSH Show Increase 

s,r.rwf '85 Fat E5 

WBCN (ACR) 
W XKSfM (CHR) 

WBZ (AC) 
WHOM (AC) 
WRKO (Talk) 
WJIB IB%EZI 
WHTT (CHR) 
WEEI (News) 
WAAF (AOR) 

WSSH (AC) 
w2oU (CHR) 

WROR (AC) 
WBOS ICtryl 
wzLx (Gad) 
WVBF (AC) 
WOBH (Chas) 

WMJX (AC) 
WILD (BA)) 
WXKS (BBnd) 
WBUR (Caes) 

WHJY (AOR) 
WFNX (AOR) 

110 12.2 
9.5 87 
9.0 8.3 
5.7 6.4 
56 5.4 
4.8 52 
4.8 5.1 
41 39 
3.0 3.7 
3.1 3.6 
41 3.3 
3.9 3.2 
1.6 2.9 
14 23 
28 2.2 
2.5 2.0 
1.8 1.9 
13 1.8 
1.2 16 

.9 1.5 
1.0 1.2 

8 1.0 

S,MCed from MKT 'CHRI to mid pooh 
rar 29 1985, 

Chicago 
WGN Climbs To Top As 
WBMX-FM Plummets; 

WBBM, WGCIfM, WLUP 
Gain Ground 

Summer 85 
WON (Talk) 9.2 
WBMXfM IB Ul 10.4 
WHOM (News) 5.2 
WOCIfM (B'U) 5.1 
WLUP (AOR) 4.9 
WIND (Talc) 35 
WNW-FM (CHR) 5.3 
WLS (CHR) 3.0 
WKOX (CHR) 2.5 
WL00 (BiEZ) 2.6 
WMAOICtry) 3.8 
WFYR(AC) 2.7 
WLAK (AC) 2.6 
WXRT(AOR) 4.3 
WJJD (BBnd) 2.6 
WLSfM (CHR) 4.0 
WCLR (AC) 2.2 
WJMK (Gold) 3.1 
WUSN (Clay) 3.1 

WCKO (AOR) 2.2 
WFMT (Ches) 1.7 
WAIT (Bend) 1 

WMET(AC) 
WVON (B/U) 
WMBFFM ir 

Fat B5 

9.7 
7.0 
8.8 
6.5 
5.7 
4.1 
3.7 
3.6 
3.5 
3.5 
34 
3.3 
3.3 
3.3 
3.1 
3.1 
2.8 
2.2 
2.1 
1.7 
1.7 

5 

12+ 

WJR Keeps Even Keel; 
WHYT In Second As WJLB, 

WRIF, WCZY -AM & FM 

Slide; WLLZ, 
WNIC-FM Improve 

Sumner. 85 Fai 85 

WA/ (Misc) 
WHYT (CHR) 
WJLB (B/U) 
WLLZ (AOR) 
WRF (AOR) 
WNICfM (AC) 
WWJ (News) 
WCZY-AM s FM 

(CHR) 
WXYT (Talk) 

CKLW (Bend) 
WJOI (B/EZ) 
WJZZ (Jazz) 
WWWW (Ctry) 
WOMC (AC) 
WLTI (AC) 
WKSO (Gad) 
WCXFFM (Ctry) 
WDTX (AC) 
WMJC (AC) 
WCXI (Ctry) 
WMUZ (Rea) 

wCIB (B'U) 
WORS (C1as) 
WOPR (GU) 

92 9.2 
7.0 6.8 
9.1 8.7 
5.0 6.7 
9.0 6.5 
4.3 62 
51 53 

7.2 4.7 
4.1 41 
34 3.7 
28 3.7 
4.5 34 
3.2 33 
3.0 31 
1.0 2.7 
2.1 2.6 
2.3 2.4 
1.8 2.4 
1.4 1.8 
1.6 1.6 

.7 1.3 
1.6 1.1 

1.4 1.1 

1.3 1.0 

I \I I (303) 9/19-99$0 IlN /Al ! 
Ke.A.:Irch l mistaking 
- R.IIIMi - Radii( Pn,t.;r.unnrniç 
- h'll'S1Ni11 - Radio Ln};in,crinl; 
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San Francisco 
KGO Slips, Still Number 
One; KMEL Climbs To 
Second As KSOL Slips 

Slightly; KYUU, KIOI Drop 
Two; KSFO, 

KABL-FM Gain 

KOO (N/T) 
KMEL (CHR) 
KSOL (BN) 
KBLX (B'U) 
KYUU (AC) 
KCBS (NTT) 

KFOO (AOR) 
KSFO (AC) 
KABLfM (BiEZ) 
KROR (AOR) 
K101(AC) 
KWSS (CHR) 
KLOKfM (AC) 

KOME (AOR) 
KITS (CHA) 
KNEW (Ctry) 
KABL (B/EZ) 
KKIa-AM i FM 

(C1ss1 

KNBR (Aisc) 
KFRC (CHR) 
KOR (B/FZ) 
KSAN (Ctry) 
KBAY (B/EZ) 
KLOK(AC) 
KOED (Clas) 
KYA (Gold) 

s,m,,, 85 

8.8 
4.2 
5.2 
4.7 
69 
36 
3.3 
2.3 
2.5 
2.8 
5.0 
2.8 
2.0 
3.4 
2.2 
2.9 
1.4 

1.9 
2.4 
2.6 
2.3 
2.2 

.9 

.3 
1.1 

1.3 

Fai 85 

8.2 
5.0 
5.0 
4.5 
4.4 
4.2 
4.0 
37 
3.5 
3.2 
2.8 
2.8 
2.7 
2.5 
2.4 
23 
1.9 

2.3 
1.8 
1.7 
1.7 
I.6 
1.4 
14 
13 
10 

San Antonio 
KOXT New Leader, KCOR 

Adds Two For Third; KAJA 
New Country Leader; 

WOAI Gains 

KOXT (B EZ) 

KTFM (CHR) 
KCOR (Span) 
KISS ( AOR) 

KAJA (Ctry) 

WOAI IN T) 

KSMG (AC) 
KONO (AC) 

KBUC-FM (Ctry) 
KKYX (Ctry) 
KITY (CHR) 
KSAO (CHR) 
KEDA (Span) 
KLLS(AC) 
KXZL(AOR) 
KTSA (AC) 
KESI (AC) 
KBUC (Ctry) 
KAPE (B U) 
KSJL (CHR) 
KRNN(News) 
KSLR (Rol) 
KXET(Span) 
f,.r M*w fnmr,r KIIS. 

85 
96 
50 
70 
52 
45 
53 
44 
48 
58 
43 
31 
44 
46 
32 
44 
17 
10 
22 
22 

21 
3 

f. 
98 
93 
70 
68 
59 
58 
47 
42 
39 
37 
36 
34 
32 
31 
31 
29 
24 
23 
21 
20 
18 
12 
1 1 

Miami - 
Ft. Lauderdale 

WHYI Slips, Still First; 
WSHE, WOBA Drop, Still 
24; WHOT, WINZ, WIOD, 

WKOS Up Notably 
s,,.,_ 85 Fat'85 

WHYI (CHR) 10.6 9.8 
WEHE (AOR) 9.4 6.8 
WOBA (Span) 8.1 6.6 
WLYF (B'EZ) 6.0 5.5 
WHOT (B/U) 3.7 54 
WMIZfM (CHR) 6.0 54 
WW2 (N T) 29 45 
WAXY (AC) 3.7 43 
WIOD (N,T) 23 4.2 
WKOS (Ctry) 21 38 
WJOY (AC) 30 37 
WLVE (AC) 2.2 33 
WNWS (Talk) 2.3 31 
WRHC (Span) 2.7 29 
WAIA (AC1 2.9 27 
WOBAfM (Span) 20 26 
WTMI (Gas) 21 24 
WEDR (B U) 28 23 
WKAT (Band) 12 23 
WAOI (UT) 8 20 
WCJX (CHR) 2.2 1.9 
WCMO-FM (Span) 33 1.8 
WMBM (Rol) 26 1.6 
WMXJ (CHR) 4 15 
WSUA (Span) 20 10 

Fry pota ras dark bebfer 
FrsI boo* cove, rese cats. tonnewry WOGS. 

Charlotte 

WSOC -FM New No. 1 As 
WPEG's Competitors Make 
Progress; WEZC Takes A/C 
Crown; WROO -FM Opens 

Up CHR Race 
*new EIS FY h. 

WSOC-FM (Ctry) 126 131 
WPEG (B UI 134 121 
WEZC (AC) 74 99 
WROO-FM (CHR) 83 98 
WLVK (Ctry( 66 73 
W8T (AC) 94 72 
WBCY (CHR) 83 64 
WZXI (B EZ) 56 60 
WJZR (OAR) 44 41 
WXRC (AOR( - 22 
WOIV (B U) 1 1 19 
WOCC (B U) 14 17 
WWDM IB U) - 12 
WLON (Ctry) 13 10 
WROX I AC) - 10 

Rochester 
WPXY -FM Takes Top Spot; 

WCMF, WEZO Inch Closer, 
WHAM Tightens A/C Race; 

WDKX, WZKC Double 
Spmq h5 f.S h 

WPXY-FM (CHR) 12 5 12 0 

WCMF (AOR) 11 2 1 1 7 

WEZOiBEII 111 114 
WVORIACi 136 114 
WHAM AC) 64 91 
WMJO (CHR) 77 69 
WOK XIBU 29 56 
WZKC ICtryl 25 53 
WLYF (BBndi 64 49 
WBBFIN TI 55 36 
WNYR Ctry( 3 6 3 1 



Q: What do all these stations know 
that you ought to know? 

A: Not what. Who. 

Film House is The Leader in promoting 
radio stations on 711. Call today and let us 

Federal you a copy of our new 1986 demo reel. 

AU figures: Persons 12+ M-S, 6a-12m, Fall '85 ARB. 

Fil FtM HOUSE. INC. BROADCAST MARKETING SERVICES 

24 MUSK SQUARE W. NASHVILLE TN 37203 (615) 255-4000 

Th4 Leadm, 



Performance Appraisals: A Must 
For Good Managers By Charles warner 

One of the most important techniques a manager can 
use to improve employees' effectiveness is to conduct reg- 
ular performance appraisals. In his book "High Output 
Management" Intel President Andrew Grove gave the 
reasons why his company conducts performance apprais- 
als (I've rearranged the order) : 

To improve performance appraisals isn't easy. Most manag- 
To provide feedback to the stub- ers would rather avoid them, since 

ordinate they often bring about anger, anx- 

To assess subordinate's work iety, discomfort, guilt, embarrass- 
To motivate ment, and frustration on both 
To justify raises sides. Next, conducting perform- 
To reward performance ance appraisals requires that a 

To provide discipline manager be well organized and 
To provide work direction prepared. In order to be prepared. 
To reinforce the company cul- a manager must observe an em- 

ture ployee's on-the -job behavior and 
Grove also says that giving such performance objectively. That 

performance appraisals is "the means a manager must be around 
single most important form of enough to know what employees 
task -relevant feedback." But de- are doing. And he must know 

spite being effective managenett enough abad an employee's job to 
tools, regular performance ap- determine if he or she is doing it 

praiaal meetings are rare at most right. 
radio stations. Why? "In Search of Excellence" au- 

thors Peters and Waterman talk 
about bow managers in excellent 
companies manage by walking 
around - they take the time to 
know what's going on. General 
managers isolate themselves from 
their employees at too many radio 
stations. How are managers going 
to know if saneare is doing a good 
job if they don't get off their easy 
chairs and walk around? If you're 
a GM, when was the lad time you 
sat in a studio for 30 minutes or 
more and watched your on-air per 
sonaltty go trough his or her 
paces? When was the Let time you 
made a sales call on a difficult 
prospect with a salemerson, and 
let the salesperson make a presen- 
tation while you kept quiet? 

General managers who come out 
d sales must upend time with their 
program directors to learn what a 
disc jockey's job is and what a 
music director does. General 
managers who came out of pro - 
gramaning must be coached by 
their sales manager in order to 
understand what salespeople do. to 
appreciate how difficult their jobs 
are, and to eradicate the tradi- 

No More Easy Chair 
First. conducting performance 

Charles Warner 

Charles warn is a radio indus- 
try veteran whose background in- 

cludes VP /GM posts with 1MPISCI 

New York WMAO & WKOX/Chi- 
cago, and COS Radio Spot Sates. 
He currently Ives in Paio Mio. 
CA and is Director of the Mass 
Communication program M Menlo 
College. He's also e consultant. 
9Peciailzing in strategy, manage- 
ment development, and sales 
training. 

tional hostility that exists between 
sales and programming. 

Meet Regularly 
Departrned heads ( sales man- 

agers, program directors, news 
directors, chief engineers, etc.) 
should conduct regular appraisal 
meetings with each of their 
employees. General managers 
should conduct performance ap- 
praisals with their department 
heads, not with individual employ- 
ees. The proper role for a general 
manager is that of a cheerleader. 
role model. and value communica- 
tor: not that of a direct supervisor. 

Although the primary purpose of 
performance appraisals is develop- 
mental, to help employees im- 
prove. there are two other pur- 
poses: Evaluative - to define. 
measure. and reward good per- 
formance: and defensive. to avoid 
individual and government crib - 
cise and lawsuits resulting from 
employee selection, evaluation. 
and dill at actions. Perform- 
ance appraisals can also help 
motivate employees by establish- 
ing unambiguous performance 
goals. Part of this motivating pro- 
cess comes from the intrinsic 
rewards employees experience 
when they participate in setting 
and achieving self-defined goals. 

Some caution is in order when 
conducting performance apprais- 
als: 1) Communications can flow 
from superior to subordinate, and 
often there is little of the desirable 
coaching and development effect 
present; 2) Supervisors are too- 

comfortable because they are 
afraid that negative appraisals 
may alienate an employee: and 3) 
The frequency and timing for inter- 
views should not be at supervisors' 
convenience, but according to 
employees' needs. (There is a 
natural tendency for supervisors to 

appal good performers more 
often and avoid appraising poor 
performers.) 

On The Defensive 
Frequency and thnbug of per 

fonnance appraisal interviews 

Review Tips 
Here are some suggestions to bear in mind when con- 

ducting performance appraisals: 
1. Be prepared 
2. State the review's purpose 

and attempt to put the appraisee at 

ease 
3. Facilitate the discussion of 

performance-related problems 
through active listening. the fre- 

quent recall of positive situations. 
the effective use of silence to en- 

courage more interviewee reflec- 
tion and discussion. and honest 
and straightforward comments and 
answers 

4. Minimize personal criticism 

and don't focus on personality 
traits. 

5. Allow or encourage catharsis 
when employees are frustrated. 
Allow for conflict and disagree- 
ment. even anger, but don't recip- 
rocate with tension or anger. 

7. List the disagreement areas 
between yourself and the employ- 
ee. Try to agree on areas of agree- 
ment and disagreement. 

e. Always conclude the perform- 
ance appraisal with a summary and 
future plan of action that wilt lead 
to improvement 

9. Avoid the illusion of finality 

make sure employees understand 
the review is not all -important or 

written in stone 
10. Appraisals must be made in 

the context of the employee's total 

performance Never base appraisals 

on isolated instances but on a pat- 
tern of behavior and performance 

11. Its often useful to have ap- 
praisees rate themselves before e 
formal performance appraisal. 
Then the focus during the inter- 

s. Use probing questions to view should be on the self-review, 
search for underlying problems the employee's plans for improve - 

and possible solutions. Perform- ment, and the performance disa- 
ance problems are often linked to greements between the supervi- 
deeper problems. sor end the employee. 

i 

should not be based on administra- 
tive convenience. For example. 
conducting performance apprais- 
als on a fixed-interval basis, par- 
ticularly at amid salary review 
time. is not effective. Variable per - 
formance appraisals are much bet- 
ter. and they should vary accord - 
hug to the individual employee's 
needs. Variable interviews also 
tend to encourage the appraiser to 
offer feedback at the time when job 
behavior is noticed. and thus give a 
better, more interactive com- 
munication and development com- 
plexion to the biterviews. 

During interviews employees 
often react defensively to what 
they perceive as negative com- 
ments, even when these comments 
are placed in the middle of favora- 
ble ones. Defensiveness takes 
many forms: Transference of 
blame to others or to faulty wort 
materials or equipment: denial or 
outright negation of any mistakes; 
apathy or indifference: even out - 
right hostility. 

Many employees have an ambiv- 

alert feeling about self- improve- 
ment needs. On the one hand, 
there's generally a need toward 
greater competency in people. but 
this need is frequently offset by a 
threat to current self-esteem. In 
general, the lower the self-esteem 
d the appraisee, the more apt he or 
she is to react defensively to a per - 
formance review and the stranger 
the reaction. This defensiveness is 
very often the case with creative or 
ego-centered people in broadcast- 
ing. Finally. never conduct per- 
formance appraisals in front of 
anyone else: do then alone with an 
employee. 

If your employees aren't moti- 
vated, it's your fault. not theirs. 
You're the one who hires and su- 
pervises them. So if you want to be 
an effective manager and help 
unleash your employees' mdiva- 
tien to win and improve, then con- 
duct regular. structured, effective 
performance appraisal meetims. 
It's a management technique that 
ineffective managers almost never 
use. 

HOW WELL IS YOUR AM STATION COMPETING FOR YOUR MARKET'S BROADCAST ADVERTISING DOLLARS? 

GO MOTOROLA C- QUAMsAM STEREO TODAY, AND WE'LL SHOW YOU HOW TO STAY IN THE RACE! 

TV STEREO AM MONO' 

Call our exclusive "Motorola C-QUAM Helper. Hotline" for details on how easy it is to purchase a Motorola C-OUAM 

AM Stereo system today. (Call collect) 312/576 -0554. Ask for Steve Kravitz. 

8 MOTOROLA 
1216 REMINGTON ROAD, SCHAUMBURG, IL 60195 

SOUND QUALITY 
YOUR LISTENERS 

EXPECT 
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Every station wants one. Along with increased revenues and fatter profits. 
But wanting them and getting them are often two different things. 

If you want the kind of book that gives you higher ratings and a bigger 
market share, you must learn to kill the competition. It's almost that 
simple. Drag out the big guns, take your best shot and fight to win. 

At Strategic Radio Research, we can help you win in your market. 
With powerfully targeted research that allows you to execute the kind 
of strategy that will blast your competitors right back down where 
they belong. 

To arm yourself with the best weapons possible, call Strategic Radio 
Research now. Remember, this is war. If you want to win big, you have 
to fight smart. 

I I I I I 

Kurt Hanson, President 
211 E. Ontario 
Chicago, IL 60611 
(312) 280-8300 

1 
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AUDIO PAW 
byÌEX 

Considering placing a multi -band pro- 
cessor in front of your FM Optimod 81'00 
or Optimad 8000 to enhance your on -air 
signal? Consider the digitally -controlled 
TEXAR AUDIO PRISM! With over 200 
Optimod -with -Audio Prism installations 
worldwide, we wrote the book on pre -pro- 
cessing for your Optimod. 

With that much experience behind us, the 
AUDIO PRISM Users' Manual includes 
not only a section on how to adjust it when 
running with your Optimod, but also one 
on how to adjust your Optimod when us- 
ing it in conjunction with a stereo pair of 

AUDIO PRISM's. Separate sections are 
provided for the Optimad 8100 and the 
Optimod 8000. 

How complicated is the AUDIO PRISM to 
install? Not very. The AUDIO PRISM's 
(one for left, one for right) install in the 
program line between the console and the 
Optimod. Using telephone lines or dual - 
channel STL's? Install the AUDIO PRISM's 
at the studio, between the console and 
the STL's or telephone lines. That's all 
there is to it. No soldering required. 

Adjustment is a breeze too. TEXAR's in- 

ternal pink noise generator and exclusive 

TCXRR 
TEXAR INCORPORATED 

616 Beatty Road 
Monroeville, PA 151461502 

(412) 8564276 
(412) 85-MICRO 

'Corot] 8100 aro OgmoO 8030 we repaired ua0wrwka of OMAN ASSOCIATES. MC.. San Frrr.noo. Cadmus 

alignment circuit can have you up and on 
the air with field -proven spectral mixes in 

a matter of minutes, not days. 

For the whole story of how the AUDIO 

PRISM can increase your station's punch 
without sacrificing quality, call Barry 
Honel or Glen Clark at (412) 85- MICRO. 

Supercharge your Optimod with the crisp, 
digitally -controlled, power of the TEXAR 
AUDIO PRISM. See if you don't agree that 
digital control isn't just the latest high -tech 
buzzword. It really does make a differ- 
ence. 



STREET TALK 
KFACILOS ANGELES, the station that 

brougtit you the original Classical Top 40, 
appears to be taking a ride to Colorado in a 
new rig, one we hear is decorated with fringe 
on top. 

Latest word about TRANSTAR is that it's 
now marketing CNN NEWS as part of its 
package of satellite services. And don't be 
surprised if this rapidly -growing network 
unveils a new "Oldies Channel" soon. 

Where did that ridiculous statement that 
Chicago Bears CB JIM McMAHON allegedly 
said about New Orleans women being sluts 
come from, anyway'? We hear that B97INEW 
ORLEANS night rocker BOOMER received ten 
calls from listeners who insisted they heard 
about the slam, and so he called TV 
sportscaster BUDDY DILIBERTO and told him 
to check it out. But the bit, which later 
expanded to include a line about the local men 
being stupid, apparently ran on TV without 
confirmation, and Buddy's been suspended 
ever since. They say that everyone in 
Crescent City is letting WDSU -TV know that 
they want him back. 

Just a few days earlier, DC1011 
WASHINGTON morning personality 
GREASEMAN (Doug Tracht) suggested on 
Martin Luther King's Birthday that if the 
assassination of the black leader was cause 
for a day off, then "killing four more would 
result in getting the rest of the week off." 
After a number of complaints were lodged, the 
G -Man apologized on the air later that day and 
the following morning, saying he was only 
kidding around. During the apology no direct 
reference was made to the faux pas. He's 
beerí off the air since the 16th, but 0C101 
claims he wasn't suspended; he's on a 
prescheduled vacation. 

GET UP, GET DOWN - The Rock & Rod Nat Of 
Fame's first hductlpn dinner r the 11M1o,1 h NYC 
last week. emceed by Atlantic Chairmen Minh 
Enogun, was en evening of many highlights. Including 
the closing al-star jam session. From kNl: Kadin 
cchards. Ned Young. Chuck Berry. house player w1 
Lee (w/MM pu3w). and Pau Shaffer. 

It's a sure thing: STEVE DAHL & GARRY 
MEIER wit be returning to WLUPICHICAOO in 
mid -February, this time for PM drive. Dahl 
comments, "I'm just looking forward to putting 
all the (WLS) politics behind and concentratng 
on the show." 

Personality patter in New York includes 
speculation that JOEY REYNOLDS will get 
HOWARD STERN's vacant chair at WNBC. 
Apparently Joey's a serious candidate, as he 
could be heard on the station last weekend 
... And while WXRK's top brass might like to 
move Howard from afternoons to AM drive, 
don't look for him to give up his morning sleep. 

Who's in line for the top COLUMBIA black 
promotion slot vacated last week by VERNON 
SLAUGHTER? We hear the frontrunner is RUBEN 
RODRIGUEZ, who was VP /Black Music at 
Island until last October. 

What's going on at SUMMIT 
COMMUNICATIONS' recently-acquired full- 
service/CHR combo KCMO & KBKC /KANSAS 
CITY? Several sources say both stations are 
for sale. and that some local bids have been 
submitted So what happens to OM GERRY 
CAGLE and his staff, and that of KCMO PD 
ART WANDER? After a Tuesday afternoon 
meeting, some staff members indicated a 
format switch for KBKC was imminent but, 
interestingly, not back to Country. 

Meanwhile, at crosstown AOR KYYS, PD 
JOE MCCABE will be stepping down shortly 

.. And is KBEO personality BILL BAILEY 
heading to a competitor as PD? 

Down in Houston. KSRR Asst. PD 
MICHAEL STEVENS has left to seek a 
programming assignment. 

SANDY BEACH has given up his longtime 
PD post at at WWKBIBUFFALO to 
concentrate on his afternoon show. Who'll 
take over? Whoever it is will help 'KB evaluate 
whether a format change for the new PRICE 
COMMUNICATIONS station is warranted. 

As we went to press. Street Talk learned 
that DAN HERN, GSM at KSGO 8 
KGON/PORTLAND, has been promoted to 
VP /GM. 

KKHRILOS ANGELES seems to be 
gearing up for another run at the market, as 
the CBS CHR has inked consultant JEFF 
POLLACK COMMUNICATIONS ... Was that 
crosstown Oldies outlet KRLA using KRTH 
(AM)'s "Smokin' Oldies" slogan this week? 

Peeking into the suggestion box for the 
NAB Radio Board Vice-Chairman's post, we 
find the name of RKO RADIO President 
JERRY LYMAN. That brings the field up to at 
least four, as joining him are Michigan's KEN 
MCDONALD, Cailfomié s ROBERT FOX, and 
Ohio's DAVID PALMER. Continued on Page 43 
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TAJUNG 
ThE SHV 
ON THE 
ROAD? 

TAKE ALONG NPR 
FOR SPECIAL PROMOTIONS, 
CONCERTS, AND SPORTS ! 

Transportable Uplink Service 

Offering point -to -point delivery of 
high quality stereo and voice grade 

audio from remote sites. 

Link Up With Us 

To Meet Your Communications Needs 

Whether you're a radio network, 
radio station or program syndicator, 

NPR's transportable uplink will 
accompany you anywhere -for live 

remotes -contact 
National Public Radio 

Satellite Services 

at (202) 822 -2626 
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The first solo album 
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STREET TALK 

r. 

SEX AS A WEAPON - Amted with *baron wavy 
al the own, 17 of radio's pettiest profession 
grace the pages of the March Playboy. as the 
magazine presents Ss first-aver MOWN of woman In 
the business. titled "Radio Wiens." Among those 
featured include (1st mw, Fr) KRO(YLos Angeles's 
April Whitney. KY102/Kanses City's Franke Hutchi- 
son, (2nd row, l-r) WGGC/Glasgow, KY's Lisa Ham- 
mond, KTYU'Santa RrDra's Judy Smailay; (3rd 
row. Fri WWCUPWtsburph's Chris DeCrb and 
91X/San Diego's Jenne Anderson. The instant col- 
lector's awn goes on sale Feb. 4. 

Conhinoed from Pape 41 

WKXLIConoord, NH announcer David 
Hems, commenting on the local reaction to the 
news that Concord High School social studies 
teacher Sharon Christ. McAuliffe had died in 
the space shuttle explosion Tuesday 

"Everybody was tuned to the radio. We 
suspended regular Programming and 
commercials, and asked people to cal in to 
express their feelings. Talk host Jim Rivers 
was down at Cape Canaveral covering the 

MA so we heard about it right away. Christa 
had been in the station several times for 
interviews and special programs. You should 
have seen this place the day that Vice 
President Bush announced her as the one 
chosen from 10,000 applicants. We carried 
that announcement ive, and everybody was 
jumping up and down. Today, everybody's just 
stunned." 

Many an AOR goes commercial -free on 
Thursdays, the first day of ARBITRON's 
weekly diary. KZEWIDALLAS arranged to go 
one step hither, cutting out al spots and talc 
Thursday (1/30). The Programming plan calad 
for no ive jocks, only recorded IDs, with 
preproduced musical signatures for weather 
and time in the morning. 

Our condolences go out this week to the 
family and friends of BEARSVILLE RECORDS 
owner ALBERT GROSSMAN, who passed 
away while making a transatlantic trip to 
MDEM. 

WOMEN IN MUSIC, a nonprofit network of 
industry professionals, is gathering February 4 
in New York. For datais, cal LINDA 
KIRISHJIAN at (212) 975 -1701. 

Great minds must think alike. The same 
inspiration struck twice In the Boston area, 
where both WBCN and WAAF ran similar song 
parodies calad "Leader Of The Pats" as a 
tribute for Patriots coach RAYMOND BERRY. 
It was a genuine coincidence, by the way: 
neither AOR is alleging plagiarism. 

Former KMEL/San Francisco Asst. PD 
JACK SILVER shas been scooped up by 
competitor KFRC as its new Asst. 
Programmer. 

With WZGO ß101))IPHlLADELPHIA 
VP /GM BILL PHIPPEN moving to 
WARMIATLANTA, COX has sent in VP- 
Director /Broadcast Standards JOHN FURMAN 
JR. as acting GM until a permanent 
replacement is found. Could 2106 be the next 
stop for consultant MIKE JOSEPH? He left the 
company's Miami outlets last week with plans 
to show up elsewhere within the chain shortly. 
If so, it'd mark his return to the City of 
Brotherly Love and an ironic matchup against 
WCAU-FM, a former "Hot Hits" client. 

KBUG & KCPXISALT LAKE CITY we 
spitting the sprograrrgning duties between 
KBUG morning man GREG SMITH and KCPX 
midday talent BRAD STONE Theyl cal the 
shots on their respective Oldies/CHR stations. 

Congratulations to MCA Group President 
IRV AZOFF and his wife Shely on the arrival 
of their third child, Jeffrey Jordan, January 23. 

And in the once -is-not- enough-dept., 
BURK HARTIABRAMS/DOUOLASIELLIOT 
President DWIGHT DOUGLAS and his wife 
Traci had twins, Amanda and Taylor, January 
24. 

Reliable, accurate research. 

I I I I I I 1 1 1 1 

211 E. Qe.no 
Chicago. IL (,06 11 I 31212140-R300 

BENATAR 
"Le Bel Age" 

another hit from 

"Seven The Hard Way" 
MTV World Premiere, Jan. 29 
38 City Tour Begins, Jan. 30 
AOR Track: 

CHR Adds This Week! 

WREN-FM KTUX OK100 WCGQ 
WPHD WGRD WKHI WHSL 
WMMS KIKX 95XIL WDBR 
KPLUS KSND WOMP-FM KOZE 
K104 KSKD WFXX KHTZ 
WSPK WGUY KFMN KBIM 
98PXY WIGY WJAD OK95 
WRCK WIKZ 
WTLO 

-- --WFMI 

r 
4 

i.e eel Age.. produced by Nel mallo Assonaae producer Joe Chccaneó Management Rick *anal 
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R&R FRIDAY, JANUARY 31, 1986/43 

1 



NETIMORKS /PROGRAM SUPPLIERS 

REED BUNZEL 

NETWORK BRIEF 

AP Radio: Commercial Free, 
Every avid network watcher (and who isn't one ?) 

knows that almost every major network last year changed 

hands - or at least was strongly, courted in a heady rush of 

merger mania. No need to repeat the list here, but it 
should be noted that only one web managed to come 

through 1985 unscathed: Associated Press. 
"Now wait a minute," you say. 

"AP isn't a real network. They're a 
wire service. And they service 
television and newspapers. They 
don't carry commercials. They 
don't run a countdown. So what are 
they doing in your column ?" 

The fact is, AP Broadcast, a divi- 

sion of Associated Press, is very 
much a network. The company ser- 
vices over 1000 radio stations na- 

tionwide, supplying a variety of 

standard wire news. scheduled 
newscasts. and a full slate of other 
informational progranuning fea- 
tures. This week: a brief discussion 
with Deputy Director /AP Broad- 
cast John Reid on how AP manag- 
ed to keep out of everybody's 
merger plans. what the company 
plans to do to keep it that way. and 
what lies ahead for 1986 and 
beyond. 

The term "wire service" carries 
a romantic ring of antiquity - war 
correspondents and independent 
stringers huddling in jungles and 
scribbling notes on a little pad. Wire 
news is still an important part of 
any station's news operations. but 
Reid explains that today's AP is 

mom than just a news wire. 
-We're a news. information, and 
programming service," he says. 
"Our product is delivered in a 

John Reid 

variety of cntlerent ways. but we 
never lase sight of the fact that we 

are a worldwide mew's- gathering 
organization." 

The primary delivery method is 

still the traditional radio wire. but 
technology has improved both the 
speed and the programming menu. 
"Newspower 1200 was introduced 
to give our members a lot more 
news and the option to select much 
more precisely what sort of news 

Public Interest Drafts 
Major League Baseball 

Chicago -based Public Interest Affiliates has struck a 

deal with Major Lague Baseball Productions to syndi- 

cate the long -running "This Week In Baseball" and the 

new "Baseball Radio Newsatellite." "This .Week" is a 

15- minute recap of each week's baseball action, hosted 

by Hall Of Fame broadcaster Mel Alien and based on the 

television series of the same name. "Newsatellite" is a 

new service which will provide stations with player inter- 

views, game actuaities, and feature material throughout 

the baseball season. 
PIA President Bred Seat says. 

"We're truly excited about both 
protects. This is one of the best 
sports pages audible my- 
where and gives a station total 
lisxibi sty." 

Major League's Exec. Producer 
Gaon Bellidante added. "This 

gives stations sccsss b program- 
ming materiels they've always 

wanted but were never abet to get 
before. There's no doubt that this 
wad be as successful as our televi- 

sion programs, because M WI give 

loci stations' sports coverage the 
oompetittve edge in the medial- 

dace... 
Both programs ere available on a 

merket- exclusive. barter bests. 
and *d debut opening day. April 

7. 
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they wish to receive." Reid con - 
tinues. "For instance. if a station 
has no interest in farm reports. 
they can eliminate the agriculture 
news." 

AP Network News is the audio 
counterpart to the traditional wire 
service. "It's really three networks 
bundled into one." Reid explains. 
"It provides three newscasts an 
hour during weekdays, but we also 
provide additional audio closed - 
circuit material, which is par- 
ticularly important to all-news and 
full -information stations. Every 
hour we provide feeds of actuali- 
ties, voicers, and wraps of national 
stories, and twice a day we provide 
feeds of regional news. The third 
element is the great variety of 

Mutual 
Expands . 

"King," Sets 
New Hours 

In an attempt to update 
the format of its ever - 
popular "Larry King 
Show," Mutual Broad- 
casting is shifting the pro- 
gram to an earlier time slot 
and expanding the hours. 
Beginning Monday (2/3) 
"Larry King" starts at 
11pm (ET), and will be 
lengthened from five hours 
to six. Mutual's New York 
studios and parent compa- 
ny Westwood One's Los An- 
geles facilities will also be 
used to provide satellite tie - 
ins and communication. 

The new format will feature 
King interviewing top name enter- 
tainment. . sports, and political 
guests. During the second hour 
King will take live phone calls from 
listeners, followed by two hours of 
the popular "Open Phone Ameri- 
ca" segment. The foal two hours 
will include a taped repeat of the 
first two hours. Also. when major 
news developments warrant. some 
or all of the first "King" hour will 
cover latest developments in what- 
ever story is unfolding. 

Mutual VP /News & Special Pro- 
grams Ran Neuen comments, 
"Mutual's intention is to make 
what's great even greater. Larry 
King is a broadcasting legend with 
national scope, and originating the 
guest from one of the three major 
news cities in the nation will give 
the show even more dimension and 
excitement." 

Member- Owned 
feature programming distributed 
as part of the network lineup." 

Okay ... if AP is so great, wiry 

didn't someone try to snatch it up 
in the sales bonanza of 1985? "To 
begin with. AP is a member -owned 
set-vice organization, so a buyout 
would be difficult." Reid says. 
"There's no reason why the sta- 
tions would want to give up that 
autonomy. We're an industry-oper- 
ated news cooperative, and that's 
our greatest strength. There aren't 
very many organizations where 
the customer is the owner." 

This owner-operated system is 

also instrumental in company 
research and development. For in- 

stance, Newspower 1200 evolved 
primarily from the needs of in- 

dividual stations. They desired a 
system whereby they could select 
which information they wanted to 
receive without being bombarded 
by every possible news item. Reid 
comments: "Many stations were 
ignoring the news we were pro- 
viding. so we set up a system 
where they could pick and choose." 

Also contrary to current network 
practices land somewhat antitheti- 
cal to most network definitions). all 
AP services - the wire feeds and 
the radio network - are available 

on a cash-only basis. Stations pay a 
fixed charge for as much of the 
wire material as they can use. and 
the network is also commercial - 
free. "Believe it or not. this is one 
of our biggest selling points. even 
in a world of compensation and 
barter." Reid points out. "Stations 
don't give up any of their inven- 
tory. Radio isn't like other retail 
businesses: you can't go out and 
order more inventory when you 
run out. Once you've sold all your 
time, that's it." 

Reid admits that commercial - 
free is not necessarily an easy sell. 
but insists that in the long tun it is a 
much more %fable method. "There 
is no question but that it's a lot 

more work to sell a service that re- 

quires the station to pay hard cash 
every week. But the concept of a 

commercial -free. pay-cash net- 
work has strong industry support. 
We have an extremely successful 
radio network. and with all the 
changes that took place last year in 

the network business. we feel our 
stability is a great testament to our 
system. We have a very stable. 
reliable. consistent. constantly - 
updated product. and don't see 
anything to suggest any change." 

HOTTELET RECEIVES CBS GOLD MIKE - Longtime CBS News corres- 

pondent Richard C. Hottetet was recently presented with the CBS Radio 

Network's Gold Mike Award. recognizing his lifelong service to radio lour 
naksm. The presentation was made by CBS Sr. VP Richard Brescia at a 

private luncheon in New York. 

Hottetet served as CBS News United Natrons Correspondent since 

1960, and became Public Affairs Counselor for the U.S. Mission to the 

United Nations last October. He joined CBS in 1944 as a correspondent 

in Edward R. Murrow's London office. and also served in Moscow and 

Bonn, West Germany 

W. making the presentation, Brescia said, "For lour decades Dick's 

reports have explained the criticad events of our time to our affiliates and 

listeners. Through his efforts. our ability to serve the public has been 

strong and true. He continues his distinguished career now as an out- 

standing asset to the United Nations. and we are proud to have been as- 

sociated with him. " 



 

Broa&astiog 

Presents- 
The News 

About The 

Grammys 

From Stan to Roish. 
MJI Broadcasting brings you everything you ever wanted to know about the Grammys! 
Your listeners can hear it first! With an exciting pre- Grammy show, chock -full of news and 

interviews! Pick one of our 9, two -hour shows specially produced to fit your format! AOR, Pop -including 
AC /CHR, Country, R &B, Jazz, Classical, Spanish Language, Nostalgia, and News Talk! Take a look at the 
year in music with our special in -depth coverage of the Grammy nominees! 

And, when the Grammys are over, the fun just begins! 
After the show, MJI Broadcasting is live, backstage at the Shrine Auditorium! Bringing you the 

very first, most exclusive look at the winners of the 28th Annual Grammy Awards! Before the press! Before 
TV! Your listeners get it first! A rare, insiders look at the Grammys and their winners! 

Want news about the Grammys? From start to finish, MJI Broadcasting has it all. 

For hither information call: 
MJI Broadcasting Affiliate Relations 
(212) 245 -5010 

Produced by MJI Broadcasting, Inc. and Goodphone Communications, Inc. Executive Producers - Joshua Feigenbaum, Mike Harrison and NI 
Moran. In cooperation with N.A.R.A.S. 

IA W.,<: 
666 Fifth Avenue. New Y rk, NY 10103 Telenhone(212)245 -5011 



 

NETWORK FEATURE FILE 

MUSIC FEATURES 

LThe Weekend 
r 

February 8-9 

American Country Portraits(BRE) 
Agde 

American Eagle (DIR) 
M Anwar Eagle Valera. 
Countdown, America With 
Dick Clark (US) 
Pete Townene d and IM Who 

The Countdown 
Whiney Houston Five Ste 

Country Calendar 
Dan Bals Johnny L.. 

Dick Clark's Rock, Roll 
& Remember 
Carpelles 

Dr. Demento 
Fo L Eddie 

Future Hits 
Lackey Thanes E L O 

(WO) 

(CW) 

(USP) 

(WO) 

(WO) 

Gary Owens' Supertr.cks (CRN) 
Sees o Btddy lscy 
Gospel Line (Sl) 
The lent d ne... love 

Greet Sounds (USP) 
Thee Suns 

Jeu Show With 
David Sanborn (NOCE) 
John Soh 
K ing Biscuit Flower Hour (DIR) 
nanbow 

Musical! (WO) 
Caw of Mimosa Fumy Lady Al Seer & 

Joel W.chhorn 

Music Of The City 
Tramp Sogs 

On Th. Radio 
John Cower Maeenc.mp 

(Si) 

(NSBA) 

Pioneers In Music 
Boo Sege 

Playback 
Featured y.e 1977 

Powercuts 
Sop. lends Hooters 12 9) 

(DIR) 

(S!) 

(OSN) 

Rick Dees Weekly Top 10 (USP) 
Paul McCartney 

Rock Chronicles (WO) 
R enteck Jagger Wen May 0ryrnyle 

Rookof the World (ORE) 
Medrre 
Rock (Aser London (RI) 
LMI 42 

Rock Superstars (BRE) 
EM. Coefteo 

Rock Week (WO) 
le asmpd+sa 

Scott Munl's Ticket To Ride (DIR) 
VINMwet Day SPepst .love songs. 

Scott Shannon's Rockin' 
America Countdown (WO) 
Pe. TownarnWA.arn Academy 

Mea I Tb. Mechanics 

Solid Gold Saturday Night (US) 
Beatles A Io Z12 8, 

Street Beat (ORE) 
Fa Boy.Br4aays 

That's Love (WO) 
Va.nwr -s Dy SOSCnI Lors Riche 

Sammy Robre 

Top 30 USA (CUE) 
Molo*n. grease gran 
Weakly Country Music 
Countdown ROW) 
Bartow. Ms 's 

The Week Of r 
February 10-14 

Country Calendar 
Dead Fnu.e (2 10) 

seerye Brown (2 I I) 
Moe Bandy (2 12) 

Woe OA (2 13) 

Amy BM (2'l4) 
Country Today (MJI) 
Jas Corse. 

Earth News (WO) 
Robert AnrrbSss+ Brdge llAsyl Steep 

Chuck None A Robert Vaughn 

Encore With 
William B. Williams (WO) 
Andiw+ S.vr.. 

In Concert (WO) 
50X5 

InneMew ON) 

(CW) 

50X5 

Line One (WO) 
ENIe CosIS (2'10) 

Live From Oilley's (WO) 
Are Glaser 

Off The Record (WO) 
Alen Parsons Protect/Rush Dream Academy 

OM The Record Specie) (WO) 
Tom Pony Pert 

Pop Concert (WO) 
Don Healy 

Bhootin' The Breeze (WO) 
Gavel CohnierVal wocr rede Aeckson 

Solid Gold Country CUSP) 
Festre yew. 1974 (2/10) 
Mx Body brmd.y faste (2 t 11 

Songs a -The Hews (2/12) 
Etas PreStey's bye songs (2/13) 
Vaunt s Dey aaste to faro In Love 

(2 id) 

Specie! Edition (WO) 
Eugens Wade 

Star Trak (WO) 
Sagaiootsra Sees E 

Star Trek Profile (WO) 
Don ttara.y 

ROGER WILCO - Atlantic recording artist Rgoer Daltrey visited ABC Radio's New York studios nor e recent 
edition of Global Satellite's "Rockfnte. " Mugging lo the lens after the show are WXKR's Mark Coppola. Atlan- 

tic's Perry Cooper. Globes Cindy Toe,. Daltrey. and " Rockkne "Executive Producer Howard G.enw 

NEWS & INFORMATION FEATURES 

February 3 -7 

GENERAL 
INFORMATION 1 

Ed Busch Talk Show (AP) 
Vrn1110 end :red s tttfLnv.it.Y'' w'c 

heck awe NM* Ieedelarlp (2 I) 
Joseph de Lour op.rvOr Thom &am 

pSycf.e5teLme ono 01 IN (2 2) 

Compute Program (PRN) 
Conoute red appeence knowledge 

eigner gaomouen n stock make) 
Local Area Networks 

News Blimp (MIN) 
Lop synldtripArsvean' mnvad.oe used or 

legal ceeee)bultelo hurting 
78 rpm records 

NBC Extra (NBC) 
TM new doctors 

Sound Advice (PRN) 
ep.Cene eher xti vs Ur.tc ll Hort 

neat k%lal V>w- ',morrow pro Oorrn ?S 

&Am ex record cMpws 
Sporting News Report (CW) 
B ud omTJerry Verse /Ira Strom 

Ben Wychs 

Sports Flashback (CW) 
sii el 1967 NT/ConluCky Derby A J Foy4 

Bob OO.onehn Mesa 

Waldenbooks Review (WO) 
Joseph Heller A Mamba Morgan 

"home Peter Llebero6n 

COMEDY 

Comedy Show With 
Dick Caven 
wok 
Daily Feed (DCA) 
Olt basa Olen astellos cene long Mero, 

twIcangreeuernnl of es unpl 
M yes lees' 

(CW) 

Laugh Machine (PRN) 
George Can, LMay lend r 

tawny YoundinemSery Owen. 
Robert Ken Steven Wry I 

Party Dropins (AIR) 
Party aborne Arndr.,9nbo caw Mooed 

typ'ngdny Kasen voodoo petty dol 

Radio Hotline (ASR) 
You r. O K my Mamie sptgtok sm. 

1 s.g1'm tardy degisted 

Stevens S Ordnic's 
Comedy Drop -Ins . (ASR) 
Twee o mimeo n walla v. or wire 

Capon Wondelac aller poke 

United Spots 01 America (ASR) 
Soma colarSO K.eewlMaed Bise 

IMenrptarmone pMensaglyed/le 

PROGRAM SUPPLIERS KEY 
Arc ABC Drelon N8112121887- 7777 
NP - Aseoaaed Press 12021955-7200 
AM N Ste Redo 12131 850-1169 
sac Berea Roobes telel 7882331 
Ca Calhoun Brosdcwero 12121 

580.9525 
CM CBS Redo (212) 975.4321 
ChM - CBS ReeoRedo (212JÁ15.4321 
CM Craw. Reno Howe 4181 
787-0410 

CW ChTIOn Wsbeer 13141 MOWN 
OCA DC Al AO 12021 638.4222 
OM DR BmedmInCI (212) 3716850 
Bps (lobs Seep. NM 1818) 906.1888 
N Imam. (2131652-8710 lr = Lae Bailey Prod 12131 256-2778 
lw = Landon Weme glh 19141 961-7600 
INS = MAae Broeoaweg 17031 6852000 
NJ = Mx BroekselsO 12121245-5010 

INI - Muscat SlarIPeans 14151 388 0622 
IBC = NBC Redo 1212) 664.4444 
1CE = NBC Redo E.Mwlolmw1 (2121 
864.4444 
WP Norwood Productions 12 (2) 755 -3320 
MMA RWSBA Network (213) 306-8009 
MN Awesome Redo Rework 12121 

585.9400I 
PIA - RI NC{ a ABYes 13121 

434111e+ra ..+ 
N - F i- rieenseonol (2121696 2350 
ale 

- 
Snell BroeX. 12131318.1666 

si Syndicate a (818) 841 9.350 
all Sieve Lemur Prad¢ltars 1213) 
487-2348 
THAN Trrwa 121314606383 
Ina The Greed Sloane 1212) 575-6100 
WNW w.sderll Redo Newpk 12131 
462-5922 
WO Westwood One 12131204-5000 

UNITED KINGDOM 

GERMANY #2 

IRELAND #2 

HOLLAND #4 

U.S. RELEASE DATE 
FEBRUARY 12th 

0 

Top 
Quality 
Music... 

Hollywood Production Library $189.0 Rock 101 60's 101 30's 101 Others! 
11 Disc Library TOTAL BUYOUT 

LASER MAX 
177 Electronic cuts (54 60'sí) 

4 Disc Library 
'99.°-° 

TOTAL BUYOUT 

Bottom 
Prices!- 

Write or call for more info! 1.1611E FORCE p_ NC keg Mach. CA 10101 (213) 413 4010 
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IMAGE & MARKETING 

HARVEY MEDNICK 

INVESTIGATING INCENTIVE TRAVEL 

Tripping The Sales Fantastic 
Incentive is defined as, "something that has a tenden- 

cy to incite to determination or action." And as you can 
well imagine, a first -lass trip to Paris can be very inciting 
as well as exciting to potential advertisers. 

U you're not familiar with the 
concept of consumer incentive tra- 
vel. here's a short primer on the 
subject. courtesy of Juanita Syl- 
vest, VP/Incentive and Leisure 
Travel for Baltimore-based Tray - 
to. one of the nation's largest inter- 
national travel services. She said 
that its begirnatgs be in the trad- 
ing stamp boom of the late 'Ms and 
early '601. The stamps I still availa- 
ble in some areas) are given in 
amounts proportionate to the dol- 
lars went. collected in books, and 
then traded for gifts at redemption 
centers. The leaders in the field, 
S&H (the "green stamp" people), 
noted that in addition to bathroom 
scales and vacuum clearers, they 
were starting to get requests for 
trips as gifts to supplement their 
normal array of hard goods. And so 
consumer incentive travel was 
born. 

The idea is most common today 
among the airlines in their fre- 
quent -flyer programs and, as In- 
centive Marketing magazine said, 
"travel is the greatest incremental 
motivator, and the most effective." . 

Internal Use Is 
Equally Valuable 

Let's not lose sight of the fact 
that you have two viable applica- 
tions for this supreme motivator - 
itternal and external. Let's first 
look at incentive travel as an inter- 
nal managemel tool. 

Once again. its origins go back as 
far as the '20s and '30s and have 
grown since the early 'tins with to 
airline industry to the point where, 
as Juanita told us, "e6% of all in- 

ONE YEAR AGO TODAY 
George Hams PO at KMETIIas Angeles 
Bud Sneer VPhGM M KMOWIOatsar 
Mittaa Horns GM al Kor a KOYTIPtaente 
Dennis Carpenter GM it KMGWIYYnepolle 
Kean Cooney VP/OM at KJR 
OMM Memberg OM at KEETISt. Paul & WDOWIli awpoas 

Haney Heidy Po M WFIMuIedslpltie 
e1 Celt "I Want To Know Wett Love b" - Foreigner (Mantic) (2 wes) 

e1 MC: "Cw lees Wheper" - Where (Cakente) (2 wks) 
e1 MU: "The Borderïpes" - Jeffrey Osborne (AMM) 
et Cau.*y " Baby's Got Har Blue Jeans On" - Mel McDaniel (Capitol) 
e1 AOR Track "The Old Map Down..." - Jost Fogerty (WB) (4 wes) 

1/1 LP: "Centerf ld" - Jon Fogerty (WB) (3 wes) 

FIVE YEARS AGO TODAY 
Cralg Scott VP M WMPA & Wlaa(IWnpIW 
00th Leer Preld.M M W WDCAM a FW WaJtnaton 

sob KMgltMASMe PO M WIDWlwlon 
Sob McKay PO M KC$Ofgsn Diego 
el pat The Tia Is Kph" - Bon die (Chrysalis) (3 weer) 
in AIC: "The Tia le high" - Blonde (Ch rysefe) 
e1 W:' Bun Robber On Me" - Gap Bard (Mercury/Poleinml (2 weal s1 Country: "9 To 5" - Doy Paton (RCA) (3 wks) 
el AOR LP "DosaIe Fantasy" - John Lemon &Y Oro (Galen) (2 weal 

TEN YEARS AGO TODAY 
Pet Sis glawey VP/OM al KIQOILoe Aegean 
Jerry Canon PO M WMJXMentf 
Mew Wsa Exec VP e EIA el CM "50 Wlye To Leave Voti Lover" - Paul Simon (Col) (2 wes) 
el A/C: "50 Ways To Leave Your Lover" - Pall %non (Columbia) 
e1 Country: "The Tare eve ixt hier" - Conway Tway (MCA) (2 wes) 
el LP: "Desire" - Bob Dyten (Caknaie) (2 wits) 

ceifive travel is used as a sales 
motivator." - 

As far as internal sales motiva- 
tion is concerned. there's one 
simple rule for you to apply: lacer 
live travel can be used effectively 
In any situation where you have 
measurable managerial objec- 
tives. It is extremely valuable in 
helping you meet established 
goals The widerlying managerial 
key here is that you reward with an 
Ken, in this case, all attractive 
trip which the salespeople would 
not otherwise normally purchase 
for themselves. 

One word of caution: make sure 
the trips you are offering are of suf- 
ficient scale to positively motivate 
your sales force. If your station is 
here in L.A., for instance, a week- 
end in Palm Springs 1100 miles 
away I is not going to deliver quan- 
tum sales increases. It goes back to 
the old "make the punishment fit 
the crime" line. Great increases 
are most often the result of great 
rewards. 

A New Trend 
It also used to be the rule that 

you took the entire sales depart- 
ment away to Hawaii as a reward 
for their outstanding performance. 
However, Juanita said, "In the 
pad, group movement was used to 
bestow a single shared experience; 
the trend now is to the individual 
experience. However, this is only 
valid for internal use." So although 
you may have to sacrifice a bit of 

Wyatt Thompson 

the old perceived camaraderie, 
you'll receive greater appreciation 
by utilizing the individual trip 
reward system. 

The Sales Trip 
The advertiser-baeed external 

travel incentive program had its 
beginnings with radio operators 
looking for a way to shore up soft 
first-quarter billing. They put 
together a medium-priced trip, 
generally to a warm, inviting spot 
(the Caribbean being a favorite) to 
which an advertiser would not 
have to make too great a commit- 
ment le ad dollars. WTOD & 
WKLR/Teled VP /GM Clyde Rob 

erta reported, "We put together 
two trips to the Caribbean - one to 
Aruba, the other to Barbados. The 
trips are offered between Decem- 
ber-March at a price between 
$10-15.000, depending on whether 
they are agency or direct. Twenty 

Rick Stewart 

or 25 couples go on each trip. It's a 
great way to get the year started 
off right. After April we're general- 
ly sold out. so this promotion takes 
up the slack." 

The Major Event 
Fran those simple first-quarter 

trips an entire industry has grown. 
BTl (Broadcast Travel Incentives, 
bic.) sprung from EZ Communica- 
tion as the result of President 
Wyatt Thompssa's nine years of 
sales trips for his company's own 
station. Wyatt has name definite 
thoughts abet incentive travel: 
"It's a super sales tool with lots of 
billing. We ask for and get a $25,000 
average canmitmnett with 20 par- 
ticipants mitimu m." This is ac- 
complished on ironclad 52 -weer 
contracts with initially projected 
expenditures and no variances al- 
lowed. If it sands bullet-proof, it 
is. And the reward 4 just as great : 
Wyatt has put together trips to 
such sought -after locations as 
Rome, Paris, and the Riviera. 

Special Requirements 
Wyatt, Juanita, Cede, and Rick 

Stewart, Preidett of Waters la- 
termite's/ Premiums (a division 
of Wake IMernalisnal Media, 
one of the nation's targets buying 
services), all agree on several 
points: 

Quality is a prone caniders- 
tiam; many of the participants are 
world travelers tbemuelvea. 

R&R FRI 

Special events (cocktail parties 
in a private chateau) that only the 
incentive operator can provide 
must be featured. 

Since the operator is convnis- 
sioned by the airlines and hotels. 
cost to the station is virtually nil in 
comparison to doing it yourself. 

An introductory cocktail party 
highlighting the destination and 
itinerary really sells the tip. 

Only the client or key decision - 
maker should take the trip. 

The GM /station staff are 
guests. They should not have to do 
anything. 

A Final Thought 
As Juanita said. "The people 

who participate in incentive travel 
programs are VIPs. Each person 
who goes on a trip should feel that 
it is one you couldn't purchase 
yourself or receive any other 
way." Rick added. "The intimate 
contact you have with clients in a 
festive trip atmosphere gives you 
an opportunity to get to know them 
in a way you couldn't duplicate in a 
business environment." 

Whether you use BTI. Travco. 
Western Ltemational Premiums. 
or do it yourself, those are great 
thoughts to keep in mind. And the 
billing doesn't hurt either! 

DATELINES 
1986 

March 64 
Country Radio Broadcasters Ile 
Annual Country Rado Seminar 
OpryYr d Hotel. Nashville 

April 13 
Alpha Epsilon Rho. National Broad- 
ceiling Society's 44th Annual Con. 
veneon 
Sheraton Pak Towers, Dallas 

April 13.16 

National Associaion of Broadcasters 
64th Antut Convention 
Den Convention Center, Dear 

April 13-17 

National Public Rado Annal Conven- 
son 
Town and Country Mole, San Diego 4t 1IMuARx álf,i Mp 



ON THE RECORDS 

KEN BARNES - 

RHYTHM IN AMERICA 

Soul Brother #1 
In The Mainstream 
The statistical summaries of the year gone by that I 

present here during January are some of my favorite - 
and, I think, most useful - columns. But they did prevent 
me, until now, from saluting one of the most gratifying 
comebacks in years, by one of America's most important 
and influential artists - James Brown. 

"Living In America" marks the 
first CHR chart hit James Brown 
has ever had in the 12+ years of 
R&R's existence. It's his first pop 
Top 10 record since "Get On The 
Good Foot" reached 010 in Cash 
Box in 1972. If it goes all the way to 
the top. it would be his first No. 1 

pop hit (Cash Box assigned "I Got 
You" a 02 peak in 1965). 

This year marks the 30th anni- 
versary of Brown's recording ca- 
reer. which he didn't begin until he 
was almost 30 ( by most authorities' 
count). The guttural, gospel -styled 
"Please Please Please" was a 
huge R&B hit in 1966, but did not 

The first time I. as a California 
suburban kid, became aware of 
him was with "Night Train" in 
1962, with its famous travelog of 
East Coast cities ( "Atlanta. Geor- 
gia"). The next year he put the 
standard ballad "Prisoner Of 
Love" through an almost frighten- 
ingly intense emotional wringer, 
scoring a Top 20 pop hit. but gener- 
al stardom still seemed pretty 
much out of sight. 

Revolution In Sound 
"Out Of Sight" wasn't quite the 

breakthrough record, just missing 
the Top 20 in 1964. but it was the 

blueprint for not only 
Brown's new sound 
but the future of black 
music. With the pop - 
oriented. Sam Cooke 
style still dominating 
the R&B world and 
Otis Redding and 

Solomon Burke and the Motown 
roster just beginning to shape the 
sounds of '60s soul. James Brown 
was already setting up the /Os with 
the pure riff /groove sound of "Out 
Of Sight." 

That record and his 1965 follow - 
ups "Papa's Got A Brand New 
Bag" and "I Got You" (which were 
Top 10 pop hits, at last) stood out 
from the songs surrounding them 
like a CD player in a pile of Vic- 
trolas, paving the way for Sly, Nor- 
man Whitfield, the Meters, Kool & 

The Gang, and all the groove -domri- 
nated stylistic innovators to come 
later. But Brown. having establish- 
ed the groove. shifted gears in 1966 

with the majestic (if chauvinistic) 
ballad "It's A Man's Man's Man's 
World," featuring almost sym- 
phonic strings and an agonizingly 
dramatic vocal. 

He returned to the groove for 
"Money Won't Change You," the 
great "Cold Sweat," and the unfor- 
gettably- titled "I Can't Stand My- 
self (When You Touch Me)." dis- 
played a tendency toward moral 
preachments in "Don't Be A Drop- 
out," and even foreshadowed his 
current hit with a 1968 number call- 
ed "America Is My Home." 

Loud & Proud 
Then came controversy and per- 

haps his proudest moment. when 
he released a song that quickly be- 
came an anthem of black pride, 
"Say It Loud (I'm Black And I'm 
Proud) ." It was a crucial state- 

appear at all on the pop charts of 
the day. whether through actual 
lack of airplay and pop sales or 
primitive chart methodology. 

He labored in obscurity as far as 
general market audiences went 
(which wasn't far in those days) 
until at least 1962. but established 
himself as the hardest- working 
man in show business and the king 
of R&B performers on the black 
circuit (as documented by his 
rightfully legendary "Live At The 
Apollo" LP). Notable hits like "Try 
Me," "I Don't Mind," "I'll Go 
Crazy." and an unearthly version 
of "The Bells" came out. climbed 
the R&B charts. and were sup- 
planted by a new release two 
months later ( Brown's output was 
the most prolific of any major per- 
former I. 
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nent, one that may have scared off 
some of his white audience (al- 
though its combined Cash Box/ 
Billboard chart ranking was 0131 

but enshrined him as a black hero 
forever. ( As a historical footnote, it 
also inspired an answer record by 
Vic Waters & The Entertainers en- 

titled "I'm White But I'm All 

Right," which attempted to extend 
the "Say ft Loud" message to all 
ethnic groups. with mixed success, 
judging by this excerpt: "The ori- 
ental people/You know their skin is 

yellow /But when they get their 
thing together/They'll sure 'nuff be 
mellow. ") 

Following "Say It Loud," Brown 
moved away from politics. concen- 
trating instead on popcorn. In 1969 

he released no less than five songs 
about doing the popcorn, all of 

which were R&B hits, and one of 

which ("Mother Popcorn ") was a 
classic. With that song and follow - 

ups like "Get Up I I Feel Like Being 
A Sex Machine)" and "Super 
Bad," he stripped his sound down 
closer to the bone, taut, tense. 
wired grooves that defined funk for 
the era and beyond. His subject 
matter ranged from "Hot Pants" 
to heroin ( "King Heroin ") , with oc- 

casional returns to political con- 
cerns ("Funky President (People 
It's Bad I") and dance ( "I Got Ants 
In My Pants (And I Want To 
Dance) "). 

But the pop drought had begun. 
and was followed by a slackening 
of his Black radio appeal as well. 
When the rappers broke. Brown 
came up with "Rapp Payback" 
(an allusion to an earlier hit, 
"Brother Rapp." as well as a claim 
staked on originating the style). 
More recently he appeared on the 
"Dr. Detroit" soundtrack, and in 
1984 launched a comeback attempt 
by uniting with Afrika Baam- 
laataa on the "Unity" single. But it 
took "Rocky IV" and a clever piece 
of sougwriting/arrakgng by Dan 
Hartman to return James Brown 
to the radio. 

Whatever happens to Brown's 
career after "Living In America." 
his place in musical history is 

assured. He will in all likelihood be 
regarded as one of the crucial 
figures in American 20th century 
music when all is said and done 
and totalled up. Say it loud. 

The James Brown 
Influence 

While it would take another page 
to list every artist James Brown 

has influenced, it is possible to 
mention some of the acts who've 
covered his songs. They include. 
listed by song title: 
"I Don't Mind" - In Crowd (feat. 

Steve Howe) 
McCoys 
Who 

"I Got You" - Mitch Ryder 
"I'll Go Crazy" - Tommy James & 

The Shondells 
Moody Blues 
Standells 

"It's A Man's (Woman's) World" 
Irma Thomas 
Brilliant 

.'Mother Popcorn" - Aerosrnith 
"Papa's Got A Brand New Bag" 

McCoys 
Otis Redding 

"Please Please Please" - Mitch 
Ryder 
Ike & Tina Turner 
Who 

"Rock Me Again" Human 
League 

"Sex Machine" Flying Lizards 
Janie Jones & The Clash 
"Shout & Shimmy" - Who 

"There Was A Time" Gene 
Chandler 

Plus two recent medleys by Mis- 

ter B and the Soul Kings. a song 
called "James Brown" by avant - 
garde UK group Cabaret Voltaire, 
and the ultimate James Brown 
tribute, "The Crunge" by Led 7.ep- 

pelin. Where is that confounded 
bridge? 

f 



Cash in 
on the 

king of 
httime 

talk 
radio 

Talknet's Bruce Williams is now heard 
by more people coast -to -coast than any other 

nighttime talk show host.* Why is he #1? 

Because he's an expert on the care and 
feeding of money. You name it. Everything 

from loans and investments to insurance 
and lawsuits. And he doesn't pull punches. 

No double -talk. No mumbo jumbo. And 
that's why listeners love him. 

Bruce Williams. For listeners and 
stations he's like money in the bank. 

For more information on how you can cash 
in on the industry's hottest talk programming 

service, call Deborah McLaughlin 
at (212) 664 -4456. 



LDATEBOOK 

WHTT 
WKSE 
195 
KPLUS 
Q100 
93Q 
KHFI 
WSSX 

WNOK-FM 
WZLD 
WKZL 
KEYN-FM 
KOXR 
KIKX 
KSKD 
KCPX 
95XXX 

WGAN 
KQIZ-FM 
WCGQ 
KSMB 
WHSL 
WDBR 
KGOT 
KOZE 

"Wood Beez (Pray Like Aretha FrankliD)" 
Produced by Aril Mardm 
The New Single 
From Cupid & Psyche 85 

Manegement Bob Lest 
for Partisan Management Ltd 

IN Mower ti 111~14 s. 
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SEAN ROSS 

Holly, Bopper, Valens Crash 
MONDAY, FEBRUARY 3 
1959,'Buddy Holly, the Big Bopper, and Aliehis Valens are killed in a pane crash 

1971/Lynn Anderson's "Rose Garden" a certified gold 

19 78/141R reports that the FCC has given cable operators a free hard to carry whatever radio stations they wish 

1982 "Freak Show On The Town Square' Department. The city of Memphis declares Bar -Kays Day 

Birthdays: Dennis Edwards 1943. Melanie 1947, Dew Davies (Kinks) 1947, Johnny "Guitar" Watson 1935. 

Tony Butter (Big Country) 1957 

TUESDAY, FEBRUARY 4 
/974/One of the fast people to cite branwashing by RSB as a legal defense. Patty Hearst is bdnapped by the 

Symblonese Liberation Army and locked in a closet with a radio blaring KDWOakland. In her book about the 

kidnapping, Hearst clams that when "Jungle Boogie" by Kopf & The Gang came on. SLA leader Donald 

"Cinque" DeFreze performed en obscene dance to it 

I977."Amencan Bandstand" runs a special 25th anniversary show on ABC. Chuck Berry and an ak -star band 

inducing Charlie Daniels, the Pointer Sisters, and Gregg Alknan jam on "Roll Over Beethoven " 

1980 /Sedprodeirned karian hostage Scott Miller is fred from WOBLIOberlin for reasons which. station 

management insists, did not have anything to do with his actions 

1983/Karen Carpenter does of a heat attack al age 32 triggered by her running battle with anorexia After 

Carpenter des, anorexia receives a lot more public attention and a lof more people bekeve they have R. one 

physician comperes it to St Vrtus's Dance 

Birthday: Alice Cooper 1948. 

WEDNESDAY, FEBRUARY 5 
7966/Maybe with the new Ranboiam we may be subjected to this again. Bony Seder's "Bailed Of The 

Green Beret" enters the charts on its way to N1. Seder isn't heard from for another 12 years. until the first of two 

shooting incidents. by which time his personal appearance is very non-ffrlaary. 

1972/Paul Slnon's first solo-single. the Jemaicerecorded "Mother 8 Chid Reunion." is released. 

I982SSterie Wonder's "That GUI" goes II B/U for nine weeks, a record that still stands 

Birthdays: Christopher Guest (Spinal Tap) 1948, Bobby Brown (ex -New Edition) 1969 BobMarey would be 

41 

THURSDAY, FEBRUARY 
1970 /On the sane day that John Lannon's "instant Karma" *released in the UK. the New York Post discovers 

the connection between Charles Monson and the "ARO a Album." 

1981 /In the wake of John Lannon's death. "Women" goes 6.1 CHR. Yoko Ono releases "Waking On Thin ice." 

the song she and John had been remixing the right he was Idled. Md the Post announces that the remeinderof 

the BMW will unite to record "Al Those Years Ago." 

1981/Steve Dahl is fired from WLUPfChicaga, effectively ending his morning-show satellite broadcasts to other 

Mies. Dahl resurfaces shortly thereafter at WLS -FM. 

BNeAdays: Natalie CoM 1950. Fabian 1943, Brian Travers (US40) 1959. 

Dennis Edwards. Johnny "Guew" Watson. Bwbara Lewis. Dave Davies 

FRIDAY, FEBRUARY 7 
/975/1319d Water" goes 01 CHR; N / Country b Tan T. Hair's "Sneaky Snake" from his chidren's LP 

1975Ióuddsh announces that it will release the fist lesbian love song. but does not reveal the title or artist. 

/ 979./Stephen Stills becomes the first rock artist to record on dQtd equprrent. b t the tracks ere never 

released 
1980Pink Floyd's elaborate 'War tour of America begins. 

Birthday. Steve Bronski (Bronski Beat) 1960. 

SATURDAY, FEBRUARY 8 

1973ìx Yssgur (as in Yasgur's Farm) des. 

1973/Carly Simon gets a gold record for "You're So Vain " 

/974/Terry Jedias "Seasons In The Sun." released in Canada the previous fad. goes to w1 CHR in Amenca 

1980,David & Angela Bowe are divorced. 

/980/Survivor's first LP is released 

SUNDAY, FEBRUARY 9 

1964 The Beatles make thew first appearance on Ed Sullivan's show 

/972/Wings, then barnstorming the UK playing colleges and smai clubs. make a surprise appearance at the U. 

of Nottngham 
1975/C1wes sob TV show premieres with Flip Wilson, Ellen John, and Bette Midier as guests 

1981/Bir1 Haley does of natural causes at age 56 in Heringen. TX, where he had. according to locals. spent the 

last severa yeas wandering the streets drunk Haley felt (probably correctly) that he had not received the 

fina cat! success or respect due him 

1985/Ray Parker Jr. makes his dramatic debut on an episode of "Berrngers." 

Birthdays: Carole King 1942. Barbera Lewis 1944, Holly Johnson (Frank* Goes To Hollywood) 1960 

Improve your on- the -air sound hr war 

els sr 

with over D wars of Mask AMUry at your fingertips! RockComec. 1410 saw M. 

developed by Norm N. Nite, is an integrated system of computer sores is 

software and services that plies fast & easy access to data on e . 
ON 

tra more than 2.700 artists and 18.000 rrrines. For IBM PC XT & 100% rkaa 1411- a11 r CIIIRM 

compatibles. Licenses starting at $495. Ia sal l4IS7411832 



ADAM WHITE 

RECORDS 

Exporting American Talent 
This is the time of year when several thousand people 

from the international music community, many Ameri- 
cans among them, get together for about a week on the 
French Riviera. It's for Midem, the annual combination 
convention/bazaar where artists, masters, labels, songs, 
publishing catalogs, merchandising lines, video rights and 
other commodities are bought and sold, acquired, and 
licensed. It's also a place to spend inordinate amounts of 
money on Cannes hotel rooms, meals, cab fares, and, of 
course, drinks. 

I mention this not as a crass ploy 
to get to Midem (although don't 
say I didn't think of it, what with 
the weather in New Yak in Janu- 
ary I but as a lead-in to this week's 
column topic: the acceptance of US 
artists and repertoire abroad. 

"There was a time when it 

would take an average of 
18 -24 months to establish 
an act in a major foreign 
market. That's all 

changed." 
Tom Ruffin 

Warner Bros. VPsnternatlonal 

The Americans who are in 
Came this month will likely find a 
positive climate for their product. 
US record labels. through overseas 
subsidiaries or linemen, can tell 
some significant success stories 
from the past 12-18 months. What's 
also helping these cornpanks' in- 
ternational interests is a softer 
dollar, boosting noncan when for- 
eign currency conversion are 
made. - 

Camfimdog the increased enthu- 
siasm for musk "born in the USA" 
are Warner Bros. VP/Internation- 

al Tam Ruffin, RCA VP/Interna- 
tional Don Barkhimer and Capitol 
VP/International Kick Van Men- 

gel. 

Hell Of A Time 
Rulliino, with many years a glo- 

bal experience, says, "Looking 
back, you can see that we used to 
have a hell of time getting Ameri- 
can product exposed. There was a 
Leavy nationalistic viewpoint in 
Germany, France, and Japan. In- 
ternational repertoire took a back 
seat, and our job was much more 
difficult. 

"Lately. the trend is in the other 
direction. Local repertoire is not 
fresh enough. not exciting enough 
to sustain the same degree a coo- 
Sumer interest. We're finding that 
the turnaround time to develop our 
acts is much quicker. There was a 
time when it waudd take an aver- 
age of 1 22I months to establish an 
act in a major foreign market. 
That's all changed." 

Two key elements: a better un- 
derstanding by artists and man- 
agement of the potential benefits 
from international activity, and the 
exposure generated by video clips 
of American product, more of 
which have been made in record 
years than at any time before. 

"Talent managers are genuinely 
intended in the world," states 
Ruffin). "because they recognize 

European New Age 
Correct me If I'm wrong, but most of the musicians as- 

sociated with the New Age trend of recent years have been 
American. The music certainty has Elropean cornecUar, 
however, if you think of Mite Oldlleld, or SCOW of the EG 
oriels, or various Germen eppregetIons Ike Tangerine 
Dream. 

Myway. low gosonts is bear 
mg In In US ehol I cola On Ire 
Now Agoorle el label b Win 
actASNMy European aUli. tea 
scope is die roan, ad ire Asad 
its e. Cab &teary at Smala 
Magne _st ntuRha 

Arman 8e ads: meat Walser% 
Cole Ile al,.id M stocluos a 
wear M4" Ter donator. 

Among We M couple of mangt' 
shun: "Bayou Moon" and "As- 
pects" Yam Won, "Voices- 
from Hone, "AYaoaphslt Cana 
era" by ,IoM Taaats, TIrsod 
tadampe" by an lair and 
"The Edna Hwang AEMn" The 
Ar is deeps Mans we M on 
adore* vine drone nassnass 
end Ceuspaat dem 

that record sales for major acts 
outside the US can equal if not air- 
pass domestic numbers." Close in 
that regard is Madonna's "Like A 
Virgin" album: five million omits 
abroad, six million at home. 

Citing a specific market, Tom 
notes. "In Japan, where local 
repertoire is very strong, you're 
now seeing artists like Madonna or 
Lionel Riede capable of selling the 
same as Japanese talent. That us- 
ed to be very normal. Now the 
base is broadening, not just from 
the media poird -d -view, but also 
with canurme s." The "Virgin" 
album is at the 750,000 -nit mark 
there, he says 

More Awareness 
Comments Ian Burkhimer, who 

served for a while as Managing 
Director of RCA's UK company, 
"American artists are certainly 
more aware than ever of the 
strength a the worldwide market- 
place. They like to be able to work 
and reach territories like Japan 
and Australia. They recognize that 
taking time away from the US, 
even when they could be earning a 
lot a money from personal appear- 
ances, is worthwhile; it pays off. It 
takes longer, but that's what you 
need to do to become a worldwide 
attraction." 

"American artists are 
certainly more aware than 
ever of the strength of the 
worldwide marketplace . 

it pays off." 
-Don Burkhimer 

RCA VP/International 

Dm pis to Warship. currently 
hi Europe, as an example. Their 
"new musical mode" and promo- 
bond cooperation are yielding 
substantial sales in Australia and 
Germany, ammo{ other markets. 
"Rue band has never really been 
arcessful before on an interna- 
haoal basis," he says. 

Another instance of the improv- 
ing international environment for 
American talent: flaring Haab, 
aped to EMI outside the US. 
Foreign ides of their last album, 
according to Kick Van Hemgel, are 
around the mink ° mark, with par 
MrnWar strength its Germany, Auur 
tta1L, and Scandinavia. Aside 
hesn paomoämal chores undertak- 
en by Davy Byrne and added ad- 
vantage of the "Stop Making 
Sense" movie, Kick attributes the 
Heads' popularity to videos. 

The Role Of Video 
Record companies in Europe 

have long relied on videoclips for 
promotional clout. Limited (cam- 
pared to the US) exposure for 
music on radio guarantees TV's 
importance hi influencing national 
record sales. "In that respect. the 
Europeans were far ahead of the 
Americans until MTV arrived." 
says Van Mengel. 'Then US com- 
panies started waking up to the 
power of video." 

The dramatic increase in clip 
availability for both new and 
established American acts has 
given foreign affiliates more to 
work with than ever before. "Video 
has filled a tremendous void," 
agrees Ion Burkhimer. "Labels in 
those countries used to have 
nothing to work with but the 
record. That's seldom enough." 
This, of course, recalls what hap- 
pened when MTV got started. Clips 
from overseas filled the cable 
channel's early programming and 
fueled another British "invasio" 
in 1982 -83. 

None a this is to say that 
establishing Americans abroad is 
now a breeze. States Tam Ruñmo, 
"One of the difficulties we have is 
explaining an image; it's very sub- 
jective. In Prince's case. for exam- 
ple, I can't explain to a Japanese 
why he's awning around in a leo- 
tard. That's really not the point. 
bil it takes a long time to get peo- 
pie to widerstand an artist's talent. 
not why he's doing whatever he's 
doing. With Prince, it was a any 
.ong, hard process. People resisted 

Sub -Subculture 
Nor did &Ono and his WEA In- 

toughed m0ermgws gain any ad- 
vantage from "Purple Rain," be 
movie. "B was not successful over 
seas. If I said k broke eves, rm be- 
ing flattering. It was too much 
Americana, too much of what was 
really a slbsubcult re that nobody 
abroad could really recognize.' 
Nevertheless, Warners persisted 
with the music. "We feel we've 
broken Prince overseas to the s- 
tmt that he's a selling artist. He's 
interested in touring and doing 
some onion for us that weren't 
dome previously. He now recog- 
nizes the trernatlesal market, 
which is an hraportad dep." 

As noted above, Tennis someone 
with many years of involvement in 
the global Husk wan, and that 
prior experience is precisely one of 
the realms be's optimistic abed 
American talent abroad in '88. "I 
don't stand alone so mach when 
rm trying to explain t>iaw," he 
says, 'lid et the Wedded people 
looked at me as if I were totally 
nra rd say, 'You can't regard 

Berlin as an extension of Boston. It 
has its own idiosyncrasies, its own 
culture, and you have to deal with 
it that way. 

'The Europeans were far 
ahead of the Americans 
until MN arrived. Then 
U.S. companies started 
waking up to the power of 
video." 

-Kick Van Hingel 
Capitol VPAnternational 

"People didn't want to hear that. 
Today there's much more flexibili- 
ty in the business. There's under- 
standing that you've got to give in- 
ternational markets what they 
need when they need it. Many a 
the hang-ups are gone, assi there's 
acceptance that we're trying to do 
what works for a particular mar- 
ket. That may have nothing to do 
with any other market - never 
mind the US - but let's try it." 

Precious 
Metal 
Worldwide 
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Coming S_ 
SOMETHING 

SPECIAL 
Is Happening On 
February 28th In 

RADIO & RECORDS 
And You'll Want 

To Be A Part Of It! 
411111IL 

THE 
AUDIO ENGINEERING 

SOCIETY CONVENTION 
SPECIAL .. . 

In conjunction with the 80th 
AES convention being held 
March 4 -7 at The Congress 
Center, Montreaux, 
Switzerland, R &R will 
featuring articles spotlighting 

Digital Technology 

New Equipment 

Audio Enhancement 
Techniques 

This AES showcase issue \t ill 

be distributed free to all 

Convention attendees. (,losink.' 

date for advertisers is 

February 14. 

- ui -w 
Don't be left out. Contact your 
R &R Account Executive and 

book your space now! 

213-553-4330 
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CALENDAR 

BRAD MESSER 

A Consultant's Impartiality 
The lady was so strikingly beautiful that some males. 

seeing her for the first time when they visited the radio 
station, couldn't muster up even a shred of composure. 
Guys were known to stop dead in their tracks and stare. 
mouths open. 

She was a stunningly attractive 
hunkette. The only part of her that 
wasn't impressively developed 
was her professional talent. She 
sounded embarrassingly amateur- 
ish on the air. 

Although no one could stand to 
listen to her airchecks, neither 
could any supervisor bring 
himself to fire her. Her presence 
was so decorative that she 
survived, at last count, three 
successive changes in manage- 
ment. 

Radio is a strange game. 
Although a programmer is 

expected to make personnel 
decisions based primarily on how 
a performer sounds and what kind 
of numbers he or she gets, 
decisions are very often affected 
by factors completely unrelated to 

actual job performance. Sympa- 
thy often plays a part. as in the 
case of a DJ who probably should 
be canned. being kept on the 
payroll because his wife just ran 
out on him. 

In my own experience. it has 
sometimes been impossible to 
consider air performance and off- 

air personality as two separate 
and unrelated factors. but in the 
past few years I have been able to 
do it. with great ease. in certain 
cases. Those cases occur at out -of- 

town stations which I consult by 

phone and written report. but do 

not personally visit. 
It's tough to be clinically 

impartial about fellow workers 
when you kfrow them as real 
people, but as a news consultant. 
it's easy as pie to just look at 

numbers and listen to airchecks 
and render impartial opinions 
based strictly on programming 
values. 

That kind of impartiality can 
give a consultant an advantage 
over someone whose decisions are 
subject to influence by such things 
as big brown eyes. 

Airborne Beans 
MONDAY, FEBRUARY 3 - Japanese people observe the Setsuban festival today by throwing dried beans at one 

another The bean throwing symbolizes a legend in which ancient warriors drove away demons, except that the modern 

idea is to drive winter away (Source "What Happened When' ) 

1984 - Use of the pesticide EDB (ethylene dibromidei on grain was prohibited after many products including pancake 

and muffin mixes, were found to be contaminated EDB causes cancer in animals 

1980 - Abscam sting revealed by FBI. 

1 959 - Buddy Holly. the Big Kopper. and Rtehi Valens d ed in Iowa plane crash 

1913- 16th Amendment created US income tax 

Birthdays: Musician Melanie (Melanie Safka) 39. Comedian Shelly IShedow Berman 60 Comedian Joey Bishop 

(Joseph Gottlieb) 67 Novelist James Michener 79 Illustrator Normal Rockwell born 1 984 

Rebels Form Confederacy 
TUESDAY, FEBRUARY 4 - The attempt to split the USA into two separate nations began in earnest 125 years 

ago today. when delegates from six seceding Southern states voted to start a new country called the Confederate States 

of America (1861). The first rebel states were Alabama. Louisiana. Mississippi. Flonda. Georgia. and South Carolina 

1974 - Patty Hearst kidnapped by SLA at Berkeley 

1941 - USO (United Service Organizations) founded 

1913 - De.mantable automobile lire patented 

Birthdays: Musician Alice Cooper (Vincent Furnier) 38 Actress Cheryl Miller 43 Feminist Betty Friedan 65 Aviator 

Charles Lindbergh born 1902. 

Dow Broke 1300 
WEDNESDAY, FEBRUARY 5 - The first time the Dow -Jones Industrial Average ever topped 1300 was during 

trading one year ago today (1985), although at the close. the Dow had retreated to 1285 23 (The first time the Dow 

ever closed over 1200 was 4/26'83 ) 

1978 - Fred Newman set word record of 88 consecutive basketball free throw shots while blindfolded 

1978 - Earthquake killed 22.000 in Guatemala. 

1971 - Apollo 14 astronauts spent 10 hours on the moon 

1953 - 'Peter Pan- movie released 

Birthdays: Musician Al Kooper 42 Former Dallas Cowboy Roger Staubach 44 Baseball legend Henry "Kink" Aaron 

51 Rob Marley would have been 40 

Highest Wave 
THURSDAY, FEBRUARY 6 - The highest wave ever observed at sea occurred during a Pacific Ocean hxwncane 

53 years ago this evening (1933). Americans who rode out the storm aboard the "USS Ramapo" reported it measured 

112 feet from trough to crest 
1971 - Astronaut Alan Shepard played golf on the moon 

1952 - King George VI died and Princess Elizabeth became Queen of England 

1 778 - France became the first nation to recognize the Urxted States of America as a legitimate nation 

Advancer: a rocket launched by the USSR in 1984 air rendezvous with comet Holey one month from today 

Birthdays: Singer Mobile Cale 36. Singer Fabian (Fabian Anthony Forte) 43. Director Francois Truffaut would have 

been 54. Actor Rip Torn (Ekhore Tor. Jr.) 55 Actress Zsa Zee Gabor 63 President Ronald Reagan 75 George 

Harmon "Babe" Ruth 1895 

Largest Telescope 
FRIDAY, FEBRUARY 7 - The word's largest optical telescope. alter 14 years of constructlon, went into 

10 years ago (1976). The heart cot the Soviet 'scope is a pant mirror nearly 20 feet n diameter (236.2 nches)_ tt is 

theoretically sensitive enough to pick up the light from a candle 15,000 miles away. 

1985 - Molders kidnapped US drug agent Enrique Salazar. whose mutilated body was found in a shallow grave about 

a month later. 
1984 - Dump a shuttle rrtipion, two astronauts became the first men b float utet Bred in apace. 

1984 - President Reagan ordered 1400 US Marines out of Lebanon. 

1940 - "Pnocchio movie released. 1904 - Baflirhdre business district Ore destroyed 2800 bukilms. 

Birthdays: CM rights activist Husy Newton 44. Author Charles Dlobsrls born 1812. John Owe Imerkeled first steel 

pow) born 1804. 
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AIR PERSONALITIES 

DAN O'DAY 

Morning Shows: 40 Hours A Week Won't Cut R 

Okay, gang, now that the New Year is here I finally 
can leave behind all that holiday goodwill and offer some 
blunt responses to a couple of letters from air personalities. 

First we have a letter from Jay 
Phillippi (W WSE /Jamestown): 
"Your recent article on show prep 
was very interesting. but this is 

where the griping starts. When I 
saw that you were going to take on 

show prep I was excited: right 
now it is the big discussion 
concerning my morning show. 
The Phlipside.' After reading 

American Comedy Network's 

"...To be good at anything 
requires sacrifices, 
understood, but if I had 
wanted the life of a monk 
I would have gone to a 

monastery.. " 

-Jay Phillippi 
W WSE /Jamestown 

"Method to the Madness." it was 
obvious that what I needed was to 

get organized. Unfortunately we 

run into the problem there that 
recurred in your column: Lots on 

how important it is to be prepared 
... but ideas on how to prep are 
nowhere to be seen. 

"Yeah. I know that Scott 
Shannon (211 /New York) is said 

to spend three hours or more a 

day preparing for his Zoo, 
Wonderful. One, I'm not doing a 

zoo. Two. what does he do for 
three hours or more? And three. 
I'm glad he's got three hours 
somewhere to do this stuff. 

"Just so I can get this off my 
chest, let's look at the question of 
time. Nothing makes me drool 

more than the thought of having 
time at the station when I can sit 
down at my typewriter and prep. 
time in the studio to work on 

character bits. etc. BUT! In the 
majority of markets, even the 
morning people aren't given that 
kind of time. 

"I start off with four hours each 
weekday on the air, usually 
followed by three hours of 
production, plus helping to fill out 
the AM announcing staff. Plus I do 

a weekend shift. Suddenly I've got 
to start finding time at home for 
show prep. No great problem, but 
now I've got to know what I want 
to bring with me and know that 
I've got to make time somewhere 
to bar myself inside a production 
studio for the recording. 

'Now before everyone starts up 

the strains of 'Poor. Poor Pitiful 
Me,' let's be serious. If entering 
broadcasting meant sacrificing 
all my spare time and what 
personal life is left). then maybe 
it's time to split into insurance 
sales. To be good at anything 
requires sacrifices, understood. 
but if I had wanted the life of a 

monk I would have gone to a 

monastery ..." 
Only You Can Prep 

Your Show 

MY RESPONSE: Basically, Jay, 
I see two major complaints in 
your letter. First you think there 
should be more information 
available on how to prepare for a 

radio show. Second, you consider 
the great time demands required 
to prepare a top morning show to 
be excessive. 

Your first point is rather easy to 

address: No one can tell you how 
to prep your show, because only 
you know what you want it to 
consist of. There are surprisingly 
few secrets in personality radio. 
Do you want to feature a tough. 
music -related trivia question each 
hour? Okay. you'll want to sit 

down with music books the day 
before and find the questions. 
Want to do a satire on some 
current event? Okay. you'd better 
read the newspaper and listen to. 
or watch the news to find out what 
people are talking about ... and 
then write your bit. Then go into 
the studio and produce it. 

But I suspect you already know 
that, Jay, because you devoted 
two pages of your letter to telling 
me exactly how you prepare for 
your show: obviously you've given 
the subject a lot of thought. My 
hunch is that what you're seeking 
is a way to do the work without 
putting in so much time. And this 
leads directly to the second point: 

I believe a jock should have a 

life away from the radio station. 
And it is my experience that 
creating and sustaining a winning 
morning show requires a 

tremendous investment of time. If 
I hear one more person moan 
about what an easy life Scott 
Shannon or Rick Dees has, I'll 
scream! Do you think Shannon 
has lots of free time? Think again! 
I'll wager that between Shannon 
and Dees, they spend more hours 
per week working at radio than 
any other five air personalities in 
any size market. 

It doesn't take great sacrifices 
to be a runes- the -mill jock. But I 
honestly don't know how to 
achieve great success as a 
personality without spending 
more than 40 hours per week at 
your job (including the time at 

home spent writing, researching. 
etc.) That kind of success seems 
to require a tremendous 
commitment and a willingness to 
sacrifice. I'm not praising that 
fact of life: I know that such 
dedication holds potential harm to 
your personal life, 

You included a tape of 
production samples, and actually 
your production work and 
character voices are above 
average. But there's a lot more to 
doing a good morning show than 
writing and producing. Those two 
elements simply support the air 

"I'll wager that between 
Shannon and Dees, they 
spend more hours per 
week working at radio than 
any other five air 
personalities in any size 
market." 

personality's primary responsibi- 
lity: quality live performance and 
the ability to deliver a quality live 
perfonttan ce. The ability to deliver 
a consistently entertaining, well - 
paced, professional show comes 
only with experience. 

I must say I detect a 

contradiction in your letter. First 
you admit that your major market 
"connections" haven't helped you 
to land a major market morning 
gig ... and then you complain 
that "you've simply got to know 
someone." I think you're fooling 
yourself. 

If your tape is an accurate 
guide, then yes, you do have 

talent. But it sounds to me as 
though you're looking for a 

shortcut to the top. Occasionally 
even a cliche can be accurate. In 
your case. I'd refer you to the old 
saw about "having to pay your 
dues." 

Radio Stories. Part II 
From Rasa Kaye (News 

Director. WLTW /New York): "I 
was doing weather service on a 

high -quality phone line for 
Comps- Weather. It was my first 
tine on the air with the Ross & 
Wilson Stow. at WABC. I walked 
into my little air studio. closed the 
door, and started talking. 
Suddenly I noticed three blond, 
blue-eyed, two-week-old kittens 
crawling up my jeans, up my 
sweater, and onto my shoulders 
... thinking I'm Mom. 

"The door was closed and I was 
live on the air. with no way to get 
rid of them. They had been asleep 
in a roll of carpeting in the corner 
Apparently Mom Cat had been 
locked in one of the other air 
studios overnight. They started 
crying into the microphone and 
batting curiously at it. And 
because they were so young, it 
wasn't easily distinguishable as a 

cat noise: it was very squeaky. 
"Within minutes all kinds of 

helpful types from Ross Brittain 
to John Maher (the newsman) to 
the program director called and 
said. "You sound great. But 
you've got to turn down your 
headphones: they're feeding 
back!" 

I NEED YOUR INPUT. 
Letters, comments, and cassette 
airchecks are welcome. Due to the 
large volume of mail. however, I 
regret that I cannot critique the 
tapes I receive. 

NEED AN ASSISTANT - 

PD OR MD? 
I am a hard -working, efficiently organized individual. Totally dedicated. 

Solid knowledge and experience in radio and music. Looking for either 

CHR, A/C, GOLD, or BLACK/URBAN. Creative and promotion oriented. 

Call Steven (617) 389 -3653 (Boston) 

Prefer top 50 markets. 
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JENNIFER 
RUSH 
"The Power 
Of Love" 

r 

Bruce Stevens, MD, WBBO /Auguste, GA - " #1 female 
phones 25-49, #6 phones overall. Males starting to call, 
everybody loves this record and it's the #2 selling single in 

Augusta behind Donne Warwick - jumps this week 20 to 
10I" 

Scott MacKay, MD, KISS NM/Buffalo, NY - By far the 
most active record on our list. All the phone lines Tight up 
everytime it's played." 

Chris Lssisko, Sunshine Music 1 -Stop, Orlando, FL - 
"Jennifer Rush, fastest -breaking record this week from 
airplay on Y106 and BJ105. Looks like a smash for Epic 
Records." 

Brian Thomas, PO; Dave Wright, MD, BJ105/Orlando, FL - "Amazing phone response starting with the first play." 

Jim Steal, Asst. PD, Y106/Orlando, FL - "Kind of record 
that makes my job easy." 

The biggest selling single by a solo 
female artist in the history of the music 
industry in the U.K. 

r 
Stew Flecher, Southern Music 1 -Stop, Orlando, FL - 
"Jennifer Rush immediate sales from Y106 and BJ105 
airplay., A definite hit record." 

Jim Randall, PD, HOT-104/Buffalo, NY - "Instant upper - 
demo female phones." 

Don Tendler, MD, WTLO/Wllkes -Barre, PA - "Last 
week's highest debut, currently pulling #2 female adult 
phones and a surprising number of teenage calls as well." 

Bill St. John, MD, 0104/Gadsden, AL - "Hot female 
phones 18-49; they just don't like it, they love it." 

Bob Harlow, PD, KATD/San Jose, CA - "Biggest request 
of the year - all demos! This is unbelievable." 

Sarah Eberhard, MD, WRFC /Athens, GA - "My first two 
calls were thank -you calls, not requests, because people 
had heard the record elsewhere and just loved it." 

DISTRIBUTED BY ces RECORDS 

r 



CONTEMPORARY HIT RADIO 

JOEL DENVER 

THE CHR BUZZARD 

WMMS Dominates 
Cleveland, Again! 
It was a shock to many when last May, one of the AOR 

format's grandfathers, WMMS /Cleveland, officially an- 
nounced its shift to CHR. Among the most surprised were 
fellow AOR stations who'd been following WMMS's music 
and promotions. In short, one of AOR's cornerstones had 
come loose. Many predicted disaster for "The WMMS 
Buzzard." 

In earlier mauls there'd been 
some industry talk about WMMS 
exploring the idea, but many figur- 
ed it would never happen. But 
Use who seemed but surprised 
cc flustered were the loyal WMMS 
listeners. To them, it was simply 
"The Buzzard" giving them what 
they wanted an along. After a 
slight dip in that first CHR Ar- 
bitrate (12. 8-11.0). WMMSreband- 
ed nicely in the fall book with a 
122 -14.5 sowing. its highest 12+ 
Mares ever. 

Buying Into 
The Mainstream 

When I spoke to WHK k WMMS 
OM Jew Genoa. he was about to 
undergo surgery the would in- 
volve wiring his jaw dot for 
several weeks. During those last 
few speaking minutes. he recalled. 
"The only people who really ems 
(Mined abet the MUSIC changes 
were Me 'earth dogs' who felt we'd 
sold est. 

"Actually we bought in to the 
mainstream. Most of the audience 
just accepted it in stride. It was a 
move we had to make eventually. I 
knew k as early as 1964." 

John. who's been with WMMS 
Ice over 12 years (Trost of that time 
as PD), said that Write menage- 
inert ent was a Is hesitant at first 
abort the kiss to change. "But I ex- 
plained to Carl Hirsch and Gil 
Rosenwald that this was a long - 
play move. They then understood 
AOR was a dying format for our 
purposes. I'm a lot more comfor- 
table with CHR as a longterm for- 
mat." 

AOR Too Limited 
But John had kind words for 

AOR. "It was a wonderful format 
for WMMS for a lot of years. We 
gained a lot of notoriety in AOR, 
but it was too limited and we were 
looking at taking a different road: 
being mass appeal and taking it all. 
We had to become a full- service 

WGCL is number one in teens 
with a share in the mid -20s. with 
WMMS right behind. WMMS 
dominates WMJI by over 30 

shares in 18.34 men and by nearly 
ten in 1 $-34 women. 

When it comes to 25.49 demos. 
WMMS is first in men with better 

John Gorman 

than a 20 share. about double that 
of WMJI. WMJI takes top honors 
with 2549 women with shares In 
the mid -teens, a few steps in front 
0 =nests) WLTF (A/C). which 
is slightly ahead of third -place 
WMMS. However, 'MME is mun- 
ber one Wei adults, besting WMJI 
by approximately four shares. 

Guerrilla Warfare 

Besides giving credit to WMk6S's 
music image, Jahn points to the 
statics'a aggre ive news and 
public affairs posture as pmt of the 
moo for the Bumard's growth. 
"We rival most other stations hi 
this area. We try to get news ex- 
clusives the same way we do music 
exclusives. Our folks are from the 
Freak Reynolds school of getting 
the scoop first. We are in guerrilla 
warfare with the whole market." 

Ah. sooner or later, the subject 
had to cane up. Jahn talked about 
the on-air attitude toward the com- 
petition, especially the name-cal- 
ling involving WGCL. John and the 
Buzzards refer to them as the Ba- 
boons. "It's real simple. We want 
the city. and if someone else is do- 
ing something in Cleveland and we 
have some way to raid it, we're go- 
ing to do it. We have this 200-foot- 

high buzzard. which I love to take 
out to other stations' events. We 
want it all." 

Building A Monopoly 
"I believe in monopolies and 

Cleveland should be ours. You also 
have to be sincere about this or 
you're going to be beaten." he cau- 
tioned. "Unlike other stations I've 
seen do well for a few books and 
take the market, we are never go- 

ing to be complacent. WMMS will 
never be caught with its pants 

Clarifying his remarks about sin- 
cerity, John said, "Pomposity will 
never win. You can't believe your 
own hype. and can't be arrogant to 
Me listeners. Tills espedally ap- 
plies to the morning show. In other 
cities I hear mamtag Personalities 
talking abort their salaries, cars. 
new houses, and swhnnúog pods. 
The little guy out there can't relate 
to ft." 

Charity -Minded Efforts 
Scads OK, tat ho't calling 

WGCL "Baboons" being pompous? 
"No." said Jahn. "We lay that on 
Me competition, and back it an up 
with action. We are completely 
plugged into the market, and work 
on every level with Us local dos 
hies, police departments, and other 
city government agencies for the 
betterment of Cleveland and its 

Indeed, there seem to be an 
endless list of events that WMMS 
has done on the public's behalf. 
Many of the station's niertiandis 
log items, sold by various retail 
outlets, benefit charity. One good 
example would be the Star Bar (a 

EMI Amwkas John Wale draw over 20.000 paapls kw a free WMMS Lis- 
tener APp+drraon Day in local pat* ism September. 

candy her which benefits The Hun- 
ger Task Force). Other charitable 
products include several of the 
famed 'MMS Buzzard T- shirts, 
sweatshirts, etc. The Morning 
Zoo's Token Joke Book has sold 
over 30,000 copies and benefits 
police widows. 

Recently. the station's Cops, 
Kids k Christmas campaign. in 
cogjcmcösa with Arby's and with 
Rainbow Babies k Childress' Hos- 
pital. collected money to get toys 
for omifaöaed kids. Perhaps most 
premiasi was the release of the 

The Buzzard Morning Zoo (top M: Lea "Boom Boon" Goldberg and Ed 
. "Flesh" Faran. Shown (bottom Fr): Captain Kenny Clan, Jam Kinz- 
bach. and Ruby Cheeks. 

Cleveland CARE (Cleveland Art 
hie Recording For Ethiopia) al- 
bum. 

No Jingles 
Produced by WMMS personality 

(and fanner PD) Dewy Sanders, 
the C.A.R. E. record featured 
members of the Michael Stanley 
Baal. the Can' Bes Orr, Donnie 
Iris, and mesnbers of Beam Coup. 
The disc retails for $4.99. and half 
cl the profits went to the Greater 
Cleveland Interchurdh Council for 
dWrñutio to the hungry in Ohio: 
the remaining money was donated 
to USA Fer Africa. 

There is one area Jahn has been 
flexible in when it carnes to other 
radio stations. "Normally I don't 
do anything with any other radio 
dation in town, but we are quite 
united in our efforts to bring the 
Rack le Roll Hall Of Fame to 

Most people don't categorize 
WMMS as the typical CHR station. 
"We weren't the typical AOR years 
ago either" he robed. "While 
others use jingles, (Morning Zoo 
member) Lea Goldberg does Usae 
amadng voice sweepers which 
he's successfully marketed to sta- 
tions outside of Cleveland as well. 

"I encourage my folks to stretch. 
grow, and make extra many. 
There are so many appearances 
and things happenvrg here that we 
have a 'Daily Buzzard' circulated 
internally updating appearances 
and promotions. It's the only way 
to keep up with it all." 

Little Heavy Metal 
While 'MMS has long been in- 

volved with concerts (anniversary 
and listener appreciation in par- 
ticular). John has narrowed his 
field a bit according to music style. 
'TU tom down a Twisted Sister 
concert bpi before 8pm to elimi- 
nate our former hard rock image.- 

Cant sited on Pepe 56 
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L CONTEMPORARY HIT RADIO I 

WMMS Dominates Cleveland, Again! 
Continued from Pepe 55 

We play very little in the way of 
heavy metal at all anymore. I've 
become very selective hi pro- 
moting what I consider to be 
mainstream counts. 

"At one point. I eon thought the 
Buzzard was a liability for us. Now 
I sort of analyse it this way: You 
don't look like you did ten years 
ago, and the same has appbed to the 
WMMS Bullard. The oid Bullard 
was really evil -looking, perched on 
a tombstone. Now it is a well - 
groomed bird of prey watching the 
others die around us." 

WMMS: a giant among radio 
stations in the city of Cleveland, 
boasting a formidable reputation 

u an AOR which successfully 
made the transition to CHR. Hypo- 
thetically. John, what would you do 
if suddenly someone with a good 
signal and the financial backing to 
make it happen decided to go 
AOR? "We would May as we are. 
No one can really beat us, no mat- 
ter what the format. 

"What we do goo beyond the 
format. We have the bat per- 
willies and music, and we are 
totally pkngged into the city hi a 
very sincere manner. We wad 
WMMS to be the full- service sta- 
tion for Cleveland and play the hits 
at the same time. The only way 
we'll ever be beaten is if we bat 
ourselves." 

T. R. 

IOpm -tam 
B.L.F Bash 
2 -lien 

The Buzzard's Brood 

Said WMMS OM John Gorman, "Many of my staff 

have been here for as long as I have. They we the life- 

blood of the station, as each contributes so much to its 

chemistry and success. 
"This town really likes per- 

sonalities. and the CHR format 

allows you to put on the top hat 

and swing a cane tor a little show 
biz Donny Sanders has been 
here la 15 years Our most re- 

cent addition. Ruby Cheeks, 
started last March or April and now 
has become part of the Morning 
Zoo. She was lust voted one of the 
86 most interesting people m the 
city by Cleveland Magazine." 

Matt The Cat 
10a -2pm 

Kid Lao Denny Sanders 
6.10pm 

1 

RCA/Grunt's Shush*, stormed kilo town for a tree indoor WMMS concert at Cleveland's Public Hal. Listeners 

wrote in over 50.000 requests for 10.000 free tickets. *Me onstage, the Starshlp was given the key to the city as 

station staffers looked on. 

Direct Mail Promotions From 
BOOM MEDIA SERVICES Includes: 

Complete consultation regarding contest design and theme, 
mailing profile, client involvement, and on -air execution. 

Customized production, including copywriting, photography, 
artwork, printing, labeling, and mailing. 

Top -notch graphics and excellent service - the best in the 

_ 

business. 
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I Call or write for free brochure: How To Make Direct Mail Promotions Work For You. 

EDIA SERVICES 
00 Turner Rd. Suite 514 

Richmond, Va. 23225 
(804)3204137 



DONNA BRAKE 

A/C SUCCESS, PART I 

WELI: A Winning Tradition 
New Haven's geographic position gives it an impor- 

tance above its size. It is the halfway point between New 
York and Boston, and the 191/195 intersection makes it the 
New York/Hartford connection. New Haven also is blank- 
eted by a number of radio signals, and after a hard year's 
work, WELI again owns the Elm City crown. Getting the 
comeback story was Sr. Associate Editor Hurricane 
Heeran. 

Metro Changes 
WELI OM /PD Cheek Grass 

coot! admit to being a program- 
ming genius with the full-service 
outlet's dramatic rebound. Howev- 
er, he feels that the station's cur- 
rent success is due to the workings 
and understanding of Arbitren as 
much as with programming. 

In the spring '84 ratings, WELD 
had climbed to its best book in 
three years with a 16.1 12 +, and 
ranked first in 25-54 adults. But 
then New Haven's definition was 
changed by Arbitren, which added 

i a few more towns to the stew. 
Instead of increasing the sampl- 

ing, diaries were taken from the 
New Haven metro. Explained 
Chuck, "They added Meridian, 
which represented about 12% of the 
population of the new metro, and it 
got about 15% of the diaries. Of 
those diaries, Hartford statics got 
about 75% of the listening, giving 
them an unreal presence in our 
marketplace. 

"Conversely, while they were 
oversampling in that part of the 
area, they were undersampling the 
core of the metro, which includes 
New Haven, East Haven, West Ha- 
ven. and Hamden. These com- 
munities represent about 45% of 
the population, but got only about 
30% of the diaries. That was what 
was killing us. 

Chuck Gross 

"The real success story was find- 
ing out what the hell Arbitran was 
doing and petitioning for some- 
thing that was already% in the rules 
of methodology. They created a 
city split, and that probably ac- 
counts for 50% of our increase." 

The Other Half Wins 
According to Chuck, dealing with 

Arbitron was half the battle in re- 
turning to the tap. The other half in- 
volved the listeners who make up 
the New Haven market. As part of 
its marketing effort, WELI hit the 
area with a direct mail campaign 
during the spring and fall books of 
'85. 

Chuck also mentioned a timely 
bumper sticker campaign. "I real- 
ly have to give my hat off to Pro- 
mo i nss Director Sta Saglsakr. He 
came up with a message and tied it 
in with a buckle-up campaign. The 
day the bumper sticker hit was the 
same day the State Legislature 
passed a law requiring drivers to 
buckle up. It created a lot of 
awareness." 

WELI's Trends 
Here is a five -book trend for WELI's Arbitron perform- 

ance: 

Book 12 12 1$-411 23-54 
Shan Rank Rank Rank 

Fa '85 15.1 1 3 2 

Sp'85 8.7 2 9 3 
Fa'84 11.5 2 4 2 
Sp '84 18.1 1 3 1 

Fa'83 13.9 1 5 2 

A BEARY CHRISTMAS - 8100 San Diego's Rich Brothers Morning Zoo 
helped make Christmas a little brighter for less fortunate children in area 
hospitals by sponsoring a Teddy Bear Picnic at the San Diego Zoo Lis- 
teners who donated new or "slightly loved" teddy bears were admitted 
nee to the zoo. Shown here with some of the 2000 bears are !l -r) the sta- 
tion's Pat Gamey. Scott Kenyon. Program Manager Bobby Rich. and 
Frank Anthony. 

Storming To The Top 
Another factor was Hurricane 

Gloria. which left areas of New 
Haven without power for several 
days. "A lot of people turn to us for 
information, not entertainment, 
and the hurricane forced them to 
sample WELI a little bit longer. I 
think they found out that we 
weren't a Perry Como station; we 
were an A/C station." 

Which brings up the age factor. 
While other contemporary for- 
mats are seeking older . demos, 
many full service A/C stations are 
trying to skew younger. Because 
WTI! had been MOR during the 
'60s and '70s, Chuck found when he 
came aboard in l982 that "60% of 
the cume was over 55. There was a 
heavy amount of Perry Faith -type 
music. 

"We changed it and became a 
true A/C station. In cause the 
Beatles and all the new stuff. Un- 
fortunately. it takes a long time to 
change people's perception, espe- 
cially if you've been anasrud a long 
time. 

a fabulous 1986 
Mercury Cougar GS! 

are already entered.' All prizes will be given away locally! 

"The WELI calls have been in 
this market for over 50 years. and 
people had a preconceived notion 
of what the radio station was. So 
the 25-45 year-olds would hardly 
tune in. The only time they'd sam- 
ple was in bad weather." 

A big part in keeping a solid im- 
age while making the change was 
played by morning man Roo Rob - 
mer. who celebrated his 26th an- 
niversary with WELL January 10. 
Chuck feels Ron "creates a com- 
fort nave for the older audience. It's 
like Dick Clark on TV, that 'every- 
thing's cod, because Dick says it's 
cod.' So everything is cool. even 
though we're playing Dream Aca- 

Loyal By Local 
Full-service competitors from 

larger markets penetrate the New 
Haven metro, making local infor- 
mation on WELI an important fac- 
tor. "Our base is New Haven and 
the shoreline," said Chuck. "If 
you're interested in information 
there, you have to come to us. If 
you want to know about Hartford. 
you have to go to WTTC. For info on 
Bridgeport. there's WICC. Staying 
local will always be key to our suc- 

With everything now realigned, 
i looks as if WELI's ratings promi- 
nence might remain as much a 
New Haven tradition as the Yale- 
Harvard rivalry. 

ACCELERATION 
Bondi Allison leaves KRTH /Log 

Angeles to be afternoon news anchor 
across town at KFI . Also in L.A.. 
Milos Cameron joins KBZT in the mid- 

day slot At WCLY /Wasdngton, Al 

Santos takes over midday duties. 
while MD Day* Foxe moves to do the 
"Love Songs" shift in the evening and 
become Director /Production- Opera- 
tons KIIR Kurt joins 3WM /Toledo 
in news s 

Pet O'Neill is the new PD at 

WMGN:Madison. replacing Blll Van- 
ail, who is upped to Station Manager 
or Wi,i a WMGN Matt McCann 
leaves WCIL'Carbondale to program 
WLRW:Champaign He is replaced by 
Richard Bid Steve Scott is now 
PD;moming driver at KFSB,Joplin 
Steve Smith departs WARX/Freder- 
ick- Hagerstown to be Asst. PD ;after- 
noon personality at V100 /Charleston. 

Janie Baker is named MD at KTYLI 

Tyler Ken Burk will do afternoons 
at KVEC /San Leas Obispo Candy 
Curry is the new evening talent at 
WJBX/ &ogeport Gina Parker 
jumps into evenings at WLHT /Grand 
Rapids Stew Lassons is named 
Production Director at WHAS 8 

WAMZ /Louisville 
Scott Wha Tir becomes Asst. PO 

at KZ -93 /Peoria Changes at 
KZTRNentura Eydiel Bowan is now 
Operations Manager morning person- 
ality, Jeff McMurray is the midday 
man Production Director. and Mark 
Wheeler is handling overnights 

Amy Sierra climbs from parttime to 
evenings at KELT'McAllen Char- 
lie Ocean splits WKRG,Mobile for 

midtays at crosstown WDLT 

Best wishes to veteran WISN,Mil 
waukee morning man CharIN Han- 
son, who retires at the end of mis 
month 
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STEVE FEINSTEIN 

"MORE THAN MODAL" 

KNAC Pounds Pure Rock 
"More balls than any other station" ... "loud 'n' 

proud" ... "an explosive spot on your dial." 
These image liners sound like they could've been writ- 

ten by the members of mythical heavy metal band Spinal 
Tap. In fact, they belong to an authentic radio station that 
Nigel and crew would adore - KNAC /Long Beach, which 
adopted a hard- hitting "Pure Rock" approach January 8. 

The station, whose signal pene- 
trates parts of the Ins Angeles 
metro on the western side, now 
has a unique niche. In its previous 
six-year "Rock 'n' Rhythm" 
phase, in which it mixed new wave 
with RAB, it shared a considerable 
amount of music with KROQ. Now 
KNAC is the only source in the L.A. 
Basin for the hard rock that KLOS 
and KMET once championed but 
then virtually abandoned over the 
last year in their quest for upper 
demos. 

KNAC 
Music 
Monitor 

Afternoons 
Scorpions No One LM You 
Samos When Th 1Mtp Comm 

Down 
Pais Toanshnd W?m. City 

Flohüro 
LW Zeppelin HNAbaak , /Loin' 

Lorin' Maid 
Jos Lynn Tarns. Losing You 
Yes Owner Of A Lonely Hart 
Aromnith Bhp Tan Inch Record 
Tae Petty Don t Bring Al* Down 
Lynyrd Skynyrd That SmI 
Matt Lay M Down 
TIT Face Lao An Anvil 
S.IM Back In The U.S.S.R 
Jades Priest The HabNEl ctrtt: 

Eye 
ZZ Top Cant Stop Rodeln' 

Ewninos 
Dal Leopard Rock 01 Ages 
Outlaws &eon Grass i Hbf 

Moo 
TwNMd Side You Ward IMrW 

W Got 
Doors Wafting For The Sun 
S ott Jod Slant Mgt* 
N osh Li weight 
Bokil Riot Abtat Heath 
NUaUNoa Fads To Hick . 

Yam Halal Lido Guar* 
nahst Mono Again 
Sidi Axt Comm' After You 
Jos Walsh Tunt To Stone 
kiss Rock & Rd AI Night 
who Sennerin Blum 

KNAC serves a stein diet of the 
kind of artists who were staples 
during AOR's modal era: Molly 
Hatchet, Rusk, Oay Oshadwve, 
Sca}ises, Ted Nugent, Krakow, 
and Y&T. As consultant Jeff Pol- 
lack says, "It's even exclusive of 
the pop music that AOR used as a 
balance a few years ago. This sta- 
tion is more than modal. H's totally 
dependent on hot tempo, electric- 
guitar, absolute- energy rock 'n' 
roll." 

That means a mix devoid of AOR 
mainstays like Stevie Nicks, Huey 
Lewis. Mike k The Mechanics, Mr. 
Mister, and Hooters. The station is 
even light on Bruce Springstoen. 
John Cougar Mellencamp. Dire 
Straits, and Pat Benatar. 

Pollack and PD Jimmy Christo- 
pher both claim that word of the 
new format has spread like "wild- 
fire." which is believable in 
Southern California. home of such 
hard-rocking native sons as Van 
Hake, Batt. and Dokken. The 
music community is reacting posi- 
tively; there's now a station that 
will leap at the opportunity to co- 
promote the sold -out Iron Maiden 

FALL RATINGS RAP 

and Dio arena shows in Las 
Angeles that KMET and KLOS 
sPunl. 

The station's primary appeal 
will be to 15-24s, which is fine. ac- 
cording to Pollack. who says he's 
"always been the kind d guy who, 
when the whole country goes one 
way, likes to go the other way." He 
proposes that 'older- skewing da- 
lions are making a big mistake 
thinking that to play electric rock 
'n' roll doedet appeal to people 
25 +. We're hearing 30-year olds 
say, 'Thank goodness a station is 
rocIdng again. "' 

In a certain light, KNAC has 
merely switched from one style d 
alternative radio to another. 
changing stripes to appeal to 
another lunatic fringe. Says 
Pollack, "KNAC continues to be an 
experimental dation, except with a 
different musical genre." 

Consequently. most of the 
airstaff has made the transition 
and is able to be as irreverant as 
ever. Est- KROQer Wild Bill Scott, 
no stranger to hard rock from his 
days at the old WLUP /Chicago, 
tagged a More balls than ever 
before" liner with the comment. 
"Yeah, I have three now." 

The station had a .5 in the fall Los 
Angeles book. Though its primary 
target is to raise its profile in its 
own Orange County book. Pollack 
feels over a one share in L.A. would 
make KNAC a "major factor" in 
th''t market. 

Stories We Can Tell 
Watch this space for a fall '85 ratings scoreboard with 

12+ shares and demographic breakouts for every AOR 
around the nation. In the meantime, we'll take a quick look 
at some of the impressive gains made by rock radio. 

New York 
WNEW -FM /New York sprang 

back 3.54.1 while facing its first 
AOR competitor in years, WXRK, 
which was down 2.5.21. 'NEW -FM 
actually had a better book than its 
record-high 4.3 of last spring, as 
this was the first time it's ever 
been number one in men 25-64, 
which previously watt to either 
Gold WCDS -FM err personality 
WNBC. Former 'NBC bad boy 
Howard Stern showed gains on 
'XRK afternoons, although he was 
only on for the lad third d the 
book; his dayps11 was up .5 12+ 
and 1.7 stares in men. 

Los Angeles 
KLOS's 4.8 is the highest 12+ in 
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its history. The dation was also the 
Cost L.A. AOR to ever score a dou- 
ble-digit share in men 25.34, where 
KLOS won in every weekday day - 
part except AM drive and was 
within .4 of leader K11S -FM 
overall. 

KROQ's 3.9, its highest 12+ since 
spring '81 has the modern rocker 
topping KIlS in teens and even nip- 
ping KMET in men 18-34. PD Rick 
Carroll can claim a victory that's 
based primarily on astute pro- 
gramming and unique per- 
sonalities ratter than big bucks 
promotions: KROQ does virtually 
no advertising or contesting in a 
market hull of big spellers. 

Continued on Page 80 

-Greatest Rode 1988" is the 
'Meet In a long fns of bp- gnáity 
caisndws tom WNEWMfMYNaw 

York. Station Personalities drama- 
tize classic songs in tus-color. 
glossy photos, such as Che one 
above for Dylan's "Positively 4th 
Street." The centerfold A a two- 
page collage of snapshots of listen- 
ers. Net proceeds from We go to 
Che T.J. Marras Foundation. 

The Beams aren't the only blo- 

wier from the city of Philadelphia. 
WtAMR's John WSW and his fel- 

low Morning Zookeepers have re- 
based an album that nuesvrignal 
bits with outside material by 
Sown Si °rdnk, Kip Addotta, 
and Flo a Eddie. "Abbey Dirt 

Road," w$ich includes a "DeBela 
Answers You Phone" message. 
has sold an esa nded 40.000 
copies locally. 
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AOR EXCLUSIVE 

aiK' l' 

q My ¿4"aÔ 
"Sfecpiwgg 8.m«i;.. 

RECORDED LIVE AT 
THE RITZ IN NEW YORK 

CATCH THEM ON 
THE MTV CONCERT 

OF THE WEEK 
FEBRUARY 8TH 

11 PM E.S.T. 

"Such volatility combined with 
her no nonsense musicianship 
makes Christian Amphlett one 

of the most original rock 
figures of the '80s." 

New York limes 
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Stories We Can Tell 
Continued from Page 58 

KMET's 2.5 was its lowest share 
since summer 76. It's started off 
the New Year with 1986 songs corn - 
mercial -free over six days. and is 
blanketing the market with a bus- 
board and billboard campaign that 
says. "Rock now ... with 18 in a 
row On compact disc." 

Chicago 
All three AORs gained 12 +, with 

WLUP improving 3.5-4.0 for its 
highest 12+ since summer '82. It's 
another vindication for the Loop's 
farsightedness in early '83, when it 
was among the first hard- rockin' 
AORs in the country to move to a 
more adult approach. 

WLUP was tops in men 18-34, 
and third in men 25-34 behind WLS 
(AM) and WXRT. ('XRT's2.612 +, 
up from 2.5. was 74% 25 +.) Super- 
stars II WCKG's 1.6.1.9 gain includ- 
ed top -five rankings in men 18-34 
and 25-34 for the first time. 

Steve Dahl 6 Garry Meier's 
domination of afternoons on CHR 
WLS was extraordinary. They're 
tops 12+. in men 18 +, and in men 
25-M, where they have almost 
twice the share of #2 WGN. 

Philadelphia 
Where will WMMR stop in its 

drive to become the most consist- 
ently dominating major- market 
AOR in the country? Up for the 
fourth book in a row, its record - 
high 9.8 includes first-place finishes 
in 12 +, men 18+ and 2-54. adults 
25-54. and women 18-49. WMMR 
more than triples the neared com- 
petitor in men 18-34, and it even 
ranks second in men 3544. 

WIOQ rebounded 3.1 -3.7, includ- 
ing top honors in women 25.34. 
Hard-rockin' WYSP was off 3.1 -3.0. 
and has gradually softened its 
hard -rock stance, adding catalog 
titles by artists such as Billy Joel, 
Fleetwood Mac, and Pure Prairie 

Bay Area 
Looking beyond KFOG's 3.0-2.3 

drop and KRQR's 2.2 -2.5 gain in 
San Francisco, it turn out that 
both stations actually slipped in 
men 18-34 and 2534. The result is 
that KRQR shared top honors for 
18-34s with Urban KSOL and mov- 
ed into a tie with KFOG for first 
place in 2534 guys. 

All is not lost at KFOG, by the 
way, where 18+ men are still 
stable in middays and afternoons. 
Speaking of demos and dayparts, 
progressive KKCY, which inched 
up .4-.7 overall. is encouraged by 
its fourth-place rank in 25-34 adults 
at nigh, just a hair behind KFOG. 

In San Jose. KSJO increased 
2.3 -3.2 in its first book under the 
new regime of VP /GM Gary 
Rodrigues and OM Dana Jaag. 
That showing bested the pair's 
former employer. KOME, which 
slid 5.3-3.0. KSJO was NI men 1834, 
and in a five -way tie for #2 men 
25.34. 

Atlanta 
WKLS -FM /Atlanta apparently 

needed a Wise guy to shake it up. 
96 Rock" leaped 6.4-9.0 for its 

highest 12+ since spring '81 and 
rocketed in rank among men 25-54 

from 11th to first. PD Bill Wise's 
tight currents and giveaways of 
compact disc players, parking for 
a Sting show, and rock trips helped 
the dation jump from sixth to re- 
cord place in the market. Or may- 
be it was last summer's cockroach 
races that sparked 'KS's rise by 
the combined amount that CHR 
pawerfauses WZGC (ralmber one 
12+ )and WQXI -FM (third) drop - 
ped together. 

Minneapolis 
Another sleeping giant that final- 

ly awoke this fall was KQRS-FM, 
as PD Dave Hamilton began 
capitalizing on its 16 -year heritage 
to leap -frog 7.1 -9.0 over CHR 
heavyweight WLOL. KQ' took 
adult 18-34 honors for the first time 
in memory and was up significant- 
ly in men 25.34, topping alternative 
KTCZ, which slipped 4.2 -2.7 
overall. 

Denver 
KBCO OM Dennis Constantine 

and his KAZY counterpart. Chuck 
Browning. share excitement on 
two fronts. First, their stations 
both increased: KBCO went 5.5 -5.9 
for its highest -ever 12 +. and KAZY 
jumped 3.9 -5.6. Second, Denver is 
perhaps the strongest AOR market 
in the country, with 21 AOR shares 
when you add in the showings of 
KPBI (7.7 -7.3), KTCL /Ft. Collins 
(1.2 -1.5). and KILO /Colorado 
Springs (.6 -.7). Additionally, all 
four CHRs were down. 

Denver is unique in its extremely 
high concentration of 25 -34s, which 
explains how KBCO and KAZY can 
both thrive by targeting that demo. 
KBCO places more of an emphasis 
on current music and has a more 
eclectic (sorry 'bout that word) 
mix of sounds. KAZY goes more 
for the gold. is a bit more familiar, 
and has faster rotations, though 
both stations have slower tur- 
narounds than many AORs. 

KAZY did a fascinating promo- 
tion where listeners solved in- 
tricate mini- mysteries from dues 
given on-air (Ex.: "'!here's been a 
theft in London at noontime of a 
watch that was set on Pacific Coast 
time. What time did it show when it 
was recovered five hours later in 
Paris ? ") 

Thirty winners took a "Mystery 
Train" ride to Glenwood Springs, 
and were divided into teams to 
solve a mystery that a troop of ac- 
tors played out on the train. 

And There's More .. 
Why is WSHE /Miami so ecstatic 

about its 6.3.6.6 decrease? Partly 
because its demos are still super- 
fine - 01 in 25-54 adults, for in- 
stance. Primarily. though, because 
it's now the 01 contemporary music 
station in town, besting CHR 
legend WHY1(Y100), which con- 
tinued to feel fragmentation from 
three other CHRs and dance rock 
WIIQT. 

WLIZ /Detroit was so happy 
about its 3.6-4.2 increase and rival 
WRIF's 7.0-4.9 drop that it flew in 
recently departed PD Carey Care - 
lop from Tampa for a celebration. 
WRIF's off -book apparently re- 
flects the absence of morning .duo 

Jim Johnson & George Baier. who 
split in October and sat out a no- 
compete clause before joining 
WLLZ after the book. 

Pittsburgh powerhouse WDVE is 
at an all -time high 12 +. moving 
8.1 -8.4 and dominating men 25-49. 

We may be seeing another AOR 
dynasty in the making at KUPD/ 
Phoenix, up (8.3 -10.4) for the fourth 
book in a row and tied for first 
place with Country giant KNIX- 
FM. Morning madman Dave Pratt 
is in the mid -20s with men 18-34, 
and Assistant PD Curtiss Johnson 
is #1 12+ in afternoons. 

The merry pranksters at 
WEBN /Cincinnati gained 7.4 -8.2, 
recapturing the lead in 25-54 men. 
The game troopers at WSKS went 
2.8 -2.9. 

WZZO /Allentown is 01 again. 
moving 11.2 -12.6 for a record -high 
12+ and #1 positions in come, men 
18+ and 25.54, and women 25-49. 

WBAB /Long Island isn't crying 
over a 5.2-4.7 12 +, not after cap- 
turing 01's in men 18-34 and 25-34 for 
the first time while staying on top 
in adults 18-34. Its demographic 
composition jumped from 38% -57% 
adults 25 +. 

WCMF /Rochester notched its 
highest -ever 12 +, up 11.2 -11.7 
under the guidance of interim PD 
Simon Jeffries. The station also in- 
creased its audience comp of 25+ 
adults from 28%-41%. 

WLVQ /Columbus regained first 
place by vaulting 11.515.1 I2- 
and leading in 25-54 adults. It cut its 
commercial load to make room for 
96-minute music sweeps, increased 
visibility for the morning show, 
and used a mix of 65% current 
music. 

"Murphy's Law" is responsible 
for something remarkable at 
WWCT /Peoria. PD Jeff Murphy 
has quietly moved the station 
7.4-10.3-13.0-16.0 since taking over 
in fall '83. It's tops in 12+ and men 
18+ and 2534, and approaches a 70 

share in men 18-24. 

SEGUES 
KMGG/Santa Rosa goes tight AOR 

with PD Paul Lanoour and GM Casey 
Simple at (707) 578 -0977 
KSPI /Stillwater, OK has switched to 
AOR with PD David (enta and Jim 
Randolph as MD. Cal them at (405) 
372 -7800. 

KILO /Colorado Springs ups PD 
Rich Hawk to OM, and KQWB /Fargo 
does the same for PD Mark Mieholb 

. . Jell Fetters is out as KTCL/Ft 
Colins PD ... KSRR /Houston Assist- 
ant PD Michael Stevens resigns .. . 

Consultant Jeff Pollack inks WAQY/ 
Spnngfield, which names Brian Hale 
PD ... Burkhart/Abrams is in st 
WKFM/Syracuse. - 

KZEW /Dallas rehires former 11- 
year vet Jon Dillon for 10pn -2em. 
His "F.M., The Radio Show" includes 
features devoted to blues. live, and 
local music Guy Perry takes on 
afternoons and promotions for 
WWCK/Flnt ... Dusty Straat is on 
KMET /Los Angeles weekends. 

i.- - 



REVEALS AOR!s 
WINNING FOUR-MAT! 

Wake your listeners up to the familiar 
sound of STEVIE NICKS. Her platinum 
album "Rock A Little" (90479) has given 
AOR radio two top ten tracks with more 
to follow. Includes the current smash, 
"I Can't Wait" 

On Modern Cassettes and Records. 

With your audience wide awake and 
going about their daily business, give 
them something new. Try a track from the 
JOHN MILES BAND album "Transition." 
(90476). We suggest the powerful "Blinded." 

On Valentino Cassettes and Records. k 
Wind up the day with one of AOR's 
premiere artists, PETE TOWNSHEND. 
With the monstrously successful "White 
City" (90473) album, you can hardly go 
wrong. This one's been on top since its 
release and features "Give Blood" and 
"Hiding Out." 

On Atco Cassettes and Records. 

Night time means rock and roll. We 
suggest the latest from guitar virtuoso 
GARY MOORE, "Run For Cover" (90482) 

Gary's following has been building steadily 
and a track like "Out In The Fields" should 
break him wide open! 

On Mirage Cassettes and Records. 

GARY MOORE 
RU'; FOR COVER 

14 

ATCO IS INVOLVED WITH AOR RADIO 
TWENTY -FOUR HOURS A DAY! 

Ming, 11"11.3 mVmk 
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LON HELTON 

cou NTRY 

FALL ARB OVERVIEWS 

Lookin' Good! 
The fall ArbitrNS are startin' to roll in, and things are 

looking good for Country as a whole. Both the 12+ and 
25-54 shares are up for the majority of stations whose 

books I've seen. In a number of markets the Country share 
has increased dramatically. There are also a few stations 
showing hefty individual gains. 

During the coming weeks we'll 
analyze the more interesting bat- 
tles, point out those stations mak- 
ing single 
out those individuals ß a cially 
worthy of praise. Now let's get at 
those overviews. 

Major Northeast Markets 
ase 
Rack 

in the station's history. save for 
perhaps one time when it was Dis- 

co. Mark was particularly enthus- 
ed that the station was beginning to 

get good response from younger 
said Mark. "is 

that we were out in force in the 
marketplace. Along with the ap- 
pearances came a lot of things - 
tickets and such -to give away on 

12' air.'. 
Se ILS FYS SIMS Fis 

WBOS /Boston 2.0 2.9 10 8 

WHN /New York 2.8 2.2 12 8 

WXTU/ 
Philadelphia 3.2 3.3 9 8 

Congrats to WBOS and PD Mark 
Tudor on the station's best ever 
Country showing. As a matter of 

fact. Mark said it was the best book 

the 
Comparing 'BO6's sound this 

book with that of spring '84, Mark 
said. He 

also admitted the music mix is 

much more contemporary than he 
expected it to be when he took over 
last June. "That just comes from 
learning the market," he said. 
"Thee audience's definition of coun- 

try is extremely different than 

anywhere else I've been." Mark 
has abo fend he can take chances 
on newer country artists because 
their sound fits what his market 
will accept as country. This also 
means he's not playing reach 
music by traditional artists. 

WHN fell almost a point behind 
its spring '85 3.1 and suffered quite 
a loss in cume, no doubt attributa- 
ble to baseball being at of season. 

Tee use of no TV probably didn't 
help the cause, either. There's been 
much speadation regarding'EINs 
FM sister WAPP teaming up for a 
Country combo, but that's just 
what it is: speculation. Supposedly 
the Doubleday folks want nothing 
to do with Country on their Big Ap- 

ple FM. Another rumor is that, 
with the departure of Doubleday 
President Gary Stevens, WHN, 

along with the remaining Double- 
day dations, is up for sale. 

WXT tl appears to have settled in 

with a dependable base. Its last six 

books have read 3.3, 3.7. 2.6, 3.3, 3.2. 

and 3.3. Looks like Country has 
found a solid home in Philly. 

WUBEiClnctnnati PO Allre Chipman credits his Direct Mal to his increase. 

Pictured here u the hont of hie brochure. 

Atlanta 
25411 

12+ Raab 

aeas Pli NO Psi 

WICH/ 8.9 6.6 3 4 

WYAY 3.3 4.9 11 10 

WPLO 1.7 2.1 14 14 

The Country battle in Atlanta 
really heated up this time out. 

WYAY had its best book since 

debuting Country in June '84, malt- 

ing the FM race with -MUD( 
tighter than its ever been and 

marking the fast real threat to 

'KHIç's superiority. Meanwhile, 
'KIDCs sister WPLO made its first 
upward move in four years. This- 

book is also a prime example of 

Continued on Page 85 

CLOSE -UPS 

NOLIDA Y LIGHTS - KC -99 /Rochester staged a -Holiday Lights" Christmas contest, whereby listeners were asked to include the station's calls on their 

outdoor holiday decorations. The winner owned 5999 in cash and an equal amount was donated to his favorite charity. Placing first were the sixth grade 

students of St. John The Evangelist School in Penfield. Also pictured are the three contest finalists. 
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WPOCIBattltnore held a 'Super 

Saturday" live broadcast from four 

area malls In addition to the broadcast 

there were a country band and public 

auction at each mall to benefit the 

Johns Hopkins Children's Center 

'POC personalities served as auc- 

tioneers, selling oft TVs. microwaves. 

Pound Puppies, Cabbage Patch dolls. 

and more Some record and publishing 

companies also got involved, putting 

up some celebrity items. e . Bobby 

Bare's spittoon (which went for over 

$50) and an autographed Willie Nel- 

son headband (which went for over 

$ 100). 
WKOSIMlaml will heat up South 

Florida with a chili cookofl to benefit 

the Leukemia Society of America 

Contestants will "create' their own 

chili from scratch. and a panel of 

judges will select the best tasting. en- 

try The $50 team fees will be donat- 

ed to the Society Providing entertain- 

ment will be the Nitty Gritty Dirt 

Band. 
WKLRIToledo, In conjunction 

with TV-13. supplied eight -Coats For 

Kids" collection bins for a recent pro- 

motion. Over 12.000 coats were don- 

ated and over $8000 raised to help 

keep Toledo's needy children warm 

WFMSAndlanspolla, in associa- 

tion with WTHR -TV (NBC, held a ben- 

efit concert for the United Way. Per- 

forming on behalf of the charity were 

the Judds, Lea Greenwood, the Nitty 

Gritty Dirt Band, and the Forester 

Sisters. Over $40.000 was raised 

f' 



EVERYBODY'S CALLING ON 

t3irLs Next 

"LOVE WILL GET YOU THROUGH TIMES OF NO MONEY" 

GUARANTEED TO MAKE YOUR REQUEST LINÉS LIGHT UP! 
JOIN THOSE ALREADY GETTING CALLS... 

WXTU WLWI WKIX WWVA WACO WSLR WOW WAXX KJNE WHIM WKCO 

WOKK WJAZ KBRO KAKA KEIN KFRD KKAL KRDR KRWO KVOC WBGW 
WDXE WKYG WOWW WTCR WUSO WXCL WWNC KKYX WWJO KTTS WYNE 

KLLL WXBO WPAP KOLO WTVY KHSL WGNA KNOE KALE KFEO KIGO 

KNNN KRKT KRYS KWOC WCCN WIXL WMML WRNS WTSV WVAM 

WPOR KGAY WGTO KSO KWKH KFDI WAMS - KFGO WEIL WUSY 

KUSA KSOP KLUR WCAO KIZN KUUY KCKN KFOX KJBS KOIL 

KRRV KRZK KYKX WCMX WIXY WMTZ WTCM WTVR 
WYII WXTU WÖBE KLZ 

MT 
WWKA WNYR WYNG WROZ 

RSR: _ 
paw awcnK `57/14 ' Music GRO" úr BB: 6 CB: e 

pSnMIyl® F fMfOl1lG01p 
21 Music Square East 
Nashville, TN 37203 

815/242 -1931 



THE 

ARE THE PEOPLES Lid 

RR O 
THE SMASH NEW SINGLE BB O 
"SWEETER AND SWEETER ".4317.7 

CRO 
FROM THEIR HIT ALBUM 

PRODUCED BY JERRY KENNEDY 

BE SURE TO CATCH THEIR NEW VIDEO 
"SWEETER AND SWEETER," AIRING IN 
FEBRUARY ON HBO, SHOWTIME, TNN, VH -1, 
NASHVILLE NETWORK, COUNTRY EXPRESS, CMT 

MARSHALL GRANT, AGENT 601 /368 -7124 
P.O. BOX 492 HERNANDO, MS 38632 

PolyGram Records 



L COUNTRY 

Lookin' Good! 
Continued from Page 62 

why the folks at Cap Cities went 
after WPLO. Put the two together 
and you have an 8.7, which ain't too 
shabby streetwise. 

WPLO & WIHHX OM Nell Mc- 
Ginley sees no reason to panic 
about 'ICHX's decline. noting. 
"Looking at the last three or four 
years. our best books have always 
come in the spring while we've 
slipped a bit in the fall." 

On the other side. WYAY OM 
Bob Neal said one of the biggest 
things Yins did was fix its signal. 
'We were on the old tower for the 

first four weeks of the book but 
went from 967 feet to 1409 feet for 
the last eight weeks. This brought 
us much closer to signal parity 
with W'KIIX." 

WYAY was also very aggressive 
promotionally. In $100. 51090. and 
$5000 hits they gave away close to 
$90,000 in cash. 

For you Figger Filberts quickly 
adding up the Country share, 
you've probably already noticed 
it's slipped 13.9 to 13.6. But 
remember the 13.9 of last spring 
was the highest Country share in 
Atlanta's history. The real good 
news is that both FMs are outper- 
forming their 12+ shares in the 
25-54 category. 

This market promises to be one 
of the hotter battles in 1996. In his 
parting shot. Neil McGinley said. 
"Y106 had a good book so it looks 
like we'll have another competitive 
year." Befitting the number two 
Country FM in town. Bob Neal was 
a bit more graphic, adding. "The 
guns are blazin'." 

Cincinnati 

mz Rank 
b u FIG spa Fw 

W UBE-FM 4.2 7.8 9 1 

Ya know, a PD's gotta have mix- 
ed emotions when the guy across 
the street turns out the lights. Sure. 
your first thought is how great it's 
gonna be with no direct competi- 
tion. But then you realize you 
aren't going to get the other sta- 
tion's former listeners by default. 
Like John Houseman would say. 
"You've got to eorrrrrn it." And 
earn 'em is exactly what WUBE/ 
Cincinnati and PD Mike Chapman 
set out to do. And it's what they ac- 
complished. Check out the 9.1 jump 
in the 25-51 rankings. The major 
weapon was a direct mail cam- 
paign. "That was the total 
answer," said Mike. "We designed 
our own piece and sent out 513,000. 
The total prize package exceeded 
$50,000 and included a conversion 
van, a boat, a car, and a number of 
vacations. The whole thing proba- 
bly cost $150.000. but we doubled 
our numbers and went to number 
one 2.54. It was money extremely 
well spent." 

WUBE's skyrocketing numbers 
came in the wake of WSA1 & 
WKXF dropping Country just prior 
to the start of the book. In spring 
'85 WSAI had a 1.6 and was 14th 

25-54. Also in that book WKXF had 
a 2.8 and was tenth in the target 
demo. Thus, 'UBE alone is just .8 

shy of the share previously ac- 
cumulated by three stations. Up. 
up. and away' 

Phoenix 
nsa 

12 [lank 
span Fat sass Fs 

KNIX-FM 8.9 10.4 1 1 

KNIX-AM 1.7 2.4 20 11 

For the first half of this commen- 
tary, reread the Cincinnati over - 
view. It's the same situation here. 
KNIX -AM & FM found themselves 
alone in the format when KJJJ-AM 
& FM dropped Country to become 
News/Talk KFYI and A/C KF'YR 
prior to the book. 

The result was KNIX -FM grabb- 
ed a market- topping 12+ share of 
10.4 to tie with AOR KUPD. This 
was the first time in its history that 
KNIX hit double digits. It was the 
third time the station was number 
one 12+. (Previous number one 
ratings came back-to-back at the 
peak of the Urban Cowboy craze in 
spring and fall 1990 with a 9.2 and 
9.1.) 

I know I repeat this stat in every 
one of these mini- profiles. And ev- 
erybody (except GM Mike (Ewen, 
General Program Manager Larry 
Daniels. PI) Erie Foxx, and the 
salespeople. of courses may be 
tired of seeing it. But here goes. 
For the 16th time in the last 17 

ARBs, KNDC -FM has been number 
one 25-54. Simply amazing. Even 
more amazing: KNIX -FM is three 
shares ahead of its nearest crom- 
petitmir 25-54. 

Heaping praise on his staff. 
Owens said, "It's truly a great 
group of people We plan it, execute 
it, and it sure seems to bring 
results." 

KNIX-AM pulled its best num- 
bers since spring '82 1 also a 2.4). It 
also made a nice move in the target 
demo rankings. No doubt KNIX- 
AM was the beneficiary of KJJJ- 
AM's bailout. 

Looking at market totals, the 
KNEE 12+ combo of 12.8 is just 
short of last spring's four- station 
total of 14.0. Like WUBE, KNIX did 
a superb job of attracting a former 
competitor's audience before they 
were lost to another format. 

KENTUCKY FRIED AMATEURS - Chatty McClain and Wayne Massey 
are flanked by the winners of the Kentucky Fred Chicken Amateur Song - 
writing Contest (I) Darryl Autry and (r) John Stray After the contest. the 
winners pined McClain and Massey on fen "Nashville Now" set for a post 
contest interview 

San Diego 
na. 

mf. Rank 
w an Fla MI6 Fxs 

KSON-FM 3.2 4.5 11 5 

KCBQ-FM 1.6 3.0 17 II 
KCBQ .9 1.3 21 11 

KSON 9 .9 19 24 

The more- than-three -point jump 
in the Country share is the big news 
in San Diego this book. The 9.7 
garnered by the four stations is the 
largest share since the 11.4 chalked 
up in the winter '83 book. KSON- 
FM's 4.5 is the biggest single share 
for a Country station since at least 
spring '79. 

KSON -FM's major promotional 
thrust was a direct mail "lottery" 
campaign that began halfway 
through October. "That had an 
awful lot to do with the come in- 
crease." said PD Mike Shepard. 
"We were trending upwards before 
it went out. but there's no doubt it 
made a great impact." 

Shepard also credited KSON- 
FM's increase to "making this a 
better overall radio station. We 
finetuned the music and beefed-up 
the services on the morning drive 

SPOOKY CIRBITMAS - WMNIColumWS ale panonagy Spook Beck- 
man and traffic reporter Sgt. Dick Dewy are shown han at Me sll*sp- 
onsored "Spooks Santa Zoo." Over 1500 stuffed &mimes and 45 bas- 
kets of rood owe colected and distributed to 45 mens. koMUOOns and 
nursing hones throughout the ares. 

CRAZY NOT OOOFY - WHN/New York contest ninny Sharon Dal (r) 
and 'NN effernoon lock Dan Taylor had a great time & NM Disney World 
WM escort Goofy. 

Regarding the increase in the 
total Country' share. he said, "Both 
(sets of) stations were promo- 
tionally aggressive. With (KCBQ- 
AM & FM GM I Charlie Ochs enter- 
ing the picture. each side got even 
more serious about the fight. The 
resulting competition made all of 
the stations better." 

San Francisco 

Su as 1s 

nw 
Rank 

sia Fxr 

KSAN 3.2 4.1 7 2 

KNEW 2.2 2.3 14 15 

Look out' KSAN is number four 
in the market 12 +. "Who woulda 
thunk it." you might say. But you 
wouldn't say that if you knew the 
Mahlte people. You see, no one's 
ever told KNEW & KSAN VP /G11í 
Steve Edwards. National PD Jim 
Wood, or KSAN PD Bill Stedman 
(who spent a couple years with 
Mabite in Cleveland prior to head - 
ing West) that SF isn't a Country 
market. What they do know is how 
to run great -sounding Country' sta- 
tions, which complement one an- 
other. 

A combined 6.412+ share is good 
enough for second place and the 
highest 12+ share since the 6.8 in 
spring '83. More significant, per- 
haps was KSAN's big 25-54 move. 
The combined 25-54 share puts the 
KNEW /KSAN duo in the catbird's 
seat for those demos. 

Asked about the KSAN number, 
PD Stedman said, "We've been do- 
ing this for a while. After a time it 
just clicks and catches in the peo- 
ple's minds. We're not doing any- 
thing drastically different than we 
did six months or maybe even a 
year ago. We always do TV and 
target it well. We had hourly 
giveaways with low -key contest 
liners and a nice Chvis snas prono- 
tier. But overall we didn't do 
anything that we don't ordinarily 

There were some changes on the 
AM side when KNEW PD Bab 
Guerra took over the OM slot this 
meth at Mable's recently-ac- 
nulled KIAC & KELA /tos Ange- 
les. Meanwhile, Harry Valentine 
has slipped lido Guerra's chair at 
KNEW. 
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NASHVILLE This 

SHARON ALLEN 

Skaggs's 
International Tour 

CMA Entertainer of the Year Ricky Skaggs and CBS 
Records kick off Phase II of their international 
marketing plan, which will cover 15 dates in 11 countries 
in 20 days. 

In May 1985, Skaggs made his 
first European tau. encompassing 
six countries and eight dates. 
Combining that success with his 
CMA Entertainer of the Year 
award. the joint forces of CBS 
Records/Nashville. CBS Interna- 
tional, CBS New York, CBS UK, in 
association with Paul Feas of the 
Asgard Company (who handled 
the initial tour), began immediate 
formulation of a return visit to 
double the original tour schedule. 

E /P /A Sr. VP /GM, Don Demp- 
sey commented. "Ricky had set 
his goals for the international 
market feeling that he had a 
music and a presentation that had 
international appeal." CBS/Nash- 
ville Sr. VP /GM and CMA Presi- 
dent Rick Blackburn added, "It's 
very encouraging to see Ricky 
Skaggs's success in doing 
business on a worldwide scale. 
This CMA Entertainer of the 
Year's entrance into the interna- 

tional arena presents a great op 
portunity for our art form." 

It's A Star Search For 
Songwriters 

"You Write The Songs," a first- 
run half -hour television series 
showcasing songwriter competi- 
tion among the new and most 
talented, is scheduled to air 
September '86 in 185 markets. 

According to producer Sam Rid- 
dle, Ben Vereea will host the 
weekly series, formatted for 
three -song competition, with the 
songs being sung by former alum- 
ni of "Star Search," who will ap- 
pear as regulars on the show. 
Each week, the winning song will 
receive $1000 and is eligible for the 
following week's competition. 
There will be 12 semifinalista at 
the end of the season. It's then 
narrowed down to four, with the 

WEEK 

CASH JOINS PERKINS TRIOUTE - Rosanne Cash was the only female artist featured nn a television special tribute 
to Cart Perkins. Cash joined Dave Edmunds. Ringo Stan. George Harrison. Enc Clayton, Skim Jim Phantom, (forme,- 
y of the Stray Cats), and Perkins in the show, which was aired h, Great Britain on New Year's Day and win air in the 
United States on HBO in January or February. Pictured (k) Cash. Starr, and Phatom. 

number one song winning $250.000 
and the runners -up $50,000 each. 

Riddle said, "We're not looking 
for the songwriters, we're looking 
for the song, and Nashville will 
play a very important role. as 
there are probably more song- 
writers in Nashville per capita 
than in any other city in the world. 

A Nashville liaison yet unnamed 
will be chosen to work with the 
show producers, Bob Balser & 
Associates. and Television Pro- 
gram Enterprises. Until that per- 
son is in place, all entries should 
be forwarded to Bob Banner & 
Associates. 8687 Melrose, Los 
Angeles. CA 90069. 

NASHVILLE IN MOTION 
MlNnel Martin Murphey joined 

Kragen a Co. for nwngsment. where 
he win MN be handed by his longtime 
manager. Gary Borman , , . vision 
Management has added Stan 
ssrtadend as twiner and Drec or d 
Saks and Marketing ... Maya Video. 
famed by Randy NM, opens in L.A. 
with a video productkin tangly. tells 
serves as Pretldsnt of the Company 
and most recently produced Bobby 
Blue's Video "Once Upon A Tims." 

Al Caudell has been tapped to 
hinds PR duties for Nashville rude 
Ybst Rc Roc ... Polo Drain is moving 
his Drake Music Group b Berry HS. 
The new address is 848 West Iris 

Drive. Nashville, 37204 (815) 
289.8922 ... Ghost Town in The Sky 
amusement perk in Maggie Valley. NC 
sighed recording rust Racy Bally to 
a eves -year contract as the park's 
wokeaperson and featured runt .. 
Reggie Mae has been appointed Presi- 
dent of to booking agency McFadden 
a Associates, Inc. 

mazy SION* WITH GHOST TOWN -Pictured at the signing of Reny 
B-Ny's new U !ryeer agreeneit we Ghat Town in Mue Sky are. from 
left Steve Msdoel, director of mwkearrg for cost Town; Racy Beier 
Joel Dorris, president of The Haltrwk (Wedeln Company; and Kith 
Robrreon, general mower of Ghost Town. 

Country Myric's Top Ten 
A Tip Of Our 10 -Gallo. Hat To Affiliates 

WHN/N.w York ßI 
WUSN -FM /Chicago 

131 Ocoee Park 111hi, *aale Manias, CA sowS (313) 3124743 
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Bits & Pieces: The glitter was in 
the gold and the proof is in the 
platinum. The Jadis are shown 
receiving congratulations and 
celebrating the new award for 
their RCA LP "Why Not Me." .. . 

On the mad, another duet Morris 
sad Moira (Gary and Barbara 
respectively) will combo for a 

14 -city concert tour to begin 
March 2 and wrap up the last week 
in April. Morris will combine his 
music and acting careers, flying 
to the West Coast to tape "Colbys" 
segments between concert 
engagements ... The Foresten 
are working on their second 
album for Warner Bros., but later 
this month their family harmonies 
will be heard as the back -up 
voices for the Bellamy Brothers 
next LP ... Bluegrass great Bill 
Monroe will celebrate 50 years in 
bluegrass with a commemorative 
"50- states" tour. This man, a king 
among kings in musicdom, is 
credited by many with founding 
and creating bluegrass as an 
American art form ... Louise and 
Irleae Mandrel' will appear on the 
Arthritis Foundation National 
Telethon scheduled to air from 
Nashville on Sunday. April 27. 
Mickey Gilley, national celebrity 
host, will be joined by Bill Ander- 
sen, who will serve as MC and na- 
tional anchor host .. . 

Just thought you'd like to know! 

WHO'S NEW 
RCA's Psis Melnik*. whose Wet 

single release is "Every Npht," credits 
Ns grisMst in inane to Marty Nag- 
gird. "As a amid boy. our fancy visited 
Natalie and I bagel my bet Niggard 

Poke's singing career began eery as 
he traveled on the rodeo Circuit with 
NS dd. Clark limo a Champion rodeo 
Cowboy. None with hie autan Raba 
and Susie, Poke world sing for nickels. 
*mes. and gustier* In hoist lobbies. '7 
song ',Mais Loves Me' and Reba 
would sing her special version of 
'Hand Dog.' 

The Olden ans naive has made a 
serious comrralINM to hie musial 
caner. but he plans to keep his 
m embersthip in ils Proteestahst Rodeo 
Cowboy's Association and keep right 
on a repli' steers! Over the past six 
years. McEntee hm combined hua 

angina and rodeos g by peAami g at 
the rodeos in which he wee competing. 

Prior b signing with RCA, Poke has 
reMeeed two albums and several 
sigles on "Old Cross Records," his 
Own label. 

Who's New r s r.anrq rwh.e. This werk, %S- 
us sA.eeh Ins slim smiths err A.AA r aas'. 
Cmnry Nor i Act** wein 



EASY USTENING RADIO 

GAIL MITCHELL 

BECOMING MORE FULL -SERVICE? 

Torbet Polls GMs, PDs 
Judging from the fall '85 ratings thus far. Easy Listen- 

ing (including Big Band. Nostalgia, and Classical) more 
than held its own. Winning standouts include WJIB /Bas- 
ton; New Orleans's WBYU and WWIW; Milwaukee -Ra- 
cine's WOKY and WFMR; Phoenix's KQYT, KMEO -FM, 
and KLFF; KODA /Houston; WWEZ /Cincinnati; KING - 
FM /Seattle; WCTO /Long Island; KXL /Portland; 
WPCH /Atlanta; KDUO /Riverside -San Bernardino; 
KBAY /San Francisco (San Jose book); Cleveland's 
WQAL and WBBG; San Diego's KJQY and KPQP; 
KJLA /Kansas City; Los Angeles's KJOI and KBIG; and 
WPEN /Philadelphia. 

Prior to the release of the ratings 
Terbet Radio surveyed Easy lis- 
tening station managers and pro- 
grarnmers. quizzing them on a va- 
riety of format -associated topics. 
The poll was supervised by Sr. 
VP /Research & Marketing Mari- 
ann DeLuca and ranged from 
newscast offerings to on-air talent 
objectives. Following below are 
some of the reapuees culled tram 
the 29-question survey. 

What. if any, is the single 
greatest weakness of a syndicated 
format? 

GMs: Would like snore flexibili- 
ty, More current music. local pro- 
gramming control, b repetition. 
and the ability to delete unwanted 
songs ai format tapes. 

PDs: Would like more variety. 
less repetition of music /titles, 
greater rotation and depth. and 
localization. 

What is the "best" syndicated 
Easy Listening format currently 
being offered? 

FLOW 
Bin Nash succeeds Ben Cagle as 

GM of WDEF -AM a FM/Chattanooga: 

Michael Albino takes on PD drues for 

both outlets WMRE. Boston morn - 

ng host Warren Schmeget raban to 

ne.ghborng WJIB. where he previously 

spent 13 years Sacy Doswell pins 
KGON a KSGO.'Portle d as Pronation 
Drector Sig Sakoakz hosts the 
lo-Il am sot on WVV%i NigMand Park. 

IL ... KJOttw Angeles recently cele- 

brated 15 years as an Easy Luatenng 

outlet .. WLEERchmond relocates 

to 3977 Deep Rock Road. Bos 8477. 
Richmond. VA 23226; (804) 
747 -0107 ... KMLOMsts. CA wel- 

comes Gary McEvoy as PD 

chef Rolnick new Supervisor/Studio 
Operations el OPEN & WMGIVPhle- 

delpha. MI spearhead the stations' ro- 

construction project. In relsted eotivsy 

John Coawo M pranalsd o AawMM 
Chef Engineer and Tony Moab to 

Mteinlawme Supervisor. 

Mariann DeLuca 

Both GMa and PDs concurred: 
Flomevile followed by L7rtehll . 

TM Easy fly, and Hannig- 
an. 

Do you think the format has an 
image problem in the advertising 
community? 

The 'best' syndicated 
formats currently offered: 
Bonneville, Churchill, TM, 
and Kalamusic." 

GMs: Tboee who answered yes 
cited backgraad/ "elevator" mu- 
sic and age perception. plus lack of 
Easy Listening station pnonsatianl 
efforts as the prunary causes. 

PDs: Were in agreement with 
Gets' first three reaema: also men- 
timed non-listener format pscep- 
bons and selling the buying power 
of 35+ to media buyers. 

What Is the most successful con- 
test or promotion you've ever rm.- 
eared? 

Leading the mentions for both 
GMa and PDs were trips, givea- 
ways. and mystery songs. 

What one objective but de- 
scribes your on-air talent's style? 

Here again GMs and PDs 
agreed, moat often citing friendly, 
retread, conversational, communi- 
cative, personable, warm. easy, 
and one-on-one. 

Is Easy Listening becoming 
more full -service? 

60% of the respondents said yes, 
35% somewhat, and 5% no. 68% be- 
lieve it's important far an EZ sta- 
tion to be community- involved. 

Are news, sports and business 

VINTAGE BENNY - WOKWNew York bes *dried the "Boat of Benny" to 

Rs Sunday avers. The opening program featured illothist Isaac Stem as 

host. Going over the Bel dette an BR James Lebanese of LebentlW end 

Company, sponsor of the rebroadcasts,' WOXR Pres dwt'GM Warren 

Bodon, and Robert Michelson. distributor of the progre s 

reports an Integral part of an Easy 
Listening format? 

86% at the respondents answered 
affirmatively. Surveyed stations 
air an averaged L3 newscasts per 
hour, averaging 918 minutes in 
legdi 41 % consists d local news, 
X% national oral news, 23% intona- 
tional: 50% are affiliated with a na- 
tional radio network. 

Do you consider your station for- 
mat to be traditional Easy Listen- 
ing, contemporary Easy Listening, 
or a mixture of the two? 

Traditional: 92% of GMs; 21% el 
P Ds 

Contemporary: 28% of GMs; 
92% of PDs 

Mixture: 40% of GMs: 47% of 
PDs 

Is it really possible to be both 
traditional and contemporary? 

80% of PDs said yes, while 65% 
of GMs agreed. 

SUPPORT GROUP - WOAUpsveleo recently sponsored the Shrews' Free Crippled Children's Civic. Children up 
ro 18 yen With orthopedic ayurles end "sanders *wee given free examinations. sons were selected doe free heeled 
treatment and hospitalization. Surrounded by cep-awed Shrines new (l -r) WZAK/Clevelra AE Earl Jones, WOAL's 
OM Larry Morrow and Promotion proctor Andres Mew. WZAK Assisted to Pmxnofons Ralph Poole, and WOAL pee 
sonewy Jay Lynn. 

How are contemporary vocals 
perceived by your audience? 

GMs: 21% said very well. 54% 

well, 16% not too well, and 9% not 
well 

PDs: 21% very well, 54% well, 
20% not too well, 3% not well. 

Those stations polled air 4.6 vo- 
cals in an average hour: 65% of 
these in are the original artist 
or group. 63% of the vocals are by a 
solo artist verien a group. 

Is commercial incompatibility a 
problem? 

GMs: 12% said frequently, 77% 
sometimes. 

PDs: 77% frequently, 66% some- 
times 

When it's a problem. 56% recut 
it, 28% reject it, and 16% flan it any- 
way: 97 minutes of armnedals 
per hour was the average. 

Is there room for more thon one 
Easy Listening station per mar- 
ket? 

73 %of GMa said no and 68 %of 
PDs concurred. 

PROGRAMMING 
NOTES 

CIFI/Tmdnb presented the ''Great 

Toronto Ski Day.' at the Metro Zoo, an 

opening dry kickoff to National Ski 

Week . Kalamusic welcomes 
WVpgSpringBap, IL: KOLTICesper. 
WORAIWenenown, VA; and WDAOI 
Danbury as damn . WKBRIMan- 
Mestar, NH's news department wive 

Golden Mau from the New Nampssüe 
Association of Bnoedcastens ... 
KIIOAas Angeles Mulched its series 
of 'Saaeday fight Specials" will an 

has of Rao Iglesias and his music 

WORCRywta, MA and the BBC 

presented a M simultaneous broadcast 
vie steeals to honor the 3000 waver- 
any of es Pegrtre' naming eher new 

towns sh r their ofd homes (BareMnb. 
PeenoeM, and Bristol) . WNCWRiew 
York featured a two -hat frs broadcast 
from Tower Records with Luciano 
Mammal 
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BLACK/URBAN 

WALT LOVE 

WHUR's ANNUAL FOOD DRIVE 

Harvest For The World 
The end of the calendar year always brings a rush of 

public service promotions in all formats. Because of the 
nature of the Black/Urban format and its long tradition of 
community involvement, public service is a year -round 
commitment. 

Last year WHUR/Washiagtoa 
MD Mike Archie brought the sta- 
tion's annual "Project Harvest" 
remote food drive to our attention. 
This week. we asked the station's 
Patrick Ellis to share the logistics 
of staging a successful community 
promotion so you can get a plann- 
ing head start. 

Fibs. the station's news producer 
and host of its Sunday gospel music 
show. has been with WHUR since 
Howard U.iversity took it over 
from WTOP 15 years ago. For ten 
of those years he's been involved 
with Project Harvest. 

Founded by Lillian Greene. Pro- 
ject Harvest is a non -profit charita- 
ble organization which has been 
operating in D.C. for the past 19 

years. In addition to helping needy 
families, Project Harvest aids 
senior citizens' homes, hospitals. 
and settlement homes. 

The foundation is co-sponsored 
by the local Anthony Bowen YM- 
CA. For years, the principal radio 
station sponsor was the old WOOK- 
AM. In 1977 WOOK jumped to FM 
and became the more teen - 
oriented OK -100. Air personality 
Jerry Philips, who had been that 
station's Project Harvest liaison. 
took his "Morning Sound" pro- 
gram to WHUR and brought the 
annual food drive with him. 

Months Of Thanksgiving 
WHUR raised $18.500 cash and 

filled two tractor trailer trucks 
with food for needy Washington 
families this past year. How much 
lead time does something like that 
take? "Approximately six 
months," says Ellis. "It you've 
never done this sort of thing before. 
maybe eight months. There are a 
lot of things that have to be taken 
care of. First there's finding and 
securing a site for the event, which 
can be difficult. Next you need to 
make sure the site you've chosen 
has everything you need to make 
the event come off smoothly." 

In previous years Project Har 
vest had been held outside the 
District Building, Washington's Ci- 

ty Hall. This year it was moved to 
the Old Pod Office Pavilion, a new 
development of shops and restaur- 
ants in downtown Wadilngton. 

The second step,' says Ellis. 
"is making sure you have power 
outlets for electricity. You must 

Last year we had orgnisatione like 
the Safeway stores; they've been 
involved langer than I have. Just 
this Thaniagiviog the Safeway peo- 
ple donated the two tractortrai er 
tricks we filled with food. After- 
wards, they drove the trucks to our 
marshalling point, where the food 
and money were inventoried and 
distributed. Here's where the po- 
lice come in again. They guarded 

promos from wad dignitaries. This 
year we got promos from Maya 
Marian Berry plus several con- 
gressmen and senators. We also 
get promos from celebrities in the 
entertainment industry who hap- 
pen to live here or come through 
town. We ask them to lend their 
names and help us raise money 
and food. Most do. Some hear what 
we're doing and volunteer their 

PHILLIPS RETURNS AT HARVEST TMIE - Although he's been gone from WHUR for several years now, Jerry 

PhMllps (seated) returned to help with this yw's Project Harvest. Fronting hen are (I-r) WHUR's Pahlck Ms and 

Marilyn Robinson, Pro)sct Director Una' Greene. and WHUR ND Torn Pops. 

also get with the phone company 
about installing the telephone lines 
that will be needed to do your live 
broadcast. 

"Then you must interact with 
your local police for all the help 
you'll need to make sure nothing 
goes wrong. For example. the po- 

lice will take care of the security so 
the crowd doesn't get out of line 
and cause a disturbance. They will 
also take care of any traffic prob- 
lems that might arise since so 
many people drive up with their 
donations and hand them to you 
from their cars. We always get a 
kit of people giving and partying on 
their way someplace else. It's an 
event you just have to see to ap- 

Lining Up 
Corporate Sponsors 

"Corporate sponsors are very 
important to this type of project. 
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all the food and money until we 
were ready for distribution. 

"Other darter sponsors includ- 
ed organizations like the Riggs Na- 
tional Bads of Washington and 
PEPCO, the local power company. 
This was their first year westing 
with us and they donated $2000. 
And Coke was also on hand. These 
orgadzations do a lot of good 
things on behalf of the needy. They 
help us promote what we're doing 
by paying for things like buttons. 
event literature, and other items 
we don't have the money to put up 
ourselves. The Riggs National 
Bank has a recreational vehicle 
they've let us use for the past five 
years. and we broadcast from it." 

The Big Day 
By October 1, Ellis says Project 

Harvest becomes his hilltine job 
as be bens adding the final 
touches. "We go at and get taped 

time and voices to the cause. 

"After that, it's time for the live 
broadcast and the collection of food 
and money. We have a 2 -person 
working staff for the day of the 
event, which takes place the Tues- 
day before 'Thanksgiving. We open 

up on Moe ay and by Wednesday 
night it's all over." 

WHUR takes care of getting the 
food and money to Project Har- 
vest. In turn, the organization ar- 
ranges the baskets, adds turkeys 
and fresh produce to the collected 
food. and distributes the goods. 
"People who've been identified as 
needy by a number of community 
organizations are ready to have a 
nice Thanksgiving dinner, courtesy 
of other people who care about 
their fellow man," notes Ellis. 

Premium Efforts 
"line corporate perks we offer 

also bring a good response. For ex- 
ample, we might say anyone who 
comes to our location and donates 
2100 or more will receive dinner for 
two at a local restaurant. We gave 
away home recording equipment 
to someone who donated $1000. - 

7- Eleven was also very good about 
supplying perks for giveaways." 

PD Jesse Fax and the WHUR 
staff recently made their mark in 
Washington by becoming that 
city's 01 station. as well as besting 
competitor WKYS for two books in 

a row. That's the first time that's 
happened since WKYS's ascent in 

the early '80s. Most agree that 
much of WHUR's strength lies in 

its community service and its im- 
age as "Howard University Ra- 
dio." 

Ellis is fiercely proud of Project 
Harvest's success and regards 
similar moves by other D.C. Ma- 

fioso (most notably WKYS and 
MOR WMAL) as competing ef- 
forts, much the same way a promo- 
tions director would view the other 
guy's "Music Guarantee" or "Cash 
& Cars" giveaway. Ellis would be 
willing. however, to share his se- 
cumulated experience with sta- 
tions in other cities beginning a 
food drive or looking to bolster 
their efforts. Whatever the case. 
the time to plan any future com- 

muntty service project is now. 

mow" - 
RIGGS RIOS SUPPORT - Broadcasting In front of the modle welt loaned 

by the cty's Riggs Nat? Bank are (l-r) Pt * S. WHUR's John slake, PD 

Jesse Fax, MD Mike Archie, Star-Step's Stephanie Colbert, and WHUR's 

Erwin Jones. 

.r` 



i It Got You. 
JOCELYN BROWN 

"LOVE'S GONNA GET YOU" 

I7IYNh1(YYI by .11 /h11 ".11'IIl'Ix .111" Ii/'llltl % 

for Jellybean PIYNIuIliunn, 

7 and 12" Singles Now Available 

SCORE WITh WILD CilS 
Two Great Singles From 

THE WILDCATS ORIGINAL MOTION PICTURE SOUND TRACK 

MICHAEL JEFFRIES / "HAZZLE DALÌ LE" 
MAVIS STAPLES / "SHOW ME HOW IT WORKS" 

Pr1N1111YYI Ilc Il:1e'k \lblinski and Non ton Homan! li the \1:unPr linos. motion >II 11n starti tug GokIIe Hawn 

111n is SIapl/r appears coolies) of Pricalr I Itr1o111.:u111 CBS Itr1or11s 

qr. c 1!iltl: Nan.,- lin. . 14,.on1, I.w. 

.,...- .. i t, 11 .r.:.i .... 1/ t.1 i 1 



MARKETPLACE 
AIRCHECKS 

=MIDWEST Aircheck = 
Chicago Mornings 

WLUP/Q101 /WGN/L1S99 
B- 96/WFYRIWXRTIWGCI 

12 different Morning Shows 
Send 111 to TWO 60 mit cassettes 

Midwest Aircheck, Box 221-R, Romsoville, IL 60441 

Audio and Video Airchecks! 
VIDEO /4 features WZGO/Ross Britten. WBSB/VViy B.. 
WAVA/CharIie i Harngan. KFRC/Tom Parker. KWSS/Kely 
a Kline. KZZP /Clarke Ingram, it KZZP 9ruce Kely. S39.9S. 
VHS or BETA, 2 full hours. 

Current Issue /70 features WXRK/Howrd Stem, WFYR/)eff 
Elliott i Jerry St. James, KFRC/Bobby Ocean. KRLA/Emperor 
Bob Hudson. WYNYAWrb i Harris. KSRR/Nr. Mob,. KYW/ 
Rick Shaw i Phoenix's new KKFR. 90-mn. cassette. $5.50. 

Curren Issue /69 femur's Pktsbirgh's WHTX i B94, KI1S/ 

Ride Dees, KZZP/Ckrke Ingram. WAVA/ harle i Hrrijan, 
KHJIDsve Hal. St. Loa A/C KSD. Kansas City's new CHR 
KBKC. WLS- AMISteve D.N. 90-min. cassette. $5.50 

Svcial Issue /S-73 features CHICAGO AM DRIVE! WU/Larry 
L.itjack. WLUP/Jonadun Brandon tier WGN/Waly Phiga. 
WMET/Stu Colins. WJr7K/Joet Sebastian. WCKG/John Lan - 

decker. plus WXRT i WGCI. 90itwt cassette. $5.50. 

Special Issue /S-74 features Las Vegas CHRs KLUC, KITT a 
KYRK. AOR KOMP. d A/Cs KUDO. KMJJ L KMZQ. San Ber- 
nardino CHR KGGI, AOR KCAL -FM. a A /Cs KMEN, KQLH a 
KBON. Bakersfield CHRs KKXX ti KQXR. Oldies KGEO 8 
A/C KLLY Cassette. S5 50 

STILL AVAILABLE /S-69 (Baltimore). /S70 (may) 5 /S-71 
(Washington D.C.) d/ S5.50each 

Oasvc Issue IC-63 features WCFL'Big Ron O'Brien -1975. 
WMCA /Gary Stevens -1965. K100 -Eric Chase -1976, XERB/ 
Wolfrtun Jade -1971. KAFYIOCk Lyons -1966. KYAGary Cocker - 
1976 8 KFI Ten Kelly -1978 Cassette. S 10 50. 

CALIFORNIA AIRCHECK 
Box 4408 San Dep.:). CA 92104 

(619) 460.6104 

COMEDY 

Weird! Wacky! & Wild! u. r h' \e I(, Wnk In VatoWarhead to / t,,'kb 
Cas 

EE 
/ 

.#. 
1.11111'1 ait.. 

ammo Kral 
4\ 

' 

:eSanl 
Wr 10N 212 \ Pe .A4 L A 4411117 f/u1r' KFRt 

COMPLETE BITS! 
bof µst one- liners, but a sertes of compiefe. ongoing DAs 

Write for free somples or send $10 for starter kA and into to 

GHOSTWRITERS 
2301 Unity Avenue North, Dept. Iä2-7, Minneapolis. MN 56422 

NI 
A COMEDY EDITORIAL 

PROVEN RATINGS-BUILDER 
PROVEN MONEY -MAKER Can I4chasl Rtrseer. 

Collect (415)388-1781 

STED16011. 550 Pria Ave., 18. Redwood City. CA 94063 

Contrmporary 

MIRY 
Hundreds renewed again, 

Froe sample! . 

Wn . on sason latien».d a 
Contemporary Comedy 

Sees -D Tabong 
asao Tx 75227 
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COMEDY 

i/VkRadio's Greatest Comedy 
Features Proven To Boost 

Ratings And Revenue 
Haney Wine Amatelln "U Whamco 

Bobby Jo -s Bar E. Gril Irving Loblolby on Sports 

DORSEY ANC DONNELLY aoram usas 
70 Corne. ate Dr we Sane 20' 

1aeeü1wIMEJ prpr Ari.. 'x 76006 

tle. E1ectfic WEENIE 
RADIO'S MOST RESPECTED 
DJ GAG SHEET BRACE 1976 

RICK DEES. KITS -FM: "Tan. you realty 
ore The Best. Really look lanyard to the 
arrived of The Weenie. such a phot In the 
arm/urea.Morning Teener 

FOR FREE SAMPLES WRITE 

t / The 
Elk tnc Weenie. Inc. 

P.O. Box 2715 
Quincy. MA 02269 

;s9. 

1, 

O' Lin ers 
FREE SAMPLE ISSUE 
of radio's most popular humor service 
For sample. write on stetson letterhead to. 0L ¡Gers 

1237 Amtsast Ave.. Suite NSA Los Angeles. CA 90025 

"Phantastic Phunnies" 
elt+y .ve.a a rei 

Pro.., n.rtOwid..tlwne. twrkear! 

Topica) Humor' Introductory month's 500 
leers and 'BONUS' Just $2.0011 Phantastic 

Phunnies. 13 43A Stratford Drive. Kent. Ohio 44240 

s.« 'meows! 

'Ouick- quip, 
s 

topical one 

FEATURES 

Terry Marshal's 

lA dh/ iA f'1 
Entertsinnient News For Redo 

CHO AC/O AC 
Coll for a free triol subscription 

(415) 564 -5800 

FREE FREE FREE 
Famous PSYCHIC David Gttardno. Psychc 
to the Stars. is available FREE for talk 
shows, piton interviews and news actual- 
ities 24 hr phone just cal 
(702) 386 -0702 or (702) 386.0827 

'Inchoate COUNTRY or 

CONTEMPORARY Format 

Free Sample Of 
RADIO'S DAILY 
ON -AIR 
PIISPARATION 
SRRVICEI 
AaNft -reedy music 
notes. star facts, 
calendar. morel 

if Today Is Your Birthday 
Carol Rushman, netkreIty known Astrologer, is now of- 
fering her unique, upbeat birthday forecast. Very 

modest fee with exclusivity in your city. Call or send for e 

ONE -MONTH FREE TRIAL SAMPLE. 

Carol Rudman L Co. 
6290 N. Port Washington Rd., Glendale, WI 53217 

(414) 962 -5228 

CONSULTANTS 

ADULTS ONLY 
The only UPTEMPO ROCK FORMAT 

specifically designed for 
ADULTS 25 -49 

For free demo or more info 
(512) 448 -1873 

"DROPINZ" 
50 wild tracks for your show each month only 
$20 Semi- annual and yearly rates too. Sample 
cassette $4. Station consulting, aircheck critique 
and production by a 22 year malor market veter 
an. Call or write for rates. 

Stu Collins Broadcast Services 
174 King Henry Court, Palatins, IL ewer (312) 991 -1522 

ow 

r -' 
FREE DOPE 

On Comedy W arehotse 
Kingpins of Oranied Comedy" 

medy Warehouse, 10240 west Si. Manna, FraNJn. WI 53132 
(414) 529-5813 

EMPLOYMENT /INSTRUCTION 

10,000 RADIO, TV JOBS 
t over ío000 Radio a TV Jabs are ouabnd Ovary row Up to SR% or 

rise naronwde °Ren to can bo Pound n THE AMERICAN RADI) JOB 

MARKET weekly pear 
7 The riper Cwrent and =MOW rade sod bbnsron rob arburaMn n 

Amenti 
3 Subsaoed to by nar'y .vary ,Peni broadcast charme t town's 

Cobases ars unease's 
I Complete brings Ar DJs. Program tìemes News moo* Sauesmer 

Engewsrs Production Dsectors 
5 AN moor r,edsnn a ,mall mrkwa 
a AI remits AOR COUNTRY MOR COOP BEAUTIFUL MUSI' NEWS 

TALK 

7 Many oo twigs Por Mods non and nomee +was urie erperwnce 

e Money Baca Ofitarentess 
Rtes Crn weak Se00 SPECIAL Anos IS /4ía5- sousnmptoo 

aointczicait %adiv 
JOB MARKET 

1553 North Eastern Las Vegas NYee101 

MARKETPLACE ADVERTISING 
Payable in advance. Orders must be typewritten and ac- 

companied by check. One -inch minimum. additional space 

up to six inches available In Increments of one -inch Rates 

for RU Marketplace (per itch): 

Poe Imertwn 
1 Time 140.00 
bu«tlonl 155.00 

13 Irwawru S50.00 
24 Reimlore 145.00 

Will include logo or other line art on ads of two inches or 
more if camera-ready art provided. DeadlineJor Market- 
place ads is Friday noon. one week prior to publication 
date. Marketplace ads are noncom mÈs3oonable. 

Submit to 
Marketplace 
RADIO a RECORDS 1950 Century Pare Wert 
Los Aasgell& CalW 90047 /2151553-4350 
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MARKETPLACE 
PROGRAMMING 

n! 
SECOND 

QV PRODUCTIONS 

Synthesizer Stingers and Itizorn Effects. They's almost too 
hot to handle! For free demo rope call (717) 266-1422. 
RD 4, Box 392, York PA 17404. 

INCREASE 
SALES 

RESULTS 
The radio end record industries 
are big markets to cover with a 

limited sales force. 

So why not put RaR Marketplace 
to work for you? 

It's a sure way to generate 
qualified sales leads. 

Just Call 

(213) 553 -4330 
for more information. 

Because your Itsteners need to know fast when snow 
Poses schools. factories, businesses, or events here's 

Transform your IBM PC into an instan, computerized. 
..closing.' control center. 

FREE 30 DAY TRIAL 

SNOWTIME 
HML SOFTWARE. P.O. Box 12226. Columbus. OH 43212 

M payments mi 4 n US adra any. ro COO or purchase orders 

PERSONALITY 

i 

1WI.=Ibey 
"MOST USABLE SERVICE EVER." 

'A SHEET UKE NEVER BEFORE' 

2 WEEK - TRIAL ONLY $5, OR MORE INFO: 

INFO-BITS, BOX 112576, SAN DIEGO, CA 92111 

PERSONALITY 

Presents "USED CARS "Used by a little old disk pckey 
who worked weekends at an automated Beautiful Music 
station Good material CHEAP Sample 

1395 Overlook Ave., N.W., 
Salem, OR 97304 

PROFESSIONAL SERVICES 

GIVE YOUR RADIO 
ADVERTISING SOME SING. 

We can give your clients or your stations contemporary 
new Sound for a song. Original musk packages shirt os 

low os $3,000. Customized re -sings from just $1,500. 
Give us o jingle and we'll send you o demo reel of ours. 

t.12 
E. Pile 
1, WA 96122 

OPPORTUNITIES 
OPENINGS OPENINGS 

NATIONAL 

NEWS - NEWS - NEWS - NEWS 
Anchors - Reporters - Directors - M/F 

We never seem to have enough to fill the many orb orders we receive from stations all 
across the country - in all Size markets. Our client stations are increasing the quality and 
quantity of their news departments. If you are ready for a move let NATIONAL help. We 
make the complete presentation for you. For confidential details and registration form 
enclose E1 postage/handling to: 

MOADCA$T TALENT cOORDINATONS 
Dept e T O Box 20551 5eow frm, AL 35218412051822-9144 

P 

Regional Sales Representative 
Fortune 500 Cor. 5aardry bar in M ndeevy. 
proá,uq Sbeprn Ds. Sada and Pr0ÖCtan Loris. 
Mum Cannrask and aid T.I.nrm Conn .r. 
has °pang for Saes RtprawWatm 
Candd.rs mon Ires embeeeNi U. record in Redo 
and TV .aies. Adeena9 Agency Mee in slaved folds 
Ammon team« esr.ee par. canota provides ea, 
cogent eery. c par plan, plu. comp.ny 
.Ranee.. fIA teem. aM outstandog benefits. 

Fiore send morn ro salary testa, to 

Jo. .lins 
VP/ tar few Rew,ces 

Merle Cann/ Dade. Soya., Inc. 
2714 Umon Ave. Emended 

Meraras. 138112 

eciaer Z.O v-Ecr 8 C3OQ 

PROGRAM DIRECTOR 
NEEDED 

Make a 'Light Rodes station sparkle. &ie6 
ndaabilty and iavolveemt to AM Drive and 
Iealfoship to PD position. Provin Mesas in 
Medium or maim maries only. pled Up to 
560,000 to start for right paso with the right 
tats. rah, rutted to IM Leery & Ce., 
MIM I E. Onys Ave., Scottsdale, AZ 85253- 
808 NO CARIS. 

BURNS 
MEDIA 
CONSULTANTS 

MORNING PERSONALITY 
Top 50 Market Southeast We need I. 
fast and bight enertarler for the MAW 
CHR in the stab. Rush TAR to Owns 
Midis Consultants, 8064 Dona Marta Or.. 

Studio Cary. CA 91604. EOE PAF 

RESEARCH ASSOCIATE 
WANTED 

One of America's leading research conetd- 
tancNs is looking to expend. The success- 
ful applicant for this position will gave sev- 
eral years of broadcast experience and 
good skills st applying research in the con- 
text of the radio industry. Excellent op- 
pearmce, writing and tercel skips ripor- 
tant. Competitive Way, desirable Sunbelt 
location. Resumes to: Rao a Records. 
1930 Century Park West, #244, Los Asp. 
Ise, CA 90067. 

OPENINGS 

MwAr MEDIA 
Program Directors wonted for future 
McVay Media acquisitions. Tope and 
retente only to 24650 Center Ridge Rd., 
*148, Cleveland, OH 44145. No calls 
please. EOE 

EAST 
ND eMw alTaae M CT'e fw4owna station On awed 
mnreaew. TOR: WREF. bx 1005. Rdpsn.ld. CT 06877 
tot M/F 11.311 

Sena Matt Mewl Mov. opt Aalt corwdmratare mredd. 
TAR'. Dtv. xen, WLOE. 1825 Moray Av.. Atlantic Gn. NJ 
00401. No tags. FOE M/T Il.314 

Tres Maintee OF Coronary p.r.on.YO.. No b.awners. Pro 

ductal meet. &Yry Irlay/TR. Sob Greve.. CAMS 
let MITT. Wibntpton. DE 191107. EOE MIF 11.311 

1350 
AFTERNOON DRIVE 

We're on Mutt Contemporary/full-sersnce station 
n suburban Norwalk. CT, yet 45 miles from NYC 

We're looking for a brigNSmxdkg PM drive per- 
sonality etto IDs appeal for on adult oudience. 
We hove o prdsbrortd team and need some- 
one e11h a mature sound and o lively, entertain- 
ing style. Docked by solid experience. Send 
resume and tape to Jon Schaefer, 1M&K, Box 
1350. Norwalk. CT 051352. EOE 

1BBFM 
MUSIC DIRECTOR 

The awardato-winning CHR, KISS -106, is 
looking for an outstanding Musk Director 
to work with a *flip and acting station. i you Ice Streisand to Spkgstaarn and 
R.E.M. b Ruc- D.M.C. send resane b: 
Sway Joe WNle. P.O. Box 128, Medord, 
MA 02156. EOE 16F 

OPENINGS 

WTIC 1080 

Legendary radio station has rare drive -time 
opening. 

Need a smooth, seasoned A/C personalty 
with extraordinary understanding of f all - 

service radio. 

I you can communicate one-on-one; dekv- 
er warmth and emotion; protect an A/C 
energy; prep a topical show; smile and have 
fun - this is the chance of a lifetime! 

Tapes and resumes to: David Bernstein, Pro- 
gram Director, WTIC, One Financial Plaza, 
Hartford, CT 06103. 

S,Wben NV MC seeks fWprtan. reruns. TOR. Frank 

Grrny, CSUS. goa 102. Franmn, NJ 07410. FOE M/F 

it 30 

R.Rert. nerd. Sas o stwe NV Inette.mteneno motet 
TM'. Egon Abbott. NO Om 10, hou, NY 14850 EOE MR 
11.311 

OL7 91111 

We've got exceptions' position for as 
capdpMl people. Looking for A HOT Pro 
auction Director and Amaurrers. Join 

Corn's fastest growing FM. TAR to Sob 

MKclti&. ore BISS -11M. 410 Washington 
St.. Hartfad. CT 06106. Berkman need 

not sooty- EOE 

Rle tar RwN.lr. NC awMrasRwaeaswl. 
TIM W 19ea, ar OM, Mar.ert. 1M a7as1, or noar 
4447812 arx M# 11411 

5* Merralroleote rook .ware Awegw ark 
Whine meet v. Gan bra Chew Os r eck TIC 
Iislaa ark MAW. Ow SM. LaMar NI MHO Mt 
VIP 11411 

RIR FRIDAY, JANUARY 31,1996/71 



OPPORTUNITIES 
OPENINGS 

SOUTH 
MD needed. AJC leader in sunny Steh. TAR: Sunny 106, Boi 
569, Augusta. GA 30903. EOE M/F 11.31/ 

Tspresed CM seeks talent for future openings No begin - 
ners. TAR: Mike Stewart. PO. 50 Od Kctory Blvd.. Jackson. 
TN 38305. EOE M/F (1.311 

kwaaisa epodegs. a1 shift.. See pros. Three y..rí es 
penmen helpful. not n.ceevey. TAR: KSAMJKHUN. 330 
Huntsville. TX 77340. EOE Mff I1 -31) 

SPIPIPMPIPAIWAPAPAKMAKWATAPAP 

TOP RATED 100kw CHR 

In growing Georgia, Florida, Alabama mw- 
ket, putting finishing touches on winning 
air staff, seeks aggressive/hi -profile, tal- 
ented personality. Come to the sunny. 
warm South and let's win together! Send 
T &R to: Radio & Records, 1930 Century 
Park West, 1249, Los Angeles, CA 90087. 
EOE 

WARRAWSMSPIRRAIWAIWWAW 

Nereperen. Onn.mwn news staff for top -sad Caen 
AM/FM. TAR: Mie Alen. OM. WTVR AM/FM. 3314, Cut. 

grow Av.. Richmond, VA 23230. EOE M/F 11.311 

WJYO -FM seeks hAlp.ntrne A/C air talon. Mrrnrxn five 

naos experience. TAR: Dowd Souse. 2001 Mercy a.. Or. 

tondo. FL 329011. EOE Md 11 -311 

Cr.sdro tie readed. Wndrsg MAs/chwacte voice.. TAR: 

TK-101, Sox 127M. Pensecol.. FL 32575. No caes. EOE 

M/F 11.311 

WSB FM 
ANNOUNCER 

1VSB FM need-, midday talent. Atlanta's AiC 
k-jJrr netts strong etxnmunieator for impor 
tant JayTnn. T &R: John Chappell, PD. 1601 
11' Peachtree. St NE. Atlanta, GA 30309. 
EUE M F 

Creative td.M writ energy/pipet to tek. 100kw Modem 
Country Powerhouse CO' . Owe. TM. Tommy Le. Box 278. 
Merton. AL 36202. EOE M/F 11.311 

T.prated A/C í7a. Future owing. for nene,g trove /Asset. 
P0. TIR: Hereon Cooper, Sox 1327. Valdosta. GA 31001 
EOE M/F 11.311 

he PD 100kw CHR FM Experienced CHR pogramterng. 
Greet bsn.Rte. Won wdh top-rated prated. TAR: Jon Ryon, 

801 W. Grenade Shed.. Ste. 201, Ormond /leech. FL 32074. 
EOE M/F 11.311 

PM DRIVE 

New Orleans PM Drive opening anticipat- 
ed. Must be creative, humorous, interest- 
ing, and willing to work. Music target 
25 -49. Send T &R to: Radio & Records, 
1930 Century Park West, #250, Los Ange- 
les, CA 90087. EOE 

R. seed rttebe. Ned strong DJ. Good produchouywmn9 
skels. TM: M Thanpeon, PD. WAFC. Clewiston 33440. 
(OE M/f 11-311 

Het attain a bet FM seeks mature, entrteMnp menin 
personalty. Roe roan experience. Strong production. TM: 
Hisser Henrw. 2334 Airport Blvd.. W. Colombie. SC 29159. 
EOE M/F I1 -311 

PM dew news ancho. Needs production .enw/ps.e .brk- 
tv Jun Don. 12061 596 2940 EOE M/F 11 241 

KITE- 1011 seti. ?pro 12am M penonekty. Teem payer/gond 
production mat TM: Bob ONSS. PD. 441 Lagune. Corpus 
Christi. TX 78401. EOE M/F 11241 

NO needed. A/C undo n sunny South. TM.. Sunny 106. Box 
069. Augusta. GA 30903, FOE M/F 11.241 

MCP 

MEMPHIS HOT 
UP-N- COMING CHRI 

Need hungry midday air talent with killer 
instinct. Warm, fun, energetic, relatable. 
Love to do appearance) Hard work, strong 
production: many benefits! Send T &R to 
STEVE KELLY. PD, 203 Beale Street, Mem- 
phis, TN 38103. NO CALLS EOE 

SUMMIT COMMUNICATIONS. INC 
Aga ,ia.D.aes 

OPENINGS 

PROGRAM DIRECTOR 
PROGRAM DIRECTOR for the HOTTEST 

CHR station in the Southeast Our PD is 

gang to a top ten market If you know 
music. love people, understand CHR and 

like to work long and hard. we have a 

future for you. Tel us all about yourseff. 

Send package ta Bernie Barker, General 
Mariage, WAPI,1 -95, P.O. Ba 10686. 
Binning ant AL 35202-0686 - For Courier 

DeMry 2146 Highland Atgrus B#nin- 
ham AL 35205. 

New Southern 100kw Country FM needs PO. Minimum five 

yeeti expeenc./two vers' n programming. Ed Hodadsy: 

18011693 2661 EOE M.4 11.241 

TaprMM R. AJC with full- service news department. Seek 
morning anchor with strong/outhoritatsw Mom/. TAR: Nan- 

cy Frost. WRCC. So. 189. Cep Coral. FL 33910. EOE M/F 

11-241 

DO YOU THINK YOU'RE 
TOUGH ENOUGH? 

. to join a 24 -hour mobile news team in 
Texas that goes to the scene of the action 
and works hard to get the story first. News 
is showcased at this major market Adult 
Contemporary station. Use your creative 
and investigative reporting skills here. Now 
looking for news anchor /reporter talent. 
Love sports and you have the extra edge. 
Send T &R to: Radio & Records, 1930 Cen- 
tury Park West, #251, Los Angeles, CA 
90087. EOE M/F 

00 kw CM has future opevngs. Minimum three rows' ex- 
perience TArP. Kelsey Scott. Bo. 570. Fayette. AL 35555. 
EOE M/F 11.241 

CM FM ready te explode. TAR/references: Mot Drieco5, 

Box 1740. Jacksonville. FL 32201, FOE M/F 11 -241 

MIDWEST 
An you Monteur & 'up'? Do you want mornings in Coun- 

try formet ? Good merry for 154 ñQM Fro. TAR: Merk lirdow, 
KIX, 909 Man, Dubuque. IA 52001. (OE M/F 11.311 

WYMINA WPZ he opening for midday to prrsonMity. Auto- 
mown experience helpful. TAR: Dennis Martin. Bo. 2M, 
Petoskey, MI 49770. EOC AlF 11.311 

MORNING CO -HOST 

Top 25 AOR powerhouse seeks a funny 
and topical human being to co-host morn- 
ing drive. Some news experience helpful. 
Great benefits and bucks to the right per- 
son. Minimum 3 years experience. No be- 
ginners. Send T &R to: Radio & Records, 
1930 Century Park West, #248, Los Ange- 
les, CA 90087. EOE 

Covey Ansetarer needed yesterd... Production must. 
TM: Tim Ahltorn, WMKC. 334 N. State. Saint tgrscs. P.O 

49781. or 181131 347 -5103 EOI M/F 11 -311 

WM needs eilnasse newt e chor/apaler. Ufevtyloan- 
anted news delivery Feinstes encouraged. TAR: Rede 
Nun. Box 1390. Send.aky. ON.44870, EOE M/F 11 -311 

A7. telenl/predratYw. Adult CIM. No begrim. Future row* 
nge. TAR/photo lopeoneit KOU.. 318 112. S. Giene Ave 
GSM*. WY 82716. No saes. (OE M/F 11.311 

wAZY seeks experienced PD. Also need Production Director 
with creative voice/quality apyw04119 to top -atad CM. 
TM: Reger Si.. ie Box 1410, Lafayette. IN 7902. EOE A/F 
11 -311 

Newelipate pews M davey /gatherng A PSPlpoduction 
TAW Steve Owens. KSOK. Dos 917. Adere City, KS 

87005. EOE M/F 11 -311 

72/ R &R FRIDAY, JANUARY 31, 1986 

OPENINGS 
JIM SIM a edter b CA. Need 7- mdrvpht, now. TIR: Pat 

h.ton, J(G95. Sox 1737, Sen. Cdv, IA 51102 FOE M/F 

11 -311 

0102. moor mrket top -rated station. Need only tre teat 
parttie talea. CAR: Dava Allan, 1906 Hghiend Av.. Cincin- 
nati. OH 45219. EOE M/F 11 -311 

NEW STATION 
NEEDS STAFF 

Tulsa's new music intensive adult contemp- 
orary FM station needs an entire staff Im- 
mediate openings for mornings, middays, 
afternoons, nights, overnights and weekend 
air personalities. We also need newspeople 
and production director immediately Good 
production skills a must. Rush cassettes 
and resume to John Curry, KVLT, Soo 
100, Owasso, OK 741061. EOE MF 

Comeher/repano for NT. Agpresov. on- strs.V. A.tted on- 
air. Greet pisan rowing company for right poem. Resu- 
me: Howard Monty, WOMP. Sox 448, S.Mre. ON 43906. 
(OE M/F I1 -311 

Creative? Need copywriter wdh good producuaranetncrq 
capitative. Fences encouraged. Wining esmple/TM: 
KGRC. Sox 1017, Henist, MO 63401. FOE M/F 11 -311 

OHIO ROCKER 

Seeks tapes and resumes for immediate 
positions. Rush to Radio & Records, 1930 

Century Park West, #248, Los Angeles, 
CA 90067. EOE 

Announcer fa eutu. opens. 100kw A/C FM. wee consider 
entry eves TAR. Chuck Yates. KGRC -FM. Sox 1017, Kano. 
bet. MO 63401. EOE M/F 11 -311 

Fader esisepereen. Ons year' experience . Selling of com- 
merces tin. to pnepctive..tabkNsd ckonts. Fuit benefits. 
Restas: Marty Green. Box 600. Eau Cleve. WI 54702. EOE 

M/F 11 -311 

708- 
News and Public 
Affairs Director 

WA.R, Detrotts Urban powerhouse, needs 

a seasoned News and Public Affairs Direc- 

tor Applicants must have prevIouS expert 

ente as News Director, planning end host - 

"9 a talk show, and be able to lead and 

direct a department A sensitivity towards 
a orge Urban audience is crucial Send tape, 

resume, references and salary history to 

JAMES L ALEXANDER 
Program /Operations Manager 
2050 Penobscot Building 
Detroit, Michigan 48226 

EOE 

NeUsei miei -ie night pawl needed now. Experience moni- 
ed. TAR: KCCO, PO, Box 728. Ames. IA 50010. EOE Art 
11-311 

Tap 20 moan Apt seeks nerving awe psnoniMy. CM: 
Asie Strategies Inc.. 30006 Sena Ting, Farmington Nie. 
MI 49018. No cads. EOE M/F 11 -311 

WEST 
DraMCArtadt reads regieret mwngo. Three yells scree/ 

two y.es' programming. Telephone sales expertise. Resu- 

me Dick Downes. Box 1629, Canoga Perk, CA 91304. No 
cads. EOE 14/F 11.311 

KRMYTrahn Hore hua/pettin. openings. TM: Sox. 70e, 
Twen Norte. CA 95383. EOE M/F 11.311 

WINNER 
In major N.W. market looking for adult 
communicator with great production skills. 
Imagination required. Send T &R to: Radio 
& Records. 1930 Century Park West, 
#247, Los Angeles, CA 90067. EOE 

OPENINGS 
Dedicated ND.Alust won odd hours. Staten s connoted to 
news. TAR: Senor King. Boa 1428. Victonsa. CA 92392. 
or 18191 245 -8635 EOE M/F 11 -311 

File pre perweRy. TAR: Lynn. KZMK/KSVA. 3514 
Kongo Court. Sens Vota. AZ 85835. or 18021 4591470 
FOE M/F 11 -311 

Ws-FY seeks highly talented. e.cd.q on -ee personekty. 
TAR: M Kelly, OM. 5118 W 2nd St.. Rano, NV 89503. EOE 

MIF 11-311 uuuuuu 
MAJOR MARKET 

COUNTRY STATION 

Seeks up-and-corning Morning Talent! 
Must have morning experience and a warm 
sincere sound. Must understand short and 
to- the -point personality. Good tucks, good 
equipment, good benefits in a growing ci- 
ty! Send cassette, resume, and references 
to Radio & Records, 1930 Century Park 

West, #245, Los Angeles, CA 90087. EOE 

AE/Sales Meurer. Muet be good closers. Slew 24 -h station 
n I/onokukel Room * Tom Adorns. KLNI. Box 862. Pert Cdy. 
IN 98782, or 16081 671 -8500 EOE M/F 11.311 

Noes mew AM/FM/ngional network. Versatile düvoy 
Ilerd/9lostye. TARlaaiery r.Wr.nsnq: Moe Sucfwran. 
KALI/KLCT, 312 E. S. Temple. Salt Lake Coy. UT 54111 
WE M/F 11.311 

wow 
S:v::......... 

Wake Up San Diego! 
Still searching for that unique morning 
show that will wake 'em up with a smile. If 
you're successful, talented and want to join 
a winner in a winning city, send cassette 

and resume to: 

Dave Parks, Vice President Of Operations 
KS -103 Box 103 
San Diego, CA 92104 
EOE M FRO CALLS PLEASE! 

Me. Ars Ispoes9 C1911 DMA experienced PD/morning tal- 
ent. Most be outstand.q talent wit proven track record. 
L.adoshp cluakty. TAR: Don Cam. 16021 834-3693 EOE 

A/F 11 -311 

A- trpe_na's nervt AC 98 KR) .sits dynernts dim per - 

aoneety. TAR: Gay Mueree, 3500 ComtanUS, 8149. E. Asir 
guerque. NM 87107. 

KKAT 
K,Q m 1lfTRY [Iti#1 

WE NEED A WAKE -UP CALL! 
Our team is in place but Salt Lake City's Pre- 

mier Modern Country Station needs a morning 
show. Don't bother if you're not fun, friendly, 
topical and a bit of a character. Were a well - 
run, successful company that knows how to 
win. This is a great opponunity for a real per- 

sonality. No calls, please. Send T &R to: 
KKAT -FM, P.O. Box 45150, Salt lake City, 
UT 84145. EOE AUF 

Tepreted osa/ mourn FM AC seeks as tient. TM Bo. 
1058. Ukiah. CA 95482. or 17071482-0945 EOE M/F 11.241 

KC$M rooks welded voknteers fo program hersa. Country 
orne foret. Tsp.s,irqurs$: Coudry Hosts. KCSN, 111111 

Nordh off St.. Nonhdgs. CA 91330. EOE M/F 11 -241 

Oa ahead. Make my day. 
If you're o naturally funny human and /or 
humanoid. WE NEED YOU for our morning 
stow and production room. Tapes from 
d formats welcome Salary S14í100/ 
year plus production/copywriting Com- 
missions. Restive and tape including your 
best production to: 
P. WNsort.P.D.. KJQ FM /AM 
1506 Gibson Avenue. Ogden UT 84404 
EOE no droids need apply 



OPPORTUNITIES 
OPENINGS 

IMMEDIATE 
OPENING!!! 

Local Sales Mgr. in Southern 
California's fastest growing 
area ... The Riverside -San 
Bernardino- Ontario metro. 
Must have minimum three 
years' experience in Medium 
Market Radio Sales. KCAL - 
AM Spanish and KCAL -FM 
AOR seeking an experienced 
Sales Manager who will car- 
ry own list and develop local 
sales department. We are al- 
so looking for ambitious, 
self -motivated, experienced 
salespeople. Send resume 
t0: 

leemellerves 

ICCAL 
easseet 

KCAL RADIO P.O. Box 390 
Redlands, CA 92373 

10 M F 

KFIG #1 
ADULT CONTEMPORARY 

In Central California. looking for Adult 
Communicator with strong production 
qualities. TAR to Jon Snot KFIG RADIO, 
P.O. Box 4265, Fresno, CA 93744. EOE 

OPERATIONS 
MANAGER 

FRESNO 

We need a leader with 5 years 
of experience motivating an 
airstaff. If you can get the best 
out of people and do a top - 
quality airshift 

Send a tape and resume to: 

Bill Weaver 
VP /OM /PD 

KLOK -AM /FM 
77 Maiden Lane 

San Francisco, CA 94108 
EOE 

MAJOR MARKET 
PERSONALITY 

Mam KNEW Son Hasoo Asa rem w..g e 
wane/ haars eo penono n. a iw w: 

A relatable performer 
Content- oriented yet concise 
Someone who works woe within a 
service music format 
Experienced with A/C 04 Country 
background 

Tit.. yew her sea wart., wen me mar appearr 
C s'y., me Meshy. 76R NAYny VNNo6N, MW W. 
66 Jece Las,, Soar. OMtnd, Cl 94607 NO 
CAUL (Of MF 

KNEW9IAM 

OPENINGS 

TOP -RATED WEST COAST A/C 
If you believe morning radio should be 
both provocative and entertaining, com- 
plemented with an excellent fast-paced 
information package, and can bring a win- 
ning track record to one of the nation's 
most successful and prestigious A/C sta- 
tions, we would like to hear from you. 
Please send tape and presentation to: Ra- 
dio & Records, 1930 Century Park West, 
8241, Los Angeles, CA 90067. EOE 

POSMONS SOUGHT 
Wawa/ RI New pwwrlwy brw to rw.ew b.tw.I M to. awe. L. mh...46s on erdr coon . SANDY'. 19131 
442.2092. .1306/ 477-4384 I I.311 

pre.wNw W.W.I Mawr market e.pertenc. co.., t..w 
to Welty Ilan.eas. Cowmen to .xevebn ppttoyo wNe .uYnt nMrlou. R.K. WILSON 13031 781.1991 11.311 

Vblew of Woo Si. ne. Top 50 marke. Nrw-y.r Iowa/ 

ae1ím 

reason. RMouy We Carvw6orW, feme 
- W000Y CHAVES: 12131 204-0761 11-311 

EwprNned dlr.tle new .nclwlpr.aWlry. Good 
aeoroab from Bowen to 19u11.1o. CODY: 17131 
943-1238 11.311 

Two yew' .prlwaee, god p eetwo ktv. Sek Hw 
raadi 1/s mike CM. l'., the cawawecea twins Wege 
1a. NE ppeene. JOIN PERRI. 19141 342.2444 11 -311 

,e_ nies, sek. PO 9111 Too 60 maew. Clwle ad's 
nice. but afro to move n. STEVE SUTTON: 97061372-1104 
It -311 

Apprentice 
As Assistant Io Either 

Program Director 
Promotions Director, 

Or Sales Manager 
Ion an opn enced graduate on rode brsdc..nng and 
aemosov m lunYn to wadi wabwri [mpefradwe for . let 6 /anew AN you woeful Program Drew 
Pommer Ioncv. or SS. Maeorr who wages, on barn 
a bright and elfeseva.d *ants Contact 

rA91c yOO.G 
414 9161a S1rnt Y6lrpg4, YA 02176 

(617) 662-0530 

WAIN To IYlwxte 

N.wwwdorA.poowloadar. erodcer. NANA. 10 yews' eft 
pwpw mgr /ae 6N.w. rapwMwafe TV. Awed 
winn.,.. FRANCIS. 14041 461 730611.311 

Owen. Eprleeod war otens/ eAECKY. See gli L.A. 
Hew .own.. AMY: 12011 468.71013. or 173 Everest O. S.. t_t..n, NJ 06724. 11.311 

196 soft 6EOAeeten Po gig f.w.okór9 motet. ACM/ 
OM. A/C. Experienced e.pte 9ef.on. Ofenerad. os.abv, 
Nedwafknp, knowted-obte. GMs,: 13011 7663264 113 I 

Coast To Coast - WE 
On RKO's "Nighttime America.' nights on 
WABC Mustered*, mornings on WrIC- 
FM I I years' experience but beginner's 
enthusiasm. All AC, CHR offers con- 
sidered. Don't hesitate, CALL MIKE 
McKAY, (516) 887 -1675. 

Il.y Rf Talented wlpodcbon wo at too-r.od Too 30. Sel 
new tlwwop Y orw6wr mew. Any sfaftxafm.t .rapt 
Coney. SCOTT: 170411303-1141 I 1311 

Mre.e.9N awwm.wn merino pon.u.dr/..ao. 
PSPhatwal emeriencs. Excellent r.eowwrsonwty 
BREN1': 14041 469-2827 or 038.3171 (1.310 

SYwonwd ND eet pg n maai.mhrg mwe ro e- 
ewer. Cntove. aD.uled, hrdwadinE p.00te pw. 

i26411^3tn4nwv 
more krowladg. GApV. 13011 759 

Pmde we wok few yews' emenenca Meta m.gwwnnelar 
mad.,. Copy. A,C. Olds in Fete MAN( ANDERSON: 
17031 9434860 11.311 

Ole we -_' Tae yew' ..o.rwno. Coweaad aro 
town. waved Yoke dwrp a CM MD. BIG LAIC. 13051 
728-796011 -311 

Am itaher Y. For vet' AIC Wrehoon. rod.ctfon. 
96 !deign. envenom be Country I low cab wwme. 
041106: 13041 205.2000 11 -311 

POSITIONS SOUGHT 
Rao. wowing Wow. Good htterb.ntsl.penwc.. Prawn 
p.eNlyqwe.. HrdwMry, rIiMN will Wow any Too 
100, AIC, CIeVAOR. J.0 19141 966-507911311 

mew weEe brt..e4.. 8et m.rpw/et?0 em n mad- 
we merlon OM now Noe. Ow 10 yew' .npwafc.. 
KEITH: 13051 271.1671 11-311 

Tro wad afternoon deve n NY Now an Tv 14 yews er 
WALKIWKHKAyTF6JN'M6MM1M. url4l Won. An you b- wood/ MALCOIM. 15161 587.646911.1.1! 

PD M 4.ereed ewe mwlwt wand to move up IVIMOnYInI 
n medlfrn make. CI6VA0411 only. MARBJEFwRY: 17071 
922.7223 11.241 

Iedy WM oopM soaks mw9wrvolW /wail CWVAOR. 
A/C. Prefer TtVCOl0IK6. Si. yen' moment*. DENSE 
13131 926799811.31/ 

9egnpYe this A/C M1n1on devo warHr. Pfade- 
aAlrgew raleedeee. bp.ewve took reCal. 611W- 
wweaE rerke. MnCH:191 91 687-9600. 167.1 241 11-311 

Saturday Night Live Of Radio 
Three guys with a great morning show, TV 
experience, and our own stage act Call for 
comedy album and tape (916) 9664130. 

111434ft8 o prepago. ..k. Hot CM to gasee topmost. 
Aoven trek word. wok: 13161 8374360. ar 637.3327 
11.311 

p. wet meet 6 tow took) You've got bin. Si. yew' 
AOACHR. RANDY STEVENS: 17141 5767781 I1.311 

N oy level peskier) n radle Broadcast School patio. 
N edwvkwq. Mop. towed Phew to 1.rn/rMnate. 
JOIN: 16021 9468767 11.31, 

A MY owl evo. 10-s 1/t sewk. CHR /AOR in SE/MM. 
WNW. Babe Awst. PO e Nato* Format bee. SCOTT: 
6134 637429011 -311 

TaEwYI Corp y. NC DJrAomotera Wow sews eon- 
wp challenge. EaCMwmt bici rpod/.mnrd.. TOM 18011 
896-8739 11.311 

see etM Sanh/SE. DepsMbe. Four yaw, grec 
numbs sodctbNnnpdwpomonaa. 

1 Non aeokIy 1M: 111041 2374399 I t -311 

Il wwwwod AOR. TMht and ction. ewers mood, peer 
pede. Moe no sateo.a. JON: 13121 262.3773 wan 

r. reedy . teepee your town for wows. Formerly 
WFRJWAMS. DICK FENNESSY: 12161 927 -637e 11311 

Osol reie perewenr. S..l a6parbvty to pow a 1/W 
owee.e meste. 14 /caste epees. Any Nome, any- 
where. Avadoi. now BRIAN DAVIS. 14141 967.340911.311 

New eaMMO. Eight yews' eagonence. Woeey AOR Uwe - 
iede. Outstanding few/noes Would eke to cave. . MD. 
we tads erre Wee. P.D. Win - 19181 264 -039411.311 r.., . me t 3 woo' ordn_wiewp epwterw to 
wag. MW Coenry FM reered. We caandw ale Met 
bas. ALLEN: 13161 7234768 Ib/a. tom CST. (1.311 

Deice debt. Nalwekw- p... sore annosi ce e. pro pw.i4 paw er Cwwpygol.s. 16 rots' .pel.ce. ED 
LEAL: 171 4660234 11.311 

WOW WY we. 12 v.ee'spwares CHIVAOw. A/C. Redo 
CrMne s.ar.reo wew.d, r.1ucd for fight oiler. 
CAR KINGSTON: 191M 922-4624 11311 

Dates appearing at the end of each listing 
signify first week listed 

Important Notice When replying to RAP 
Bee Boxes. please keep the 6120 of your 
packages ,untied to a 9" K 12" envelope 

POSITIONS SOUGHT 

35.9 
In a six- station market, Creative. depen- 
dable. mature male pro seeks new 
challenges. Prefer Texas or MW. 13 years 
of experience. but I still want to learn Call 
CHRIS at (915) 267 -6391 before fpm 

AWN. Wet. Double Mar redigo. WON yaw. Fun. Top 100 NNW Ws. eat wan ta M 1. 12171 626610711.311 

Kw pedeoew pos- aovas free Keeton. TX wok. MC. 
MOM. 606: 19161 673.2645. of 696.2697 11.311 

bl _v. waNglg -non can turn vow .mea ,.oreo Sts - e- wo nado center taw cooyn9ntO "RaWW(" ad 
saos aopw. L. W. ROD HAMILL. 14061 2515467 
II -311 

r. seed. No.ppanwely d am boo ew mvof Gov 
MamNY. tar m.? Fir b yews r.dp. CM todyl FRANK 

ICHAELS. 16021 722.2616 11311 

SJSIWI. Seek oppoma.yy A/C. CNRIAOR. For vow' Cepr- 
SIC. tae Gluc46o. TOM: 13121536. 1169. or Bo. 811. Tin- 
ley P13.1460477.11-311 

8w ON AMme dew. OMArogonvom CM. A /C. proven 
wine. apriel.S. d.pwldeNe Avaeet now IN prop 
'96 book. 16l3I 528 -5793 I t 311 

Poe agent. 11(53 mote emenwe OnvtwrwMD mew/ - .. for Toe 100 na..n mrkw MEd tenets CRAIG. 13051 
7561292 11.311 

t ane I.r we,. wew7 A atond mom, Maybe were. 
Ed No avel CM mol I low let. of aprerce pun 
Wpm. CHAD: 16061 3366479 11 31, 

New wok. we wee. Latn9 Tot .venymnnrgnt 9re Noise 11R/M11IONe. Expralc.d/rrdnbl. 
n 

1 rerst 
ed7 JACKSON DOUGLAS. . . 19031 554463 11 311 

9eser9 pwa.n6ry. Ono e Anwncs's top nrwd ow.owkry 

6o seism. vnp wtrys CHR. ,C. Cwmrv. AM DJ. 
Dapo, CA 92109 11.311 

Yr-led9peM.e row/ pwts.P9P/.nchor meows. Fww 
yew' .eapc.. Prefer Loe Arger. en. MIKE 14191 537 
W1311-311 

Mesh bmlwlamw wpm ow. teem wants tw honest 
wwleg wean PBP man .ve.bl.l Sen v went.. Strop references BOB ELLIS 1801, 286.1230 
11.311 

aW cow WOO. Seek wneurso100 Yp one w. CM. 
Emelbet rti r.lwage. EVAN LUCK: 13121 8713638 
11 -311 

MISCELLANEOUS 
1608. AMasa Dowd nets wow ban M NOW MIM. 

-A/C. CHR. Mewl Mw: MD. KOMA KIEV, Kot 1520. 
Old_ am. City. OK 73101. 11241 

MLR Opportunities Advertisirig 
NNW 6 R.aele moles We 124 wora1 Napo b 1950 
w wea oil word cor.potoS a Op.wp Free berm 
M the ow asnph e. Mm ov.e.w a .fl. erelong 
wok e Pre edwry row Pomona See. N pew Mew 
kafq must no dpie. Changes mum be mood n on mn- 

Deadline 
To .pow on the Wow, .eeit must woo 
W r ad by TR. lay 12 nepe MST) a is nau. awe 

Display advertising 
own, 346 per itch we week wow. 35 weds per 
non) I clude. WNW tow ego. 
g ets Ben: 250 gad ncn ow ..et Im..nem 35 veas w 
Inch) wines 904. bet tweem e d pw.p.4W,ebm. 
Payable In Advance! 
Oeey 6 Biel len adoro/ ares wet M I. wino or peed ate accompanied by Chet, ewe m or 
asara n yaws.. 

OPPORTUNITY FORM 

OPENING. 

Region 

PD Name: 

GM Name- 

POSITION SOUGHT 

MISCELLANEOUS 

NAME - 

PHONE ( ) 

1. Please type of print cleerh, using 24 words or less to nazis e ad&asslpflone number, and 
attach b this lean. 
2 Do not use abbrevlallons. 
3. M ads are sugect to acting 
Mel to: R&RIOpportunfles, 1930 Century Park West, Loa Angeles, CA 90067 
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Four 
Fantastic Reasons 

For 
Black /Urbañ Radio 

To Love Us! 

JAMES BROWN 
"living In America" e 

CHERRELLE/ 
ALEXANDER 

O'NEAL 
`Saturday Love" 

ISLEY, 
JASPER, ISLEY 
"Insatiable Woman" 

css AswuArco 
ri NI C(IMLH1.= m 

11111111MINNIe, 

JUICY 
'Sugar Free" 

BLACCIUMAN I 

DEBUT 57/21 67% 
r . 

DISTRIBUTED BY CBS RECORDS 

74/ REIR FRIDAY, JANUARY 31, 1986 

L nwTionia. MUSIC FORMATS 
Added This Week 

Bonneville Broadcast 
System 
Karn McCarMy (8001531 .1600 

`as 
BARBRA STREISAND -Somewhere" 

Broadcast Programming 
John Shormor eo0 Enpi h (8001426 -9082 

Adult Contemporary 
JAMES TAYLOR "Only Your 
ARETNA FRANKLIN "Another Pighr 

Modern Country 
ALABAMA "She Md r 
JANE FRICKE "Easy To Please" 
EARL THOMAS CONLEY "Once In A Blue Moon" 

Cantu 21 
a9 s+lvaww (214) 934 -2121 

The Z Fermat 
ELO "Calling America" 
CARS "rm Not The One" 
ARCADIA "Goodbye Is Forever" 
TOM PETTY i... 'needles Md Plns" 
JOHN COUGAR MELLENCAMP "R.O.C.K. In The USA" 

The AC Format 
DAN SEALS "Bop" 
JAMES TAYLOR "Only One" 
ATLANTIC STARR "Secret Lovers" 

Super- Country 
TANYA TUCKER 'One Love At A Time" 
WAYLON ,IENHINQS "Working Without A Net" 

Concept Productions 
ENM telly... (916) 782 7754 

CHR 
DAN SEALS "Bop" 
ELO "CalYg America" 
TOM PETTY L... "Needles Md Pins" 
ATLANTIC STARR "Secret lovers" 
SIMPLE MINDS "Sanctify Yourself' 

Country 
MICHAEL MARTIN MURPHEY "Tonight We Ride" 
CHARLE DANIELS SAND "SM Hurtin' Me" 
GIRLS NEXT DOOR "Love WM Get You...'. 

Drake -Chenault 
Bob Laurent* (818) 883 -7400 

XT-40 
MARILYN MARTIN "Night Moves' 
LOVERBOY 'This Could Be The Night. 
JOHN COUGAR MELLENCAMP " R.O.C.K In The USA" 

Great American Country 
MEL McDANIEL "Shoe String" 
JANIE FRICKE "Easy To Please" 
MERLE HAGGARD "I Had A Beautiful Time" 
EARL THOMAS CONLEY "Once In A Blue Moon" 

Media General 
Broadcast Services 
'Job Anew (901) 320-4433 

ACtion 
MIDGE URE 11 I Was" 
CARS "I'm Not The One" 
JAMES TAYLOR "Only One" 
ATLANTIC STARR "Secret Lovers 
MIKE & THE MECHANICS "Silent Running" 

Your Country 
RANDY TRAVIS "1982" 
MARTY STUART ' Mene' 
PAKE McENTIRE "Every Night' 
LARRY GATUN "Nothing But Yor Love Matters" 

MEDIA GENERAL CONTINUED 

Hit Rock 
MARILYN MARTIN "Night Moves" 
ABC "How To Be A Millionaire" 
ATLANTIC STARR "Secret Lovers'. 
SIMPLE MINDS "Sanctify Yourself" 
LOVERBOY "This Could Be The Night" 
JOHN COUGAR MELLENCAMP "R.O.C.K. In The USA" 

Peters Productions, Inc. 
Gorge Juno* MO0) 2516511 

Country Lain' 
ALABAMA "She Md I" 
MEL McDANIEL "Shoe String" 

JANE FRICKE "Easy To Please" 
SOUTHERN PACIFIC "Perfect Stranger.. 
EARL THOMAS CONLEY "Once In A Blue Moon" 

TIM Great ones 
DIRE STRAITS "Walk Of Lite " 

Radio Arts 
John Canals ((1181841 W25 

Country's Best 
JANE FRICKE "Easy To Please" 
SAWYER MOWN "Hest Don't Fall Now" 
BELLAMY BROTHERS "Fee1n' The Radii" 
EARL THOMAS CONLEY "Once In A Blue Moon" 

Soft Contemporary 
DAN SEALS "Bop" 
EVERLY BROTHERS "Born Yesterday' 

Sound 10 
DAN SEALS "Bop" 
STNIG "Rumens" 
CARS "I'm Not The One" 
RANDY GOODRUM "Silhouette" 
ATLANTIC STARR "Secret Lovers" 
EVERLY BROTHERS "Born Yesterday" 

Satellite Music Network 
P O f Gwlw 12 14190/.9200 

The Starstation 
JAMES TAYLOR "Only One" 
MIKE i THE MECHANICS "Silent Running" 

Country Coast -To -Coast 
RICKY SKAGGS "Caton Moon' 
ANNE MURRAY Now Md Forever" 
T. G. SHEPPARD in Over My Heart" 
DON WILLIAMS "We've Got A Good Fro Goon"' 

Rock 14' Hits 
CARS "I'm Not The One" 
JOHN COUGAR MELLENCAMP "R.O.0 K In The USA" 

TM Programming 
CN Ce.y /2/4)534,551 / 

Stereo Rock 
ABC "How To Be A Mibnare" 
ATLANTIC STARR "Secret Lovers" 
SIMPLE MINDS "Sanctity Yourself" 

TM AC 
El DeBARGE wIDeBARGE "The Heart to Not So Smart' 

TM Country 
RANDY TRAVIS "1982" 

Transtar 
Country 
Ed Gland* (213)460 -6383 

GARY MORRIS "100% Chance Of Ran" 
DON WILLIAMS "We've Got A Good Fre Coin' " 



 

RADIO & RECORDS NATIONAL AIRPLAY 

JAZZ 
TOP 30 

JANUARY 31, 1986 
O GRP UVE IN SESSION/GRP Live In Session (GRP) 

Z DAVID GRISMANIacaaay Reba koush kACA) 

3 Q TONY WMUAMS/Feepn Inhque (Due fete) 

O MINE WALLACE/T.10 Time (Blue Nate) 

3 S JOHN SIAKE/TwirlUirp 01 M Eye (Gramavrson) 

O ANNE HEATH/New Pace (Landmark) 

o 7 JAMES NEWTON/Mican P (BWe Nee) 

e 1 KIRK WHALUWFioppy Disk (Columba) 

21 HANVIE SWARTZNrem Earth (Grarwisce) 

o WISHFUL TNNIM>MSIWahai Thelurp (Paula) 

11 DIANE SCMM IVSchlu Thep (GRP) 

9 12 MULINEW MILLER/1(eys To The Coy (IaMnurk) 
17 NERME MANN/See Throtda Spats (Mantic) 

12 14 CARLA ILEYmugb -Gte (ECM) 

,1 16 MATT CA7INIUSMu -Te0 Bp Bard (Sea Bonze) 

to 16 TIM EYERMMNY EAST COAST OFFERNNNIallo ' Well You (MCA) 

,2 17 MONTY ALEXANDER/Full Steam Mead (Cacao) 
le Q SEN SIDRM /On The Cool Sde (Magenta/Windham 11310 

JANET PLANETSweet Thunder (Sea Breeze) 

20 1111 HAWK CRAWFORD/Roadhouse Symphony (M/e ore Famasyl 

2e ® SADEPranlse (Poma /(CBS) 

n is SILLY HART /Osnunare (Glamavlsloo) 

PERRI'Cekaalel (leona) 

Co LONNIE LISTON SMITNrReiuverauon (Doctor Jazzl 

20 25 RICHIE COLEBossa Nova Eyes (Palo Aso) 

as 2S WYNTON MARSAUSBULo Codes (Fran The UMer /morel ICmIFnoal 

Is 27 JEAN -LUC PONTY/Fahtes tAlanticl 

29 m JULIE KELLY/tWeer Gonna Let Go (Pause) 

23 21 LARRY CORYEL A EMILY REMLERROQHtm (Cared) 
22 S1 OIUOea 01 Tr Bike (Blue NMe) 

2e 

a.aalFOan soma caeea.sO b Jau WKeaM3Mbd Norms A1CCe..I K N-'° ..1'arone Hbnro Neely *YLD 
A1N_0ewrla OaaStems WOAIT.Cw.eurr Oman Own Rats KNIMSn lMLVCry 

L NEW & ACTIVE 

QNEW 
YORK JAZZ GUITAR ENSEYME "4 OR 6 X I" (WriMp) 1N 

Raras Nose 30, Medan 5/1. LOS S. Ears Adds 2 Tole Adds 6. WFAE. WKSU. KCSC. KJU. KJAZ. WIAF 
HWVy WVPE. KLCC. KKPR cede. WRTI, Wear. KKGO. WNNO 

LES HOOPER "Ilse s10" (Ma) 1212 
Reran Newry 10. Milan dl. Los II Ene. Adds 0. Ter MOs 2. WFPL. IONS Saw W % WHAT. KFM 
Madam *L00 WHOP WSW KJZZ. KPLU 

GENE HARMS "Mimi m's Wm" Um) 11/3 
Rams ewe an. Merin 5/1. Los 2.1. Leans 2,1. E.V. Ada 0. Ter Adds 3. MVO. WKSU. KCSC Heavy WHOP. 
WJ22 VA/PE M.d.n WORN, 

IOS/Y 
WVRS KPLU. KISS( 

MEW 111.1 11166.1" N1.) 11/1 
Resod Heavy CI. M.a n A0. Less 30. Em. Adds O. TIC Add. 1. KLON NOWT WUWM. KJAz. KLCC NSW" 
WNW. eeoc. KPLU. M. O MWD SENOIT "TAM SIM S - w" r; Nisp)1M 

Rdeens Heavy 10. Medium .a, LO11113 Em. Adds 2 Tote Add 9 *MOT WL00. wee, KTCJ. KJU. KPLU 
WLVE KLCC KFM Hew KK130 

ANT INANELY "LM M LMM NM" (GNP C.Mw1A)1M 
Raton Heave 00 Morton 50. LON 52. Ede Add 0. Tote Add. 2 WDET. WKSU Moles WRTI WARD KJ22 
KWIC, expo 
GEORGE CAKES "71.11. M 1M Cp" (FAMAry) 1G11 
Reston. MIN", CO. Milan 40, Lo. 21 Extra Adds O. Tee Adds 1. WEIGO He.vy WFAE WUWM. KPLU. KOPR 
Medan Won, KJAZ. WFSS WeW 
JIMMY NOWIESMEO M C EIL TRIO "arm R1WM1ALM MOM TEN" (MOM le/1 
Rowena Hwy 421. Meets. CO. LOS 20 Extra Adds 0. Ter Adds I KIM* Hew WKSU. KJAZ. WM.10 M.d..n 
WB00 KLON KJZ2. MUD 
MERMAN MIEY.11M.NI" (Jr) 5/4 
Reseed envy 00. Madan Ul, L1ae .ß. Ewa Add. 1. Toe Adds 4. KCSC KADK. WLAlF. KLSK M.d.n W091e, 
Mint KJAZ 

CALVIN KEYS "Fell CA.1 P.M" (MM GRatl) 1M 
Rowena Nee, 20. Mgan .It, 1191 30 Em. Adds 0. Tale Adds , K*MU emery KLCC. COPO M.d.n *0804 
*MOT KJCB 

ROOFS JAll UUMIET .Tow" 
RMM) Ili 

R tsaw Nano Sr Madmen 20. 11111 10. Em. Adds 1. Tee Adds I. WMIO Mavy WB00. KLON. KKGO. K.1A2, 
*H.0 Madan WRTI MISS 

Úr Ú i A WISH COMES TRUE . 

TfiilYlliVb 

Top Ten With A Bullet 13 -e 

WISHFUL THINKING 

- 

PAUSA RECORDS 

PO. Blau 10069 

BMWs CA 91209 

Cata: Bis SWAM (618) 244-1276 
PR 7157 

MOST ADDED 
OAV10 KNOTT (1) 

Thus Sole Up (Rounder) 
MRVM =mop) 

Urban Earth (Gramawsuon) 
AIM HEATH m 

New Picture (Landmark) 
PE u'm 

Celebrate! (Zebra) 
AE WNLwn m 

I Just Wars To Song (Delos) 

HOTTEST 
TONY WKLIAN* (17) 

Forego Intngue (Blue Note I 

Bill. LIVE M SESSION (16) 
GRP Live In Sesst n (GRP) 

AIM MAKE (12) 
Twlnklurg Of An Eye (Gramava on) 

DAMP GMIMAN (12) 
(Zebra Acoust.c/MCA) 

MAAINNO ROOM "CIMM" (Mims) M Rclr envy 50. Madn 3/1. LOS 10, Em. Adds O. Tee Adds 1. KWHI Stem WSGO. WKSU KJAZ. Kau. wwa Wee, Wqn 

KENNY MINOR "Mims M lbw VieW' Iü1w) M 
Raa110ew levy S0. IMdan 30. LOS 10. Em. Adds O. Too Add 0 How KJAZ. MNRO. WUSF. KLCC KOPO 
Malin WRTI WKSU CPL) 
USA M Ids "TIM 01 TM RNA" (Taal) M rElraw Nee, CO MMUm CO Lod 111 Taw Add. 0 envy WOOS. KJA2. KWMU. KXPR Malin WTI. WI SU. KOO, KPLU 

Q MUMS '1 JAM WMI Ti TA Was" (OWN) Rural. New 2.1 Mmdn 22. L4'i 23 Em. MO. , Tee Add. 7 REBR. WMOT KLON. KEOO. KYQ. 
WMwwoo KLCC Inry NSW 
POWlER MIOTIERS AM POCIET'Ilupe" (FAA) M Rotron 01 vy 30. Medan 30. Lgr1 29. Extra Adds 0. Taal Adds 0 Heavy *MOT, WHOP. WJZI M.d.n ROBY. KUOP eOVj 

ANTRIM( PRYsOCR "is. ' A NMI' Send Teo" (MNr ssifs11 ) 7/3 Rolston Wavy I 0 Medan 20 We 12 Ede Adds I Taal tons 3. VMS, KUf. *122 Heavy WRGO Melon. 
WEER *KND 
PEPPER MANS/FRANK FOSTER "G1unWa" (MN) 72 
Realm. Heavy 20 Meta. 20. Leas 32. Extra Adds 0 Taal Adds 2 WORN. *NUR Nome *FPL. KJ22 M.y.n 
WRTI. KJAZ 

MICHAEL PETRUCCIAM A NON IMMURE "YAM SANM' (MUM) 7/2 Rams envy 30 Madan , t Los 31. Edr. Adds O. Tots Add 2 WGBN. KLCC Maw WOE'. KJAZ, WHIR 
SLIM MEP MG SANS "RIM' WWI WA NM" (Mpre174 Reran mew, 30. Madsen 20. LON 20 Ede Add. O. Tar Adds 0 Newry *MOT, KLON. M45F MM,.n *00.), 
KLCC 

MT MOWER OUKITET "Vu NUM Ms Swim' (SAM NAM) 7/I 
Rotwo s Hwy 30. Malin 30 Use 10. Em. Add. 0. Tar MOs o Ns.vy Mme. KLON. VAIPE Maslen KJAZ. WPM WHIR 

DUNE ELLNNTON "M *sr NM Sul PM 2" (WNW ivy) SA 
Rowena $*.vy 10 WON., 20, LOs 31, Ems Adds 0. Tar Add 1, WUWM Name WFR Moist KUF. KLON 
MIST ENNMEZ '1M M esenns Sp Tbe IAt WS 2" 101 
Realtors Hwy 10. Modem 30. LO. 221. Ema Adds 0. Tees Add. 1. WONT levy WUSF Made WHOP. KADK. KMM 
GEORGE COLEMM "IM N NIss Passems" 7Nlla.) M 
Reason 1e.vy 10 Mgan 4O. Los 10, Extra Adds 0. Tar Adds 0 Messy WFPL Modern WRn, WHM. WWI 
KWMU 

LL REGIONALIZED ADDS & HOTS 

r.-Pwn owners 

w PM 

Net MO 
AEI am maw. 11410 A/ LAB IN EMI 

e n MA 021B.N 0.0 
MAI MVO 0. MONIED 10001 

_ 
slum wan 

vow WW2. 
MA MAIO 

L SOUTH 

ÿ.n - ilogemresene _n w. 

se um e met se r r- - ..sear_- 
v. 

-.....- 

r.w.m. - ...":_......;".".7."1:: 

nwn Omer n 
ce came. .WS.. 
tsweememe mere 
sea muses. 
atom sus 

r- taLse 

PM MN 

=--- r. MINIM 

m a im comm 

..-.... ` - el 

ow um, ni 

._.w. - : --. _.- .. - ---- WY AM Gm 

A LA =0 OM 

AMR MOM 

M Como /Mores 

MIST 
AVM IMMIF 

mama 

W _ ._a_ 

wa rt wee 

14.0.a.""""" w-. -tr 
.a.. 

ssts mww awe sew 
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L RADIO & RECORDS NATIONAL AIRPLAY 

BLACK /URBAN 
BREAKERS. 

Y 

NEW EDITION 
A Uttle Bit 01 Love (Is All It Takes) (MCA) 

e4% of our sporting stations on it. Rotations: Heavy 6/3, Medium 23/13. Light 42/35, 
Total Adds 51 Including WWIN, WXYV, WRKS, WDAS, WAMO, KMJO, WHRK, WOWI, 
WBMX, WJLB, KMJM, KDAY, KJLH, XHRM. This week's Most Added Record. Debuts al 
number 25 on tits BlaekMrban chart. 

EUGENE WILDE 
Diana (Philp World /Atlantic) 

79% of our reporting stations on N. Rotations: Heavy 2/0, Medium 35/4, Light 30nó, 
Total Adds 19 Including WILD, WHRK, K94, WBMX, WBLZ, KALE, 0C104, WXOK, 
WVKO, Z103, WKWM, KUKO. A Most Added Record Mows 35-26 on the BiockAlrben 
chart. 

GAP BAND 
Going In Circles (Total EXperience/RCA) 

N% of our reporting stations on K. Rotations: Heavy 7/0, Medium 27/6, Light 25/12, 
lbtM Adds 1e including WILD, WAMO, HOT105, WBMX, KJLH, WENN, 293, WPEG, 
WHYZ, WJYL, KBUZ. Debuts at number 29 on the BackNrben chart. 

KASHIF 
Dancing In The Dark (Heart To Heart) (Arista) 

ea% of our reporting stations on N. Rotations: Heavy 4/1, Medium 2314, Light 31/5, 
Total Adds 11, WHRK, KDAY, WFXA, WTKL, JETe4, WHYZ, KMZ, KJCB, KHYS, KOLA, 
KDKO. Mows 3532 on the B4 citAirben chart. 

JUICY 
Sugar Free (Private I/CBS) 

67% of our reporting stations on N. Rotations: Heavy 2/1, Medium 25/5, Light 30/15, 
Total Adds 21 including WDJV, WHUR, WYLD -FM, Wß1, WZAK, WJLB, KDAY, XHRM, 
WXOK, WHVZ, KBUZ. A Most Added Record. Debuts at number 35 on the Black/Urban 
chart. 

KING DREAM CHORUS/HOLIDAY CREW 
King Holiday (Mercury/PolyGram) 

66% of our reporting stations on N. Rotations: Heavy S /1, Medium 22/5, Light 29/12, 
Total Adds 18 including WRKS, KDLZ, WHRK, K94, WOWI, WBMX, WGCI, WZAK, 
WKNO, WENN, WALT. Mows 40-34 on the Bleck/Urban chart. 

JOCELYN BROWN 
Love's Gonna Gel You (WB) 

61% of our reporting stations on it. Rotations: Heavy 3/0, Medium 19/5, Light 30/14, 
Total Adds 19 including WXYV, WDAS, WAMO, WVEE, WYLD -FM, WZAK, XHRM, KSOL, 
Z93, WPDO, KBUZ. A Most Added Record. Debuts at number 37 on the Black/Urban 
chart. 

BERNARD WRIGHT "Aar Yea" (MaNMaa) 4$/11 
Rotations Heavy 5.0 Medal 22/2. LAWN 1979, Total Adds 11. WXYV. WBMX. WFXA. WAN WPEG. WJAX. WIOU. *P12. 
WVKO. WGPR. KDKO Heavy K104 WGCI. KMJM. WJVL. WOOL Debuts M runter 39 on the BSCkMban chart 

LUBNIN DAIM I PRETTY VAIN '9M I. Yea Love" (CssasMOaaslom) 44/13 
Rotabors Wavy 00. Median 12/t. LpN 32'12. Tay Adds 13. WOJY. WHUR. WTMP WDT. WENN. WPEG. WDPN. 

WM2 WLOU. WP12. KAPS WGPR, WZEN Median WZAX. KSOI WFXA. WAN. WOFX. WKXI, WOOK. KOKA. WW. 
wWS KDKO 

TRAMANE '1a TM Moalee Tian" (AIM) WAS 
Rotations Heavy S0. Madan 17/3. LpN 2117 Total Adds 10 WDIA, *TMP. KALE. WAOK. Z93. JET94, WHYZ. WBLX 
KHVS. WVOI Heavy WAMO W. WOOK, WANN WZEN 

IC TEDDY PENN:AW$$ 'á1a 4/2" (Asylen) 31/21 
Rotatom Heavy 1C( Modem 12X3 LpN 2621 Total Adds 29. WDAS. WDJY. WOIA. HCITlO5, WYID -FM WTh 

WGCI WJIB. KALE. KSOL. *AOK. WFXA. KOXL WTKL. WXOK. WAN WENN. WPEG. JET94. WDPN WHVZ WJMI. 

WKXI. WJAX. WPDO. WPLZ. KAPE. WDAO. WZEN 

PAUL LAINENCE ryea Remo/ MI" (WM) MN 
Rotatom Heavy LO. Medm 18/2. writ 2041. Total Adds 10. WZAK. WJU3. KAUAI. WTKL. WOFX KJCB WP1.1. KAPS. 

WAB. WZEN Heavy WWWS Medians include WxVV MIRK WONT KALE. WAN WENN. 193 WDPN WONG. 

WOAD 

PRINCESS "MM TM Love Has Yeas" (Nod PMMm) 31/12 
Rotators, Heavy 2O. Medm lea LpN 1679. Taal Adds 12. WAMO. WOIA. K94. WBMOI WKND. WAOK. WFXA. WENN, 

W.M. WKXI WBLX *PLZ Heavy W0.1Y. WIEN Medians nclude WWII. WILD, WHUR. HHOT105. WEOR. WOWI WONT. 

KALE. XHRM 

SHIRLEY IM MURDOCK 'tie Mets" (Mom) 37/17 
RNalom Heavy I/0. Madsen 971. Lola 27 16 Total Adds 17. VA N. WXYV, wDAS. KMy. XHRM. WFXC. WW2. 

WOFX. KITZ. WLOU. KAPS. WAB. WMKo. WGPR WV01. K812. KOKO Heavy WZEN Medlar *UN- K104 WOWI. 

KMJM. WKNO. WJMI. WKWU. WWWS 

JELLYIEAN 'tipMwt Tat" (WM Assdss) 37ne 
Bobtors Heavy 6O. Median 160. LpN 13/7. Taal Adds 10. WBS. WOJY. WMJII, WVEE. WDMT WZAK. KOXL. WTKL. 

WOOL. KDKO Heavy WAMO. K94. KDAY JET94 WJAX. KKZ Meatufs include WHRK WTMP WBLZ. K.. KSOL. 

KU(O 

UTFO "Folly Tals Lear" ($sa91) 36/6 
Rotatom Heavy 3O. Medan 171 LpN 1574. Tote Adds 5 WAMO. WOG. KAI. WORL. KU(O Heavy WJMI. WBLX 

WZEN Medan WWI, WXYV. W1SL. KMJO. WEDR. WOWI WOBT. WZAK. KDAY. KSOL 

MIAMI ti'w Year Mea" (Cal mlia) 36/3 
Rowers Heavy S1 Median 231. LpN 711. Total Adds 3. WILD. WENN WIEN Heavy *MAO. WLUM. JET94. WJAX 

Madmen rclude MEE WIRK K94. WIMP. WEIL/ WOBT WZAK KALE. KJLH. KSOL Moves 39-36onlm BteckAiWn 
chart 

0 JHIMANE JACKSON I Molt 11% Imo" (Arlon) 32/32 
Rotators Heavy 00. Median S5. LpN 27/27 Teal Adds 32. WWI WUSL. WHUR K104 KDL2. KMJO. *DIA 

WHRK. HOT106, K94 WBMX. WONT. WW1. KDAY X. WKNO. WAOK, WFXA KOXL WTKL. WAN. W. WJMI 

WJAX. KJCB, WANT WANN WAB. *MAO. WTLC. WW*S. KU(O 

JNMIY Y I TACKNEAD$ Wink My Merl" P.M) 31/$ 
Rotkais Heavy 14. Median 162. LpN 1S7, Total Adds 9. *WIN. MNEE. WBMX. X. *FXC WONG. WIEN KOKO 

KU(O Heavy WZAK Msdtm WBS. WTMP. WOBT WJLB. KDAY, KAM. *KXI, KMZ. KOKA W.M. A WON) WGPR 

WKWM. *VMS 
NOM MOWN '1 Niad Love" (RCA) 3112 
Rotators, Heavy OO. Median 672. LpN 25110. Total Adds 12. *MS. WDJY. WHUR. WEDR, WI NN WGCI WOBT WXOK 

WONG. WJYL. WLOU w*WS Madam KOXL. WOPN KOKA. WAM 

URIZEN VAINNIOI$ 11 Oats For Om NIMM" (Epic) 31/3 
Botabors Heavy 30. Medan 160, Lrat 103. Total Adds 3. WBMX. KSOL. WOFX Heavy WVEE. WJYL. WDAO Madams 
new VA N. WZAK. KALE. GCI04, WTKL. WENN. WJAX, WPDO MKO. KOKO 

DMA DANE 111J-.,i" (Pints) 31/2 
Rotations Heavy 110. Medea. 1371. 1pN 711. Total Adds 2. WBMX. WZEN. Heavy WRKS. KM *DIA DIA WThP. *AMT. 
WZAK. KDAY. WXOK. WAN. WAN, WKXI Mnckw WANN. WDAS. W. KSOI 

MOST ADDED 
IEMI IMIT10N (51) 

A Little Bit Of Love (Is All ) (MCA) 

HOTTEST 
MEU1A MORGAN (42) 
Do Me Baby (Capitol) 

JERMAMNE JACKSON (32) SADE (37) 

Think Its Love (Arista) Sweetest Taboo (Portrad'CBS) 

TEDDY PEMOERGRAS3 (21) DIONNE i FRIENDS (2$) 
Love 4 2 (Asylum) That s What Fnends Are For (Arista) 

JUICY (21) WHITNEY HOUSTON (25) 

Sugar Free (Private I CBS) How Will I Know (Arista) 

JOCELYN BROWN (1l) ATLANTIC STARR (24) 

Love s Gonna Get You (WB) Secret Lovers (A&M) 

EUGENE MILDE (li) LAPP (24) 

Diana (Phllly World Atlantic) Computer Love (WB) 

BETTY WRIGHT "Pale" (Fist/ SIrku5FaMey) 301 
AaaIom Heavy 60 WOK," 9O Light 15'1 Taal Adds 1 WHRXt Heavy MEWS WDJV. *1W WHVZ. WBLX. *KWM 
Medan WYNN WXYV 1(101 WYLD.FM. WZAK LSO, WJY L WDAO WZEN 

QVAL 
YOUNG '1N Yea lima Ewe M Lastly" (YMb/IMaw) 21/14 

Rotatom Heavy 00. used' 11 1, LpN 17.13 Total Adds 14 WOO WVEE. WOBT KALE. 00104. WAOK. KOXL. 

WJAX WPL2 KHYS. KAPE. *KWU WZEN. WVOI Modeln WAN. WDAS. WIST. WHUR WOIA. *FICA WOFX. WANN 
WAAA WWWS 

ART OF NOISE "laus" (CMy uis) 20/Ií 
Rotat,ons Heavy 10. Mad' 91. LpN 1610 Taal Adds 11. WWI. WIISI WHUR 1(DLZ KOXL WTKL WKXI WLOU 

WGPR WKWM. WZEN Heavy *WWS Maden WDAS. KI04. WNW. HOT 106 WZAK WBLX WOOL WTLC 

ESO '9'd Name M By 110tl1 (Oomins) 2M 
Botakom Heavy 60 Made' 140. Light 63 Total Adds 3 WTMP WENN. K112 Heavy WRKS. WDAS WEDA WDMT 

WZAK WLOU WPLZ. WTLC Medium WWIN WOWI WAB XHRM. WKNO. WNHC WPEG WFXC WONG WOFX KHYS 

WANT KAPE. WGPR 

CLAKA MW "Om lea NIMI" (MCA) 2M 
Ammons Heavy 20. Maden 130. Loht 130. Total Add' 0 Heavy *KXI. WLOU Merlon KDLZ WIMP WFXA WAN 
WENN. WPEG. WOPN. WONG. KHYS KAPE, KOKA. WZEN 

CONNN "Flog UM SIM" ($.node.) 27/4 
Rotatom Heavy e0. Methan I I I LpN 63 Total Adds 4. WGCI. KJLH. WANN. WIEN Heavy WWII WDAS WEDA 

WOWI WThi. KDAY. WKXI 1(112 Medan WDJY WOOL. WJLB. WENN. WONG. WPDO WBLX KHYS VI AAA WGPR 

L SIGNIFICANT ACTION 

EON MINIM '11w CsuN N M" (COMM) 23/1 
Rotations Heavy 1O. Median 63. (ght 1414. Total Adds 7 WAMO. *VEE WFXA WORN WHYZ WOFX WJAx Heavy 

WWI Macken K104. 00104. WPEG. KAPE WANN 

E.T. (EDDE TOWNS) I. "NM Friona" (UM Nominee/RCA) 21/1e 
RotaIons Wavy 00. Medan S I. LpN 1679. TOW Adds 10. WVEE. 1(104. WZAX. WAOK. WFXA WXOK WHYZ WDPO 

KHYS WWWS Medan WNHC. KAPE, WKWM WZEN 

LATOYA JACKSON 'tile's A PrtL L " (Prima IIpS)1M 
Rotations Wavy 0,0 McOKSn 2 LpN 156 Total Adds 6. WOJY WDIA WFXA WAN WENN WPEG WOOL KHYS 

Mechum WIMP KAPE 

Pifyws NELSON 'ti LM Yea" (Carrars/Cas) 1!/t 
Rolatons Wavy 40 Modern 80. Loht 7 1 Total Adds I WP11 Wavy WILD WRKS 1101105 WTLC Medium WWIN 

WUSL WVEE. K0L1. WKND. WNHC. WOOL. WANT 

GENE CHANDLER 'time" (FMNYS) tent 
Rotatom Wavy 09 Madan 10 Light 17 11 Total Adds 11 KDL2 KOXL WAN Z93 WFXC WONG WJYL. WOOK 

WIEN KDKO. KU(O Medium WON, 

0 CASMR.OW Pony Freak" (MaraaryiPoh&MI) 17[14 
kilotons Heavy 070. Medan 52. LpN 12 12. Total Adds 14 WDIA. WYLD-FM. WENN. WDPN. WHYZ WKXI. WLOU 

*PLZ. KHVS. WAAA WKWM WWWS. WIEN, WVOI Medan WJMI. KAPE. WANM 

JETIMAME STEWMT 'Vs Weal Haas To WM oar Clefts ON" IMMM 17/7 
Rotations Heavy 3 I Medium 7 7 Light 7 4 Tay Adds 7 WILD K94 WOBT WZAK WHYZ WALT WANN Wavy KMJM 

WZFN Merin' K104 KMJO WOWI VIZ KDAV 

TERRI DANCER "Ulm Fron TM Bora" (RIMOtlinl) 17/1 
Rotatom Heavy 00 Medm 60 Light I I I Total Adds I WDJY Medan *DU. MDR. WXOK WAN. WENN WBLX 

MARVIN PAYE "Jet LM" (ColeMa) II/3 
Rotations Wavy 00 Medeurn 30 LpN 133. TOW Adds 3 WOMG. WOFX WJYL Median KAPE. WANN. WVKO 

NU 311002 '1 CM1 WM" (MOWN) 13/5 
Rotations Heavy 110 Medan 32 Light 97 Total Adds 9 WRKS WHUR wow WIMP. WZAK. WDPN. 11(X1 WOOK 

WANN Heavy WAMO Madan WDMT 

NOW WOY$ 'Party AMMO" (MOM) 13/6 
RaalKVls Wavy 00 Medan 30 Light 106 Total Adds 6 WDAS WDIA KJC8 WP12 VAawS. WV01 Madan, K104. 

KDAV WWOM 

1FlINNE IS 'tiara Wm" (Mkaus /Alts) 13/1 
ROUtorns Heavy 00. Neotun 30. LpN 10 1 Total Adds 1, WOFX Melon 1(X2 WANN. *AAA 

ANDRE CYMONE "Satisaalea" (Color ia)12/e 
Rotations Wavy 00 Medan 2,0 LpN 1076 Total Adds 6 WYLD -FM WJLB. WXOK KJCB WTLC WZEN Medan 
WTMP WJMI 

KOPPER "Tian Ts So OooMye" (KMA) 12/4 
Rotations Wan 00 Median 1 O Ugly 11.4 Tay Ads 4 WWN VAN KDAY KAPS Madam WDMT 

MICHELLE WALLACE 'Pea OmM To Kew (Crams) 12/3 
Rotations Wavy 00 Medium 14. LpN I i 3 Total Adds 3. VISOR Z93 WPLZ Medium WANN 

FULL FORCE "Ums11 r Lmar" (CaMnlla)1M 
Rotations Heavy 00. Mee1ßn le. We 9e Total Adds 6. K104 WENN 1(112 *71.2 KAPE WTLC Medr' WJMI 

WARP I '/tip A Mash (Mlaw16/4 
Rotations Heavy GO Medan 42. URN 62 Total Adds 4 WJMI WPLZ WANN WIEN Madan WWWS 

M.C. CAN "SIM 1Ms Ilkmo" (TM Fever) 111/3 

Rotatom Heavy I 0 Madero 411. LpN 52. Total Adds 3 WDAS WFXC WBLX Heavy WOOL Modern WONT WZAK 

WKND 

$MIDI WELLS "Wry Cast WI M Loafs" (Ornat /AIMIK)16/3 
Roaom Heavy 10. Medan 10 LpN 93. Total Adds 3. VIDAS. WNHC WLOU Heavy WANN Madan WXOK 

ALBE "Mt Oslo kW WM Tian" (M9Mw)164 
Rayons Heavy 00. Mad' 20. Light 82 Total Adds 2. WYLD -FM. WFXA Medan MAYS. WIEN 

FREESTYLE 'iaa1 INN Tbe Rear" (Mask Somlold) ten 
Rotatom. Hang 24. Medan 14. WI 711. Tay Adds 1. KJLH Wan *OWN. KDAY Medan WEDR 

Sharers are those records that have achieved concurrent airplay at 60 of 

our reporting station New i Active records are receiving airplay at 25 or 

more stations Records in Significant Action are receiving airplay from 10-24 

Stations Records with substantial heavy and medium rotation airplay activity 

do not have to achieve Breaker status to enter the Black/Urban chart Records 

which have achieved Breaker status must also have suff:pent heavy and 

medium rotation airplay to enter the chan Checkmarks signify the most added 

or the non -charted records. 
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RADIO & RECORDS NATIONAL AIRPLAY 

COUNTRY 

,..., 
... ... 

av... w.. 

5 3 I 0 STEVE WARMER/You Can Dream 01 Me (MCA) 

12 9 s O DOLLY FARM/Think Abdul Love (RCA) 

3 2 2 3 OAK RIDGE SOYSICane On In (You Did The Best You Could Do) (MCA) 

14 10 7 0 EOOLEA Could Go Used To You (Epic) 

6 4 3 5 MANE 05111020/(here's No Stopping You Meer) (Capitol/Curb) 

,6 13 10 0 SALAAM MANDRELLfall lines & Coulry Roads (MCA) 

a e e GLEN CAMPELLA's Just A Mader 01 Time (Mantic Merin) 

1 , I CRYSTAL GAYLE i SAIT MORRIS/Wan' IJp Fa Lost Time (WB) 

11 6 6 I MORSE JONES/The One I Loved Back Than (Epic) 

19 1e 12 ® $TIMA I MICHAEL JOINISONA Lon You By Heat (RCA) 

2s u 14 EDDY RAVEN/YOu Should faro Been Gone By Non (RCA) 

2I 20 15 ® JOIN SOMEIotm aI's A Memory Lile You... (MCA) 

23 19 16 a MNCE GNL/Oldaho ne Borderline (RCA) 

24 21 ,e CI DIMLY MCLAIN Ira WAYIIE MASSEY/You Are My Music. You Are (Epic) 

31 26 21 ® LE GIM OOOAbnt lhdeestimale My Lae (MCA) 

n 23 19 O MARK GRAY/Flew Be Love (Confine) 

22 16 13 17 SOUTIONI PACIFIC/Perini Strange (Mß) 

n 25 22 O JOHN OEIlVER/Drernlr i Express (RCA) 

3 27 24 ® GARY MONNS/100% Chance CA Rain (WB) 

26 24 23 CA JOIN ANDERSON/Ikon In Terms* (WB) 

b 31 ALASAMA/Sle And I (RCA) 

e, as 2e ® DON WILUAMSIMètie GO A Good Fns Grin' (Capita) 

34 II 25 ® oozy GIL EY/ u Mena/ Ant Mai 1 Used To Be (Epic) 

2 s 11 24 JUICE NEWTON/Hurt (RCA) 

as 32 29 ® T.S. SMEPPMDAn Over My fawn (Cobras) 

9 7 9 2S T. MAHAN MOWN Tell II Lib A Lad To Be (Capitol) 

s 61 33 ® MORSE STRAR/You a SOmell Ong Special To Me MCA) 

42 s 34 ® RICKY IIKAGGi c*m Mom (Epic) 

43 37 a ANE MUMAYMaa Aid Fever (You AM Me) (Capin) 

37 34 32 ® LOUISE MANINELLSane Gins faro All The Ludt (RCA) 

32 33 3 31 JAES TAYLONEveydry (Columba) 

20 17 20 32 SLLY JOE ROYALA sued Lile A Rodin (Manic Mwin) 

i 1s I7 33 WAYLDN Jl /The Devil's On ni Loose (RCA) 

N ano SATLER Md Hee (MerarYPG) 

47 44 as RANDY TRAINS/1952 (WB) 

4 11 26 $ FORESTER SISTEJIS/JusI In Case (Wß) 

7 u 27 37 ANN CON.E/The old $drool (MCA) 

BREAKER O MERLE MOURN Mad A Bowfin Time (Epic) 

BREAKER O LANKY STLM i THE SATUN SNDT)ER$otlolhinp But Vois Lae Matters (Collate) 

BREAKER ® MsBITMM N (RCA) 

BREAKER 0 EAM. THOMAS f ONLEY Once In A Blue Mom (RCA) 

BREAKER ® IELIAMY I D E 1' ne Finn' (MCNCub) 

a 37 n 43 1316111 DAIELS BANO/Shc Note' Me (Epic) 

BREAKER © SAWY6I 1110111Alten Dot Fall Now (Capld/Cub) 

I a 36 45 DAN SEALS/BOp (EMI America) 

O Na MiOAIEUShos String (Capin) 

- - so O MUTT STUART /Arlene (Columbia) 

O JANE FNCEAEay To Please ( Calmbia) ®® LACY J. DALTDNIDont FM In Lae wen Me (Columbia) 

® MY STEVENS/The ENAKI 01 The Blue Cyclone (MCA) 

RCM 

LIME 

JANUARY 31, 1986 

Toul 
e, Vo.tJAddf Heavy Medr.r. Urrr 

160/1 130 20 10 

161/0 123 34 4 

156/0 131 19 6 
161/0 114 44 3 
149/0 122 22 5 
162/0 96 57 9 
163/0 106 34 13 

142/1 106 26 11 

148/0 102 35 11 

155/0 91 54 10 

16211 69 80 13 

161/3 60 89 12 

150/2 56 79 16 

147/0 58 76 13 

162/2 31 107 24 

154/2 47 85 22 
140/1 67 69 14 

163/2 38 91 24 

156/7 22 99 36 
137/3 42 70 25 
168/9 15 102 41 

161/11 13 102 46 
142/7 20 93 29 
111/0 56 36 20 
148/9 17 89 42 
104/1 49 40 16 

142/12 16 88 38 
139i9 12 88 39 
142/20 4 76 62 
127/3 10 88 29 
106/1 15 69 22 
8670 33 33 20 
87/1 24 42 21 

112/11 8 71 33 
111/13 17 48 46 
84/0 26 30 28 
76/0 20 35 21 

106/27 5 40 61 

103/22 3 47 53 
99/16 5 46 48 

106/32 4 33 68 

111/68 2 25 84 
70/1 7 36 27 

100/29 1 26 73 

62/1 13 21 18 

90/24 2 32 56 

76/16 2 28 46 
87/39 1 20 66 
694/8 1 25 43 
66/16 2 18 46 

MOST ADDED 
KELLAMY MOTHERS (M) 

Feely"' The Feehn (MCA Curb) 
M10IAEL MARTIN MININIEY(46) 

Tonight We Ride (WB) 
KEITH WHIREY (41) 

Miami, My Amy (RCA) 

JANE FRICKE (3$) 
Easy To Please (Columbia) 
EARL THOMAS CONLEY (32) 

Once In A Bkie Moon (RCA) 
SAWYER MOWN (21) 

Heart Don't Fall Now (Capitol Curb) 
MERLE KAOGAIID (27) 

I Had A Beautiful Time (Epic ) 
JMMY BUFFETT (24) 

Please Bypass This Heart (MCA) 

MEL McOAM L (24) 

Shoe String (Capitol) 
JUDOS (23) 

Grandpa (RCA'Curb) 

HOTTEST 
( 

STEVE WARMER (73) 

You Can Dream Of Me (MCA) 

OAK maE BOYS (m 
Come On In (You Did The Best ) (MCA) 

RAMIE OSMOND (I1) 
There's No Stopping (Capitol/Curb) - 

CRYSTAL GAYLE i GARY MORNS (M) 
Makin Up For Lost Time (WB) 

GEORGE JONES (46) 
The One I Loved Back Then (Epic) 

DOLLY PARTON (43) 
Think About Love (RCA) 

EXILE (Se) 

I Could Get Used To you (Epic) 
GAMMA MANDRILL (2I) 

Fast Lane .5 Country Roads (MCA) 
OLEN CANPSELL In) 

hs Just A Matter 01 Time (Atlantic America) 

AACi NEWTON (26) 
(hkxt (RCA) 

MOST Ahab NORMT M mole ora 
mclumvtri Or n,oM adds nabenalk. and Me socie 
moored Talee- amegebd bon r our reperire 

The number in pagmmrele ovnedreeh reoeri 
M morie MoM Meted s Morto smecoee IM elel 
number al Country maim &bene are song M 
asst or mobs mil Me meri errori are M lare 

BREAKERS. I 

BELLAMY BROTHERS 

Fula' The NNW (MCA/Curb) 
On bS% of reporting stations. Rotations: Heavy 2, Meäun 25, Light 64, Total Adds 66 

Including WCAO, WOKO, WAJR, CHOW, KRRV, WOKK, KISSfM, WLWI, WONE, 

WAXX, WOW, K1I2, KNL-FM, KLZ, KFRE. 

MERLE HAGGARD 
I Had A Basutful Time (Epic) 

On 65% of reporting stations. Rotations: Heavy 5, Medium 40, IJgM 61, Total Adds 27 

including WNYR, WIXY, WWYA, KEAN, WYAN, WKLO, WIC, WSIX, WPAP, KJJY, 

WKKO, WIL, KOHL, KYGO, IMPS. 

EARL THOMAS CONLEY 

Ones In A Mee Moon (RCA) 
On M% of reporting stations. Rotaelone: Heavy 4, Msdlbm 33, Light SS, To Adds 32 

Including WSW, WIXY, WYK, KPLX, WEESC, KSSM. WOOFt, KWMT, KCJS, KIOV, KITS, 
KRST, KYAK, KOIL, KNEW. 

LARRY aATLNI t THE 4ATLN1 BROTHERS 

Netllllq M Yee Lente Wien (CULL 1I) 
On MI% of reporting Mations. Hanlorn= Kerry 1, Medium 47, UgM 51, Total Adda n 
Including WOOS, WNYR, WDIY, WVMI, WKLO, KYKX, WAISZ, WSLR, KFKF, WBCS, 

MAY, KRKT, KRAK, KCKC, KOA. 

SAWYER BROWN 

Heat Mel F.N New (CapüoI/t u ) 

On 61% of reporting Mat$ons. Rabelais: Navy 1, Medium 26, Ugh' 73, Tot& Adds 25 

Including WIRY. WY/VA, KASE, KKOL, Wá1(, WIN, KKYX, KSO, KTTE, WIL, KKAL, 

KKCS, KUON, KEIN, KSOP. 

PAIE McENTIRE 
Every NIOM (RCA) 

On 60% of reporting stations. Rotations: Heavy 5, Medium 46, Light 46, Total Adds 15. 

WXTU, KYKR, WEZL, KPLX, KKIX, KJNE, KJJY. WCXI, WBCS, WAIL, KLZ, KCKC, 

KSAN, KGA, KIIM. 

Smelters are tins. records that have achieved concurrent airplay at 60%of our reporting 

stations. Now a Active records we those receiving airplay at 30-59% of the stations. 

Records in Significant Action are receiving airplay at 5-29% of the stations. Records do 

not have to reach Meeker in order to chart. However. once a record charts. It must 

reach the 60% airplay level within the two following weeks to achieve Breaker status 

chedcmarks signNy the most added of the non-charted records. 
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RADIO & RECORDS NATIONAL AIRPLAY 

COUNTRY 
L NEW & ACTIVE 

IM NELNWAINg "Wm INN" O.IqNaa 
IbMIVK NNNW 2. Mahon 32. L41 5S. TOY WS 23 uA21pAg WCAO WOOF WWVA, WLISY KVKK. WWI(A. 

WSW KWMT.KCJS NNW .KYAK KVOC KKCS KUCK. KIM 

NE MIME "bag Y Moo" (CeNre) N7M 
RMNNMW 11rvy1.YtlIAn20.LlE1M.tMYAOlsEA1o4W4WCAO.WIXV.W100.WS0C.K*(1(. WOYK,KJIE. 

WOKE. WEE. YyeCS. WKCO. K. KTPK, KKiM. ELMS 

W ARTY SWUM "Moue" (OANto) 7I/fI 
ROwOIN WA 2. WWI 25.14/1146. Tan Adds It WPOC. WOW. WYIK, WW. WIRU. WKY, WNMI. WOO. KYKK, 
KJE. WSW. *C10. WW. WI_ KRKT. WS 
LACY J. DALTN "Ont MI o Nye WM N." (OANb) IN 
Wh** Hwy I. WSW 25. L41 tl. TOM PON S, WeOS. WAR. WAIL KKK. KW. WTN, KKFM. «L2 Nwry. 
WO6K. YNOMn. WCVR, «äN, WOO, *100. «V00, K1OM. 

MY STEVENS "TN MIN N TN Irr gNMN" (NDA) /51I 
RKEKMM. I1NW 2. MMWn 18. 1411 49. TaM1 AO/ 17 naKlWq WONA. WIXY, KYKK. WU50. WONE. WOO. KWMT, 
KI15, MAN. 6VOC. KNIE. KEN. 6S0P, KCJ(C. K6A. 

MOM NAM NINRET "IMO We INN" (EN) MS 
RMNwnNHwy 0.WWAn12.14152. Total AOlMAKAOAyWOOS CHOW WIN «FAN KSSN WLWI *150. 

K102. WOKK. KKJL. WAJR, 0400. KEN. 612. 601.0 

NNW LEE-TM Lai= o LwyY INN" (NNAN 
INNNM*. INNYy 0. LNNOMA 25. U01 34, TOn AWL 7. WM. «FAN. *ESC. WCAO. *10(0. W180. KOL Worn WM. 
r11(LO. WANIZ. W1*1, KM. WIN. «L@. KßE 
N ILS won soon now w IN rn 1bNM nor we No NNg" NM I7/11 
N6Kb*. 11NN70. 144031 14. LEN NJ, 744 44415. WOSE. wry, WNYR. WWVA. WEZL «KK «ME. WSLA. WYNO. 
1W(0O. 1011. KV00. KU1Y. Klt, 60L0. 

WNW NNREY "MN. NF A (NCM NLW 
ROYM Hwy 2. MP/n17. LEM AS. Teal NON 42 4441y4 WVAM, WNYR, WY1. WE2L WUSY, WNE. WA, 

6JIE. KSO, WISO. WOW. 411, OWL KU1Y, KRPM. 

MC NM "Sut TeNN err (NG) HAa 
Reawy* 111W«« 0. wow l t. LW 41. WI AOl 14. KENN. WV. «OTO. KKK. KLTAN, KS}I. WCM. WPAP, K50, 
WWCO. «I75. KKAI. KOL. KOLO. 

MINT NOUNS "NNlp NNro" (lMq) aim 
E WA IKON 3. NNW 26. LW 22. TOO A015. WEVA, KEAN, *WR, WOW, WE, KN(F, WTN, KTCM.11wy. 
« PLK WOKK. «v00. MqIAn MAY. KEN, KCCY. 

L smara wer ACTION 

FAN NUN "TNN NeNNW N We" (NS) 4441 
Row* Wry 1. NLNWN 10 LEN JL TOM NSW 9, VI Mk WVY, WI W. WLWI. W. W750, *OW. «KN. KRST 

JNNNY 110INIIR "NN Not py L19 IN 1NA TN" (y19) e4N 
RMMMIN. 111My A, Wow 27. LIpN 17, TMY A0/ A, WVAM, WNW. 1614. KCJS. Mowry. NOW KKK. KKYK, K90. 
MtlAK KW. KIIWO. 

0 NN UNFIT "NNN ITPNe TM NM" (NG) UM 
RMYnW 1115Ay 0. Wow 7. LEN 29, TOY AOl 24 nrJblE WVAM. WKYO WW1. K6YK. Yyl15O. W W. WE. 

KvOC,«SOP,KO(C. N WWnIt1.aYAAY2JIna4l4WC/iO.WYN.W50C.WOTO.«9/I.W1'NO.WMP.6L@. 
KW «CeO. 

UMW LB "My Ns Sus Owe IS UN" (MN) 
RON«mN. NNN«« 1. MYKA69. LIyN 1L TOY A010 Hwy AINbA6. 16O400. WEE. W1W. WMP, MK, 11700. 
W1OA. KSOP 4y1 WCIO. 

EMT GII111S "Om ßr M A NM N 4N" (I15EN) ti/2 
RYMaw. Wry S. MN/Nn 17.11W 2. WOW. «115. M«MAK: M(L0. WIW. WLWI. "ROL KIIWO. LEN .1YCA0. 11/50. 
KEN. 

DAMN 7 Um INS N59" NNW) 2213 
AWN NNN«« Q 1440= 2. LEIS 20. TOY A004 10 AK40p'AK'A0. MOW WM, KY10(. «LIVI, WKIX, YVSA. «F(NO. 
KITS. KFOI 

LENS STONEY 'AOt NN TeNN" NM) 2212 
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ARTIST/Song BUG (Lobel) Abvm Titis 

JUDOS/Rodin' With The Rhythm... (RCA/Curb) Rockin' With The Rhythm 
CONWAY TWRTYAay Me Down Carols (WB) Chasin' Rainbows 

GEORGE STRAIT/Darce Time In Texas (MCA) Something Special 
FORESTER $$$TE i$/ Mann's Now Seen Those Eyes (WB) The Forester Sisters 
I®NIY ROSERS/TamD 01 The UrOeown Lore (RCA) Next Of The Matter 
JUDY ROOMANNrIil I Met You (MTM) Judy 
mm GRITTY DIRT SAND/Partners, Brothers, And FrNds (WB) Barbers, Brothers, Md.. 
NEOROE STRARAn Too Deep (MCA) 

SIIOPrEAJle A Rose In The Said (MBA) 
WO RIVER/Muddy Water (MCA) 

STEVE WAIUIIG I s's Crazy For Leaving (MCA) 

SAWYER NIOWNISuIán' (Caplol/Curb) 

STEVE WARNER/Lib's Highway (MCA) 

VICE ORlìColder Than Winn (RCA) 

JUICE NEWTON/Ching Love (RCA) 

Something Special 

The Shopye 

Big River Soundtrack 

Life's Highway 

Shakin' 

Life's Highway 

Things That Matter 

Old Flame 

* *1k7R 7R *75 1( T>r1k>**1k*1k****1tt*Tk **Ik1k*lklklk*Itf 

Wrangler jeans is proud to present the 
1986 tour of Willie Nelson and Family. 
Exclusive promotional opportunities are now available. 

To be the official station in your market contact: 

WWI to yau "KA moo 
Rom NMAN1N 

-Wrangler 

The Vail Group, Inc, 
(213) 859 -9181 
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164 Reporters 
157 Current Rport 

The following Stations rpor sd 
no charge in that, rotations 

eu s weals 
WT 

LLM 

KIEYiEI Peso 
KALFIReddIn¢Chioo 
WYNK/116ton Rouge 
I0(XYIOldel1om. City 

The following stations failed 
to report this weak and therefore 

their rotations were frozen: 
WIXLMawton 

WSENAìyrecuse 
WKSJANoblle 

WUBECIncinnetl 
KIZNA3oise 

KVEGA_as Vegas 
KIGO/St. Anthony 

KIX106ANashington D.C. Is 
no longer a Country 

reporting station. 
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JANUARY 31, 1986 

1ar 
awpatYAad, Heavy Mrd,On Lqs 

4 2 2 0 BARBRA STREISAND/Somewhere (Columbia) 39/0 33 5.- 1 

s e 3 0 MUM tPRINBtTEBIAM Hanle/on (UMW) 39/0 34 5 0 

+ 1 + 3 010151E A FlENDS/Tha's Vital kidtls ke Fu (Arien) 38/0 31 6 1 

7 7 s O 111111E/The Samba Taboo IPOnnIV(8S1 37/1 31 6 0 

5 3 i 5 STEVE ti0110E1Lf,o Horne (Tar11u11doBrl) 33/0 24 9 0 

- n +2 Q IMAM ACAOEEYILile In A Nathan Tom (meprt5e/W0) 3675 13 21 1 

e 9 7 7 ONE SIRAITIAYaIk 01 Ln (w,) 32/0 21 10 I 

n ti 10 O ILLY MANNA* The Soft GIAs TIxOh... (JNe/kien) 30/3 18 11 1 

19 +2 n o WHITNEY IIOU$TONMoW Vi7d1 I Know (MO) 31/2 19 10 2 

2 4 9 IS LIONEL INCIEISay You, Say Mk ()Moon) 33/0 17 13 3 

- - la O 4TARMMPSaa (GrurtlnCA) 34/3 14 18 1 

- - Is ® ELTON JOIINMAMa (Gellen) 34/2 8 23 3 

IS 79 Ne WIIAMIA'm You Man (Coimbra) 27/1 12 14 1 

N 9 9 14 B DISARM wr 0a UMW* Hot B Nol So Soon (Gady/Aldoon) 27/0 15 10 2 

- - 19 ® ANNE MNSMYAoa And Rorer (Tar AM Mk) (CapitM) 28/3 5 16 7 

19 79 +s ® wQ1AB. FRANKS IIolorM EMMA R115ELL/Mten I Ow kll' Loa To You (WB) 25/0 7 16 2 

3 e 9 17 KLYMAlOIA Mess You (Car6MMACA) 28/0 10 11 7 ®1 ® JALES TAYLOR/00f one (Cok9(IBn) 32/7 3 16 14 

- 20 Q *NY MORNS A CRYSTAL SAYLE/1Aakirq Up For Lost Tme (WB) 26/2 3 19 4 

BREAKER p gBNTmess orems (Cap9M) 24/4 2 19 3 

MOST ADDED 
EVERLY 55OTIEM (11) 

Born Yesterday (Mercury PolyGram) 
SYOIEY NONNIi:. (I) 

Hold On To Your Love (Motown) 
SN®1A EASTON (7) 

Jimmy Mac (EMI America) 
AMES TAYLOR (7) 

Onty One (Cokmbla) 
ACKWAINER IMMUNE CAN B1m 

Love Can Take Us All Away (Owes11WB) 

HOTTEST 
SAE (2) 

Tree Sweetest Taboo (Portrat'C8S) 
MULE SP11515STEBI 1241 
My Hometown (Columbia) 
MAIM STEMMIO (2$) 
Somewhere (Cokmbw) 
01015E A FMBIOS (22) 

That's What Frenos Are For (Arista) 
WHITEY HOUSTON (15) 
How Will I Know (Arista) 

CHART EXTRAS 

RANDY GOODRUM 
Silhouette (GRP) 

58% of our reporters on it. Rotations: Heavy 4, Medium 14, Light 7, 
Total Adds 2, WTMJ, WING. 

BREAKERS. 
HEART 

These Dreams (Capitol) 
56% of our reporters on K. Rotations: Heavy 2, Medium 19, Lght 3, 
Total Adds 4, WWKB, K HOW, WOY, WRVA. Debuts at number 20 on the 
Full-Service chart 

EVERLY BROTHERS 
Born Yesterday (Mercury/PolyGram) 

51% of our reporters on K. Rotations: Heavy 0, Medium 9, Light 13, 
Total Adds 10, WISN, WTMJ, KJR, WICC, WCHS, WBT, MBA, WSPD, 
KSL, KFOD. 

L NEW & ACTIVE 

FREDDE ACRSON 901 Nam Law Y15(UM I dal" *AM 12/ 
Row. Mbry 10. Mad, , Pl. WS 40. TOW Add 1. K.J1 IMry WWPA W13SA0 vplldç WWKB. KNOW. W,CC. 

WING. .99R 
ME M TE MECUMS "I W NNBYS" mow 114 
RtalmA Many 1O. 5 assn 62. 1.01s 42. TOW Add 4. K. PO . WICC. WBPO M4WVy. WWPA. 54.um 

scludO W. WING.WV/NA. WPOE. 

MI TE 5ANA1A "M. US.." (L o/WHIrmo)114 
*ma. Navy 0 Msdvn 4/1. LON 72. TOW Add 7. WTÌC. 1Vß0*. WC. Msdsn vc4dç WFM. *POE. sac 

DAN MALI 'Up" (EM Mrin) 11A 
Radons Mavy 2q. MadKn 62. Ls. 11. Tar AGG4 3 W'VIKB ,LF. w1Br Nrry WGBR. WC1L MsO.sn ncAFlnp 

WCCo.WJaC.KTWO.KVEC 

IIAMNCE CIFMOMS A JACKSON BROWNE '1'Nb A FrNM 011111m" (CaorMO) 11/1 
Raalpn Nnry2q. Msdsan 50. LON 4'+ Tar Adds I WSPD 1ew9 wwKe. WGOW Msdm WTVN KNOW KFMB 

WCNS WWPA 

IM *OM moon 7NY Os To Year Law" (wYa) 144 
Rarms N4ary O. Mdun 22. 1.0+1 ea. 70141.410s O. 1140811. WCHS. W16V. WVINA. WTKO. wo8R. WCiL 0100 

MET, JASPER OLD 7.1rwNa 01 Law" (CBS ABBWIM)1UJ 
RpMOms Hsa 110. Wdsn M. LgM 30. TMr Add 2. KIOW. 011 M1ssvY VYGOw NW. sc41d0O WOKS WING 

WV/NR. WCIL 

JACK IVASNEA Ir VALEIIE CARIER "lam Cu Tao Us AI Amoy" (plarA,,) 47 
RatlgnF Naary O. Msdvn YJ. LOM eN. INN Add 7 WFBR WHBC. WSPD. KSL. VYPOE WJBC. SOIL 

MLL INSTBL 7pa" MA) W Q 
Rampa Ntary tn. Wdm vl.lyr 32. Tar Ada 4. WWKB. WTVN. WCHS. WNAS MFdm scAdO MCC 

OBOI VYYyNA. WWPA 

THOMPSON TWINS 'Moo For A Day" (Ada) fIA 
gHSian Mary tO. Wdun 31, LgN 42. Tdr Add 3. 0140W. WCNB. WGBR Nssvy W WKB Msavn wcMOnp W5PD 
WWPA 

SIGNIFICANT ACTION 

aOI IA EASTON "Wry MN" (EMI 5551ÚS) 7R 
IbM o s MMvy O. Woken 22. U. 55. Taal Add 7. WING. WBA. VS. WPOE. 5100 W W0A WJBG 

0 ATLAIMC $TMM "Sant "Sa Lamm" (AM) 715 

W1411Ora News O. AIaWo SJ. Lq t 211. Tar Adds 4 WTAE. KFI. V.A. K100 Maden nc4dp VKAR W CLL 

HOLLY JOE ROYAL 1rs/ Lb A bolt" Molls A irks) $/1 
%M OM Man O. Msdm 5n, Lya 0. TOW Add 1. WV/KB ModAn 4. o WFBR. WPOE. WJBG. KVEc 

MEntI ffiMIMJ I "MOM NI*" Mob) M1 
Rorrlers Nevy O. Msdm 2rI. WV 30. TOW Adds 1. 0140W Med. 051,b3 WWPA 

MIME WILDE "Out kv No Too*A" (PANE WMIMNn1U) 4S 
%Wow nary 0. WOI 20. LOO 10. Tar Add 0 Msdvo WADE. KVEC 

SURVIVORS ism* IoM" MINN kIs i S) SA 
AN.* ,*.. 20. Wdvo 10 Lys 0. TOW IWOs O wow WPM.S. WWPA 55KRC. VIING. WWMA 

CONEY HART Tams))* o ME Mint" Attu) 4A 
R09_ W. pO, Msvn 210. o 111 Tar Add I. WCHS Nss.', WWyKB Wotan WOW. WWPA 

ROSANNE CAIN "NW O" 0:04011)11/2 
Rar,orr Navy 0. Msdldn 22. LIONS 10. Taal Adds 2. WPOE. WTKO 

CMS '1T NM TM Ow" (BsMra) SR 
O_das. Homy 0. Ms30.00 O. W9 N. TOW 4042. WNBC. WWPA 

OMD -least" (AM) 3/1 
Rands 95.0! 0. Msd/n 2r1. Lys 10. TOW Add 1. KNOW W950 ncludrl WVALB. 

SAVER 050155 .71156 Out Fa, Nan" (ww) $A 
R 9_. Navy 0. Madan 2.0. Lys 10. 7. Add 0 Msdvo WNBV W.BC 

AIM 050* "UM* o AanSN" ($5115 kss 1 i) Lt 
Ra_s levy 0. 9.dsn 210. Ug9S 10. TOW Add 0 W.A. W W WN. S WPA 

DIALECT TAPES FOR 
DISC JOCKEYS 

"I just can't do dialects." 
That's what we said -- until we listened to these amazing instruction 
tapes. With these tapes and a little bit of effort, you'll add an entire new 
stable of characters to your show. 

Professional actor, voiceover artist, and dialect expert James A. Watson takes you step - 
by -step through French, Japanese, Irish, Spanish, Italian, German and three types of 
British dialects (Upper Class, Common, and Cockney). And remember: In addition to 
adding to your show, a D) who does dialects invariably is in great demand for agency 
voice -over work! 

To order: Send $15.00 (U.S. Funds only) 

MINERS (Overseas 516.50) 

1236 Armacost Avenue, #6A 

los Angeles, California 90025 
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RADIO & RECORDS NATIONAL AIRPLAY 
Y 

ADULT/CONTEMPORARY 
BREAI(ERS. I 

ATLANTIC STARR 
Secret Lovers (A&M) 

70% of our reporters on It. Rotations: Heavy 10, Medium 32, Light 32, 
Total Adds 26 including WSNI, 2WD, W1O1, WARMS, WOMC, KKLT, 
WKYE, WKGW, KLYF, KOSW. Debuts at number 18 on the A/C chart. 

JAMES TAYLOR 
Only One (Columbia) 

62% of our reporters on tt. Rotations: Heavy 1, Medium 33, Light 31, 
Total Adds 26 Including WCLY, WSB -FM, KVIL -FM, KUDL, WMYX, 
KS94, KYKY, KMJI, KKLT, KGW. Debuts at number 28 on the A/C chart. 

DAN SEALS 
Bop (EMI America) 

52% of our reporters on It. Rotations: Heavy 4, Medium 25, Light 26, 
Total Adds 19 Including WHTX, 2WD, WOMC, WXTC, WIVY, KIOA, 
K099, KDUK, KWAV. Debuts at number 30 on the A/C chart. 

ANNE MURRAY 
Now And Forever (You And Me) (Capitol) 

51% of our reporters on It. Rotations: Heavy 2, Medium 33, Light 19, 
Total Adds 8, 2WD, KMJI, WIVY, WLAC -FM, WSFL, WSTF, WAVE, 
KRNO. 

NEW & ACTIVE 

QEVENLY 
MOTHERS "Tien Yestab" IN Y eat) 44ß2 

Rastas Wavy 0, Neoure 173. UM 29/19. Total Adds 22 oncluAng KGW. 8100. WAEB. WKGW. KEY103. WSFL. 

KIOA WTRX. WLTE, KOIL. MINN. KWFM Medan ndudrp WEIM. WKNE. WOLL 

RANGY 000011M 'leer" (WM) 47)2 
Radtors Heavy 8/0 Msdun 19/0. L'N 15/2. Taal Adds WRAC -FM. WXIJS Wavy KOST KIFM WSFI WEIM WCNV 

WORD WJON (MOO Mods" nc On9 WKYE. WXTC. KOIL. KOUL. KWAV 

L ROTATION amuours 
Tots 

ReportirAddt Wavy Medium Lott 

o MONEY HOUSTON 1014/0 86 15 1 

2 SAE 100/0 87 11 2 
Q our OCEAN 103x3 79 21 3 

STMMR 10314 72 27 4 
OMAN AP30EMY 1024 68 28 6 

s MICE SFIrRSSTEBI 97/0 66 29 2 
SARMM STIBUND 96/3 58 29 9 

Q aTM MIN 10íD/9 42 44 14 

I MITRE WONDER 87/0 45 37 5 
wIMMI 860 53 29 4 

11 OOME i FRSiDt 7áM 36 36 9 
12 MK STMRS 7610 40 26 10 

Q aEY, mum NLEY 84/2 33 40 11 

14 LJOEL WM 651,17 14 41 14 

® name. WANKS LMBQA RUSSELL 722 27 36 7 

i;) EniTHEmom 78/15 11 47 20 
17 B MARK %AMANE 660 22 34 10 

® ATLANTIC STMMN ' 74/26 10 32 32 
® amen amass i mason MIME 57/1 19 31 7 

® MART 74/20 6 46 23 
THONlSaI non 77/8 4 43 30 

® MOOR =cm 64/2 7 43 14 

® MR rim 61/10 16 28 17 

Q caw Rost 57/2 9 38 10 

25 KLYMAAI 56/1 10 28 18 

2$ STEW NICKS 5LV1 14 25 11 

Qf moo MTYSON 57/1 4 39 14 

am TAYLOR 6tà/26 1 33 31 
fÿ MENA FRAIMKJI 64/7 1 37 26 
© OMI SEALS 56/19 4 25 26 

MOST ADDED 
ATLANTIC STARR (21) 
Secret Lovers (A&M) 
JAMES TAYLOR (2$) 

Only One (Columbia) 
EVEM.Y 11101MERS (22) 

Born Yesterday (Mercury/PolyGram) 
IEART(2$) 

These Dreams (Capitol) 
DAN SEALS (tt) 

Bop (EMI America) 

HOTTEST 
WHITNEY MOTION ($7) 
How Will I Know (Arista) 

MOE (S7) 
The Sweetest Taboo (Portrait/CBS) 

MLLY OCEAN (61) 
When The Going Gets (Jive/Ansta) 

OEAM ACADEMY (4$) 
Life In A Northern Town (RepriseM/B) 

STAN61IIr (211) 

Sara (Grunt RCA) 

QCARS 
"Ile Net TM Ow" (Elen) 27h5 

Relators Ns.vy O. Medwn 9/1, UM 2814. Tow Ada 15 nckdng WMJI WAEB. WKGW, K106. WNAM, K099 
MINN. KKPL. KWFM. WKNE. WGLL. 194. KFSB, KALE Madam ncM10Yq WSFL WMGN, Wp(O. WCIN 

STINK 1Nassisas" (AIM) 27h 
%datoti NNYy 210. Moduli ISO. LOX 20/1, Tow Adds 1. V100 Ibevy KEY103. WEN Medium nckdrtp KiM. WAEB. 

WEZS. K0U(, WGLL. WSKI, WSKY. WCKO, KTYL. WMTFM 

pc SMOMEY NOSNISON "NM Os Ts Yew Lave" (Mdaw) SAS 
Rotator's Wevy 0, Madun 5/2. Lrpti 29/16. Taal Adds 18 nekrdtp WCLY. WKYE. KELT, MINIM. KIOA. WTRX 

KOIL KWAV.KWFM.WGLI. ACHY. WKYX,KKLV MsdRln nckdvq WSKI.WZLO.KALE 

JACK WAGNER WM VALERNE CARTER "lave Ce Tw Us AM Away" (O%M/wI) 2/A 
Rotatons Heavy O. Msdm 7/1. LIp1121/7. Tow Ada 9. WP1X. WSBFM, KEY103. KDU(, AKryE WEIZ. WAEV WMT.FM 

WJON Msdun ncUdtq KIFM, WOLL. WSKI. WON. KTYL 

MOM INE '7 I was" (CMYMss) 2I4 
Rotators Heavy 0. Madun SO, Upe 2110. Totat Adds 0 Msdm WEIM, WSKt, WSKY. WJON. KALE 

L . SIGNIFICANT ACTION 

SURVIVOR "tempi Newt" ($MW SiesJ t) 24/2 
%Ohms Wavy 5O. Medan 11/1, L.QM 62. Taal Adds 3 WSNI. KYKY WMGN 1MA WLLT. WLTF WINY WCKO 

Mabun neldr'9 MAX. 8100. V100. WSFM. WRKA, 3WM 

TOM PETTY tie STEVE NICKS 'TIwMs AM FIN" (MCA) 211 
Aadors Wavy O. Modem 51. L1pv 188. Total Adds 9, WSFM, KEY' CO. WHAM. K099. WMGN, WSKY. KTYL. WMTFM. 

WOOW Medium rcldn0 WCKO. WORG, KOSW. KALE 

Q FORCE 8101 "Ueda Lava" (WS) 18/111 
ibtation' Wavy 1 0 Meth, S1 LpM 109 Trial Adds II) KIFM WEIM WSKI WSKY WORG WKYX KKLV 

KOSW 10M00 Mao KWAV Medro nchdrq WPIX KGW WSFL. KALE 

Qas BA "Cts Merle" MSS AesMalei 11ÁS 
gdeMne levy O. Medium 2/1. UgN 136. Tar Adds 10. WHAM, WEIM. WSKI. WCKO. WAGE. WORG, WKYX. 

KTYL, e4. KOSW Medium nckdatp KALE 

LOVEMOY "TM Cale M TM NMI" (CMstlb)144 
RelataR Heavy 0, Media, 4 V. LOS 106. Tar Adds 8. MITX, VI00. K106. W t,lJ. WSKY. 194 WOK" WCKO. WOW. 
K0. KALE 

NOS TITO.1k(U a Ms Mass" (Ju s)14/1 
Rotaton& Heavy O. Medium IA. UM 1311, Tow Ada 1. *BOW Median WEIM 

NNW MASER "Sams" (CslsatfM'A)17)1 
Rotators: Hurry 3/0. Medium 6A, L. 311, Tar Ada 1. KVw HMry KVLLM, WENS. WMIE Median WLM. *FMK. 
MINN. WHY. KM, WXUS 

IM LUMEN KIMMINS "N Only For Ow Met" (EMT 11/111 
LM RdaMas Hews O. Median 1/1, Lips 1019, Total Adds 10. WEIM. WSK1, WCKO. WORG, WKYX. WAEV. KM. KKLV. 

KOBW, KMGO. 

WY WORM a CRYSTAL SOLE 'MWy Up Fir LM flats" (IS) 11A 
Rolston. Heavy 110. Mu 311. Liyll 711. Taw Adds 5. WKNE. WMTFM. WJON. KOSW Harry WAIN Medan 
ne4dirp WOSV. 098. 

OLRM NEWTON-IOM 'ANON Up" (MCA) 111/11 
R USO M: Huey O. Mad.all0, idyl% 1OE10. Ter Adds 10. W WMJ, WEIDA. *SKI. WAGE. WKYX. WnO. WÇFX. KM, 

KKLV, KALE 

PAIL MMARI LEY "Saks Ms Us" (UMW) 15/1 
Rotators Ibevy I C. Medium SA. Uya 411. Tow Adds 1. WMGN Hato y WAVE Medium VI00, K106, WRKA. KW.B, 

KTYL 

JOHN COUSAN INELLHNCAMP "11.O.C.K. le TM U.S.A." (IStraitspIraw) M 
Rotators. /bevy O. Medium 22. UM 716. Tar Adds I. 8100. V10o. WI(YE. WIKA, K099. WMGN, WOLL. WSKY. 

EDGE NINMHY "Ile. cum N Is (Csbe0M) M 
Rotators Wavy O. Medan NO. UM a/7. TAM Adds 7. M. WSKI. WOÑG. WAEV. KTYL. KOSW. KALE Medium WOLL 

JAMES SHOWN "INN le Merles" (MIN hMJCIS) $/$ 
Rolrons IMyy O. Medium 210. Lips 73. Tar Ada 3. WHTX. WRKA K099 Median U102. WMGN 

Dreabrs we Muss records that have aehis sd concurrent Mplay at 50% 
of ow reporting melons. New IT MtIve records we receiving alrplsi M 25 oc 

more stations. Records N SignIlksant Adieu are receiving airplay from 
8-24 masons. Records with euDstsneei heavy and medium rotation *Imlay 
wavily do not have E achieve Breaker status to enter the A/C churl Rec- 
ords which have achieved Breaker statu mum roso have uulU A&M heavy 
and medium rotation sickly to enter the crust C1Md merls signily tira mom 

added of the nondrerlad records. 
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L RADIO & RECORDS NATIONAL AIRPLAY 

AOR ALBUMS 
n... 157 REPORTS SY* Mw. We 

ZZ TOP /Afterburner (WB) 
2 2 2 PETE TOWNSHEND/White City (Atco) 

JANUARY 31, 1986 

"Stages" (129) "Delirious" (57) "Rough" (55) 
"Blood" (106) "Hiding" (57) "Face" (28) 

144=12 
145 =/1 

52- 
18- 

125- 
91- 

1... , .. 

15+ 
50+ 

5 4 Q JOHN C. MELLENCAMP/Scarecrow (Riva /PG) "Minutes" (84) "R.O.C.K." (60) "Justice" ( 5 1 ) 137 -14 19- 95+ 41- 
4 5 4 MIKE & THE MECHANICS/Mike & The Mechanics (Atlantic) "All I Need" (99) "Silent Running" (88) "Hanging" (13) 144=14 27- 102- 41+ 

8 e I© SIMPLE MINOS/Once Upon A Time (Virgin/A&M) "Sanctify Yourself" (137) "Alive" (15) "Once" (13) 141 -/0 36+ 122+ 18- 
O FIRM /Mean Business (Atlantic) "King's" (144) "Fortune" (26) 144 + 117 19+ 85+ 52- DEBUT) 

20 13 ' Q HEART/Heart (Capitol) "These Dreams" (129) "If Looks" (16) 134+14 45+ 113+ 20- 
,o 9 

, DIRE STRAITS/Brothers In Arms (WB) "Ride" (106) The Man's" (28) "Brothers" (18) 129 + 15 15+ 69+ 58- 
3 o STEVIE NICKS/Rock A Little (Modern /Atco) "Wait" (96) "Imperial" (27) "Talk" (25) 130 -/2 13- 77- 48+ 

6 6 1O TOM PETTY 8.../Pack Up The Plantation - Live (MCA) "Needles" (97) "So You Want" (64) "Don't Bring" (25) 124-/4 13 - 54- 64+ 

21 14 ALAN PARSONS PROJECT/Stereotomy (Arista) "Stereotomy" (137) 143 + /1 15+ 71+ 67- 
19 16 '4 ® INXS/Listen Like Thieves (Atlantic) 'What You Need" (128) 138 + /6 13+ 72+ 61- 
7 7 , 13 MR. MISTER/Welcome To The Real World (RCA) "Kyrie" (108) 114- /0 38- 94- 19+ 

10 10 14 HOOTERS/Nervous Night (Columbia) "Day By Day" (121) 123-/3 31+ 88= 30 - 
9 ® PETER FRAMPfON/Premonition (Atlantic) "Lying" (134) 135 + /6 7+ 44+ 81- 

16 15 16 STARSHIP/Knee Deep In The Hoopla (Grunt /RCA) "Sara" (94) "Tomorrow" (14) /00-11 23- 69- 28 - 
n 21 ,7 e ROCKY IV/Soundtrack (Scott) Bros. /CBS) "No Easy Way" (104) "America" (30) "Burning" (14) 114 + /13 13+ 36+ 70+ 

17 1e 20 PAT BENATAR/Seven The Hard Way (Chrysalis) "Le Bel Age" (107) "Sex" (13) 112 + /9 5+ 37+ 62- 
12 11 15 t6 DREAM ACADEMY/Dream Academy (Reprise/WB) "Life" (65) "The Edge" (28) 90 -/6 13- 49- 37+ 
33 31 25 LOVERBOY/Lovin' Every Minute Of It (Columbia) "This Could Be" (108) 110 + 113 6+ 39+ 65- 
n 2e 23 ® OUTFIELD/Play Deep (Columbia) "Your Love" (106) 107 + /15 14+ 39+ 58+ 

9 I? 16 n RUSH/Power Windows (Mercury/PG) "Manhattan" (60) "Mystic" (35) "Territories" (23) 90-/4 4- 28- 52 - 
"QuicksiNer" (95) 95 +117 0= 14+ 73+ OUICKSILVER/Soundtrack (Atlantic) 

30 29 26 e THOMPSON TWINSMere's To Future Days (Arista) "King For A Day" (75) 80 +15 10+ 33+ 43+ 
23 22 :. 25 AEROSMITH/Done With Mirrors (Geffen) "Shela" (91) 92-/2 1= 17= 65 - 
15 19 26 ALARM/Strength (IRS/MCA) "Spirit Of '76" (55) "Strength" (34) 81 -/5 6- 20- 54 - 
14 17 27 ASIA/Astra (Geffen) "Too Late" (74) "Go" (11) 79 -/1 3- 25- 46- 

"Night Moves" (90) 90 /16 2 9 71 m MARILYN MARTIN/Marilyn Martin (Atlantic) 

,e 20 24 21 ROGER DALTREY/Under A Raging Moon (Atlantic) "Let Me Down Easy" (50) 51 -/0 8+ 29- 20- 
2e 27 29 30 CHARLIE SEXTON/Pictures For Pleasure (MCA) "Beat's. So Lonely" (66) "Impressed" (13) 76 -/3 0- 13- 53 - 
2s 24 27 31 DOKKEN/Under Lock And Key (Elektra) "The Hunter" (46) "In My Dreams" (27) 70 -/3 3+ 13= 51- 
29 32 30 32 STING/The Dream Of The Blue Turtles (A&M) "Russians" (61) 62 -/1 3+ 22- 35 - 

"Shot In The Dark" (75) 
"Addicted To Love" (60) 

75 /74 
64 +/14 

0 
1= 

4 
14+ 

52 
38+.4 ® OZZY OSBOURNE/The Ultimate Sin (CBS Associated) 

36 © ROBERT PALMER/Riptide (Island) 

36 39 ® CARS/Greatest Hits ( Elektra) "I'm Not The One" (60) "Tonight" (12) 69 +/29 2+ 12+ 42+ 
32 30 32 36 PHANTOM, ROCKER & SUCK/Phantom, Rocker & Slick (EMI Americaa) "My Mistake" (62) 63 -/1 1+ 11- 43- 

3e ffl BANGLES/Different Light (Columbia) "Manic Monday" (43) 48 +/5 8= 16+ 27+ 
26 25 26 36 BON JOVI /7800 Fahrenheit (Mercury/PG) "Silent Night" (53) 53 -/0 1- 18- 26- 

40 37 3S JOE LYNN TURNER/Rescue You ( Elektra) "Losing You (53) 54 +/5 2+ 7+ 29- 
39 41 DEL FUEGOS/Boston, Mass. (Slash/WB) -I Still Want You" (46) 49 +/10 2+ 8+ 27- 

r 

AM 

++ \ 7 

FEATURES THE FIRST 12 "PR() -LITTLE RED Hol 

84/ R&R FRIDAY, JANUARY 31, 1986 

BREAICERS I 

FIRM 
Mean Basins' (Atlantic) 
102% of our reporters on tt. 

QUICKSILVER 
Soundtrack (Atlantic) 

61% of our reporters on It. 

NEW & ACTIVE 

QNNW WINES "May Sams" (61180 112/111 (Si) 
A006 nc4ltlnp WHEW, 0107. KZEW. KSRR. KOME, WRCN. WPLR. KICT, KRKE Heavy 2 CFOX. KROU MrWsun 36 

cUOrp WIUY.KLOL.WLLZ.KYYS.WOFM,KSHE.K0B.WOUR.KLBJ.KNCN.WLAV.KATT.WOO 

CRUZADOS 'atQaM" (Mm) 4M (Ui) 
A00s WAOY. WMF. WRUF Posers 1 Heavy 4 WBCN. KRIX VAIN. KTCL Msdsm 34 neW+q WXRK. WNOR. WLLA. 

WLLZ, KYYS, Kl1PO. KOME 

FASTWAY 'Wallis For TM Roar" (Cslarla) 314 (Si) 
A004 WEBH. WOHA, KLAO. WWCK. KILO. WGIR, WRUF. WCXT Heavy 0 MsAwsm 24 neWOrp KLOL. KSRR. WNOR, 

WLLZ.WRF.KSFE.KGB 

MDaE INE "Us ate' (C6rNW) 2a/1S (16/11) 
AOOs ncksdrg WBCN. CFO%. WEZX. KPOI. KSTM Powsrs 2 I1ssW 7 vCksdrp CHOM. WHFS WLIR CHEZ WIZN. 

KFMX Modern 11 ncUOrq WNEW. 0107, WXRT. KROO WOW. WDHA 

ELTOM JOIIII "Re ON Ant" (aatis.) 264 (26N) 
" 

A006 WBAB. KSRR. KBCO. 1(00. KGGO. WOW Poems 2 Heavy 10 ncksOrp KAZY. CFOX. W1MZ WONE. PRUE. 

KTCZ. K97 MWxIn 15 rC4dr1Q KBPI. NOOK. W11EB. WRDU. WWWV 

OPUS "Up And Dom" (FslrelKAspOnw) 2716 (22/14) 
A00s WBCN, WLIR. WYSP. WCXT. KCGL Powers 3 Heavy 4 91X WEZX. KTCZ. WCPZ Msdun 15 ncksOnp CHOM. 

KZEW.KLOL.KROO, NOOK, W/fS.WHTF,WRDU 

WALL OF VOODOO "Sacs. Dais M Samusgwas" (1113/MCA) 254127/3) 
Heavy 2 WLIR, KNCN Msdurl 17 nckerp WXRT. KROO. 91x. WCCC WHEB WEZX. KATT KPOI. KDJK 

SADE "Premiss" (PataNlgS) 26/1 (26/1) 
Adds CFNY Powers 5 Heavy 15 ncksOrp WXRT. KAZY KBCO. CHEZ. NONE. KTCZ MsOsum tO nc40660 WHFS KMJX 

1(97. PALM 



r 

AOR TRACKS 
MOST ADDED HOTTEST 

JOHN LENON (131 II TOP (N) 
Imagine ( Captol) Stages (WB) 

OM DDDOURNE 174) HEART (43) 
She In The Dark (CBS Associated) These Dreams (Capitol) 

JOHN UMION (73) IM. MISTER (II) 
Come Together (Capitol) Kyrie (RCA) 

SLUE OYSTER GILT (43) SIMPLE MINN (34) 
Dancmn In The Ruins (CBS) Sanctity Yourself (Virgin/MM) 
JOHN C. MELLEMCAMP NN) HOOTERS (31) 

Under The Boardwalk (RlvaJPolyGram) Day By Dey (Columba) 

L CHART CUMBERS 
MAMLLIN MARINI "NW Mnw" (NM) 43M (74/23) 
Add KClIdK9 MG. WEAN. WOXF. VYOG, WAIL 11eaw 9 WBCK, YAM. KIOI KMR, WVE, CEOX. TACK. LVIIO. 
KM Mum 71 MKd14X9 WNEW, WOVE. W9E. WI/OR, NM. WOL, KBE. KEPI. KVO. KM WPM. WOOL 
wMF. KLL. KLAO. WFW, WOYF, WM. WOG. K000. *UV. KATT. KFZO, MCI. Gm 4047. 

O ADM J LEINON "MI6" MINN MAS (5M) 
Adds =MG VIBCN WYE. wORI, KeR, w22O. MEW WOOL WHTF. KtEO1. WECL. KATT Hem 1e K JKln9 

W9AD, MEW, WIMP. KM. WXM, KFOO. YIWX, WORK. WICH. WAAI. Sbdan 46 MEND MM. KTXO. KL.OL. 

GAR. W91E. KYY3. KOW. KUL. WAPL WICK. WUV, KEZO. V/yyCT, WOT, KLO Oasx al GE 
OM COIIWI MEMO, "NawM T Mewera (wlhe7raw) 64A6 (73/11) 
Md McMdp WOVE. *NOR, WLLZ. K. KBE. MN 44 MANN WPM, WOK. YyMR, WHJY, K. MOP. 
KLOS. KFOG Mum 36 McMKYp MM. WM. KOTO. I(OOI/. KOA Yam 23-20 

TALI TALI "MY MI Ta wea M" (EMI MIN M/N (5e/14) 
Add KcMOrg OM. ANEW. 0107. KLFO, WROU. HRVy a MICA WLV, 91x. KFOO. MR. KSTM, WLVI. KSPK, 

KCGL MOM 57 KCl4M9 00101, KZEW. CAL KM, M. MVO. NOW Maea 44a2 

0 OUT ODIENMM '1961 M The IIr (OS AMMO 7M4 (5M 
AM AMMAN WeAL WIEW KIEW. MI. WM. KM. KGB Heavy WM, WPtR. K. KROO. MM. 52 

MCWm9 MBAR. WOVE, KTXO. WNOR. W111F. KYYS, KLED, KZAI, KOW. Debuts K Ml 
TROM7SON TWINS 10y Fs! A Iw" (Ms) 711/11 (714) 
AM *MEW. GEN. K000. KMOO. WM, KTCL IMFIy 32 WOlId9 MN. MM. YAM. W51E. WLVO. KBCO. 

MX MONK 39 McLKMV W1MY. MR M. KiOO. KFOO Yaw 3226 

O JOINT L13NON "Cm WOW (CgMII) 7U74 NA) 
MO McLKL9 WBCN, WXRK, MAR. WOVE. (YYS. KOOK. KM Hwy 16 KcldMp WBAB. MEW. 0107, 

KZEW, KFOß YMIMn as MIME 0C101, WKLS. NTxO. KLOL WLUP. WIR. OEM R 431 

O Li0 CeM6 AwMa (C43 AMMYN) 73A4 p1/431 
Add GUM Y/BCN, W$1E. MOP. WLV, MVO. IMF Mvy 3 WZZO. KFMX, KROO ~urn 59 MX:IKtMp 

WKLS. KZEW. KW, WXRT WL12. KSZE. K2AI. KFOG OEda R I4 
Q SUM lITS7E0 GILT 'DmY M TM Miss" (OS) 711M (H) 

Add nc4n19 WBAB. WEN. MM. NLOL. KSRR. *ERN, KW() IISEw 9 WEW. WIUY, KORS, KGB, KOME. 

WREN. WPUI1, W((00. KISS. KDJK Wdln 41 KCMdMp OC101. WLVO. WRF, MTS. KSNE, NZAP DEW M 442 

aMICKEY 
THOMAS "Stew M Tw Firs" (RCA) 43/2f (3444) 

Add mcA4Mp WBAB. Wl(LS. KSRR. W9E. *NOR. KSJO. VILNA. KLAO Mvy 2 KLOL WRCN MadKn 4 
Mcydp MEW WXRK WDVE. WLVO WM/. KOPO. COON Mo 5950 ' 

MAIM COUGAR MILUNCAMP Dis SagwNk (RIw4gWew) 62112 (511) 
Md MK'Wdq WBAB. WDVE. KLOL, W9E. *NOR HEM' 25+cMdp MEW. WORK. WAIAVI. KTX0. KIEW. KSRR. 

KFOG MGM 26 Mclldp WKLS. SUF. WLVO Debuts M 35 
CARS 1w NM TM Om" (EMIMa) 43ß2 m11) 
Add MCIArp KIEW. WSE. *NOR, 91X. CFOX Hsxy 10 AMMO KAZY. KAI, KOME. WAG/. WOKE. W7UE 

MwKKn 36 MCl4vp KTXO. 60074. WIIO. KLAO. DMA M 452 

JOHN COUGAR MELLEMCAMP'1LO.GL M TM U.SA" (11164IFiw) 43/17 (47/11) 
Adds GLEAN CHOM, MP. WPLR, WIAV. KICT. KIEL. KI(DJ Heavy 41 MClgvp WBAB. MEW. WXRK. WKLS. KZEW. 

WIgR. KUPD, KFOG Modern 16 GUM NOON. KTAP, SOUR, WW. KE20 Mom 4-29 
ROSEN PALMER "MOM T lava" (MN) 43/14 (47/1) 
Add MCA4Mp 0107. WLL2. KLOS. KGB. KFOG. KLBJ Hear 12 Mc4d9 weal. WNW. 910. WLIR. KR1K. KSTM 

Ml4un 36 MC401n0 ANEW. KM. WNOR, WLV. KS/E. KOON Moms 49J4 
II TOP D6MAw (WM E71I (2M) a 
Md MCAAt, WOVE, WKLS. K2EW, KLOL KEG. KISS. KOJK. ((RSP Mw 21 ncAAArp KSRR. WPYX VK11CN, 

WPLR. WAOX. WAR WtAV Mew 30 maxim WHEW. OC101. KNCN, WOG. K0D5. WWCK. I(CT KiKE CMGs R 

#46 
PETE TOWMSNEMD "NM OW" (MN) 17/6 (614) 
Add MS. WOHA. WIICN, WFYV. wK00, WF60. KILO. YAM WV Heave 23 McMdp CHOU. 0107. KM. KAI./ (FOG 
Mechem 30 cAdp MEW, DC101. LVLUP. WOM Mans a3J2 
MANN "SHIM 0171" (MfAICA) III (46M) 
Add WOFY, KGON, WOHA. MIX. WAOY. WCKO. WBLM. VIWWV, WCPZ Mw 14 ncl4M0 WXRT, KOKS. 91X. 

WHFS. KNCN. KRO Madan 35 McA4Mp WBAB. WEW. ((TXO. *NOR. WLV. WLVO Maw AB-47 

U TOP "MO Ig' (WS) 664 (1I4) 
Add WOBI( WIICN, KKDAHeave 25 MKAKLp WXR(, WM. 01 07. WYE. WOFM. ((SE. KFOG. KO6E. KEW YEdxn 
29 MclXbp WEBN. MVO, KITS. KORS MuvEE 39.37 

JOE LYNN TURNER 1DBY6 MC (BM) 43II QM) 
Add W'FES. WAOV. WOMF, WOOJ. KOM9 Mew 7 KLOL. MR. KM. KOSE, KRO. KISS. ((FMG Maim 29 
Mc4dpWHJY, WNOR, W1'E, W112. WRF RMIMRM61 
JIMMY MIES '11e Semi Ra (Miss) N/11151/21) 
Add AGMs MEW. 0107. KIEW. WRCN. W1(00. KICT. ((RKE Mw 2 CFOX. ((ROU MédvMn 33 incudn0 (LOL. K. WLLZ. KYYS. K9E. KGB Debuts R 460 

EAIMIES "Ma* Ni." 1q (CeaMs) 434 (314) 
An WPM WAOY. KDJt(. WOW. WOOJ. KCVO Heavy 15 GLEAN WBCN. KBCO, I(F100, 91X. WE5 WLIR. WEIR, 

K107. MMOKn 24 includo WBAB, MEW. K2EW. W1EB. KLAO, WNDIJ. KKOJ MIN 57-56 

L NEW & ACTIVE 
PIM OB RUEDOS 1 10 Wew Ya" (BMIIWS) MAI (37Á1) 

Md 40.449 WOM, K0O1. KNCN, I(EZO, KEZE. Ames 2 Mw WBCN. WORT, I(OIS. KIBW. W1EB. KSFN. 

KTCL 19/941126 KCMd9 *FEW. *FIG. WNOR. KBCO. 91X. KIDJ. W01E, WILE 

QNUN "Mtieh RpMMe" (WwewMMYOew) 31111 1541 
An KCMdp WNOII. WLV, ((OM. (LAO. KISS, ((006. AM. KFMO. Mw 6 WOVE. 0107, WCCC. WFLM. 

KKDJ. NCOL. YEdan 25 KCMdi9 CIIOM. WPM. MM. RR(E, ((LO. KZEL. KSiM 

TAT "Fats LAM AN Agel" (AIM) I7/6 (304) 
woo, 1 MEOMn 25 MIME 1(LOL WL1Z, M. ME. KOSE. M.O. KOS. KATT. 

ALDO NOVA "Mum N Ms" (MYJO6) 324104/41 
Maw 1 KOO Mean IS vlv4Ke KLOL WUZ. MM. MN. KLAO. WOG. MOD 

FAITWAY "Ms WM WM For Ta" (0YrM) 314 (24A4) 
Md. WEM W01M, MAO. SMCK. KLO. WOG. AM, WG(T HeaKy O Wan. xa IXMdr9 KLOK. MM. LW10R. 

WMZ. WM. KM. KOB 

JAM MM MOWN "LL M Parader (INN Ires/W) SSA 
Add WEE. M. MEKMors aMO. K7X0. MOO. OOX. WLC. . WKOO LVSICT. Msdan 16 MGM 
MOM MM. WM, WbVI OSEZ. VPOLR 10131 

ELTM JIM M1e" ISM) NC W/4) 
AOd. MBAe. KMIL. KaCO, MOO. K000. WOOJ Ibw 1 Mw 10 VEA49 MAZY. QOX. WOG. MOE. WILE. 
K TCZ. K97. MIS II Maim MG. WM(. W1®. WIOU. 

Q CREAM ACADEMY 7r Gip N Faer' (MpIMIWO) urn MIN 
An WClOY9 KBCO. MCC. MN. WPOIt. MIX. WCKO. K000. KSTM IIEEw 9 GLENN 0107. KA/7 WOBK, 

wOE. WTIE. KTCL WeMn 16 Medina wKRr. WOUR. KLO 

INN SMUTS Ile Mati Ta a7" (WI) 2016 (23/4) 
An 0107. W. wQtO. wFeG, KEZE. KOLA Pam 2 Kwy 13 Mcl4npKLOL. WLIE MM. WEIR. WAPL. KILO 

Mum 12 KcLAK9 WEAM, KLOS. 91X. KFOG. *OUR, KLBJ. WOG 

Q MAIM t A Ulan" (RCA) 27/17(150) 
Add MMl101p *NpR, WXRr. WOAK, *01M, WLAV. (TCZ.1(STY PowW11 Mvy 3 WLIR. W1JR, KCGL Mum 

16 KcLCYO KTXO. 91X. ysPVX. WM. WIMCK ' 

Q NMI 1e MY Wm" (BAMrg 27AO (154) 
Add M10Kp KORE. KBJO,VAVK. WKOF, IUTT. MOT, KFMG Powre 2 HMVX S WM. WOEM. WAOX. KISS. 

((WE. Medan 1S nddn9 WIIF, KLOS. WM. WVSP, WAIL KLO. KD.R 

SINN MIS "MGM INN" (WaMSIMMS) 27A (1E4) An Kca4Kp OC101. KGB. KOM. KLBJ, KOLB. KBTY. Mw 9 KZEW, MIST. *m1(, WHCN, wr9P. WAAí. MOO. 
((16S. KLO MMMn 16 MCA4M9 OC101, (GB. KDLE. Kll. KODE. KSTM 

0 MINI "Moe NM" (AMMMq 4345 (M) 
An KMS4M9 00101, VALS. KYYS, KOM. WAPL *LAIC KICT. KLO Maw S RFOG. WR'X. W11CN. WFW. 

KM. Madun 19 KAMM AMC, VIPOI. YyIITE, WOG, WCKO, MEZO. WOE 

PETE TWOMIMM "L7aög h NW (MN) MYE (ril/l 
Md KOLA KM May 15 KICSIdIp MM. KLOS. 91X. KOSE. wác, AMR. WISP. WAOX MFOMn 9 KcWvp 
KAZY, K0011. MIA. W01E 
WALL OF MON "Fw we IN Der (015MG) 4S/6lß) 
May 2' W VL KIRNI. Mtlan 17 IMAM V/xRT. KROO. RX. 0E2. LNEB. WEZX, KLAN. MTT. NDR 

0 FAMOUS IIwMMrMMO "TM EnM (W MaeMM) 26/6 (14) 
Md memo WOW. I(TIfO. W9E. WAOX. wLAV. WFIO. Km 2 K2EW. (JOG Moen 16 Kcl4M9 WES. 

KLL. KIN (LO. MZEL MEG KEIM 

NON INM ti I Ns" (dFMr) rite (16/115 
Add MCEIdi9 WICK WEZK KPOI. K41Y, KWE Adam 2 Heaw 7 POM, CEOX. WIES. WLR, CHEZ. W1274, 

KROt. MSG 9 Alrlsd9INEW. W7017. KM. MM. YIOM 

OMM "Blw M Li" PyMRaMSm) WWI (l1ß) 
An WICK. WVL WM. WOO. KccádLL PEMww 2 Heavy 3 91X, WEZX, WVZ IlEdun M Mclldp K2EW, KLOL. 

KAM, W. WIES. V1EE, YyHTF, WIOU. KLO 

0 MN Ts Om TM WM" (AMMhI MI5 (14) 
Adds Xclld9 WKLS. KT%O, WEB., KM. KLOß, KOM, KLL. WML NM B Madan 16 asleep KZAP. 

WAWX. WO17. AMU. RATT, KEZO. MIN 

0 FM "LIN I Pass" MOM) MI (OM) 
Add+cl14Kp WILLS. KYYS. KOSE. WKLC. KICT, ME. MDR.Hemel am. WMK.ML71. MM\an 15 rcA4Mp 

(ZAP. WHTF, WOG, KFMO. KSZE 

PETE TOWOMOM) YnMaae Wm" (Ab) 114 (10/1) 
An McYW9 KM. SCKG. KOOS, MACK Mw e+cMtMip KBL0.91X. KAM. WM. MN. KIN. KM MMYMK 

10 Mcd4Mp I(OB. EIF011, KIL, (OCT 

OWE UNITS 'Ilellw IB Ms" (WS) 164 (13/4) 
An 0107, MCC. WFBO. KPOI. WBLM Hwy B GAME WPYX. VMCN. 10.100. KIEL, K20( Madan 10 noMdvp 
KIAP. WRJIJ. WULV. KRNE. (KDJ 

FACE TO FAO IN MB WaT' (EIM)104(14/14) 
Md KSAR. WPM, WOBK. WBLM may 2 WACH, SIX Madun ta M1cMOVp WXRK, MAW. WHJY, WEB. WAAI. 
KE2E 

LLOYD COLE D ME COMMO11OMa "UM MINN" (GM) 111ß (104) 
Adds KTWt. WCF/ Powers I Mw S WIES, WLN, KTCL. NROU. KCGL Mum 10 MCIIdp WART. KM, 91X. CHE/. 
WEZX 

MANN MILLER 7Y Us Is Ya Fer Yew Um" (PM/Gm) 17ß (164) 
Add WES. WKLC HEEw 3 MONA. KM. KM MgMm 10 Mclldp WLLZ. K01E, WM. WIEB. WE/X. WHTE. 

((SJX 

INN SOSIA "Nner by DM" (CUSM)164OK) 
Add vc4dp KM. WLU. KSHE. MCC. WHEB. WE/X. ((NCN Heavy 2 KLOL. KROU Modem 10 McAld+p MEW. 
WM. KLAO 

OIYMYLO'7 w UM" (LTrYnM) 164 (1LI4) 
Adds WOKM, WM. WOLF Pam 1 Mw 5 MIR. GTE/. WK 00 WGN. NCGL Mum 7 named NRIX. NDM 

MAIM 
PHIL OLLJM6'7eY N. Hews" (AWwk) 164 (151) 
An 0107. ((GON. KSW WORK WOUR. ((SOY Poems 3 Heavy Bncoolng WMMP WOVE WEBN WRIE WIMZ. 

WOMF Mawr 61KA4M4 WPOH WOKE 

AOR ALBUMS 
MOST ADDED 

OM O7IOURNE (74) 
The URimate Son (CBS Associated) 

CARS (HI) 
Greatest Hats (Elektra) 
MAY KARNES (1I) 

Jimmy Barnes (Geffen) 
RIM (17) 

Mean Business (Atlantic) 
QUICKSILVER (I7) 

Soundtrack (Atlantic) 

HOTTEST 
U TOP (12) 

Afterburner (WB) 
HEART (44) 

Heart (Capitol) 
NR. MISTER IN) 

Welcome To The Real World (RCA) 
SIMPLE MINDS (31) 

Once Upon A Tone (VlrglniABM) 
HOOTERS (31) 

Nervous (Wight (Columbia) 

NEW & ACTIVE 
RLAMIN MILER 'OBINy Y TM MM (MMBwpfNFArBw) t!/S (17/5) 
An KATY MES. WMLC, WONE. ME Hem 3 (ZAS, KVRE Mama 12 McAáp W112. KOME. WPIA. MCI. 
WE2x. V1HTF. KM 
LISTS COLE 6 TIM common "h4) MBBM" (bNa) ril (114) 
Add. KRK, WM. Mom 1- Heavy 6. VAES. MR. (iCL KROU, KCOL MEdxn 12 MCAMp WORT ((BCO. KAM, 91X, 

OE2. wED(. CEO 
FAO TO FAO 046mMIO" CM) 15S (N) ' 
Add MM. 10300. VFVX. WOB(. WOW Heave 2 MCA. 915 Wdun 147 mealy WXRK. VIYYR. MU/ WEB. 
WAAI, KEg. 
NCR ATM 7BIBrB Ti TM CM" (hBABRJS) 16ß16N) 
Add WIRF. MAO. KY. Mw 1' MMO MEdIKn 7 KVAId9 ME. ACM *CUR. WOW. KENO 

DOLDEN PALOMINOS "wra M Wm" (MON) 16/1 rM) 
Add kSPN MOW/ 5. VMS. KIAM. K70. McGL (('INC. dan 7 WCAIds9 wxRr, Kr100. WOBK. CIE2, RSTM 

MN PISO "TM T. PMaMa" PeMWw1Yt p74) 
An KMIL KM 11Savy QMdW17 WOE. WILE. M. KM. MOU. ((ZOO. KVE. 

MNI MILLE "IIwOB' Li' (MN) 11/1 (14/6) 
An KG1w. EMMA 2 Ham B: YAM WAIT. WM. KZAM. KTCL KWE. IMAM 7 V VA1d9 MEW, KBCO. WIES. 

KM. MBIY. 

LM MRS "SIM N Ws Sam" MGM 151 (7Oß) 
Ad6K KAw. Hem 2: MIL KTa Sedan 11 Mang KIEW. wAR. MO. MO. VL1R MIIY. 

MR FRIDAY, JANUARY 31 , 1986/dó 



LooklI1T at our research 
over the last year, aI1d 
collslderltlT the llrretlt 
direction and success of 
AOR, I was very skeptical 
about the value of a new 
OZZY OSBOURNE 
album. But, after 
HEARING "Shot In The 
Dark, I'd say this the 
most viable hard rock song 
I've heard in the last six to 
twelve I11oIltll` " 

Greg Gi I l i,pie, 
\VI)VI; Program Director 

ustomer.') 

"Shot In The Dark" 
OZZY OSBOURNE 
I'ro.lu \ Ron .\L\i, ,i. 

I + 
\,, ,, 

I \ I I I , R I IRI 



LRADIO & RECORDS NATIONAL AIRPLAY I 

AOR TRACKS 
Trese 4. um 
Wm. 4414 Wee I 5 7 REPORTS eryonellaa Pore, Hra.y raeyym 

ZZ TOP/Stages (W9) 129-/1 48- f19- 9- 
s 3 © SIMPLE MINOS/Sanctify Yourself (Virgin/A&M) 137+/2 34+ 116+ 20- 

a a 6 HEART/These Dreams (Caprlol) 129+16 43+ 106+ 21- 
_ _ Q FIRM /All The King's Horses (Atlantic) 144+117 19+ 85+ 52- 
n 9 6 Q ALAN PARSONS PROJECf/Stereotomy (Arista) 137+/3 13+ 70+ 63- 
4 . e s HOOTERS/Day By Day (Columbia) 121-/2 31+ 88 30- 
2 2 2 7 MR. MISTER/Kyrie (RCA) f08-/0 38- 92- 16+ 

27 N o Q NOS/What You Need (Atlantic) 128+/10 12+ 66+ 68- 
- a ,. Q PETER FRAMPTON/Lying (Atlantic) 134+/5 7+ 44+ 80- 

3 s u MIKE I THE MECHAINCS/Silenl Ruining (Atlantic) 88-ro 24- 73- 13+ 
7 6 r 11 PETE TOWNSHEND/Give Blood (Atop) 106-12 8- 58- 43+ 

u a 10 to STARSHIP/Sara (Grunt/RCA) 94-/3. 23- 67- 25+ 
a is 15 DIRE STRAITS/Ride Across The River (WB) 106-14 5- 50+ 53- 
I 2 9 14 STEVE NICKS/I Can Wait (Madam/Alm) 96-13 10- 56- 36+ 

56 a n Q LOVERBOY/This Could Be The Night (Columbia) 106+114 6+ 38+ 64- 
a 32 21 O OUTFIELD/Your Love (Columbia) 106+/I6 13+ 37+ 59+ 
25 r n ® TOM PETTY i.../Needles AM Pins (MCA) 97+/12 5- 40+ 52+ 
3, n is dip PAT BENATARA a Bel Age (Chrysalis) 107+/17 4+ 35+ 58- 

. o n Q MIKE & THE MECHANICS /All I Need Is A Miracle (Atlantic) 99+127 1- 39+ 55+ 
39 31 23 m JOHN C. MELLENCAMP/Minues To Memories ( Riva/PG) 84+116 10+ 46+ 35+ 

e2 3C ROBERT TEPPER/No Easy Way Out ( Scotti Bros/CBS) 104+123 6+ 23+ 68+ 
.e 3 ® ROGER DALTREY /Quicksilver Lightning (Atlantic) 95+/17 0- 14+ 73+ 

n 23 70 23 AEROSMITH/Shela (Geffen) 91-/2 1- 16= 65- 
9 6 , 24 DREAM ACADEMY/Life In A Northern Town (Reprise/WB) 65-/o 11- 41- 23+ 

zs TOM PETTY á.../5o You Want To Be A Rock & Roll Star (MCA) 64-/1 7- 32- 30- 
THOMPSON TWINS/King For A Day (Arista) 75+/6 9+ 32+ 39- 

N $ MARILYN MARTIN/Night Moves (Atlantic) 90+/16 2+ 9+ 71+ 
Dt hur a JOHN LENNON/Imagine (Capitol) 84 /83 3 18 45 

6o o :: ev JOHN C. MELLENCAMP/R.O.C.K. In The USA. ( Riva/PG) 60+/17 5+ 41+ 18- 
i6 is 30 ROGER DALTREY/Let Me Down Easy (Atlantic) 50-/o 8+ 29- 19- 

DElìur ) ® JOHN LENNON /Come Together (Capitol) 74 /73 2 16 46 
66 16 ® TALK TALK/Life's What You Make It (EMI America) 80+/16 3+ 9+ 57+ 

2e n 2. 33 ASIA/Too Late (Geffen) 71-12 3- 21- 44- 
5 u 34 RUSH/Manhattan Project (Mercury/PG) 60-13 2- 18- 36-_ 

Dt EBUF C JOHN C. MELLENCAMPNnder The Boardwalk (Riva /PG) 62 /62 3 25 26 
19 19 R 36 QUEEN /One Vision (Capitol) 59-/1 3+ 18- 38- 
a a ,. U TOP/Rough Boy (WB) 55-/3 1- 25+ 29- 

. a a 38 CHARUE SEXTON/Beat's So Lonely (MCA) 66-12 0- 12- 46- 
20 IT .+ 39 JOHN C. MELLENCAMP /Justice AM Independence '85 (Riva/PG) 51-/1 2- 29- 20- 
a a 3' o STING/Russians (A&M) 61-/1 3+ 22- 34- © OZZY OSBOURNE/Shol In The Dark (CBS Associated) 75 /74 0 4 52 
s, a o Zi PETE TOWNSHEND/Hidirg Out (Atco) 57+/8 4- 23+ 30- 

m BLUE OYSTER CULT/Dancin' In The Ruins (CBS) 70 /66 0 9 41 
DEED. ^J ELO/Calling America (CBS Associated) 73+134 0- 3+ 59+ 

n a a 45 PHANTOM, ROCKER á SUCK/My Mistake (EMI America) 62-/1 1+ 11- 43- 
[M E> U TOP/Delirious (WB) 57+/35 1+ 21+ 30+ 
- 55 a CD ALARM/Spirit Of '76 (IRS /MCA) 55+/9 3- 14+ 35+ 
- a w Q ROBERT PALMER/Addicted To Love (Island) 60+114 1- 12- 36+ 
r 21 26 4e BON JOVI/Silert Night (Mercury/PG) 53-/0 1- 18- 26- 
- - 59 Q MICKEY THOMAS/Stand In The Fire (RCA) 63+/29 0- 2+ 46+ 
- s 51 ) JOE LYNN TURNER/Losing You (EleNra) 53+/5 2+ 7+ 29- ®i ® CARS/i'm Not The One (El ktra) 60+132 2+ 10+ 36+ 
n a 33 53 NIGHT RANGER/Goodbye (Camel /MCA) 36-/1 6- 21- 15- 
ro a 42 54 PETE TOWNSHEND/Face The Face (Atco) 28-10 6- 23- 5+ 
a a It e6 DOKKEN/The Hunter (Eleldra) 46-/1 1 8- 36- 
- - sI 0 BANGLES/Manic Monday (Columbia) 43+/6 7- 15+ 24+ 
N a es 67 ZZ TOP /Can't Stop Rockin (WB) 34-/1 1- 15- 17- 
se 32 so W CRUZADOSManging Out In California (Arista) 48-13 1+ 4+ 34- 
- - 53 at ZZ TOPNelcro Fly (WB) 38-13 1- 12= 22- 

rL (:151,C) JIMMY BARNES/No Second Prize (Geffen) 49+115 0- 2+ 33+ 

BREAKERS 
OUTFIELD 

Your Love (Columbia) 
88% of our reporters on It. 

ROBERT TEPPER 
No Easy Way Out (Scorn Bros. /CBS) 

66% of our reporters on It. 

MIKE á THE MECHANICS 
All I Need Is A Miracle (Atlantic) 

63% of our reporters on it. 

TOM PETTY & THE HEARTBREAKERS 
Needles And Pins (MCA) 

62% of our reporters on h. 

ROGER DALTREY 

Quicksilver Lightning (Atlantic) 
61% of our reporters on It. 

LACES THAT 
ARE GONE 

fron cr.o for to 

Nßg FROM THE FILM 

R&R FRIDAY. JANUARY 31, 1986/87 
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MIDWEST ..i (continued) 
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From The Werner Bros. Motion Picture end 
Mloundtraok Album Krwh Aleimp end the 
Tommy Boy Album ChiMh>' by Force M.O.'s. 
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Isn't It Time You Were 
A Winner! 

AIR's CHR Competition #5 begins in February of 1986. To date radio personnel across the nation 
have shared 84 prizes worth over a quarter of a million dollars. Now is the time for you to be a part 
of the industry's longest running contest. 
All you should have to do is spend an average of twenty minutes per week listening to the AIR pri- 
ority records. Then phone in your predictions on the hit potential of each. That's it! The grand 
prize is your choice of a brand new 1987 Chevrolet Corvette or Porsche 944. Thirty runners up 
will win TVs, VCRs or complete audio outfits. (A complete prize list and rules will be mailed to 
you upon registration) 
CHR Competion #5 is open to all CHR PDs, MDs and consultants, as well as record company 
personnel. If you have the best ears in the business, prove it. Register today by calling AIR at (301) 
964 -5544. Remember, twenty minutes a week is all it takes. 

WEEK #25 AIR Priorities WEEK #251 
listen to the selections listed Mar. Decide It each hes the polantlsl to Main Top 40 or Top 25 In the RIM Hake* Airplay Chart. Then ease 
In your responses to AIR it 301454 -5SIM. Deadline for CHR response is Open, Wednesday, February 5, 1055. 

TITLE ARTIST LASIL 
SOMEBODY SOMEWHERE 
EVERY TURN OF THE WORLD 
NOW AND FOREVER (YOU & ME) 
SLAVE TO THE RHYTHM 
A GOOD HEART 

PLATINUM BLONDE 
CHRISTOPHER CROSS 
ANNE MURRAY 

GRACE JONES 
FEARGAL SHARKEY 

EPIC 

WB 
CAPITOL 

MANHATTAN/ISLAND 
A&M 

AIR (Active Industry Research) is a nationwide network 
Rof program and music directors who assess CHR music 

for artist managers, producers and record companies. 

Active Industry Research P.O. BOX 1136 COLUMBIA, MARYLAND 21044.301-964-5544 

1985 Active Industry Research. Inc. 



L RADIO & RECORDS NATIONAL AIRPLAY 

CONUMPORARY HIT RADIO 
BREAKERS. Y 

INXS 
What You Need (Atlantic) 

71% of ow reporters playkq It. Mows: Up 39, 37, Same 3S, 
Down 0, Adds 58 Including WXKS-FM, PRO -FM, Z93, KRBE, Z95, KMJK, 

KNBO. Complete airplay In ParaMMs. 

ABC 

(How To Be A) Millionaire (Mercury/PolyGram) 
65% of our reporters playing It. Mows: Up 67, Debuts 32, Sams 42, 
Down 0, Adds 17 Including Z10S, KTKS, 92X, KWK, 0106, WLRS, 
WAZY -FM. See Parallels, debuts M number 39 on the DIR chart. 

ROBERT TEPPER 

No Easy Way Out (Scotti Bros./CBS) 
61% of our reporters playing It. Mows: Up 27, Debuts 38, Same 46, 
Down O, Adds 37 Including WREN -FM, KAFM, WRSR, 0105, KHTR, 

KISS-FM, KAP Complete airplay In Parallels. 

L NEW EACTIVE r 

QARCADIA 
"tassels M Former (Canal) 145142 

awes Up 12, Deltas 47. Same 39. Dawn O. Ada 42 nckdng 8104. K106. WHIT. PROFU. 0101 WAVA. KTKS 

WRSR. KIZP KITS, KWSS. KAFM 31 -22. Y1004026. WMMS 3933 

Q TOM PETTY voll STEVE NICKS "Nodes AM Pis" (MCA) 115/41 
Moves Up 5. Deltas 16. Same 45. Down O. Adds 49 ncudn9 WHTT. WXKS-FM. WHYS. W. WLS. WZZU KWK 

KKRZ 930. KJ103. KStD. KSMB WPHD 36-30_ WMMS 25-16 WORD 32-27 

QEIA 
"Cans Awake" (CRS Assailed) 11146 

Woes Up 5. Deltas 15. Some 26. Down O. Ada 65 rclatry WCAUFM. PRO -RK, 2b, KAFM. WOVE -FM. WRSR 

92X. WZW. KDWBFN. KWK. KKRZ. K1480. KKK 35-30. WORD 35-29. KK(X 40-34. 

IM SLY FOX 1. *$ as N TM Wq" (Cslsl) 115/31 
leaves up 25, Debuts 17. Same 36, Down 1 Adds 31 nO drp WHIT. CK01. Z10_0. WCMIFM. 894. WAVA. 940. 

Z93. KAFM ZZ99. KURE. KOFU. KRBE 1.1. KMEL tS -9. KPLUS 20-12 - -.. 

QCARS 
"Ile Net TM Om" (BMWs) 161/46 

Moves Up 8. Deltas 19, San. 29. Down O. Ada 46 nekdn9 * 4TT. WCAUiM. PROEM. 92X. WZW KHTR. KITS 

FM KS103, WGFWM. , W. KANO. KHTZ, WLOL-FU 34.29, KIPS 3835. WFBG 39-33 

CNWILIE SEXTON "Seers Is Lana' (MCA) Sint 
Moves Up 39 Debuts 9. Sane 23. Dam O. Ada 16 ncktd.q 940. kTKS. WRSR. WCZY. WERZ. KO MI; WCXN. Y107 

KBOS. KEN, KOZ-FM, KOZE. PRO-FM 21-11.195 35 -24. KPLUS 13 -9 

READY FOR THE WAND "DIaM Maley" (MCA) MA 
MOVES Ile 39. Debuts 6. Sane 30. Down 2. As 6. KW, KKRZ. KWOO. 81104, KWES. KZOZ. $(106 26 21 WKSE 108 

B94 17.7 195 20.7, Y100 20.15. WCZY 15-11, KITS -FM 19-15. KZZB 124. KOONFM 29-23 

aUNI rS 11Mk Mabj (C:- -) 71/32 
Moves Up 12. Deals 11. Sarre 24. Down 0. Adds 32 rlek7OKW WKSE. WHYS, VWHD. WCAU -FM, WMMS KIISFM 

KS103 R1104. WZLD. WHOT. KDON -FM. KKXLF 1B M. KE 27 -20. KBFM 4034. KFMN 33-27 

DAN SEAL= "Sep" (EM Merin) 74M 
Moves Up 12. Debuts 14. Sane 23. Down O. Ada 25 mO dlnp WMMS. K104. 930. WBCY. WANS -FM WCKN WLRS. 

KKRD. KIPS, KRO. 103CIR, WZVP, KKXL-FU. Z93 0.23. KRBE 18 -11. WBBO 36-26 

OPUS "Lin M UM" (FehbrlNMamw) 14/10 
Moves Up 14, Debuts 9. Sane 21, Darn 1. Adds 19 neidtop WBENFU. 894. KKRZ. KIFI, WGGZ. WROO. WNOKFU 

WAMS -FM. KTUX, *SQL. KSND. WCIL FM. WPHD 3933. WMMS 37 -32. Z104 27 -14 

IM MODERT PALMER "MONA Ti Leu" (RAMM) 57/33 
LAP Moves Up 1. Debuts 4 Same 19. Down 0, Ada 33 mcMdvq WBENFM. WCAU -Fbl, KRBE. WHYT KMJK KPLUS 

0100 WPST. WSSX. KMGX, WGAN. WKSF. 01(95. KIBE d -34. KTRS 38 -35 

WET. JASPER, ISLET "Clam 01 Lave" (COS Amosisled)1H 
Moves Up 26. Deans 2. Sane 22. Down 3, Adds 2. WBCY. WCILFM, WBENFM 2011. WPHD 23-15 WAVA 27 -21. 940 

22.19, Kyle-1i, WMMS 14.10. WCZY 20-17. F1A102 6-4. WCKN 27-17. KTUX 30-25, KEN 40-37 KCAO 31.25, 95XXX 

29-20. 0104 21 -13 

SAM TWINS "IN De I Al iamb" (Mapes) 51/11 
Moves Up 2. Degas 8. Sane 30. Dorn O. Adds 10. WCAUFU. WHYT. KMEL. 930. KKFD. KOMO. WFBG, WGLF. WVBS. 

99Kß. KKRZ 39-34 KIBE 30-26. KSND 0 -34 KZZU 0 36. WJZR 0 -39 

MUM SiREDTA1M lewweiers (CeinMe) 68/2 
Mods Up 21 Debuts 3 Sara 21 Down 3. Adds 2 K106, WLAN- M. WXKS-FM 31 -29. WNVZ 3632. W7L0 22.15, VONOI(- 

FM 31-28. WOCG 26-23. WCKN 3932. KINN 109. KMGX 23-19. 0$(10033 -29. W1041 34-29. WGAN 32-24. KOCR 24-19 

L SIGNIFICANT ACTION II 

PETER FRAMPTON Lpq (Mis) 47/15 
Moves Up 3. Debuts 1. Sane 33, Down O. Adds 10. WLS. WCZY. WKEE. WA(RZFM. WIDT. KCPX. WKSF. WSPT. KTRS. 

KBNI. *PFD on. KPLUS an. 0100 4036, 96XXX 32-21. KEW 3635 

Drams Pl aswe Awl Fab" (Goals) 414 
waves Up 6. Debute S. Sane 23. Down 0, Adds 5. WFMM. KTUX. I(1KX. KOIZFU. 0104. WMTT 36 -35. PRO -FM 3532, KRBE 

0 -28. won't on. KZZB 34 -31. KIYS 39-36. *GUY 37-30. VICIAN d-36. KWES 28-24. WHSL 3832 01(96 35-33 

TALK TALI U "Ule M WMI Yam lewd N" (ar Medea) 38/5 
Moves Up 5. Debas 3. Same 25. Down O. Adds 6. WXKSFU. WKSE. WHYS. WFMW. WVBS KHTZ. WCAU.FM 4036. KEGL 

on. $(RUS 040, K104 36-29. WKRZFM 37-33. KSKD 0 -37. 01(100 36-32. KTRS 35-32. 01(96 d40 

Q FALCO "Reek M Aw iew 7M " (MM) 5 
Aperes Up O. Debas 1. Son. 2, Down 2. Ada 30 1nd,W1p WBENFM. WAYS. WAVA. KAFM. 93FM. KRBE. 897. 

KMEL KZZB. WAPI, WROO. 2104, KJ103. KIYS. 894 0-28 

FORCE M01 "Mager Las" (WI) 71/14 
maws Up 3. Debas 11. Sane 5. town O. Ada 14 nc ud rq VYPIJ. Z100. KIISFM. KC 101. WPST. WANSFA. KBFM. KIYS. 

WKSE 0.25. KMLB( 0.27, PACO 24 -19. WSSX 0.24. Y106 10-6 

QMT SUNTAN "la Sal Alps" (Malls) UM 
Moves Up O. Dsb ® 0. Santa 0. Dw.10, Ades 32 mora W9ENFM. WPHD. WMMS. KPLUS. K101. WSPK. 96PXY. 

wacx. vow KTUX. WORD. MX. $(SID. KSKD 

MENA 'AVM "aova our (o Almaden) 25M 
Moves Up 0. Debas 0. San. 0, Down 0. Adds 2S .lutona WP141). PROEM. Z93. W WL4. KUBE. WSPK. 81104. WTLO 

WMO. KA1a. WKS. Kt(. Wt(OT. KOXR. KSKD 

MM FANNIN PROJECT "Mesaba" (Arias) tun 
oves_ up 1.OaltiAS 0. San. 0. Down 0. Adds 27 rltUap WMR. C1(01. 940. 0100. WOK KZZB, WELL WINO. SWOT. 

1(F103. M8(X, KSKD. KOONFM. 1KLbFM. WOW 

MOST ADDED 
BA (55) 

Calling America (CBS Associated) 
MN (55) 

What You Need (Atlantic) 
TOM PETTY 4TEVE MIGIS (41) 

Needles And Pins (MCA) 
CARS (45) I Not The One (Elektra) 

ARCADIA (42) 
Goodbye Is Forever (Capitol) 

HOTTEST 
MR MATER (137) 

Kyne (RCA) 
WHITNEY HOUSTON (135) 
How Will I Know (Arista) 

ILLY OCEAN (117) 
When The Going Gets Tough (Jive Arista) 

SURVIVOR (1111) 

Burning Heart ( Scotti Bros CBS) 
WNAMI (72) 

I m Your Man (Columbia) 

ALARM 1semMr" (INS/MCA) 25/1 
Moves Up 15. Debuts 3. Sams 9 Down 0 Ada 1 KZZB. WXKS-FU 27.24. WPID 27.24. KAFM 17.12. KEGL 74 WMM1S 

28 -27 KMEL 2017. WGUY 31-29 *GAN 30-27 KFMN 2620. WPFM 40-34 WHSL 27-22. KZOZ 3633. 00(95 23.21 

FIRM "Al TM Klq's Mires" (AlsmUs) 25/25 
Moves Up 0. Debuts O. Sana O. Down 0. Adds 26 mouttang WPHD. MAWS 0100. K104 WRCI( WTLO WINO. KDON -FM. 

WKSF, WJZR. WZYP WHSL. WBNO. KKLS -FM. WDBI 

11121J111 MORSAI "Os Me Wei" (Cs/Isl) 254 
Moves Up 6. Deltas 3. Sane 9. Down 0. Adds 8 WXKS -FM. WREN -FM. WHYT WERZ. WLN4-FM. KBFM WIVO %CAC 

WKSE 37 -34. 196 15.12, TIO3 32-27. FM102 on KAMZ 29-22. KTUX 29-24. KRO 0.26. 2102 3426 

__ER MINI 'TM Fewer 01 law" (Ma) 25/14 
Moves Up 3 Debas 1. Sans 7, Down 0. AddI 14 nckanQ KWK, F1A102 WSPK. KZZB. Y106 WKFR WRON WZON. 

WK1e, WCGO 0104. WHSL. WHYS 35-27. W7L0 28-22. WBB0 20-10 

SCMTIl POU TTI "Weed Ness (Pray Lae Ante FriIIL)" (WS) 2/18 
awes Up 1. Deltas 2. Same 12 Down O. Adds 10. WKSE. 0100. KHFI, WNOK FM WKZL KEYN -FM KOXR 95W. 
WHS1. VVOBp. WHIT on. 195 040. KPLUS 0 -39. WZLD on KCPX 3834 

OUARTEIIPLASM "Mown. On be" (DRAM) 25ß 
Moves Up 3 Debla 3. Sara 17. Down O. Adds 2 WGAN. WGLF. WPHD on CKOI on KKRZ on OP KMJK 30 26 0100 on. 

WSPK on WFMI on. KEYN -FM 327 KIPS 40-38. KSNO on. KSKD 0.38. WXLK d-40 KTRS O40 

ammo= 111 Ar Nol pars Canis' Mel" (RCA) 2442 
Moves Up 0 Debas 1. Sams 1 Down O. Adds 22 mora WPFD. KMJK 0100. K104 WPST WTLO WNOK FM WFMi 

KX104, KNK. WKFR. WRON. KSKD. CFTR on. KPLUS d-37 

JENNIFER HIOLLIDAY "Ns MN law" UMW 212 
Moves Up 9. Debas 4 Sane 5. Darn 0, Ada 2 RI104. KCAO WXKS -FM d -30 WKSE 32 28 WHYS d33 Y100 0.34. 

F1A102 21-20.1004 36 -20. WERZ 4036. WNOK-FM 40-25. KBFM on. Y106 on. OK10021 22. %X1134.31. WGAN 38 -34 

WVBS 3734. WO -FM 032 
DAVM PACK 'From Ms lame" (WS) 18111 

Moves Up 6 Debas 2. Sane 10 Down O. Adds O. WHIT 4036. KEGL on. WMMS on-dp KS103 On WAMX 2826. WTLO 

on. KTUX 0-40. KJ103 33-28, KIPS 31.27, KSKD d40. WKHI on, KEW on. KG on. WZYP on. WBWB 34-33 

MY PAIR JR. I INLEN TERRY "Om Sway DN" (A 1 1717 
Moves Up 0 Debas 0. Same O. Down 0. Adds 17 nüdsl9 KKRZ FM102 WSPK. KHFI KAMZ KTUX. WKOD KRNO 

KEYN -FM. KF96, KLUC KZZU %KHI WPFM. 99KG 

ANNE MUMMY "New AN rennet ram Amt M.)" (UMW 15/14 
Moves Up 0 Debas 0 Same 2 Down 0 Adds 14 nckdnp PRO -FM WERZ KTUX KOKO. *HOT KRO. 0104. OZYP 

KNOE -FM. KKLS -FM KYVA KBOZ FM. K &M. SLY96 CHUM on 

GRACE JOINS "Mae Ti TM Nana' (MaMNwuh .l) ill 
waves up 4. Debas O. Sams 12. Down O. Adds O. WISE 39 33. WNYS on. CK01 30-29.195 on. WHYT on 1(104 3424 

wn_o on-dp. W HOT on. KMGX on-dp. KCAO on-dp. 01(100 3731. WZYP en WHSL on. KYVY' on KEW on 

PETE TOWINI EIO "Gin Sint' Aso 15/15 
Moves Up O. Debas O. Same O. Down 0. Adds 15 .ncluchry WPHD WMMS WRCK. WZLD. WFMI. Y106. KANO. WORD. 

KEYNFU. KIKX 95XXX WOMP -FM WHSL. WBNO. WDBR 

LEVEL 41 1awert45 ARAM Yee" (Pstaradtlyeread 15/15 
Moves Up 0. Debas 0. Sams 0 Down O. Adds 15 v1cMdKtg KRBE FM102. 0100. WPST. WKRZ -FM. WTLO. WNOK -FM 

KAMZ. KMGX. 1(01Z -FM WJAD WZYP WHSL. KTRS 01(95 

RVESTMIMMMThe Om" (RCA)15/S 
Moves Up 2. Debas 2. Sane S. Down 0. Adds 6 WXKS- U. WNYS. WCZY, KDONFU. WJAD. WVBS. FM102 on KMEL 

33-28 0100 on-dp. WTLO on. KAMZ on. KBFM d -39. KTUX on. KCAO 0.39. 96XXX 26-22 

CINE 1A Dames Dap" (ENO) 15/3 
Moves Up 1. Debuts 0. Sane 11. Down O. Ada 3. WERZ. KK(X. 95W. KPLUS 36-33. 0100 on40. WKRZFM on. WRON 

on. WORN on. W/6L nn. KKLS -FM on. WDBR on-dp. WSPT on-dp. KTRS on-dp. KHTZ on-dp. M&M on 

EDOE MINMNY "Hew Cara N Si" ('u -)11/2 
Moves Up O. Debuts 6. Sams 7 Down 0. Adds 2 WERZ KRNO WXKS-FM 0 -33. K104 0 -35. WNOK-FM on. WFMI on K TUX 

d -27 WKDD on-dp KYNO -FM on-dp. KFN d -38 KSKD 039. OK 100 on. 95X11 0 -30. WXLK on 

OLJVIA NEWTON -JOIN 'Taman Up" (MCA) 14 /14 
Moves Up O Debuts 0 Same 0 Down O. Adds 14 ncnud.np WKSE CKOI 1(104 WTLO KSKD K00N-FM WZON, 01(100. 

96101. WJAD. WCGO. WYKS. WZYP. 99KG 

MILI Y THOMAS 1w4 b The Rrs" INCA) 131 
Moves Up 1. Debas 1 Same 3 Down 0. Adds 8. W. WZLD. WFMI WKIL KIYS WKSF 99KG WOBR WMMS on40 

KNTR 33 -30 KFW.1 on KTRS d -38 

CHICAGO SEARS NNIFPLN' CREW 1anerUel 110111. (Rd LaMIICanbI)13/1 
Moves Up 3. Debuts 1. Sane 7 Down 1, Adds 1. 93FM. 896 1 -1. WLS 1.1. Z95 11. 1(X104 on. BJ105 0.5 KOMO 27-22 

103CIR 1 -1 KISR 24 -15. WCKF1.4 1 -1 KOCR 222 
ALA IN 11W Tell' (Yeeperd) 1311 

Moves Up 6. Debuts 1. Sane 3. Down 2. Adds 1. WCIL -FM, WXXS.FM on 93FM 2928. KRBE 28-27. WSPK 28-23 WSSX 

24-21. WNOK -FM 0 -37. KAMZ 6-3 KEZB 20.12 BJ105 on WYKS on 

MAURICE WHITE 1 Need Yam' (ß)13A 
Moves Up 4 Debas 1. Sane 7. Down 1. Adds 0 WKSE on WW1 0-32. K104 10.5 WKE E on. KAMZ On. KTUX 20-16 KIKX 

on-dp. KOMO on-dp 01(100 14.7. 0104 15I 1 K &M on-dp 

RDSER DALTNEY i: -_-ver Ua1Mq" (AMa1M112/1 
Moves Up 2 Debuts 1. Same 8 Down 0. Ada 1 95XXX WPF0 028. 896 37.36 WMMS 40-38. WRCK on. WGTZ on. 

KFMMI on WJAD on. WPFW on. WHSL on Y94 on WOBR on 

ALDO NOVA "Mowers OI Tam" (Pomo/ SS) 11/1 
Moves Up 1 Debas 0. Sane 9. Down 0, Adds 1. WRON. WPHO on, WMMS on4p WERZ on ®. WICK on. WFMI on. 

WKDO 40-39. WKSF on-dp. KOOT on. KOZE on-dp 01(96 on 

PHYLLIS NELSON 1 Lla Yam" (Curers/CDS)15/3 
Moves Up 4, Debuts O. Sane 3. Down 0. Adds 3. 1(106. WKSE. 01(01, WXKS -FM on WHYS on WPLJ 16-12. Z100 12 -7.195 

25 -22. WWI( 37-28.10103 on 

ORNO S0111110 "Joel Aorer Deg (MCA) 16A 
Moves Up 4, Debuts 0. San. 5. Down 0. Ada 1. W i6L. WMMS on-dp. KKS-FM 2320. KMEL 1716. WEAK On-X. KTUX 

39-35. KMGX on4p. KCAO 3938. 96X4X on-dp 

Parallels Began on Page 96 

Adds it Hots Begin on Page 94 

P -I Playlists Begin on Page 91 
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L ADULT CONTEINPORARY 

NATIONAL AIRPLAY /JANUARY 31, 1986 

[CONTEMPORARY HST RADIOI 
RAM 8 RECORDS 

``Im1'J 

.. :. W.. 

8 4 0 BILLY OCEAN/When The Going Gets Tough... (Jive /Arista) 

17 9 6 © WHITNEY HOUSTON/How WillA Know (Arista) 

5 2 2 3 SURVIVOR/Burning Heart (Scott Bros./CBS) 

2 1 1 4 DIONNE a FRIENDS/That's What Friends Are For (Arista) 

e s 3 5 WHAMIA'm Your Man (Columbia) 

21 u e tD MR. MISTER/Kyrie (RCA) 

23 15 12 Q JAMES BROWN/Living In America ( Scatti &osJCBS) 

24 16 13 Q DREAM ACADEMY/Lit In A Northern Town (Reprise/WB) 

34 24 15 CI STARSHIP/Sara (Grunt/RCA) 

to 7 1 10 BRUCE SPRINBSTEEN/My Hometown (Columbia) 

13 10 9 11 PAUL McCARTNEY/Spies Like Us (Capitol) 

30 n ,6 ® SADE/The Sweetest Taboo (PortraiUCBS) 

29 11 14 MIAMI SOUND MACHINE/Conga (Epic) 

32 25 1e MIKE & THE MECHANIES/Silent Running (Atlantic) 

3 3 s 15 STEVIE NICKS/Talk To Me (Modern/Atco) 

1s 11 to is STEVIE WONDER/Go Home (Tamla/Motown) 

n 32 n G SHEILA E. /A Love Bizarre (WB) 

31 26 20 O'A- HA/The Sun Always Shines On T.V. ( Reprise/WB) 

1 11 it UONEL RICHIE/Say You, Say Me (Motown) 

27 Q THOMPSON TWINS/King For A Day (Arista) 

31 2e ® HEART/These Dreams (Capitol) 

6 6 IT 22 DIRE STRAITS/Walk Of Lite (WB) 

36 33 zs ® BALTIMORA/Tarzan Boy (Manhattan) 

33 (;) ATLANTIC STARR/Secret Lovers (A &M) 

H e STING/Russians (A&M) 

b 32 Q ZZ TOP/Stages (WB) 

b 35 31 ff/ FREDDIE JACKSON/He'II Never Love You (Like I Do) (Capitol) 

3e m ELTON JOHN/Nikita (Geffen) 

39 36 a HOOTERS/Day By Day (Columbia) 

19 1e 19 30 JELLYBEAN/Sidewalk Talk (EMI America) 

12 20 n 31 KLYMAXX/I Miss You (Constellation /MCA) 

22 n 21 32 NIGHT RANGER/Goodbye (Camel /MCA) 

13 24 33 EDDIE MURPHY/Party All The Time (Columbia) 

4 12 23 34 SIMPLE MINDS /Alive & Kicking (Virgin /A&M) 

® LOVERBOY/This Could Be The Night (Columbia) 

(1,EBUi Q JOHN COUGAR MELLENCAMP/R.O.C.K. In The U.SA. ( Riva/PG) 

( Mtn S SIMPLE MINDS/Sanctity Yourself (Virgin /A&M) 

ARETHA fRAN111NUAnother Night (Arista) 

BREAKER 
.s 

ABC / (How To Be A) Millionaire (Mercury /PG) 

MARILYN MAR11N/Nfght Moves (Attardic) 

NIA pegos on Pape I O7 1 

e 5 ; O WHITNEY HOUSTON/How Will I Know (Arista) 

s 3 1 2 SADE/The Sweetest Taboo (Portrait/CBS) 
9 1 4 © BILLY OCEAN/When The Going Gets Tough ... (Jive /Arista) 

21 12 10 STARSHIP/Sara (GrunURCA) 

12 e 6 O DREAM ACADEMY/Life In A Northern Town ( Reprise/WB) 

3 1 2 e BRUCE SPRINASTEEN/My Hometown (Columbia) 

to 9 e O BARBRA STREISAND/Somewhere (Columbia) 

19 13 Q ELTON JOHN/Nikita (Geffen) 

2 5 t STEVIE WONDER/Go Home (Tamla /Motown) 

15 13 q WHAMIA'm Your Man (Columbia) 

2 6 11 DIONNE a FRIENDS/That's What Friends Are For (Arista) 

4 , 12 DIRE STRAITS/Walk Of Lite (WB) 

19 16 14 a ISLET, JASPER, ISLEY/Caravan Of Love (CBS Associated) 

6 10 12 14 UONEL RICHIE/Say You, Say Me (Motown) 

n n 1e ® MICHAEL FRANKS hMrirhq B. RUSSELL/When I Give My Love... (WB) 

n m MIKE a THE MECHANICS/Silent Running (Atlantic) 

11 15 17 El DNARGE with DSSARGE/The Heart Is Not So Smart (Gordy/Motown) 

BREAKER 03 ATLANTIC STARR /Secret Lovers (A &M) 

24 7. 19 C. CLEMONS a J. BROWNE/You're A Friend 01 Mine (Columbia) 

L B L e HEART/These Dreams (Capitol) 

26 ® THOMPSON TWINS/King For A Day (Arista) 

n 22 a FREDDIE JACKSOP./He'll Never Love You (Like I Do) (Capitol) 

30 ® MR. MISTER/Kyrie (RCA) 

26 26 24 © DIANA ROSS /Chain Reaction (RCA) 

c 11 16 26 KLYMAXX/I Miss You (Constellation/MCA) 

11 14 11 24 STEVIE NICKS/Talk To Me (Modem/Atco) 

30 27 27 ® PEAN BRYSON/Love Always Finds A Way (Elelrtra) 

BREAKER JAMES TAYLOR/Only One (Columbia) 
11;1:3) ARENA FRANKLIN/Another Night (Arista) 

BREAKER a DAN SEALS/Bop (EMI America) 

NIA hq,u v, Page 111 

AOR TRACKS 

I U TOP/Stages (WB) 

O SIMPLE MINDS/Sanctify Yourself (Virgin;A &M) 

Q HEART/These Dreams (Capitol) 

Q FIRM /All The King's Horses (Atlantic) 

O ALAN PARSONS PROJECT/Stereotomy (Arista) 

6 HOOTERS/Day By Day (Columbia) 

. . : 7 MR. MISTER/Kyrie (RCA) 

'2 O INXS/What You Need (Atlantic) 

iD PETER FRAMPTON/Lying (Atlantic) 

tt MIKE 8 THE MECHANICS/Silent Running (Atlantic) 

t 11 PETE TOWNSHEND/Give Blood (Atco) 

!4 10 ,o 12 STARSHIP/Sara (Grunt /RCA) 

26 16 a DIRE STRAITS/Ride Across The River (WB) 

6 1 9 14 STEVIE NICKS/I Can't Wad (ModerniAtco) 

56 39 27 O LOVERBOY/This Could Be The Night (Columbia) 

BREAKER m OUTFIELD/Your Love (Columbia 

BREAKER 
a 

TOM PETTY &.../Needles And Pins (MLA) 

n 3, 19 PAT IIIENATARA.e Bel Ape (Chrysalis) 

BREAKER MIKE & THE MECHANICS/AII I Need Is A Miracle (Atlantic) 

39 31 23 69 JOHN C. MELLENCAMP/Minules To Memories (Riva/PG) 

BREAKER ® ROBERT TEPPER,No Easy Slay Out (Scotts Bros /CBS) 

i 

Co., pleee tacks O,. 
I,'4ns on Pape 617 

BREAKER ! ROGER DALTREY /Quicksilver t ightning (Atlantic) 

23 23 20 23 AEROSMITH/Shela (Geffen) 

9 e 13 24 DREAM ACADEMY/Lite In A Northern Town ( Reprise/WB) 

11 1, 16 25 TOM PETTY &.../So You Want To Be A Rock & Roll Star (MCA) 

40 31 32 THOMPSON TWINS/King For A Day (Arista) 

,..o ai MARILYN MARTIN/Night Moves (Atlantic) 

ofOuT1 m JOHN LENNON/Imagine (Capitol) 

6o 45 « f JOHN C. MELLENCAMP/R O.0 K In The U.S.A. (Riva PG) 

6 15 n 30 ROGER DALTREY /Let Me Down Easy (Atlantic) 

BLACK/URBAN r 
8 4 O MEU'SA MORGAN/Do Me Baby (Capitol) 

10 6 Q BILLY OCEAN/When The Going Gets Tough... (JiveArista) 

3 3 2 3 SADE/Sweetest Taboo (Portrait /CBS) 

11 10 e O WHITNEY HOUSTON/How Will I Know (Arista) 

I s 5 5 FIVE STAR/Let Me Be The One (RCA) 

15 1, 10 O FORCE MD'S/Tender Love (Tommy Boy/WB) 

11 e 
, o FREDDIE JACKSON/He'll Never Love You (Like I Do) (Capitol) 

1e 13 ,: Q RENE a ANGELA/Your Smile (Mercury/PG) 

14 12 Q YARBROUGH a PEOPLES/Guilty (Total Experrence/RCA) 

ri :3 ,1 ZAPP /Co )pilfer Love (WB) 

21 ,e 15 8 MORRIS DAY /Color Of Success (WB) 

3 u DIONNE a FRIENDS/That's What Friends Are For (Arista) 

25 ,9 ,6 ® JAMES BROWN/Living In America (Scott( Bros. /CBS) 

9 ,1 y g) TA MARA & SEEN /Affecttion (A &M) 

40 27 20 O CHERRELLE/ALEXANDER O'NEAL/Saturday Love (Tabu /CBS) 

6 6 9 16 ATLANTIC STARR/Secret Lovers (A &M) 

- 33 21 a JANET JACKSON/What Have You Done For Me Lately (A &M) 

1 2 4 1t STEVIE WONDER/Go Home (Tamla /Motown) 

24 21 19 m FAMILY/High Fashion (WB) 

16 14 13 so STEPHANIE MILLS/Stand Back (MCA) 

- 36 30 SMOKEY ROBINSON/Hold On To Your Love (Tamla /Motown) 

39 32 n CD ISLEY, JASPER, ISLET/Insatiable Woman (CBS Associated) 

_ 40 33 a ROY AYERS/Hof (Columbia) 

_ 3, © ARETHA FRANKUN /Another Night (Arista) 

BREAKER © NEW EDITION /A Little Bit Of Love (Is Ali It Takes) (MCA) 

BREAKER a EUGENE WILDE/Diarta (Philly World /Atlantic) 

32 30 27 27 LL COOL JA Can't Live Without My Radio (Del Jam /Columbia) 

35 31 29 m JENNIFER HOLUDAY/No Frills Love (Geffen) 

BREAKER a GAP BAND/Going In Circles (Total Experience /RCA) 

26 n 24 se El DNARGE Ilk DUBARBE/The Heart Is Not So Smart (Gordy /Motown) 

9 9 1e 31 STARPOINT/What You Been Missin' (Eleldra) 

BREAKER e KASHIPDancing In The Dark (Heart To Heart) (Arista) 

22 72 n b MAUPICE WHITE/1 Need You (Columbia) 

BREAKER © KING DREAM CHORUS/HOUDAY CREW/King Holiday (Mercury/PG) 

BREAKER as JUI EU. Ee(Private B 
Me (Island) 3e 2e 21 71 DURELL COLE 

BREAKER JOCELYN BROWN/Love's Gonna Get You (WB) 

- - s 03 WHAMIA'm Your Man (Columbia) 

e BERNARD WRI6MT /After You (Manhattan) 

5 16 n MI READY FOR THE WORLD/Digital Display (MCA) 
tiT::rli 

NeA e4gns on Page 76 


