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13-YEAR WLS EXEC
Gehron Becomes
VP/GM At WMRQ

Veteran WLS/Chicago execu- }
tive John Gehron has been nam-
ed VP/GM of CBS-owned soft
AOR WMRQ/Boston. He re-
places Bob Van Derheyden,
who resigned to pursue other in-
terests.

During his 13-year tenure
Gehron held numerous pro-
gramming and management
positions at WLS and its co-
owned FM WYTZ, including
OM, PD, Station Manager, and
VP/GM. He was most =cently
Operations Director at WLS.

CBS Radio Division President

FCC Dumps Fairness Doctrine

Historic Decision Affirms Freedom Of Speech

i N S I D E:

PROFILING THE NEW
JAZZ FANS

Jazz's new fans are a
phenomenon in both radio and
record circles. Mike Shalett looks
at their demographics,
psychographics, earning power,
and radio format preferences.
Page 35
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John Gehron
Robert Hosking commented,
“Not only is John a well-
respected manager and pro-
grammer, he is also a CBS
Radio veteran. We're delighted
to have him back to continue the
development of WMRQ.”
Gehron programmed CBS
0&0s WCBS-FM/New York

FCC BREAKS UP
RENEWAL HOLDUPS

New proposals from the FCC are aimed
directly at curtailing what it considers
virtual extortion in the comparative
renewal process.

Page 4

MTV, VH-1 MUSIC BOWS

IN R&R

You want your MTV? This week,

you can get your MTV music

information first in R&R — and your

VH-1 playlist data for the first

time

in any publication. Here's what's

inside:

® MTV's adds for the week, plus all
the heavy-rotation videos, Hip

Clip, and most requested
® VH-1’s complete playlist,

including adds and the Nouveaux

Video

® Weeks on the list figures for both

MTV and VH-1

® News on the latest contests,
promotions, guest hosts, and
special programming on both

video channels.

And we're just beginning - . -
Page 30

ARBITRON & BIRCH RATINGS

Ratings results and insightful summaries

(Arbitron and Birch) for Atlanta,

Cincinnati, Indianapolis, Kansas City,

The FCC voted 4-0 Tuesday to
dump enforcement of the 38-
year-old Fairness Doctrine on
the grounds that it is an uncon-
stitutional government infringe-
ment on freedom of the press.
The historic action set off howls
of protest from public interest
groups, while Capitol Hill pow-
ers predicted a showdown over
the issue in the halls of Con-

gress.

“There comes a point at
which one must engage the is-
sue, no matter how politically
awkward. That day has arriv-
ed,” said FCC Chairman Den-
nis Patrick.

“Our action today should be
cause for celebration. By it, we
introduce the First Amendment
into the 20th century. Because
we believe it will serve the pub-
lic interest, we seek to extend to

the electronic press the same
First Amendment guarantees
that the print media have en-
joyed since our country’s in-

ception. That is a step of funda-
mental significance — and long
overdue,” Patrick added.

FAIRNESS DOCTRINE/See Page 32

BERMAN CAPITOL PRESIDENT

Zimmermann Takes
EMI Worldyvige Post

David Berman

Don Zimmermann has left his
longtime post as President of
Capitol Records. This develop-

FEINSTEIN PD, O'CONNOR CONSULTS

KKSF Gives Bay

‘ a
Area ‘Hip
KLOK-FM/San Francisco,

which Brown Broadcasting took
over recently, has changed calls

AC’

Don Zimmermann

ment, rumored for months, has
sparked the following Capitol/
EMI management changes, ef-
fective Monday (8/3):

e Zimmermann is named
President of International Mar-
keting for EMI Music world-
wide, based in London.

e David Berman succeeds
Zimmermann as Capitol Presi-
dent, moving from President of
Capitol Industries/EMI.

e Joe Smith is appointed

and WCAU-FM/Philadelphia in
the early ’70s.

Avery
Programs

KMJQ

Longtime KKDA-FM (K104)/
Dallas Asst. PD/MD Terri
Avery has accepted the PD post
at Keymarket’'s KMJQ (Majic
102) /Houston. She replaces Ron
Atkins, who exited the station
three weeks ago.

Terri Avery

KMJQ has usually led Hous-
ton radio since gaining a UC
monopoly on FM in 1984. GM
Barry Drake told R&R, “We're
not in a situation where major

::ggphls' New Orleans, Tampa, and to KKSF and has introduced President/Chief Executive of changes are needed. Terri’s got
: what it calls a “Hip AC” for- Capitol Industries/EMI, from tepn years of programming
Page 36, 38 mat. Steve Feinstein, R&R’s Vice Chairman/Chief Execu- packground, and what we're

AOR Editor for over three tive. looking for at this point are

years, has been named PD for * Smith and Zimmermannre-  ephancements that will con-

ERASABLE CDs COMING SOON the format, while Bob 0’Con- port to EMI Music Chairman/ tinye to make the station more

Technology marches on, as Philips

readies compact discs that can

be

erased and rerecorded up to 1000
times. 1989 is the target date, and
they'll be reasonably priced, with video

and audio capabilities.

Page 20

nor, who pioneered the ‘‘Lights
Out” evening jazz segment on

AC KIFM/San Diego, is con- &

sulting.

Feinstein commented, “It’s
very courageous of the Browns
and (Director/Operations) Phil
Melrose to try something as
new and fresh as this. They’re
very accomplished at tradi-
tional AC and AOR formats. I

Steve Feinstein

Feinstein said the format has
distinct daytime (5am-7pm)
and nighttime segments. He de-
scribed the daytime music as
‘“a mixture of soft rock artists,
the hipper AC artists, and con-
temporary jazz and fusion.” At

CEO Bhaskar Menon, and Ber-
man to Smith.

» Capitol’s line executives, in-
cluding VP/Promotion John
Fagot and VP/Marketing Ron
McCarrell, now report to Ber-
man.

Menon refuted industry re-
ports that Zimmermann'’s exit
was inevitable following Smith
and Berman’s appointments at

attractive to listeners. She’ll
help us position ourselves well
into the ’90s.”

Avery joined K104 in Septem-
ber 1977 for middays. She be-
came MD the following year
and added APD stripes in 1985.
She’d also been Asst. MD at
WWRL/New York. She sees her
job at KMJQ as “keeping the
promotion strong and institut-

WGCI-FM HITS NEW HEIGHTS

Sonny Taylor has taken WGCI-FM to the
top of the Chicago ratings, with the best
12+ figure in the station's history. He
and his methods are profiled this week.
Page 54

ing a lot of newer, fresher ideas
into the place. It's been great
working with (OM) Michael

AVERY /See Page 32

nights KKSF runs “Lights Out Capito/EMI in February, al-
San Franc]sco similar to though he conceded that such
KIFM'’s “Lights Out”’ program, speculauon was “understanda-

KKSF/See Page 32 ble.” CAPITOL/See Page 32

left a very comfortable job, as
did (VP/GM) David Kendricks,
because we were all so intrigu-
ed by the possibilities.”

NEW & EXPANDED

Best CHR, AC, Jazz Info

Newsstand Price $5.00
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in Your Hands Now

from her upcoming album

available on Geffen Records, Cassettes and compact disc

Produced by Richard Perry, Associate Producer: Brenda Russell.
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Gmeiner, Smith Earn
/A Promt_ion Posts

e

Ray Gmeiner

Ray Gmeiner and Roger Smith
have been upped to National Direc-
tor/Album Radio Promotion and
National Director/Top 40 Radio
Promotion, respectively, at E/A.

Both executives “deserve and
are qualified to do national promo-
tion,” said Sr. VP/Promotion Dave
Urso. “Their ability and expertise
will no doubt strengthen Elektra
Records’ promotion attack at ra-

Roger Smith
dio and retail.”

Gmeiner was West Coast Re-
gional Album Promotion Director,
and will continue to handle those
duties in addition to his national
responsibilities. He joined the label
in 1980.

Smith, who came to E/A in 1981,
was Promotion Marketing Manag-
er for the Southern California/Ari-
zona/Nevada region.

KQKS Denver’s New
CHR Challenger

Western Cities’” AC flagship
KQKS (KS104)/Longmont-Denver
changed to CHR on 8/1 under the
direction of PD Dave Van Stone.

Van Stone commented, ‘“This is
a great opportunity to fill a void.
KPKE switched to Format 41,
leaving only one CHR, Y108
(KRXY). Besides, everyone else in
this market wants to do AC.

“Musically, Denver is super-sa-
turated with oldies, so we went in
the other direction. Almost all gold
has been jettisoned,and KS104 has

adopted a current-intensive profile.

“Considering the history of this
company [former owners of KZZP/
Phoenix, KLUC/Las Vegas, KRQ/
Tucson, etc.], this was a natural
move. While the emphasis will be
on adults we look to grab a number
of teens and should make a sizable
impact with our new direction
rather quickly.”

The format flip was made with-
out any changes in airstaff. “Ev-
eryone here has done CHR be-
fore,” Van Stone said.

SUBCOMMITTEE VOTE

DAT Legislation Gets
Action From House

The music industry’s anti-DAT
efforts in Congress gathered fresh
momentum Monday (8/3) when a
subcommittee of the House Energy
& Commerce Committee voted 6-2
in favor of the Digital Audio
Recorder Act of 1987, HR.1384.

This would require DAT hard-
ware manufacturers to fit a Copy-
code scanner chip in their ma-
chines to activate an anti-taping
signal encoded into prerecorded
software. DAT equipment could
not be imported or sold in the US

New RIAA
Stats Show CD
Release Jump

The number of CD releases from
record companies in 1986 jumped
sharply over the year before, ac-
cording to just-released RIAA
statistics. This brought the three
longplay configurations — com-
pact disc, cassette, and LP — close
to parity in terms of titles produc-
ed.

The figures show that labels issu-
ed 2365 new CDs in ’86, a 104% in-
crease over 1160 titles in 1985. The
total is thought to include catalog
albums made available on com-
pact disc for the first time, as

RIAA/See Page 32

without such a device for one year
from the enactment of legislation.

Audio maker Marantz recently
announced it would begin selling
DAT machines in the fall, ignoring
Congressional requests not to do so
until the National Bureau of Stan-
dards has tested the Copycode sys-
tem.

Monday’s House subcommittee
move is seen as a response to the
Marantz declaration. The full
House committee is expected to

DAT/See Page 6

Valerie Geller

Geller R&R
News Editor

Valerie Geller, currently News
Director/morning anchor/talk host
at K101/San Francisco, is joining
R&R as News Editor. The ten-year
radio veteran succeeds former
Managing Editor Jeff Green and
begins her new duties on August 31.

Geller has an extensive back-
ground in radio news, as well as
considerable talk show host ex-
perience. Among the stations/net-
works she’s worked at are KTAR &
KKLT/Phoenix, KPPL & KLAK/
Denver, WGN/Chicago, WPLP/
Tampa, and KOA/Denver, plus the
AP, ABC, and NBC radio net-
works. She also serves on the NOR-

GELLER/See Page 6

Starks VP/
Sales
At CB

imi Starks
Jimi Starks has been appointed
to the new post of VP/Sales, Black
Music, at CBS Records. Until re-
cently, he was E/P/A VP/Black
Music Promotion.

Starks will be responsible for all
black music sales on the Columbia
and E/P/A labels, giving direction
to the CBS field organization. He’ll
report to the core marketing unit’s

VP/Sales, John Kotecki.
STARKS/See Page 32

nelli, PD Bob Case, and Harry.

293/ATLANTA ROCKS ON — Celebrating 22 years of “playin’ the hits,”
293/Atlanta held a party at Sneakers, a local club, fast week (7-29). Many
focal and national celebs dropped in, including Debbie Harry, Mick Fleet-
wood, Georgia Satellites, Cameo, Kenny G, 38 Special, Breakfast Club,
Suzanne Vega, Gino Vannelli, Laura Branigan, T'Pau, and Richard Marx.
The Fat Boys and Georgio sang for the gala gathering, which was covered
by MTV, CNN, and all local TVs. Attendance was by invitation only, with
over.2000 inside and another 1000 waiting to get it. Shown (I-r) are Van-
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AOR 1987: THE FEINSTEIN ANALYSIS
As Steve Feinstein becomes a “hip AC”
kinda programmer (see Page 1), he has good
words — and cautions — for AOR’s present
status and immediate future.

Page 53
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Newman Now VP Of
Programming At CRB

Neal Newman, National PD for
CRB Broadcasting, has been pro-
moted to VP/Programming, a new
position within the company.

CRB President Edward Rogoff
commented, ‘“Neal’s done an out-
standing job bringing us great
books everywhere. His promotion
is made with the feeling that pro-
gramming should be on an equal
footing and level with all other
areas of the company. Neal’s skills

English PD
For KKLI

Lindsey English, previously a
midday personality at KORK/Las
Vegas, is the new PD at ‘“‘Format
41” affiliate KKLI/Portland. He
replaces Bill Jackson, who re-
mains with the station in an as yet
undetermined capacity.

English told R&R, “My strength
is programming and I'm excited
about the Portland marketplace.
We're striving for top-level produc-
tion.”

KKLI is “live” in AM and PM
drive and utilizes “Format 41" per-
sonalities in other dayparts. The
station’s 2.6 share 12+ in the spring
Arbitron was its fourth consecutive
down book. KKLI shifted from live
AC to satellite programming in
mid-May.

English’s prior experience also
includes airwork at KHOW/Den-
ver and a PD gig at
KTWO/Casper, WY.

Hastings Sales
Manager
At KWLT

Bob Hastings has been named
Sales Manager at KWLT/San Di-
ego. He comes to K-Lite from Katz
Radio/Los Angeles, where he
served as an AE for three years.

“I'm very excited about joining
the San Diego radio market and
heading the K-Lite sales staff,” he
said. ““The true success of this staff
is right around the corner, and I
want to be with them every step of
the way.”

KWLT VP/GM Tim Hahnke
commented, “Bob’s personality,
retail experience, and overall
presence will make him the leader
and respected manager the sales
staff needs.”

at organization and motivation are
unsurpassed.”

Formerly an air talent and PD at
WAEB-AM & FM/Allentown, New-
man became CRB National PD
two years ago. He told R&R, “CRB
has been very successful because
we’ve been able to hire young,
talented programmers who’ve
really come through for us. They
all make my job extremely re-
warding and they’re delivering the
ratings we need to continue grow-

In addition to overseeing AC/
CHR combo WAEB, Newman is
responsible for Gold/CHR WAES &
WROQ/Charlotte, NC; AC combo
WFAS-AM & FM/White Plains,
NY; Country combo WTCR/Hunt-
ington, WV; AC combo
WJBR/Wilmington, DE; and CHR
WZZR/Stuart-Ft. Pierce, FL.

Tangeman GSM
At WHDH
& WBOS

Doug Tangeman

Former KFWB/Los Angeles
Sales Manager Doug Tangeman
has been appointed GSM at WHDH
& WBOS/Boston. He replaces
WBOS GSM Peter Handy, who was
promoted last week to GM at
WFLA & WPDS/Tampa; and
WHDH GSM Ross Elder, who ex-
ited.

Sconnix partner Ted Nixon
noted, “‘We’ve had our eye on Doug
for quite a while. We almost hired
him for another position in the
company, but now I'm glad we
have him for Boston.”

Said Tangeman, ‘“Boston is a
great city, and this combo is going
to be a killer. There are some real
pros at both stations who will make
my job easier.”

Prior to his KFWB slot, Tange-
man served as GSM of WABC/New
York. Sconnix acquired WHDH
last month from Telemundo.

Marion Now
WSUN &
WYNF GSM

WSUN & WYNF/Tampa-St. Pe-
tersburg National Sales Manager
Donald Marion has been named to
the new post of GSM at the CBS-
owned Country/AOR stations.

Marion, who has been with CBS
since 1982, joined WSUN & WYNF
as NSM one year ago. Prior to that
he served two years each as an AE
with CBS Radio Representatives/
New York and CBS National Sales/
Chicago.

FCC Moves To Halt
Renewal Shakedown

Along with dropping the Fair-
ness Doctrine, the FCC moved to
wipe out what some broadcast in-
dustry spokesmen have termed
“legal extortion” in its license
renewal process. The Commission
is asking for public comment on
ways to prevent ill-intentioned par-
ties from shaking down licensees
by filing competing applications —
then withdrawing them for a pay-
off.

“We are actually taking a step to
correct violations and abuses that
have occurred in the past, and let’s
see what the comments say,” re-
marked Commissioner James
Quello.

“We are concerned about the
potential for abuse of the petition-
to-deny process,” said an FCC
statement on the matter. ‘“These
concerns arise out of the inherent
uncertainty of the license renewal
and transfer processes and the im-
portance of petitions to deny in the
Commission’s licensing scheme.”

The Commission proposes to:

KORDUS, LEBOW PROMOTED

Hoffman Upped
To GSM At KPWR

KPWR (Power 106)/Los Angeles
National Sales Manager Susan
Perry Hoffman has been promoted
to GSM, a new position at the Em-
mis CHR. At the same time Marie
Kordus has been promoted to Hoff-
man’s position, and David Lebow
has moved into the new post of Na-
tional Sales/Research Director.

VP/GM Phil Newmark com-
mented to R&R, “Susan has been
with us for a year and has brought
a tremendous amount of profes-
sionalism to the sales force. She’s
quickly become a leader inthe L.A.
advertising community and is go-
ing to take us to new heights in
sales. Marie is a star in her own
right and certainly deserves her
new responsibilities.

“David’s multidimensional
background with Arbitron in L.A.
and Chicago, and as Sales Manag-
er at WBCS/Milwaukee, provides
skills in research and the ability to
make high level contacts which
will enhance our image locally and
nationally with advertisers.”

Hoffman, who was with Gan-
nett’'s KKBQ/Houston as Sales
Manager before joining KPWR last

Susan Perry Hoffman
year, told R&R, “I want to strive
for number one billing in the
market and, along with that, the
most professional sales depart-
ment on the streets.

“With Marie, who has been out-
standing salesperson of the month
in all but two of the last seven
months and has created more new
business than anyone else, I've got
someone being groomed for man-
agement. David is a technical and
numbers whiz, making him a great
asset to talk with national decision-
makers.”

¢ Prohibit an applicant’s paying
a petitioner more than the peti-
tioner spent on filing his petition to
deny

¢ Require disclosure of pay-
ments to petitioners and disallow
possibly covert methods of pay-
ment

¢ Prohibit blackmail threats
from petitioners.

The proposal may also do away
with citizen’s group filings regard-
ing public service programming
and responsible management. A
more finely-honed allocations
priority system is another goal of
the Commission’s study. Among
the criteria stated are choosing
first fulltime services over pro-
posals for station power upgrades
or second fulltime services in near-
by communities.

The action is supported by the
NAB, whose President Eddie
Fritts commented, “We are con-
cerned about the situation in which
petitioners to deny have demanded
payoffs from broadcasters in re-
turn for withdrawal of the peti-
tions. Reimbursement of legal
costs is one thing; the frequently
demanded larger payments
amount to blackmail.” Fritts add-
ed he hopes NAB can participate in
the study.

Last week, Miami-based com-
munications law firm Leibowitz &
Spencer asked the FCC to nip com-
parative renewal ‘‘greenmail” in
the bud by tightening process
rules.

“What we're trying to do is
eliminate the immediate problems
— the issue of ‘greenmail’ — and
level the playing field between
licensees and challengers,” said
Matthew Leibowitz, senior partner
of the firm.

In a rulemaking petition filed
last week with the Commission,
Leibowitz asked the Commission
to:

« Prohibit competing applicants
from requesting or accepting com-
pensation from a renewal appli-
cant

¢ Reinstate rules requiring
complete disclosure of information
on the backgrounds of license
challengers

¢ Repeal policies leading chal-
lenging applicants to presume they
can acquire a licensee’s technical
facilities regardless of whether the
licensee intends to make them
available.

AUDIO BREAKTHROUGH

27th Dimension Inc. Proudly announces the release
of the World’s First Holophonic' SFX Library.
1001 Real Sounds Recorded and Mastered Digitally

Now Available on 10 Compact Disc
FOR YOUR FREE CD SAMPLE

Contact: 27th Dimension, Inc.,

P.O. Box 1561 Jupiter, Florida 33468

Phone: 305/746-2222

{HOLOPHONICS IS A TRADEMARK OF ZUCCARELLI HOLOPHONICS, INC.}
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“From Last to Second in Adults”

‘““When NewCity Communications came
into Atlanta several years ago, we knew we’d
need all of the right tools to win in this market.
And, having The Research Group on our team
was one of our most important tools.

We work with them at all of our stations.
And, they have been invaluable to us. There’s
no one in the business who touches them when it
comes to using research and their strategic system
to develop a plan that really works. And, we’ve
seen the proof right here at Y-106. We started at
a 1.1* share 12+ in 1984. And, in the latest
Arbitron**, we are up to an 8.0 share 12+, and,
better yet, up to a 9.2 share, #2 with adults 25-54.

It has worked because The Research Group
has provided us with the framework to make this
whole thing happen. Their research clearly
pointed the way to a winning strategy and they
gave us the confidence to stick with it. They’re the
best and they’re the only ones we’d use.”

Bob Green
Vice President and General Manager
WYAY-FM Radio

*Spring 1984 Arbitron. 12+ AQH share. M-S, 6A-12M, MSA.
**Spring 1987 Arbitron. AQH share. M-S, 6A-12M, MSA.

The Research Group is the choice of America’s most successful broadcasters
for a good reason. Anyone can do ‘‘research’’ and bring a station answers to
questions. The Research Group brings the right information to do the job and
then uses a special system of strategic planning — based upon advanced
techniques of marketing warfare — to help improve and solidify your ratings in
desirable demographics. That makes The Research Group uniquely qualified to
help you win — and stay strong — in tough, competitive environments.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY e SEATTLE, WA 98101 ¢ (206) 624-3888
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Following its acquisition by 7-7-7
Communications, SMN ‘Heart &
Soul” outlet WWHR/Pompano
Beach has become “For Winners
Only” WWNN, billed as “the
world’s first all-motivation/self-
help radio station.” Co-owner Joe
Nuckols is serving as President/
GM of the station, which hopes to
penetrate the Miami/Ft. Lauder-
dale market. Veteran air talents
Jay Michaels and Dick Fatherly
have joined as PD and OM, respec-
tively.

The core of WWNN’s program-
ming will be five- to six-minute
clips from motivational tapes by
such authors as Wayne Dyer, Suz-
anne Ford, and Earl Nightingale,
as well as excerpts from ‘‘Mega-
trends,” “In Search Of Excel-
lence,” and similar bestsellers. A
typical hour will feature four or
five such segments, four produced
features on similar topics, two
newscasts, and two digests of
magazine articles.on motivation.

“America is experiencing a
mental fitness phenomenon,
evidenced by the number of self-
help books listed‘each week on the

Demand
] the
best.

-
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MORE MORNINGS FOR MORRIS AT K-EARTH — Steve Morris is shown signing
his renewal for morning duties at K-EARTH/Los Angeles. Pictured flanking Morris
are VP/GM Pat Norman (left} and PD Phil Hall.
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“Everything Surrey promised, they performed. That in itself is a

great testimony to any successful reputable company.”
John Moen

Executive Dir./
Programming
Operations
WLVE-FM, Miami

Roger Wimmer, PhD/President
Chris Porter/Vice President

Mike Henry/Director of Marketing
Fran Judd/Research Analyst

1-800-952-1986
Ask for Mike Henry

WWW americanradiohistorv com

WWNN ‘For Winners
Only’ N/T Launched

Nuckols GM, Michaels PD, Fatherly OM

bestseller lists,” Nuckols stated.
“Our format was designed to ga-
ther this type of information and
make it readily available to a
larger market in a more conven-
ient package.”

Nuckols was GM at Easy Listen-
ing WNJY/West Palm Beach for
four years before leaving to
develop the new format. Mi-
chaels’s experience includes WFIL
& WUSL and WIFI/Philadelphia.
Fatherly’s background extends to
the early days of Top 40 at WHB/
Kansas City and WFUN/Miami.
WWNN's staff will include 20 peo-
ple, 14 in on-air positions of some
sort. Plans call for the format to be
syndicated via satellite beginning
in January 1988 as the Winners
News Network.

WWNN’s motivational format is
the frequency’s third in a year’s
time, following its switch from
mainstream Gold WBSS to WWHR
at the beginning of the year. Locat-
ed between West Palm Beach and
Miami/Ft. Lauderdale, WWHR
never pulled more than half a
share in the former market and
has not shown in the latter. Nuckols
says the station plans to promote in
Dade and Broward Counties for the
first time, and will use direct mail
at a future date.

DAT

Continued from Page 3

consider the proposal in Septem-
ber.

RIAA VP Hilary Reosen said,
‘“‘Subcommittee action was neces-
sary because it became evident
that the DAT manufacturers would
not accommodate the NBS timeta-
ble. We are very pleased that
Chairman Jim Flerio and the sub-
committee members are sensitive
to that.”

In recognition of the upcoming
test — results from which should
be available early in 1988 — the
subcommittee adopted an amend-
ment allowing the Secretary of
Commerce to withdraw the Copy-
code system if the NBS finds it to
“audibly degrade” the sound quali-
ty of music or be easily bypassed.

Geller

Continued from Page 3

CAL RTNDA and AP Broadcast
boards of directors.

“For the past several years, I've
chronicled the news and informa-
tion in the cities I've lived in,” said
Geller. “And now I'll be chronicl-
ing the changes in the industry I
love. I'm truly excited about join-
ing the R&R team.”

Added Sr. VP/Editor Ken
Barnes, ‘“We’re delighted to
welcome someone as talented and
experienced as Valerie. Her pres-
ence not only strengthens our com-
mitment to provide the most
thorough industry news coverage,
but underscores our plans for in-
creased coverage of News and
Talk radio.”

i 2 j
Carlton Fredericks

WOR Host
Fredericks Dies

Dr. Carlton Fredericks, a
50-year broadcast veteran who
spent the last 30 years advising
listeners about better nutrition on
WOR/New York, died of a heart at-
tack last week.

His one-hour daily show ““Design
For Living” began airing in 1957.
He was also a respected public
health professional internationally
renowned for his pioneering work
in the development of nutrition
therapies for common medical dis-
orders such as arthritis, cancer,
and Downs Syndrome.

Among his medical accomplish-
ments, Fredericks instituted ‘““anti-
oxidant” therapy, a nutritional
treatment for cancer patients un-
dergoing chemotherapy. He was
also involved in a pioneer research
effort for children with Downs Syn-
drome, finding that controlled diet
and vitamin therapy enhanced
both physical and intellectual well-
being.
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One of the tragedies of radio is when a good Program Director gets overruled
(or even kicked out) on the recommendation of the research company he hired
to help him.

The correct role of a research firm should be to give programmers and
managers a clear unbiased view of the attitudes and tastes of the members
of their target audience.

Unfortunately, most research firms feel obligated to try to enforce their own
conclusions on the client station. As a result, you can get a researcher who has
never been a successful programmer outvoting a skilled PD who just needed
audience feedback.

This tragic event never happens when you hire Strategic Radio Research. We'll
give you clear, accurate information presented without biases and without bad
recommendations. Its research done right. For details. call Kurt Hanson collect
at(312) 280-8300 today.

211 E. Ontario
Chicago. IL 60611
(312) 280-8300

WWW._americanradiohistorv-com
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GEORGIA BROADCASTERS ENRAGED

WASHINGTON REPORT

S

PAT CLAWSON

Florida Taxes Step Over State Border

As if taxing dollars at home isn’t enough, the Florida
State Department of Revenue is also reaching into the
back pockets of Georgia and Alabama broadcasters for

extra revenue.

Florida’s month-old five percent
tax on advertising and other serv-
ices has prompted an avalanche of
lawsuits by advertising, media,
and other business groups. But new
litigation may be brought by out-
raged broadcasters in neighboring
states who are receiving tax bills
from Florida.

“The hell with them, it’s as sim-
ple as that,”” remarked WALG/Al-
bany, GA GM Mark Shor. “I’m not
about to be a party to it. If you pay
it, then it’s like you’re going along
with it, and then you’re locked into
it. There’s no way they can collect,
not unless they want to go to the ex-
pense of suing over what few pen-
nies we get out of Florida
agencies.”

WCHY/Savannah, GA Presi-
dent/GM Truman Conley told
R&R, “What we have gotten so far
— and it was real difficult to inter-
pret — was a 50-page booklet and a
letter from the Florida Depart-
ment of Revenue.”

Conley, whose 5kw AM and
100kw FM stations are about 120
miles from the Florida state bor-
der, says he expects one Jackson-
ville ad agency the stations use to
pay the tax instead of passing it on
to WCHY.

Many more complexities re-
main, however. According to
WGOV & WAAC/Valdosta, GA GM
Jay Clark, Florida intends to tax
Georgia stations for household
shares they reach in Florida mar-
kets. “I don’t know how to arrive at
a figure for that,” Clark says. “To
fairly equate that amount, we’d
have to survey every county we
reach in Florida.” WAAC’s 100 kw
signal reaches as far as Gainesville
in Central Florida, making it “as
close to a clear channel as you can
get on FM,” he says.

Possible Class Action
Suit From GAB

Clark and other Georgia broad-
casters are turning over their tax
bills to attorneys working with the
Georgia Association of Broadcast-
ers. GAB Exec. Director Bill
Sanders says GAB will take legal
steps, perhaps a class action suit,
against the tax.

Sanders says one possible illegal-
ity of the tax is that Georgia sta-
tions have no representation in the
Florida state legislature. He also
says there are constitutional inter-
state commerce questions in addi-

tion to First Amendment concerns.

“You can’t stop a radio signal at
a state line. And our radio stations
are being assessed a tax on some
advertising that is strictly local
business,” he notes.

Alabama Broadcasters Associa-
tion Exec. Director Ben McKinnon
reports that stations on that state’s
border are also receiving Florida
tax invoices. “We’ve talked to
some key representatives and sen-
ators in Montgomery, but we are
really sort of lying low because we
don’t want to disturb anything. We
escaped our most recent legislative
session last Thursday unscathed,”
he added, referring to possible
state advertising tax legislation in
Alabama.

“We’'ve been contacted by the
Florida Association of Broadcast-
ers. In all likelihood, the board will

vote to contribute to the legal fees
in their suit,” McKinnon said.
Compliance Problems
Foreseen

Miami-based attorney Norm
Davis of Steele, Hector & Davis
believes there will be some “very
real problems with compliance,”
especially because not all busi-
nesses liable to taxation -
especially those out-of-state — are
yet aware of the tax.

Davis and Florida tax attorney
Bob Neal have drawn up the law-
suit just filed by the FAB charging
that the tax is not only unconstitu-
tional, but is administratively im-
practical.

Neal told R&R, “I think it’s safe
to say there will be a good deal of
compliance problems because of
the novelty of the tax. In the state, I
think the worst you’ll see is adver-
tisers subtracting the five percent
from their invoice payments and
making the broadcaster or agency
pay it.”

Radio Pirates Vow
To Continue Broadcasts

The FCC’s shutdown of a pirate radio ship off the
coast of Long Island will not discourage Radio NewYork
International (RNI) from trying to continue broadcasting,
its leaders told reporters last Friday (7/31).

“We believe that what we are do-
ing is legal,” said RNI cofounder
Alan Weiner, who was arrested
last week on charges of violating
international laws prohibiting
broadcast stations on board ships
outside national territories, and for
impeding FCC operations.

“We are patriotic Americans.
We believe in the Constitution of
the United States. I also agree that
there is a need for the FCC and
some regulating of radio, but when
those regulations infringe on the
freedom of speech, that’s where I
draw the line,” he added.

During a news conference held
at the studios of WNYG/Babylon,
NY, Weiner and RNI OM Randi
Steele told reporters they are look-
ing for a corporate licensee to
adopt their format. On Wednesday
(8/5) WNYG preempted its normal
Gold format and allowed RNI to
broadcast its ‘“freeform” format
all day. Steele said the group will
apply again for a license of its own
despite previous rejection by the
FCC.

Available Now!

Hanna-Barbera

Before that happens, however,
Steele and Weiner intend to sal-
vage their broadcasting equip-
ment, which has been dismantled
by the Commission.

“The studio is not intact, the
equipment is dismantled, the board
is in pieces, and everything is
thrown into piles,” Weiner said.
“All the transmission lines were
cut, and it’s just in a shambles.”

FCC Field Operations Bureau
Chief Richard Smith told R&R,
“We did not damage any of the
equipment. Our original plan was
that the Coast Guard was going to
seize the ship and search it and ar-
rest the people on board. Part of
the plan to seize the ship was to tow
it into harbor, and once it was
docked to offioad the radio equip-
ment which would be seized and
held for evidence for the court deci-
sion which is yet to occur.”

Smith said the ship’s anchor
could not be pulled up by the Coast
Guard, so the equipment could not
be brought in immediately. After
the raid and the arrest of two RNI
staffers, Smith said the US at-

Neal says it’s hard to predict the
litigation outcome, especially on
the interstate commerce matters.
“I think it’s clear that there are go-
ing to be some attempted applica-
tions that are going to exceed what
due process and commerce clauses
allow,” he added.

John Spencer of Liebowitz &
Spencer says he thinks that when it
comes down to the wire broadcast-
ers will pay the tax. “I’ve heard a
lot of talk. I don’t know anybody
who really plans civil disobedience.
But even assuming everyone
cooperates 100%, the administra-
tive effort to collect the tax is just
ungodly. It’s complicated in the
first place to determine what is
taxable and what is not.”

In spite of this skepticism,
Florida Governor Bob Martinez’s
deputy press secretary Jon Peck
brushes off predicted collection
problems as routine. “Like any
new tax there are going to be some
quirks in setting up a collection
system, but the department has as-

torney’s office told the FCC the
equipment would not be needed af-
ter all for use as further evidence.

Weiner said he believes the
equipment can be repaired, but at
considerable expense and time. He
added there are no current plans to
move the boat from where it is now
anchored off the Long Island coast
under US Coast Guard custody. An
August 27 court date has been set
for the New York District Court to
hear the criminal charges against
Weiner.

Steele, who was not arrested in
the FCC raid, also criticized what
he called “stagnant” New York
radio programming. He said most
youth-oriented stations in the Big
Apple are out of touch with the
public, and he vowed to continue
fighting FCC enforcement policies
which he believes are unconstitu-
tional.

“We will do whatever we canin a
legal method to express our views.
We are not engaged in pirate radio,
we are not pirates, we are not do-
ing anything illegal. We are simply
a group of radio enthusiasts trying
to improve, modify, hone, and re-
fine the industry of radio in this
country to be more representative
of the public that it is trying to
serve,” he said.
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sured the governor’s office that
they will indeed be able to collect
the tax,”’ he commented.

Lawsuits Stacking Up Fast

Still, the flurry of lawsuits being
filed against the Florida state legis-
lature appears to be growing into a
legal blizzard.

In the past two weeks, the Amer-
ican Advertising Federation and
the Association of National Adver-
tisers were the sixth and seventh
parties to file suit, and are being
followed by the FAB and Florida
Press Association.

More than three dozen media,
advertising, legal, and other
groups fiercely objected to Govern-
or Martinez’s request for an ad-
visory opinion granted by the
Florida Supreme Court two weeks
ago. Four out of seven Supreme
Court justices supported the tax at
face value, a move that some say
may affect later rulings in the
litigation hearings.

However, FAB Exec. Director
Bob Foss is optimistic. “We were
pleasantly surprised by their opin-
ion — it could have gone seven to
none (pro-tax).” Two justices
declined to comment on the federal
constitutionality issues, while
another called the tax definitely
unconstitutional.

The other four judges’ collective
opinion stated, “The tax is levied
upon those in the business of traf-
ficking in first amendment expres-
sion rather than upon the exercise
of the right to free speech itself. It
is beyond question that advertisers
and the press are not immune from
ordinary, nondiscriminatory taxes
of general application.”

The first three anti-tax lawsuits
are scheduled to be heard by Cir-
cuit Judge Charles Miner on Sep-
tember 18. Foss predicts all of the
lawsuits will be resolved in-state by
year’s end; however, others be-
lieve the case will go as far as the
US Supreme Court.

Still, Foss reports Florida broad-
casters are already losing money
at a rapid rate. “We are down at
least $20 million, and that’s just for
the third quarter,” he said.

For the first time since the tax
went into effect, one of the major
national advertisers that had
blacked out its Florida spots, the
Johnson & Johnson company, de-
cided to resume doing Florida busi-
ness. Although this appears to be a
victory for Governor Martinez,
Foss remains optimistic that anti-
tax attitudes wi]] hold out, and says
he hopes legislators and adver-
tisers will negotiate.




“E. Alvin Davis & Associates helped
WIOG go from a13 to a 30, achieving the highest
share of any station in the country”

“Their unique understanding of marketing has helped
us create a monster station” —John Casey, WIOG-FM/Saginaw

"Our clients include America’s
leading broadcasters. They demand
superior marketing.”

—E. Alvin Davis

We help forward-thinking
radio stations maximize per-
formance. Our commitment is to
provide quality consulting for
select clients.

Over 90 percent of our clients
achieve higher ratings. The
majority have shown dramatic
growth. Many are Number One,
most are format dominant.

We understand marketing

Today, radio demands more
from a consultant than just pro-
gramming knowledge. it requires
marketing savvy.

We're marketers. It's what

*Spring 1984—Fall 1986 Arbitron,
Total Persons, AQH M/S, 6A—12M, Total Week

makes us so different from ordi-
nary programming consultants.

Our clients include the lead-
ing broadcasting companies and
stations in America. They have
an appreciation for high calibre
advice and counsel. We're proud
to be a part of their success.

A case in point:

WIOG-FM/Saginaw

Situation: Booth's WIOG had long
been a leading station in the mar-
ket, but its position was being
threatened by a new direct format
competitor.

Solution: To help defend its posi-
tion, WIOG retained the services
of E. Alvin Davis & Associates as
programming consultant.

Success: Despite new com-
petititon, WIOG took a sizable
rating jump and became Saginaw's
Number One station the very next
book. In less than a year, the sta-
tion's direct competitor changed
formats. In the last two and a half
years WIOG has steadily increased
its share from 13.6 to 30.3.

WIOG is Number One in every
major demographic, including #1
Adults 18-34, 18-49 and 25-54.*

£13/984-5000

Quality consulting

"WIOG has shown spectacular growth
since we began our consulting relationship.
Not only does WIOG dominate Saginaw,
with more than twice the audience of the
#2 station, but in the first book with our
improved signal, WIOG debuted 3rd in
Flint, 40 miles away, with a 10.1.

“E. Alvin Davis & Associates offer us
a wealth of fresh, creative ideas. They
consistently come up with *home runs.
We're glad they're on our team.” —John
Casey, Vice President/General
Manager, WIOG-FM.

E. Alvin Davis & Associates—
marketing advisor for the
sophisticated radio executive.

For more information, phone
E. Alvin Davis at 513/984-5000.

_ ALVIN DAVIS
%L ASSOCIATES, INC.

NG .
ADIO PROGRAMMI ; vis
 MARKETING E. Alvin Dg ot
0851 FOREST GLEN DRIVE Presiae

CINCINNATY, OH 45242

for select clients
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TRANSACTIONS

RADIO BUSINESS

New Embrescia Company Buys
WWWE & WDOK For $13 Million

WWWE & WDOK/

CLEVELAND, OH

PRICE: $13 million

BUYER: A company to be formed
by Tom Embrescia, Larry Pollock,
and Tom Wilson. Embrescia previ-
ously owned KGLD & KWK/St.
Louis.

SELLER: Lake Erie Radio, owned
by Art Modell and Alfred Lerner.
Modeli alsoc owns the Cleveland
Browns football team

DIAL POSITION: 1100 kHz; 102.1
MHz

POWER: 50 kHz; 8.71 kw at 1000
feet

FORMAT: News/Talk; AC
BROKER: Gary Stevens of Wert-
heim Schroder & Co.

WXDJ/HOMESTEAD, FL
PRICE: $8.1 million

BUYER: lan Wheeler and Charles
Goldmark. Wheeler heads Family
Group Broadcasting Inc., which
owns five TV stations and radio sta-
tions: WKWF & WAIL/Key West,
FL; WQBN/Tampa, FL; WVGN/St.
Thomas, VI; and KAYD & KAYC/
Beaumont, TX. He also recently
applied for FCC permission to buy
WVMI & WwaQiD/Biloxi, MS.
Goldmark is presently VP/GM of
WHQT/Miami.

SELLER: Radio Intermart Corp.,
principally owned by James Mar-
tin.

DIAL POSITION: 95.7 MHz
POWER: 100 kw at 982 feet
FORMAT: AC

BROKER: Randall Jeffery of Chap-
man Associates Inc.

GROUP SALE: QUALITY
COMMUNICATIONS

STATIONS

PRICE: $1.96 million stock swap
BUYER: VideoTrip Corp., headed
by Jerry Turner. The OTC-traded
company is in the business of pro-
ducing video travel guides.
SELLER: Quality Communica-
tions Inc., headed by Ben Doud.
He is a member of the VideoTrip
board of directors.

KWBG & KZBA/BOONE, iA
DIAL POSITION: 1590 kHz; 98.3
MHz

POWER: 1-kw daytimer; 3 kw at
210 feet

FORMAT: AC; Beautiful

KGWYI/GILLETTE, WY

DIAL POSITION: 100.7 MHz
POWER: 100 kw at 565 feet
FORMAT: AC

Boston, MA

WQGN

Groton, CT

WYAY

Atlanta, GA

WBVR WKPE WAPI

Russellville, KY

WZZ0 KRLB KEZY

Lubbock, TX

WOJY WWKX KSJO

Greensboro, NC

Allentown, PA

At Fleet's Commmunications Group, we've provided financial services
to broadcasters for many years. Not only group owners, but we've
also helped many operators become first-time owners. Now we'd like
to do the same for you. To see how fast we get you on the arr,
call Colin Clapton, Sr. Vice President, at 401-278-6267. Or write
Fleet National Bank, 111 Westminster Street, Providence, RI 02903.

Stay outin front

with Feet

Orleans, MA

Nashville, TN

Birmingham, AL

Anaheim, CA

San Jose, CA

www americanradiohistorv. com

TRANSACTIONS AT A GLANCE

Transactions So Far In 1987:
$1,730,442,929

This Week’s Action: $27,233,174

Deals Of The Week:

® WWWE-AM & WDOK/Cleveland, OH

$13 million

® WXDJ/Homestead, FL $8.1 million

@ Quality Communications Stations $1.96 million stock swap

® KWBG & KZBA/Boone, |A
& KGWY/Gillette, WY

® WGEA-AM & FMI/Geneva, AL $253,500

®FM CP/Panama City Beach, FL $ 5200

® WVBM/Springfield, FL $950.000

@ WKNR/Battle Creek, Mi $300,000 (estimated)

® WSEL-AM & FM/Pontotoc, MS $241 000 debt assumption

©® WPGO/Shailotte, NC $485,000

©® KZZJ/Rugby, ND $83,500 debt assumption for 50% of stock
® WATP & WKXS/Marion, SC $814 974
| ® WWEE/Collierville, TN $165,000

@ KLMT/Marlin, TX $245,000
® KKBH/Victoria, TX $630,000

Alabama

WGEA-AM & FM/GENEVA
PRICE: $253,500

BUYER: Shelley Broadcasting Co.
Inc., owned by H. Jack Mizell. The
company recently announced plans to
sell WRJM/Troy, AL.

SELLER: Geneva Country Broad-
casting Co. Inc., headed by Abb Jack
Smith.

DIAL POSITION:
MHz

POWER: 1-kw daytimer; 3 kw at 225
feet

FORMAT: Country

Florida
FM CP/PANAMA CITY
BEACH
PRICE: $ 5200
BUYER: Charles Winstanley and
William Underwood. Winstanley also
owns interests in WPCF/Panama City
Beach, FL and KCIL & KJIN/Houma,
LA. Underwood also owns an interest
in WPCF.
SELLER: Winstanley Broadcasting
Inc. stock owned by Carlie Winstan-
ley.
DIAL POSITION: 101.5 MHz
POWER: 3 kw at 300 feet
COMMENT: Carlie Winstanley current-
ly owns 75% of Winstanley Broadcast-
ing Inc. and Charles Winstanley owns
the remaining 25%. Foliowing this tran-
saction, Charles will own 51% and
Carlie will own 25%. Wiliam Under-
wood will own the remaining 24% “as
inducement for his agreement to be-
come GM of the station.

1150 kHz; 93.5

WVBM/SPRINGFIELD
PRICE: $950,000
BUYER: Royal Palm Communications
Inc., owned by Peter Bardach and
Jame Normoyle. They alsc own inter-
ests in WSUS/Franklin, NJ.
SELLER: VBM Enterprises Inc., own-
ed by Victor Battle and Michael Bat-
tle.
DIAL POSITION: 95.9 MHz
POWER: 3 kw at 300 feet
FORMAT: Urban

Michigan
WKNR/BATTLE CREEK
PRICE: $300,000 estimated
BUYER: TriadComm Co., headed by
President C. Wayne Wright. The com-
pany also owns WELL-AM & FM/Albi-
on-Marshall, ML,

SELLER: Hicks Broadcasting Corp.,
headed by President David Hicks. The
company also owns WKFR/Battle
Creek.

DIAL POSITION: 1400 kHz

POWER: 1 kw
FORMAT: AC
Mississippi

WSEL-AM & FM/PONTOTOC
PRICE: $241,000 debt assumption
BUYER: Northeast Mississippi Broad-
casting Inc.,, owned by Steve
McGowan and Jim Powell. McGowan
presently owns WORJ/Ozark, AL and
has applied for CPs in Omega, GA and
Ponte Verde Beach, FL.
SELLER: Joseph Lowe

DIAL POSITION: 1440 kHz;
MHz

POWER: 1-kw daytimer; 3 kw at 485
feet

FORMAT: Country; AC

96.7

North Carolina

WPGO/SHALLOTTE

PRICE: $485,000

BUYER: Beach Broadcasting Co.,
owned by Stewart Freeman and Rob-
ert Simpkins. They recently announc-
ed plans to buy WGTN & WAZX/
Georgetown, SC. They also own
WWBD & WWLT/Bamberg Denmark,
SC and WPFR-AM & FM/Terre Haute,
IN.

SELLER: Oceanside Broadcasting
Co., owned by A. Earl Milliken.

DIAL POSITION: 106.3 MHz
POWER: 3 kw at 328 feet

FORMAT: AC

North Dakota

KZZJ/IRUGBY, ND

PRICE: $83,500 debt assumption for
50% of stock

BUYER: A partnership consisting of
Robert Obie, Randy Obie, and Nor-
man Bakken.

SELLER: Rugby Broadcasters Inc.,
owned by Gary Pearson and Beverly
Pearson. They also own KZZY/Devils
Lake, ND.

DIAL POSITION: 1450 kHz

POWER: 1 kw

FORMAT: Country

Continued on Page 13
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“A true rock’n roll
station demands an
injection of soul.
SOUL PATROL is a
sure shot.”

Pat Evans

Program Director

WXRK/K-ROCK
New York

“When I heard
SOUL PATROL

I knew this is
exactly what the
25-49 audience has
been waiting for.”

Bob Modre

Vice President & General Manager

KRLA/KLSX-FM
Los Angeles
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SOUL PATROL is the new daily 10 minute radio show that will send a big chill up your
listeners’ spines! Each episode blasts off with a highly produced collage of music, rare mate-
rial, news actualities and classic comedy introducing 2 or 3 of your all-time favorite Soul
classics. Plus interviews, history and trivia from classic Soulsters and today’s biggest stars.
Call (212) 581-3962 for more details on the most arresting show on radio.

RADIO TODAY
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RADIO BUSINESS

$74 Million Duffy Deal
Hits Troubled Waters

The proposed $74 milion manage-
ment leveraged buyout of Duffy Broad-
casting has run into difficulty and may
not take place.

“As of today, the deal is dead,” Duffy
President/COO Marty Greenberg told
_R&R. ‘Has the fat lady sung yet? No.
We're still trying to do this deal. Let's
just say we're in a holding pattern.

"This whole event has been one of
the greatest roller coaster rides of my
life. Both parties had come so far, but
non-economic issues caused us to
step back a little. Money was not an
issue in this.”

Greenberg said the LBO also ran into
trouble because of problems involved
with coordinating the interests of
several different venture capitalists,
banks, and law firms.

Stations involved in the deal included
KRZN & KMJlDenver; KSMJ & KSFM/
Sacramento; KONO & KIiTY/San An-
tonio; and KBTS/Austin-Killeen. The
Duffy stations were placed on the
block earlier this year when institutional
lenders began pressing for quick

payouts of their investments.

The deal surfaced last month when
Greenberg announced the creation of
Genesis Broadcasting Corporation to
act as a vehicie for a leveraged buyout
of the Duffy stations. Greenberg was to
become Chairman/CEO of Genesis,
and Duffy CFO Terry Jung was to
serve as Exec. VP/CFO. Other current
Duffy executives slated to become
equity partners in the deal included
Cralg McKee of Denver, Jerry McKen-
na of Sacramento, Terry Rodda of San
Antonio, and Gayle Shaw of Austin/Kil-
leen.

Major funding for the venture was to
come from equity investors Ralph and
John Booth of Detroit-based Booth
American Broadcasting. Greenberg
said the Booths briefly pulled out of the
deal last week, but have since retumn-
ed.

Greenberg said that while negotia-
tions have stalled, he will personally
profit from any sale of the Duffy chain
and intends to continue with his plans
to build a radio group.

CALL SIGN CHANGES

Alabama
Tuscaloosa: WRLX to WRRX (7/30)
Arizona
Sierra Vista: KSVA to KMFI (8/1)
California

Carmel Valley: KJCC (new station,

7/13)
Julian: KBNN (new station, 7/14)
San Bernardino: KDIG to KLFE (7/27)
San Francisco: KLOK-FM to KKSF
(8/7)

Colorado

Denver: KPPL to KMDK (requested

7/186)

Connecticut

Stonington: WORQ to WVVE (8/17)

Florida

Homestead: WRBA to WOIR (7/25)

Pine Castie-Sky Lake: WWLD to WAJL
(requested 7/30)

Pompano Beach: WWHR to WWNN
(7/24)

Tarpon Springs: WFCE (new station,
7/21)

West Palm Beach: WIRK to WPBG
{8/1)

Winter Park: WAJL to WWLD (re-
quested 7/30)

Georgia
Quitman: WGAFFM to WSTIFM
Indiana
Indianapolis: WEAG to WKLR (re-
quested 7/16)
Kansas
Salinas: KICT to KFRM (requested
7/23)
Kentucky
Buffalo: WLCB to WXAM (8/31)
Louisiana
Delhi: KKRP (new station, requested
7/23)
New Orleans: WMKJ to WQUE (7/22)
Maine
York Center: WQMI to WQMI-FM
(7/24)
Maryland
Glen Burnie: WHTE fo WGHT (7/10)
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Massachusetts
Boston: WMRE to WSSH (7/25)
Lowell: WSSH to WSSH-FM (7/25)
Michigan
Frankenmuth: WGMZ to WGMZFM
(7/21)
Houghton: WAAH (new station, 7/17)
Zeeland: WXYB (new station, 7/24)
Missouri

Willow Springs: KWCJ to KUKU-FM
(7/23)
Montana

Pientywood: KHPN to KATQ (8/1)

New Hampshire
Concord: WACA (new station, 7/13)
Portsmouth: WAVI to WQMI (7/24)

New Mexico

Corrales: KXAK to KIVA (7/24)
Santa Fe: KAFE to KMIK (7/22), KIVA
to KIVAFM (7/24)

North Carolina

Carolina Beach: WMYT (new station,
7/14)
Hickory: WRRX to WRNX (7/28)

Oklahoma

Tulsa: KCEO-FM to KUSO (requested
7/18)
Woodward: KMTY-FM to KWJY (7/16)

Ohio
Millersburg: WKLM (new station, re-
quested 7/16)
Pennsylvania
Lebanon: WVLV to WADV (8/19)

South Carolina

Hardeeville: WWDR (new station,
7/30)

Monks Corner, WMXQ to WJYQ (re-
quested 7/16)

Timmonsville: WLRG (new station,
7/14)

Texas

Port Lavaca: KKBH to KJMJ-FM (re-
quested 7/16)

Robstown: KMIQ (new station, re-
quested 7/23)

Seabrook: KLEF to KRTS (9/1)

Washington
Spokane: KXXR to KSVY (7/17)

BUSINESS OVERVIEW

Earnings Up At Infinity,
Multimedia; Down At SMN

Second quarter financial results for
selected industry leaders:

Infinity Broadcasting: Net second-
quarter revenues of $18,006,000
were up 58% compared with last
year's $11,364,000. Earnings were
up by 113%, from last year's net loss
of $6,276,000 to this year's
$1,5673,000. The 1986 loss was at-
tributed to early repayment of debt.

Mulitimedla: Second quarter income
up 10% and operating profit up 15%.
Revenues were $107,265,000 com-
pared with $97,124,000 a year ago,
while operating profits™ grew to
$36,848,000 from $31,903,000 last
year. Overall broadcasting revenues
rose 12% from $34,342,000 to
$38,375,000. Net earnings totalled
$4,149,0C0 for the second quarter,
compared with $2,680,000 a year
ago.

Satellite Music Network: A loss of
$.01 per share is being reported as
second-quarter revenues dipped to
$3,661,121 from last year's
$4,380,267. The company reported a
net loss of $94,778 for the quarter as
compared 1o last year's earnings of
$369,648.

Price Splits Stock

Price Communications Corp. says
its board of directors approved a com-
mon stock split in the form of a 25%
stock dividend. it's payable August 18
to stockholders of record August 7. In
addition, the Pacific Stock Exchange
has received government permission
to start trading Price common stock un-
der the symbol PR.P. The company’s
shares are already traded on the
American Stock Exchange.

Chapman Predicts Glowing
Fall, Americom Warns
Of Legislation

With radio station trades for 1987
now totalling over $1.7 billion, radio
brokers are busy gazing into their crys-
tal balls for an advance look at what's in
store for the remainder of this year.
Two top brokerage frms have now
made some predictions for their clients
that all broadcasters would do well to
heed.

“The fall should be busy as demand
exceeds inventory and creates deals,”
Charles Giddens says in the Chapman
Associates Newsletter. “The 10 x trail-
ing is giving way to 11-plus on many
scales and — depending on the deal —
that may be low. The big hit is in turn-
arounds and smaller market stations
with little or no profit. Buyers are very
slow to these properties because there
is no financing.

“Year-end 1987 may not equal
1986 in total dollar volume,” Giddens
continues. “Deals take longer and
many are hard to understand, but with
the large number of uneducated
buyers who will jump first and ask
questions later and pienty of money
behind them, a correction of multiples
is not in the short-term outiook.™

Giddens says money continues to be
plentiful and cheap, but the capital ap-
preciation side of radio broadcasting is
often more attractive than the actual
operation of stations. With new finan-
cially-oriented investors flocking to the
broadcast marketplace, many old-time
operators are finding conditions more
competitive than ever and are simply
cashing out.
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One of Chapman's toughest compet-
itors, Americom Radio Brokers, is
warning broadcast entrepreneurs that
times may get tough if Congress rein-
states the three-year holding rule. The
company's Radio Investor newsletter is
predicting slower station trading, a
decrease in station prices, an end to
large group sales, and reduced entry to
the marketplace for entrepreneurs.

“With the increase in risk to the
lenders, they will be much less likely to
overextend their debt on anything but
the sweetest deals,” say Americom’'s
Tom and Dan Gammon. “This means
many turnaround properties will be left
to die on the vine and many potentially
risky opportunities will be very conser-
vatively priced.”

Americom also warns that new tax
laws are cutting the number of cor-

porate liquidations in 1987, because
companies no longer escape tax liabili-
ty when they cash out all their chips.
Since shareholders are also taxed on
their gains from liquidations, Americom
calculates the effective tax rate is as
much as 80% of the gain on the sale. It
says the repeal of the “General Utilities
Doctrine” has effectively dealt Wall
Street bankers out of the station trading
game.

“We expect only two or three major
group sales a year due to the strong
disincentives the double tax has placed
on broadcasters,” Americom said. The
company also predicts a fiurry of
trading activity in the last quarter of
1989 because many companies
adopted “Subchapter S" tax status last
year and cannot escape the double tax
on Jiquidations until that time.

TRANSACTIONS

Continued from Page 10

South Carolina

WATP & WKXS/MARION
PRICE: $814,974

BUYER: Marion Christian Radio,
headed by L.E. Willis Sr. He also owns
interests in WOWI|/Norfolk, VA; WIMG/
Ewing, NJ; WBOK/New Orleans, LA;
WGSP/Charlotte, NC; WKWQ/Bates-
burg, SC; WSRC/Durham, NC;
KFTH/Marion, AR; WTNC/Thomas-
ville, NC; WPCE/Portsmouth, VA;
WFTH/Richmond; WPDQ/Green Cove
Springs, FL; WSVE/Jacksonviile, FL;
WWCAI/Gary, IN; WSAY/Salem, VA;
WXO0OZ/Jacksonville, FL; WESL/East
St. Louis, IL; WTJH/East Point, GA;
and WGTM/Wilson, NC. He has also
applied for FCC permission to buy
WSFU/Union Springs, AL; WXSS/
Memphis, TN; and WAYE/Birming-
ham, AL.

SELLER: Winfas Inc., principally own-
ed by W.S. Foster Jr. and Larry
Nichols. The company also owns
WRCM/Jacksonville, NC; WKJA/Bel-
haven, NC; WAMV & WYYD/Ambherst,
VA; and WATP & WKXS/Marion, SC.
DIAL POSITION: 1430 kHz; 94.3
MHz

POWER: 1 kw; 3 kw at 512 feet
FORMAT: Gold; Country

Tennessee

WWEE/COLLIERVILLE

PRICE: $165,000

BUYER: Chancie Pylant and Jeffrey
Pylant.

SELLER: Albert Crain

DIAL POSITION: 1170 kHz

POWER: 1-kw daytimer

FORMAT: Country

Texas

KLMT/MARLIN, TX

PRICE: $245,000

BUYER: Crowder Broadcasting Co.,
owned by Ronald Crowder.

SELLER: Midwestern Broadcasting
Inc., owned by Jerry Garrison.

DIAL POSITION: 96.7 MHz

POWER: 3 kw at 300 feet

FORMAT: Country

KKBH/VICTORIA

PRICE: $630,000

BUYER: Coastal Wireless Company,
headed by Dan Cutrer. He owns
KSTE!/Corpus Christi.

SELLER: Crossroads Broadcasting
Inc., owned by John Sharp.

DIAL POSITION: 93:3 MHz

POWER: 100 kw at 700 feet
FORMAT: CHR

BROKER: Norm Fischer of Norman
Fischer & Associates.

be put to work for you.

v seaes
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Brokers work for the seller.
But who works for the buyer?

From identifying target properties to closing, we fill a
unique void in the acquisition chain . . .we work for the
buyer. We assist during the most critical phases, like
due-diligence inspections, writing business plans,
securing debt and raising capital. Nearly $200,000,000
of acquisition experience during the past five years can

STERLING
CONSULTING

RESEARCH
(301) 992-7500

We do.
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OVERVIEW

WYSP’s “Street Sheets”
Non-Stick Bumper Sticker

d

sics-formatted WYSP has

taken that common house-
hold annoyance known as static
cling and put it to work by hand-
ing out “WYSP Street Sheets,”
promotional bumper stickers
that use this mysterious scientific
phenomenon to stay in place.

In Philadelphia, AOR-Clas-

The beauty of this promotion is
that while these non-stick bump-
er stickers will cling to any
smooth, clean surface, they leave

RockEn]Roll

no residue when removed, thus
giving radio stations all the
visibility of stickers without
sacrificing the upscale listeners
who don’t want to permanently
deface their vehicles.

Weekly Planning Pay$

harting work assignments

by the week, instead of by

the day, proves to be a
much more effective means of
time management, according to
Sanborn & Associates, a Philadel-
phia-based management consult-
ing company.

While daily plans are useful for
tasks that require immediate at-
tention, planning your work
schedule by the week enables you
to pace yourself and helps elimi-
nate the frustration of trying to
accomplish a full week’s work in

Workin’
Overtime

ost workers (58%) earn-
ing more than $35,000 a
year spend more than 45
hours a week at the office, accord-
ing to a recent survey by Louis
Harris & Associates.
Furthermore, 20% of those poll-
ed claimed to work 55 or more
hours per week, while 23% of those
surveyed said they often work
weekends.

one or two days.

Along with spending at least 15
minutes every Sunday evening
setting up your weekly plan, San-
born & Associates recommends
that each night you review your
plans for the next day. That way
you’ll wake up in the morning
knowing exactly what needs to be
done, instead of having to waste
time each morning thinking
about what needs to be done first.

When Americans take busi- §
ness trips, these are the most- g
frequently cited reasons: |

Sales 33% g

Conventions 29% %

Corporate meetings 12%
Training 9%

{ Other 17%
§ Source: Travel Weekly

mmwﬁ‘»gé
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As recently as December
1985, less than one in nine
sales departments were using
personal computers, slightly
less than the all-department
average.

Department PC Penetration

58%

Accounting/Finance
Management Information
Systems/

Data Processing
Research & Development 32%

41%

Engineering 30%
Others 22%
Afl- Department Average 17%
Sales 15%
Personnel 14%
Clerical 7%

Source: International Data Corp.

Use Your
Sec’s Skills

aking the most of your

secretary’s skills can

improve your office’s
efficiency dramatically.

A recent issue of the Lake For-
est, IL-based newsletter Execu-
Time offers these three simple
steps toward increased executive
productivity:

* Avoid dictating individual let-
ters or memos by explaining
what needs to be said and letting
your secretary draft the corres-
pondence.

» Avoid time-consuming plan-
ning by giving your secretary the
authority to schedule your ap-
pointments.

» Avoid unnecessary interrup-
tions by keeping your secretary
updated on the details of all cur-
rent projects, enabling your sec-
retary to answer co-workers’
questions without disturbing you.

The Best Man For The Job Is... By 2001,
women are predicted to hold one-third of
the top jobs in major corporations and to

h

ead 10% of US companies overall.

Source: Korn/Ferry intemational

Know Your Product!

nowledge is not only pow-

er, it’s also a salesperson’s

most important asset.
Nothing will undermine your sales
presentation faster than the inabili-
ty to answer a prospective client’s
simplest questions about your ra-
dio station.

Here, courtesy of the Radio Log-
ic Journal, are the ten basic ques-
tions every salesperson should be
able to answer without a second’s
hesitation:

» How long has your station been
on the air under the current format
and call letters?

» Who owns your station and how
long have they owned it?

» Where is your station’s tower

©® September 1-4 — RTNDA In-
ternational Conference. Orange
County Convention Center. Or-
lando, FL.
® September 9-12 — Radio
'87, sponsored by the NAB. An-
aheim Convention Center. Ana-
heim, CA.
©® September 11 — 1987 MTV
Music Video Awards. Universal
Amphitheatre, Los Angeles, CA.
® September 12 — Academy
of Television Arts and Sciences
Non-Televised 39th Annual
Prime-Time Emmy Awards. Cre-
ative Arts Categories. Pasadena
Civic Auditorium. Pasadena,
CA.
g ® September 17-18 — 37th
% Annual Fall Broadcast Symposi-
um Sponsored By Institute of
é Electrical and Electronics Engi-
neers. Washington Hotel. Wash-
% ington, DC.

©® September 20 — Academy
of Television Arts and Sciences
39th Annual Emmy Awards.
Pasadena Civic Auditorium.
Pasadena, CA.

located and how tall is it?

» What air personalities occupy
which shifts, including overnights
and weekends?

» What is your station’s signal
strength?

* What special programming
does your station carry?

» With what network, if any, is
your station affiliated?

» To which wire service, if any,
does your station subscribe?

» How many units and minutes
of advertising does your station run
per hour?

» What demographic is your sta-
tion targeting through its program-
ming?

©® September 20-22 — National
Religious Broadcasters Western
Chapter Meeting. Los Angeles
Airport Marriott. Los Angeles,
CA.

©® September 30 — Internation-
al Radio & Television Society
Newsmaker Luncheon. Key-
note Speaker: FCC Chairman
Dennis Patrick. Waldorf-Astoria.
New York, NY.

® September 24-25 — National
Religious Broadcasters South-
ern Meeting. Hyatt Regency.
Memphis, TN.

® September 29 - October 1 —
Society of Broadcast Engineers
National Convention. St. Louis
Convention Center. St. Louis,
MO.

® October 12 — CMA Awards.
Grand Ole Opry House. Nash-
ville, TN.

RN

-

® March 3-5, 1988 — R&R Con-
vention. Loews’ Anatole. Dallas,
TX.

A daily, one-minute radlo feature
on nature, wildlife and our living planet.

Hosted by leading wildlife educator Jim Fowler

Break

Produced by the

NATIONAL WILDLIFE $

FEDERATION

Nation's largest conservation orgamzatnon

For More Information Call Rosemary Walker (202) 637-3754

7(Omaha

Presenled by

lltllﬂ

Peaple you con count on...
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Ready or not, here’s Lou Gramm! Rock’s hot-
test vocalist takes center stage for an exclusive, =
private concert and Westwood One is puttings -
your listeners on the ‘A’ list as the Supersta
Concert Series presents Lou Gramm the week-
end of August 15.

Known to millions as frontman for the plati-
num supergroup Foreigner, Lou Gramm has
stepped out on'his own to conquer record charts
and concert stages with his driving vocals and
distinctive songwriting. And Westwood One was
on hand when Lou recently performed a special
closed-to-the-public concert in New York City,
featuring selections from his smash solo album,
Ready Or Not. They’re all here: “Arrow,” “Time,”
“Heartache” and “Midnight Blue,” along with
Lou’s chart-topping hit ‘“Ready Or Not,” a rous-
ing rendition of The Beatles classic “You Can’t
Do That” and a whole lot more.

The Superstar Concert Series presents Lou
Gramm - 90 minutes of memorable music from
one of today’s most exciting performers.
Exclusively on the Westwood One Radio Net-
work. For more info, contact your Westwood
One Station Relations Representative now
at (213) 204-5000 or Telex 4996015 WWONE.

Brought to you by

IN/AN -
NY/\# WESTWOOD ONE RADIO NETWORKS
AAAAAR AT A AV A A AR
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Speedwagon

“IN MY DREAMS”

"“Anyone with a pair of ears can hear this is a smash! Huge

adult female phones. #2 call out record!” Gregg Swedberg, PD
WLOL/Minneapolis

“After one week of play, super female phones and call outs!”
).D. Ryan, MD
KEGL/Dallas

“Leave it to the ears of your listeners. They will let you

know it's a hit, just like ours are doing." Bob Lima, OM
WQID/Biloxi

“This is the type of record that REO hits are made of.

Requests are kicking in!" Randy Robbins, PD
KZZU/Spokane

"Very powerful love song. Made our 'Hot 10 2 weeks in a row!”
Jon Purdy, MD
OK95/Tri Cities

“Top 10 phones, mass appeal, lots of females. Reminiscent of

other #1 REO records in the past.” J.D. Chandler, MD
KGOT/Anchorage

PRO-FM add  KDWB 16-10 (HOT) WKDD 29-23
KKRZ add WLOL 189 (HOT)  KIIK 29-24
2104 add KCPX 6-3 (HOT) KRNQ 28-20  99KG 39-34

KF95 add WFLY 35-27 WGRD 30-18  KWTO 25-20
KKXL add K104 36-31 95XIL 26-19 KGOT 21-16
KFMW add WINK 32-29 KYYY 37-31 KHTZ 36-32
WMMS 33-28 WCKN 25-22 Y94 32-25 OK95 22-18

David HaIIyday

“HE’S MY GIRL”

“DREAMIN’”

“Immediate response, Top 5 requests since week ! Top 5

12" sales in all stores. A mega monster!” Al Tavera, MD
PWR [04/Los Angeles

“Summer’s hottest dance record! Active at both retait and

on the phones!" Kevin Weatherly, MD
KMEL/San Francisco

"Debuts at #2 this week in 12" sales. Top 10 requests.”
Robin Silva, MD
KSWW/San Jose

PWRY5 add 23 KEZB 16-13

2100 15-14 WAPE 15-13
KS103 16-12 (HOT)  KBFM 24-16 (HOT)
KMEL 5-4 KMGX 16-11
KATD 18-14 194 20-17

KWSS 34-30 KLUC 33-27
HOT105 20 KCAQ 18-13
PWRI106 1-1 (HOT)  Z102 21-15

KAMZ 12-10 Y97 14-10

The First Single From The Movie A0 KZZU -~ KKXL

KTUX WKPE  KGOT

“HE'S MY GIRL™ 0 S Wox wis o

Starring David Hallyday & Qs ks o

295 KWES KIYS WBWB  0K95

www americanradiohistorv com
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Heroes: When Jerry Garcla
was hospitalized in 86, he got
65,000 telegrams and calls,
compared to 20,000 for

“Talk Rdio” Film Upcoming

Eric Bogosian

to the Hollywood screen, with film-
ing scheduled to begin before
year’s end.

Described as a bitingly satirical
comedy about a crusading, social-
ly-conscious radio talk show host
(played by Bogosian) with a cor-

“Stone’”’ Picks Top LPs

rosive style and wit, the movie will
be produced by noted theatrical
and film impresario Edward
Pressman, who also produced the
stage version. Bogosian, who co-
wrote the play, will script and star
in the film as well.

S

re pogosians ity OQF Past 20 Years

acclaimed hit play “Talk
Radio” will make the tran-
sition from the off-Broadway stage

i R e

e I_:_%_

WEEKEND BOX OFFICE
JULY 31-AUGUST 2

1 The Living Daylights $11.0
(MGM/UA)*

2 The Lost Boys (WB)* $5.2

3 La Bamba (Columbia) $5.1

4 RoboCop (Orion) $4.7

5 Summer School $4.6
(Paramount)

6 Snow White & The $3.6
Seven Dwarfs (Buena Vista)

7 Superman IV (WB) $2.9

8 Full Metal Jacket (WB) $2.7

9 Dragnet (Universal) $2.2

10 Adventures In $1.8

Babysitting (Buena Vista)

* First week in release
All figures in millions
Source. Exhibitor Relations Co.

COMING ATTRACTIONS:
Next week’s openers include
"Stakeout,” in which Emilio
Estevez and Richard Dreyfuss
play young cop 'n’ old cop;
‘““Who’s That Girl,”’ in which
Madonna portrays a tuff muffin
out to get the millionaire who
framed her for murder; "Back To
The Beach,” in which Frankie
Avalon and Annette Funicello
get tubular behind a wave of
now-stalgia, and ‘‘Nadine,”’ in
which Jeff Bridges and Kim
Basinger find themselves trap-
ped in a web of intrigue, not to
mention Austin, Texas in 1953.

a0 5

HIT EM
WHERE
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list of Rolling Stone’s “Best Recordings Of The Past Twenty

T he Beatles’ “Sgt. Pepper’s Lonely Hearts Club Band” topped the

Years.” Chosen by a panel of 17 writers, editors, and critics, the re-
sults will be available on newsstands August 11.
Here's a sneak preview at the rest of the Top Ten:
2) ‘“Never Mind The Bollocks™ — the Sex Pistols
3) ‘“Exile On Main Street” — the Rolling Stones
4) “Plastic Ono Band” — John Lennon
5) “Are You Experienced?” — the Jimi Hendrix Experience
6) “The Rise And Fall Of Ziggy Stardust And The Spiders
From Mars’”’ — David Bowie & Spiders From Mars
7) ‘“Astral Weeks” — Van Morrison
8) “Born To Run” — Bruce Springsteen & E Street Band
9) “The Beatles” (the white album) — the Beatles
10) “What’s Going On?” — Marvin Gaye

TOP TEN SHOWS
JULY 27-AUGUST 2

1 The Cosby Show

2 Family Ties

3 Cheers

4 60 Minutes

5 Growing Pains

6 Murder, She Wrote

7 Designing Women

8 The Days And Nights Of

Molly Dodd

9 20/20
10 Moonlighting

® WLUP/Chicago morning man
Jonathon Brandmeier guest
hosts Fox's "Late Show” (Fri-
day, 8/7, 11pm}. He'll perform
with his band, Johnny & the
Leisure Suits, as well.

® Sammy Hagar is the musical
guest on NBC's “Late Night
With David Letterman” (Friday,
8/7).

o
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THE BOTTOM FIVE
67 The Tracey Ullman Show
68 The New Adventures Of

Beans Baxter
69 Down & Out In Beverly Hills
70 Karen’s Song
71 Mr. President

Source: Nielsen Media Research
» Twisted Sister's Dee Snider,
playing himself, helps deprogram
an audience hypnotized by a
performer working for the forces
of evii on Foxs “The New
Adventures Of Beans Baxter”
(Saturday, 8/8, 8:30pm).
®Barry Sand, producer of
“Late Night With David Letter-
man” since the show's incep-
tion five years ago, resigned
this week to take up the produc-
tion reins at Fox's “The Late
Show."”
— e ~

Ollie North.

Source: The Cultural Warehouse

CURRENT

® THE LIVING DAYLIGHTS (WB)
Singles: The Living Daylights/A-Ha (WB) g
Where Has Every Body Gone/Pretenders :
(Promo 12-inch Only)
® THE LOST BOYS (Atlantic)
Singles: Good Times/INXS & Jimmy Barnes
Lost In The Shadows/Lou Gramm
Other Featured Artists: Echo & Bunnymen, Roger Daltrey
® LA BAMBA (Slash/WB)
Single: La Bamba/Los Lobos
Other Featured Artists: Brian Setzer, Marshall Crenshaw, Bo Diddley
® SUMMER SCHOOL (Chrysalis)
Singles: 'm Supposed To Have Sex With You/Tonio K.
(Promo 12-inch Only)
Mind Over Matter/E.G. Daily
Other Featured Artists: Fabulous Thunderbirds, Tami Show
® FULL METAL JACKET (WB)
Featured Artists: Sam The Sham & Pharoahs, Nancy Sinatra
® DRAGNET (MCA)
Singles: Just The Facts/Patti Labelle
Helplessly In Love/New Edition
Other Featured Artists: Peter Aykroyd & Pat Thrali
®BEVERLY HILLS COP Il (MCA)
Singles: Shakedown/Bob Seger
Cross My Broken Heart/Jets
| Want Your Sex/George Michael
Be There/Pointer Sisters
Love/Hate/Pebbles
Better Way/James Ingram
Other Featured Artists: Charlie Sexton, Corey Hart
® REVENGE OF THE NERDS Il
Single: Back To Paradise/38 Special (A&M) .
(No Soundtrack Available)
® SPACEBALLS (Atlantic)
Single: Wanna Be Loved By You/Ladyfire (Curb/MCA)
Other Featured Artists: Berlin, Van Halen, Pointer Sisters

UPCOMING

R —

|
!

T

e

® STAKEOUT
Single: Rhythm is Gonna.../Gloria Estefan & Miami Sound... (Epic)
(No Soundtrack; Available On Artist's Album)
® WHO'S THAT GIRL (Sire/WB)
Single: Who's That Girl/Madonna
Other Featured Artists: Scritti Politti, Coati Mundi, Club Nouveau
®BACK TO THE BEACH (Columbia)
Singles. Pipeline/Stevie Ray Vaughan & Dick Dale
Surfin’ Bird/Pee-Wee Herman
Other Featured Artists: Dave Edmunds, Marti Jones, Eddie Money
® NADINE
Featured Artists: Sweethearts Of The Rodeo
(No Soundtrack; Available On Artist's Album)
® THE DISORDERLIES
Singles: Wipeout/Fat Boys with Beach Boys (Tin Pan Apple/PG)
| Heard A Rumor/Bananarama (London/PG)
® CAN'T BUY ME LOVE
Singles: Living In A Box/Living In A Box (Ctyysalis)
One Lover At A Time/Atlantic Starr (WB)
(No Soundtrack; Available On Artists’ Albums)
§ ® DIRTY DANCING (RCA)
) Single: {I've Had) The Time.../Bill Medley & Jennifer Warnes

& Other Featured Artists: Blow Monkeys, Tom Johnston, Zappacosta
& . %

e

.
.

Score with

~ |“DIRECT HITS”
’" /| coming soon

L |from
MJI BROAD-

CASTING
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Take-Out Break-Out: Households with
incomes in the $20-$30,000 range are more
likely to buy take-out food once a week

Fastest-Growing US Metros

etween 1980 and 1986, Phoe-

nix was the fastest-growing

major metropolitan area in
America. According to the latest
population estimates from the US
Census Bureau, Phoenix led all
areas with a population of one mil-
lion or more by growing at a rate of
25.9%.

Among major metros, only the
Dallas-Ft. Worth area grew at a
similar (24.7%) rate, rising from
the nation’s ninth-largest market to
its eighth-largest in the process.
Houston, which had held down the
eighth spot, slipped a notch, despite
an estimated population increase
of 17.2%.

Other major metros posting sig-
nificant estimated population in-
creases were Atlanta (19.8%), San
Antonio (19.1%), Tampa-St. Pe-
tersburg (18.8%), San Diego
(18.2% ), and Sacramento (17.4%).

As for the nation’s top two met-
ros, New York held on to its num-
ber one spot despite a growth rate
of only 2.4% , while number two Los
Angeles felt its population increase
an estimated 13.7%. The average
increase for the 281 metropolitan
areas surveyed was 6.4%.

Auto Accessories:

Zooming Sales Market
31% Of Cars Sport AM/FM/Cassette Decks

early 90% of American

households own at least

one car, yet sales of auto-
motive products fall short of the
market’s potential, according to a
1987 survey of 20,000 consumers
conducted by Mediamark Re-
search.

Only 36% of those surveyed have
an air conditioner in their cars. An
even smaller number (31%) have
an AM/FM radio that comes with a

5 v: A i ) ! _‘__\_. 06 '*":i_“_:
PEHBRONMNIC m@ ¢

Born To:

WYDD/Pittsburgh OM Mike
McQueen (Konecko), wife
Karen, daughter Kelly Rosan-
na, born July 18.

JEM Records Distribution
NSM Phil Blume, wife Lisa,
daughter Abbey, born July 11.

Marriages:

WKLCICharleston MD/air
personality Duane Doherty to
Valerie Gears, July 25.

KROl/Reno Production Di-
rector/air personality Tony Mir-
anda to Jo Gutierrez, July 11.

17,967,800
13,074,800

New York

Los Angeles
Chicago

San Francisco
Philadelphia
Detroit

Boston

Dallas
Houston
Washington

5,877,800
4,600,700

3,655,300

3,634,300
3,563,000
According to the latest (1986) estimates prepared by
the Census Bureau, these are the nation’s ten most-
populous metropolitan areas.

Major Losers &
Minor Winners

The biggest single loser among
major metropolitan areas was Buf-
falo, which posted an estimated
population decrease of 4.9%, fol-
lowed by Pittsburgh (4.4%), De-
troit (-3.2%), Cleveland (-2.4%),
and Milwaukee (-1.2%).

With the sole exception of An-
chorage, AK, ten of the 11 fastest-
growing “minor metros” were
found in either Florida or Texas,
paced by Naples, FL, which lead
the nation by swelling 41.2% to an
estimated 1986 population of 121,400
souls.

Meanwhile, Ocala, FL grew an
estimated 39.6% . Fort Myers-Cape
Coral, FL. and Fort Pierce, FL
each increased an estimated 36%,
followed by Austin, TX (35.4%),
Anchorage and Midland, TX
(34.7%), Melbourne-Titusville, FL
(32.3%), Fort Walton, FL (29.6%),
and Bryan-College Station, TX and
McAllen-Edinburg-Mission, TX
(29.1%). And the sun-belt, subur-
ban migration continues.

cassette player. Even fewer cars
have such specialized accessories
as four-wheel drive and burglar

alarms (5% and 4%, respectively). REGULAR DECAF

In ad@it;'on. recent Census Bur- & ESPRESSO
lion American hosseholas om  COff@E-
nearly two cars per novschoid. e Fl@vored
largest group of new o yers. CHEWING
However, this age group is pro- Gu m

jected to shrink 18% by 1995.
Therefore, auto accessories pre-
sent one of the few opportunities
for growth in the auto industry.

-
OFFEE JAZZ

o the 2/% centsf

Qustant cofffe =
WING cuUM WITH ‘“FFE
CHE

Fax On
The Road

raveling executives who

need to send or receive doc-

uments quickly can access
a facsimile machine at the more
than 400 hotels in the US currently
served by the Miami-based Hotel-
copy firm.

The system allows documents to Available in either regular, de-
be sent from an employee’s office caffeinated, or espresso flav-
fax to the hotel’s machine or vice- ors, “Coffee Jazz" comes in
versa, provided the proper tele- eight-piece packs, with each
phone code has been entered. Total piece containing as much caf-
transmission time: 30 seconds per feine as a quarter-cup of coffee.
page. Hotel guests are charged $9
for ten pages; non-guests are
charged $12.

21st century,” reads

the slogan on each
pack of “Coffee Jazz,” the
coftee-flavored chewing gum
recently developed by Miami-
based Gregory Paul Inc.

“ Instant coffee for the

than those with incomes over $30,000.

Source: Nation's Restaurant News

\  Clipping For Billions
|

|
or every American, there
are approximately 1000
coupons waiting to be clip-

According to a recent survey
conducted by the Chicago-based
Advertising Checking Bureau,
package goods manufacturers
placed more than 208 billion cou-
pons — 90% of themn in newspapers
— in 1986. This represents an 18.5%
increase over 1985.

Electronic
Rubber Stamp

eginning next January,

the fine art of paper shuf-

fling will take yet another
step into the computer age, when
the Casio Computer Company
makes its recently-developed
‘‘electronic rubber stamp’’ avail-
able to the bureaucrats of this
world.

Produced by the Japanese-bas-
ed firm’s US unit, the ‘“Handy
Writer” comes attached to a reg-
ular calculator that’s been equip-
ped with additional keys to write
the information to be stamped.
Through the use of heat-transfer
technology, these messages can
be stamped onto paper from an
inked tape at the bottom of the
hand-held device.

Priced at $229, the ‘“‘Handy
Writer” can print messages up to
1800 characters long; a $35 ac-
cessory allows you to double this
number.

Health and beauty aids receive
the largest amount of coupon sup-
port (19% of the total), trailed by
prepared foods, household prod-
ucts, and frozen/refrigerated prod-
ucts (9% of the total), beverages,
cereals, and pet foods (7% of the
total), and candy, snacks, and
chips (5% of the total).

US coupon redemptions totaled
$4.2 billion in 1986, even though only
5% of all coupons are ever redeem-
ed.

America’s
Favorite
Fruits

Bananas

Oranges

Peaches
Source: Fresh Trends

SOMETHING FUNNY’S
GOING ON ...

©Z100 Q105 Y100 oB94 e KRBE
e WMJI o KHTR o KDWB o WFOX e WFLY
" e DC101 o WCMF o KIMN o KSMG e WNNK

To Name A Few!

GETINON THEFUN. ..
With

tUN FACTORY

FULLY PRODUCED ORIGINAL COMEDY SERVICE
Spoof Commercials, Song Parodies,
Celebrity Phone-Ins, Super Surprises

l (800)782-0700

Call ProMedia For A Demo.
In NY (212)585-9400




MONSTER SHOWS GREAT LEGS!

Film House’s Direct TV® promotion is well established as a monster. In more than 50 markets during its
first year, Direct TV® proved itself the most powerful tactical campaign ever created to promote radio stations on
television. Yet the question remained, was Direct TV® a one-shot wonder, one of those impossible-to-top
promotions? Or did it have “legs’>—the repeatability that separates great campaigns from good ones?

This spring the answer came. In all seven markets where The Monster made return appearances, the results
were phenomenal. In fact, five of the seven stations had even better success with their second Direct TV®
campaign than their first!

Denver CHR KRXY (Y-108) scored a major victory, going from a winter 5.7 to a best-ever 7.6 and driving
KPKE right out of the format.

Nashville AOR WKDF is now an even stronger #1 station in the market, up from winter’s 14.4 to a
15.6—the highest 12+ share ever recorded in Music City.

New York’s WHTZ (Z-100) ran its third Direct TV® campaign this spring, increasing from winter’s 5.1 to
5.8, and reclaiming solid #1 status in America’s #1 market with a full share point margin on the #2 music station.

Vancouver’s CKLG-AM (LG73) shattered the market’s all time QH record and posted their best book ever,

going from 8.9 to 11.5 (7+ Share, BBM).
Greeneville country giant WESC soared from winter’s 14.6 to a 16.1. The station is now #l in the market

12+, 18+ and 25-54.

Cleveland’s WMMS increased from 12.1 to 12.9, with morning drive up from 16.3 to 18.2.

Mobile CHR WABB had their best book ever last fall when they ran their first Direct TV® campaign, going
from 14.3 to 17.2. This spring they topped that mark, posting a 17.4 with their second Direct TV® campaign.

For more details on how to put the staying

power of Direct TV® to work for your station this 7-/25 [%M

fall, call Film House today. When it comes to .

television campaigns with great legs, Film House is FI

Swg h ; mm FILM HOUSE, INC. BROADCAST MARKETING SERVICES

230 CUMBERLAND BEND NASHVILLE, TN 37228 (615) 255-4000

Source: Except where specified, all figures Winter '86 and Spring '87 ARB, 12+ share, 6 a-12m Mon-Sun. Copyright©1987 Film House, Inc.
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Dollars & Scents: “Sniff-Teasers,” plastic
discs that attract shoppers by emitting
such aromas as bacon, perfume, and

chocolate, are now being tested inthe U.S.

Giant Inflatable
Football Available

ick off your radio
station’s fall football cov-
erage with this giant in-

flatable promotion item available
from the Sioux Falls, SD-based
Aerostar International firm.
Measuring eight feet in diameter
and 18 feet in length, the big pig-
skin can either be filled with heli-
um, for tethered flight, or air for
ground use.

While the standard-issue foot-

T he ranks of background and
foreground music custom-
ers who receive their music
programming directly via satellite
are expected to swell to more than
30,000 customers by 1991, accord-
ing to a recent study conducted by
Binghampton, NY-based Waters
Information Services. Last year,
the number of customers receiving

ball comes in brown with white
laces, the company will not only
produce a customized version to
match your team’s colors but al-
so paint or silkscreen your sta-
tion’s call letters, etc. on the side
of the inflatable. To add changea-
ble messages, an eight-foot by
nine-foot velcro-attached banner
is available as well. For further
information, contact Aerostar In-
ternational at (605) 388-2376.

Sky’s The Limit For
Satellite Music Programs

direct broadcast satellite audio
was fewer than 3000.

For further information on this
128-page study, which includes pro-
files of the field’s leading firms,
data on market segment sizes, a
review of satellite audio technology
and more than 50 charts, graphs
and tables; contact Waters Infor-
mation Services at (607) 772-8086.

/&2 Convention

=

Watch RER for registration
& reservation information

-

CD Jukebox
Debuts

he first jukebox capable of

playing compact discs is

now available from the Addi-
son, IL.-based Seeburg Corpora-
tion, which developed the unit's
trademarked ‘LaserMusic” sys-
tem in association with Sony.

= =

The unit — which holds 60 CDs,
or between 600 and 1000 songs
— allows the user to select and
play any song from any disc, all
through a pair of 200 watts per
channel peak power speakers.
Users can play an entire album by
a single artist as well.

Thrills like this ain't exactly
cheap. The company’s suggested
play-rates are three tunes for $1
and 18 songs for $5; total disc
play optional.

Although developed for the
commercial market, this CD juke-
box could definitely be considered
as a luxury item for the yupscale
home, especially when it lists retait
for $4695.

Ali of which makes the high-
tech, music-oriented unit that
much more of a valuable radio pro-
motional item.

For more information on all the
bells and whistles, including re-
mote applications, contact See-
burg at (312) 543-1270.

[

Source. Ledan Incorporated/NYC

Erasable CDs
On Horizon

May Be Re-Recorded Up To 1000 Times

ompact discs that can be

erased and re-recorded up

to 1000 times may be availa-
ble at your local retailer by the end
of 1989, thanks to new compounds
developed by the Netherlands-
based N.V. Philips firm.

All laser-read discs, including in-
teractive videodiscs and those used
for computer storage purposes,
will benefit from this recent break-
through. The real action, however,
should be in the consumer elec-
tronics arena, as consumers will be
able to afford to make high-quality
home video recordings of audio
and video material on a single
machine using discs instead of
tapes.

Although the Japan-based Naka-
michi firm has been offering re-
cordable CDs for a while now and
the Denver-based CompuSonics
company has been marketing re-
cordable floppy discs as an alter-
native to CDs, both systems have
been cost-prohibitive to all but the
most affluent consumers.

According to Philips, its erasable
CDs will not only be reasonably
priced but will match the recording
standards of present digital audio
tapes. Philips has understandably
been guarded about the details of
the system’s workings, but sources
indicate that a single laser beam
will read. erase, and rewrite all the
recorded material.

Build A Better
Microphone Mount . ..

microphone mount design-

ed for news gathering is

now available from Allied
Broadcast Equipment. Made of
durable, space-age plastic, the
“ABE Microphone Clip”’ has
spring-loaded jaws which clamp
around a standard microphone
boom arm so it won’t interfere with
any other mikes attached to it.

In addition to the spring mount, a
wing nut is provided in order to
deter theft. Once mounted, the
mikes can swivel 180 degrees ona

One Glance Broadcast Alert

Monitor Arrives

convenient, all-in-one unit
A that displays a control

room’s warning signals has
been introduced by the Indianapo-
lis-based Engberg Electronics
company.

If you're the type of broadcaster
who fears missing a ‘‘five-bell”
bulletin from the wire machine, the
“BA-6" can not only monitor that,
but also keep constant tabs on EBS

transmitter failures,

receivers,
doorbells, burglar alarms, cue
tones, and traffic or weather alerts.
A supplied phone interface will al-
low the device to display ringing
voltage as well.

The “BA-$6” will drive slave
units, and is either automatically
or manually resettable. For more
information, contact the Engberg
firm at (317) 962-8596.

o\
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pivot. Price: $14.95. Allied outlets
are located in Richmond, Chicago.
Los Angeles, Seattle, Dallas, New
York, and Atlanta.

Surround-Sound
Radio Drama

Upcoming

13-week radio drama series

featuring digital, three-di-

mensional sound will debut
on NPR next month.

“Dreams Of Rio,” an adventure
fantasy produced by ZBS Produc-
tions, will sport voodoo drumming,
lush jungle noises, tropical rainfall,
a European professor, and an al-
luring female anthropologist, all in
movie theatre-type surround-
sound, much of which was record-
ed on location in South America.

Written and directed by Tom Lo-
pez, the show chronicles the
travels of hero Jack Flanders as he
travels through the mysterious
Brazilian rain forest. searching for
the fabled Lost City. For more in-
formation, contact Kathy Gronau
at (518) 695-6406.



Radio

®ROBERT BALLANTINE has been
upped to VP/GM at Faircom Charleston
Inc.’s WTMA & WSSX/Charleston. He
was previously VP/GM at Falrcom’s
WSBH/Southampton-Long Island,
where he is replaced by JAMES MC-
CAFFREY. McCaffrey had been NBC
Radio Network’s Director/Sales, South-
west for seven years.

® JOHN LOHMANN has been named
President/GM at WKHT & WLVH/Hart-
ford, CT and WNAQ/Waterbury, CT,
while MARTIE FFRENCH becomes
GSM at WLVH. Lohmann was previ-
ously GSM at KSSA/Dallas-Ft. Worth.

® SAM COCHRAN has joined WAVH/
Mobile as PD/morning talent from mor-
ning drive at WDLT/Mobile.

® SCOTT ROBBINS, formerly PD at
WKSE/Buffalo, has been named PD at
WLEV/Allentown, PA. He replaces the
exiting CHUCK TAYLOR.

® EDDIE RODRIGUEZ has joined Fam-
ily Group Broadcasting as Asst. Con-
troller. He was formerly with the Jim
Walter Corp.

Records

® JERRY PARK has been named
VP/GM for the Nashville-based Benson
Company. He replaces exiting BILL
TRAYLOR, who held the post the last
two years.

Michigan-based parent Zondervan, a
religious publishing firm, has made oth-
er changes in a restructuring move.
VP/Field Sales MIKE GAY is GM/Sales
Division; former Director/Publishing

JOHN BARKER is now GM/Publishing
and Copyrights; Director/Marketing
VINCE WILCOX is upped to VP/Mar-

Last year Virgin reactivated its
US operations, naming Jeff Ayeroff
and Jordan Harris Co-Managing
Directors. This week they're activ-
ating songs by T'Pau, Danny Wil-
son, the Other Ones, and Boy
George.

wks)

NEWSBREAKERS

1 YEAR AGO TODAY

@ KFRC/San Francisco goes ‘‘Classic MOR’’ after 20 years of CHR

® Frank Cody named KMET/Los Angeles PD

® Paul Lovelace named Capltol’s VP/Natlonal Country Promotion

® #1 CHR: “Papa Don't Preach” — Madonna (Sire/WB)

® #1 AC: “Words Get In The Way” — Miami Sound Machine (Epic) (2 wks)
® #1 UC: “Give Me The Reason” — Luther Vandross {Epic)

@ #1 Country: “Desperado Love" — Conway Twitty (WB) (2 wks)

® #1 AOR Track: “Throwing it All Away” — Genesis {Atlantic)

® #1 LP: “Back In The High Life" — Steve Winwood (Isiand)

® #1 Jazz: "Light Struck” — Dave Valentin (GRP)

B YEARS AGO TODAY

@ John Shomby OM/PD, KAAM & KAFM/Dallas

® Tom Bender named WFAA/Dallas OM

® #1 CHR: “Eye Of The Tiger” — Survivor (Scotti Bros./CBS) (5 wks)
® #1 AC: “Wasted On The Way” — Crosby, Stills & Nash (Atlantic)
®#1 UC: “Jump To it” — Aretha Franklin (Arista)

® #1 Country: “Nobody” — Sylvia (RCA)

®#1 LP: “Mirage” — Fleetwood Mac (WB) (3 wks)

10 YEARS AGO TODAY

® #1 CHR: "I Just Want To Be Your Everything” — Andy Gibb (RSO) (2

® #1 AC: “Handy Man" — James Taylor (Coiumbia)
@ #1 Country: “Way Down/Pledging My Love” — Elvis Presley (RCA)
® #1 LP: "“Crosby, Stills & Nash” — Crosby, Stills & Nash (Atlantic) (5 wks)

keting; and DAN CLEARY has been
promoted from Director/A&R to VP/

A&R.

Michele Block Scott Borchetta

@ MICHELE BLOCK has been appoint-
ed Manager/National Album Promotion
at Arista. She was formerly Manager/
National College Marketing at CBS
Records.

®SCOTT BORCHETTA has been
named National Director/Album Rock
Promotion for the MTM Music Group.
He was previously Asst. to MTM Na-
tional Director/Promotion BRUCE

SHINDLER.
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Neal Joseph Nancy Farbman

®NEAL JOSEPH has been named
Word, inc.'s VP/A&R and GM, East
Coast Operations. He came to Word,
Inc. seven years ago as A&R Director,
and was later given responsibility for
the DaySpring, Word, WordSong, Ca-
naan, and Rejoice labels.

Edited by Jim Dawson

®RANDY KAYE and MICHELLE
ZICHELLA have joined Slash Records
as Naticnal Director/Marketing and Na-
tional Director/Promotions, respective-
ly. Kaye was formerly at Big Time Rec-
ords and co-founder of Texas Records.
Zichella comes from Century City Art-
ists.

® MASON MUNOZ has been upped to
Director/Marketing and Sales, West
Coast at CBS Records International.
He joined CBS in 1975, moved to CBS
International last year, and was most
recently Director/Marketing and Sales,
Columbia.

® NANCY FARBMAN has been ap-
pointed Director/International Artist Re-
lations & Publicity at BMG Music Inter-
national. She was previously East
Coast Manager/Media and Artist Rela-
tions at Capitol Records for four years.

® PAULA AMATO has been appointed
publicist at Atlantic Records. She join-
ed the label last year as Asst. to the
VP/Single Sales & Production.

Paula Amato Dan Acree

Industry

® DAN ACREE has been named VP/
Marketing at the Wally Clark Co. He
was previously Director/Marketing at
KIIS-AM & FM/Los Angeles.

O PETER CORNISH has been named
Managing Director/UK and European
Operations at Lorimar Music Group. He
previously held the same post with ATV
Music.

® PEG MAZZARELLA has been nam-
ed VP &t Katz Communications, and
will continue as Director/Katz Manage-
ment Accounting Systems. DAVID
ADAMS has joined Katz's Banner Ra-
dio as VP/Manager from Select Radio,
where he was VP/Manager. At Katz's
Christal Radio, KURT WITT has joined
as Manager/Satellite Network and Syn-
dicated Sales, Chicago from Concert
Music Broadcasting, where he was an
AE.

PROS ON THE
LOOSE

James J. Banzer — News Director
KMGL/Oklahoma City (405)
840-2710

Scott Bodell — Production/Air Talent
K101/San Francisco (415) 340-9843

David Gariano — PD WHTQ/Orlando
(305) 774-9768

David Lawrence — Exec. Producer
American Comedy Network (614)
231-8410

Sean McMahon — Air Talent KYUU/
San Francisco (415) 921-8396

Ken Moore — PD/Talk Host WIBX/
Utica, NY (315) 793-0487

Gary Ross — PM drive KSD-FM/St.
Louis (314) 625-4995

Scott Seagraves — PD KSMB/Lafay-
efte, LA (318) 989-8918
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PLAN

R&R delivers your message with
effective reach and frequency —
before, during and after Radio’s most
important event of 1987.

TIP AD PACKAGE
INCLUDES:

s/ Ratings Report & Directory

v/ 3 Radio '87 Newspaper Issues

¢ Pre-Convention, Sept. 4
e Convention, Sept. 11
¢ Convention Follow-Up, Sept. 18

BONUS DISTRIBUTION

Extra copies direct to:
/ Radio 87 hotel rooms
v Radio 87 exhibit hall
v Agency media planners/buyers

SPECIAL SAVINGS

Special TIP savings of up to 20%
through August 14. Call your R&R
advertising representative today for
more information.

RADIO & RECORDS

New York
(212) 605-0355

Los Angeles
(213) 553-4330

Nashville
(615) 292-8982

Washington
(202) 662-7487
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THE EXCITEMENT CONTINUES AT:

WKSE add ~ WGGZ19-15  KZz93 21-11 (h)
Q100 add 28 WSKZ 23-16  KAY107 35-27
K104 re-add  WNOK 23-16  KXYQ 3-1 (h)
WNYZ add ~ WINK 2016 WJAD 18-11
WKFX add ~ WOKI 7-4 () Q104 16-12
KYNO add  WHHY 10-7 (h) WZYP 13-7 (h)
KRBE 1612 Y107 3-2(h)  KCMQ 3427
795 27-19 KTUX 23-18 KYYA 63
Q1023126  KLQ127(h)  KBOZ 3326
99DTX 20-13  WGRD 10-6 (h)  KHTZ 25-20
WFLY 129 WZPL1510 (h) OK95 6-3 (h)

Paging Judge Wapner

True to its word, CBS filed suit against

MALRITE last Thursday (7/30) over Z100’s
early airplay of the MICHAEL JACKSON

~ single. The civil suit in New Jersey’s Hudson

County Superior Court seeks compensatory
and punitive damages, and demands Malrite
and Z100 execs identify who leaked the
record. CBS’s motion for immediate discovery,
instead of the usual 30-day period to avoid
another round of leaks with the Jackson LP,
was denied.

Following the departure of 10-year
company vet WALTER WINNICK last week,
E/P/IA West Coast VP/Marketing LARRY
DOUGLAS will be handling the VP/Promotion
duties until a permanent replacement is found.

The label also has a few prime local
positions to fill, with L. Arep LORI ANDERSON
moving to A&M/Seattle, JEFFREY SHANE
seguing to CAPITOL/Miami, and BILL
JOHNSON;/Chicago leaving the biz.

Other record rumbles include former E/A
National Director/Special Markets DOUG
DANIEL joining ARISTA as Director /National
R&B Promotion. Also new to the “A” Team:
Manager/National Album Promotion MICHELE
BLOCK from CBS. More next week.

Word is a number of West Coast
programmers have received subpoenas from
the L.A. Grand Jury investigating links to
payola. Most are set for questioning August
20.

Protest Over Contest

WCCO/MINNEAPOLIS is complaining that
rival WLOL “bought the book™ after the latest
ARB ratings showed WLOL second to WCCO
in the Twin Cities spring survey. WLOL moved
from 8.2 last winter to a 10 share, while
WCCO dipped from 17.6 to 16.3.

Both WCCO and KQRS-AM & FM contend
that WLOL’s “Incredible Prize Catalog
Sweepstakes” offered $1 million in prizes
without actually giving away that amount.

WLOL GM TAC HAMMER denies any
impropriety on his station’s part, claiming that
listeners were offered a choice of gifts rather
than the million dollars in prizes. He also noted
WLOL had run the contest twice before
unchallenged.

WNBC/NEW YORK VP/GM JOHN HAYES
JR. switches coasts to take on similar duties at
K101/SAN FRANCISCO.

IS THIS ONE OF THE ““TEN SEXIEST MEN IN
AMERICA?’’ — Apparently the editors of Playgirl
think so, as WXRK/New York's Howard Stern join-
ed such showbiz luminaries as U2’s Bono, and
videostar Max Headroom in the magazine’s annual
listing of All-FAmerican hunks found in the
September issue. Stem, cited because “he tumns
us on,” is captured here in the middle of his show
prep.

Will another West Coast-based label beat
MOTOWN to the punch with a three-inch CD
single? STEVIE WONDER wants to be the
first, but this major indie label hopes to put the
“squeeze” on.

STREET TALK hears that recently-
departed Motown President JAY LASKER may
be moving to MCA’s Music Division soon.

TONY ““WILD CHILD’* HAMILTON is now
doing late-nights at KKBQ/HOUSTON after a
stint with Z100, while KKBQ night rocker
HOLLYWOOD HENDERSON dayparts to
WPLJINY.

After almost five years, WHDH/BOSTON
PD JIM MURPHY resigned to become VP/GM
for CURT GOWDY’'s WCCM & WCGY/
LAWRENCE, MA, a Full-Service/Classic Rock
combo.

Continued on Page 24
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... It§ the hottest topic this summer—and the perfect programiming

segue to George Michaels “I Want Your Sex” (play “em together—

watch your phones light up).

UH UH, NO NO

... the girl who got two
standing ovations on Jobnny
Carson’s “Tonight Show!”

Carrie is available to talk to you and your listeners
about ber song and the burning issue of casual sex.
Just call your Motown representative and get the
details!

21987 Motown Record Corporation. Printed in U.S.A

WWW.americanradichistorv.com

The debut album from
one of Americas greatest
singing talents

AL

223M1 MOTOWN"
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STREET TALK

Continued from Page 22

When TK COMMUNICATIONS took over
WHTQ/ORLANDO, VP/GM JIM JORDAN and
PD DAVID GARIANO made quick exits.
CHARLIE KENDALL, OM at sister
WSHE/MIAMI, is handling operations while
WHTQ MD “‘SLATS’’ GANNON handles
programming in the interim. In keeping with
TK’s no-consultants policy, GEORGE HARRIS
is out.

An outstanding opportunity awaits a detail-
oriented programmer at KVIL/DALLAS.
Interested parties should get tapes and
resumes to RON CHAPMAN immediately.

A decision to discontinue simulcasting
KOY-AM & FM/PHOENIX morning man BILL
HEYWOOD, leaving him only on the AM,
forced the 13-year veteran to exercise his
contractual right to a one-year sabbatical from
the market as of last Friday (7/31). MIKE
FARRELL is now on the AM while Heywood's
sidekick TIM HATTRICK does the FM.

Is RUSS REGAN getting a custom label
deal at MOTOWN?

Will veteran personality ROBERT W.
MORGAN soon be rejoining Gene Autry’s
KMPC/LOS ANGELES for morning drive,
displacing JIM LANGE, who'll then move to
afternoons?

Nashville Comin’s & Goin’s

Homesick for Nashville, KZLA/LOS
ANGELES morning man GERRY HOUSE has
asked to be released from his three-year
contract with the MALRITE station a year-and-
a-half early.

Doesn't this tie in all too neatly with
WSIX's current campaign asking listeners what
they want to hear, which generated 20,000 calls
last week?

President/GM DAVID MANNING will
announce WSIX's anticipated format direction
next Tuesday night (8/11). Wil he also
announce he's giving Nashville the personality
it said it wanted — and who used to be
number one 12+ on WSIX — Gerry House?

MTM RECORDS promotion exec DEDE
WHITESIDE has relocated from Nashville to
L.A. to join MCA RADIO as an affiliate rep.

~ AIR PRIORITIES: WEEK 24

MADONNA will donate 500,000 francs —
that's $82,000 American — from the
proceeds of her upcoming Paris concert to the
French Association of Artists Against AIDS.

KMPS/SEATTLE PD JAY ALBRIGHT has
turned in his resignation, effective mid-
September or whenever EZ
COMMUNICATIONS finds a replacement.
Look for Albright to hang out his consultancy
shingle at that time. KRAK/ISACRAMENTO &
EZ Regional PD DON LANGFORD is heading
the search for the Seattle PD spot.

Expect big news soon from GOLD
MOUNTAIN Exec. VP BURT STEIN and
songwriter/producer DAVID MALLOY.

Look for WXKS-FM/BOSTON MD SUSAN
O’CONNELL to exit sometime in August to
accept a record promotion position.

“‘But I’ve Talked To His Sister”’

KHIS/L.A. morning star RICK DEES is
boycotting Michael Jackson's “I Just Can't
Stop Loving You.” It seems every time Dees
gets ready to play Jackson's latest, the needle
miraculously skips across the turntable.

“I've played thousands of Jackson's
records, and still haven’t been able to score
an interview with him,” Dees explained. “|
asked his manager FRANK DILEO if Michael
would come in for an interview and he said
Michael doesn’t do that.

“They told me Michael wouldn't even talk
to DAN RATHER,’’ Dees added. “But when’s
the last time Rather played one of Michael's
songs on ‘60 Minutes?™”

WJR/DETROIT's “Night Flight” with JAY
ROBERTS has been grounded, to be replaced
by a BOB HYNES-hosted talk show starting
Monday (8/10).

ROD CARSON, who hosted WMMR/
PHILADELPHIA's Saturday morning ‘‘Rock
And Roll Roots” program for the last eight
years, has exited for a similar Golden
opportunity at AC WSNL.

A&M RECORDS Sr. VP CHARLIE
MINOR’s name appeared on a recent Los
Angeles Times list of “top 10 must-invites for
any club,” the explanation being that Charlie
always brings at least 20 people with him.

Listen to the selections listed below. Decide if each had the potential to attain Top 40, Top 25, or Top 10 in the
R&R National Airplay Chart. Then call in your response to AIR at 301-964-5544 by é pm Wed., Aug. 12, 1987.

Artist Title Label

POISON | WON'T FORGET YOU CAPITOL

ROGER WATERS SUNSET STRIP COLUMBIA

CHERYL LYNN IF YOU WERE MINE MANHATTAN

EXPOSE LET ME BE THE ONE ARISTA

SWING OUT SISTER BREAKOUT POLYDOR/POLYGRAM

AIR (Active Industry Research) is a nationwide network of program and music directors
who assess CHR music for artist managers, producers and record companies.

RY RESEARCH

— —

ACTIVE INDUST

N i

P.O. BOX 1136 Columbia, Maryland 21044 {

www americanradiohistorv com

301) 964-5544



...when Smokey sings
“one heartheat™ Irs
oty 1 B MOTOWN

Who needs advertising
when you have a |
group like ABC telling
the world about our |
own Rock & Roll ‘
Hall of Famer?

THE FOLLOW-UP TO
HIS TOP 10 POP HIT-
“Just To See Her”

from the album,

SRS e

When Smokey sings,
request lines (and
cash registers) ring!




 WXKSadd  KROY28  WHHY add
- WMJQ 32-25 KWOD KITY 21-17
‘ BER KKBQ KS103 29-26 KMGX 37
" KRBE30 KMEL 18-15 194 deb 58
a4 .“,';lﬂ_lfﬂ;aqg;:;}:?lg Y100 26 WFLY 39-34 KLUC 39-32
Rt 4 i .u-f"%é‘g . WHYT deb 25 WTIC 24-18 KCAQ 30
SZ4 FM102 25-22 KAMZ 7-6 Q101 add
| KKRDadd  KTRS 37-34

HooLers

WCAU 33-21 K104 34-26 OK100 26-19
_E . WKRZ 19-16  95XIL 30-26
zggLFM WROQ 34-30  WFXX 14-7
WKDD 32-25  WBWB 40-34
KRBE KZIO 25 17 (hot) KGOT 24-21
WMMS 26-19 WRQN 3023  KTRS 27-24
KWOD KZZU 28-23 KOZE 21-17

KCPX S 830 AOR TRACKS: ©

GOCK RoOin

From the Columbia Lp: .
“After Here Through Midland’ srceorss

R S |

WMMS WFLY WJAD AN A

KCPX WKDD KNAN N
KATD  KIKX KOZE
KITS 95XIL KZFN
B91

Produced by Don Gehman

From the Airwaves To The Streets...Columbia Delivers The Hits!
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ADAM WHITE

PSEUDO ECHO TOOTHPASTE TIE-IN

A Band’s Brush With Success

olgate-Palmolive recently

put its money where mil-

lions of mouths are, and
Pseudo Echo was among the bene-
ficiaries.

RCA VP/Marketing Mike Oman-
sky worked with consumer promo-
tion agency R.G. Meadows to cre-
ate the ‘‘Love An Adventure Down
Under” sweepstakes, tying in with
Colgate’s Ultra Brite toothpaste
brand. For the grand prize winner:
a trip to Australia to see Pseudo
Echo in concert.

For the record label, the cam-
paign delivered exposure for the
group in 42 million US households
on Sunday, July 12 via half-page,
free-standing newspaper inserts —
just as “Funkytown™ was peaking
in the top ten.

For Colgate, the campaign deliv-
ered an image association with a
young band “a little bit on the edge,
but stil mass-appeal,” as Oman-
sky puts it. The toothpaste manu-
facturer wanted to skew young
with Ultra Brite — “teens and just
post-teens,” he says — and Pseudo
Echo was “the perfect match.”

The idea dates back to February,
just after the “Love An Adven-
ture” album was released. Oman-
sky was approached by Meadows
about a music-oriented promotion
for Colgate. Since the exec carne to
RCA from marketing posts at Gen-
eral Foods and Nabisco, he
understood the client’s goals and
tailored a plan accordingly. “I told

them nothing is certain in the
music business and most new acts

fail, but that we believed Pseudo -

Echo would happen.

“We estimated the group would
be moving to the forefront by the
late spring/early summer,” he
continues, “‘and sensed the timing
would be right for the second sin-
gle.”

It was partly luck that “Funky-
town” was peaking as the promo-
tion broke, Omansky acknow-
ledges, “but the setup was there.
We were able to envision what
could happen and what would

make the most sense timing-wise
for all, so that the marriage would
be consummated.”

As well as the newspaper insert,
the contest was promoted in thou-
sands of supermarkets and drug
stores via a header card on Ultra
Brite displays. Omansky figures
that Colgate’s overall expenditure,
discount coupon and all, was in the
region of $500,000.

The label’s outlay was more
modest: “A couple of hundred cas-
settes and posters,” says Oman-
sky, plus arranging a tradeout
with Continental Airlines for the
airline tickets.

LEPPARD VS. MICHAEL: MYSTERIOUS COINCIDENCES

‘Hysteria’ In The Making

he last time PolyGram re-

leased a Def Leppard al-

bum, only one artist was big
enough to keep it from the top sales
slot. Now the band is back for the
first time in four-and-a-half years
— and so is the performer who held
them at bay in 1983: Michael
Jackson.

There’s more: the Chief Opera-
ting Officer of CBS/Records Group
when “Thriller” came out was
Dick Asher. Chief Executive of
PolyGram as it ships the new Lep-
pard album, ‘“Hysteria,” is
guess who?

Coincidences aside, this is a ma-
jor priority for Asher’s tearn, and
has been since they received an ad-
vance tape (of six cuts) a couple
months ago. When listening parties
were held in 12 markets in July, se-
curity was tight.

Sr. VP/Marketing Harry Anger
says, “We even got the tapes back
from our branch managers so no
one would be tempted to leak it.”
But there were no problems, he
adds, “because everyone under-
and how we have to do it absolutely
l'ight."

“Right” means a substantial pro-

Michael considers the competition

motion/marketing campaign via
radio, video, and retail, with which
Anger says the band and manage-

ment has been heavily involved.
“They’ve been extremely respon-
sive to our needs, and devoted a lot
of time to what they feel is impor-
tant in relaunching Def Leppard,”
he states. The group is likely to
begin touring at the end of
September, and stay on the road in-
to '88.

“Pyromania,” Leppard’s last,
sold more than six million copies in
the US and — with “Thriller” —
helped pull the industry out of its
1979-82 slump. This time, the two
contenders (Jackson’s “Bad” is
due August 31) will be slugging it
out in a more prosperous environ-
ment. And Dick Asher will be
watching the rematch very closely.

July’s Platinum, Gold Grabbers

Randy Travis, Heart, Fleetwood Mac, Prince, Whitesnake, and Mot-
ley Crue, among others, turned platinum in July with their current albums.
The month's RIAA gold tally included Chris DeBurgh, Suzanne Vega, Fat
Boys, Tom Petty, David Bowie, and the Whispers.

Also, Whitney Houston’s second album was certified for two million in
sales, while her single, “| Wanna Dance With Somebody (Who Loves Me),"”
went gold. That's only the year's second gold single industrywide.

Among catalog certifications in July were Lynyrd Skynyrd (five multi-
platinum titles) and the Steve Miller Band (“The Joker" went platinum).
More details next week.-

Wonder Whose Adaptor?

Stevie Wonder wants to give radio a taste of his new music with a
three-inch CD single (R&R 7/31) but the “doughnuts” are proving to be
tough. That's the term for the adaptor which fits on the outside of the mini-
disc, allowing it to be played on existing CD players.

The problem is that there are two different adaptor sizes, and they're
incompatible. Sony is trying to get hold of supplies of the type it prefers,
while discussing the issue with Philips/PolyGram, which reportedly
prefers the other version.

The Living Dead On Video

You've seen the clip, now see the shoot. “The Making Of ‘Touch Of
Grey' And More" will be a September release from Arista’s new 6 West
Home Video division.

The 30-minute package views the production of the Gratetul Dead
video clip and features interviews with the band, as well as a live perform-
ance of the song.

6 West Home Video's second reiease (in October) will be a full-
length Dead film, “So Far,” tracing the group’s career. Both titles will be
handled by RCA/A&M/Arista Distribution.

Miami Nice, Acapulco Better?

The powers at WEA have changed the location of the company’s
convention next month, to some internal disappointment. it was to have
been held in Acapulco, but now Miami will play host instead. The site it-
self has seen more than a few NARM conventions: the Hotel Diplomat.
WEA's bash takes place the second week of September.

For The Record

Yes, Hall & Oates will make their Arista debut (R&R 7/31) before too
long: probably in first-quarter '88. But suggestions that an RCA hits
package might contain new material are incorrect, according to the duo's
manager, Tommy Mottola.

Short Cuts

* BANANARAMA travels the Kim Wilde route on their next album
by updating the Supremes’ “Nathan Jones.” The set is entitled “Wow!"
and is due in September.

e GREGORY ABBOTT is among artists contributing to ““Total Happi-
ness,” a new album of “Cosby Show" music coming from Columbia.
Others are Herbie Hancock, Ashford & Simpson, Ray Parker Jr., and
Cissy Houston.

e 0ZZY OSBOURNE is performing concerts in 16 British prisons this
summer, and “Jailnouse Rock" is reportedly one of the showstoppers.

« TOMMY BOY President Monica Lynch is profiled in the August 3
issue of New York magazine, revealing her background as a waitress and
topless dancer.

* The TEXTONES make their Enigma debut mid-August with “Cedar
Creek,” which includes guest shots by lan McLagan and the Waters.

e INXS’s Michael Hutchence is among the featured players in
“Dogs In Space,"” an upcoming movie about an Australian rock band.
Soundtrack includes music by Iggy Pop, Brian Eno, Boys Next Door,
and Hutchence.

e The ANITA POINTER solo album is due next month from RCA.
Produced by Preston Glass, it includes a duet with Philip Bailey, “The
Pledge.”

e MARLON JACKSON has a solo set, too, coming from Capitol
soon. Title is “'Baby Tonight," first single is “Pon't Go."”

e PENNYE FORD has left the SOS Band after just a few months as
lead vocalist.

* The COLUMBIA phone “‘hotline” appears on the cold side. A July
30 call to the service yielded a message from May. But there was no rep-
ly at all on the similar Chrysalis line.
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' WING TIPS LACE

Eckstine Takes Flight

he Lace you’ll be seeing and
hearing in the weeks ahead

isn’t the TV mini-series, al-
though the story does have soap-
opera overtones. This Lace is the
| first act signed to PolyGram'’s
Wing Records, and also the label’s
first release.

“My Love Is Deep,” the Lace de-
but, ships next week, followed by
an album in September. While per-
forming in Lake Tahoe in a Vegas-
| style “Cover Girls” revue, the trio
was seen by producers Preston
Glass and Lionel Job.

Wing Sr. VP/GM Ed Eckstine
explains, ‘“While putting this label
together, like any new business, I
| had to rely heavily on old friends.”
In this case, one of those friends
was Glass, whom Eckstine hired
while at Arista to produce the Ken-
ny G album “Duotones.”

R E C o] R D S

be built from the Urban side and
then crossed, it was very important & F & "
for us to start at a black video out- 1 SY N y
let like BET.” Lace is first act on the Wing

INDIE LABEL DEBUTS

Price is Right Again

TV commercial featuring

Lloyd Price’'s “Personali-

ty” has helped lure the
singer himself back into music.
He’s now a partner in NFS Rec-
ords, a new indie label launched in
New York.

The Wing commander says he
took to the group immediately,
especially their performing and
visual appeal — which is why the
label gave Black Entertainment
| Television an early exclusive on the
video clip.

Price owns the publishing of his
vintage hits, and says he was con-
tacted by an ad agency for use of
“Personality” in a spot promoting
Ford cars. He ended up performing
in the commercial, then decided

That was unusual, acknowledges
| Eckstine. “But because the group
is very visual,” he says, “and be-
| cause we realize this record must

Lloyd Price has ‘““Personality”’ plus

that — after years of non-music
business activities in the US and
Africa — he wanted to return to re-
cording.

Win, Place, Or

With “No Easy Horses" as the
titte of the current release by
Schuyler, Knobloch & Bick-
hardt, it was a safe bet that
MTM Records would get on the
promotional track fast.

The label came up with a “rac-

retail accounts. A contest to
reward ‘‘those with best betting
results” (in other words, the
top-performing Capitol sales
rep) is also in the works.

MTM track owner Alan Ber-

“Armed And Extremely Danger-
ous,” a single, and ‘“Here Comes
The Night,”” an album, are the first
Price projects on NFS, aimed at
the Black/Urban market. A con-
current release is “Rich Boys” by

nard says song jockeys SKB % Andree Maranda, chasing CHR ac-
ing form” to update the Capitol will “take this MTM/Capitol Der- ; tion.
sales team about the group and by Stakes by at least a length.” . NFS is headed by onetime ABC/
their album, due August 19.  Place your bets on chart num- . Dunhill exec Ted Shapiro, with in-
The sheet included details of a bers now. .~ dustry vets Chuck Dembrak and
two-week discount program for — i Buddy Scott handling promotion
and sales, respectively. The label,
i i . . PR
e - _ for which Price handles A&R, is in-
o o ?%; dependently distributed. Contact
b :
MM VORITES L (212) 371-6262.
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TRANSYLYANIA - MANIA
OFFERS YOUR USTENERS AND
ADVERTIGERS THE OPPORTUNITY
O PARTICISRTE IN A TOTALLY
DUTRAGEOUS VIDED PARTY AT
THE REAL DRACULA S (ASTLE
IN TRANSYLVANIA ON HALLO~

WEEN NIGHT, THAT ‘S RIGHT ,
YOUR USTENERS (COULO WIN
ALl EXPENSE PAIO TRIPS TO
THE (AND OF HALLOWEEN
LEGENDS. THIS WILP OMCE -
IN - A - LUIFETIME EVENT
HRAE CAPTURED THE
IMAGINRTION OF LIS~
TENERS AND ON-AIR
PERSONALITIES IN
MAJOR MARKETS RACROSS
THE COUNTRY FOR 2 YEARS.
TRANSYLVANIA~ MANIAR /5
NOW AVAILABLE IN YOUR MAR-
KET AS A PROMOTION EXCLUSIVE,

IT 'S THE ORIGINAL

TRANSYLVANIA

ANJA-

......
A

Va 2 SROuND. LETA LT MR.MOVIES, MINNEAPOLIS
DICK VIGOS, GENERAL MANAGER o, LARRY BURKE
“TRANSYLVANIA-mANIA WAS A GreaT P| WE RECEIVED EXCELENT PUBLICITY | |1 1op gy aia-maniA wAs @ GREAT
SUCCESS. WE EXPERIENCED A 20% |m| AR 0;’ m’i F"Ro'"?; o fzg M’ZN ” SUCCESS FOR Us LAST YEAR, WE
INCREASE ACAINST THE CHAIN STORE TRAFFIC WAS e ong CAN ‘T WAIT TO PARTICIPATE
WHILE THE PROMOTION RAN." ’mgzg PRgmorioN k) U2 AGAIN. "

FOR MORE INFORMATION, CALL!
ACTIVE MARKETS (2/3)452-2733

KSHE, $7. LOUIS JIm MARCHYSH YN
“TRANSY LVANIA-MANIA 1S THE PERFECT
TOO! FOR OUR HALLOWEEN MARKETING

ﬁ STRATEGY. WE LOOK FORWARD TO AN EVEN
& \B/GGER PROMOTION WITH TRANSYLVAN/A -

A MANIA THIS YEAR !

WHRHK , MEMPHIS JOHN DOYLE
Y TRANSYLVANIA- MANIA WAS A GREAT
SUCCESS, WE GOT GREAT MEDIA COVERAGE
THROUGHOUT THE COMMUNITY AND ARE
LOOKING FORWARD TO IT AGAIN, ¥

( marketing Entertainment Group of America )

% 270 LAFAYETTE STREET, SLITE 901,
NEW YORK, N.Y. 10012
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VIDEQ HITS ONE™

35.8 million households 20.8 million households

o . . Weeks On
BRYAN ADAMS/Hearts On Fire JONATHAN BUTLER/Lies (Jive/RCA) . . . ... .. ... . ., 15
EUROPE/Carrie (EDIC) . . .. ..ot DANNY WILSON/Mary's Prayer (Virgin) . ................. . ... 10
FLEETWOOD MAC/Seven Wanders (WB) . .............................. 6 GLORIA ESTEFAN & MIAMI SOUND MACHINE/Rhythm Is Gonna Get You (Epic) . .9
GRATEFUL DEAD/Touch Of Grey (Arista) . .............................. 7 DAN HILL/Can't We Try (Columbia) .......................coo i, 3
INXS & JIMMY BARNES/Good Times (Atlantic) ......................... 8* LOS LOBOS/La Bamba (Slash/WB) . . .............................o. 7
JANET JACKSON/The Pleasure Principle (ABM) .. . ..o 9 SMOKEY ROBINSON/One Heartbeat (Motown) ... 3
LOS LOBOS/La Bamba (Slash/WB) ... ... ... ............ o 6 SUZANNE VEGA/Luka (A&M) .. . ... .. . 12
MADONNA/Who's That Girt (Sire/WB) .. .. .. ... ... ... ... .............. 6 S R ; rn s
RICHARD MARX/Don’t Mean Nothing (Manhattan) .. ..................... 11 HEAVY ComaTe
GEORGE MICHAEL/I Want Your Sex (Columbia) . . . ......... ... ............ 7 ABC/When Smokey Sings (Mercury/PG)
gg?g:;’:ﬁ;’i'rt’e%‘gus,v'; TB‘;eYnaém”(“gmbié)- ---------------------------- g DAN FOGELBERG/Lonely In Love (Full Moon/Epic) ... ... 3
UL AVUIEIOIA] e WHITNEY HOUSTON/I Wanna Dance With Somebody (Arista) ............... 70
PRINCE/U Got The Look (Paisley Park/WB) . ... ... ... ... .. 2 JETS/Cross My Broken Heart (MCA) 4
STARSHIP/It's Not Over ('Til It's Over) (Grunt/RCA)} . ... .. .........~......... 6 RICHARD MARX/Don’t Mean Nothiné (Manhattan) '''''''''''''''''''''''''''' 14
T'PAU/Heart And Soul (Virgin) .. ... ... 13 T'PAU/Heart And Soul (VIFgn) . .. o+ oot
U2/ Still Haven't Found What I'm Looking For (Island) . ...................... 8 WHISPERS/Rock Steady (Solar/Capitol) . . .. ... oo
SUZANNE VEGA/Luka (A&M) ... ........... ... 11 BREAKFAST CLUB/Kiss & Tell (MCA) . ... .. ...,
*Moved into Heavy rotation this week ANITA BAKER/No One In The World (Elektra)
P — T 3 T e g S e i
ADDS ’ MEOMUML L E
PETE BARDENS/In Dreams (Cinema/Capitol) 10,000 MANIACS/Peace Train (Elektra) . . ................... ... ......... 7
DI0/! Could Have Been A Dreamer (WB) ATLANTIC STARR/One Love AtATime (WB) . ............................ 9
ACE FREHLEY/Rock Soldiers (Megaforce/Atlantic) BANANARAMA/ Heard A Rumour (London/PG) .. .......................... 4
GO WEST/Don't Look Down (Chrysalis) LAURA BRANIGAN/Shattered Glass (Atlantic) ............................ 5
DAVID HALLYDAY/He's My Girl (Scotti Bros./CBS) EIAI#EEOC%{SE//IB'S Eassyt V:/th(ea Y%tgtrte O)n Fire (QMUMCA) ... ... ;
JOHN COUGAR MELLENCAMP/Paper In Fire (Mercury/PG) e el et S
NIGHT RANGER Color Of Your Smile (Camel/MCA) Pufgg':sﬂﬁm'i‘r{m W‘TAAYA;J’%”‘S (Atlantic) . ... g
b BT AU ELTON JOHN/Tale Me To The Pilot (MCA) .. 2
get You (Capitol NAJEE/Betcha Don't Know (EMI America) 2
PRETENDERS/If There Was AMan (WB) 1| QwiINE MIT QIRTERRrasbmt (Mare /PRy
. e SWING OUT SISTER/Breakout (Mercury/PG) . .. ... ... .. .............. 4
RANDEE OF THE REDWOODS/Either Way, !t's Fine With Me (Rounder) LISA LISA & CULT JAM/Lost In Emotion (Columbia) ADD
TNT/Everyone's A Star (Mercury/PG) \ Qe
VIENNA/Talking With The Heat (WB) JELLYBEAN/Who Found Who (Chrysalis) . . . ............................. 7
WENDY & LISA/Waterfall (Columbia) LIGHT g e s
; S ; = el e REGINA BELLE/Show Me The Way (Columbia) ....................... ... 70
) CURIOSITY KILLED THE CAT/Misfit (Mercury/PG) ... ................... .. 2
GEORGE MICHAEL/I Want Your Sex (Columbia) EXPOSE/Let Me Be The One (Arista) . ... ..o 3
MOTLEY CRUE/Girls, Girls, Girls (Elektra) GO WEST/Don't Look Down (Chrysalis) .. ............................... 3
JANET JACKSON/The Pleasure Principle (A&M) i LEVEL 42/Running In The Family (Polydor/PG) .. .. ............ ... ... ...... 4
MADONNA/Who's That Girl (Sire/WB) CARLY SIMON/The Stuff That Dreams Are Made Of (Arista) . . ... ... ....... ... 2
WHITESNAKE/Here | Go Again (Geffen) NICHOLAS TREMULIS/More Than The Truth (Island) . . <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>