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BROADCASTERS HOPE
FOR FAIRNESS VETO

Foliowing the House's overwhelming vote
for the Fairness Doctrine bil,
broadcasters mount a campaign to
influence a White House veto — but the

White House isn't committing.
Page 8
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FULLTIME NEWS PERSONNEL
WAY DOWN

Two thousand fulitime radio news
positions have been eliminated in the last
year, only partially compensated by the
addition of 700 parttime jobs, according
to RTNDA statistics. That's 17% of all

fulltime gigs slashed.
Page 8

ATTRACTING CUME
TO YOUR STATION

Suggestions from programming and
research experts on the best ways to
entice new listeners to sample the
station.

Page 46

THE R&R INTERVIEW:
PACIFICA’S DAVID
SALNIKER

The embattled chain’s Exec.
Director talks about Pacifica’s fight
with the FCC over indecency,
asking for clarification, decrying
censorship, and suggesting the
Commission may be “out to lunch.”
Plus, FCC's McKinney appears to
backpedal a bit.

Page 24, 28

RADIO IMMUNE FROM OTHER
MEDIA’S ILLS

Allen Klein points out that the
communications media's biggest enemy
is time — people don’'t have enough time
to spend with all the competing media.
But he contends radio isn't affected by
this threat, because it's the only medium
that allows users to do something else
simultaneously.

Page 30

BLACK MUSIC MONTH

THE URBAN/CLUB
CONNECTION

in the second of Walt Love’s four-part
Black Music Month series, radio
personalities who also DJ at clubs or
fashion club mixes explain how working
both sides keeps them close to the
puisebeat of new music.

Page 54
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RADIO & RECORDS

Keith Naftaly has been pro-
moted to PD at Century’s
KMEL/San Francisco. He re-
places Lee Michaels, who re-
turned to Chicago as PD of Son-
derling’s Urban Contemporary
WBMX.

VP/GM Paulette Williams
told R&R, “No one knows
KMEL, or the music of San
Francisco, better than Keith.
Keith is a PD of the '%0s and a
real star in his own right. He’ll
be looking for his own replace-
ment as MD, and who better (to
do that) than the number one
MD in America.”

WXRK Goes Classic Rock

As had been widely rumored
Infinity AOR WXRK
(K-Rock)/New York switched
to Classic Rock last Friday
(6/5) at 6pm. It joins sister
WYSP/Philadelphia in sporting
Howard Stern in the morning
and Classic Rock the rest of the
day. Also like WYSP, it'll be
consulted by CR architect Fred
Jacobs, whose format is now
running in all of the top five
markets except San Francisco,
the only top 10 market without &

Classic Rock or Classic Hits
outlet.

WXRK, which was WKTU in
its Disco and CHR incarnations,
went AOR in July 1985, adding
Stern that November. While
capturing huge morning num-
bers, it’s consistently trailed
rival AOR WNEW-FM after
10am by a considerable margin.
A recent Arbitrend had WNEW-
FM at 36 and WXRK at 2.6
overall.

PD Pat Evans and VP/GM

~;

calls it, ""Rock Stock,"”

1991.

ROCK ANDROLL
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CLEVELAND RADIO SELLS ROCK STOCK — Virtually all of
Cleveland radio was on hand last Friday at noon in Public Square to
gather contributions from the public for the Rock And Roll Hall Of
Fame. The goal is to collect 10% of $2.6 million by Labor Day
toward the total construction cost of $26 million.

Stations sold Founders' Club Certificates (pictured) or as WMMS
for $1& for students, $25 for individuals,
$50 for families, $100 for gold, $250 platinum, and $500 for a
multi-platinum certificate. Contributors’ names will be placed in a
computer for permanent on-screen display when the Hall opens in

WMMS OM Kid Leo said over 5000 turned out to sign up for Rock
Stock, with more than $30,000 collected during the two-hour
event. Leo added, “The way we're gonna campaign will make Jim &
Tammy Faye Bakker look like second-rate carnival barkers."”
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THE GREAT OUTDOORS

Tom Chiusano see the move as
an adjustment, rather than a
format change. “We felt we
needed a clear marketing posi-
tion, and decided to take advan-
tage of what we’d been basing
our library on already,” says
Evans. “We’ve used the word
‘classic’ twice an hour since the
day we signed on.”

Chiusano added, “We've al-
ways been a classic station.
When we came on the air, I did
editorials asking people to let us
know their three favorite
‘K-Rock Classics.” This just
clarifies our musical direction.”

With a slogan of ‘New York’s
Classic Rock ‘n’ Roll Radio,’
WXRK will continue to play
some currents by established
artists, though it’s dropped
weekend programs such as
“Power Cuts,” “Heavy Metal
From Hell,” “Virgin Vinyl,”
and “Top 10 At 10” that empha-
size current music. New York
AOR vet Vin Scelsa retains his
eclectic Sunday morning show.

To kick off the new approach,
K-Rock is running the syndi-
cated “Drives Me Nuts” TV
spot used by many Classic Rock
stations. Other than Assistant
PD Bob Kranes’s previously-
announced move to PolyGram
as an A&R Manager, no staff
changes have occurred.

Naftaly Elevated To
KMEL Programmer

JUNE 12, 1987

Keith Naftaly
Naftaly, 24, was MD at cross-
town KFRC prior to his three
years as KMEL MD. He told
R&R, “KMEL is on a roll right
now. The station is overflowing
with unbelievable talent and
positive energy.”
When asked about new direct
NAFTALY/See Page 26

Gorman
VP At
Capitol

Tom Gorman

Capitol Director/National
Promotion Tom Gorman has
advanced to VP/Pop Promo-
tion. He’s been with the label
five years.

Gorman is now responsible
for all phases of Capitol CHR
promotion, with regional and lo-
cal field staff reporting to him.

VP/Promotion John Fagot
said, “It was a pleasure to find
someone of Tom’s caliber upon
my arrival at the new Capitol

GORMAN/See Page 26

Cox Ups Mouse To
Broadcasting President

Cox Enterprises veteran Stan
Mouse has been promoted to
President of the company’s
Broadcasting Division, a posi-
tion he once held in the late "70s.
Mouse replaces Walter Liss,

who left in January to become

VP/GM at WABC-TV/New
York.

Cox President James Kenne-
dy commented, ‘“We have been
privileged to have Stan’s talents
for 42 years. He has served at
the highest level of manage-
ment at our television and radio

stations, as well as with our
division.”

Mouse will oversee the com-
pany’s five AM, six FM, and
eight TV stations; the rep firm
TeleRep; and the Landsburg
Co., a TV program supplier. He
had been supervising the five
network-affiliated TV stations
as well as serving as President
of Cox’s WHIO-AM-FM-TV/
Dayton.

Mouse was originally named
President of the Broadcasting

MOUSE/See Page 26
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“You never know if it will last forever. ..
You can only try to keep it new.”

STILL A THRILL

Jody’s first single reached
the top of the CHR and
Black/Urban charts
Now, “Still A Thrill,”
the new release from

the Gold Album
CHR: FIRST WEEK 27/23 URBAN CONTEMPORARY: Q

Direction: Bennett Freed Management
Produced by Andre Cymone & David Z.

© 1987 MCA Records, Inc.

MCA R=CORDS




EXITS WWSW AFTER TEN YEARS

Crowe Lands WYAY
Programmer’s Post

WWSW/Pittsburgh PD Herb
Crowe has been named OM for
Country outlet WYAY/Atlanta.
Crowe, who starts July 1, fills the
vacancy created when OM Frank
Ward left a month ago.

Asked about hiring an AC PD,
WYAY VP/GM Bob Green said,
“We interviewed some great peo-
ple from within Country — in-
cluding, ironically, some of the
folks up for the WYNY/New York
PD job. But Herb was the best can-
didate. Having someone in here
with no preconceived notions about
what the format or the music is
supposed to be will open up some
very exciting possibilities.

Steding
VP At
Americom

Bill Steding
KAAM & KZPS/Dallas VP/GM
Bill Steding will leave the Bon-
neville combo to become First VP
at Americom, a Washington, DC-
based radio brokerage and financ-
ing firm. The search for Steding’s
replacement is underway.
Americom President Tom Gam-
mon commented to R&R, “This
may be a trend, as we see the sec-
ond major market radio executive
go into the brokerage business.”
The first was former Doubleday
STEDING/See Page 26

Osborne
New WLLT
Manaer

Deane Osborne

Former WIBA/Madison VP/GM
Deane Osborne is the new GM at
AC-formatted WLLT/Cincinnati.
He replaces Frank Kockritz, who
exited the station.

Osborne told R&R, “Jay Hoker
(President of WLLT owner Hoker
Broadcasting Co.) is a real positive
people-oriented broadcaster, and
this is an exciting company. While
our station isn’t number one, we're
not on the bottom of the pile, either.
There’s a lot of potential here.”

OSBORNE/See Page 26

“Herb’s an extremely talented,
‘people-person’ guy who has a
great background with the Re-
search Group, our music system.”

Crowe was unavailable for com-
ment at presstime. He spent the
last ten years at WWSW in a varie-
ty of capacities, the last four years
as PD, and through a variety of for-
mats.

WWRC Drops
Big Band
For All-Talk

Greater Media’s WWRC/Wash-
ington, formerly NBC all-Talk
WRC, is switching back to Talk
after nearly three years as Big
Band/Nostalgia. Rick Sklar will
consult, and is currently searching
nationwide for personalities. The
scheduled launch date is August 3.

WWRC & WGAY VP/GM Ted
Dorf told R&R, ‘‘Since Greater Me-
dia acquired this station, we’ve of-
fered listeners music during the
day and NBC’s Talknet (held over
from the previous operation) from
7pm-5am. WWRC's audience share
has been the largest thus far during
the rated period of talk programm-
ing. It’s obvious that Washington
needs and wants a first-class, full-
time Talk station, and we aim to
provide it. We’ve hired one of our
industry’s outstanding program-
mers to assist in assembling a top
lineup of talk talent.”

WWRC/See Page 26

Mackowycz
PD At Q107
e

L8 8

Bob Mackowycz

Ten-year CILQ (Q107)/Toronto
staffer Bob Mackowycz has been
named PD of the Westcom Radio
Group AOR. He’ll fill the program-
ming shoes of Gary Slaight, who’s
leaving his VP/GM & PD post to
become President of Standard Ra-
dio’s Broadcasting Division.

Don Shafer, appointed Q107’s
VP/GM last week, commented,
“He’s the popular choice, referred
by Gary. He’ll keep the momentum
going with as little disruption as
possible. He’s well-liked, a team
leader, and knows all the secrets of
the station.”

The only original staffer left at
Q107, Mackowycz has been Asst.
PD for the last four years and serv-
ed as MD the previous two. Prior to
Q107, his only radio job, Macko-
wycz lectured on 19th century Eng-
lish literature at Toronto Universi-

Mackowycz told R&R, “The sta-
tion is clearly positioned in the
market — ask anyone in Toronto to

MACKOWYCZ/See Page 26

Bruce Hlerg

RETAINS WUSL

GM DUTIES
Holberg

Tak Radio
President

Bruce Holberg, who was Presi-
dent/GM of WFIL & WUSL/Phila-
delphia since 1982, has been named
Radio Group President at new
WUSL owner Tak Communica-
tions, Inc. He retains GM duties at
WUSL.

“This advancement takes me to
the next plateau in my career,”
Holberg said. “Sharad Tak, our
President and CEOQ, is as aggres-
sive a broadcaster as I’ve seen. I'm
looking forward to great growth
and excitement over the coming
years.”

Tak commented, “Bruce is a
proven winner. He took WUSL
from the bottom and made it a
bona fide success, both financially
and in building ratings. Utilizing
those talents in the stations we ac-
quire will be very important to the
growth of Tak Communications.”

In addition to WUSL, Tak Com-
munications owns WKIO/Cham-
pagne, IL and five television sta-
tions.

Miller Transfers
To WQYK PD

WJJID/Chicago PD Jay Miller
has transferred to Infinity’s Tam-
pa Country outlet, WQYK, as PD,
replacing the exiting Bill Jenkins.

WQYK GM Charlie Ochs, who
recently joined the station from In-
finity’s WBMW/Washington, DC,
told R&R, “Jay’'s knowledge of the
market is a huge plus, especially
with me coming in from out of
town. Another plus is he knows In-
finity and its systems. But those
are all minor points compared to
his programming savvy.”

Miller said, “It’s so great to be
able to grow within the company
you want to be with. Charlie’s done
great things in the format, and our
complementary backgrounds
make the move very natural.”

Commenting on his initial foray
into Country, Miller said, “I listen
to Country and love the music. I've
wanted tc get into it on the radio
side for a long time.” Said GM
Ochs, “Jay has been successful in
adult radio; I’ve been around the
Country block a few times (KIKK/
Houston PD, KJJJ/Phoenix GM,
and KCBQ/San Diego GM). We'll
be a great team.”

Miller worked at Taft’'s WDAE/
Tampa from 19791984, starting as a
jock and later becoming the PD of
Taft's syndicated MOR/Nostalgia
format, Prime Time. He joined
WJJD in 1984 as PD.

MILLER/See Page 26
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BOSTON’S CONGESTED Au

Six AC stations, many of them institu
the market, battle for a chunk of the Bos
adult audience. This week, the four FM
combatants are profiled; next week, the AM
giants.

Page 57

THE JIM & TAMMY BAKKER
SONGBOOK

AOR stations create merciless parodies
exploiting the PTL leaders’ plight, and R&R is
there to quote ’em.

Page 51
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AGAIN

- IN KANSAS CITY

WOMEN 35-44

66

ADULTS 25-54

WINTER 87
FALL 86

SUMMER 86

Source: Summer, Fall 1986, Winter 1987 Arbitron shares, Monday-Sunday 6am-midnight

Satellite Music Network's Pure Gold is shining brighter than
ever on KZZC-FMin Kansas City! The Fall Arbitron was
great...and the Winter book is even better.

KZZC-FM continued to climb in adults 35-44, increasing
again in the Winter book to a 7.4, from the Fall book’s 6.5,
Adults 25-54 kept up the pace from a 3.7 to a 4.4, and women
35-44 surged from a 3.7 to a 6.6. Men 35-54 climbed from a
6.1toa7.0.

Pure Gold Is now the oldies format of choice for 81 radio
stations nationwide. And those are real stations, real
markets, real people...not a round-number sales pitch. Your
fellow broadcasters in 81 markets have listened to Pure Gold,
evaluated it, compared it, and chosen it as the best oldies

ADULTS 35-44

7.4

MEN 35-64

7.0

format in the business...a real oldies format, and not a
warmed-over A/C.

Oniy Pure Gold's research selects the oldies your audience
really wants to listen to. Only Pure Gold has lively, cheerful
personalities like Chuck Stevens, Gary Hamilton, Chaz
Kelley, Doc Morgan, John Michaels, and John McCarty. And
only Pure Gold makes every weekend a gold mine for local
revenues, with theme and artist specials...even national all-
request weekends with "800" number for your audience to
call toll free!

You may still be able to get Pure Gold in your market! Call toll
free, 1-800-527-4892, and talk to Bob Bruton or Charlie
Strickland. In Texas, call 1-214-991-9200.

Pure Gold is one of seven winning radio formats distributed by Satellite Music Network

WwWWwWwW.americanradiohistorv.com
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Reggie Blackwell
Blackwell

Now PD
At WKZL

Nationwide’s WKZL/Winston-
Salem has promoted recently ar-
rived afternoon drive personality
Reggie Blackwell to PD. He fills a
position left open by Harry Lyles
since the beginning of the year,
when Lyles became PD at WNCX/
Cleveland.

WKZL. GM Dan Morris com-
mented, ‘“Reggie brings superior
programming knowledge to us
from a variety of markets. His peo-
ple skills are excellent, and the
staff has shown instant enthusiasm
for Reggie’s leadership.”

Blackwell, who’s programmed
WROQ/Charlotte, KOPA/Phoenix,
and WAIV/Jacksonville, told R&R,
“WKZL has a bunch of great peo-
ple on staff. One of my greatest
concerns was to align myself with
a situation where I could find quali-
ty broadcasters who wanted to
work hard and win.”

Dispelling format change rum-
ors, Blackwell stated, “WKZL will
remain with CHR. It works well for
us. We're just a tenth of a point
behind WKSI without having had a
PD in place for months. Now that
things are in place, we’ll really get
things moving this summer.”
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SEXUAL ASSAULT COUNTS DROPPED

Wall, Wife Plead Guilty
On Sex Abuse Charges

Former WGCI/Chicago morning
drive jock Bob Wall (real name
Robert Harrison) and his wife
Deborah have pleaded guilty in the
aggravated criminal sexual abuse
of a 15year-old babysitter. In
return, prosecutors have dropped
more serious charges of ‘“ag-
gravated criminal sexual assault”
and “unlawful restraint.”

Since last week’s hearing (64),
the Harrisons have been free on
$90,000 bond pending sentencing on
July 20; the pair could serve three
to seven years each in prison. I-
linois Asst. State’s Attorney Steve
White told reporters, ‘“They have
admitted their conduct was

Crawford

Returns As
Nashville PD
At WLAC-FM

Jack Crawford, longtime WKDF
PD, returns to the Nashville pro-
gramming wars after a nine-year
absence as PD at Price Communi-
cations’ WLAC-FM. He replaces
Dave Nichols, who recently left the
AC station.

Crawford gained national promi-
nence at AOR WKDF in the mid-
’70s, joining Drake Chenault in 1978
as National Programming Consul-
tant. He’s spent the past five and a
half years as a Senior Vice Presi-
dent for a Nashville-based re-
search and consultation firm.

Crawford told R&R, “It’s great
to be back at a radio station.”
Referring to pending owner Fair-
field, he added, ‘“This is the kind of
company I want to work for. I feel
very strongly they’ll do the same
thing here that they did in Dallas
(KVIL) and Indianapolis (WIBC)
building market-dominant sta-
tions.”

Crawford arrives at WLAC-FM
in the midst of a major promotion,
in which one person will win a new
car (valued in the $20,000 range)
and $106,000. In the winter Ar-
bitron, the station had a 7.9 share
12+, placing fourth in the market
with a comfortable 4.2 lead over its
closest AC challenger, WTMG.

Rizzo Heads

Arista AC
Promotion

Mark Rizzo has joined Arista as
National Manager/AC Promotion.
He’s been with artist management
firm Stiletto for the past two years,
and previously worked at A&M.

Sr. Director/Top 40 Promotion
Rick Bisceglia said, “In terms of
music and promotion, Arista has
always been strongly committed to
AC radio. Mark’s approach will
maintain that tradition, and I'm
pleased he’s picked up what we're
all about so quickly.”

Rizzo commented, “My artist
management and label back-
ground has given me a good feel for
AC radio, and I look forward to put-
ting that experience to work for
Arista.”

criminal. The range of their possi-
ble sentence is somewhat reduced,
but I am satisfied with the disposi-
tion of the case.” White also said
discussions with the sitter’s family
had been behind the decision to
drop some of the charges.

The Harrisons turned themselves
in to Naperville, IL police last Oc-
tober. They were indicted by a
grand jury last December and ac-
cused of having sex with the
15-year-old girl on two occasions,
as well as providing her with LSD
and the drug “Ecstasy.” Harrison
was immediately removed from
the air at WGCI once the charges
were revealed. Several days later,
management attempted to return
him to morning drive; the move
lasted one day before community
pressure forced him to be pulled off
again. The couple now resides in
the Tampa area.

Hartenbaum,
Schoenfeld
Form Network
Rep Firm

Two former Westwood One/Mu-
tual sales executives have left that
company to form MediaAmerica,
which will represent independent
program suppliers in need of a
sales arm.

Principals are Ron Hartenbaum,
who spent nearly seven years at
WW1, most recently as VP and Di-
rector/Sales; and Gary Schoen-
feld, who was VP and one of two
Eastern Sales Managers.

Hartenbaum commented, “West-
wood One is a magnificent com-
pany, but Gary and I wanted the
opportunity to develop and operate
our own firm.”

Said Schoenfeld, “We will be a
multi-tiered sales organization
working with the highest-echelon
program suppliers. Not only will
we handle sales, but also billing,
merchandising, market research
and proof-of-performance.”

MediaAmerica is located at 575
Madison Avenue, New York; (212)
605-05(04.

Bramnick
GSM At
KNBR

David Bramnick has been upped
to GSM at NBC’s KNBR/San Fran-
cisco, where he was Sales Manager
for the past four years.

KNBR VP/GM William Dwyer
commented, “David Bramnick has
been here for four-and-a-half
years, and is well versed and well
experienced. I couldn’t have a bet-
ter back-up than him, and we'’re
very fortunate to have him
around.”

Bramnick joined KNBR in 1982
as an AE after two years with
RKO's KFRC, before which he was
GSM at Metromedia’s KSAN.

www.americanradiohistorv com

A&M YES Campaign Underway

A&M’s YES (Youth Entertainment Summer) program, designed to give 50
students in four cities summer jobs at the label and other related companies, is
underway. Karen Kennedy, a 12-year veteran of job counseling/placement, has
been named Project Administrator, and began, along with A&M executives and
outside employers, interviewing students last week. Pictured (I-r) are applicant
Kerry Hardey and A&M President Gil Friesen.

Carls Programs KMBZ

KRMG/Tulsa PD Kelly Carls is
the new Director Of News & Pro-
gramming at Bonneville’s Kansas
City News/Talk outlet, KMBZ.
Carls, earlier OM of KWTO/
Springfield, is credited with
KRMG’s ratings rise to number
one in Tulsa, the market’s first N/T
to do so.

He told R&R, “I'm particularly
excited to be working for a stable,
committed company like Bonne-
ville. The Kansas City market is a
good one, and I’'m looking forward
to giving KMBZ one of its best
years ever.”

KMBZ'’s ratings soared to a 9.7 in
spring ‘86, dropping to a 4.5 this
past winter, parallel to its winter
’86 share of 4.6. Carls accredited
the gain to Royals listenership, and
maintains that the station is as
strong as ever,

“T'll need to further assess both
market and station, but I already
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Kelly Carls

know that I've got a very intelli-
gent GM in Lynn McFadden, and
we'll do our best to promote the
station to its fullest,” he said.

Carls replaces Andy Ludlum,
who left to program KIRO/Seattle.
No replacement will be named at
KRMG until, pending FCC approv-
al, Newcity takes over in July.
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Hipsway The Hip Way For Columbia

Hipsway was joined by a complement of Columbia execs following a Ritz/New York show. Pictured (I-r front) are label’s Burt
Baumgartner, Sr. VP Bob Sherwood, CBS Records Division President Al Teller, Columbia VP Marc Benesch (kneeling),
label’s Jim Del Balzo, KPM Management's David Passick, and Columbia's Linda Kirishjian; (I-r rear) VP Jack Rovner, group’s
Grahame “Skin” Skinner, Pim Jones, Harry Travers, and Gary Houston, Columbia’s Jerry Lembo, Sr. VP Mickey Eichner, VP
Paul Rappaport, and Peter Fletcher.

1-800-952-1986
Ask for Mike Henry

th
beset.

I

URRBEY
ESEARCH

i)

Demand

“I've been privy to research projects from most of your
competitors. Without a doubt the project you did for us is the
most thorough and readily understandable that I've seen. I look
forward to a long association with Surrey.”

Ed Levine

Operations Manager
WTRY/WPYX, Albany, NY

Roger Wimmer, PhD/President

Chris Porter/Vice President

Mike Henry/Director of Marketing

Fran Judd/Research Analyst

WWWwW americanradiohistorv com

Schulman Heads New
Atlantic Creative Unit

o

Atlantic has reorganized five de-
partments into a Creative Market-
ing Services unit, headed up by 19-
year label executive Mark Schul-
man.

Schulman, who’s been VP/Ad-
vertising & Video since 1984, has
been appointed VP/Creative Mar-
keting Services. The new structure
brings together under one umbrel-
la Atlantic’s advertising, merchan-
dising, video, graphics, and pack-
aging/pre-production depart-
ments.

Schulman said, “I've been in-
volved in most of these areas
throughout my 19 years at Atlantic,
and I think it’s fair to say some
communication and focus has been
missing. Now we're going to be
able to do things with one goal in
mind, as opposed to five separate
areas doing their own thing.”

Under the new organization, ad-
vertising and video will continue to
be overseen directly by Schulman,
while the following department
heads will report to him: VP & Cre-
ative Director/Graphics Bob Def-
rin, VP/Packaging & Pre-Produc-

Mark Schulman
tion Arline Gidion, and Director/
Merchandising Jim Gallo.

Atlantic VP/GM Dave Glew
commented, *“We have formalized
the critical links between five de-
partments which together form the
backbone of Atlantic’s image in the
marketplace. In the music industry
of the 1980s, more than ever before,
it’s crucial that all these elements
be closely integrated for maximum
artist impact and development.”

CHANGE FROM COUNTRY COMING

Loughman Transfers
To GM At KBRQ

KXRX/Seattle National Sales
Manager Marty Loughman will be
transferring to Shamrock’s newly
acquired KBRQ-AM & FM/Denver
as GM when the company takes
over July 1. He replaces Frank
Gunn, who will remain with Great
Empire, transferring to KWKH/
Shreveport in an as-yet-unnamed
capacity.

Loughman told R&R that a for-
mat and call-letter change for the
Country combo will be announced
in about ten days. Said Loughman,
“We're evaluating the oppor-
tunities in this very competitive
market. We want this to be a ‘Den-
ver’ radio station. We’re not just

LETTER

Fowler:
Freedom
Works Better

Than FCC
Controls

Dear R&R:

Government service was re-
warding. If 1 have stood for any-
thing, it was the belief that the
magic of radio and the miracle of
television were not combined in a
box of transistors and wires. No,
the magic and miracle are in the
minds of free men and women, not
the government. R&R has con-
sistently reflected this view that
freedom not only works, it works
better than FCC controls.

Mark Fowler
Sr. Communications Counsel
Latham & Watkins

going to take another format that’s
done well in our other markets and
lay down that matrix here.”
Loughman was VP of Bingham
Broadcasting from 1981-84 and
became KHIT/Seattle Station
Manager when it was purchased
by Gannett in 1984. He joined
KXRX as NSM last December.

Cutler Starts
Programming
Network

Independent radio producer Cut-
ler Productions will now distribute
its own programming via a new
division called the Special Pro-
gramming Network.

President Ron Cutler affirmed
that shows he currently produces
for other networks, including
“Cruisin’ America” and “On The
Move” for CBS, “Party America”
for ABC, and “Musical”’ for West-
wood One, will continue with those
nets. Another show, “That’s Love,”
currently produced for Westwood
One, will revert to Cutler’s network
in July.

Said Cutler, “As good as the oth-
er networks are, they are only able
to accommodate so much new ma-
terial. In the past, if we were in
love with an idea but couldn’t sell it
to a network, it never saw the light
of day. With our own network we
can be sure all our best ideas get a
chance.”

Cutler expects to start three new
shows by next January, and plans
to open New York and Chicago
sales offices by fall. He also an-
nounced the appointment of Bob
Steinberg as head of station rela-
tions.




Celebrate this July 4th weekend with 20 hours of explosive rock ‘n’ roll. From the early days of Bill Haley,
Little Richard and The Beatles right on through to today’s superstars, Rock Of Your Life
pays tribute to 32 years of great music. Rock around the Fourth.
Call (212) 664-5538. Available on disc for broadcast.
Produced exclusively for NBC Radio Entertainment by Denny Somach Productions.

JULY 4TH WEEKEND.. THE ROCK ‘N’ ROLL OF YESTERDAY TODAY & TOMORROW,.
NBC RADIO
S R A eNT

America’s Music Network

Www.americanradiohistorv.com
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WASHINGTON REPORT

WHITE HOUSE NONCOMMITTAL

PAT CLAWSON

Broadcasters Lobby Reagan To Veto Fairness Bill

Washington-based broadcast lobbyists are mounting a
last-minute campaign to persuade President Reagan to
turn thumbs down on legislation that makes the Fairness

Doctrine part of federal law.

Following last week’s sweeping
302-102 vote by the House in favor
of H.R. 1934, the Fairness in Broad-
casting Act of 1987, the White
House issued a statement that was
critical of the Congressional action
but noncommittal about a Presi-
dential veto.

Reagan said the administration
opposes enactment of the bill “be-
cause the Fairness Doctrine (1) is
unnecessary, especially in light of
the dramatic increase in the num-
ber of broadcasting information
sources in recent years, (2) would
actually inhijbit the free and open
discussion of controversial issues,
and (3) may violate important
First Amendment principles by in-
appropriately restricting the jour-
nalistic freedoms of broadcast-
ers.”

White House Fears
Veto Override

White House officials reportedly
are concerned that a Presidential
veto of the bill would be overturned
in Congress. At a May 29 meeting
with broadcasters, Fairness Doc-
trine opponent Sen. Robert Pack-
wood (R-OR) said he believes a
veto could be sustained in the Sen-
ate. RTNDA President Ernie
Schultz says his group, the Na-
tional Association of Broadcasters,
and other groups plan to meet with
Packwood later this week to pin

‘‘Government second-
guessing of the content
of news and public
affairs programming is
unconstitutional.”’
—Eddie Fritts

down lobbying efforts for Senate
support of the veto.

“The battle is not over yet,”
Schultz said. “‘Senator Packwood is
polling the Senate now to get those
people who voted with him against
the bill, as well as those who did not
vote, to agree to sustain a veto.”

Included on that list are: Nancy
Kassebaum (R-KS); John Stennis
(D-MS) ; Rudy Boschwitz (R-MN);
Howell Heflin (D-AL) ; Christopher
Bond (R-MO); David Karnes
(R-NE); and Max Baucus (D-MT).
Also listed are Joseph Biden
(D-DE), Alan Cranston (D-CA),
and Patrick Leahy (D-VT), all of
whom abstained.

NAB President Eddie Fritts
commented after the vote that
“government second-guessing of
the content of news and public af-
fairs programming is unconstitu-
tional,” and said the association

NAB, RAB Team
For Radio Futures

The Radio Futures Committee is NAB and RAB’s
newly appointed team charged with conducting a new ra-
dio marketing campaign. Raising the public’s conscious-
ness on radio’s role in their lives is the stated objective of
the associations’ united effort.

‘““‘Radio plays an important daily
role in the lives of Americans. This
all-industry campaign will remind
Americans not to take for granted
radio’s power to inform, motivate,
and sell,”’ commented RAB Presi-
dent and CEO William L. Stakelin.

Committee members named last
week are: NAB Radio Board
Chairman Bev Brown, KGAS/
Carthage, TX and RAB Finance
Chairman Steven Berger, Nation-
wide Communications, Co-Chair-
men; Carl Brazell, Metropolitan
Broadcasting; Robert Fox, KVEN
& KHAY/Ventura, CA; Ellen Hul-
leberg, McGavren Guild; Jerry
Lee, WEAZ-FM/Philadelphia;
Glenn Mahone, WPLZ-AM & FM/
Petersburg, VA; Michael Oster-
hout, Edens Broadcasting, Tampa,
FL; Cary Simpson, WTRN/Ty-
rone, PA; Jeff Smulyan, Emmis
Broadcasting; Nick Verbitsky,
United Stations Radio Networks;
and Bayard Walters, Cromwell
Group, Nashville, TN.

Bev Brown

would challenge the codified doc-
trine’s constitutionality in court.
Meanwhile, the US Supreme Court
ruled Monday (6/8) that teletext is
not subject to Fairness Doctrine re-
quirements. In its decision, the
Court let stand the FCC’s 1983
‘“open regulatory approach” to-
ward the electronic newspaper
technology. The case was brought
by the Telecommunications Re-
search Action Center and Media
Access Project, which said it “‘crip-
ples Congress’s attempt to pre-
serve the public’s interest in the
use of the airwaves for broadcast-
ing.” Reagan administration law-
yers urged the justices to reject the
appeal, saying teletext “is still in
its infancy.”

Bill To Exclude Radio

Also Defeated

Wednesday’s vote followed an
extended debate in which com-
ments mostly supporting the Fair-
ness in Broadcasting Act of 1987
were heard from about two dozen
members of Congress. An amend-
ment to the bill proposing that
radio be excluded from Fairness
Doctrine requirements was also
defeated 333 to 71.

Passage of the codification bill
signals what could be the first of
additional “reregulatory” moves

on the part of Edward Markey
(D-MA), new Chairman of the
House Telecommunications Sub-
committee. ‘“The Fairness Doc-
trine does not serve to censor
broadcasters. It does, however,
prevent broadcasters from censor-
ing the rest of us — those of us who
don’t have broadcast licenses,”
said Markey in opening the debate.

““The Fairness Doctrine
does not serve to

censor broadcasters.’’
—Edward Markey

Most members of the House did
not seem to see the specter of
government control over the air-
waves identified by opponents to
the bill. Rep. Matthew Rinaldo
(R-NJ) called the Doctrine “not an
overly burdensome restriction im-
posed by the Government,” con-
curring with other supporters such
as Mickey Leland (D-TX), who
called it “nothing more than a re-
statement of basic journalistic
ethics.”

“Without the Fairness Doctrine,

broadcasters might not be willing
to report news or air views con-
trary to their economic interests —
the parent company, a large adver-
tiser, and so forth,” said Michael
Synar (D-OK). Also mentioned in
support of the bill was the repeal of
public interest programming rules
and other broad deregulatory mea-
sures already passed during the
Fowler years.

Although a supporter of the bill,
Rep. William Green (R-NY) pro-
posed that the Fairness in Broad-
casting Act of 1987 only apply to tel-
evision. “Radio outlets are suffi-
ciently numerous that radio has
graduated to full First Amendment
status,” Green commented. How-
ever, radio’s greater exclusivity in
smaller markets was noted later as
the House prepared to vote on the
amendment. The spectrum scarci-
ty argued by bill proponents also
outweighed doctrine foes’ state-
ments that station proliferation has
ensured viewpoint diversity.

In closing comments of the de-
bate, bill coauthor Rep. John Din-
gell (D-MI) pointed to the escala-
tion of station prices increasing the
necessity for public access to the
airwaves. “We are talking about
right to full access to the airwaves.
They got their access and they are
making a lot of money with them.”

NEWS BRIEFS

RTNDA Survey Shows

More News Parttimers

Radio news is definitely in the
dumpers these days, according to a
new RTNDA survey. Radio stations
slashed 2000 fulltime news positions
last year, and added only 700 parttime
slots, for a net loss of 1300 people.
The study of 362 stations estimates
11,600 fulltime and 8200 parttime
newspersons were employed nation-
wide. The biggest cuts came in the big-
gest markets, where stations more
easily can afford news operations. Ma-
jor market stations dropped the most
fulltime positions, from 2.7 news em-
ployees in 1985 to 1.4 last year. Small
market radio news staffs remained at
roughly one fulltime and one parttime
person. Radio news director turnover
also was up last year, with job tenure
averaging 19 months, one month less
than the previous year.

Radio Moscow

Interference Continues

If you haven't gotten your dose of
Russian propaganda lately, you'll have
plenty of chances in the future. The
FCC says it can't do anything about the
300kw Radio Moscow broadcasts
from Cuba which began interfering with
Florida stations on the 1040 kHz band
on May 23. Despite complaints by US
Information Agency boss Charles
Wick in meetings with the Soviets this
week, the broadcasts are continuing
with no end in sight. Both the US and
Cuba claim the 1040 kHz band, and
the beef will have to be settled by the
International Telecommunications

Union. Formal complaints from stations
WYFX/Boynton Beach, FL and
WHBO/Pinellas Park, FL have been fil-
ed with the Commission.

Daschle: Political
Advertising Costs Too
High

South Dakota broadcasters got an
earful last week from Sen. Tom
Daschle (D-SD), who criticized the
high cost of political advertising. In re-
marks to the state Broadcasters Asso-
ciation, the politician said he spent
$3.3 million or $22 per vote in his cam-
paign last November. Much of that
money was poured into broadcast ad-
vertising. “You sold us the advertising
all of us wanted and far more than your
viewers and listeners wanted,” he jok-
ed. Daschle said he disagrees with ef-
forts in Congress to mandate curbs on
broadcast advertising costs, but insist-
ed the nation must do something to halt
the rising cost of political campaigns.

NPR Celebrates Gala,

Bob Edwards Milestone

At $250 per head, it had better be
special. National Public Radio (NPR)
says it's throwing an unprecedented
celebrity-studded fund-raising gala
June 10 at Venice, CA’'s famous 72
Market Street Oyster Bar and Grill. It's
part of an $8 million “Fanfare” Cam-
paign for the Arts fund drive. Among
those scheduled to show up are
Dudley Moore, Linda Ronstadt, Sid
Caesar, Tracey Ullman, and more than
20 other stars. Meanwhile, not quite as
glamorous but more informative, the
2000th broadcast of NPR's “Morning

Bob Edwards

Edition” takes place June 12. The
award-winning newsmagazine program
has been hosted by Bob Edwards
since its debut in 1979.

CPB Board Nominees
Confirmed

Four new directors have jumped into
the public broadcasting stew in the
wake of Senate confirmations last
week. Legislators unanimously approv-
ed President Reagan's nominees for
the Corporation for Public Broad-
casting's board of directors. They are:
William Lee Hanley Jr. (former CPB
board chairman whose term expired
March 26), CEO of New York City's
merchant banking firm Hanley Com-
pany, Inc.; Archie Purvis, Sr. VP, ABC
Distribution in Woodland Hills, CA;
Sheila Tate, former press secretary to
First Lady Nancy Reagan; and Mar-
shall Turner, KQED-FM & TV/San
Franclsco Chairman. Two of CPB'’s ten
board seats remain to be filled.
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RADIO BUSINESS

TRANSACTIONS

$15 Million Buying JAG For
Wilks/Schwartz

New AM For WQXI; KVOO Adds FM; WCZY Spins Off AM

GROUP SALE:
JAG COMMUNICATIONS

STATIONS

PRICE: $15,390,000

BUYER: Wilks/Schwartz Broadcast-
ing, headed by Mike Schwartz and
Don Wilks. They also own WFBL &
WKFM/Syracuse, NY; WEEX &
WQQQ/Easton, PA; and WMLO/
Sarasota, FL. They recently pur-
chased WHYN & WHFM/Springfield,
MA.

SELLER: JAG Communications,
headed by John Gambling and Mor-
ton Hamburg. They also own WLIF/
Baltimore and WFOG/Suffolk (Nor-
folk), VA.

BROKER: Tom Gammon of Americom
Radio Brokers.

WKLW/PROVIDENCE, RI
DIAL POSITION: 101.5 MHz
POWER: 50 kw at 500 feet
FORMAT: AC

WROW-AM & FM/

ALBANY, NY

DIAL POSITION: 590 kHz; 95.5 MHz
POWER: 5 kw days/1 kw nights; 8.3
kw at 1020 feet

FORMAT: AC

Alabama

WLSQ & WREZ/

MONTGOMERY
PRICE: $2.1 million
BUYER: U.S. Broadcasting Ltd., head-

ed by President Don McCoy and VP
Doug Grimm. They also own WJYR/
Myrtle Beach, SC, and are buying
WDEN-AM & FM/Macon, GA.
SELLER: Brien Broadcasting Co.,
owned by Margaret Brien and Gene
Moorhead.

DIAL POSITION: 950 kHz;
MHz

POWER: 1 kw; 100 kw at 290 feet
FORMAT: AC; Beautiful

BROKER: Stan Raymond & Associ-
ates.

103.3

Arizona

KTTZ/ORACLE

PRICE: $750,000

BUYER: Golden State Broadcasting
Corp., owned by Frank Cihak, Patty
Ruiz, Laurie Weisert, and A. Barry
Witz. The company also owns KHYT/
Tucson, AZ.

SELLER: Coronado Broadcast Corp.,
owned by Ted Tucker and Jana
Tucker.

DIAL POSITION: 103.1 MHz
POWER: 580 watts at 610 feet
FORMAT: AC

BROKER: Kalil & Company.
COMMENT: Station assets are being
sold for $750,000. If the FCC ap-
proves pending application for Class
C2 status, the purchase price will in-
crease another $750,000.

Connecticut
WQQW/WATERBURY
PRICE: $1,500,000
BUYER: The Taft Group Inc., owned

Taft Board Accepts
$1.45 Billion Buyout

Taft Broadcasting Co.'s board of
directors has agreed to sell the firm to
TFBA Limited Partnership, an invest-
ment group led by Cincinnati financier
Carl Lindner Jr., for $1.45 billion.

“We believe this transaction pro-
duces excellent value for all our stock-
holders and we look forward to its con-
summation,” company Chairman
Charles Mechem Jr. said

The investor group includes several
major Taft shareholders, including
Texas financier Robert Bass and
members of the fcunding Taft family
The partnership is headed by FMI
Financial Corp., a 72%-owned sub-
sidiary of Lindner-controlled American
Financial Corp.

Taft shareholders will be offered the

Viacom
Shareholders
Approve Merger

Shareholders of Viacom Interna-
tional Inc. last week approved the
$3.4 bilion merger of the company
with a holding company subsidiary of
National Amusements Inc.

Approval of the merger came after a
New York federal court rejected a
lawsuit brought by Carsey-Werner
Co., the producers of TV's popular
“Cosby Show,” which sought an in-
junction to block the merger. The pro-
ducers feared that monies it is due from
Cosby syndication rights would be us-
ed to liquidate debt from the takeover

option of receiving either $157 in
cash, or $144 in cash along with one
share of FMI Financial Corp. common
stock for each of the 9.2 million out-
standing shares of Taft common stock
The deal is subject to FCC and share-
holder approval, but the buying group
already owns about 42 percent of Taft
common. Taft officials said if the deal
closes after Sept. 30, shareholders will
be entitled to receive 50 cents per
share from October 1 through the clos-
ing date, but not beyond March 31

1988

The US Securities and Exchange
Commission accused Lindner in 1979
of securities fraud violations, but the
complaint was dropped when he
agreed to a consent order and paid
$1.4 million to American Financial. The
FCC later investigated Lindner when
American Financial acquired an interest
in Gannett Corp.

Taft owns.several TV stations and 15
radio stations, including flagships
WKRC & WKRQ/Cincinnati. The com-
pany is expected to change its name
following the takeover. The company’s
cable television holdings and WTVN-
TViColumbus, OH are expected to be
transferred to the Robert M. Bass
Group of Fort Worth, TX. Taft Vice
Chairman Dudley Taft is expected to
form a new company and acquire Taft's
WGPH-TV/Greensboro, NC for about
$47 million. Under a separate deal bet-
ween FMI and Dudley Taft, the Taft
family will obtain the rights to use the
Taft Broadcasting Co. name.

principally by Vinal Duncan, Richard
Barbieri Sr., and John Corpaci.
SELLER: Waterbury Radio Inc., head-
ed by President Marshall Pite.

DIAL PCSITION: 1590 kHz

POWER: 5 kw

FORMAT: AC

Florida

WIIS/IKEY WEST
PRICE: $220,000
BUYER: Holder Communications
Corp., a Tampa-based chain headed
by Harold Holder Sr. Other principals
include Bruce Singleton, Harold
Holder Jr., Frederick W. Lloyd,
Homer Tillery, Joseph E. Sheehan,
and Julian Lifsay. The company also
owns KLCL & KHLA/Lake Charles,
LA; WLOR & WTUF/Thomasville, GA;
and WH3B & WTUN/Selma, AL.
SELLER: John Magliola and Anita
Magliolaz, who are selling their 55%
ownership of Phoenix Radio of
Florida, the licensee of the station.
DIAL POSITION: 107.1 MHz
POWER: 3 kw at 200 feet
FORMAT: CHR

Continued on Page 12

TRANSACTIONS AT A GLANCE

Transactions So Far In 1987:
$1,140,948,918

This Week’s Action: $46,855,000

Deal Of the Week:

JAG Communications Stations $15,390,000
& WKLW/Providence, RI
& WROW-AM & FM/Albany, NY

® WLSQ & WREZ/Montgomery, AL $2.1 million
®KTTZ/Oracle, AZ $750,000

® WQQW/Waterbury, CT $1.5 million

® WIIS/Key West, FL $220,000

® WPDB/Atlanta, GA (CP Sale) $2 million

® WDEN-AM & FM/Macon, GA $6 million

® KWAVlHonolulu, HI No cash consideration
® WVLN & WSEI/Olney, IL $1,120,000

® KFNF/Oberlin, KS $300,000

® WTAG/Worchester, MA $2.8 million

® WCZY-AM/Detroit, Ml $2.75 million
®KODY & KSRZ/North Platte, NE $300,000
® KOLO/Reno, NV $800,000

® WNYQ/Rotterdam, NY $1,250,000

® KCFO-FM/Tulsa, OK $5.2 million

© WWMC/Mifflinburg, PA $225,000
® WGCQ/Parris Island, SC $400,000

® KFMX-AM & FM/Lubbock, TX $950,000
® WFMR/Menominee Falls, Wl $2.8 million

Q. ARE YOU
" INTENSE ?

A.YOU BET! . ...

doesn’t compromise. My image is important.

I win

with it. I buy the Slicker Sticker.

They’'re Intense!

INTENSE BUMPER STICKERS'!
THE SLICKER STICKER!

WWW-.americanradiohistorv.com -

1-800-331-4438

ommunication
raphics Inc

Q Intense Bumper Stickers<?
A. You Bet!

PO BOX 5410  TULSA. OKLAHOMA 74155  (918) 258-6502
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 11

Georgia
WPDB/ATLANTA (CP Sale)
PRICE: $2 million
BUYER: Jefterson-Pilot Communica-
tions, headed by President Wally
Jorgenson. The company also owns
WQXFAM & FM/Atlanta; KSON-AM &
FM/San Diego; KIMN & KYGO/Den-
ver; WNWS & WYLF/Miami; and WBT
& WBCY/Chariotte.
SELLER: Phoenix City Broadcasting
Ltd. of Atlanta, headed by Michael
Hollis. He is the founder of Air Atlanta
inc., an airline that recently filed for
bankruptcy.
DIAL POSITION: 640 kHz
POWER: 50 kw days/1 kw nights
FORMAT: Station is currently under
construction
COMMENT: WQXI-AM/Atlanta pres-
ently operates on 790 kHz, with a day-
time power of 5 kw and nighttime pow-
er of 1 kw. Upon completion of this
sale, WQXI-AM will change frequency
and Jefferson-Pilot will sellits 790 kHz
license.

WDEN-AM & FM/MACON
PRICE: $6 million

BUYER: Magic Broadcasting Corp.,
headed by Douglas Grimm and Don
McCoy. They also own WJYR/Myrtle
Beach, SC and are buying WLSQ &
WREZ/Montgomery, AL.

SELLER: WDEN Communications

Inc., owned by Frank Burg and Thom

Smith.

DIAL POSITION: 1500 kHz; 105.3

MHz

POWER: 1-kw daytimer; 105 kw at

770 feet

FORMAT: Country

BROKER: R.A. Marshall & Co.
Hawaii

KWAI/HONOLULU

PRICE: No cash consideration; repos-

session by previous owner.

BUYER: Radlo Hawali, Inc., owned by

Carolyn Wagenvoord, Alice Wagen-

voord, Barry Wagenvoord, Michael

Wagenvoord, and Sam Wagenvoord.

Barry Wagenvoord is VP of KLAV/Las

Vegas.

SELLER: S. Turner Gates, bankruptcy

trustee for Mediainterchange, Inc.

DIAL POSITION: 1080 kHz

POWER: 5 kw

FORMAT: Station is currently dark

lllinois

WVLN & WSEI/OLNEY

PRICE: $1,120,000

BUYER: VLN Broadcasting Inc., head-
ed by Terry Forcht. He also owns
WHIC-AM & FM/Hardinsburg, KY;
WAIN-AM & FM/Columbia, KY;
WDBL/Springfield TN; WSIP-AM &
FM/Paintsvilie, KY; WTCW & WXKQ/

“Voted 1987 NAB Pick Hit for
outstanding new radio products:

Whitesburg, KY; and WCVL &
WLFQ/Crawfordsville, IN.

SELLER: McPherson Media Inc.,
headed by Eugene McPherson.

DIAL POSITION: 740 kHz; 92.9 MHz
POWER: 250-watt daytimer; 50 kw at
500 feet

FORMAT: Oldies; AC

BROKER: Thoben-Van Huss & Asso-
ciates inc.

Kansas

KFNF/OBERLIN

PRICE: $300,000

BUYER: Oberlin Broadcasting Inc.,
owned by John Ailee and Marty Mar-
tinson.

SELLER: Ernest McRae and Jerry
Venable.

DIAL POSITION: 101.1 MHz
POWER: 100 kw at 450 feet
FORMAT: Country

Massachusetts

WTAG/WORCESTER

PRICE: $2.8 million

BUYER: Knight Quality Group, head-
ed by Chairman Norman Knight. The
company also owns WSAR/Fall River,
MA; WEIM/Fitchburg, MA; WSRS/
Worcester, MA; WGIR-AM & FM/Man-
chester, NH; WHEB-AM & FM/Ports-
mouth, NH; and WEZF/Burlington,
VT.

SELLER: WTAG Inc.,, headed by
George Booth, Tony King, and War-

Finally, a great-sounding cartridge
that holds up under broadcast use.
The Shure Broadcast Cartridge.

Every component in Shure’s three
new phonograph cartridges is
designed to resist strains that ordi-
nary broadcast cartridges can't take
...without sacrificing great sound.
Our revolutionary Cue Guard™
design helps prevent the stylus from
bending backward or breaking
during backcuing. Our heavy-
duty shank resists snapping or
bending, without sacrificing high

frequency response.

grip limits lateral stylus movement,
protecting the stylus.

Plus the superb sound you expect
from Shure.

The precisely engincered stylus
assembly. bearing and cartridge
body of Shure’s new broadcast car-
tridges give you the exceptional
high performance characteristics
you expect from the maker of the
fcgendary Shure VI5V-MR. And

our exclusive MASAR™ polished
tip reduces surface noise and stylus
and record wear from the first play.

Shure's new broadcast cartridge
line consists of the BC70 spherical
tip, 2" mount; BC8O clliptical tip,
P-mount; and BCY0 elliptical tip,
2" mount. Each delivers the rug-
gedness, reliability and sound per-
formance you've come to expect
from Shure.

For more informatign. call or

And cven if vou inadvertently ® write: Shure Brothers' Inc., 222
slide the cartridge across a record, SHURE Hartrey Avenue, Evanston, 1L
our exclusive wrap-around stylus 60202-3696 (312) 866-2553.

™

ner Fletcher.

DIAL POSITION: 580 kHz

POWER: 5 kw

FORMAT: AC

BROKER: Robert Mahlman of the
Mahiman Company.

Michigan
WCZY/DETROIT
PRICE: $2.75 million
BUYER: Satellite Radio Network Inc.,
headed by John Tyler, James Rupp,
Mike Glinter, W.T. Doar Jr., David
Hubschman, Garry Weber, and SRN
Corp. The company also owns
KGOL/Humble, TX and recently ap-
plied for FCC permission to buy
WTTP/Natick, MA. Tyler is the head of
Sateilite Muslc Network, a Dallas-
based programming service. Glinter
owns WQCC/Chariotte, NC. Doar and
Rupp own interests in WCCO &
WLTE/Minneapolis.
SELLER: Sky Broadcasting Co., head-
ed by President Joe Dorton. The
company also owns KSKY/Dallas,
WPEG & WGIV/Charlotte, and WNYR
& WEZO/Rochester.
DIAL POSITION: 1500 kHz
POWER: 50 kw days/5 kw nights
FORMAT: CHR; will be changed to
Religious

Nebraska
KODY & KSRZ/

NORTH PLATTE

PRICE: $300,000

BUYER: Central Nebraska Broadcast-
ing Co. Inc., headed by John Mitchell.
He also owns KLNG/Council Blufts,
IA; KKAR/Bellevue, NE; KGFW &
KQKY/Kearney, NE; and KXNP/North
Platte, NE. Other principals include
John Mitchell I, Virginia Koersel-
man, Nadine Bittel, and George
Mitchell.

SELLER: North Platte Broadcasting
Inc., headed by President Eames Irvin.
DIAL POSITION: 1240 kHz, 94.9
MHz

POWER: 1 kw; 63 kw at 200 feet
FORMAT: AC

BROKER: Chapman Associates.

Nevada

KOLO/RENO

PRICE: $800,000

BUYER: Constant Communications,
headed by President Fred Constant.
The company also owns KWN2Z/Car-
son City, NV; KIZN-AM & FM/Boise,
ID; KQAK & KDUK/Eugene, OR; and
KWNZ/Reno.

SELLER: Donrey Media Group, own-
ed by Donaid Reynolds. The company
also owns KBRS/Springdale, AR;
KLDR & KEXO/Grand Junction, CO;
and KOLO-TV/Reno.

DIAL POSITION: 920 kHz

POWER: 5 kw days/1 kw nights
FORMAT: Country

BROKER: Jim Blackburn of Black-
burn & Company.

New York

WNYQ/ROTTERDAM

PRICE: $1,250,000

BUYER: John Long Jr., on behalf of
WNYQ Associates, a limited partner-
ship to be formed.

SELLER: River Valley Broadcasting,
owned by Dennis Jackson. He also
owns an interest in WREF/Ridgefield,
CT and is the GM of WBCH/Green-
wich, CT.

DIAL POSITION: 98.3 MHz

POWER: 3 kw at 328 feet

FORMAT: AC

BROKER: Robert Chaisson Inc.

Oklahoma

KCFO-FM/TULSA

PRICE: $5.2 miliion

BUYER: First Stuart Corp., headed by
Chairman Harold Stuart and President

Jon Stuart. The company also owns
KVOO/Tulsa.

SELLER: Inspirational Media Inc., a
subsidary of Salem Communications
Corp. which is owned by Edward Ats-
inger Il and Stewart Epperson. The
company also owns KCFO-AM/Tulsa;
KGER/Long Beach, CA; KDAR/Ox-
nard, CA; XAVC/Rosamond, CA;
KDiG/San Bernardino, CA; KPRZ/San
Marcos, CA; KHAA/Port Sulphur, LA;
WEZE/Boston, MA; WRFD/Coiumbus,
OH; KPDQ-AM & FM/Portland, OR;
and KGNW/Seattle.

DIAL POSITION: 98.5 MHz

POWER: 100 kw at 660 feet
FORMAT: Religious

WWMC/MIFFLINBURG

PRICE: $225,000

BUYER: Hale Communications Inc.,
owned by Mark Fleisher, a salesman
at KZBB/Poteau, OK; and Martin

Fleisher, a retired engineer for the
RKO Radio Networks.

SELLER: FM 98 Inc., headed by Presi-
dent Anthony Sylvester. He is a
former news correspondent at WTOP/
Washington and CBS News/Wash-
ington.

DIAL POSITION: 98.3 MHz

POWER: 3 kw at 198 feet

FORMAT: Country

COMMENT: This station sale is to set-
tle litigation involving a license renewal
challenge brought by Hale Communi-
cations. That company filed a com-
peting application for the frequency in
1984.

South Carolina

WGCQ/PARRIS ISLAND
PRICE: $400,000

BUYER: Musicradio of South Caro-
lina Inc., owned by Darryl Nixon, Les-
lie Nixon, and Gary Smith. They also
own WOCQ/Berlin, MD.

SELLER: Battery Creek Communica-
tions Corp., owned by D’Anne Car-
penter, Jack Carpenter, Willlam Gall-
oway, and Vivian Galloway. The Gallo-
ways also own WVGB/Beaufort, SC.
DIAL POSITION: 92.1 MHz

POWER: 3 kw at 284 feet

FORMAT: Country

Texas
KFMX-AM & FM/LUBBOCK
PRICE: $950,000
BUYER: Delier Broadcasting Ltd., a
limited partnership headed by General
Partners Michael Delier and Commun-
ications Partners Inc., a company
headed by Frederick Currey and Eric
Neuman. Communications Partners al-
so owns interests in KCFX/Harrison-
ville-Kansas City, MO; WRJX &
WCRJ/Jacksonville, FL; WLLT/Fair-
field, OH; WILS-AM & FMiLansing,
MI; WXZT/Rockford, IL; and WYBR/
Belvidere, IL.
SELLER: Southern Minnesota Broad-
casting Co., headed by President
Greg Gentling. The company also
owns KXRB & KIOV/Sioux Falls, SD;
KKLS-AM & FM/Rapid City, SD; and
KROC-AM & FM/Rochester, MN.
DIAL POSITION: 1340 kHz; 94.5

MHz
POWER: 1 kw; 100 kw at 817 feet
FORMAT: CHR

BROKER: Jamar-Rice Co.

Wisconsin

WFMR/MENOMINEE FALLS
PRICE: $2.8 million

BUYER: Capitol Ciassics Inc., headed
by Robert Caulfield, James Freeman,
and Angela Caulfield.

SELLER: Classical Broadcasters of
Greater Milwaukee Inc., headed by
President Stewart Corbet.

DIAL POSITION: 98.3 MHz

POWER: 3 kw at 328 feet

FORMAT: Classical



THIS WEDNESDAY, JUNE 1/

AT 7:00 PM (PDT)...
THE WORLD PREMIERE

OF THE UNCUT VIDEO

THAT CAN ONLY BE
SEEN ON RADIO:

*] WANT YOUR SEX”

« EXCLUSIVE INTERVIEW WITH GEORGE MICHAEL.

« COMMENTS FROM THE INDUSTRY AND THE
EXPERTS-PRO AND CON.

« R&R’s JOEL DENVER HOSTS THIS APPROXIMATELY
15-MINUTE SPECIAL REPORT LIVE VIA SATCOM I-R.

« COMMERCIAL-FREE AND AVAILABLE TO ALL STATIONS.

For details on this Westwood One Special Report, call (213) 204-5000
or Telex 4996015 WWONE.

IAV/AN
\‘II.\‘I WESTWOOD ONE RADIO NETWORKS

SO " S TR Libi=) 7 1T i

e S g e e Y L

RTINS




14 = RaR June 12, 1987

WHAT'S NEW

Edited by Don Waller

One Animal’s Autobiography

“| Used To Be An Animal, But I'm
All Right Now" (Faber & Faber,
$9.95) is veteran British rock vo-
calist Eric Burdon’s fong-threaten-
ed autobiographical odyssey
through the past 30 years of pop, a
whirling, swirling trip that took the
author and his four equally blues-
struck mates who were collectively
known as the Animals from sweaty
nights at the Downbeat Ciub — in
Newcastle, their hometown — to a
worldwide number one with their
rendition of the hoary folk ballad
“House Of The Rising Sun.”

As the hits just kept on comin’,
the road grew wild and woolly, cli-

maxing in the orange sunshine-
soaked canyons of Lost Angeles
and a decade-long slide into dissi-
pation and despair that suddenty
fast-forwards into the near-present.

What this Animal’'s tale lacks in
continuity, it more than makes up
for in content: raw sex, heavy
drugs, naked greed, and the con-
tinual thud of dropped names. The
book is anecdotal in nature, and its
ultimate effect is not unlike sitting
around pounding down pint after
pint of Newcastle Brown, thrilling to
the ripping yarns of a man who's
done it all and remembers about
half of it.

Eric Burdon

THREE TO A PACK

Cigarette Machines
Converting To Condoms

Putting a trio of condoms in cigarette-
sized packs and dispensing them via
cigarette vending machines is the

Real Men Eat

The current generation of red-
blooded American men hasn't ex-
actly turned us into a nation of
quiche-eating wimps yet, but ac-
cording to a recent survey con-
ducted by the US Department Ot
Commerce, between 1977 and
1985 the average US male ate
35% less beef and drank nearly
500% more diet soft drinks.

What's more, this newfound rise
in male dietary consciousness was
reflected in a decreased consump-
tion of eggs (down 26%), poultry
(down 22%), sweets (down 19%),
and whole milk. In 1977, whole
milk accounted for 75% of the milk
men drank. By 1985, this figure
had declined to less than 60%.

latest innovation in condom marketing
from Belleville, NJ-based Insure inc.
Currently testing the idea in 100 New

York area cigarette machines, Insure
hopes to roll out the concept to more
than 10,000 machines nationally by
the end of June.

At least two other condom market-
ers, the Cleveland-based Hospital
Specialty Co. and Canada’s Life
Force, are planning to dispense their
product through cigarette vending ma-
chines as well. Initially cool, the cigar-
ette vending machine companies are
warming to the idea as they look at a
market that is shrinking due to a gener-
in the number of US

Less Beef

Guys are gobbling more shellfish
{overall intake up 50%, although
total consumption is still low), more
non-diet soft drinks (up 43%), more
legumes, nuts, and seeds {(up
41%, most of the increase occur-
ring among younger demograph-
ics), and more grain mixtures (up al decline
31%). smokers.

Along with changes in the type of
foods men eat, there have been no-
ticeable shifts in the time and place
these foods are eaten. The number
of men who reported eating out
climbed to 69% (a 16% increase
over 1977's figures), while 74% of
the men surveyed claimed to in-
dulge in 'tween-meal snacks (a
14% increase). Food for thought.

The switch to cigarette-type vending
machines for dispensing condoms is
not only seen as offering a greater
freedom of location, but also moving
away from the classic condom vending
machine and whatever negative con-
notations they carry. Complete with
directions in Spanish and English, the
three-to-a-pack condoms will retail for
the same price as a pack of cigarettes.

Milwaukee-based 21-year radio
veteran Pat Martin has recently
begun offering his “How To im-
prove Your Career In Radio”
seminars in a six-hour package of
audiocassettes.

Pat Martin’s Radio
Seminars On Cassette

‘“Jericho’’
Radio News
Service
Available

The Washington, DC-based Jer-
icho/NSI News Service is now offering
the radio industry a weekly package of
“offbeat news items and talk show
leads,” all of which include contacts
that have been pre-screened, inter-
viewed, and rated — sometimes mer-
cilessly — beforehand.

A typical package contains 40
stories, all indexed by subject. For a
free two-week trial, call (800)
JERICHO (toll-free). In Washington,
DC or outside the contiguous US, call
(202) 547-1707.

Winning At
“Telephone
Tag”

“Telephone tag” — do we reaily
need to define this curious corporate
phenomenon? — can take up a tremen-
dous amount of time. One way to win
the game, according to New Jersey-
based executive Donna Camnaro Har-
ris, is to return calls either at 10
minutes before noon or at 10 minutes
before 5pm. Those times are when
most people are likely to be in their of-
fices.

Among the topics addressed are
changes in our industry, a forecast
for the future, personnet and per-
sonal relationships, job applica-
tions, money negotiations, one-to-
one communication, show prepara-
tion, vocal techniques, production
and promotion, making outside
money, and problem solving. For
further information, contact Martin
at (414) 482-2638 or {800) 545-
4141, ext. 258.

TOP 20

CONCERT PULSE

LW TW ARTIST

GENESIS
GRATEFUL DEAD
U2
BILLY JOEL
BON JOVI
ERIC CLAPTON
NEIL DIAMOND
HUEY LEWIS &
THE NEWS

9 9 LUTHER VANDROSS
10 10 BILLY IDOL
11 11 DEEP PURPLE
13 12 KENNY ROGERS
15 13 PRETENDERS

— 14 FREDDIE JACKSON
14 15 IRON MAIDEN
16 16 ALICE COOPER
17 17 CHICAGO
18 18 RATT/POISON
20 19 GEORGE STRAIT
19 20 HANK WILLIAMS JR.

DO NDL WN =
O N WN =

The CONCERT PULSE s a weekly
computerized report ranking each artist by
ther average box office gross reported per
venue Courtesy of POLLSTAR. a publication
ot Promoters On-Line Listings (800) 344-
7383, orin Calitorria (209) 224-2631
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MVAY MEDIA

A proven system for higher ratings.
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Faculty includes McVay Media staffers Mike McVay,
Charlie Cook, Harv Blain, Dan Garfinkel and Jim West.

GUEST SPEAKERS
Joe Restifo (Music Of Your Life VP/Programming)
Larry J.B. Robinson (Former CEO-J.B. Robinson Jewelers)
Mike Eisele (Harte-Hanks Direct Mail)
Lew Dickey, Jr. (Stratford Research)
Gary Donohue (Donohue Research & Marketing)
John Lanigan (Morning Personality-WM]JI/Cleveland)

Jack Callaghan (News Director-WNCX/Cleveland)
v

v

Executive Ottice. 24650 Center Ridge Road. Suite 148, Cleveland. OH 44145 (216) 892-1910

v
To register or for more information call McVay Media’s Cleveland office at 216-892-1910.

Nashville Office: Contact Charlie Cook, 1425 Robert E. Lee Lane, Brentwood. TN 37027 (615) 373-2518
National Sales: Contact Jim West. 6211 W. Northwest Highway . Suite 2606. Dallas. TX 75225 (214) 644-7800
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THE BEST TIME TO RUN THIS MESSAGE IS

AP offers the best possible set-up for any
radio commercial ever recorded.

Whether your clients are announcing a Big
Sale Sunday or singing the praises of Cherry
Delight, they want an audience that’s alert,
attentive, and listening hard.

AP news is written to coax the brain out of

WwWwWw.americanradiohistorv.com

its Background Mode. Spin the ear into Linear
Reception. Set the listener up for a compelling
sales message.

That’s why radio advertisers willingly pay
premium rates for top-of-the-hour AP news
sponsorships, for newsbreak TAP Plan adjacen-
cles, and for any of our AP Network features.




RIGHT AFTER THIS ONE:
Ap

Associated Press
Broadcast Services

You know something every advertiser in this
country knows.

For depth, breadth, speed, and accuracy,
nobody can touch the world class newsgathering
ability of AP.

Twenty four hours a day, we're preparing for
the most important message in radio.
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NOW!

STAN CAMPBEL

$

MATHIAS RUST NE

NVADING
YOUR AIRSPACE

_ S
MEN AND WOMEN

3 ]

MOTLEY CRUE

“GIRLS, GIRLS, GIRLS”
from the Girls, Girls, Girls LP.
Name all the rock bands that
have debuted in the Top 5
since 1980. See answer on
page 47. Over 1.5 million
satisfied customers—in two
weeks! On tour soon.

CHR BREAKER @

BB LP ©@-©

THE CURE

“WHY CAN’T | BE YOU?”
from the Kiss Me, Kiss Me,
Kiss Me LP. Shipped 400,000
out-of-the-box! On tour next
month.
Already on:
KITS 21-5 HOT WKRZ 32-20
KATD 12-9 HOT Y97 28-23
New this week:

WCAU add KCPX add KSMB add
KKBQ add KXX106 add WBWB add
KRBE add WFXX add

SIMPLY RED
“INFIDELITY”

¢ second hit from the GOLD

Men And Women LP. Totally

faithful to the classic Simply

Red sound. See the new video

on MTV. On tour soon.

WXKS add 95XXX add

CKOl add  WJMX add
KCPX add WAZY add

'l STAN CAMPBELL
“YEARS GO BY”
from the debut Stan Campbell
LP. Multi-format threat! See the
video in breakout on MTV.
Nouveau video on VH-1. AOR
action:

AOR TRACK DEBUT &
AOR ALBUM DEBUT ¢B)

VER SLEPT,

AND NEITHER DO WE...
ON ELEKTRA SUPERIOR-QUALITY CASSETTES,
COMPACT DISCS AND RECORDS.

5 1987 Elektra/Asylum Records, a Division of Warner Communications Inc

Is The ‘Wave’ About To Hit Chicago?

Sounds like a PYRAMID game at the
company’s new acquisition, WRXR/CHICAGO.
Proposed calls of WTKS and interviews with
CHR PDs lead to speculation of a CHR/Urban
“Kiss" format ala flagship WXKS/BOSTON.
But now there’s news of a cagey move: an
additional set of calls with intriguing phonetics
— WAHV — has been applied for {through co-
owned WPXY/ROCHESTER). We hear
WTKS/WAHV GM MICHAEL DONOVAN is a
big fan of Jazz/New Age KTWV (‘“The
Wave’’)/L.A., and that “Wave" researcher
OWEN LEACH is working with Pyramid in
Chicago.

How’s L.A.’s “Wave” doing? Try third in
adults 25-54, after CHR KIS and AC KOST,
in the April/May BIRCH. We’re told several
syndicators and networks are watching it
closely, with an eye toward national delivery
of a similar format. Incidentally, the Wave's
slice-of-yuppie-life “playlets” have disappeared
other than in brief, top-of-the-hour
ID/timechecks.

Rumors of sister labels MANHATTAN and
EMI AMERICA merging prompted an
interoffice memo from CAPITOL MUSIC head
JOE SMITH last week. It acknowledged that
talks of a reorganization are going on, with a
decision on the company’s future structure
expected within a few weeks.

Meanwhile, is ex-Capitol promotion head
BRUCE WENDELL about to make an
“independent” return to the music biz?

Look for record vet JERRY SHARELL,
now MCA'’s Sr. VP/Home Video, to rejoin the
music and radio community through a new
career move.

“The man has a heart and makes people
laugh and forget about their problems. He's
done more for people than most preachers do
in a lifetime.” So says ex-PTL church
secretary JESSICA HAHN of WXRKINY bad
boy HOWARD STERN, who obtained her
secret Long Island phone number and scored
two exclusive radio interviews last week. The
NY Post says Hahn has since refused all
interview requests from other NY radio hosts.
In gratitude, Stern offered her an all-expense-
paid, weeklong vacation for two in Jamaica's
Montego Bay.

Longtime RECORD BAR buyer NORMAN
HUNTER is leaving the retail chain August 1st,
with plans to stay in the business.

Label Licks

¢ ISLAND VP/Black Music GREG PECK,
thought to be leaving for EPIC, is staying put.
But keep an eye out for a different NY-based,
major-label urban music promo exec expected
to switch companies and head West.

® Former MCA Director/A&R KATE
HYMAN is on her way to CHRYSALIS for A&R
VP stripes.

¢ 415 RECORDS founder HOWIE KLEIN
is joining SIRE as its West Coast GM. 415 will
continue, with Director/A&R DAN LEVITIN
upped to President.

Heads-up thinking earned this
WHJY/PROVIDENCE “Most Outrageous”
contest winner first prize of $5000. That's a
real tattoo.

Defense lawyers’ requests for more
discovery time mean that JOE ISGRO'’s
antitrust suit against many of the major labels
won'’t reach court until December, rather than
September, as originally scheduled. Recent
depositions have come from ex-Capitol
promotion boss WALTER LEE and promoter-
turned-MICHAEL JACKSON manager FRANK
DILEO.

Most L.A. stations have rejected as “too
controversial’ a commercial from a group
called the Nat'l Referendum To End The War
In Central America. In the spot, actor ED
ASNER says, “| don't want to be lied to, and |
don't like pouring $2 million a day into Central
America without seeing progress toward
peace.”

Continued on Page 21
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ALREADV TOP TWENTY
IN EIGHT COUNTRIES.

KID LEO — OM, WMMS/CLEVELAND

" ‘You‘re The Voice’ is done by a voice to keep
your ears on,and while you are at it, keep your
eyes on the name John Farnham. It's one to in-
vest in in the future!”

BRIAN PATRICK — PD, WCZY/DETROIT
"“Great phones very early! We think the song is
a smash and John Farnham will have lots of
success from this point on.”

KATHY MEANS — MD, WCZY/DETROIT
“There is a certain freshness and excitment in
the delivery of this song that sets it apart from
the rest of the pack. Whenever it gets played
the calls roll in. It's moving up our chart at a
steady pace.”

JUDY McNUTT — PD, WKDF/NASHVILLE
“’Since the very first time we played ‘You're The
Voice’ the phones have not stopped ringing.
This is extremely reminiscent to the reaction
we received on Bruce Hornsby’s ‘Every Little
Kiss.’ Itis a slow build but it's going through the
roof. | ‘crank’ the radio to ‘11’ every time it's on
the air.”

ALAN WHITE — MD,

KILO/COLORADO SPRINGS ; 5 §
“Despite the heavy artillery out there, Farnham E Y ;

is pulling top phones at KiLO. It is a proven : i _ l i
record that works. Farnham'’s voice is the key ' '
and the chorus pulls people in.”

CKOI 40-33
WMMS deb 40

WCZY 27-23
WKDD add 39
CHED add
KISR add
95XIL

WAZY

B91

JOHN FARNHAM

WHISPERING JACK

HIS AWARD-WINNING MULTI-PLATINUM ALBURM ‘* WHISPERING JACK"*’

=
(W -
M Tmk(s)® Fegistered » Marca(s) Registragas) RCA Corpcration © 1987, BMG Music » Manufac ured and Distributed by BMG Music. @é%}

WWW.americanradiohistorv.com



mo - nog - a - my (1@ nag’s me) n.
The condition of having one
mate for life.

The American Heritage Dictionary
2nd edition

BREAKER

140 CHR Reporters including 14%

Z93 deb 32 © KPLZ 31-23 KDON 31-26
Y100 27-20 KUBE deb 30 WIGY 39-23
92X 24-18 WFLY 29-19 WOMP 38-28
KZZP 25-14 Y95 20-13 WCGQ 32-24
FM102 20-15 WAPE 21-15 KNIN 31-24
KROY 12-8 Y107 18-13 KHTZ 25-15
KWSS 17-14 Y97 31-24

Columbia

@)

1987, CBSInc.




STREET TALK

Continued from Page 18

That $200 million WCI/CHAPPELL MUSIC
deal isn't necessarily a certainty. Antitrust
officials in a number of countries will have to
approve the deal first.

CKLW/DETROIT Prez KEITH CAMPBELL
and VP/GM BOB O’BRIEN have exited the Big
Band/Gold combo. Across the Detroit River,
renowned ex-CKLW MD ROSALIE
TROMBLEY is back in action as MD of AC
WLTI, where she’s been reunited with ex-
CKLW PD PAT HOLLIDAY.

MARK EDWARDS is the SATELLITE
MUSIC NETWORK's new PD, replacing the
exiting LARRY WATTS . . . 194/HONOLULU
MD MICHAEL SHISHIDO has joined ex-194 PD
JAY STONE over at rival KULA.

Here's the latest word on WBEN-
FM/BUFFALO: it'll stay CHR, but shed its
“Rock 102" handle in favor of a new identity
of WMJQ (Q102).

Two execs have exited KNBQ/SEATTLE:
VP/GM JACK BANKSON is retiring from radio
and OM DON HOFMANN's position has been
eliminated.

BOB RIVERS of WAAF/WORCESTER-
BOSTON’s BOB & ZIP morning team is moving
on to WIYY/BALTIMORE mornings. While Zip
stays at 'AAF, Bob'll replace ten-year 'IYY vet
ALAN COURDUFF. Also, look for a radio net
to carry Rivers’'s song parodies and a pact
with a major label to release “Bob Rivers'’s
Twisted Xmas,” an album of Christmas song
parodies.

STEVE McCOY, last at Z93/ATLANTA,
has taken on mornings at crosstown WARM.

GM/PD BEN HILL denies it, but other
WPGC/WASHINGTON insiders predict an
airstaff overhaul when VP/Programming DAN
MASON and consultant JERRY CLIFTON hit
town next week. The newly-Urbanized 'PGC’s
already added ALBIE DEE from
WKSS/HARTFORD for MD/night chores.

Q107/WASHINGTON needs a new
morning partner for J.J. MCKAY now that
CHRISTIAN PAUL (GIRONDA) is out. Rumors
of the CHR going Country, owing to new CAP
CITIES Division President NORM SCHRUTT's
background, are firmly denied by PD CHUCK
MORGAN.

STATESMAN BROADCASTING's 24-hour
News/Talk network, scheduled to air August
8th, has signed such notables as ex-Chief
Justice WARREN BURGER and former

Courtesy of L.A. Times
CONNOISSEUR OF THE FAST BREAK AND THE
BREAKER — Some say Joe Smith runs record com-
panies only so he can afford to induige his real pas-
sion — attending Lakers games. Smith, who reported-
ly spends $40,000 a year on courtside tickets, once
made an afternoon presentation in Chicago, flew
back to L.A. for a night game, and then caught a late-
night flight to New York to arrive at 7am to attend a
funcheon. Interviewed by CBS-TV's Pat O'Brien dur-
ing halftime of the first Lakers-Celtics playoff game
(pictured), Smith got a chance to plug Capitol's
Beatles CDs.

presidential candidate EUGENE McCARTHY
for commentary work. It's also said to be
negotiating with two former Presidents and a
couple of big network honchos.

For “Sgt. Pepper” ’s 20th anniversary,
WKLH/MILWAUKEE recreated local radio from
1967 with vintage commercials and
appearances from boss jocks such as BOB
BARRY (on loan from crosstown WOKY), TEX
MEYER, and BARNEY PIP.

WIOQ/PHILADELPHIA programmer DAVID
DYE is now flying solo, as co-Program
Manager HELEN LEICHT steps down to
concentrate on middays.

Keynoter at the UPPER MIDWEST
COMMUNICATIONS CONCLAVE in
Minneapolis (7/12): Dr. TIMOTHY LEARY. Info
at (612) 927-4487.

Get well wishes to E/P/A Midwest
promoter B.J. KELCH, who's recovering from
a heart attack.

R&R Editorial Assistant GREG AGNEW will
get a chance to admire MARY HART's legs
firsthand in his new role as an “Entertainment
Tonight” Music Researcher/Assistant Music
Producer.

~ AIR PRIORITIES: WEEK16

Listen to the selections listed below. Decide if each had the potential to attain Top 40, Top 25 or Top 10 in the
R&R Notional Airploy Chort. Then call in your response to AIR at 301-964-5544 by 6 pm Wed., June 17, 1987

Artist Title Label

SAMMY HAGAR GIVETO LIVE GEFFEN

FREDD!E JACKSON JAM TONIGHT CAPITOL

ARETHA FRANKLIN ROCK-A-LOTT ARISTA

JOHN WAITE THESE TIMES ARE HARD EMI/AMERICA
FOR LOVERS

RICHARD MARX DON'T MEAN NOTHING MANHATTAN

AIR {Active Industry Research) is a nationwide network of program and music directors
who assess CHR music for artist managers, producers and record companies.

ACTIVE 7INDl_JSTRYARESEA:RCH7

P.O. BOX 1136 Columbia, Maryland 21044

(301) 964 5544

HAGAR

Give To Live

| NOW ON OVER
80 CHR REPORTERS

35 ADDS! incLupine:

WPHD KEGL  KCPX
CKOl KRBE  KATD

WCAU WMMS KPLZ

PRO-FM Y108

293 KKkRz AOR TRACKS:

WANG|

NOW ON OVER 115 CHR

CHUNG

Hypnotiz Mq |

REPORTERS -- 32 ADDS! INCLUDING:

WXKS KRBE KWK KITS
WBEN Y100 Y108 KATD
CKOI  WGH KIS KWSS
PRO-FM WMMS KZZP KPLZ
f 0107 92X  KwWOD
1 940  KCPW KCPX
293  KHTR KS103

C

GE#FEN RECORDS
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Greg Scirrotto Cerphe Colwell

Radio

® GARY STARR, whose experience
includes four GM slots, has been nam-
ed VP/GM at WAVZ & WKCIl/New Hav-
en, CT. He replaces HOWARD
McANANY, who leaves to rejoin
former employer Eastern Broadcast-
ing.

® GREG SCIRROTTO has been upped
to GM at WJBX/Bridgeport, CT. He
joined the station in May 1986 as GSM
and was named Station Manager in No-
vember

® KEVIN FENNESSY has been named
Group PD for the First State Broad-
casting Network as well as OM/morn-
ings at WAMS/Wilmington, which
switches from Country to Gold. Fen-
nessy most recently programmed
WFIL/Philadelphia and WKBO/Harris-
burg; he'd worked at WAMS twice pre-
viously.

Joining the WAMS airstaff are TODD
HOLLIDAY, BOB CHARGER, JIM
WALSH, CARL KANFESKY, and
JERRY BLAVITT.

® CERPHE COLWELL has been nam-
ed MD at WBMW/Washington. A
15-year DC air personality, Colwell
came to WMBW afternoons last month
after stints at the market's WWDC-FM,
WAVA, and WHFS.

® WAAF/Worcester-Boston has ap-
pointed RON VALERI Promotion Direc-
tor and RICK MACKENZIE MD. Valeri
comes from the same slot at WRKI
Danbury, while MacKenzie has been
at WAAF for six years.

® WCCG/Charleston, SC, a new facili-
ty at 97.7 FM owned by JOHN GAL-
ANSES, is a rock-slanted CHR that
ptays no Urban product. PD is CARMY
FERRERI, ex-KRXQ/Sacramento.

Claudia Stanten

Records

O CLAUDIA STANTEN has joined
Capitol Records as West Coast A&R
Rep. She was formerly Sr. Editor/Inde-
pendent Label Director at Rockpool.

Also at the label, VIVIAN PIAZZA
has joined as East Coast Director/Me-
dia & Artist Relations. She was previ-
ously Director/East Coast Publicity at
A&M Records.

® MIKE KELLY has joined Arista Rec-
ords as Southwest Regional Promotion
Rep. He formerly programmed KATZ-
FM/St. Louis and KAPE/San Antonio,
and was an air personality at
WAWA/Milwaukee and KADO/Texar-
kana.

PROS ON THE
LOOSE

Dave Anthony — Promotions Direc-
tor/Asst. PD/Air Talent WMXJ/Ft.
Lauderdale (305) 971-6256

Steve Becker — PD WKFM/Syra-
cuse (315) 446-9037

Don Hofmann — OM KNBQ/Seattle
(206) 627-7003

Christopher Holmes — MD WANS/
Greenville (803) 226-2819

Barney Pip — AM Drive WGLI/Long
Island (516) 669-1290

Lee Roberts — MD/Afternoons
KMYZ/Tulsa (918) 834-6199

Dave Scott — Evenings WAMS/
Wilmington (215) 566-8782

Lee Sheldon — MD/Asst. PD
WKMZ/Hagerstown (301) 733-9514

Toni Trueblood — News Director/
Morning Anchor WWMG/Charlotte
(704) 536-6783

Jim Walsh — Morning Drive KQIZ
(Z293)/Amarillo (302) 478-0975

listeners. 9 §

Alan Gray

Vice President and
General Manager
WWSN FM, Dayton
Stoner Broadcasting

From a
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thanks to direct mail. *

f € Broadcasting Unlimited made direct mail work for us. And
they make sure it works every time. That's because they're radio
people who understand what it takes to get and keep

BROADCASTING
UNLIMITED

16 Coltsway Wayland, MA 01778

*Comparison of Arbitron
Spring 1985, 12 + shares,
1o Arbitron Fall 1986,

12+ shares.

(617) 358-4828

Vivian Piazza

NEWSBREAKERS

¢
Benjamin Costa

Mike Kelly

® ANDY BALTIMORE has been ap-
pointed VP/Creative Services at GRP
Records. He joins the label from inde-
pendent video/TV/film production and
direction.

®BAS HARTONG has been named
Sr. VP/International Repertoire at Poly-
Gram, based in New York. He was Sr.
VP with the label's Popular Music Divi-
sion, and previously VP of Phonogram
International.

Industry

® BENJAMIN COSTA has been upped
to VP/Information Systems for United
Stations Radio Networks. He had
been Director/Data Processing there
since last year.

©® CHRISTOPHER BECK has joined
Wally Clark Productions as VP/Sales
Training. He has worked in radio sales
and management for 15 years.

®BOB BERNSTEIN has been appoint-
ed Manager/Public Relations & Com-
munications at EMI Music/North
America and Japan. He was previous-
ly an AE/staff writer for international
public relations firm Dennis Davidson
Associates.

® NANC| WALKER has been named
Sr. Coordinator/Talent Acquisition and
TRACY GERSHON has been appoint-
ed Professional Manager at Screen
Gems-Colgems. Walker was previous-
ly Creative Services Manager at Fun-
zalo Music, Ltd. Gershon was formerly
a Professional Manager for Moerit
Music.

® Nashville songwriters CHARLIE
BLACK, AUSTIN ROBERTS, and BOB-
BY FISCHER have formed a production
company. They may be contacted
through Fischer at Fischer & Lucus,
Inc., 1618 16th Ave. S., Nashville, TN
37212; (615) 292-3611.

® Concept Programming & Syndica-
tion has changed its name to Concept
Broadcast Services and moved to
Suite 200, Oid Town Mall, P.O. Box
2693, Christiansburg, VA 24068;
(703) 382-4991.

®Pat Martin, Pat Martin & Associ-
ates, and PMA Marketing Co. have
moved to 4359 S. Howell Ave., Ste.
106, Milwaukee, WI 53207; (414)
482-2638, (800) 545-4141 ext.
258.

® CHRIS ASCHENBECK has been
named Chief Financial Officer at Wag-
ontrain Communications, Inc. He was
previously Treasurer for Karler Pack-
ing Co., Inc.

® WILLIAM GROTHE has joined BMI's
Legal Dept., where he will handle
copyright infringement cases in the
North Central region of the country.

Bob Bemstein

@ STEVE PRITCHITT has been named
VP/East Coast Operations at McGhee
Entertainment Inc., an artist manage-
ment firm. He was previously VP/In-
ternational at PolyGram Records.

® DAVID MOORE has been promoted
from Sr. Producer to VP/Sr. Producer
at Tracy-Locke, Inc. He joined the
agency last year from DDB/Needham
in Chicago.

® JOHN PALEY, a 15-year Senior Ex-
ecutive at Lotus Communications
Corp., has been named President of
the company's Lotus Satellite Net-
work. He continues as Asst. GM at
KWKW/Los Angeles, the net's flag-
ship station.

®JOE PATRICK has been named
VP/Consulting Services at Radio Arts,
Inc. He was formerly Director/Pro-
gramming at Drake-Chenault.

® KEVIN HUNTER and PAUL GRIFFIN
have formed Music Prose, Inc., an art-
ist management firm. Hunter was pre-
viously a manager and television pro-
ducer. Griffin is a studio musician and
arranger. They can be contacted at
(212) 627-5515.

® ELIZABETH MARTIN has been pro-
moted to Manager/Corporate Com-
munications at Viacom International
inc. She joined the company in 1985
as a Corporate Communications Asso-
ciate.

Tracy Gershon

Edited by Jim Dawson

Nanci Walker

® MARK KRESS has been promoted
from GM/Music Marketing & Promotion
to VP/Music Marketing at Westwood
One. He will continue to oversee all
aspects of the company’s concert tour
sponsorships.

Also at Westwood One, DWIGHT
KUHLMAN has been promoted from
Asst. Director/Traffic to Director/Traf-
fic. Before joining the company last
year, he was Promotions/Production
Asst. at KMET/Los Angeles for three
years.

CHRONICLE

Born To:

United Stations VP/Programming
Sales Dick Kelley, wife Kate, son
Reeder William Kelley, May 15.
Married:

WXRK/New York news anchor
Stephen Jones to Diane McKasty,
May 15.

WHTF/New York afternoon driver
Dave Powers to Brenda Hockenberry,
May 16.

'HTF Traffic Director Todd Nail to Jill
Irons, May 16.

'HTF Promotion Director Steve (Ray-
mond) Uzanus to Marla Nauman, May
23.

KCMO/Topeka PD Mark McKay to
Sandweiss Advertising’s Marcia
Hecht, May 30.

ONE YEAR AGO TODAY

® Robert W. Walker VP/Programming, WHYI(Y100)/Miami

® Bob Hamilton PD, KSFO & KYA/San Francisco

® Mark Fowler appointed to second term as FCC Chairman

® Bob Caron Exec. VP, Fuller-Jeffrey Broadcasting

® #1 CHR: “On My Own" — Patti LaBelle/Michael McDonald (MCA)

® #1 AC: “No One Is To Blame” — Howard Jones (Elektra) (2 wks)

@ #1 UC: “There’ll Be Sad Songs (To Make You Cry) {Jive/Arista)

@ #1 Country: “Hearts Aren’t Made To Break” — Lee Greenwood (MCA)

(2 wks)

® #1 AOR Track: “invisible Touch” — Genesis (Atlantic) (2 wks)
® #1 LP: “Invisible touch” — Genesis (Atlantic)
® #1 Jazz: “Double Take” — Freddie Hubbard/Woody Shaw (Blue Note)

(4 wks)

FIVE YEARS AGO TODAY

® Bob Biernacki VPIGM, WOR/New York

® #1 CHR: “Rosanna” — Toto (Columbia)

@ #1 AC: “Any Day Now" — Ronnie Milsap (RCA)

@ #1 UC: “Early In The Morning — Gap Band (Total Experience/PG)

(2 wks)

® /1 Country: “Listen To The Radio” — Don Williams (MCA)
® #1 LP: “Asia” — Asia (Geffen) (9 wks)

TEN YEARS AGO TODAY

® Paul Drew resigns RKO. forms consultancy

® Bruce Holberg PD, WiP/Philadelphia

® #¥1 CHR: “Dreams” — Fleetwood Mac (WB) (3 wks)

® #1 AC: “Looks Like We Made It" — Barry Manilow {Arista) (2 wks)
® #1 Country: “Luckenbach, Texas” — Waylon Jennings (RCA) (3 wks)
® #1 LP: “Book Of Dreams” — Steve Miller {Capitol) (3 wks)




Bt reaches beyond sight. Into the
imagination. 200 million listen every

week. 3 and a half hours every day.
On the road, at work, on the jogging
path, 96% of all Americans sing its
tune, hear its message. That’s the
power of radio. Radio advertising
sells. How do we know? We've been
measuring and describing radio audi-
ences so you can turn the power of
radio into money —for over 21 years.
Arbitron. We know the territory.

ARBITRON RATINGS
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56/24 — 60%
#5 Most Added

Including: KMJQ
WWIN-FM KRNB
WXYV WHRK
WILD

WBLK

WDAS

WHUR

K104 .

GEFFEN RECORDS

WEDR
WYLD-FM
WBMX
WGCI
WZAK
KPRS
KJLH
XHRM

NEWS

FCC To Consider Indecency
‘Context’ Of Programs

Pacifica To Air ‘Ulysses’

The FCC says it will consider the
“context” of programming that
might violate its new indecency
standards, but it won't tell stations
in advance if specific shows might
violate the law.

That’s the upshot of a new letter
from FCC Mass Media Bureau
Chief Jim McKinney, who indi-
cated to a New York radio station
that it was probably safe to broad-
cast a controversial literary work
— but refused to say so for certain.

The Pacifica Foundation, a pro-
minent noncommercial broadcast-
er, had asked the FCC to rule on
whether reading passages from
James Joyce’s “Ulysses” would
put WBAI/New York in violation of
new indecency standards. For the
past seven years, the station has
broadcast readings of the novel on
June 16, a day dubbed ‘“Blooms-
day” in honor of the book’s main
character. Some portions of the
book — considered a literary mas-
terpiece — feature graphic de-
scriptions of sexual activity.

The request for a formal ruling
came in the wake of FCC action in-
volving the broadcast of a play
about homosexuals over Pacifica’s
KPFK/Los Angeles. Last month,
the Commission ruled the broad-
cast was indecent and referred the
case to the Justice Department for
possible criminal prosecution un-
der federal obscenity laws. Two
other radio stations, WXRK/New
York and KCSB/Santa Barbara,
were also cited for indecency and
issued formal warnings.

MecKinney Reluctant,
Pacifica To Proceed

“Such rulings, although advisory
in nature, have the potential for be-
coming the functional equivalent of
prior restraints on expression,”’
McKinney said in a letter to Pacif-
ica’s lawyers.

“For these reasons, the Commis-
sion is reluctant to issue declara-
tory rulings prior to broadcast with
respect to whether particular pro-
gramming is indecent,” he con-
tinued.

The FCC left the decision about
whether to broadcast the material
up to WBAL Station officials plan
to air the program as originally

Stryper recently received gold LPs for their “To Hell With

scheduled at 11pm, prefaced by
disclaimers warning that the ma-
terial is meant for adult audiences.

FCC Changes Tune,
Says Context Important

Last month, McKinney warn-
ed broadcasters attending the Na-

This Week’s
Indecency Climate

@ Context now a key to
indecency

® No FCC rulings prior to
broadcasts

® Broadcasters still seek
clariflcation

tional Public Radio conference in
Washington that the FCC was ex-
panding its concept of indecency
and would no longer restrict it to
the “seven dirty words” used by
comedian George Carlin. He said
program material that otherwise
contained serious literary, artistic,
political or scientific value might
still be considered ‘“‘indecent” by
the Commission.

“Just because indecent words
are within the lyrics of a song does
not make it not indecent. It’s still
indecent. It can be within Tchai-
kovsky, but it’s still indecent,”
McKinney said.

In his letter to Pacifica, McKin-
ney now seems to have changed
that position somewhat. He said
“context is a critical element in de-
termining whether a particular
program is indecent.” McKinney
added that the Supreme Court has
indicated that “context is all-im-
portant” in determining whether
or not a program is indecent.

“No decision has concluded that
reference to the subject matter in-
volved or the specific words in
question are per se forbidden. The
test is whether these words de-
scribe or depict sexual or ex-
cretory organs or activities in a
patently offensive manner,”
McKinney said in his letter.

“Second, the Commission has
long been on record that speech
that is indecent must involve more
than an isolated use of an offensive
word. The Commission’s recent
rulings affirm this position. Again,

Earning Gold Strypes
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The Devil” album. Pictured (I-r) are manager Janice Sweet, Enigma

therefore, the fact that a particular
word is used does not end the in-
quiry. Third, as detailed above, the
Commission regards content to be
significant in determining whether
words and phrases in question ex-
plicitly or impliedly describe or
depict sexual or excretory func-
tions in a patently offensive man-
ner,” McKinney continued.

Broadcasters Step
Up Attack

Pacifica, which has requested
FCC records under the Freedom of
Information Act concerning inde-
cency enforcement policies, con-
tended in its legal briefs that the
new posture on ‘‘blue radio” is a di-
rect result of political lobbying by
the religious right. The Foundation
said the FCC should clarify its rul-
ings so broadcasters know what
material and broadcast times are
considered safe.

“It is painfully apparent that the
Commission’s actions are the prod-
uct of backroom political dealing.
There is no way a conscientious li-
censee can predict what actions
such a course may produce in the
future,” Pacifica said in its brief.

Last week (6/5), Pacifica was
joined in its call for a clarification
of the indecency rules by several
major broadcast groups. In a “Pe-
tition for Reconsideration,” the
broadcasters said the new FCC
rules are ‘‘unconstitutionally
vague, arbitrary, and capricious,”
and provide “no meaningful guid-
ance as to what constitutes inde-
cency.”

The broadcasters called on the
Commission to reinstate the 10pm
“safe harbor” for adult broad-
casts, and to totally exempt news
broadcasts from the indecency
regulations.

The groups filing the petition in-
clude Capital Cities-ABC, CBS,
NBC, PBS, National Public Radio,
EZ Communications, the New
York Times, Post-Newsweek Sta-
tions, RTNDA, Sigma Delta Chi,
and the Reporters’ Committee for
Freedom of the Press.

A similar petition was filed re-
cently by the National Association
of Broadcasters.

See Page 28 for an exclusive in-
terview with Pacifica Executive
Director David Salniker.

President Wes Hein, group’s Oz Fox, booking agent John Huie, group's Robert Sweet, Enigma CEO Bill Hein, and group's

Tim Gaines.
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There is not much
difference between most
companies that do music research.

But not all.

The difference is simple:

Companies that test hooks Companies that can test hooks,
only with paper and pencil music blends, and programming
test forms and take weeks simulation with the state-of-the-art
to deliver the results: EARS® hand-held response unit

and have results in 24 hours:

Balon & Associates
Bolton Research Corp.
Bob Harper’s Company
Bob Lowry & Company

Bob’s Bargain Barn Research pro— s
Coleman Research =-=- Eﬁ
Focus Research of Georgia _—_ ===—J-‘=
Landsmen Media 0 ==E!=

Lund Consultants

MJM Research ASSOCIATES, INC.

Southeast Media Research

Spectrum Research Simply the Best in the Business.
Strategic Radio Research And our competition knows it.

Stratford Research
Stratford-on-Avon Research
Surrey Consulting and Research
The Research Group

All the others

Our EARS® are just one of the reasons why
the others just don't stack up to FMR
Associates. To put the best to work for you,
simply call Bruce Fohr or Ralph Rhoades
in Tucson at (602) 886-5548.
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NEWS

MCA Hangs With Wilde

Kim Wilde pedormed at the Palace in L.A. recently as MCA executives looked on. Pictured (I-r) are label’s Billy Brill, former
MCA staffer Tim Devine, label Sr. VP Steve Meyer, Wilde, and MCA’s Glen Lajeski, Pat Martine, and Michael Willlams.

Plaque Attack On Thorogood
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George Thorogood, in the midst of preparing his next studio LP, received a gold plaque for his “Thorogood Live” LP recently.
Pictured (I-r) are EMI America VPs Mark Berger and Dave Palacio, Thorogood, and label President Jim Mazza.

Columbia In Furs Place

Columbia’s Psychedelic Furs made the L.A. Forum their own recently, with label executives on hand for the show. Pictured
(I-r) are Columbia’s Jim McKeon, producer Todd Rundgren, Furs’ Richard Butler, Jabel VP Bob Wilicox, and Columbia 's Bob
Garland and Jeannie Mattiussi.

Waldman’s West Coast Welcome
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Cypress Records, Screen Gems-EMI Music, and BMI teamed for an L.A. party to celebrate Wendy Waldman's new “Letters
Home" LP. Pictured (I-r) are Cypress VP Ted Cohen, co-producer Harry Stinson, Waldman'’s husband Brad Parker, manager
Mike Robertson, Waldman, Screen Gems VP Gerd Muller, BMI VP Ron Anton, former Screen Gems President (now Capitol
VP) Fred Willms, BM/'s Allan McDougall, Nat'! Academy of Songwriters’ Kevin Odegard, Cypress President Craig Sussman,
Screen Gems VP Jack Rosner, and Screen Gems’ Judy Stakee.
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Gorman
Continued from Page 1

Records. He is professional,
honest, a great record man, and
always gives 110%. I look for-
ward to many years of breaking
records with him.”

Gorman told R&R, “I'm
thrilled and thankful to John
Fagot, [Capitol President] Don
Zimmermann, and [Capitol/
EMI Vice Chairman] Joe Smith
for this milestone in my career.
I’m looking forward to breaking
new acts and keeping the great
acts that we have here hotter
than ever. And thanks to all my
friends at radio for making me
look good!”

Before joining Capitol, Gor-
man spent five years at Arista
as Midwest Regional Promotion
Director.

Naftaly

Continued from Page 1

format challengers to KMEL’s
Urban-slanted CHR approach,
Naftaly said, ‘At present we
are a 100% reflection of the
mass appeal tastes in this mar-
ket. Our execution is right down
the middle, so if someone tries
to do what is typically main-
stream CHR in other markets
they will have quite a few prob-
lems knocking KMEL off the
top.”

Steding

Continued from Page 3

President Gary Stevens, now with
Wertheim Schroder.

Gammon continued, “Bill knows
what it costs to run major proper-
ties, and his ability to analyze these
facts will allow him to structure a
fair deal based on the potential
profitability of these stations.”

Steding, who will assume his new
duties by August 1, has also been
with Bonneville in managerial po-
sitions at KMBZ & KMBR/Kansas
City and KIRO & KSEA/Seattle.
He told R&R, “The experience I've
gained in different major market
stations, especially in turnaround
situations, has prepared me well
for this new job.”

Mouse
Continued from Page 1

Division in 1977, but left that po-
sition to devote more time to
corporate affairs. Along with
the WHIO combo, Cox’s radio
properties are KFI & KOST/
Los Angeles, WCKG/Chicago,
WIOD & WGTR/Miami, WSB-
AM & FM/Atlanta, and WSOC-
AM & FM/Charlotte.

Osborne
Continued from Page 3

Osborne said one of his top prior-
ities is improving his station’s visi-
bility. “I’'m not sure we’re part of
Cincinnati. We’d like to get more
active in what’s going on here.” A
fulltime Promotions Director, Pat-
sy Miller, was appointed upon Os-
borne’s arrival.

Commenting that no format
changes are planned for WLLT,
Osborne added, “We’re simply
tightening up, following the advice
of our consultant (Mike McVay).”

WWRC
Continued from Page 3

Sklar added, “We’re looking for
live wires who can bring out the ex-
citement behind the news. I think a
compelling talk program can
arouse anyone’s interest, in any
demographic. All who understand
the meaning of show business are
invited to send me a tape.”

Miller
Continued from Page 3
WJJD Asst. PD Steve Stevens
will handle the programming
duties on an interim basis.

Mackowycz
Continued from Page 3

name the rock station, and they’ll
answer ‘Q107.” Gary assembled a
great team, and after hitting our
ten-year plateau, we’re ready to go
onto the next level. Musically, I'd
like to make us a tad more sophisti-
cated and less reliant on corporate
rock. Toronto is one of the more
musically adventuresome mar-
kets. You just have to look at the
existence of (progressive) CFNY
for proof of that.”

Shafer added that he’s still look-
ing for his own replacement as PD
of co-owned CFMI/Vancouver.

Summers Coming To MCA

Andy Summers, best known as guitarist for the Police, has signed a worldwide
solo contract with MCA, with an album called “X Y Z,"” produced by Summers and
longtime Genesis producer David Hentschel, due this month. Pictured (Ir) are
MCA Records Ltd. Chairman Lou Cook, Summers, and MCA Ltd. MD Dave Am-
brose.
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“THE RADIO SONG”
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Produced by Terry Manning

From the forthcoming album Got Any Gum?

Front Line Management/Craig Fruin
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Fighting The FCC
On Indecency

Pacifica Foundation’s Salniker Lashes Out

acifica Radio is at the

heart of the raging con-

troversy over the FCC's
new indecency policy. KPFKI/
Los Angeles, a Pacifica flag-
ship, has been cited for violat-
ing obscenity rules and is the
target of Justice Department
criminal prosecution for broad-
casting “The Jerker,” a play
about homosexuals. R&R
Washington Bureau Chief Pat
Clawson interviewed Pacifica
Foundation Executive Director
David Salniker, who discuss-
ed the ruling’s ramifications.

IS

R&R: How does Pacifica view
the FCC’s judgment against
KPFK?

DS: We think it was just a
political action. They think Pacifi-
ca is isolated, that nobody comes to
Pacifica’s defense, and that except
for a few eclectic community sta-
tions, the rest of broadcasting isn’t
concerned about this issue.

The same thing happened to us in
the '60s and ’'70s. There was a
phenomenon known as “topless
radio,” which was supposedly a
drive to increase ratings for com-
mercial stations by being slightly

‘““We’re not a Howard
Stern. We’re not
‘shock’ radio.”’

offensive. The FCC wanted to stop
it, but who did they pick on?
Pacifica. They always pick on non-
commercial stations or other com-
munity stations. But they’re aim-
ing at the commercial industry.

In 1980 or ’81 we had a ruling
from the FCC administrative staff.
They investigated a religious
group’s complaint involving a four-
part series on sex therapy. There
was explicit language, perhaps
more explicit than the subject mat-
ter in the play excerpts. It was not
our personnel talking, it was people

in the community. (But) the FCC
said, “Fine, no problem after
10pm.” If anything, the standard
since that time had gotten more
tolerant. Other broadcasters began
doing things they wouldn’t have
thought of doing six or seven years
earlier.

R&R: Pacifica’s free speech her-
itage and government run-ins date
back to the ’50s and '60s when the
Black Panthers and other leftist
groups appeared on air. Isn’t that
the Pacifica tradition, jumping on
the government’s toes?

DS: We’re not deliberately out to
challenge the government. If we
were going to do that, we would
have aired the play in the middle of
the day with a lot of fanfare. “The
Jerker” was aired after 10pm, fol-
lowing a disclaimer, and was aim-
ed at a targeted audience — name-
ly the Los Angeles gay community.
The play is still running in New
York and ran successfully in L.A.;
it’s not something the community
was up in arms about.

If we can’t put on our air — late
at night with disclaimers and
warnings — what is regularly be-
ing performed in the community,
then we’re in an era of censorship.
There’s really only one case to my
knowledge — Carlin — which has
ever been successfully prosecuted
against Pacifica. In virtually every
other instance we have been
cleared.

We’re not a Howard Stern. We're
not “shock” radio; we have stan-
dards. We do not put obscenities on
the air. We would probably not air
Howard Stern’s racist and sexist
material. He panders to some of
the worst instincts in his audience,
at least as I understand the pro-
gram and what he says he does.
That doesn’t mean, in my opinion,
that he shouldn’t be on somebody
else’s air.

R&R: How do you justify being a
responsible broadcaster and airing
material that contains explicit
language and graphic descriptions
of gay sex?

DS: We judge everything in con-
text, not simply by picking out a
word or two. That’s exactly what’s
unconstitutional. Contemporary

Available Now!

Hanna-Barbera

art, contemporary literature, or
contemporary poetry have a lot of
explicit language. “The Jerker” is
a tragedy about somebody dying of
AIDS. If that’s not a socially
redeeming issue at this time, then
this Commission is out to lunch.

R&R: How far does Pacifica
want to push this case?

DS: We weren’t given a choice —
we need to be clear about that. We
were never given the opportunity
to address the Commission, never
presented an opportunity to call a
single witness. Yet the Campaign
For Decency, or whatever it’s
called, got to lobby the FCC
specifically on our case and appear
before the general counsel’s office.
The Commission voted in a very
circus-like fashion and referred us
to the Justice Department.

““This Commission now
is setting itself up as
the national censor
without reference to
local community
standards of what’s
permissible.”’

They gave us a formal warning,
which we find ironic. In their own
written opinion they said they
didn’t have the authority to find to
revoke our license because we had
complied with the guidelines. Then
they donm’t have the authority to
warn us, either. It's the same
authority, based on the same legal
precedent. They can’t change their
interpretation and then say,
“We’re going to warn you and put
you under special surveillance
because you didn’t comply with
what we want to do in the future.”
We want this order set aside.

R&R: What's your opinion of the
new indecency policies?

DS: That’s another problem
they’re so impossibly vague to
follow. This Commission is now

@ INTERVIEW

‘““The Jerker’ is about
somebody dying of
AIDS. if that’s not a
socially redeeming
issue, then this
Commission is out to
lunch.”

David Salniker

setting itself up as the national cen-
sor without reference to local com-
munity standards of what’s per-
missible. If the only time in which
you can air something that’s sen-
sitive — like a dramatic piece of
work with explicit language or the
Watergate tapes with Nixon’s pro-
fanity — is at 4am, who’s going to
hear it? That’s censorship, not
allowing you to put something on
the air at a time when you may
have some audience. If it’s not
10pm, it really can’t be any time.

R&R: How is this affecting Paci-
fica’s current operations?

DS: We're clearly chilled, quite
confused about whether we can do
things we’ve traditionally done. It
probably will not affect the subject
matter. We may have to pre-tape
things or go ‘“bleep-bleep-bleep”’
here and there. We’re actually hav-
ing additional meetings now to see
what mechanically we have to do
to keep serving the same audiences
on the same issues, but perhaps in
different ways.

We will try as best we can not to
challenge this on the airwaves, but
in court. We will not take a chance
on our license. We feel this particu-
lar Commission is sort of red-flag-
ging groups to make comparative
challenges to our licenses, so we're
very worried. It could cost us a for-
tune, and part of the reason we’ll
clamp down is because we know
we're being strictly monitored.
Quite frankly, we can’t afford to
get into four, five, or six separate
litigations.

¢ The Sound Effects

LIBRARY OF SOUNDS

_send a check made payable to Interlock Mtg. Corp. to. Hanna-Barbera Productions, ATTN: MUSIC DEPT., 3400 Cahuenga Blvd., Hollywood, CA 90068

To order

We All Love
¢ Super Index

List price: $200.00

Only $150.00 .......

R&R: What is the company’s
stance regarding the Fairness Doc-
trine?

DS: We've actually been staunch
supporters, which probably comes
as a surprise to most of our critics.
We believe in presenting a balanc-
ed point of view, or opposing sides.
We would like to see the Fairness
Doctrine clearly define what is a
controversial issue.

‘““We feel this
Commission is sort of
red-flagging groups to
make comparative
challenges to our
licenses, so we’re very
worried.”’

If it’s eliminated, Pacifica may
be the only place in the country
where those people can get on the
air. It’s a tremendous burden when
commercial broadcasters diminish
their news and public affairs re-
quirements, because we’re willing
to provide that service. But we
can’t just become a walking PSA
and still maintain our audience.
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WESTWOOD ONE PRESENTS

AThree-Hour Blockbuster Special
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BRYAN ADAMS
JACKSON BROWNE
PETER GABRIEL
LOU REED

The Westwood One Radio Network proudly
presents Rock For Amnesty: The Conspiracy
Continues, an exclusive three-hour special airing
the week of June 15.

Join the celebration of the one-year anniversary
of 1986's most significant concert event, Amnesty
International’s Conspiracy Of Hope tour, as
recorded by Westwood One’s mobile studios.

Relive with your listeners the inspired performances
of such artists as Jackson Browne, Peter Gabriel,
Lou Reed, Bryan Adams and Stlng, anng with

e
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THE CONSPIRAGY G(lNTIMUI.S
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JUNE 15, 1987

STING
U2
AND MANY MORE

previously unreleased material from U2. Also

featured are highlights from Westwood One’s
~ live broadcast of the tour’s 11-hour concert

finale at Giants Stadium, East Rutherford, N.J.,
plus a bonus of other Amnesty—related tracks
from Phil Collins, Jeff Beck and Eric Clapton,
Dire Straits, John Cougar Mellencamp and
Simple Minds!

For details about this memorable event, contact
your Westwood One Representative at (213)
204-5000 or TeIex 4996015 WWONE.
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Why Radio Will Wis

It’s A Matter Of Time

If you think the prices being paid for radio
stations today are out of line with reality, it is
quite possible it is you who is being unrealistic.
Understanding what is happening in the broad-
cast industry means looking at the broader pic-
ture of changing American lifestyles over the
past ten years. Factors to consider include time,
technology, and the need for higher incomes to
keep up with the good life.

Many families today are
income-rich but time-poor.
The inflationary period of
the late 1970s brought wom-
en into the labor market in
unprecedented numbers.
This created changes in
how the responsibilities of
maintaining the household
and caring for children
were shared. Dual-income
families suddenly had more
money but less time at their
disposal. Marketers who
studied demographic pat-
terns were quick to see the
change in emphasis and
seize the opportunities
presented.

The Pace Gets Faster

Time became the key to
unlocking the consumer
vault, as marketers saw the
importance of making
things fast, quick, and con-
venient. Fast food restaur-
ants not only proliferated
but offered an array of
foods far beyond hambur-
gers and fries. They started
serving breakfast as well as
lunch and dinner. Drive-

“Time has become
the enemy of media
that require
undivided attention.
Radio doesn’t.”’

throughs came into vogue.
Microwave cooking tech-
nology became a corner-
stone of the working house-
hold. Restaurants got into
the act by offering early
birds and twofers. Super-
markets changed the avail-
ability of open checkout
counters to accommodate
new shopping patterns.
The videocassette tape
recorder made its appear-
ance, allowing TV viewing
at more convenient times
when commercials could be

“zapped.”

Time Is The Enemy —
But Not To Radio

Time has become the
enemy of media that re-

By Allen Klein

quire undivided attention.
Television, newspapers,
books, and magazines all
fall into this category. Only
radio and billboards don’t.
But radio has more advan-
tages, because of its univer-
sal availability. It is the on-
ly entertainment/informa-
tion medium which allows
the individual to participate
in another activity while
listening.

Television is also learn-
ing what fragmentation and
special interest program-
ming is all about, and how it
can disrupt the peaceful
flow of ratings. Radio learn-
ed how to deal with this
problem years ago, and has
evolved to a point where
some stations go after the
mass and others the spe-
cialized-appeal audiences.

Radio Is Worth
The Money

Radio has the edge, and
that’s what many of the
new entrepreneurs see.
Radio can reach the mar-
ketplace, and offers fre-
quency of message deliv-
ery. Car listening is un-
touched by the ‘‘in-home”
media. Businesses and of-
fices are accepting the new
semi-foreground formats
now being programmed.
All the while, in-home
listening remains a main-

TIME: A FRIEND TO RADIO

Radio Offers:

® Universal availability

® Freedom to participate in other
activities while listening

® Frequency of message delivery

® Convenience

® Mobility
® Immediacy

‘““‘Among media
types, radio can
adapt most easily to
societal changes,
and big money is
being bet on it.”’

stay of radio’s basic
strength.

One additional point
about the car and time: a
recent Los Angeles Times
analysis of Los Angeles
Basin traffic projects that
by the year 2010 — only 23
years from now — half of
all driving time will be
spent stuck in traffic jams.
In addition, average speeds
for all streets, roads, and
freeways will drop, and yet
there will be an increase in
driving trips per day. As
traffic gets worse, the im-

portance and value of radio
can only get better.

Radio offers a conven-
ience, mobility, and im-
mediacy that cannot be
matched by any other pres-
ent-day media. Among me-
dia types, radio can adapt
most easily to societal
changes, and big money is
being bet on it.

Allen Klein

BRCWN BAC
PRTDUCTICNS

4134 & EUDTRA STREET
ENGLEWCCD CCILC. 8C11e

(2C2) 756-9949

‘with a dazzling, digital vengeance call
POWER TOOLS". The most extraordinary
compact disc production library ever created.
Creatively, technically, sonically.

No holds barred, no compromise accepted.
POWER TOOLS". Market exclusive.

www americanradiohistorv com



One of many reasons
why stations all across America
are switching to HNWH.

“While enthusiasm is often
considered an intangible
force, HNWH clients see the

real results of ours: it helps

them exceed their goals,

year after year.”
07.14' 70«“0?

4 Jacqui Rossinsky
% Executive V.P.

HILLIER, NEWMARK, WECHSLER & HOWARD
& AN INTEREP COMPANY

New York. Atlanta. Boston. Chicago.
Dallas. Detroit. Houston. Los Angeles. Minneapolis.
Philadelphia. St. Louis. San Francisco.
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FOUR HOT ACTION

COUNT ON

FREDDIE
JACKSON

“Jam Tonight”

KMEL
FM102
KCPW
FM102
KS103
B96 deb 37
WHYT
WBCY
KXX106
KMGX
WBBQ

POISON

“}] Want Action”

Z93 deb 38
KEGL deb 26
295 40-38
WMMS
KCPX 36-32
KPLZ

WANS add
Y107 deb 28
BJ105 add
KTUX add
WDLX add
WKDD add
KLQ add
KJ103 deb 39

4 BY FOUR

“Want You For
My Girlfriend”
Z93 deb 40

FM102 14-9

WKQB deb-31

WCKN add

100KH! add

WJMX add

BELOUIS
SOME

“Let It Be With
You”

RATINGS

Winter ‘87 Birch 12+

Pittsburgh

KDKA returned to its usual spot
in the 14-16 range; in mornings, it
has nearly a quarter of the market.
WBZZ wins PM drive and evenings;
it's two shares ahead of its previous
winter showing. Paced by a nine-
share in middays, WSHH topped
last winter oy more than a point.
WLTJ rebounded, apparently taking
some territory from the other music
ACs. WDSY did a little better than
just adding the 1.4 Country shares
that its sister WEEP turned loose by
going Gold.

Fall '86 Wi ‘87

KDKA (AC) 125 15.4
WBZZ (CHR) 132 13.0
WDVE (AOR) 133 113
WSHH (B/EZ) 51 7.2
WAMO-FM (UC) 82 6.9
WWSW (AC) 47 38
WHTX (AC) 42 37
WJAS (BBnd) 32 37
WDSY (Ctry) 1.7 35
WLTJ (AC) 1.8 31
WTAE (AC) 40 30
WTKN (Talk) 24 28
WYDD (CHR) 32 28
WMYG (Gold) 29 25
KQV (News) 2.1 1.8
WXXP (AOR) 1.1 1.6
WQED (Misc) 15 1.3
WPIT-FM (CC) 1.1 1.2
WMBS (AC) 12 1.0

€ 1987 Capitot Records inc

Tampa-St.
Petersburg-
Clearwater

You can usually tell whether it's a
Tampa or St. Petersburg sample by
checking how St. Pete’'s WRXB did
against WTMP, since the two don't
cover each other’'s city very well.
Throughout the market, WRBQ
passes the 20-share mark again; its
best share, over a 27, is actually in
PM drive. The three ACs all rose to
what’s virtually a three-way tie.

Fall '86  Wi'g7
WRBQ-AM & FM

(CHR) 18.4 21.2
WYNF (AOR) 9.1 103
WWBA (B/EZ) 92 96
WQYK (Ctry) 7.7 689
WUSA (AC) 49 51
WNLT (AC) 33 50
WPDS (AC) 43 50
WKRL (Gold) 54 43
WGUL-AM & FM

(BBnd) 34 37
WDAE (BBnd) 45 28
WFLA (N/T) 38 28
WPLP (Talk) 27 25
WSUN (Ctry) 48 25
WHVE (AC) 1.7 22
WRXB (UC) 8 16
WCIE (Misc) 14 1.3
WKES (Rel) 4 13
WXCR (Clas) 12 1.3
WHBO (BBnd) 11 1.2
WTMP (UC) 21 141

New Orleans

Unlike the Arbitrons, there's no
question here about who's leading
the WQUE/WYLD-FM/WEZB bat-
tle. The three stations take up near-
ly 40 percent of the city between
them. In nights, its best daypart,
WQUE has more than 25 percent
by itself. Further down, both ACs
and both AORs rose. Satellite Gold
WTIX has doubled 12+ over the
last year.

Fall ‘86 Wi '87

WQUE (CHR) 10.6 17.8
WYLD-FM (UC) 20.0 1.2
WEZB (CHR) 11.9 104
WLTS (AC) 54 59
WRNO (AOR) 51 59
WWL (N/T) 4.4 55
WNOE-FM (Ctry) 6.2 54
WBOK (Rel) 3.6 4.9
WBYU (B/EZ) 3.9 47
WCKW (AOR) 2.9 3.8
WAJY (AC) 2.7 37
WSMB (Talk) 3.4 3.7
WTIX (Gold) 2.8 3.3
WWIW (BBnd) 11 2.2
WNOE (Ctry) 2.6 1.9
WTUL (Misc) 1.4 1.6
WWNO (Ctry) 2.3 1.6
Milwaukee-
Racine

WKTI pulled double digits all day
long and reached a personal high
this book. This CHR'’s best daypart
is mornings; nights, when it has
“only” about an 11 share, is actual-
ly its lowest. Bernie Miller left
WLUM with its best Birch in a year;
the UC does considerably better
here than.in the Arbitrons. WMIL
rebounded; its high over the last
year has been a 5.2 in winter and
summer '86. WRKR rose as it
evolved toward the softer WHBT;
WBGK rose on its way to straight

AC.

Fall ‘86 Wi '87
WKTI (CHR) 10.7 128
WTMJ (AC) 114 109
WLUM (UC) 7.2 9.8
WKLH (Gold) 8.7 7.4
WQFM (AOR) 7.8 71
WEZW (B/EZ) 6.5 5.9
WOKY (BBnd) 6.3 5.8
WMIL (Ctry) 37 4.7
WMYX (AC) 2.9 39
WRKR-AM & FM

(AC) 2.7 3.1
WISN (AC) 31 2.8
WFMR (Clas) 2.7 23
WBGK (AOR) 1.5 21
WEMP (Gold) 2.5 2.1
WLTQ (AC) 2.8 2.1
WMSE (Misc) .8 1.8
WBCS-AM & FM*

(Ctry) 3.6 2.3
WVCY (Rel) .5 1.5
WHAD (N/T) 4 1.1
WNOV (UC) 2.0 11
WUWM (Jazz) 1.4 1.1

*Became WLZR-AM & FM (AOR) after book

Norfolk-

Virginia

Beach-
Newport News

WNOR is off, especially in momn-
ings and middays, but still easily in
first place. WOWI has barely mov-
ed over the last three books.
WCMS-FM won mornings and beat
its general number in every daypart
except nights. Tight-listed CHR
WNVZ cracked a ten share. WTAR
edged up in its first Oldies book.
WWDE, by moving slightly, opened
up its AC lead.

Fal '86  Wi'87
WNOR-FM (AOR) 18.0 154

WOwI (UC) 116 117
WCMS-FM (Ctry) 107 11.2
WNVZ (CHR) 9.2 105
WFOG (B/EZ) 58 7.2
WWDE (AC) 43 45
WRSR (CHR) 52 4.4
WMYK (UC) 54 43
WRAP (UC) 40 40
WTAR (Gold) 34 38
WLTY (AC) 47 35
WXRI (CC) 14 28
WHRO (Jazz) 26 26
WPCE (Rel) 23 22
WNIS (Talk) 20 1.8
WNSB (Ctry) 117
WYFI (Rel) 1.0 1.3
WKEZ (Ctry) 9 11
WNRN* (B/EZ) 8 11
WSKX** (Ctry) 1110

*Became WJQI (AC) at end of ratings period
* *Formerly WTID

St. Louis

KMOX and KSHE were close to
each other last winter, too; the lat-
ter's gains this time came in mid-
days and evenings. KMJM had its
best recent showing. KHTR re-
claimed its place in the fives, even
as KWK'’s return to CHR notched
daylong gains. KYKY continued its
yearlong growth from the high
twos.

Fall '86 Wi ‘87

KMOX (Talk) 204 183
KSHE (AOR) 16.4 17.2
KMJM (UC) 75 90
KHTR (CHR) 46 53
WIL-FM (Ctry) 54 51
KYKY (AC) 36 4.4
KEZK (B/EZ) 54 4.3
KSD (AC) 45 41
KWK (CHR) 35 40
WMRY (AOR) 29 32
WRTH (BBnd) 20 26
KATZ-FM (UC) 28 24
KXOK (Talk) 16 22
KUSA (Ctry) 25 21
KLTH (AC) 15 20
WKKX (Ctry) 14 1.8
KATZ (UC) 7 15
KADI (AC) 16 1.3
KFUO (Rel) 16 1.2
KGLD {Gold) 1.3 1.1
KWMU (Jazz) 12 10
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#1 “MOST ACTIVE”

WPHD 22-19
B94 26-19
PRO-FM add
KTKS add
WGH deb 35
WLS 25-18
WMMS 29-21
WNCI deb 32
WKTI add 26
WLOL deb 37
KWOD add
Q100 add

794 deb 33
WNNK deb 31
WBBQ deb 36
WNOK deb 40
WINK deb 37
KZOU deb 35
WHHY deb 36
Y106 add

KTUX add
WKZL add
WKEFX add
KIK deb 33
KZIO add
KKRD deb 28
KNMQ deb 35
KIKX add 34
WOMP deb 40
KQIZ add 39
WQID deb 31
B98 deb 35
WYKS add
KSMB add
WGLF add
KNIN add
WVBS deb 37
WBWB add
KQCR deb 39
KZOZ deb 34

AC CHART: 30 —
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Rochester

in contrast to the Arbitrons, there
are signs of AOR Gold WKLX gain-
ing slightly on leader WCMF here.
WVOR hits double digits for the first
time. WEZO'’s move to Format 41
was apparently good both for that
station and WZSH, which picked up
the slack and zoomed forward.
WHAM enjoyed its highest ratings
since last winter.

Nashville

WKDF was up only in mornings,
where Carl P. Mayfield tops a 20
share. Nonetheless, the AOR giant
wins every daypart except nights.
That slot belongs to WQQK, which
is also over 20. WSM-FM nearly
matched its 13.5 from a year ago; it
was the only one of the Countries
with a sharp rise here.

Fall '86 Wi '87

Fal'86  Wi'87 WKDF (AOR) 19.9 179
WCMF (AOR) 17.2 149 WSM-FM (Ctry) 9.7 133
WVOR (AC) 9.7 1.2 WQQK (UC) 7.7 113
WPXY-AM & FM WLAC-FM (AC) 76 98
(CHR) 14.8 109 WWKX (CHR) 56 80
WDKX (UC) 84 8.1 WZEZ (B/EZ) 64 72
WEZO (B/EZ) 6.4 7.7 WYHY (CHR) 10.6 6.9
WHAM (AC) 87 71 WSIX-AM & FM
WKLX (Gold) 64 71 (Ctry) 59 57
WZSH (B/EZ) 4.1 71 WSM (Ctry) 5.1 3.2
WMJQ (CHR) 72 67 WTMG (AC) 3.1 2.9
WNYR (Ctry) 29 39 WLAC (N/T) 1.7 24
WXXI-FM (Clas) 28 37 WVOL (Gold) 2.6 2.2
WXXI (Jazz) 1.1 1.9 WPLN (Misc) 1.8 21
WBBF (Jazz) 1.0 16 WRVU (Misc) 1.1 1.1
Minneapolis- Charlotte

St. Paul

WCCO opened its lead on
KQRS; most of the latter station’s
drop actually took place on its si-
mulcast AM. KQ' still wins nights
and afternoons. As with the Ar-
bitrons, WLOyalists outnumbered
KDWBelievers this time. WAYL had
its best showing in more than a
year. Noncommercial UC KMOJ
made the top ten; it's up froma 1.0
at this time last year. Satellite Gold
KDWB (AM) is up from a 0.5 a year
ago.

Fal_'86 wi ‘87

WCCO (AOR) 16.3 16.9
KQRS-AM & FM

(AOR) 147 135
WLOL (CHR) 9.1 10.2
KSTP-FM (AC) 9.6 8.7
KDWB-FM (CHR) 9.4 8.6
KEEY (Ctry) 6.7 4.8
WAYL (B/EZ) 3.2 4.7
WLTE (AC) 3.0 3.3
KSTP (Talk) 4.1 3.2
KMOJ (UC) 2.0 3.1
KTCZ (AOR) 2.9 3.1
KMGK (AC) 1.3 2.7
KDWB (Gold) 1.7 2.5
KJJO-FM (AOR) 3.3 2.3
KSJN-FM (Clas) 2.2 2.3
KTIS-FM (Rel) 2.2 2.2
WDGY (Ctry) 2.2 1.4
KLBB (BBnd) 1.5 1.0

Gastonia-
Rock Hill

WSOC is more than four shares
ahead of its Winter '86 showing;
WLVK being over a ten share adds
to Country’s accomplishment in this
city. WPEG was down in all day-
parts except evenings, which it
wins; since that time, it's added JC
Floyd and Don Kelly as consuit-
ants. Both CHRs were off by a
share. WEZC continued rebuilding
after an uncharacteristically low
book last summer.

Fall'86 Wi ‘87
WSOC-FM (Ctry) 11.1 16.9

WPEG (UC) 15.1 12.6
WLVK (Ctry) 10.1 10.8
WROQ (CHR) 11.2 101
WRFX (AOR) 10.2 8.4
WEZC (AC) 7.2 7.8
WBCY (CHR) 7.5 6.5
WBT (AC) 6.3 4.9
WLIT* (AC) 1.1 2.4
WWDM (UC) 1.8 1.8
WFAE (Misc) 1.7 1.7
WDAYV (Clas) .4 1.4
WGIV (UC) 1.1 1.3
WKRR (Rel) 6 1.3
WSOC (Ctry) 1.1 1.1
WMIT (Rel) 1.1 1.0

*Formerty WZXI (B/EZ)

Format Legend
AA-Adult Alternative, AC-Adult Contemporary, AOR-Album Oriented
Rock, BBnd-Big Band, B/EZ-Beautiful/Easy Listening, CC-Contemporary
Christian, CHR-Contemporary Hit Radio, Clas-Classical, Ctry-Country,
Gold-Oldies, Jazz-Jazz, Misc-Miscellaneous, News-News, N/T-
News/Talk, Rel-Religious, Span-Spanish, Talk-Talk, UC-Urban Contem-

porary.

Cincinnati

WEBN has shown fine growth
since last winter when it was at a
10.0 in the Birches. WKRQ was
back over a ten after a one-book
lapse. WWEZ notched its best
book in a year, WWNK, by holding
steady, became the new #1 AC
FM. WBLZ was just fine despite
WIZF's Urban debut book.

Fal '86 wi'87

WEBN (AOR) 16.4 179
WKRQ (CHR) 87 114
WBLZ (UC) 79 87
WWEZ (B/EZ) 76 81
WUBE (Ctry) 70 69
WLW (AC) 89 59
WKRC (AC) 6.0 586

WWNK-AM & FM 4.1 4.1
(AC)

WLLT (AC) 3.2 3.9
WCKY (N/T) 4.7 37
WRRM (AC) 4.4 3.7
WGUC (Clas) 3.6 2.7
WBVE (Ctry) 3.8 2.5
WIZF (Ctry) 9 2.3
WCIN (UC) 2.8 21
WJ0J (AC) 8 1.6
WVXU (Jazz) 1.0 1.3
WPFB-FM (Rel) 1.5 1.1
Phoenix

The KNIX combo dropped nearly
a point on both AM and FM but still
led KZZP. KNIX takes mornings and
middays; KZZP wins afternoons
and evenings,when Clarke Ingram
has over a 20 share. KUPD had
customarily been over a 10 before
the fall; it's virtually back there now.
A promotionally hyperactive KOOL-
FM rebounded strongly here to
take the Gold mantle back from
KSLX; at night, the former’s num-
bers tripled. The KOY combo was
up with nearly a share’s gain on
AM.

Fall '86 wi'g7

KNIX-AM & FM

(Ctry) 16.4 149
KZZP-AM & FM

(CHR) 154 135
KUPD (AOR) 79 99
KTAR (Ctry) 72 92
KMEO-AM & FM

(B/EZ) 66 9.0
KOY-AM & FM

(AC) 46 52
KDKB (AOR) 45 47
KKLT (AC) 47 47

KOOL-FM (Gold) 3.0 4.2
KOPA & KSLX

(Gold) 3.8 3.5
KLZI (AC) 2.4 3.0
KKFR (CHR) 3.7 2.5
KAMJ (AC) 1.9 2.1
KUKQ (UC) 4.1 1.8
KFYI (N/T) 1.7 1.7
KEYX (AOR) .8 1.6
KJ2Z (Jazz) 1.1 1.3
KLFF (BBnd) 1.9 11
KONC (Clas) 11 1.1
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Billboards, Bumper Stickers,
Mascots & More ...

‘ummer’s here and the time is
right for dazzling in the street.
Radio stations are among the
biggest users of outdoor promotion
and advertising, and in warm weather
they go into high gear with billboards,
busboards, bumper stickers, in-
flatables, lifesize mascots — anything
that establishes a position for the sta-
tion and makes its presence known.
On this and the following three pages,
we’ve displayed samples of what stations
across the country are doing to promote
themselves outdoors. Look for effective color
combinations, attention-getting animal mas-
cots, concise and clever slogans and position-
ing statements — with the variety of presen-
tations here, you’ll find ideas to stimulate
your thinking as you get ready to make your
own venture into the great outdoors.

WA -arericanradiohistorv-com .
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received some unsolicited advice froom the board beneath it. Thé
accidental combinatiorrof boards provided much reassurance for entrants
who felt they-didn't have a prayer in the contest.

... And Now This Time Out For Station Identification

COntemporary Marketing’s on-air programs and Budweiser Comedy Tour to the rockin’ Michelob
promotions grab a listener’s attention, building Presents Genesis sweepstakes, CMI consistently

valuable awareness and identification for your delivers the programs that deliver results! If

station. From custom contests and special events | you're looking for station identification, call us! A
to the whodunnit Mystery Minutes; from the fun 314-567-9650 CMi

www americanradiohistorv com
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FIXED FREQUENCY
RADIOS

‘I MO MONEY YOUR TOTAL PROMOTIONAL HEADQUARTERS
ASSOCIATES CALL FOR DETAILS

1-800-874-7681; FL:1:800:346:0923

WWW-americanradiohistorv.com
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Diamond, that tell us our
de first rate service is paying off.
satellite transmission service products
/ice provider. -

hether it's C Band or Ku Band; fixed location or

‘ hile; on land or at sea; digital or analog backhaul or
d trlbunon domestic or international, the onh/ number
~ you need is 213-870-9000. -

determmatlon
| DB has

SoortsSatef/fEZelm‘efcomect

IDB COMMUNICATIONS GROUP INC.

RADIO PROGRAM & NEWS TRANSMISSION
TE

garett!

IDB COMMUNICATIONIS ' 10525 . Washington Bivd. - Cuver City, CA 90232-3380 - 913&(}9&)0 TLX: 277458 FAX: 2 g,-ﬂﬂs-sm

GROUP INC. 5 # » S

GO

WWW.americanradiohistorv.com
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Working Off The Backside

A riveting bumper sticker is a great promotional device, but many stations
are exploiting the back side of the stickers as well. They make a handy
device for discount coupons, contests, and commercial tie-ins of all types.
Here's a few examples.

|
$3°F s Wour i M“‘“‘”

i
ASHAND0, TG | save $3.00 on

'
I
'
: CHICKEN & BISCUITS J
4 BLOW DRY  (Ass00vaLyE |
'

]
1 ]
] ]
] ]
1 ]
| . : ( f
Breakfast Braggln' BlSCUK: $ % : Good at the Prime Cut nearest you. : "g::“ :
Steak, Sausage. Ham or Bacon g of 1 . No appoiniment necessary. a-pack '
] ]
] ]
] ]
] ]
]

: O I 79 ! Aﬂy g::;a;:olnz.-i‘;;n llo 5": oo
' n 0 3 pm,

b Yis ¢ purchase

]

over$200 | — )

$ 00" 2n) aibum, R -
e or

Priced $0.45 e highe: UL

) Expires 5/31/8_7. SINGLE I

m' v HAMBURGER |
‘Bapes and Recrrds S

lowa Cl nd Cedar Rapids locations onl l
" '%Ifor expires 6%! 31,1986. ’

Ofter Expires April 30

! 1t ] 5
m:—é_“y e O oy eha whey oy .o?h:;vm o
SPAETIALIZED. DIke ! Cheese, bacon, tax ':u:nemu -3
$15 FREE accessorles | . —1 ¥ i o ——
s»::n:n:“_.;cmuw-‘nrm";n r 1
RECYCLED CYCLES | Spencer i
3236 E. Grand Coie Canter
LARAMIE CHEYENNE ' f U I ' '
A $3 off LARGE | ‘ i
: Pizza ss3 ot MeDiUM
5 52 off SMALL ' I 211 E 11th Street i
- Hut, el Se o : [Coralville, 1A, 52241 (319) 354- 1448

c : — . — e S ———
iGood at all Cheyenne and Laramie :

locations :
Expires 7/31/87

S / ' N\]H\
S B> 0D THE GREATEST STARS szusaoe| T
V & & 4 10 YOUR ON-AIR STAFF!  curoow ANDouESTIC AND

* Kk kK DEMO and | e
“ LOCAL SALES Just ask WNEW-FM/New York, XTRA/San Diego, B104/Baltimore,
FAMOUS and CLASSIC MOVIE SOUNDIRACKS  PITCH K WRMF/W. Palm Beach, WDVE and KDKAPittsburgh, Rock 105 and
PPA/USA . Professional Radio Networks  503/687-2068 WCRJ/Jacksonville, and Dozens More! Electrically choreographed to

music and lasers!  (800) 245-0397

WWW-americanradiohistorv com
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NETWORK FEATURE FILE

MUSIC FEATURES

The Weekend

The Week Of

June 20 - June 21

American Dance Traxx
Pseudo Echo/Whitney Houston/ Touch
Lee Arnold

On A Country Road (WO/M)

Highway 101/Kathy Mattea Keith Whitley/Steve
Eare/Ed Lowe

Dick Clark’s

Rock, Roll & Remember (USP)

Lovin' Spoontul

The Countdown (WOIM)

Sybil/Vesta Wiliams

Countdown America

With Dick Clark (US)

Miami Sound Machine

Countdown USA (CUSA)

Top summer hits of past five years

Country Calendar

Waeekly Special (CW)

Waylon Jennings/Earl Thomas Conley/Anne
Murray/Kathy Mattea/Bellamy Brothers

Country Cioseup

T.G. Sheppard/Hank Wiliams Jr /Loretta Lynn/
Johnny Cash/Rosanne Cash/Eddie Rabbit

Dwight Yoakam/Exile

(WOIM)

(PM)

Country Report Countdown(WRN)

O'Kaynes/Sytvia

Country Today (MJI)
Emmylou Harris

Cruisin’ America

With Cousin Brucle (CBS)
Roberta Flack/Lettermen/Littie Steven

Rick Dees Weekly Top 40  (DIR)
Jack Wagner

Dr. Demento (WO/M)
Comedian Tim Cavanaugh

Fusion 40 (TP)
Herb Alpert/Frank Portenza/George Duke
Future Hits (WO/M)
Breakfast Club. Thompson Twins

Great Sounds (USP)
Buddy Greco

Highilights (8BP)
Percy Sledge/Whispers

Hot Rocks (USP)
Howard Jones

Jazz Show

With David Sanborn (NBCE)
Jonathan Butler

Jazz Trax With Art Good ((1))
Larry Carfton

King Biscuit

Flower Hour (DIR)
KBC Band

Let The Good

Times Roll (GSN/ABC)
Four Tops Brian Wilson/Father's Day Tribute
Metalshop (MJI)
Dio

Motor City Beat (USP)
Post Motown hits

Scott Muni’s

Ticket To Ride (DIR)
Paul's birthday cetebration

Music Of America (ABC)

Musical! (WO/M)
Mitchet! Parrish/Yentl

National Music Survey (WOIM)
Beach Boys

On The Move (CBS)
Whitney Houston/R.J 's Latest Arrival

On The Radio (NSBA)
Crowded House

Party America (ABC)

Nona Hendryx/Miami Sound Machine/Robbie
Nevil/Tracey Uliman

Pepsi Hitline USA (JBP)
Run DM.C
Plain Rap Countdown (PRN)

AC: Kenny G/Kenny Loggins/Atlantic Starr/
Bruce Hornsby/Smokey Robinson/Nylons

CHR: Bob Seger/Genesis/Whitney Houston/
Bryan Adams/Level 42

Urban: Glona Estefan/Kim Wilde/Lisa Lisa/
System/Company B

Powercuts (GSN/ABC)
Bob Seger/John Waite

Reelin’ In The Years (GSN/ABC)
Byrds/Rolling Stones

Rock & Roll

Never Forgets (WOIM)

Lovin’ SpoonfuliJackson Browne/Phil
Ochs/Standells

Rock Chronicles (WO/M)
Bon Jovi/Cutting Crew

Rock Connections (CBS)
John Kay from Steppenwolf Pt. 1

Rock Over London (RI)
Paul Brady

Rock Watch (USP)
Psychedeiic Furs

Scott Shannon’s Rockin’
America Countdown (WO/M)
Paul Simon/Heart/Level 42

Sittin’ In (WRN)
Keith Whitley

Solid Gold

Saturday Night (US)
Chicago

Spirit Of Summer (CBS)
Kafrina & Waves/Mick Fleetwood/Bob Dylan
Star Beat (MJI)
Vesta Wiliams

Sunday Country (CI
Billy Walker

Super Gold (TRAN)

Supremes/1959/Monkees/60's Dance
Crazes/Young Rascais 1957

Superstars Rock Concert (WO/M)

Stevie Nicks

That’s Love (WO/M)
Mr Mister/Jack Lemmon/Whitney Houston
Top 30 USA (CBS)

Rx. Rockin' Pneumonia/Bad Case of Lovin'

You/Dr. My Eyes
Waeekly Country
Music Countdown
Gary Morris

(USP)

June 22 - June 26

British Wax Museum (RI)
Blind Faith/John Mayalil's Bluesbreakers’Alan
Parsons Project/Beatles/Steve Winwood

Classic Cuts (MJI)
Grace Slick
Country Calendar (CW)

George Strait'Ricky Skaggs/Judy Rodman Dan
Seals/Holly Dunn/Gary Morris/Gene Watson
Country Comments (WO/M)

Schuyler. Knoblock & Overstreet/Steve
Wariner/Charlie Pride/Mickey Gilley/John
Schneider/Restless Heart/Judds

Country Datebook (US)

Kns Knstofferson/Pake McEntire/John
Denver/Mickey Gilley/Oak Ridge Boys

Country Report (WRN)

Desert Rose Band/John Schneider

Rick Dees’

American Music Magazine (USP)
U2/Cutting Crew/Wang Chung/Stacey Q/Cyndi
Lauper

Encore With Jim Lange (WO/M)
McGuire Sisters/1955

In Concert (WOIM)
Los Lobos/Del Fuegos

Legends Of Rock (NBCE)
Joumey Pt. 1

Line One (WO/M)
Steve Winwood

Live From Gilley’s (WOIM)
George Jones

Miller Sound Express (WOIM)
Patti LaBede Pt. 2

Off The Record (WO/M)
Tom Petty/Patty Smyth/Colin James Hay

Off The Record Special (WO/M)
Huey Lewis

Psychedaelic Psnack (WOI/M)

Leaves/Ringo Starr/Kinks/Turtles/John Lennon
Pop Concerts/

Star Trak Proflles (WO/M)
Pointer Sisters profile
Rock Clock (DIR)

Bryan Adams/Talking Heads/Tom Petty
Rock & Roll
Never Forgets (WOIm)

.38 Special/Biind Faith/Monterey Pop Festival
20th anniversary

Rockline (GSN/ABC)
Heart

Rock Today (MJDh
Iggy Pop

Shootin’ The Breeze (WOIM)

Janet Jackson/Ray, Goodman & Brown/Donna
Allen

Solid Gold Country

Summer's greatest hits/Tanya Tucker/
1974/Elvis live/June #1 hits

Solid Gold Scrapbook us)

June birthdays Pt 2/Never a #17/British inva-
sion groups/1969/Fifth Dimension

(UspP)

Special Edition (WO/M)
Atlantic Starr
Star Trak (WO/M)

Bob Seger/Oingo Boingo/Company B

NEWS & INFORMATION FEATURES

June 15 - June 21

COMEDY

GENERAL
INFORMATION

All My Children Update (PRN)
Charlie gets lost/Erica cries out/Max totally ex-
hausted/Nina heads up north/Louise
meets David finally
Amatellin U (DD)
Tap-a-keg-a-day fraternity/Wigghn-Willie bait
shop:Exotic dancing class 86-R/Dial
999-DUMB for Amatelin U/FFA says
pigs are beautiful

Bobby Jo Ambergy’s
Bar ’N Grill (DD)
Ozzie & Harriet at Bobby Jo's/Sam & Sam the
siamese twin male dancers. Movie of
the week: Froggy went-a-snorting/
Count the spam balls/Singles
night again
Comedy Hour (MJ1)
Steven Wright/Bill Murray/Christopher Guest/
Robin Wiliams/Lity Tomlin/Second City/
Woody Allen

Comedy Show

With Dick Cavett (CW)

City life: Billy Crystal/Lity Tomlin/Shetty Berman/
Joan Rivers/Soupy Sales/Cheech & Chong

Comedy Spot (CW)

Steve Martin/Robert Kline/Rodney Danger-
field/Woody Allen/David Brenner

Daily Feed (DCA)
60 Second Contra summary/Pope falls asleep
on Reagan/Wedtech Guiness bribe
record/Ozone interview/Last
attempt to slow down spring season

Fun Factory (PM)

Keep tt In Your Pants: Jim Bakker/Pop Con-
cert/World Of Science/Kid Next Door

Hiney Wine (DD)
Duck your donuts in someone’s hiney/Winery
looking for official hiney inspector/
Tricks with your hiney/Get a hugger for your
hiney/Chiggers in Thor's hiney
Jackie The Joke Man (OHR)
Shower in the nude/3 legged chicken/Paul
Revere’s housecal/Family food/
Bulifrog bait

Laugh Machine (PM)

Kip Adotta/Rodney Dangerfield/Pat Pauisen/
Emo Phillips/Bill Cosby

Live From The Improv (DIR)

Joe Boister/George Wallace/Diane Nichols/
Lamry Miller/Carol Leefer

Mel Blanc’s Blankety Blancs(ASR)
Stick ‘'em up/Shave your legs/Spiash of
seitzer/Don’t ever play that/
Name dropper
National Comedy Wireless (DD)
Susan B & the breather/Pearl’s brother. the
steroid stafion/Rodney’s son, the
caddy/Wham peftroleum

National Lampoon’s
True Facts (PRN)
Can't hack that/Hit up by the heat/Date with
destiny/Sweet Surender/Kiss of the
spider man
Radio Hotline (ASR)

Salty/Loonie/Cheese scare/You gotta license to
play this stuff?/Still waiting

Stevens & Grdnic’s

Comedy Drop-ins (ASR)

Rock trail soup/Taxes with Hog/Lucky Louie's
finance and loans/Peopile next door/
Big fat Donna #6

Stevens & Grdnic’s

Party Drop-ins

TV promo/House party #1/Pierre La-
Quiche/Video Destroyer/House party #2

(ASR)

American Focus (FY)
Mariette Hartley
Auto Report (ME)

Smalt Domestic Pickups Care Of Brakes/
Aerodynamics/VW GTI 16 Vaive

The Blimp (PM)

Mouth-burning pizza/Killer bees/900 numbers/
Voice activation/Real looking fake gems

Campbell’s Playhouse (PIA)
Mr. Deeds Goes To Town
Computer Program (PM)

Communication protocol Buffers/Computers for
politics/Operating systems/Computer
punk band

Costas Coast To Coast (CW)
Emie Harwell
Earth News (WO/IM)

Simpson & Bruckheimer/John Phiflios Eric Bur-
don/Micky Dolenz/Alan Dougtas/Dave Marsh

Golden Age Of Radio (PRN)

Rocky Fortune/Chase/NBC Short Stories/Ar-
chie Andrews/Falcon

Health Care (PIA)
Breaking through everyday fears
Like Only Yesterday (WOIM)

US Lebannon ambassador assasinated/East
German workers rebel/Congressman Wayne
Hayes resigns/Julius & Ethel Rosenberg
executed

A Moment In Time (NBC)

Magna Carta/Riots in South Africa/Watergate
burglars caught/Sally Ride rides/
Rosenbergs executed/Toast Of Town
premieres

NBC Extra (NBC)
Fire next door: Nicaraguan conflict

Public Affairs (PIA)
And justice for all

Radio Baseball Cards (GCS)

Buddy Beil/Mark Eichhom/Glenn Wilson/Bobby
Bonds/Bob Feller

Radio Links (RL)

Roxanne: Steve Martin/Daryl Hannah

Reviewing Stand (PIA)

“Future In Space,” Jake Gam, John Young/
Listeners’ Forum/“For The Man Who Has
Everything,” Susan Sanders

Same Time...

Same Station

Fathers Day special: Baby Snooks/
Bunsteads/Life Of Riley/Vic 'n’ Sade/
Amos 'n’ Andy

Sound Advice (PM)

Crossovers/Time delay distortion/Speaker-amp
power ratings/Subwooters/Micro speakers

Sporting News Report (CW)

Bobby Knight/Sparky Anderson/David Stem/Al
McGuire/Nick Buoniconti/Phil Simms/
Bemard King/Jim Vaivano

(RRC)

Sports Explosion (PIA)
Ozzie Guillen/Red Kiotz/Roger Craig
Sports Flashback (CW)

Spinks-Holmes title bout/Consecutive no-hitters
pitched/First boxer to regain heavyweight
title/Last back-to-back world champs/

Phillies perfect game in '64

This Date In Baseball History (DIR)

Juan Marichal/Tom Seaver/Marv
Throneberry/Gene Stevens/Willie Davis

Travel Holiday Magazine (CW)
Grand hotels of world
Wireless Flash (CRN)

Amold Schwarzenegger/Nick Pileggi/Joe
Jackson/Pseudo Echo

Working Out (JBl)

Cycling/Recovery sessions/Maximum en-
durance/Cross training/Pollution &
performance

NETWORKS/
PROGRAM
SUPPLIERS

ABC — ABC Radio {212) 887-7777

AM — Amencan Media (404) 873-3100

AP — Associated Press (202) 955-7200

ASR — All Star Radio (213) 850-1169

ATGN — At The Game Network (516) 491-8585

BP — Bullet Productions {818) 760-3800

CBS — CBS Radio (212) 975-4321

CCA — Christian Countdown America {312)
820-1369

Cl — Cart Inc. {509} 534-7090

CN — Copley Radio (619) 293-1818

CUSA — Countdown USA (415) 383-7302

CW — Clayton Webster (314) 725-5070

DCA -- DC Audio (202) 638-4222

DD — Dorsey & Donnelly (214) 631-7934

DIR — DIR Broadcasting (212) 37 1-6850

FF — Frank Forest Productions (415) 383-7827

FY — Focus On Youth Radio (609) 452-1150

GCS — Greene Creative Services (415) 530-2636

GSN — Global Satelite Net {818) 906-1888

JT — At Good's Jazz Trax (619) 233-9228

JBI — Jameson Broadcast (202) 328-3283

JPB — James Paul Brown Entertainment (800)
345-2354

MCA — MCA.Radio (818) 777-5775

ME — Mealticket Entertainment {818} 892-7101

MJI — MJI Broadcasting (212) 245-5010

NBC — NBC Radio (212) 664-4444

NP — Narwood Productions {212) 755-3320

NSBA — NSBA Network {213} 306-8009

OHR — Off Hour Rockers (516) 628-1490

PM — ProMedia {212) 585-9400

PIA — Pubic Interest Affilates (312) 943-8888

PRN — Premiere Radio Network (213) 467-2346

REMN — REMN Communications (212) 302-9120

Rl — Radio Intemational {212) 302-1670

RL — Radio Links (213) 454-0488

RRC — Real Radio Company {818) 795-4900

RS — Radioscope (213) 969-0011

SCGI — Starstream Communications (713)
781-0781

S| — Syndicate it (818} 841-9350

SMN — Satelite Music Network (800) 527-4892

SYN — Syndicom {415} 366-1781

TP — Teleprograms {213) 854-4475

TRAN — Transtar {213) 460-6383

USP — United Stations Programming (703)
276-2900

USRN — United Stations (212) 575-6100

WRN — Weedeck Radio Network (800) 548-7474

WO/M — Westwood One/Mutual (213) 204-5000

=) .

UP AND RUNNING — Mutual has officially launched its weeknight West
Coast news service, claiming the only regularly scheduled network cast
from the Pacific side of the country. Pictured in Mutual PM newsroom in
Los Angeles are anchor Kari Moran, Mutual VP/News & Special Program-
ming Ron Nessen, and producer Rich Landesberg.
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ISTORY IN THE BREAKING

' DATEBOOK SEAN ROSS

On The Horizon: Acid Funk?

MONDAY, JUNE 22

1968/The Jeff Beck Group makes its American debut at New York’s Fillmore East. Rod Stewart hides behind
the speakers for the first song.

1969/Toronto's first rock festival, featuring Steppenwolf, Procol Harum, Chuck Besry, Blood Sweat & Tears,
and the Band comes off without incident.

1981/Trial by People: Mark David Chapman pleads guilty to the first degree murder of John Lennon.
1984/Virgin Airlines makes its first flight from London’s Gatwick to Newark Airport. Also, the Jacksons’ "State
Of Shock™ sets a record (since broken) for first week adds with 211, but only goes to #4 CHR.

Born: Jimi Somerville (Communards) 1961, Todd Rundgren 1948, Kris Kristofferson 1936, Green (Scritti
| Politti) 1957, Jimmy Castor 1943, Peter Asher 1944

| TUESDAY, JUNE 23

1956/The Cadets’ “Stranded In The Jungle” released.

1965/Platunes: Smokey Robinson & The Miracles’ “Tracks Of My Tears” released

1967/Spotlight on Club Nouveau y'all: Arthur Conley’s “Sweet Soul Music” is certified gold
1970/Chubby Checker and three friends are arrested at Niagara Falls when marijuana, hash, and drug
capsules are found in his car |
1975/0Only women bleed? Alice Cooper falls offstage in Vancouver during the “We'come To My Nightmare”
tour and cracks six ribs. Also, the Jefferson Starship’s “Red Octopus” LP is released

1980/The Vapors’ "Turning Japanese,"” ostensibly about masturbation, goes to #1 in Australia.

Born: Myles Goodwyn (April Wine) 1948, Paul Goddard (Atlanta Rhythm Section) 1945, June Carter Cash
1929

WEDNESDAY, JUNE 24

1965/John Lennon's “A Spaniard In The Works" published.

1966/Lenny Bruce plays his last show at San Francisco's Fillmore West.

1969/Britain’s largest theatre chain bans reggae artist Max Romeo over his hit “Wet Dream.”

1974/The Hues Corporation’s “Rock The Boat” goes gold.

1977/Alan O’Day's “Undercover Angel” goes #1 CHR.

Born: Curt Smith (Tears For Fears) 1961, Andy McClusky (OMD) 1959, Jeff Beck 1944, Mick Fleetwood
1947, Arthur Brown 1944, Bruce Johnston 1944
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THE NEW SINGLE

OM LA BAMBA, THE ORIGINAL MOTION PICTURE SOUNDTRACK
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rHURSDAY. JUNE 25 Peter Asher, Bruce Johnston, Mick Fleetwood, Carly Simon
9

-

1964/WMCA/New York plays the “A Hard Day’s Night” LP, forcing UA to release it more than a week early.
1973/Seals & Crofts’ 'Diamond Girl" LP goes gold.

1976/KBUL/Wichita issues a list of the 40 ugliest men in Country music. AnRCArepis #1. Therestof the
top five are Dave Dudley, Red Sovine, Buck Owens, and Freddie Fender.

1978/l Feel Expensive: Cream regroups for one show at Ginger Baker's polo club

1979/WEA raises the list price of singles from $1.29 to $1.49. Also, Bryan Adams’s "Let Me Take You
Dancing” debuts on the Disco charts.

1985/Capital Cities and ABC stockholders approve the two companies’ $3.5 biltion merger.

Born: George Michael 1963, Carly Simon 1945, Eddle Floyd 1935, Gary O’ 1949

FRIDAY, JUNE 26

1971/There are at least six versions of “Chirpy Chirpy Cheep Cheep.” While the Mac & Katie Kissoon version
was the quasi-hit here, one by Middle of the Road, sort of an Italian pre-Abba, goes to #1 in Britain on this
day and stays there for six weeks.

1973/Marsha Hunt names Mick Jagger in a paternity suit.

1977/0n Colonel Tom Parker's 67th birthday, Eivis Presiey plays his last show in Indianapolis.

1981/Steve Winwood's “Arc Of A Diver” goes platinum.

1986/Steve Winwood plays his first US show in 11 years when he joins Stevie Ray Vaughan at New York's
Pier 84. When five encores drive the show past curfew, the band is fined $500. Also, a probation report finds
that Cathy Evelyn Smith is still injecting herself with drugs, despite her imminent sentencing in the death of
John Belushi.

Born: Terri Nunn (Berlin) 1961

SATURDAY, JUNE 27

1968/Elvis Presley begins taping on the Singer-sponsored special that begins his comeback.

1975/Lynyrd Skynyrd’s “Nuthin’ Fancy” goes gold.

1978/Peter Gabrlel releases his second LP which, like his first and third, is named after himself.

1980/At a show in Nuremburg, John Bonham falls off his drums and collapses after the third song. The official
explanation is exhaustion. Meanwhile, James Mtume tells a convention crowd that by 1984, the new trend in
black music will be "acid funk.” He also announces, “Disco was never music — it was an attitude.”

198 1/Michael Jackson's six-year-old “One Day In Your Life” goes to #1 in Britain for two weeks.

SUNDAY, JUNE 28

1970/Led Zeppelin plays to 150,000 at the Bath Festival. When the Flock don't finish in time for Zep to play
their show against the sunset, Richard Cole pulls their plug and begins roadying their equipment offstage
himself. Cole and Peter Grant end up fighting with a Flock roadie.

1974/The Ohio Players’ “Skin Tight” goes gold.

FIRST WEEK!

WBEN add
KATD add
KWSS add
KPLZ add
KUBE add
WNYZ add
Y95 add
KAMZ add
KEZB add
KSND add
KZZU add
WJIMX add
KGOT add
KZFN add
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1984/CBS ships a record $15 million worth of music in two days. The Jacksons’ “Victory” accounts for $2

million. \‘-ﬁB‘l
1985/Phil Collins loses his voice in Detroit and has to cancel for only the second time in ten years.

1986/0n the same day as Wham's farewell show at Wembley, 70,000 attend an anti-apartheid rally at Hyde

Park and a subsequent show with Sting and Boy George. %W

Born: Gilda Radner 1946
© {987 COLUMBIA PICTURES INDUSTRIES INC
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Produced By Jay King,
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and Denzil Foster

For 2 Tuff-E-Nuff Productions

From The Platinum Album

Life, Love & Pain

Management: ¢iry

BRAD MESSER

Feds Botch AIDS Queries

A major event in the Atlantic resort city of Charleston,
SC is the annual Spoleto Arts Festival, which attracts
thousands of locals and tourists. This year, however, there
was an undercurrent of worry. Some of the locals were
bothered by a pervasive rumor that visiting out-of-town
performers might have AIDS.

A listener telephoned my station
to say that her brother, a Charles-
ton physician, had been receiving
nervous inquiries from people who
were concerned that mosquitoes
would bite the performers, then
bite others, and pass along AIDS.
They wanted to know whether they
should stay away from the arts
festival because of the AIDS/mos-
quito scare.

Well, should they? After all, mos-
quitoes do draw blood, and blood
can contain AIDS, and when a mos-
quito bites the next person, it cer-
tainly does inject something. With
that in mind, almost anyone would
think twice about going out among
the general public in a muggy
coastal city swarming with mos-
quitoes.

Once the topic was mentioned on
the radio, it had to be dealt with
quickly; the fastest way to kill a
rumor is to answer it immediately
in a straightfoward manner, with
accurate information.

Figuring the best place to get ac-
curate info about AIDS would be
the federal Centers For Disease
Control, I called the CDC Public
Affairs office in Atlanta at 8:47am.
There were no Public Affairs peo-
ple available. The operator said not
everyone was in yet. I explained
the urgency of the problem and left
my number. By nine, no one had
called. By ten, still no call. Ileft the
station to take care of other busi-
ness.

That was a Friday. First thing
Monday morning, I called CDC
again. I still wanted to know about
the mosquitoes and wondered why
no one had called back. Was I ex-
pecting too much from the Centers
For Disease Control? Is the CDC
understaffed? Perhaps its mission
does not include responding to
media inquiries . . .

The Public Affairs operator
again said no one was available, so
I asked for the PR boss, hoping to
get answers to those questions
about the CDC mission and staf-
fing. Sorry, the boss was out of
town — up at the big International
Conference on AIDS in Washing-
ton, D.C. So it goes.

Yes, there must be other sources
for facts about whether mosquitoes
can transmit AIDS. But it's a
shame that the federal govern-
ment’s first-line anti-disease
bureaucracy isn’t the place.

Jay King/King Jay Records

Treat Yourself To Club Nouveau.

© 1987 Warner Bros. Records Inc. FeoTap
Nazi Doctor Reported Dead
FM102 10-6 WRCK 36-30 MONDAY, JUNE 22 — world War Il death camp doctor Josef Mengele was reported dead in Brazil in 1986.
KROY 4-1 WBBQ 38-25 Authorities s:idﬂa ;n'an wrg) drowned in914€;79 had actually been Mengele, who had been living under an assumed
name since he fled from Germany in 1 .
WXKS 10-9 KAMZ 12-7 The beer-drinking speed record was set in 1977 when Steven Petrosino drank one liter in 1.3 seconds. Judy
293 add KEZB deb 29 Garland died in 1969. 50th anniversary of Joe Louls winning the heavyweight boxing crown, which he held for 12
- years. ~
896 37-26 WAPE deb 30 Birthdays: Actresses Meryl Streep and Lindsay Wagner 38. Musician Kris Kristofferson 51. Actor Ralph Walte 58.
92X add KBFM add Designer BIll Blass 65.
agg dgg 35 Y107 23-16 Dolphin Intelligence Displayed
a KWES 31-18 TUESDAY, JUNE 23 — Marineland of Florida, the first of the modern oceanariums, opened in 1938 with a
KZZP add BJ105 add 39 couple of big tanks full of sea life. One night, a security guard tossed a clamshell into a dolphin tank — and the
KWOD on Y1 06 29-26 dolphin tossed it back. Noting the intelligence of the dolphins, Marineland soon presented the world'’s first trained-
KCPX dd dolphin act.
d KITY 7-5 25th anniversary of the release of the Springfields’ “Silver Threads and Golden Needles” in 1962. A Ford Model-T
KS1 03 add KTUX 39_32 won the first US transcontinental auto race in 1909. Antoine Sax patented the saxophone in 1846.
KMEL 23 18 KF95 add Birthdays: Singer June Carter Cash 58. Choreographer Bob Fosse 60.
KATD 24-18 KMGX 30-23 First Flying Saucer Report
KWSS deb 32 KYNO 37-31 WEDNESDAY, JUNE 24 — 40th anniversary of the first of the modern day UFO reports (1947). Pilot Kenneth
Arnold reported seeing nine crescent-shaped aircraft going 1700mph near Mount Rainier, Washington. Arnold said
294 deb 35 KYRK add the UFOs — which he thought might be top secret US aircraft — were flying an up-and-down trajectory, like a saucer
WNNK add WKPE 19_15 skipping across water. A newspaper reporter dubbed the UFOs “flying saucers,” despite their crescent shape.
WTIC 17 16 95X|L deb 40 Birthdays: Musician Jeff Beck 43. Actress Michelle Lee 45. Golfer Billy Casper 55.
WKEE add Q104 37-30 Custer’s Last Stand
L _ THURSDAY, JUNE 25 — Between 2500 and 4000 Sioux and Cheyenne indians wiped out Gen. George
98PXY 39-29 2102 37-32 Custer and his 226 troopers in the Battle of Little Bighorn in 1876. Custer had been a Civil War hero, and his death
WCIL add in the lopsided one-hour fight in Montana generated public outrage across the nation.
A fireworks plant explosion killed 21 at Hallett, Oklahoma in 1985. 25th anniversary of the Supreme Court ruling that
prayer in public schools violates the 1st and 14th Amendments. North Korea invaded South Korea in 1950.
URB‘N CONTEMPOR‘RY e Birthdays: Comedian Jimmie Walker and sportscaster Phyllis George 38. Singer/songwriter Carly Simon 42.

First Bikini Swimsuit
FRIDAY, JUNE 26 — French fashion designer Louls Reard caused an international sensation when he
introduced the bikini swimsuit in 1946. He playfully described the suit, which was named for the Bikini Atoll nuclear

test, as “two triangles of nothing.” .
Promoter Bill Graham announced the closing of his Fillmore East and Fillmore West rock concert halls in 1971. The
world's longest crocodile — measuring 20 feet, two inches — was bagged in 1960 in Australia. The Berlin Airlift was

announced in 1948.



KEN BARNES

ON THE RECORDS

Solo Artists Rule AC Charts

This week’s column follows up May 22’s look at artist
categories of the past 13 years’ CHR hits. I broke out the
percentages of male and female solo artists, groups with
male and female vocals, and duets. A similar look at AC
begins after we return from this paragraph, and other for-

mats follow in their turn.

If you're making A&R decisions
predicated on AC success, go for
solo artists. Aside from Country,
with its venerable individual troub-
adour tradition, more of AC’s Top
15 hits are by soloists than those of
any other format.

AC is male-dominated, but not as
much as CHR or the chauvinist
champ, AOR. The percentages of
Top 15 hits by male solo artists or
duos/groups with male lead vocal-
ists run about the same as Coun-
try’s, usually a little more than
two-thirds of the total.

Tracking The Trends

1974, R&R’s first full year, was a
great year for male solo singers.
They accounted for 55.5% of the AC
hits that year, one of only three
times they topped the 50% mark
and the highest score ever. (Same
story in CHR, and 1974’s Country
total for male soloists was the sec-
ond highest number in the survey.)
But two years later, owing to an in-
flux of groups and duos (1976 was
the high point for female groups
and third highest for male groups),
males on their own plunged to the
alltime low, 36.7%. The next year it
was right back up to 51.4%.

What all this means is that pre-
dictable cycles may not exist; that
the totals are probably more af-
fected by who’s hot in a given year.
Charlie Rich, John Denver, and the
Davis brothers (Mac, Paul, and
Sammy Jr.) accounted for ten Top
15 AC hits in 1974, boosting those
male solo totals. 1976, by far the
biggest year for female-led groups
and duos, had multiple hits from
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Anne Murray: Heavy hitter for the
female solo team

the Captain & Tennille, Carpen-
ters, and Fleetwood Mac.

But looking at the overall span of
years, you can get a good idea of
the format’s preferences in gender
and in solo vs. group hits. These

Neil Diamond:. An AC male solo
mainstay

stats may not be able to tell you
why female solo hits suddenly rose
to 24.8% in 1979, other than men-
tioning that Anne Murray, Olivia
Newton-John, Maureen McGovern,
Linda Ronstadt, and Dionne War-
wick each had two hits or more.
But they will tell you that year in
and year out, female solo hits rang-
ed between 17 and 20% , with a sud-
den and rather serious dropoff oc-
curring in 1985 and 1986.

Groups with male vocals suffer-
ed the same wild swings from year
to year as male solo vocalists, with
a rise in one category usually cor-
responding with a drop in the other.
The male groups started out as low
as they would ever score, more
than doubled in two years, plunged
back down and shot back up a few
times, and finally reached a peak
of 342% in 1985, dropping only
slightly to 30.8% the next year, in-
dicating a possible trend toward
groups in the format.

Groups and duos led by female
singers were relatively big in the
mid-seventies, peaking in 1976,
holding high in 1977, and then div-
ing to negligible levels for the next
three years. A low of 2.8% was
reached in 1983, but three years
later the total was back up over
11%.

Although duets are considered
more of a Country phenomenon,
AC’s best total (12% in 1984) is
higher than any single-year Coun-
try percentage. Peabo & Roberta,
Julio & Willie, Julio & Diana,
James & Michael, Johnny & De-
niece, Paul & Michael, Olivia &
John, Mike & Ann, Kenny & Dolly,
Neil & Dara, Dionne & Luther all
duetted AC’s appetite to an un-
precedented degree — yet by the
following year duets were down to
just 4.4% of the total.

g years later, the figure was down to

B 1977 it was back up to 70.3%.
¢  That’s not much help as far as §
smoothly developing multi-year

Combo Minimums
& Maximums

Combining the figures can give
you some more concrete insights.
Adding the male and female solo
columns creates a measure of the
dominance of solo artists vs.
groups and duos. Adding the
group/male vocal, group/female
vocal, and duet figures gives you
the same thing from the opposite
angle.

You can determine that 1974 was
the biggest year for solo acts, by a
wide margin, nearly reaching the

three-quarters mark (74.6% of the

hits were by soloists). Yet two

a near-alltime low, 525%; and in

trends go, but by 1983, when the
group/duo/duet total reaches
42.5% , the trend away from soloists
seems to be establishing itself
clearly. Soloists climb from 1983’s
575% to 62.4% in 1984, but then
drop to 56.1% and, in 1986, a new
low of 52.1%.
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DARYL HALL: JOHN OATES

Adult entertaiment: Hall & Oates
hauled in hit after hit.

Consistent Male
Domination

AC, like all the music formats, is
primarily a medium for male sing-
ers. It’s not as male-dominated as
CHR or (as you'll see next week)
AOR, but has a higher overall
percentage than Urban and is
nearly identical to Country, which
has a 69.6% male solo or group
vocal total as opposed to AC's
69.1%.

The year-by-year male vocal
percentages are remarkably con-
sistent, falling within an approxi-
mately plus-or-minus five-point
range between two-thirds and 72%
in 12 of the 14 years tallied. The two
fluke years were consecutive (1984
and ’'85), but wound up on either
side of the divide: 1984 had a low
mark of 63.2% male vocalists, but
1985 set the record at 76.3%.
Bizarre.
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AC ARTIST MAKEUP

Year-By-Year Breakdown

1976 was a great year for Captain &
Tennille and female vocal duos/groups.

1985 was, logically enough, the
worst year for female vocalists, the
only year in which their total drop-
ped under 20% (19.3%). The best
year for female singers was 1976,

, 316%.

Sgt. Pepper Update
A slight miscalculation on the

' number of new photos added to the

Sgt. Pepper collage resulted in an
error that shouldn’t affect your en-

® tries in the contest. But in the inter-

ests of not having anybody go batty
once the inconsistency is uncover-
ed, there are 22 new individual
shots added to the original cover
(not 21) and 18 acts: 15 solo artists,
two duos, and one trio.

Once again, the augmented col-
lage and all the newcomers’ names
(plus a bunch whose photos aren’t
included) are published in the May
29 issue. Beatles CD prizes go to the
most successful list of IDs of the
new collage entries; deadline is
June 18.

In that column, I also asked
readers to let me know of any ‘“‘rep-
utable’” cover of “Within You With-
out You,” the only song on “Sgt.
Pepper” that I couldn’t dig up a
cover for. Sure enough, there is at
least one. Sean Ross of this office
and research consultant Bill Earl
cited the Soulful Strings’ instru-
mental version of the George Har-
rison song, which appeared on the
Cadet label as a single release
from the “Groovin’ With The Soul-
ful Strings” album. I'd still be in-
terested in knowing if anyone re-
leased a vocal cover.

Group/ Group/

Year Male Female Male Female Duet |

Vocal Vocal Vocal Vocal
1974 55.5% 19.1% 13.6% 7.3% 4.5%
1975 50.4 17.4 21.7 78 2.6
1976 36.7 15.8 30.0 158 1.7
1977 51.4 18.9 171 1.7 0.9
1978 49.1 17.6 23.1 3.7 6.4
1979 38.5 248 29.4 4.6 2.8
1980 46.4 22.0 21.2 34 8.8
1981 44 6 17.9 24 .1 71 54
1982 44.4 20.4 23.1 6.5 56
1983 38.7 18.9 29.2 2.8 10.0
1984 42.7 19.7 205 51 12.0
1985 421 140 34.2 5:3 4.4
1986 393 12.8 30.8 1.1 6.0
Total 44.6 18.4 24.5 7.2 53

More garbled lyrics have been
accumulating, as well as some out-
side media interest in the topic, so
I'm planning Part I for early Ju-
ly. If you can remember some new
horrifying manglings, or haven’t
yet sent in your alltime classics,
the opportunity for grisly glory
awaits you.

Slight amendment to the Rest-
less Heart story in last week’s
issue: Technically, the last Coun-

§ try crossover to chart CHR was

Deborah Allen’s “Baby I Lied,”
which hit No. 27 in January 1984.
However, the record was a simul-
taneous AC hit and actually peaked
a week earlier in that format than
in Country. In any case, the signifi-
cance of Restless Heart’s achieve-
ment in breaking down the CHR
barrier against Country hits is not
affected.

R&R’s Hurricane Heeran has an
addition to the notable Doors cov-
ers list I printed a few weeks back.
He says El Chicano’s version of
“Light My Fire” is worth mention-
ing because, at 25 seconds long, it's
likely to be the shortest Doors cov-
er. Of course that 25-second cut
must be the Top 40 edit; the one
with the full instrumental break is
probably 40 seconds long.

Spreading Chaos

Roger Waters has titled his new
album “Radio K.A.0.S.,” with a
plotline about the evils of deperson-
alized radio and ex-KMET jock
Jim Ladd in a featured role, as has
been mentioned earlier in Street
Talk. The LP’s title triggered a dis-
tant memory in KTWV/Les An-
geles PD Frank Cody, who remem-
bered an earlier “Radio CHAOS.”
This was a wacky late-fifties novel-
ty by Arebgast & Ross, titled ‘“‘Cha-
os Pt. 1,”” that spoofed radio sta-
tions of the day, in a similar spirit
to George Carlin’s “Wonderful
WINO” bits and various other com-
edy routines through the years. It
might be interesting to compile a
list of phony radio station call let-
ters used in comedy routines or
songs. (I guess the theme from
“WKRP In Cincinnati” would qual-
ify.) If you know some, send ’em
in.
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Cume Growth: Directing
Traffic To Your Station

Alternative Media, On-Air Promotion Tactics

No chicken-and-egg problem here: you’ve got to have
cume before you can have quarter-hours. So the dilemma
becomes how to pull in new (or more) ears to your station,
while reducing the number of those listening to direct com-

petitors.

The first step, according to Na-
tionwide Co-National Programmer
and WNCI/Columbus PD Bill Rich-
ards, is to establish who shares au-
dience with you. ‘“A trip to Arbitron
has shown we share most with
(CHR) 92X, (AOR) WLVQ, (Gold)
WMGG, (AC) WSNY, and a bit
with (Urban) WZZT. This time
around 92X edged us in cume in the
metro, but we’re still on top in the
TSA.

“‘One of the reasons we’re able to
share with so many stations is due
in part to the CHR format, and also
to our dial position,” added Rich-
ards. “At 97.9 we’re right in the
middle. In fact, one of the sell lines
on this station years ago was ‘98
WNCI, in the center of
every thing.’”

Richards says dial position
would be a consideration if he were
going to launch a contemporary
competitor to his station or WLVQ.
92X is a considerable distance
away at 92.3; WLVQ is closer at
96.3. “Back when 92X hit the air,
WNCI was beginning to flounder.
Also, the dial was a bit less jamm-
ed and new programming stood out
more.

Bill Richards

““Classic Hits is a
prime example of how
quickly an audience
can cume in — and

then go away again.’’
— Bill Richards

Lend Me
Your Ears

® Determine who shares
your audience

©® Make creative use of
frequency

@ Seek out direct mail
avenues

® Thoroughly research TV,
cable buys

® Stay in touch with public
via street promotions

“The next closest signal to 92X is
WSNY at 94.7. We're right next
door to WMGG at 99.7, while WZZT
is at 103.1. I think that’s part of the
reason we don't share a bit more
with them,” Richards hypothesiz-
ed.

Lock In Cume
With Frequency

As with any theory, there's more
than one viewpoint. Malrite VP/
Research Jhan Hiber commented,
“This dial position thing is a bit
overblown. If you happen to be at
92 or up at 108, you have to accept
the fact and deal with it. Sure, it
would be nice for listeners to have
a natural reason to dial past your
position while searching for a sta-
tion. But I've seen successful sta-
tions which have debuted in double
digits and were alone on the dial.”

With the congested FM dial and
an increase in digital radios,
Richards feels giving exact fre-
quency is a good move to lock in
cume. “We've been using 97.9 since
I came on board here. But then this
station had a somewhat battered
image, so it became part of the
facelift. I don't think Q105/Tampa
or Z100/New York would go
through the identity or dial location
crisis most others would.

“I do like giving away radios
locked onto your frequency. It’s a
good way of establishing yourself if
your station is orphaned at the
other end of the dial.”

With so many in-home distrac-
tions, in-car listening is more cru-
cial than ever. And to score well

your station needs to have a pre-
set. Today, instead of five or six
presets, new hi-tech digital car
radios offer six presets for AM,
and often six, 12, or more for FM.

To build in-car listening, Rich-
ards uses billboards. ‘‘Ours pro-
mote the calls, the frequency, and
our phrase that pays. And next to
TV, direct mail promotions are the
most effective means of spiking
your cume.”

TV Hooks And Tie-Ins

Speaking of TV, Hiber suggested
that an effective schedule should
run for four weeks and deliver 300
GRPs (gross ratings points) per
week in prime access and early
fringe positions. “A little research
can show how putting your spot for
$25,000 into the ‘Cosby’ show isn’t
as cost effective as buying other
shows which do relatively as well
but are considerably less expen-
sive.

“With network TV on the decline,
it's important to explore cable
penetration and viewing habits.
Armed with the proper data and
situation, it might be possible to
blitz a cable station for a month
and outperform your more limited
buy on a network station.”

Richards’s station uses cable as
well as commerical TV. “We've
figured ways of using TV without

MOTION

Skip Presson is new to production/
late-nights at WROQ/Charlotte from
WKSI/Greensboro . .. K92 (WXLK)/
Roanoke has upped Assistant PD Ed-
die Haskell to Operations Manager,
while MD Cat Thomas keeps music,
adds Assistant PD ... Eli Milano
leaves KTFM/San Antonio for morning
drive at KWES/Midland-Odessa.

KKXL/Grand Forks PD Adam North
departs to program sister station WLXR
(Hit 105)/La Crosse, WI;, Charlie
O’Douglas, last at KKRC/Sioux Falls,
takes the PD slot . . . Former Z93/At-
lanta personality Steve McCoy moves
to wake-up duties at crosstown Power
99.7(WARM).

WGGZ/Baton Rouge PD/MD Mi-
chael Adams becomes Assistant Sta-
tion Manager as afternoon jock J.J.
Stone takes over the music and pro-
gramming duties . . . Scott Fitzgerald
leaves overnights at WBWB/Blooming-
ton; Lane Hendrix, formerly of WJYL/
Louisville, joins for the shift . . . KZIO/
Duluth night rocker Chris Friese
moves to middays at KFMW/Waterloo
... WCIL/Carbondale promotes even-
ing personality Don Buttita to Produc-
tion Director.

To get the most mileage from
your billboards, Jhan Hiber of-
fered the following suggestions:

e Go with a simple message —
don’t clutter with too much copy

» Make sure lettering shows
up against the background —
i.e., navy blue background with

Billboard Pointers

gold letters; red or orange day-
glows on a pale blue background

e Shy away from shimmer-ef-
fects — after a certain distance
they're unreadable

e Keep marketing fresh — im-
pressions can wear thin just like
burned records.

spending a lot, since we’d rather
give the cash away to listeners.
GM Dale Weber came up with the
idea of running a tradeout spot in
the news during the 5:30-6pm hour
each day on NBC affiliate TV4
(WCMH).

“We do a spot with our morning
show promoting the song-of-the-
day contest. We give the tune-in
time (7:10am), and then show a
visual of the record and play the
hook. It’s cut like a donut spot so
the new song can be updated daily,
easily and cost effectively.

“Additionally, TV-4 weatherman
Jym Ganahl does forecasts on

‘‘Radios locked onto
your frequency ...
it’s a good way of
establishing yourself
if your station is
orphaned at the other

end of the dial.”’
— Bill Richards

WNCI throughout the day and
plugs us on his TV weathercasts.
TV-4 was also brought in on our Ju-
ly 4th fireworks event. This method
of cross-plugging really works well
for us.”

Playing War
Promos To Win

Richards is an aggressive com-
petitor — he goes so far as to air
“war promos” and invite listeners
to sample the competition. Of
course, the promos are played
right when 92X or WLVQ is kicking
off a long cluster. “It really works.
We also do listener preference
tests: a spoof on 92X with a fast-
talking teen-type jock, or we'll pick
on WLVQ with a jock stereotyped
as taking a toke from a joint. We’ll
slam the AC competition as wimps
and then come back with the sell
line, ‘WNCI plays music that’s not
too hard, not soft, but just right.’

““Sure, there’s a risk in blowing
your cume. But if the product is
right and the spot is well-timed in

* the hour, they’ll try it and buy it. In

our research, it's amazing how
listeners have almost total word-
for-word recall on the comparison
spots.”

While reviewing several of the
more standard cume-building
methods, Richards admitted to us-
ing the Columbus Monthly on occa-
sion. “I'm also a fan of bumper
stickers. If they’ve not been done in
a while, if the market is conducive
to it, and a highly active cume ex-
ists, then bumper stickers work
great.”

Press That Flesh

Above all, working with the pub-
lic was a favorite option of both
Richards and Hiber. “Doing some-
thing crazy on the streets is so ef-
fective,” said Hiber. ‘‘The tenden-
cy to rely on mega-dollars is
okay but too often a crutch.

“As a medium, we’ve lost the
creative spark to take advantage of
radio’s immediacy and ability to
make things happen on the street. I
find when the whole town is talking
about you, then anything you do
from a multimedia standpoint is
even more effective.”

Richards used a new twist on an
old idea to forge a link with the
listening audience. “Instead of us-
ing a call-in suggestion line, we
sent four people into the streets
with tape recorders to get com-
ments from 50 listeners. We taped
them and gave them a card telling
them when to listen for their voices
on the air — whether the com-
ments were good or bad. The idea
was to excite them, have them
spread the word to their friends,
and have them all listen.”

Whether you’re building or
establishing cume, there’s one bot-
tom line: programmers can’t af-
ford to rest on their laurels. “Keep
your station sounding innovative
and fresh,” said Richards. ‘“Just
because you've got the cume
doesn’t mean they’ll stick around if
they become bored. Classic Hits is
a prime example of how quickly an
audience can cume in — and then
go away again.”

Jhan Hiber

‘““As a medium, we’ve
lost the creative spark to
take advantage of
radio’s immediacy and
ability to make things
happen.”’

—Jhan Hiber




| Judge us by the company we keep.
Only two rock acts have debuted in the Top 5 since 1980":

and this week

Moty @5

Thank you radio and retail for your eathusiastic
and aggressive support of Girls, Girls, Girls as well as
the entire MOTLEY CRUE catalog.

Producec tiy lom Werman for Juha's Music inz.
Marezgement: Doc McGhee, Doug Thaler and Rich Fisher, McGhee Entertainment Inc.

* Ascording te Billboard Magazine
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~ CHECK OUT THESE
MOVES & ADDS:

94Q 16-14
Q102 add 34
WCZY add
KDWB 4-4
KS103 30-26
WERZ 37-33
PWR997 15-11
WINK add
BJ105 add
WXLK add
WKZL add
WKDD 38-30
KZIO 5-4
WGRD 17-12 (HOT)

WWFX 34-28
95XIL 38-34
waQliD 11-7 (HOT)
WCGQ 16-14
Q104 33-28
KSMB 32-26
KKXL 17-11 (HOT)
WAZY 16-9

KFRX 10-6 (HOT)
KGOT add

KTRS 9-6

KZFN 12-8

SLY96 13-8 (HOT)
OK95 add

CBS
ASSOCIATED
RECORDS

CONTEMPORARY HIT RADIO

and Terry Young.

DRESS THE PHILLY HOMELESS — WCAU-FM/Philadelphia, with the help of nightclub Pulsations, received lots of
support in aiding the homeless. Everyone who brought an article of clothing to the station’s Friday night broadcast from
the club were admitted free of charge. Over 1000 pieces of clothing were donated to the Philadelphia committee for
the homeless. On hand were WCAU personalities (I-r) Mike Frazer, Rich Hawkins, Christy Springfield, Joe Conklin,

BITS

¢ Go Ahead, Park In That Red
Zone — KUBE/Seattle and MCA Rec-
ords hosted a special “tickets for
tickets” screening of “Beverly Hills
Cop II.” The first 200 people at the
screening with parking tickets in hand
gained admission for two, and were
paid the face value of the ticket in
cash. KUBE's ‘‘Truck’’ Rogers wore
a Beverly Hills cop uniform loaned by
the movie studio and paid the original
fines (no late charges) to ticket hold-
ers. An Eddie Murphy impersonator
greeted moviegoers at the door. The
most expensive valid parking ticket
was worth $100.

¢ Faces Only Mothers Could Love
— WSPT/Stevens Point's most
responsive spring promotion was its
“Cutesy Baby” contest. In-store regis-
tration generated over 500 baby pic-
tures (age five or under). Fifty were
selected at random, then published in
the newspaper with a ballot; readers
voted for five favorites. The winner
received a “college tuition account”:
WSPT started a special investment
account with $2000, maturing in 14
years for about $7000.

o Supercharged In The Mini-Apple
— WLOL/Minneapolis listeners had
six weeks to qualify for the WLOL-Bud-
weiser $50,000 Supercharge Card,
good for a 24-hour shopping spree.
Five hundred qualifiers were invited to
a final drawing party with morning team
Hines, Berglund And Roger, Too!
Among the items the winner charged
during her limo-driven jaunt were anew
Mercury Cougar, $9000 worth of
electronic equipment, and $2100
worth of furniture for a friend who help-
ed her on the spree.

¢ Better Than The Gold Rush —
During PWR997/Atlanta’s recent
“Great Album Rush Weekend,” desig-
nated callers got 9.97 seconds to
name and win as many current albums
as they could. The winners averaged
nine albums, but one well-practiced lis-
tener was able to name 14. The station
gave away a total of 140 LPs

WWW.americanradiohistorv.com

COOL BANNER CONTEST — WDTX (99DTX)/Detroit offered $1000 to
the Det-oit Red Wing hockey ticketholder who made the "best, most
creative” banner. The Red Wings, who were in last place in 1986, made it
to the NHL semi-final playoffs against the Edmonton Oilers this year.
Shown are (I-r) 'DTX PD Mike Bradley, personality Steve Courtney, and
winner Jeff Bartoy with his “Drill The Oilers" banner.

SOME SERIOUS STUFF — KIIS/Los Angeles PD Steve Rivers and Donna
Allen backstage at the Palace, where Allen opened for Smokey Robinson
at KiiS’s "Manic Monday" free concert promotion.




His instrumental acclaim has
B L R crossed over to bring vocal
l l | E suceess. Hes crossing
the country this summer on
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