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I N S I D E:

NBC TO SELL
THREE STATIONS

An NBC memo detailed plans to
sell three radio stations worth up
to $75 million: WKYS, KNBR, and
WMAQ. And the company is
looking for a network partner as
well.
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KEY RADIO MOVES

Sconnix hands Bob Abernathy WHDH
GM duties in addition to WBOS, snares
WBZ's Cary Pahigian for VP/Operations
post. And Paulette Williams adds VP
stripes at KMEL.
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AOR TESTS ITS METAL

Beginning a two-part study on a
vital music issue, Steve Feinstein
contrasts the retail/concert success
of heavy metal acts with AOR
radio's reluctance to give them
more than cautious, often
segregated airplay. This week,
programmers explain why they
moderate their metal content.

Page 38

RTNDA ON RAMPAGE OVER
NEWS CUTS

A recent RTNDA gathering heard
scathing comments from news directors
about news coverage on rock and pop
stations since the advent of deregulation
and the news staff cuts that came with it.
Page 8

WCBS-FM BRINGS DION
TO DOOWOP HEAVEN

Premier Gold outlet WCBS-FM lured
Dion back to secular music for the first
time in over a decade, and the doowop-
mad oldies fans of New York responded
by turning out for two emotion-packed
sellout shows.
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KSJO FIGHTS AIDS
WITH RADIOTHON
In an unusual gesture, KSJO/San Jose
staged a star-studded 14-hour broadcast
on the AIDS crisis, and raised $25,000
in the process.
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Convention

Stresses Cooperation

Teller Keynote: “Music Is The Magic,”
Creativity Over Numbers

The 16th annual Bobby Poe
Convention set an attendance
record of 650 radio and record
participants, with both sides of
the industry emphasizing the
need to work together in sup-
port of music.

A consensus highlight of the
Washington, DC meeting was
the keynote address by CBS
Records Division President Al
Teller, who stressed the impor-
tance of creativity, warned of
the dangers of a bottom-line
mentality, and urged record

O’Malley PD As WYNY
Makes Country Switch

No Calls Change For Now; AC Lineup Remains

A

Michael O’Malley

Metroplex National Research
Director Michael O’Malley has
been named PD for New York
City’s new, and now only, Coun-
try outlet, WYNY. July 6 will of-
ficially be O’'Malley’s first day,
but he had participated in strat-
egy sessions prior to WYNY
changing to Country at 12:01am
Wednesday (7/1).

O’Malley’s appointment fol-
lows a PD search which began
in mid-May when NBC an-
nounced it would take 'YNY
Country. That trailed by ten
days Emmis’s declaration it
was changing WHN from Coun-
try to All Sports WFAN July 1.

WYNY VP/GM John Irwin
told R&R, ‘“We were looking for
someone with a good Country
track record; a strong talent
background; and a good re

search track record so that indi-
vidual could work as the key
team player with (consultants)
the Research Group and Rusty

WFAN Debuts
Sports Lineup

As WYNY took over New
York’s Country reins Wednes-
day (7/1), WHN became WFAN
at 3pm that same day, debuting
its new all-Sports presentation.
An update by Suzyn Waldman
marked the debut, followed by a

WFAN

Sports Radiol050

four-hour show hosted by Jim
Lampley, substituting for Pete
Franklin, who is recovering
from a heart attack.

Emmis Broadcasting Presi-
dent Jeff Smulyan heralded the
changeover: “New York is the
sports capital of America and
New Yorkers are the best in-
formed and most enthusiastic

WFAN/See Page 23

Walker. Mike has them all; he’s
tailormade for the job.”

O’Malley said, ““This is one of
those rare opportunities to do
something special, meaningful,
and longlasting. It’s not only
good for Country radio fans in
NYC to have a fullime FM
Country station, but it’s great
for the country music industry
as a whole to have an FM Coun-
try outlet in the nation’s largest
market.”

Following two years on the
air at WCAO/Baltimore, O’'Mal-
ley joined Metroplex in 1984,
first serving as WPKX-AM &
FM/Washington, DC PD, and
then becoming National Re-
search Director when WPKX
became Classic Rock WCXR in
January, 1986. Prior program-
ming experience includes
WKTK/Baltimore (AC),
WOKV/Jacksonville, FL
{Country), and WBGM/Talla-
hassee (CHR).

According to Irwin, WYNY
will come on “with no fanfare,
a very smooth transition from
the old to the new.” The present
AC perscnality lineup will re-
main intact as the station posi-
tions itself as “Country 97 FM.”
The WYNY calls will stay, too,
at least for the time being. Irwin
said, “We're giving serious con-

O'MALLEY/See Page 23

Anderson-Powell KIIS President/GM

KIIS-AM & FM/Los Angeles
VP/GM Lynn Anderson-Powell
has been promoted to Presi-
dent/GM.

Gannett Radio President Jay
Cook told R&R, “It’s always dif-
ficult to take over a station
that’s had as successful a run as
KIOS-FM, and (former Presi-
dent/GM) Wally Clark is a
tough act to follow. Lynn, in her
rookie year as a GM, has done
both, with the expertise and
finesse of someone in this posi-
tion for years. We're delighted

Lynn Anderson-Powell

Poe Pix & Story

with her performance and ex-
pect even greater success in the
future.”

A seven-year veteran of KIIS,
Anderson-Powell told R&R,
“The entire management team
at KIIS has changed in the past
year. With this new team we're
geared up to keep KIIS on top,
just as it was during the Wally
Clark era. The sound of the sta-
tion is very much on target and
we intend to continue giving our
listeners the best radio station
inLA”

Al Teller
and radio people to “take even
more risks.”

Teller said success in the mu-
sic business comes through
‘“total, unshakeable, unwaver-
ing dedication, devotion, and
commitment to the creative
process.” He advocated having
the ‘“courage to make mis-
takes,” adding that the penalty
in this industry was not death
but banishment “to a P4.”

Freewheeling Style Vs.
Cost-Consciousness
Following are a number of

excerpts from Teller’s address.

“Clashes between the per-
ceived freewheeling style of
[the media and entertainment]
worlds and the tough, cost-con-

scious mentality of the new
POE CONVENTION/See Page 24

Sosson
Heads

CBS FMs

George Sosson

George Sosson, VP/GM for
CBS’s WSUN & WYNF/Tampa,
has been promoted to VP/Oper-
ations for the company’s Owned
FM Stations. Sosson will relo-
cate to New York and report to
Nancy Widmann, VP/CBS
Owned Stations. A successor in
Tampa will be named shortly.

Sosson takes on a newly cre-
ated position. When VP/Owned
FM Stations Robert Hyland III
left to run KCBS-TV/Los Ange-
les in May, Widmann, who'd
been VP for the company’s AM
stations, assumed responsibili-
ties for the FM division, as well.
Sosson will now coordinate the
programming, research, and
marketing efforts of the divi-
sion’s 11 stations: WCBS-FM/

SOSSON/See Page 23
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Sconnix Sets Two
Key Executives

Abernathy Adds WHDH GM Duties;
Pahigian VP/Director Of Operations

Concurrent with its takeover of
the John Blair stations, Sconnix
has named given WBOS/Boston
VP/GM Bob Abernathy the added
duty of GM of its newly-acquired
WHDH in the same city. It has also
recruited WBZ/Boston Station
Manager Cary Pahigian as its new
VP/Director of Operations.

Noted Sconnix partner Randy
Odeneal, “Bob’s appointment is in
recognition of his accomplish-
ments at WBOS and we’re very ex-
cited having him manage both sta-
tions. Cary will oversee all pro-
gramming and operations at our
stations.”

Abernathy, who replaces Bud
Stiker, has managed WBOS for the
last two and a half years and previ-

Cary Pahigian

ously was VP/GM of WCAO &
WXYV/Baltimore. He told R&R,
“Managing both these stations will
certainly be a challenge. WHDH in

SCONNIX/See Page 24

FCC DEBUNKS PAYOLA CHARGES

Y100 Suspends Amadeo

After Internal Probe

WHY1/Miami (Y100) MD Frank
Amadeo has been placed on proba-
tion by Metroplex Communications
executives for 90 days following an
internal investigation which con-
cluded that he misappropriated
and sold station promotional rec-
ords, and failed to promptly reim-
burse an independent record pro-
motor for travel expenses, accord-
ing to station GM David Ross.

“In our internal investigation,
we uncovered some thing were
were very surprised about. But to

WEGX'’s
Noll Adds
VP Stripes

David Noll

Malrite has promoted WEGX/
Philadelpia GM David Noll to
VP/GM of the recently acquired
CHR outlet. Noll, at Malrite since
1986, was previously GM at the
company’'s KMVP & KRXY/Den-
ver before joining WEGX on June
1.

Malrite Exec. VP and Radio
Division President Gil Rosenwald
remarked, “Under Dave Noll's
leadership we have a significant
opportunity for growth in the
Philadelphia market.”

Noll told R&R, “I appreciate
their trust and faith in me as a
VP/GM. It’s been most interesting
coming to Philadelphia in a startup
and turnaround situation, since
there wasn’t much going on when
we got here. Our initial reaction
from the market in such a short
period of time has been surprising-
ly good to us and the folks at
Malrite.”

\

me, they were all very trivial,”
said Metroplex CEO Neorman
Wain. “I categorically deny that
anyone took cash or any other form
of payola for playing records at
Y100 or any of the other Metroplex
stations.”

“I really have to say no com-
ment,” Amadeo said last week
(6/27) following his selection Major
Market Music Director of the Year
during the Bobby Poe Pop Music
Convention in Washington, DC.
“The thing I've been instructed to
say by my General Manager is to
answer with no comment and to
put all inquiries to him.”

Internal Probe Follows

Payola Accusations

The disciplinary action comes in
the wake of a company probe of a
series of allegations made before
the FCC in April by license

Y 100/See Page 23

Barnett
KYKY PD
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Ken Barnett

After 11 years, the last two as
PD, KVIL/Dallas programmer/
midday personality Ken Bammett
has become PD at EZ's KYKY
(Y98)/St. Louis. He fills the vacan-
cy created when Kris O’Kelly left
two months ago.

VP/Programming Dan Vallie
said, “Ken is the right man for the
job at Y98, and we are fortunate to
have him join us.” VP/GM Karen
Carroll added, “It’s a great coup to
have someone of Ken’s caliber at
Y98. I think he’ll not only keep us
the number one AC station, but ex-
pand our growth in the market.”

BARNETT/See Page 24

Paulette Williams

Williams VP/
GM AtKMEL

After 11 months as KMEL/San
Francisco GM, Paulette Williams
has been promoted to VP/GM at
the Century Broadcasting CHR
outlet.

Century President Howard Graf-
man commented, “Paulette de-
serves her VP stripes. Since taking
over the helm of KMEL as GM, she
has increased our billing by over
300% . The growth we’ve enjoyed at
KMEL during this past year is a
reflection of her unique ability to
make things happen. She's a win-
ner.”

Williams noted, “I'm very for-
tunate Howard Grafman is the
kind of boss who recognizes my
achievements. Becoming a VP at
KMEL really means something.
It’s not just a title when you work
for Century Broadcasting.”

Curtis New
PD At KNIX

R.J. Curtis

KLAC & KZ1.A/Los Angeles MD
R.J. Curtis is leaving after seven
years, twc owners, two GMs, and
four PD regimes to become the PD
at KNIX-AM & FM/Phoenix. Start-
ing July 13, he replaces Eric Foxx.

KNIX General Program Manag-
er Larry Daniels said, “Eric is a
true professional I would highly
recommend to anyone; we’'ll miss
his on and off-air talents. He’s done
a terrific job, but there is a differ-
ence of opinion as to the direction

CURTIS/See Page 23

Stevens PD
At WJJD

WJJD/Chicage overnight per-
sonality Steve Stevens has been
named to program the Big Band
outlet. Stevens started as a part-
timer with WJJD in 1985, moving
up to fulltime in October 1986. He
worked previously in Milwaukee at
WZMF-FM from 1968-77 and
WOKY-AM & FM from 1980-85.

WJJD VP/GM Harvey Pearl-
man stated, “Steve’s extensive
background and expertise in pro-
gramming similar situations
makes him the perfect choice to
help WJJD achieve continued
growth in the market.”
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CASSETTE SINGLE DISPLAY PLUS
A&M PIX

Featured this week among the Music
section’s items of interest: the first look at the
cassette single retail display unit that's about
to roll out to record stores, plus photos and
coverage of A&M’s 25th anniversary
meetings.

Page 20

AN AC PRODIGY: OWNER/GM AT 24

Art Sutton is an owner/GM at the age of 24,
but what makes his rapid rise even more
unusual is that he’s running an AC station:
WMGA/Moultrie, GA. And his three top
executives are 23, 24, and 26.

Page 46
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MACLEAN NOW CHOM PD

Braide Upgrades To
CJAD & CJFM GM

CHOM/Montreal PD Rob Braide
has been named VP/GM of Stand-
ard Radio’s crosstown News-
Talk/AC combo CJAD & CJFM,
replacing Greg Stewart. In turn,
Braide has been replaced by
CKGM & CHOM Creative Director
Ian MacLean.

Standard Radio President Gary
Slaight commented, ‘“Rob’s the
guy really responsible for CHOM’s
success. He’s smart, young, ag-
gressive, knows sales and market-
ing, and has a good knowledge of
the market.”

Braide explained why Canadian
programmers are elevated to man-
agement posts more often than
American PDs. “Canadian mar-
kets aren’t as competitive as
America’s. That allows a person to
stay with one organization longer
— you don’t move from Des Moines
to Poughkeepsie to Dallas to Hous-
ton in three years, like in American
radio, where there seems to be a
higher churn factor. Here, I've
been able to stay at CHOM for ten
years, learning a lot about the sta-
tion by developing contacts and
longterm relationships with the ac-
counting, sales, and administrative
staffs. If I had moved around, I
wouldn’t have been able to develop
that comfort zone with people.”

MacLean told R&R, “I consider
this the premier, most prestigious
radio programming job in this
country. CHOM was one of the first
underground, progressive FMs in
Canada, changing along with
CHUM/Toronte around Halloween
of 1969. It has always been at the
forefront of innovation and break-
ing new ground. That’s the herit-
age we've got to maintain as we
undergo changes in the '80s.”

VP/GM Lee Hambleton said,
“Ian coordinated the reshaping of
CHOM'’s image during its transfor-
mation from a youth-oriented,
heavy rock station to its hugely
succesful, adult-oriented format.
He’s assisted Rob in almost every
facet of the Program Director’s
job, and that kind of schooling and

Rob Braide

training will hold him in good
stead.”

Braide had been with CHOM for
ten years, progressing from over-
nights to Promotion Director to
MD before being named PD in
1981. He also programmed sister
AM CKGM (then CHR, now AC)
from 1982-1985.

Born in Minneapolis, MacLean
carries dual citizenship. He joined
CHOM as a producer in 1979, and
went on to head the production de-
partment before becoming Promo-
tion Director in 1982. He was nam-
ed Creative Director of the combo
last September, overseeing special
features and the writing of retail
advertising.

I-:bgter New
KMGI PD

Former WLCS (now WEJZ)/
Jacksonville PD Ron Foster has
assumed similar duties at Gold-
based AC KMGI/Seattle. He re-
places Rob Conrad, who recently
moved to crosstown rival KLTX.

Foster called Seattle the most
competitive market in which he’s
ever worked. “It presents a real
challenge, but that’s what I was
looking for. We represent the '60s
and the early "70s, with the rest of
the '70s, '80s, and the music of to-
day mixed in,” he said.

Foster spent 18 months in Jack-
sonville. Previous stints included
Assistant PD duties at WMJI/
Cleveland and a variety of pro-
gramming jobs in Canton, Youngs-
town, New Haven, and Portland,
ME.

Bartsch GM At KOMA & KIMY

Price Communications has nam-
ed WYNY/New York GSM Jane
Bartsch VP/GM of KOMA &
KIMY/Oklahoma City. She suc-
ceeds Jack Sebella, who exited the
stations.

Bartsch begins her duties at the
Oklahoma City combo July 7. Her
background includes sales and
managerial experience as a media
director and radio and TV spot
buyer. ) :

According to Price President
Robert Price, “We're making a
substantial advertising commit-
ment in advertising and promotion,
and we have every confidence that
under Jane’s leadership these sta-
tions will again become the pre-
mier stations in the Oklahoma City
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Jane Bartsch
market.”

Winter Arbitron results show
Soft AC KOMA and Nostalgia
KIMY ranked 11th and 13th, re-
spectively, in the 19-station mar-
ket.

14-HOUR BROADCAST RASIES $25,000

KSJO Stages AIDS
Awareness Radiothon

In what’s believed to be a radio
first, KSJO/San Jose did a 14-hour
“Aids Awareness Radiothon — All-
Request Day” from 6am-8pm on
Thursday, June 25. Designed to
raise awareness of the disease,
particularly among heterosexuals,
the broadcast featured interviews
with local and national health ex-
perts, whom listeners could call on
a private line and ask confidential
questions off the air.

Additionally, playing listeners’
requests in return for pledges and
auctioning off rock memorabilia
raised over $25,000 for the Aris
Project, a local nonprofit support
group for AIDS victims and their
families and friends. The largest
donation was also the most poig-
nant: a man whose girlfriend is dy-
ing of AIDS donated $1000 to hear
“Only The Good Die Young.”

PD Ken Anthony said the event
was inspired by his observation
that KSJO’s 18-34 audience is the
very group that needs most to be
aware of the disease, yet may be
avoiding it. “We wanted people to
realize that AIDS is not just a hom-
osexual disease. Projections indi-
cate that over 3000 people in Santa
Clara County have been diagnosed
with AIDS over the past four
years.”

In-studio interviews included a
doctor from the Center For Dis-
ease Control in Atlanta and of-
ficials from Santa Clara County or-
ganizations such as the AIDS Task
Force, Medical Society, and Health
Department. Also present were
Neil Young, San Francisco 4%r
Randy Cross, and members of
Y&T.

Phone interviews were conduct-
ed with Dr. Mervin Silverman,
President of the American Founda-
tion For AIDS Research, as well as
US Congressmen Don Edwards
and Norman Mineta and State
Assemblyman John Vasconcellos.
Musicians Paul Kantner, Jackson
Browne, Tiran Porter (Doobie
Brothers), Sammy Hagar, Neil
Schon (Journey), Gary Richrath
(REO Speedwagon), and Thomas

Dolby also called in.

Mayor Tom McEnry issued a
proclamation for the event, which
was covered by four local TV sta-
tion newscasts. The broadcast end-
ed on a dramatic note: “God Bless
America” by Kate Smith segueing
into the Who's “My Generation.”

Valentine
Sent To
KFRC

Harry Valentine

Harry Valentine has become the
new PD at Big-Band formatted
KFRC/San Francisco, following
the exit of longtime programmer
Dave Sholin, shortly after the sta-
tion dropped its CHR format. Val-
entine comes aboard from San
Francisco Country outlet KNEW,
where he spent the last year as PD.
Before that, he worked in Colum-
bus, programming WNCI, WXGT,
and WCOL.

KFRC VP/GM Patrick McNally
commented, “I've been aware of
Harry Valentine for some time,
and could not be more pleased to
have someone of his background
and integrity working at Magic
61.”

Valentine said, “Having previ-
ously done MOR/Nostalgia, I know
the listener loyalty it can generate.
The main challenge is to make
those who have not yet tuned in
aware of our unique sound and per-
sonality.”

NEW AGE-CONTEMPORARY-SOFT JAZL.

WE PROVED IT WORKS.

Five years ago we introduced the format now called “New Age Contemporary”
by the national media. And we attracted the younger, up-scale listeners that

advertisers want fo reach.

A nofed programming consultant
said recently in Playboy Magazine that
modern jazz and New Age music will
soon be one of three dominant formats in radio.
It can now be yours exclusively in your market 24-
hours a day via satellite for less than the cost of
a single, full-time employee. Call foll-free for more
information. Phone number:

1-800-367-2811




ANOTHER INSIDE:
quality program | /,[J[ _ World Series of Rock Trivia
from : Scoreboard
MII Broadcasting. BROAINASTING — 0 Details, page 24-C

U1Z

11E B

IN DAILY

NTERTAINMENT
_ a0 MIUSIC

PHIZES

delivered
directly to
your station!

SEARCHED
D VERIFIED
THE EXPERTS!

ABSOLUTELY FREE
ON A BARTER BASIS
TO YOUR RADIO STATION!




6 ® RaR July 3, 1987

NBC’S Steve White Dies

The radio industry lost one of its
best friends Saturday (6/27) with
the death of Steve White, Direc-
tor/Affiliate Services for the NBC
Radio Networks.

The veteran NBC executive
passed away at New York’s Mem-
orial Sloan Kettering Hospital fol-
lowing a battle with cancer. He
was 60.

White had held his current posi-
tion since 1981, and was responsible
for affiliate station contract coor-
dination, commercial and program
clearances, and trade convention
participation for the NBC Radio
Network, NBC Radio’s young adult
network the Source, Talknet, and
NBC Radio Entertainment. Prior
to that, he was a regional manager
in the NBC Radio Network's affili-
ate relations department since,
1975. Previously, he was the net-
work’s Manager/Advertising and
Promotion.

White, who taught announcing
courses for Columbia University
and Barmard College, produced
“The Kate Smith Show"’ in the ear-
ly 1950s. He was Program Manag-
er of WNBC/New York from
1952-1963. In 1963, he joined the
NBC Radio Network as Manager/
Special Features, and was respon-
sible for all music and related in-
terviews featured on the network’s

Steve White

long-running ‘“Monitor” series. He
later became the program’s execu-
tive producer.

White joined NBC in 1943 as a
page on the Guest Relations staff.
Following military service he join-
ed WSTC/Stamford, CT as an an-
nouncer. In 1947, he joined WNEW/
New York as the producer-director
of features.

White was born, raised, and edu-
cated in Manhattan. He is survived
by his mother Hene.

Funeral services will be private.
NBC Radio will have a memorial
service for White, with date and lo-
cation to be announced.

Guild Speaks Before AWRT
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Interep Chairman Ralph Guild was the featured speaker at the 36th annual
American Women in Radio & Television (AWRT) convention in Beverly Hills.
Guild's address was themed “In Search Of Leadership.” Pictured (I-r) AWRT
Western Area VP Susan Wallace, Guild, and AWRT President Susan Dimick.

““Record’’ 20th Year For NYMRAD
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Patricia Drosins

Drosins Heads
PolyGram
Creative
Services

PolyGram Director/Advertising
Patricia Drosins has advanced to
Sr. Director/Advertising & Crea-
tive Services. She’s been with the
label since 1975.

The promotion is part of a de-
partmental reorganization which
also sees the appointment of Mi-
chael Bays to Director/Creative
Services and Elena Petrone to
Manager/Creative Services.

In her new post, Drosins replaces
Bill Levy, who is leaving Poly-
Gram but will continue as a con-
sultant. She’ll oversee all creative
and administrative aspects of the
department, while continuing with
her previous advertising responsi-
bilities.

Bays comes to the label with 12
years' experience in graphic de-
sign, most recently with the Leber
Katz ad agency. Petrone was a
Buyer in PolyGram'’s Purchasing
Dept.

Another new appointment is that
of Libby Fried to Administrator/
Creative Services from Adminis-
trative Assistant.

Commented Sr. VP/Marketing
Harry Anger, “PolyGram enjoys a
strong creative department. Our
new team will build on this base to
produce an even more efficient
flow and comprehensive look
throughout our visual materials.”

The New York Market Radio Broadcasters Association (NYMRAD) elected new 1987-88 officers, who promptly went “on
record"” for the camera. Pictured (I-r) are Vice Chairman Matt Field, VP/GM at WNCN; Treasurer Dean Thacker, VP/GM at
WHTZ; Secretary Barry Mayo, VP/GM for WRKS; Chairman Mark Bench, VP/GM at WNSR;: and NYMRAD President Maurie
Webster. New Board members elected-are WCBS-FM VP/GM Rod Calarco and NBC Radio VP/Sales Steven Soule.

Klein VP/GM At Sire

Longtime Bay Area music entre-
preneur Howie Klein has been ap-
pointed VP/GM of Sire, based in
Los Angeles. As previously report-
ed, he has sold his indie label, 415
Records, to artist manager Sandy
Peariman.

Reporting to Sire President/
founder Seymeour Stein, Klein will
oversee the label's day-to-day op-
erations, including liaison with dis-
tributor Warner Bros. “The com-
pany's been growing,” Stein told
R&R, “so it was perfect when the
opportunity came along to hire
Howie, who is exceptional.

““Also, we need a permanent
presence in Burbank. I'm in Lon-
don more than I'm in California, so
it's important that someone is
there to help plan and coordinate
the various activities of Sire acts
with Warner.” Stein noted that
Suzanne Emil continues as New
York-based Label Manager for
Sire.

Klein commented, “Sire is a leg-
endary label and I've always been

Howie Klein
excited about the company on a

fan/music-lover level. The Ra-
mones changed my life, and the
idea of working with the Sire art-
ists is like a dream come true.”
In addition to 415, Klein is known
for his tenure as Editor-in-Chief of
New Wave magazine, and for his
KSAN/San Francisco show in the
late *70s, “The Outcaste Hour.”

ROCK & ROLL, COUNTRY PIONEER

LS ‘_

Boudleaux Bryant
One of Nashville’s most prolific
songwriters, Boudleaux Bryant,
died of cancer last week at age 67.
Along with wife Felice, Bryant was
responsible for writing over a doz-
en popular Everly Brothers songs,
including “Bye Bye Love,” “Wake
Up Little Susie,” ““‘All  Have To Do
Is Dream,” “Devoted To You,”
“Love Hurts,” and “Bird Dog.” In
the 1960s, the husband/wife team
composed “Rocky Top,” which be-
came an anthem for the state of
Tennessee and a fight song for the
University of Tennessee.

The Georgia native met his wife,
Felice Scaduto, while playing a
date in Milwaukee. Their personal
relationship triggered a profes-
sional alliance when Boudleaux set
his wife’s poetry to music, result-
ing in the 1948 Jimmy Dickens
recording of their song “Country
Boy.” Hank Williams’s mentor/
publisher, Fred Rose, brought the
couple to Nashville several years
later and put them on a draw at $35
a week.

They penned more than 1500
songs, with recordings featuring
the Bryants' selections estimated
to have sold around 300 million.
The songwriting team was induct-
ed into the National Songwriters
Hall of Fame last year.

Spanning five decades of credits,
the music of Felice and Boudleaux
Bryant has been recorded by Bob
Dylan, Elvis Presley, Tony Ben-
nett, Henry Mancini, Buddy Holly,
Buck Owens, Roy Orbison, Simon
& Garfunkel, the Beach Boys, and
the Grateful Dead, to name but a
few

BMI President & CEO Frances

Composer Boudl

eaux Bryant Dies

Preston said, “Boudleaux Bryant's
death is a loss for BMI and the en-
tire songwriting community. He
was among the most beloved fig-
ures in Country music. He lived as
a poet and leaves us a poet’s legacy
of song which will endure.”

The couple owned and operated
the Rocky Top Village Inn in Gat-
linburg. Bryant, who was buried in
Nashville, is survived by Felice,
and two sons, Del, BMI Director of
Performing Rights Relations, and
Dane, a Nashville businessman.
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WASHINGTON REPORT

PAT CLAWSON

Radio News Cutbacks Attacked At RTNDA Conclave

Industry-wide cutbacks in radio news programming
came under attack last Friday (6/26) during a Capitol Hill
journalism conference sponsored by the Radio-Television
News Directors Association (RTNDA) and Sigma Delta

Chi (SDX).

Just yards away from the halls
of Congress, where legislators
have mounted a drive to reregulate
the radio industry and strengthen
public interest broadcast require-
ments, news executives and radio
programmers engaged in a
spirited debate over the declining
amount and quality of news and
public affairs broadcasting on ra-
dio.

Spearheading the criticism was
UPI Radio Network Director Mike
Freedman, who said radio listen-
ers are primarily getting ‘‘soft
news” — such as lifestyle feature
reports and snippets of headlines —
because PDs who don’t know much
about news are making decisions
to cut news programming.

“I don’t think it hurts to put
quality news programming on the
radio,” said Freedman. “Program
directors are getting an awesome
power over news departments.
News directors have to be part of
the management infrastructure,
and get into higher mangement po-
sitions. They should also learn the
business side of programming, and
not just say, ‘It could be profitable’
but be able to show how.”

“Deregulation has had a devas-
tating effect on radio news,”
Freedman continued. ““Some of our
greatest rock radio stations came
out with great news programming
because they had to.”

Rock Radio News
Role Changing

Bob Payne, acting PD at adult
AOR WBMW/Washington, agreed
that broadcasters need to strength-
en their news commitment, but he
sent mixed signals as to how that
should be done.

“Most PDs don't have enough
understanding about the news to
understand where you news people
are coming from,” Payne said.
“Music stations have to take their
news commitment more seriously.
I think unfortunately it’s because of
deregulation that they don’t.”

Payne emphasized his belief that
the role of WBMW'’s news person-
alities is to serve as entertainers to
complement the comedians who
host the station’s morning show.
“A lot of comics work with current
events. The role of news people is
more part of an entertainment
package, and I don't think that’s
necessarily bad,” Payne said.

Those comments provoked nega-
tive reactions from the audience.
One conference attendee chal-
lenged Payne to explain the audi-
ence perception of the credibility of
news people who act as comic foils
and joke about the color of some-
one’s underwear.

‘““That’s not our responsibility. If
there’s a major news story they
won't be listening to us,” Payne re-
sponded, “They’ll tune in to an all-

_ News station.”

‘‘Deregulation has had a
devastating effect on

radio news.’’
— Mike Freedman

A

Packaging Called
Important

Holland Cooke, OM for all-News
WTOP/Washington, told the con-

ference he tries to bring a sense of

packaging to the news.

“We don't try to be the best all-
News station, we try to be the most
useful News radio. In 24 hours of
listening to WTOP, you’ll never
hear the words ‘all news.” That
sounds like Chinese
water-torture,” Cooke said.

Criticizing the use of jargon on

REAGAN VETO UPHELD

newscasts, Cooke suggested that
programmers search for mass ap-
peal information to present as
news. “All too often, you'll hear
someone on a classic hit station
trying to explain something that
the listeners would have to be on
the city council to understand. To
me, hard news is the weather, not
what'’s happening on Capitol Hill,”
Cooke said.
Baker Tight-Lipped

On Fairness, FCC Vacancy

In other action during the con-
ference, broadcasters were given a

quick rundown on happenings at
the White House by the President’s
top assistant.

“Freedom of the press is alive
and well and a pain in the neck,”
announced White House Chief of
Staff Howard Baker. Commenting
on the Fairness Doctrine, Baker
said, “The President considers no
legislation to be veto-proof.”

He also said while the President
has not yet selected anyone to fill
the vacant FCC Commissioner
slot, the White House personnel of-
fice is looking for a candidate.

Senate Bounces Fairness Back To Commerce

Broadcast industry lobbyists are predicting that legis-
lation making the Fairness Doctrine part of federal law
will rise from the grave and come back to haunt the indus-

try.

The Senate voted 5345 last week
(6/23) to send the bill (H.R. 1934)
back to the Senate Commerce, Sci-
ence and Transportation Commit-
tee, where it is expected to be kept
in reserve by Democratic Senators
until it can be piggybacked onto
more powerful legislation. The
vote to shelve the measure came
after its proponents discovered
they did not have enough support to
override President Reagan’s June
19 veto of the bill.

Committee Chairman Sen. Ern-
est Hollings (D-SC), a vehement

supporter of the legislation, said in
the pre-vote debate, ““In essence,
what the President has done is
flaunt the 50-year-old fundamental
of the public’s ownership of the air-
waves. The President is clearly
saying that we can forget about
this trust and that broadcasters on-
ly have to care about the bottom
line and forget the greater public
gm."

Commerce Committee spokes-
man Emilio Pardo told R&R, ““The
committee hopes to take action on

the bill as soon as possible.”
RTNDA President Ernie Schultz
attributes the legislative victory to
Sen. Robert Packwood, (R-OR)
who rounded up the votes neces-
sary to back up the President’s
veto. Packwood had brought in 31
pro-veto votes; 34 would have been
needed to legitimately ‘sustain the
veto. Nevertheless, Schultz said,

“Sen. Packwood deserves a lot of .

credit for what happened in the
Senate. We certainly thank him for
his hard work in gathering enough
votes to make sure it wouldn’t be
overridden.”

Schultz said RTNDA is now alert-
ing Congress to the bill's probable
attachment to other legislation. “I
know that's the way everybody

does it, but that’s not the best rea-
son to do it with legislation that'’s
this important,” Schultz said.
“We're going to try to make it
tough to tack on to another bill.”

“The Senator is pleased that
there were obviously enough votes
there to support the veto,” said
Marylou McCormick, Sen. Pack-
wood’s press secretary. As for the
doctrine’s outlook now, she said
“The ball is in the committee’s
court.”

While Fairness Doctrine oppon-
ents worry that the bill will pass
with other legislation, NAB is con-
tinuing its plans to challenge the
doctrine’s constitutionality in fed-
eral court.

NEWS BRIEFS

RIAA To Demonstrate
DAT Copy-Coders

Record industry executives will soon
hear demonstrations of the CBS Rec-
ords Digital Audio Tape (DAT) copy-
coding technology. The Recording In-
dustry Association of America (RIAA)
plans demonstrations of the technology
this month in Nashville (7/21), Los An-
geles (7/23), and New York (7/28).
RIAA and members of Congress have
asked DAT equipment manufacturers
not to import DAT machines until the
Federal Bureau of Standards has
tested copy-coder systems. The Home
Recording Rights Coalition, a group of
manufacturers and recording astists, op-
poses copy-code devices (which it says
reduces sound quality). DAT manufac-
turer Marantz plans to import the
machines in October whether or not a
federal standard has been set by that
time.

Daytimers Eligible For

Credits Toward FM

Ownership

Daytimers were given another leg-up
toward preference for FM ownership
last week. A US Court of Appeals affim-
ed the FCC's decision that local resi-
dence is as much reason for daytimers
to receive enhancement credits as
minority ownership is. The
Commission’s decision had been
challenged by the National Black Me-

. dia Coalition, which claimed minority

ownership interests would be harmed
by the ruling. However, the court said
rules that daytime owners give up AMs
to get FM enhancement credits reflect
the Commission’s "careful shaping of
the conditions daytimers must satisfy in
order to receive the benefit of the
enhancement.”

RTNDA 1987 Awards Go
To WHAS, KFWB,

WWHM, KSMU

WHAS/Louisville GM Robert
Scherer and ND Brian Rublein are win-
ners of this year's Edward R. Murrow
Award, RTNDA announced last week.
WHAS was named for a continuing
series of special documentaries which
were followed with three-hour call-in
periods for listener response.

RTNDA has also chosen KFWBILos
Angeles ND Bill Yeager and GM Steve
Fisher to receive the Spot News Cover-
age Award for immediate and in-depth
emergency reporting on an Air Mexico
crash resulting in several deaths and
damage to residences in Cerritos, CA.

The Continuing Coverage Award went
to WWMH/Minoqua, WI ND John
Sherer and GM James Zache for a
documentary on a local controversy
about Chippewa Indians’ fishing rights.
KSMU/Springfield, MO ND Ron Davis
and GM Arien Diamond get the Investi-
gative Reporting Award for Davis's pos-
ing as a homeless person to expose the
conditions of homeless people in order
to prompt official action.

fhe awards will be presented at
RTNDA's September convention in Or-
lando, FL.

FCC Fines

Seven Stations

The FCC's gumshoes are on the
prowl again, cracking down on those
broadcasters it believes are playing
fast and loose with the law. The Com-
mission has fined KPAY-AM & FM/
Chico, CA, owned by Richardson
Broadcasting Co., and KEWE/Oro-
ville, CA, owned by Oroville Radio
Inc., each $2500 for violating the
anti-lottery rule. Tully Warwick's
WLKN/Lincoln, ME was fined for fail-
ing to meet required emission limita-
tions, failing to operate within
authorized range of power, having an
incomplete public inspection file and
inadequately maintaining extension
meters. WRCS & WAQDK/Ahoskie,
NC, owned by Hertford Broadcasting
Inc., was hit for $3000 for several
Emergency Broadcast System recep-
tion and transmission inadequacies.
KXVQ/Pawhuska, OK is required to
pay $5600 for violating engineering
measurement rules, logging viola-
tions, unauthorized operation, and
public inspection file violations; and
KKSD-FM/Gregory, SD must pay
$800 for insufficient equipment tests
and an incomplete public inspection
file.

NAB Backs One-To-
A-Market/Duopoly
Changes, FCC
Tax Certificates

In support of AM improvement, the
NAB wants the FCC to allow owner-
ship of commercial radio and televi-
sion stations in the same market by
eliminating the current one-to-a-
market rule. NAB also called for looser
duopoly rules, as well as the FCC's
awarding of tax certificates to broad-
cast stations who sell their stations to
minorities.

NAB Group Radio Committee Chair-
man Joe Dorton, President of Sky
Broadcasting, said, "Studies show
that the number of media outlets has
increased dramatically, which calls for
a reexamination of these rules. By
dropping its one-to-a-market rule and
fine-tuning its duopoly rule, the FCC
could give a tremendous boost to AM
radio.” NAB said it still supports FM
duopoly rules since that service is not
aftected by the same restrictions as
AM.

NAB also said last week it backs the
FCC's tax certificate policy. The Com-
mission recently suggested the policy
could be unconstitutional, although it
previously found the practice con-
stitutionally sound.
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One of the tragedies of radio is when a good Program Director gets overruled
(or even kicked out) on the recommendation of the research company he hired |
to help him.

The correct role of a research firm should be to give programmers and
managers a clear unbiased view of the attitudes and tastes of the members
of their target audience.

Unfortunately, most research firms feel obligated to try to enforce their own
conclusions on the client station. As a result. you can get a researcher who has
never been a successful programmer outvoting a skilled PD who just needed
audience feedback.

This tragic event never happens when you hire Strategic Radio Research. We'll
give you clear. accurate information presented without biases and without bad
recommendations. Its research done right. For details. call Kurt Hanson collect
at (312, 280-8300 today.
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Chicago. IL 60611
(312) 280-8300
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RADIO BUSINESS

TRANSACTIONS

Guild Buys Carolina Combo

WCSC & WXTC/

CHARLESTON, SC

PRICE: $5.5 million (estimate)
BUYER: Ralph Guild, President of In-
terep National Radio Sales. He also
owns KFRE-AM & FM/Fresno, CA.
SELLER: WCSC Inc., owned by John
Rivers. He also owns WCSC-TV/Char-
leston.

DIAL POSITION:
MHz

POWER: 5 kw; 100 kw at 1750 feet
FORMAT: AC

BROKER: Ted Hepburn Company

1390 kHz; 96.9

California
KOCM/NEWPORT BEACH
PRICE: $3,250,000
BUYER: Electra Financial Corpora-
tion, headed by Steven Unvar-Hazy.
SELLER: Donrey Media Corp., owned
by Donald Reynolds. The company
aso owns KBRS/Springdale, AK;
KEXO & KLDR/Grand Junction, CO;
and KOLO-TV/Reno. The company re-
cently sold KORK & KYRK/Las Vegas,
NV and has asked for FCC permission
to sell KOLO/Reno.

DIAL POSITION: 103.1 MHz
POWER: 2 kw at 300 feet

FORMAT: AC

BROKER: Roy Rowan of Blackbum &
Company Inc.

Colorado
KPPL/IDENVER
PRICE: $265,000
BUYER: Dr. Donald Huttner, a Denver
plastic surgeon.
SELLER: Linda Siderius, bankruptcy
trustee for Golden Bear Communica-
tions Corp.
DIAL POSITION: 1390 kHz
POWER: 5 kw days/1 kw nights
FORMAT: Beautiful
COMMENT: This sale has been pro-
posed by the bankruptcy trustee and is
pending approval of the US Bankruptcy
Court in Denver.

ALY

Tuesday July 21trom 1000am to300pm

Florida
WHMI/COLEMAN
PRICE: $70,500
BUYER: Michael Rutberg on behalf of
a soon-to-be-formed company known
as Southern Comfort Communica-
tions Corp.
SELLER: WHOF Inc., owned by Larry
Lamers and Eugene Smith.
DIAL POSITION: 1320 kHz
POWER: 500-watt daytimer
FORMAT: MOR
COMMENT: WHOF Inc., in a deal that
was not consummated, previously an-
nounced the sale of this station in April
1987 to Elvin Harmon and Brent Har-
mon for $60,000.

WDVH & WYKS/

GAINESVILLE

PRICE: $1.9 million

BUYER: Albert J. Gillen Associates
Inc., headed by President Albert Gil-
len, the former VP of Knight-Ridder
Broadcasting.

SELLER: Sunshine Wireless Com-
pany Inc., principally owned by Dan
Cohen, Jeffrey Greenhawt, and Don
Berlanti. The company also owns
WQAM & WKQS/Miami. Berlanti also
owns an interest in KLVV/Pahrump,
NV.

DIAL POSITION: 1390 kHz;
MHz

POWER: 5 kw; 3 kw at 300 feet
FORMAT: Country; CHR

BROKER: Blackburn & Company Inc.

Kentucky
WSRG/ELKTON
PRICE: $93,000
BUYER: Reese Broadcasting Co. Inc.,
owned by Kerry McCarver, Clara Bell,
and H.A. Bartlett. The company also
owns WAJN/Ashland City, TN.
SELLER: B & E Broadcasting Inc.,
owned by Ernie Ashworth. The com-
pany also owns WJKM/Hartsville, TN.
DIAL POSITION: 1070 kHz
POWER: 250-watt daytimer
FORMAT: Country
BROKER: F.P.C. Properties Inc.

105.5

ION —

Fully Equipped Radio Station

KORL-AM Honolulu, Hawaii

Auction To Take Place

Sheraton Waikiki Hotel

2255 Kalakaua Avenue Honolulu, Hawan

WEDNESDAY, JULY 22 AT 11:00 A.M.

FCC Broadcast Specs.: Freq 650 AM Power - 10 000 Watts, Non-Directional.
time and place of sale Contact auctioneer for complete terms, brochure. etc Inspection: At Studio - Pan Am B

Michael Fox Atlcti()neqrs,

Executive Offices ® 3835 Naylors Lane 1.
Baltimore, Maryland 21208 ¢ 301/653-4000

24-Hour Format Terms: Deposal of 10% ot purchase pnce m cemhed tunds at

] New York
WHAZ/TROY .
PRICE: $300,000
BUYER: Lotters Inc., headed by Presi-
dent Paul Lotters.
SELLER: Team One Radio Inc., own-
ed by President Michael Hanson. The
company also owns WNLK & WLYQ/
Norwalk, CT and WGNA/Albany, NY,
and recently applied for FCC permis-
sion to buy WWCN/Albany. WHAZ is
being divested as part of this transac-
tion.
DIAL POSITION: 1330 kHz
POWER: 1-kw daytimer
FORMAT: Gospel

Oklahoma
KWPR/CLAREMORE
PRICE: $198,000
BUYER: Harmon Kiefer Curlee.
SELLER: Robert Webber, trustee for
Warren Broadcasting Inc.
DIAL POSITION: 1270 kHz
POWER: 1-kw daytimer
FORMAT: Country

South Carolina
WMXQ/MONCKS CORNER
PRICE: $900,000
BUYER: Ceder Communications L.P.,
a limited partnership headed by Marvin
Ceder. He also owns interests in
KLTW & KSLY/San Luis Obispo, CA
and WGVT & WLMX/Roseville, GA.
SELLER: Atlantic Broadcasting Co.
Inc., owned by Fred Avent, Frank
Avent, George Avent, Catherine Ann
Medlin, Harold Miller Jr., and John
Jeffords. The company also owns
WIMX-AM & FM/Florence, SC and
WJJW/Southport, NC.

DIAL POSITION: 105.5 MHz
POWER: 3 kw at 265 feet
FORMAT: AC

Washington
KIT-AM & KATS/YAKIMA
PRICE: $1,550,000
BUYER: Ingstad Washington Broad-
casting Inc., owned by Thomas Ing-
stad. He also owns interests in KXIC &

iding, 1600 Kap d. Suite 222

TRANSACTIONS AT A GLANCE

Deal Of The Week:

® KPPL/Denver, CO $265,000
® WHMI/Coleman, FL $70,500

® WSRG/Elkton, KY $93,000
® WHAZITroy, NY $300,000

® KWPR/Claremore, OK $198,000
® WMXQ/Moncks Corner, SC $900,000
O KIT & KATS/Yakima, WA $1,550,000

Transactions So Far In 1987:

$1,177,534,230
This Week’s Action: $14,026,500

® WCSC & WXTC/Charleston, SC

$5.5 million (estimate)
® KOCM/Newport Beach, CA $3,250,000

® WDVH & WYKS/Gainesville, FL $1.9 million

KKRQ/lowa City, IA; KIMM & KGGG/
Rapid City, SD; and KPXR/Anchor-
age, AK.

SELLER: Goetz Enterprises
headed by President Jack Goetz.

Inc.,

DIAL POSITION:
MHz

POWER: 5 kw days/1 kw nights; 100
kw at 850 feet

FORMAT: AC: AOR

1280 kHz; 94.5

Radio Business Briefs

NBC Crippled
By NABET Strike

Protesting wage-hike and job securi-
ty proposals, 2800 members the Na-
tional Association of Broadcast Em-
ployees and Technicians (NABET)
walked off their NBC jobs Monday mor-
ning (6/29). This year's third union
strike against the network occurred
after negotiations stalled. According to
NABET Local 11 President Arthur
Kent, it will be at least a week before
negotiations can be resumed. Mean-
while, NBC management says non-

union personnel will perform the tech- -

nical, production, and editing jobs left
unattended in New York, San Francis-
co, Washington, Chicago, Cleveland,
and Burbank, CA. A union spokesman
said much of NABET's protests are
directed against policies of NBC parent
company General Electric.

Media Revenues Up 11.1%
In '86

Advertising Age reports that from
1985 to 1986 revenues for 100 of the
nation’s largest media companies jump-
ed to $58.4 million, an 11.1% in-
crease. Newspapers still got the lion’s
share ($21.4 bilion), but broadcast
companies got the second-largest, ac-
counting for $15.5 billion, or 26.5% of
total media revenues, according to the
publications. Net income for the 100
companies was up 20%, despite a soft
national advertising market.

About 400 media properties were
traded by these companies. Ten com-
panies from the 1985 list were bought,
including RCA Corp., parent of NBC,
by General Electric Corp.; American
Broadcasting Cos. by Capital Cities/
ABC; Viacom International by Nation-
al Amusements Inc.; A.S. Abell Co.
by Times Mirror Corp., and the Hous-
ton Chronicle Publishing Co. by
Hearst Corp. Heading the list was
Capital Cities/ABC (also number one in
'85), followed by CBS, Time, and Gen-
eral Electric. Gannett Co. jumped from
number six to number five on the 1986
ranking.

VOA Used As Front
For Gold Trading

Voice of America employees’ com-
plaints of phone calls on gold purchas-
ing finally led the US Information
Agency (USIA) to an in-house gold-
selling business by producers Ramon

Medina and Gunnar Paabo. Both are
now under investigation by agency of-
ficials to determine if they violated
federal regulations by carrying on pri-
vate business on government time and
using government property. A VOA
spokesman says numerous other em-
ployees are also under investigation for
abusing VOA phone regulations.

Medina’s gold dealings took place in
Bolivia with the aid of another VOA
employee there, and were worth about
$100,000.

Ad Tax D-Day Hits Florida

Despite widespread outrage,
Florida's five percent advertising tax
went into effect Wednesday (7/1), af-
fecting hundreds of businesses and
prompting a deluge of lawsuits, boycott
threats, and cancelled conventions.
Republican Florida Governor Bob Mar-
tinez stands by the new legislation,
and told reporters, "All those who feel
they want to be governor in 1990, the
field is open, and I'll be there waiting.”
Both Martinez and the Democrat-run
Florida legislature expect the tax to
generate about $750 million during the
next fiscal year, and more than $1 bil-
lion the second year. Meanwhile,
dozens of major national companies
are pulling their advertising out of the
state, and one Miami attorney has an-
nounced plans for a petition drive to
place a referendum on November's
statewide ballot on voter opinion of the
tax.

KORL/Honolulu
On The Auction Block

Baltimore-based Michael Fox Auc-
tioneers will auction 10,000-watt AM
station KORL on July 22 at the Shera-
ton Waikiki Hotel in Honolulu. The AC-
formatted station is now owned by
Pacific Broadcasting Corp. Contact
Nancy Habicht at (301) 653-4000.

Reece Named To Frazier,
Gross & Kadlec Board

Former Group W VP/Corporate Af-
tairs Norval Reece has been named as
a director of Washington-based con-
sulting firm Frazier, Gross & Kadlec.
Also at FG&K, Elisabeth Swanson has
been promoted from Manager/Special
Projects to Manager/Economic Studies
& Valuations. Schmad Chadran and
Carlyn Liberman have both been pro-
moted from Junior Financial Analyst
positions to Financial Analyst.posts. .
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' RADIO BUSINESS

NAB Board Elects Jorgenson, Lyman

The NAB Joint Board of Directors
wrapped up three days of meetings in
Washington last week by electing new
officers and directing the NAB staff to
go back to the bargaining table with
lawmakers over broadcast license
renewal reform legislation.

NAB TV Board Vice Chairman Wally
Jorgenson, the president of Jefferson-
Pilot Communications, was elected
without opposition as NAB Joint Board
Chairman, replacing radio broadcaster
Ted Snider of KARN & KKYK/Little
Rock, AR. The Radio Board elected
RKO Radio President Jerry Lyman as
Chalrman in a close vote over Ray
Lockhart of KOGA-AM & FM/Ogallala,
NE. Lyman replaces the outgoing Bev
Brown of KGAS/Carthage, TX.

Congressional efforts to reregulate
the broadcasting industry dominate the
three days of discussions, with a pro-
posed broadcast license reform bill by
Rep. Al Swift (D-WA) receiving special
attention from the board. That bill would
create a “meritorious” standard for sta-
tions that meet stringent new public in-
terest service requirements. Swift
hasn't formally introduced the bill in
Congress yet, but it's making the
rounds among broadcast Ilobbyists
Washington, causing joy in the hearts
of public interest activists and dismay
among most industry officials.

NAB board members were alarmed
by the bill, and directed the group's
staff to conduct further negotiations
with Swift to make it more palatable.

"“The honeymoon is over. It's time we
put on our battle gear and resume the
fight to protect ourselves,” said
Jorgenson.

Outgoing NAB board chairman Ted
Snider said board members are con-
cerned about the proposed bill's “ex-
tremely onerous” record-keeping re-
quirements that are “virtually impossi-
ble to keep,” especialy for small-
market broadcasters. They also dislike
a provision that prohibits the use of
materials not kept in the public file as
evidence of performance. Lyman warn-
ed that could prohibit radio stations
from using logger tapes to conclusively
prove their public affairs broadcasting
commitments are being kept. He sug-
gested that public affairs programming
standards contained in the bill are just a
step away from government-mandated
program classification and quotas.

Efforts to codify the Fairness Doc-
trine also came under scrutiny, with
board members wary of efforts by Con-
gressional Democrats to bring the mea-
sure back out following its recent veto
by President Reagan. NAB President
Eddie Fritts predicted the bill will soon
surface, attached to legislation that
may be difficult for the President to nix.

“My guess is that it'll be on the first
thing that moves,” said Fritts.

NAB Board members okayed a reso-
lution pralsing the President’'s veto —
but they also stressed their determina-
tion to go to court to challenge the con-
stitutionality of the Falrness Doctrine.

“When it does go to the courts, it will
be clear that it's not a clean bill,” Fritts

ln a speech to the board, Vice Presi-
dent George Bush predicted any at-
tempt to override the President’s veto
will fail in the Senate. But Senate Ma-
jority Leader Robert Byrd told the
group over lunch that while he does not
expect to see the Faimess Doctrine bill
back before the Senate, he predicts it
will be attached to a “‘veto-proof” bik
before long.

In other key areas of action:

¢ Three-year Rule: The NAB Board
voted unanimousiy to oppose efforts in
Congress to reimpose a requirement
that broadcast stations be owned for a
minimum of three years before they
can be sold. “It's just a basic intrusion
into your right to do business,” said
Snider. He also warned of “serious
problems with financing” broadcasting
companies if the bill passes. Fntts said
"no nexus” exists between public ser-
vice and the length of time a company
owns property.

* Indecency: The Joint Board re-
solved that the NAB staff "'should eval-
uate an appeal to the courts” if the FCC
does not provide “sufficient guidance”
to broadcasters to allow them to comp-
ly with new indecency standards. “The
broadcasters don't know what the hell
to do," said Lyman. “We don't know
what the hell they're trying to tell us.”
But the NAB board is not of one mind
on the overall issue of FCC regulation
of indecency, with Lyman commenting
that “a spectrum of discussion” exists
among board members.

“l think there's a mixed feeling
among board members,” commented
Jorgenson He said the board is against
filth on the alrwaves, but it's very sup-
portive of the First Amendment. Re-
conciling those positions is difficult.
“It's a battle of rights and responsibili-
ties,” he said. According to Snider,
FCC Chairman Dennis Patrick toid the
group the FCC is “uncomfortable” with

the ruling, and will try to clear it up.

* Expanded Daytime Operations:
The NAB Radio Board voted to ask the
FCC to allow daytimers on clear chan-
nel frequencies to operate at night un-
der existing interference protection
rules; and allow Class Ill daytimers to
operate overight on Class Ill regional
frequencies at power levels near those
already authorized for last-hour, post-
sunset operation.

® Super Legal Fund. The NAB Radio
Board has asked the NAB Insurance
committee to explore creation of a spe-
cial legal fund to help finance stations’
defenses against license challenges.

Meanwhile, the NAB Radio Audience
Measurement Task Force, headed by
Kenneth MacDonald of WSAM/Sagl-
naw, highlighted its two-year study of
radio ratings, and issued a report with
the following conclusions:

e Arbitron has the elements of a
“clagsic mcnopoly,” but this in itself is
not illegal.

* Five-year ratings service contracts
do not appear to be an illegal bar-ier to
entry in the marketplace by new ratings
measurement firms. Cancellation
clauses are now being negotiated suc-
cessfully with both Arbitron and 8irch.

« If there is a barrier to entry, itis the
advertising agencies’ reluctance to ac-
cept a new ratings service.

* Where Birch is in a market, Arbi-
tron prices are lower, confirmirg that
competition creates lower prices.

¢ Broadcasters who negotiate their
rates can receive price Concessions.

¢ Less than 20% of all radio stations
subscribe to either Birch or Arbitron.

The Task Force conducted a test in
the Gainesville, FL market of the re-
search methodologies of Arbitron,
Birch, and Australian newcomer
McNair Anderson. The NAB has kept
the test results a tightly guarced se-
cret, and has no plans to make them
public.

SEEKS NETWORK PARTNER

NBC Set To Sell Three

NBC Radio is placing three of its
choicest stations on the block and
searching for a partner to help run its
networks, ending months of specula-
tion about corporate parent General
Electric’s commitment to radio.

"We will be reconfiguring our station
portfolio,” said NBC Radio President
Randy Bongarten in a memo to
employees last week. “We also plan to
pursue a station acquisition program
while we position our radio stations to
operate as competitively as possible.”

NBC is expected to concentrate its
acquisition efforts on FM properties in
high-growth markets.

* The most valuable station to be sold
is urban contemporary powerhouse
WKYS/Washington, worth as much as
$57 million, according to industry
financial analysts. While believed to be
highly profitable for NBC, the station
has to be sold to comply with FCC

cross-ownership restrictions. Also up
for grabs are two 50kw giants: KNBR/-
San Francisco, with an estimated
worth of $7 million; and WMAC/Chica-
go, valued at $10 million. Kldder
Peabody, the investment bdanking
house owned by General Electric, is
expected to handie the sale.

The retooling of the NBC Radio Net-
works, with the possibility of a joint
venture with another broadcaster, was
also addressed. While NBC Radio pro-
duces many high-quality broadcasts,
profitability has been low, and a joint
venture partner could add creativity
and marketing muscle to an aready
highly professional news staff

“We have decided to pursue a stra-
tegic alliance with another network
company which will enable NBC to par-
ticipate in a radio network operation,”
Bongarten said in his memo

TOP 50 SOUTHWEST CLASS C (START-UP) FM

Growth market with revenues in excess of $40M, mean revenue
per station over SZM Station priced below market base value of $7.5M.

FULL TIME power AM. Elcellent opportunlty for rellgious Hinpanic, newsiwk

CONThCT NOHMAN FISCHER & ASSOCIATES INC
POB 5308, Austin, TX 78763. (512)-476-9457.

Treat Yourself To Club Nouveau.
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The New Single

Produced By Jay King,
Thomas McElroy

and Denzil Foster

For 2 Tuff-E-Nuff Productions

From The Platinum Album
Life, Love & Pain

Management:

Jay King/King Jay Records
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| NEW & ACTIVE |

ONE OF THE ““MOST ACTIVE”
WXKS 7-6  KBEQ deb 29
FM102 4-2 KCPW 31-28
KROY 4-6 KZZP 24-21
KMEL 8-6 KWOD 29-26
KATD 8-7 KS103 29-25
WBBQ 10-5 KWSS 19-13
KXX106 7-2 KPLZ deb 29
Y95 17-5 WNNK 32-26
KAMZ 1-1 98PXY 22-13
WAPE 15-9 WPST add
KWES 8-7 KFMi add 30
KITY 4-2 KZ0U add
KMGX 13-9 Y107 11-10
WKPE 5-5 942 add
WAVA 28-23 KTUX 23-18
293 28-26  KF95 29-25

Y100 add 30 KYNO 21-19
WNVZ 30-25 194 add 30
92X 34-28  KYRK 25-17
WNCI 25-19 KDON 32-24
WCZY 26-22 Q104 15-13
WHYT 24-21 WCIL 21-16




Bobby Shaw of MCA Records/New York wins Jim Martin of WWNR/Oakhill, W. Virginia is the top
the grand prize of a Porsche 94 radio poim-gener and tinishes second overall.
He wins @ big screen TV and stereo VCR.

compeition keeps e 27 pat wilh Whose programmets in T area, so 'm Mo Atter winning 5 mes, } know for a fact that at the beginning o cach week, the
AIR have the highest priotity in the stack which deserves my

aware (3) what I'm up 3 inst each wee Not only has it mage me 3 petter records SU
P n, mmers that | talk with each week are more b d R 4 z .

- : : attention. With the increased responsibilities outside of my music duties, it's helpful
aware Decause Lo invoivernent 10 the competiton. to know that my opinion of secords counts with the \abels. | M3 not get to hear

Yy
every single release in a Given week, but V'l always heat the AR priorities. Wwith
the prizes and the spirit of competiton iw's guatameed 1"} listen.

246 of this industry s best ears competed in AR compelition #0.
. 130 records benefited from intense listening
and scrutiny as to their hit potential. In the end, 30 competitors
qualified for prizes. AS AIR moves int0 its sixth year
of service {0 the record industry,
it remains the fastest, most reliable way 10 get radio to listen to music!
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Active Industries Research S
P.0. Box 1136 Columbia, Maryland 91044
(301) 964-5544
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To Net NBC Radio Network?

"In NBC RADIO President RANDY
BONGARTEN'’s memo on the company’s
restructuring (page 11), he says the radio
network lacks the “critical mass” to generate
significant profits and is thus pursuing a
“strategic alliance” with another net.
Translation: it's looking for a merger or sale.
STREET TALK hears the leading suitors are
UNITED STATIONS and WESTWOOD ONE/
MUTUAL.

At presstime, COLUMBIA National AOR
Director JIM McKEON was on the verge of
inking a pact with RCA to become VP/AOR
Promotion after 11 years with CBS. Details
next week.

What's the big news that Z100/NY's
SCOTT SHANNON and STEVE KINGSTON
will “own” up to.next week?

Add WNUA to the calls that PYRAMID's
already considering for its WRXR/CHICAGO.
The calls, which might stand for “New Urban
Adult,” join WTKS (“Kiss") and WAHV
(“Wave") in the hopper.

Here's an update on the fates of EMI
promotion folks after last week's merger with
MANHATTAN:

¢ VP/Promotion TONY SMITH is with the
company at the moment, pending another
opportunity from within the parent organization.

e VP/Black Promotion SLACK JOHNSON
is headed to New York, where he'll be working
under EMI/Manhattan Black Veep VARNELL
JOHNSON (no relation).

¢ AOR Director JOHN HEY is also Big
Apple-bound to run the album department,
while KEN BENSON will continue on the West
Coast as AOR Manager.

¢ CHR Director BOB MYERS is joining
VIRGIN for Northwest regional chores out of
Seattle.

More label licks:

e CHRYSALIS and Sr. VP/Marketing &
Artist Development CHARLY PREVOST have
parted company. He joined 12 months ago
after a term as ISLAND’s Prez.

¢ VIRGIN gears up its Rhythm ‘n’ Blues
efforts, bringing in RCA's SHARON
HEYWARD to head the department.

¢ POLYGRAM press chief SHERRY RING
GINSBERG hops over to ELEKTRA to replace
GEORGE DASSINGER, who leaves the top
spot in the label's publicity dept. for indie
PR/marketing.

¢ Polygram/Nashville cuts loose Dallas-
based regional rep DAVE SMITH and Assist.
National Country Director DOYAL McCOLLUM.
Sr. VP STEVE POPOVICH will name
replacements when he retums from a trip to
Yugoslavia. Word is an indie and a PD, both
West Coast-based, are in the running to join
up.

KTKS, WSIX Format Funnies

¢ After repeatedly denying a shift from
CHR to AC, KTKS/DALLAS has added a
nightly “Love Songs” show. Personalities DR.
DREX and BILLY HAYES have been
displaced.

e WSIX is acting Nashville catty while its
transfer to HICKS is delayed until July Sth.
Interim PD ERIC MARSHALL is said to be
asking labels for “rock-oriented pop service.”
No comment from the inside, but observers
think new GM/equity partner DAVID
MANNING may dump Country to take a run at
market leading AOR WKDF's near-15 share.

e More straightforwardly,
WCII/LOUISVILLE swaps the SATELLITE
MUSIC NETWORK's AC format for SMN's
“Pure Gold.”

Dis And DAT

With its legislative campaign stymied, the
RIAA is now exploring “judicial avenues” to
block MARANTZ from importing DAT machines
this fall, says Association President JAY
BERMAN. He claims the Japanese electronics
industry backed Marantz to be the first to
introduce the machine because its name will
cloak the technology’s Japanese origin, unlike
monikers such as SONY and MATSUSHITA.

By the way, the Wall Street Journal (6/30)
reports that only 10,000 DAT machines have
been sold in Japan so far. Industry execs
predicted 100,000 units would be sold this
year. Sales are hurt, it's said, by the machines’
high cost (about $1400), foreign record
company resistance, and a limited selection of
prerecorded DAT software. Continued on Page 16

AIR PRIORITIES: WEEK19

Listen to the selections listed below. Decide if each had the potential to attain Top 40, Top 25 or Top 10 in the
R&R Nationat Airplay Chart. Then call in your response to AIR at 301-964-5544 by 6 pm Wed., July 8, 1987

Arfist Title

Label
JELLYBEAN FEATURING  WHO FOUND WHO CHRYSALIS
ELISA FIORILLO ’
CHRIS DeBURGH FATAL HESITATION A&M
BANANARAMA | HEARD A RUMOR LONDON/POLYGRAM
ALEXANDRA O'NEAL FAKE TABU/EPIC

AIR (Active Industry Research) is a nationwide network of program and music directors
who assess CHR music for artist managers, producers and record companies.

[

ACTIVE INDUSTRY RESEARCH

e = = =

P.O. BOX 1136 Columbig, Maryland 21044 (301) 964-5544



From The Nbulti-Platinun Album
Managemient: lan Hoblgn

The New Single
Graceland

PAUL SIMON 4 “DIAMONDS ON THE SOLES OF HER SHOES®
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IN LOVE WITH THESE TWO.

AND THE HONEYMOON'S JUST BEGINNING!

,..'. |~
Gos (s Gols

WXKS add
PRO-FM add
KS103 add
CKOI 28-21
WCAU 39-36
KRBE 30-24

A_Iso on at:

KEGL WGH
KKBQ 99DTX
WHYT

MOTLEY CRUE
“Girls. Girls. Girls”

from the Girls, Girls, Girls LP. It's
gonna go to the moon. To the moon!
On tour now!

cHR CHART O-O

33% HOT REPORTS
BB POP CHART -

THE CURE
"Why Cant | BeYou?”

from the Kiss Me, Kiss Me, Kiss Me
LP. One of these days, one of these
days, it’ll be platinum. Check back
Thursday. Tour starts next week!

KCPX 31-26
KITS 3-3 (HOT)
KATD 4-3 (HOT)
KWSS 24-20
WKQB add
WROQ add

WANS deb-39
BJ105 add
2104 add
KFIV add
KCAQ deb 32
KXYQ add
KDON deb-39

More hits Kramden to a record
...on Elektra Superior-Quality Cassettes,
Compact Discs. and Records

Continued from Page 14

KVIL/DALLAS has a primo midday opening
now that PD KEN BARNETT is leaving to
program KYKY/ST. LOUIS. T&R to consultant
RANDY KABRICH c/o WRBQ/TAMPA.

WIP For Sale

METROPFOLITAN's put WIP/
PHILADELPHIA up for sale. It'll keep top-rated
AOR sister WMMR. 'IP, once the market's
dominant AC, is losing longtime morning man
KEN GARLAND to neighboring WPEN.

STREET TALK hears that QUANTUM
MEDIA’s 4.7% stake in the JWT GROUP
made Quantum a cool $12 million from JWT's
sale last week. IRVING AZOFF, who brought
Quantum into the MCA fold, is proud as
punch.

Skyboy 'FOGged In Again

AOR warrior SKY DANIELS is rejoining
KFOG/SAN FRANCISCO for middays/MD
chores. Current MD JON RUSSELL stays in
PM drive, while midday man DAVE MOREY
keeps his long-running “Ten At 10" feature
and moves into a fulltime creative production
role. Next up at KFOG: a search for a new
morning talent. Present AM driver M. DUNG
will move into another daypart.

Urban vet DON ‘““EARLY’’ ALLEN leaves
his WOWI/NORFOLK PD post for KMJM/ST.
LOUIS mornings.

From consultant JEFF POLLACK: WHEB-
FM/PORTSMOUTH was almost the victim of a
scam in which people called by someone
pretending to be a jock were told to pick up a
prize at the station parking lot late at night.
Nobody was hurt, thankfully, but the station is
running frequent liners explaining that prizes
can be picked up only during business hours.

Don’t Bug Me, Baby

When new Urban WQOK/RALEIGH signed
on, crosstown Classic Hits WTRG sent over
a congratulatory plant. However, 'TRG’s rep as

| aggressively competitive preceded it, and

'QOK GM MIKE SLENSKI apparently felt the
plant might have been electronically bugged.
We're told he was seen in the parking lot,
shaking out the unpotted plant in search of

| listening devices. The plant is back inside
| 'QOK, says Slenski, “in an inconspicuous

place” — the lobby.

A Miami court has denied WGTR's request
for a stay of the injunction that rival WSHE
obtained against 'GTR morning team HERMAN
& McBEAN. That means the duo will remain
off the air at least through the time their
noncompete case comes to trial.

CHR KULA/HONOLULU is now KXPW

| (POWER 92) under new PD JAY STONE.

WLAV-FM’'S HAMPERS EXPANDS RANGE —
WLAV-FM MD Aris Hampers (right) got to tickle the
ivories with Bruce Homsby & The Range during the
band's two Grand Rapids shows. Hornsby asked
Hampers to sit in on piano for “On The Western Sky-
line.” Hampers, who had 14 years of classical train-
ing, was in local '60s bands that had four #1 singles
in Grand Rapids. According to Hampers, one track by
the unforgettably-named Phlegethon was released
nationally on Bell.

Every summer some morning man
barricades the control room to play Christmas
music non-stop before the PD busts in. A tip
of the R&R snow cap to KRPM/SEATTLE's
R.P. McMURPHY & MARK PIERCE, who
managed to spin 20 Xmas tunes one morning
before PD LEE ‘‘SCROOGE’’ ROGERS
stopped them.

1984 Three Years On

Must be boring for a cop to listen only to
his squawk box all day. Maybe that's why the
New York Police Department’s intelligence unit
monitored black-oriented talker WLIB for seven
weeks this spring. The Big Brother move
apparently stemmed from the station’s heavy
criticism of the NYPD. However, when the
police commissioner found out about the
monitoring, he put an end to it and asked for a
review of its legality.

One of the consumer press’s better radio
and TV writers, GARY DEEB, just joined
WLS/CHICAGO as a media critic in drive times
with FRED WINSTON and LARRY LUJACK
four days a week.

AC indie and ex-R&R AC Editor DONNA
BRAKE just tied the knot with Dr. WYATT
SMITH of the University of CA.

Vancouver may never be the same after
more than 700 worldwide employees of CBS
RECORDS hit town Monday (7/6) for a
weeklong convention, the company's first in
two years.

A scholarship fund is being set up for the
children of Impact publisher JOE LORIS, who
died Monday (6/29) of a heart attack at the
age of 41. Contact WB's MARYLOU
BADEAUX (818-953-3556) or TOMMY
BOY’s MONICA LYNCH (212-722-2211).

Fast, accurate research.

211 E. Ontano
Chicago. IL 60611

312) 280-8300




TOGETHER AT LAST.

ERIC CLAPTON
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TINA TURNER
“TEARING L3

THE
NEW SINGLE

FROM THE ALBUM AUGUST

PRODUCED BY PHIL COLLINS
IN ASSOCIATION WITH TOM DOWD

ROGER FORRESTER MANAGEMENT
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Elton John |

LIVE IN AUSTRALIA
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SIMULCAST WITH
SHOWTIME @

Eiton John's back on top in the land
Down Under as Westwood One and
Showtime team up to present the

exclusive stereo simulcast pre-
miere of Elton John's Tour De
Force - live from Sydney,
Australia — on Saturday, July 11 at
10:00 pm (Eastern and Pacific).
The Melbourne Symphony
Orchestra joins Eiton for rare con-
cert performances of such
classics as “Sixty Years On,” “I
Need You To Turn To” and “Your
Song.” Also featured will be
numerous songs from Elton’s
new MCA album, Elton
John: Live In Australia.
So throw a couple of
shrimp on the bar-bee, con-
tact your Westwood Qne
rep to get this incredible
Elton John digital stereo
simulcast on your station
and get ready to give your
listeners an evening’s entertain-
ment they'll not soon forget.
Saturday, July 11, at 10:00 pm (Eastern
and Pacific), preceded by a 15-minute

pre-show at 9:45 pm. Call (213) 204-5000
or Telex 4996015 WWONE for details.

Y2001 ONE RADIO NETWORKS § d
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WHAT'S NEW

Write On Radio

333-0471.

You don't have to be a green-teethed rock critic to enjoy this com-
bination pen and radio from Kwik Find. Available in AM or FM versions,
the “Rock 'n’ Write" comes complete with soft earphone, batteries, and a
refill. For further information, contact Potentials In Marketing at (612)

US Cable Households
Top 43 Million

With an increase of 4% over May
1986 levels, the number of US

-

Top Five
Takeout
Foods

in & recent Gallup poll to deter-
mine America's favorite takeout
foods, hamburgers ranked first in
the hearts, minds, and stomachs
of 30% of the 500 adults survey-
ed.

Drinks took second place with
20% of the respondents, followed
by fries and chicken (each favored
by 15% of those polled) and pizza
(13%).
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households wired for cable television
now tops 49%, which translates to
more than 43 million homes.

According to Nielsen Media Re-
search, this figure represents a 9%
increase over the corresponding
period for 1985 and a 47 % increase
over the May 1982 levels, when
merely 33% of US households were
wired for cable.

Although New York (2.8 million
cable households) and Los Angeles
(1.8 million cable households) remain
the largest cable markets, the level of
cable penetration in these two cities is
relatively low (41% and 39%, respec-
tively).

Meanwhile, the affluent Southern
California resort community of Palm
Springs claims the title as highest per-
capita cable market, with more than
83% of all its homes wired for cable.

Y ne & Eahel

Samt Y onis, Missont

For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Label) calt Byron Crecelius, person to person, COLLECT

314-423-4411.

REFERENCE ROUNDUP

Edited by Don Waller

Music Business, Experts,
And Comics Directories Available

On June 12, San Anseimo, CA-
based Augle Blume & Associates
will debut a trio of updated reference
directories for the music industry. The
"1987/88 Music Radio Directory”
lists 4200 US radio stations from all
music formats and notes each sta-
tion's trade reporting status. the
*1987/88 Music Business Directory”
lists more *han 4600 US record com-
panies and distributors as well as the
firms’ key executives, and the
*1987/88 California Music Directory”
includes 6500 listings of booking
agencies, Jersonal management com-
panies, record companies and distri-
butors, radio and television stations,
newspapers, magazines and review-
ers, recording studios, producers,
music and professional audio 2quip-
ment stores, and music schools Each
directory is priced at $33.45. For ad-
ditional information, contact the firm at
(415) 457-0215.

Meanwbhile, the Washington, DC-
based Broadcast interview Source
firm recently published its fourth an-
nual "Directory of Experts, Authorities
& Spokespersons.” Featuring more
than 6500 topics indexed by key

words, more than 3500 organizational
listings, and more than 1000 national
guest tours crammed into its less than
400 pages, the 1987/88 edition has
more than twice as many listings as
last year's volume.

Reportedty in use at more than 80%
of America's leading News/Talk radio
stations, the ""Talk Show Guest Direc-
tory” (as it's informally known) is pric-
ed at $19.95 (add $3.50 for shipping
and handling). For further information,
contact the company at (202) 333-
4904,

On a lighter note, Great Neck, NY-
based Creative Video Concepts is
offering "Comedians: The 1986/87
Comedy Almanac,” a 130-page pa-
perback that's billed as "the official
and complete directory and guide to
comedians, comedy clubs, and com-
edy writers.”

Priced at $39.95, this unusual
volume sports a number of essays on
honing one’s comedic skills as well as
the all-too-serious business of profes-
sional mirthmaking. For more info,
contact Steve Well at (516) 466-
2595.

The Most Dangerous
Time To Fly

Want to make sure your next flight isn't your last? Try to avoid the
friendly skies between the hours of 3pm and 5pm. According to a recent
study conducted by the Federal Aviation Administration, that's when
air traffic controllers are most likely to become err traffic controllers.

Meanwhile, the same study notes that early mornings and late eve-
nings are the safest time to wing it.

By 1990, the total US Hispanic
population is expected to top 24
million persons, a 67% increase
over the 14.6 million persons who
made up that segment in 1980.

The 1985 US Hispanic popula-
tion was estimated at 16.9 million,
making up 7.2% of the total US
population and showing an in-
crease of 16% from 1980. The
corresponding growth rate for the
US population as a whole was only
3.3%. The total US white popula-
tion is expected to increase to
200 million by 1990.

According to recent figures
compiled by the Boiton Research
Corporation, the current estimat-
ed US Hispanic population cf more
than 17 million — half of which are
Mexican-Americans — will ac-
count for more than one quarter of
the total US population's growth
over the next 20 years.

Median Income,
Purchasing
Power Rising

What's more, as Hispanic in-
come levels edge ever higher, so

Hispanic Market

Prime Target
For Radio

does the US Hispanic population's
purchasing power — which in-
creased at a 12.5% annual rate
from 1970 to 1980. The total US
population’s purchasing power,
computed by measuring after-tax
income available for personal con-
sumption, rose at an 8.4% annual
rate during the same period.

Between 1980 and 1987, the
median income for the US Hispan-
ic population rose from $14,712
to $22,900, an increase of
55.7%. During that time, the me-
dian income for the total US
population climbed from $19,917
to $32,800.

With an estimated annual growth
rate of more than three percent ex-
pected to remain at that level for
the next 30 years, the US Hispan-
ic population will cause a total US
population gain greater than that
experienced at the peak of the
baby-boom era, all of which makes
Hispanic radio formats — especial-
ly those created by purchasing
currently devalued AM outlets —
an excellent opportunity for radio
entrepreneurs now and in the near
future.

Lost Time

Most executives waste nearly four
weeks per year simply because they
can't find what they're looking for. Ac-
cording to a recent survey by the New
York City-based Accountemps firm,
the time lost by executives due to
misplacing, misfiling, and mislabeling
documents added up to an average of
150 hours per year.

CONCERT PULSE
LW TW ARTIST

GRATEFUL DEAD
u2
BILLY JOEL
BON JOVI
ERIC CLAPTON
HUEY LEWIS &
THE NEWS
7 7 LUTHER VANDROSS
8 8 BILLY IDOL
9 9 DEEP PURPLE
10 10 KENNY ROGERS
11 11 IRON MAIDEN
13 12 RATT/POISON
14 13 GEORGE STRAIT
15 14 REO SPEEDWAGON
17 15 BEASTIE BOYS/
FISHBONE
16 16 HANK WILLIAMS JR.
18 17 KOOL & THE GANG
— 18 STEVIE RAY VAUGHAN
19 19 JUDDS
22 20 GEORGE JONES

The CONCERTY PULSE 18 a weekly
putenzed report ranking each artisl by
thew average box othice gross reported per
venue Courtesy of POLLSTAR, a publicetion
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ADAM WHITE
NEW MUSIC IN NEW YORK

A ‘More Mature’ Seminar

ith seven New

Music Seminars

behind them, it’s

no wonder the organizers
use the word “mature” in
discussing the 1987 pro-
gram. “People finally know
what it’s about, how to work
it, what’s useful,” says Joel
Webber, one of the three
NMS Directors. ‘“The more
you go, the more you know
what you can accomplish.”
This year’s seminar takes place
July 12-15 at New York City’s Mar-
riott Marquis.Hotel, and up to 6000
attendees are expected. As usual,

there are dozens of panels, work-
shops, and conclaves, as well as ex-

Singling Out
The Cassette

hibits and music showcases. The
keynote speakers are Bill Graham
and Richard Branson.

Radio Panels Informative,
Not Defensive

Says Webber, “The themes are
similar to those we've had in the
past, because the issues are the
same: keeping radio open to new
ideas; keeping the corporate en-
tities — be they radio or the major
labels — aware of new music;
identifying the music’s industry’s
social responsibilities.”

Webber contends that the event’s
maturity wi'i be nowhere more evi-
dent than in the radio panels, and
cites a first-time session involving
GMs as an example.

Given the seminar’s past, is it in-
evitable those panelists will be on
the defensive? “They’re there to
discuss the reasons they do what
they do,” he replies. “The purpose
is informational. If people want to
get into a debate on formatics,
there are other panels for that.”

" Likewise, says Webber, the CHR
and other panels are designed to
avoid the same old question: ‘“Why
won’t you play my record?” He
adds, “Let’s find out why they play
what they play, why they’re suc-
cessful at it. Attack it from the high
ground, not from the low ground. I
see no reason why after eight years
of the seminar, people should be
asking the same questions.”

STORE REPORT

NEW MUS IS
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“Crossover” As A
Constant Theme

Specifically, Webber thinks the
impact of so-called ‘“crossover”
stations on A&R activity will be a
constant theme this year, and as
will how alternative stations break
new acts in a Classic Rock-oriented
AOR environment.

“From a radio standpoint,” con-
cludes Webber, “we feel the sem-
inar has finally found its niche. It
obviously can’t be a programming
convention, but it can be the place
for radio people of all formats who
are really involved with music.
They’re the most valuable, and
they can contribute to everyone's
undertanding.”

This year’s seminar registration
fee is $225 ($250 walkup) . For more
seminar information, call (212) 722-
2115.

) |

Rosanne: King’s Queen

ROSANNE
CASH
KiNCyg

ing’s Record Shop

in Louisville, KY

may not report to
the trades, but that won’t
bother Rosanne Cash. The
singer liked the look of the
25-year-old storefront so
much that it’s become the
title and cover of her new
Columbia album.

Something of a Louisville land-
mark, King’s is owned and oper-
ated by Gene King, brother of
Country Music Hall of Famer Pee
Wee King. Catering to collectors at
home and abroad, the location car-
ries more than 100,000 vintage rec-
ords of all types.

It was record producer Hank De
Vito who happened to photograph
the storefront — which declares, in
fading letters, “Rock & Roll, Coun-
try, Popular, Classic, Jazz” — one
Sunday, later showing the result to
Cash. She felt the image reflected
perfectly the album she was mak-
ing: ‘“an eclectic collection of
material and styles.”

Logically enough, Columbia is
using all this to best advantage.

RECORD SHOP
THE WAY WE MAKE A BROKEN HEART

TENNESSEE FLAT TOP BOX
FYOU CHANGE YOUR MIND
ROSIE STRIKE BACK

More than 200 special lithographs
of the cover, signed by Cash and De
Vito, are being circulated to retail
and radio. And last Friday (6/26),
Cash held a press conference at
King’s to promote the project.

Now if only she can be persuaded
to call her next album “Music-
land.”

July 3, 1987
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Rock It To Russia

Billy Joel will do his Soviet Union concerts for free. Yes, that's right, no
money. The story goes that after Joel was offered $2500 a concert, he
decided he might as well do it for nothing, in return for complete assistance
in filming the shows. Joel will produce either a longform video or full-length
feature film from the footage, and perhaps a live album. He'll take his whole
band and stage the same performance he does everywhere else.

Although the Greenpeace concerts were called off, another Soviet
Union-based show will happen on July 4th. nDetails are sketchy, but Bill
Graham is producing, with Carlos Santana, James Taylor, the Doobie
Brothers, and Bonnie Raitt performing. The concert is free, with Apple
Computer founder Steve Wozniak picking up the tab.

What’s The Score?
Symphonic Genesis

You may recall the London Symphony OrchestralJethro Tull
package, “A Classic Case,” which got some AOR airplay in 1985. Now the
LSO and conductor David Palmer have tackled the music of Genesis. The
album, "“We Know What We Like,” features contributions by Steve Hackett
and lan Anderson. it's on RCA Red Seal.

Summer Benefit Update
A number of personalities are out working for the benefit of others:

Did you know that one out of every 11 American women develops
breast cancer? Among others, Aretha Franklin, Annie Lennox, Whitney
Houston, the Bangles, and Pat Benatar knew, and contributed hit songs to
the new “MTV High Priority” record. The LP features artwork by Andy
Warhol on the cover, and a step-by-step diagram for breast seif-
examination on the back. Proceeds will go to the High Priority Breast
Cancer Research and Information Network.

Cyndi Lauper will donate writer
and performance royalties from sin-
gle, “Boy Blue,” to AIDS research
and patient care in New York.
Lauper wrote the song for a friend
who has since died of the fatal
disease.

The First Annual Gregg Giuffria
Rock & Roll Celebrity Golf Touma-
ment was heid this past Monday at
Haif Moon Bay Golf Links in North-
ern California. Profits were divided
between RAD (Rock Against
Drugs), the T.J. Martell Founda-
tion, and St. Catherine Hospital in
Half Moon Bay.

Short Cuts

Tom Verlaine has signed to IRS Records, which will release his
available-on-import album, “Flash Light,” later this month. It's his fifth solo
set, and more will follow, says the label.

A new Jive act, Mammoth, is said to include band members each
weighing over 280 pounds. Simon Hanhart is producing . . . Nick Mar-
tinelli is producing cuts on the upcoming Imagination album on RCA, and
Kashif is supervising six songs for the next Krystol album on Epic.

The Fat Boys/Beach Boys remake of “Wipeout,” heard in the
“Disorderlies” soundtrack, will be a single . . . Sleeping Bag Records is so
happy with sales of its “Dance Hall Reggae Classics” compilation that a
tollow-up is in the works.

Rykodisc is shipping alimited edition “gold™ version of its Jimi Hendrix
Experience compact disc, “Live At Winterland.” Label President Don
Rose says it's to celebrate 50,000 sales (in the first two months) of this
CD-only release.

Time magazine said last week that Lisa Lisa upped the bid against
Michael Jackson for Elephant Man John Merrick’s remains to $1.5 million —
true? No! It was a publicity stunt, but Time fell for it all the way. . . from heed
to toe CBS has contracted with BBC Television for
US viewing of the longtime British chart pop music show “Top Of The
Pops.” The first 26 shows will begin airing September 25, at 11:30pm,
with added American segments . . .

On the subject of reieases, Donna Summer's new album, “All
Systems Go," is scheduled for early September; Mr. Mister's latest will be
out in August, titled, “Go On"; look for U2 to release a live album by
Christmas; recordings from their five-day stint at New Jersey's
Meadowlands; and Double’s new abum, “Three,” will be out in
September.

Greg Giuffria's golf receives a
timely blow from Cheap Trick's Rick
Nieisen.

—Edited By Yvonne Olsen & Adam White
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WEEKLONG MEETINGS

A&M Marks A Quarter Century

&M national and in-

ternational dele-

gates gathered in
Los Angeles last week to
celebrate the label’s 25th
anniversary. In six days,
the 250 attendees were not
only treated to an action-
packed schedule of strategy
meetings, product presen-
tations, and shows, but
were able to hear view-
points from varied sources
on a number of issues cur-
rently affecting the indus-

try.

To Tape Or Not To Tape

DAT seemed to be the letters on
everyone’s tongue, and a subject
mentioned by nearly every invited

Walk This

nd

A 1273
Jane: Fonda Walking

Birds and bees may not do i,
but millions of Americans walk
every day for exercise. Now
both Warner Bros. and CBS
want to accompany them.

New on Columbia is “Walk-
time,” a cassette-only guide
"tor the aerobic walker,” fea-
turing music by Patti LaBelle,
Santana, Stabilizers, SOS
Band and the Weather Girls,
among others. it comes with full
instructions by educator Gale
Snyder.

WALKTIME

A Complete Music
Walking Program
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Just paces behind is ‘‘Jane
Fonda's Fitness Walkout,"” a Ju-
ly twin-cassette (onty) from WB
featuring original music by Joey

~ Carbone and familiar orches-
tral/classical pieces, plus the full
JF exercise routine.

The Snyder package came to
CBS via Atianta retailer Al Lev-
enson of the Turtle's chain.
Jane walked to Burbank via her
longtime acquaintance with
Chairman Mo Ostin.

MUSIC

Luminaries lit the scene at A&M’s 25th Anniversary Convention. Celebrants included (left, I-r) label founder and Co-Chalrman
Herb Alpert, with Tower Records head Russ Solomcn, (center, I-r) label Fresident Gil Friesen, Joe Jackson and A&M Sr.
VP/Promotion Charlie Minor; (right, I-r) A&M founder and Co-Chairman Jerry Moss with David Crosby and Barry White.

speaker. Perhaps most vocal was
artist Joe Jackson, who, after
many pointed words on music and
society in general, said his main
concern was the public’s exposure

to music, not how they get it.
“Since they're going to tape it
anyway,” said Jackson, “it might
as well be quality.”
Tower Records’' Russ Solomon

CD Forecast:
Steady Growth

ompact disc players

are in an estimated

7% of US house-
holds, according to new
stats from the Electronics
Industries Association. The
trade group’s latest projec-
tions also show:

e Manufacturers will sell 4
million CD players in the US this
year, up from 3 million in 1986.

o Of those 4 million, 2.2 million
will be home players. The rest are
in-car models, portables, and units
sold in audio systems.

« Total CD player sales for 1988
will be 5 million, with home units
comprising 2.8 million.

Victorious
Silhouettes

fter 30 years, the
Silhouettes have
“Job” security. The
group has just won a legal
battle for royalties and re-
newal rights to rock classic
“Get A Job,” which they
wrote and recorded in 1958.

The song was featured in last
year’s “Stand By Me” soundtrack,
and has just been reissued in Bri-
tain following its use in (what
else?) an employment agency TV
commercial.

Several years ago, the Silhouet-
tes contacted Chuck Rubin of New
York's Artists Rights Enforcement
Corp. and Washington attorney
Richard Linn. The result was legal
action against “Job” publishers -
Jamie Music and Wildcat Music.

It’s the Jamie claim which has
now been settled. The original four
members of the group will share
about $100,000 in songwriter royal-
ties, and they also gain clear title to
US renewal rights. Legal action
against Wildcat continues.

« Sales of another product, porta-
ble cassette players/recorders,
will be 8.6 million units this year,
and 8.5 million in 1988.

¢ Sales of all portable headset
audio (including radios and cas-
sette/radio combos) will be 26.3
million units for '87 and 26.8 million
in '88.

* A total 326 million blank audio
cassettes will be sold to the trade
this year, up from 296 million in ’86.
Next year’s estimate: 346 million.

took the subject farther a few days
later when he stated that, although
there’s a iot of taping going on,
there’s also a lot of ownership.

“Who’s going to spend $1500 on a
taping device that will only trans-
fer quality to another $1500 ma-
chine,” he queried, “and are you
going to replace all the product
deemed unusable by it as well?”
Solomon did predict a disappear-
ance of the LP, however, and an
exploding future for the CDV,

Spotlight Performances

Nights were just as exciting,
with Suzamne Vega and Squeeze on
the bill one night, and a John Hi-
att/Thrashing Doves combination
the next. Saturday’s night’s finale
celebration was titled “An Evening
with Barry White and Friends,”
featuring comedian TK Carter and
one of A&LI’s most-recent signings,
Shanice Wilson.

Boingo In A Box ]

ingo Boingo is currently touring the US in support
of their recent release, “Boi-ngo.” Diehard fans
can now purchase their very own “Boingo In A

Box,"” a limited edition box containing five 45s of all songs on the album and
one unreleased track. For 2xtra listener enjoyment, there's also a not-avail-
able-anywhere-else poster included, and to really top it off, the 45 sleeves
complete a puzzle when gut together!

g

Fast Facts

An assortment of quick facts

about label gold/platinum
achievements.
A&M

® Cumrently celebrating its
25th anniversary, A&M has ac-
cumulated 13 multi-platinum al-
bums, 34 platinum albums, and
123 gold albums since Herb
Alpert hit with “The Lonely
Bull.”

The fabel's top-selling title, as
certified by the RIAA, is Peter
Frampton's “Frampton Comes
Alive!” at 6 million copies.

Three acts have reached the
4 million mark: Bryan Adams
(“Reckless”), the Police (“Syn-
chronicity”), and Supertramp
{“Breakfast In America”).

In platinum albums, Styx
snagged five, the Brothers
Johnson and the Police ar-
rested four, and 38 Special
seized three. The gold album
leader: Alpert himself with 14.

REPRISE

* About to be reborn in a big
way, Reprise has collected 5
multi-platinum albums, 17 plati-
num albums, and 67 gold al-
bums since it was formed by
Frank Sinatra in 1960. (OI
Blue Eyes sold out to Warner
Bros. three years later.)

Certified at 5 million, *‘Fleet-
wood Mac’’ is the label's big-
gest album to date (the follow-
up, “Rumours,” appeared on
the WB label), followed by Neil
Young's “Harvest” at 3 million.
Young's “After The Gold Rush™
reached 2 million, as did two
Jimi Hendrix titles: "“Are You
Experienced” and “Smash
Hits.”

in goid albums, Dean Martin
leads the count, with 12. Sin-
atra comes next with (ocean's)
11. Young and Hendrix follow,
with eight apiece.

EMI AMERICA

* Now Manhattan-bound,

. EMI/A has accumulated six plat-

inum albums and 21 gold al-
bums since its formation in late
1977

David Bowie went platinum
{and gold) with two albums,
‘Let's Dance” and ‘“Tonight.”
Sheena Easton’s tally is one
platinum (“A Private Heaven")
and four gold. The J. Geils
Band also nabbed four goid al-
bums, while George Thoro-
good and Corey Hart nailed
three each.
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The NEW SMASH Single

from

Srmolkey
Robinsor
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following up his
TOP 10 POP and #1 R&B smash,

JUST TOSEEHER

Lee King Jim Byard

Radio

® LEE KING, CEO of Phoenix Broad-
casting, will take on GM responsibili-
ties at new acquisition KYEA/Monroe,
LA. His previous experience includes
Station Manager duties at WOKJ/Jack-
son, MS. Former WOKJ MD JULIAN
DAVIS will be OM at KYEA.

® Concurrent  with WLCS/Jackson-
ville’s change of calls to WEZJ (Easy
96), JIM BYARD has been named PD
and ED ALLEN has been appointed
Sales Manager. Byard was formerly PD
at crosstown WRXJ. Allen’s experi-
ence includes stints as VP/Sales for
Capitol Broadcasting Corp. and
Southeast Marketing Exec. for the Ra-
dio Advertising Bureau.

©® JEFF COCHRAN has been named
PD at WFMK/Lansing, where he will al-
so handle mornings. He previously pro-
grammed KFMZ/Columbia, MO.

® JOHN COOPER, PD of WQBK-FM/
Albany, has joined rival AOR WPYX as
Asst. PD/afternoon talent. He replaces
the exiting ANDI TURCO.

® CLAY DANIELS, former KXXY/Ok-
lahoma City PD, has been named PD
at KRMD/Shreveport. He replaced
BOB MOODY, who became WPOC!
Baltimore PD six weeks ago. Daniels
will also do mornings as present AM
driver K.C. DANIELS moves to the
afternoon shift vacated by Moody.

® MIKE OAKES, previously PD at WIL-
AM & FMI/St. Louis, Is the new PD at
WIRK-AM & FM/West Pailm Beach. He
replaces MARK THOMAS, who left for
the WTAR & WLTY/Norfoik program-
ming position.

O LINDA DAVIS has been appointed
Director/Marketing and Promotion at
KKGOI/Los Angeles. Her radio experi-
ence includes Director/Public Affairs
and Publicity duties at KIIS-FM/Los An-
geles.

® STEVE KING has been named OD
for WKMF & WCRZ/Flint, replacing
SHELLEY JAMES, who left to become
PD of WWSN/Dayton.

®BELINDA BRIGGS has been upped
to MD at WJLB/Detroit. She was for-
merly morning show producer at the
station

® TONY FIELDS, formerly MD at
WLOUILouisville, has moved cross-
town to WDJX for air personality
duties. ANG CANESSA has been pro-
moted to MD at WLOU.

®HAZ MONTANA has replaced TER-
RY DUGAN as WXLP/Quad Cities, 1A
MD

® CHRISTOPHER FEIGHAN has been
upped to LSM at WRQC/Cleveland
Heights, OH.

Linoa Davis

Records

©® JERRY RAPPAPORT has been nam-
ed Director/A&R at Mango Records.
He joins the Island label from Tower
Records, where he was a buyer at the
chaln’s downtown New York store.

® STEVE SCHNUR has been named
Director/Northeast Regional AOR Pro-
motion for Elektra/Asylum. He was
Promotion and Marketing Manager in
New York.

® AMY FLEISHER has joined Pass-
port Records as East Coast Regional
Marketing Manager. She previously
was Advertising Coordinator at Capitol
Records.

In other label news, MARY KAPLAN
has been appointed Production Man-
ager. She comes from A&M Records,
where she"was an administrative assis-
tant.

®DARRYL MINGER has joined Capi-
tol as Director/Media and Artist Rela-
tions, Black Music. He was previously
Associate Director/Press and Public In-
formation, West Coast for Columbia.

® GEOFF THACKER has been named
Field Sales Manager/Special Products
and CAMILLE CAMARATO has been
appointed Marketing Coordinator at
WEA. Thacker has been at WEA since
s inception in 1970, most recently as
3ranch Marketing Coordinator. Camar-
ato has been at WEA since 1974,
most recently as Marketing Secretary

O®BERNIE GROSSMAN has been
named National Marketing Manager at
the Welk Record Group. He comes
from Zebra Records, where he was Di-
rector/Sales and Marketing for two
years

Industry

® JEREMIAH RILEY has joined Media
General Broadcast Services as Sr
VP/Chief Financial Officer. He was for-
merly VP/Secretary/Chief Financial Of-
ficer at Integrated Barter Interna-
tional Inc.

Also at Media General, ROBERT
RICHARDS has been named Director/
Corporate Development, Special Prod-
ucts Division. He was formerly Asst.
VP/Sales at the Mediators, Inc.

®ROBERT REUTLINGER has been
upped to VP/Marketing at Starstream
Communications Group, Inc. He was
previously Director/National Marketing.

® MICHAEL BOYLE has been promo-
ted to VP/Financial Services at Frank
Boyle & Co. He had been Manager/Fi-
nancial Services at the media broker-
age since last year.

Jerry Rappaport  Steve Schnur

Robert Reutlinger Jeff King

@ JOSH CHASIN has been appointed
to the new position of Manager/Mar-
ket Development, Advertiser/Agency
Radio Sales at Arbitron. The seven-
year company vet was most recently
Sr. Research Analyst/Statistical Serv-
ices.

® JEFF CIFKA has been named Man-
ager/Foreground  Programming and
Research and CHRISTOPHER CASE
has been appointed Manager/Back-
ground Programming at Muzak. Cifka
was MD for YESCO Foreground Mu-
sic before that company’s merger with
Muzak. Case was Program Manager
for Seeburg Music Satellite Network.

® PHIL ROBERTS, formerly Sr. VP at
Masla Radio, has been appointed Ex-
ec. VP at Roslin Radio Sales, Inc.

® VALERIE BURCHFIELD has been
upped to Manager/Marketing Services
for Westwood One Radio Networks.
She was previously a marketing assis-
tant

® JEFF KING has been appointed Di-
rector/Client Services at Broadcast
Programming, Inc. He was previously
PD at KPLZ/Seattle for six years.

® BERT HOLMAN has been named VP
at the Collins/Barrasso, Inc. manage-
ment agency. He was previously Direc-
tor/Management Activites at John
Scher Presents/Monarch Entertain-
ment Bureau.

PROS ON THE
LOOSE

David Anderson — Asst. PD/MD/Af-
ternoons KVMT/Vail (303) 597-7114

Steve Chase — PD/Mornings
WQCM/Hagerstown (301) 223-6064

Eric Foxx — PD KNIX-AM & FM/
Phoenix (602) 893-2724

Nick Francis — MD KLSK/Santa Fe-
Albuquerque (505) 983-4601

Tom Fricke — OM WIZM/LaCrosse
(608) 783-8354

Gene ‘‘Daddyo’’ Garnes — Prod.
Engineer WNBC/New York (914) 747-
0263

Kim Grehn — MD/Announcer
WUWM/Milwaukee (414) 354-3592

Christopher Kaye (aka Scott
O’Brien) — Afternoons Y108/Denver
(303) 770-7334

Jim Keily — Air Talent WLVE/Miami
(305) 653-8377

Bill Louis — Production Director
WSHE/Miami (305) 735-9090

Roxanne McVay — Air Talent
KRQK/Lompoc-Santa Maria (805)
735-7880

Kevin O'Connor — Evenings WICE/
Providence (401) 949-3249

Tim Rose — Mornings WRRM/Cin-
cinnati (513) 241-7673

Andi Turco — Asst. PD/PM Drive
WPYX/Albany (518) 462-1710



July 3,1987 ReR m 23

Y100
Continued from Page 3

challenger Southeast Florida
Broadcasting Partnership. South-
east alleged that former WHYI PD
Robert W. Walker and current MD
Frank Amadeo took gifts of money
and drugs from record promoters
in exchange for airplay between
1983-86. The company further alleg-
ed that Ross knew about the gifts,
and that the station had been in-
volved in “paper adds” and over-
billing activities.

Southeast presented no evidence
to back up its charges — which
Metroplex vehemently denied —
and the FCC later described the al-
legations as “based on nothing
more than blatant hearsay, innuen-
do, speculation, surmise, rumor.”
Administrative Law Judge Thom-
as Fitzgerald denied Southeast’s
petition to expand the license
challenge to include those issues.

In written testimony submitted
to the FCC on June 12 in response
to the allegations, Ross denied any
personal knowledge of improprie-
ties at the station and insisted there
was no evidence of payola affecting
Y100 programming decisions. He
also disclosed results of an internal
probe.

Promo-Seliing Issue

Ross denied that Amadeo had re-
ceived any money or drugs from
record companies, or that Y100
programming decisions were
compromised in any way, but he
stated that the internal investiga-
tion had uncovered other evidence
of misconduct involving Amadeo’s
handling of promotional records
and tapes which had been supplied
to the station by record companies.

“Mr. Amadeo benefited from an
unauthorized appropriation of sta-
tion property,” Ross said in his
statement.

“Without the knowledge or auth-

orization of David Ross, Mr.
Amadeo took some of these free
promotional albums or tapes that
he thought would not be missed
from the station’s inventory and
sold them,” the Ross statement
continued. “Mr. Amadeo has
stated that the record companies
and record company representa-
tives were not aware of this impro-
priety.”

WHYI attorney Larry Roberts
told R&R the investigation had de-
veloped information on five or six
separate instances when station
promotional records had been sold
to an outside party.

Travel Expense
Accounting Probed

Another matter reviewed by the
Metroplex internal investigation
was the contention by Southeast
that Walker and Amadeo received
free travel from the Scotti Brothers
independent promotion company
to the 1986 Grammy Awards cere-
mony in Los Angeles. Ross told the
FCC that he had directed Walker
and Amadeo to personally pay the
expenses of their trip, and that they
had promised to do so. Ross said
while the two paid for their hotel
rooms, he subsequently discovered
they failed to pay for their air
travel.

“Unknown to Mr. Ross until re-
cently, Messrs. Amadeo and Walk-
er failed to pay that bill,” the Ross
statement said. “Mr. Walker has
stated that he believed that the bill
had been paid. Mr. Amadeo has
stated that the bill was not paid be-
cause of an oversight on their part,
and he has now rectified the over-
sight by paying his portion of the
bill. Metroplex has been informed
that Mr. Walker, who is no longer
employed by Metroplex, has also
paid his portion of the bill.”

“The only outstanding bill we
carried was for Mr. Amadeo,”

Scotti Brothers General Counsel

@ Jim Grady VP/Sales, RCA

® Dan Mason VP/GM, First Media

® EZ Communications buys nine Affiliated stations 4
® Michael Osterhout VP/GM, Edens Broadcasting “

@ Jim Robertson Operations Director, KIKK/Houston

@ #1 CHR: “Invisible Touch” — Genesis (Atlantic)

® #1 AC: "Glory Of Love"” — Peter Cetera (Full Moon/WB)
@ #1 UC: “Rumours” — Timex Social Club (Jay)

® #1 COU: “Rockin' With The Rhythm
®#1 AOR Track: “Higher Love” — Steve Winwood (Istand)
® #1 LP: “Invisible Touch” — Genesis (Atlantic) (3 wks)

® #1 JAZZ: “Go For Watcha Know"

B YEARS AGO TODAY

© WWDC/Washington fires Howard Stern, hires Greaseman
© J.B. Stone PD, KJLH/Los Angeles

1 YEAR AGO TODAY

" — Judds (RCA/Curb) (2 wks)

— Jimmy Smith (Blue Note) (3 wks)

® #1 CHR: “Rosanna” — Toto (Columbia) (4 wks)

® #1 AC: “Any Day Now™ — Ronnie Milsap (RCA) (4 wks})

@ #1 UC: "I Really Don't Need No Light” — Jeffrey Osborne (A&M) (3 wks)
® #1 Country: “Any Day Now™ — Ronnie Milsap (RCA)

® #1 LP: “Special Forces™ — 38 Special (A&M) (3 wks)

10 YEARS AGO TODAY

® FCC begins inquiry on quadraphonic broadcast standards

® #1 CHR: “Undercover Angel” — Alan O’Day (Pacific) (2 wks)

@ #1 AC: “Looks Like We Made It" — Barry Manilow (Arista)

@ #1 Country: "It Was Aimost Like A Song” — Ronnie Milsap (RCA)
® #1 LP: “Book Of Dreams” — Steve Miller (Capitol) (6 wks)

NEWS

Leonard Breijo told R&R. “He
paid $199 in June. We have no out-
standing bills for Mr. Walker and
the recollection among people here
is that he paid last year.”

Breijo attributed the billing mix-
up to a change in accounting sys-
tems and reorganization of ac-
counting personnel that occurred
during the past year.

Metroplex officials say that
while they are concerned about the
findings of their internal investiga-
tion, they believe that Amadeo
was not involved in serious wrong-
doing.

“I’'m convinced there’s nothing
further,” Ross said. “It’s kind of
like a kid taking candy from a can-
dy store. I have the feeling he's
learned the lesson of his life.” He
added that no further action would
be taken against Amadeo because
of his value to the station as Music
Director, and because less than
$750 worth of promotional records
was involved, no demand for resti-
tution would be made by the sta-
tion. Roberts said the company had
no intention of pressing criminal
charges against Amadeo.

Drug Use Allegations
Denied

In his sworn statement to the
FCC, Ross flatly denied South-
east’s allegations that Walker and
Amadeo received drugs from rec-
ord company representatives in
exchange for airing certair. rec-
ords. However, he indicated that
the company had developed some
information of its own concerning
allegations of drug use by Walker.

“Metroplex obtained informa-
tion in 1its interviews that Mr.
Walker from time to time attznded
parties or similar social gatherings
where, among other guests, record
company representatives were
present, where recreational drug
use took place, and where Mr.
Walker may have participated in
recreational drug use with record
company representatives ard oth-
ers. Metroplex believes that such
drug use, even if it occurred, did
not result in airplay on WHYT be-
ing given to records that would not
have been given airplay uncer the
station’s usual criteria for music
selection,” Ross said in his sworn
statement, which did not identify
any individuals who alleged drug
use by Walker.

“Metroplex believes that Robert
Walker did not decide to play rec-
ords for reasons other than the sta-
tion’s ordinary criteria for choos-
ing records,” Ross continued.
Walker Silent About Probe

Walker, who is currently doing
voiceover work in Florida while
waiting for the expiration of a non-
compete clause in his previous
Y100 contract, declined to com-
ment on any aspect of the Metro-
plex internal investigation. Robert
Hertberg, a Florida attorney who
represents Walker, says he has
“cautioned him not to speak. He is
not in a position to comment.”
Hertberg said that while he was
unable to respond to allegations
that Walker may have used drugs
with record company representa-
tives, he categorically denied that
his client was ever involved in any
payola activities.

Southeast Demanding
More Answers
While Ross may feel the matter

is closed, attorneys for Southeast
Florida Broadcasting are demand-
ing additional answers. They have
attacked Ross’s statement to the
FCC as ‘“‘vague, incomplete, and
argumentative.”” The license
challenger has now asked the FCC
for permission to take depositions
of Walker and Amadeo, along with
current station PD Richard Ugarte
(Rick Stacy) and promotion di-
rector Anthony Novia, in an effort
to further investigate the station’s
promotional activities.

“Clearly, the situation was preg-
nant with possibilities for abuse,”
said Southeast attorney Roy Boyce
in his motion to the FCC. “A licen-
see clearly cannot meet its obliga-
tions by turning a blind eye to
situations that cry out for inquiry.”

Sosson

Continued from Page 1
New York, KNX-FM/Los Ange-
les, WBBM-FM/Chicago,
WCAU-FM/Philadelphia,
KRQR/San Francisco, WMRQ/
Boston, KLTR/Houston,
WLTT/Washington, KTXQ/
Dallas, KHTR/St. Louis, and
WYNF. Sosson’s new role will
encompass the duties of Dave
Roberts, who resigned as VP/
Programming for the FM divi-
sion in April and will not be
replaced.

CBS Radio Division President
Bob Hosking commented,
“‘George has had extensive ex-
perience in all levels of radio
sales and has managed three of
our radio properties in his 18
years with CBS. We're very
pleased to have him take on this
important position in the FM
radio group.”

Sosson told R&R, “I'm thrill-
ed to join Nancy in making the
CBS FM group the top FM
group in the country.”

Sosson joined CBS in 1969 as
an AE at WCAU-FM, rising to
GSM there before managing
KRQR for six years. He trans-
ferred to Tampa in August 1985.

Curtis

Continued from Page 3
our programming presentation
should take. We wanted to bring in
someone more in line with our phil-
osophy.

“That person is R.J. Curtis. He’s
a quality individual who's creative
and positive. We feel he’s made to
be a part of our team.”

Curtis told R&R, “KNIX and the
people there have tremendous rep-
utations; it’s an incredible feeling
to be joining one of the best radio
stations in the country.

“I've learned a tremendous
amount from (former KZI.A PDs)
Tom Casey, Bill Mayne, R.T.
Simpson, and (current program-
mer) Bob Guerra.”

Curtis started with KZLA in 1980
as a weekend personality. After do-
ing overnight and evening stints,
he settled into the KZLLA momning
show four and a half years ago.
During that time, owner Cap Cities
purchased KLLAC from Metrome-
dia. The pair was bought by
Malrite 18 months ago.

It had previously been announc-
ed that KLLAC morning man Gerry
House would be moving to KZLA
wakeup duties. Curtis had been
slated to stay on as MD in addition
to other duties.

O’Malley

Continued from Page 1
sideration to changing, but
we're still doing additional re-
search. Obviously, we won’t be
playing up the call letters.”

7AM HOUR
WYNY First-Day

Sample Hour

it's been two years since New
York City has had an FM Country
outlet. Describing its direction, new
WYNY PD Michael O'Malley said,
“"We're going to be a Country sta-
tion. It's not going to be an AC sta-
tion in disguise.”

Here's an hour of music from
WYNY's first morning drive as a
Country station.

July 1, 7am

ELVIS PRESLEY/Suspicious Minds

MOE BANDY/Too Old To Die
Young

OAK RIDGE BOYS/Thank God For
Kids

CRYSTAL GAYLE/Do It All Over

Again

MICKEY GILLEY/You Don't Know
Me

RONNIE MILSAP/Snap Your
Fingers

JUDDS/I Know Where I'm Going

ANNE MURRAY/Shadows In The
Moonlight

ALABAMA /The Touch

LARRY GATLIN/All The Gold In
California

CONWAY TWITTY/Julia

NITTY GRITTY DIRT BAND/Mr.
Bojangles

EDDY RAVEN/Right Hand Man

WFAN
Continued from Page 1

fans. With the Mets as our an-
chor attraction, WFAN will pro-
vide the most comprehensive
and exciting sports program-
ming in the country.”

The WFAN weekday lineup
consists of:
oGreg Gumbel (MSG Net-
work, ESPN), 6-10am
® Jim Lampley (ABC-TV sports-
caster), 10am-1pm
® Art Shamsky (ex-Mets/Reds
outfielder), 1-3pm
® Pete Franklin (WWWE/"
Cleveland host), 3-7pm
® Howie Rose, host of “Mets
Extra,” which continues on
game days; otherwise hosts
7-midnight
o Steve Somers (KMPC/Los
Angeles), midnight-6am

Weekend hosts are Dan Lov-
ett, Ann Ligouri, Lou Boda, Lou
Palmer, and Jody McDonald.

WFAN VP/Operations & Pro-
gramming John Chanin said,
“Our 11 show hosts bring a
wealth of professional announc-
ing experience and sports ex-
pertise.”

Feature broadcasters for
WFAN include longtime col-
umnist/author Maury Allen;
“Mets Morning Line” host Gary
Thorne; ESPN’s Chris Berman,
known for his colorful sports

nicknames; and columnist/
CBS-TV analyst  Wwill
McDeonough.

Among the announcers who
air sports updates on the quar-
ter hour is former WHN person-
ality Stan Martin.
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players have been well publiciz-
ed. The pressure to deliver the
financial bottom line is perhaps
greater than ever. And with it
comes a greater danger.

“For the pressure to ‘do it by
the numbers’ comes in direct
and head-on conflict with the
freedoms and flexibility essen-
tial for any creative enterprise
to flourish. And if the pressure
is too great, it will rupture the
fragile balance between the ra-
tional analysis we must do as
responsible businesspeople, and
the instinctive creative leaps of
faith we must take to gain and
sustain success in our industry.”

Telling Points
From Teller

® Devotion to creativity
is key

® Radio & records are
the means to each
other’s ends

@ Complacency is
suicidal

® Courage and risks are
vital

® The music is the
magic

Utterly Interdependent

“The basic key to success in
the music business — or any
creatively driven industry — is
through total, unshakeable, un-
wavering dedication, devotion,
and commitment to the creative
process.

“For all of us, this means
recognition of the supremacy of
music and artistry as the basic
building blocks of our universe.
Without them, our records
would be silent and our stations
would be all-talk.

“Despite the elegant simplici-
ty of this basic principle, I am
concerned that all too frequent-
ly we lose sight of it and then
suffer for it.

“One of the ways we lose
sight of it is to think of records
and radio as two very separate

businesses. This is wrong. We
are both part of the music
business. Yes, we do have dif-
ferent objectives ... Most ob-
viously, record companies sell
musical software while radio
stations sell advertising.

“Yet we are utterly depend-
ent upon one another. Record
companies provide radio with
its programming, and radio
provides record companies with
their most powerful pipeline to
the public.”

Protecting The
Music Chain

“We are thus the means to
each other’s ends. And together
we are the means to a larger
end; together we are links in the
chain which connects artists
and their music to the people.
Protecting and strengthening
this music chain must be ...
the most important item on both
our agendas.

“Yet so often it seems that the
music is taken for granted, so
often it seems to be dealt with
too casually, tno clinically, too
coldly. And so often it seems to
be drowning in a sea of data on
demographics and psycho-
graphics; ratings and advertis-
ing; formats and cumes; day-
parts and positioning; active
research, passive research,
adds, drops, and hots; up
moves, down moves, bullets
and Breakers.”

Music Not
Rocket Science

“Music is not rocket science;
it’s not mathematics; it’s not re-
ducible to a precise set of facts
and figures from which abso-
lute conclusions can be drawn.
If we continue to insist that it is,
we'll end up with nothing more
than some modern-day version
of medieval alchemy, complete
with wizards wielding magical
formulas guaranteed to solve
all problems and answer all
questions. We’ll also end up
together in failure.

“If our business was really so
scientific and rational, sooner
or later the equations of imita-
tion would lead us all to the
same conclusions.

“Every record company

Summoning up all the brass at their disposal, the Z100/New York Morning Zoo trumpeted the guest appearance of Herb
Alpert with a reedy serenade. Pictured (I-r) are Zoo's Ross Brittain and VP/Programming Scott Shannon, Alpert, News Direc-
tor Clare Stevens, and PR Director Jonathan Bell.

would attempt to duplicate each
other, radio formats would be
precisely defined, and every
stationina given format would
have the same perfect playlist.
Ultimately, the all-knowing rec-
ord computer would communi-
cate directly with the equally
all-knowing radio computer and
decide everything between
themselves.”

Music Transcends
Pigeonholing

“But we can all take heart,
this nightmare is not about to
unfold. It won’t because music
is an extraordinary art form
which ultimately defies and tri-
umphs over all logic and anal-
ysis. It unfolds and develops
and changes in its own time and
in its own way. It does so
despite all attempts to pigeon-
hole it, categorize it, or format
it.

“Artists will always be driven’

by their musical visions, not by
the demands of record com-
panies or radio stations. We
cannot dictate the direction the
music will take. But we have
the clear and basic responsibili-
ty to see that it does keep mov-
ing along, and then to follow it
wherever it may lead.”

Radio & Record Missions
“Record companies and ra-
dio stations must not be held

captive by one another. Each
must exercise its own musical

K-Tel Wraps Rap Release Deals

2100 Horns In On Herb

vision.

“Record companies cannot
program their artist rosters
strictly to radio’s format boun-
daries of the moment. They
must always try to sign artists
unique in their music and . ..
presentation. It's that simple.
Record companies are compell-
ed to do so; it must be their
primal instinct.

“Similarly, radio’s primal in-
stinct must to be to program
with an attitude, with a definite
point of view; to paint a musical
picture that is vibrant, exciting,
and compelling to its audience.

“If we each ... pursue our
own musical vision . . . we will
enable the musical cutting edge
of today to emerge as the mu-
sical mainstream of tomorrow.”

Suicidal Status Quo

“Business history is littered
with the corpses of companies
and entire industries who
thought they had risen above
the competitive fray, who
thought they could maintain the
status quo indefinitely.

“For us, such a notion would
be suicidal. We must never as-
sume that the artist’s vision or
the public’s taste can ever be
frozen at a particular moment
in time.

“To today’s music industry
leaders I offer a special caution.
Just as sitting .on a lead in
sports so often turns victory into
defeat, sitting on a lead in our
business will bring the same un-
happy result. You must con-

Sconnix
Continued from Page 3
particular has a tradition of great-
ness and I intend to preserve that.”
Pahigian commented, “WBZ is a
great radio station and I was very

tinue ... to take risks if you
hope to stay at the top; if you
hope not to fall victim to the ar-
rogance and conceit which so
frequently accompanies suc-
cess.

“And to those of you who
want to overtake the leaders, I
offer the same advice. But be
even more daring, be even
more aggressive, take even
more risks. Take a cue from the
cautious turtle; even he can on-
ly make progress when he
sticks his neck out.

Challenging The
Monitors Of The
Mainstream

“To those of you program-
ming hit radio . . . the challenge
you face today as monitors of
the mainstream is perhaps
greater than ever because that
mainstream is wider than ever.
Urban, metal, modern, rock,
pop. and country are all part of
it. And your ability to deal mu-
sically with all of the currents in
the mainstream is essential if
you are to maintain your role as
the players of . . . all the songs
your audience wants to hear
most.”

Music Is The Magic

“I'd like to close with a few
words for the younger players
in the room . . . Have the cour-
age to make mistakes. For un-
like the ancient medicine man
who inaccurately predicted the
rain, you won’t be put to death.
You’'ll merely be banished to a
P4.

“Finally and most important,
always, always remember to
listen to the music. Because the
music is what the magic of this
business is all about. And all
true believers, all true music
people, know in their hearts that

happy there, but this opportunity is they wouldn’t want it any other
something I just couldn’t pass up. way.”
¥ With the Blair acquisitions and the
existing Sconnix stations, I'm go- Ba
_ ; ; rnett
:)I:]gthu;sh?ve'? lot of things to work Continued from Page 3
Prior to his three-year tenure at Barnett told R&R, “It's tough
4 WBZ, Pahigian was PD at WiP/  leaving a place like KVIL, which is
N Philadelphia. like learning radio at the MIT of
5 Sconnix assumes control of the the business. But moving from one
¢ Blair group this week. Other sta-  great company to another makes
A ! : F - tions involved include WIBC & this attractive. With EZ's support
K-tel will release 12-inch singles by rap act Gang Starr on Wild Pitch Records and IRM Crew on Cchill Records, as the com- ‘wvggg//;::::n:pxhl;a;d vt.;:l‘:e:l ::t::n be“a AT I

" pany continues its redevelopment drive and broadens its base from compilation LPs. Pictured celebrating the IRM Crew deal
are (I-r seated) K-tel Exec. VP Mickey Eifenbein and Cchill President Charles Lockhart; (I-r standing) K-tel’s Steve Wilson,
IRM Crew’s Kelly Crockett and Michael Mack, K-tel's Lynette Mulvihill, and group's Curtis Washington, Doug Shockley, and
Billy Harris. =

No replacement has been nam-
ed. Barnett begins his new duties
July 24.

were KVIL-AM & FM/Dallas and
WZOU/Boston, but the company is
spinning them off.




MIKE SHALETT

SUMMER-LONG TIE-IN FUN

Scoring With
Outdoor
Concerts

A multitude of outdoor venues throughout the country
flourish during the summer months. A third of their capa-
city is fixed seats, usually under a shed. The rest is lawn
seating, also known as ‘‘berm” seating. Outdoor concerts,
with fans usually toting picnic baskets and blankets, at-
tract a wider demographic than arena performances. This
has to do partly with the acts these venues offer.

It’s often assumed these demos
are all 35+ and Full-Service Adult
Contemporary listeners. Not true.
The outdoor season has become the
domain of listeners to all formats.
For example, James Taylor's au-
dience (polled outdoors last sum-
mer) was almost exclusively 18-34;
55% were females. Radio prefer-
ence was more AOR than AC.

Summer Troubadors
“Dormant’’ Artists?

Some say these summer trouba-
dors are ‘“‘dormant” artists. This
also isn’t true. The listeners expos-
ed to James Taylor five or ten
years ago still listen to AOR and
CHR stations, buy current favor-
ites, and still enjoy their *recur-
rents.”

The same venue that offers the
Moody Blues and the Beach Boys
offers new fans as well as old:
many times in subscription venues,
listeners exclusively loyal to your
format cross lines to rediscover
their old favorites.

Last summer, Heart attracted
an outdoor audience more than a
third of whom were 25+. The
males in attendance were older
than the females. If this concert
had taken place in an outdoor
venue, it would have drawn young-
er fans more disposed to CHR.

“If you’re near an
amusement park that
doubles as a concert
facility, you have
access to the best of
both worlds.”’

During the summer, we see more
participation from slightly older
consumers.
Drivetimes Grab
Crossover Listeners

A surface glance at concert
lineups would indicate traditional
summer venue artists aren’t good
tie-ins for more contemporary for-
mats. False. Their fans are your
listeners in morning drive. On the

weekends they listen throughout
the day, but during the week it's
mornings, mornings, mornings.
Nearly 60% of J.T.’s fans said they
usually listened to the radio be-
tween 6-10am, while only 18% said
they listened during PM drive.
Morning listening was higher for
those 24+ ; afternoon listening was
slightly lower.

Heart’s fans were more evenly
split between the two key drive
periods, with extended listenership
into the evening hours. This offers
a great tie-in to your morning pro-
gram. It can also signal an in-
crease in recurrent play for morn-
ings during the hot months.

The Bangles will also be playing
these venues this summer and will
draw a much younger audience
who listen to more contemporary
stations for concert information.
Two-thirds of the Bangles fans
surveyed were under 18. The sum-

Coming
| Attractions

Courtesy of Polistar, here
are some of the acts that will
be playing outdoor venues
this summer:

* Heart

* Judy Coliins

* Moody Blues

* Peter Gabriel

* Anita Baker

| * Beach Boys

| = Chicago

| Jimmy Buffett

| * Miami Sound Machine

* Tom Petty & the Heartbreakers

* Howard Jones

* Bangles

* Dan Fogelberg

* Whitney Houston

* Al Jarreau

* Dionne Warwick &
Burt Bacharach

* Gordon Lightfoot

* Kinks

* Crosby, Stills & Nash

The Bangles: Summer Audience [

By Sex And Age

65%
F

mer factor will pull in 15-20% more
fans 25+, and more females than
males.
Cable, Amusemernt
Park Tie-Ins
Your station can gain promo-
tional mileage through adver-

““The outdoor season
has become the
domain of listeners to
all formats.’’

tisements on local cable systems
with both MTV and VH-1. MTV
viewership is higher during the
summer months — younger view-
ers maintain control of the cable
box while mom and dad are at
work. Among the channels’ fea-
tures are artist performance
schedules; of late, summer touring
has become almost exclusively an
outdoor occurrence. This is partly
because promoters have also be-
come landlords or facility opera-
tors of their own outdoor venues. So
why not tie in to their facilities and
tag along with their ads on local

cable music outlets?

Many amusement parks sponsor
concerts to attract younger con-
sumers. When Robert Palmer
played such a venue last summer,
67% of those who attended said
they came only to see the show,
while the remainder came to play
in the park and watch the show. If
you're near an amusement park
that doubles as a concert facility,
then you have access to the best of
both worlds.

Old Favorites As
Listener Turn-Ons
Many artists who play during the
summer will not have current hit
songs; some may have extensive
discographies compiled over a long
period of time. Jimmy Buffett can
usually tour from spring to fall, fill-
ing venues to 95% capacity. Talk-
ing to nearly 1000 of his faithful last
summer (what these people do for
the Hawaiian print shirt and pink
flamingc industries), Street Pulse
Group found catalogue ownership
was spread over all 15 of his titles.
But three titles stood out as favor-
ites: “Son Of A Son Of A Sailor,”
“Changes in Attitudes, Changes In
Latitudes,” and his live album.

Loyalty is key for many acts
when it comes to summer touring.
Half the people in attendance told
us they had seen Buffett before;
nearly half also told us they had
found out about the shows through
word of mouth. Putting two and
two together, it would seem the
half that had attended before told

‘““Wouldn’t it be great to
position your station as
that ‘cool person’ who
could turn on people to
a great experience?’’

the other half what a great ex-
perience a Buffett show is, and
brought these new folks with them.

Wouldn't it be great to position
your station as that ‘“cool person”
who could turn these people on to a
great experience? Such positioning
must be done carefully — so listen-
ers who despise the act aren’t turn-
ed off, and the station is linked to
an event that gives people a really
good feeling.




PIC/

OWER

WILLS
“Dreamin’™

HOT! HOT! HOT!
BILLBOARD 12" SALES CHART @ - €D

Check this action:

WKSE add KSND add  KRBE deb 39  WAPE deb 25
WMJQ add 40 KYNO add Y100 1-1 BJ105 24-18
B96 add 39 194 add 32 FMI102 31-29 KITY 29-25
KCPX add KLUC add  KMEL 34-27 KMGX deb 37
KATD add 34 KCAQ add KAMZ deb 27 2102 deb 39
Y95 add Z100 30-26 KEZB deb 29 Y97 34-27

ANA
“Shy Boys”

BILLBOARD DANCE CHART €®)
BILLBOARD 12" SALES CHART B-©

Check The Action On Ana:

WLOL 40-33 KMGX deb 40 KXX106 KTUX

KAMZ 27-23 KYNO add WKQB OK100
BJ105 6-5 KNAN 38-32 KBFM
KITY 34-31 KDWB Y106

RECORDS

ALEXANDER O'NEAL
“Fake” A\QQ}V//’

These Numbers Tell The Story!!l = 7&\

URBAN CONTEMPORARY CHARTQ)-©!
BILLBOARD DANCE CHART @ -

BILLBOARD 12" SALES CHART - { @
Another smash produced by
Jimmy Jam and Terry Lewis j\

LUTHER VANDROSS
“l Really Didn’t Mean It”

PLATINUM-PLUS ALBUM SALES,
SOLDOUT CONCERTS!




PORTRAIT/CBS ASSOCIATED!

THE FABULOUS % ,
THUNDERBIRDS W
“Stand Back”

[__N_E_w__&_ACTNE I Produced By Dave Edmunds

Now on over 65 CHR reporters including:

WXKS add KKRD add WPHD WNYZ KTUX KIYS
KRBE add  KIKX add KEGL K98 WKDD  KSND

Z,
=7
—

I

WNCl add KXYQ add WMMS WROQ WIXX KZZU

CBS ASSOCIATED
RECORDS WANS add KBOZ add \WFLY WCKN KJ103

WKZL add KWNZ add WVSR KSAQ WRQON

REO SPEEDWAGON
“In My Dreams”

ONE OF THE WEEK'S MOST ADDED — BOTH CHR & ACH!

New adds inciude:

| KCPX add 10 HOT

KDwB WKDD Q104 KTRS
WLOL KIK KNAN  KKAZ
WFLY  KJI0O3 WBNQ KTMT
WSKZ  KIYS WBWB KHTZ
WINK  KIKX WKFR  KWNZ

wo oz o s GRS
DAN FOGELBERG
“Lonely In Love” @ 3

ON YOUR DESK

URBAN CONTEMPORARY CHART

A MASS APPEAL SUPERSTAR
FOR MASS RADION!

ALBUM RAPIDLY APPROACHING
DOUBLE PLATINUMIII




RATINGS

Winter ‘87

Arbitron Demographic Rankings

Detroit

WJLB Sweeps Demo Crowns Again; WRIF Passes By WLLZ In Adults; WNIC Gains In

Adults
Fa Wi 12117 Fa Wi 18-34 Fa Wi 18-49 Fa Wi 25-54
‘86 ’'87 Rank ‘86 ’'87 Rank ‘86 ’'87 Rank ‘86 '87 Rank
1 1 WJLB (UC) 1 1 WJLB 1 1 WLIB 1 1 WJlLB
2 2 WHYT (CHR) 3 2 WRIF 4 2 WRIF 2 2 WJR
3 3 WCZY-FM(CHR) 2 3 wLL.Z 3 3 WCZY-FM 5 3 wWwww
4 4 WLLZ (AOR) 4 4 WCZY-FM 6 4 WNC 3 4 WOMC
5 5 WRIF (AOR) 5 5 WHYT 2 5 wLz 12 5 WLTI
6 6 WDTX (CHR) 7 6 WNIC 10 6 WHYT 8 6 WNIC
7 7 WNIC (AC) 6 7 WDTX 9 7 WJR 6 7 WCZY-FM
10 8 WOMC (AC) 9 8 WKSG (Gold) 13 8 WLTI 4 8 WJOI (B/EZ)
8 9 WWWW (Ctry) 8 9 WOMC 5 9 WOMC 9 9 WRIF
17 10 WJR (Misc) 13 10 WLTI (AC) 8 10 WWWW 14 10 WJZ2Z (Jazz)

Philadelphia

WMMR And WUSL Remain Solid As Gibraltar; WKSZ Gains In Older Adults; WCAU-FM
Gains In Young Adults

Fa Wi 12-17 Fa Wi 18-34 Fa Wi 18-49 Fa Wi 25-54
'86 '87 Rank '86 '87 Rank '86 '87 Rank ‘86 '87 Rank
1 1 WUSL (UC) 1 1 WMMR 1 1 WMMR 1 1 WMMR
2 WCAU-FM (CHR) 2 2 WUSL 2 2 WUSL 2 WKSZ
3 3 WMMR (AOR) 3 3 WYSP 6 3 WSNI 4 3 WSNI
4 4 WEGKX (CHR) 9 4 WCAU-FM 3 4 WYSP 2 4 WMGK
5 5 WYSP (Gold) 5 5 WSNI 5 5 WMGK 5 5 WEAZ
6 6 WDAS-FM (UC) 6 6 WMGK (AC) 7 6 WKSZ 6 6 KYw
10 7 WSNI(AC) 7 7 WIOQ (AOR) 11 7 WCAU-FM 10 7 WUSL
8 8 WPST (CHR) 4 8 WDAS-FM 4 8 WDAS-FM 8 8 WYSP
12 9 WEAZ (AC) 8 9 WKSzZ 8 9 KYW 7 9 WXTU (Ctry)
7 10 WKSZ (B/EZ) 11 10 KYW (News) 9 10 WIOQ 13 10 WIOQ

Boston

WXKS-FM Teen And 18-49 Leader; WBCN Retains 18-34 And 25-54 Crowns; WSSH
And WZLX Gain In Older Adults

Fa Wi 1217 Fa Wi 1834 Fa Wi 1849 Fa Wi 25-54
'86 '87 Rank '86 '87 Rank '86 '87 Rank '86 '87 Rank
1 1 WXKSFM(CHR) 1 1 WBCN 2 1 WXKS-FM 1 1 WBCN
2 WZOU (CHR) 2 2 WXKS-FM 1 2 WBCN 4 2 WSSH
4 3 WBCN (AOR) 3 3 wzx 4 3 wzLx 2 3 wBZ
3 4 WAAF (AOR) 4 4 WMIX 7 4 WMIX 3 4 WXKS-FM
6 5 WROR (AC) 7 5 WROR 6 5 WSSH 10 5 wWzLx
9 6 WZLX (Gold) 5 6 WZOu 5 6 WROR 5 6 WHDH
5 7 WILD(UC) 8 7 WVBF (AC) 9 7 WVBF 6 7 WROR
14 8 WMJX (AC) 9 8 WSSH 3 8 WBZ(AC) 8 8 WJB (B/EZ)
13 9 WSSH (AC) 6 9 WAAF 8 9 WHDH 13 9 WRKO (NM)
11 10 WHDH (AC) 15 10 WMRQ (AOR) 12 10 WZou 1110 WMJX

Houston-Galveston

KMJQ Adult Dominator; KKBQ-FM New Teen Leader, 18-34 Runner-up; KIKK-FM
Jumps In Teens, Grows In Young Adults

Fa Wi 12-17 Fa Wi 18-34 Fa Wi 18-49 Fa Wi 25-54
'86 '87 Rank '86 '87 Rank '86 '87 Rank '86 '87 Rank

2 1 KKBQ-FM (CHR) 1 1 KMJQ 1 1 KMJQ 2 1 KMJQ

1 2 KRBE-FM (CHR) 2 2 KKBQ-FM 3 2 KIKK-FM 1 2 KFMK

3 3 KMJQ (UC) 3 3 KLOL 5 3 KKBQ-FM 3 3 KIKK-FM
9 4 KIKK-FM (Ctry) 5 4 KRBE-FM 2 4 KFMK 4 4 KLT-FM
4 5 KLOL (AOR) 6 5 KZFX (Gold) 4 5 KILT-FM 7 5 KKBQ-FM
13 6 KQQK (CHR) 7 6 KIKK-FM 6 6 KRBE-FM 5 6 KODA

7 7 KYOK (UC) 4 7 KFMK (AC) 7 7 KLOL 8 7 KZFX

8 8 KILT-FM (Ctry) 8 8 KILT-FM 8 8 KZFX 10 8 KRBE-FM
5 9 KKHT (AC) 11 9 KLTR(AC) 12 9 KLTR 11 9 KLOL

18 10 KXYZ (Span) 9 10 KJYY (AC) 9 10 KODA (B/EZ) 6 10 KTRH (News)




SEAN ROSS

DATEBOOK

‘Ferry Aid | & Dollywood Opens

MONDAY, JULY 13

1973/The Everly Brothers break up on stage in Anaheim.

1980/Brlan Ferry collapses in Port Baracares, France from what turns out to be a kidney infection, but only
after his doctors consider appendix and food poisoning. The remainder of Roxy Music’s European tour is
cancelled.

1984/Ex-Spinners vocalist Phllippe Wynne dies of a heart attack while onstage in Qakland.

1985/Live Aid hosts semi-reunions by the Who and Led Zeppelin along with Teddy Pendergrass's return to
live performances.

1986/Joan Baez closes Toronto's three-day Mariposa Folk Festival and holds a press conference barefoot.
Baez says that the recent Amnesty International concerts overcame her usual state of being “very cynical”
about all star events. Aiso, Coke Escovedo, Sheila E's uncle and the person responsible for much of
Santana’s salsa Influence, dies at age 45

Born: Louise Mandrell 1954, Roger McGuinn 1942

TUESDAY, JULY 14

1974/Jim Webb marries Patty Sullivan, daughter of actor Barry.

1980/Malcolm Owen, lead singer of British punkers the Ruts, overdoses on heroin and dies in his bathtub
198 1/Friendly Womack Sr. dies at age 63 following a long iliness. Friendly is the founder of the first group of
Womack Bros. and the father of the second, featuring Bobby and Cecil.

1984/Bob Marley’s "Legend" greatest hits video knocks '“The Making of ‘Thriller”” out of #1 in the UK
1986/Erroneous reports have Rush’s Neil Peart dying in a Swiss accldent; officials at PolyGram reach him at
home where he's washing his car. Also, Manchester holds a week-long celebration of punk's 10th anniversary
which includes the 10th birthday of the Damned.

WEDNESDAY, JULY 15

1955/Slim Whitman's “Rose Marie" hits the British charts; it goes to #1 two weeks latar and stays there for
11 weeks

1958/Julia Lennon, John's mother, dies in a car crash

1980/Linda Ronstadt debuts in the New York Shakespeare Festival's “The Pirates Of Penzance' across from
Rex Smith.

1985/Rick Springfield, RCA, and Westwood One donate $50,000 toward fighting hunger in the name of 500
listeners chosen by local stations. Also, KXLR/San Francisco begins its short-lived “trendformation’ mix of
news and New Age

1986/The Fabulous Thunderbirds record “Twist It Off,” their song from “Light Of Day

Born: Millie Jackson 1943, David Pack 1952, Linda Ronstadt 1946, Trevor Horn 1949, Jeff Carlisi (.38
Special) 1952, Mac McAnally (coauthor of “Crime Of Passion”) 1957

Linda Ronst.adl{ Dion, Roger McGuinn, Martha Reevés

THURSDAY, JULY 16

1969/“The Ballad of John and Yoko" goes gold

1972/Smokey Robinson & the Miracles play their last show together, in Washington, DC

1977/Boney M’'s ‘Ma Baker"” pushes Hot Chocolate’'s “So You Win Again” out of #1 in Britain

1980/0n the day that the "No Nukes' concert film premieres in New York, Donna Summer and Bruce
Sudano marry in L.A

1981/Harry Chapin dies of a massive heart attack when his 1975 Rabbit is hit from tehind by a tractor trailer
on the Long Island Expressway

1986/Dolly Parton's theme park, Dollywood, opens

Born: Stewart Copeland 1952

FRIDAY, JULY 17

1959/Billie Holliday dies of a liver ailment at 44 in New York; she'd been arrested on her deathbed for
possession of heroin

1972/A bomb at the Montreal Forum destroys 30 speakers on the Rolling Stones’ equipment truck. Local
stations get at least 50 calls claiming responsibility

1977/Johnny Rotten appears on Capital Radio to profess his fondness for Neil Young, Captain Beefheart,
Tim Buckley, and the Chieftains. Meanwhile, the Clash show at Digbeth Rag Market. billed as “the last big
event before we all go to jail," is cancelled and reconvened at Barbarella's Dance Hall. Fans complain that they
wait outside for hours while the group sits in a CBS limo

1984/Jeff Beck walks off his reunion tour with Rod Stewart.

1986/Keel performs in Amarilio to raise money for Girls Town, a nonprofit residential treatment center for
teenage girls with drug and alcohol problems. And 50 are hurt in gang violence before a Run-OMC show in
Long Beach

Born: Phoebe Snow 1952, Nicolette Larson 1952, Mick Tucker (Sweet) 1948, Spencer Davis 1941/2,
Geezer Butler (Black Sabbath) 1949, Gale Garnett 1942

SATURDAY, JULY 18

1966/Bobby Fuller is found dead in his car in Los Angeles; no conclusive cause of death has been
established

1981/Phil Collins’s “In The Air Tonight” goes #1 in South Africa

1983/EMI opens the Abbey Road studios to the public

1984/The first annual MTV video music awards nominees are announced

1986/After 28 years, Johnny Cash is dropped from Columbia and learns about it from reporters. The working
title for his first Mercury LP is “I'll Go Somewhere Else And Sing My Songs” before Cash opts for something
more subtle. Meanwhile, Siouxsie & the Banshees, Gil Scott-Heron, and the Housemartins headline Britain's
annual WOMAD Festival

Born: Dion DiMucci 1939, Ricky Skaggs 1954, Martha Reeves 1941, Screamin’ Jay Hawkins 1929

SUNDAY, JULY 19
1966/50-year-old Frank Sinatra marries 19-year-old Mia Farrow.
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Lost In Loveland’

The Hot New Single

from the Album Farrenheit

Produced by Keith Olsen

for Pogologo Productions

Monogement: Tony Outeda

KKXL

KZZU KOZE
WWFX KTMT
WZYQ KZFN
KSMB 0K95

See Forrenheit
with Boston

T7/1-3,5—t RUTHERFORD N
7/8-9—tR0IT

7/18, 20, 21

T/25-26 - 0ALAKD
7/31-8/1-§

8/6-9—ATTRY W

8/13-16, 18-21 — WRCESTER MA

1987 Warner Rros. Records In¢
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THE NEW SINGLE FROM THE ALBUM CHICAGO 18

PRODUCED BY DAVID FOSTER

Direction: Howard Kautman Front Line Management

BRAD MESSER

River Race Cheaters R Us

Six weeks ago this column recounted ‘“The Great
(Cheaters’) River Race,” a two-city promotion that in-
volved jocks racing motorboats 200 miles down the Trinity
River from Dallas to Houston. Although each team denied
it at the time, the race degenerated into a contest of which

side could cheat better.

The race was more than 20 years
ago, but some of those involved are
stil mad at the other side. My
report omitted the names of the
drivers, on the assumption that
they might not feel comfortable

linked to a story about cheating, -

but there are developments to
report.

Both men now say it's okay to
identify them as Gordon McLen-
don’s original boat racers. They
were KILT/Houston ‘‘Round
Mound of Sound’’ Chuck Dunaway,
and Jimmy “The” Rabbitt of
KLIF/Dallas. Both are still out
there in Radioland, and both are
keeping up to date with R&R.

Dunaway, a one-time New York
City jock who became respectable
enough to be listed in “Who's

Who,” has long since gone into
management and ownership. Now
President of WMFX (Fox-102)/Co-
lumbia, SC, he still gets a big laugh
out of how effectively the old KILT
crew cheated by sneaking a power-
ful speedboat and an airplane into
the race. “I don't even know all the
ways we cheated,” he says. “‘The
bosses figured out all that stuff.
Someone told me to stop the boat at
a certain island and get off, so I
did. I was as surprised as anyone
when that airplane landed to pick
me up! On the first part of the race,
Jimmy had a .45 automatic and
kept shooting it off. He claimed he
hit a lot.of snakes and alligators,
but I never saw him hit anything.”

Rabbitt, who was a Marine in
Vietnam before becoming a jock,
writes from KSNO-AM & FM/As-

pen, CO to say he’s happy to have
suspicions about his old opponents
confirmed: “Finally, at long last,
after all these years, the truth
about the ‘Trinity River Scandal’ is
out!"

He continues, “‘I have been work-
ing on a book about my Top 40
days, and planned to include the
race. Now I have a quote from a
member of the KILT Cheating
Team about how the travesty oc-
curred.”

After KLIF/Dallas, Rabbitt went
on to jock in San Diego and Los
Angeles for many years. He subse-
quently had a fling as a country
singer, hanging around with the
likes of Waylon Jennings, and is
currently on a mountain kick.

It is important to note that his
letter pointedly ignores the subject
of his own team cheating, with
neither confirmation nor denial of
allegations that his Dallas crew
cheated first by illegally souping
up an outboard motor.

Maybe he’s saving it for his book.

America’s Deadliest Draft Protests

MONDAY, JULY 13 — The worst draft protests in American history broke out in New York City 124 years ago,
when 50,000 people rioted against conscription for the Civil War (1863). In a week of riots, at least 115 people
were killed — some reports say as many as 1200. Citizens were angry over a loophole in the new law which allowed
the wealthy to buy their way out of the draft.

The 17-hour Live Aid concert in 1985 ralsed $70 million for African famine relief. In 1981, unemployment protesters
in Liverpool hit British Prime Minister Margaret Thatcher with tomatoes. National ice Cream Week. Highest morning
tide of 1987 today.

Birthdays: Comedian Cheech Marin 41. Actor Harrison Ford and musician Roger McGuinn 45.

4 i Great East Coast Blackout
TUESDAY, JULY 14 — 10th anniversary of the Great East Coast Blackout, in which New York City and other

WMJQ deb34 WKQB WFXX areas were without electricity for up to 25 hours (1977). In the dark, looters and vandals did a billion doliars worth of
damage. Although it is widely believed that New York City's birth rate took a big jump exactly nine months later, that

WLS 30"25 Ygs 01 01 didn't happen. The spooi-type tape measure was patented in 1868. America passed a law in 1798 saying it was a
crime to write anything scandalous about the President, but that law was later ruled unconstitutional.

FM1 00 deb 31 WXLK WPFM Birthdays: Baseball star Pete Rose 45. Sixties activist Jerry Rubin 48. TV news commentator John Chancellor 60.

KTRS deb 38 WKDD Y94 Former President Gerald Ford 74.

WCAU WZ0K WDBR Moon Over Equator

KZZP KCAQ KBOZ WEDNESDAY, JULY 15 — The moon orbits directly above the equator today. It was full last Friday, and

KCPX 0K1 00 Y97 generated the year's highest tides last Saturday and Monday. While we're talking astronomy, the days are getting

shorter fast. We lose ten minutes of daylight this week. And that bright “star” nearest the moon tonight is the giant
planet Jupiter.

Sherift Pat Garrett shot Billy the Kid (Wiliilam Bonney) in the back in 1881. Washington Bradley pitched the first
baseball no-hitter in 1876. Saint Swithin's Day: by tradition, whatever today's weather, 40 more days of the same will
follow.

Birthdays: Singer Linda Ronstadt 41. Actor Jan-Michael Vincent 43. Actor Ken Kercheval 52.

- S
L e

Guinness Airplane-Pulling Record

THURSDAY, JULY 16 — Dave Gauder earned a place in the “Guinness Book of World Records” two years ago
when he prevented two alrplanes from taking off (1985). As two Piper Comanches revved their engines, the 30-year-
S old Englishman gripped two tow ropes and kept them from moving — overcoming a pulling force of 1345 pounds.
The existence of secret White House tapes was revealed in 1973; the recordings later led to proof of the Watergate
cover-up by President Richard Nixon. Apollo 11 blasted off on the first moon-landing mission in 1969; the landing
was on the 20th.

Birthdays: Actress Bess Meyerson 63. Dancer/actress Ginger Rogers 76.

US-Soviet Handshakes In Space

FRIDAY, JULY 17 — American astronauts and Russian cosmonauts shook hands in space in 1975. in that first-
and-only joint US-Soviet space project, Apollo and Soyuz spaceships docked in orbit.

In 1984, President Reagan signed a law to withhold some federal highway funds from states that refused to raise the
drinking age to 21. The world’s first theme amusement park, Disneyland, opened in 1955. Florida was formally ceded
to the US by Spain in 1821.

Birthdays: Actress Lucie Arnaz 36. Actress/singer Diahann Carroll 52. Actor Donald Sutherland 53. Comedienne
Phyllis Diller 70. Radio/TV personality Art Linkletter 75.

@ﬁ) 1987 Warner Bros. Records Inc.
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NETWORK FEATURE FILE

MUSIC FEATURES

The Weekend

The Week Of '

July 11 - July 12

American Dance Traxx (WO/M)
Herb Alpert/Lisa Lisa/Whitney Houston

Lee Arnoid

On A Country Road (WO/Mm)
Juice Newton/T. Graham Brown/Rosanne Cash
Dick Clark's

Rock, Roll & Remember (USP)
Three Dog Night

The Countdown (WO/M)
Tawatha/Georgio

Countdown America

With Dick Clark (Us)
Joe Cocker

Countdown USA (CUSA)
u2

Country Calendar

Woeekly Speciai (CW)

Randy Travis/Ronnie Milsap/Michael Martin
Murphey/Eddy Raven/Eddie Rabbit/B.J.
Thomas

Country Report

Countdown (WRN)
Waylon Jennings/Restiess Heart

Country Today (MJI)
John Anderson

Cruisin’ America

With Cousin Brucie (CBS)

John Entwistie/Fabian/Paul McCartney
& Wings

Rick Dees Weekly Top 40

Level 42

Dr. Demento

Summer of Love anniversary

Future Hits

A-Ha/Kim Wide

Great Sounds

Arthur Prysock

Great Star Ship

Eagles/Carty Simon/Mamas & Papas

Highlights

Janet Jackson

Hot Rocks

Heart

Jazz Show

With David Sanborn

Kenny Burrel

Jazz Trax

With Art Good

George Benson/Ean Klugh

King Biscult

Flower Hour

Outfield/Cure

John Lander’s

Hit Music USA

Fat Boys/Motiey Crue

Let The Good

Times Roli

Lamont Dozier/Bob Newhart

Metaishop

Sammy Hagar

Motor City Beat

Martha Reeves

Scott Muni’s

Ticket To Ride

Gladys Knight/Smokey Robinson

Musical!

Hal Prince/Me And My Girl

Musical Starstreams

Friedemann

National Music Survey

Huey Lewis

On The Move

Janet Jackson/Cheryl Lynn

On The Radio

Tina Tumer

(DIR)
(WOIM)
(WOIM)

(USP)
(MCA)
(8P)

(USP)

(NBCE)

CL}]

(DIR)

(USP}

(GSN/ABC)
(MJ)

(USP)

(DIR)
(WOIM)
(FF)
(WOIM)
(cBS)

(NSBA)

Plain Rap Countdown (PRN)

AC: Whitney Houston/Bruce Homsby/Fleet-
wood Mac/Atlantic Starr/Kenny G

CHR: Suzanne Vega/Genesis/Bob Seger/Level

42/ Richard Marx

Urben: Whispers/Klymaxx Janet Jackson/
Surtace/T Pau

Powercuts (GSN/ABC)
INXS/Heart
Radioscope (RS)

Narada Michael Walden/Starpoint/isieys

Reelin’ In The Years
Rascals/Janis Jopin

Rock & Roll Never Forgets (WO/M)
Rascals/Cream/iron Butterdy 'Quicksilver

(GSNIABC)

Messenger Service
Rock Chronicles (WO/M)
Rock & Hyde/Lou Gramm/Ace Frehiey
Rock Of The World (MCA)
Bob Seger/Rolling Stones/Bruce Homsby
Rock Over London (RI)
ABC
Rock Watch (USP)
Bob Seger
Scott Shannon’s Rockin’
America Countdown (WOIM)
Janet Jackson/U2/Billy Idol
Sittin’ In (WRN)
Eddy Raven
Solid Gold Saturday Night  (US)
Gene Pitney
Spirit Of Summer (CBS)
Michael MacDonald/Paul Simon/

Kenny Loggins
Star Beat (MJI)
Whitney Houston
Street Beat (MCA)
Aretha Franidin/Whitney Houston/Diana Ross
Sunday Country (Cn
Joe Stampley
Super Gold (TRAN)

Countdown of 40 hottest summertime hits.

Beatles '66/1959/Bobby Derin
Superstars Rock Concert (WO/M)
Neil Young

That's Love (WOIM)
Deniece Wiliams/Brooke Adams/Kevin Cosner
Top 30 USA (CBS)

“Auto-matic” hits: Litle Deuce Coupe/Drive My

Car/Little GTO
Weekly Country
Music Countdown
Dolly Parton

(USP)

ABC — ABC Radio (212) 887-7777

AM — American Media (404) 873-3100

AP — Associated Press (202) 855-7200

ASR — Al Star Radio (213) 850-1169

ATGN — At The Game Network (516) 491-8585

BBS — Badey Broadcastng Services (213)
969-0011

BP — Bullet Productions (818) 760-3800

€8S — CBS Radio (212) 975-4321

CCA — Christian Countdown America (312)
820-1389

Cl — Cart Inc. (509) 534-7090

CN — Copley Radio (619) 283-1818

CUSA — Countdown USA (415) 383-7302

CW — Clayton Webster (314) 725-5070

DCA — DC Audio (202) 638-4222

00 — Dorsey & Donnelly (214) 631-7934

O — DIR Broadcasting (212) 371-6850

FF — Frank Forest Productions (415} 383.7827

FY — Focus On Youth Rado (609) 452-1150

GCS — Greene Creative Services (415) 530-2636

GSN — Giobal Satelite Net (818) 806-1888

JT — At Good's Jazz Trax (819) 233-8228

JBl — Jameson Broadcast (202) 328-3283

JPB — James Paul Brown Entertainment (800)
345-2354

MCA — MCA Radio (818) 777-5775

ME — Mealticket Entertainment (818} 892-7101

MJI — MJI Broadcasting (212) 245-5010

NBC — NBC Radio (212) 664-4444

NP — Narwood Productions (212) 755-3320

NSBA — NSBA Network {213) 306-8009

OHR — Off Hour Rockers {(516) 628-1490

PM — ProMedia (212} 585-9400

PIA — Pubiic interest Affiiates (312) 943-8888

PRN — Premiere Radio Network (213) 467-2346

REMN — REMN Communications {212) 302-9120

Rl — Radio Intemational (212) 302-1670

RL — Radio Links (213) 454-0488

RRC — Real Radio Company (818) 795-4800

SCGI — Starstream Communicatons (713)
781-0781

S| — Syndicate It (818) 841-9350

SMN — Satelite Music Network (800) 527-4892

SYN — Syndicom (415) 366-1781

TP — Teleprograms (213) 854-4475

TRAN — Transtar (213) 460-6383

USP — United Stations Programming (703)
276-2900

USRAN — United Stations (212) 575-6100

WRN — Weedeck Radio Network (800) 548-7474

WOM — Westwood One/Mutual (213) 204-5000

July 13 - July 18

British Wax Museum (RI)
Dire Straits.Mike Oldfield/Yes/Cream/Spencer
Devis Group

Classic Cuts (MJh)
Tommy James
Country Calendar (CW)

Louise Mandrell/'Wynonna Judd/John Conlee
K.T. Osin/John Schneider/Ricky Skaggs/
Tommy West

Country Comments (WO/M)

Mel Tilis/K.T. Oslin/Exile/Sharon White/Juice
Newton/Highway 101/Earl Thomas Conley

Country Datebook (US)

Dottie West/Kenny Rogers/Exile/Mickey Gilley/
Juice Newton/Barbara Mandrel

Country Report (WRN)

Judds/Steve Wariner/Eddie Rabbitt/Donna
Fargo

Encore With Jim Lange (WO/M)
1952: Jo Staftord

In Concert (WO/M)
Pseudo Echo/Wang Chung

Legends Of Rock (NBCE)
Grateful Dead

Line One (WO/M)
Lou Gramm

Live From Gilley’s (WO/M)
Steve Wanner

Miller Sound Express (WO/M)
Stacey G/Starpoint

Off The Record (WO/M)

Fleetwood Mac/Bryan Adams/Suzanne Vega
Off The Record

Speciat (WO/M)
Fleetwood Mac pt. 2
Psychedelic Psnack (WO/M)

Beaties/Lovin' Spoontul/Doors/Joe Cocker/
George Harrison

Pop Concerts/

Star Trak Profiles (WO/M)
Fleetwood Mac pt. 1

Rock Clock (DIR)
Kinks/John Cougar Mellencamp/Genesis
Rock & Roll

Never Forgets (WO/M)
Nell Young/Arumais/John Mayall

Rockline (GSN/ABC)
Semmy Hagar

Rock Today (MJI)
Neil Young

Shootin’ The Breeze (WO/M)
Fat Boys/La La/Starpoint

Solid Gold Country (USP)
Country music's athletes

Solid Gold Scrapbook (US)

#1 hits of 50's/Linda Ronstadt/ 1966/Hello
Goodbye #1 & 2

Special Edition (WO/M)
Deniece Wikkams
Star Trak (WO/M)

Fleetwood Mac/Richard ManvCuthng Crew

NEWS & INFORMATION FEATURES

July 6 - July 12

l COMEDY I

GENERAL
INFORMATION

All My Children Update  (PRN)

Amatellin U

Be a jukebox stuffer/Boom boom is
cheerleader/College station KDUD/
Marching band forms /Grumwalt's school
of podiatry

Bobby Jo Ambergy’s

Bar ’N Grill (DD)

Grafitti/Monk Merkie swallows feet/instant
macho shap/Spam land/9.95 and all you
can eat

(0D)

Comedy Hour (MJI)
Live guest: Bity Connolly. Robin Wiliams/Carl
Reiner/Mel Brooks/Jose Jiminez/
Lily Tomér

Comedy Show
With Dick Cavett (W)

Baseball pt. 2: 3 Stooges/Bob & Ray/Red
Jones/Justin Wiison/Keith Hemandez/Bob
Costas

Comedy Spot (CW)
Groucho Marx/Garrison Keillor/Tim Conway/
Robert Kigin/Bill Cosby

Daily Feed (DCA)
Al my panda's children/Max in space take
4/Markham's leadership handbook/Bush
did what?Youwr questions for the
President
Hiney Wine (DD)

101 things do to with Hiney book on sale/Glow
in dark hiney/Nail your hiney to the wall
Put a swizzle stick in your hiney/Call the
winery at 999-BURP.

Live From The Improv (DIR)

John Kasir/Bil Malv /Fritz Coleman/Joann
Astrow/Bilty Riback

National Comedy Wireless

Wham 26 theetres/Fawn Hall shred-o-
matic/Ficide ksteners/Rodney celebrates
4th/Peart brushes hair

(0D)

National Lampoon’s

True Facts

Ancient smut/Dick's not here/Mellow
yellow/Bad reputation/A lot of gal

(PRN)

Red Neckerson
Noisy planes

(SYN)

Auto Report (ME)

Mustang GT/Fuel injection/Wheel align-
ment/Carmaro-Firebird/Numbers racket

Campbell’s Playhouse

Car Show Coast-To-Coast (SCGI)

VW GT1 16 vaive/CHP pt. 2

(PIA)

Costas Coast To Coast (CW)

Whitey Herzog

Earth News (WO/M)

Summer of '67: Paul Kantner/Grace Sici/
Jerry Garcia/David Crosby

Golden Age Of Radio (PRN)

Nightwatch/Dufty's Tavem/People Are Fun-
ny/Barry Craig/NBC Short Story

Health Care (PIA)

Everyday medical miracies

Like Only Yesterday (WO/M)

Louis Ammstrong dies/Earl Warren dies/Arthur
Fiedler dies

A Moment in Time (NBC)

USSR formed/Alaska statehood/Big Calif. fire/

LA plane crashvBattie of BritiarySkytab/
Mondale picks Ferraro
NBC Extra (NBC)
The new south
Public Affairs (PIA)
Playing the odds
Radio Basebail Cards (GCS)

Chet Lemon/Ken Phelps/Rick Sutcitfe/George
Brett/Dave Parker/Harmon Kilebrew

Reviewing Stand

Ol Boom or Bust?,” Dr. Robert Lieber/
Usteners forum/“And So it Goes,"”
Linda Ellerbee

Sporting News Report

Hubie Brown/Hamry Edwards/Ferdie
Pahceco/Gene Connolty/Harvey Haddix,
Steve Blass/Sparky Anderson/Tom Henke

Sports Expiosion (PIA)

Phil Niekro/connie Caspenter Phinney/Pam
Shriver

Sports Flashback (CW)

‘75 Derby winner/'34, ‘77 All-star game/Tom
Seaver's ‘69 no-no broken up/All-star
HR leader/ 76 Al star MVP

This Date

In Baseball History (DIR)

Rick Ferrel/Johnny Callison/Ted Wiliams/Lefty
Gomez

(PIA)

cw)

Travel Holiday Magazine (CW)
American waterways
Wireless Flash (CRN)
John Ashton/Brigette Nielsen/John
Bockstoce Howard Jones/Tesla
Working Out (JBY)
iron/Cross training/Stretching

CLOSED CIRCUIT

Program Notes

RPM claims to be first program sup-
plier to use digital magnetic tape for its
mastering . . . IDB Communications
just wrapped up an exhaustive month
of backhauls, including KliS/Los An-
geles morning personality Rick Dees’

APPLE OF HIS EYE — New York Mayor Ed Koch officially welcomed MCA
Racio upon the opening of their East Coast offices recently. Pictured are
MCA Radio President Bob Kardashian, Koch, MCA Sales Manager Karen
Grinthal, and MCA VP Lance Robbins.

show from Puerta Vallarta, Mexico,
news from the economic summit in
Venice, and a WQXR/New York re-
mote from Tower Records in London
. Mutual will present a five-part
series profiling Harry Anderson, the
longest inhabitant of death row in U.S.
history beginning July 6.
People
Julie Spira named to the newly-cre-
ated position of Director/Audio Mar-
keting for IDB Communications . . .
two additions at Drake-Chenault in-
clude Clark Jones as Southeast Re-
gional Manager from Transtar, and
Len Roberts as Country Programming
Consultant from KCUB/Tucson . ..
Beth Flanigan named Manager, Affili-
ate Relations for ABC-Information,
also, Martin R. Damin appointed AE
for ABC . . . Valerie Burchtieid pro-
moted to Manager/Marketing Ser-
vices at Westwood One from music
marketing department. Also there,
Eileen O’Connell named Regional
Station Sales Manager . . . At Mutual,
Larry Michael is promoted to Direc-
tor/Sports.
Notes
Newly-formed MediaAmerica rep
and marketing firm has pacted with
Ron Cutler Productions’ ‘That's
Love” for national sales.
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INDUSTRY FED UP WITH UNREPORTED AIRPLAY

Programmers, Labels

Pledge Cooperation

At Poe

Moving Bobby Poe’s ‘“Pop Music Survey Convention”’
from Atlanta to Washington, DC was the right move. The
16th annual gathering of programmers, record reps, and
vendors from allied fields, held on 6/26 and 6/27, drew
more than 650 attendees — a new record for the “Poe

Cat.”

There was industry-wide ac-
knowledgement of the need for im-
proved communication between
the radio and record industries,
and the need for programmers to
listen to new product and program
more aggressively. But in an unex-
pected move, there was also a call
from both sides for an end to the
continued problem of unreported
airplay to trades by a handful of
major market stations.

The convention keynoter, CBS
Records Division President Al
Teller, set a positive, progressive
tone for the weekend, encouraging
programmers to ‘“never assume
the public’s tastes are frozen in
time. CHR has a special responsi-
bility to expose music to the mass
appeal audience. If you don’t stay
aware, you might find the audience
is getting ahead of you.”

Major/Large Market PDs
Stress Production,
Promeotion

The Poe panels have improved
by quantum leaps each year, as the
convention continues to attract bet-
ter panelists (see photos). At the
“Major/Large Market PDs” pan-
el, Y9/Dallas’s Mark Driscoll
“talked technical” about his state-
of-the art recording facilities and
the need for ‘“cinematic produc-
tion” to differentiate stations that
play the same music. Q105/Tam-
pa’s Randy Kabrich gave hope to
smaller market broadcasters by
noting, “We only have a four-track,
but we can match anyone’s produc-
tion.” On the topic of promos,
Z93/Atlanta’s Bob Case cautioned,
“You can't overlook the need for
great: copy to go along with those
great effects.”

Case also touched on the necessi-
ty of having a strong morning
show, saying it can cover up mis-
takes made in other dayparts.
Noting the controversial nature of
793 morning man Randy Miller, he
added, “A morning show that
doesn't get complaints isn’t doing
its job.”

KDWB/Minneapolis's Dave An-
thony asked for a show of hands
from audience members who had
been through a station sale, and the
majority of the room responded.
Lamenting the frustrations of an
ownership change, he said, “You
can’t be down. You have to be a
bigger cheerleader than ever.”

‘‘We can’t blame the
trades for inaccurate
charts if radio is going
to continue reporting
inaccurate, incomplete
airplay information. At
KZZP everything we
play is reported, and
everything we report is
played.”
— Guy Zapoleon
PD KZZP/Phoenix and
Nationwide Co-National PD

WMMS/Cleveland’s Brian Phil-
ips described his multi-tiered pro-
motion staff, terming this depart-
ment ‘‘a real necessity to a winning
station. Promotion Directors can
no longer be just jocks who want
more to do at the station.”

Label VPs Share
Frustrations

I moderated the VP/Promotion
Panel, where panelists discussed
CDs, cassette singles and maxi-
singles, unreported airplay, major
sales without radio support, and
the problems of unreturned phone

“Major/Large Market PDs" featured (top, I-r): Z93/Atlanta’s Bob Case, KCPX/Salt Lake City's Lou Simon, KCPW/
Kansas City's Dene Hallam, WMMSCleveland’s Brian Philips, Q105/Tampa’s Randy Kabrich, Y95/Dallas's Mark
Driscoll. Bottom, I-r, are: moderator Mark St. John from WAVA/Washington, KIIS/Los Angeles’s Steve Rivers,
WEGX/Philadelphia’s Charlie Quinn, KDWB/Minneapolis's Dave Anthony, KWSS/San Jose's Mike Preston, B94/

Pittsburgh’s Jim Richards, and B97/New Orleans's Shadow Stevens.

“VP/Promotion Panel” featured (left, I-1: Virgin's Phil Quartararo, Arista‘s Rick Bisceglia, Geffen’s John Brodey, Allan
tic's Judy Libow, WB's Rich Fitzgerald, and Capitol's John Fagot (not pictured). At right, I-r, are E/P/A's Walter Wmmgk
(not pictured), Columbia’s Mark Benesch, RCA’s Butch Waugh, Chrysalis's Daniel Glass, and Island’s Bob Catania.
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calls. Arista’s Rick Bisceglia urged
radio to ask about cassette and
maxi-singles when calling for retail
reports, and expressed early op-
timism for the success of the new
configurations.

Everyone chided programmers
for not returning calls. Columbia's
Mark Benesch commented, *“Guy
Zapoleon, Chris Collins, and Sunny
Joe White are very busy, but they
always call back.” An unidentified
programmer countered, “In smal-
ler markets the PD does a shift,
production, and the music. We've
got no additional help at all.”

Island’s Bob Catania cautioned,
“CHR shouldn’t play too many
oldies. You should respond to your
marketplace or you’ll get stale-
sounding again.” Benesch took the
opportunity to note the increasing
phenomenon of major sales with-
out radio’s help.

“LL Cool J is being ignored by
CHR,” he said. Geffen’s John
Brodey cited Whitesnake as

another example of a big-selling
band ignored until recently by
CHR. Virgin’s Phil Quartararo ad-
ded, “I've got a label full of new
acts. We need radio’s support on
these acts.”

All VPs acknowledged the popu-
larity of CDs as prizes. Capitol’s
John Fagot said, “We'll give radio
the choice of LPs, cassettes, or
CDs, depending on what they think
their listeners want.”

Panelists agreed that the biggest
problem by far for labels is
unreported airplay for product
receiving good rotation — the op-
posite of paper adds. “Unreported
airplay is so frustrating. No one in
radio has a good explanation for
doing this,” said Atlantic’s Judy
Libow. Bisceglia said the practice
doesn’t spread airplay on a ht,
noting that some stations aren’t
reluctant to report an obvious non-
hit. Catania said the practice
“reflects on the credibility of the
programmers,” while Chrysalis’s

“Mediun/Small Market PD" panelists included (top, I-r): WPST/Trenton’s Tom Taylor, WBC Y/Charlotte’s Jack Dan-
iel, 100KHI/Ocean City’'s Hitman McKay, WMMC/Charleston’s Ralph Wimmer, KLUC/Las Vegas'’s Jerry Dean,
KZQU/Little Rock’s Jerry Lousteau, WAPE/Jacksonville’s Bill Cahill. Bottom, I-r are: moderator Bill “Birdman” Thomas
from KKSS/Albuquerque, KRQ/Tucson's Jim Gillie, WRVQ/Richmond's Jim Payne, WPXY/Rochester's Tom Mitchell,
WFLY/Albany’s John Chrommie, WHSY/Hattiesburg's Dale Taylor, and WKSV/Greensboro's Steve Kelly.

Daniel Glass complained, ‘This
practice definitely inhibits the
growth of our new artists.”

WB'’s Rich Fitzgerald took a dif-
ferent stand, saying he doesn’t
mind getting test rotation. He did
add, however, “I'll take the air-
play, but if it works, we need to get
the report.” E/P/A’s Walter Win-
nick said, “After two weeks of
testing, either put it in good rota-
tion and report it or take it off.”

Scheduled panelist Manhattan-
EMI's Jack Satter missed the
panel due to a late plane, while
MCA’s Steve Meyer made a last-
minute decision not to participate.

Medium/Small
Market Woes

At the “Medium/Small Market
PD” panel, 100KHI/Ocean City’s
Hitman McKay noted the problems
of serving a resort community:
“During the summer we can't play
10 in a row. We’re running up to 18
minutes of spots an hour.”

WPST/Trenton’s Tom Taylor
talked about getting ““that envelope
marked ‘personal.’ You know it's a
resignation from one of your jocks
moving to a bigger market.” “We
train 'em, they take 'em’ was the
cry from WKSI/Greensboro's
Steve Kelly, who lost two jocks to
majors. He described Greensboro
as “a Noah's Ark market; we've
got two of everything here.”

WRVQ/Richmond’s Jim Payne
shared his method of keeping the
competition from stealing slogans.
“For $30 each, we registered them
with the Virginia State Corporation
Commission. We had to go to court
over a slogan, but won our case as
a result.”

Air Personalities Panel
Advises Restraint
Always a popular meeting, the
“Air Personalities”” panel was
hosted by WMMS/Cleveland’s Kid

Continued on Page 35




o

A
il
ﬁ
X\
|8
s I

NATIONALLY
MOST ADDED!
- . SEE THE HOOTERS

~__ ONTOUR
& WITH BRYAN ADAMS.

The Forthcoming LP, ‘““One Way Home.”

- On Columbia Records, Cassettes and

@ Compact Discs.

Produce
Management: Steve Mountain for Cornerstone Manageme .
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On the West"wood One Radio Network

The Westwood One Radio Network brings you another blockbuster radio event, first and
exclusively, as we interview all five members of the legendary Fleetwood Mac during the weeks of July 6
and July 13! The Westwood One Fleetwood Mac interviews give you and your listeners the inside track
on the real story of the platinum Tango In The Night album, and what the future holds for this
unpredictable supergroup.

These premiere interviews, along with all the great hits from Tango In The Night, will be featured
on Off The Record with Mary Turner, Scott Shannon’s Rockin’ America Top 30 Countdoun, Star Trak
Profiles, the National Music Survey, Future Hits, and Earth News Radio.

Fleetwood Mac is back! And the band’s talking only on the Westwood One Radio Network. To get
an important edge over the competition in your town with the exclusive Westwood
One Fleetwood Mac interviews, contact your Westwood One Representative today
at (213) 204-5000 or Telex 4996015 WWONE.

FOR THE STATION AND EXACT DATES AND TIMES FOR THESE

l / CHECK THE RADIO SECTION IN YOUR LOCAL NEWSPAPER
_] BROADCASTS IN YOUR CITY.
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Cooperation
At Poe

Continued from Page 32

Leo and featured KBEQ/KC morn-
ing team Lou Cleary & Karen Bar-
ber, Q105 afternoon driver Mason
Dixon and Morning Zoo Master
Cleveland Wheeler, and WAVA/
Washington morning Zoo dudes
Don Geronimo & Mike O’Meara.

Complete with audio of some of
their bits, Cleary and Barber spoke
of the need for restraint in content.
Dixon agreed. “‘Get out on the
street and talk to your audience,”
he said. “Find out what they will
and won't tolerate.”

“PDs have to give talent the
room to grow without making
knee-jerk reactions to the au-
dience,” said O'Meara. “We may
get crazy one minute, but in the
next five minutes my two-year-old
is on the air saying, ‘I love you
Daddy,” which shows we are hu-
man,” added Geronimo.

Wheeler and Dixon utilize an
ongoing on-air feud as a vehicle for
crossplugs. “Each day we slam
each other and the audience keeps
tuning in to see what we're going to
say next.” All panelists urged the
audience to be themselves and
“find the style that works best for
yw.1'

Hot Box Sparks Fly

The final panel was the ‘“Radio/
Records Hot Box,” moderated by
Metroplex VP/Programming Bob
Kaghan. KWK/St. Louis’s Waylon
Richards, B104/Baltimore’s Brian
Thomas, FM102/Sacramento’s
Chris Collins, KRBE/Houston’s
Paul Christy, WHYT/Detroit’s
Rick Gillette, WNCI/Columbus’s
Bill Richards, KBEQ/Kansas
City's Steve Perun, and KZZP/
Phoenix’s Guy Zapoleon represent-
ed radio.

BARI

The “Air Personalities" panel featured (I-r): KBEQ/Kansas City morning team Lou Cleary & Karen Barber, moderator
WMMS/Cleveland’s Kid Leo, Q105 afternoon driver Mason Dixon and Morning Zoo Master Cleveland Wheeler,
and WAVA/Washington morning Zoo dudes Mike O’Meara & Don Geronimo.

WB'’s Stu Cohen, E/P/A’s Dan
DeNegris, Chrysalis’s Charlie
D’Atri, MCA's Billy Brill,
Atlantic’s Marc Nathan, Atco’s
Bruce Tenenbaum, and Colum-
bia’s George Chaltas did the honors
for records.

‘‘After two weeks of
testing, either put it in
good rotation and report
it or take it off.”

— Walter Winnick
VP/Promotion E/P/A

On the subject of unreturned
calls, DeNegris said, “We give you
product, and all we ask is for you to
listen and give us your feedback
when we call. It’s only fair.”” While
Richards noted, ‘“The lines of com-
munication seem to be better now
than ever,” Chaltas said, “We
can't take each other for granted.
Both sides need to make a con-
certed effort at exchanging infor-
mation.”

Perun noted, “I believe in play-
ing only the real hits. To many of
you, that’s frustrating. But I'll take
as much time as necessary to ex-
plain to a record rep why I won't
play something if they’ll just ask.”

Christy backed up Perun’s posi-
tion. “You've got to be aware of

MOTION

WOKI/Knoxville has a new lineup:
mornings Ron Harper & Jerry Howell,
middays PJ, afternoons JJ Randle,
nights Chucker new from WSKZ
(KZ106)/Chattanooga replacing
Michael Scott on the air and Gary
Beach as MD, and overnights is
Stephanle.

Steve Sutton, PD at WLGA/Valdos-
ta, moves to WARM (Power 99.7)/At-
lanta for weekends and is replaced by
Asst. PD Doug Hudson, who be-
comes OM while MD Phil Stephens
adds PD duties . . . KITY/San Antonio
midday personality Art Riley is ap-
pointed Production Director.

Steve Miller, last at Z100/New
York, is now Asst. PD and swing an-
nouncer at B97/New Orleans ...
WGGZ/Baton Rouge afternoon driver
J.J. Stone is named PD/MD as
Michael Adams becomes Asst. Sta-
tion Manager ... At KTRS/Casper,
Brian Scott leaves nights for after-
noons and MD duties as he switches
with Tary Bradley.

PD Adam North leaves KKXL/
Grand Forks for sister station WLXR/
LaCrosse as PD, and is replaced by

co-owned KKRC/Sioux Falls Asst. PD
Charlie O’'Douglas . . . WXLK (K92)/
Roanoke has upped Asst. PD Eddie
Haskell to OM, while MD Cat Thomas
keeps music and adds Asst. PD
duties.

K106/Beaumont welcomes new
MD/midday personality Pam Pace
from crosstown KZZB, and Jack
Daniels becomes Asst. PD to PD Neil
Harrison . . . Kathy Williamson joins
WIGY/Bath for morning news from
WBLM/Lewiston-Portland . . . WZOQ/
Lima, OH loses Mark Bingaman to
overnights at WYMJ/Dayton, and
WZ0Q overnighter Mark Bianchi
becomes a weekender at WTUE/Day-
ton.

Pat Banks leaves mornings at
WXRI/Norfolk to weekends and pro-
duction at crosstown WGH ...
WWHB/Long Island PD Rob Poulin
leaves to rejoin 95XXX/Burlington in
an unspecified programming/manag-
erial capacity . . . Lori Morgan joins
Q102/Cincinnati for weekends . ..
Mike Summers exits nights at WDJX/
Louisville for PM drive at crosstown
WLOU as Tony Fields leaves AM
drive at WLOU for nights at ‘DJX.

.

what you're asking us to play. It’s
got to fic the station.” Nathan and
Tenenbaum both bemoaned the
fractionalization of CHR. “It’s get-
ting harder than ever to get 100% of
the stations on most records,” said
Tenenbaum, while Nathan noted,
“It’s really difficult in San Fran-
cisco. KITS leans rock, and KMEL
sounds like an Urban station.”

“I hope CHR isn't headed for
trouble by playing too many oldies
again,” remarked D’Atri. Zapole-
on agreed, saying, “If we become
too homogenized with the rest of
the market and begin to igrore the
hot reaction records in our efforts
to get upper demos, then as a for-
mat we're screwed.”

Richards touched off a bit of con-
troversy by saying, “All the hits
aren’t in R&R. Find out what's
happening in your market, report
it, and then it will show up in
R&R.” David Leach walked into a
hornet’s nest when he said, “I've
asked stations to wait a week on
reporting a record so we have good
first week impact,” drawing im-
mediate criticism from all sides.

From that point the subject of
unreported airplay became the
sole topic. Zapoleon defended the
trade publications by saying,
“When radio does something like
this, it’s not accurate information.
We can’t blame the trades for inac-
curate charts if radio is going to

continue reporting inaccurate, in-
complete airplay information. At
KZZP everything we play is report-
ed, and everything we report is
played.”

Collins offered, “Some stations
don’t want the rest of the market to
know everything they're playing.”
His remark was rebutted by a
member of the audience, who
pointed out, “Any good program-
mer monitors the competition and
knows what'’s being played before
the trades come in the mail.”

Cohen asked, “Whose job is it to
get this unreported airplay into the
trades?” DeNegris replied by an-
swering the question with another
question. “If R&R sets minimum
reporting standards, why can’t
they require stations to report
records receiving good rotation?”

I responded, “‘Securing airplay
reports is a function of marketing,
so it's your responsibility. I've
never seen an industry acknow-
ledge a problem like this time and
time again, yet do nothing about
it.”

From here the sparks really
flew. A member of the audience
took aim at KKBQ/Houston and

Continued on Page 36

YOU CANT
AFFORD TO MAKE
THE WRONG
SELECTION.

AND YOU CAN'T
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MUSIC ROTATION SYSTEM
UNTIL YOU'VE SEEN THE BEST:

(205)987-7456
CALL TODAY FOR AN IN-STATION DEMO!
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THE NEW SINGLE

FROM LA BAMBA, THE ORIGINAL MOTION PICTURE SOUNDTRACK

bia’s George Chaltas.

The “RadiosrRecoras Hot Box" featured (top. I-r): KWK/St. ‘Lowis’s Waylon Richards, B104/Baltimore’s Brian
Thomas, FM102/Sacramento’s Chris Collins, KRBE/Houston's Paul Christy, WHY T/Detroit's Rick Gillette, WNCI/
Columbus’s Bill Richards, KBEQ/Kansas City's Steve Perun, KZZP/Phoenix's Guy Zapoleon, and moderator Me-
troplex VP/Programming Bob Kaghan. Below, I-r, are: PolyGram’s David Leach. WB's Stu Cohen, E/P’A’s Dan De-
Negnis, Chrysalis's Charlie D'Atri, MCA's Billy Brill, Atlantic’s Marc Nathan, Atco’s Bruce Tenenbaum. and Colum-
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Cooperation At Poe

Continued from Page 35

fired off a volley, saying, ‘*They do
it all the time. Why doesn’t some-
one do something about all of their
unreported airplay?” KRBE's
Christy seized the moment.
“KKBQ plays as many currents as
we do. They should be made to
report them all.”

Nathan referred to an 11/86 CHR
column in R&R where KKBQ's
John Lander was teamed with
Atlantic’s Lou Sicurezza and
denied his practice of unreported

airplay. ‘‘Lander thought we blew
the whistle on him because Lou
was in the article,” Nathan said.
It made things tough on Atlantic
for a while at KKBQ.” By this point
everyone on the panel agreed
something had to be done, but a
course of action remained undecid-
ed. Lander, who wasn’t present at
the meeting, was unable to defend
his position on the subject.

As for the nightlife, recording
artists including Robbie Nevil,
Laura Branigan, Debbie Harry,

John Waite, and Richard Marx
were on hand to meet program-
mers and smile for the camera.
Columbia and E/P/A held a joint
“Casino Night” complete with
gaming tables and croupiers,
where players amassed chips
toward the purchase of CDs and
other desirables. Columbia also
sponsored a poolside barbeque,
and Atlantic gave away a trip to
London. There were plenty of CDs,
cassettes, T-shirts, and other pro-
motional goodies in the suites,
where the refreshments flowed.

BITS

* Going, Going, Gone Bananas —
Q102/Cincinnati and Chiquita are
"Going Bananas” to promote the sta-
tion’s morning show. Q102 has been
using the phrase “Those guys are
bananas” for billboards and TV com-
mercials. With the help of Chiquita
Bananas (headquartered in Cincin-
nati), the station is continuing the
theme throughout the day. When a
touch-tone jingle is played, the 20th
caller to say "'l heard the Q go Chiquita
Bananas” wins $102.

* Two Chicago Anniversaries —
WLS/Chicago is helping Windy City
residents celebrate Independence
Day weekend by presenting a free
afternoon concert to cap off the
“Taste Of Chicago” food festival. The
concert line-up features Chicago (of
course) and some local favorites. This
year's concert marks the city's 150th
Birthday and the group Chicago’'s
20th arniversary together.

* Vegas In Wichita — KKRD/
Wichita offers a bit of Las Vegas to
listeners with the KKRD Slot Machine.
Listeners qualify to pull the handle for
cash by registering at stores or listen-
ing for the daily Jackpot Song. Each
Wednesday and Saturday, seven win-
ners spin for the $1007 weekly grand
prize. Weekly winners then qualify for
the chance to win $7000.

e Thank KKLS for Your Twinkies —
KKLS/Rapid City, SD decided to spon-
sor a “Twinkie Sale™ to raise money for
local charities, but Twinkies were not
available in the area due to an old dis-
pute with local bakeries. Accordingly,
the station called the Hostess company

and had a truck deliver 5000 Twinkies,
which raised $400 for each of three
charities. The heroic postscript: thanks
to the demand, Hostess will reestablish
Twinkies in the city soon.

* Social Security And Rock‘n’Roll
— KSND/Eugene surprised listeners
with the announcement it would give
away Beastie Boys concert tickets to
any listener over 55 years old. KSND
qualifies for its liner, "The station that
knows you're never too old to enjoy
rock and rofl.”

]

e Cinderella For A Day — KCPX/
Salt Lake City’s most recent promotion
made listeners work for their prizes.
When the station played a Cinderella
song, the 9Sth caller got a cassette,
poster, and bandana, and qualified for
the grand prize drawing. The winner of
the drawing had to know how many
Cinderella songs were played during
the week. it was worth the work — the
listener won a backyard party with the
band, and concert tickets for 25
friends. To top it all, the grand prize in-
cluded a round-trip for two to London
for the Judas Priest/Cinderella concert.

MASERATI MADNESS — 92X/Columbus recently gave away a red
Maserati Biturbo in a promotion that was so successful it will be repeated.
Staffers wanted to get their hands on the car before giving it away: Michael
O’Malley is inside, Suzy Waud is on top. Standing as close as possible are
(-r) Marty James, Asst. PD Kevin Haines, Steve Frazer, Mark Olson, Jay
Michaels, and Steve Wilson. Chad Hunt, Linda Harris and PD Adam Cook
are kneeling.

225w
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SEAN ROSS

Dion Sparks
,CBS'FM ,s 1 5th BACKSTAGE PASS — WCBS-FM

VP/GM Rod Calarco and PD Joe
McCoy flank Dion DiMucci back-

BIG FINISH — At Friday’'s show, Dion (r) was joined onstage by Paul
Shaffer and Darlene Love (at left mike) and Steven Van Zandt for the

Anniversary

“This is the best night of our lives,” said MC Bruce
Morrow at one of WCBS-FM/New York’s two sold-out 15th
anniversary Radio City Music Hall concerts. Morrow
likened the June 19 and 20 shows, featuring Dion’s first
secular performances since switching to Christian rock
more than ten years ago, to the 1965 Shea Stadium Beatles
concert. And Newsday, which might have preyed upon
that sort of hyperbole, termed Cousin Brucie's claims ‘‘not
far off the mark” and the show itself ‘“everything one
could have hoped for, and more.”

The Things I Love

To understand how a Dion show
could cause hysteria in 1987, some
background on how the doo-wop
tradition still controls New York is
necessary. “In The Still Of The
Night” by the Five Satins (who
opened the show, with the Brooklyn
Bridge) is 'CBS-FM’s perennial
Top 500 champion. *“The Things I
Love” by the Fidelitys finished
fifth on last year’s countdown, one
notch ahead of “Hey Jude.”

WCBS-FM PD Joe McCoy, who
first saw Dion headlining an Alan
Freed show at the Lowes State in
1959, had tried to contact the singer
for 'CBS-FM's tenth anniversary
and gotten no further than his
manager. But when ‘“The Wander-
er” won the “Battle of the Hits
Weekend”” 22 times last fall, more
times than any other song. Morrow

=g d
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T
SRO — New Yorkers line up outside Radio City Music Hall for the two
soldout shows.
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called the singer to ask if he’d con-
sider performing again. “They
weren't ready (before),” McCoy
recalled. “Maybe this was just the
right time.

“We planned for one night with
an option for a second if we sold
out. We thought we’d sell one night
out, but it would take a while. It
took 90 minutes; the second show
was gone before the day was over.
And the only advertising was on
WCBS-FM.”

Once the shows were confirmed,
McCoy, GM Reod Calarce, and Pro-
motion Director Renee Casis
brought things together in roughly
six weeks. The only serious hurdle,
according to McCoy, was the live
broadcast, which was confirmed
less than two weeks before the
show. “‘Obviously, we had to get
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stage after the show.

third encore, “Johnny B Goode."

THE NEW BELMONTS? — LCiMucci poses with the WCBS-FM airstaff (I-r): Don K. Reed, Norm N. Nite, Bobby Jay,
Dion, Bob Shannon, and Max Kinkel. Not seen is Bruce Morrow, whose efforts spurred the concert.

!

releases from all the groups and
Radio City Music Hall. We told
them it would be commercial-free,
which made it easy for everyone to
say yes.”

Not A Concert Station

Next to classic car giveaways,
revival concerts are the promo-
tional staple of Gold stations. Sur-
prisingly, 'CBS-FM has sponsored
only one package show in recent
years, a Four Tops, Jay Black,
Righteous Bros., Harold Melvin &
the Blue Notes bill that sold out all
but the obstructed view seats at
New Jersey's Meadowlands sever-
al years ago.

“We don’t usually do concerts,”
McCoy explained. “We give away
tickets. Our jocks may show up for
an outside fee. But we are very
particular about doing a concert
and putting our name on it. It's not
a big deal if you're out there every
three months.”

(Oldies packages are also beset
by an ongving ‘‘original members”’

problem — often one person from
an original lineup is all that
seperates a legitimate band from a
bogus one. Stations that sponsor
concerts also tell of artists who sur-
prised audiences by doing only new
material or, in some cases, only
religious music. In recent years,
promoters have begun requiring
repertoire clauses requiring bands
to perform only the best known of
their songs.)

Oldies Woodstock

The nearly 5900 people who made
up each night's crowd at the con-
certs were ‘“‘our audience,” said
McCoy. “They were basically 30-50
years old. People did come in cou-
ples, and the women were running
up to the front. One girl came from
Washington, DC, and was standing
outside with a sign that said ‘I
love you Dion’ and ‘Please sell me
two tickets.’ I had an extra pair I
was going to give her, but
somebody sold her some first.”

Dion’s backup group included
original Belmont Carlo Mastran-
gelo, who had also led the post-Dion
incarnation of the act and was
given a solo turn to sing that
group’s “Tell Me Why.” For his
own solo numbers Dion was back-
ed by the Del Satins, who had sung
on the originals. For the third en-
core of Friday night’s show,
Darlene Love, Steve Van Zandt,
Paul Shaffer, Felix Cavaliere,
and Phoebe Snow joined Dion for
“Johnny B Goode.”

“The T-shirts we had made sold
out Friday night before intermis-
sion was over,” commented Mc-
Coy. ““People were buying five or
six apiece. We didn’t even have
any for the next night; we had to
give out slips of paper for people to
mail in. Even after the concerts,
I'm told, people were singing or
whistling his hits in the subways
and on the Long Island Railroad. It
was just a big lovefest. It was an
oldies Woodstock — without the
nudity and drugs.”

GOLD EXCHANGE

The statf at WCSX/Detroit is now
complete. It includes Jim Pacolucci
(mornings), Zak Burns (middays),
Dave Perry (afternoons), Sandy Kelly
from CHR WKCI/New Haven (nights),
and Rhonda Hart in overnights. With
the exception of Kelly, the entire staff
now has some sort of Detroit AOR
credentials, either from WRIF and
WLLZ or the now departed WWWW
and WABX.

KCBQ/San Diego recently sent two
contest winners, one a Lakers fan and
one a Ceitics supporter, to the sec-
ond NBA championship game in Los
Angeles. Since the Lakers wor game
two, their fan came home in alimo; the
Celtics fan had to come back on a
Greyhound bus.

KTAR/Phoenix Sports Director Lee
Hamilton has been named PBP
voice for the San Diego Chargers on

XTRA/San Diego . .. “Classic Hits"
WRKT/Cocoa, FL newsmen Bob San-
ders (now with the South Carolina
State Network) and Mike Benjamin
recently won a regional RTNDA spot
news award for their coverage of the
Challenger explosion. Ironically, shut-
tle launches had become so routine
before Challenger that few area radio
stations were still covering every lift-
off.

Suddenly it's summer: KRZN cele-
brated its fifth birthday with an outdoor
party in downtown Denver
WHND’s Fred ‘‘Boogie’’ Bryan and
Ron Taveinit are broadcasting their
shows live on Wednesday as they
“cruise” Detroit in a '57 Chevy; soon,
the station will lead a listener caravan
to a classic car show in St. Ignace . . .
KRTH-FM/Los Angeles joined the city
of Santa Monica and two sponsors to

stage the first annual walk for the
homeless.

In an unusual sponsor promotion,
KOOL-AM & FM/Phoenix has been
sending its music monitors, and those
of nine competitors to its sponsors
who win prizes if they can match call
letters to stations. Ten clients were
able to identify all eleven stations; one
won a weekend trip to San Diego.
85% of the respondents identified
KOOL AM correctly; 80% were able
to recognize the FM.

As part of its “Summer Shower of
Stars,” KQAM/Wichita has sponsored
shows at a local club featuring
Frankie Valli, Bo Diddley, Felix
Cavaliere, Little Anthony, Spencer
Davis, and the Buckinghams . . . At
WJMK/Chicago, “CD Sunday” is now
“CD Saturday”; Dick Biondi is also
hosting a two-hour weekly “Friday
Night '50s Party.”

- Al
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STEVE FEINSTEIN

THE METAL SURGE

Is Rock Radio
Rolling With
The Metal Punch?

Forget what the rock critics and pundits say. The
trend in music these days isn’t rock with a social con-
sciousness. It's not a return to American “roots rock,”
either. Nor is it, contrary to a recent spread in the L.A.
Times, the “rock of ages” — rock with spiritual or reli-
gious overtones, a la U2 or Lone Justice.

Nope. What'’s really making cash
registers ring is hard rock, the kind
with an unmistakable metallic
gleam. Check it out: five of the top
six selling albums, according to a
recent retail chart, are kick-ass
rockers: Whitesnake, Motley Crue,
Bon Jovi, Poison, and Ozzy Os-
bourne. Bringing up the rear in the
Top 50 are albums by sturm-und-
drang outfits such as Europe,
Cinderella, Cult, Ace Frehley, and
Tesla.

However, few of these noiseboys
make the upper echelon — the Top
10 — of R&R's AOR charts. (Bon
Jovi has been a notable exception,
and Whitesnake has broken the
barrier too.)

Variance Between Sales
And AOR Airplay

There are two reasons why most
of these acts run into a brick wall
that stops them from entering the
AOR Top 10:

¢ Limited amount of outlets: On-
ly about 130 of the 170+ AOR
reporters will touch hard rock
records, compared to the “mains-
tream” acts that reach the top end
of chart — U2, Fleetwood Mac, Bob
Seger, Tom Petty — by pulling
over 160 reporters. Hard rock gets
shut out of a number of formatic
variations: soft, eclectic stations
(KINK/Portland, KMMX/San An-
tonio), modern rockers (KROQ/
Los Angeles, WLIR/Long Island),
progressive stations (WXRT/Chi-
cago, KBCO/Denver), and main-
stream AORs that are particularly
protective of their 25+ flank
(WLUP/Chicago, WMMR/Phila-
delphia).

* Rotation limits: AOR’s day-
parting of hard rock makes for
lighter rotation reports. Of the ap-
proximately 130 stations that do
play hard rock records, rarely will
more than half play them in heavy
rotation. By contrast, virtually all
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BANNER NIGHT — KNAC/Long Beach-Los Angeles bid a fond farewell to Iron Maiden on the band's final date of
their tour. Displaying a banner signed by fans are (I-r) MD Ross Goza, Capitol LA promotion rep Susan Epstein,

KNAC Promotion Director Tom Maher, ex-PD Jimmy Christopher, and Capitol sales rep Rob Gordon.

of the reporters on a mainstream
AOR act will play it in heavy.
Power reports are even more
scarce for hard rockers, often lim-
ited to a dozen stations compared
to the 70 or more that a U2, Heart,
Seger, or Bryan Adams can bring
home.

Notice how the word “limit”
keeps cropping up with respect to
AOR playing hard rock records?
The reason, of course, is that many
AOR programmers feel hard rock
will limit their stations’ appeal to
the 25+ audience advertisers want.
That's why many pay heed to the
loud 'n’ proud brigade in a cautious
fashion.

- ‘4, ..
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SPAWNING GROUNDS — Western State College’s KWSB/Gunnison, CO celebrated its 19th birthday by opening new
facilities. The gala event included visits from some big time radio types. Standing, I-r: WXRT/Chicago PM driver Frank
E. Lee, staffer Kate Sheldon, KWSB PD and KILO/Colorado Springs weekender Jim Wear, KSWB Promotions Director
Maureen Brennan, Warner Bros.' Michael Linehan, WXRT PD Norm Winer, who helped the station devise its format in
1984, KILO Production Director Tom Quarels, Station Manager Lou Zerobnick, and KWSB staffers Debbie Iko, David
Keefe, and Krista Shulman. Kneeling in prayer are Production Director Tim Hausman and KILO OM Rich Hawk.

Here’s an overview of how pro-
grammers in various competitive
situations are responding to the
latest round of the metal invasion:

Top-rated KATT/Oklahoma City
is the only AOR in town and plays
what could be considered the aver-
age AOR’s amount of hard rock.
PD Pat Welsh says acts such as
Whitesnake and Bon Jovi “go
beyond metal. They’'re mass-ap-
peal hard rock records that every-
body likes. Whitesnake is a throw-
back to ten years ago. It's a blues-
based, good hard-rockin’ record in
the tradition of a Led Zeppelin or
Deep Purple.”

Like most AORs, KATT day-
parts according to available au-
dience, pushing most metal back to
after 7pm, with the broader appeal
titles moved up to 3pm. An occa-
sional Bon Jovi will get played
earlier in the day. He also sur-
rounds hard rock with broader ap-
peal titles in his sequences. ‘“We
try to space them out so we don't
get too rough in texture.”

Facing New Competitors

WHJY/Providence faces a new
adult AOR, WWRX, that plays no
hard rock, and WBRU, which leans
new music. Rather than complete-
ly eschew metal for fear of being
hurt with adults, '"HJY PD Ken
Carson has simply moved metal
out of afternoons into the evenings,
commenting, *“We're in a very nice
position. We still get credit for be-
ing the metal leader. The adult lis-
tenership during the day has no
idea.”

His metal play is even more con-
centrated now, he says. “With

"metal being so hot, we've changed

our ‘N’ (night-play only) category
which used to have (new music)
bands like Hoodoo Gurus and Cha-
meleons UK. Now eight of the 10
songs are metal.”

In Minneapolis, heritage KQRS
is now facing a challenge from

KJJO-FM, which dropped Classic
Rock for a hard AOR approach.
KJJO-FM, with a light commercial
load in May, scored a 5.5t0 KQRS'’s
8.2 in the latest Arbitrend, though
KQ' still dominates 25+.

KQRS PD Dave Hamilton says
he’s now “a little quicker’’ on hard
rock than previously, and has also
cut back on oldies now that KJJO
no longer presents a threat on that
front. “We were able to win 12-24s
handily, to some extent by default.
That’s not the case now, so we've
got to make a certain effort to
serve the demo, particularly the
21-24-year-olds. We're a little
rougher now,” he says, citing Ace
Frehley as a record he formerly
wouldn’t have played.

KGON: Metal Allergy

Why does KGON/Portland, with
only soft KINK to worry about,

Hard Sales
Figures For |
Hard Rock

Here's a quick tab on how many
copies these hard rockers have
sold. The estimates are provided
by the respective labels, and are
as of 6/19
Bon Jovi (Mercury/PG)

7.8 million
Motley Crue (Elektra)
1.1 million shipped,
another 400,000 ordered
Ozzy Osbourne (CBS Assoc.)

800,000
Poison (Enigmal/Capitol)
1.6 million
Whitesnake (Geffen)
1.1 million
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steer completely clear of hard
rock? “We played hard rock in the
past. But at some point, it just
didn’t work for us; our listenership
went down, says PD Inessa York.
We went to building an adult rock
'n’ roll audience, and if we played
the hard rock that was part of our
past, we’d blow those (adults)
away.

“We get the gritty rock 'n’ roll
feel from acts like Omar & The
Howlers and Mason Ruffner.
They do it just as heavy and hard,
but have more of an adult appeal
than the teen appeal you get from
the pretty boys that have a lot of
hair. Baby boomers can't identify
with the boys with a lot of makeup,
but they can go see Omar or Mason
Ruffner and think, ‘He's somebody
I could be if I took off my banker's
outfit for the day.””

Metal Ban Could Backfire

A strict no-hard rock policy could
leave a station open to attack on

the 18-24 flank, observes WI1OT/To-
ledo PD Keith Masters, who says
playing none of it could be as much
of a mistake as playing too much of
it. “I'd be afraid of creating too
large a void in the market if I
weren't playing hard rock. I
wouldn’t want to defend myself if
an AOR or a Z-Rock came into
play. Plus, it's not only the
youngsters who enjoy hard rock.
As long as we’re selective and don’t
inundate them with a large amount
of the product, the 25+ end goes for
it, too.”

Programmers stress that song-
by-song selectivity, with an em-
phasis on strong hooks, is critical.
Masters says consultant Jon Sinton
provided this acid test for judging
metal music: “Could the song be
remade by a more mainstream
artist and still fly?’’ Masters over-
came his own skepticism about
Motley Crue, for instance, when he
decided that ““Girls, Girls, Girls”
could be done by Bryan Adams and

ILLES NOT BE ILLIN' AT THE SOURCE — WKFM/Syracuse Asst. PD
Brian Illes (right) be feelin' all right with Jon Butcher (left) and David San-
born, two of his many guests during a live broadcast from NBC’s Studio
8B in New York City.

AOR

probably work. “It’'s a good pop
record,” he pointed out.

When a record’s moving ton-
nage, KATT PD Welsh takes note
— but he also uses call out as an
equalizer to the sales, saying, “It
puts things on an equal footing."

Still, even a callout maven like
WQFM/Milwaukee’s Greg Aush-
am takes test scores with a grain of
salt. He doesn’t let them prevent
him from playing the Motley Crue,
which he believes is a valuable way
to keep 'QFM’s rock image with
the lower end of his demos. “It’s a
very active record that’ll never
test. You'll end up with 25% negs.
But it's not going to kill you to play
an active record like that a few
times after 8pm. The 25+ people
won’t be there.”

Another consideration is vocal
quality, explains WIOT’s Masters.
“The Great White vocals are so
clean and well-done that they
almost distract you from any edge
the music might have.” He draws
the line at “teen records,” citing
Poison’s “Talk Dirty To Me,” as
evidenced by how many CHRs
played the song.

Masters now looks back on how
carefully he dayparted Bon Jovi's
singles and asks, “We really
thought about dayparting these?
You can get away with some of
them in morning drive. As people
react to them, you've got to open
them up. They're hits.”

Next week: How do 12-24,
hard-rock stations market
themselves in an era when 25-54
demo is so heavily in-demand?

PAM GETS WIGGY — Doesn't KGB/San Diego MD Pam Edwards (sec-
ond from right) look like Michael J. Foxx’s mother in “Back To The
Future?” She and two winners did the time warp when they flew to Las
Vegas to appear as extras on a segment of NBC-TV's “Crime Story," set
in 1963. From left: a winner, actor Anthony Denison in the role of a mob-
ster, Edwards, and a winner.

MESSIN' WITH THE KING — PD Oedipus (left) plays tour guide for the
Cult's lan Astbury (center) and Billy Duffy on their visit to WBCN/Boston's
Elvis shrine.

SEGUES

WQBK’s Cooper
Flies The Coop
To Crosstown WPYX

WPYX/Albany Asst. PD/afternooner
Andi Turco exits, replaced by John
Cooper, longtime PD at rival WQBK-
FM. Is '‘QBK-FM considering a switch
to a satellite-delivered format? “Not
seriously,” says President/GM Dick
Berkson. “We're not planning any-
thing, but nothing is ever cast in
stone.”

Midday man Stephen Page is nam-
ed MD at KOME/San Jose. Ex-KBPI/
Denver MD Lynn Wells takes nights
at KOME, where her fiancee Jeoff
Blazy does mornings . . . Haz Mon-
tana replaces Terry Dugan as
WXLP/Quad Cities, IA MD . .. We
hear Sally Chase is about to be nam-
ed MD at KFMZ/Columbia, where Jeff
Davis from crosstown KCMQ is new
to middays . . . Afternooner Christy
Adams replaces David Miller as
WKQZ/Saginaw Asst. PD . .. Mark
Parks takes on MD chores at KDXR/
Amarillo, as Marlon Barrow leaves for
WKGR/Ft. Pierce.

At WSHE/Miami, OM Charlie Ken-

dall moves from mornings to PM
drive, swapping shifts with Drew
Townsend. 'SHE Production Director
Bill Louis exits . . . KNX-FM moves
Warren Williams from noon-4pm to
mornings, flipping him with Denise
Westwood.

Shawnee rejoins KPOI/Honolulu for
part-time ... Mark Brodsky from
KELN/North Platte NE joins WKLC/
Charleston WV nights.

While Herman & McBean are off
WGTR/Miami mornings due to rival
WSHE's injunction, ‘GTR is bringing in
guest hosts such as Charlie Daniels
and local TV news personalities. Mid-
day gal Patty Murray is in charge of
what's called “The People’'s Morning
Show.”

Condolences to WWCT/Peoria PD
Phit Manicki on the loss of his
mother.

Larry Bruce Communications relo-
cates to 1513 Sixth Street, Suite
102, Santa Monica, CA 90401,
(213) 394-7067.
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great AOR

fracks.

Side A

1 WARREN ZEVON o Dotor Monsron (From Seatimentol Hygiene)

2. CARY MOORE » Wild Froatier (From Wikd Fromier)

3 SPEAR OF DESTINY & Srowgers ia Owe Town (From Outiond)

4 PETE WYLIE o Sisf/ (Romix) (From Sisied)
5 TPAU © Moskey Howse (From T'Poy)

6 WARREN ZEVON © Loove My Moskey Alowe (From Seatwnentel Hygiene)

Side B

1. CUTTING CREW » Asy Coloer (From Breedcest)

2. THE EDGE » Horoine (Thome from Captive)
Draginal Moton Pcvwre Sowndirock

3 DANNY WILSON @ Mory s Prayer (Resux) (From Mest Dosay Wikon

4 THE OTHER ONES » Nokday (From The Other Ones)

5 MIKE OLDFIELD © Tubwior Balls (From Tubvlor Bedly

Call Naumann or Plen at Virgin
for your very ewn copy

(213) 278-1181.
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©1987 Virgin Records America
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WALT LOVE

AWARDS AND SCHOLARSHIPS

Black Music

Month

In Michigan
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