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NBC CELEBRATES 60
Reed Bunzel chronicles NBC's six-
decade history, while Hurricane Heeran
looks back at the “Golden Age of Radio”
and interviews Exec. VP/GM Bob
Mounty about the NBC O&0s.

Page 32, 72

YBPC SALUTE

A triple-barrelled tribute to the Young
Black Programmers Coalition: YBPC
President Tommy Marshall interviewed,
B/U ratings races handicapped, and
WDIA/Memphis 38th anniversary photos
displayed.

Page 64

MIXED POST-ELECTION
SIGNALS FOR BROADCASTERS
Brad Woodward analyzes the probable
consequences of the fall election, with a
tougher Senate and easier House

foreseen.
Page 16

IN THE NEWS THIS WEEK

Lambert WIMZ-AM & FM VP/GM
Garry Wall PD at KLZZ-AM & FM
Jerry Ryan VP/GM at KLZI, Gayle
Shaw VP/GM at KIXS & Kliz
Milton Benjamin President at UPI
Harte-Hanks to sell R&R
Bernie Howard forms consultancy
Bob Wall arrested on sexual abuse
charges
John Reid directs AP Broadcast
Division
® Kipper McGee PD at WRKR-AM
& FM
Mike Preston PD at KWSS
Richard Smith Geffen black music
head
Chris Collins OM at KSFM, Les
Tracy KSMJ OM
Gerry Griffith Sr. VP at Manhattan
Tom Kennedy VP/GM at KXXY
Jim Urie VP at PolyGram
Jay Berman President of RIAA
Don Richman dies
Joe Schwartz VP/GM at WNVZ
John Sebastian forms new
consultancy
Valerie Mcintosh PD at new Gold
KHIH
KLBJ sold for $27.5 million

Page 3, 4, 6, 8, 12

CREATIVE ACCOUNTING FOR
RADIO OWNERS

With drastic tax law changes looming,
broadcasters are scrambling to protect
themselves financially within the new
structure.

¢ceoeQ0900 [ ]

Page 15

TEST ROTATIONS UNDER FIRE

Atlantic VP Lou Sicurezza rebukes
CHR stations abusing test rotations.
Page 58

NEXT WEEK IN R&R

Complete summer ratings scoreboards
for AOR and Gold, plus a CHR summer
book wrap-up.

Newsstand Price $5.00

Bruce Dodge VP/GM at WBYU; Kerry
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Bender Appointed GM
At WHND & WMJC

Tom Bender returns to De-
troit radio with his appointment
as GM of Greater Media's
WHND & WMJC/Detroit. He
has been OM at KOA & KOAQ/
Denver since December 1984.
Prior to that he directed WFAA
& KRQX/Dallas, spent nearly a
decade with WRIF/Detroit
(five years as PD), and was an
air personality at WABX (now
WDTX).

Greater Media Group VP/
Radio Herb MeCord com-
mented, “We set out to find a
person who could combine the
required programming, mar-

Neil, Lindahl Named

Gregg Lindahl

Cox Enterprises has hired
WYAY/Atlanta OM Bob Neil
for the newly created position of
Station Manager for WSB-AM &
FM/Atlanta, effective Novem-
ber 24. Neil had also been Pro-
gram Consultant to all parent
NewCity (formerly Katz)-
owned stations.

Concurrently, Opryland USA
Group PD Gregg Lindahl, who
was named GM for the com-
pany's WKY/Oklahema City

Bob Neil
facility a month ago, will in-
stead be moving to Charlotte to
take over as GM for Cox’s
WSOC-AM & FM. Lindahl.
whose first day on the new job
was November 12, succeeds Lee
Morris, who becomes VP/Mar-
keting & Special Projects for
the Cox Broadcasting Division.
Morris has served nearly 38
years with Cox in all areas of
radio broadcasting.

WSB-AM & FM VP/GM Mike

Atlantic Sets Ganis/

Andrea Ganis

Andrea Ganis has been pro-
moted to Senior Director/Na-
tional Singles Promotion and
Mare Nathan has been ap-
pointed Director/National Sin-
gles Promotion at Atlantic.

Ganis, with the label six
years, was Director/National
Singles Promotion. Nathan was
Director/National Singles Pro-
motion for Atco. Both report to
newly appointed VP/National
Promotion Judy Libow.

Citing Ganis and Nathan for

Nathan Singles Team

Marc Nathan
their knowledge and respect in
the industry, Atlantic Sr. VP
Vince Faraci said, “Each
boasts a great depth of past ex-
perience and has developed
tremendously since joining the
Atlantic/Atco family. Along
with Manager/National Second-
ary Promotion Joe Ilanello, 1
believe we have in place the
strongest pop singles team in
the industry.”
Ganis joined Atlantic in 1980
ATLANTIC/See Page 8

New Cox Managers

Faherty said that AM PD Wait
Williams and FM PD John
Chappell would report to Neil.
Faherty told R&R, “Bob has ex-
perience in programming both
AM and FM stations in three
other-formats in two other mar-
kets — all successfully. Both of
our stations went up this past
book; our effort now is to kick
them up to a higher plateau

COX/See Page 4

Gillette PD
At WHYT

| &

Rick Gillette

After a little over three years
as OM/PD at Duffy’s KSFM
(FM102)/Sacramento, Rick Gil-
lette has been selected to pro-
gram Cap Cities/ABC’s WHYT
(Power 96)/Detroit. He re-
places Gary Berkowitz, who has
turned his full attention to AM
sister WJR. Acting PD Michael
Waite will remain with the CHR
station under Gillette, who
takes over December 1.

President/GM John Cravens
told R&R, “Rick’s coming from
a similar situation where he
took a low-rated facility and
turned it into a doubledigit
monster, and maintained it
book after book. Power 96 is sit-
uated for bigger and better
things with Rick coming to
town.”

Gillette, who was Assistant
PD at KGB/San Diego and an
air talent at KWSS/San Jose,
said, “John and 1 believe
WHYT has the potential to ex-
plode, and we have plans to de-
tonate it together.”

keting, and administrative
skills with a successful track
record in Detroit.”

Bender told R&R, “It's not
every day that you get the op-
portunity to go from program-
ming to GM — and the real ic-
ing on the cake is being able to
go back to my hometown.”

West
Manages

KQKT

Longtime KISW/Seattle GM
Steve West has left to_assume
that post at crosstown KQKT
December 1, when new owner
Shamrock Broadcasting takes
over from Behan. He replaces
Stephen Jacobs, who has be-
come GM and part-owner at AC
KGMG7/San Diego. No succes-
sor for West has been named at
KISW.

West has been a Northwest-
ern radio fixture over the
course of three decades. He was
an air personality at onetime
Top 40 giant KJR in the *60s be-
fore leaving in 1970 to program
KTAC/Tacoma. He was then
PD at KJR sister station
KJRB/Spokane before rejoin-
ing KJR as PD. After a promo-
tion to Assistant Manager at
KJR, he was made GM at then-
co-owned KISW in 1979.

West admits he probably
wouldn’t have left KISW if its
ownership hadn’t changed (Na-
tionwide took over from Kaye-
Smith last month). “But then I
happened to run into (Sham-
rock Radio Division President)
Bill Clark, who has ideas about
doing business, and cares and
feels about people the same way
that I do.”

Asked for his feelings on leav-
ing dominant AOR KISW, rank-
ed third in the market 12+ with
a 7.3 in the summer, for a sta-
tion that has pulled no higher
than a 1.2 in the last five books
West said, “There comes a time

WEST/See Page 4

Wilensky
VP/GM
At WMzQ

WMZQ-AM & FM/Washing-
ton GSM Paul Wilensky has
been promoted to VP/GM for
the Viacom Country combo. He
fills the vacancy left in late
summer by the departure of
Frank Byrne.

Wilensky joined WMZQ as
GSM in February 1985, having
previously been National Sales
Manager at crosstown WASH.
He earlier held Account Ex-
ecutive posts at stations in
Washington and Baltimore.
“I'm excited that Viacom has
given me the opportunity to aid
in the growth of WMZQ,” Wilen-
sky said. “We've realized many
goals in 1986, and the future for
87 looks bright.”
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KFYI STOKES
ON-AIR
CONTROVERSY

Yvonne Olson talks to
KFYI/Phoenix PD Tom
Leykis about his staton’s
sometimes-explosive on-air

confrontations.  Page 53
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Harte-Hanks
To Sell R&R

Harte-Hanks Communications
announced last week it planned to
divest 56 operating divisions, in-
cluding 26 newspapers, three ad-
vertising shoppers, one TV station,
95 cable TV systems, and Radio &
Records, which since Harte-Hanks
Radio was sold a humber of years
ago is the company’s only radio-
oriented operation.

The moves are part of a drive to
concentrate on enterprises that fit
Harte-Hanks’s overall strategic
plans and *‘core business™ areas.
Harte-Hanks Newspapers Presi-
dent Tucker Sutherland is leaving
the company to form a media firm
and plans to bid on many of the
newspapers to be divested.

R&R’s curtent management is
planning to propose a leveraged
buyout of the publication.

LAMBERT WIMZ VP/GM

Stoner Transfers Dodge
To WBYU VP/GM Post

WIMZ-AM & FM/Knoxville VP/
GM Bruce Dodge has transferred
to the same post at Easy Listening
outlet WBYU/New Orleans, ac-
quired earlier this year by Stoner
Broadcasting System. At AOR
combo WIMZ, Station Manager/
Program Director Kerry Lambert
advances to VP/GM. He is actively

seeking his successor as PD.
Stoner President Glenn Bell said,
“We expect the promotions to
enhance the already-strong cor-
porate structure of a growing
broadcasting enterprise while con-
tinuing WIMZ's progress towards
market dominance in Knoxville.”
Dodge joined WIMZ in 1980 after

Duffy Sets Ryan, Shaw As
Phoenix, Austin VP/GMs

Jerry Ryan

Duffy Broadcasting has appoint-
ed Jerry Ryan VP/GM of KLZI/
Phoenix and Gayle Shaw VP/GM
of KIIZ & KIXS/Killeen-Austin,
pending FCC approval of the prop-

purchases.

Duffy President/COO Marty
Greenberg said, “Jerry Ryan
comes to Duffy after nine years
with two other fine broadcasting
companies, He's received excellent
training and exposure to all facets
of the business, and I look forward

fwl =P
_—_

Gayle Shaw
to enjoying the fruits of his success
as our manager in Phoenix."”
Ryan told R&R, 'T'm looking
forward to working and living in
Phoenix, and excited to be involved
with such a young dynamic com-
pany as Duffy Broadcasting.” He
was previously GSM at KTKS/Dal-
las, where he'd been since July
1984, Former stints include sales
positions at WLS-AM & FM/Chica-
£o and WJJD & WJEZ/Chicago.
DUFFY/See Page 6

Howard Resigns At
HNWH To Consuit

Forty-year broadcasting veteran
Bernie Howard, Chairman/CEQ of
Interep’s Hillier, Newmark,
Wechsler & Howard, has announc-
ed his resignation effective Decem-
ber 31 in order to form a consulting
firm specializing in Black radio.

STEINFORT
RETIRES

Reid Upped
At AP

John Reid

John Reid, who has been Sr.
Deputy Director of Associated
Press Broadeast Services and an
Asst. GM of AP since 1984, had
been named Director/AP Broad-
cast Services, He succeeds former
VP/Director Roy Steinfort, who
has retired after a 27-year career
as reporter, broadcast marketing
rep, and senior executive of the

news cooperative,
REID/See Page 6

Bernie Howard
Interep will be his first client.
Howard began his career as New
York Regional Manager for W.S.
Grant & Co., a West Coast radio
HOWARD/See Page 15

serving as VP/GM of WVEZ/Lou-

. isville. His 26 years in the business

include a GM stint at KONO &
KITY/San Antonio and 11 years
with Great Trails as an AE at
WKLO (WCIl)/Louisville, He said
he's excited by the challenge of
managing New Orlean’s only Easy
Listening FM station, adding.
“Since I came to Knoxville seven
years ago, WIMZ has risen to dom-
inate the ratings in its target
demnographic, and for two years
has been ranked among the top sta-

DODGE/See Page €

Benjamin
New UPI
President

Milton Benjamin was named
President/COO of UPI last week,
replacing Maxwell McCrohon, who
had served in the job only a few
months. Benjamin has been Presi-
dent of the management consulting
firm Anderson, Benjamin, Read &
Haney, which had been retained to
advise UPI Chairman/CEQ Mario
Vazquez Rana, who bought the
news service in June for $41 mil-
lion.

Benjamin's career includes four
years asa UPI reporter, as well as
14 years as a reporter, editor, and
assistant to the chairman of the
Washington Post.

Benjamin acknowleded that UPI

BENJAMIN/See Page 6

Garry Wall

Wall PD
At KLZZ-AM
& FM

Garry Wall, PD at Chase CHR
WTIC-FM/Hartford for just over
three years, has become PD at
Edens Broadcasting’s newest facil-
ities, KLZZ-AM & FM/San Diego.
He’ll begin his new assignment at
the Classic Hits simulcast combo
when Edens closes the acquisitions
in December.

President Gary Edens told R&R,
“Garry’s one of the most outstand-
ing young PDs in America. He has
the knowledge, and total respect of
his peers. We view these stations as
great technical opportunities, as
the AM (formerly KOGO, with 5
kow at 600 kHz) can be heard every-
where, and the FM (formerly
KPRI, a Class B at 106.5 MHz) can
be heard as well as any other FM
in town. Combine Garry's talents
with (newly named GM) Bob Bol-
inger and we’ll have a big winner
in San Diego.”

Edens Exec. VP and WRBQ-AM
& FM/Tampa GM Michael Oster-
hout said, “We have a great track
record in hiring great people, and
Garry’s another one to add to the

GARRY WALL/See Page 8

WGCI’'s Wall, Wife
Face Sex Charges

WGCI-AM & FM/Chicagoe morn-
ing man Robert Lounis Harrisen
(known on-air as Bob Wall), 36,
and his wife, Deborah, 28, have
been arraigned in Will County Cir-
cuit Court in Joliet on charges of
criminal sexual assault, criminal
sexual abuse, and unlawful re-
straint allegedly involving the cou-
ple’s 15-year-old female babysitter
in August.

According to Naperville Police
Lt. Mark Robbins, Wall purported-
ly sexually assaulted the girl
August 14 after giving her alcohol
and the substance Ecstasy. Rob-

STUDIO, SIGNAL UPGRADES

McGee Named PD At
WRKR-AM & FM

SRO has hired WEZB (B97)/
New Orleans PD Kipper McGee a5
PD at CHR combo WRKR-AM &
FM/Racine-Milwaukee, upgraded
its 50-kw FM transmitting facilities
with state-of-the-art equipment,
and received an Arizona waiver to
relocate its studios to Milwaukee.

SRO €OO & Director/Broadcast-
ing Bill McMahon told R&R, “Kip-
per’s from Milwaukee, and comes
very highly recommended from
our consultants, Al Peterson and
Gary Guthrie. Grabbing someone
of Kipper’s caliber will put us into
the thick of the competition.”

GM Paula Peden added, “Kip-

Kipper McGee
per’s experience in other markets
McGEE/See Page 6

bins said that on August 22, the cou-
ple allegedly again gave the girl
Ecstasy, as well as LSD, and as-
saulted her. Robbins said the girl
told him that while hallucinating
she had been momentarily hand-

cuffed, but was quickly released.
The babysitter later informed
her parents about the alleged in-
BOB WALL/See Page 4

Preston PD
At KWSS

Mike Preston
KSDO-FM (KS103)/San Diego
PD Mike Preston has accepted the
PD post at Nationwide’s KWSS/
San Jose, beginning November 24.
He leaves the Gannett CHR after
almost four years to fill the vacan-
cy created by Dave Van Stone's re-
turn to Western Cities’ newest ac-
quisition, KLMO/Longmont-Boul-
der, CO.
KWSS GM Jim Smith told R&R,
PRESTON/Sese Page 6




4/RaR FRIDAY, NOVEMBER 14, 1986

Collins, Tracy Appointed
KSFM, KSMJ OMs

Les Tracy

Duffy Broadeasting has promot-
ed KSMJ /Sacramento PD Les
Tracy and co-owned KSFM
(FM102) Assistant PD/MD Chris
Collins to OMs of their respective
stations. They fill the vacancy cre-
ated by Rick Gillette’s departure to
WHYT/Detroit (see Page 1).

VP/GM Jerry McKenna told
R&R, “Rick did a superior job.
While we hate to lose Rick, the up
side of the picture is we have Chris
Collins with us.

“Chris’s five years as morning
personality, plus his involvement
as Asst. PD/MD, have put him
right into the heart of the program-
ming department. As Chris will
continue to do mornings, he won't
have the time necessary for KSMJ.

g

Chris Collins

As a result I'm very happy to pro-
mote Les as well. He will handle
everything pertinent to the day-to-
day operations of our Heart & Soul
station.”

Collins told R&R, “There’s a lot
of new competition here; the mar-
ket is very hot. Our work is cut out
for us to maintain and build on our
dominance. FM102 needs just a bit
of fine-tuning, but as far as air
talent and promotions are concern-
ed, we're stronger than ever.”

Tracy, who has been at KSMJ
for the past six months and is still
the owner/operator of the RockNet
database on CompuServe, said he
was “ready to take charge of
everything to ensure a smooth-
running facility."*

Tom f{ennedy

Kennedy
Upped To
VP At KXXY

KXXY-AM & FM/Oklahoma Ci-
ty GM Tom Kennedy has been up-
ped to VP for the Summit Country
combo. Kennedy joined KXXY in
June 1985 as GSM, was made act-
ing GM in January, and became
GM a few weeks later.

Kennedy told R&R, “This is a
terrific radio station and I'm very
proud to be associated with all of
the department heads and the en-
tire staff roster. They’ve worked
very hard to make KXXY not only
the top station in Oklahoma City
but the top station in almost every
category among Summit stations.”

Morpor
Corporation/3M cartridge

International Tapetronics Corporation/3M

g

machines

ESL X 1S D
combining quick erasing and spli

7

are installed in radio stations around the
world each year than all other manu-
facturers’ cartridge machines combined
... and for good reason. For almost two
decades, ITC equipment has maintained
the standard of excellence in reliability,
audio duality, and long-term cost effec-
tiveness; backed by ITC’s legendary
status as the industry's service leader.

International Tapetronics
Corporation/3M’s professional audio
products include the most complete line
of cartridge machines featuring state-of-
the-art microprocessor based logic for
increased operational flexibility,
reliability and casy maintainability.

B 998 Cartridge Machines, “The Best,”
offering the patented ELSA auto-
matic cartridge preparation feature
which includes azimuth aligning for
maximum phase response
performance

B DELTA Cartridge Machines, “Today’s
Most Popular Cartridge Machines”

B OMEGA Cartridge Machinces,

“Affordable Performance You
Can Trust”’

Jocating into one simple step
B ScotchCart®lI Broadcast Cartridges,
reel-to-reel audio performance

and five times the average life of

its nearest premium cartridge
competitor

B The FB-1 Interface converts an ITC
cartridge machine into a potentially
profitable telephone information
service

3M'’s vast financial and technological
resources have combined with ITC’s
proven commitment for delivering
uncompromising product quality to
insure that when newer technology
emerges, it will come from International
Tapetronics Corporation/3M, “The
Leader in Reliability and Service

Call today for more information and

~-ask about ITC's new lease purchase plan.

In the U.S., call toll-free 800-447-0414,
or collect from Alaska or Illinois 309-
828-1381. In Canada, call Maruno
Electronics, Ltd. 416-255-9108.

International Tapetronics Corporation/3M
2425 South Main Street

PO Box 241
Bloomington, Illinois 61702-0241

Geffen Black Music
Headed By Smith

Richard Smith has been named
to head Geffen’s black music divi-
sion. The 19-year record industry
veteran was previously VP/R&B
Promotion for Arista.

Smith was given no formal exec-
utive title, in accordance with Gef-
fen’s usual practice. He reports to
label President Ed Rosenblatt, who
commented, “There is simply no
one with more experience and ex-

Cox

Continued frc.n Page 3
with superior programming ex-
pertise.”

Cox Exec. VP/Radio Nick Tri-
gony told R&R, “I've been try-
ing to hire Gregg for a couple of
years. I wanted him to come to
KIKK/Housten, but he wouldn't
do it because it was a lateral
move — OM to OM. When I got
this job, and when Lee Morris
decided to step aside to join me
in the corporate area, I knew
who I wanted, and that was
Gregg. He’s exactly what we
need there and we’re both look-
ing forward to great results.”

Neil told R&R, “To be Station
Manager at WSB is just too
wonderful to pass up: It gives
me a chance to move towards
my career goal of being a GM
and to work with two giant sta-
tions with fantastic staffs.”

Neil joined WYAY in Decem-
ber 1984, coming from WSYR &
WYYY/Syracuse, where he had
been OM since March 1983. For
five years previous he worked
at WFLA-AM & FM/Tampa in
programming management po-
sitions. At WYAY, Asst. PD
Dave Foster has been named
acting OM. .

Lindahl told R&R, “I was
very much looking forward to
being GM of the Oklahoma City
properties; it was difficult to
end that relationship. But going
to work for Cox and Nick is a
dream come true. He's a hu-
man dynamo and has a terrific
plan put together. The entire
WSOC team is on a mission to
win, and we'll continue to be
fierce competitors.”

Lindahl joined WSM-AM &
FM/Nashville as OM in Janu-
ary 1983, later becoming Group
PD before being named to
manage WKY. He programmed
KOMA/Oklahoma City between
1980-83, and was MD at
WDGY/Minneapolis from
1977-80.

Richard Smith
pertise in the field of Urban Con-
temporary music than Richard.”

Smith has spent most of the past
ten years with Arista, coming
aboard as Director/Regional R&B
Promotion in 1976 and advancing to
the VP slot in 1981. Before that he
worked for Casablanca, Stax,
United Artists, and Buddah.

Smith told R&R, “Geffen fully in-
tends to staff up and move 100% in-
to the black music area. Right now,
we're formulating plans and get-
ting organized, and then we’ll be
doing what'’s necessary to become
a full-fledged Urban music depart-
ment.”

Geffen’s B/U roster includes
Donna Summer, Jennifer Holliday,
Ray Parker Jr., and the Dazz
Band.

Bob Wall

Continued from Page 3

cidents, which they reported to
police on October 22. A warrant
was issued October 24, and the cou-
ple surrendered to authorities the
following day. Wall was released
on $50.000 bond, his wife on $40,000.

According to a story in the Chi-
cago Tribune, Wall said, “I can’t
make any comment other than I'm
innocent.” At presstime, WGCI
President/GM Marv Dyson report-
ed to R&R that he has decided to
suspend Wall from his airshift
pending the outcome of the case. “I
believe he's innocent until proven
guilfy, and that's the only comment
P'm going to make,” Dyson told the
Chicago Sun-Times. No trial date
has been set.

Lt. Robbins told R&R that the
police have corroborative evidence
in addition to the girl’s testimony.
While acknowledging the possibili-
ty of probation for Wall and his
wife if they are found guilty. Rob-
bins reported that the criminal sex-
ual assault and unlawful restraint
charges are both felonies, with con-
victions carrying 4-15 and 1-3 year

West

Continued from Page 1
in life when you’ve got to look at
a change. I think the change is
going to be healthy not just for
me, but for the people at KISW
also. It's going to create a new,
very competitive commodity in
the marketplace.”

KQKT'’s future format is un-
determined; the Research
Group is conducting a study.
West claims KQKT, which cur-
rently employs a Gold-based AC
approach, has “the best FM sig-
nal in the market.”

prison . respectively, in
the state penitentiary. Criminal
sexual abuse is a misdemeanor in
Tllinois, which could mean a one-
year prison term. However, Rob-
bins said the district attorney is
considering filing several addi-
tional charges, possibly including
Class X felony charges involving
the alleged drugs. A Class X felony
conviction requires a mandatory
prison sentence of at least six
years.

Presently among Chicago’s top-
rated morning talents, Wall
gained national attention when he
joined WGCI in 1979 as the station’s
first white air personality.
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“OH SHEILA”

LOVE YOU DOWN

ALREADY AN R&B
CHART TOPRER
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Jean-Pierre:

@ K.C. ADAMS' has replaced RICK
FLETCHER as PD at KUZZ/Bakers-
fleld, MD as a result of the station's
second programming change in three
months. JBEF WOODS is the new
MD.

® ANNETTE ALVAREZ has been up-
ped to Co-op Advertising Manager at
KTAR & KKLT/Phoenix. Replacing
<her as Director/Community Relations
S CHARLENE PEREZ.

@ JEAN-PIERRE BOMMEL has joined
Capitol Records as Director/Market-
ing & Promotion, International. For the
past four years he was Product Man-
ager, International for RCA Interna-
tional, prior to which he worked for
RCA in Paris for four years as head of
publicity.

Dufty
Continued from Page 3

On Shaw, Greenberg noted, “I'm
particularly pleased to announce
Gayle's position, because it’s the
first GM promotion from within the
Duffy Broadcasting- Corporation.
She has grown enormously during
her five years as GSM at KRZN &
KMJI/Denver.”

Shaw commented, “Austin is a
dynamic young market that I'm
extremely excited to be a part of.
Duffy is looking forward to being a
vital part of the Austin market. I'm
proud to be able to run this
station.”

Dodge

Continued from Page 3
tions in America among its
format.”

Lambert joined WIMZ in 1979 as
morning man after spending five
years at crosstown WKGN, the last
two as PD. He was named PD
when Stoner purchased the stations
in 1980, and was promoted to Sta-
tion Manager in March of this
year. He told R&R, ‘“The only
changes will be in who sits in which
office. WIMZ will continue to
operate as Knoxville’s, and one of
the nation’s, top contemporary
music stations.”

Ron Brandon

® RON BRANDON has joined CHR
outlet WHKW/Fayette, AL, which
serves the Tuscaloosa, AL/Columbus,
MS markets. Brandon was most re-
cently OM at WCAW & WVAF/Char-
leston, SC.

® BROTHER BARE has been named
PD at WZYQ/Frederick, MD. He re-
places KEMOSABI JOE, who is doing
mornings at KHYI/Dallas.

@ CHRIS COLLIER, veteran Country
programmer most recently at wow/
Omaha, is the new PD at KTOM-AM &
FM/Salinas. He has named JEFF IL-
ER Asst. PD/MD.

McGee

Continued from Page 3
makes him a strong candidate to
create some real excitement at
WRKR.”

McGee, who earlier programm-
ed WZOK/Rockford, remarked,
“I'm glad we've got B97 back to
double digits in the latest Birch.
Milwaukee has a lot of good radio,
but is wide open for the right CHR
contender.”

McGee, who begins his new as-
signment November 24, indicated a
call-letter change was being con-
sidered. Current PD/morning
man PD Pat Shanahan will step
down but continue with his on-air
duties.

Preston

Continued from Page 3
“Mike’s appeal comes from not on-
ly being involved at a winning situ-
ation but also his firsthand knowl-
edge of this market. Under his di-
rection we're looking forward to
double digits.”

Preston, a San Jose native, re-
gards his homecoming as “an op-
portunity I just couldn’t pass up.”
He said, “My challenge here is to
take KWSS all the way to the top,
and I will.” He has worked as Asst.
PD/MD at KSFM/Sacramento,
PD at KOKQ (now KMBY)/Monte-
rey, and air personality at
KDON/Salinas. No _replacement
was named at KS103.

Id like fo

“It's irresistible. This will be a

Christmas programming staple for

years and years to come.

(Chuck Blore/Hollywood)

“The first time we 've ever had
listeners request more airplay of
a feature.

ik

Brad Fuhr

® BRAD FUHR has been named PD at
KKRZ/Wichita, a Classic Rock sta-
tion. His programming background in-
cludes WZOK/Rockford and WSPT/
Stevens Point, Wi

@ M. JONES FUQUAY has been nam-
ed GM at WVOT & WRDU/Raleigh-
Durham. Former GM BILL NASH has
moved back into sales at the station
as an AE.

® DENNIS HAMILTON has been ap-
pointed Exec. Manager/Network Sta-
tions for Minnesota Public Radio. He
has worked at KCCMIMoorhead, MN
since 1973, where he was named
Manager in 1978. He has been GM of
KCCM and KCRB/Bemidji, MN since
1982.

® CHARLIE HUFFMAN has joined
KCFX/Harrisonville, MO as Region-
al/Retail SM. He was previously an AE
at WHB & KUDL/Kansas Clty for sev-
en years.

Reid
Continued from Page 3

Reid’s early career included an
ND/OM stint at WJOY & WQCR/
Burlington, VT before he joined AP
in 1974 as a summer vacation relief
staffer. He commented, “Our chal-
lenge is to keep AP in the forefront
of [broadcasting] changes. But the
basic goal of the Broadcast Serv-
ices Dept. is the same as it has
been during Roy Steinfort’s distin-
guished career: to provide out-
standing news coverage and pro-
gramming services to AP's broad-
cast members.”

While Steinfort headed the
broadcast division, AP introduced
AP Newspower and APTV, the
high-speed radio and TV wires;
merged the broadcast desk with
the AP Radio Network; moved AP
Broadcast Services to Washington;
and introduced TV Direct, the first
video news service available to all
TV stations.

‘A great way of saying ‘I Love You'
to a radio audience.
(Don Richman/Hollywood)

"The minute we heard it, we knew it
was right.”
(WKHX/Atlanta)

"The best we've ever heard.”

Irwin Katz

® IRWIN KATZ has been appointed
VP/A&R at CBS Masterworks. He had
been Director/Marketing & Merchan-
dising for RCA Red Seal Records
since 1978, and was previously VP/
Operations for the 68-store Discount
Records chain.

® ANNE KELLY, PD at Reams Broad-
casting AOR WIOT/Toledo, has ad-
vanced to OM, while Asst. PD/Pro-
duction Director KEITH MASTERS
has been named PD. Kelly has been
with WIOT since April 1985, and was
named PD in June of this year. Mas-
ters started at WIOT in 1983 and was
named APD last June.

® SUE RYAN is the new PD at
KYNO/Fresno, where she will also do
morning drive duties. She was previ-
ously PD at KHYL/Auburn-Sacra-
mento.

© SCOTT TOM has added MD duties
to his evening airshift at KGWiPort-
land. The nine-year station veteran
previously worked at KSWB/Seaside,
OR as PM drive/Sports Director.

® WFDFI/Flint, M, has switched from
AC to SMN's “Stardust” nostaigia for-
mat. No staff changes had been made
at presstime.

Benjamin
Continued from Page 3

“has improved less over the past
decade than the media as a
whole.” He added, “Now, UPI has
an owner with the resources and
commitment to make it a world-
wide news and information-gather-
ing service unrivaled in com-
prehensiveness and quality.”

Vazquez Rana said he is convine-
ed Benjamin can “make UPI ab-
solutely essential to our newspaper
and broadcast clients, and will
enable us to become a viable and
profitable company.”

Since its ownership change, UPI
has filled 49 of 51 new editorial posi-
tions worldwide. It suffered a blow,
however, when the New York
Times recently dropped its $1 mil-
lion-a-year contract.

This Christmas, I'd Like To Wrap
Up A Dream For You All will be
heard on radio stations from Nome
to New York, including WHTZ/New
York, KFI, KOST-FM/Los Angeles,
WJR/Detroit, WZGO/Philadelphia,
WIRE/Indianapolis, WHDH/Boston,
KDKB/Phoenix, WOKY /Milwaukee

Robin Sioane

® ROBIN SLOANE has been pro-
moted to VP/Video at E/A. She had
been Director/Video Production for
the past two years, and continues to
be responsible for all aspects of the
label's video operations, including its
Elektra Entertainment home video
imprint.

®JIM SWANSON, former KFRE/
Fresno morning man, is the new OM/
morning man at KQUS/Hot Springs-
Little Rock.
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Armed Forces Radio will air our
show on 400 radio stations in 44
countries and 150 ships at sea.

If you'd like to wrap up the exclusive
radio rights in your markettothe -
very Christmas radio special that
reaches out and gives listeners

great big hugs, please call Beverley
McDonald at:

P.S. PRODUCTIONS

(800) 231-9208 or

(805) 251-4493

(WTQR/Winston Salem)

"Premier Christmas programming.
o Ve ‘re delighted!
(KOST/Los Angeles)

(KIDO/Boise)

“We listened to it once and bought
it for every one of our markets.”
(Sandusky Broadcasting/Denver)

and nearly 100 others...so far.

The exclusive Canadian radio rights
have been wrapped up by
McDonald’s of Canada. And

(a very Christmas radio special)
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Griffith Rises To
Manhattan Sr. VﬁP/A&R

Manhattan Records VP/Black
Music A&R Gerry Griffith has
been promoted to Sr. VP/A&R.
He’ll supervise all pop, rock, and
R&B activities for the label, in-
cluding artist signings, talent
budget administration, and the
pairing of producers with roster
acts.

Griffith continues to report
directly to Manhattan President
Bruce Lundvall, who commented,
“'Gerry has an excellent artist sign-
ing track record and becomes cre-
atively involved with every project
he’s responsible for. He also ex-
hibits ™ great administrative and
leadership qualities.”

Griffith has been VP of Manhat-
tan’s black music A&R department
since the label was formed in
mid-1984. He told R&R, “The
label’s approach has always been

Richman
Dies At 55

Don Richman

Don Richman, President/part-
ner at Chuck Blore & Don Rich-
man, Inc., passed away Saturday
(11/8) following a long bout with
pancreatic cancer, at age 55.
Richman, with Blore, is credited
with creating numerous radio and
TV commercial campaigns, in-
cluding the “Reach Out And Touch
Someone”spots for AT&T, and the
“Remarkable Mouth” campaign.
He also helped create, wrote, and
acted in the syndicated “Janitor”
series of radio station commer-
cials.

Blore told R&R, “He certainly
left a standard for us all to live up
to. It’s such a shame to lose such a
creative genius.”

Richman teamed with Blore in
1968 to create broadcast and retail-
oriented spots for both radio and
television. Prior to this association
he worked in both sports manage-
ment and television writing. He
served as Director/Sports Public
Relations for the University of
Southern California and was PR
Director for both the San Diego
Chargers and Los Angeles Lakers.
He also was the founder and GM of
the Seattle Supersonics, and is
widely acclaimed as being respon-
sible for putting players’ names
on the backs of professional foot-
ball and. basketball jerseys. His
writing credits include scripts for
the “Donna Reed Show.” “Gid-
get,” I Dream Of Jeannie,” “Mod
Squad,” and “The Man From
UNELE."

o

AR,

Gerry Griffith
hands-on, whether breaking new
artists or dealing with unique situa-
tions such as ‘Sun City.’ Bruce
Lundvall and I share a philosophy
of striving to bring great music and
unusual artistry to the public.”

Previously Griffith held A&R
posts at Arista and Motown, and
from 1970-79 worked at Columbia in
sales, promotion, product manage-
ment, and A&R.

Sebastian
Starts
‘High-Tech’
Consultancy

John Sebastian, who shuttered
his previous “New AC” consultan-
cy in August, has announced plans
to open a new firm with a number
of unusual features. First, he will
not visit stations in person — all ad-
vice and information will be dis-
pensed via phone, correspondence,
or computer modem. Second, he
will charge the same price — $500
per month on a one-year basis —
for all stations, regardless of size.
Third, all relationships will be
strictly confidential and will not be
disclosed to trades or any outside
parties.

“I's a streamlined approach
that I would call the first ‘high-
tech’ consultancy where there’s no
travel into the market,” Sebastian
told R&R. “T’ll be available at the
beck-and-call of the PD because I
won't be up in the air. Traveling to
markets is outdated — it consumes
too much time and is needlessly ex-
pensive for the client. There’s no
reason why we can’t do almost all
of our communication either by
phone or through hooking up our
computers.”

The confidentiality, said Sebas-
tian, will assure that “‘the program
director gets all the credit. There’ll
be no attempt to usurp his suc-
cess.” The purpose of the flat fee
“is to make it affordable for any
radio station in any size market.”

Plans are to offer the service on
a market-exclusive basis to AC,
AOR, CHR, EOR (his “Eclectic
Oriented Rock” AOR/AC hybrid
that Sebastian came to call “The
New AC”), and Gold-formatted
stations.

Sebastian claims to have landed
three clients, and expects to sign
many which already employ a
more traditional-style consultant.
He also intends to advise stations
on other consultants and research
devices.

Joe Schwartz

Schwartz VP/
GM AtWNVZ

Joe Schwartz, former VP/GM at
WWDE/Hampton Roads-Norfolk,
has been named VP/GM at Capitol
Broadcasting’s newest acquisition,
WNVZ (Z104)/Norfolk. He re-
places longtime VP/GM Paul
Todd, who is pursuing ownership of
WRFK/Richmond, pending FCC
approval.

President Jim Goedmon re-
marked, “I have known Joe for
several years and have long re-
spected his management abilities
and knowledge of the market.”

“This is an excellent opportunity
to take a good station and make it
number one in the market,” said
Schwartz. “We simply need to fos-
ter and improve our image in the
marketplace, as we've already got
a strong staff on board. (PD) Chris
Bailey and the airstaff will stay in
place.”

Schwartz has worked for CBS in
a number of sales positions, in-
cluding GSM at WBBM-FM/Chica-
go and Midwest Sales Manager for
CBS-FM National Sales.

Atlantic

Continued from Page 1

as Director/National Secondary
Pop Promotion. She advanced
to Assoc. Director/National
Singles Promotion, and was
named Director/National Sin-
gles Promotion last January.
Previously, she held promotion
slots at Infinity and Polydor.

Nathan came to Atco’s pro-
motion staff in 1983, and was
promoted to Director/National
Singles Promotion in 1984. Ear-
lier, he was West Coast Office
Manager for Modern Records
and operated his own manage-
ment firm, Between The Ears.
His previous industry experi-
ence includes promotion posts
at Sire, Bearsville, Casablanca,
and Playboy/Beserkley,

Garry Wall

Continued from Page 3
likes of the Mason Dixons, Randy
Kabrichs, and Bob McNeills of the
world.” Regarding future format-
ting, he would only say, “Our plans
are in the hands of fate and fortune
at this time. We do good radio and
intend to become a strong part of
San Diego. We are simply out to
earn the market's respect.”

A former PD at WMC-FM
(FM100)/Memphis, Wall wouldn't
shed light on his format plans eith-
er. “I can’t evaluate our market
positioning for the facilities yet; I'll
need time to observe the market
first. But it took this type of posi-
tion for me to even consider mak-
ing a move.”

Urie Leads New
PolyGram Sales Team

Jim Urie has been named VP/
National Sales & Branch Distribu-
tion at PolyGram, a newly created
post. He was with CBS for the past
12 years, most recently as Sales
Manager of its New York branch.

Also, VP/National Accounts Jeff
Brody has assumed additional
responsibilities, and H. Peter Vel-
ser and Karen Mattson have been
appointed Director/National Ac-
counts and Director/National Sales
Development, respectively.

This restructuring of
PolyGram’s executive sales team
falls under the jurisdiction of Exec.
VP/Marketing & Sales Bob Jamie-
son, to whom Urie reports. Com-
mented Jamieson, “It’s a profes-
sional and personal pleasure to see
that Jim has accepted the oppor-
tunity and challenge of heading up
sales and branch distribution for
PolyGram.”

Brody and Velser, who was the
label’s Minneapolis Branch Man-
ager, now oversee sales and

GORTIKOV

CHAIRMAN

Berman
President
Of RIAA

Jay Berman has been elected
President of the Recording In-
dustry Association of America. He
assumes the post officially in early
January, succeeding Stanley Gor-
tikov, who becomes Chairman.

Berman has been VP/Public Af-
fairs for WCI in Washington, DC
for"the past six years. Previously,
he operated his own PR/lobbying
firm there, and was Administra-
tive/Legislative Assistant to
former Sen. Birch Bayh of Indiana.
Berman was also Staff Director of
the Senate Subcommittee on Con-
stitutional Amendments.

The RIAA Board of Directors
made the appointment as part of
new strategy to emphasize and ex-
pand its relations with Congress
and other branches of government.
The association’s New York head-
quarters are relocating to Wash-
ington, DC in the spring.

Gortikov, who has been Presi-
dent since 1972, will remain in New
York as RIAA Chairman until his
retirement in 1988 or 1989. On the
new appointment, he commented,
“Mr. Berman has the perfect mix
of political and entertainment in-
dustry experience, and we feel he
is an excellent choice as the new
head of the association. Qur entire
board is impressed with the diver-
sity of his Washington contacts and
experience, and his sensitivity to
the issues that constitute our future
priorities.”

Berman said, “The decision of
the RIAA board to present a
stronger recording industry
presence in the public policy arena,
both domestically and interna-
tionally, is symbolic of a renewed
industry commitment.”

=
)
4 i

Jim Urie

marketing for the expanded na-
tional accounts list. Mattson, who
was Director/Album Sales, over-
sees field sales and branch
marketing activities.

With PolyGram for nine years,
Brody now reports to Urie. Velser
and Mattson, who both joined the
company more than 15 years ago,
report to Brody.

MCINTOSH PD

KHIH To
‘Colorado
Classics’

After a very brief period as a
Transtar Format 41 affiliate,
SRO’s KHIH/Boulder has become
“Colorado Classics, K-High 95,” an
AOR-skewing Gold outlet aimed at
Denver. The station is consulted by
Gary Guthrie. Valerie Mclntosh,
most recently PD for KFYI &
KKFR/Phoenix, will join the sta-
tion as PD on November 21. McIn-
tosh earlier programmed Phoenix
AOR KUPD.

The switch makes KHIH the
third SRO station to adopt a Gold-
based approach recently, following
the change to “Classic Soft Rock”
at KLSQ/Las Vegas and Guthrie’s
Gold format at KZOK/Seattle.
KHIH GM Joe Heslet told R&R, “I
don’t know whether they found
Gary for Denver and decided to do
the format in Seattle also or vice
versa, but I like what he’s done
here in such a short time. We'd like
to see the station be top five 25-54
and skew about 60% male.”

Formerly Boulder’s Classical
KBVL, KHIH has not been a factor
in the Denver market. Now SRO
has obtained an Arizona waiver to
serve the larger city and increased
power to 100 kw. Denver currently
has two Gold AMs, KLSC and
KRZN, with a 3.5 share between
them, but Heslet says this format
will be different. “We’re more
AOR than (AC) KMJI but more AC
than (AOR) KBPI.” To position the
station, K-High runs promos en-
couraging listeners who want to
hear Anne Murray or Barry
Manilow to listen to KMJI and
(AC) KOAQ, and a similar promo
with AOR artists.

Since late October, K-High has
been using board operators to
segue records in what it bills as its
“preview month.” Heslet expects
all the pieces to be in place by

. December 1.

“t




.

NSNS N N NN NI TN TN TSNS TSNS SN

HOSTED BY ] - /

**" The Mutual Broadcasting System has an extra-special holiday treat for your listeners this

Thanksgiving weekend {November 27-30) as James Stewart hosts. Moonlight, Memories &
Milier, athree-hour chronicle of the life and music of Big Band-era legend Glenn Miller. Stewart,
the Academy Award-winning actor who portrayed Miller in the 1954 film biography, The Glenn
Miller -Story, will share his thoughts and reminiscences of this giant of the Big Band leaders,
whose life and career were tragically ended when an airplane carrying him to Paris to entertain
troops during World War |l disappeared.

Stewart’s impressions of Miller's music, in the overall context of the Big Band era, will be
interspersed among many of the songs Miller and his band made famous, including his biggest
hit, “In The Mood” and his theme song, “Moonlight Serenade; among many, many others. Jim
Lange, host of Westwood One’s Encore series, will narrate this special radio event.

Make sure your station is ready to swing into the holiday season with Moonlight Memories &

Miller, exclusively from Mutual. Contact your Mutual Station Rélations representative today in
Arlington at (703) 685-2050, in Los Angeles at {213} 204-5000 or Telex 4396015 WWONE.
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5 Million In Toto

Toto won Crystal Globe awards, signifying career sales of five miliion aibum/tape units outside their home territory. Pictur-
ed at the L.A. presentation are (I-r) Toto’s David Paich, co-manager Mark Hartley, CBS Int’l Sr. VP Bunny Freldus, group's
Steve Lukather, Joseph Willlams, Jeff Porcaro, Steve Porcaro, Michael Porcaro, and co-manager Larry Fitzgerald.

RCA Gives Lou Sendoff

Prior to Lou Reed'’s opening tour dates, he played the Ritz in New York, and was cheered by RCA promotion staffers. Pic-
tured (I-r) are Bulch Waugh, Larry Van Druff, Reed, Alan Wolmark, Mike Becce, Erica Lingerhoim, and Jeffrey Naumann.

Generous Peer Group :

A
1

*“Hands Acrass America” composers Larry Gottlieb, Marc Biatte, and John Carney were presented the 1986 Raiph S.
Peer Award for creative excellence, being cited for their “outstanding work” for “America's hungry.” Pictured (I-r) are USA
For Africa, Hands Across America Exec. Director Marty Rogol, a co-presenter of the award; Carney; Blatte; Peer-South-

ern Organization President and co-presenter Raiph Peer li;
Kragen; and Peer Southern's Allan Tepper.

, USA For AF and co-presenter Ken

Morgan Party

Meli'sa Morgan played the-Ufiiversal Amphitheatre in L.A. recently, with Capitol hosting a party for her. Pictured (i-r} are
Capitol Sr. VP Walter Lee, VP Don Grierson, Morgan, Capitol President Don Zimmermann, CEMA Exec. VP Dennis White,
and Capitol VP Kick Van Hengel. 9
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BEST MAN
IN THE
WORLD

The theme song
from the forthcoming
EDDIE MURPHY movie

THE

GOLDEN
CHILD

THIS YEAR’S ;
CHRISTMAS MOVIE |
SMASH DOESN'T |
OPEN UNTIL
DECEMBER12.
THE FIRST HIT
SINGLE FROM IT
IS READY FOR
PLAYING TODAY.
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i RADIO BUSINESS ' |

TRANSACTIONS AT A GLANCE

TRANSACTIONS

Lady Bird Sells KLBJ
For $27.5 Million

KLBJ-AM & FM/AUSTIN, TX
PRICE: $27.5 million

BUYER: The Chase Group, Anthony
Chase, President.

SELLER: The LBJ Corp., Lady Bird
Johnson, Chairman, Donald Thomas,
President.

DIAL POSITION: 590 kHz; 93.7 MHz
POWER: 5 kw days/1 kw nights; 100
kw at 1725 feet

FORMAT: News/Talk; AOR

BROKER: The Jamar-Rice Co.

WBYR/BUFFALO

PRICE: not disclosed

BUYER: Buffalo Broadcasting Limited
Partners, Garrett Communications,
Inc., and Burbach Broadcasting, Jack
Laubach, Robert Burstein, and Larry
Garrett. Burbach also owns WEYZ &
WCCK/Erle, PA; WXIL/Parkersburg,
WV; WIXV & WBMQ/Savannah, GA;
and WMRN/Marion, OH, and has con-
tracted to sell WKRT & WOKW/Cont-
land, NY.

SELLER: Devine Communications,
Chris Devine, owner. It also owns
KBER/Salt Lake City and KKBR/Albu-
querque.

DIAL POSITION: 107.7 MHz

POWER: 10 kw at 800 feet

FORMAT: AOR

GROUP SALE:

HICKS COMMUNICATIONS
(6 of 8 stations)

PRICE: $20 million

BUYER: Narragansett Broadcast-
ing, John Franks, President. It is a
venture capital firm, and also owns
KHTT & KSJO/San Jose.

SELLER: Hicks Communications,
Steven Hicks, President. It wilf retain
KEYFAM & FM/Austin.

BROKER: Norman Fischer & Asso-
ciates

KAYUTULSA

DIAL POSITION: 106.9 MHz
POWER: 97 kw at 125 feet
FORMAT: CHR

WYNK-AM & FM/

BATON ROUGE

DIAL POSITION: 1380 kHz; 101.5
MHz

POWER: 5 kw days only; 100 kw at
400 feet

FORMAT: Country

KLVI & KYKR/

| BEAUMONT, TX

DIAL POSITION: 560 kHz; 93.3

MHz
POWER: 5§ kw; 100 kw at 480 feet
FORMAT: Country

WXTR-FM/WASHINGTON, DC
(LA PLATA, MD)

PRICE: $14.5 million

BUYER: Broadbased Communica-
tions, Vincent A. Henry, President
Henry is a Rochester, NY attomey, and
the son of NEWSystems President
Ragan Henry, who has contracted to
sell most of his stations.

SELLER: The Dalton Group, William
Dalton, President/GM.

DIAL POSITION: 104.1 MHz

POWER: 50 kw at 500 feet

FORMAT: Oldies

BROKER: Blackburn & Co.

WNDR & WNTQ/

SYRACUSE, NY

PRICE: $6.5 million

BUYER: Osborn Communications,
Frank Osborn, President. It also owns
WMHE/Toledo, OH; WKRZ/Wilkes-
Barre, PA; WTJS & WKIR/Jackson, TN;
and WBGA & WGIG/Brunswick, GA.
SELLER: WN Broadcasting, Robert
Waechsler, President.

DIAL POSITION: 1260 kHz; 93.1 MHz
POWER: 5 kw; 97 kw at 660 feet
FORMAT: Oldies; CHR

f{_ = e

8425 Dunwoody Place
Atlanta, GA 30338

I E. L. Pearce
(404) 998-1100

Live Oak Broadcasting Company

a subsidiary of Love Broadcasting Company

has acquired

KNAN (FM)

Monroe, Louisianna

Sfrom

for

| Hope Communications, Inc.
|

$2,410,000

‘ Our Associates Ernie Pearce and Randy Jeffery
represented the seller in this transaction,
' and assisted both parties in negotiations.

nationwide media brokers

Randall E. Jeffery
7479-C Conroy Road
Orlando, FL 32811
(305) 295-2572

Transactions So Far in 1986‘: $2,671,360,000
This Week’s Transactions: $78,100,000

® KLBJAM & FM/Austin $27.5 milfion
@ Hicks Communications (6 of 8 stations) $20 miflion

KAYUTulsa

KLVI & KYKR/Beaumont, TX

KSAL & KYEZ/Salina, KS
KOEL-AM & FM/Oelwine, IA

WYNK-AM & FM/Baton Rouge

® WXTR/Washington $14.5 million
® DKM Broadcasting (4 of 20 stations) $6.75 milion

|  ® WNDR & WNTQ/Syracuse $6.5 milion

® WBYR/Butfalo price undisclosed

® WFXR/Ravenel, SC $2 million

| & WOKBI/Winter Garden, FL $850,000

* This chart lists transactions announced in 1986. Deals announced in 1985
but completed in 1986 are not included.

WFXR/RAVENEL, SC

PRICE: $2 million

BUYER: Coastal Broadcasting, Inc.,
Richard Glover, President. It also owns
WJITX/Urbana, IL.

SELLER: Sunshine Broadcasting,
South Carolina, Inc., George Silver-
man, President. It also owns
WMGX/Portland, ME and WZID/Man-
chester, NH.

DIAL POSITION: 101.7 MHz

POWER: 1.26 kw at 450 feet
FORMAT: AOR

BROKER: Blackburn & Co., Inc.

KERB & KRBL/

KERRVILLE, TX

PRICE: $1.1 milion

BUYER: Stiles Communications Corp.,
Jerry Stlles, owner. It also is purchasing
KEBQ/Ardmore, OK.

SELLER: Kerrville Radio, Wayne
Dayton and Joe Abernathy, owners.
Abernathy also owns KTON & KTQN/
Belton, TX.

DIAL POSITION: 1230 kHz; 94.3 MHz
POWER: 1 kw; 3 kw at 105 feet
FORMAT: Nostalgia; Country
BROKER: Jack Riley of Riley
Representatives

WOKB/WINTER GARDEN, FL

PRICE: $850,000

BUYER: Champion Broadcasting
System of New York, Inc., Herbert
Hoffman, owner. It also owns
WURN/Brookiine, MA.

SELLER: Lesll Arnold

Schorr, principal.
DIAL POSITION: 1600 kHz

POWER: 5 kw days

FORMAT: Urban Contemporary
BROKER: Norman Fischer & Associ

ates, Inc.
r‘ ]
GROUP SALE: 1
DKM BROADCASTING
(4 OF 20 STATIONS)
PRICE: $6.75 million
BUYER: Independence Broadcast- |
ing Corp., John C. Goodwill and
Peter Sulick, principals. |
SELLER: DKM Broadcasting,
James W. Wasley Jr, President. It
also owns KMEZ-AM & FM/Dallas;
KLZ & KAZY/Denver;, WAOK &
WVEE/Atlanta; WCAO & WXYV/
Baltimore; WAKR & WONE/Day-
ton; WONE & WTUE/Dayton;
KWTO-AM & FM/Springfield, MO;
and KFOR & KFRX/Lincoln, NE.
BROKER: The Mahiman Co.

KOEL-AM & FMm/
OELWEIN, IN

DIAL POSITION: 950 kHz; 92.3
MHz

POWER: 5 kw days/500 watts
nights; 100 kw at 370 feet
FORMAT: AC; Country

KSAL & KYEZ/SALINA, KS
DIAL POSITION: 1150 kHz; 93.7
MHz

LpowEn: S kw; 100 kw at 510 feet

FORMAT: AC; Country

Resort to Telstar (24) $70 milion

Affitiated to EZ (9) $65 milion

Doubleday to Emmis (3) $53 million
Josephson to Saga (6) $39.9 million

Republic to Jacor (5) $34 milion

Mid America to WIN (6) $25 milion

1986 Radio Group Sales

Group One to DKM (8) $59.9 million

Capitol Cities to Encore (7) $38 million

NEWSystems to Panache (4) $28.5 million

Metromedia to Metropolitan (9 stations) $285 million

Blair to Reliance (8) $170 million (estimated) |
Viacom to management (9) $142 million (estimated) |
Outiet to management (4) $75 million (estimated)

Katz to NewCity Communications (11) $68.3 miflion

Great Tralls to President Alexander Williams and partners (9) $25 million

(estimated)
LIN to Heritage (6) $23 milion

Hicks to Narragansett (6) $20 milion

ELF to REBS (6) $15 million
Roden to Holt (6} $10.5 million
Sentry to Sage (8) $9.4 million




Catch the action of the hottest and most exciting talent search in the radio industry.
Sign up as a participating station in the 5th Annual Budweiser. Showdown.

Your discovery of the stars of tomorrow will assure your station stronger community
awareness today. This highly impactful program will build cume, involve your listeners,
and generate extensive visibility in the local press.

So join these winning stations today: WRKS, New York — WBMX-AM/FM, Chicago—
V-103, Baltimore.

Lock out your competition now. Call Diane Linn or
Gene Tognacd at Starstream Communications
(713) 781-0781.

Capctot o Ty
RECORDS Musical

Instruments

PLEASE RECYCLE QUR ALUMINGM CANS  BUDWEISER =KING OF BEERS  «ANHEUSER-BUSCH INC +ST LOUIS




It reaches beyond sight. Into the
imagination. 200 million listen every
week. Three and a half hours every
day. On the road, at work, on the
jogging path, 96% of all Americans
sing its tune, hear its message. That’s
the power of radio. Radio advertising
sells. How do we know? We’ve been
measuring and describing radio audi-
ences so you can turn the power of
radio into money —for over 21 years.
Arbitron. We know the territory.

ARBITRON RATINGS

< 1986 ARBITRON RATINGS
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RADIO OWNERS SCRAMBLE

The Taxman Cometh:
Creative Accounting Booms

The most heralded creative minds in
radio today are working not in the stu-
dio, but in the accounting department.
Faced with the threat of large tax in-
creases next year, wrought by new tax
iegislation, station owners are scram-
biing.

Traders are selling and operators are
restructuring, all with an eye toward
minimizing the bite taxes take out of
their profitability.

"Almost everybody in acquisitions
and divestitures is going wacky,” noted
Bud Wertheimer, President of WBUF/
Buffale. Forgive Wertheimer's hyper-
bole, but the impending changes in
taxes have had a marked impact on the
business of radio.

“f've been involved in a dozen trans-
actions over the past two-and-a-half
months, representing $70 million in as-
sets, where taxes are critically import-
ant,” said Tom Gammon of Americom
Radlo Brokers, the Washington, DC-
based brokerage firm.

120% Tax
Differential Possible

There is unanimity in the financial
community: any company selling a ra-
dio station next year could owe the fed-
eral government as much as 120%
more than they would have paid this
year. "We examined one proposed
purchase that would have netted our
company $31 million in profits,” Werth-
elmer reported. “Accerding to how the
deal was structured, we could have
paid between $9 milion and $21 mil-
lion in taxes.”

Most sources agree that the greatest
impact of the new tax scheme will be
caused by the repeal of the General
Utilities Doctrine. It stems from a 1935
Supreme Court case which heid that a
liquidating corporation could not be tax-
ad on the distribiton of profits to
shareholders.

Double Tax Hit

“The effect of the repeal of the Gen-
eral Utliities Doctrine will be that the #i-
quidation of most corporations will re-
sult in a double tax — once at the cor-
porate level and once again at the
shareholder level,” according to a tax
advisory compiled by Frazier Gross &
Kadiec, Inc., a Washington, DC-based
consuiting firm, and the Washington
law firm Dow, Lohnes & A'hertson.

The tax advisory added that “the
change in the tax rates, when combin-
ad with the repeal of General Utilities
Doctrine, will drastically alter the tax ef-
fect on corporate liquidations.”

Under one scenario oullined by Fra-
zier Gross & Kadlec, a company with
assets worth $100 milion would have
ended up with an after-tax profit of
$76.7 million under the current laws.

“Almost everybody in
acquisitions and
divestitures is going

wacky.”
—Bud Wertheimer,
WBUF/Buffalo

Under the new laws, the after-tax profit
would be reduced to less than $53
million, a difference of almost $24 mil-
lien.

Most tax experts agree it's too late to
try to squeeze any more station sales
in this year with the hope of enjoying
the current, more favorable tax sched-
ule.

However, the more creative financial
planners are utilizing some innovative
techniques that will protect their com-
panies from the full brunt of the tax
changes in the future.

Third Quarter
Earnings
Reports

® Gannett — $689,059,000
{+25%) operating revenues;
$65,530,000, net income; eamings
per share of 81 cents.

® Harris Corp. — $469,400,000
sales; $16.3 milion, net income; eam-
ings per share of 40 cents.

® Heritage — $40.6 millon reve-
nues (+13%); operating cash flow of
$9.7 miion; losses of 20 cents per
share

® Jacor — $7,475,324 revenues:
$455,014 net income; eamings per
share of two cents.

® LIN — $48,428,000 net reve-
nues; $18,898,000 net income; eam-
ings per share of 68 cents.

® Viacom — $233,297,000 reve-
nues; $3,435,000 net eamings; eam-
ings per share of 10 cents.

25 YEARY EXPERIENCE GOFS INTO EVERY SALET
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Partnerships, Sub-$
Corporations Galn Favor

Experts in the communications fieid
have pointed to two metheds (or "ac-
tion steps” as Americom's Gammon
likes to call them} — liquidation of cor-
perate assefs into a limited partmership,
and fransfer of the company from
Chapter C to Sub-Chapter S status —
that have gained popularity in recent
months.

Under the first scenario, liquidation to
a limited partnership, a corporation cre-
ates a “taxable event” in 1986, locking
the company into the 20% capitai gains
rates that are now in effect. Under this
scenario, shareholders — and not the
corporate entity — would have to pay
the tax, and would avoid the double dip
of the new regulations.

The tax benefits of the second scen-
ario — liquidation of a Chapter C cor-
poration into Sub-Chapter S — ciosely
resembie those of the first: taxes are
paid, not at the corporate level, but at
the personal level by shareholders.

More Options
For Smali Companies

Tax experts caution, however, that li-
quidation to Sub-Chapter S has imita-
tions that may preclude some com-
panies, particularty larger concems,
from enjoying its benefits. “The drop to
Sub-Chapter $ is not a panacea,” Gam-
mon stated, pointing out that only com-
panies with one class of stock, fewer
than 35 shareholders, and no subsidi-
aries are permitted to utilize the classifi-
catien.

On the whole, larger companies “are
just going to have to tough it out,”
Gammon concluded. Most of the relief
currently under consideration will
benefit small-to-medium sized com-
panies.

Very small companies. however,

company” — thatis, with assets of less
than $5 milion and 50% of its stock
held for "a substantial period"” by fewer
than 11 shareholders, according fo
most definitions — has until Jan. 1,
1989 to sell its assets while enjoying
the current tax schedule.

Careful Planning Critical

The bottom line, all experts agree, is
for every station owner to immediately
set his accountants or financial plan-
ners to the task of exploring alterna-
tives such as those described. Several
firms, including Frazier Gross & Kad-
lec, now offer special services tailored
to the new tax scheme, and could be
tapped for expertise.

“People who are used to doing their
homework on this issue now have a dif-
ferent, and more challenging, kind of
homework to do,” concluded Frazier
Gross VP Jack Kane.

Howard
Continued from Page 3

rep. After a stint as New York
Sales Manager for Forjoe & Com-
pany, he became President of
Stars National, Inc. in 1952. Four
years later he formed his own
radio rep firm, Bernard Howard &
Co., specializing in Black radio. In
1969 he sold the company to Son-
derling Broadcasting. It was then
sold to Viacom in 1979 and to
MeGavren Guild in 1982. His firm
merged with Interep’s Hillier,
Newmark & Wechsler to form Hil-
lier, Newmark, Wechsler & How-
ard

“This is a turning peint for me
professionally,”” Howard com-
mented. “After all these years hav-
ing been directly involved in Black
marketing, I would merely be

have more flexibility in ing their
tax situation. A "small, closely held

Reporting Transactions

To have a radio station transaction
listed in R&R, broadcasters and
brokers shouid contact the R&R Wash-
ington Bureau (202-662-7484) as
soon as detalls are available. Sale clos-
ing photos and broker news, such as
personnel and office announcements,
are also welcome.

changing the focus of my work
from selling to consulting, and of-
fering a muchneeded service to
broadcasters and advertisers
alike.”

Interep President Les Goldberg
said, “Bernie has contributed to
the success of HNWH and Iam
glad that Interep will continue to
have a working relationship with
him.” Interep Chairman Ralph
Guild added, “I look forward to
working wth Bernie in our new
client/consultant relationship.”

CALL SIGN CHANGES

Albuguerque, NM KOB-FM to KKOB-
FM (effective 10/28)

Atuquerque, NM KOB to KKOB
(10728}

Alexander City, AL WRFS to WSTH
(10/31)

Alexander City, AL WSTH to WSTHFM
(10/31)

Algoma, W1 WOMA {new, 11/5)

Austin, TX KLQT to KKMJ {11/7)

Brewer, MA WMLI to WGUY (11/17)

Charlotte Amalie, VI WSTT to WSTE
(requested)

Crestad Butte, CO KIEG to KBUT
(11/10)

Elloree-Santes, SC WMNY to WGZS
(12/17)

Ennis, MT KKMT (new, 10/29)

Fort Campbell, KY WABD-FM to WCVQ
(requested)

Gaithersburg, MD WMTG to WMET
(11/4)

Gladstone, Ml WWIA to WWTM (11/3)

Greensburg, PA WXVX to WNVU
(10/29)

Harmiin, TX KRRS to KWZD (10/28)

Hanford, CA KLTK to KCLQ (10/27)

Harbor Beach, Ml WWTM to WFMM
(10124)

Healdton, OK KZEA to KTYX (11/4)

Huntingdon, TN WPBE to WHZZ-FM
{requested)

Ketchikan, AL KGTW (new, 10/29)

Lompoc, CA KXCC-FM to KBOX {11/1)

Luray, VA WQAA to WYFT {requested)

Melbourne, FL WYRL to WMMY ({re-
quested)

New Bern, NC WAZZ to WIKS (re-
quested)

New Bem, NC WWMG to WSNQ (re-
quested)

New Bem, NG WRNB o WLOJ (11/3)

Newport, OR KNPTFM to KYQT
(11/10)

Palmer, Al KUZN (new, requested)

Pikeville, KY WJSO {new, requested)

PFittsburg, TX KXAL-FM (new, re-
quested)

Piacenville, CA KTLL (new, 11/4)

Pompano Beach, FL WBSS to WWHR
(12/8)

Ravenswood, WV WRAU (new, 11/4)

Riverside, CA KSLD {new, requested)

Southwest City, MO KCTE to KLTK {re-
quested)

St. Johns, Ml WLNZ to WWSJ (re-
quested)

Strasburg, VA WESI (new, 11/4)

Topeka, KS KSKX to KEWI (11/4)

Tullahoma, TN WCWY to WKQD
(11/185)

Tullshoma, TN WKQD to WKOD-FM
(11/15)

Westfield, MA WNNZ (new, requested)

Wichita, KS KNNN to KICT (11/4)

Wichita, KS KICT to KICT-FM (1174}

Radio’s blue-chip
broker for

Major and Medium
Markets.

New York: 914-779-7003
Bob Biernacki Bob Mahlman
Josh Mayberry

California: 619-341-0855

Lou Faust

]

THE MAHLMAN COMPANY One Stone Place, Bronxville, NY 10708/73-981 Highway 111, Palm Desert, CA 92260 ’
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HOLLINGS, MARKEY LIKELY CHAIRMEN

WASHINGTON REPORT

Radio’s Election Outcome:
Tougher Senate, Looser House

Last week’s election appears likely to have a mixed
impact on radio’s fortunes in Congress over the next two
years. Democratic control of the Senate by a 5545 seat
margin bodes ill for further deregulation, especially Fair-
ness Doctrine reform. But the guarantee of a new House
Telecommunications Subcommittee Chairman offers hope
for a break in a longstanding stalemate on broadcast

issues in the House.

It's a virtual certainty that Sen.

Ernest (Fritz) Hollings (D-SC)
next week will be named Chairman
of the Commerce Committee,
which oversees broadcasting. He
takes over from John Danforth
(R-MO), who had little impact on
the industry during his short ten-
ure. A\
As Commerce Chairman, Holl-
ings becomes the Senate’s key
communications player. The pan-
el's Communications Subcommit-
tee is largely ceremonial, with
most real work done at the full
committee level. Subcommittee
Chairman Barry Goldwater
(R-AZ) is retiring, and Hollings
may take over the subcommittee
chairmanship, also.

Moderate Hollings
Befriends Fairness
Doctrine

Hollings’s communications coun-
sel, Tom Cohen, describes his boss
as “‘middle of the road.” While sup-
porting the broadcast deregulation
bills that have passed the Senate in
recent years — only to die in the
House — Hollings is also a firm
supporter of the Fairness Doctrine,
political broadcast rules, and the
multiple and cross-ownership
rules.

“‘He’s cautious about dereguia-
tion,” said Cohen. “He wants to
make sure competition truly ex-
ists” before handing more free-
doms to the industry. Cohen de-
clined to forecast what issues will
get top priority in 1987.

FCC Faces
Democratic Congress

Democratic control of the Senate
may translate into rougher treat-
ment of FCC Chairman Mark
Fowler on Capitol Hill. One con-
gressional staffer said the power
shift could make the Commission
more ‘“risk-averse.” As he put it,
“They won’t have the luxury of a

¥y ‘F‘

Ernest Hollings

Republican Senate to save their
butts when they go too far.”

On First Amendment issues,
RTNDA Exec. VP Ernie Schultz
said it’s “too early” to make pre-
dictions: “‘Let’s wait and see who's
sitting in what chair.” Noting that
even a GOP Senate was unable to
chip away at the Fairness Doc-
trine, he added, I think we have a
better chance in the courts.”

Wirth Out Of Picture

The leadership picture in House
communications policy making is
less clearcut. After six years as
Telecommunications Subcommit-
tee Chairman, Tim Wirth (D-CO)
gave up his House seat to run for
the Senate. Despite opposition
from Colorado broadcasters, who
view Wirth as an enemy of deregu-
lation, he eked out a 16,000-vote vic-
tory in the race to succeed retiring
Sen. Gary Hart (D-CO). Wirth isn’t
expected to seek a Commerce
Committee seat in the Senate, or to
remain active in broadcast issues.

Three Emerge
As Contenders
To Succeed Wirth

Based on their seniority on the
full House Commerce Committee,
three men have emerged as possi-
ble Wirth successors. as subcom-
mittee chairman. The current
frontrunner is Rep. Edward Mar-
key (D-MA), who now chairs the
Energy Conservation & Power
Subcommittee. Most recently,
Markey expressed outrage at the
FCC’s attempt to end minority
preferences, calling the move “a
shock and an insult.”

Other possible replacements for
Wirth, neither current members of
the subcommittee, are Reps.
James Florio (D-NJ)' and Phil
Sharp (D-IN). Florio chairs the
Commerce, Transportation &
Tourism Subcommittee, while
Sharp heads the Subcommittee on
Fossil & Synthetic Fuels.

Who finally gets the job may de-
pend largely on how the subcom-
mittee survives an expected Com-
merce Committee reorganization.
In addition to broadcasting, the
panel has jurisdiction over con-
sumer protection and finance, in-
cluding the hot issue of corporate
takeovers.

R

Ed Markey

Possible scenarios include cut-
ting back the subcommittee to tele-
communications only, or abolish-
ing it entirely and folding it into
another panel.

Markey Called Flexible,

Constructive

Scott Johnson, legislative aide to
subcommittee member Al Swift
(D-WA), predicted that Markey
would be a more “flexible, con-
structive” chairman than Wirth.
He said that, on his Conservation
Subcommittee, Markey has shown
a willingness to “fight on issues,”
giving opponents a chance to make
their case.

Wirth’s style has been more aut-
ocratic, using his power to com-
pletely block legislative -proj
he opposes, notably broadcast de-
regulation.

Johnson predicted that, whoever
becomes chairman, several issues
are likely to “boil up relatively
quickly,” among them “more in-
tensive” oversight of the FCC;

elimination of the comparative re-
newal, NAB’s top legislative priori-
ty, Swift’s anti-trafficking propos-
al; preservation of minority licen-
sing preferences, which the FCC is
trying to eliminate; and possible

. “backlash” against the Commis-

sion’s easing of licensee ‘“‘charac-
ter” qualifications.

o

James Florio

“He’s cautious about
deregulation.”
—Hollings Counsel
Tom Cohen

Copyright Jurisdiction
Falls To Biden

The elections also brought a
shakeup in the Senate committee
that handles critical copyright is-
sues such as audio home-taping
and TV music licensing Sen. Jo-
seph Biden (D-DE) will take over
from Strom Thurmond (R-SC) as
Chairman of the Senate Judiciary
Committee. And it’s unclear
whether the Copyright Subcommit-
tee, formerly chaired by Charles
Mathias (R-MD), who retired, will
be abolished.

NEWS BRIEFS

NTIA Studies AM
Stereo Marketplace

The federal agency that advises the
White House on communications pol-
icy has launched a survey of AM radio
stations to determine whether the mar-
ketplace has adopted a de facto AM
stereo standard.

Assistant Commerce Secretary Al-
fred Sikes said the survey is ™a critical
element in our study of marketplace ac-
ceptance of the competing AM stereo
systems.” The study is being con-
ducted by the National Telecommuni-
cations and Information Administra-
tion (NTIA), which Sikes heads.

NTIA is seeking information from AM
stereo stations, as well as those who
haven't adopted the technology. “We
hope to get an accurate picture of past,
present, and future marketplace ac-
ceptance of these systems,” Sikes ex-

plained.

“Prompt marketplace acceptance of
AM stereo is an important step toward
improving the overall sound quality of
AM radio,” Sikes added. Since taking
office earlier this year Sikes, a former
Missouri radio broadcaster, has taken a
keen interest in the growing movement
to rescue the AM band.

Other Key Developments:

* Denial of an “equal opportunities’
compilaint against KABC/Los Angeles
by a former U.S. Senate candidate has
been upheld by the FCC.

* NAB has chosen “Broadcasters
... Serving Local America” as the
theme for its annual convention, to be
held next March 28-31 in Dallas. An-
other convention theme will be next
year's celebration of the U.S. Constitu-
tion‘s 200th birthday.

ELECTIONEERING — NAB hosted an el

politicos.

cil of Young Political Leaders.

C i C

Also last week, NAB's Br

{BCRC) heard from Sen. George Mitchell
(D-ME), who quarterbacked his party's recapture of the Senate last week as Chairman of the Senate Democratic Cam-

lection-night reception for young politicai leaders from 30 nations, as wellas |
ing the group were former State Department spokesman Hodding Carter and
FCC Commissioner Mimi Dawson. They are Executive VP and Secretary General, respectively, of the American Coun-

paign Committee. Mitchell (left) Is shown with BCRC Co-chairman Gary Capps, Capps Broadcasting, Bend, OR.
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Republic

Radio Sales

Growing in the best tradition

Since becoming a Katz Radio Group Company
Republic Radio Sales has:

s Doubled its sales staff across
its 13 sales offices

= Tripled its research staff, expanding its research
systems and sales support services

= Quadrupled its client roster
= Joined the No. 1 billing unwired rep network

= Acquired full resources of the
Katz Radio Group

Republic Radio Sales

A Katz Radio Group Compamy
One of The Best
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Put Your Name
On The Street

Whether it be South Street, where all the hippies meet; E Street, where
sparks fly; or Lonely Street, the location of Heartbreak Hotel, you can now
buy your own street sign from almost any of the most famous streets in
American music through the Chicago-based What's YOUR Sign? com-
pany.

And if, say, Dead End Street wouldn't make a fabulous addition to the
bar, den, or office of any loyal Kinks fan, you can also personalize these
24" x 6" metal, reflective green street signs with your own name or any
other message of up to 11 letters. All signs sport white lettering and the
standard abbreviations for Street, Lane, Place, Terrace, etc.

The promotional potential of these items, which have holes for flush
mounting and optional wing brackets, is limited only by your imagination.
Each sign retails for $24.95, and quantity discounts are available. For addi-
tional information, contact the firm at (312) 341-0057.

WHAT'S NEW

Executive Etiquette

Ski Speedometer

Whether you're traveling downhill or cross-country, this skier's
speedometer uses a free-spinning Lexan wheel to track your progress
and a built-in microprocessor to calculate highest speed attained,
average speed, distance traveled, and elapsed time. And its accuracy
rate falls within two percent.

All data is displayed on the gadget's LCD readout in either U.S. or
metric units and is retained in the unit's memory until manually cleared.
With a total weight of four ounces, the skier's speedometer attaches
easily via foam tape to the rear of your ski, where it can be activated by
“the touch of your ski pole.

Fully operational in temperatures up to 40 degrees below zero (Fah-
renheit), the skier's speedometer will not affect balance or weighting. Re-
quiring three A76 watch batteries, the item is available from the Ham-
macher Schlemmer Cataiog. Price: $64.50.

Good manners are a combination of
common sense and consideration for
others. They may also be the thread
upon which hangs the success or fail-
ure of a career. Etiquette not only det-
ermines a company's of an executive's
image, but also affects employee
morale.

Other than in telephone conversa-
tion, perhaps nowhere is executive eti-
quette more important than at a busi-
ness lunch. Here, according to efi-
quette expert and author Letitia Bald-
ridge, are the social rules that govern
this potentially deal-breaking meai tak-
ing. Maybe you and your employees
are already known for your mastery of
the social graces, in which case you
may peruse the following with amuse-
ment (or refer to it for settiing basroom
bets).

To begin with, the person who sug-
gests “let's do lunch” is responsible for
setting the time and date, choosing the
restaurant, reserving a table, and
reconfirming with both the restaurant
and guest.

One Drink Minimum

Never order more than one drink be-
fore lunch and two drinks before din-
ner. Even if you don't drink, as host
you should offer your guests the
privilege.

Allow the waiter to take your guest's
orders before your own. Wine should
be ordered either in bottles or separate
glasses only after your guests have se-
lected their entrees and according to
their preference for white or red.

In these days of controlled expense
accounts and a soon-to-be lessened
tax deduction, guests should never or-
der the most expensive thing on the
menu. Guests and persons lunching
with a corporate officer of a lower rank

CONCERT PULSE

LW TW ARTIST
GENESIS

NEIL DIAMOND
ELTON JOHN

BILLY JOEL

VAN HALEN

zz TOP

BOB SEGER
JOURNEY

STEVIE WONDER
KENNY ROGERS
WHITNEY HOUSTON
HUEY LEWIS & NEWS
NEIL YOUNG &
CRAZY HORSE
ACIDC

DAVID LEE ROTH
CINDERELLA
ALABAMA

MOODY BLUES
RUN-D.M.C./WHODINY
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19 20 38 SPECIAL

The CONCERT PULSE 1s a weekly
computerized report ranking each artist by
Ineir average box office gross reported per
venue Courtesy of POLLSTAR. a publication
of Promoters’ On-Line Listings. (800) 344-
7383. or In Caiifornia, 1209) 224:2631
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should never start the business discus-
sion. It is the host's responsibility to in-
itiate such conversation after approxi-
mately 15 minutes of “small talk” have
elapsed, giving everyone time to relax
and know each other better.

If you smoke, wait until everyone has
finished dessert and then ask permis-
sion. Don't use your piate as an ash-
tray, either. If you smoke & cigar, ask
permission from those at the surround-
ing tables before lighting up.

Lipstick Traces

Women shouid blot their lipstick
twice before approaching the table, so
as not to leave unappetizing prints on
glasses or cups. Under no circum-
stances should makeup be applied at
the table.

Bacon, french fries, and firmly-
cooked asparagus may be eaten with
the fingers. Chicken may be picked up
with one hand only, after the majority of
the flesh has been cut away with uten-

Edited by Don Waller

sils. Everything else should be eaten
with a knife.and fork. Cutting an entree
entirely into bite-size pieces is strictly
for children. Sopping up sauce with a
piece of bread is permissable only after
tearing off the bread and impaling it on
your fork first.

Upon finishing a course, place your
utensils next to each other in a vertical
position, fork tines or spoon bowl
down. This tells a properly trained
server you are finished eating.

Don't place your elbows on the table
while eating, although it's all right to do
so between courses. Don't punctuate
your gestures with your utensils, and
don't use a toothpick at the table,
either.

If you should fail to live up to these
standards or perform a faux pas such
as dropping an item while transferring it
from the serving platter to your plate,
quickly turn the episode into a seif-
deprecating joke — before everyone
else does. Bon appetit!

Booster

Remote Control

As all good couch potatoes — and couch tomatoes — know, all

remote controls are not created equal: Some have to be aimed with near
marksman-like accuracy. Others have such limited range that they can be
considered remote controls in name only.

Now, thanks to Steve Wozniak of Apple computers and US Festival
fame, there's “Tyrone,” an inexpensive, compact powet booster that not
only allows you to operate any infrared remote control unit from any-
where in the room, but also completely eliminates the need to aim the
unit.

Measuring 1%" by 2%" by 3%" and weighing less than four ounces,
*“Tyrone” attaches in seconds without tools. The unit operates on a sin-
gle nine volt battery and sports an LED indicator to let you know whether
it's working. With a retail price of $25, “Tyrone” is available via the
Sharper Image catalog.

Scented Snapshots

imagine those photos you took on your last vacation smeliing ke a
forest of pines, or those family Thanksglving portraits you take every year
smelling like a freshly roasted turkey with all the trimmings. The possibiiities
are almost endless, thanks to a "fragrant photos” process recently
developed by New York-based Scentronics Industrles.

As reported in the Wireless Flash radio news service, the process
uses a special night-light that iluminates a photo while simuttaneously
releasing a fragrance. Although the company claims it can duplicate any
smell via its giant "“fragrance library,” right now the scented snapshots
available are limited to a picture of a baby’s room that smells like baby
powder, a snapshot of a bubblegum machine that smells like bubblegum,
and a romantic photo of a man and woman that smells like musk.
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 Why Edens Broadcasting
chose a rep instead

of a conglomerep.

By Gary D. Edens. President and Chief Executive, Edens Broadcasting
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Gury Edens (left). shown with Jerry Schubert. President. Eastman Radie

We pride ourselves on broadcasting
quality programming. and needed a rep that
knew how to sell more than just numbers.

Eastman captures the unique character of
our stations—without reducing them to mere
statistics in a ratings book.

Eastman tells the whole story.

We've got nothing against numbers, but
our award-winning stations have personalities
and formats that stand out in a sea of
statistics.

KQYT in Phoenix pioneered the easy
listening format. KOY, Phoenix, has won
more news awards than any other Arizona
station. Tampa’s WRBQ launched the
Morning Zoo” becoming one of America’s 10
most admired stations. In Richmond, WRVA
is celebrating its 40th year with the same
morning man. And Richmond’s WRVQ
dominates the contemporary format with its
200,000 watt signal.

EASTMAN

These are stories worth telling. and
Eastman makes sure they’re told.
Eastman sells radio. Only radio.

A lot of reps use radio sales as a training
ground for TV. Not so at Eastman.

Their reps specialize in radio—only radio.

Theyv take the time to get to know our stations.

earning a high share of national dollars by
selling the quality that numbers alone can't
reach. In Tampa, for example. Eastman just
produced the highest single month of national
billings 1n that station’s history.

Eastman treats us like family.
Eastman’s never let us down by treating

radio time as commodity trading. They're big,

but they don't sell “supermarket-style” like
those conglomereps. They treat us like family.

We've grown with them. and we're
growing because of them. As long as they
keep that momentum going, it’s Edens and
Eastman forever.
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SEE THE SMASH NEW WORLD PICTURE.

HEAR THE MUSIC ON A&M RECORDS
AND BASF CHROME TAPE rm

RECORDS

€1986 ASM RECORDS INC. ALL RIGHTS RESERVED

it was a big week at Black Rock. Besides
the debut of the “Boss Live," rumors about
the sale of CBS RECORDS were running
rampant at the beginning of this week, fueled
by the presence of people who looked like
financial evaluators. But CBS founder
WILLIAM PALEY reportedly was adamant that
the division should not be sold, and staffers
were breathing somewhat easier by Tuesday.
They were also waiting to hear what word
might emerge from the company’s monthly
board meeting Wednesday (11/12).

Meanwhile, CBS has completed the $125
million sale of its music publishing division to
CHARLES KOPPELMAN, MARTIN BANDIER,
and STEPHEN SWID, whose partnership is
now known snappily as SBK
ENTERTAINMENT WORLD. The buyers of
CBS SONGS have also signed a separate,
four-year deal with CBS RECORDS to
administer whatever future copyrights the label
acquires in the course of signing and
developing artists.

J. WALTER THOMPSON has signed a
multi-year agreement for full national service
with BIRCH RADIO, becoming effective with
the summer '86 survey. JWT VP/Media
Research Director BOB WARRENS said, “J.
Walter Thompson has always encouraged a
competitive media research environment. We
have been watching with interest the progress
being made by Birch Radio and | am pleased
to report that Birch service has passed our
preliminary evaluations.”

RELIANCE, which has recently acquired
the assets of BLAIR, is rumored to have come
to the decision not to sell off the radio stations
{as many have suggested).

From Nashville we hear that COMPLEAT
RECORDS is picking up the ADVANTAGE
label from MICK LLOYD, complete with its
three artists. Compleat President/CEO
CHARLIE FACH says Advantage, like
Compleat, will be distributed by POLYGRAM.

Also along Music Row, the divestiture of
co-owned businesses by the OAK RIDGE
BOYS continues while their SILVERLINE-
GOLDLINE publishing company is about to be
purchased by MEL TILLIS's MUSICPLEX
group.

What major West Coast record label
President reportedly has held several

| discussion with both partners of an L.A.-based

syndication company, with all three interested
in a possible takeover? Stay tuned .

WNEW-FM/NEW YORK's new morning
man is 16-year station vet/midday man DAVE
HERMAN, who's returning to the shift he did
for many years until 1982. Weekender RAY
WHITE has been upped to middays, while
former morning cohost MARK McEWEN wilt
be handling parttime.

STREET TALK

New to Classic Rock KLSX/LOS
ANGELES: morning man KEN NOBLE, from
crosstown KFl & KOST, and PM driver
DAMION, onetime PD at rival KLOS and most
recently wakeup host at KKCY/SAN
FRANCISCO.

Digital audio tape (DAT) will be the hot
topic in Vancouver next month (12/11}, when
music industry heavies meet with officials from
Japan's Electronic Industries Association. And
we are talking heavy, with scheduled
attendance by CBS's WALTER YETNIKOFF,
CAPITOL/EMI's BHASKAR MENON, WARNER
BROS.’ MO OSTIN, CHRYSALIS's CHRIS
WRIGHT, JAN TIMMER of POLYGRAM, and
NESUHI ERTEGUN of WEA INTERNATIONAL
— among others. They want protection
(preferably legislative) against the master-
quality home taping which they say DAT's
introduction will brirlg. The Japanese want-
labels to-make their music available for DAT
software.

From San Antonio we hear that soft AOR
KESI has been sold for $9 miltion to a group
consisting of JOHN HIATT (who's stepped
down as VP/GM of crosstown AOR KISS), and
a venture capital group from San Francisco.

The Smithsonian Institution appears set to
acquire FOLKWAYS RECORDS, a label ~
concentrating on international ethnic and folk
recordings. Folkways's founder, MOSES
ASCH, died last month at the age of 81 but
agreed to the transaction last summer.

Last week we mentioned that RICHARD
SMITH will be heading up GEFFEN's Black
Continued on Page 22

The Boss Box

A few “BRUCE SPRINGSTEEN/Live
1975-85" box facts, according to
COLUMBIA sources:

¢ The first shipment included 1.5
million units (five albums, three
cassettes, or three CDs per unit).

¢ The boxed set consumed 773,000
pounds of vinyl and 172,000 miles of”
cassette tape (enough to circle the earth
seven times).

e Over 1 million pounds of paper was
used to print the picture booklet alone.

o If all the units were stacked iri one
place it would take storage facilities equal
to five football fields to house them all.

Prices for the boxed sets are running
from $19.98 to $28.00, depending on
location. Sources indicate this represents
an initial net billing of well over $30
million for Columbia. Merry Christmas,
LAWRENCE TiSCH (and to you too,
Bruce!)

Great talent’s hard to find!

. But it doesn't have to be.

TALENTMASTERS

1554 Pinecreek Way ¢ Woodstock, GA 30188 » (404) 926-7573
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STREET TALK

Continued from Page 20

Music Department, moving over from ARISTA.
What we didn't say was that Smith left Arista
2% years ago, and TONY ANDERSON
currently is VP/R&B there. More details on
Page 3.

Let's get the name straight! DALLAS
COLE, who is leaving the VP/GM seat at
WKTI/MILWAUKEE for VP/VH-1 (as reported
last week), is going to drop his radio name
“Dallas” — and will now be known simply as
JEFFREY ROWE.

With KIPPER McGEE leaving B97/NEW
ORLEANS to program WRKR/RACINE-
MILWAUKEE, EZ VP/Programming DAN
VALLIE is looking for a killer replacement.
Could that “killer” already be “rolling” around
the hallways at B97?

As the original artwork from the 1985
Cartoonists’ Thanksgiving Day Hunger Project
(“Comic Relief”) is set to be auctioned off
November 25 at the United Nations, event
organizers are preparing for a repeat
performance later this month. This year's
project, spearheaded by cartoonists JIM
DAVIS, LYNN JOHNSON, and MORT
WALKER, is attempting to surpass the
$50,000 raised in 1985. All proceeds will be
used to combat hunger and homelessness in
the U.S. For more information call (213)
556-1812.

AOR KKDJ/FRESNO is threatening legal
action against crosstown Gold KLCY. Seems
KLCY wake-uppers DON FISCHER and DEAN
OPPERMAN, who. recently jumped ship from
KKDJ, are airing a “Breakfast Club” featuring
an “Aunt Penny” character — which KKDJ
claims it has proprietary rights to. KLCY GM
EDWARD HOYT says he has “taken the
posture, under advisement of attorneys, to
simply wait and see what KKDJ does next.”
Hoyt also points out that DON McNEIL aired
the first “Breakfast Club” in the early 1930s,
and says “if anyone has the rights to the
concept it is he.”

In other legal action, it looks like a $1
million lawsuit against WNVZ/NORFOLK
Morning Zoo Masters COREY DEITZ and PD
CHRIS BAILEY is the result of the pair being
good samaritans at the expense of a judge’s
ego. According to local newspapers, the
plaintiff is General District Court substitute
Judge W. BRANTELY BASNIGHT lll, who
ruled in favor of destroying two dogs who had
become public nuisances. Deitz and Bailey
took up for the “underdogs,” brought public
pressure to bear, causing a reversal by
another judge. Basnight is charging the
dynamic duo with slander and libel. “No
comment” from station management.

What Chicago sports personality was
suspended for two days for alleged female
posterior posturing (aka, pinching a feliow

worker's behind)?

Also in Chi-Town, DON DAVIS has exited
as PD at WCKG, COX BROADCASTING's
ACR outlet.

WDVE/PITTSBURGH has nabbed SCOTT
PAULSEN from crosstown AC WHTX for
mornings. This marks a return to AOR for
Paulsen; he pulled huge shares in
WIMZ/KNOXVILLE PM drive until leaving for
'HTX afternoons 11 months ago.

San Diego powerhouse AOR KGB has
moved PAT MARTIN into 10pm-2am and
made BRYAN SCHOCK its overnighter and
morning show producer. They replace
ADRIAN BOLT and KEITH ROYER,
respectively.

Though KCGL/SALT LAKE CITY recently
dropped modern rock in favor of religious
programming, don't be surprised if ex-KCGL
GM RICHARD REES and PD DEL WILLIAMS
install their new music format at another station
in the market.

KROQ/LOS ANGELES has countered
KMET's new “94.7% New Rock” slogan by
altering its own “Rock Of The 80s” slugline to
“Rock Of The '80s And '90s.”

In Baltimore, WWMX PD RALPH WIMMER
is gone, with consultant JIM HERRON serving
as acting PD until a permanent replacement
can be found.

Joining the KSCS/DALLAS airstaff around
December 1 will be ANGELA BROOKS, who's
spent the last four years at KIKKIHOUSTON,
and CHUCK EDWARDS (who's currently
MD/afternoons at WGKX/MEMPHIS).

More movement:

HARV BLAIN, PD at KAY107/TULSA is
resigning to pursue other programming
interests . . . WLCS/JACKSONVILLE morning
man JACK DIAMOND has departed to host
“Good Morning Jacksonville” on the local
ABC-TV affiliate . . . HAAGAN HIGGINS has
left his weekend fill-in position at TRANSTAR

. WRQN/TOLEDO OM WALT BENNETTI
exits as DRAKE CHENAULT moves in as
consultant . . . WHYL/HARRISBURG names
pm-driver RAY THOMAS PD and morning man
MIKE KURTIS Promotions Manager . . . New
WVSR/CHARLESTON PD JAY JARVIS is
actually CAT SUMMERS, who previously was
with (among others) KWK/ST. LOUIS.

Heartfelt condolences to:

The friends and family of BOBBY NUNN,
founder member of the COASTERS (and the
ROBINS, before that), who died of a heart
attack, at age 61.

The family of PRETENDERS soundman
PETER GRANGER, who was killed in a hit-and-
run accident when he pushed his daughter out
of the way of an oncoming car.

]PC THE INNOVATORS

CONGRATULATES

TAMPA/ST. PETERSBURG

ON A TERRIFIC SUMMER SWEEP

LOS ANGELES
213-459-8556

JEFF POLLACK COMMUNICATIONS
THE PROGRAMMING & MARKETING LEADER

NEW YORK
212-315-5889
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PRO:MOTIONS

Arista Appoints
Prescott, Alter

Dave Prescoli

Lindc Alter

Arista Records has elevated
Dave Prescott to the post of South-
east Regional Promotion Manager.
Linda Aiter, most recently SE Re-
gional Director for Motown Rec-
ords, is the label’s new Director/
Prometion, South.

|

WEA Promotes
Cohen, Bledsoe

WEA International has promo-
ted Jennifer Cohen to VP/Product
Development and Tracy Bledsoe to
VP/Press & Public Relations. An
eight-year WEA veteran, Cohen be-
gan as a management trainee, later
becoming Acting Director/Press &
Public Relations, Product Manager,
and eventually Director/Product
Development. Bledsoe Joined WEA
in 1978 as Directof/Public Rela-
tions, advancing to Director/Press
& Public Relations. Prior to that she
was in Promotion/Black Music for
Elektra Records, served as Direc-
tor/Publicity for McCall's magazine,
and was Production Asst. for ABC-
TV News.

Three Promoted At Luckie
Street/Nolen-Reeves

Luckie Street Records/Nolen-
Reeves Music, Inc. has appointed
Ed Lozano as Professional Manag-
er/Nolen-Reeves Music, inc. and
Radio Promotion/Luckie Street
Records. In addition, Cindy. Lang-
ston and Alicia Farguson wilt
share the duties of Office Manager
for the companies.

Nothing improves the
image of a local advertiser like a
prime spot in the world's most
respected radio news broadcast
AP Network News

AP gives you dozens of
those prime spots every day.
Qur on-the-hour newscasts,

hourly business, farm and sports

reports, and our special interest
features are all totally free of
commercial inventory

You pay for the news, Peried

for example, for
whatever your

You sell it, dunng drive time,

quarter-hour ratings will
bring on the open market.
Plus, perhaps, a little more,

After all no matter what
your format, every local adver-
tiser wants his spot to run right
after the #1 Hit On The Charts.

Call Jim Williams at
800-821-4747, or your local
AP Broadcast Executive, for
more information on the

best way to help your dients
look Big. o5 dcaS‘ S eN\( ~eS

Jennifer Cohen

Tracy Bledsoe

Chrysalis Ups Ritholtz

Adam Rithoitz

Adam Ritholiz has been appoint-
ed Sr. Director/Business Affairs for
Chrysalis Records. For the last
three years he was Records Coun-
cil for CBS, Inc., prior to which:he
was Director/Business Affairs for
CBS Records International, Before
that he was an attorney with Grub-
man, Indursky and Shindler.

Kirnberger, Costabile
Named At CBS Records
Andreas Kirnberger has been
appointed Director/A&R Local, CBS
Records, Germany, and the label
has aiso named Thomas Costablie
Director/Special Projects, CBS
Records International. Kirnberger
has been the label's A&R Manager
since 1981, prior to which she was
its AGR Coordinator in Germany
since, 1978. Costabite was most
recently CBSI's Director/Design &
Projects, Faciiities Engineering.

Durpetti & Associates
Ups Weggeland

e

r

Sandy Weggeland

Durpsttl & Assoeiates has nam-
ed Sandy Weggeland Sales Man-
ager. She joined the company &
year ago, and was previously an
AE for Eastman Radio. '

CHRONICLE

Born To:

* WRQN/Toledo midday personali-
ty Brad Hanson and wife Kathy,
son Eric Elyse, September 28,

° A&M National Director/Album
Promotion Al Cafaro and wite Linda
Feder, son Theodore Francis, Oc-
tober 31.

Married:

* WGAR/Clavaland OM Jay
Christian to Chibi, September 20.

Alien SESAC Director

Mac Allsn

Mac Allen, a past president and
one of the founders of the Coun-
try Radio Seminar, has joined
SESAC as Director/Broadcast
Licensing. His background in-
cludes positions with Acuff-Rose
Music, Inc. and WKDA-AM & FM/
Nashville, and most recently as
Manager/Feature Programs’tdr the
Mutual Broadcasting System.

PROS ON THE
LOOSE

Harv Blain — PD KAY107{Tuisa
{918) 250-4935

Bob Burshay — MD/Air Person-
ality WCXi/Detroit (314) 471-
1471

Mike Hammer — ‘MD/Middays
WKHK/Richmond (804) 733
6627

Haagan Higgins — Weekends/
Fill-in Transtar (213) 659-
2344

Tom Kent — Nights WAVA/
Washington (703) 620-5117

Tom McGulre — PD WXCL!
Peoria (309) 688-5358

Michael McMillion — Late-
nights WMKR(K106)/Baltimore
(301) 358-2955

Brian Miiler — Afterncons/Sales
KLPX{Tucson {602) 293-4308

Wanda Ramos — Middays
WVEE/Atlanta (404) 987-8856

Don Rivbrs — PD/Middays
W22QiTerre Haute, IN (912)
439-0484

Brian Rogers — Swing Shift
WHYN & WHFM/Springtield, MA
(203) 673-4537

Steve Rogers — PD KYXX/
Odessa (405) 672-5767

Shana - Middays KCAL/River-
side (714) 338-4811

Dave Shropshire — Mornings
KSAQ{Q96)/San Antonia (512)
680-4394

Andi Stevens — Managing Coor-
dinator Harrlet Wasserman Man-
agement (818) 905-7441

John Sutton — OM WQSF/RIch-
mond (804) 220-0111

Jodi Wilbur — Middays WGCL/
Cleveland {216) 861-4844

Chuck Williams — Parttime
KJYY/Houston (713) 785-5891

Ralph Wimmer — PD WMKR
(K106)/Baltimore {301) 252-3630

Woody Woodmeyer — Sports-
talk North America-One Network
(608) 647-6387

Bob Young — MD/Air Personality
KKGR/Anchorage (404) 234-
6957
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RATINGS AND RESEARCH

Rhody Bosley: On The Record

Rhody Bosley has been Arbitron’s VP/Radio Sales
and Marketing for a little more than two years. During
this time, there have been several significant changes in
the Arbitron service and its plans for the future. The most
significant recent change was continuous measurement
and now, with the winter survey, comes the ‘“redesigned”
local market report. Reaction to this and other ideas and
plans for Arbitron’s future are two topics Bosley discussed
in the following interview — which was conducted prior to
the completion of the summer survey period.

R&R: The continuous measure-
ment concept was a bold step. You
developed a marketing plan which
provided the subscriber with a
large latitude for decision-making
and ially offered a
buy-later concept with significant
discounts to subscribers who act
prior to December 31. What has
been the pre-publication accept-
ance of the idea?

RB: Continuous measurement
(CM) is being viewed as a valuable
addition to Arbitron Services. We
are gratified that more than a third
of those eligible (current subscrib-
ers) have already signed for four
oooks a year. ]

R&R: The CM concept seems to
have several facets — it is a re-
sponse to competition and at the
same time a “carrot” to subscrib-

Rhody Bosley

ers up for renewal. How do these
factors affect your decisions?

RB: Those are really two differ-
ent factors which don’t interact.

1986 TAPSCAN, INC

Musicscan Plus is the
HOT music rotation system
from TAPSCAN.

Even if

you are already using
a "'state of the art"
music system,
you haven’t seen the best
until you’ve seen

MUSICSCAN.
(205) 987-7456

2100 DATA PARK, SUITE 202 -

BIRMINGHAM, AL 35244

Arbitron’s development of the CM
service was an outgrowth of the
agencies’ requests for more mea-
surement. We may have been a bit
slow in hearing and understanding
exactly what our agency communi-
ty was saying to us, but with CM
we open several more ways to
serve them as well as radio. The
competition only helped focus our
attention on the agency communi-
ty’s needs. We strongly believe that
with more measurement in both
the winter and summer periods,
radio will be able to better position
itself to advertisers as stable, relia-
ble, and efficient all year 'round.
Agencies did not use a summer
book in the past because there
were so few markets measured.
With 77 major markets measured
four times per year, every survey
period will have greater use at the
agency level.

R&R: Birch has been gaining
support from some agencies, and
Arbitron seems to have taken a
more aggressive competitive
stance as a result.

RB: Our subscribers, both agen-
cies and stations, have urged us
and now are complimenting us on
taking an aggressive marketing
position. Although Birch is making
many claims via the press, we are
not seeing an erosion of Arbitron
contracts or in the use of Arbitron
data for buying and selling radio.
To assist our marketing effort, we
created a promotional issues cam-
paign which we believe puts a
strong light on some areas that are
not well understood or have been
skillfully clouded. We’re continuing
to examine the issues, and we’ll re-
spond to them accordingly.

R&R: What can stations expect
from Arbitron in terms of short-
term improvements?

RB: We have implemented two
modifications to improve response
rates beginning with fall ’86. Non-
DST households with a male 18-24
will receive a $2 premium for each
respondent, and the remaining
non-DST households will receive a
dollar bill in a follow-up letter. The
research on each of these proce-
dures indicates that we can expect
a gain in response rate.

Winter ’87 will bring us the rede-
signed local market report, and
this project is on schedule. To help
the transition in report formats,
Arbitron will be releasing a micro-
computer based “Radiotutor” in
December. This will help the users
become acquainted with the new
format. It will also provide infor-
mation and techniques a station
can use to help sell more of the
available time, which should make
more money for the station.

R&R: What are your plans for
the longer term?

RB: An important technical
enhancement to the Arbitron audi-

ence estimates is called “‘calendar
weighting,” and it will be introduc-
ed in late 1987 or early 1988. With
this procedure, each phase
(month) of a three-month period
will be given equal weight at the
12+ level. The significance here is
that both the local market report
(the printed book) and Arbitrends
{our rolling-average report) will be
produced the same way. Although
some consultants continue to be-
lieve that the final month always
has the largest sample size, the im-
plementation of calendar weight-
ing will guarantee each month is of
an equal value in the audiences
reported.

R&R: The NAB Task Force on
Audience Measurement has been
continued for another year. I un-
derstand Arbitron did not submit a
proposal in response to its pub-
lished request last spring. What
was the rationale for that decision?

RB: This is not the first NAB
Task Force on Audience Measure-
ment. Previously, when NAB had a
similar task force, Arbitron sub-
mitted ideas and we were called
arrogant for doing so. This time,
we responded by informing the
Task Force committee that we
would meet with them at any time
or any place to discuss the issues at
hand. The Task Force ignored this
offer.

R&R: The NAB has another
group which I believe you are
working with. What can you tell us
about that venture?

RB: The Committee On Local
Radio Audience Measurement
(COLRAM) has suggested an im-
proved diary design which it be-
lieves will increase response rates.
We are discussing the details of the
design. When there is agreement,
we will test it in the hope of discov-
ering a new diary design. This test
could come early next year.

R&R: Birch recently announced
a change in the survey periods of
its quarterly service. Has this
had any effect on Arbitron’s survey
periods or position?

RB: No. The Birch survey peri-
od, as it has been announced, in-
cludes two of the most atypical
weeks of the year, during the win-
ter holiday period. We don’t believe
this is good for radio. By measur-
ing a total of 48 weeks a year we
can properly exclude those atyp-
ical periods and provide more
meaningful estimates to our sub-
scribers.

R&R: A little over a year-ago,
Arbitron released information
about the effects of four-week
cumes and provided a means of
making good estimates of their
magnitude. Where does this pro-
Ject stand now?

RB: We believe the use of four-
week cume information can be
very beneficial for radio and for
advertisers.




FOUR HITS...NO ERRORS

TINA TURNER
“Two People”

SECOND “MOST ADDED"
80/80

CHR NEW & ACTIVE |

BOB SEGER
AND THE SILVER BULLET BAND

i

WPHD deb 38 KWK add 35 KBOS add SRy 144

WCAU deb 33 WNNK add WWFX 40-29 Mla‘mj

WRSR deb 38 FM100 deb 29 WIKZ add KFMW add
| 99D7TX add WHHY deb 30 100KH! add WKSF add KKAZ add
] WCZY deb 40 Y107 deb 29 WGAN add KYYY add SLY96 add

WKTI add KAY107 deb 36 KQIZ add WDBR add Y97 add

' cHRNEws AcTiVE |  TRACKS @

PAUL McCARTNEY
“Stranglehold” WEAG deb 25 WPXX a0d

’ WRCK add KKRD add KQIZ deb 39

| WBEN deb 36 KKRZ deb 40 WNOK add KIYS add WJMX deb 38
WPHD add WERZ deb 37 WANS add KDON deb 40 WBWB deb 40
WCAU add WSPK add KTUX add KZZU deb 37 99KG deb 37
293 36-32 WGFM add KIIK deb 32 WFBG add 40 KBOZ add
WRSR deb 39 WPST add WIXX add 100KHI add 39 KTRS deb 40

CHR NEW & ACTIVE |

FREDDIE JACKSON
“Tasty Love”

PRO-FM 34-30 WLAN add 35 WCKN 34-26 KITY add 95XXX deb 36
Y100 add WBBQ add KBFM 29-25 WDLX 21-16 WCGQ 32-29
WCZY 26-20 KZZB deb 38 Y106 add 34 KF95 add 27 2102 deb 37
WHYT add 20 WR0Q 33-31 WRVQ add KRQ add WVBS add
@) BLACK/URBAN CHART enwee)
E
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“Graceland...

gives up a groove so buoyant

it could fioat a loan

to Zimbabwe!"

—Village Voice, Robert Christgau

‘’A supple, seamiess, piece of top-notch pop music. This is a brilliant bulls-eye for Simon..!’~San Francisco Chronicle, Joe! Selvin

(Graceland) is Simon's most
rhythmicaliy infectious, dance-
inducing and defightfully upbeat
album ever... A rich tapestry of
familiar and unfamiliar sounds.
The result is an often hypnotic
and almost always fascinating
synthesis of African and Ameri
can rools.

—Boston Globe, Susan Wilson

A T " 1 . L -
About Paul Simon’s
“With his characteristic refinement,
Simon has fashioned the rock album

equivalent of 'a work of literature.

Graceland is something new.”
—New York Times, Stephen Holden

«f

“Weird and wonderful,
Paul Simon's Graceland
neatly fuses the singer-
songwriter's gentle, dis-
passionate pop with the
modern music of South
Africa... It seems like a
well-intentioned experi--
ment that shouidn't really
get off the ground, but it
does—beautifutly”—
Los Angeles Times
Graceland...is not about Elvis Presley or his Memphis estate. Chris Wittman
It is not about the faddish attempt .
of a white American pop star to jump on the Third World bandwagon,
but a remarkable recording effort
that truly synthesizes the music of two different places.
The best pop records and adventure.
Graceland is something more: a journey."—Newsweek On Campus, Bill Barol
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"Commercially risky.

artistically daving,

Graceland is
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GRACELAND FEATURING THE TITLE TRACK SINGLE
Produced by Paul Simon Engineer: Roy Halee

1986 WARNER BROS. RECORDS INC.

une ol tne most ambDItIou

albums of the year, Graceland i

also one of the besf. The unio
of Sirnon’s typically idiosyncrati
wordplay with South Africa
zydeco a.:d Mexican rhythm
is inspired. Simon has neve
sounded smarter or more vita
—Rolling Stone
‘~Simon has never been bette
at mixing images of wonde
and fatefulness, and has neve
scened mor2 acute at voicing
ccmplex characterize tions—one
viirds vp marveling at the mus
cal sensation o’itall. (Graceland
is $imen’'s most outgoing albun
no* to mentic his best’—Lo.

Angeies Herald-F.xaminar, Mika

(ilmnro
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DNLY CHICAGO
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NEW & ACTIVE ]
WKSE deb-36 WKS! 35-29 WWFX add-37 KNAN deb-38
WCAU add-39 WOKI add WIGY add WBWB deb-37
B106 deb-29  KZOU deb-40 WOQCM 34-22 WLRW deb-28
Q107 add WKDD add-29 100KH! add-38 Y94 38-29
Q105 add KZIO deb-35 96XIL deb-34 WAZY 40-33
KHTR deb-32 WIXX 38-35 WFXX add 99KG deb-35
WLOL add WZ0K add  KQIZ add KWTO add
KKRZ deb-38  KIYS deb-37 WJAD deb-3 WDBR deb-40
WERZ deb-40 KIKX 40-38  WJMX deb-40 WSPT add
WAMX add  KXYQ deb-34 WYKS add SLY96 add
WNYZ deb-37 KCPX deb-38 WZYP deb-40 0K95 add
WKRZ deb-40 WFBG deb-37 KSBM add

The New Single From the Chicago Album 18
On Warner Bros. Records.
Produced By David Foster

\© 1986 Warner Bros. Records Inc.
-
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RATINGS

Dayton-
 Springfield

WGTZ Slips, Still
Leads; WTUE Stable;
WBLZ Gains Three

Sp 86 Su '86

WGTZ (CHR) 17.2 159
WTUE (AOR) 110 111
WHIO-FM (BEZ) 114 99
WBLZ (B/U) 57 87
WHIO (AC) 93 79
WSKS (AOR) 66 75
WWSN (AC) 56 5.0
WONE (Ctry) 36 43
WYMJ (AC) 50 4.2

| wLw (AC) 28 37
| WBZI (Ctry) 24 22
| wsLY (Ctry) 4 1.8
WING (AC) 1.7 1.7
WVUD (Ctry) 24 15
WDAO (B/U) 24 13
WFCJ (Rel) 7 12
WIZE (AC) 2 10

‘ WPTW (BBnd) 1 1.0
WPTW-FM (B/EZ) 6 1.0

Kansas
City
KYYS Jumps Two Points;

KFKF Increases;
Urban Stations Up

Sp 86 Su 86

KYYS (AOR) 109 129
KBEQ (CHR) 97 96
KFKF (Ctry) 78 89
KBKC (B/U) 53 83

| WAF (Ciry) 95 80
KCFX (Gold) 59 7.4
KMBZ (N/T) 52 70
KPRS (B/U) 54 56
KLSI (AC) 57 54
KMBR (B/EZ) 36 45
KCMO (N/T) 40 a1

| Kkzze (ac) 43 36
| kubL (AC) 57 3.4
WHB (AC) 32 23
KJLA (BBnd) 23 13
KXTR (Clas) 9 13

| KCUR (Misc) 8 11

Oklahoma
City

Double Digits; KPRW
Makes Healthy Jump

Sp '86 Su 86
KATT (AOR) 170 183
KJYO (CHR) 8.4 120
KXXY-FM (Ctry) 1.8 9.3
KZ8S (AC) 70 82
KTOK (NT) 54 72
KIMY: (AC) 51 56
KPRW (B/U) 2 49
KEBC (Ctry) 63 47
KOMA (AC) 37 45
WKY (Ctry) 43 45
KKNG (B/EZ) 56 4.0
KLTE (AC) 44 40
KMGL (AC) 99 36
KJIL (Rel) 26 16
KCSC (Clas) 10 12
KKLR (AC) 2.0 11

Houston-
Galveston

KMJQ Widens Lead; KRBE-
FM Edges KKBQ Combo;
Country Race Tightens

S0 86  Su 86
KMJQ (B/U) 120 122
KRBE-FM (CHR) 6.1 8.8
KKBQ-AM & FM
(CHR) 12 87
KLOL (AOR) 60 63
KSRR (AOR) 62 57
KIKK-FM (Ctry) 71 5.4
KILT-FM (Ctry) 47 5.0
KPRC (N'T) 29 41
KQUE (AC) 19 40
KODA (B/EZ) 35 a7
KFMK (AC) 46 35
KLTR (AC) 47 35
KTRH (News) 62 3.1
KLAT (Span) 8 21
KXYZ (Span) 6 20
KJOJ (Rel) 4 1.9
KTSU (Jazz) 26 1.8
KUHF (Jazz) 8 1.8
KJYY (AC) 1.5 1.6
KILT (Ctry) 1.1 1.3
KSBJ (Rel) 1.0 1.2
KGOL (Ref) 1.8 1.1
KRBE (Gold) 1.1 1.1
KHCB (Rel) 5 11
KYOK (B/U) 1.7 1.1
KEYH (Span) 7 1.0

Rochester

WCMF Slips; CHR
Stations Up; WKLX
Posts Strong Debut

Seattle-
Tacoma

KISW Retains First;
KIRO Drops; KUBE
Still CHR Leader

Sp 86 Su ‘86
KISW (AOR) 125 114
KIRO (N/T) 97 87
KUBE {CHR) 6.7 80
KMPS-FM (Ctry) 4.0 6.1
KPLZ (CHR) 43 4.8
KOMO (AC} 50 45
KIXI (AC) . 40 4.2
KNBQ (CHR) 45 37
KVI (Gold) 25 35
KKFX (B/U) 1.9 33
KLSY-FM (AC) 3%, 3.1
KMGI (AC) 3.0 3.0
KRPM (Ctry) 3.1 2.8
KBRD (B/EZ) 318 2.7
KING-FM (Clas} 2.1 27
KEZX (AOR) 2.1 2.6
KSEA (B/EZ) 2.9 2.4
KCMS (Rel) 1.3 2.3
KING (N'T) 23 2.1
KHIT (CHR) 23 1.9
KZOK (AOR) 2.5 1.8
KJR (AC) 1.8 1.7
KLTX (AC) 1.0 1.7
KMPS (Ctry) 222 1.4
KPLU (sazz) 4 1.4
KNHC (CHR) 9 1.3
KUOW (Clas) 1.9 1.1

Cincinnati

WEBN Extends Lead;
WLW Goes Double
Digits; WUBE Up

pas Sp'86  Su'ge
WCMF (AOR) 180 173 | Lol ioR) B
WPXY-FM (CHR) 119 12.4 eyl LS By
WDKX (B/U) 116 108 (o) Se o
WMJQ (CHR) 57102 | SRR
WORIAC) 98 96 | weLz ) 83 8.7
WKLX* (Gold) s ss | Lo i
W2ZSH (B/EZ) s1 50 | O e =1
WHAM (AC) s3 a8 | L o L
waoper e a5 | GROND 85 3e
: : WCIN (B/U) 29 3.4
WBBF (Gold) A 2l o ) e
WXXHEM (Clas) 36 16 pros: Ty
. 13 : :
a;}f,éc(m) g‘ e WSKS (AOR) 43 31
WoRcIE I WLLT (AC) 32 27
WGUC (Clas) 25 21
“Formerly WZKC (Ctry) WDJO (Gold) 21 15
< FOmEl WiLr 8and) WVXU (Jazz) 18 13
WAKW (Rel) 6 10
WNOP (Jazz) 10 10
Portland-Vancouver
KKRZ Adds Three; KGON KKCW (AC) 4.4 47
Enters Double Digits; KUPL-FM (Ctry) 67 a7
KEX Advances On KGW :XWL‘:‘;":B‘ICE‘Q)” N
Sp 86 Su'86 . .
KKRZ (CHR) 133 1656 ::V:é‘ (‘gl':s’; :g gl
o - :
:a J,?F(cog’ 89 110 yopaFM (Re) 18 19
FMCHR) 54 7.0 h00 (Misc) 6 18
z:;v(igc)) g'g Z: KXYQ (CHR) 12 18
I, (2O 70 6o KSGO (Gold) 19 18
RxENT o8 oY KKUIAC) 24 14
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Achieving great success in radio requires well-defined goals, decisive action.
and strong support services...but most of-all, it requires strategic planning,

Strategic planning is the reason KDWB-FM has become the highest-rated
CHR station in Minneapolis, the reason WGCI-FM just achieved the highest
urban share in Chicago history. and the reason KIIS-FM has returned to the
top in Los Angeles.

Strategic Radio Research is proud to be a part of the strategic planning
process of all of these success stories—and many more, including WROR, WKTI.
and WNEW-FM, in both medium and large markets from coast to coast.

We're the research firm of choice for America’s most successful radio
stations. For more information on the strategic planning process and our role
in it. call Kurt Hanson or Greg Daugherty today at (312} 280-8300.

#1

STRATEGIC

RADIO

211 E. Ontario .
Chicago, IL 60611
(312) 280-8300 -
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NBC: 60 Years Of Peacock Pride

The average life expec-
tancy of the American pea-
cock is twelve years. But the
peacock fronting for the Na-
tional Broadcasting Compa-
ny — the oldest of all broad-
casting networks — has bro-
ken all records as it struts
up to its 60th birthday to-
morrow (11/15).

NBC aired its first network pro-
gramming November 15, 1926 with
a four-and-a-half hour variety show
broadcast from the grand ballroom
of the old Waldorf Astoria Hotel.
Newly elected NBC President Mer-
lin Hall introduced the network to
the 1000+ members of the live stu-
dio audience, then turned the mic-
rophone over for an evening of live
entertainment heard in over 4
million radio-equipped homes tun-
ed to 25 stations in 21 markets. The
program was heard as far west as
Kansas City and featured a stellar
lineup, including Walter Damrosch
conducting the New York Sym-
phony, the New York Oratorio So-
ciety, Will Rogers, the comedy
team of Weber and Fields, and a
group of Metropolitan Opera solo-
ists.

Birth Of A Network

Commercial American radio had
flourished between 1920 and 1924.
The number of radio stations had
peaked at 1400 during this period,
but two years later had declined to
620. A lack of program continuity
and cohesivness was causing the
industry to suffer, and a common
programming source seemed one
possible answer to radio’s woes.
Major stations in major markets
had difficulty obtaining quality
programming and maintaining a
quality service; most entertain-
ment had to be live — thus making
the station dependent on the availa-
bility of good performers. Each
station also had to maintain its own
news staff, often duplicating
similar efforts of other stations.
This dearth of programming led to
the concept of networking.

A few ad hoc networks had been
established several years prior to
1926, but NBC was the first to set up
a permanent system of distributing
network programming. In 1923 a
six-station network carried Presi-
dent Calvin Coolidge’s message to
Congress, and in 1924 12 stations
covered the events of the Republi-
can National Convention. Other
important news events were also
distributed over a network of sta-
tions, but none of these hookups
survived as a continuing program-
ming service.

These early attempts demon-
strated a need for common station
programming, giving birth to
NBC. This new company was a
spimzﬂ of the new Radio Corpora-
tion of America, which in turn was

s

AMOS 'N’ ANDY — Freeman Gosden
() and Charles Correli were first
featured as “Amos 'n’ Andy” on the
NBC Red Network August 19, 1929.

INNAUGURAL BROADCAST — NBC's first nelwork broadcast took place November 15, 1926 from the ballroom of
the old Waldorf Astoria. Present for this momentous occasion were (far left) Charles Lindbergh and Amelia Earhart,

with celebrity guests Edgar Bergen

DALLAS — “Stella Dallas,” based on the novel of the same name, was one
of radio’s firsf daytime serials. The show premiered on NBC in June, 1938.

TWO TEAMS — Fibber McGee and

Molly (Jim and Marian Jordan) mug
and Charlie McCarthy.

INAUGURAL DUOQ — Vaudeville com-
edy team Weber and Fields performed
on the first NBC Radio broadcast in |
1926. I

an offshoot of Americar Teleph
& Telegraph, General Electric, and
Westinghouse. RCA had arranged
to purchase WEAF/New York (la-
ter to become WNBC) from AT&T
in 1925, and the transaction became
official in June 1926. NBC was in-
corporated in Delaware on Sep-
tember 9, 1926; half ownership
went to GE, 20% was held by West-
inghouse, and RCA held the other
30%.

RCA announced the birth of NBC
with a September 13, 1926 newspa-

per adverti: laiming ““The
purpose of this company will be to
provide the best programs availa-
ble for broadcasting in the United
States.” The goal of NBC — and,
thus, all of networking — was
clearly established from day one.
The intent was ““to provide a new
and badly needed service to the
American public.” NBC’s objec-
tive was to make arrangements so
‘“every event of national impor-
tance may be broadcast widely

throughout the United States.”

Creating An Identity

Beginning in 1927 NBC incorpo-
rated one of its best-known trade-
marks, the three-note chime. This
““audible trademark” consisted of
the notes G, E, and C, and is still
widely used today in both radio and
television broadcasts. A fourth note
was added shortly after the net-
work’s birth and was sounded by
NBC News only when an important
story was about to be broadcast.
This ‘“‘confidential alert” originally

signalled network staffers when an
important event was occurring, but
soon became known to the public
as well. Such stories as the explo-
sion of the Hindenburg, the attack
on Pearl Harbor, and the first noti-
fication of the Normandy invasion
were introduced by this signal.

As the network concept took off
NBC reatized that owned and oper-
ated stations would become a ma-
jor factor not only in the economic
growth of the company but also as
a source of programming. The
company began purchasing sta-
tions, adding (along the way)
WMAQ/Chicago, WRC/Washing-
ton, WKYC/Cleveland, WJAS/
Pittsburgh, and KNBR/San Fran-
cisco to a list which already includ-
ed WEAF.

NBC was initially formed to pro-
vide a single network service. but
demand soon led to the formation

“The goal of NBC — and,
thus, all of networking —
was clearly established
from day one. The intent
was ‘to provide a new and
badly needed service to
the American public.’ ”

of an additional source of program-
ming on January 1, 1927. NBC engi-
neers referred to the two networks
as the Red and Blue, primarily due
to the colors designating them on
company coverage maps. The or-
iginal Red Network was comprised
of 25 stations; the Blue Network
served six. Although programming
was supposed to be exclusive to
each network, in practice pro-
gramming on the Red Network
could be used to supplement station
affiliates to either system.

A seven-station Pacific Coast
Network was also formed that
same year. These three services
enabled NBC tobroadcast the Rose
Bowl from Pasadena on New
Year’s Day 1927, which was the
first network program carried
coast-to-coast. Regular cross-
country radio transmission, how-
ever, did not immediately become -
cost-effective; NBC leased a wire
between New York and San Fran-
cisco in late 1928 and eventually
began regular coast-to-coast serv-
ice the following year.

The network’s first studios —
and those of flagship WEAF —
were located in the AT&T building
at 195 Broadway. The equipment
was so primitive that one hot after-
noon announcer Graham
McNamee survived a long broad-
cast only by setting up an electric
fan so it blew across a large chunk
of ice. State-of-the-art at that point
meant instantly obsolete, and with-
in a year NBC had to move to cus-

Continued on Page 35




NIGHT

LIGHT

Light up your late night programming with Music Country Radio Network.
Broadcast live every night from 10.p.m. il & a.m., ET, the spotlight's on the stars,
as Charlie Douglas and the hottest nighttime crew in radio present exclusive
celebrity interviews, live from Music City USA.

Call-in segments keep listeners coming back for the chance to talk directly
to their favorite artists, and you'll see the results in brighter ratings. And MCRN
offers the best in country music and information, plus the latest news, weather

and sports.
Let us light up your nights. Call Jeff Lyman at {615} 885-6789 and find out

how to switch up to Music Country Radio Network.
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ARBITRONS IN A ROW:

THE #1 MARKET...
THE TOP THREE STATIONS.
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D BAND

Climbing to number one is tough. Stay-
ing there is tougher. Any defending Super
Bowl team can tell you that. Suddenly,
you're the team to beat. Other teams are
studying your game films more than any
one else's. They watch all your moves, they
learn all your tricks. When the game
comes, you better have new moves,
because they know all your old ones. Very
few Super Bowl winners have returned to
win again the next year.

The same goes for being number one in
the Arbitron. You are the guy to beat. You
are the one with a bullseye drawn on your
back. The competition monitors your
playlist, mimics your promotions, and

- TEXFIR

steals you best ideas. Suddenly it's no
longer a game of one-on-one. It’s five-on-
one! It's everybody else out there versus
you. Returning as number one the next Ar-
bitron is harder than getting there in the
first place.

It is with considerable pride then that
TEXAR was the audio processor of choice
for the #1, #2, and #3 rated stations in the
Super Bowt of radio, New York City ... for
four Arbitrons in a row!

What's the secret? DIGITAL CONTROL.
Just as digital Compact Discs are replac-
ing vinyl LPs as the medium of choice, the
future of program audio processing also
belongs to the digital world. The digitally-

TEXAR INCORPORATED
616 Beatty Road
. Monroeville, PA 15146-1502
(412) 856-4276
(412) 85-MICRO

controlled TEXAR AUDIO PRISM™is the
beginning of the future. The AUDIO PRISM
delivers the modulation power for monstrous
cumes, but with a clarity that keeps listeners
quarter-hour after quarter-hour. An audio pro-
cessor that makes you jump outofthe dial at
the expense of cutting your quarter-hours in
half is NO bargain.

Step into the future. Put the power and
clarity of digital control to work for you. Call
Barry Honel at (412) 85-MICRO to arrange for
aten-day demo in your station. Considering
ademo of anather make of audio processor?
Let us know! We'll make sure our delivery
date coincides with theirs so you can hear the
difference yourself!

“Summer & Fall '85 and Winter & Spring '86 ARBITRON Ratings. Total Persons 12+ Share. Mon-Sun, 6A-12M. (Used with permission.)
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NBC: 60 Years Of Peacock Pride

Continued from Page 32

tom-built facilities at 711 Fifth Ave.
The amateurish, improvised, noisy
studios were replaced by acoustic-
ally-engineered rooms designed
specifically with audio gquality in
mind. These new facilities soon
lent themselves to the studio au-
diences, which were allegedly the
brainchild of Will Rogers. Rogers
reportedly would step outside onto
the street and invite everyone in-
side for his next broadcast.

OnJanuary 1, 1930 RCA acquired
the outstanding Westinghouse and
GE interests in NBC. Within three
years RCA had occupied a major
portion of office space in the new
Rockefeller Center building pro-
Jject, giving it the name “‘Radio Ci-
ty."" New studio space outdistanced
even the state-of-the-art equipment
at 711 Fifth Ave , and the massive
Studio 8-H became home to many
of the network’s early comedy and
variety programs. Even today 8-H
is an efficient color TV studio,
home to the network’s “Saturday
Night Live" and presidential elec-
tion night headquarters.

The Early Days

The fledgling network industry
was largely a trial-by-error affair.
Radio was only a decade old and
few people had clearcut ideas of
what would or wouldn’t work. Mu-
sic was mixed with comedy and
drama. creating wide-appeal vari-
ety programs which were so popu-
lar they survived long into the age
of television. Comedies, drama
productions. and (a few years la-
ter) serials — nicknamed “soap
operas’™ because of their sudsy
sponsors — also were a smash hit,
throwing the radio medium into its
“Golden Age.”

“Collier’s Hour™ was one of the
first regularly-scheduled pro-
grams. The show grew so quickly
that it soon had to move to studios
in the Ziegfeld Roof Theatre at the
top of the New Amsterdam Hotel.
One of the show's trademarks was
an immense glass wall, which was
lowered to separate the performers
from the studio audience; this was
before the applausé of hundreds of
listeners was seen as an asset. This
partition was later removed as stu-
dio audiences became a staple of
the network programming diet. Al
Jolson, Rudy Vallee, and programs
like *‘Real Folks and the “Voice Of
Firestone’” became early favorites.

News and historical events also
quickly found their place on the
network. Both the Democratic and
Republican National Conventions
were covered during the summer
of 1928, and national election cover-
age that November provided the
country with results faster than
ever before. Franklin Delano
Roosevelt’s New York guberna-
torial inauguration on January 1,
1929 w as given national attention,
possibly paving his way_for his
presidential landslide victory
lessthan four years later.

That same day millions of sports
fans heard Roy *‘Wrong Way™
Riegels lose the Rose Bowl to
Georgia Tech. President Hoover's
innauguration two months later set
the standard for such events for
many years. Public events pro-
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THE BIG SHOW — Pictured {i-r} during a performence of NBC's "The Big Show” are George Sanders, Peggy Lee, ‘
Portland Hoffa, Groucho Marx, Fred Allen, and Tallulah Bankhead.

HOPE SPRINGS ETERNAL — Bob
Hope, who has been with NBC for
more than a half century, was one of
many performers who made the suc-
cossful shift from vaudevifle to radio.

years.

CRIME BUSTER — “Mr. District Atorney"” debuted as a summer repiace-
ment for Bob Hope and remained in the Top 10 network programs for

COMEDY COUPLE —
veterans Jack Benny and Mary Liv-
ingstone were pioneers of “straight-
man " radio routines on NBC.

gramming became commonplace,
and the network began using “stu-
dios on wheels” for remote broad-
casts.
The Pre-War Decade

As the network industry began to
mature and the number of homes
with radio exploded, the medium
became part of American life.
NBC’s “Amos 'n’ Andy” and “Rise
Of The Goldbergs” became pro-
gramming staples as families
gathered around the radio set after
dinner and listened. in now-sterec-
typed fashjon, to their favorite
characters. Groucho Marx, Jack
Benny, Fred Allen, Ed Wynn, and
Jack Pear] all emerged as radio
superstars with their own shows,
while programs such as “Captain

Vaudeviile

ON THE SPOT — Noted radio commentator Ben Grauer {r) interviews
Justice Wiliam Q. Douglas on the NBC Radio Network in 1953.

Henry’s Maxwell House Show-
boat” helped shupe the careers of
Lanny Ress, Jules Bledsoe, and
Charles Winninger.

In 1932 NBC premiered its first
Monday-Friday serial, “One Man's
Family,” which paved the way for

an entirely different type of pro-.

gram — the soap opera. This form
of programming soon proved ad-
dicting to the radio audience, and
others soon followed suit. Many of
the stars of these early serials and
nighttime programs soon found
their way to Broadway and Holly-
wood, among them Burgess Mere-
dith, Joseph Cotton, Everett
Sloane, and Richard Widmark.
Several personalities crossed over
the other way; among them was
Broadway star Boh Hope, who

~

came to NBC in 1927 and who has
remained loyal to the network ever
since.

News and information was be-
coming an important factor in the
success of network radio. Political
conventions, elections. and inaugu-
rations were major productions as
were reports on prominent Ameri-
can and foreign officials. Adolf
Hitler’s policies for Europe were
outlined in an address rebroadcast
in the United States, while Italy’s
Benito Mussolini spoke to his coun-
trymen about “Foreign and Social
Policy. Back home in the US.,
President Roosevelt's ‘‘Fireside
Chats" placated an entire popula-
tion worried over economic¢ and
social conditions during the Great
Depression,

As the audience grew to view ra-
dio as less of a curiosity and more a
part of its heritage, more and bet-
ter regular programming became
the norm, Meanwhile, the electron-
ic news media came into its own as
would be proven during World War
II. NBC reached its tenth anniver-
sary with little of the skepticism
that accompanied its birth; at a
birthday party held in the new Wal-
dorf Astoria a number of engineer-
ing innovations were demonstra-
ted. Trans-oceanic communica-

“As the audience grew to
view radio as less of a
curiosity and more a

part of its heritage, more
and better regular
programming became
the norm. Meanwhile, the
electronic news media
came into its own.”

tion, mobile broadcasts, and even
two-way conversations between
airplanes demonstrated the extent
of network radio’s — and NBC’s
maturity.

The following year NBC founded
the NBC Symphony Orchestra, re-
calling Arturo Toscanini from Italy
to serve as maestro. The Sym-
phony quickly garnered an elite
reputation of quality and style, and
first performed under Toscanini’s
tutelage on Christmas Day. Tos-
canini conducted the orchestra for
17 years. It was lauded not only for
quality but also for its contribu-
tions to America’s victory effort in
World War I

Sight & Sound

While radio was progressing by
leaps and bounds. NBC engineers
were experimenting with pictures.
Television station W2XBS debuted
early in the '30s and was tested per-
iodically, but technology had not
yet reached the point of commer-
cial feasibility. Radio was still
light-years ahead of TV's cave-
drawing status and was chided by
many critics with the same eriti-
cisms faced by the automohile in
its early days. Television's *pass-
ing fadism™ was barely a threat to
radio and was largely viewed as a
novelty which at that point it

was,

Until 1937, that is. That's when
NBC's mobile video station ap-
peared on the streets and beamed a
3"x4" picture from a transmitter
atop the Empire State Building
{erected on the sight of the old Wal-
dorf Astoria Hotel) to a receiving
screen in Radio City. The following
year the network aired selected
scenes from ‘“Susan and God,” a
Broadway production starring
Gertrude Lawrence. It was for this
broadcast that NBC’s chief engi-
neer invited a bevy of journalists to
his home in suburban Connecticut
to witness a picture transmitted
over a distance of 50 miles.

Still, regularly-scheduled TV
was a long way off. Radio was king
.. . and there was a war approach-
ing.

Continued on Page 36
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The Electronic War

World War II was the first time
the public was informed, on a regu-
lar and relatively immediate basis,
of the country’s battle status.
These reports began several years
before the bombing of Pear] Har-
bor; the story of Germany’s inva-
sion of Austria and the network’s
reading of the script of Hitler’s
Nuremburg talk a week later prov-
ed to be “scoops” for NBC and
gave early warning of the magni-
tude of the brewing war. In 1939 the
Duke of Windsor addressed “the
world” from Verdun and asked for
peace. But sensing an ever-grow-
ing conflagration, NBC sent the
first network war reporter to Eur-
ope. Hilmer Baukhage presented
translated reports of Hitler’s de-
mands for settlement of Danzig
and the Polish corridor; he follow-
ed up the next day with Germany's
declaration that it was prepared to
take both by force, if necessary.

As war erupted in Europe NBC
broadcast regular reports on radio,
but its progress on TV was halted.
America’s impending involvement
in the war was somewhat fueled by
the immediacy of the battleground
reports, leading to a divided Amer-
ican public. That division over
what America’s role should be
ceased the morning of December 7,
1942, as NBC carried news of Ja-
pan’s attack on the U.S. at Pearl
Harbor. The following day the net-
work broadecast Roosevelt’s war
declaration to Congress, and on
December 9 Roosevelt used radio
to conduct his 17th “Fireside Chat"

this one prepping America for
the next few years of wartime.

Reports from the front became
frequent, and a new breed of jour-
nalist — the war reporter — was
born, John MacVane, Don Hollen-
beck, and Merrill Mueller were
three of NBC's top newsmen, and
the American audience grew ac-
customed to their regular, some-
times eyewitness, accounts. The
network also sent producers to mil-
itary bases in the U.S. and over-
seas to promote the war effort.
“The Army Hour” featured on-the-
spot stories from army camps and
the battlefront. Late in 1942, how-
ever, the Office of War Information
assumed control of all shortwave
operations, limiting this kind of
coverage.

Through 1943 and into '44 NBC
traveled around the world to Casa-
blanca, London, Guadalcanal, New
Caledonia, and the South Pacific
for “Army Hour” segments and
other reports. When the network
first flashed a report about the
allied invasion of Normandy on
June 6, 1944, all commercial broad-
casts were preempted to provide
continuous airtime for information
coming from the front. President
Roosevelt also used this time to
lead America in a D-Day prayer.

As the war wound down NBC re-.
ported on Roosevelt’s death on Ap-
ril 12, 1945; 16 days later Mussolini
was reported executed by Italian
partisans, and on May 1 NBC
broadcast reports of Hitler’s death.
One week later NBC again cancel-
led its regular programming for
the observance of the end of the

NETWORKS/PROGRAM SUPPLIERS
NBC: 60 Years Of Peacock Pride

(}7

NOTHING BUT THE TRUTH — Raiph Ed-
wards was the emcee of the original “Truth
Or Consequences,” which aired on NBC
from 1940 to 1850.

'80s.

#

TWO ANNIVERSARIES — As NBC celebrates its 60th birthday, Walt Disney World marked its 15th anniversary with a
special edition of “Live From Walt Disney World.” Network radio has come a long way since 1926.

war in Europe; the Japanese sur-
render on September 1 was also
broadcast directly from Tokyo
Bay.

Into The TV Age

Immediately following World
War 1 television began to take
root. What was once strictly the do-
main of radio now was shared with
TV, and while radio survived intact
into the '50s, the advent of the pic-
ture tube began to change the face
of broadcasting. Successful radio
programs made the switch to tele-
vision, and at last the audience
could see their favorite performers
as well as hear them. As TV
networking became more sophisti-
cated the family audience gathered
around the five-inch screen rather
than the radio set. At this point
radio climbed into the back seat as
TV took control.

As NBC's regularly-scheduled
entertainment programming virtu-
ally disappeared, the radio net-
work became a more news-orient-
ed service, providing affiliate sta-
tions with headlines and news-
casts. Radio itself became highly
music-oriented and, except at

“Program syndication —
which had been minimally
(even moderately)
successful for several
decades — was beginning
to turn a real profit. While
news was still the bread
and butter of radio
networks, a few visionaries
at NBC (and elsewhere)
were beginning to take
notice.”

CONTRACEPTIVES — Dr. Ruth Westheimer made history with
onion rings and prophylactics as NBC Radio stepped into the

News/Talk stations, even news
largely served only in an ancillary
fashion. Rock and roll had little
place for hard newscasts longer
than five minutes, and as music
programming evolved into a mod-
ern day science even five minutes
seemed an eternity. The NBC
Radio Network joined its competi-
tors'in a period.of stagnation and
simply drifted its way into the 70s.
NBC launched “Monitor” during
this period, offering stations a
weekend marathon of news, infor-

mation, interviews, and live
remotes. The program, billed as
radio’s “window on the world,” re-
mained on the network for 20
years.

Meanwhile, several elements
that would change the face of radio
networking were taking shape. FM
was edging out of its pigeonholed
‘‘progressive, experimental’’
status and was beginning to sur-
pass AM in both quality and audi-
ence responsiveness. Also, audi-
ence tastes were leading fo seg-
mentation. In addition, program
syndication — which had been
minimally {even moderately) suc-
cessful for several decades — was
beginning to turn a real profit.
While news was still the bread and
butter of radio networks, a few vi-
sionaries at NBC (and elsewhere)
were beginning to take notice.

The Transformation

NBC launched its News Informa-
tion Service June 18, 1975 — and
pulled the plug less than two years
later. While NIS was viewed as less
than successful in its direction, its
purpose was recognized. The net-
work breathed a little life into its

radio news operation, broadcasting
live on location and focusing on
stories with a more direct impact
on the listeners. Also, as audience
diversification became recognized,
the innovative minds at 30 Rock
saw a need for serving a younger
listener core. On May 28, 1979 the
network fed two-minute newscasts
targeted to the 18-34 audience to 21
test stations. The Source — the first
“young adult network” — was
born.

The Source was not designed to
be just a news source for the
younger audience. It was establish-
ed as an alternative programming
source for radio stations that didn’t
necessarily have the resources to
provide quality programming on
its own. The following year it began
offering rock concerts and simul-
casts, as well as a host of other
long-form rock-oriented program-
ming. This experiment appeared to
pay off, as RADAR 23 in 1981 show-
ed the Source #1 in its target au-
dience.

With this success under its belt,
NBC then decided to approach the
News/Talk front. On November 2,
1981 Talknet was launched, with
Bruce Williams and Sally Jessy
Raphael providing live, call-in pro-
gramming from 10pm-2am each_
weeknight. The service debuted on
23 stations, but in the five years
since its birth expanded that num-
ber to 283 and almost doubled its
programming schedule. Program
hosts Bernard Meltzer and Dr.
Harvey Ruben were also added to
the lineup.

In 1985 NBC took several steps to
ensure its place in the forefront of
network radio. Having established
NBC Radio Entertainment at the
end of '84, it broadcast its first
“Live From The Hard Rock Cafe"
program at the end of January. At
virtually the same time the net-
work moved into its new studio
complex (originally built for ABC
SuperRadio) at 1700 Broadway,
and two months later won the
rights to a two-year exclusive con-
tract for NFL Monday Night Foot-
ball. Expanding its programming
to a younger audience {through its
new long-form programming
wing), moving into state-of-the-art
studios. and building its sports au-
dience through football were
moves calculated to maintain the
network’s long history of audience
commitment.

As NBC reaches 60 tomorrow
and as 1986 draws to a close, it
seems ironic that the network
and its parent company — is once
again back in the hands of one of its
original founders: General Elec-
tric. The irony is doubled by the
possibility of another original
founder — Westinghouse — work-
ing a deal to pick up the stations
and possibly the radio network
from GE. Whatever the outcome of
this “merger mania,” however,
one thing is certain: after 60 years
shaping the industry, NBC’s pride
is still showing.

Happy Birthday, NBC!

This column was compiled with
the considerable help of Cathy
Lehrfeld in the NBC Radio Press
Department, and research ma-
terial written by Samuel Kauf
man.




WHAT A WEEK




.

38/ RaR FRIDAY, NOVEMBER 14, 1986

NETWORKS/PROGRAM SUPPLIERS

Nothing But Cream

It wasn’t the best of times. The Depression and World
War II saw to that, but it was called the Golden Age of Ra-
dio. NBC had the creme de la creme during this period and
here for your review is a humble summary of the ethereal

stars who shone then.

Check And Doublecheck

The first true superstars of radio
were “Amos 'n’ Andy.” They were
so popular that most of America
stopped for their show. Still, it has
remained a very controversal

series, largely because the two

stars — Freeman Gosden and
Charles Correll — were white men
doing black characters. They came
to NBC after doing similar charac-
ters for WGN/Chicago’s “Sam &
Henry,” joining the network’s
WMAQ on August 29, 1929.

In 1948, William Paley got them
to jump to CBS as part of a major
raid on NBC nicknamed “Paley’s
Comet.” The duo eventually found
themselves working more as DJs
than radio characters, and the pro-
gram finally disappeared from the
airwaves in 1960.

Jello Again

The highest-rated radio program
during the Golden Age of Radio be-
longed to Jack Benny. It’s been
said that Benny sold so much Jello
for sponsor General Foods that the
company started pitching Grape
Nuts instead.

Benny played himself in a show-
within-a show format. His wife
Mary Livingston played his girl-
friend, Don Wilson was the announ-
cer, Eddie Anderson portrayed
Rochester, and for a time the or-
chestra was led by Bob Crosby
(Bing’s brother). The program
also yielded a number of spinoff
shows: singer Dennis 0’Day had
“A Day In The Life Of Dennis
O’Day”; bandleader Phil Harris
costarred in the “Phil Harris &
Alice Faye Show”; and Mel Blanc

who did a large number of sound
effects and voices — had “Mel
Blanc’s Fix-it Shop.”

Allen’s Alley

1f anyone could match Jack Ben-
ny as the radio comedian it was
Fred Allen. Allen started doing ra-
dio as emcee of the “Linit Salad
Revue” for CBS, then became the
host of “Town Hall Tonight” for
NBC on October 7, 1936.

Over the years Allen’s program
went through format changes.
«“Town Hall News” became *‘The
March Of Trivia” and *The Work-

shop Players” became “The
Mighty Allen Art Players.” Some
features. such as ‘“‘People You
Didn't Expect To Meet,” were
dropped when Allen went to a half-
hour show in 1942.

Just as famous as the Benny-
Allen feud was “Allen’s Alley,”
which debuted December 13, 1942.
The various characters inhabiting
this show included Senator Clag-
horn, Mrs. Nussbaum, Titus
Moody, Ajax Cassidy, and Falstaff
Openshaw; playing them were
Kenny Delmar, Minerva Pious,
Parker Finley, Peter Donald, and
Alan Reed. While some ethnic
stereotypes were used for humor,
this feature never was considered
anti-Southern, anti-Semitic, or
anti-Irish.

Fibber McGee & Molly

The two title characters in this
classic were played by Jim and
Marion Jordan, who helped make
Tuesday ‘‘Comedy Night On
NBC.” The couple first worked for
NEC in 1931 on a serial called the
“Smackouts,” and in 1935 they
were given the Fibber & Molly
characters. With Johnson’s Wax as
the sponsor they went on a streak
that lasted until 1952.

While Jim Jordan was responsi-
ble only for Fibber (who interacted

Cast ensemble for “One Man's Family"" in 1947.

By Hurricane Heeran
with all visitors to 79 Wistful
Vista), Marion did a wide range of
characters ranging from little girls
to old matrons. Two characters,
Beulah and Throckmorton P. Gil-
dersleeve (“The Great Gilder-
sleeve”’), were successfully spun
off. The trademark of the show was
McGee's closet, which first ap-
peared March 12, 1940 and required
afull table of noisy junk (ending
with a tinkling bell) for sound ef-
fects.

One Man’s Family

Of the many dramas to grace the
airwaves, “One Man’s Family”
was one of the longest-running, It
began on NBC’s Orange Network
on April 29, 1932 before going trans-
continental on May 17, 1933. Aside
from being the city of origin, San
Francisco served as the base for
the show’s Barbour family and
their lives.

The show was written and direct-
ed by Carleton E. Morse, who pre-
sented the show such that it avoid-
ed the pitfalls of soap operas and
instead had the people look for hap-
piness in life. When it finally ended
in 1959, the storyline was starting to
deal with the Barbour's great-
grandchildren.

No Job Too Tough

In his book “The Great Radio
Heroes,” author Jim Harmon said
«I Love A Mystery” was the “great-
est radio program of all time.”
This show, also a creation of Carle-
ton E. Morse, was filled with the
exotic adventures and thrills from
the pulp magazines. Some of the
worldly adventures included:
«“Temple Of Vampires,” “Blood On
The Cat,” “The Decapitation Of
Jefferson Monk,” and *The Thing
That Cries In The Night” The
show was revived in the late ’40s
with Tony Randall taking over as
one of the characters.

Soap

Network radio created soap op-
eras. Produced mainly in Chicago,
they were 15-minute dramas which
targeted the housewife, with soap
companies as the sponsors.

The queen of soaps was Irna
Phillips, who was the writer/crea-
tor of many of these daytime dra-
mas. Her bubbling start was with
1933’s “Today’s Children.” follow-
ed in 1938 by *“The Guiding Light”
and in 1939 by “The Right To Hap-
piness.”

Other network serials included
“Backstage Wife” (swiped from
Mutual, which started it in 1935):
«John's Other Wife”” — which had
no mention of extra-marital affairs
(1936) ; tear-jerker “Stella Dallas”
(1937): and “Young Widder Brown”
(1939).

Four-Color Radio

After Mom was done with the
soaps. it was the kids’ turn for ad-
venture. Some of the 15-minute
shows were created expressly for
radio, while others were adapta-
tions.

“Little Orphan Annie’ began ner
radio career on NBC in 1931 and
lasted until 1940. During that nine-
year period Annie sold plenty of
Ovaltine, and with the tin wrapper
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BIGCER AND BETTER THAN EVER/

and one thin dime, anyone could
get a special premium.

“Popeye, The Sailor” began in
1935, with Wheatena cereal as the
sponsor, so spinach sometimes
took a backseat as health food.
“Terry And The Pirates” started
its radio run in 1937.

Jack Webb/Ben Alexander

Dum-de-Dum-Dum

It was Saturday, July 9. A hot
day in Los Angeles. “My partner’s
Ben Romero. The boss is Ed Back-
strand, Chief of Detectives. My
name is Friday.”

To many crime story aficionad-
os, the previous paragraph repre-
sents the beginning to one of the
finest police shows ever made.
“Dragnet.” which debuted in 1949.
became a major hit for NBC Radio
and later made a successful transi-
tion to both television and the
movies.

Jack Webb was Sgt. Joe Friday,
as well as the star and creator of
the series. Previous to this, he haa
seen the tough-talking lead charac-
ter in ‘‘Pete Novak. For Hire.” In

‘Dragnet,” Webb portrayed Fri-
day as a no-nonsense cop who went
by rules, solved cases with his part-

ner through old-fashioned foot-
work, and rarely had to shoot it out
with the criminals.

In honor of Jack Webb's pesitive
portrayal of police work, the Los
Angeles Police Department retired
#714 (his badge number in the TV
series) when Webb died.

The Secret Word

“You Bet Your Life” was not the
first radio show Groucho Marx did,
but it was his first successful one. It
began on ABC before moving to
NBC in 1950, and was one of the
first shows to utilize magnetic tape
for recording and editing for tight-
ness.
Stories Of The Future

Science fiction and horror/fan-
tasy have rarely been considered
safe for the electronic media, yet
NBC still carried a few shows in
this field.

«Lights Out” began in 1934, run-
ning late at night with ominous
background chimes warning, “It

..is ... later ... than ... you

.. think.” For science fiction fans
there was “‘Dimension X** (which
ran for one season): in 1955, the
more successful “X Minus One”
began with Galaxy magazine as
the sponsor. Both shows normally
used stories which ran in the maga-
zines.

The Big Show

As television began to erode the
audience for network radio, NBC
introduced “The Big Show.” Run-
ning 90 minutes, it carried a large
number of guests with Tallulah
Bankhead as the hostess and Mere-
dith Wilson as orchestra conductor
and foil.

The opening show on November
5. 1950 had Fred Allen. Jimmy Dur-
ante. and Danny Thomas among
the guests. After reading all the
guests’ names and telling the audi-
ence that it was the cream of show
business they woind hear. Bank-

iead said, “That’s NBC. Nothing
But Cream.”
50 it was. And aiso in the words
t Miss Bankhead, *“Goodmght.
ahling




Wiseep a close watch
on your listeners. They're
about to do something ex-
traordinary. They’re going
to multiply ... just as soon
as you begin airing the new
United Stations Program-
ming Network AOR show,
ROCK WATCH, starring

arch of on-air AOR person-
alities, and Billboard’s 1985
Program Director of the
Year.

kvery week, OEDIPUS
will take listeners on a
3-hour trip to the heart of
AOR, via R&R’s Top 30
tracks. He'll even take them
behind the scenes to hear
brief, insightful comments
directly from the top
artists.
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New York

OEDIPUS, the reigning mon-

A Cduntdown_ to Eestasy
with Oedipus

It's a show with such
phenomenal drawing
power it was already
cleared by many of the
nation’s leading AOR
stations.

So don’t wait another
second to reserve this
AOR show in your mar-

Washington, D.C. Chicago Detroit

ket. Call today. And re-
serve the one program
that can count down

the top tracks with the
top AOR artists . . . and
multiply your listeners

... and ensure their un-

divided attention from
now on.

Dallas Los Angeles London

ROCK WATCH is avail-
able on a swap/exchange
basis to stations in the top
170 Arbitron-rated metro

markets. There are 10 com-

mercial minutes per hour,
evenly divided between
local station and network.

For station clearance in-
formation call United Sta-
tions Programming Net-
work Affiliate Relations in
Washington, D.C. at (703)
276-2900.

For national sales infor-
mation call United Sta:
tions Programming Net-
work in New York at
(212) 575-6100.
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“What About Love’

NOW ON OVER 160 CHR REPORTER
FLASH -
WLS ADD AT 37!

“Heartache Away"

5025
ONE OF THE MOST ADDED

WPHD Q100 KOMQ
Y100  WKRZ KCAQ
WMMS WROQ  Kxvd

KWK NOK  KCPX
KIS &J

Produced by Chas Sanford

“Falling In Love
(Uh-Oh)’ |

10422 - 4%
INCLUDING
B14 CKOI Y100 KIS
WXKS B34 0105 - KKRZ

WBEN  PRO-FM  KBEQ  KS103
WKSE KRBE ~ WLOL

#3 MOST ACTIVE!

~ SOUND
~ [VIACHINE ¢



LUTHER
\ANDROSS

CHR: 49/18
INCLUDING:

B104 2923  B96 add-35
WKSE on 99DTX on
CKOlon WCZY deb-36
B106 add KHTR add
WAVA on KKRZ add
940 deb-32 KMEL deb-31
7933531  KATD add 34
KRBE on KPLZ add
Y100 on

BLACK/URBAN: €29
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“Brand New Lover

CHR ACTION:

WMMS add KITY 2318

KATD add  KIYS deb-39

KRBE on KYRK add

0100 40-32 WFXX add

o WNNK on KSMB add
« WPOW 21-18  KNAN deb-40

“Is This Love’
CHR CHART: €8) - €D

NOW ON OVER 210 CHR REPORTERS!
AOR TRACKS: €D
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MUSIC FEATURES

November 17 - 21

eomnion | [ _COMEDY_ |

[ The Weekend ,

November 22 - 23

|

I The Week Of I

| November 24 - 28

The Blimp

Car Show Coast-To-Cosst (SCGI)

| Amateliin U

(DD)
Tag team boxng/athietic SuppOrter/
pawn shop management/Mark 'n Al's
detensive driving/mall law enforcement
Bobby Jo Ambergey's

American Eagle (DIR) National Howard ‘87 Toyota MRZ2; Nissan designer Bar & Grill (DD)
Southern Pacific Stern Show (DIR) | The Concert Hour (WO) | Jorry Hirschberg 999-SPAM/ovaltine Chaser/Snow White digs
Christian Countdown Stewart Copelend Natalle Cole | Computer Program (PW) | | midgets/gee whiz Spot/up your alley
America (ccAa) National Music Survogw1 (WO) :::unlry Rogon (WRN) ! Employment in camn:vrv newspaper/ | wy :g:r Im,m
John Fisher Berry Gordy/Human League/! Hell | T.G. Shepperd/O'Kanes | Wm' fashions/computer Guest: Steinberg/Bi Cosby/
Dick Clark’s Rock, Roll On The Beat (BRE) | 5::"' Now;w N a-::lo, v ‘s home ) ma-w- CartevPeter Cook/
Bakar/Jefirey Osborne Moore: “ Vil unn- g
OLLITl (USP) o e NSBA| Pertect Strangers”/Mertam Birch, PBS Susgary 10 see |
f;_‘: ;"’”“ om wo) On The Radio L ) ~A Day in The Life Of Americe™ | ‘ NBC Extra (NBC) Comedy Show with
e Coun n Jormaing Swwear Dick
WMtume/Bobby Brown Pioneers In Music (DIR) ‘E:‘iﬂ;” With JimLange  (WO) | | Tunedin m) America, Pt. 2 (60th Anniversary ’ m': :;:Tw - cw(.(.:ww)
Countdown America With . Wm""* okiDokeee) i c.oncoL = (W0) | | Personal FinanceDigest  (JBP) | Bob Newhertip Wikon/Gene Wider/
Dick Clark s) o ; (@sN) A REM | interest decuctions/used cars/personsl debt I IOCATD |
::w R wm';:ln'm Line One (WO) [ bomowiagmm reform & creat cerce DeityFesd (DCA) |
ountry Report , { Davd regroupe/
Countdown (WRN)  Reelin’ & A Rockin’ (RI) :rv::'r:ym Ao WO) | Public AHalrs PiA) | ran, you're koddin’, right?/employer
Reba McEntire/Dwight Yoskam/ WP’wmm . oy | Ranbow. or status auo’ | survedlance kit'Gorbachev’s favortte
TG Shepperd Reelin’ in The Years (GSN) 0""‘“"7". — wo) | Reviewing Stand (PIA) ‘ Nlnwmwl
Country Today (MJI) Kinka/Norman Greenbaum = “Paymg for H later™; Dean Victor Lndauist | | oy Wine (DD)
Getins Rock Chronicles (WO) O“W'VT Wang °s“"°"h"l Simon “Dental implants: Dr. J. Crystal Baxter/ Wm v:“ m hiney/streich your
Dr. Demento (WO)  Ric OcasslvKBC/Paul Simon he Record Spec (wo) She's & maniec”: Marne Jshen v second hney
508 Gementa Rock Of The World (BRE) r:c":"':'m“ Sound Advice it I e inis SR !
Future Hits (wWO) Steve Miler Bana Genews'KBC Oxide agitatorstape becking/tape differences 4
Journey/Enc Clapton Rock Watch (usP) i‘:’ Trak PM‘:‘: (wW0) & types'tape storage :oﬂnamn s oithe)
Great Sounds (USP) Geness Stnoniprofe Sports Explosion PIA)| | g
Robert Goulet Scott Munl’s Ticket To Ride (DIR) — , 5im Paimer/Jorry Kramer/Doug Coling | | Jackie The Joke ""':-“‘“ E/"R)
Mike Puthartord/Paul Starbey/BRly Sauer eelin’ & A Rockin (RN Sports Trivia M) | e s woeean
The Great Star-Ship (BRE)  Scott Shannon’s Rockin’ | Robbie Kreger/Doors Leading jockey Chris McCasror
B4y JosuPaul Simon/Beach Boys America Countdown (WO) Rockline (GSN) Wireless Flash (cN)| "
Highll Ben On/Survivor Laugh Machine (PM)
ghlights (DIR) Taking Heads/Ben E. King/Bon Jow Roy Scheider: “52 Pickup”/Jonathan Demme | Ko Adotta/Phyits Diter/Bob Hope!
mm n:: Waer ws) Sinatra Special (CRS) 'c‘m g":' London (R poar ol ’
t ] Clessic Capitol Ha Wright MartivPat Paulsen’
Toto Sittin’ In (WRN) Rack Today (L2 e Yooy oo
Hot Spots (BRE)  Gary Moms i eoog - Live From The Improv (DIR)
Genesa/Steve Winwood/Cameo Solld Gold Saturday Night  (US) Shootin’ The Breeze (WO) Kevin Pollack/John Mendoz!
Jazz Show with Four Tops/Temptations Peabo Brysonisaac Hayes/Gregory Abboft Murphy/Reck Corso/Jim Aleck
David Sanborn (NBCE) s::, Beat ) Solid Gold Country (USP) | Mel Bianc's
Crusaders Howard Hewett S:'_‘ In the e l';"?‘l | Blankety Blancs (ASR)
Jnu-w-g““ o quvy Osk Ridge &:ch jareet Best (BRE) Eua-mnm m( 4 ‘um (11/26) Next Week: | “‘Z‘,"..T"""’w“.‘.'.;umm" w’- J
g Jesse Johnson/Psatti LaBele Famity tracitions (11/27) !
Judde/Mere Haggerd/Ricky Skagos Superstars Rock Concert  (WO) Tria week In 1974 (11/28) ’ National Comedy Wireiess (DD)
King Biscult Fiower Hour  (DIR) Robert Paimer Solld Gold Scrap ws) Starine-Rodney/Tessie's tale/Elmer Fudd
| Edde Money That" (WO) ook Network Transactions, | |  sno o Lawerisam Advce!
, at’s Love Always a brideamaid (11/24) Andy Looney
John Leader’s Luther Vandrosa/Ray “Boom Boom" Mencini This week in 1964 (11/25) Partl —
Countdown USA (CUSA) Paul Simon Heart of rock and rok (11/26)
Survivor Top 30 USA (CBSR) This week in 1970 (11/27) Natlonal Lampoon's
Metalshop (MJ) Hands of time Profle: Berry Gordy, Jr. (11/28) True Facts (SLP)
sm"'" Clty Beat e Urban Music Magazine (sh Special Edition (WO) United Stations Getting ‘:;m e
a Luthes Vandross James ingram bango bongo/bed bird
el Weekly Country Muslc Star Trak wo) One Year Later
Musical! (W0) Countdown (USP) Billy JoslOMO/Wang Chung Party Drop-ins (ASR)
Ben Versen/The Unsinkable Molly Brown" Merte Haggard Party with yous f00d/surgery by numbers/ [
\ hold on please/purple Mud wieetng/
— —_— party ine: vory s0ep |
Radio Hotline (ASR) |
B 1 called you, right?/contagious virus/secret
— B agent/l wenna be & groupie/zip codes I
‘ Network Directory |
| NETWORKS/PROGRAM SUPPLIERS CUSA = Countdown USA (415) 383-7302 MA = MJI Broadcasting (212) 245-5010 R = Rado internationsl (212) 302-1670 Stevens & Grdnic's |
CW = Clayton Webster (314) 3613166 = Musical Starstreams (415) 383- 888 = Swand Brosdcast (213) 318-1666 | Comedy Drop-ins (ASR)

AA = Augophile Audition (418) 4572741

ABC = ASC Direction Net (212) 8877777

AP = Associsted Prees (202) 955-7200 = Emfane
578-8747

7827
NBC = ?ﬂCMo(ZIZ)WI‘IA
NBCE = Radio Entartsinment (212)

ASR = AR Star Radio (213) 850-1169 u4 4444
BRE = Bamett-Aobbins (818) 788-2331 QSN = :‘.H:g:s-oncm(a‘s)w& L sna-;aooahmulzns&

c8 = oxmmarm 212) 580-
1212} IN = innerview (213) 652.8710
Enterpriess

NSBA = NSBA Network (213) 306-8009
PRC = Piein Rap Countdown (213) 460-
2

Racso Network (212)

css = cssammz;wsasz‘ KSE = Kris St 818)961- e
cash = (212) 975-4321 8255 .
CCA = cmr-n 312) LBP = Lee Baley Prod. (213) 256-2778

LW = London Wavelength (914) 961-7600

CRS = amn.m Shows (818) 787- ues - m Broadcasting {703) 885-

9400
PIA = Pubic interest Affilates (312} 943-
8808

8C = Syndicom (415) 366-1781
= Syndicste It (818) 841.9350

= Steve Lehman Productions {213)
467-2346

8P = "The Spirt" Productions (§18) 371-

E!

P = ”! Publications inc. (212) 496-

TRAN = Tmnr(zu:» 480-6383

usp = tod Stations (703) 276~
2900

WRN = Weedeck Radko Network (213)
462-5922

WO = Westwood One (213) 204-5000 |

1 Don't Care bear/Des love boat/camera Shop/
beleve it or eise/Robert Young at 8 |
funersl

| Tap Dancing Newscaster (ASR) |

U.S. sples/Chevy Chase: South Africa/

Japanese yen
United Spots Of America
mgetion

|

(ASR)
Petrovich beer/frivolous
wetness/scum-mark/scum-tone 3000

Give Your Air Staff Christmas Off!!!

From Alabama io Al Jarreau
McCartney to Mannheim Steamrclier

The dafinitive 18-hour Chrisimas specal
Dedivered on reel-io-reel/most cuts on CD
Ovdering deadline November 15th {

| The Carpeniters to the Swingle Singers |

Four 2-minute breaks per hour far local content and commercials |
As heard on great radio stations like KVIL-FM/Dallas-R, Worth |

On The Rhodes Productions

(214) 357-8297 |
(214) 841-3109

Suite 544

- 18 Fresh Hours Of Christmas!

6102 East Mockingbird Lane
R Dallas, Texas 75214




<DON “RICHMAN

1931-1986

Dear Don,
‘Dance on...

Chuck & Bill & Will & Sel & Peter &
Anne & Hal & Audrey & Allison & Wendell &
Kathy & Kris & Robert & David

Ghuck Blore & Don Richinan Incorporated

1606 N_cArgyle, Hillywood, (Gialifornia 90028 (213) 462-0944
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The Importance Of
The Continuity Director

The continuity director position is not a me-
nial, minimum wage job. But because it’s not
universally recognized as a highly-skilled posi-
tion, it has been relegated to a lowly status at

many stations.

The duties of the continui-
ty director are comparable
to those of an air traffic con-
troller, adroitly maneuver-
ing copy and tapes in an en-
vironment where one mis-
take can mean disaster.
The CD can be compared as
well to an assembly line
worker, churning out pieces
of copy faster than General
Motors produces cars. He’s
also part psychiatrist, pla-
cating nervous clients and
hyper salespeople on a dai-
ly basis.

The CD is all of these —
and more. In fact, the CD’s
duties and responsibilities
are such that he can have a
direct and profound effect
on your ratings and sales.

Here are some examples
of why this staff member is
so important:

o If your station sells a
fair amount of local spots,

tive production aids and
voice techniques is instru-
mental in keeping your sta-
tion sounding fresh and
entertaining, and in keep-
ing listeners tuned in during
stopsets.

¢ A CD operates much
the same as a one-person ad
agency and creative. de-
partment. He is often re-
sponsible for developing en-
tire marketing strategies
for a variety of clients —
and this is no lightweight
task. If you have a skilled
and talented CD, this func-
tion works much to your
benefit. Your station’s rep-
utation as a source for ef-
fective, high quality adver-
tising will proliferate
throughout the business
community, strengthening
your sales position for
years to come.

« The CD can become the
key to clinching new ac-

By Martin Snead

An Elevated Position

The smart broadcaster
will realize the potential of
the CD position by consider-
ing its effect on station
ratings and sales success,
and elevate it to a higher
level.

Once you have recogniz-
ed the high degree of skill
and talent the CD must pos-
sess, budget a healthy sal-
ary. It should reflect what
the position entails, not
what you can get away with

“The Continuity Director
can have a direct and
profound effect on your
ratings and sales.”

—Martin Snead

paying. This will fairly re-
ward and keep a good CD if
you already have one, or re-
cruit a qualified candidate
if necessary.
As for CD qualifications,
here’s what to look for:

1. Organizational ability.
A good CD will devise his
own organization system
and stick with it. This in-
cludes being responsible for
all forms, master reels,
copy filing systems, and re-
lated details. Some CDs

Martin Snead

even keep all written copy
on a computer disk so it can
be recalled within minutes.

2. Creative ability. Some-
times this quality is hard to
find in combination with the
one mentioned above. But,
believe it or not, these indi-
viduals do exist (and will
come out of the woodwork if
there’s a good salary of-
fered). Examine an appli-
cant’s portfolio, looking for
both new and interesting
ideas combined with knowl-
edgeable disciplines.

3. Coolness under pres-
sure. The ability to exercise
patience while maintaining
productivity is necessary. A
CD also has to be able to
deal calmly with a variety
of personalities and egos —
not only those of clients, but
also those of people in your
station’s own sales and pro-
duction departments.

4. Professionalism. In
many cases, the CD will be
the link between the sales-
person and the client, some-
times dealing directly with

Martin Snead is VP of Oft &

sizes. Snead is responsible for stra-
tegy development, on-air formatics,
music selection, and sales organ-
zation for client stations. He can be
reached by writing 300 Tumer Rd.,
Suite 514, Richmond, VA 23225,
or caling (804) 320-5223.

the client. A professional
appearance and demeanor
is a prerequisite in such a
situation.

By recognizing the im-
portance of the continuity
director position, budgeting
a healthy salary, and treat-
ing the CD with respect and
appreciation, you will at-
tract and keep a highly
qualified, experienced indi-
vidual. You will also realize
payoffs far and above your
investment.

Writing
Guest contributors are encour-
aged to submit queries or finished
articles to R&R for use in the
Ratings & Research, Sales, Man- |
agement, and Engineering col-
umns. Articles should be approxi-
matety 1250 words, or five to 8ix
| typed, double-spaced pages. For
more information, contact Special
Editor Jim D |
R&R, 1930 Century Park West,
Los Angeles, CA 90087; (213)
{ 553-4330,

—_—

Putitin |

its overall sound is hamper- counts month after month
ed or enhanced by thequali- by providing salespeople
ty of spots that are produc-  with an arsenal of creative
ed in-house. A CD who con-  spec spots and advertising
sistently writes creative concepts for a variety of cli-
copy and utilizes imagina- ents.

L L L A ™~

|
]

Hosted by:

A4 A\CAZINE

FRANKIE CROCKER
and GILLIAN HARRIS

LET'S YOU KNOW
'WHAT'S HOT &
WHAT'S NOT . . .

[ B

SYNDICATE IT PRODUCTIONS, INC.

airwaves/

2000 W. Magnolia Blvd., Suite 206, Burbank, CA 91506, 81 8-841-9350

...and
LUTHER YANDROSS

is
Hot!

Don’t miss this URBAN MUSIC
MAGAZINE Special, it's available for
airing November 22-23, 1986. Call
Station Relations at 818-841-9350.
URBAN MUSIC MAGAZINE is always-a
step ahead of the compstition to bring
the HOTTEST programming to hit the

-




THE DESIGN WILL INSPIRE YOU.
THE NAME WILL IMPRESS YOU.
THE PRICE WILL CONSOLE YOU.

UREI has some consoling news for stations with ideas that are
bigger than their budgets: our superior line of broadcast con-
soles put a better on-air board within your reach.

All nine of our 5, 8 or 12 mixer consoles offer the design and
performance features your on-air staff and engineers are after.
At a price general managers only dreamed of before.

Working jocks and announcers helped us lay out a control
panel that puts you instantly at ease. Phone jacks are logically
placed. Recessed push buttons and gold-contact rocker
switches operate surely, quietly. Cueing and monitoring are
simple, yet versatile. Plus, you choose the attenuators—Penny
and Giles faders, Shallco or conductive plastic pots.

We consulted station engineers to bring you consoles that
perform reliably, adapt easily and install quickly, without spe-
cial tools or accessories. Hinged panels allow fast access to
plug-in cards and circuitry. And no other consoles in this class
can deliver greater head room, lower noise or less distortion.

Built-in flexibility plus optional accessories such as our copy
stand and turntable preamp mean any UREI console can adapt
to your station’s special on-air needs. Standard features include
monitor, cue, headphone amp and cue speaker. Reliability is
built-in too. Because UREI has been researching and advancing
broadcast products for over 25 years.

UREI Broadcast Consoles. Why make do with less when you
can afford to move up to more? Learn more about our 1650,
1680 and 1690 Series by contacting your UREI dealer today.

|BL Protessional o .
8500 Balboa Boulevard @D
Northridge, CA 91329
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HARVEY MEDNICK ~

LINER NOTES

Making The Stars
Shine For You

All of us have a collection of sound tips we’ve received
durmgwrcareersthatwecarryaroundwmlusandw
which we constantly refer. One I particularly like has pav-
ed the way for a bright young man’s business.

First though, the tip. It came
from Bob Henabery, who was PD
at WRKO/Boston when I served as
Promotion Director for the then-
Top 40 giant. We were talking
about the competitive situation in
our market, and how the music
sounded the same no matter which
station you were listening to. He
said, “That was not important
what was important was what
came between the records. That
was what supplied the degree of
difference we were seeking and,
ultimately, the station that gave its
listeners the most between the rec-
ords became the market leader.”

Star Value
Atanumcstatwn one of the

voices of the artists you feature.
This is a good idea for a couple of
sound marketing reasons: it sup-
plies a degree of difference be-

tween you and the competition that
makes your station more memora-
ble (remember unaided recall?),
and you receive an indirect en-
dorsement of your station from art-
ists who make up your program
base. As an added bonus, you have
a bunch of additional voices on
your air. This gives your station
size and scope. In a small staff/
long shift situation, this also pro-
vides relief for the jocks.
A Happy Accident
Many good ideas — ether, peni-
cillin, vulcanizing, and the hke -
have been the result of happy ac-
cidents. Add to that list Radio Ar-
tist Development, founded by
Mark Carney. Carney was working
getting

the Police, he asked the artist if
he’d be kind enough to do a liner for
KS94 in St. Louis. Sting agreed, and
the station was overjoyed.

I got to thinking — maybe there
was something in this,” Carney
said. *‘So I went to Motown, which
is located in the same building as
the station, and asked Lee Wilder if
the label ever received any re-
quests for artist liners. Imagine
my astonishment when she showed
me hundreds.” The label was eag-
er to fulfill the requests, but Wilder
told Carney the label was limited in
what it could do because it had no
one specifically assigned to the
task.

Some Labels Try

Carmey

bels, notably EMI, try to provide
this service but are unwitting vic-
tims of one of the peculiarities of
aurmdustry slogans! Stations
change their positioning

at KIIS-FM/Los Angek

artist interviews for the Rick Dees
and Ron O'Brien syndicated pro-
grams. During an interview ses-
sion earlier this year with Sting of

ONE YEAR AGO TODAY

® KFRCISan Francisco cancels ‘‘Game Zone'" lomm

® Richard Gilbert P

Park C

® Howard Stern joins WXRK/New York
® 1 CHR: "We Buitt This City” — Starship (Grunt/RCA) (2 wks}
@ #1 AC: “Separate Lives” — Phil Collins & Marilyn Martin {Atantic}

{3 wks)

® #1 BIU: “Who's Zoomin’ Who" — Aretha Frankiin (Arista)

® M COU: "Nobody Falls Like A Fool” — Earl Thomas Conley (RCA)
® #1 AOR Track: "Tonight She Comes"” — Cars (Elektra)

® ¥ LP: "Afterburner” — ZZ Top (WB) (3 wks)

FIVE YEARS AGO TODAY

® Frank Osborn WYNY/New York VPIGM

® Jack Kiernan Sr. VP/Marketing at Polygram

® ¥ CHR: “Waiting For A Girl Like You™ — Foreigner {Atiantic) {2 wks)
Barry Manilow {Arista)

® #1 BiU: "Take My Heart” — Kool & The Gang {De-Lite/Polygram)

® 1 AC “The Oid Songs” —

(5 wks)

(Elektra/Curb)

{6 wks}

® ¥1 CHR: “Tonight's The Night” —

{5 wks)

® # Country: “All My Rowdy Friends . .

® #1 LP: “Tattoo You" — Rolling Stones (Rolling Stones/Atlantic)

TEN YEARS AGO TODAY

® NBC Radlo drops News & information Service

® #f AC: "Muskrat Love” — Captain & Tennille (A&M) (2 wks)
® #f Country: "Somebody Somewhere” — Loretta Lynn (MCA)
® #1 LP: "Songs In The Key Of Life" — Stevie Wonder (Tamla/Motown)

* — Hank Wiliams Jr.

— Rod Stewart (WB)

statements, and a liner that IDs
you as “WXXX" is of little value if
you call yourself “The New
FM104.” Also, artists normally
came in and did which are
generally of poor quality and
don't create the necessary illu-
sion that the artist actually visited
your station and cut the liner. As
Carmney , “The labels
mean well, but they don’t have ac-
curate calls or slogans. They just
don't have the time or personnel,
and have other interests which
rightly take precedent.

“I talked to virtually every label,
asking all of them basically the
same question: ‘If I opened a ser-
vice, could I get the artists to come
to me?’ The response was univer-
sally enthusiastic. The only qualifi-

IMAGE & MARKETING

Sting ()

is caught in

the studio

doing a kner

for Mark Camay.

A

had on hand and sent it out. In

scared a lot of people. You see, I
viewed this service as a necessity,

Carney has thought out the fu-
ture well, and acknowledges his
debts. “I owe it all to the West
Coast labels. They've been great. I
couldn’t have done it without them.

and it’s not. It's really a luxury.” 1 also recognize that this service is

Cameyhadhltmepmverbm of promotional value to the artists
pinch in the hourglass and set by getting their voices on the radio.
about finding a way to get the 1 think I've made the right decision
sands flowing smoothly. “GMs and in not making this market-exclu-
PDs see this as a service labels  sive or requiring affidavits of per-
should provide. Unfortunately, it formance from the PDs. This way
doesn’t work that way. Since it has there’s maximum flexibility to the
never been done before as a busi-  programmers and no adverse re-
ness, the customers didn’t have action on the part of the labels.” -
anything to base the new service For more information on Radio
mlad;ustedthe blish-  Artist Devel give Carney a
ing a flat teeregardlesofmartet call at (213) Z78-8142.
size, and presto — five i
contracts.”

How It Works DATELINES

Carney does it all. He gnthels the
station information including slo-
gans, special promotions or ac-
tivities, and personalities. He con-
liners, and assembles the tapes.
“The stations trust me. They give
me the basic information and I
come up with the material. I'm
proud to say that to this point I've
never had a complaint. PDs have
confidence in me."”

Among the artists he has sup-
plied to his score of clients are the
Fabulous Thunderbirds, Isaac
Hayes, the Hooters, Journey, Ed-
die Money, Nu Shooz, the Pet Shop
Boys, Survivor, Toto, Deniece Wil-
liams, and Luther Vandross.

What do his customers say? Gar-
ry Wall, PD at WTIC-FM/Hartford
and one of Mark's earliest clients,

erwastbatmestaﬁon)inguphadto said, “Mark's service offers a
be strong enough to Justify the €€ ragio station a number of fantastic
. dimensions. I don’t have the re-
In February of this year hemade g, rco5 at the station to obtain
the go decision. “Once I had two o he lies for just =T
clients and had spoken to others, day. He's ext Iy penmes‘ve‘
al]otwiuntoldmeﬁmflﬁscmld The 5 A '@m""m_.
be a great venture, I decided to go getsbewamwmo“mnpmn
for it.” He left KTIS and opened his day. I'm reall ing for mme.’er")
doors as RAD, Radio Artists Devel- ) :
opment. He immediately went
through SRDS and selected 500 sta- Future Plans
tions, predominantly CHR, for a Carney has a great deal of en-
ted mailing introducing the thusi for his new enterprise.
service. The result was very en-  “Since May we’ve moved up to 20
i he ived 95 re- The time up to now has
sponses and conditional it- been experi ] time. Now that
ments from eight major markets. I know what I'm doing, we can

He used the 95 responses as a
research base and spoke with all

really start to grow. Id like to add
50 stations in '87, one or two a week,

November 14-16
Young Black Programmers Coal-
tion, inc. 9th Annual National Meet-

ing

Hyatt Regency Hotel, Houston
1887

February 14

National Religious Broadcasters
44th Annual Convention

ington,

oC

February 7-10

Radio Advertising Bureau 7th An-
nual Managing Sales Conference
Hyatt Regency. Atlanta

March 28-April 1

National Association of Broadcast-
ers 65th Annual Convention
Dallas Convention Center, Dallas

April 15

Alpha Epsilon Rho 45th Annual
Convention

Clarion Hotel, St. Louis

April 26-29

Financial
Association Annual Meeting
Marriott Copley Ptace, Boston

June 6-8

Annual Convention
Buena Vista Palace Hotel, Orlando

June 1013 -
American Women in Radio and Tel
evision 36th Annual Convention
Beverly Hitton, Los Angeles

accompanying discounts. And as  June 1014
mrmsteryows.so.willwrstaﬂ.l Broadcast Promotion and Market-
really haven't had time to p ing Executi jcast Design-

what we're doing, but now I'm pre-,

pared to let the industry know.”

Peachtree Plaza, Atlanta




CONGRATULATIONS,

Winner
Of The
United Stations
Radio Networks

I’l

555 BASEBALL PICKS

————%{ CONTEST }—

The Mets are the World Champions and
Brian Minbiole of WQLZ, Cheboygan,
Michigan picked all the winners in the first
annual United Stations Radio Network/

. R&R Baseball Picks Contest.

Hey Brian, bone your bat, sharpen your
spikes and oil your glove — ‘cause come
next February you're going to Florida
during spring training season!

Brian and a guest will enjoy five days and
four nights at the luxurious Marriott Harbor
Beach Resort in Ft. Lauderdale, Florida.
Plus they'll receive round-trip air
transportation, a rental car and $300 in
cash. All on US — United Stations Radio
Networks.

s
\O

- SO
8

Our congratulations go out to the pros as
well — Tim McCarver of the Mets
broadcast team and USRN's premiere
sports commentator, and Richafd Agata,
R&R Breaker second baseman and Sports
on Radio Editor for Radio & Records. Tim
and Richard also picked the Mets to finish
first . . . good work guys!

-

e T,

\

h \f THANKS TO OUR
\

PARTICIPATING SPONSOR

{]
a / E}.ﬂi_ﬁ:ﬁ};or Beach

1
1
: 4 A A FORT L AUDERDALE RESORT
; -




48/ R&R FRIDAY, NOVEMBER 14, 1986

KKGO’S NEW FACILITIES

Designing. A Workable Construction Plan

Hundreds of radio stations across America need to im-
prove or move their studio facilities. Some have outgrown
their studios due to additional equipment, increasing
music libraries, and larger sales and administrative
staffs. Others occupy rental space and face problems from
nearby tenants and inflexible landlords. This article ex-
an:nines the considerations and decisions which go into
building a new facility by way of a real-world example:

KKGO/Los Angeles.

For most radio stations, the best
salution to their facility problems is
the construction of their own studio
facilities. No more overcrowding.
No more troublesome tenants. No
more landlord. Yet many stations
have not taken this step because of
the high land and construction
costs in cities where the most lu-
crative radio markets are located.

Consider the example of Jazz-
formatted KKGO/Los Angeles.
“We started thinking about having
our own building 15 years ago,”
said KKGO President/owner Saul
Levine, “but we didn't go ahead
with the project because of con-
struction costs and hassles. Be-
sides, our rent was low, and we had
a great location on Wilshire Boule-
vard in the Westwood district.”

By the early 1980s, however,
KKGO's 3000-square-foot facility
was seriously overcrowded, in part
because it served as corporate

“Ownership is more
expensive than renting in
the short run, but with our
own building, the station
is paying off a mortgage
on a piece of real estate
that should increase in
value.”

headquarters for several affiliate
radio and television stations. Fur-
thermore, a nearby tenant kept
complaining about noise from the
studios, the landlord wouldn't let
KKGO place a satellite dish on the
roof, and the office rent was
scheduled to increase sharply at
the end of the lease in several
years.

Location

“All these problems came to-
gether, and we decided something
had to be done,” said Levine. “So
we took some time and figured out
what we wanted in a new facility in
terms of location, owning or rent-
ing the building, exterior appear-
ance and image, and interior lay-

“an our new location,

we could save money by moving to
a retail or industrial district in
town, or save even more money by
relocating to an outlying area. But
we opted for a centrally-located of-
fice area, specifically to remain in
the Westwood district, even though
it has some of the highest land
costs and rents in Southern Califor-
nia. It offers a prestigious location

“For most radio stations,
the best solution to their
facility problem is the
construction of their own
studio facilities.”

for our station; it's convenient for
our clients and employees. Be-
sides, we want the station employ-
ees to work in a nice area, one with
plenty of amenities such as good
restaurants and shopping at lunch-
time.”
Owning Vs. Renting

“When it came to the question of
owning or renting KKGO's new fa-
cility, we decided to own the
building,” he added. ‘‘One reason
was financial. Ownership is more
expensive than renting in the short
run, but a better deal in the iong
run. At our present location, we
have paid well over $1 million in
rent over the past 20 years — and
we have nothing to show for it but a
stack of rent receipts. With our
own building, the station is paying
off a mortgage on a piece of real
estate that should increase in
value.”

Saul Levine
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By Edwin Filelds

KKGO's new look in 1987

present problems unless you own
your building."”

After making the location and
building ownership decisions,
KKGO determined what kind of
facility it wanted, considering
issues such as size, basic layout,
room for expansion, security, and
corporate identity.

The next step was hiring the
right architect, who would prepare
building plans and oversee the sta-
tion’s construction. Flexibility was
one of the characteristics Levine
wanted. By flexible, I mean an ar-
chitect who will work closely with

Building Design
and obtaining construction permits
took a year. Ground was broken in
August 1986 and completion is
scheduled for mid-1987.

For the three-story building’s ex-
terior, Levine an ar-
chitectural treatment that would
express a dignified corporate im-
age and reflect the station's

P progr g. He
also wanted two levels of parking,
more than required by city codes.
The additional spaces rule out

the clients to create a building that
meets their needs and desires, ra-
ther than an architect who prefers
to impose his favorite approach or
‘look’ on a project,” he said.

“As a closely-held corporation
with one power structure, we could
make decisions on the spot, rather
than have to return to a corpora-
tion,” said Levine. He noted that
one reason why choosing the right

“One reason why
choosing the right
architect is so important is
because the architect
supervises the general
contractor.”

architect is so important — espe-
cially for station owners with no ex-
perience in construction projects —
is because the architect supervises
the general contractor.

For the site of the new station,
KKGO purchased a 50’ x 100’ lot in
West Los Angeles. The location
met several of the station’s cri-
teria: it was on the edge of the

Besides the fi ™ idera

W d district, close to a major

dem parking, thereby offering
easier access for clients and
visitors. The extra parking spaces
also will accommodate any addi-
tional KKGO employees in the fu-
ture, an important issue to be con-
sidered in the planning of any new
radio station.

KKGO’s pedestrian entrance
leads into the two-story-tall first
floor lobby. In the interest of
security, visitors must announce

tions, ownership offered a second
advantage: the ability to control
our destiny. No nearby tenants
would complain about noise, be-
cause there wouldn’t be any with
only our station in the building.
Employees and visitors could easi-
ly come and go at all hours. We
could put a satellite dish on the roof
and not worry about getting the
landlord’s permission, and we

could someday add new technolo-
gies or equipment we haven't even
thought about. These needs are all
part of a radio station’s normal
course of business, but they can

t via closed-circuit

freeway (thereby p: g easy
access for the sales staff and
business visitors), and it occupied
a corner which offered the oppor-
tunity for a definitive architectural
statement and greater corporate
visibility.

The lot had one drawback: it was
only 50 feet wide. “We would have
preferred a wider lot, but that was

chitects and I made the new build-
ing design work through a con-
certed effort — and we didn't get it
right until the third or fourth try.”

television camera to the station
receptionist, who works on the sec-

ond floor. The receptionist opens
the elevator doors by remote con-
trol, and visitors ride to the main
reception area on the second floor.

‘The 6000-square foot second floor
contains two studios and control
booths along the soundproofed west
wall abutting another building, of-
fices for sales and promotion staff
overlooking the street, and a cen-
tral “bullpen” lit by skylights. This
floor also provides office space in
KKGO's corporate headquarters
for affiliates KRTR & KMGT-TV/
Honolulu and soon-to-open KSHO/
Los Angeles.

Planning For The Future

The building’s third floor con-
sists of another reception room, the
engineer's office, and Levine’s ex-
ecutive offices — plus a 3500-
square-foot outdoor garden, which
is oriented to view the park across
the street.

The third floor also has 1000
square feet of empty office space.
Moreover, almost 3000 square feet
of the outdoor garden is pre-
engineered and designed to be
enclosed for future office space.
“With the empty third floor space
and roof garden, we have almost
4000 square feet of space for future
expansion,” said Levine.

Edwin Fields is an architect with
Fields & Silverman Architects, 116
N. Robertson Blvd., Los Angeles,
CA 90048.

Put It In Writing

Guest contributors are encouraged to submit queries or finished ar-
ticles to R&R for use in the Ratings & Research, Sales, Management, and
Engineering columns. Articles should be approximately 1250 words, or
five 1o six typed, double-spaced pages. For more information, contact
Special Assignments Editor Jim Dawson, R&R, 1930 Century Park
West, Los Angeles, CA 90067; (213) 553-4330.
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AUDIO PROCESSING
FOR POSITION.

You've set your goals. Defined your target
demographics. Fine-tuned your playlist.
Tweaked and adjusted cvery component of
your format.

Now