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NEW MUSIC SEMINAR OPENS

Branson Calls For
Industry AIDS Fight

¥
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NEW YORK, L.A,,
SAN DIEGO ARBITRONS

In New York, WHTZ went 5.1-5.8 to
retake the market. WPLJ was flat and
tied WPAT-FM for second. WQHT

- gained a share. L.A.’s KIIS combo was
up one share to 7.4 but KPWR added
1.3 for a close second with 7.0. KTWV
climbed 1.9-2.5. In San Diego, KFMB
took a big jump, KSON-FM shot to

5.8, and KKLQ edged KSDO-FM for the
CHR title. Full results, plus more spring

Birches, inside.
Page 36, 38

TRACKS DATA COMES TO JAZZ

This week R&R’s Jazz chart and New &
Active listings add individual track
information for each album, enabling Jazz
programmers (and interested parties from
other formats) to see at a glance the
most-played, key cuts that spearhead a
hit release. The Jazz column points out
the added information’s advantages to
radio and records in a time of growth for
the music. And, to underscore jazz’s
changing role and potential for
expansion, the R&R interview with
Qwest's Harold Childs explores many
crucial facets of the new jazz era.
Interview Page 33
Jazz Column Page 60
Jazz Music Information Page 70

INTRODUCING R&R
OVERVIEW

Our new R&R Overview section
features four pages of information
everyone in the industry can get
something from: information, a
competitive edge, thought-starters,
even a few laughs. You'll find,
page-by-page:
® Management: sales tips, clues to
managing effectively, workplace
etiquette, qualities to look for in
salespeople
® Media: current and upcoming
soundtrack info, data on music,
books, latest film & TV hits and
misses, home entertainment
@ |ifestyle: personal computer
update, health hints, the hottest
and hippest new products, cultural
happenings, demographic data,
things your listeners are vitally
concermed with
® Technology: new cassette
hardware, robot mascots, survey
on station-sponsored contests,
Timeline for past events
And that's just this week! Overview
will be full of information you and
your listeners can use — every
week,

Page 14

FRITTS FRETS OVER
POLITICAL FUNDING

NAB President Eddie Fritts told a House
committee radio and TV don’t receive
nearly as much political campaign
spending as most people think they do.
Page 9

Newsstand Price $5.00

RADIO & RECORDS

Bill Graham

FIRST MEDIA SOLD TO ESKIMOS; DUFFY IN LBO

Radio Deals Go Through Roof

In what is believed to be the
biggest radio deal of the year,
capping a frenzied week of ra-
dio station sale activity that
totalled at least $380 million,
Washington-based First Media
Corp. says it plans to sell its 11
radio stations to a partnership of
Alaskan Eskimos and New
York investors. The sale is ex-
pected to give First Media a
multi-million dollar tax break
under a program designed to

encourage minority ownership
of the radio stations.

Other transaction highlights
included a group of Duffy ex-
ecutives buying seven of the
chain’s nine radio outlets, and
three Washington, DC stations
being sold.

Stations involved in the First
Media deal include WPGC-AM
& FM/Washington; WZLX/
Boston; KFMK/Houston;
KUBE/Seattle; WZGC/Atlan-
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CHRYSALIS CREW — Left to right, Chrysalis UK Managing Direc-
tor Roy Eldridge, new Chrysalis President Mike Bone, Chrysalis
Group Chairman Chris Wright, Chrysalis International Sr. VP Jeff
Aldrich, and Chrysalis International President Doug D'Arcy.

ALDRICH NOW SR. VP

ta; WUSN/Chicago; KOPA &
KLSX/Phoenix; and KFMY-
AM & FM/Salt Lake City.
While terms of the deal have
not been disclosed, an industry
source who claimed knowledge
of the negotiations valued the
transaction as worth at least
$180 million. Other industry
analysts have pegged the value
of the stations as high as $230
million. The only other deal of
RADIO DEALS/See Page 31

Richard Bramson

Richard Branson dropped in-
to the New Music Seminar Mon-
day (7/13) to talk about taking
risks and having fun — and do-
ing so without dying of AIDS.

In his keynote address to
6000-plus at the four-day event,
the head of Britain’s Virgin
Group said the music business
has a ‘‘special obligation” to
help fight the disease, and
should seek to repeat what it ac-
complished with Live Aid.

Speaking alongside a safe-sex
slogan advocating the use of
condoms, “If it’s not on, it’s not
on,” he spoke of efforts to
“mobilize” the industry:

BRANSON/See Page 32

Urso, Milgrim Upped
To Sr. VP At E/A

Following Sr. VP/Marketing
& Promotion Mike Bone’s move
to Chrysalis. President, Elek-
tra/Asylum has promoted Dave
Urso to Sr. VP/Promotion and
Hale Milgrim to Sr. VP/Mar-
keting. Milgrim had been VP/
Marketing & Creative Services,
while Urso, who will relocate to
E/A’s New York headquarters,
was VP/Pop Promotion.

Bone President At Chrysalis

Mike Bone, former Sr. VP/
Marketing and Promotion at
Elektra Records, has been con-
firmed as President of Chrysa-

lis Records, Inc. Jeff Aldrich
has been upped to the new posi-
tion of Sr. VP at Chrysalis Rec-
ords International, and as-

Payola Probes
Step Up Pace

New Ross Report; PD Testifies Before Grand Jury;
Pisello Pleads Not Guilty To Tax Evasion

Federal prosecutors are now
calling program directors to
testify before a grand jury, as a
nationwide investigation of
payola and corruption in the
radio and records business ex-
pands into indictments. In addi-
tion, as exclusively previewed
in R&R, NBC reporter Brian
Ross aired a new segment Fri-

day afternoon (7/10) focusing
on alleged payola-related in-
cidents.

KIKX/Colorado Springs PD
John Dantzer says he testified
for about 20 minutes last Thurs-
day (7/9) before a Los Angeles
federal grand jury. Dantzer
said he was subpoenaed to ap-

PAYOLA/See Page 32

sumes responsibility for A&R
on a worldwide basis for the
label. Chrysalis recently estab-
lished companies in Germany,
Holland, and Sweden. Aldrich
had previously been Exec. VP
for Chrysalis.

Wright said, “I'm delighted to
welcome an individual of Mike
Bone’s talents to Chrysalis. We
have a company of unique tal-
ents. Mike will enable them to
develop and grow.”

Bone told R&R, “Chrysalis is
like a piece of fine silver. It just
needs to be polished up a bit.
One of my biggest priorities is
to break new talent at Chrysa-
lis."

Bone and Aldrich will report
to Chris Wright, Chairman of
Chrysalis parent company

BONE/See Page 32

Dave Urso

E/A Chairman Bob Krasnow
commented, “In each case [the
promotions are] very well de-
served. Both men have been
with WCI for many years and
throughout that time have prov-
en their leadership qualities
again and again.”

E/A/See Page 31

NEXT WEEK: AC EXPANDS
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Meier Becomes
WFAN’s VP/GM

KJJO-AM & FM/Minneapolis
GM Scott Meier has been named
VP/GM at Emmis all-Sports
WFAN/New York (formerly Coun-
try WHN). “We're certain that
there’s plenty of sports fans and
even non-fans who’ll find our shows
interesting,” he commented. ‘“‘So
long as we keep it entertaining,
we’'ll do just fine in one of the
greatest sports cities in the coun-
tl'y.”

Emmis President Jeff Smulyan
told R&R, ‘“He’s the perfect guy to
do this pioneering format. He’s got
extensive experience in News/
Talk, yet he also understands com-
temporary radio. He’s a very
bright young man who we think

has all the tools to put this station
on top. It’s the toughest format
we've ever introduced, and we
needed someone with Scott’s crea-
tivity.”

Meier, who takes his new post
July 20, added that the station has a
print and TV campaign in the
works which will emphasize that
“you can be hard-hitting in sports.
We'll be entertaining, but we won’t
pull any punches. We'll delve into
areas that need to be looked into.”

Meier’s ten years in Minneapolis
radio include running the local
Blair office and serving as GM at
KSTP. He joined KJJO last Sep-
tember.

Kendrick KLOK-FM’s GM

KNBR/San Francisco GSM
Dave Kendrick has been named
GM at Brown Broadcasting’s
newly-acquired KLOK-FM/San

Baptiste
PD At KBPI

Former WINZ-FM/Miami pro-
grammer Gabe Baptiste has been
named PD at Sandusky AOR
KBPI/Denver. He replaces Tom
_Hunter, who left to join MTV as
VP/Music Programming in May.
Concurrently, MD John Edwards
has been named KBPI's Asst. PD.

Baptiste, who's also program-
med WXLP/Quad Cities, IA, said,
“I’'m excited to be back in the Mid-
west, where people say hello to you
at the malls and speak English at
the 7-11s. KBPI's a tradition in
Denver, and I think we can play off
its long, illustrious heritage even
more.”

KBPI is a 12-24-skewing tight
AOR. Baptiste, who took WINZ
(now AOR WZTA) from CHR to a
CHR/AOR hybrid, said he has no
plans to change KBPI’s position.

GM Kip Gilbert commented,
“He programmed a hybrid format
similar to ours and has a broad
background in research and engi-
neering.”

Hankston To

WYLD-FM/New Orleans PM
drive jock Marv Hankston has
been named Director/Broadcast
Operations at Inter-Urban sister
WIZF (“The Wiz)/Cincinnati.
Hankston becomes the first on-site
programmer there since the sta-
tion’s sign-on this winter.

Inter-Urban Group PD Del Spen-
cer, who’s been handling WIZF’s
programming from New Orleans,
told R&R, “Marv is a hard worker,
industrious, dedicated, and one of
the nicest people you’ll ever meet.”
Spencer also joked, ‘He’s a black
belt in karate, so you record reps
need to leave him alone.”

Hankston had been with WYLD-
FM for three years; he’ll also han-
dle PM drive in Cincinnati. Also
joining the station for middays will
be Andre Williams from WABB-
FM and WBLX/Mobile. The pair
join morning driver Jeff Mitchell

Francisco. Brown took over the AC
outlet from Davis-Weaver Broad-
casting June 12. The station will
change call letters by the end of the
month, as Davis-Weaver retains
the rights to the KLLOK calls for its
San Jose AM.

Kendrick began his 15-year Bay
Area radio career at KMPX as an
AE. He sold for McGavren-Guild
before joining KNBR as an AE, ad-
vancing to LSM before being nam-
ed GSM five years ago.

He told R&R, “It was tough to
leave (KNBR parent) NBC, but
T've been looking forward to this
kind of opportunity my entire ca-
reer. I'm pleased that it’s come
from a company as fine as Brown

Broadcasting.”
NO AIRSTAFF YET

TIMOTHY LEARY'S HEAD — Attendees at the
Midwest Conclave had the opportunity of getting

into Dr. Timothy Leary's head during his
keynote address last week.

Midwest

Conclave
A Hit

Setting a new attendance record
of 325 registrants from radio, rec-
ords, and allied fields, the Upper
Midwest Conclave XXII, held this
past weekend (7/9-12) at the Radis-
son University Hotel in Minneapolis,
was generally regarded as a notable
suceess.

Opening night events included
four concurrent informal discus-
sions, “The Realities Of Re-
search,” ‘“Radio/Records Rela-
tionships,” “The Management
Think Tank,” and “Radio: Right
Or Wrong,” dealing with the me-
dia’s moral and ethical issues in
this era of censorship. ’

Conclave keynoter was former
Harvard professor and psychedelic
prophet Dr. Timothy Leary.
Leary’s highly political speech,
“The Triumph Of Radio In The
Roaring Twentieth Century,” chid-
ed the Reagan Administration for-

CONCLAVE/See Page 23

KOY-FM Shifts To CHR

Edens Broadcasting flagship
KOY-AM & FM/Phoenix discontin-
ued its 100% AC simulcast as the
FM launched an adult CHR presen-
tation last Friday with the handle
“The New Y95.” At present, veter-
an morning man Bill Heywood is
the only live on-air personality. The
rest of the former simulcast air-
staff remains with the Full Service

Helm WIZF

and MD/nights Salisha Townes.
With the appointment of an over-
nighter expected in the near future,
WIZF will have a full complement
of jocks for the first time.

35+-targeted AM. OM Michael St.
John is looking to restaff the other
shifts at KOY-FM.

Y9 is currently utilizing only
board operators and recorded lin-
ers. St. John told R&R, “We're
beginning our efforts without spe-
cial contesting of any kind. The
new Y95 is concentrating on being
a music-intensive station until we
pull the airstaff together.

“I believe Phoenix is ripe for this
radio station. In the past some sta-
tions have had the best of both
worlds, being a bit Urban and a bit
CHR. Now I feel Y95 will cause ev-
eryone to readjust their thinking
and directions in the coming
months.”

Minckler Joins KKCW As PD

Bill Minckler, most recently PD
at CBS-owned KNX-FM/Los Ange-
les, has been named OM at KKCW/
Portland. A Portland native, he has
programmed and worked at a vari-
ety of stations since the late ’60s, in-
cluding KSFO & KYA/San Fran-
cisco; KGB/San Diego; KZOK/Se-
attle; Denver’s KIMN, KLZ, and
KTLK; and KSJO/San Jose.

Minckler will program against
two stations he once led. From
1980-82 he was PD at KINK-FM,
and he programmed KGW from

MINCKLER/See Page 23
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SPOTLIGHT ON SEATTLE BATTLES

CHR and AOR formats are the scenes of
hard-fought radio wars in Seattle. The
lowdown and the lineups in each format are
covered this week.

Page 44, 51

FORMER PROGRAMMERS ADAPT
TO THE GM’S LIFE

Last week PDs talked about working for ex-
programmers who've become GMs. This week the
GMs who used to be PDs discuss their relationships
with their programming replacements . . . and with the
sales department.

Page 58
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Sconnix Sets Cooper As
WIBC & WEAG VP/GM

WIBC & WEAG/Indianapolis
GM Roy Cooper has been upped to
VP/GM at the Sconnix combo.

Sconnix partner Ted Nixon com-
mented, “Roy is an outstanding
manager and really has a great
handle on those stations. I'm very
glad that we could get together and
keep the man at the helm who's
sailed the ship this far.” Cooper
had been GM of the stations under
previous owners Telemundo
Group, Inc., Blair, and Fairbanks.

Cooper added, I love Indianapo-
lis and I’ve put a lot of myself into
these radio stations. I'm really
thrilled to be able to build on what
we've already done with an ex-
citing group like Sconnix.”

Roy Cooper

RADIO, TV STATIONS FIRST

NEWS

City Of Hope Honors Graham

The music industry chapter of the City of Hope saluted longtime concert promoter
Bill Graham last week, raising over half a million dollars. A Bill Graham Research
Fellowship will be set up by the City of Hope. Pictured (I-r) at the gala are music in-
dustry chapter President Don Passman, Graham, and Westwood One Exec. VP
Jerry Sharell, event's national campaign Chairman and chapter VP/Treasurer.

Cap Cities/ABC Initiates Drug Test Plan

A procedure to test incoming em-
ployees for drug usage has been
unveiled by Cap Cities/ABC. The
program, which begins next
month, will first affect the com-
pany’s 0&O radio and TV stations

and will eventually involve all divi-
sions.

In a memo sent to all 19,000 of the
company’s staffers, Cap Cities/
ABC Chairman Thomas Murphy
and President Dan Burke stressed

that current employees are not af-
fected by the plan and that only
final candidates for fulltime posi-
tions will be tested. Officials say
they’ve received no employee re-
action to the memo, but it has

|

1-800-952-1986
Ask for Mike Henry

“Surrey’s Alpha and Omega Music Test really opened our eyes.
Because of the playlist alterations we made, Magic 105 jumped
from an 8 share to an 11 share.”

Dick Booth

President/GM
KMJX-FM, Little Rock

Roger Wimmer, PhD/President
Chris Porter/Vice President

Mike Henry/Director of Marketing
Fran Judd/Research Analyst

www-americanradiohistorvcom

generated private concern.
Drug Death Spurs Plan

According to Cap Cities/ABC
VP/Corporate Communications
Patty Matson, the company devel-
oped its program as a result of
“several incidents relating to

DRUG TEST/See Page 23

Raven-Stark
KNBQ’s

i)

o

Bruce Raven-Stark

Bruce Raven-Stark, GSM at Via-
com’s WLTW/New York, is trans-
ferring to the company’s newly-
acquired CHR KNBQ/Tacoma-
Seattle as VP/GM. He replaces
Jack Bankson, who retired two
weeks ago.

Viacom President Bill Figenshu
told R&R, “We're pleased to once
again promote from within, as
Bruce’s five years at WLTW in
various capacities have earned
him this new position.”

Prior to joining Viacom, Raven-
Stark was an AE at WHN/New
York. He commented, *I think we
have a big job ahead of us, and
we’ll take it all one step at a time.
KNBQ has the advantage of having
some well-known call letters and a
great staff. We're going to start
from this position and head up-
wards.”

KSL Appoints

Wood VP/GM

F. Russell Wood, VP/GM of
Marketing and Development at
KSL Radio & TV since 1984, is the
new VP/GM at Bonneville AC out-
let KSL/Salt Lake City. He re-
places six-year GM Tom Glade,
who was recently named VP/GM
at Bonneville’s KAAM & KZPS/
Dallas. Wood will report to Bonne-
ville Sr. VP & KSL President Jack
Adamson.

Wood’s previous experience in-
cludes a VP/GM slot at Bonne-
ville’s KMBZ & KMBR/Kansas Ci-
ty, prior to which he was Sales
Manager at KSL from 1975-80.

F. Russell Wood

“It’s a personal thrill to again be
a member of the management
team at KSL radio,” he com-
mented. “The station has strong
traditions of excellence which have
helped make it nationally recogniz-
ed as one of the finest broadcast
properties in America.”

KSL ranked second in the Salt
Lake City winter Arbitron, trailing
Beautiful Music frontrunner KSFI
by one-tenth of a point.

KMMX Remixes
From Soft
AOR To AC

KMMX (“K-Mix 106”)/San An-
tonio has completed an evolution
from a soft AOR mix to a “soft
rock, less talk’” AC approach, con-
sulted by Jim Herron. Lee Roy
Hansen remains PD, and there
have been no airstaff changes.

Commenting on the change,
President/GM John Hiatt said,
“We gave it our best, but there just
weren’t enough listeners out there.
We spent $100,000 on 500 GRPs, but
the cume growth just came to a
grinding halt. The texture of the
station hasn’t changed at all; we’re
just playing the hits now.”

KMMX, which switched calls
from KESI earlier this year, was
once a John Sebastian-consulted
EOR (Eclectic Oriented Rock)
client. It notched its highest-ever
12+, a 3.3, in the winter book. In
the AC race, it joins KTFM (7.8),
KLLS (4.1), and KSMG (3.8).

“We'll be the market’s main-
stream AC,” Hiatt continued.
“KSMG’s presentation sounds like
a hypedriven CHR, and their
music goes from the Box Tops to
Whitney Houston. KLLS is an
oldies-based AC. KTFM is AC in
the mornings and CHR the rest of
the day.”
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“Froma 2.4 toa 10.0 in our
first book!”*

““Here at WLMX in Chattanooga, we’ve .

had great success working with The Research
VVISVIXCEI]

Group. In fact in our initial performance we
would have been very happy debuting with a
6.0 or 7.0 share 12+. Instead we rocketed to
a 10.0 and already we’re the #1 station with
adults 25 to 54.*

We were able to achieve these incredible
results using The Research Group’s unique
strategic marketing system. It’s a system that
guided us in finding a niche in our market and
aided us in programming and promoting the
station.

It’s more than just the research. With The
Research Group, you have access to a wealth of
information others just don’t have. And, their
people are the best. Our experience here in
Chattanooga proves what the top broadcasters
know: they really do get results.”

Bill Burkett
Operations Manager/Program Director
WLMX-FM

*Winter 1987 Arbitron. AQH Share. M-S, 6A-12M, MSA.

The Research Group is the choice of America’s most successful broadcasters
for a good reason. Anyone can do ‘‘research’’ and bring a station answers to
questions. The Research Group brings the right information to do the job and
then uses a special system of strategic planning — based upon advanced
techniques of marketing warfare — to help improve and solidify your ratings in
desirable demographics. That makes The Research Group uniquely qualified to
help you win — and stay strong — in tough, competitive environments.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY e SEATTLE, WA 98101 e (206) 624-3888

wwwwLamericanradiohistorv.com
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INTELSAT’s
Colino Admits
Major Fraud

Richard Colino, une of the
world’s most prominent broad-
casting executives, pleaded
guilty Tuesday afternoon (7/14)
to charges that he helped swin-

dle INTELSAT, the interna-
tional telecommunications
satellite organization, out of $4.8
million rigging construction
and finance contracts for the
agency’s new world headquar-
ters building.

INTELSAT is a global organi-
zation of 114 nations-that coor-
dinates telecommunications
services and provides all inter-
national radio satellite circuits,

Colino pleaded puilty to a
charge of interstate transporta-
tion of money obiained by fraud
during a surprise hearing at the
U.S. District Court in Washing-
ton, DC. Colino, formerly the
Director General and CEOQ of
INTELSAT from 1983 until Jate
last year, admitted receiving
$2.7 million from the fraud
scheme. He could receive a
maximum prison term of ten
years and a $250,000 fine when
he is sentenced September 131

Colino, until recently one of
the most powerful figures in in-
ternational broadeasting, was
fired from his job late last vear
when auditors discoversd be
had approved millions of dollars
of gquestionable transactions in-
volving a series of consulting
contracts.

Coelho KGU’s
New VP/GM

Jeff Coelho has been named
VP/GM of Talk-formatted KGU/
Honolulu and parent company
United Network Inc., replacing
Bob Wilson, who has left the com-
pany.

United Network VP Bill Norton
noted, “We are proud to have Jeff
back in the islands. He will be
responsible for the building of our
group of stations.”

Coelho had been serving as VP/
GM of KOFY/San Mateo and as
GSM of KOFY-TV/San Francisco.
A native of Hawaii, he was VP/GM
of KIKI & KMAI/Honolulu for nine
years.

He remarked, “When I got to San
Francisco, I found the station lead-
ing the market had a Talk format. I
was impressed with what the for-
mat could accomplish and am
looking forward to the new chal-
lenges here.”

NEWS

Tod New PD At WKLX

Bill Tod

Former WNYS/Buffalo pro-
grammer Bill Tod is the new PD at
AOR Gold WKLX/Rochester. He
replaces Bobby Hatfield, who left
last month for the same position at
CHR WDTX/Detroit.

WKLX general partner Bob
Dodenhoff described Tod as ‘“‘very
promotionally oriented and very
creative. He’s 29 and right in the
heart of the Classic Hits demo-

graphics, so he has a good working
knowledge of the listeners and the
music.”

Tod told R&R, “I met with Bob
Dodenhoff and (partner) Dan
Wachs and felt very comfortable
with them; they've got a great
radio organization. Gary Guthrie’s
‘Classic Hits’ is a great format
because it has the ability to dictate
its mood and texture to target its
prime demos.

“I'm going in at a good time,
since the station’s at the
crossroads. It’s been treading on
both AC and AOR ground, and
that’s something that Gary, Bob,
Dan, and I will sit down and
discuss.”

Tod joined WNYS when it swit-
ched to CHR in 1982 and program-
med it in 1984-85. After a jock stint
at crosstown WBEN-FM (now
WMJQ) he returned to WNYS
(now AOR Gold WHTT) for swing
work in recent months. He’ll start
in Rochester on July 27.

Taylor Named WKLI PD

Chuck Taylor has been named
PD at Premier Broadcast Group’s
AC-formatted WKLI/Albany. He
was most recently Manager of Pro-
gramming/Operations at WLEV/
Allentown.

An 18-year radio veteran, Taylor
previously programmed WFLY/
Albany, prior to which he did AM
drive at WFLY sister station
WPTR. He has also worked at
WNDE & WFBQ/Indianapolis.

In the winter ARB, WKLI was in
sixth place in the Albany market
with a 6.5. That book was the first
for the station since it dropped its
old WWOM calls.

CBS A&R PIONEER

Chuck Taylor

F
Edith Smith

Smith GM
At WDCU

Edith Smith has been named GM
at the University of the District of
Columbia’s public Jazz station
WDCU. She has served as the sta-
tion’s acting GM since April 1986,
when Godwin Oyewole departed to
pursue other interests.

UDC acting Associate VP/Uni-
versity Affairs John Britton com-
mented, “Edith has better position-
ed the station in a competitive
marketplace so that the facility has
achieved greater identity. She has
also moved aggressively to en-
hance the station’s position in the
future by petitioning for increased
power output.” WDCU is currently
at 6800 watts, with a 50,000kw in-
crease pending approval.

Smith said, “With the power in-
crease, our new Jazz focus, and the
inclusion of our metro’s noted radio
vets Felix Grant (from WRC and
WMAL) and Rusty Hassan (from
WAMU), I really feel that we’re go-
ing to make a tremendous impact
here.”

Smith initially joined WDCU as a
Marketing Director in 1985. Her
background also includes the pro-
motion director slot at crosstown
WHUR.

John Hammond Dies At 76

CBS/Records Group President
Walter Yetnikoff and New York Ci-
ty Mayor Ed Koch were among
those who paid tribute to John
Hammond this week. The veteran
A&R man, critic, and record pro-
ducer died Friday (7/10) in New
York at age 76.

Stated Yetnikoff, “Through the
years, the artists John brought to
CBS Records, including Billie Holi-
day, Bob Dylan, and Bruce Spring-
steen, produced a legacy that
made other artists want to record
for this company.”

That legacy stretches back al-
most 50 years, and includes in-
volvement with such jazz greats as
Count Basie, Benny Goodman, and
Teddy Wilson. Hammond was ac-
tive, too, in civil rights (an NAACP

member for 40-plus years) and
wrote about music and racial
equality for a number of US and
UK publications.

Bom to a wealthy tamily, Ham-
mond spent years as a youth ab-
sorbing the music and life of black
New York. He went on to stage con-
certs and subsidize jazz recording
sessions from his own pocket, pro-
moting the concerts on WEVD/
New York and subsequently work-
ing on-air at the station. He worked
in executive positions for a number
of labels, joining CBS in the '40s for
a 26-year stint.

“For every person I've discover-
ed who’s made it, there may be
four or eight who haven’t,” Ham-
mond said in 1978. ““The ones I was

PROTECT YOURSELF. CALL RADIO'S LAWYER. BUILDING A REPUTATION FOR EXCELLENCE.

BARRY SKIDELSKY Attomey/Consultant
132 East 45th Street, New York, NY 10017 — (212) 370-0130

CONTRACTS, CONTACTS, COLLECTIONS AND MORE. INITIAL CONSULTATION IS FREE.
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really sold on I'd fight for year
after year.” Those included Dylan,
Aretha Franklin, and George Ben-
son.

Dylan was known around CBS as
“Hammond’s folly” before he be-
came established. “I found him an
irreverent son of a bitch who was
going to change the face of the
music business,” Hammond told a
reporter ten years ago. “He had a
sublime indifference to what peo-
ple thought.” Hammond retired
from CBS in 1976, but continued to
consult the company, also forming
the Zoo York label more recently.

“John continually sought to keep
music alive and flourishing in New
York City,” said Mayor Koch in a
prepared statement. ‘“He worked
closely with our office, bringing his
expertise and deep love for music
to our programs. The results of
John’s vision survive him.” Simi-
lar tribute was paid during the
opening of this week’s New Music
Seminar.

Hammond’s family has asked
that contributions be made to the
E.O’B.H. Fund, NYU Medical Cen-
ter, 550 First Avenue, NY NY
10016. Funeral services will be
private. A memorial service is be-
ing planned for a later date.

Forman A&R
Director
At Virgin

Jeffrey Forman

Jeffrey Forman has been named
Director/A&R for Virgin Records,
to be based In the label’s Los Ang-
eles headquarters. He joins Virgin
from EMI-America Records, where
he was Manager/A&R, Black Music.

Virgin VP/A&R Nancy Jeffries
commented, “We are very pleased
to have Jeff with us. We feel his
knowledge, taste, and vision will be
important to our overall commit-
ment to finding the best in new
American talent, as well as our ex-
pansion into American R&B.”

Forman’s previous experience
also includes an A&R post with
Arista Records in New York,
betore which he was tour manager
for Mtume.
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You've already heard how The Giant Boom
Box can knock your listeners’ socks off and
have your competition shaking in their
boots. And that no other promotional tool
can give you more bang for your buck. The
question is, how do you get ahold of this
money-making, attention-grabbing Giant
without totally blasting your budget?

Surprise. The Giant Boom Box is a lot
more affordable than you think. In fact, if you
know how to play it, you can get this Godzilla
of a Beat Box for practically no cost to your
station at all.

TO MAKE THE COST EASY TO
SWALLOW, JUST ADD SODA.

Beverage bottlers, beer companies and fast
food chains are eating up the idea of Giant

Boom Box sponsorships. People like
Budweiser, Pepsi, Coke, Dr. Pepper, Seven-
Up, McDonald’s and Arby’s. And that’s good
news for you. It means that no matter what
your stations size or budget, by displaying
your sponsor’s logo and increasing their visi-
bility along with yours, you can parade
around the market with this instant money-
maker virtually cost-free. In fact, you'll make
money on it!

Here's another way it works: When selling
remotes and appearances, you can increase
what you charge and get it! Most stations
with the Boom Box have doubled their
remote rates! Once your advertisers feel the
impact of the Boom, they’ll be calling you to
be a part of the Giant Boom Box, promotion
after promotion after promotion. The result?

OBUYA
GIANT BOOM BOX WI
BLOWING YOUR BUDGET.

Enormous revenues for your station and
increased traffic for your advertisers. What'’s
more, lease-to-own options are readily
available.

BLAST THE COMPETITION
BEFORE THEY BLAST YOU.

Don't let another radio station steal your
thunder. Market exclusivity guarantees that
the first station to grab ahold of this larger-
than-life fiberglass broadcast and promo
monster will be the only station in the mar-
ket to own the rights. Find out now if your
market is still available by calling

(305) 626-3774.

GIANT BOOM BOX ™ INDUSTRIES

1208 United States Highway #1

North Palm Beach, Florida 33408 (305) 626-3774

A Division of Electronic Media Consultants, Inc.

WWW.americanhradiohistorv.com
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WASHINGTON REPORT

PAT CLAWSON

NEW NAB REPORT

Broadcasters Get Less Than 24 %
Of Political Campaign Funds

Hoping to puncture what he called “inflated” percep-
tions of spendthrift politicking on the air, NAB President
Eddie Fritts is defending the industry against a Congres-
sional proposal to slash political advertising rates.

Fritts represented the industry
at a House Elections Subcommit-
tee hearing Tuesday (7/17) on the
“Campaign Cost Reduction and
Reform Act of 1987” (H.R. 2464).
The bill, introduced by Rep. Al
Swift (D-WA), urges candidates to
accept an overall limit on election
spending ($200,000 per election) in
exchange for a 30% broadcast time
discount. The discount would
supersede the lowest unit rate
charge rules.

“Media purchases should no
more be subjected to cost controls
than should any other component
of a Congressional campaign,”
Fritts said.

Experts’ Claims Way Off

Fritts backed up his argument
with newly-released research find-
ings showing that less than 25% of
political campaign funds go to TV
and radio stations — as opposed to
the 50-90% estimated by political
experts, according to NAB.
“That’s less than consumers spent
for popcorn at the movies in 1986,”
he said.

The study, conducted by DC-
based Aristotle Industries, lists
Federal Election Commission
statistics on all categories of cam-
paign spending by 810 Senate and
House candidates in 1985-86 totall-
ing $400.4 million. Of that amount,
the study says TV and radio time
buys totalled $97,278,189, or 24.3%,
with radio accounting for
$11,436,685, or 5.48%.

“When Congress debates propos-
ed reforms in campaign financing
it is important that it operate with
the facts,” Fritts said. “Since no
one else in or out of government
supplied them, we felt we should.”

Eddie Fritts testifies before the House

The association says this is the first
study to compile these figures.

Study’s Research Criticized

The NAB report did not ade-
quately consider the cost dif-
ferences between contested and
uncontested campaigns, according
to Committee for the Study of the
American Electorate Director Cur-
tis Gans.

Gans estimated that about 70%
of the budgets for contested Senate
races are spent on media, primari-
ly television. He also claimed,
“About 40% of House races are
either uncontested, or are in areas
where television is not a cost-
benefit use of the campaign dollar.
For example, in New York City
there are very few House cam-
paigns that are televised. So if you
factor those things out and only

OFFICE &
OVERHEAD
(18.8%)

PRINT
BUYS
(5.9%)

SALARIES &
CONSULTING
(13.9%)

EVENTS & TRAVEL (9.6%)

1986 HOUSE RACES

TOTAL EXPENSES BREAKDOWN

TOTAL MAIL (10.9%)

OTHER
COMMUNICATIONS
(11.4%)

OTHER
(9.6%)

TOTAL TV &
RADIO BUYS
(15.8%)

PRODUCTION & CONSULTING-
TV & RADIO (4.0%)

look at cases in which television is
relevant, you're up into 40%-or-
more expenses for television.

“I fault the NAB more for the in-

terpretation of what the study -

says,” Gans commented. “When
you start looking at those figures,
they’re just not a true representa-
tion of what is actually happening
in the campaign industry. The
amount being spent on television
and the percentage being spent on
television is much more than that
study represents.”

Gans told R&R his group is cur-
rently completing a similar study
of campaign media expenditures.

Further NAB Arguments
Against Discounts

Fritts testified that the proposed
30% discount would violate FEC
rules against stations’ providing
goods or services to candidates at
less than the “usual and normal”
charge, since it would “provide a
discount even where the candidate
is buying on a par with the most
favored commercial advertiser.”

He also pointed to broadcasters’
existing voter education efforts and
additional candidate coverage in
news and public affairs. “Broad-
casters are fulfilling their public in-
terest responsibilities already,”
Fritts commented. “Proposals to
provide congressional candidates
with additional discounts beyond
those already mandated by law
should not single out broadcasters.”

NAB has proposed that broad-
casters be allowed to voluntarily
offer rate discounts to federal can-
didates. The association has also
asked that airing news clips of can-
didate interviews outside of
regularly scheduled news pro-
grams qualify as meeting equal
time rules, as Fritts believes this
would “help foster more discussion
of issues.” He said NAB’s proposal
also includes a provision that
broadcasters offer debate time on-
ly to “viable” candidates, and not
be required to include all can-
didates running for office.

“It’'s a fallacy to assume that
measures to curtail the expense of
broadcast time will have a major

waanny americanradiohistorvy com
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effect in reducing the cost of cam-
paigning. The other categories of
campaign expenditures, which
represent two-thirds of the cost of a

Senate campaign and more than
four-fifths of the cost of a House
campaign, must be addressed,”
Fritts added.

NEWS BRIEFS

FM Broadcast
Application Filing
Notice

The FCC has announced that be-
tween July 10 and August 20, the
following vacant FM broadcast
allotments may be filed. Selection of a
permittee from a group of acceptable
applicants will be made on a com-
parative renewal basis.

Channel 279A (103.7 Mhz): San
Carlos, AZ ; Irwinton, GA; Leesburg,
GA; Royston, GA; Hartford, Ml; Wilbur-
ton, OK; McConnellsburg, PA; Fisher,
WV.

Channel 279 C1 (103.7 Mhz): Al-
amogordo, NM.

P wnk? I

EARTH ST
WM E

Channel 275 C2 (102.9 Mhz):
Shreveport, LA.

Channel 232 A (94.3 Mh2): King-
man, KS and Eldorado, OK.

Staff Chief Fritz Leaves
FCC

Jerald Fritz, chief of staff to the FCC
Chalrman, has decided to join DC-
based Allbritton Communlcations as
Vice President for legal affairs. Fritz
worked under former FCC Chairman
Mark Fowler as his principal advisor
since 1985, and first joined th2 Com-
mission in 1981 as principal staff
counsel on telecommunications is-
sues. Involved with formulating FCC
deregulation policies, Fritz also served
as head of the FCC Tariff Division dur-
ing the ATA&T divestiture.

T
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RADIO BUSINESS

TRANSACTIONS

$380 Million Station
Trading Bonanza

First Media Sells Properties; Duffy LBO Takes All But KLZI;

Three DC Stations Sold

GROUP SALE: FIRST

MEDIA CORP. STATIONS
PRICE: %180 million {estimatad)
BUYER: A new parinership to be
formed by Cook Inlet Reglon Inc.,
an Alaskan nalive corporation head-
ed by George Kriste and owned by
5300 native Americans, Including
Adeuts, . Athabascan Indians, and
Eskimos: and Whitcom Pariners,
an investment parnership headed
by Ed Barlow and principally own-
ad by the Whitney family of New
York. The family cwns an interest in
the internafional Herald Tribune.
SELLER: First Madia Com., own
ed by Richard Marriott, J.W. Mar-
riott Jr., and other members of the
Marriott famiby .

BROKER: Gary Stevens of Werth-
gim Schroder & Company acled
as-a financed adviser 1o the buyer.

WZLX/BOSTON

AL POSITION: 1007 MHz
POWER: 50 kw al 500 feet
FORMAT: Goid

KFMK/HOUSTON

DIAL POSITION: 97.7 MHz
POWER: 100 kw at 1920 feet
FORMAT: AC

KUBE/SEATTLE

DIAL POSITION: 93.3 MHz
POWER: 100 ow at 300 leet
FORMAT: CHR

WPGC-AM & FMI
WASHINGTON, DC

DIAL POSITION: 1580 kHz; 955
MiFiz

POWER: 10kw daylimer; 50 kw at
500 feet

FORMAT: CHA

WZGCIATLANTA

HAL POSITION: 92.8 MHz
POWER: 100 kw af 810 leat
FORMAT: CHR

WUSNICHICAGO

DIAL POSITION: 99.5 MHz
POWER: 6 kw at 1310 feet
FORMAT: Country

KOPA & KSLX/
SCOTTSDALE-PHOENIX
DAL POSITION: 1440 kHz; 100.7
MHz

POWER: 5-low daytimer; 100 kow at
1847 feet

FORMAT: Goid

KFMY-AM & FM/
PROVO-SALT LAKE CITY
DIAL POSITION: D60 kHz 96.1
Mhiz

POWER: 5 b days/1 kw nights;
55 kw gt 2620 feat

FORMAT: CHE

GROUP SALE: DUFFY
BROADCASTING

STATIONS

PRICE: $74 million

BUYER: Genesis Broadcasting
Company, a new company to be
headed by current Duffy Presi-
dent/COO Marty Greenberg and
CFO Terry Jung. Other owners will
include current Duffy executives
Craig McKee, Jerry McKenna,
Terry Rodda, and Gayle Shaw. An
equity investment in Genesis will al-
so be made by Ralph Booth and
John Booth of Detroit-based Booth
American Broadcasting. The
Booths own WJLB/Detroit; WRMR
& WLTF/Cleveland; WWNK-AM &
FM/Cincinnati; WTOD & WKKO/
Toledo, OH; WSGW & WIOG/
Saginaw, Ml; WZZP/South Bend,
IN; and WZPLI/indianapolis.
SELLER: Duffy Broadcasting
Corp., headed by Robert Duffy.
The company owns one remaining
station, KLZI/Phoenix.

KRZN & KMJI/DENVER
DIAL POSITION: 1150 kHz; 100.3
MHz

POWER: 5 kw days/1 kw nights;
100 kw at 500 feet

FORMAT: Gold; AC

KSMJ & KSFM/

SACRAMENTO

DIAL POSITION: 1380 kHz; 102.5
MHz

POWER: § kw; 50 kw at 500 feet
FORMAT: Goid; CHR

KONO & KITY/

SAN ANTONIO

DIAL POSITION: 860 kHz; 92.9
MHz

POWER: 5 kw days/1 kw nights;
100 kw at 500 feet

FORMAT: Gold; CHR

KBTS/AUSTIN-KILLEEN
DIAL POSITION: 93.3 MHz
POWER: 100 kw at 520 feet
FORMAT: CHR

WORZ/DAYTONA BEACH-

ORLANDO, FL

PRICE: $9.2 million

BUYER: Beasley-Reed Broadcast
Group, headed by George Beasley
and Greg Reed. Beasley has in-
terests in seven AMs and 12 FMs.
DIAL POSITION: 101.9 MHz
POWER: 28 kw at 1650 feet
FORMAT: CHR

BROKER: Robert Mahiman of the
Mahiman Company.

Alabama
WKYD-AM & FM/ANDALUSIA
PRICE: $1.1 million
BUYER: Dr. John Lee, the majority
shareholder of Silver Star Communi-

cations Inc. Silver Star owns WJAZ &
WJiZ/Albany, GA; WFAV & WMJM/
Cordele, GA; and WRIF/Detroit. The
FCC recently approved Lee’s applica-
tion to buy KBEA & KXTR/Kansas Ci-
ty, MO.

SELLER: Triple H Broadcasting Inc.,
headed by President Charles
Tomberlin.

DIAL POSITION: 920 kHz; 98.1 MHz
POWER: 5 kw days/500 watts nights;
100 kw at 256 feet

FORMAT: Gold; Country

WRJM/TROY

PRICE: $3 million

BUYER: New South Communications
Inc., headed by F. Eddie Holladay. He
also owns WYGC/Gainesville, FL;
WALT & WOKK/Meridian, MS; KWEZ
& KJLO/Monroe, LA; and WVMI &
WAQID/Biloxi-Gulfport, MS.

SELLER: Shelley Broadcasting Com-
pany Inc., principally owned by H.
Jack Mizell.

DIAL POSITION: 105.7 MHz
POWER: 100 kw at 1847 feet
FORMAT: Country

BROKER: Randy Jeffery and Ernie
Pearce of Chapman Associates.

California

GROUP SALE:

McCLATCHY STATIONS
SELLER: McCiatchy Newspapers,
owned by C.K.McClatchy, Eleanor
McClatchy, and other family mem-
bers. The company publishes 12
newspapers in Alaska, California,
and Washington.

BROKER: Glenn Serafin of Com-
munications Equity Associates.

KMJ & KNAX/FRESNO
PRICE: $8 million (estimated)
BUYER: Henry Broadcasting Com-
pany, headed by Charlton Buck-
ley. The company also owns KYTE-
AM & FMI/Portland, OR; KVOD/-
Denver, CO; KFXM & KDUO/-
Riverside-San Bernardino, CA;
KDON/Salinas, CA; and KFAB &
KGOR/Omaha, NE.

DIAL POSITION: 580 kHz; 97.9
MHz

POWER: 5 kw; 48 kw at 310 feet
FORMAT: News/Talk; Country

KFBK & KAER/

SACRAMENTO

PRICE: $20 million (estimated)
BUYER: Group W Radio Inc., a
subsidiary of Westinghouse
Broadcasting Company Inc. The
company, headed by President
Dick Harris, also owns WINS/New
York; KFWBI/Los Angeles; KYW/
Philadelphia; WBZ/Boston;
KDKA/Pittsburgh; KODA/Hous-
ton; KQZY/Dallas; KJQY/San Di-
ego; KEZW & KOSli/Denver;
KQXT/San Antonio; and KMEO-
AM & FM/Phoenix.

DIAL POSITION: 1530 kHz; 92.5
MHz

POWER: 50 kw; 50 kw at 449 feet
FORMAT: News/Talk; AC

www.americanradiohistorv.com

TRANSACTIONS AT A GLANCE

Transactions So Far In 1987:
$1,604,237,648

This Week’s Action: $382,458,918

Deals Of the Week:

® First Media Stations $180 million (estimated)
® Duffy Broadcasting Stations $83.2 million

® WASH/Washington, DC $29.25 million

® McClatchy Stations $28 million

® WCPT & WCXR/Washington, DC $23 million

® WKYD-AM & FM/Andalusia, AL $1.1 million
® WRJM/Troy, AL $3 million
® KKCY/San Francisco $11 million
® WLIS/OId Saybrook, CT $900,000
® WCUGI/Cuthbert, GA $90,000
! ® WKRS & WXLC/Waukegan, IL $5.5 million
| ® KKCQ/Fosston, MN $20,000
’ @ KBEQ/Kansas City $9.25 million
@ Serendipity Broadcasting Stations No cash consideration
| KXXL/Bozeman, MT
| KWYS/West Yellowstone, MT
@ WISE/Asheville, NC $425,000
® KQSR/Williston, ND (CP SALE) $71,918
' @ WEBG/Ebensburg, PA $52,000
® WGTN & WAZX/Georgetown, SC $1,400,000
® WMSR-FM/Manchester, TN $1,000,000
® KTON & KTQNI/Killeen-Belton, TX $5.2 million

KKCY/SAN FRANCISCO
PRICE: $11 million

BUYER: Pacific FM Inc., owned by
James Gabbert and Michael Lincoln.
They also own KOFY/San Mateo and
KOFY-TV/San Francisco.

SELLER: Olympic Broadcasting
Corp., headed by President Ivan
Braiker. The company also owns
KYAK & KGOT/Anchorage; KIAK &
KQRZ/Fairbanks; KMGX/Fresno;
KMZQ/Las Vegas; KSRN-AM & FM/
Reno; KRPM-AM & FM/Seattle; and
KZZU-AM & FM/Spokane.

DIAL POSITION: 98.9 MHz

POWER: 4.3 kw at 1450 feet
FORMAT: AOR

BROKER: Kalil & Company Inc.

Connecticut

WLIS/OLD SAYBROOK

PRICE: $900,000

BUYER: Del Raycee, who is the co-
founder and Exec. VP of Unity Broad-
casting Network Inc., which owns
WDAS-AM & FM/Philadelphia and
cable TV and cellular radio interests.
SELLER: Vanguard Communications
Inc., owned by Leonard Ackerman
and Leonard Marcus. The company
also owns WECQ/Geneva, NY;
WJOZITroy, PA; WKADICanton, PA;
and WGAB/West Hartford, CT.

DIAL POSITION: 1420 kHz

POWER: 5 kw days/500 watts nights
BROKER: Bob Kimel of New England
Media Inc.

District of Columbia

WASH/WASHINGTON

PRICE: $29.25 million

BUYER: Outlet Communications Inc.,
headed by Chairman/CEO Bruce
Sundlun. The company also owns
WTOP & WTKS/Washington; KIQQ/
Los Angeles; WIOQ/Philadelphia;
and several TV stations.

SELLER: Metropolitan Broadcasting
Corp., headed by President Carl
Brazell. The company also owns
WNEW-AM & FM/INew York; KTWV/
Los Angeles; WIP & WMMR/Phil-

adelphia; WOMC/Detroit; KRLD/Dal-
las; and WWBA/Tampa.

DIAL POSITION: 97.1 MHz

POWER: 22.5 kw at 690 feet
FORMAT: AC

BROKER: Morgan Stanley & Com-
pany

WCPT & WCXR/IALEXANDRIA-
WOODBRIDGE, VA
(WASHINGTON, DC)

PRICE: $23 million

BUYER: Robert Sillerman, the 49%
owner of Los Angeles-based Legacy
Broadcasting and a partner in
Sillerman-Magee, a New York com-
munications investment banking firm.
Legacy owns KJOllLos Angeles;
WLLZ/Detroit; KDWB-AM & FM/Min-
neapolis; and KHOW & KPKE/Denver.
SELLER: Metroplex Communica-
tions, headed by Chairman Norman
Wain. The company also owns WHY!/
Ft. Lauderdale-Miami; WNLT &
WHBO/Tampa; WRKB & WRFX/Char-
lotte, NC; WPDQ & WFYV/Jackson-
ville, FL; and WYLT & WKIX/Raleigh,
NC.

DIAL POSITION: 730 kHz;
MHz

POWER: Skw daytimer; 50 kw at 410
feet

FORMAT: Urban; AOR

BROKER: Gary Stevens of Wertheim
Schroder & Co.

105.9

Georgia
WCUG/CUTHBERT
PRICE: $90,000
BUYER: Mullis Communications Inc.,
owned by Sonny Mullis & Scott
Mullis.
SELLER: R.G. Blaskow. He is the
former CE of WVOK/Birmingham.
DIAL POSITION: 850 kHz
POWER: 500-watt daytimer
FORMAT: Country
BROKER: Dain Schult of Radioactivity
Inc.

Continued on Page 12
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FROM LONDON'S WEMBLEY ARENA

ELTON JOHN

PHIL COLLINS
BRYAN ADAMS
GEORGE HARRISON
RINGO STARR

ERIC CLAPTON

SUPERSTAR CONCERT SERIES proudly presents one of the premier concert events of 1987 — the

17th Annual Prince’s Trust Concert, an exclusive 90-minute broadcast airing on Westwood One affiliates the

weekend of August 8 as a special edition of the most listened-to concert series on radio.

Initiated by England’s Prince Charles as a bertefit for his nation’s economically disadvantaged, this event took

place this spring at London’s Wembley Arena in frant of an SRO audience which included the Prince and

Princess of Wales. |

The talent roster featured royalty of the rock & roll persuasion, including superstars like Elton John, Phil

Collins, Eric Clapton George Harrison, ngo Starr, Bryan Adams, Paul Young, Dave Edmunds and many,

‘many more singing their hottest hits.

‘Hear Phil Collins and Paul Young perform an unforgettable Four Tops medley, and a special

rendition of “While My Guitar Gently Weeps"” featuring Eric Clapton and George Harrison.

Then stick around for the scorching finale — an all-star performance of The Beatles’ “"With A :
- Little Help From My Friends;’ fed by Ringo Starr. e

For another Big Event you and your listeners won't want to miss, it's the 77th Annual Prince’s

Trust Concert, an exclusive presentation of the Superstar Concert Series and Westwood One -

the leader in Big-Event programming! For more info, contact your Westwood One Station

Relations Representative now at (213) 204-5000 or Telex 4996015 WWONE.

Brought to you by

Newta INMA wesTwoop one
NIV RADIO NETWORKS

/ MY//(\Y / A\Y/AYAY MY/A\Y/MY/A\Y 'RIN A\)’ A‘{/}\Y WNTRINTRVTR
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PUBLIC INTEREST GROUP WANTS HEARING

Taft Buyout Challenged
On Character Grounds

A Washington public interest group is
asking the FCC to turn thumbs down
on the takeover of Taft Broadcasting
by Carl Lindner — one of the year's
biggest deals — on grounds that the
Cincinnati financier’s character is unfit
to qualify him as a licensee.

In a petition filed with the FCC on
Monday (7/13), Media Access Pro-
ject (MAP) Executive Director Andy
Schwartzman said the Commission is
acting in an “arbitrary and capricious”
manner in allowing 1 )’3 radio and seven
television stations to be purchased by
Lindner, whose American Financial
Corp. (AFC) will have controlling in-
terest.

Taft and FMI Financial, the Lindner
subsidiary directly involved in the take-
over, said in a statement that they "in-
tend to oppose vigorously” the peti-
tion, although spokesmen from each
firm refused to comment further when
contacted by R&R.

MAP bases its challenge on a 1979
complaint filed by the Securities & Ex-
change Commission (SEC) that AFC
violated federal securities laws. The
SEC charged Lindner with failing to re-

port to AFC stockholders that he and
his family had benefitted from favorable
financial treatment by the company.
Loans made to Lindner's family on
preferential terms and improperly
valued securities transactions were
cited in the complaint.

While Lindner did not admit to any
wrongdoing, he paid $1.4 million to
settle the SEC complaint and promised
not to further violate securities laws.
Although the matter was later question-
ed by the FCC in regard to a minor
share of Gannett Media held by Lind-
ner, the Commission decided “‘further
action (would be) warranted” only if
Lindner held a controlling interest or
management position at Gannett.

Lindner A ‘‘Test Case’’

Eight years later, the FCC's “Charac-
ter Policy Statement” has been
deregulated so as not to necessarily in-
clude "“non-FCC related misconduct.”
Schwartzman says MAP has been
“waiting for a good test case” like this
in order to show up the FCC’s new le-
niency. This includes not designating a
hearing because of misconduct resolv-

ed by consent decrees like Lindner's
1979 SEC-ordered payment to AFC.

“The whole point of it is that they've
got a policy that says they won't
schedule a hearing,” Schwartzman told
R&R. “We don’t think anybody should
be licensed to be a broadcaster unless
they can establish that they're going to
enforce the laws. You wonder when
somebody’s involved in defrauding in-
vestors whether or not theyre fully
qualified, so we want to establish a
hearing.”

MAP’s petition, also filed on behalf of
Action for Children's Television (ACT)
and an Oregon citizens' group, notes
that the Commission’s policy also does
not consider crimes for which individu-
als are not convicted.

“The Commission stresses that
‘criminal convictions not involving
fraudulent conduct are generally not
relevant to an applicant’s propensity for
truthfulness and reliability," " the peti-
tion points out. “By establishing
policies which make this inquiry im-
possible, the Commission has violated
its own obligation to the American
public.”

July 1987

$82,000,000

Sconnix Broadcasting Co.

has sold

KVIL AM and FM

Dallas

to

Infinity Broadcasting Corp.

The undersigned initiated this transaction and acted as financial advisor

to Sconnix Broadcasting Co.

WERTHEIM SCHRODER & CO.

j’wmfoml«/

——— —— e ————

TRANSACTIONS

Continued from Page 10

lllinois
WKRS & WXLC/WAUKEGAN
PRICE: $5.5 million
BUYER: H & D Radio Limited Partner-
ship, principally owned by communica-
tions investment bankers Barry Dicks-
tein and Joel Hartstone. They also
own WUHN & WUPE/Pittsfield, MA;
WDOV & WDSD/Dover, DE; WSUB &
WOQGN/Groton-New London, CT; and
WIIN & WFPG/Atlantic City, NJ. They
also own warrants allowing them to pur-
chase interests in KBLU & KTTI/Yuma,
AZ and KBiL/San Angeio, TX.
SELLER: WKRS/WXLC Inc., principal-
ly owned by Roger Kaplan and
Patricia Kaplan.
DIAL POSITION: 1220 kHz; 102.3
MHz
POWER: 1-kw daytimer; 3 kw at 322
feet
FORMAT: News/Talk; CHR
BROKER: Americom Radio Brokers.

Minnesota
KKCQ/FOSSTON
PRICE: $20,000
BUYER: Curtis Quesnell, an AE with
KKAQIThief River Falls, MN.
SELLER: Lawrence Mike, principal
owner of North Country Broadcasting
Inc.
DIAL POSITION: 1480 kHz
POWER: 5 kw days/2.5 kw nights
FORMAT: Country
COMMENT: Quesnell, currently the
20% owner of the station, is purchas-
ing the remaining 80% interest held by
Mike. At the conclusion, Mike will no
longer own any interest in the station.

Missouri

KBEQ/KANSAS CITY
PRICE: $9.25 million

-BUYER: Noble Broadcast Group,

headed by President/CEO John
Lynch. Noble also owns WSSH/Lowell
(Boston), MA; WMRE/Boston; WGBB
& WBAB/Babyion, NY; WAVZ &
WKCI/New Haven, CT; and XETRA-
AM & FM(Tijuana, Mexico (San
Diego).

SELLER: Capitol Broadcasting Inc.,
owned by James Goodman and Ray
Goodman HI. The company also owns
KISS/San Antonio; WRNL & WRXL/
Richmond; WRAL/Raleigh; WKEE-
AM & FM/Huntington, WV; WSTF/Or-
lando-Cocoa Beach; WWMX/Baliti-
more; and WNVZ/Norfolk-Virginia
Beach.

DIAL POSITION: 104.3 MHz
POWER: 100 kw at 986 feet
FORMAT: CHR

Montana

GROUP SALE:
SERENDIPITY
BROADCASTING
STATIONS
PRICE: No cash consideration;
repossession by previous owner
BUYER: GNP Inc., owned by Gary
Petersen and Corrine Zickovich.
SELLER: Serendipity Broadcast-
ing Inc., principally owned by John
Bronken.

KXXL/BOZEMAN

DIAL POSITION: 1450 kHz
POWER: 1 kw days/250 watts
nights

FORMAT: Goid

KWYS/

WEST YELLOWSTONE
DIAL POSITION: 920 kHz
POWER: 1-kw daytimer
FORMAT: Country

North Carolina

WISE/ASHEVILLE

PRICE: $425,000

BUYER: United Broadcasting Enter-
prises Inc., headed by W.T. Denmon
and Glenn Wilcox.

SELLER: Heritage Broadcasting
Group Inc., headed by James Cullen
Jr. and Adam Polacek. The company
also owns WKSF/Asheville, NC;
WAAX & WAQEN/Gadsden, AL;
WWPR & WZLQ/Tupelo, MS; KRKK &
KQSWI/Rock Springs, WY; and it re-
cently asked the FCC for permission to
buy WWNC/Asheville, NC.

DIAL POSITION: 1310 kHz

POWER: 5 kw days/1 kw nights
FORMAT: AC

North Dakota
KQSR/WILLISTON

(CP SALE)

PRICE: $71,918

BUYER: Charles Scofield, owner of
KEYZ & KYYZ/Williston, ND. He also
owns an interest in KLPZ/Parker, AZ.
SELLER: Basin Broadcasters Inc.,
headed by Duane Simpson. The com-
pany also owns KDSR/Williston, ND.

DIAL POSITION: 660 kHz

POWER: 5-kw daytimer

COMMENT: Upon FCC approval of this
transaction, Scofield says he will “sur-
render the license” of KEYZ/Williston.

Pennsylvania

WEBG/EBENSBURG

PRICE: $52,000

BUYER: Cambria Broadcasting Inc.,
headed by J.E. Vaino.

SELLER: Ebensburg Broadcast
Group Inc., owned by Phillip Lenz.
DIAL POSITION: 15680 kHz

POWER: 1-kw daytimer

FORMAT: AC

South Carolina
WGTN & WAZX/

GEORGETOWN

PRICE: $1,400,000

BUYER: Beach Broadcasting Co.,
owned by Stewart Freeman and
Robert Simpkins. They also own
WWDB & WWLT/Bamberg-Denmark,
SC and WPFR-AM & FM/Terre Haute,
IN.

SELLER: Seacoast Broadcasting
Corp., principally owned by Richard
Laughridge, Charles Morris, and J.
William Nichols.

DIAL POSITION:1400 kHz;106.3 MHz
POWER: 1 kw; 3 kw at 360 feet
FORMAT: Beautiful;, AC

Tennessee
WMSR-FM/MANCHESTER
PRICE: $1,000,000
BUYER: American General Media
Inc., headed by Anthony Brandon,
Rogers Brandon, and Lawrence Bran-
don. The company also owns
WWWGI/Rochester, NY; KERN &
KQXR/Bakerstield, CA; KLLF/Wichita
Falls, TX; and KGEE/Monahans, TX.
Anthony also owns KVOQ/Lorenzo,
TX. Rogers owns WYDE/Birmingham,
AL.

CALL SIGN
CHANGES

Arkansas
Fayetteville: KHOG to KOFC (7/4)
California
Corcoran: KLCZ-FM (new station,
6/30)

Green Acres: KRAB-FM (new station,
7/8)
West Palm Beach: WIRK to WPBG
(8/1)
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AM Breaks Vancouver Cume Record!

Nobody had ever topped the 100,000 QH mark in Vancouver before. But this
spring CKLG-AM did it. Twice. In consecutive quarter hours, from 7:00 to 7:30 am
L.G73 also shattered all existing high cume marks to take weekly honors by a cool
130,000 margin!

It was the CHR’s second Direct TV® campaign, and their biggest promoiion
success ever, as Dean Hill’s Morning Zoo dominated AQH share in every quarter hour
from 6:30 to 8:00 am for the first time in its history. Morning Drive share catapulted
from a 10.1 to a 13.5, setting the pace for L.G73’s total week increase from an 8.9 to a
record 11.5.

“We’ve never seen a promotion work like Direct TV®’ says Gary Russell, LG73
Program Manager and National Program Coordinator for Moffat Com-
munications. “The most amazing thing was that so many of the people who sampled
our morning show stayed afterward. LG73 was up significantly in every daypart.”

Find out how to put the power of Film House’s Direct TV® campaign to
work for your station this fall.

Call Film House today . The Leader
|

DIRECT | for all the details. F

%V@ Source: Winter 87 and Spring '87 BBM. All figures 7+ persons. FILM HOUSE, INC. BROADCAST MARKETING SERVICES
24 MUSIC SQUARE W.  NASHVILLE, TN 37203  (615) 255-4000

Sttting The Standaeds

wWwWw-americanradiohistorv.com
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NEW TAX LAWS CREATE CHANGES

Study Compares Corporate Perks

xecutive perquisites — or
‘“perks” — vary signifi-
cantly depending upon the

size of the company, the compa-
ny’s geographic location, and the
type of business in which it is
engaged. For example, according
to a recent poll conducted by the
Deerfield, H.-based A.S. Hansen
firm, 78% of the 586 US corpora-
tions surveyed do not fund their
non-qualified benefit plans.

Among those companies which
offer such plans, trusts were used
most often by hospitals, schools,
associations, nonprofit service
organizations, and government
bodies, while life insurance an-
nuities were the favored vehicle
among other types of organiza-
tions.

Blair’s

“Bulletin”
Examines
Air Travel

lair Radio recently began

offering its clients a new

service called the “Bulle-
tin,” which is basically a one-sheet
analysis of major product categor-
ies and key demographics that
would be of interest to radio.

Featuring statistics culled from
a wide variety of sources, the first
of these one-sheets is devoted to
domestic air travel, and includes
such informational tidbits as the
fact that airline travelers spend
42% of their media time with radio,
as opposed to television (37%),
newspapers (14% ), and magazines
(7%).
For further information on this

service, contact Lori Adelsberg at
(212) 603-5618.

* 46% Permit
Deferred Income

» 32% Provide Tax
‘Advice

* 24% Have Special
Medical Plans

»16% Sport
Executive Dining
Rooms

ek

Although 33% of the companies
require their senior executives to
sign employment contracts and
32% provide these execs with tax
or financial advice, only 24% main-
tain a special executive medical
plan that covers expenses not paid
by the firm’s regular benefit pro-
gram.

Furthermore, while only 13% of
the firms surveyed provide their
executives with health club mem-
berships, executive dining rooms
are considered part of the package
at 16% of the companies polled.
This latter figure rises to a national
high of 27% among companies bas-
ed in New York.

The recent changes in the federal
tax laws have also altered the man-
ner in which many of America’s

Secs ‘N’ Sales

alespeople shouldn’t snub
secretaries. According to

MacDonald Flanagan Inc.,
publishers of ‘The Secretary
Book,” 40% of the secretaries
employed by smaller companies
are authorized to make purchases
of up to $100 without consulting
management. In addition, one in 11
secretaries has the power to buy
items priced at $2100 or more.

\\ Arista

senior executives are compensat-
ed. While 38% of the companies
surveyed reported that they were
concered with the newly-created
“415” limits as they apply to their
defined benefit plans, 68% of these
firms claimed to have taken action
by developing an excess benefit
plan for the executives affected.

Meanwhile, an additional 27% of
the respondents noted that they
had run into 415 problems with
their defined contribution plans,
and that at 56% of these firms, the
addition of an excess benefit plan
has been the solution. Interesting-
ly, 46% of the companies surveyed
permit their executives to defer in-
come, while 42% do not. Among
those companies who permit volun-
tary deferrals, only 12% pay in-
terest at the prime rate or at prime
plus a percentage.

Characteristics: % Saying *'Extremely
important’’ i

Reputation among i

§ customers 66% %
“ Holding old accounts 62% &
Opening new accounts 47%
Quality of training 45%

Ability to keep top

: salespeople 43%
Innovation 35%
Productitechnical

knowledge

. WHITNEY HOUSTON/“Just The Lonely Talking

Again”/Arista

g ORGE BENSON/EARL KLUGH“M!. Airy Road” /Warner
rothers

JUSTO ALMARIO / “Naima & Jazmin”/Meadowlark

. MANHATTAN TRANSFER/"“Shaker Song (Live)”

| PROGRAM WEEK OF 7/25
i 1. HERB ALPERT w/LISA KEITH/
“Making Love In The Rain”/A&M
2. MARK WINKLER/“Busted For
Boppin”/Pausa .
3. DAVE GRUSIN/“Condor”/GRP
4. AL JARREAU/“Moonlighting”/MCA e
5. REGINA BELLE/“So Many o
Tears”/Columbia 15
6. DAVID BENOIT/“Freedom At L
Midnight’/GRP 18
7. JANIS SIEGEL/“Trouble Man” /Atlantic o
8. LARRY CARLTON/“Minute By &
| Minute” /MCA 23
9. NANCY WILSON w/CARL 2
ANDERSON/“Forbidden -
Lover”/Columbia '
10. KENNY G./“Midnight Motion”/ | a
30

. JOE SAMPLE | “Fortune Hunter”/MCA
GROVER WASHINGTON JR./“Summer Nights/Columbia

DAVID SANBORN/*“Summer” /Warner Brothers

. MICHAEL FRANKS/"Island Lile” \Warner Brothers
ELEMENTS /*“Sur{ Blues and Greens” /Passport Jazz

CHICK COREA/"The Dragon”/GRP
YELLOWJACKETS/“0ut Of Town”/MCA

. JONATHAN BUTLER“Take Good Care Of Me” /Jive
. GRANT GEISSMAN/‘Walking On The Moon’ /TBA
. RAMSEY LEWIS/“Keys To The City” /Columbia
. ANDY NARELL/ “Hannibal’s Revenge’ /Windham Hill
. CARLA BLEY/“Houses And People”/ECM
. LESLIE DRAYTON/“An Elusive Encounter”/

Optimism/ Esoteric

. KENIA/ “Initial Thrill” |Zebra
. ACOUSTIC ALCHEMY/"Mr. Chow” /MCA
. CABO FRI0/"“Cahal” | Zebra

[

Sitting Down On The Job: The average
person spends 6.5 hours at his desk each

day, up from 6.1 hours in 1978.

Source: Louis Harris & Associates

Writing Better Memos

rite a more effective
memo and the world will
beat a path to your cor-

ner office. A recent article in New
Woman magazine outlined the fol-
lowing eight ways to improve your
memo-writing skills:

* Don’t write a memo unless it’s
absolutely necessary. Handle prob-
lems either face-to-face or over the
telephone instead.

» Be specific. Before writing, ask
yourself what you want to accom-
plish and stick to it.

* Be brief. One page is good; two
paragraphs are better.

* Get to the point. Address the
subject of the memo in the first
sentence.

* Adopt a conversational tone.
Using personal pronouns (“I,”
“you,” they”) and contractions
(“I)m‘,, “can!t‘,) “dOﬂ’t”) adds a
welcome touch of humanity.

* Avoid cloaking your prose in
the masque of erudition. Using
scholarly language not only makes
you seem stiff and out-of-touch, but
also takes up more space and re-
quires more time to read.

i 5

Speech?

eing called upon to address
B a public gathering can

cause even the most force-
ful executive’s voice to quiver. To
counteract the the shaky speech
associated with nervousness, the
Emmaus, PA-based ‘‘$ideline
Busines$” newsletter suggests you
hold your arms at your side and
clench one hand into a tight fist — a
move many execs find stops the
muscle twitches that cause these
vocal quivers.

» Can the jargon. Use jargon on-
ly when you’re sure your readers
understand it and its use will
enable you to communicate faster.

* Check everything. Most errors
in facts (names, dates, and num-
bers), spelling, and grammar can
easily be avoided, either by double-
checking sources or by consulting a
dictionary or a grammar book.

s e e
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# July 21-27 — Classical Music
Recording Workshop sponsor-
ed by National Public Radio.
State University of New York.
Fredonia, NY

“July 24-28 — Public Radio
Training Conference. Sponsor-
ed by the National Federation
of Community Broadcasters.
Boulder Clarion. Boulder, CO
=July 26-28 — California
Broadcasters Association
Summer Convention. Keynote
speaker FCC Commissioner
Dennis Patrick. Hyatt Regen-
cy. Monterey, CA.

July 31-August 4 — Sports-
caster Camps of America
Southeast Camp. Southern
Tech College. Marietta , GA.

“ August 1-4 — Association
for Education in Journalism
and Mass Communications
Convention. San Antonio, TX.
# August 7-11 — Sportscaster
Camps of America West Coast
Camp. Loyola Marymount Uni-
versity. Los Angeles, CA

& August 18-23 — National
Association of Black Journai-
ists 12th Annual Newsmaker
Convention. Hotel Intercontin-
ental. Miami, FL.

& September 1-4 — Radio Tel-
evision News Directors Asso-
ciation International Confer-
ence. Orange County Conven-
tion Center. Orlando, FL.
#March 3-5, 1988 — R&R
Convention. Loews’ Anatole
Dallas, TX, o
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38. HIROSHIMA/"NO, 9" /Epic

31. FRIEDMANN/“Indian Summer” /Narara/€quinox
32. JOHN BLAKE/"Shapin’ Up''/Gramavision

33. TIM HEINTZ/"Shoreline™/TBA

34. STANLEY TURRENTINE ‘Living For The City" /Biue Note
35. MONTREUX/ " Just Walking"'/Windham Hil!

36. TEAM TEN/“Mission Impaossible” /Epic

37. THE PAT METHENY GROUP/“(It’s Just) Talk”/Geffen

39. BIRDS OF A FEATHER/ “The Time Is Right”/Optimism
40. SLOW BURN/“Duende” /fractal

Tech Talk

Movie theatre sound is now available for your home
Introduced at the recent Consumer Electronics Show
in Chicago was the NEC AVR-1000, an AM-FM stereo
receiver that features both Dolby and matrix-surround
sound. In case you're interested, it's priced at $869
— and that’ll buy a lot popcorn

Join the FUSION 40 Radio Network, Call
(213) 854-4475 and ask for Linda, Robert, or Alexa

This chart reflects hstener response to FUSION 40 arg
s compited from nformation provided by our affilhates
and assembled by Scott Gailoway

www.americanradiohistorv.com
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WHATS
WRONG?

You've got a good concept, a talented and motivated airstaff. and a reason-
able advertising budget. Everything feels right. But the damn Arbitrends show
you sitting there flat

The reason you feel frustrated is you're flying blind. And you won't find
out whats wrong until you do the obvious thing: Ask your target audience
what’s wrong,

Strategic Radio Research has a research plan specifically designed to help
stalled radio stations break out of the pack and achieve the success they
deserve. We'll research your concept. your liners, your advertising and your
music. We'll help you kick your station into gear and get some ratings growth
out of the damn thing,

We're fast. We're good. And we're available now. Call Kurt Hanson for more
details, collect, at (312) 280-8300. If you've got a good concept and a good staff,
they deserve the support.

ATEGIC

211 E. Ontario
Chicago. IL 60611
(312) 280-8300

www.ameticanradiohistorv.com
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THE BEST TIME TO RUN THIS MESSAGE IS

AP offers the best possible set-up for any its Background Mode. Spin the ear into Linear
radio commercial ever recorded. Reception. Set the listener up for a compelling
Whether your clients are announcing a Big  sales message.
Sale Sunday or singing the praises of Cherry That’s why radio advertisers willingly pay
Delight, they want an audience that’s alert, premium rates for top-of-the-hour AP news
attentive, and listening hard. sponsorships, for newsbreak TAP Plan adjacen-
AP news is written to coax the brain out of  cies, and for any of our AP Network features.
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RIGHT AFTER THIS ONE:

You know something every advertiserin this
country knows.

For depth. breadth, speed, and accuracy,
nabody can touch the world class newsgathering
ability of AP.

Twenty four hours a day, we’re preparing for
the most important message in radio.

Associated Press
Broadcast Services
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“Compact

DiscList”

Goes Public

he escalating consumer de-

mand for compact discs has

caused Novi, MI-based Info-
media to make its latest (summer)
edition and all future editions of its
“Compact DiscList” available to
the general public.

The quarterly listings are broken
out into popular, classical, and im-
port sections, and can be ordered
individually or in a packaged set

directly from Infomedia. Price of
the package is $20; individual sec-
tions go for $8. The company offers
monthly updates as well.

In addition, Infomedia’s compu-
terized data is available on floppy
disc in several different formats,
giving customers the opportunity
to access the data directly for their
own computer systems. For more
information, contact Terry
Pochert at (313) 348-2444.

Hi-Tech Home Rec

Based upon 1987 estimates from the Electronic
Industries Association, the average cost of putling

together an
center would be $5256.

“ultimate” hi-tech home entertainment

Here’s the system’s components and their average

consumer price tag:

T

\__/

e

Home satellite
system O O :
$1775 Prajection TV
Audio system .
E $498
: Color TV
Video camera $331
$467
Videocassette recorder [ ——____
$325 :
Compact disc player C— rcaa
$200 — =22
’ T T———
g‘g%”f?sﬁ”ﬁgﬁ? .
-'%: %”“;?’9@% % “4’*‘% vws:'{orfﬁ .,_;‘f‘fﬁ‘:;;
4 & i
: WEEKEND BOX OFFICE = TOP 10 SHOWS A
i JULY 10-12 g€ & JULY 5-12 :
i g = . -
. 1RevengeOfThe  $go . . | Family Ties :
. Nerds Il (Fox)* § | 280 Cosby . g
. 2Full Metal Jacket (WB)$6.0 :  ° CBS Sunday Movie :
g g E (“With Intent To Kill"')
. 3Dragnet(Universal) $5.3 | 4 Murder She Wrote i
i  4linnerspace (WB) $43 - = 5 Growing Pains i
3
. 5Adventures In $4.2 3§ g GrChisers §
e Babysitting : : % 7 NBC Monday Night Movie ﬁ
B (Buena Vista) 3 % (“Shattered Vows") g
e # I 8 Who's The Boss &
i 6 Witches Of $3.7 & & h
# 1 i . 960 Minutes &
i Eastwick (WB) C 10 Valerie |
& 7BeverlyHillsCop Il  $3.5 : .
i (Paramount) £ 4 :
_ 8Untouchables saz f § THEBOTTOMFIVE .
i (Paramount) © | 59 Our World i
. 9Spaceballs (MGM)  $3.1 60 Webster %
. 10 Roxanne (Columbia) $3.0 = 61 West 57th St. i
} * First week in release i E 62 Dallas ‘
i i = 63 CBS Saturday Night Movie
All figures in millions i B (“Space, Pt. 2") -

Source: Exhibitor Relations Co

e s e R T i,

Source: Nielsen Media Research )
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1985
1,000,000

Guitar
Sales
Soaring

ne million guitars were sold

during 1985. According to

the Guitar Manufacturers
Marketing Association, while this
represents a substantial increase
from the 875,106 guitars sold in
1983, the number of guitars sold in
1986 is expected to soar 20% over
the year-previous.

The increase is largely due to the
declining price of entry-level mod-
els, which now average $150 per
axe rather than the $250 per six-
string razor in 1983. However, de-
spite the competition from imports
and custom jobs, the best-selling
guitar remains the classic Fender
“Stratocaster.” Hey, if it was good
enough for Jimi Hendrix, it’s good
enough for you . . .

ON A CAROUSEL

SonyDebuts
5-Disc CD
Changer

he latest design in compact
disc players is the “CDP-
C5F” from Sony. Sporting a
unique carousel design, the unit
enables you to listen to more than
five hours of music. Features in-
clude 32-track programming, four
repeat modes, and remote control.
For those who would like to sim-
ply kick back and listen to 10 hours
of music, Sony offers another one-
of-a-kind model, the “CDP-C10.”
This unit gives you a choice be-
tween up to 10 discs and is the only
changer with a magazine that’s
compatible with Sony’s ‘‘Car
DiscJockey” system.

Top Sing-Along Song: When
people add vocals to pre-
recorded music, Whitney
Houston’s “The Greatest Love
7 Of All" is their favorite...

Source: Center Stage Recording Studios

TELL-ALL TALE

The Making Of
A Super Groupie

his summer’s best poolside

page-turner in the sex and

drugs and rock 'n’ roll divi-
sion has to be “I'm With The Band:
Confessions Of A Groupie” by
Pamela Des Barres (Beech Tree/
Morrow). This tell-all tale traces
the author’s evolution from Val-
ley Girl to ’60s Sunset Strip
scenestress to membership in
the GTO’s (Frank Zappa’'s infa-
mous rock group as a sociological
phenomenon) to groupie to the
S*U*P*E*R*S*T*A*R*S to small-
time actress to happily married
mother. (Hubby is Michael Des
Barres, the rock vocalist whose
credits include stints with Silver-
head, Detective, Chequered Past
and, most recently, frontman on
the Power Station tour.)

A colorful life, to be sure, heavily
studded with the obligatory thud of
dropped names (Jimmy Page,
Mick Jagger, Keith Moon, Don
Johnson, and Waylon Jennings (!)
are only some of her more promi-
nent liaisons), although the
author’s let’s-tryst-again-like-we-
did-last-summer accounts are
rendered in a style that stresses in-
timacy rather than conquest.

What the book lacks in self-anal-
ysis, it more than makes up for in
period photos, actual excerpts
from authentic teenage diaries,
and an altogether sobering ‘‘what

s ‘3%. P

E?%%ﬁ

»E T

® FULL METAL JACKET (WB)

® DRAGNET (MCA)

©® INNERSPACE (Geffen)

® BEVERLY HILLS COP il (MCA)
Singles: Shakedown/Bob Seger

® SPACEBALLS (Atlantic)
Single: Spacebalis/Spinners

® LA BAMBA
® SUMMER SCHOOL
©® DIRTY DANCING

® THE LOST BOYS

® THE LIVING DAYLIGHTS

® WHO’S THAT GIRL

D e A A
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A list of active current soundtracks and forthcoming releases.

® REVENGE OF THE NERDS II (A&M)
Single: Back To Paradise/38 Special
(Single Only; No Soundtrack Available)

Featured Artists: Sam The Sham & Pharoahs, Nancy Sinatra

Singles: Dragnet/Art Of Noise (Chrysalis)

City Of Crime/Tom Hanks & Dan Aykroyd
Other Featured Artists: Patti Labelle, New Edition, Pat Thrall
Singles: Twistin’ The Night Away/Rod Stewart

Hypnotize Me/Wang Chung
Other Featured Artists: Narada Michael Waiden, Berlin, Sam Cooke

Cross My Broken Heart/Jets
Other Featured Artists: Charlie Sexton, Corey Hart, Pointer Sisters

Other Featured Artists: Berlin, Van Halen, Pointer Sisters

® HARRY AND THE HENDERSONS (MCA)
Single: Love Live On/Joe Cocker

UPCOMING
Single: La Bamba/Los Lobos (Slash/WB)
Single: 'm Supposed To Have Sex With You/Tonio K. (Chrysalis)
Single: (I've Had) The Time.../Bill Medley & Jennifer Warnes (RCA)

Singles: Good Times/INXS & Jimmy Barnes (Atlantic)
Lost In The Shadows/Lou Gramm (Atiantic)

Single: The Living Daylights/A-Ha (WB) &

Single: Who's That Girl/Madonna (Sire/WB) i

. section, half of

happened to . .
which reads like an obituary col-
umn. For those wishing to pay a
lesser price to get these kicks
vicariously, it'll cost you $16.95,
hardcover.

Upcoming Books

JUDY COLLINS’S SELF-PENNED
STORY ON HORIZON: “Trust Your
Heart,” folkswinger Judy Collins’s
autobiography, will be available from
Houghton Mifflin in November, sup-
ported by an $80,000 promotonal
budget and a 10-city national author
tour.
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RR LIFESTYLES

OVERVIEW

Stress-Test Chewing Gum: The Japanese
have introduced a gum that checks stress
levels according to the pH level in your

saliva...

Affluent Americans:
Rich Are Different

ccording to legend, when

noted author F. Scott Fitz-

gerald opined that the rich
were different, equally noted auth-
or Ernest Hemingway rejoined,
“Yeah, they have more money.”

However, the rich — if you con-
sider those American households
whose 1984 adjusted gross incomes
of $44,656 place them in the US top
10% as being rich — are noticeably
different from the average Ameri-
can. This top 10% or, in demog-
raphers’ jargon, “upper deck”
(short for upper decile) is com-
prised of more males than the na-
tion as a whole (54% vs. 48%),
more singles (27% vs. 21%), and
more married people (67% vs.
61%).

These members of the “upper
deck” are also far more educated,
have a higher concentration of
numbers in the age groups 18-24
and 3554, and live in larger house-
holds than the average American.
(26% have five or more persons liv-
ing under the same roof as opposed
to a national five-or-more-persons-
per-household average of 18%.)

"Tween-Rich Differences

Along with being different from
the average American, these
members of the upper deck are
likely to be different from one an-
other as well. According to a recent
survey conducted by the New York
City-based Mediamark Research
Inc. firm, this top 10% breaks down
into five distinct types of
households:

Well-Feathered Nests: Consist of
at least one high-income earner,
have children present, and account

Most
Popular

Credit Cards
¢ ‘V;-i‘z”f;,”;";;,??ﬁ;azi

one spot as America’s
most popular credit card.

According to a recent survey
conducted by the Opinion Research
Corporation, each of those par-
ticular pieces of plastic are found
in 50% of the households surveyed.

“MasterCard” (42%) and “JC
Penney” (40%) are the third and
fourth most popular instant money
sources, trailed by generic tele-
phone (35%) and gasoline (34%)
credit cards in fifth and sixth place,
respectively.

“Ward's” (17%) and ‘“American
Express” (14%) — the less-exclu-
sive “‘green card” version of the
latter — command the respective
seventh and eighth slots.

While “‘all other” department
store credit cards were found in
45% of the households polled, near-
ly one in five American households
(18%) report owning no credit
cards whatsoever.

e

for 27% of the “upper deck.”

No Strings Attached: Consist of
at least one high-income earner,
have no children present, and ac-
count for 24% of the “upper deck.”

Nanny's In Charge: Consist of
two or more earners — neither of
whom have a high income — have
children present, and account for
17% of the “upper deck.”

Two Careers: Consist of two or
more earners — neither of whom
have a high income — have no chil-
dren present, and account for 25%
of the ‘“‘upper d

The Good Life: Consist of house-
holds where neither husband, wife,
nor children work, and account for
8% of the “upper deck.”

g

1986

1) 1BM 295 405 |

% 2) Apple 73 103+
3) Compaq 7.0 52

?‘ 4) Zenith 42 241

. 9 Tandy 34 46

E% §) Commodore 19 38 ‘?fé
7) Others 467 3320

e

0

Coffee
Drinking
Drops

n 1962, three out of four Ameri-
cans drank coffee, chugging
down a daily average of more
than four cups per capita. Today,
slightly more than half of all Amer-
icans say they start their mornings
with a jolt of java, and these slaves
to the bean claim to sip only an
average of three cups per day.
While the overall percentage of
US coffee drinkers is declining, the
number of coffeeholics who’ve
switched to decaffeinated coffee
has climbed 13% since 1962. Ac-
cording to a recent survey con-
ducted by the London-based Inter-
national Coffee Organization, now-
adays 17% of American coffee ad-
dicts have confined their drinking
strictly to the decaffeinated stuff.
Gulp.

NO CALORIES, NO CHOLESTEROL

Fat Substitute Seeks
FDA Approval

outed as being able to re-

duce the amount of fat in

food without affecting either
its taste or consistency, ‘‘olestra,”
a man-made compound of sugar
and fatty acids concocted by the
chemists at Procter & Gamble, is
currently under review by the US
Food & Drug Administration.

While complete federal approval
is not likely for at least another two
years, “olestra” — scientifically
known as sucrose polyester, or
SPE for short — already has the
fast-food industry, not to mention
manufacturers of low-calorie, low-
cholesterol foods and untold mil-
lions of diet-conscious Americans,
licking their chops in anticipation
of lofat chili-cheeseburgers and
no-cholesterol potato chips.

P&G researchers claim that in
addition to its less filling, tastes
great properties, “olestra” actual-
ly eliminates some of the choles-
terol already stored in the body —
up to 20% in some cases, which is
still less than some prescription
drugs — but also passes through
the body without being absorbed.
The FDA, meanwhile, must be sat-
isfied that “‘olestra’ neither robs
the body of vitamins nor causes
problems in the digestive tract.

Initially, P&G wants to restrict
the use of its new fat substitute to
35% of the fats found in home cook-

ing oils and 75% of the fats in com-
mercial cooking oils and snack
foods, with mayonnaise, margar-
ine, salad dressings, and desserts
soon to follow. Sounds good on
paper.

Men’s
Sportswear
Sales Soar

en — especially those be-
tween 25 and 45 years old
— are revolutionizing the
US retail clothing market, particu-
larly with regard to sportswear.
For proof, check out these figures:
From 1980 to 1986, US annual
sales of men’s sportswear jumped
from $7.4 billion to $10.6 billion, an
increase of 43% . According to a re-
cent survey conducted by Stanford,
CT-based MRCA Information
Services, the market for men’s
sportswear not only outperformed
the total US retail apparel market,
which posted a 36.4% increase in
the same period, but also the mens-
wear market segment in general,
which racked up a 29.8% increase
over the last six years.

www-americanradiohistorv com

Source: Sales & Marketing Management

BALTIMORE BEST BARGAIN

City-By-City Cab
Fare Comparison

hich major metro’s cab
fares give travelers the
wheel deal?

A recent survey published in Los
Angeles magazine found that the
best bargain spot was Baltimore,
where your first $5 would get you
5.1 miles thanks to an initial charge
of $1.40 and a 70-cents-per-mile cost
thereafter

CeIIuIar
Phony

tens — who want the status

attached to a cellular car
phone, but without the expensive
price tag, are hereby directed to
the “Cellular Phony.”

Promising ‘‘status without the
static,” this fine, fine, superfine
product from Faux Systems of Cal-
ifornia retails for substantiallly
less than its authentic competitors:
$17.95, to be exact.

S ophisticats — and sophistikit-

W

Smoke-Free
Hotel Rooms

on-smoking rooms are the

hottest thing to hit the hotel

industry in several years.
According to the American Hotel &
Motel Association, there are now
an estimated 20,000 rooms restrict-
ed to non-smokers, compared to
fewer than 1000 in 1983.

Born To:

WLWi/Montgomery MD
Greg Mozingo, wife Kim,
daughter Ashton Brittany, born
June 18

WKTY/LaCrosse PD Dave
Tindell, wife Kelly, son James
Alvin, born July 5

—

R e

- WORG/Orangeburg, SC PD

% stu Wright, wife Paulette, son

E Stewart Jr., born June 13

%;
e e s e S

Detroit ranked second at 4.6
miles (90 cents/90 cents), followed
by Chicago at 4.4 miles ($1/90
cents), New York at 4.3 miles
($1.10/90 cents), and Atlanta at 4
miles ($1/$1).

Rounding out the top 10 were
sixth-place Houston at 3.8 miles
($1.40/95 cents), Dallas at 3.7 miles
($1.30/81), Boston at 3.4 miles (90
cents/$1.20), Philadelphia at 2.7
miles ($1.25/$1.40), and San Fran-
cisco at 2.4 miles (40 cents/$1.50).

Incidentally, car-driven Los An-
gelenos are the big losers when in
comes to fair fares. In L.A., $5 will
only get you 2.2 miles in any direc-
tion, based upon an inital charge of
$1.90 and a subsequent cost-per-
mile of $1.40.

-

.-@-g
In terms of national new cari @

E% registrations, the top 10 hottesrx:\ﬁ

- models of 1986 were: ;’ﬁ

fEE

1)Ford “Escort” 400,695 *j"“

2) Chevrolet 397 297 %
‘“Celebrity”’

3) Chevrolet 362,780 %‘
‘“Cavalier”’

4) Oldsmoblle %

323,617 @
“‘Cutlass Ciera’’ e
5) Honda ‘‘Accord’ 303,186
6)Ford ““Tempo”’
7)Ford ‘‘Taurus™

9) Oldsmobiie
“Delta 88"’

10) Honda

“Civic/iCRX"’

Electric
Braces
Light

Up Smiles

uture trips to the orthodon-
tist may be a shocking ex-
perience. A West Con-
shocken, PA-based researcher is
currently working the kinks out of
a nickel-size device that sends a
small electric current to a patient’s

Nathanial Lieb told the Wireless
Flash radio news service that
stimulating the gums in this man-
ner causes teeth to straighten out
twice as fast as wearing conven-
tional braces.

The gizmo, which is worn inside
the mouth and uses a shirt-button
size battery as its power source,
should be on the market by the end
of next year.
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TOM PETTY & THE HEARTBREAKERS

THE NEW SINGLE

dfn addXxin 11V

FROM THE ALBUM

“LET ME UP ('VE HAD ENOUGH)”

PRODUCED BY TOM PETTY AND MIKE CAMPBELL
MANAGEMENT: TONY DIMITRIADES & ELLIOT ROBERTS/LOOKOUT MANAGEMENT

-MCA RZCORDS

© 1987 MCA RECORDS, INC.

AOR TRACKS DEBUT:

wwWwWw-amerieanradiohistorv-com
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FARRENHEIT

Wiy
W
From the Debut Album Farrenheit
Produced by Keith Olsen for Pogologo Productions
© 1987 Warner Bros. Records Inc.

OVERVIEW

STATION-SPONSORED CONTESTS

10% Net Gain
In Audience

recent survey of 1000 US

households conducted by

the SRI Research Center
on behalf of R&R found that nearly
one in five Americans polled (18% )
claimed to have either called or
mailed in a card to a radio station
to enter a station-sponsored contest
at least once.

Those who had entered a radio
station contest were more likely to
have either attended college or a
technical school (22% ) or graduat-
ed from college (21%). They were
also more likely to be under 45
years of age. Radio station-spon-
sored contest participation rises to
21% of the 18-24 demographic, 21%
of the 25-34 demo, and 22% of the
35-44 demo.

Economically, 23% of these radio
station-sponsored contest partici-
pants had annual household in-
comes in the $20-$39,999 range,
while another 19% boasted annual
household incomes in the $60-
$79,999 bracket. These contest par-
ticipants were also slightly more
likely to be white (19%).

The survey also found that while
13% of those questioned claimed
they were more likely to listen fo a
radio station that sponsored a con-

test, the number of people who said  contest.

Be R

1 YEAR AGO TODAY

they were less likely to listen to a
radio station because it sponsored
a contest was only 3% . In effect, by
sponsoring a contest, a radio sta-
tion should realize a net gain of
10%.

® More Educated
® More Affluent
® Younger

Interestingly, nonwhite respon-
dents were most likely to increase
their listening to a radio station
that sponsored a contest. 20% of the
nonwhite respondents who claimed
to have once entered a station-
sponsored contest said they would
increase listening, an 8% increase
over white contest participants and
nonwhite radio listeners in general.

Although respondents from
America’s North Central region
were the most likely to have once
entered a contest (21%), the only
geographic region where station-
sponsored contesting was less like-
ly to be effective was the North-
east, where only 9% of those polled
said they were more likely to listen
to a radio station that sponsored a

i A .

@ DKM acquires eight Group One stations

@ Bill Burton named Chairman of the Board, Eastman Radio
@ Paulette Williams GM, KMEL/San Francisco

® Bob Darling Director/Operations, KJOl/Los Angeles

@ Ron Ellison VP/Black Music Promotion, WB

® Bob Catania VP/Promotion, Island

@ Jim Price President, KYXY/San Diego

@ Bill Watson named Group PD, Golden West Broadcasters

® Tom Tradup OM, WASH/Washington

® #1 CHR: “Sledgehammer” — Peter Gabriel (Geffen)

® #1 AC: “Glory Of Love” — Peter Cetera (Full Moon/WB) (3 wks)

@ #1 UC: “Closer Than Close” — Jean Carne (Omni/Atlantic)

® #1 COU: “Nobody In His Right Mind” — George Strait (MCA) (2
wks)

® #1 AOR Track: “Higher Love” — Steve Winwood (Island) (3 wks)

® #1 LP: “Invisible Touch” — Genesis (Atiantic) (4 wks)

® #1 JAZZ: “Go For Watcha Know” — Jimmy Smith {Blue Note) (5
wks)

B YEARS AGO TODAY

® Ray Harris President, Solar Records

® Rick Carroll to consult ‘‘new music’’ stations nationally

® Bruce Holberg VP/GM, WFIL & WUSL/Philadelphia

@ #1 CHR: “Eye Of The Tiger” — Survivor (Scotti Bros./CBS) (2
wks)

® #1 AC: "Even The Nights Are Better” — Air Supply (Arista) (3
wks)

® #1 UC: “Do | Do" — Stevie Wonder (Tamia/Motown) (2 wks)

® #1 COU: “Take Me Down” — Alabama (RCA) (2 wks)

®#1 LP: “Eye Of The Tiger" — Survivor (Scotti Bros./CBS) (2 wks)

10 vEARS AGO TODAY

®#1 CHR: “I'm In You" — Peter Frampton (A&M)

@ #1 AC: “My Heart Belongs To Me” — Barbra Streisand
{Columbia)

® #1 Country: “It Was Aimost Like A Song” — Ronnie Milsap (RCA)
(3 wks)

@ #1 LP: "Crosby, Stills & Nash” — Crosby, Stills & Nash (Atlantic)
(2 wks)

B G e SR B
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“Tarobots”
Make Metal
Mascots

or stations seeking a suita-
F bly heavy, promotional

presence, Houston-based
Tarobots International Inc. claims
the ability to manufacture any type
of robotic device, stationary or mo-
bile. These “Tarobots” can be cus-
tom-built to your exact specifica-
tions.

Although the 16-footer pictured
can talk, perform a skit and scoot
around at up to 15mph, a more re-
alistic model in terms of affordable
radio promotional efforts would be
electrically-powered (remote-con-
trolled) and portable enough to be
used on station remotes.

For further information, contact
the Tarobots firm at (713) 782-6333.

8mm RAD
Music

Formats
Available

andom Access Digital

(RAD) music formats are

now available on 8mm cas-
settes from the Memphis-based
Media General Broadcast Services
firm. These RAD formats enable
radio stations to keep their entire
music library on line at all times,
maintaining complete random ac-
cess capability and digital quality
sound.

The Decatur, IL-based Systema-
tion firm handles the manufacture
of the RAD equipment, which can
be used by either automated or live
assist stations. For more informa-
tion, contact MGBS at (901)
320-4212.
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Edited by Jim Dawson

Philip Zachary

Radio

®DUANE ALVERSON has been ap-
pointed VP/Corporate Sales at Mac-
Donald Broadcasting Co. He will
manage the WSAM & WKCQ/Sagi-
naw sales staff and supervise the
company's Muzak Division, of which
he was previously GM.

©® PHILIP ZACHARY has been named
VP/GM at WVOT/Wilson, NC and
WRDU/Raleigh-Durham. He was for-
merly VP/GM at WCSC & WXTC/
Charleston, SC.

® BENNY MOORE has been appoint-
ed GM at WCLY (formerly WSES)/Ra-
leigh.

® BOB KIERSZNOWSKI has been ap-
pointed GSM at WSSL-AM & FM/
Greenville, SC. He was replaced as
GSM at WKJN/Baton Rouge by BILL
REYNOLDS, formerly LSM at the sta-
tion.

Also at WSSL, BILL ELLIS has been
appointed PD/morning personality and
GLORIA BROWN has been named
Business Manager. Ellis was midday
personality at WSOC-FMI/Charlotte,
and Brown had been Business and
Traffic Manager at WORZ/Daytona
Beach-Orlando.

Charles Graney

® J. MICHAEL McKOY has been pro-
moted to GSM at KJJY/Des Moines.
Taking his place as LSM is GORDON
ROSKAMP from crosstown KRNQ.
©® CURTIS CARROLL, a former Katz/
Dallas rep, is the new GSM at KKIX/
Fayetteville.

® DAVID MCWHORTER has been up-
ped to LSM at WKIX & WYLT/Ra-
leigh. He joined the station's sales
department in May.

®LORI SCHAFER has been named
Corporate Controller at Fairfield
Broadcasting Co. She was previously
Sr. Accountant at Seidman and Seid-
man.

® MARY PAYTON succeeds exiting
TERRY HAYWOOD as PD at KTSS/
Davenport, tA. Payton had been MD/
midday announcer at the station since
1985.

@ JENNIFER POWELL has been nam-
ed Director/Advertising & Promotion
at KTRH/Houston. She had been Di-
rector/Advertising & Marketing for
KTRH and sister KLOL for the past
three years.

® WBOS/Boston's new address is:
Channel Broadcasting Inc., 441 Stu-
art St., Boston, MA 02116; (617)
542-0712.

Drug Test

Continued from Page 4

employee drug use on the proper-
ties of its publishing locations.”
One of those incidents reportedly
was a drug-related death of a Cap
Cities employee, prior to the com-
pany’s takeover of ABC, that led
the company to form a committee
representing employees at all
levels to look at the problem and
devise a drug policy.

The plan the company subse-
quently implemented primarily
focused on drug education and re-
habilitation. Since then, some 400
employees and relatives have
enrolled in company-paid drug
treatment programs.

Said Matson, “The treatment is
handled by an outside firm, and
those who undergo rehabilitation
do so anonymously. The firm has
told us, however, that a dispropor-
tionate 30% of those with substance
abuse problems have been with the
company for fewer than three
years.”

She continued “As part of our
rehabilitation program, we wanted
to ensure our current employees of
a drug-free work environment:
thus, we really needed to avoid hir-
ing new employees who were drug
abusers. The memo was very spe-
cific that it would not involve
anyone currently employed by us.”

Mixed Employee Reaction

Since issuing the memo last
week, Matson reported there has
been no reaction from any em-
ployees. However, an air personali-
ty at one of the O&O stations who
asked not to be identified express-
ed considerable concern and
anger.

“This is none of their business.”
he said. “I think we could lose the
possibility of recruiting some valu-
able talent because of this policy.
My coworkers are pretty upset
about it as well. Although this only
affects incoming employees, we're
all wondering when fulltime em-
ployees will be next.”

He added, “They should spend
more time worrying about their
faltering television network in-
stead of whether someone is smok-
ing a joint in the privacy of their
own home.”

The drugs the company will test
for include marijuana, cocaine,
opiates, barbiturates, PCP, am-
phetamines, quaaludes, and ben-
zodiazepines.

CHANGES

Jamon Green has been named Lo-
cal Marketing Coordinator/Los Ange-
les for A&M Records.

Christine Griffith has joined WXRT/
Chicago as an AE.

Monte Lipman

Gerald Laing

Records

® CHARLES GRANEY has been up-
ped to VP/Credit at PolyGram. He had
been Director/Credit since joining the
label in 1981. Also at PolyGram, BOB
KRANES has been named Manager/
A&R. He was previously Asst. PD/MD
at WXRK/New York.

©® MONTE LIPMAN has been promot-
ed to Local Marketing Manager/New
York at Arista. He has been with the
label for a year, and was previously a
sales department intern.

®DAVE SMITH, a former PolyGram
promotion man, has set up shop as an
indie and can be reached at (214)
252-9053.

Stars Come Out For WCBS-FM

Allan Tepper

Industry

® GERALD LAING has been ap-
pointed VP/GM at Westwood One/
Canada. He was previously Director
of Capital Broadcasting Systems
Ltd. and GM at CKDA & CFMS/Viec-
toria.

® JAMES HIGGINS and KIRK STIR-
LAND have been upped to New York
Sales Managers for United Stations
Programming Network and United
Stations Radio Networks, respec-
tively. Both were previously AEs.
Also at United Stations, EDWARD
QUAGLIARIELLO has been named
Manager/Satellite System Sales. He
joined the company in 1985, and
most recently served as Traffic
Asst./Continuity Director.

As part of WCBS-FM/New York's 15th anniversary in a Gold format, sixties stars
Tommy James and Felix Cavaliere of the Rascals joined the station at a party. Pic-
tured (I-r) are WCBS-FM PD Joe McCoy, James, Cavaliere, and air personality

Cousin Brucie Morrow.

Conclave

Continued from Page 3

consistently ‘“encroaching on our
personal freedoms.” He urged
broadcasters to keep control of
what “is broadcast on the radio
and seen on the TV.”

Sorenson Broadcasting Presi-
dent Dean Sorenson and Talent-
masters President Don Anthony
also spoke Friday.

Saturday’s agenda included
CHR, AC, AOR, and Country for-
mat rooms, followed by Mark
Durenberger’s “We’re Bad, We're
Digital” update on state-of-the-art
technical affairs.

Set up as a nonprofit organiza-
tion and administered by a board
of Midwest broadcasters and rec-
ord reps, the affair was coor-
dinated by Main Street Marketing
& Promotion principal and Con-
clave Exec. Director Tom Kay and
coordinator Denise Lutz. More
coverage in next week’s CHR col-
umn,

PROS ON THE
LOOSE

Bob Allen — MD/PM Drive KCEE/
Tucson (602) 323-3794

Derrin Allen — Nights KZzU/
Spokane (509) 535-7548

Susie Barbour — Middays WTAE/
Pittsburgh (412) 244-1416

Al Branca — PD/MD/PM Drive
WMGM/Atlantic City (609) 266-9531

Steve Davis — PD WARM/Atlanta
(404) 233-0052

Jack Hayes — Pres. Jack Hayes &
Assoc. (619) 272-7587

Lauren Karasyk — Director/Talent
Acquisition DIR Broadcasting (718)
261-2080

Tom Kent — PD WZZU (94Z)/Ra-
leigh (703) 620-5117

Joseph Piriz — Promo Director/Air
Talent WINZ/Miami (305) 887-1048

Waylon Richards — PD KWKI/St.
Louis (314) 961-8085

Scott Ryan — PM Drive KWNK/Simi
Valley (818) 362-3000

Tom Sebastian — MD/Nights
WOVVIFt. Pierce (305) 466-3484

www=americanradiohistorv.com

Susan Slamer

® ALLAN TEPPER has been appoint-
ed Director/Music Publishing, East
Coast for Columbia Pictures’ Music
Group. He previously held creative
executive positions at CBS Songs,
United Artists Music, Infinity/MCA,
and Pickwick international Records.

Also at the company, SUSAN SLA-
MER has been upped to Professional
Manager, West Coast. She previously
handled marketing for rock bands in
Europe.

® GERRY BOEHME, VP/Director of
Research at Katz Radio, has been ap-
pointed to the Arbitron Radio Ad-
visory Council as Research Rep. His
term will last three years.

©® The Happy Hare Radio Theater is a
new recorded comedy service creat-
ed by former radio personality HARRY
MARTIN. For more information, con-
tact MIKE SHEPARD, Marketer, 3344
Tennyson St., San Diego, CA 92106;
(619) 462-8953 or (619) 224-
6229.

@ Metal I’s is a new division of Public
I Publicity Services, inc., created to
handle media relations for heavy metal
artists. For more information, contact
Director ida Langsam at 928 Broad-
way, Ste. 1102, New York, NY
10010; (212) 505-8778.

@ The Atlantic Association of Broad-
casters seeks memorabilia, files, cor-
respondence, photos, and other ma-
terials to compile the association’s
history. Contact AAB Historian Sally
Cummings at CJCJ Radio, P.O. Box
920, Woodstock, NB EQJ 2B0; (506)
328-6661.

®The Marshfield, WI Rotary Club
seeks a low power (under 25Cw) FM
broadcast radio transmitter, an anten-
na, and studio equipment, as well as a
gasoline or diesel- driven electric
generator, for use in Cap-Haitien,
Haiti. Contact Thomas Korn, P.O.
Box 928, Marshfield, Wl 54449.

Minckler
Continued from Page 3

1983-84. Several of the pecple he
worked with during that time are
now working at KKCW, a fact
Minckler cites as one of his
primary reasons for his move back
to Portland.

“Portland has a quality in its
lifestyle that has kept some of the
best people in the radio industry
there by choice,” he commented.
“At the top of the list is (KKCW
GM) Reon Saito, and I’m really ex-
cited about working with him
again.”

According to winter ’87 Arbitron
figures, KKCW trails AM AC com-
petitors KGW and KEX.
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“| can categorically state that we have no
intention whatsoever of changing our Spanish-
language broadcasts on KTNQ or KLVE now
or anytime in the foreseeable future.” So says
H&G Executive VP/COO SCOTT GINSBURG,
denying speculation of a switch to CHR
sparked by VP/Programming MARK
DRISCOLL’s move to Los Angeles. With the
stations’ combined 6.1 share, it makes sense.

Driscoll will be in charge of production at
the company’s CHRs. He'll also be available
for production work for other broadcasters as
part of a separate H&G arm. Back in Dallas,
Y95 PD BUZZ BENNETT is now collaborating
with consultant KENT BURKHART.

CBS, INC.’s sale of its magazine arm has
renewed talk of the possibility of the company
spinning off its record division, according to
the Wall Street Journal. It says records head
WALTER YETNIKOFF may submit another bid
for his division. Last year, his and SONY'’s joint
offer of $1.25 billion was turned down. It's
believed that CEO LARRY TISCH would
accept a high-priced offer, though other CBS
Directors prefer to keep the records group.

STREET TALK hears broadcaster JOHN
ROOK has made the final cut of three
candidates. in line for an FCC Commissioner
post.

At long last, expect a format
announcement for PYRAMID'’s
WRXR/CHICAGO next week. GM MIKE
DONOVAN confirms that consultant LEE
ABRAMS will be involved. Also, JON
RADFORD from BONNEVILLE's “Alpha” AC
format has been hired as Production/Music
Director.

At least some of the video from last year's
BOBBY POE CONVENTION that was used in
the recent NBC-TV report on payola
supposedly came from an industry insider,
who was making videos for his own use but
sold the tapes to reporter BRIAN ROSS. The
“showgirls” Ross referred to were actually
Atlanta Falcons cheerleaders.

Bye Bye Birmingham, Hello L.A.: Looks
like KLOS’s new morning team will be MARK
THOMPSON & BRIAN PHELPS from WAPI/
BIRMINGHAM. The pair will spend the month
of August familiarizing themselves with Los
Angeles and then start on-air in September.

AFTERNOON DRIVE.”

Phone or write:
J.L. RITTER PRODUCTIONS

www-americanradiohistorv.com

H&G: ““CHR In L.A.? No Way, Jose!”’

DRIVIN’ AFTERNOON
JINGLES

“The Jingles have a great contemporary sound that’s musically oriented for

—MASON DIXON, Q-105/Tampa
Let us create that special one-of-a-kind sound for you.

POB 6994, Stateline, NV 89449 702-588-4542

Overheard at the CBS convention in
Vancouver: outgoing CHRYSALIS President
JACK CRAIGO told CHRYSALIS
INTERNATIONAL President DOUG D’ARCY,
“| thought (company principal) CHRIS WRIGHT
was only going to change the logo.”

We hear that a number of networks and
program producers are hot and heavy to link
up with METROPOLITAN and put
KTWVIL.A.’s “Wave” format onto satellite as a
24-hour format. Expect Metropolitan to make
its choice soon. KTWV's 2.5 spring debut
placed it 7th in persons 25-54. RANDY
CRAWFORD, AL JARREAU, and BRENDA
RUSSELL have recorded “Wave Song” IDs
recently.

Lotsa talk in San Francisco about what JIM
GABBERT plans to do with eclectic KKCY
when he takes over in September. He
confirms that he’ll change calls to KOFY-FM
but denies he’ll go combo oldies with his
KOFY (AM). A broad AC a la his days at KIOI
is ““a possibility,” he says, as is retaining the
current format.

A decision on WSIX-FM/NASHVILLE's
formatic future is due by July 28. GM DAVID
MANNING says, “I'm not committed to
Country, and I'm not committed to rock.” His
comment that AOR leader WKDF is “trying to
serve very broad demos — teens to people in
their 40s” makes Classic Rock sound like a
possibility.

Programmer Parade

KWK/ST. LOUIS PD WAYLON RICHARDS
is out owing to philosophical differences . . .
POWER 99.7/ATLANTA PD STEVE DAVIS is
leaving shortly . . . Atlanta will lose another of
its favorite sons when 94Q’s JEFF
McCARTNEY rejoins ex-94Q PD JIM
MORRISON at KSD/ST. LOUIS as MD.

The “Thanks, Mike” on VIRGIN's DANNY
WILSON ad (Page 27) is a thank-you to new
CHRYSALIS President MIKE BONE. A
previous Virgin ad featured his telegram to
Virgin VP/Promotion PHIL QUARTARARO that
read “‘Mary’s Prayer’ is my life."”

Jazz consultant BOB O’CONNOR is close
to announcing a deal with MCA RADIO for a
syndicated show hosted by guitarist LARRY
CARLTON and NY personality ALISON
STEELE.

Continued on Page 26



www.americanradiohistory.com

Finally...

EMMIS
RESEARCH

For the confidence
of knowing
it’s done right

* Format Search * Promotional Evaluation
* Perception Study * Personality Evaluation
* Media Buyer Perception * Audience Qualitative

* Auditorium Music Test * Focus Groups

* Consulting

We do them all. We do them well. We can do them for you.

CALL TODAY 317-630-2828

- - - > o > o 7

To put the Emmis Success Formula to work for you call Emmis Research. 317-630-2828.
Or fill out and mail to Emmis Research 1099 N. Meridian Suite 250, Indianapolis, IN 46204.

ATTN: Jon Horton

Name Station/Company
Title ' Street

City/State _ Telephone

Zip
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EVERYONE LOMES
“STRANGELOVE”

“STRANGELOVE”

“STRANGELOVE”

° MUTEIX

©1987 Sire Records Company

STREET TALK

Continued from Page 24

EZ COMMUNICATIONS has won a
reversal of a judge’s original decision in former
PD BILL TANNER's breach of contract case,
according to EZ attorney IRA MARCUS.
Tanner collected an unreported sum via a
settlement process but went back to court to
sue for an additional $10,000 in withheld
money. Tanner will appeal the decision.

JEFF POLLACK has inked WMMR/
PHILADELPHIA, the station he programmed
before launching his consultancy. WMMR
retains BURKHART/ABRAMS and GEORGE
HARRIS.

After the sale of FIRST MEDIA (see Page
1) takes place, could VP/Programming DAN
MASON be promoted to the top and a star
Southern programmer given a chainwide post?

TOM KENT was PD at WZZU (942)/
RALEIGH for four months, not four weeks as
previously reported. Rumors about the station
going AOR are hitting the streets again.

J.J. McKAY exits Q107/WASHINGTON
mornings following ex-partner CHRISTIAN
PAUL'’s recent departure. Nighttimers CHRIS
JAGGER & MAD MIKE move into AM drive,
late-nighter UNCLE JOHNNY shifts to 7pm-
midnight and morning sidekick CELESTE
CLARK takes middays.

Look for FM102/SACRAMENTO to change
consultants, not formats. Word is BURNS
MEDIA is out and McVAY MEDIA is in.

in 1984 KEYN-FM/WICHITA trademarked
the words “Kansas Lottery” when it ran a
lottery promotion. Two years later, voters
approved a constitutional amendment allowing
a lottery. Now the state has cranked up its
“Kansas Lottery” and is set to issue its first
ticket in the fall, providing a creative solution
can be worked out.

Yup, it's true: new PD JOHN SEBASTIAN
has eclectic WBMW/WASHINGTON calling
itself “The Beemer.”

WXRK/NEW YORK gives MD chores to
ROBERT BENJAMIN, who'll step down from
late-nights to parttime airwork.

CHARLY PREVOST, most recently
CHRYSALIS Sr. VP/Marketing & Artist
Development, is reentering the management
ranks, where he spent many years working
with SUPERTRAMP, FIXX, and CHRIS
DeBURGH. Contact him at (201) 783-5186.

There’s less of MICHAEL LESSNER these
days — the MOTOWN VP/Promotion just
dropped 45 pounds on a diet.

WPEG/CHARLOTTE, NC taps GLENN
BRYANT, GSM at WAMO/PITTSBURGH, to
replace NANCY COOPER as GM.

Just in at presstime: after receiving
complaints about WAPE/JACKSONVILLE
morning man HOYLE DEMPSEY, county
commissioners have voted unanimously to
support a proposed obscenity ordinance.
If passed after an August 11 public hear-
ing, the law would treat on-air violations as
a misdemeanor. WAPE GM MARK
SCHWARTZ claims the station already
complies with federal regulations.

EPIC VP/Album Promotion HARVEY
LEEDS created a lot of curiosity by mailing a
cassette without label, artist, or track info to
R&R AOR reporters last week. Who was it?
Leeds ain’'t saying, although we hear it's a new
band from Chicago rather than an established
act with image problems. The package was all
yellow because the album will use the old Epic
yellow and black design.

Responding to a news story that Sweden
is short on condoms, WHTF/YORK'’s “Morning
Wrecking Crew” is soliciting contributions to
send to the Stockholm Board Of Health. PD
MIKE ONDAYKO says he'll die if they don’t
get 1000 by July 30.

More changes at ELEKTRA: National
Director/Special Markets DOUG DANIELS has
left after nine years and SCOTT FOLKS, who
handlied Black Music A&R out of New York,
has also departed.

Look for ex-POLYGRAM B/U VP JEROME
GASPER to rejoin A&M.

ARBITRON’s moved its New York office to
142 West 57th; 10019. Phone number stays
the same.

With the sale of KBEQ/KANSAS CITY
from CAPITOL to NOBLE, look for PD STEVE
““POOKIE’’ PERUN to hang in at Q104. And
while we're in the “All-Beef City,” KEYN-FM/
WICHITA Operations Manager/Asst. PD DAN
PEARMAN will become MD at DENE
HALLAM's POWER 95 (KCPW)/KC.

E/P/A took COLUMBIA 8-5 in softball at
the CBS convention. Congrats to COLUMBIA’s
BOB GARLAND and EPIC’'s JEFFREY SHANE
on taking local promo reps of the year honors.

Sad to report the death of record industry
vet MIKE HUTSON Sunday (7/12) in a
swimming accident in New Jersey. UK-born
Hutson worked at ARISTA and RSO, among
other labels, and consulted GRAMAVISION
recently.

Best wishes for a speedy recovery to
crack R&R AE JEFF GELB, who's undergoing
back surgery for a hemiated disk.

/ STRATEGIC

Fast, accurate research.

211 E. Ontario
Chicago, IL 60611 (312) 280—83004‘
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THANKS MIKE!

“Mary’s Prayer” has been answered.

Br C&k@f .
The single “Mary’s Prayer” from the LP Meet Danny Wilson. %fﬂ‘

Produced by Dave Bascombe, Howard Gray,
Allan McGlone and Danny Wilson. ©1987 Virgin Records America, Inc.
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BREAKDOWN BY LABEL

Six Months Of Platinum, Gold

olumbia, E/A, WB,

and PolyGram made

the news in platinum
albums for the first six
months of this year, based on
RIAA certifications.

E/A collected 11, nine for catalog
titles by the Doors. Columbia
scooped up ten, including triple plat-
inum for the Beastie Boys (Def Jam)
and for Bruce Springsteen. Warner
snagged seven platinum certs, in-

certifications of seven million, with
six million of that number spread
across three Bon Jovi albums (Mer-
cury). The seventh million came
from Cinderella.

In gold, MCA took 11 certifications,
among them two apiece for Reba
McEntire and George Strait. Capitol
grabbed seven, including entries by
Crowded House and Iron Maiden, as
well as Enigma titles by Poison and
Stryper. A&M also collected seven
gold albums, several of them via its
split-distribution Word deal.

cluding a second million for albums Alongside is the full six-month

by Paul Simon, Dire Straits, and score by label. Multi-platinum

Steve Winwood (Island). awards count as multiples of one for
PolyGram acquired January-June  each million certified this year.
wB SAMPLER

For Puzzie People

‘RIAA PLATINUM, GOLD

abels stretch their imaginations to have you read their artist bios and

listen to new music. For current dance releases on Warner Bros.,

Sire, and Tommy Boy, WB VP/Contemporary Music Marketing
Craig Kostich devised a contest involving a CD sampler (“Hit It") and a
crossword puzzie.

The crossword forms one flap of the sampler, and a set of bios is also
provided. Ali this represents source material for the 42 puzzle clues, and
correct answers give contestants a chance to win one of 12 CD players.

This sampler/contest has been distributed to 2500 in CHR and B/U

radio, retail, clubs, pools, video outlets, and media. Deadline is July 22. Hit
it!

Platinum Albums

ELEKTRA (11) 11
COLUMBIA (7) 10
Def Jam (3)
POLYGRAM 7
Mercury (7)
WARNER BROS. (4) 7
Island (1)
King Jay/WB (1)
Sire (1)
ARISTA (3) 4
Jive (1)
A&M
ATLANTIC
CAPITOL (2)
Enigma (1)
MCA
ISLAND
PROFILE
RCA
CHRYSALIS
MOTOWN

Gold Albums

MCA (10) 11
IRS (1)
A&M (3) 7
Word/Myrrh* (4)
CAPITOL (4) 7
Enigma (2)
Rhino (1)
WARNER BROS. (2) 6
Duck (2)
Raprise (1)
King Jay/WB (1)
ELEKTRA 5
COLUMBIA (3) 4
Def Jam (1)
WORD* (2) 4
Myrrh (2)
RCA (2) 3
Jive (1)
ARISTA 2
E/PIA 2
Epic (1)
Tabu (1)
EMI AMERICA
GEFFEN
POLYGRAM (2)
Mercury (2)
ATLANTIC 1
BENSON
Impact (1)
CBSIFM
CHRYSALIS
ISLAND
MANHATTAN
MOTOWN
VIRGIN
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GROUP STRATEGY
Drawing
Your
Attention
Mew music by - Lions &

Ghosts may create an aural im-

pression, but lead singer Rick

Parker wants to leave visual Im-

pressions, too. That's why he's

drawn and deshigned the cover

of the band's naw EMI America 'y

12-nch, "Mary Goes Round.” .

as weli as Mustrations for sach
song on el upcoming album

Lionsa Qhosks

. These drawings will be used
in-a eeries of postoards fo pro-
migte Liors & Ghosts to allarma-
ive radio/retall and the media
over the next Tew weeks, Their
“album, Velet Kiss,. Lok Of
The Lime” wil- be released
August 12, worked by the new-
Iy-conbined EMI America™Man-
hattzn leam.

On the subject of combing-
fions, what's with the band's
nameT it has to do with the dual-
ity in Hife, say=s Parker, “The fion
being what is tangible, physical,
the ghost being what 1 can only
faal™

__COmpact
ata

‘Bad’ News Good News For Epic

The “Bad” news is Michael Jackson’s album of that title has an official
release date, August 31, and that's good news for Epic. CD and cassette
come out the same date, with a Jackson-composed single, “I Just Can't
Stop Loving You,” a duet with Siedah Garrett, hitting radio July 22 and
stores July 27.

Jackson wrote seven of the other nine tracks, including a duet with
Stevie Wonder calied “Just Good Friends.” Billy Idol's guitarist Steve
Stevens guests on “Dirty Diana.” Jackson's world tour starts in Tokyo
September 12, as previously noted, and moves to Australia and New
Zealand, with America and Europe coming up next year.

CBS Has Best 2nd Quarter

Even before Michael's LP, CBS is cruising along in fine style, having
just recorded its highest-ever second-quarter profits, $30.7 million ($21.9
million last second quarter). Revenues for the first half are up almost 15%
as well. Congratulations!

Half Straits In September

There may not be a new Dire Straits album on the horizon, but at least
50% of the band will have fresh music out in a couple of months. That's
when Warner Bros. ships both the Mark Knopfler soundtrack to “Princess
Bride” (a Rob Reiner movie with Billy Crystal, among others) and a soio
album by John llisiey.

Special Olympics, Special Album

Sting and Bryan Adams will be part of a benefit Christmas album due
late September, with proceeds going to the Special Olympics foundation.
The project is being coordinated by Jimmy lovine, whose wife Vickl has
been active with the organization for several years.

Other acts in the package may include Springsteen and UZ, but A&M
has not confimed them. Selections will be holiday songs, Christmas
carols, and seasonal jingles.

Whitney Houston is one of the performers who'll be seen during the
opening ceremonies of the Special Olympics, televised 8/3 on ABC-TV
from South Bend, IN.

The King Lives On VH-1

The Elvis Presley commemorative albums (four in alf) from RCA geta
boost when VH-1 broadcasts a month-long series of tributes to The King in
August. A pink Cadillac, a trip to Memphis, and vintage videos are among
the prizes offered. The label and the Presley estate are participating in the
promotion.

Another album planned for RCA release but now apparently shelved: a
third volume of “Rocker.” it was to have included “Promised Land,”
"Guitar Man,"” “Big Boss Man,"” “US Male,” and an unissued rehearsal per-
formance of “Patch It Up.”

Short Cuts

¢ R.E.M. will have their new IRS album, “Document,” released in
September. A US tour is planned for shortly thereafter.

¢ Laura Branigan's hits were packaged into a recent promo-only CD
from Atlantic. It featured “Shattered Glass" and five more, including
“Gloria" and “Solitaire.”

¢ Steve Mlller was starred on the Hollywood Walk of Fame July 14,
near the HQ of the label he's been with for 20 years, Capitol.

« Big Country has been dropped by PolyGram, and so have the Kane
Gang. New to the US branch of the label are veteran Brit rockers Status
Quo.

¢ Wendy & Lisa, formerly of the Revolution, have their Columbia
debut scheduled for July release.

* Harry Belafonte is a recent signing to EMI America, a release
presumably now under the Manhattan umbreila.

e Gerry Goffin has signed his Lauren Wesley Music to Chap-
pell/intersong. Daughter Loulse Goffin recently inked with WEA in the
UK.

¢ John Kay and Steppenwolf wili have an album, "Rock & Roll
Rebels,” issued by Qwil Records through K-tel this month.

¢ Ramones have a new Sire album due in September, entitied
“Halfway To Sanity.”

¢ Duke Ellington’s Grammy-winning score for “Anatomy Of A
Murder,” the 1959 Otto Preminger movie, has been reissued by CD-only
labei Rykodisc.

¢ Mason Ruffner has joined the Crosby, Stills & Nash tour through
August 1.

« Peter Wolf, songwriter of hits by Starship and others, wili team with
wife Ina for their own Warner Bros. album next month. The pair, who had
one album as Wolf & Wolf on Motown’s Morocco subsidiary, is recording
under the name Vienna, and the album is tagged “Guess What?”

wwWW.americanradiohistorv.com
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The “New Music
Programming Guide”’

Coming Monday, August 31, it’s an extra
feature issue of R&R — a single-source
guide to new music for the remainder of
1987 . ..

The Guide Includes:

e Starter Station Profiles —
interviews with radio’s leading-edge
music stations

e New Music Shows — a look at
network and syndicated shows which
feature new artists

e New Music Guide — a multi-
format guide to new releases

¢ Record Company Directory — a
complete guide to all key decision-
makers

¢ Breaking New Artists — five-year
analysis of success levels

Get Involved!

Issue Date: Monday, August 31
Ad Deadline: Friday, August 14
Art Deadline: Friday, August 21

Call your R&R advertising representative
today!

Los Angeles New York
(213) 5534330 (212) 605-0355
Washington Nashville
(202) 662-7487 (615) 292-8982

MUSIC

! Little Boxes

D manufacturer La-
serVideo of Chicago
produces a regular
newsletter for record com-
panies. It contains updated
information about the laser
technology, plus hints
(especially helpful to indie
labels) about mastering
and release preparation.
The latest issue also offers defini-
tions of some CD buzzwords. They
include:
« Spaghetti box — the 6” by 12”
cardboard box which contains a

Max
Taperoom

Although PolyGram does not
support the cassette single, it is
releasing a new batch of maxi-
single cassettes July 20, the
tape equivalent of the 12-inch
single. They are:

¢ "} Heard A Rumour” by Ba-
nanarama in three mixes, plus
“Clean Cut Boy” {London).

* “When Smokey Sings” by
ABC in four versions, ptus “Chi-
cago” (Mercury).

e “Heartache” by Pepsl &
Shirlie in four mixes (Polydor).

¢ “Red Hot" by Princess in
five takes, plus “Programmed
To Love You” (Polydor).

The label issued maxi-cas-
settes by Level 42, Fat Boys,

booklet. Also known as the 6x12 or
long box.

e Blister pack — clear plastic
version of the long box, with the CD
booklet in the top half of the pack-
aging, not in the jewel box itself.

¢ Generic box — cardboard long
box with die-cut “window” display-
ing the jewel-boxed booklet. Also
known as, yes, the window box.

e Cigarette pack — the poly
overwrapping of a jewel box, often
used for mail-order and overseas
sales.

To get “CD Beat,” call Mindy
Mull at (312) 467-9006 or (312)
467-6755.

jewel-boxed CD, and which usually
uses the same graphics as the CD

PRODUCER PROFILE

Jump Starting A
New Career

8 : r z ‘S"&ﬁ LT L
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Mixing it up with Natalie Cole are Vincent Calloway (i) and Reggie Calloway.
Income from their work writing,

or Vincent and Reg-
gie Calloway, last
September’s Solar
lawsuit against WCI looked

KTP, and Bon Jovi in June. like a career problem.

Redding Remembered

Ehe year is crammed with 20th anniversary salutes, as if you hadn't
i noticed, and there’ll be at least one more before '87 is through. This
I December 10, 20 years will have passed since Otis Redding died

in a plane crash near Madison, Wi.

Memories of the man are showcased in a four-album boxed set from
Atlantic, “The Otis Redding Story,” issued this month. It contains 60
digitally-remastered recordings from October 1962 to December 1967, in-
cluding his major Volt/Stax hits, key album cuts, and rarities. Among the
alatter: “Stay In School,” from a '67 promotion-only album.

The $24.98 box contains an eight-page booklet with a thorough Red-
ding bio by Rob Bowman. He and Kim Cooke compiled the set, which was
issued earlier this year in Canada as two double albums. It was produced
for US release by Cooke and Bob Porter.

There are no immediate CD plans for “The Otis Redding Story,”
however. That's thought to be because no royalty rate has been finalized
between Atlantic and Fantasy Records, which owns the Stax catalog.

wWww.americanradiohistorv.com

producing, and performing in Solar
band Midnight Star was tied up in
the litigation. So, too, was their
status as a recording act in their
own right (the brothers left the
group after the ‘“Headlines” al-
bumj.

Stuck in legal limbo, the Callo-
ways were left with just one option:
if they couldn’t create for them-
selves, why not for others?

John Hartmann of management
firm Alive Enterprises began
pitching them as producers, land-
ing back-to-back dates with Natalie
Cole for Manhattan and Levert for
Atlantic. The result has been a pair
of concurrent hits: Levert’s “Casa-
nova” and Cole’s ‘“Jump Start.”

The first of those started out as a
country song, declares Calloway.
“It was kind of slow, and never
really finished. When I began pre-
paring material for Levert, I real-
ized it could be changed. You can
do that to songs as long as the
melody is strong.”

With Cole’s tune, Calloway says
the idea came while watching an
episode of “Gidget” on TV. They
were especially pleased to produce
Cole, he adds, “because Midnight
Star’s first major concert was
opening for Natalie ten years ago.”

At present, the Calloways are
working with Sharp, a new group
from their hometown of Cincinnati,
whose debut this fall will be on
Elektra. Beyond that, the pair’s
own recording project — legal cir-
cumstances permitting — will ap-
pear early next year.

Do the brothers miss the Solar
environment, where they wrote
and produced hits for Klymaxx
(“Meeting In The Ladies Room™)
and the Deele as well as Midnight
Star? Replies Reggie, “We haven't
had time to think about it!”
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Radio Deals
Continued from Page 1

comparable magnitude this
year was the sale of eight Blair
radio stations to Sconnix Broad-
casting for $152 million.

Marriotts Could Get
Tax Breaks

First Media is owned by Rich-
ard and J.W. Marriott Jr. and
other members of the Marriott
family, well-known as one of
America’s wealthiest clans be-
cause of its extensive hotel and
restaurant holdings. The com-
pany plans to remain active in
the broadcasting business, and
will keep ownership of WCPX-
TV/Orlando.

The First Media stations will
be purchased by a new com-
pany to be formed by Anchor-
age-based Cook Inlet Region
Inc. and New York-based Whit-
com Partners.

Cook Inlet is an Alaskan na-
tive corporation owned by 6300
native Eskimos, Aleuts, and
Athabascan Indians. The com-
pany, capitalized in part from
Alaskan oil revenues, has ex-
tensive real estate holdings
throughout the 48 states. Cook
Inlet entered the broadcasting
business last year when it
bought WTNH-TV/New Haven-
Hartford from Capital Cities
Broadcasting.

Whitcom Partners is owned
by members of the Whitney
family in New York. Through
its Whitney Communications
media enterprise, the family
owns interests in several news-
papers, magazines and cable
systems. It also owns an inter-
est in the International Herald
Tribune with two partners, the
Washington Post Co. and the
New York Times Co.

Cook Inlet is expected to own
a majority of the partnership in
order that the deal will qualify
for a federal minority tax cer-
tificate. The FCC issues such
certificates — which could po-
tentially yield millions of dol-
lars worth of tax savings to the
Marriott family — in a program
designed to encourage minority
ownership of broadcast proper-
ties.

Gary Stevens of Wertheim,
Schroder & Company acted as a
financial adviser to the buyers
in this transaction.

Duffy LBO Underway

In another megadeal, Dallas-
based Duffy Broadcasting an-
nounced plans to sell eight of its
nine stations in two separate
transactions valued at $83.2 mil-
lion.

In the first deal, current Duf-
fy President/COO Martin
Greenberg announced the crea-
tion of a new company, Genesis
Broadcasting Corporation, to
serve as his vehicle to buy
seven of the stations in a $74
million leveraged buyout. Sta-
tions to be purchased include
KRZN & KMJI/Denver; KSMJ
& KSFM/Sacramento; KONO
& KITY/San Antenio; and
KBTS/Austin-Killeen.

Greenberg will become
Chairman/CEO of the new

Martin Greenberg

company and Duffy CFO Terry
Jung will serve as Exec. VP/

CFO. Several other current
Duffy executives will also be-
come equity partners in the new
company: Craig McKee of Den-
ver, Jerry McKenna of Sacra-
mento, Terry Rodda of San An-
tonio, and Gayle Shaw of Aus-
tin/Killeen.

Ralph and John Booth of
Detroit-based Booth American
Broadcasting are major equity
investors in the new company.
They already own 11 radio sta-
tions, including WJLB/Detroit.
Greenberg declined to reveal
the extent of their equity share.

Debt financing for the buyout
has been arranged from First
Republic Bank of Dallas, Phila-
delphia National Bank, and
Prudential Capital.

In the second Duffy deal, vet-
eran broadcasters George
Beasley and Greg Reed are
buying WORZ/Orlando for $9.2
million. The deal was brokered
by Bob Mahlman of the Mahl-
man Company.

While somewhat shy of the
rumored original asking price
of $110 million, the deals are
certain to bring smiles to the
faces of Duffy’s institutional in-
vestors, including Boston Ven-
tures, First Chicago, Rust,
Frontenac, and Fleet.

The last remaining Duffy sta-
tion is KLZI/Phoenix, and
Greenberg expects that to be
sold within 30 days.
Metropolitan, Metroplex,

McClatchy Deals Go

Down

In other big-time wheeling
and dealing in the radio world,
several prominent stations are
changing hands:

* Metropolitan Broadcasting
has washed its hands of WASH/
Washington, DC for $29.25 mil-
lion cash from Qutlet Communi-
cations. Once a Washington in-
stitution noted for its personali-
ty-oriented AC format and high-
quality local news, the FM pow-
erhouse has languished in the
ratings cellar ever since it scat-
tered its audience by briefly
switching to a CHR format a
few years ago. Even though
WASH eventually readopted the
AC format, it never was able to
recover from the damage.

Metropolitan, the former ra-
dio division of Metromedia, also
has placed WIP/Philadelphia
on the block for an asking price
in excess of $5 million in an ef-
fort to cut debt service resulting
from its executives’ leveraged
buyout of the chain. Outlet al-
ready owns WMMJ, a Class A
FM station licensed to the
Washington suburb of Bethes-
da, MD. That station will now

Terry Jung

have to be sold in order to com-
ply with FCC regulations, and is
expected to be valued at around
$6 million.

¢ McClatchy Newspapers has
agreed to sell its four remaining
radio stations in Sacramento
and Fresno in two separate
transactions valued at an esti-
mated $28 million. The com-
pany sald its Reno and Modesto
properties in 1983 and its cable
TV holdings last year to concen-
trate on its newspaper empire
in California, Oregon and Alas-
ka. Sacramento 50-kw News/
Talk powerhouse KFBK and
AC-formatted sister station
KAER are being sold to Group
W Radio Inc., a subsidiary of
Westinghouse Broadcasting.
The privately-held McClatchy
has owned the AM since 1922
and the FM since 1946. Approv-
al of the transaction will give
Group W a total of 15 radio sta-
tions, including WINS/New
York and KDKA/Pittsburgh.

In a second transaction, Mc-
Clatchy is selling Fresno News/
Talker KMJ and AC-formattted
KNAX to Henry Broadcasting
Company, headed by President
Charleton Buckley. The AM sta-
tion has been owned by McClat-
chy since 1925, and the FM sign-
ed on in 1949. Glenn Serafin of
Communications Equity Asso-
ciates brokered both deals.
Terms of the deals are under
wraps, but industry analysts
peg the value of the Sacramento
combo at $20 million, the Fres-
no stations at $8 million.

¢ In another Washington deal
involving Wertheim Schroder

broker Gary Stevens, Metro-
plex Communications is clear-
ing the decks for Robert Weiss’s
planned leveraged buyout of the
company from partner Norman
Wain. Classic rocker WCXR
and its daytimer sister, Urban-
formatted WCPT, have been
sold for $22.75 million to broad-
cast investment banker Robert
F.X. Sillerman. The stations
went on the market last month
with an asking price in excess of
$20 million in an effort to help
Weiss raise cash and reduce
debt loads for the planned LBO.

Metroplex now owns WHYI/Ft.
Lauderdale-Miami along with
combos in Charlotte, Jackson-
ville, Raleigh-Durham, and
Tampa.

Sillerman is a principal in
Sillerman-Magee Commumica-
tions Management Corp. and
owns 49 percent of Los Angeles-
based Legacy Broadcasting,
which is expected to have a
managerial role at the station.
Legacy owns six stations in Los
Angeles, Denver, Detroil and

E/A

Continued from Page 1

Milgrim joined E/A in 1984 as
VP/Creative Services after
seven years in merchandising
posts at WB and an earlier stint
as a WEA Marketing Coordina-
tor.

Urso had been a VP at E/A
since 1981, previously serving
as WB VP/National Promotion
and National Singles Promotion
Director at E/A-distributed

Sitting With La La

Planet Records. He first joined
the WEA group in 1971 as WB
Detroit Promotion Marketing
Manager. He told R&R, “I'm
proud and excited about leading
the promotion troops at E/A
Records. This is a close-knit
team at all levels, and the com-
mon denominator here at Elek-
tra is to continue to burst new
artists and reinforce the suc-
cess of our artists that already
enjoy popularity.”

Arista executives thronged a listening party for La La’s debut LP. Pictured (I-r) are
Sr. VP Roy Lott, VP Abbey Konowitch, La La, VP Tony Anderson, and label's An-
dy Furhman.

MCA Canada Strikes Gold In Earle Business

Steve Earle & The Dukes received gold LPs for the “Guitar Town” album’s Canadian sales. Pictured (I-r) are band members
Kenny Moore and Mike McAdams, Side One Mgmt's Will Botwin, group's Reno Kling and Bucky Baxter, MCA Canada Exec.
VP/GM Ross Reynolds, Earle, group’s Harry Stinson, MCA Canada National Promotion Director Lesley Soldat, MCA/Nashville

VP Tony Brown, and MCA Canada Director of Marketing Stephen Tennent.

www-americanradiohistorv-com
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Payola

Continued from Page 1

pear by Special Attorney Mar-
vin Rudnick, a prosecutor as-
signed to the Federal Organized
Crime Strike Force, who asked
questions about independent
record promoters and at least
three well-known radio pro-
gram directors.

“The names he raised to me
are names that I know not from
a particular station, but just in
the business,” Dantzer told
R&R. “But those particular
program directors, I have no
personal relationship with, so
the names meant nothing more
than that they were familiar
through the trade papers. I
never met anybody they asked
me about.”

“They asked me about a par-
ticular independent record pro-
moter,” he continued. ‘“The last
time I talked to him was over a
year ago. They asked me a
question about one other person
who I had never heard of.”

Dantzer said when grand jury
members asked if payola had
ever influenced his programm-
ing decisions, he replied that he
has never accepted payola and
doesn’t know anything about it.

“The testimony they asked
me to give was a little surpris-
ing to me. I expected to be ask-
ed a whole bunch of questions
about my personal life and I ex-
pected to be treated like I was
under a microscope or some-
thing. But that didn’t seem to be
the tone of the question-and-
answer session or that of the
people on the Grand Jury. They
seemed more interested in find-
ing out what we used as criteria
to add records. They did ask
me, after I went through this
whole procedure, has part of
your criteria ever been payola,
you know, accepting DJ bribes,
but it seemed secondary,”
Dantzer said.

Dantzer said he believed that
he had been subpoenaed be-
cause KIKX often leads the
market in playing new music
and he often adds a large num-
ber of new records to his play-
list.

Pisello Indictment
“The First”

Dantzer’s testimony came on
the same day that the grand
jury indicted Salvatore J.
Pisello, a 64-year-old reputed
organized crime figure. He sub-
sequently pleaded not guilty
Monday (7/13) to an indictment
returned by a Los Angeles fed-
eral grand jury that alleges he
evaded over $187,000 of income
taxes on monies received from
transactions with MCA Rec-
ords. Bail has been set at $50,000
with a jury trial scheduled for
September 29.

“Pisello is the first person in-
dicted in Los Angeles in a con-
tinuing investigation of payola
and organized crime influence
in the recording industry,” said
a statement issued by US At-
torney Robert C. Bonner and
Richard A. Small, the acting
director of the Los Angeles
Organized Crime Strike Force.

NEWS

® KIKX’s Dantzer quizzed by grand

jury

® Brian Ross shows Poe pix, airs ex-
PD’s payola confession

@ Sal Pisello indicted, pleads not
guilty to tax evasion

Uncle Sam’s
Laundry List

Among the matters alleged
by the prosecutors in their
statement:

» Pisello failed to report near-
ly $600,000 in income from MCA
during a three-year period from
1983 to 1985.

* Pisello received ‘“‘a $50,000
advance fee to guarantee the
transfer of the Chess/Checker/
Cadet catalogue” that MCA ac-
quired in 1985 from Sugar Hill
Records. He also received over
$200,000 from Sugar Hill to get
MCA to buy the catalogue in the
first place.

¢ Pisello received over
$180,000 as a middleman on the
sale of 8 million MCA cutout
records and tapes. The same
cutouts are the subject of a
federal extortion indictment in
New Jersey against Roulette
Records President Morris Levy
and reputed New York mobster
Gaetano “Corky”’ Vastola.

» MCA paid Pisello $30,000 on
a defunct Latin music label pro-
ject and $100,000 on a failed
breakdance mat venture.

* Most of Pisello’s reported
income came from Consultants
for World Records Inc., ‘“a New
York-based company that sold
MCA cutouts and arranged a
record pressing deal between
MCA~and Sugar Hill. Pisello
was a partner in the company
with Genovese (family) crime
figure Frederick ‘‘Fritz’”’
Giovanelli and movie produc-
tion assistant Rocco ‘‘The
Butcher” Musacchia. Giovanel-
li is presently awaiting trial in
New York for the 1986 murder
of a Queens police detective. He
has pleaded innocent.

MCA Denies
Wrongdoing

Pisello is currently com-
pleting a two-year prison
sentence on a 1984 income tax
evasion conviction. According
to Justice Department docu-
ments filed in that case, he is
believed to be a drug trafficker
and a member of the Gambino
organized crime family, the na-
tion’s largest crime group.

The case once again throws
the spotlight on MCA'’s business
practices, but company officials
deny any wrongdoing.

“Neither MCA Records nor
any of its employees have ever
had any knowledge of Mr. Pisel-
lo’s personal finances,” the
record company said in a state-
ment. “There are no allegations
of any wrongdoing by MCA nor
any of its employees. MCA has
previously cooperated fully
with the federal investigation
and will continue to do so.”

NBC Goes To The Poe

NBC’s Ross reported last Fri-
day that federal prosecutors
were stepping up their investi-
gation of “a huge nationwide
payola scandal involving mil-
lions of dollars a year in payoffs
to radio program directors.”

In a 5-minute report entitled
“The New Payola,” Ross focus-
ed on the 1986 Bobby Poe con-
vention in Atlanta, saying that
in the radio and records
business, there is ‘‘no more im-
portant or wild annual event
than this one. There’s all the
champagne you can drink, frol-
icking in the pool, a lot of impor-
tant people, and more cham-
pagne.” With hidden camera
videotapes, Ross alleged that a
record company brought “a
group of showgirls” to its
hospitality suite. “In other
rooms on other nights, during
this weekend-long party, people
who were there say program di-
rectors could easily find drugs,
money, and sex,” he intoned.

Ross also presented on-cam-
era, in silhouette form, a man
identified as “a former PD”
who admitted taking about
$100,000 in payola over a three-
year period from an indepen-
dent promoter. Ross said the
man is identified on a record
company document, now in the
hands of the grand jury, that
links ‘‘dozens of program direc-
tors to certain independent pro-
moters.”

“I was addicted to the cash,”
the former PD said. “It’s a
golden trap. I had no intention
of doing this, and I think most of
the people you'll find on the list
had no intention of doing this;
they got into the business strict-
ly for the love of broadcasting —
and the love of money creeped
[sic] in there too along the
way.”

The former PD said he re-
ceived in the mail a weekly
birthday card containing $50
and $100 bills, averaging be-
tween $500 and $1000 per week
in payola cash.

Ross reported that indepen-

dent record promoters Fred
DiSipio, Joseph Isgro, and
Ralph Tashjian are under in-
vestigation by the Los Angeles
grand jury. He also alleged that
a former Isgro bodyguard has
fled the country to avoid testify-
ing.
“Record company executives
say they believe DiSipio, using a
network of local promoters
around the country, has influ-
ence or control over program
directors at over 90 radio sta-
tions,” Ross reported.

DiSipio and Isgro have re-
peatedly denied any connec-
tions with organized crime or
payola.
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Branson
Continued from Page 1

¢ Elton John will be the first
of “many recording artists
who'll be releasing specially-
written songs, with all proceeds
going to the charity.”

¢ Artists are also being asked
to consider special concerts to
raise money for AIDS educa-
tion, care, and research.

e Virgin itself has set up a
charitable foundation in the UK
for the low-cost manufacture
and widespread distribution of a
line of condoms called ‘“Mates.”

Branson continued, “Why
should the record industry take
a more active part in the fight?
Because we’re in a unique posi-
tion to do so: ours is very much
an industry of the young, by the
young, for the young. They're
the ones at the greatest risk
from AIDS.”

He said that Virgin plans to
sell the condoms through its
own UK retail outlets, as well as
through department stores, gas
stations, restaurants, and other
sites. ‘“‘Retailers will be en-
couraged to stock and sell them
at no profit to themselves.”

Branson continued, “‘Live Aid
proved the power of pop music
to capture the imagination of
the world, galvanize its cons-
cience in a way that govern-
ment, politicians, and the media
could never do. The world of
pop music now has another op-
portunity to save lives by sup-
porting another unfashionable
cause.”

The speech appeared to sur-
prise many in his audience, but
there were at least two related
events. The same night, Madon-
na — a onetime New Music
Seminar performer and panel-
ist — detoured her “Who’s That
Girl” tour into New York for a
special concert to raise money
for the American Foundation
for AIDS Research.

The next night, a seminar ses-
sion was added to discuss ‘24
Hours For Life,” a campaign
under way to have nightclubs
worldwide give one night’s pro-
fits towards the anti-AIDS
cause.

Graham: The
“Power Switch”’

Branson’s fellow keynoter,
Bill Graham, also spoke about
obligations to others. With anec-
dotes about his recent concert
presentation in Russia, he said,
“If you're going to be in the
music industry, try to under-
stand what the utilization of
power is all about.

“As you learn more and
more, and as you gain success,
youw’ll find there is a switch in
power. You stop taking orders
and you start giving them.
That’s always the greatest
challenge: what you do with
that power.

“Be a good teacher. Don’t
mess with somebody who looks
smaller than you. The biggest
problem we have is that big
people who think they’re big
people mess with little people.”

Graham went on to stress the
freedom available to perform-
ers in the West, and talked of
the “official” and ‘unofficial”

status of rock bands in the
Soviet Union.

Through a “Red Wave” com-
pilation album of Soviet groups,
Graham said he drew up a list
of musicians who might play
with their US counterparts at
the Moscow concert. ‘“‘Not one
of the bands on our list were on
[the Soviet authorities’] list. I
was told, ‘They’re not official’.”’
The result: they could not play.

He said, “The looks on the
faces of the people over there all
said the same thing: life is very
hard. They know that when you
[in the West] want to spread
your wings, you just fly off.”

Keynoters aside, the
seminar’s opening days probed
a wide range of business issues,
and social angles surfaced
there, too. A Monday session,
“Racism In The US Music In-
dustry,” had some panelist
dropouts, but other speakers —
including RIAA Chairman Stan
Gortikov, A&M Sr. VP Michael
Leon, and NAACP executive
L.R. Byrd — engaged in lively
debate.

Byrd contended that his or-
ganization’s recent report
detailed the extent of racism in
the business, and said that the
NAACP will continue to pressure
for change. In particular, he en-
couraged labels to use more
black-owned service compa-
nies, and develop more black
artists who are managed by
blacks. As an example of
positive action, Byrd praised
MCA Records.

Leon suggested that industry
race problems were due as
much to lack of vision as to
outright prejudice. He also
detailed A&M’s “Yes To Jobs”
program, and suggested others
create similar opportunities for
minority employment.

At another Monday session,
discussing Urban artists cross-
ing to pop, WBMX/Chicago
OM/PD Lee Michaels sug-
gested that, in most cases, it is
artist managers who are re-
sponsible for leading black
talent away from Urban radio
and from supporting the black
community. He added, ‘“We
don’t mind our artists crossing
over, but when that happens, all
we see is their backs.”

Bone
Continued from Page 1

Chrysalis Group PLC, and to
Chrysalis Records Interna-
tional President Doug D’Arcy.
D’Arcy heads a new board of
the international company
which includes Bone; Aldrich;
Chrysalis Records UK Manag-
ing Director Roy Eldridge;
Chrysalis Records Ltd. Interna-
tional Director Mike Allen; and
Chrysalis Group PLC Financial
Director Nigel Butterfield.

D’Arcy commented on the in-
ternational board by saying,
“We have the team in place to
take Chrysalis into the 1990s. No
corporate bullshit, just a team
of creative people who want to
break records and develop ca-
reers in the international mar-
ketplace.”
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QWEST PRESIDENT HAROLD CHILDS

‘“Not The Same Old Jazz”’

ention jazz to some
people. They immedi-
ately conjure images
of musicians losing themselves
in reverie as their avant-garde
music drifts across a smoky,
dimly lit room in an under-
ground dive.

Not so, says industry vet and Qwest
Records President Harold Childs. To-
day's “new jazz is a truly contemporary
idiom — encompassing many facets of
modern music — that's become in-
creasingly accessible to the main-
stream of the listening and buying audi-
ence.” Recently, he explained to Exec-
utive Editor Gail Mitchell other rea-
sons why “it's not the same old jazz."”

R&R: What’s behind the
resurgence of jazz?

HC: It seems like every five or
six years there’s this renewed in-
terest in jazz. Basically, it’s when
the record business gets cold and
they realize they make huge profits
off jazz. Then there’s a lot of talk
that ““jazz is back.”

That’s not the situation now.
There’s a real change in what con-
symers think. You only have to
lo
al
la
C)

pt

Harold Childs

That’s why they may be moving
out of the Windham Hill things into
a little heavier beat or melodic/ur-
ban-sounding music.

R&R: Would you call New Age
today’s beautiful music?

HC: I think it was in a unique
situation because it was by itself
for a while. But it'll probably wind
up to be that.

R&R: What ahout radio’s role in
jazz’s popularity?

HC: I must get five to ten letters
a week from radio stations around

cently, where jazz is doing very
well. People are buying more of the
purist material — John Coltrane,
Charlie Parker, Ella Fitzgerald.
They’re not getting the jazz fusion
yet, but it’s going to come.

R&R: When a jazz artist has a
hit, it seems labels try to remold
him into something he isn’t — a
commercial pop entity. Do you
agree?

HC: Look at Miles Davis. He's
one of those fortunate artists who's
in both eras. The LPs he did on
CBS have been rereleased; they’re
getting a lot of play. And when he
did the Honda commercial . . . all
those kids out there who never
knew Miles or his music saw this
strange cat on TV, which helped
bring him to another group of peo-
ple. Miles can satisfy purists with
the music he’s done before, and
he’s also created a new audience.

George Benson and Earl Klugh’s
new album is all instrumental. It’s
important for those guys to know
they don’t have to be a “pop/rock &
roll” act in order to make it. The
marketplace is ready for them to
come back, which is where

3.
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ENTER THE RCA

ELVIS PRESLEY
TRIVIA CONTEST!

WIN A TRIP FOR TWO

TO LAS VEGAS AND MUCH
MORE DURING ELVIS
TRIBUTE WEEK

e

GRAND PRIZE: A trip for two to Las Vegas during TributgtTo tEta/isL\;VSesié,g gggHuIiL :\ 4tBr;
| ; isi i 's former suite at the :
15th, 1987. Includes: A) Visit to Elvis Presley's |

?Jr:eja o? rental car while in Las Vegas. C) Every El\{ls CcD in the RCA cataloglue. :E.‘?'::g
PRIZE: A compact disc player and every Elvis CD in the RCA catalogue.
PRIZE: Every Elvis CD in the RCA catalogue.
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Music Consumers’
Favorite TV shows

Television is an effective advertising vehicle for radio
stations and record companies, but since we don’t have the
kind of dollars that Procter & Gamble, Coca-Cola, or the
Ford Motor Company can spend for frequency we have to

be much more efficient.

Radio stations, record manufac-
turers, and retailers favor buying
post-11pm (post-10pm Central) TV
time because of cost. “Late Night
With David Letterman’’ is the most
popular show in that slot among
music consumers. In a composite
sample of close to 5000 consumers,
more than 25% cited Dave as num-
ber one on their list of favorite late
evening viewing. Male music con-
sumers are twice as likely as
females to watch Dave. His fans

may not be the most rabid radio
listeners, but they do offer radio a
chance at total cume growth.

The syndicated reruns of ‘“Satur-
day Night Live,” in comparison,
garner an audience of more wom-
en music fans than men. The au-
dience is also distinctly younger
than Letterman’s, and these view-
ers listen to the radio more than
Dave’s fans.

The only other show in this time

Stone.

Stone is an 18-34-yedi-old per-
son's domain. According to our re-
search, it is more of an AOR fan's
book than a CHR fan'’s, but both
read it. ¥ you want to reach a
significant percentage of CD buy-
ers, advertise here. it is still the
best buy for selling records, itis a
very efficient buy, hitting home to
the target.

Magazines aimed at young fe-
males. such as Seventeen and
Cosmopalifan, are also locked on-

THE POWER OF GLOSSY PRINT

What Radio
Listeners Read

Jann Wenner should be happy to know that his maga-
zine was most popular among a recent sample of close to
1000 music fans we spoke to in a national survey. More
than 15% of the people we sampled, split equally among
men and women, said they subscribed to or read Rolling

to your target customer. These are
mags with CHR, cassette-buying,
active women as readers.

The danger in buying space in
these three magazines, and mak-
ing very expensive purchases
such as the Time and Sports I
lustrated, is the splintering factor.
You rust decide whether it would
be better to spend ad dollars in
one place or try to save money by
spreading the dollars around io
much smaller magazines with very
lirited reach,

period worth noting is “Heeeeere’s
Johnny!” In fact, Carson’s
“Tonight Show” is viewed by more
actives than ‘‘Saturday Night
Live!” Of the three programs
cited, “The Tonight Show”’s au-
dience is the oldest.

The Rest Of The Pack

The remainder of programs
available, which includes Ted Kop-
pel’s “Nightline” and syndicated
reruns of such programs as ‘“‘Star
Trek,”” ‘““The 0dd Couple,”
“M*A*S*H,” “WKRP in Cincin-
nati,” and ‘“The Twilight Zone,” of-
fers a very limited percentage of
concentrated viewership.

The cause can be traced directly
to the splintering of the television
dial by eable television. More than
three-quarters of those we spoke
with in a new national survey of
close to 1000 consumers said they
had cable in their homes. The
most-viewed cable network by far
among music consumers is MTV.
More than seven of every ten cable
viewers interviewed said they wat-
ched MTV. By percentage, more
AOR than CHR listeners said they
watched the channel.

Second-highest on their list of
cable networks was ESPN, with
viewership by a third of the sam-
ple. Dominated by male viewers,
the 24-hour sportschannel scores
equally with CHR and AOR fans.
Third in reach is CNN, which was
viewed in a quarter of the CHR and
AOR households.

Cable is an excellent buy when
pinpointed to the exact target you
want to reach. The difficulty has
always been that in order to make
a cost-effective buy you had to
coordinate the time buy on a
multitude of different cable
systems. There are now companies
out there that can perform that ser-
vice for you.

wwweamericanradiohistorv com

VITAL SIGNS: MARKET RESEARCH

MTV Watchers

Control The Remote

MTV Viewers
Format Preference By Call Letters

AOR|47%

| OTHER| 5%

AC|21%

Past surveys have always indicated that MTV viewer-

ship, in hours per viewer,

increases during summer

months. While Mom and Dad are out earning the bucks to
pay the cabie bili, Junior and Sis have firm control of the
remote control, interconnected to the 100-watt-per-chan-
nel stereo system. (This scenario does come crashing

down after dinner, however.)

Recent Street Pulse Group
surveys show viewership made up
of 55/45 female/male percent-
ages. Viewership begins as young
as permitted by family law (in the
home) and shows strong numbers
through 34. More than 12% of the
MTV viewers we sampled were
25-34 years old.

MTV viewers are the mainstream
of America’s record buyers. The
current success of CHR formats,
be they hybrids or the more tradi-
tional pop radio stations to which
we have become accustomed, are
benefiting from the viewership of

the 24-hour music channel. 0%
of the female MTV viewers we
spoke to listen to CHR radio sta-
tions. Among males, radio prefer-
ence is almost split between AOR
and CHR, with a slight edge to
CHR.

MTV viewers' buying habits are
very positive in regard to record
purchases; they buy quite a few
pieces of product. The numbers
they gave us project out to more
than 20 per year. They are :zas-
sette buyers, buying records in a
four to one ratio on tape as oppos-
ed to vinyl.

|
CHR |62% |

Which Cable Networks Do You Watch?
(could give more than 1 answer)

CNN ESPN MTV USA VH.1 Dont

Have
Cable

Cable Networks

- Feservation anformation
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Hort
NEW

IRAX
Are You
Caught
Between A

Rock And
A Hard

JELRIAN A ABTE- A ARE PERLE

PROOUCED BY ROSS VANMELLI

“Caught Between A Rock
...And A Hard Place”

AZURITE/TSR

10601 WILSHIRE BLVD.
LOS ANGELES, CA 90024
(818) 884-5646

RECOR D

RATINGS

Spring ‘87 Birch 12+

Washington,
DC

This is another market where the
big story is second place. Through
the spring, WDJY was the most up-
tempo of DC's three Urbans; it's
been third in the Birches before,
but it hasn't beaten WHUR in any
12+ rankings for years. In after-
noons, Chris Barry doubies to trail
WKYS by only a few tenths. Both
CHRs are up sharply, and well
ahead of their figures from a year
ago, even before WBMW's format
departure. (WAVA, during the
spring, was exploiting the WPGC
legacy before WCLY, with ex-'PGC
jocks in four DPs as well as similar
reverb-heavy processing.) WWDC-
FM is up in all times except morn-
ings. WWRC is up slightly in its last
Big Band book.

Winter '87 Spring '87

WKYS (UC) 10.2  10.3
WDJY (UC) 5.5 7.0
WAVA (CHR) 5.0 6.9
WWDC-FM (AOR) 5.3 6.4
WRQX (CHR) 3.5 59
WMZQ-FM (Ctry) 6.5 5.4
WHUR (UC) 7.5 5.1
WCXR (Gold) 5.0 5.0
WMAL (AC) 6.0 5.0
WTOP (News) 37 43
WBMW* (CHR) 4.0 3.5
WGAY (B/EZ) 6.4 3.2
WASH (AC) 2.3 29
WLTT (AC) 2.6 2.9
WWRC (BBnd) 2.0 2.3
WETA (Clas) 3.6 1.8
WMMJ (AC) 5 1.8
WAMU (Misc) 11 1.7
WGMS-AM & FM

(Cias) 3.1 1.7
WXTR (Gold) 1.4 1.5
WCLY** (AC) 2.4 1.4
WHFS (AOR) 11 1.4
WYCB (Rel) .8 1.4
WOL (UC) 1.3 1.2

*Switched to AOR at end of ratings period.
* *Became WPGC-AM & FM (UC) at end
of ratings period.

San Diego

KGB's been the Birch champion
for three out of the past four books
now; it's currently three points
ahead of its spring '86 share.
KFMB-FM continues to dominate in
momings; its only down DP is
nights, where it's off sharply. 91X,
which used a commercial with Lou
Reed endorsing the station, retums
to third place (where it had last
been in spring '86). KSON-FM's
showing finally reflects a con-
solidated Country market. its old
rival KCBQ doesn't do badly either;
Eagle 105's impact finally seems to
showing on AM competitor XETRA.
Similarly, the loss of KKLZ is ap-
parently helping AOR Goid KGMG;
its up from an 0.7 last spring.
KKLZ's successor KKLQ is actually
down 2.2-2.1 in its first CHR book.

Winter '87 Spring '87

KGB (AOR) 115 122
KFMB-FM (AC) 87 84
XTRAFM (AOR) 7.1 8.4
XHRM (UC) 78 7.4
KJQY (B/EZ) 83 6.8
KSON-FM (Ctry) 49 6.4
KSDO (N/T) 55 4.6
KFMB (AC) 45 43

KSDO-FM (CHR) 5.2 4.1
KCBQ-AM & FM

(Gold) 33 37
KIFM (AC) 38 3.1
KPOP (BBnd) 31 28
KGMG (Gold) 19 25
KYXY (AC) 26 23
KWLT (AC) 19 20
KKLQ-AM & FM*

(CHR) — 21
KFSD (Clas) 10 1.7
KNX (News) 15 1.7
KKOS (CHR) 1.1 1.4
XTRA (Gold) 23 1.2
KPBS (Misc) 10 10

*Formery KLZZ-AM & FM (Gold)

Houston-
Galveston

The top five rankers are as they
were last time, with KMJQ all alone
on top and KIKK-FM up in every
book over the last year. KRBE ex-
pands its two-book lead over
KKBQ. AOR KLOL and AC KFMK
both rebound past what they seem
to reclaim from KZFX. KTRH alter-
nates good and bad books; this
time it was back up. KSBJ seems to
have picked up the late KGOL's
Christian audience. Galveston'’s bil-
ingual CHR KQQK, a favorite
among local media people, finally
cracks a one share.

Winter ‘87 Spring '87
KMJQ (UC) 13.8 13.9
KIKK-FM (Ctry) 8.4 8.7
KRBE-FM (CHR) 8.4 8.5
KKBQ-AM & FM

(CHR) 81 7.7
KZFX (Gold) 71 6.8
KLOL (AOR) 50 6.3
KILT-FM (Ctry) 65 55
KFMK (AC) 37 42
KTRH (News) 38 4.2
KODA (B/EZ) 46 3.9
KQUE (AC) 33 28
KLTR (AC) 24 24
KKHT (AC) 22 2.2
KPRC (N/T) 24 22
KSBJ (CC) 1.0 21
KTSU (Jazz) 23 241
KJYY (AC) 25 1.8
KHCB (Misc) 7 1.4
KLAT (Span) 10 14
KQQK (CHR) 712
KUHF (Clas) 1.0 1.0

Miami- Ft. Lauderdale

In many ways, this is a delayed
version of the Winter Arbitron for
South Florida. WPOW takes a se-
cond straight Birch; the difference
this time is the margin, three shares
instead of three-tenths of a share.
Bil Tanner at WPOW edges his
Y100 replacement Sonny Fox by
one-tenth to take mornings. In after-
noons and nights, Power 96 goes
into double digits. Soft AC WJQY
rebounds after a year in the threes.
WEDR and WHQT finally trade
places in the latter's final UC book.
WEDR is only in the 2-4 range
through the day; at night it zooms to
the high sevens. WGTR moved
slightly to take the AOR lead.

Winter '87 Spring '87

WPOW (CHR) 6.9 96
WHYI (CHR) 6.4 65
WLYF (B/EZ) 66 6.3
WJQY (AC) 32 54
WEDR (UC) 31 50
WKQS (Ctry) 50 50
WHQT (UC) 65 47
WGTR (AOR) 43 46
WCMO-FM (Span) 4.4 4.4
WSHE (AOR) 56 4.0
WAXY (AC) 44 37
WMXJ (Gold) 31 3.0
WQBA (Span) 40 29
WNWS (Talk) 35 28
WLVE (AC) 25 26
WINZ (N/T) 39 25
WTMI (Clas) 16 23
WAQI (Span) 1.4 22
WIOD (N/T) 31 22
WZTA (AOR) 33 241
WMCU (Misc) 12 1.2
WFTL (AC) 1.3 141
WMBM (Ref) 9 11
WSUA (Span) 9 1.1
WLRN (Jazz) 6 1.0
WOCN (Span) 10 10
WRHC (Span) 11 10
WTHM (UC) 9 1.0

Atlanta

WVEE and WKLS have been
trading places for most of the year;
this time it's V103's tumn to take first
place by a tenth. Z93 retumns to its
usual place near a ten. Both Coun-
try stations are up, WYAY more
spectacularly, from a 5.9 last sum-
mer. WBS-FM is now clearly the
market's top AC; this is its first time
near the sixes.

Winter '87 Spring '87

WVEE (UC) 11.7 133
WKLS-FM (AOR) 11.8 13.2
WYAY (Ctry) 91 99
W2ZGC (CHR) 79 9.9
WKHXFM (Ctry) 5.8 6.0
WSB-FM (AC) 52 59
WPCH (AC) 6.4 57
WSB (AC) 63 4.9
WQXHFM (CHR) 6.2 4.8
WEKSFM (UC) 56 4.6
WARM (CHR) 25 3.2
WFOX (AC) 44 3.2
WGST (N/T) 23 32
WABE (Clas) 21 23
WAOK (UC) 20 21
WCLK (Jazz) 1.0 141
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cH “JANE’S GETTING SERIOUS”

the single by
S JON ASTLEY
=RRIOVE g from the debut album

EVERYONE LOVES THE PILOT (EXCEPT THE CR%
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| _BREAKERS. |
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47023

BARBARA
MANDRELL

Thank you,

Country Radio . . .

for all your support!

PRODUCED BY: TOM COLLINS

AMERICA *

BREAKER!
“Chilg

Ort) )

RATINGS

Spring ‘87 Arbitron 12+

New York

WHTZ had its usual fiight of direct
TV spots, along with the return of
Ross Brittain to the morning zoo,
and an emphasis on 10-in-a-row
during the spring, as it retook #1.
WPAT's format monopoly finally
seems to have paid off; if the sta-
tions were simulcast fulltime, they'd
have gone 5.7-6.3 for first place.
WBLS, by barely moving, became
the top UC. WQHT, with its second
spending spree promotion, tied
WRKS and WOR for sixth.

Winter '87 Sp 87

WHTZ (CHR) 51 5.8
WPAT-FM (B/EZ) 4.3 4.8
WPLJ (CHR) 4.8 4.8
WBLS (UC) 4.7 4.6
WINS (News) 5.4 4.5
WQHT (CHR) 3.5 4.4
WRKS (UC) 4.8 4.4
WOR (Talk) 5.6 4.4
WLTW (AC) 4.0 4.1

WCBS-FM (Gold) 3.9 3.7
WNEW-FM (AOR) 3.6 3.5

WXRK (AOR) 2.9 3.3
WCBS (News) 3.4 3.3
WABC (Talk) 3.0 2.9
WHN (Ctry) 2.1 2.8
WNSR (AC) 3.2 2.5
WSKQ (Span) 1.2 2.0
WNEW (BBnd) 1.6 1.8
WYNY (AC) 1.6 1.6
WADO (Span) 2.0 1.6
WNCN (Clas) 1.8 1.6
WNBC (AC) 1.6 1.5
WPAT (B/EZ) 1.4 1.5
WPIX (AC) 1.8 1.4
WQXR-AM & FM

(Clas) 1.6 1.3
WLIB (N/T) 1.1 1.3
WKDM (Span) .9 1.2

Los Angeles

KIIS tapered off slightly in the
final month but hung in for its sec-
ond straight #1 book. (Without its
AM, KIIS still edged KPWR by a
tenth.) KJOI retook the few tenths it
lost in the winter. KROQ had its
new logo on the city’s buses this
spring. Big money helped KTNQ
edge its FM sister for top Spanish-
language station. KMPC, which had
the Angels, came within a tenth of
fellow Transtar client KIQQ.

Winter '87 Sp '87

KIIS-AM & FM

{CHR}) 6.4 7.4
KPWR (CHR}) 57 7.0
KABC (Talk) 6.1 5.2
KJOI (B/EZ) 4.7 4.9
KOST (AC) 4.8 4.3
KROQ (AOR) 4.0 4.1
KBIG (AC) 3.8 3.7
KRTH-FM (Gold) 3.6 3.6
KLSX (Gold) 3.6 3.3
KTNQ (Span) 2.3 3.1
KFWB (News) 4.2 3.0
KLVE (Span) 32 30
KNX (News) 3.3 3.0
KIQQ (AC) 2.9 2.9
KLOS (AOR) 2.8 2.9
KMPC (BBnd) 2.4 2.8
KTWYV (AA) 1.9 2.5
KJLH (UC) 2.4 2.0
KZLA (Ctry) 1.7 1.9
KDAY (UC) 1.6 1.8
KRTH (Gold) .9 1.6
KWKW (Span) 1.9 1.6
KRLA (Gold) 1.3 1.5
KLAC (Ctry) 1.6 1.4
KNAC (AOR}) 1.1 1.4
KACE (AA) 7 1.3
KFAC-AM & FM

(Clas) 1.3 1.3
KFI1 (AC) 1.4 1.2
KKGO (Jazz) 1.2 1.1

San Diego

CHRs are supposed to happen in
the Birches first but, perhaps be-
cause of measurement window dif-
ferences, Edens's KKLQ had its
first victory here. Q106, which had
a strong showing of billboards and
$106 "switch” winners, seemed to
take equal chunks from B100,
XHRM, KS103, KKOS, and per-
haps the Golds and ACs. At the
top, KJQY remained an easy first,
and KGB edged B100 for second.
KFMB had its annual Padres re-
surgence, a bit of a surprise in light
of the team’s performance. KSON
finally got to enjoy its Country mon-
opoly. 91X rose within its usual
6.0-6.6 window.

Winter '87 Sp '87

KJQY (B/EZ) 9.0 8.7
KGB (AOR) 7.2 7.2
KFMB-FM (AC) 7.5 71
KFMB (AC) 4,2 7.0
KSDO (N/T) 6.0 6.8
XTRA-FM (AOR) 6.1 6.4
KSON-FM (Ctry) 4.3 58
XHRM (UC) 5.0 4.6
KKLQ-AM & FM

(CHR) 1.8 3.7
KSDO-FM (CHR) 4.2 3.5
KPOP (BBnd) 4.1 3.4
KCBQ-AM & FM

(Gold) 4.4 3.3
KIFM (AC) 4.1 3.1
KYXY (AC) 2.9 3.0
KWLT (AC) 2.7 2.3
XTRA (Gold) 2.5 2.1
KFSD (Clas) 3.0 2.0
KGMG-AM & FM

(Gold) 23 2.0
KNX (News) 1.9 1.5
KSON (Ctry) 1.5 1.3
KKOS (CHR) 1.5 1.1

Spring ‘87 Birch 12 +

St. Louis

Most of the action here was con-
centrated between a few stations.
The top three ranked as they had
been for the last year; the dif-
ference is that KMOX, KSHE, and
KMJM were all up from the winter.
KMOX has a 27 share in mornings.
KSHE was actually up 1% points
there without J.C. Corcoran (his
impact on KSD-FM won't be known
until anext time). KHTR surged as
they had in the winter Arbitrons with
sharp jumps in middays and nights.

Winter '87 Sp '87

KMOX (Talk) 18.3 191
KSHE (AOR) 17.2 17.9
KMJM (UC) 9.0 10.9
KHTR (CHR) 53 7.2
KEZK (B/EZ) 43 44
KYKY (AC) 4.4 41
KWK (CHR) 40 40
WILFM (Ctry) 51 3.8
KSD (AC) 41 31
WMRY (AOR) 32 29
KUSA (Ctry) 21 25
WRTH (BBnd) 26 20
KATZ (UC) 24 1.9
KLTH (AC) 20 18
WKKX (Ctry) 1.8 1.8
KGLD (Gold) 11 15
KWMU (Jazz) 1.0 1.0

Seattle-
Tacoma

As was the case in the winter Ar-
bitron, KXRX’s debut hit KISW just
enough to send somebody eise to
#1. In this case it was KIRO, which
rebounded from an abnormally low
winter. In mornings, KIRO was four
shares ahead of #2 KUBE, which
wins middays and afternoons.
KXRK was very consistent through
the day; its best showings were
mornings and afternoons.

Winter '87 Sp '87

KIRO (N/T) 69 87
KUBE (CHR) 86 85
KISW (AOR) 88 7.4
KPLZ (CHR) 65 57
KXRX (AOR) 24 50
KOMO (AC) 47 49
KMPS (Ctry) 52 45
KZOK (Gold) 37 a2
KiXI (BBnd) 38 37
KNBQ (CHR) 38 3.2
KING (N/T) 1.6 341
KINGFM (Cias) 34 30
KMGI (AC) 23 3.0
KLSY-AM & FM

(AC) 36 2.9
KSEA (B/EZ) 28 286
KRPM (Ctry) 27 25
KVI1 (Gold) 20 25
KEZX (AOR) 28 23

Kansas City

In what one local radio person de-
scribed as a relatively quiet spring,
KYYS and WDAF returned to their
#1 and 2 spots from Fall '86 after
being nudged out by KBEQ. KYYS
had done some advertising on
MTV. WDAF had a direct mail pro-
motion; in middays, it added nearly
seven shares. KPRS, which had
been one of the last automated
major-market Urbans, went live and
added three shares. KMBR was
two shares ahead of its Spring '86
showing.

Winter '87  Sp '87

WDAF (Ctry) 9.2 123
KYYS (AOR) 1.3 123
KBEQ (CHR) 142 110
KPRS (UC) 48 7.7
KCPW (CHR) 71 7.2
KFKF (Ctry) 6.4 57
KMBR (B/EZ) 43 586
KMBZ (N/T) 41 58
KCFX (Gold) 66 52
KLS! (AC) 51 52
KCMO (N/T) 56 4.1
KJLA (BBnd) 26 29
KUDL (AC) 34 29
WHB (AC) 28 23
KCUR (Misc) 15 1.7
KXTR (Clas) 1.5 1.7
KZZC (Gold) 14 14
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'IONAL MUSIC FORMATS

Added This \X/eek

Alternative
Programming Inc.
Raiph Riley (214) 5214484 / (300) 231-2818

Adult Alternative

CHICAGO “Niagara Falls”

DEBBIE GIBSON “Only In My
Dreams”

ANITA BAKER “No One In The
World”

HUEY LEWIS & THE NEWS “Doing
it All For My Baby"”

Country Alternative

FOSTER & LLOYD “Crazy Over
You”

WILLIE NELSON “island In The
Sea”

CONWAY TWITTY “| Want To
Know You Before We Make...”

Bonneville Broadcasting

Kevin McCarthy (800) £31-1600

Alpha

WARWICK & OSBORNE “Love
Power"”

CHRIS DEBURGH “Fatal
Hesitation™

LARRY CARLTON “Minute By
Minute”

BARBRA STREISAND
“Somewhere Over The Rainbow”

MEDLEY & WARNES “(I've Had)
The Time Of My Life"

Concept Productions

Etvin ichyama (916) 782.7754
CHR

DAN HILL “Can’t We Try?”

WHITESNAKE “Here | Go Again”

SMOKEY ROBINSON “One
Heartbeat”

HERB ALPERT “Making Love In
The Rain”

Country

MARIE OSMOND “Cry Just A
Little”

TANYA TUCKER ‘“Love Me Like
You Used To"

EARL THOMAS CONLEY “Right
From The Start”

CHARLEY PRIDE “If You Still Want
A Fool Around”

AC

ABC “When Smokey Sings”

DAN FOGELBERG “Lonely In
Love"

HERB ALPERT “Making Love In
The Rain”

Broadcast Programming
Jelf King/Jay Albright (800) 426-9082
Adult Contemporary

CHRIS DEBURGH "Fatal
Hesitation"”

ANITA BAKER “No One In The
World”

Modern Country
DESERT ROSE BAND “Love
Reunited”

JOHN CONLEE “Mama’s Rockin’
Chair”

Century 21

Greg Stephens (214) 934-2121

The Z Format

JONATHAN BUTLER “Lies”

JELLYBEAN “Who Found Who"

WHITESNAKE “Here | Go Again”

FREDDIE JACKSON *“Jam
Tonight”

SMOKEY ROBINSON ““One
Heartbeat”

LAURA BRANIGAN "Shattered
Glass"

KIM WILDE “Say You Really Want
Me”

The AC Format

REO SPEEDWAGON “In My
Dreams”

DAN FOGELBERG “Lonely In
Love”

SMOKEY ROBINSON “One
Heartbeat”

HUEY LEWIS & THE NEWS
“Doing It All For My Baby”

Super-Country

DWIGHT YOAKAM “Little Ways"

MARIE OSMOND “Cry Just A
Little”

JUICE NEWTON "First Time
Caller”

TANYA TUCKER “Love Me Like
You Used To"

EARL THOMAS CONLEY “Right
From The Start”

CHARLEY PRIDE “If You Still Want
A Fool Around”

JOHN SCHNEIDER “When The
Right One Comes Along”

CRYSTAL GAYLE “Nobody
Should Have To Love This Way”

Drake-Chenault

Prul Barry (800) 247-3303

XT-40

ABC “When Smokey Sings”

DEBBIE GIBSON "“Only In My
Dreams”

KIM WILDE “Say You Really Want
Me"

HUEY LEWIS & THE NEWS "“Doing
It All For My Baby”

Contempo 300

SMOKEY ROBINSON One
Heartbeat"

ANITA BAKER “No One In The
World”

HUEY LEWIS & THE NEWS “Doing
It All For My Baby”

Great American Country

STATLER BROTHERS "I'll Be The
One”

GLEN CAMPBELL “‘The Hand That
Rocks The Cradle”

Supersoul

NONA HENDRYX “Baby Go-Go”

DEBARGE "Dance All Night”

J. BLACKFOOT “Tear Jerker”

PATTI LABELLE “Just The Facts”

LIVING IN A BOX "Living In A Box"”

MINI CURRY “I Think I'm Over
You"

JENNIFER HOLLIDAY “Heart On
The Line”

GENERAL KANE '‘The Girl Pulled
The Dog”

Media General
Broadcast Services

Bob Dumars (901 320-4433

ACtion

LOS LOBOS "“La Bamba”

ABC "When Smokey Sings"

SMOKEY ROBINSON “One
Heartbeat”

HERB ALPERT "“Making Love In
The Rain”

WHITNEY HOUSTON “Didn't We
Almost Have It All”

Your Country

DESERT ROSE BAND “Love
Reunited”

JOHN CONLEE "“Mama's Rockin’
Chair”

CONWAY TWITTY “) Want To
Know You Before We Make..."”

Hit Rock
DAN HILL “Can't We Try?"

OUTFIELD "Since You've Been
Gone”

Peters Productions, Inc.

George Junak (800) 255-8511
Country Lovin’

WILLIE NELSON "Island In The
Sea”

TANYA TUCKER “Love Me Like
You Used To”

EARL THOMAS CONLEY "Right
From The Start”

Peters Productions Continued
The Ultimate AC

DAN FOGELBERG "Lonely In
Love”

The Programming
Consultants

Steve Penny (800) 843-7807
Stereo Rock

ABC “When Smokey Sings”

DEBBIE GIBSON “Only In My
Dreams”

HUEY LEWIS & THE NEWS “Doing
It All For My Baby”

AC

DAN FOGELBERG “Lonely In
Love”

SMOKEY ROBINSON “One
Heartbeat”

ANITA BAKER “No One In The
World”

Country

DESERT ROSE BAND “Love
Reunited”

MARIE OSMOND “Cry Just A
Little”

Hot AC

LOS LOBOS “La Bamba”

KIM WILDE “Say You Really Want
Me”

HUEY LEWIS & THE NEWS "“Doing
it All For My Baby”

Radio Arts

John Bernedict (818) 841-0225

Country’s Best

FOSTER & LLOYD “Crazy Over
You”

JOHN CONLEE “Mama’s Rockin’
Chair”

Soft Contemporary

SMOKEY ROBINSON “One
Heartbeat”

Sound 10

DAN FOGELBERG “Lonely In
Love”

SMOKEY ROBINSON "“One
Heartbeat”

HUEY LEWIS & THE NEWS “Doing
It All For My Baby”

Satellite Music Network

Pat Clarke (214)9971.9200
The Starstation

MADONNA “Who's That Girl"

WARWICK & OSBORNE “Love
Power”

ANITA BAKER “No One In The
World”

Country Coast-To-Coast

NITTY GRITTY DIRT BAND
“Fishin’ In The Dark”
ROGERS & MILSAP “Make No
Mistake, She’'s Mine"
CONWAY TWITTY “l Want To
Know You Before We Make..."

Rock 'N’ Hits

ABC “When Smokey Sings”

BANANARAMA “| Heard A Rumor”

SAMMY HAGAR "“Boy’s Night Out”

DR & THE MEDICS "Burning Love”

LOU GRAMM “Lost In The
Shadows”

HUEY LEWIS & THE NEWS "Doing
It All For My Baby”

Z-Rock

SAMMY HAGAR "“Sammy Hagar”

GRIM REAPER “'Rock You To Hell”

TWISTED SISTER “Love Is For
Suckers”

JEFF PARIS “Wired Up”

VICTORY “The Check's In The
Mail”

STATE TROOPER “State Trooper”
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1-800-952-1986

Ask for Mike Henry

Roger Wimmer, PhD/President
Chris Porter/Vice President

Mike Henry/Director of Marketing
Fran Judd/Research Analyst
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MUSIC FEATURES

The Weekend .

The Week Of

Del Shannon, Supremes, Ventures

Dr. Demento (WOIM)
Annette Funicelio/Frankie Avalon
Fusion 40 (TP)

Justo Almario/Leslie Drayton/Jimmy Jam &
Terry Lewis/John Lewis/Modern Jazz Quartet

Future Hits (WO/M)

Heart/Michael Jackson

Great Sounds (USP)

Les Paul

Great Star Ship (MCA)
Jonathan Butier

Highlights (BP)

Surface

Hot Rocks (USP)

Whitney Houston

Jazz Show

With David Sanborn (NBCE)

Charfle Haden

Jazz Trax with Art Good «n

Cart Evans Jr./Fatthurger Band

John Lander’s

Hit Music USA (UsP)

Joe Piscopo

Let The Good

Times Roll (GSN/ABC)

Temptations/Richie Valens tribute

Metalshop (MJD

Do

Motor City Beat (USP)

Marvelettes

Scott Muni’s

Ticket To Ride (DIR)

Lettors & trivia

July 25 -
American Dance Traxx (WOIM)
Gloria Estefan/Breakfast ChubvStacey Q
Lee Arnoid
On A Country Road (WO/M)
T.G. Sheppard/Gery Morris/Lynn Anderson/Wilie
Netson/Emmylou Hanis
Dick Clark’s
Rock, Roll & Remember (USP)
- !
The Countdown (WOIM)
Smokey Robinson/Atiantic Starr
Countdown America
With Dick Clark (Us)
Diana Ross
Countdown USA (CUSA)
Starship
Country Calendar
Weekly Special (CW)
T.G. Sheppard/Conway Twitty/Steve Earle/Kathy
Mattea/Bellamy Brothers
Country Closeup (PM)
Girts Next Door/Eddy Raven )
Country Today (MJn
Lee Greenwood
Cruisin’ America
With Cousin Brucie (CBS)

July 26

Musical! (WOIM)
Ricardo MontabarySouth Pacific

National Music Survey (WO/M)
Carole King

On The Move (CBS)
4-By-Fouwr, Georgio

On The Radio (NSBA)
Heart

Party America (ABC)

Anniversary special: Kool & Gang/Jody
Watley/Club Nouveau/Kim Wide/Jimmy Jam &
Tery Lewis

Plain Rap Countdown (PRN)

AC: Klymaxx/Crowded House/Suzanne
Vega/Smokey Robinson/Al Jarmeau

CHR: Bob Seger/U2/Whitney Houstory
TPawElon John

Urban: SystemvGloria Estefan/Miami Sound
“achine Surfece Whispere Db Gibson

Powercuts (GSN/ABC)
Hooters/Cruzados
Radioscope (RS)

Time/Alexander O'Neal

Reelin’ In The Years (GSN/ABC)
CCR/Anmals

Rock & Roll Never Forgets (WO/M)
Jethro Tul/Argent/Robert Plant/Rod Stewart
Rock Chronicles (WOIM)
Heart/Crowded House/Robert Cray

Rock Of The Worid (MCA)

Suzanne Vega/Marshal Crenshaw/Starship/
Marilion

Rock Over London (R)

Eric Burdon

Rock Watch (USP)

Bon Jovi

Scott Shannon’s Rockin’

America Countdown (WO/M)
Bryan Adams/Debbie Gibson/Crowded House
Soiid Gold

Saturday Night vs)
Beach Boys

Spirit Of Summer (CBS)
James Tayior, Billy Ocean

Star Beat M)
Luther Vandross

Street Beat (MCA)
Cheryl Lymn/Freddie Jackson/War/L L. Cool J
Sunday Country cn
Jorry Lee Lowis

Super Gold (TRAN)

Back-to-back hits/1969/Jackie Witson/Jemry
Butler/1959

Superstars Rock Concert (WO/M)

Robert Plent

That’s Love (SPN)

Janet Jackson/Ally Sheedy/Al Green/Nylons

Top 30 USA (CBSR)

EMs Presley/Bil Haley/USA For Africa/Beach
Boys

Weekly Country

Music Countdown (USP)

John Conlee

July 27 - July 31

British Wax Museum (RI)

George Harmison/'Van Morison/Manfred Mann/
Wings/Traffic

Classic Cuts (MJ)

John Lennon

Country Calendar cw)

Lee Greenwood/Juice Newton/Ricky Van
Sheltor/Randy Travis/Mickey Giley/Dwight
Yoakam/Michael Martin Murphey

Country Comments (WOIM)

Kathy Mattea/Michael Johnson/T. Graham
Brown/Lyle Lovett/Statler Brothers/Tanya
Tucker/Restless Heart

Country Datebook Us)

Dan Seals/Earl Thomas Conley/Janie
Frickie/Anne Murray/Charley Pride

Rick Dees’

American Music Magazine (USP)

Danny Wilson, Kim Wilde, Jonathan Butler,
Freddie Jackson, Huey Lewis

Encore With Jim Lange  (WO/M)

1943: Hary James

In Concert (WOIM)
Georgia Satelites/Frozen Ghost

Legends Of Rock (NBCE)
Moody Buues Pt. 2

Line One (WOIM)
Bruce Homsby

Live From Gilley’s (WOIM)
Charfie Daniets Band

Miller Sound Express (WOIM)
Luther Vandross Pt. 1

Off The Record (WOIM)
Lou Gramm/Y&T/Ace Frehiey

Off The Record Speclal  (WO/M)
Starship

Psychedelic Psnack (WOIM)
CSNaY/Grateful Dead/Traffic/Robin Trower/Bob
Dytan

Pop Concerts/

Star Trak Profiles (wWom)
Smokey Robinson

Rock Clock (DIR)

David Bowie/Edgar Winter Group/Eric Clapton
Rock & Roll

Never Forgets (WOM)
Grand Funi/Blue Oyster Cult/Jerry Garcia
Rockline (GSN/ABC)
Doors

Rock Today (MJY)
Tom Petty

Shootin’ The Breeze (WO/M)
Smokey Robinson/Levert/a By Four

Solid Gold Country (USP)

1968/Tommy Rocco/Chartey Black/Rory Bourke/
Jim Reeves/July #1s/Stars in the news

Solid Gold Scrapbook us)

Mick Jagger & Roling Stones/One-hit
wonders/1964/Memphis soulTwin spin

Special Edition (WOIM)

Gregory Abbott

Star Trak (WOIM)

Los Lobors"Starufipy Serfan

NEWS & INFORMATION FEATURES

July 20 - July 26

GENERAL
INFORMATION

COMEDY

Auto Report (ME)
Sompact Vans/Fast cars/Lemons/Ford Festiva
The Blimp (PM)

Dieting/Low level radiation/ Amti-smoking/Paranoid
buies/Ooo wop

Campbell’s Playhouse (PIA)
Liliom
Computer Program (PM)

Teleoommuing Bectronic bulletin boards/MS-
DOS vs CP/M/Catalog showroom/Traveling
with computer

Costas Coast To Coast (CwW)

Johnny Bench

Earth News (WO/M)

Christopher Reeve/Mason Ruffner/Suzanne
Vega/Luis Valdez/Carlos Santana/Los Lobos

Golden Age Of Radio (PRN) .

Weird Circle/University Theatre/Your Playhouse
Of Favorites/Great Gildersiveeve/Tales
Of Texas Rangers

Heaith Care (PIA)
Too much pressure, not enough cash
Larry King Show (WOIM)

Like Only Yesterday (WOIM)

First man on moon/Monkey trial/l egionares
disease/Detroit race riots

A Moment in History (NBC)

Apolio 11 lands on moon/Samantha Smith retums
from USSR/Vanessa Wilkams resigns/

NBC Extra - (NBC)
US-Canadian relations

Public Affairs (PIA)
Issues in Black America

Radio Baseball Cards (GCS)

Chariie Hough/Carl Hubbel/Catfish Hunter/Bity
VWiliams/Yogi Bera/Kent Tekuve

Radio Links (RL)
“Living Daysghts,” Timothy Dalton
Reviewing Stand (PIA)

Listeners’ forum/"Curious Case Of
Sidd Finch,” George Pimpton

Same Time...

Same Station (RRC)
Frank Buxton remembers remembering radic
Sound Advice (PM)
Reverb/Siap echo/Phasing & flanging/EQ
Sporting News Report (CW)
Tyrone Bogues/Keith Hemandez/Nancy Leiber-

man/Harry Carey/Bil Lee/Sam Perlozzo/Bob
Klepisch

Sports Explosion (PI1A)

Larry Fleischer/Jose Cruz

Sports Flashback (CW)

Pete Rose NL consecutive hit record, favorite
pitcher/Cardinat pitcher to hall of fame/
Original five hall of famers

This Date In Basebali History (DIR)

Wibur Wood/Hank Aaron/George Brett/Ron
Hunt/Tommy Holmes

Travel Holiday Magazine cw)

Off beat America

Wireless Flash (CRN)

Luis Vaidez/Dee Wallace Stone/Terry Jones/
Steve CStevens/Paul Winter

Working Out (BN

Sports clubs/Waeter workouts/Cyciing/
Voleybal/Rurs

All My Children Update (PRN)

Daisy blossoms/Nina is knee deep/Jeremy taks
Noel walks/Louise is "Justin” love

Comedy Hour (MJn)

Live guest. Michael J. Fox; Gibert Gott-
fried/Robert Klein/Steve Martin/Not The 9:00
News

Comedy Show

With Dick Cavett cw)

Broadway #1/George Rose/Steve AllervBab &
Ray/Gasrison Keillor/National Lampoon

Comedy Spot Ccw)

Peggy Cass/How to steal an election/Hervy Gib-
sor/Robert Klein/Scrambled feet

Daily Feed (DCA)

Shredder update/DC tourist highlights/Your ques-
tions for Reagan/Gorbachev voilates
droids/Meese is innocent

Fun Factory (PM)

Camp |-Wanna-Nookie/James who?/Chipmunk
brigade/Crazie reggies

Jackie The Joke Man (OHR)
Yes is a no-no/Unfaithfut track star/Bloat-o-mat/'m
OK you're OK corral/Mit & Burl

Laugh Machine (PM)
George Carfir/Joan Rivers/Emo Phiips

Mel Blanc’s

Blankety Blancs (ASR)

Limp-ounSensead-up mess/ love youwYou're
sify/Jimmy Connors’ biggest hits

National Lampoon’s

True Facts (PRN)

Bike busters/Take my wite/Hippo heist/Road piz-
za/Motel hel

Red Neckerson (SYN)
Elevator weirdos

Stevens & Grdnic’s

Comedy Drop-ins (ASR)

Bedeve it or else #3/Brooke Shiekds PSA/Vitamin
C cigarettes/My doctor's doctor #7/Repairman

Stevens & Grdnic’s

Daily Comedy Exclusive (ASR)

Disaster fun park/One-minute book/Styro-
chips/Disco sound effects/Sunset cotfee/Radio
hotine/Gun economy/You owe me a favor/
Punk singer/Uisa's son/Dreamer

CLOSED
CIRCUIT

New Shows

After two years of airing on KR@X/
Dallas, “Blues Deluxe,” a one-hour
weekly feature, is now available na-
tionally. Artists such as Stevie Ray
Vaughn, Robert Cray, ZZ Top, Ali-
man Brothers, and traditional ones
like Robert Johnson and Elmore
James are included. Call Music
Uniimited at {817) 261-3520 ...
Radlo International is offering “Por-
trait Of An Artist — 90 minutes with
Gregg Allman” for airing this month.
(212) 302-1670.

Program Notes

Steve O’Brien is the new host of
US's “Hot Rocks"” ... Denny
Somach and Westwood One’s “Psy-
chedelic Psnack” features a week-
long “Psalute to Hendrix" including
some rare CD giveaways . . .

People

Premlere Radio recruits Dan
Seslar to staff their New York sales
office from Westwood One/Mutual

MCA Radio appoints Robin
Borok to its New York sales staff from
Wells, Rlch, Greene ad agency . . .
Christian Science Monitor names
John Parrott to newly-created post of
Director/Communication & Information

Dan Seslar

WAWW-americanradiohistorv.com

.. . Rosemary Sichi named Execu-
tive Producer/Broadcast Services for
SuperSpots . . .

Notes

The international distribution firm
Radio Express is undergoing major
expansion. Former KCRW/Santa
Monica Director/Marketing and
Development John Fodor joins as
Director/Marketing and Planning while
Charlotte Young comes in as Busi-
ness Manager from various agencies

. Bailey Broadcasting has reor-
ganized, and now distributes “Radio-
Scope,” “Gospel Spotlight,” “Love
Notes,” “Bottom Line,” and ‘First
Class.” It also handles audio and
video commercial production.

NETWORKS/
PROGRAM SUPPLIERS

ABC — ABC Radio (212) 887-7777

AM — American Media (404) 873-3100

AP — Associated Press (202) 955-7200

ASR — All Star Radio (213) 850-1169

ATGN — At The Game Network (516) 491-8585

BBS — Bailey Broadcasting Services (213) 969-
0011

BP — Bullet Productions (818) 780-3800

CBS — CBS Radio (212) 975-4321

CCA — Christian Countdown America (312) 820-
1369

Cl — Cart Inc. (509) 534-7080

CN — Copley Radio (619) 293-1818

CUSA — Countdown USA (415) 383-7302

CW — Clayton Webster (314) 725-5070

DCA — DC Audio (202) 638-4222

DD — Dorsey & Donnelly (214) 631-7934

DIR — DIR Broadcasting (212) 371-6850

FF — Frank Forest Productions (415) 383-7827

FY — Focus On Youth Radio (809) 452-1150

GCS — Greene Creative Services (415) 530-2636

GSN — Global Sateliite Net (818) 906-1888

JT — Art Good's Jazz Trax (619) 233-9228

JBl — Jameson Broadcast (202) 328-3283

JPB — James Paul Brown Entertainment (800) 345-
2354

MCA — MCA Radio (818) 777-5775

ME — Mealticket Entertainment (818) 892-7101

MJt — MJI Broadcasting (212) 245-5010

NBC — NBC Radio (212) 664-4444

NP — Narwood Productions (212) 755-3320

NSBA — NSBA Network (213) 306-8009

OHR — Off Hour Rockers (516) 628-1490

PM — ProMedia (212) 585-9400 .

PIA — Pubiic Interest Affiiates (312) 943-8888

PRN — Premiere Radio Network (213) 467-2346

REMN — REMN Communications (212) 302-9120

RI — Radio International (212) 302-1670

RL — Radio Links (213) 454-0488

RRC — Real Radio Company (818) 785-4900

SCGI — Starstream Communications (713) 781-

0781

S| — Syndicate It (818) 841-8350

SMN — Sateliite Music Network (800) 527-4892

SPN — Special Programming Network (213) 478-
2166

SYN — Syndicom (415) 366-1781

TP — Teteprograms (213) 854-4475

TRAN — Transtar (213) 460-6383

USP — United Stations Programming (703) 276-
2900

USRN — United Stations (212) 575-6100

WRN — Weedeck Radio Network<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>