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STATUS QUOTES

R&R's editors sifted through a mountain
of material to find the 1986 quotes with
the most lasting, controversial,
humorous, or (in the case of Reed
Bunzel) surreal impact.

Starts Page 30

D E: Kaghan National PD

For Metroplex

WBMW (B106)/Washington
PD Bob Kaghan has been nam-
ed National PD at Metroplex.
Kaghan will base at, but won’t
directly program, Heart &
Soul/Classic Rock combo
WCPT & WCXR/Washington.

Metroplex partner Norman
Wain comnmented to R&R, “In
recent months we’ve appointed
National Research Director
Michael O’Malley and National

FCC FREEZES
DAYTIMER APPLICATIONS
No more daytimers? It's on the horizon

as the FCC imposes a freeze. Also, the
NAB investigates the Arbitron monopoly
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Page 18 Sleatman. Now with Bob we are
going to give our GMs tremen- Bob Kaghan
RADIO GROWTH FORESEEN dous support in all areas of their  «we consider Bob an advo-
IN ’87 / operations. cate for the PDs to help them

Brad Woodward finds radio experts
prophesying 10% growth for the radio
industry next year, but after a relatively
sluggish 1986, caution is the
watchword.
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IN THE NEWS THIS WEEK

® Rick Bisceglia Sr. Director/Promotion
at Arista; Jeff Backer, Joan
Lawrence, Bruce Schoen upped

® Greg Gillispie joins Burkhart/
Abrams/Douglas/Elliot

® Cheryl Morton Program Manager at
KDKA

® Michael Plen VP at Virgin

® KCBQ goes Gold as Simon T
becomes acting Pres./GM, John
Forsythe PD, Jeff Apregan
VP/Operations, Bruce Walton GSM

® Chuck Artigue GM at KDKB

@ Helen Leicht, David Dye co-Program
Managers at WIOQ

® Mutual sets second net

® Dave Harris GM at WTMI

® Ernie Schultz President of RTNDA

® DKM elects officers, ups five GMs to
VP

® Pete Jones, John Mangini Sr. VPs at
RCA Distribution

@ Daniel Hayden Director of
Programming, Bob Bittens PD at
WHCN

@ Japanese take hard line on DAT

@ Jackson Dell Weaver Station Manager
at KJR

® Keith Hill OM at WGLD & WOJY

® Steve Anthony PD at KLTE

® Michael Cohen GSM at WJIB

® Jon McNutt GSM at KLZ & KAZY

Page 4, 6,7, 8, 10

VISUALS FOR RADIO

United Stations’ Bill Hogan underscores
the usefulness of audiovisual
presentations to promote your radio
station.

Page 32

HAPPY HOLIDAYS!

With this issue, R&R concludes its 1986
publication schedule. Our next issue
goes to press December 30 and is
dated January 2, 1987. We'll be closed
December 25 & 26, and January 1 & 2.
Best holiday wishes from all of us!

Newsstand Price $5.00

NEW MANAGEMENT STRATUM

Smith, Berman Take Key
CapltoI/EMI Posts

NARAS President and long-
time music executive Joe Smith
has been appointed Vice Chair-
man/Chief Executive of Capitol
Industries/EMI, and Warner
Bros. Sr. VP/Business Affairs
David Berman has been named
its President. Both men take up
their posts Feb. 1.

Smith will report to Bhaskar
Menon, Chairman of Capitol In-
dustries/EMI and Chairman/
Chief Executive of EMI Music
worldwide. He’ll assume what

Grogan
Susquehanna
Exec. VP

Larry Grogan

Susquehanna Radio Corp. Re-
gional VP Larry Grogan has
been promoted to Exec. VP.
Based at KLIF & KPLX/Dal-
las, he directly supervises those
properties, as well as WFMS/
Indianapolis, KFFOG/San Fran-
cisco, and KRBE-AM & FM/
Houston.

President Art Carlson noted,
“Larry’s accomplishments and
successes over this past ten
years with Susquehanna are
well known, as are his abilities
in all phases of radio manage-
ment. In his new role, each of
Susquehanna’s 18 radio stations
will be able to benefit from
Larry’s advice and counsel.”

Grogan joined the company
from Buffalo in 1976 to manage
WFMS. In 1982 he moved to
Dallas to manage KLIF &
KPLX, while retaining his

GROGAN/See Page 8

Joe Smith

Menon described as “a pivotal
leadership role” for the com-
pany’s four labels: Capitol,
EMI America, Manhattan, and
Angel. Berman will report to
Smith, in a role seen as embrac-
ing both business affairs and

Kelly Joins
WCKG

KLOS/Los Angeles PD Tim
Kelly has been named PD at
Cox AOR WCKG/Chicago. He
succeeds Don Davis, who exited
last month. This marks a return
to the Windy City for Kelly,
who’s programmed WLUP
(1981-83), WLS, and WLS-FM.

WCKG VP/GM Marc Morgan
told R&R, “Bringing in a guy
like Tim indicates the commit-
ment we have to winning. He’s
uniquely qualified for the job,
having programmed one of our
competitors and having been
very successful in two major
markets. Tim is going to bring

KELLY/See Page 8

David Berman
creative responsibilities.
Menon said that the appoint-
ments reflect EMI Music’s
longterm strategy in the US
market, ‘“where we are com-
mitted to supporting our mas-
sive investment.”” He added,
“Joe and David are both execu-
tives of outstanding ability, ex-
perience and stature in the mu-
SMITH/See Page 8

Chapin Forms
Broadcast
Company

Dick Chapm

Radio business statesman
Dick Chapin has formed Chapin
Associates, a holding company
for station acquisition and
management, headquartered in
Lincoln, NE.

Chapin has been President of
DKM Midwest for a year,
following DKM’s purchase of
the Stuart Broadcasting station
group, with which he has been
associated for nearly 33 years.

CHAPIN/See Page 8

get the things they need to
maintain our on-air sound, and
ultimately our ratings. One of
the greatest assets Bob has is
that he’s been in the PD chair
and knows how to fight in the

ratings wars.”
KAGHAN/See Page 8

VP/OM AT WMTG
& WNIC

Lind VP
At Price

Joel Lind

Price Communications Asst.
VP/Radio Joel Lind has been
named VP/Programming for
the company’s 18 stations, as
well as VP/OM for WMTG &
WNIC/Detroit. Lind joined
Price in early 1985 from his own
consultancy. At the Detroit sta-
tions, he replaces Dave Ervin,
who now programs WCLR/Chi-
cago.

WMTG & WNIC GM Jim
Worthington told R&R, ‘‘Joel
has been one of the architects of
our positioning here since he
joined Price in early 1985. He’s
worked closely with all of us,
and we’re delighted to finally
have him hands-on at the sta-
tion.”

Lind stated, “Having worked
with Jim and Dave Ervin over
the past year, I'm very familiar
with the sound and direction of
the stations. We won’t be mak-
ing any major changes; our
goal is to continue giving De-
troit listeners something special
on the radio, and to stay on top
of the most competitive AC
market in the country. The day-
to-day work at WMTG & WNIC
will also bring a fresh perspec-
tive to my continuing corporate
role.”

LIND/See Page 8



IR R i RN L0 TS (o S
e I A AT .-@E,, e e & e
- : -, — " .‘,1._' - . i )3

b W e svalonmrin of CI95 e, G PN, OIS Lo






PAGE THREE I

—————

DECEMBER 19, 1986
A DJ'S
CHRISTMAS FABLE

Meet the Ghost of DJs
Unemployed, the PD who
files airchecks with the
production dept. and
resumes in the trash, and
other heartwarming holiday
characters sure to win a
permanent place in the
pantheon of radio
Christmases future. A
seasonal guest Air
Personalities column that's
a bit out of the ordinary.
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Harris GM
AT WTMI

Y100/Miami GSM Dave Harris
has been appointed GM at Marlin
Ltd’s Classical outlet WTMI/Mi-
ami. He comes to the station after
eight years with Y100, where he
worked as an AE from 1978-81, was
upped to LSM in 1980, and named
GSM in 1981.

Marlin President Howard Tan-
ger said, “During the past six
months, we have engaged in a
wide-ranging search for a GM who
combined leadership and sensitivi-
ty with community needs and sales
skills. We also sought an individual

HARRIS/See Page 10

BISCEGLIA (SR. DIRECTOR), BACKER, LAWRENCE, SCHOEN

Arista Restructures Promotion Team

Arista has restructured its pop
promotion team, with Sr. Direc-
tor/National Singles Promotion
Rick Bisceglia assuming overall
responsibility for the department.
He reports to Sr. VP/Marketing &
Promotion Don lenner.

Director/East Coast Promotion
Jeff Backer is promoted to Direc-
tor/National Singles. Director/Na-
tional Secondaries Joan Lawrence
is advanced to National Director/
AC Promotion & Trade Relations.
Director/AC Promotion Bruce
Schoen is elevated to National Di-
rector/Top 40 Secondaries Promo-
tion.

Commenting on the reorganiza-
tion, Ienner said, “I take real pride

Morton Upped
To KDKA
Program
Manager

After a year as OM, Cheryl Mor-
ton has been advanced to Program
Manager at KDKA/Pittsburgh.
She had held the acting PD post
since July, when Chris Witting left
to become PD at WBBM/Chicago.
Morton is now responsible for
KDKA'’s local and network pro-
gramming, including news and
sports.

VP/GM Rick Starr observed,
“Cheryl has done an outstanding
job for KDKA during her first year
here, and I'm sure she’ll continue
to impact the station as Program
Manager."”

Prior to KDKA, Morton worked
five years at Group W sister station
WIND/Chicago, including 18
months as OM. She previously held

MORTON/See Page 10

Plen Virgin’s
VP/Field
Promotion

Michael Plen

IRS VP/Promotion Michael Plen
is joining Virgin as VP/Field Pro-
motion, reporting to the label’s
VP/National Promotion Phil Quar-
tararo.

Due to take up his new post next
month, Plen will direct and oversee
Virgin’s regional promotion team,
expected to be around ten strong.
It’s currently being recruited.

Commented Quartararo, ‘“Mi-
chael and I started out our careers
together in A&M’s college depart-
ment, and have long been good
friends. I've looked forward to the
day when we could once again
work together. His thoroughness,
persistence, and sheer energy are
precisely the ingredients that I
know will take Virgin Records US

PLEN/See Page 10

Rick Bisceglia

in the new national leadership of

our promotion department, and

feel that we now have in place a

team with strength down the line.
“Rick started out four years ago

in AC promotion and has been a

tremendous asset to Arista. Along-
side Sean Coakley, whom I chose to
head up our AOR efforts and is
bringing new dynamism to that
side, we’re building a true cham-
pionship team. And I know that
Rick and Sean will both be busting
their tails in 87 because, with new
babies, they can't afford not to.”
Bisceglia, who heads pop promo-
tion after serving under former Ar-
ista VP/Singles Promotion Phil
Quartararo, told R&R, “Between
all the promotions — myself and
Backer, Joanie and Bruce -
there’s 25 years of Arista experi-
ence. What makes it great is that
the whole restructuring came from
within.”
Under the new organization,
Backer will not only be involved
ARISTA/See Page 10

NEW MANAGEMENT TEAM

KCBQ Becomes
Gold ‘Eagle 105’

After six years in Country,
KCBQ-AM & FM/San Diego have
changed formats to Gold under the
consultation of Jeff Pollack. The
stations, known as “Eagle 105,”
maintain their legendary -calls.
Simon T, head of parent company
Eric Chandler, will be acting Presi-
dent/GM; John Forsythe, morning
man at crosstown KLZZ since 1983,
is PD. They replace the exiting
Charlie Ochs and Gary Herron.
Ochs will remain with parent Infin-
ity as an in-house programming,
research, and marketing consul-
tant, based in Scottsdale, AZ.

“We’re going to do some tremen-
dously exciting things that no one
would expect from a station that
plays Oldies,” Pollack told R&R.
“Simon T is a showman and any-
body whose experience was at

DRISCOLL
IN MORNINGS

Artigue
GM At
KDKB

KSTM/Phoenix GM Chuck Ar-
tigue has been named GM at cross-
town Sandusky Classic Rock outlet
KDKB. He succeeds Tommy Vas-
cocu, who left three weeks ago af-
ter six years at the post and 15
years with the station.

Artigue’s appointment follows
the hiring of noted consultant John
Sebastian as KDKB’s PD. Addi-
tionally, veteran programmer
John Driscoll (ex-KRXY/Denver,
WCFL/Chicago, KTNQ/Los An-
geles, WZUU/Milwaukee, KSAN/
San Francisco) has come aboard
for mornings.

Artigue has been at KSTM for
the last 18 months. His background
includes GM posts at Phoenix’s
KOPA-AM & FM and KRIZ and
WUSN/Chicago. He said, “KDKB
has a great heritage in the market-
place that I watched from the posi-
tion of a CHR manager at KRIZ.

ARTIGUE/See Page 10

WLS/Chicago knows what sparkle
and showbiz is all about. And we’re
tremendously excited to be work-
ing with John Forsythe, who knows
the market well.”

In other changes at the station,
Chandler’s Jeff Apregan is VP/Op-
erations. Former KIFM GM Bruce
Walton joins as GSM; Scotty
Morache, who held a similar posi-
tion at KIFM, is Local Sales Man-
ager; and Joe Heinz, an AE for
Simon T at WLS, is named Direc-

tor/Marketing & Promotions.
KCBQ/See Page 12

BROWNING EXITS

Greg Gillispie

1’M B.A.D.E., I'M

NATIONWIDE’
Gillispie Joins
Burkhart/
Abrams

WDVE/Pittsburgh PD Greg Gil-
lispie has joined the Burkhart/Ab-
rams/Douglas/Elliot consultancy
as an Associate, replacing Dave
Logan, who returned to KFOG/San
Francisco last week. Gillispie
begins his duties February 1 after
assisting in the search for his suc-
cessor at the Taft AOR, which he
will continue to be associated with
in his new role.

Gillispie told R&R, ““Three years
ago, I came to a very well-respect-
ed radio station with the challenge
of moving it to the next level;
we’ve done that. Now I have the op-
portunity to fulfill one of my career
goals — to have an influence and
impact on a number of radio sta-
tions across the country. Plus, I get
to keep working with 'DVE.”

VP/GM Bob Schutt said, “We’re
losing Greg, but we’re losing him to

GILLISPIE/See Page 10

Leicht, Dye Named To
Co-Program WIOQ

Helen Leicht David Dye

Chuck Browning, PD at WIOQ/
Philadelphia since last April, has
exited the Outlet AOR, which has
named two Co-Program Managers
— ten-year midday personality
Helen Leicht and PM driver David
Dye, who's been at the station for
seven years. Both will retain their

Outlet VP/WIOQ GM Joseph
Chairs told R&R, “Both Helen and
David bring a wealth of ideas, in-
tegrity, and knowledge of music
and the market. We're going to
stay with what we’ve been doing —
a softer version of AOR than the
other stations in town offer.”

Leicht, who has been MD at
WIOQ at two different points over
the years, commented, “I know
where the station was and where
it’s been recently. I hope we can
correct some of the mistakes we’ve

made and let the listeners know
that we do care about what they
want.”

Dye jocked at rival WMMR from

WIOQ/See Page 10

Mutual
Launches
Second Network

The Mutual Broadcasting Sys-
tem has announced it will launch a
second programming network,
Mutual P.M., early next year. The
new network, which will use the
“Larry King Show” and the “Dr.
Toni Grant’” show as cornerstone
programming, will feature evening
and weekend news reports origi-
nating from the network’s new
West Coast news facilities. Later in
the year Mutual P.M. will intro-
duce a music format designed to
complement the information-
oriented features.

Westwood One/Mutual Chair-
man Norm Pattiz commented,
“This move not only represents an
expansion of Mutual’s programm-
ing services to radio, but it also
focuses on inherent Westwood One
strengths that allow for multiple
affiliations and delivery of the
largest possible unduplicated au-
dience.”

MUTUAL/See Page 10



who says radio

doesn't listén to records?

GREGG SWEDBERG —WLOL ...

"After three weeks of play, Boomtown was
consistently a top 5 record in callouts,
requests and sales."

TED EDWARDS — KGB. ..
"Prime candidates for
rookie band of 1986."

CYNDE SLATER— WAAF. ..

"Look for the talent of David & David to
emerge into the major leagues in 1987.
We're heading into our 3rd track and the
response is unanimous .. .we love this band."

DOUG PODELL—WLLZ. ..

"This record became the sound of the radio
station; there is not a track on this LP
that wouldn't work with our audience."

STEVE WYROSTOK—POWER 99.7...

"We believed in David & David from day one
and took a chance on Boomtown. The result
was top 20 LP sales, top 10 single sales, a
sold-out show, a #1 record for us and two
unbelieving competitors finally giving in.
This kind of success with a song like
Boomtown should make "Ain't So Easy" a
shoe-in in Atlanta and everywhere else it's
given a chance."

BOBBY CHRISTIAN —KTCZ...

"One of the best debut LP's of 1986; we've
been playing "Ain't So Easy" since the day
the LP arrived and it continues to generate
solid phones with our 25-49 adults."

STEVE DAVIS— POWER 99.7...

"One of the best LP's of
1986, will be one of the
best LP's of 1987. David &
David are winners!"

DAVE ANTHONY — KDWB. ..

"Not only is Boomtown top 5

with the 25+ audience, but
it's been very durable."

KIM POOL— KWK . ..
"Top 5 phones and top

5

sales...St. Louis has made
David & David one of its
favorite acts of the year."

ROB BARNETT—KZEW. ..

"David & David has broken
through all the new music
out there to become an
established part of The
Zoo."

OEDIPUS —WBCN. ..

"It took us longer to add
David & David than it did
Ted Utz, but now we're
believers."

REDBEARD — KTXQ...

"The sold-out club audience
sang every word of Boomtown?y

not just the chorus. .
impressive."

BILL PUGH— WKLS...

"The surprise album of the
year, and one of my favor-
ites of 1986...and a real
treat in concert."

. very

BOOMTOWN (SP-5134)

Produced by Davitt Sigerson

“AIN'T SO EASY” (uu-200, THE NEXT SINGLE FROM DAVID & DAVID

ACOR 12" out now. Single coming in January. ¢ 1986 ass Records, Inc.
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AUSTIN PROGRAM COORDINATOR

Hill WGLD & WOJY OM

Former WCTC/New Brunswick,
NJ OM Keith Hill has been appoint-
ed OM at Mann Media Gold/For-
mat 41 combo WGLD & WOJY/
Greensboro. Hill worked for re-
cently named GM Jay Meyers
twice before when Meyers was a
PD — at WNDR/Syracuse while
still a student in the late *70s, and
as a weekender at WFIL/Philadel-
phia in 1984. He replaces former
OM Jeff Bowen, who exited three
months ago.

Meyers remarked, “I’'m very
pleased at having Keith join us. He
has the perfect qualities to maxim-
ize the immense potential of both
stations.”

Hill served a year atWCTC after
a successful two-and-a-half-year
programming stint at WMID/At-
lantic City. “The opportunity to
work with Jay again is something I
had to jump at because I know
what a great guy he is,” said Hill.

N |
Keith Hill
“The chemistry among the man-
agement and staff is an ideal com-
bination. WOJY is a monster we’ll
fine-tune, and with our back-
grounds in oldies and AM, we’ll
make WGLD a showplace.”

It was also announced that act-
ing PD Charlie Austin becomes
Programming Coordinator for
both stations, reporting to Hill.

NEWS

Schultz Fulltime RTNDA President

Ernie Schultz has become the
first fulltime, paid President of the
Radio-Television News Directors
Association (RTNDA). The organi-
zation has traditionally elected a
working news director as Presi-
dent, but changed its constitution in
October to make the job a fulltime,
appointed position.

KSL-TV/Salt Lake City News Di-
rector Spencer Kinard, RTNDA's
last elected President, now be-
comes Chairman.

Schultz joined RTNDA in 1981 as
Managing Director, later moving
up to Exec. VP. Since October he

Anthony PD

WRAL/Raleigh PD Steve An-
thony has opted for the same posi-
tion at KLTE/Oklahoma City. An-
thony joins after two years with
WRAL, having programmed
WLUV/Charlotte before that. He
also worked as an air personality
on WRKO/Boston, KNUS/Dallas,

McNutt Appointed GSM At KLZ & KAZY

KLZ/Denver Local Sales Man-
ager Jon McNutt has been promo-
ted to GSM of the DKM Country
outlet and its sister FM AOR,
KAZY. The GSM responsibilities
were previously handled by VP/
GM Marvin Rosenberg.

McNutt joined KLZ as an AE in
1979 and was named LSM last Feb-

ruary. His 20-year career includes
AE stints at KODY/North Platte,
NE and KYSN/Colorado Springs
and a partnership in Mountain Me-
dia Inc., a Denver regional radio-
television rep firm.

He told R&R, “It’ll be a good
challenge. It’s been a tough year,

but we’ve got some positive things
happening on the AM and the FM
has always been a good property.”

Rosenberg commented, “Jon is
an extremely solid, responsible
person who’s made a major com-
mitment to our station and been
very effective in positioning KL.Z.”

3-4

Righteous Brothers

10-11

has been acting President. Prior to
joining RTNDA, Schultz spent 27
years with KGEO-TV/Oklahoma
City, and was volunteer President
of RTNDA in 1977-78.

Kinard explained, “RTNDA will
be more effective because of the
Schultz appointment . . . our objec-
tives could not be adequately serv-
ed without increasing the authority
of the top fulltime paid executive.”

Schultz commented, “The chal-
lenges that face the association
have never been greater. The em-
phasis on the bottom line in our
business presents an opportunity

At KLTE

7Z97/Dallas, and KTLK/Denver.

KLTE GM Leonard Wheeler re-
marked, “I'm very excited to have
someone of Steve’s ability and ex-
pertise joining us at KLTE. He
played a big part in making WRAL
the premier station in Raleigh-Dur-
ham. His track record with AC ra-
dio gives us the strength we need in
the very competitive Oklahoma Ci-
ty market.’

Anthony told R&R, “When this
opportunity came up at KLTE, it
looked like a challenge that needed
to be taken. We’ve got a great staff
in place here and I look forward to
doing great things with them.”

Anthony replaces Pam Finn,
who'’s now programming KWLT/
San Diego.

Ernie Schultz

for our association to demonstrate
the real value of good journalism
practices and how RTNDA contrib-
utes to those practices.”

Cohen Upped

To GSM
AT WJIB

Michael Cohen has been upped to
GSM at Easy Listening-formatted
WJIB/Boston. He joined the station
in 1983 as an Account Executive
and was named Local Sales Man-
ager last January.

“Michael has done a great job
for us here at *JIB,” commented
VP/GM Charlie Pickering. “We’re
excited about having a person with
so much energy and enthusiasm in
the position of GSM, especially as
we launch our 20th anniversary
year‘n

SPEND THE

\WEEKEND WITH
THE STARS

Johnny Rivers

M

17-18 .

Earth, Wind and Fire
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Electric Light Orchestra
31-FEB 1

Four Tops
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COPYRIGHT VS. TECHNOLOGY

Tough Talk Over Digital Audio Tape

According to Capitol Industries/
EMI Chairman Bhaskar Menon,
the meeting ended in stalemate. To
Chrysalis International Chairman
Chris Wright, the discussions left
no room for maneuvering whatso-
ever — and he doubted that he
would take time to attend another
such conclave. To WEA Interna-
tional Chairman Nesuhi Ertegun,
obstinacy and greed were clearly
in evidence.

These are early reactions from
worldwide music business leaders
to the Dec. 11 meeting held with
their counterparts in the Japanese
electronics industry to discuss
digital audio tape (DAT). This new
configuration, the tape equivalent
of the compact disc, is seen by
many in music as an economic
threat because it would offer
master-quality home taping.
DAT’s introduction, they contend,
will lead to even more damage
than analog home dubbing has
caused.

Last week’s one-day conference
was held at Vancouver’s Pan Pa-
cific Hotel at the request of IFPI,
the international recording indus-
try group, and the RIAA. Ertegun,
Menon, Wright, CBS/Records
Group President Walter Yetnikoff,
MCA Music & Entertainment
President Irv Azoff, Warner Bros.

ternational President Jan Timmer,
and RIAA President-Elect Jay
Berman were among those repre-
senting copyright owners.

Attending for the Electronic In-
dustries Association of Japan were
Sony Chairman Akio Morita, To-
shiba Chairman Shoichi Saba, Mat-
sushita President Akio Tanii, EIAJ
President Toshio Takai, and
others.

“Taping of audio and video ma-
terials at home for personal use is a
custom established over 20 or 30
years around the world, and close
to a right of consumers,” stated
Saba, according to transcripts
released later. “It is the con-
sumers’ pleasure and acquired
taste, including home taping for
better quality audio and video en-
tertainment, that have brought
growth and prosperity to the soft-
ware industry.”

EIAJ official Takai reportedly
elaborated, ‘“Home taping is
nothing but a variation on the mode
of usage, the price of which the
consumer has already paid. It is up
to the consumer whether he listens
to the same record he has purchas-
ed hundreds of times over. The
situation does not change with
DAT.”

Chrysalis’ Chris Wright told
R&R, “There was absolutely no

NEWS

ese had no intention whatsoever of
communicating with the record in-
dustry, or trying to negotiate some
kind of proper settlement.” Wright
said he was impressed by their
“lucid and well thought-out presen-
tation,” but that it was not “put
across in a way that they were pos-
turing for a discussion.” He added,
“There was never any question
that they might be flexible on this
point or that point.”

A “‘proper settlement” in the mu-
sic industry’s view is the introduc-
tion of copy-code chips into DAT
machines to prevent consumers —
or commercial pirates — from re-
cording software pre-encoded with
an anti-taping signal. This system
was developed by CBS Labora-
tories; an offer to demonstrate it at
Vancouver was turned down by the
Japanese.

Music industry interests seek to
have copy-coding legislated into
existence in the US and EEC mem-
ber nations, with the system in-
cluded in DAT hardware made in
or imported into national territor-
ies. “We made it very plain that the
industry would not accept DAT
without some kind of copy-code,”
said Nesuhi Ertegun, who spoke in
Vancouver in his role as President
of IFPI. “They made it very clear
that they’ll absolutely not hear of

strengthens the necessity for legis-
lation. From this meeting, our
hand is much stronger.”

“We are opposed to the IFPI pro-
posal requiring the mounting of
anti-taping devices on DAT play-
ers,” Toshio Takai is said to have
declared. “This means that the
consumer is deprived of the oppor-
tunity of enjoying the result of a
technological breakthrough for a
period into the future, and will sow
seeds for immeasurable trouble in
the development of novel technolo-
gies, in light of the fact that pro-
gress from analog to digital is
the inevitable technological trend.”

Ertegun contended that the soft-
ware manufacturers are not
against DAT as technology. “We’re
against DAT with no protection.
Because of its quality, we have to
make it difficult to copy from
DAT.” The WEA International
chief said the RIAA’s Berman is
“optimistic’’ about persuading
Congress to mandate such protec-
tion. Wright said that similar ef-
forts to persuade EEC lawmakers
are going “pretty well.”

Wright also pointed out that the
open-and-shut nature of the Van-
couver meeting precluded any ser-
lous information exchange about
DAT. “I don’t think the record in-
dustry quite knows what kind of

we did so,” he said. “As I under-
stand it, DAT offers four hours of
playing time on a very small tape.
We’re not used to that. What would
we do?

“If I put a Huey Lewis album on
DAT, would I put out 40 minutes of
Huey and leave three hours and
twenty minutes for the purchaser
of the prerecorded tape to tape
freely — without even buying a
blank tape — my Billy Idol album
and anything else he wants? That’s
a very elementary question, but we
didn’t even get to the point of dis-
cussing that.”

In Menon’s opinion, the fact that
Vancouver produced nothing was
no surprise. “They’ve had two or
three years of knowing full well our
position on this issue,” he said. ‘“No
further explanations to them were
really necessary. They’ve had am-
ple opportunity to consider the im-
plications. They came to the table,
the positions of the two parties did
not change, and the net result was
stalemate.”

Stalemate, perhaps, but at least
one of the meeting’s participants
believes that the clarity of each
side’s firm opposition to the other
will help the legislative process.
There is no ambiguity, he said, and
no vain hope of accommodation.
Now “Let the lawmakers decide”
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Jones, Mangini Sr. VPs
At RCA Distribution

Pete Jones

Pete Jones and John Mangini
have been promoted to Sr. VP
posts at RCA/A&M/Arista Distrib-
ution. Jones was Division VP/Sales
under RCA’s previous label struc-
ture, and Mangini was VP/Interna-
tional Operations for RCA/Ariola.

Both executives will have man-
agement duties covering all as-
pects of the operation’s organiza-
tion, reporting to unit President Sal
Licata. Jones will continue to over-
see sales/branch distribution oper-
ations, while Mangini will bear pri-
mary responsibility for manufac-
turing, central distribution, and
regional “hits” warehouses.

Commented Licata, “Both of
these executives will play a key
role in the management of RCA/
A&M/Arista Distribution. Close
collaboration between them and
the areas they will manage will in-
sure that we’ll be able to serve both
our labels and our customers more
rapidly and efficiently.”

Jones held several sales posts at
RCA between 1971-77, then joined
PolyGram Distribution. In 1979, he
became VP/Marketing for Casa-

Grogan
Continued from Page 1

regional duties with WFMS. His
regional responsibilities were
later expanded to include the
San Francisco and Houston ac-
quisitions.

“The current expansion pro-
gram going on at Susquehanna
is providing an opportunity for
me and others in our company
to grow in experience and pro-
fessionalism,” Grogan told
R&R. “Today the radio in-
dustry is going through a period
in which only the well-managed
groups will survive. Susquehan-
na intends to continue its
leadership role in our industry,
and my promotion is another
step in providing the necessary
management and guidance to
meet that challenge.”

John Mangini

blanca; in 1983, he rejoined RCA,
and was named Division VP/Sales
in 1984.

Mangini has been with RCA
since 1978, holding Division VP
posts in Finance and Operation
Services. He was VP/International
Operations for RCA/Ariola at the
formation of the companies’ joint
venture in 1985.

Kelly

Continued from Page 1
the aggressiveness, energy, and
excitement we've needed.”

Kelly said, “It was a tough
decision, but it’s a tremendous
challenge to go up against a
great Chicago institution like
the Loop. We’ll see how good
Tim Kelly really is.”

Looking back at KLOS, he
commented, ‘“I'm very proud of
my accomplishments. We took
KLOS to its alltime ratings high
and to #1 in 25-34 men, which no
L.A. AOR had ever done before.
I also had the chance to work
with some of the greatest people
in the industry, and- alongside
one of the best GMs in America,
Bill Sommers.”

WCKG switched over from
CHR to AOR in March of ’85.
Adopting Burkhart/Abrams/
Douglas/Elliot’s upper-demo,
Superstars II approach, the sta-
tion has consistently trailed
rivals WLUP and WXRT, not-
ching a 2.0 to WLUP’s 5.6 and
WXRT's 2.9 this summer.

As far as whether or not
WCKG will continue to work
with B/A/D/E, Morgan said,
“That remains to be seen.” Kel-
ly added, “I'll make a decision
after I talk to all the players in-
volved.”

Kelly plans to continue his
newly formed consultancy once
he gets settled in at WCKG; his
start date is January 5. No re-
placement has been named at
KLOS yet.

Available Now!

Hanna-Barbera
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Smith

Continued from Page 1
sic industry, and their leader-
ship will bring enormous dy-
namism to Capitol/EMI’s North
American and worldwide inter-
em.'t

For Smith, it’s a return to ac-
tive major-label duty four years
after leaving Elektra/Asylum/
Nonesuch. He was its Chairman
from 197583, and previously
served as President of Warner
Bros./Reprise from 1972-75.
More recently, he headed the
Warner/Amex sports cable op-
eration, and just two months
ago took over as NARAS's first
fulltime President.

Smith told R&R, “This is a
very exciting opportunity, and
it would have to be something of
this magnitude to cause me to
leave the NARAS job. That'’s
not my style. I stayed with one
company for 23 years, and here
I make a jump like this in just a
couple of months.

“But I've always had a strong
feeling for Capitol. As a matter
of fact, they offered me the
presidency 13 years ago, when I
was under contract to Warner.”
Smith, terming Berman “an
ace executive” who will be ‘‘in-
valuable as my associate,” add-
ed, “The goal is to make Capi-
tol/EMI a much bigger player
than before. Both Berman and
myself are used to winners, and
we'’re not settling for a small
advance — we really want to go
after the big guys.”

Reporting directly to Smith
will be Capitol President Don
Zimmermann, EMI America
President Jim Mazza, Manhat-
tan/Blue Note President Bruce
Lundvall, Angel President
Brown Meggs, and VP/Staff As-
sistant Hal Posner. Previously,
the label chiefs were responsi-
ble to Menon.

Reporting to Berman will be
three division Presidents: Rich-
ard Lyttleton of Capitol/Cana-
da, Ed Khoury of Magnetic
Products, and Fred Willms of
Screen Gems/Colgems Music
Publishing. Also, Capitol/EMI
VP/Human Resources & Ad-
ministration Bob Brown, VP/
Finance Charles Fitzgerald,
VP/General Counsel Bob
O'Neill, Group Record Services
Exec. VP Dennis White, Mag-
netic Products VP/Technology
Development & Manufacturing
Ralph Cousino, and Recorded
Music Products VP/Manufac-

turing & Operations Lee Simp-
son

Berman, who could not be
reached for comment, has been
with Warner Bros. in business
affairs since 1976. Formerly, he
was partner in the law firm of
Mitchell, Silberberg & Knupp.

Hayden, Bittens

Daniel Hayden

Longtime WHCN/Hartford PD
Daniel Francis Hayden has been
upped to Director of Programming
at the Beck-Ross AOR. Hayden,
who is a minority owner in the
company, will also be involved in

Promoted At WHCN

Lind
Continued from Page 1
Price has also named KOMA
& KIMY/Oklahoma City OM/
PD Peter Z as Lind’s corporate
assistant. His exact title and
duties have not yet been deter-

llm. m-

Kaghan

Continued from Page 1

Kaghan will oversee the pro-
gramming of not only WCPT &
WCXR, but Gold/Format 41
combo WKIX & WYLT/Ra-
leigh, AOR WRFX/Charlotte,
Urban/AOR combo WPDQ &
WFYV/Jacksonville, Urban/
AC WORL & WJYO/Orlando,
Gold/AC combo WHBO &
WNLT/Tampa, and CHR
WHYI (Y100)/Miami.

Kaghan said, “I just got back
from spending time with all the
PDs and promotion directors at
Metroplex’s annual meetings,
and I came away very impress-
ed with everyone’s creativity,
energy, and enthusiasm. It’s ob-
vious that these folks have a
deep caring for their stations.

“The fact that Norman Wain
and (coprincipal) Bob Weiss
have created this position is a
strong signal that they’re com-
mitted to winning through pro-
gramming excellence in all Me-
troplex markets."”

Kaghan’s background in-
cludes PD posts at WZNE (now
WKRL)/Tampa, WBCY/Char-
lotte, WRJZ/Knoxville, and
WISE/Asheville.
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scouting properties as the com-
pany expands. Concurrently,
WHCN Assistant PD/MD Bob Bit-
tens has been promoted to PD,
while afternoon driver Kim Alex-
ander takes over MD duties.
Beck-Ross President James
Champlin told R&R, “Dan is ex-
tremely well-versed in many areas
of programming, not just AOR. He
works well with research, has a
knack for analysis, and is very
strong organizationally — he can
get things off the ground and roll-

WHCN VP/GM Boyd Arnold
said, “Bob’s one of the top MDs in
the business. His natural ability for
our business has been honed along
the way.”

Hayden commented, “The idea
is to get a bit away from the day-to-
day format maintenance and deal
more with concepts, long-term di-
rection, and strategies.”” He’s been
at WHCN since 1977, and was nam-
ed PD in 1979.

Bittens has been at the station al-
most eight years, MD for six and
Assistant PD for the last three. He
said, “The real nice thing is mak-
ing a big career move without hav-
ing to pack my bags and move
across the country.

“I don’t see any major changes,
except maybe a renewed emphasis
on music in the overall scheme of
things. It seems like disk jockeys
have become less interested in mu-
sic over the last few years. Re-
search shows that people like jocks
who can really relate to the music,
which is what they listen to the sta-
tion for.”

Chapin
Continued from Page 1

During this time Chapin chair-
ed the NAB and the RAB, and
he also holds an NAB Distin-
guished Service Award.

When R&R asked about his
new venture, Chapin replied,
“It’s time.”




Eight of the nation’s hottest D].s
want to party on your station!

B Featuring the country’s biggest CHR hits of the week that you
can dance to...in continuous music sweeps...with special “Party”
remixes... Every Week!

B Nationwide “Party Reports” from America’s leading air
personalities!... from America’s party capitals...where the
music and fun never stop...Every Week!

. More star power per minute than any other party you've
been to...Every Week!

B Hosted by Fast Jimi Roberts, WPLJ-FM New York, and Joe
Nasty, KPWR-FM Los Angeles...consulted by Larry Berger...
produced and created by Ron Cutler Productions... Every Week!

You are cordially invited to bring the party to your
radio station... Every Week... Exclusively on

For information, contact Beverly Padratzik at (212) 887-5219
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Jeff Backer

Bruce Schoen

Joan Lawrence
Arista

Continued from Page 3

with radio at the major market lev-
el, but also act as liaison between
the field and the New York office.

Lawrence will direct all of the la-
bel’s efforts at AC radio, and con-
tinue to be liaison with the trades
on a day-to-day basis. Schoen will
deal with CHR stations at the sec-
ondary level, as well as interact
with the Arista field staff.

Named to the newly created post
of National Promotion Coordinator
is Maureen Guinana, who'll assist
the field in areas that relate to pro-
motion, and in contacts with other
Arista departments.

FIVE GMs UPPED TO VP

DKM Board Elects
Officer Slate

Atlanta-based DKM Broadcast-
ing, owner of 16 radio stations, has
announced its newly elected cor-
porate board officers.

Former VP/CFO James Strawn
was upped to Exec. VP/CFO. As
reported recently, Mary Catherine
Sneed was named VP/Operations.
Previous Controller Roger Heffel-
finger takes on the additional posi-
tion of Treasurer. Janice Ward,
formerly Exec. Secretary to the
President, adds the additional posi-
tion of Asst. Secretary.

Also, the following GMs were
elected as VPs: KFOR/Lincoln,
NE’s Roger Larson; KFRX/Lin-
coln’s Curtis Peterson; KWTO-AM
& FM/Springfield, MO’s Kurt
Boney; WAKR & WONE/Akron’s
Fred Anthony; and WONE &
WTUE/Dayton’s Donald Schwartz.

“We are proud to recognize sev-
eral key corporate leaders — Jim
Strawn, Roger Heffelfinger, and
Jan Ward — with promotions,”
said DKM Chairman Robert Dy-
son. ‘‘And we’re happy to welcome
Mary Catherine Sneed, one of our
industry’s most talented consult-
ants, to our management team.”

Harris
Continued from Page 3

with deep roots in the marketplace,
and our search led us to Dave Har-
ns‘“

Harris told R&R, It has always
been my goal to get into station
management, as well as stay in
sunny South Florida. Howard Tan-
ger and Marlin are headed toward
big things. WTMI has a great sig-
nal, we’re moving into new facili-
ties in June 1987, and Classical sta-
tions throughout the country are
billing more than ever. I feel we all
have a lot to look forward to.”

Harris replaces Sam Rosenblatt,
who resigned last June.

FONE YEAR AGO TODAY

(11 wks)

(2 wks)

. " — Daryl Hall & John Oates (RCA)

TEN YEARS AGO TODAY

® Herb McCord PD CKLW/Detroit

® #1 CHR: “You Make Me Feel Like Dancing” — Leo Sayer (WB)
® #1 AC: "After The Lovin'" — Engelbert Humperdinck (Epic)

® #1 Country: “"She Never Knew Me" — Don Williams (ABC/Dot)

® #1 LP: "The Pretender” — Jackson Browne (Asylum) (2 wks)

GE announces plans to buy RCA & NBC

Smokey Rivers PD KiOl/San Francisco

Arthur Kern Chairman/CEO American Media, inc.

Gannett sells WWJ & WJOI/Detroit to Federal Enterprises

#1 CHR: “Say You, Say Me* — Lionel Richie (Motown) (2 wks)

#1 AC: “That's What Friends Are For” — Dionne & Friends (Arista)
#1 B/U: “Say You, Say Me" — Lionel Richie (Motown)

#1 COU: “Bop" — Dan Seals (EMI America) (2 wks)

#1 AOR Track: “Silent Running” — Mike & The Mechanics (Atlantic)
#1 LP: “Afterburner” — 2ZZ Top (WB) (8 wks)

FIVE YEARS AGO TODAY

® #1 CHR: "I Can't Go For That . .
® #1 AC “Comin’ In And Out” — Barbra Streisand (Columbia)

® #1 B/U: “Turn Your Love Around” — George Benson (WB) (2 wks)
® #1 Country: “Love In The First Degree” — Alabama (RCA) (2 wks)
® #1 LP: “Tattoo You™ — Rolling Stones (Rolling Stones/Atlantic)

Of the DKM subsidiary appoint-
ments, Dyson said, “We rely on our
local management to guide our sta-
tions to leadership positions. The
board feels these individuals are
doing just that, and we applaud
them on their accomplishments.”

DKM also owns WAOK & WVEE/
Atlanta, WCAO & WXYV/Balti-
more, KMEZ-AM & FM/Dallas,
and KLZ & KAZY/Denver.

Mutual

Continued from Page 3

Mutual affiliates which currently
pick up either the “Larry King
Show” or ‘“Dr. Toni Grant”
automatically become Mutual
P.M. affiliates, but will not be re-
quired to carry all of the new net-
work’s programming. Thus, sever-
al stations in the same market can
carry Mutual P.M.

Mutual will continue to broad-
cast news from its headquarters
in Arlington, VA. Both news opera-
tions will be supervised by VP/
News Ron Nessen.

wioQ

Continued from Page 3

1970-74, programmed WBLM/Port-
land, ME for a year, and then
returned to WMMR briefly in 1978.
“This is real positive for the sta-
tion,” he said. “The atmosphere
change is like night and day.”
Browning came to WIOQ last
April when Alex DeMers, who'd
programmed the station for 11
years, left to open a consultancy.
During his tenure, longtime morn-
ing man Harvey was let go and
Philly AOR vet Ed Sciaky jumped
ship to crosstown Classic Rock
WYSP. Harvey’s replacement,
Paul Harris, left after three
months. Asked if Harvey might
return, Dye said, “It’s more possi-
ble now than it was last week,” and
Leicht echoed his sentiments. Cur-
rently, former WYSP mainstay
Jerry Abear is filling in on morn-
ings and Mindy Magid is subbing
on late nights. WIOQ is ranked
third 12+ of Philadelphia’s three
AORs, with its summer 2.5 trailing
WMMR'’s 11.5 and WYSP’s 3.6.

Morton

Continud from Page 3
production positions in Chicago at
WFLD-TV and WLS-TV. “No ifs or
buts, KDKA is a powerhouse and
an institution,” Morton told R&R.
“KDKA is changing with the times,
slowly, but it’s still steeped in tradi-
tion — tradition that will go on
forever. I'm extremely proud to be
here, and hope to continue what my
predecessors have done to keep
KDKA number one and the station
everyone knows it to be.”

Artigue

Continued from Page 3
The opportunity to join a great
company like Sandusky and work
with John Sebastian, a friend of
many years, is too good to pass up.
I'm also impressed with the great
sales team that Carolyn Howe has
put together.”

Weaver Station Manager For KJR

KJR/Seattle has selected 21-year
broadcasting veteran Jackson Dell
Weaver as Station Manager. He
comes to the full-service AC outlet
from KZAR/Salt Lake City, where
he was owner/President. Rick
Scott will remain as PD at KJR.

VP/GM Dan Hern said, “We're
extremely fortunate to find some-
one of Jackson’s ability and back-
ground. We expect him to direct
KJR to bigger and better things
over the coming months.”

Taking over a struggling AM
that hasn’t been able to break the
two-share 12+ threshold for the
past five sweeps, Weaver said,
“There is no reason why KJR can’t
be a top radio station in this market
with some innovation and hard

Gillispie

Continued from Page 3
somebody who’s going to turn
around and use him with us. In
Greg’s three years with us, we’ve
attained some record-high ratings,
and the station has progressed and
matured. I wish him well, and hope
he continues to help us.”

B/A/D/E President Dwight
Douglas commented, “Greg is ex-
tremely bright, highly gifted in
production and working with tal-
ent, and very knowledgeable on the
Selector computer system. He’ll
bring a real competitive, innova-
tive edge to us.

“Also, one of the things Greg did
well was close us, which is part of
our business of selling ideas and
concepts to people. Still, it was a
difficult decision to make because
Taft is one of our premier clients.
This is a move to strengthen that
relationship and to give us greater
potential to work with Taft.”

Gillispie has been at WDVE
since early 1984. He leaves the sta-
tion with its highest share in
history, last summer’s 9.9. His
previous posts include a PDship at
KEZO/Omaha and MD stints at
KAZY/Denver, WWWW/Detroit,
and WIOT/Toledo.

For The
Record

R&R's Year-End Issue inadvert-
ently omitted the details of Chry-
salis's April promotion department
reorganization. The new team, an-
nounced by VP/Promotion Daniel
Glass, included Charlie D’Atri as
Director/National Singles Promotion
and Jan Teifield as Assoc. Direc-
tor/Singles, West Coast.

The label's AOR team under Di-
rector/National Album Promotion
Kevin Sutter expanded to include
Joff Laufer as Assoc. Director/Al-
bums, West Coast and Roger May-
or as Assoc. Director/Albums, Mid-
west.

Jeorry Blair was appointed New
England Regional Promotion Man-
ager; Mike Van Orsdaie joined as
Central/Cleveland Regional Promo-
tion Manager; Greg Thompson be-
came Midwest Regional Promotion
Manager; Ralph Carroil took over
as Upper Southeast Regional Pro-
motion Manager; and Geina Horton
became Mid-Central Regional Pro-
motion Manager.

Jackson Dell Weaver

work. Very few people have the
chance to run a legend. I have ev-
ery confidence that we can estab-
lish a new legend by pushing ahead
with some fresh ideas.”

Weaver’'s background includes
several other posts in Salt Lake Ci-
ty radio: GSM at KLRZ, part-own-
er of KBRQ, Sales Manager at
KRGO, and Account Executive for
KCPX and KUTV.

™

Plen

Continued from Page 3
to an unprecedented plateau in our
business.”

Plen came to IRS more than six
years ago after working in local
promotion for A&M in Kansas City,
Buffalo, and Boston between 1977-
80. Last summer, he relocated to
Los Angeles from New York, con-
current with new IRS promotion
appointments.

On vacation until he joins Virgin,
Plen was unable for comment this
week.
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Bt reaches beyond sight. Into the
imagination. 200 million listen every
week. Three and a half hours every

day. On the road, at work, on the
jogging path, 96% of all Americans
sing its tune, hear its message. That’s
the power of radio. Radio advertising
sells. How do we know? We’ve been
measuring and describing radio audi-
ences so you can turn the power of
radio into money —for over 21 years.
Arbitron. We know the territory.
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Betsy Bucken-Knapp Peter Elliott

® BETSY BUCKEN-KNAPP has been
named President/CEO of EKB Enter-
prises, which provides marketing,
advertising, promotion, and PR ser-
vices to radio stations, groups, and
networks. A 16-year broadcasting
vet, she was previously Marketing
Director for CBS's WCBS-FM/New
York since 1981.

® PETER ELLIOTT has been appoint-
ed Director/US Sales and Marketing
for RCA Red Seal. He joined RCA in
1980 as Product Manager, and also
was writer and producer of “Red Seal
Showcase,” the label’'s monthly radio
feature program.

® MULLIGAN (BOB GITLIN) is the
new PD at AOR WFXR/Charleston,
SC. He joined the station as MD a
month ago, after doing mornings at
crosstown WTMA and programming
WiBZ/Parkersburg, WV.

® DEL WILLIAMS, former PD of
KCGL/Salt Lake City, has joined
PolyGram Records as its Denver pro-
motional field rep.

® BILL BROWN has been named
Seattle Sales Manager for WEA. An
18-year industry veteran, Brown join-
ed the WEA Seattle Sales Office in
1972.

KCBQ

Continues from Page 3

In the early '70s, KCBQ was a
highly influential AM rocker. It
softened to AC in 1978, and turned
to Country in 1980 with its FM,
KITT. Despite drop-ins declaring,
“The legend begins again,” Pol-
lack said there would be no imme-
diate attempt to invoke the Q-era
legacy. “That might be a card we
want to play later. We really didn’t
want to give the calls up because
there’s so much heritage to them.
But it is a new identity and people
should expect the best because
we're going to bust our ass.”

The change leaves KSON-AM &
FM as the only Country stations in
a market with a 7.6 share for that
format. It also makes KCBQ the
market’s third Gold station (and its
second AM/FM combo), along
with XETRA and KLZZ. The latter
station is expected to drop its “‘Cal-
ifornia Classics” format, less than
three months old, when new owner
Edens Broadcasting takes over.

What if KLLZZ doesn’t switch?
“The direction we're taking,"” For-
sythe says, ‘““isn't just determined
by the music. It’s based on an over-
all radio and promotional philoso-
phy.” And Pollack says, “If KLZZ
doesn’t change, they're not going to
make money. We're going to bull-
doze the market.”

r 4

NEWSBREAKERS

>

John Burrows

® JOHN BURROWS has been named
VP/Affiliate Relations for CBS Radio
Network, replacing retiring 31-year
CBS Radio vet NEIL KNOX. Burrows
was Director/Affiliate Relations for the
network since 1984, prior to which
he was Central District Director/Af-
filiate Relations for three years. He
joined CBS in 1980 as Manager/Sales
Development for CBS Radio Spot
Sales from a position as AE at Ogilvy
& Mather.

® ERIC PERRY has been named
Sales Manager for Durpetti & Associ
ates’ Philadelphia office. He previous-
ly sold tor WIP & WMMR/Philadel-
phia for two years.

® RON CHATMAN was named OM of
SMN Heart & Soul affiliate WMK J/New
Orieans, replacing JEFF TREPAG-
NIER. Chatman was most recently
Research Director and did late nights
for the station’s sister FM WQUE,
prior to which he programmed AOR
WHMD/Hammond, LA.

® BEATRIS THOMPSON-GUER-
RERO has joined Spanish-tormatted
KQQK/Houston-Galveston as GSM.
She had been an AE at KQUE and
GSM at KEYH, also in Houston.

® LYN BENSON has been named Di-
rector/Travel Promotions for Music
Awareness, which coordinates pro-
motional packages for radio stations
nationally and internationally. She was
previously Director/Record Promotion
for Pasha Music Organisation and
PD/air personality for WZZO/Allen-
town.

PROS ON THE
LOOSE

Gene Burgess — Morning News
KIXS-FM/Killeen, TX (817) 690-6169

Fuzzy Herron — PD KCBQ/San Di-
ego (619) 561-0284.

Henry Jay — PD WGTO/Cypress
Gardens, FL (813) 967-1543

Steven Leeds — PD U68-TV/New
York (212) 534-0664

Paula McCartney — MD/Mornings
KIXS-FM/Killeen, TX (817) 547-8211

B.J. McCrae — PD KIXS-FM/Killeen,
TX (817) 699-1008

Tony Nash — Overnights KIXS-FM/
Killeen, TX (817) 778-2541

Rick Nelson — Assistant PD/Morn-
ings WTNT/Tallahassee (904) 722-
4022

Mike O’Neal — Middays KIXS-FM/
Killeen, TX (817) 634-6468

John Ross — Mornings KHIT/Seat-
tle (206) 845-8362

Aian Sells — Operations Director.
Mornings WQMF/Louisville (502)
426-9026

Sue Thompson-Popper — After-
noon News "KIXS-FM/Killeen, TX
(817) 547-6635

Susan Hoffman

Alberta Rhodes

® SUSAN HOFFMAN and JEFFREY
SPECTER have been named Local
Sales Managers at Emmis’'s KPWR/
Los Angeles. Hoffman has been an
AE at the station since June, prior to
which she was LSM at Gannett's
KKBQ/Houston. Specter joined
KPWR in May as National Sales Man-
ager, and was previously LSM at
WXKS/Boston. GSM Jon Horton will
take on the responsibility for national
sales.

® The Radio Network Association,
Inc. has announced its elected of-
ficers for 1987. NICK VERBITSKY,
President of United Stations, was
elected Chairman after serving as Vice-
Chairman for the last two years. AR-
THUR KRIEMELMAN, Office of the
President, Westwood One, moves up
to Vice-Chairman from the post of Sec-
retary-Treasurer. RANDY BONGAR-
TEN, President of NBC Radio, was se-
lected as Secretary-Treasurer after
serving on the RNA Board for 19
months.

® ERIC COPLIN, ELLEN HELLER,
and LYNN DECATERINA have ad-
vanced to VP/Sales positions at Mc-
Gavren Guild Radio. Coplin, based in
Philadelphia, was an AE with the com-
pany for the past six years. Heller,
who works in New York, had been an
AE there since 1984, prior to which
she sold for CBS Radio Spot Sales
tor eight years. DeCaterina, head-
quartered in Atlanta, was also an AE
since 1984, and previously sold for
Masla.

® JOSEPH ARMAQO has been ap-
pointed NSM for WNEW-AM & FM/
New York. He previously served as
GSM at Westinghouse’'s KJQY/San
Diego, and held other positions with
Westinghouse including Los Angeles
Sales Manager and Eastern Sales Man-
ager.

® LORIE HARBOUGH has been ap-
pointed Manager/A&R, West Coast,
for PolyGram. She joins from MCA
Music, where she has been Creative
Manager for the past year. She previ-
ously worked for CBS Songs and
United Artists.

® MICHAEL SONBERG was named
LSM at Classical-formatted KFAC-AM
& FM/Los Angeles. His previous ex-
perience includes an AE position at
KNX-FM/Los Angeles and SM duties
at KRTH/Los Angeles.

CHRONICLE

Born To:

©® KOSTILos Angeles aftemoon per-
sonality Brian Simmons, wife Minda,
son Brian James, December 3.

® WUPE/South Bend PD Jon Kauff-
mann-Kennel, wife Mary, son Michael,
December 6.

Gene Tognacci

® ALBERTA RHODES has been nam-
ed Sr. Publicist and Director/Media In-
formation for Black Music at Warner
Bros. Records. She joined the com-
pany as a Publicist in 1978, and
previously held positions at A&M,
Motown Records, and WWRL/New
York.

® GENE TOGNACCI has been upped
from Director/Broadcasting Services
to VP/Broadcast Services for Star-
stream Communications Group, a
radio/TV syndication and media mar-
keting firm. The 15-year radio vet was
previously PD for KKKQ (now KUKQ)/
Phoenix.

® JOHN KANE was appointed Sr.
VP/COO at Frazier Gross & Kadlec
Inc. The 13-year communications in-
dustry vet formerly held VP positions
at Group W Cable and RCA, and will
establish a New York regional office
for FG&K.

® BARBARA LANE is the new LSM
for WMJJ/Birmingham, where she
has been an AE since 1983. She pre-
viously was an AE at WZZK/Birming-
ham and Hal Hodgens Advertising.

® PAUL MUHLY has been named GM
at KKMG/Pueblo-Colorado Springs.
Previously Director/Advertising for the
Denver Cable Interconnect, his ex-
perience also includes stints as Sales
Manager at KilQ/Denver and Station
Manager/Sales Manager at KILO/Col-
orado Springs.

® KAREN FOLEY has been ap-
pointed Director of the ABC Direction
Radio Network. Her previous seven-
‘year association with Capital Cities
included positions as National/Region-
al Sales Manager at WBAP & KSCS/
Ft. Worth, WJR/Detrolt, and marketing
and planning positions with the com-
pany’s Broadcasting Division in New
York.

In other news, SANDRA KENNEDY
was promoted to Director/Research.
She has been Manager/Research and
Media for the net since 1980, prior to
which she was Research Director for
ABC Radio Spot Sales.

®BILL STAIRS, Operations Mgr. at
KHFI/Austin for the past few months,
has been named OM at KMGX/Fres-
no.

® BRENT ALBERTS has joined
Shamrock Communications AOR
KMYZ/Tulsa as PD, replacing the ex-
iting BILL BRUUN. Alberts’'s back-
ground includes PD stops at WQFM/
Mitwaukee and WYFE/Rockford.

® JOHN LARSON has been named
Program Director of Stoner AOR
WIMZ-AM & FM/Knoxville. Larson
previously programmed KDKB/Phoe-
nix, Stoner's WCMF/Rochester, and
Doubleday’'s WAVA/Washington
and WLLZ/Detroit.

Nikki Vallot

David Wilson

©® NIKKI VALLOT has been promoted
to Divisional VP/Alternative Marketing
and Administration for Capitol Rec-
ords Group Services. She joined
Capitol in 1969, and was formerly Di-
rector/Administration there.

® DAVID WILSON, JAMES LIGHT-
STONE, and PAT LUCAS have been
appointed to executive posts at SBK
Entertainment World, the company
which recently acquired CBS Songs.
Wilson, who was Asst. Controller/in-
ternational Finance at CBS Songs.
becomes CFO worldwide and VP/Fi-
nancial Affairs. Lightstone, who was
Director/Business Affairs at CBS
Songs, was named VP/Business Af-
tairs. Lucas, formerly Director/Film
and TV Music at CBS Songs, is now
Director/West Coast Operations.

® Blair Radio has formed a new radio
spot sales unit, Blair Intermountain
Pacific, to provide additional
representation for the company’s
clients in the Northwest and Rocky
Mountain regions. The new company
will add offices in Denver and Salt
Lake City to its present offices in
Portland and Seattle soon after the
first of the year, and will be headed by
GM GREG SMITH. Smith will maintain
his management duties at Art Moore,
Inc. The Seattle office is managed by
OLIVIA COKE, who was an AE at
KMPS/Seattle for the past eight
years. The Portland office manager is
LYNN KELLER, who joined Blair/
Northwest’s Portland office in 1984,

The office locations and telephone
numbers are: 516 SE Morrison, Suite
910, Portland, OR 97214, (503)
238-3812; and 200 W. Mercer St.,
Fourth Floor, Seattle, WA 98119,
(206) 282-4005.

® Brookmont Communications, par-
ent company of the Tennessee, Ken-
tucky, and South Carolina state radio
networks, has changed its name to
American Network Group, inc. The
name change was accompanied by a
reorganization in which four VPs were
appointed: PHYLLIS JENNY, VP/Ad-
ministration; TOM STEVENS, VP/Op-
erations; DIXIE POWELL, VP/Sales;
and RICK WIMBERLY, VP/Affiliate
Services.

® Suite Beat Music Group has
changed its name to Chameleon
Music Group, encompassing the
Chameleon, Epitaph, Poshboy/Vod-
ka, Vee Jay, and innovative Com-
munication labels. Chameleon pians
to move into hard rock and contem-
porary jazz in 1987

© STEPHANIE BARSAMIAN was
named MD at WSNI & WPGR/Phila-
delphia. She arrives after 15 months
as Promotion/MD at the station, and
will still be involved in special promo-
tion projects. Previously she worked
at WCAU-FM & TV and WYSP in
Philadelphia.
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Achieving great success in radio requires well-defined goals, decisive action,
and strong support services...but most of all, it requires strategic planning.
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Strategic planning is the reason KDWB-FM has become the highest-rated
CHR station in Minneapolis, the reason WGCI-FM just achieved the highest
urban share in Chicago history, and the reason KIIS-FM has returned to the
top in Los Angeles.

Strategic Radio Research is proud to be a part of the strategic planning
process of all of these success stories—and many more, including WROR, WKTI,
and WNEW-FM, in both medium and large markets from coast to coast.

We're the research firm of choice for America’s most successful radio
stations. For more information on the strategic planning process and our role
in it, call Kurt Hanson or Greg Daugherty today at (312) 280-8300.

RESEARCH

211 E. Ontario
Chicago, IL 60611

(312) 280-8300
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TRANSACTIONS

CR Broadcasting Pays $4 Million

For Three Combos

GROUP SALE: Community
Service Broadcasting, Inc.

(6 stations)

PRICE: $4 million

BUYER: CR Broadcasting, Inc., Den-
nis Rooker and John Columbus, prin-
cipals.

SELLER: Community Service Broad-
casting, Inc., Bill and Jim Glassman,
principals.

BROKER: Americom Radio Brokers

WKWK-AM & FM/
WHEELING, WV

DIAL POSITION: 1400 kHz; 107.3
MHz

POWER: 1 kw; 50 kw at 470 feet
FORMAT: Beautiful Music; AC

WMCL & WTAO/
CARBONDALE, IL

DIAL POSITION: 1060 kHz; 104.9
MHz

POWER: 2.5 kw days only; 3 kw at
300 feet

FORMAT: Country; AOR

USA BROADCASTING COMPANY

KLCY-AM & KYSS-FM

GARDEN CITY BROADCASTING

Homer Peterson, Executive Vice President

We are pleased to have represented
both the Buyer and the Seller in
this transaction.

Frank Boyle & Co.

ISN'T GREEN YOUR FAVORITECOLOR,TOO?

the stations.

TRANSACTIONS AT A GLANCE

Transactions So Far in 1986: $2,825,775,000

This Week’s Transactions: $4 million
® Community Service Broadcasting, Inc. $4 million
® WKWK-AM & FM/Wheeling, WV
® WMCL & WTAO/Carbondale, IL
® WDXI & WRJX/Jackson, TN

45 BIDS RECEIVED

ST. LOUIS MOVES — Larry Pollock (left) of Robinson Broadcasting,
former owner of KGLD & KWK/St. Louis, Hugh Ben La Rue (center) of La
Rue Media Brokers, and Perry Ury (right), President of Chase Broadcasting
Group are shown at the * signing of the contract for Chase’s purchase of

WDXI & WRJX/

JACKSON, TN

DIAL POSITION: 1310 kHz; 103.1
MHz

John D. Mattus, President
Craig Cordial, Vice President

has acquired

Missoula, Montana

from

(Subsidiary of
Standard Communications)

George Hatch, President

MEDIA BROKERS
| 1P(:,H"T R'._);- 3

NING nUM

POWER: 5 kw days/1 kw nights; 3 kw

FORMAT: Country; AC

Top RKO Radio Bids
Total $228 Million

If RKO and its competing applicants
accepted the top bids among the 45
outside offers submitted last week
(R&R, 12/5) the purchase woutd total
over $228 million for 11 radio sta-
tions. A twelfth, WHBQ/Memphis, fail-
ed to garner any bids.

Here's the rundown: WOR &
WRKS/New York — (6 bids): Cablevi-
sion, $75 million for combo, $25 mil-
lion AM only; Legacy Broadcasting,
$40.5 million for FM, $60.3 million for
combo; Kravis-Christlan, $40 million
for FM alone; Spanish Broadcasting,
$25 million for FM; JAG Communica-
tions, $17 million for AM.

KRTH-AM & FM/Los Angeles — (S
bids): Norman Entertalnment, $55
million; Wesray Corp., $45 million;
Kravis-Christian, $40 million; Fred
Sands, $34 million; and Marvin Da-
vis, $19.8 miliion.

WRKO & WROR/Boston — (7 bids):
Justice Broadcasting, $30 million;

CALL SIGN CHANGES

Atlanta, GA WKHX to WKHV-FM
(effective 1/1)

Atlanta, GA WPLO to WKHX (1/1)

El Paso, TX KFIM to KOFX (1/10)

Erianger, KY WSAI to WIZF (12/5)

Eugene, OR KBMC to KKXO
(requested)

Flagstaff, AZ KFLG to KAFF (12/16)

Flagstaff, AZ KAFF to KAFF-FM
(12/16)

Hickory, NC WHKY-FM to WRRX
(requested)

Huntingdon, TN WPBE to WHZZ-FM
(12/8)

Killeen, TX KIXS-FM to KBTS-FM
(requested)

Lafayette, LA KVOL to KRKR (12/8)

Lawrenceville, GA WLAW to WGNN
(1/1)

Madawaska, ME WCXX (new
station, 12/9)

Muskegon, Mi WRNF to WKBZ-FM
(12/15)

Odessa, TX KYXX to KENT
(requested)

Panama City, FL WDLP to WGNE
(1)

Phoenix, AZ KAMJ to KMYL (12/15)

Providence, Rl WLKW to WEAN
(requested)

Rossville, GA WRIP to WGVT
(12/15)

Rossville, GA WOWE to WLMX
(12/19)

Savannah, GA WWAM to WSAI
(12/9)

Tuckahoe, VA WARH to WGN2
(12/12)

Winston-Salem, NC WAIR to WFXM
(requested)

Winston-Salem, NC WSEZ to
WFXM-FM (requested)

Winter Haven, FL WSIR to WNHN
(requested)

Ragan Henry, $28 million; Narragan-
sett Broadcasting, $25.5 million;
Cablevision, $25 million for combo,
$15 milion for AM; Federal Enter-
prises, $24.3 million; Emmis Broad-
casting, $11 million for FM; and
Kravis-Christian, $11 million.
WGMS-AM & FM/Washington — (7
bids): Wesray Corp., $24 million; Lar-
ry J.B. Robinson, $19 million for com-
bo, $18.4 million for FM; Kravis-
Christian, $18 million; Stan Gurell,
$17.6 million; Ragan Henry, $16 mil-
lion; Audubon Broadcasting, $16.5
million; Malrite, $16.25 million.
WFYR/Chlcago — (4 bids): Federal
Enterprises, $15.05 million; Emmis,
$14 million; Kravis-Christian, $13 mil-
lion; Wesray, $12 million.
WAXY/Fort Lauderdale, FL — (8
bids): Oakland Broadcasting, Inc.,
$23 million; Ragan Henry, $20 mil-
lion; Justice Broadcasting, $20 mil-
lion; Infinity, $18.1 million; North-
lake Communlcations, $18.1 million;
Kravis-Christian, $18 million; Wesray,
$18 million; Emmis, $14 million.
KFRC/San Franclsco — (3 bids):
Edward Flynn, $6.5 million; James
Gabbert, $6 million; Malrite, $3.15
million.

Fox To
Auction
Fifth Station

WYNC/Yanceyville, NC, an AM
daytimer serving the Danville, VA mar-
ket, will be offered to the public by
Michael Fox Auctioneers, Inc., a
Baltimore-based “asset disposal” firm
that has opened a sideline auctioning
radio stations.

The auction will be held January 15
at a Danville hotel conference room.
WYNC is a 2.5 kw daytimer operating
on 1540 kHz, with an Information for-

;ane Sr. VP/
COO At FGK

Frazier, Gross & Kadlec, inc., the
Washington, DC-based consulting
firm, nas named John Kane Senior
VP/COO. Kane, who has been work-
ing recently at the firm's Washington
office, will establish a New York
regional office.

Kane formerly was a VP at Group W
Cable and at RCA Corp., specializing
in acquisitions, mergers and capital in-
vestments.

FGK President Charles Kadlec,
said, “Jack's presence will add sub-
stantial depth to Frazier, Gross & Kad-
lec and position our firm for continued
growth."



THE DESIGN WILL INSPIRE YOU.
THE NAME WILL IMPRESS YOU.
THE PRICE WILL CONSOLE YOU.

UREI has some consoling news for stations with ideas that are
bigger than their budgets: our superior line of broadcast con-
soles put a better on-air board within your reach.

All nine of our 5, 8 or 12 mixer consoles offer the design and
performance features your on-air staff and engineers are after.
At a price general managers only dreamed of before.

Working jocks and announcers helped us lay out a control
panel that puts you instantly at ease. Phone jacks are logically
placed. Recessed push buttons and gold-contact rocker
switches operate surely, quietly. Cueing and monitoring are
simple, yet versatile. Plus, you choose the attenuators—Penny
and Giles faders, Shallco or conductive plastic pots.

We consulted station engineers to bring you consoles that
perform reliably, adapt easily and install quickly, without spe-
cial tools or accessories. Hinged panels allow fast access to
plug-in cards and circuitry. And no other consoles in this class
can deliver greater head room, lower noise or less distortion.

Built-in flexibility plus optional accessories such as our copy
stand and turntable preamp mean any UREI console can adapt
to your station's special on-air needs. Standard features include
monitor, cue, headphone amp and cue speaker. Reliability is
built-in too. Because UREI has been researching and advancing
broadcast products for over 25 years.

UREI Broadcast Consoles. Why make do with less when you
can afford to move up to more? Learn more about our 1650,
1680 and 1690 Series by contacting your UREI dealer today.

|BL Professional o
8500 Balboa Boulevard @D
Northridge CA 91329
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$7.72 BILLION INDUSTRY

Radio Revenue Forecast:
10% Growth In 1987

By Brad Woodward

The growth of radio revenues in the
coming year is expected to fare slight-
ly better in 1987 than it did in 1986,
experts are predicting. But they agree
that prospects for growth are modest
at best, considering that 1986 was
the first time in five years that radio
tailed to enjoy double-digit growth.

According to BIll Stakelin, Presi-
dent/CEO of the Radio Advertising
Bureau, 1987 holds “a solid outiook
for radio advertising; better than the
outlook for the national economy, but

“We saw no strong,
new categories in

1986."
— Charlie Colombo

less rosy than the years of double-
digit growth we experienced from
1980 to 1985.”

RAB’s annual economic forecast
says radio revenues should rise by 10
percent next year, bringing the 1987
industry total to $7.72 billion. That
would be an improvement over the
$7.05 billion the industry garnered in
1986.

Revenues Down In 1986

Slowed by the subpar performance
of spot radio, revenues grew only 7.4
percent in 1986. Despite overcoming
what Stakelin called "a siuggish first
half of the year,” national spot posted
an increase of only 1.9 percent, with
revenues of $1.34 billion.

RAB said spot’s weakness came in
spite of increased investments from
15 of the 20 leading advertisers in the
category. Stakelin put an optimistic
spin on these decisions: “lt's a true
vote of confidence in spot radio when
our strongest users increase their in-
vestment in this segment of our
medium even when the market is
soft.”

New Spot Advertisers
Lacking

However, the probiem with spot
radio in 1986, according to Charles
Colombo, President of Blair Radlo,
was the inability to attract advertisers
from untapped markets. “We saw no
strong, new categoriesin 1986,” Col-
ombo said.

Spot's softness was offset by a
sizable boost from network radio,
which grew by 18.4% in 1986, ac-
cording to the RAB. The increase

brought the total revenues generated
by network radio to $389 million in
1986.

Meanwhile, local radio sales are
forecasted to close the year with an
8.2% increase, for a total of $5.31
billion, according to the RAB.

Outperforming Economy,
Other Media

Despite expectations for continued
modest growth, RAB remains “bull-
ish” on prospects for the radio in-
dustry next year. "Radio should out-
pace the growth of all advertising —
and the growth of the economy —
again in 1987, Stakelin predicted.

it RAB is correct, radio will buck
negative trends predicted to consume
the national economy through the
next year. Retail sales will show a
growth of less than two percent, in
part because business as a whole will
move haltingly until the full effects of
tax reform are realized.

for WNEW/New York. “There's cer-
tainly a lot of new dollars there for us.”

Kakoyiannis said he is “a little more
bullish” than experts who have pre-
dicted modest growth, in part be-
cause the New York market is outper-
forming national growth, in part be-
cause advertisers are now recogniz-
ing the need to allocate advertising
revenues on a regional, rather than
national, basis.

Low Growth Imperils
High-Leveraged Deals

There are concerns among some in-
dustry observers that the station
trading market, after a not-to-be-
repeated $3 billion year in 1986 and
now bracing for a slowdown, could be
further staggered by slowing revenue
growth.

“Anything less than double-digit
growth could be a double whammy”
for the station trading market, noted
one observer.

1986 Radio Revenues

Radio Overall $7.05 billion +7.4%
Local Sales $5.31 billion +8.2%
National Spot $1.34 billion +1.9%
Networks $389 million +18.4%

Some experts even predict radio will
reap some gains from the changes
wrought by tax reform. "Retailers are
one group that will be helped by tax
changes,” noted Mitt Younts, a
broker with Chapman Associates.
“it's not unlikely that the dollars that
formerly flowed into taxes will now
fiow into advertising.”

Tapping Vendor Market

In addition, some observers are
hoping radio in 1987 can attract
revenues from yet-untapped markets.
“The whole vendor area is new to
radio,” noted Blair's Colombo.
“They've got a whole lot of advertising
dollars that don't go into radio. Blair
has made a concerted effort to bring
some of those revenues into radio, by
creating a sales staff that will concen-
trate on vendor sales.”

“The hot button is vendor sales,”
agreed Mike Kakoylannis, VP/Sales

Under the most pessimistic scen-
ario, new owners who bought stations
under highly leveraged conditions
with the hope of using operating
revenues to service debt could find
themselves forced to sell if those
revenues don't materialize.

“It's not unlikely

that the dollars that
formerly flowed into
taxes will now flow into

advertising.”
— Mitt Younts

It such a scenario materializes, the
market could be glutted with lacklus-
ter properties. Owners will be desper-
ate to sell, which would add fuel to the
continually growing ranks of potential
buyers, but the stations will continue

CUSTOMIZED SUPER BOWL REPORTS

* Great January Sales Tool - Excellent Image Builder *

AT THE GAME NETWORK (516)291-8585

Inquire about our reqular services: Customized sportcasts (via
clear fiber-optic line), game reports, and cuts service. All

available nationally on a barter basis.

| 1986: What A Wacky,
Wacky Year

' By Robert O’Brien

year.

in 1986.

You knew things were out of
control when Lady Bird flipped
KLBJ. Is nothing sacred? Sure,
she cleared $27 million and
change on the deal, but it took her,
what — 40 years? — to accomp-
lish it. Venture capital firm KKR
could have done that in a week
without breaking into a sweat.

Here’s a test: You've agreed to
buy a radio station. You come to
the closing. Your broker points to
a seven-digit figure on the con-
tract. What is it? The price, right?
Wrong. It's the multiple.

In 1986, the industry set some
records. Almost $3 billion worth of
radio stations changed hands in
1986. We could have funded Star
Wars with the brokers’ commis-
sions alone. KROQ went for $45
million. Tichenor Media paid $20
milion for an AM station. Didn't
anybody tell these guys the band
is dead?

The deal you've got to love,
though, belonged to Nancy Mc-
Mahon. She bought WMAD/Madi-
son, Wi, the station she sold in
1985 for $2.4 million, for $1. One
dollar. That's not venture capital,
that's mad money.

Here's another test. Suppose
166 broadcast licensees all show-
ed up at the FCC on the same day,
begging for transfers. How many

1986. Simply put, it was the year that the business types in grey
suits finally achieved supremacy: they succeeded in making the ex-
cesses of spandex-clad rock 'n’ rollers look tame by comparison. Junk
bonds. Double-digit multiples. Leveraged buyouts. Going public. Taking
it private. Hostile takeovers. Divestitures. Tax reform. A wacky, wacky

Here's a test: you want to buy a radio station. What's the first thing
you inspect? Facilities, right? Wrong. It's your debt-to-equity ratio. Only

would the Commission reject on
public interest grounds? Ha, ha,
ha. You're right. It's a trick ques-
tion.

And how about the prognostica-
tors? Beginning sometime in mid-
summer, anybody who knew any-
thing about tax reform warned that,
in order to enjoy 1986 tax rates,
sales had to be filed with the FCC
no later than Nov. 15. That was it;
the drop-dead date. No later.

Did the industry take them seri-
ously? Sure. About as seriously as
junior high students take summer
reading lists. On November 28,
R&R reported that more than
$122 million worth of stations —
the biggest non-group tally of the
year — had changed hands in the
previous week.

The year's real growth industry?
Simple. Media brokering. The big-
gest star on this horizon? No ques-
tion. With $300 million worth of
deals to his credit — almost ten
percent of the industry total — it's
got to be Gary Stevens. Not a bad
first year out of the box, eh, Gary?
What does the broker-of-the-year
have to say for himself? “I'm an in-
vestment banker,” Gary remarked.

As | said, it's been a wacky,
wacky year.

to command a premium price because
they were bought at high multiples.

Chapman’s Younts concedes such
a scenario is a possibility. “Sure, it
may happen. We expect that some
deals will go sour, because an
operator can't realistically depend on
market growth” to service debt.

However, Younts believes the num-
ber of stations bought under those
conditions were few, an assessment
shared by other observers.

“That's not a major factor,” noted
Dick Foreman of Richard Foreman
Associates. Most of the highly lever-
aged deals were concluded within the
past 12 to 18 months, and, even if
such deals were troubled, they still
enjoy several months, if not years,
before their debt servicing reaches a
level of turmoil.

“The planning cycle is more than
just 12 months,” noted Foreman.
“"Most of these guys are on 24 or
36-month plans, in part because ven-
ture capital money doesn't let them
plan for just 12 months. ”

“1986 was the first time
in five years that radio
failed to enjoy double-
digit growth.”

Station Prices Unaffected

In addition, Foreman doesn’t be-
lieve a downturn in revenues will have
any effect on station trading, because
prices — even in this high-multiple era
— are not tied directly to cash flow.

“Cash flow isn’t the barometer, be-
cause most people are buying fu-
tures, treating it like a commodity
market,” Foreman said. “If the cash
flows come down, I'm not convinced
that the multiples won’t go up, leaving
station prices just as high.”

Younts agreed: “Overall, | think
you'll see that interest rates will have
more of an effect on the station
trading market than revenues.”
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{e)',{(e} WESTWOOD ONE RADIO NETWORKS PRESENT

THE CONCERT OF THE YEAR!

JACKSON 'S/ (— JOURNEY
BROWNE . '
STEVIE

NICKS
DIRE

STRAITS | /A SIMPLE
4 | MINDS

BOB
DYLAN 3 ROBERT

Tom | PALMER

PETTY tl‘ D '~ VAR

HEARTBREAKERS HALEN

THE | STEVE
FIRM WINW0OD

Westwood One has just the rock & roll fireworks to help you and your listeners greet the New Year — The
Stars of the Superstar Concert Series ‘86! It's an exclusive three-hour edition featuring the most explosive
performances heard this year on radio’s most listened-to concert program.

Join host Charlie Kendall of New York's WNEW-FM the week of Monday, December 29 as he presents The
Stars of the Superstar Concert Series ‘86 — a year of onstage excitement packed into three hours of non-
stop rock & roll revelry. Cap the Old Year and uncork the New Year in style with the concert of 1986,
exclusively from the Westwood One Radio Networks.

For more information, contact your Westwood One Station Relations representative now at (213) 204-5000

or Telex 4996015 WWONE.
Brought to you by
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WASHINGTON REPORT

FCC Freezes Daytime-
Only AM Applications

There are currently 40 license proceedings underway
at the FCC for new daytime-only AM radio stations. And it
appears that one of those outlets will eventually become
the last daytimer ever licensed in the United States.

Last week the Commission im-
posed a freeze on accepting ap-
plications for new daytimers. Al-
though the freeze is temporary,
Commission officials made it clear
the ban will later become perma-
nent. Daytime industry leaders im-
mediately hailed the decision as
correct and long overdue.

There are currently about 2400
daytime-only stations, represent-
ing almost half of all licensed AMs.

RADAR Shows AM At
All-Time Low

Word of the freeze came just as
the AM band received more bad
news. Statistical Research report-
ed in the latest RADAR that AM
listening has fallen to an alltime
low of just 27.8%, compared to
FM’s 72.2% . The figure represent-
ed a further erosion of 0.9% in
AM'’s audience share, and was
especially disappointing because
last spring, for the first time in a
decade, AM's decline had finally
leveled off.

FCC: More Daytimers
Worsen Problems

Creating new daytimers would
“complicate the task” of turning
daytimers overall into fulltime
facilities, the Commission said,
and would ‘“perpetuate the very
problem we are seeking to
address” in AM improvement.

The agency added, “We believe
that it is in the public interest to

“It's a step in the right
direction, and it's long
overdue.”

— Jim Wychor

restrict future applicants to pro-
posing fulltime operations since
this generally results in more effi-
cient use of scarce !

Mass Media Bureau Chief Jim
McKinney predicted that, even-
tually, the Commission will be able
to offer some form of nighttime re-
lief to all but 200-300 daytimers on
Class I-A clear channels.

Daytimers were originally creat-
ed to provide local service for com-
munities “out in the boonies,” a job
McKinney said FM radio is now do-
ing quite well.

Past DBA
Leaders Supportive

“Absolutely terrific”’ is how for-
mer Daytime Broadcasters Associ-
ation (DBA) President Jim Wy-
chor of KWOA/Worthington, MN
described the freeze. “It’s a step in
the right direction, and it’s long
overdue.”

Longtime daytimer advocate
and DBA founder Ray Livesay
commented, “I think it’s the right
step. Daytime is a piecemeal ser-

vice which is not right for any comn-
munity.”

Livesay recalled putting his
daytimer in Matoon, IL on the air
in 1946 only because all six local
channels in the area were already
taken. “It wasn't dedicated to ser-
vice,” Livesay said of the AM spec-
trum. “It was dedicated to bureau-
cracy” and the protection of clear
channel stations.

Livesay said DBA advocated
freezing new daytimer applica-
tions in 1979, when the association
fought a losing battle for 9 kHz
reduced AM spacing. That would
have created 12 new channels to
accommodate daytimers, he not-
ed. With the U.S. taking the lead, a
western hemisphere broadcast
conference in 1981 voted to retain
10 kHz spacing for AM.

“Daytime is a piecemeal
service which is not right

for any community.”
— Ray Livesay

Dave Palmer of WATH/Athens,
OH, Chairman of NAB’s Daytimer
Committee, called the freeze “a
very logical step. It's long
overdue.”

“There’s so much congestion on
the AM band already,” he added.
“It’s in the interest of the broader
scheme of AM improvement.”

o
2

THINKING BIG — NAB recently gathered 18 broadcasters in Washing-
ton to plan ways to maximize the use of MegaRate$, the NAB research
showing how radio stations can get top dollar for their spots. Helping to
shape the strategy were (left to right) Jerry Lyman, RKO; Roy Shapiro,
KYW/Phlladelphia; Fred Walker, Group W.

MARKETING MAGNATES — Meeting last week on ways to improve the
broadcast Industry's image were members of NAB's Broadcast Marketing
Task Force, including (left to right) Bob Fox, KVEN & KHAY/Ventura,
CA; Bill O'Shaughnessy, WVOX & WRTN/New Rochelle, NY; Bud Wal-
ters, the Cromwell Group; and Ralph Carison, Carison Communications.

NEWS BRIEFS

NAB: Is Arbitron
A Monopoly?

NAB has decided to wade further in-
to the murky waters that swirl around
the question of whether the radio
ratings business is adequately com-
petitive. NAB's Executive Committee
last week accepted a recommenda-
tion from its Radio Audience Mea-
surement Task Force for a study of
whether there are barriers to new
competition in the ratings field.

With the help of an outside firm,
NAB's legal department will conduct a
legal and economic analysis of the
competitive atmosphere in the radio
ratings arena. One specific question
to be addressed is whether Arbitron’s
hand is unduly strengthened because
it issues five-year, staggered con-
tracts which prevent stations from
negotiating with the ratings firm in a
block, just as the industry now deals
with organizations like ASCAP and
BMI.

The Executive Committee should
receive a report in January or Febru-
ary, in time for a recommendation to
the NAB Board at its February
meeting in California.

Diane Killory New

FCC General Counsel

Diane Klllory will become the
FCC's General Cousel on December
24. She replaces Jack Smith, who
has resigned to become Deputy GC/
Operations for the Federal Home
Loan Bank Board.

Killory has been with the FCC since
1983, most recently as Senior Legal
Advisor to Commissioner Dennis Pa-
trick.

In appointing Killory as the agency's
top lawyer, Chairman Mark Fowler
said, “She brings to the office litiga-
tion and policy experience, exemplary
academic qualifications, and the in-
tellect and judgment to ensure that the
Commission‘s decisions are properly
constituted and eminently sound."

NRB Lists 1370

Religious Radio Stations

According to the National Reli-
glous Broadcasters (NRB), the num-
ber of religious-formatted radio sta-
tions is now 1370. That's up 21%
from the number listed in the associa-
tion's 1988 directory. NRB claims the
ranks of religious stations have “in-
creased dramatically during the last
12 months.”

NRB released the figures as it pre-
pares to mount its 44th annual con-
vention in Washington, January 31 to
February 4, around the theme, “Com-
municating Christ to the Nations.”

President Reagan and Vice Presi-
dent Bush are expected to attend the
conference, which, in addition to in-
ternational themes, will stress what
broadcasters can do to fight pornog-
raphy and “the teenage sexuality cri-
sis in America.”

For more information call NRB at
(201) 428-5400.

Other Key

Developments:

e A competing applicant has filed
against the license renewal of WHY/
Miaml (Y-100), which recently under-
went close FCC scrutiny for alleged
deficiencies in its hiring of women and
minorities.

* The FCC was set to issue a
Notice of Inquiry this week (12/17) on
whether to continue female and mi-
nority preferences in its comparative
licensing procedures, distress sales
to minorities, and tax certificates for
those who sell stations to minorities.

* At a meeting next week (12/23)
the Commission will take up an item
officially implementing a schedule of
broadcast fees recently voted by
Congress. The fees will take effect
sometime in 1987.

¢ Even though it doesn't broadcast
music, Group W's WINS/New York,
an all-News station, began AM stereo
transmission on December 8 using
Motorola’s C-QUAM system.

* Named to fill vacant NAB Radio
Board seats: Tom Davis, WSDR/Ster-
ling, IL, and Dean Phelps, WAIT &
WXET/Crystal Lake, IL.

¢ National Public Radio says it
received a record $5.25 million in
grants in 1988, up 28% over the
previous year and 93% since 1982.

* NAB's Executive Committee has
endorsed the FCC proposal to
eliminate the main studio/program
origination rules. NAB backed a toll-
free number for stations locating a
main studio outside their community
of license.

e FCC Commissioner Mimi Daw-
son has named Stevenson Kaminer
to be her acting legal assistant,
replacing John Richards, who resign-
ed to go into private law practice.

¢ Dan Phython, former member of
the Senate Commerce Committee’s
GOP staff, has joined NAB as VP/
Congressiona! Liaison.
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The best audio processing system money can

buy just got better! The TEXAR Replacement Card |

Five (RCF-1), when used in conjunction with your
TEXAR AUDIO PRISM™s and Orban Optimod
8100, delivers an additional 1%2 dB of perceived
loudness. That's a lot in today's competitive mar-
kets! in fact, the RCF-1 has more clean power than
anything else money can buy!

We designed the RCF-1 in response to many
telephone calls from AUDIO PRISM users over the
past 18 months. While each call was unique, two
recurring questions emerged: 1) “Some time ago,
we bought AUDIO PRISM's to stand out from the
crowd, but the competition has caught on and
caught up. Today, they have AUDIO PRISM's too.
What can we do to re-establish our lead?” and 2)
“What can we do to get more low-end bass?”

Exploring ways to further increase the modula-
tion power of the AUDIO PRISM/Optimod combina-
tion, TEXAR engineers determined that the limiting
factor was in the attack and release times of the Op-
timod. This is not to criticize the Optimod, a well-de-
signed and respected unit, but it is to recognize that
competitive market situations require many broad-
casters to use it in ways other than for which it was
originally designed. intended to operate on raw, un-

TEXFR

processed, console output, its operation includes a
generous safety margin to accommodate operator
inattention. Face it: not everyone runs perfect lev-
els.

The conservative design of the Optimod pre-
vented these indiscretions from ever getting on the
air. But today, many broadcasters precede their
Optimod with the digitally-controlled AUDIO PRISM.
In these cases, this safety margin is no longer nec-
essary. What if you could say to your Optimod “I'll
take care of the ups and downs in average level;
you worry about making modulation?” That, in very
simplified terms, describes the operation of the
RCF-1. (Not surprisingly, the RCF-1 should not be
used in a barefoot Optimod, as there will be no
safety margin for an over-driven board.)

Making more low-end bass available to users
was a simple extension of the RCF-1. The original
card 5 had a predetermined, fixed amount of bass
which it would permit. Beyond that, it would reduce
the gain of the low frequency stages. As you mixed
in more lows on the AUDIO PRISM's, the Optimod
would simply take them right back out. Today, the
RCF-1, has a “BASS BOOST" control which allows
the user to dial in all the low-end bass one could
want.

TEXAR INCORPORATED
616 Beatty Road
Monroeville, PA 15146-1502
(412) 856-4276
(412) 85-MICRO

*Optimod 8100 is a registered trademark of Orban Associates, Inc., San Francisco, CA.
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Card § is a plug-in board, so installation of the
RCF-1 takes less than three minutes. Adjustment
takes less than one. No readjustment of the AUDIO
PRISM's is required.

To install the RCF-1, simply open the front cov-
er and the access panel of the Optimod. Turn off the
Optimod power switch and pull out the original card
5. Slide the RCF-1 in its place and turn the power
back on. Replace the access panel with the new
one provided and set the RCF-1 controls to the rec-
ommended settings. That's all there is to it. No com-
plicated soldering. No complicated modifications to
circuit boards. No readjustment of other controls in
the system.

Best of all, this additional power doesn't re-
quire giving up quality! The RCF-1 is actually clean-
er than the original card § adjusted for the same
loudness, so you don't have to sacrifice quarter
hour maintenance for more cumes.

See what the power of the RCF-1 can do for
YOUR signal. Arrange for a demo of the TEXAR
AUDIO PRISM and the RCF-1 today! Already own
AUDIO PRISM's? You can upgrade to the RCF-1 for
only $425, but act fast, because the price goes up
soon. Call your favorite distributor, or call Barry
Honel at (412) 85-MICRO.
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WHAT'S NEW

Edited by Don Waller

Automatic Letter Folder

Put an end to paper cuts, finger
marks, smudges, and countless
hours spent folding business cor-
respondence with the “Quik-Fold”
automatic desktop letter folder. All
you have to do is insert up to three
8%" by 11" pages — stapled or un-
stapled — into the compact unit and
the machine automatically acti-

vates, instantly completing the
standard three-panel fold that fits so
snugly into a business envelope.

itis available from the Lomita, CA-
based firm of Teal Industries. For
further information, contact Poten-
tials In Marketing at (612) 333-
0471 and banish uneven folds for-
ever.

Tight
Collar
Blues

Wearing shirts with too-tight col-
lars will not cause curvature of the
spine, but it can have a negative af-
fect on your eyesight.

According to ithaca, NY-based
professor of apparel design Susan
Watkins, wearing shirt collars that
are even as little as a half-inch too
small can cause your vision to biur
to the point where even simple rec-
ognition of objects becomes more
difficuit. As reported in the Wire-
less Flash radio news service,
67% of male white-collar workers
wear collars that are too small for
their necks.

The solution, claims Watkins, is
for men to get their necks mea-
sured periodically (if they're in a
supervisory position, maybe they
should get their heads checked for
swelling too) and make sure their
collars fit properly. Otherwise,
guys, you might end up having to
wear glasses.

outlet and your stereo phone jack.

These cordless, infrared headphones from the Nady company allow
you to enjoy stereo sound even at a distance of 35 feet from your radio, tel-
evision, cassette deck, turntable, or CD player.

The headphones operate by means of an infrared transmitter (included)
that converts stereo audio into safe, invisible infrared rays, which the head-
phones' built-in receiver converts back into high-quality stereo sound, giv-
ing the listener complete freedom of movement.

Powered by a nine-voit battery — which you'll have to replace every
100 hours or so — this latest example of cordiess convenience weighs in
at seven ounces. The AC-powered transmitter plugs into any standard walt

Retail price: $99. For additional information, contact the irvine, CA-
based Exeters catalog at (714) 768-8812.

Workaholics Vs.

High Achievers

of ambiguity, which is essential to the

Vintage Radio Shows
On Tape

development of new ideas. Also,
achievers are attracted to innovation,
while workaholics are hopelessly mired
in the past and tend merely to go

Workaholics are often mistaken for are distinct differences between the
high achievers and vice versa. How-  two.
ever, according to a recent report Workaholics are generally compul-
taken from the Willow Grove, PA-based  sive and rigid in their thinking. On the

“Radio Reruns,” a 34-cassette
series of vintage radio shows, are
currently available from the Meta-
com firm. These 30-minute cas-
settes include such old fashioned
favorites as “The Green Homet,"
"Lum And Abner,”" and “The Lone
Ranger,” and are retall priced at
$3.98 each.

In addition, the company offers

vintage radio programs in its *“Su-
perstars Gift Sets” series, which
contain six 30-minute cassettes of
either comedy, mystery, or horror
shows. The sets are packaged (as
pictured) in plastic containers
resembling olde tyme radios at a
retail price of $24.95 per set.

For further information, contact
Metacom at (800) 328-4818.

Management World publication, there

other hand, high achievers are tolerant
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For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Label) call Byron Crecelius, person to person, COLLECT

314-423-4411.

OLDIES TRIVIA GAME

Play It By Ear

Who put the Bomp? Who wrote the Book of Love* Who are you? And
are you goin' to Scarborough Fair? The answers to these and more than
3500 rock 'n’ roll trivia questions form the basis of the "Oldies But
Goodies Trivia Game" currently available from the Los Angeles-based
Original Sound Entertainment company.

In addition to four different E-Z-to-use quiz manuals, the game in-
cludes more than 250 short teasers of classic rock 'n’ roll songs on two
cassettes. The tapes also feature many of the songs' original artists ask-
ing questions about the tunes that made them famous.

For additional information regarding volume discounts, etc., contact
Lee West at (213) 851-2500.

through the motions of their jobs.

CONCERT PULSE

LW TW ARTIST

GENESIS
BILLY JOEL
LIONEL RICHIE
BOB SEGER
PETER GABRIEL
JOURNEY
STEVIE WONDER
KENNY ROGERS
DAVID LEE ROTH
NEIL YOUNG
& CRAZY HORSE
HUEY LEWIS
THE NEWS
15 12 MOODY BLUES
14 13 38 SPECIAL
17 14 STEVE WINWOOD
16 15 ALICE COOPER
19 16 TRIUMPH
18 17 MONKEES
20 18 FREDDIE JACKSON
— 19 ANNE MURRAY
— 20 CHICAGO

The CONCERT PULSE is a weekly

p 1zed report king each artist by
therr average box office gross reported per
venue Courtesy of POLLSTAR, a pubkcation
of Promoters’ On-Line Listings. (800) 344.
7383. or in Calitornia. (209) 224-2631
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eep a close watch
on your listeners. They're
about to do something ex-
traordinary. They're going
to multiply . . . just as soon
as you begin airing the new
United Stations Program-
ming Network AOR show,
ROCK WATCH, starring

arch of on-air AOR person-
alities, and Billboard’s 1985
Program Director of the
Year.

Every week, OEDIPUS
will take listeners on a
3-hour trip to the heart of
AOR, via R&R’s Top 30
tracks. He’ll even take them
behind the scenes to hear
brief, insightful comments
directly from the top
artists.

UNITED
STATIONS

PROGRAMMING NETWORK

New York

OEDIPUS, the reigning mon-

Washington, D.C.
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A Countdown to Ecstasy
with Oedipus

It's a show with such
phenomenal drawing
power it was already
cleared by many of the
nation’s leading AOR
stations.

So don’t wait another
second to reserve this
AOR show in your mar-

Chicago Detroit

ket. Call today. And re-
serve the one program
that can count down

the top tracks with the
top AOR artists . .. and
multiply your listeners

... and ensure their un-

divided attention from
now on.

Dallas Los Angeles London

TR OBV S T TR S O

ROCK WATCH is avail-
able on a swap/exchange
basis to stations in the top
170 Arbitron-rated metro
markets. There are 10 com-
mercial minutes per hour,
evenly divided between
local station and network.

For station clearance 1n-
formation call United Sta-
tions Programming Net-
work Affiliate Relations in
Washington, D.C. at (703)
276-2900.

For national sales infor-
mation call United Sta-
tions Programming Net-
work in New York at
(212) 575-6100.
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CHR CHART: €
190 REPORTERS —
799%!

A TOP 3 AC HIT!
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FALLING IN LOVE (UH-OH)"

NOW ON OVER 120 CHR
REPORTERS! #5 MOST ACTIVE!

INCLUDING:

WXKS WCAU WRSR KWK

WBEN PRO-FM Q102  KPKE
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ARTACHE AWAY"

Produced by Chas Sanford




65/28 — 27 %!
ONE OF THE
MOST ADDED

P>

i' ‘ o
VB8 Or Alive

RAND NEW LOVER”

NOW ON OVER 25
CHR REPORTERS

WXKS  WXLK  WIAD
Y100 KTUX WIMX
KMIJK KF95 Q104

K104 WQCM  WVBS
WERZ  OK100 WCIL
WNNK  100KHI KKAZ
WPST  95XIL KTMT
WBBQ KQIz OK95
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OW DO YOU STOP”
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CHR REPORTERS!
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on CBS records, cassettes
and compact disc.

OMING UP CLOSE"
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FACTS OF L

)

JEFF LORBE

The sizzling it single
Featuring Karyn White
Produced by Evan Rogers,

Carf Sturken and Jeif Lorber

From the new album
PRIVATE PASSION

FACTS OF AIRPLAY ACTION:

| CHR NEW & ACTIVE |

One Of The Most Added

WKSE add WDJX add-40
WCAU deb-39 KBFM 16-14 -
B96 40-35 WKZL add
KDWB add KF95 6-4
KWOD add KMGX 28-23
KMEL 11-7 KLUC add-40
KPLZ add KYRK 35-30
KUBE 27-24 KXYQ 18-15
KC101 add KZZU add
93Q add 95XXX add
WPST add
WKQB deb-34
G105 add
WINK add
WCKN deb-37
KZOU add /2

© 198 arser B, Resovds Inc

WFXX add
WKSF add
Q104 add
Q101 add
WPFM add
WLRW add
KYYA deb-28
KTRS add
KOZE 13-10
KTMT 22-18
KZFN add
KZ0Z add
SLY96 add

ALLEN KOVAC
AND STEVE
DRIMMER FOR
LEFT BAND
MANAGEMENT

The deal between GENERAL ELECTRIC
and BERTELSMANN for the latter to acquire
all of RCA’s music interests was consummated
Monday (12-17), apparently with no hitches.
No price was disclosed, but the West German
conglomerate said its annual music revenues
would climb to approximately $1 billion as a
result of the acquisition. RCA/JARIOLA
President ELLIOT GOLDMAN now reports to
Bertelsmann board members MICHAEL
DORNEMANN and MONTI LUEFTNER. In the
coming year a corporate name change for the
division is a real possibility.

Elliot Goldman was also the man of the
hour in New York last Saturday (12/13) at the
presentation of the AMC CANCER
RESEARCH CENTER's 1986 Humanitarian
Award. As a venue the Park Avenue Armory
was a distinct change from the usual midtown
Manhattan hotels. MC for the industry “fashion
show” was JOE SMITH, who saw the
overcoat modeled by MANHATTAN’s BRUCE
LUNDVALL and cracked, “Looks like | got to
CAPITOL just in time!"

IAs:ocIaﬂon

Beginnung this past Monday (12/15) all
NATIONAL ASSOCIATION OF
BROADCASTERS member communications
will take on a new look. NAB has introduced
its new logo, making the old one — which was
somewhat similar to the old ABC-TV logo —
obsolete.

Meanwhile, communications within the
NAB seem to need coordination. Apparently
while the NAB's Audience Measurement Task
Force was getting NAB approval for the legal
department to investigate the possible
restrictive nature of ARBITRON's five-year
contracts, at the same time (and in another
room) Arbitron was talking with the NAB's
Committee on Local Radio Audience
Measurement group about testing its
suggested diary designs, the cost of which
would be borne by Arbitron. Arbitron asked to
meet with the Task Force, any time, any
place, and got no response.

Who's in the picture to acquire the
records, retail, and publishing interests of
ROULETTE/BIG 7 MUSIC/STRAWBERRIES
chief MORRIS LEVY, now that's he leaving the
business? One rumor says LORIMAR-
TELEPICTURES is the prime contender;
another says that deal has fallen through. Stay
tuned.

The new fall 1986 RADAR report released
by STATISTICAL RESEARCH shows that
while the total number of persons listening to
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radio each week increased, the frequency of
listening during the week decreased. The
combination of these changes in reach and
frequency contributed to a net decrease of
about 3% in average audience. FM listening
again increased slightly, now accounting for
72.2% of total listening vs. AM’s 27.8%.

DUFFY BROADCASTING took over KIXS-
FM/KILLEEN this week (12-16) and swung
the mighty axe. The only two on-air folks
surviving the holiday melee are TRUCK
ROGERS (half the morning team) and parttimer
CURTIS WILSON. Upon takeover, KIXS-FM
was turned off the air completely in
preparation for a move to a tower site closer
to Austin. Former WPLJ/NEW YORK MD LISA
TONACCI will be calling the shots when it
signs back on the air.

WKDF/NASHVILLE has filed suit against a
woman and her mother-in-law, claiming the two
conspired to fraudulently obtain a $15,000
prize in the station’s “Birthday Bucks”
promotion. The station’s suit alleges that the
woman called the station and pretended to be
her mother-in-law when she heard Dec. 12th
announced as the winning birthday. The
mother-in-law, whose birthday is the 12th, is a
resident of a Georgia city outside the 'KDF
listening area.

WKDF says its rules specify the contest is
open to anyone “16 years or older living
and/or working in our listening area . . . (and)
the contestant with the winning birthday must
be the person who calls.” The station’s suit
was filed after the mother-in-law filed a
complaint stating she is “legally and lawfully”
entitled to the money after WKDF stopped
payment on the check issued to her. A court
has been asked to determine whether the
mother-in-law or another Nashville woman, the
second caller with a Dec 12 birthday, should
be awarded the $15,000.

The merger between SUNGROUP, owners
of eight radio properties, and Nashville-based
McDOWELL ENTERPRISES has stalled, as the
two sides have broken off negotiations.
According to SunGroup President FRANK
WOODS, “The two companies were unable to
agree on terms of the contract and the parties
mutually decided to end negotiations.” Woods
also said SunGroup would be looking for other
large companies or public financing as a
source of capital to fund future acquisitions.

We hear that ALAN COLMES, late of
WABC/NEW YORK, is heading for WNBC — if
the numbers are right.

Also in N.Y.C. STEVE ALLEN has signed
to replace the late WILLIAM B. WILLIAMS on
WNEW's “Make Believe Baliroom.” Because

Continued on Page 26
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BY THE TIME YOU
READ THIS, IT COULD
ALREADY BE
TOO LATE.

The fact is HITLINE USA has already sold
in well over half the markets in the US of A.

So you’d better call before your compe-
tition does.

Because starting Sunday, February 1st, at
eleven PM EST, (elght PM PST) HITLINE
USA comes live to America’s airwaves.

Co-hosted by Shadow P. Stevens in New
York and Brenda Ross in Los Angeles, your
listeners will talk drrectly to their favorite
CHR artists.

Ask them questions. And request their
favorite songs.

Your listeners actually become part of a
national show!

To connect your station, call Steve Scharch,
toll free at 1-800/345-2354. In California,
213/392-8743.

But you'd better hurry. This show is
supported by large promotions.

A show that’s backed by Pepsi™

And a show that will feature only the best
of contemporary artists.

Ef‘is] — ATy ﬂ't‘:t nﬂ—l

Produced for James Paul Brown Entertainment
by ISINC.
Executive Producer Dana Miller.
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BIG HITS ON GEFFEN!
PETER GABRyg;
“BIG TIME”

141/25
#2 Most Active!

DEBBIE HARR

“FRENCH KISSIN
(In The U.S.A.)”

CKOI deb-40
99DTX deb-37
KIS 32-28
WNNK add
WKRZ add
94TYX 35-29
WAPE 24-20
KWES 33-26
BJ105 add
947 39-33
KF95 add
KYRK 32-28
KFIV deb-30
KCPX deb-40
95XXX deb-38
KISR 39-35
WPFM 18-15
WGLF add
WVBS 40-33
KDWV add
KFMW 17-14
KTRS add
KHTZ 22-16
KWNZ 11-11
KZ0Z 32-25

KWSS 32-22 (HOT)
WBWB 15-11 (HOT)
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Continued from Page 24

of Allen’s hectic schedule he is set to host half
the show from New York and the rest from
L.A. and on the road. MARK SIMONE will
cohost and fill in for Allen when necessary.

Psst . . . is it true that Z100/NEW YORK
Operations Manager SHADOW STEVENS has
an inside line on the PD gig at B97/NEW
ORLEANS?

Ever wondered just what makes a “mega-
personality?” Check out the 11-page cover
story on WLUP/CHICAGO morning star
JONATHON BRANDMEIER in the 12/7
Chicago Tribune Sunday magazine. It tells the
tale not only of Brandmeier's ascent,
comparing him to WGN legend WALLY
PHILLIPS, but also explains the Loop’s
transformation into an adult AOR.

Chicago-based production house
SUPERSPOTS has made an unusual move,
dropping all its CHR clients to concentrate
solely on AOR. The company says it's chosen
not to renew retainer contracts with such
CHRs as Z100/NEW YORK, WYTZ/CHICAGO,
WHYT/DETROIT, WAVA/WASHINGTON, and
WLOL/MINNEAPOLIS.

Word is that A&M VP/East Coast
Operations MICHAEL LEON will shortly be
sporting Sr. VP stripes.

Leaving POLYGRAM is National
Director/Urban Contemporary Marketing
LARRY SMITH, who's held the post for the
past 18 months. Before that, he was the
label's San Francisco branch manager.

And now . . . the latest Arbitrends: In New
York, the AOR race widened, with WNEW-FM
up 3.7-4.0 and WXRK down 3.5-3.1. Both
CHRs are down just a tad — WPLJ (5.6-5.5)
is still #1 and WHTZ (5.2-5.1) is third, after
Talk WOR (5.1-5.3). In AC WLTW goes
3.5-4.0, WNSR 2.3-2.7, WPIX 2.0-1.8, and
WYNY was flat 1.7-1.7. In Urban, WRKS
moved 5.1-5.0, WBLS slipped 4.6-4.2, and
newcomer WHQT improved 1.8-2.5. Gold
WCBS-FM was steady at 3.7, while Country
WHN went 2.9-2.8.

In L.A., Classic Rock KLSX climbed
1.7-2.5, stealing a little thunder from AORs
KROQ (3.8-3.5), KLOS (3.4-2.5), KMET
(1.6-1.5), and KNAC (1.4-1.3) — while KNX-
FM stayed the same (1.3-1.3). Among the top
three, KPWR went 6.8-6.9 while KIIS-AM &
FM dropped 6.5-6.2 and KABC was off
6.2-5.8. KRTH went from 4.2-4.3, KJOI was
up (4.5-4.7), KBIG slipped (3.9-3.8), as did
KOST (4.2-4.0).

It's official: WLVQ/COLUMBUS's PAT °’N’
WAGS (PD PAT STILLS and MARK
WAGNER) are leaving for mornings at
WRIF/DETROIT, where plans are for KEN
CALVERT to move from mornings into
middays, which he'll divide with KAREN

SAVELLL However, we hear Calvert hasn't
come to terms on a new contract with WRIF
and is on a two-week “vacation.” WLVQ MD
LEE RANDALL, who's been named Acting PD,
is searching for a morning replacement at the
#1-rated AOR. Randall has the edge, by the
way, for the permanent PD post.

What's going on at WGLF/
TALLAHASSEE? Last week MD STEVE
OCEAN resigned the music duties, and this
week he's MD again as PD JIM QUINN quits
to go to AC outiet WKTK/GAINESVILLE. Does
this mean Ocean will get the nod as PD?

Veteran air talent and former V100/
CHARLESTON GM JIM DAVIS is the new
VP/GM and partner at WNFI/DAYTONA
BEACH.

Consultant JOHN LUND is starting up
a new “soft love songs” station in Eugene, OR
and is looking for a News Director and an
entire airstaff. Call (415) 692-7777 for
details.

As Street Talk rolled up its sidewalks for
the holiday, we learned WKTI/MILWAUKEE
scooped up DOUG KIEL as its new GM from
crosstown WOKY & WMIL.

Other pre-holiday movement:

AL LOHMAN, of KFI/LOS ANGELES
“Lohman & BARKLEY” fame, is going to do
afternoons at KWNK/SIMI VALLEY . ..
WRVQ/RICHMOND is welcoming KMJK/
PORTLAND’s JON BARRY to take BOB
LEWIS's place on the Q94 Morning Zoo.
Lewis will stay with 'RVQ as Operations
Manager, while JIM PAYNE remains PD/noon-
3pm . . . WRSR/INORFOLK is changing calls
back to WGH-FM and will partially simulcast
with AM sister WGH . . . ROBIN SILVA, MD at
KWSS/SAN JOSE, has been given the
additional duties of Assistant PD ... MCA
RADIO/BARNETT-ROBBINS’s “The Great
Starship” welcomes new hosts, as BYRON
PAUL and ANITA GARNER join the crew.

Also, look for KFFKOST/LOS ANGELES
Station Manager JHANI KAYE in an upcoming
segment of CBS-TV's “Falcon Crest” in
January or February.

Finally, condolences to the friends and
family of LESTER BIEDERMAN, 75, pioneer of
northern Michigan broadcasting. Lester put
WTCM, first radio station in Traverse City, Ml
on the air in 1941, and at one time his PAUL
BUNYAN BROADCASTING included eight
Michigan radio stations.

INTRODUCING AM MEDIA CONSULTANTS

Devoted exclusively to AM radio. Programming strategies to help
your station with AM’s unique problems and challenges. Already a
proven success story in L.A.! Call for details.

AM Media Consultants \ weodiand His