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FCC RATED INADEQUATE
ON INDECENCY

Industry and public reaction to last
week’s FCC indecency ‘“clarification”
seems to be universally negative. “A
restatement of ambiguity” is one of the
kinder comments as widespread
disgruntlement sets in.
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NEW ARTIST PROMOTIONS
HELP RADIO, LABELS

CHR stations and labels are cooperating
in setting up exciting promotions with
new artists, and they’re finding the
results mutually beneficial. Radio gets the
buzz and record companies gain spotlight
exposure.

Page 46
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COUNTRY RATINGS o=
INDEX RETURNS

The summer edition of the quarterly
Country Ratings Index is by far the most
complete look at how the format fared,
along with individual station highlights and
struggles. Country radio under the
microscope.

Page 58

MONITORING THE
MUSIC CONSUMER

A preview of the extensive and ambitious
Soundata Music Consumer Study details
the makeup of the survey’s 2500-strong
nationwide panel. This group will be
providing information on preferences in
radio, music, recorded configurations,
and buying habits in general.

Page 34

R&R CONVENTION UPDATE

Donald Regan,
former White
House Chief of
Staff, Secretary
of the Treasury,
and Merrill Lynch
CEO, has been
added as an R&R
Convention
keynoter. He'll
Donald Regan analyze the
economy of the near nineties
and its potential effects on the radio
and record industry, speaking
Friday (March 4) following FCC
Chairman Dennis Patrick’s address
on broadcast freedom.
See Page 24 for complete
Convention and registration details.

Newsstand Price $5.00

KLOS Paints The Town Pink
KLOS/Los Angeles gave & whole new meaning to “pigging out” for
Thanksgiving when Pink Floyd arrived for five shows. Commuters
were greeted with the sight of the band’s giant mascot bacon in the
sun above the station for several days. And, to add color to the oc-
casion, management painted the entire building pink.

HALL ANCHORS MORNING NEWS

Walsh ND At WOR

Ed Walsh, previously News
Director at News/Talk KFY1/
Phoenix, has been named to the
same post at RKO N/T outlet
WOR/New York. He replaces
Bernie Gershon, who joined
crosstown WCBS. Asst. NDRon
Kilgore has been upped to ND
at KFYL

WOR VP/GM Lee Simonson
commented, “We are fortunate
to have someone of Ed Walsh’s
caliber joining WOR. News ex-
cellence has always been a pri-
ority at this station.”

Walsh, whose background in-
cludes ten years at RKO sister
N/T station WRKO/Boston, told
R&R, “It’s hard not to ke ex-
cited. I give tremendous credit

NEW MUSIC IN AOR’S FUTURE?

i

Ed Walsh

to my predecessors Lou Adler
and Bernie Gershon for running
the most respected radio news
operation in New York. Now
that Bernie is at WCBS, it’s go-
ing to get even more competi-
tive!”’ WALSH/See Page 33
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Chlowitz KTWV VP/GM
As Bloom Resigns

KTWV/Los Angeles VP/GM
Howard Bloom resigned from
the Metropolitan station this
week (11-30). He is succeeded
by former KRTH/Los Angeles
VP/GM Allan Chlowitz.

Bloom, who ran the station
(formerly KMET) from its ear-
ly progressive AOR days
through its dominant ‘“Mighty
MET” era in the *70s and its
transition to the pioneering
“Wave” format earlier this
year, said, “I’ve had the pleas-
ure and rare opportunity of be-
ing with one broadcast com-
pany, let alone one radio facil-
ity, for over 20 years. It'sbeen a
privilege to have worked with
people the caliber of John
Kluge, George Duncan, Carl
Brazell, and the incredible pool
of talent who have been part of

Allan Chlowitz.
my life. The creation and suc-
cess of ‘The Wave’ has given
me the opportunity to explore
new projects, which I plan to do
after a short vacation at my lo-
cal Pritikin Health And Fitness
Center. It’s just time for me to

move ahead.”
CHLOWITZ/See Page 33

WMAQ To Go All-News
Under Peariman

Group W Radio will switch
Talk-formatted WMAQ/Chica-
go to allFNews when it takes
over from NBC. The sale of the
50kw clear channel powerhouse
was announced last week.

The switch will pit the com
pany against legendary CBS
0&0 WBBM. Westinghouse and
CBS already compete for the
all-News audience in New York,
Los Angeles and Fhiladelphia.
KODA/Houston VP/GM David
Pearlman will head a special
transition team to convert the
station.

“We are making a significant
commitment to bring an out-

standing new news service to
Chicago,” said Group W CEO
Burton Staniar.

Terms of the transaction have
not been announced, but -in-
siders say the final price tag
was approximately $13 million.
NBC has owned WMAQ since
1931. The sale is part of a re-
structuring of NBC Radio
brought about in part because
of last year’s takeover by Gen-
eral Electric. Another NBC sta-
tion currently on the block is
WKYS/Washington, with a re-
ported asking price cf $40 mil-
lion.

WMAQ/See Page 33

MAINTAINS CONSULTANCY

Stecker New OM At

WBAP &

Stecker-Thompson & Associ-
ates President Ted Stecker has
been named OM for WBAP &
KSCS/Dallas, replacing Bill
Mayne, who last month joined
Warner Bros./Nashville as
Southwest Regional Marketing
Manager. Stecker has consulted
KSCS since last spring and had
been on-site during the search
for an OM.

Stecker-Thompson will con-
tinue servicing its clients, but
will relocate its San Antonio
headquarters to Dallas.

Stecker said, “We’ve been
working with the stations on a
day-to-day basis since Bill re-
signed, while also helping John
look for a replacement. This
move just seemed to make
sense. I've been with Cap Cities
before, and think it’s one of the
best broadcast companies in
America. Couple that with the
fact these are two of the best
Country stations in America,
and you have a great situation.”

KSCS

Ted Stecker

Stecker also said that he
would be handling the program-
ming of both stations, adding it
“remains to be seen” whether
or not he hires a PD for either
station.

Stecker formed the consul-
tancy with partner Doris
Thompson five years ago. Pre-
viously he was PD at WKHX/
Atlanta and before that at
WPKX/Washington, DC, turn-
ing both those stations Country.

PAGE 50
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“I DON’T NEED A HEARTBREAKER,
FIFTY-FACED TROUBLEMAKER,
YELLA BELLIED ALLIGATOR.”

PRODUCED BY: DAVID A. STEWART
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Taszarek Returns As
KTAR & KKLT VP/GM

Greenwood Performance Sys-
tems President Jim Taszarek will
return to Pulitzer News/Talk and
AC comboKTAR & KKLT/Phoenix
at the end of December as VP/GM,
a post he held from 1981-83. He re-
places Paul Danitz, who exited last
week. Jim Rhea, who has been
with Greenwood for six years, will
take over as owner/President of
the Kansas City-based sales con-
sulting firm.

“I’d always stayed interested in
what was going on at the stations,”
Taszarek told R&R. “I don’t plan to
go in and make a big splash. We'll
do some fine-tuning, that’s all. It's
a competitive market — Sandusky,
Edens, Duffy, EZ, Nationwide,
Owens, and Westinghouse all own
stations in Phoenix — but KTAR &

Jim Taszarek
KKLT have created their own
niche.”

Taszarek previously served as
Exec. VP of American City Busi-
ness Journals.

CBS Under Sony:
Positive qrecast

Mﬁ e

MEET THE NEW BOSS — Concluding his Japénese tour, Michael Jackson
was visited by Sony founder/Chairman Akio Morita.

Now that most of the jokes about
sushi, kimonos, and Walter Yetni-
koff’s “‘golden handcuffs” have run
their course, industry professionals
inside and outside CBS Records
are considering the likely effects of
the Sony acquisition.

Judging by their observations,
the short and longterm possibilities
include:

» More product by Japanese art-
ists, especially those in jazz, New
Age, and classical music, released
in the US through CBS.

« A greater emphasis at the com-
pany’s manufacturing plants on
quality and quality control.

WLTJ PROMOTES
GALLAGHER

Hart Set To
Program

KQZY

WLTJ/Pittsburgh OM/AM drive
personality George Hart has ac-
cepted the PD job at Westing-
house’s KQZY/Dallas. Hart re-
places Chris Miller, who recently
returned to program WUSA/Tam-
pa.
KQZY GMTed Jordan told R&R,
“George has an excellent track
record in the Soft AC arena, where
he did wonders with virtually no
promotional budget. If he can do
that against (Full-Service market
leader) KDKA, 1 can’t wait to turn
him loose here with a pretty good-
sized budget against KVIL. We
learned how few good people are
out there growing their own Soft
AC. Most markets have Transtar
or another satellite thing.”

HART/See Page 33

» Hardware/software synergy of
the kind practiced by Philips with
PolyGram when the CD was intro-
duced. Compact disc video (CDV)
might be a beneficiary.

+ A new outbreak of competitive
bidding for major artists, with Yet-
nikoff looking to ensure CBS’s mar-
ket dominance.

« A generally more aggressive
CBS posture in the marketplace,
now that it will no longer be part of
a broadcast-based (i.e., govern-
ment-licensed) corporation.

CBS/See Page 33

i e
Tom Chase

WEST EXITS

Chase PD
At KROY

KROY/Sacramento PD Bob
West has left the Jerry Clifton-con-
sulted CHR, after signing it on 18
months ago, to pursue other oppor-
tunities. Crosstown KwOD PD
Tom Chase will take over for West.

KROY GM John Squyres told
R&R, “It’s always exciting to steal
away a strong programmer like
Tom. Bob is also a great PD and we
wish him all the best in his new
ventures. He helped us hire Tom,
which is an unusually nice situa-
tion. CHASE/See Page 6

Bonneville
Takes Over
Churchill

Salt Lake City-based Bonneville
Broadcasting has announced plans
to acquire Easy Listening competi-
tor Churchill Productions for an
undisclosed sum on January 1.
Founder and President Tom
Churchill will remain and continue
to run the Phoenix-based syndica-
tion company.

Bonneville Broadcasting Presi-
dent Jim Opsitnik said, “We are
pleased with the new music pro-
gramming product that will be
available following this acquisition.
Tom Churchill’s talent will be a
valued addition to us in providing
the best in Easy Listening Music as
well as the expansion of our pro-
duct in other areas of music syn-

dication.”
BONNEVILLE/See Page 33

LEVY, GRAU, BROWN, COLLIER UPPED

Sharp Sr. VP As WB/Nashville

Martha Sharp

On the heels of one of the best
years in its history, Warner Bros./
Nashville has promoted several
staffers in the A&R department.

VP/A&R Martha Sharp has been
upped to Sr. VP/A&R. With WB
eight years, Sharp is responsible
for signing Randy Travis to the la-
bel. She also works closely with
Highway 101, the Nitty Gritty Dirt
Band, the McCarters, and Billy
Montana & the Longshots.

Director/Promotion and Devel-
opment Paige Levy has been pro-

Elevates A&R Staffers

Paige Levy
moted to Director/A&R. Levy sign-
ed Dwight Yoakam, the Forester
Sisters, and Rosie Flores to the
roster.

Additional promotions in the de-
partment include Doug Grau, up-
ped from national Promotions Co-
ordinator to A&R Manager; Gregg
Brown to A&R Representative;
and, Wanda Collier to A&R Coor-
dinator.

In announcing the promotions,
WB/Nashville Exec. VP Jim Ed
SHARP/See Page 6

www.americanradiohistorv.com

PAGE THREE '

—

DECEMBER 4, 1987

CORRELATING SALES
PROJECTIONS & REALITIES

Sales Strategist Chris Beck offers a way to
compare weekly projections for a
salesperson with actual closing results — all
in one handy “Weekly Closing Call Analysis”
form.

Page 16
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NEWS

Porter Set To Supervise News For UPI

Barbara Porter

UPI Radio Business Editor Bar-
bara Porter has been upped to act-
ing News Manager for the network,
replacing Mike Freedman, who
was promoted to Managing Editor
Broadcast (R&R 11/27).

Porter will now be responsibile
for the day-to-day operations of
UPI radio, in addition to the busi-
ness reports. Her official appoint-
ment is expected to be made perm-
anent In a few weeks. Among
Porter’s new responsibilities are
staff scheduling and quality control
of programming and newsfeeds.

Freedman now handles budget-
ing, administration, product devel-
opment, long-range planning, affil-
iate relations, and directing UPI’s
Broadcast Operations and the Na-
tional Broadcast Wire, based in
Chicago.

“Our biggest challenge may be
to convince people we are still
here. We have quality people and a
quality product,” said Porter.

Porter joined UPI in 1986. She
previously worked for the AP Ra-
dio Network.

Foreigner’s ““Inside’” Out

Celebrating the completion of Foreigner's “Inside Information” LP, released this
week, the group hosted a listening party in New York. Pictured (I-r) are band's
Mick Jones, Atlantic Chairman Ahmet Ertegun, group's Lou Gramm, and Atlantic

1-800-952-1986
Ask for Mike Henry

“I like a music test to be very comprehensive. I was very
happy with the results I received on my music test from
Surrey Research.”

Guy Zapoleon

Program Director
KZZP-AM/FM, Phoenix

Roger Wimmer, PhD/President
Chris Porter/Vice President

Mike Henry/Director of Marketing
Fran Judd/Research Analyst

www.americanradiohistorv.com

Heaven Is A Place In L.A.

MCA recently threw a party for Belinda Carlisle, who last week hit No. 1 with her
“Heaven Is A Place On Earth" single. Pictured at the Stock Exchange in L.A. are
{I-r) MCA Records President Myron Roth, Carlisle, and Gold Spaceship President
Danny Goldberg.

O’Connor Promoted

Sheila O'Connor
WCLR/Chicago GSM Sheila
O’Connor has been promoted to
VP/Sales for the Bonneville AC.
WCLR President/GM Chet Red-
path noted, “Sheila is held in very
high regard by almost everyone in
our business. She has shown great
skills in sales and sales manage-
ment and has the ability to impart
her skills to those around her.”

Breiner
Joins
WOMC
As GSM

Rob Breiner has been named
GSM of Metropolitan AC WOMC/
Detroit, replacing Jim Prain, who
left for KRXY/Denver. Breiner
had been Station Manager at
WIQB & WNRS/Ann Arbor.

WOMC VP/GM Elaine Baker
said, “We feel Rob’s years of ex-
perience and proven creativity will
make him a great asset to WOMC'’s
sales department.”

Breiner told R&R, “WOMC is a
stable station with a good reputa-
tion, and I think I can win here. My
main specialty is creative prob-
lem-solving — creative ways of
selling the station with merchan-
dising. We have an experienced
and qualified sales staff.”

Prior to his Ann Arbor experi-
ence, Breiner worked in the pho-
tography field.

To WCLR VP/Sales

O’Connor told R&R, “This is a
tremendous vote of confidence by
Bonneville and Chet Redpath. I'm
deeply honored and I hope to get
more involved with our sales ef-
fort. I'll spend more time here and
work closely with Chet and Dave
(Irvin, PD).”

O’Connor began with WCLR in
1981 as an AE. She was promoted
to LSM in 1985 and to GSM last
year. Prior to that, she worked as
an AE at WCFL/Chicago, RKO
Radio, and Torbet Radio.
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en Dara Welles says “Goodnight;
lt's early in the morning.

Dara Welles loves to stay up until all hours of the morning. Every weeknight from Tam to 4am

she fields questions on everything from love and life to the heart-stopping ups and downs of Wall Street.
All with a light touch of humor and heavy doses of plain common sense. The kind of talk that builds
nighttime audiences.

How can someone so young know so much?

Simple. As a correspondent for the Source Radio Network, Dara did it all. Award-winning news
documentaries, national political conventions, and blockbuster news events.

She still hosts a weekly magazine show, and a daily feature on sex and relationships.

Dara Welles, a one-of-a-kind woman. On Talknet, the one-of-a-kind network.

Sound good? Call (212) 664-2045.

Bruce Williams Neil Myers Bob Madigan Dr. Harvey Ruben
7pm-10pm weeknights 10pm-1am weeknights 7pm-10pm weekends  10pm-1am weekends

Licensed trademarks and NBC peacock are trademarks owned by J‘ "‘ L

National Broadcasting Company, Inc., and are licensed to Westwood One, Inc. A Division of Westwood One, Inc. All times NYT.
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Beswick, Gorrick Take
On VP Posts At Birch

At Birch Radio, Philip Beswick
and Larry Gorrick have been nam-
ed VP/National Sales Manager for
the Northeast and Southwest re-
gions respectively. They replace
Sr. VP/NSM Craig Harper, who re-
cently became VP/GM of WHOM/
Portland, ME.

Beswick had been Northeast Re-
gion Manager for Birch. He joined
the company four years ago to
open its Toronto office before tak-
ing his most recent post in 1986.
Gorrick was Southwest Region
Manager after three years with the

Birch President Bill Livek told
R&R, “It is gratifying to reward
these two individuals who have
added so much to the growth of
Birch Radio. We wish them much
luck and success.”

Both new VPs will maintain
some of their previous accounts.
While a new sales representative is
planned for Dallas, no new Region

Managers will be named to replace

Gorrick and Beswick. In addition,
Yvonne Guerrero has joined as
Manager/SW Region Broadcast
Sales and Ted Ruback has become

company. He was previously GSM  an AE/NE Agency Sales.
for WFLA/Tampa.
Sharp Chase

Continued from Page 3

Norman cited the label’s incredible
growth during the last three years.
He said, “It is easy to recognize
that our success is represented not
only by established artists reach-
ing new plateaus, but especially by
the phenomenal impact our new
signings have had on this industry.
It is with a great deal of pride that I
note that the A&R department is
playing a key leadership role with-
in our industry, and these promo-
tions reflect that fact.”

Continued from Page 3

“It was time for a change and
this was a great opportunity. I had
to jump onit,” said Chase, who had
programmed KWOD for the past
seven years. “KROY has the tools
and the right people to become
number one, and with my knowl-
edge of the market, we can make it
happen. I’'m not overly concerned
about the dip in the summer book,
which I put off to some music
changes which didn’t pan out.
KROY is on target now.”

Talk Of The Town At Loyola Conference

Attendance at Loyola University’s recent annual National Radio Conference read
like a who's who of Chicago broadcasting. Some of this year’s topics included air
personalities, formats, music, and management. Shown (I-r) at the talk show panel
are WMAQ's Drew Hayes, WJJD's Clark Weber, moderator Dr. Tom Socha, and
WGN's Bob Collins.

NEWS

NAS Reaches Out To H-D-H

The National Academy of Songwriters presented its Lifetime Achievement Award to Eddie Holland, Lamont Dozier,
and Brian Holland, the legendary Holland-Dozier-Holland team who wrote most of the Supremes hits plus classics for
the Four Tops, Marvin Gaye, and other Motown artists. The presentation highlighted the third annual “Salute to the
American Songwriter” concert at L.A.’s Wiltern Theatre, featuring Randy Newman, the Pointer Sisters, Kris Kristoffer-
son, Billy Vera, Siedah Garrett, and others. Pictured (I-r} are Dozier, NAS Chairman John Bettis, Barry Mann (co-
winner with wife Cynthia Weil of last year's LAA}, Brian Holland, Weil (who co-produced the concert), Eddie Holland,
and concert co-exec. producer Dene Hotheinz Anton.

Partying With The Elements

Earth, Wind & Fire held a New York bash to kick off their new album, “Touch The Earth.” Among the partygoers were (I-r) Co-
lumbia’s VP Marc Benesch, Sr. VP Bob Sherwood and VP Ruben Rodriguez, EW&F's Maurice White, label VP Danny Yar-
borough, CBS Records Division President Al Teller, the band's Philip Bailey, Sr. VP Mickey Eichner, EW&F manager Ron
Weisner, and CBS VP Cecil Holmes.

HAGTS,

A lot of radio station managers are getting fed up with research companies.
Why? Because they've come to realize that most companies give them very
litde information and a whole lot of "boilerplate” rhetoric.

Here's what we believe at Strategic Radio Research: If you want consulting,
hire a consultant. But if you want clear, factual information about the attitudes
and tastes of your audience, call Strategic Radio Research.

G e s RS

We'll give you a fast, accurate. customized research study that tells you exactly
what you need to know about your audience. We won't give you pages of
amateurish recommendations straight out of a word processor

If you've had it with consulting-disguised-as-research, you'll find our approach
refreshing. And useful. Call Kurt Hanson collect at (312) 280-8300 for more
information. You'll be glad you did. Thats a fact.

"RATEGIC

RESEARCH

(312) 280-8300

| | | | |
211 E. Ontario, Chicago. IL 60611
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Introducing Biz Buzz The
“magazine’ of industryv news
edited to our advantage by you-
friends at MTV: Music Televi-
sion. This is the page where
you, the movers and shakers of
the entertaimnent business, can
turn to be a'erted. irformed.
and amused. While the presen-
tation may be tongue-in-cheek
or even silty the stories you'll
read here arz true Incidentally,
if you know of any het-breakinz
rumors that belong hare, drop
us a line at Biz Buzz, MTV,
1775 Broadway, NYC 10019.

MUSIC TELEVISION’

New Rotation Meets
Industry Request:

Bards are like sacks. Some go
intc your underwear drawer in
immediate heavy rotation. You
know right away you'll wear
them every day. Other sccks
(and bands) get lighter rotation.
Sunday socks. Secks for special
occasions. Athletic socks. Then
there are new socks: the Hip
Clips of sockdom. You can’t
wal: to wear ther. They're not
your favorite socks yet, but you
kncw they will be. What's left?
The odd socks. Fhey don’t
match. They're great, wild, but
don’t fit in. They languish at
the back of the ¢rawer never to
see the light of day. Until now.
Now there is Buzz Bin. The
place for socks. or rather bands,
that are special, zreat and
visaally alive Ttey deserve to
be =en. And se21alot. {ts a
new kind of heavy rotation on
MTV designed i give ud to
five bands a veeck an opportu-
nity to break. And push he
lim#s of video to new ar‘istic
heights, or to at I2ast mid-calf.

We’re not sure what 1-e end
result will be yet, bu: so far

~ we're excited abou tac series

of informal meetinzs we’ve
been having with vidzo pro-

ducers and directors about crea-

tivity in music videos. The fire-
works have been tlying. to say
the least—if you've attended,
you know what we mean.

If not, we promise to stage
some follow-ups. We'd tell you
more, but right now we 're
rushing into a meeting. ..

UK. hita
4 TANERS?

Ever since MTV-Europe
started up, our staff Over
There has been calling to gloat
every iime they get advance
knowlzdge of interesting music
comizig soon to our shores.
And just to ruz it in, they call
collecr. Becausz YOU are some
of our favorite people. we’ll
pass o~ the latest, free—mem-
bers 0" a new Scottish pop-soul
band Rer Wer Her are reportedly
the micst recent teen-idols to
come along, with two Top Ten
singles and an ip that debutzd
at #2; Pop singer Rick Astley
has a giant voice and a hit ust
as huse with * Never Gonna
Give You Up™'; and Then
Jeriche is *big guitar” rock in
the U2 realm. We'll have to
wait-and-see what the videos
look fike, but our interest is up.
along with our phone bills. .
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Usually, research reports sit
around for weeks before anyone
gets around to reading them,
but these latest Nielsen and
Arbitron numbers caught our
attention. 1987 was one of our
best years for growth: in an
average week. MTV now
reachcs more people nationally
than all the #1 radio stations in
the top 50 markets combined.
And comparing 3rd quarter *86
1o 3rd quarter 87 shows we've
added 18.000 new households
per day. That’s a lot of new
recruits to our way of life. ..

Thanks for reading. We'll buzz
you again soon.

Sources: Arbitron, summer ‘86 A.C.
Nielson, 3rd quarter ‘86-3rd quarter ‘87.
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WASHINGTON REPORT

PAT CLAWSON

FCC INDECENCY UPDATE

Industry, Public Dismayed With New Guidelines

One week after the FCC issued its clarification of its
rules on obscene and indecent broadcasting, a consensus
has emerged — nobody likes the new guidelines. During
the past seven days broadcasters, a high-profile anti-ob-
scenity group, and even the general public have expressed
disappointment with the Commission’s action.

“Calling this a clarification isa
misnomer,” said Washington com-
munications attorney Jason Shrin-
sky, expressing a widely-held opi-
nion in the radio industry. “It’s
really a restatement of ambiguity.

“What the FCC has said to
broadcasters is: ‘This is the law.
But we’ll leave it to you to interpret
the law. If we don’t agree with how
you’ve interpreted it, we’ll tell you
how you should have interpreted it
— when we know what it is.”

Courts Must Resolve Issue

Shrinsky and others are convinc-
ed the indecency issue will even-
tually be resolved not by the FCC
but in the courts.

“I think ultimately if everybody
in the country wants to find out who
is right (on the indecency issue), it
will have to go to the Supreme

Court,” said Bob Fish, owner of
WHJJ & WHJY/Providence, which
is home to sometimes-suggestive
DJ Carolyn Fox. “I don’t want to
be the one to pave the way because
I don’t think we deserve it. But you
know whoever they pick to be an
example is going to have a fight on
their hands and it should be, at that
point, an industry-sponsored re-
sponse.”

Chris Wheat, VP/GM of WFBQ-
FM/Indianapolis, which airs the
controversial “Bob & Tom’’ morn-
ing show, agrees with that view:
“The FCC doesn’t seem to want to
go any further until there are some
court tests,” said Wheat.

‘No Surprises’ In Full Text

Many broadcasting executives
and attorneys, including those in

the NAB legal department, say
they won’t be able to formulate a
complete opinion on the clarifica-
tion until the full text of the deci-
sion is released, an event tenta-
tively scheduled for sometime
next week. But FCC spokesman
John Kamp said there “really
aren’t any surprises’ in the text.

“Essentially, the FCC said in the
text that we’re standing by the Ap-
ril decision,” said Kamp. “Those
looking for nuances — or to put it
bluntly — relief, aren’t going to
find it.”

Rev. Donald Wildmon, Execu-
tive Director of the National Feder-
ation For Decency, the group
which pushed the FCC to crack
down on Infinity Breadcasting’s
Howard Stern this past April, said
the NFD is unhappy about the
Commission’s clarification. “They
(the FCC) have told us they were
going to enforce the existing laws
on obscenity, indecency, and pro-
fanity,” said Wildmeon.

“Regrettably, they have not,” he
continued. “And what they said
last week nullifies the existing laws
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At Fleet's Communications Group, we've provided financial services
to broadcasters for many years. Not only group owners, but we've
also helped many operators become first-time owners. Now we'd like
to do the same for you. To see how fast we get you onthe arr,
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(by creating the midnight-6am
‘safe harbor’ for racy program-
ming). The law says indecency, ob-
scenity, and profanity are never
acceptable. 1t doesn’t say those
things are unacceptable except be-
tween midnight and 6am.”

The FCC’s Kamp said the Com-
mission has received a large and
“unusually angry” response to the
clarification from the public.
Kamp attributes the public outcry
to news media reports — particu-
larly a story that aired on the CBS
“Evening News” (11/24) — which
led people to believe the FCC was

“lifting all the rules after
midnight.”

“We’ve done our best to try to ex-
plain to people (who complained to
the Commission) that simply
isn’t the case at all,” said Kamp.

Commenting on the generally
negative response to the clarifica-
tion, Kamp said, “Sometimes you
just decide that if everyone is mad
about what you did, you did the
right thing. If that’s true, we did
the right thing in spades this time.”

—Randall Bloomquist

NAB Elects .Fou.f

Runoffs To Fill Eight More Seats Slated

Four radio executives won election to the NAB Board
of Directors in recent balloting. Runoff elections will be
necessary to fill eight additional seats on the board.

The four winners were: William
Eure of WKEZ/Yorktown, VA,
who will represent District 4 (Dela-
ware, Washington, DC, Maryland,
and Virginia); District 10 (Indi-
ana) incumbent board member
Jeffrey Smulyan of Indianapolis-
based Emmis Broadcasting Corp.;
William R. Sanders of KICD-AM &
FM/Spencer, 1A, who will continue
to represent District 14 (Iowa, Wis-
consin) ; and James Fox of KWIK
& KPKY/Pocatello, ID, another in-
cumbent who represents District 20
(Montana, Idaho and Wyoming).

Runoff Battles

Runoff elections, which are
necessary when a district fails to
return a majority of the eligible
votes or a candidate does not re-
ceive over half the ballots cast, are
set for eight districts.

» District 2 (New York and New
Jersey): Richard Novik of WKIP/
Poughkeepsie, NY will face Philip
Spencer of WCSS/Amsterdam,
NY.

» District 6 (North Carolina,
South Carolina): C.J. Jones of
WWHT-AM & FM/Charleston, SC
against William McElveen of
WNOK-AM & FM/Columbia, SC.

» District 8 (Louisiana, Missis-
sippi): Roger Cavaness of KISY/
Pineville, LA vs. incumbent board
member Art Suberbielle of KANE/
New Iberia, LA.

* District 12 (Kansas, Missouri) :
George Spicer of KXEN/St. Louis
will face Robert C. Templeton of
KAYS/Hays, KS.

» District 16 (Colorado, Nebras-
ka): Lee Larsen of KOA/Denver
against Rusty Shaffer of KBOL/
Boulder.

» District 18 (South Texas) : John
Hiatt of KMMX/San Antonio
squares off against incumbent
board member L. Lowry Mays of
Clear Channel Comunications, San
Antonio.

o District 22 (Arizona, Nevada,
Utah, New Mexico): incumbent
Ronald Sack of KNMQ/Santa Fe,
NM and F. Russell Wood of
KSL/Salt Lake City.

* District 24 (Southern Califor-
nia, Hawaii, Guam, American Sa-
moa): Pat Michaels of KQLH &
KWRM/Corona, CA meets Dan
Speare of KPMC/Bakersfield, CA.

NEWS
BRIEFS

Towers Don’t Meet
FCC Standards

A significant number of the com-
munications towers recently inspected
by the FCC were not in compliance
with FCC painting and lighting guide-
lines and create potential hazards to air
navigation. Some 13% of the 289 tow-
ers inspected in the survey had prob-
lems with required lighting systems.
The paint on 27% of the inspected
towers was found to be unacceptably
faded or peeled.

The FCC said in a public notice it in-
tends to continue its survey of towers
and will “take appropriate action, in-
cluding monetary forfeiture” against
stations with inadequately painted or
lighted towers.

NPR Unveils
Print Campaign

National Public Radio has unveiled
a print advertising campaign designed
to promote awareness of its news pro-
gramming. The first in a group of three
ads appears in the December issues of
MS., Psychology Today, Atlantic
Monthly, and Governing. The
magazines are carrying the ads in trade
for underwriting credit during such
NPR news shows as “All Things Con-
sidered” and “Morning Edition.” Trade
deals are currently being negotiated
with about ten other publications, in-
cluding magazines targeted to minority
audiences and women. Local public
stations may also run the ads, which
have been designed to allow NPR af-
filiates to include their call letters and
dial positions.
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Relive the events of the 20th century with

‘the most trusted man in America.”

Each 90-second program includes a 30-second
network commercial and features the history-making
news events, personalities and happenings

of that day in history.

Produced by Radio Today exclusively for the CBS Radio Network.

Call John Burrows at (212) 975-3005.
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" RADIO BUSINESS

TRANSACTIONS

Group W Reenters Chicago
With $13 Million WMAQ Deal

Chicagoans Lee And Mason Dump Georgia FM In Upgrade Dispute

WMAQ/Chicago

PRICE: $13 million

BUYER: Group W Radio, a division of
the Westinghouse Broadcasting Co.
Headed by President Richard Harris,
the company also owns WINS/New
York; KFWB/Los Angeles; WBZ/Bos-
ton; KYW/Philadelphia; KDKA/Pitts-
burgh; KODA/Houston; KQZY/Dallas-
Ft. Worth; KQXT/San Antonio; KZEW
& KOSlI/Denver; KMEO-AM & FM/-
Phoenix; KFBK & KAER/Sacramento;
and KJQY/San Diego.

SELLER: The National Broadcasting
Company, headed by NBC Radio
President Randall Bongarten. The
company also owns WNBC & WYNY/}
New York; WKQX/Chicago; WKYS/-
Washington; KNBR & KYUU/San
Francisco; and WJiB/Boston.
FREQUENCY: 670 kHz

POWER: 50 kw

FORMAT: Talk

KXSA-AM & FM/Dermott
PRICE: $100,000

BUYER: KXSA Radio Inc., owned by
P.Q. Gardner Sr.

SELLER: First State Bank of Warren,
headed by President Freddie Mobley.
FREQUENCY: 1110 kHz; 103.1 MHz
POWER: 10-kw daytimer; 3 kw at 210
feet

FORMAT: Country

WSPB/Sarasota

PRICE: $850,000

BUYER: Sarasota AM Inc., owned by
Donald Wilks and Michael Schwartz.
They also own WSRZ/Sarasota, FL;
WHYN-AM & FMISpringfield, MA;
WKFM/Syracuse; WEEX & waQQQ/
Easton, PA; and WLKW/Providence.
SELLER: Robert Weeks
FREQUENCY: 1450 kHz

POWER: 1-kw daytimer

FORMAT: AC

WAGQ/Athens

PRICE: No cash consideration
BUYER: Broadcast Propertles Inc.,
owned by C.A. McClure and F. Keith
Brown. They also own WRCG &
WCGQ/Columbus, GA and WCHK-
AM & FM/Canton, GA.

SELLER: Diamond Broadcasting Inc.,
owned by Daniel Lee and Seth Ma-
son. They also own WSBC & WXRT/
Chicago.

FREQUENCY: 104.7 MHz

POWER: 50 kw at 230 feet
FORMAT: CHR

COMMENT: Diamond purchased this
station last year from BPi for $8 million.
The sale was contingent on Diamond's
ability to upgrade the facility to Class C
status. Litigation over a new transmit-
ting site has delayed the upgrade, thus
causing Diamond to invoke a contract
provision that allows the rescinding of
the sale. BPI has requested a tempor-
ary waiver of the FCC’s duopoly rule to
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TRANSACTIONS AT A GLANCE

Deal Of The Week:

Deals So Far In 1987:
$2,460,075,166

This Week’s Action: $23,857,798
® WMAQ/Chicago $13 Million

® KX5A-AM & Fi/Dermott, AR $100,000

& W5P3/Sarasota, FL 5850,000

S WAGQIAThens, GA no cash consideration

& KCPS/Burlington, |1A $75.000

® WCSTiRipley, MS $65,000

S WVLYWater Valley, MS $110,000

® KFLL/Bridgeport, NE (CP Sale) §12,000

® FM CPiDswego, NY $14,500

S'WSCT/Aberdean, NC $125,000

* WHMLIPortage, PA $40,000 for 86% of stock
®WALD-AM & FM/Walerboro, SC Undisclosed

& WIRJHumboldt, TH Danation — no cash consideration
® WLAF/LaEcllette, TN $125 000

& KCHXMidtard, TX (CP Sale) $182,208

S KTEQ & KYSDiSan Angelo, TX 51,015,000

® KTER{Terrell, TX $250,000

® WFIC/Collinsville, YA 5100,000 plus $104 000 ipase
® WGRQ/Calonial Beach, VA $300,000

& KTAK/Riverton, WY $1090.000 for 49% of stock

allow the retransfer, subject to Mc-
Clure divesting any ownership interest
in either WAGQ or WCHK prior to the
grant of program test authority to oper-
ate WAGQ from its new transmitter
site.

KCPS/Burlington

PRICE: $75,000

BUYER: A corporation to be formed by
John Giannettino.

SELLER: Big Country Broadcasting
Co., headed by trustee Fred Berger.
FREQUENCY: 1150 kHz

POWER: 500 watts

FORMAT: Country

WCSAI/Ripley (CP Sale)
PRICE: $65,000

BUYER: George Garrett, dba Garrett
Broadcasting Co.

SELLER: Tippah Broadcasting Co.,
owned by Jesse Williams.
FREQUENCY: 1260 kHz

POWER: 1-kw daytimer

WVLY/Water Valley

PRICE: $110,000

BUYER: Sharing The Word Of God
Ministries Inc., akaBeliever’s Fellow-
ship Church, headed by President
Hudie Hollfield.

SELLER: Joseph Lowe, who recently
announced plans to sell WSEL-AM &
FM/Pontotoc, MS.

FREQUENCY: 1320 kHz

POWER: 500-watt daytimer
FORMAT: Religion

KFLL/Bridgeport (CP Sale)
PRICE: $12,000

BUYER: Radio West Inc., owned by
W.K. Hilliard and L.P. Hilliard. They
own several cable TV systems in Texas

and Montana, and are in the process of
foreclosing on KOLT/Scottsbluff, NE.
SELLER: Jane Filler, dba Bridgeport
Radio. She also owns WJVRICal-
lahan, FL and is Research Director for
Family Stations Inc., licensee of
KEBR/Sacramento.

FREQUENCY: 101.3 MHz

POWER: 100 kw at 657 feet

FM CP/Oswego

PRICE: $14,500

BUYER: ADM Communications Inc.,
owned by Michael George.

SELLER: 3B Partnership, headed by
Mary Lou Maeirhofer.

FREQUENCY: 96.7 MHz

POWER: 3 kw at 300 feet

WSCT/Aberdeen

PRICE: $125,000

BUYER: Golf Capital Broadcasting
Inc., owned by Timothy Calcutt and
Richard Carey.

SELLER: Simpro Inc., owned by Doris
Simmons and James Simmons.
FREQUENCY: 1350 kHz

POWER: 2.5-kw daytimer

FORMAT: Country

WMML./Portage

PRICE: $40,000 for 66% of stock
BUYER: Mainline Media Inc., owned
by William Henderson Jr.

SELLER: Stock owned by Vincent
Kane and Frank Gaeta.
FREQUENCY: 1470 kHz

POWER: 500-watt daytimer
FORMAT: AC

Continued on Page 14
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(214) 788-2525

Bob Maccini
Kevin Cox
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Put Our Nationwide Team To Work For You

Chapman's leadership role in media brokerage has been a constant
factor in a rapidly changing industry. For over thirty years we have

been innovators in broadcast acquisition and divestiture.

Based in Washington, DC, our offices are strategically located across
the country. Call us for more information on how we can put our
team to work for you.

2300 M Street, NW « Suite 200 « Washington, DC 20037 « (202) 822-1700
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RADIO BUSINESS

TRANSACTIONS

Continued from Page 10

WALD-AM & FM/Walterboro

PRICE: Undisclosed

BUYER: Gresham Communications
of Walterboro Iinc., owned by Rudi
Gresham, Faye Gresham, and Bill
Chappell. The Greshams recently an-
nounced plans to buy WQSC/An-
drews, SC.

SELLER: Walterboro Radiocasting
Co. Inc., owned by Kiein Beach Jr.
FREQUENCY: 1080 kHz; 100.9 MHz
POWER: 1 kw-daytimer; 3 kw at 300
feet

FORMAT: Country; AC

Tennessee

WLAF/LaFollette

PRICE: $125,000

BUYER: Stair Company Inc., owned
by James Stair. He aiso owns an in-
terest in WBNT-AM & FM/Oneida, TN.
SELLER: Campbell County Broad-
casting Corp., principally owned by
Jack Mills, Eimo Miils, Herman Dot-
son, and Henry Stratton.
FREQUENCY: 1450 kHz

POWER: 1 kw

FORMAT: AC

WIRJ/Humboldt

PRICE: Donation — no cash considera-
tion

BUYER: Union University, headed by
Chairman John Drinnon. The universi-
ty also owns an interest in WCMT-AM
& FM/Martin, TN.

SELLER: Wamath Communications
Inc., a newspaper and cable TV enter-
prise owned by John Franklin War-
math.

FREQUENCY: 740 kHz

POWER: 250-watt daytimer
FORMAT: AC

KCHX/MIidland (CP Sale)
PRICE: $182,298

BUYER: Kelsey Broadcasting Corp.,
owned by Jon Peterson, Jay Cohen,
Michael Levine, Lester Levine, and
David Albertson. They aiso own
KWKL/Arkansas City, KS and WWGS
& WCUP/Tifton, GA.

SELLER: Responsive Chord Com-
municatlons Ltd., a limited partnership
operated by Steve Wood, George
Veloz, and John Harrell.
FREQUENCY: 106.7 MHz

POWER: 100 kw at 217 meters

KTEO & KYSD/San Angelo
PRICE: $1,015,000

BUYER: A corporation to be formed by
Kenneth Camp and Lynn Farr, two
cable TV system owners based in
Jonesboro, AR. Camp is also an Arkan-
sas state legislator.

SELLER: Angelo Broadcasting Inc.,
owned by Phillip Bobbitt and O.P.
Bobbitt, the former brother-in-law of
US President Lyndon Johnson and
operator of the LBJ broadcast proper-
ties.

FREQUENCY: 1340 kHz; 93.9 MHz
POWER: 1 kw; 100 kw at 698 feet
FORMAT: Country; AC

BROKER: Mitchell & Associates.

KTERI/Terrell

PRICE: $250,000

BUYER: Lawrence Ryan and Mary
Ann Ryan.

SELLER: Billy Pirtle.

FREQUENCY: 1570 kHz

POWER: 250-watt daytimer
FORMAT: Religion

e

(305) 863-8995

\_

Todd Hepburn, VP, of the Ted Hepburn Co.
initiated this transaction and assisted both parties
in the negotiations.

Roth Communications

has completed the acquisition of the assets of

WCHY AM/FM
Savannah, GA
from

Voice of Savannah, Inc.
an affiliate of Bluegrass Broadcasting Co., Inc.

Ted Hepburn, Presiden: gg Todd Hepburn, Vice-President

t
325 Garden Rd., Palm Beach, Florida 33480  P.O. Box 42401, Cincinnati, Ohio 45242

\

November 2, 1987

(513) 791-8730

%

WFIC/Collinsviile

PRICE: $100,000 plus lease of ap-
proximately $104,400

BUYER: Lester Willlams.

SELLER: Collinsville Broadcasters
Inc., owned by Blane Woody.
FREQUENCY: 1530 kHz

POWER: 1-kw daytimer

FORMAT: Country

WGRQ/Colonial Beach

PRICE: $300,000

BUYER: Teiemedia Broadcasting
Inc., owned by Carl Hurlebaus.
SELLER: Potomac Broadcasting Inc.,
owned by Robert Johnson. He also
owns WKIK/Leonardtown, MD.
FREQUENCY: 95.9 MHz

POWER: 3 kw at 300 feet

FORMAT: AC

BROKER: Tony Rlzzo of Blackburn &
Co. Inc.

KTAKI/Riverton

PRICE: $190,000 for 49% of stock.
BUYER: Gary Brodrick.

SELLER: Riverton Broadcasting Co.
Inc. stock owned by Jeffrey Keht.
FREQUENCY: 93.9 MHz

POWER: 3 kw at 278 feet

FORMAT: CHR

COMMENT: Following this transaction,
Jeffrey Kehl will own 1% of the com-
pany's stock; Stephen Kehl will own
50%.

BUSINESS OVERVIEW

Clear Channel Moving
Into Houston

Some new FM competition is coming
into the Houston market. The FCC has
given the green light to Clear Channel
Communications to move the stick of
KHYS/Port Arthur to Liberty, TX. CEO
L. Lowry Mays says the new transmit-
ter site will allow the 100-kw Urban
flamethrower to cover the nation's
eighth-largest market for the first time.
Mays says the move should be com-
pleted within six months at a cost of
$2.5 million, and that the move “cre-
ates a significant opportunity for the
company” — an understatemant of
what should lead to a dramatic increase
in market value for the FM station.

Reed And Brewer
Join Chapman

Chapman Assoclates is wasting no
time in restructuring its operations
since several top brokers recently flew
the coop to start a competing broker-
age firm. George Reed and Jim
Brewer have joined the firm as media
brokers, based in a newly-opened of-
fice in Jacksonville, FL.

“We intend to strengthen our posi-
tion as the number one media broker-
age firm in Florida, and feel fortunate to
be adding associates of the caliber and
experience of Brewer and Reed to our
team,” said Chapman CEO Bill Cate.

Reed is the former GSM of WAOK &
WVEE/Atlanta and was recently nam-
ed DKM Broadcasting's Sales Manag-
er of the Year. Brewer has worked in
Florida real estate development and is
a member of the boards of directors of
several companies involved in opera-

ting radio stations in Indiana, Florida,
and Tennessee. Last year Reed and
Brewer formed a company to acquire
WJJT/Chattanooga, TN.

The new Chapman Florida offices are
located at 701 Fisk Street, Suite 111,
Jacksonville, FL 32204; (904)
353-2522.

Emmis Buying
Publishing Subsidiary

Some changes in the ownership of
Duncan’s American Radio Inc. are
underway. Company founder Jim Dun-
can says that after listening to more
than 20 offers from prospective invest-
ors, he's agreed to sell 50% of the ref-
erence book publishing firm to Jeff
Smulyan and Steve Crane of Emmis
Broadcasting.

Since its founding 12 years ago, the
company has achieved a national rep-
utation for editorial integrity with its
series of “American Radio” directories.
Duncan says he will remain “totally re-
sponsible” for the editorial content of
the company’s books.

“In this area | will be totally indepen-
dent from Emmis,” Duncan said last
week in a letter to his customers. “You
have, over the years, provided me with
a great deal of confidential information.
| have never. violated your trust and |
never will.”

Terms of the sale, which is pending
approval of the Emmis board of direc-
tors, have not been disclosed. Duncan
expects the deal to be completed by
January 1, 1988. The infusion of Em-
mis investment cash is expected to
help the company expand from its cur-
rent one-man operation to a more di-
versified operation offering a wider vari-
ety of publications.

Diane Healey Linen,

202-778-1400

1133 20th Street NW
Suite 260

Washington, D.C. 20036

Kent Phillips, Glenn Serafin

“...that guy promised us the
moon, then delivered excuses
when we couldn’t get our price.
From now on, we'll use CEA”

COMMUNICATIONS

EQUITY _

ASSOCIATES

Station purchases, sales
and financings.

Member: National Association of Securities Dealers, Inc. and SIPC

Rick Michaels,

Harold Ewen
813-877-8844

5401 W. Kennedy Blvd.
Suite 851

Tampa, Florida 33609

wwwW americanradiohistorv. com
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oUPPORI
YOUR

PROGRAM
DIREGTOR

One of the tragedies of radio is when a good Program Director gets overruled
(or even kicked out) on the recommendation of the research company he hired
to help him.

The correct role of a research firm should be to give programmers and
marniagers a clear unbiased view of the attitudes and tastes of the members
of their target audience.

Unfortunately, most research firms feel obligated to try to enforce their own
conclusions on the client station. As a result. you can get a researcher who has
never been a successful programmer outvoting a skilled PD who just needed
audience feedback.

This tragic event never happens when you hire Strategic Radio Research. We'll
give you clear accurate information presented without biases and without bad
recommendations. Its research done right. For details, call Kurt Hanson collect
at(312) 280-8300 today.

o
: I

g ATRAT
RESEARCH

Chicago. IL 60611
(312) 280-8300

R www.americanradiohistorv.com g T e -
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OVERVIEW

Weekly Projection Forms:
Taking A Closer Look

By Chris Beck
uestion: I understand you’ve developed

Acct Exe -

WEEK o \

a system for analyzing weekly closing

calls. Sounds great, as I've yet to see a
direct correlation between my salespeoples’
weeRly projection forms and their actual new
business orders, but could you explain how this
system actually works?

A

nswer: While there have been several
offshoots of projection forms and call
reports developed in the past, none of

these have shown much, if any, correlation be-
tween weekly projections and bottom-line reve-

nues.

Furthermore, if you ex-
amine other high-perform-
ing industries, you’ll find
that a salesperson’s ac-
countability is based upon
actual closing — not on a
list of prospective calls.

When using the weekly
closing call analysis repro-
duced at top right, I've
found it’s most effective if
you ask your sales staff to
turn in their projected clos-
ing calls on the Friday be-
fore the coming week, in-
dicating the accounts with
which they have already
pre-scheduled closing calls
in the left-hand column.
Have each salesperson give

Chris Beck is VP/Sales for the
Wally Clark Company. He also
hosts the weekly sales training pro-
gram “Video Sales Meeting” and
serves as a sales consultant for a
number of major corporations and
radio stations.
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| BuyA Puppy,
| Save A Puppy

: With the tremendous popular-
& ity at this time of year in stuffed
& animals, not to mention the as-
£ tronomical success of “Pound
& Puppies” and their clones, try
& approaching a toy, department,
M or drug store chain that sells
# these items with a “buy a pup-
& py, save a puppy” promotion.
This promotion should be tied
| in with your local humane socie-
¢ ty or SPCA, because it can be-
@ come a proceeds generator for
® such organizations, a traffic
generator for the refail loca-
& tions, and a revenue generator
¢ for your radio station
g You may also want to include
% in-store appearances by mem-
& bers of the humane society as
# part of the promotion. Keep in
¥ mind that the most important
selling point is that a percentage
i of all the toy sales will be
# donated to a “save the animals
E in our city” fund

& ";-:ﬂﬂ'r? |

BEILRGYYY

For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Label) call Byron Crecelius, person to person, COLLECT

314-423-4411.
16 m R&R December 4, 1987

Eising

hiasarss S———

e

——.
——————

Bt

—————

—

CLOSING RATIO
Frojected Orgers-
AC‘U’GI Ol'dcrg;

RATIO:

you the original and keep a
copy for himself.

As the week progresses,
the right-hand column for
actual closing call outcome
should be completed and
delivered to your desk by
Friday evening, along with
the salesperson’s projec-
tions for the following week.

At the bottom of the form,
you’ll notice that there are
two ways of calculating
closing calls. The first is
based on projected vs. ac-
tual orders. The second is
based upon projected vs.
actual dollars.

Some managers who use
this form keep a running
tab of each saleperson’s
closing ratios in a book or
posted on the wall of the

WWW americanradiohistenscom
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PROJECTED

——

PROJECTED
CLOosiNng

———

——  ProjectedDojtary

——  Aclual Dollars

RATIO

sales office. This replaces
the ’60s philosophy of post-
ing sales budgets and fig-
ures, which for many man-
agers has now become
more of a negative than a
positive reinforcement.

Incidentally, many of the
managers who’ve started

Chns(opherB
eck
@19
Aume;(WulyClM( Pmducuons ine
who‘: S Reserved Repmduc(lion ;
€ 07 in pany s(ncuypmmbued "

ACTUAL

OUTCOME cg,
XCloseq [ OS,E
n'ﬁescheduled

Seles Systems

using this form report that
the most avid supporters
are those who have subse-
quently become their top
salespeople, because it cuts
out a lot of what we might
politely term *‘fiction,” and
transfers the accountability
of closing to the salespeople
themselves.

Cosmetic Surgery

Cosmetic improvement is one of the fastest-growing
sectors in health care, particularly in the field of dentistry.
Many dentists are now devoting their practice exclusively
to cosmetic work, and have begun to promote this ser-

vice through the mass media.
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~ THE60S -

» LIKEITWASIS. 7. ¢

J PREMIERE RADIO NETWORK
7 PROUDLYANNOUNCES: - d
94

Here it is, a time warp that captures the music and emotions of the J.
60's. The legendary Real Don Steele delivers a dynamic, daring
three hour weekly program living the music, events and feelings >
d of the 60's as though it was happening right now. This is not a :
i retrospective or "oldie” show. So don't be left in the 80’s Get back
to the 60's today.
i Live from the 60's with the Real Don Steele where history’s :
only a rumor. &

iy AVAILABLE JANUARY, 1988.

J- (213)46-RADIO (213) 467-2346 J.

B e A T A e
Created and Produced by M.G. KELLY

. ( (_- ¢ ¢l M ¢ CHENC )
g s P e B ¢
rReiviieEREe ¢ It
RADIO NETWORK |\

i
i

NEW YORK * LOS ANGELES * CHICAGO
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K mMANAGEMENT

OVERVIEW

DO THE LOOSEN UP!

Beware The Ties That Bmd

hose businessmen spori-

ing the casual ook (no

tie, wnbuttoned dress
shirt, sport lacket] might not
score - points - with - the three-
piece suit executive set, but
these casual dudes may not on-
ly be getting more work done,
but also may be i less pain
while doing it.

A recent study conductad by
Leaonars Langan and Dr. Susan
Waiking of the Cornell Univer-
sity College Of Human Ecolo-
gy revealad that wearing neck-
tizs gt the office can interfers
with cne's job performance.

et R
At e

Whlte
On Rise

ention the word “temp”
in relation to office work,
and the image of a secre-

tary from one of the many tempor-
ary services comes immediately to
mind. However, there’s a new

if you think upper manage-
ment is immune from the same
scrutiny as other employees,
think again. Even Chief Execu-
tive Officers face dismissal. or
at the very least are forced to
“move on.”

In a recent survey of 65
CEOs who exited one of For-
tune magazine's 500 top US
corporations, 54 of the execs
did not quit their jobs voluntarily .
Listed below are the reasons
they gave for leaving:

Reason for lsaving Number
Mergers and acquisitions 24
Internal restructuring 13
Mandatory retirement 12
Voluntary retirement

Forced resignation

Voluntary resignation
Bankruptcy

Q

: Tarnow b
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Collar “Temps”’

Thig ia espatialy frue of peg-
ple whose jobs require exten-
sive and constant visual - con-
centration, such &s compulter
operators, - aitine - pilots, - adi-
ters/procfreaders, and H&R re-
pori-takers.

The problem om'ura when
nackies, not o mantm ‘Bhirt
coflars. ar ‘searts, @ng W tog
tightly, thensby reducing the
blood circulation o the eyes.

Can't frefp but wonder if those
executives  who wear their
pants toa light !euca gimflar prob-
e ;

" S
\'{ '{"9\}1:‘ R

trend sweeping the nation’s offices.
White collar workers are leaving
the security and safety of their
steady jobs to become parttime
“wmps‘”

Since 1980, the Conference Board
estimates that the number of con-
tingent — defined as parttime,
temporary, or self-employed —
workers in America has grown by
20% to 34.3 million people, almost
one-third of the total labor force.
And the fastest growing number of
workers within this group is com-
prised of managers and profes-
sional and technical employees.

People are leaving fulltime gigs

i for several reasons. One major fac-

tor is a new, lean corporate men-

. tality. Due to numerous layoffs

and restructuring during the past

several years, corporations prefer
¢+ to hire parttime and temporary

workers. A second is that the em-
ployees themselves often prefer

{ the flexibility and variety of temp-

orary jobs, as it’s an excellent situ-
ation for working parents who

¢ want to spend more time with their

children.
There are problems, however.

For one thing, businesses often
# don’t get the loyalty and commit-

ment they’d expect to receive from
a fulltime ‘‘company man.” What'’s
more, parttime workers have their
own problem in that they no longer
receive the numerous benefits —
notably, health care and pensions
— that steady employment pro-
vides.

S Ry g

Criticism:

Don’t Make It Personal

ost people don’t take crit-

icism very well, and at no

time does this particular
peculiarity of human nature be-
come more magnified than when
you're trying to give your staff
some constructive criticism.

Managers and executives who
haven’t yet honed the art of subtle
critiquing to a fine edge may want
to take a few tips from New York-
based management consultant
Dorothy Leeds.

When a manager aggressively
confronts an employee about an er-
ror or a problem, the worker tends
to become defensive and tune out
what the boss is saying. At this
point, all criticism becomes per-
sonal and communication becomes
virtually nonexistent.

SR

R nate R

Therefore, Leeds suggests that
when a manager really needs to
point out a problem to an employ-
ee, the manager should try to turn
the negative situation into a posi-
tive, learning experience by en-
couraging workers to think for
themselves.

For example, instead of telling
an employee he has done some-
thing wrong, ask the employee how
he arrived at his decision, and what
he would do differently the next
time the situation arises.

This approach puts the situation
in a positive light, avoids a confron-
tation, and helps prevent the prob-
lem from occurring again. It also
makes the employee think about
his actions before carrying them
out.

g e e L e

Smart investors who knew
how to play the bull market are
still seeing returns, regardiess
of the current market instability .
If you had the insight to place
$10,000 in the following top
ten investments five years ago,
here's what the returns would
have been on your initial invest-
ment:
Investment

Japanese stocks
International funds
S&P 500 stocks
British stocks

Dow industrials
Balanced funds
Growth funds
Sciltech funds
NYSE stocks

Gold funds

Current Value

$69,000
$37,158
$30.107
$29 553
$27 281
$27 346
$26,576
$26,459
$25 326
$25,256

Source: Salomon Bros.

Ta:lormg Stat:on Promot:ons To Teens

ourting the teenage market

is a prime objective of

many radio advertisers and
station promotion managers. How-
ever, most ad campaigns and pro-
motional events are generically de-
signed — without much thought to
the specific characteristics and
buying trends of the target audi-
ence.

Therefore, the Cambridge, MA-
based YouthTrends newsletter has
provided five organizational tips to
help design promotions targeting
the youth market:

¢ Find the appropriate event for
your product. Don’t sponsor an
event that isn’t compatible with
either your product or target audi-
ence. (It wouldn’t make sense for
breweries to promote their latest
beer at an event where the average
age of those attending is below the
legal limit.) All three elements —
product, audience, and event —
should complement each other.

¢ Plan extensive media cover-
age. If your station wants to reach
every high school student in the ci-
ty, your promo department has to
get aggresive with the local media.
Prepare press releases and distrib-
ute them to every local high school
campus newspaper, inviting each
to cover the event. Also contact all
area newspapers, television, and
News/Talk stations, as well as in-
dependent cable channels that are
willing to publicize local events.

* Organize events at local high
schools and colleges. Schedule a
speaker who's young enough to fit
in with the students. Prepare a
presentation that addresses imme-
diate situations important to young
people (finding a job, moving into
an apartment, career planning),
and follow the speech with free pro-
duct samples, promo items, or in-
formative brochures. These free-
bies not only reinforce the infor-
mation presented, but also con-
tinue to advertise your product or
station.

wwww.americanradiohistorv com

* Schedule events at malls,
clubs, and vacation resorts. Teen-
agers are often more receptive to
new ideas or new products when
they are in relaxed group settings.
Also, promotions conducted at
dance clubs or sporting events pro-
vide the sponsor with higher visi-
bility.

* Use one event to help promote
another event. Tie in and cross-ref-

erence your promotions. For ex-

® January 11-12, 1988 — 21st
Bums Media Radio Seminar.
Registry Hotel. Los Angeles,
CA.

eJanuary 23-26, 1988 — RAB
Managing Sales Conference
Hyatt Regency. Atlanta, GA

® January 25, 1988 — 15th
Annual American Music
Awards. Shrine Auditorium. Los
Angeles, CA

® January 30 - February 3,
1988 — National Religious
Broadcasters 44th Annual Con-
vention. Sheraton Washington
and Omni Shoreham hotels
Washington, DC

® January 31, 1988 — Super
Bowl! XXIl. Jack Murphy Stadi-
um. San Diego, CA

® February 11-13, 1988 —
19th Annual Country Radio
Seminar. Opryland Hotei. Nash-
ville. TN

®February 12-13, 1988 —
Gavin Convention. St. Francis
Hotel. San Francisco, CA

® February 13-28, 1988 —
Winter Olympics. Calgary, Al-
berta, Canada

® February 18-20, 1988 — Mi-
norites and Communications
Conference. Sponsored by
Howard University. Howard Inn
and Blackburn Center. Howard
University Campus. Washing-
ton, DC.

ample, let’s say your station aver-
ages one local promotional event
each month, and also sponsors an
important sporting event at the
end of the year. Don’t miss the op-
portunity to use the smaller event
to remind your listeners of the all-
important year-end event. This
practice not only generates extra
advertising for a special promo-
tion, it also reinforces listeners’
identification with your station.

®March 2, 1988 — National
Association of Recording Arts
and Sciences 30th Annual
Grammy Awards. Radio City
Music Hali. New York, NY

® March 3-5, 1988 — R&R Con-
vention. Loews’ Anatole. Dallas,
X

® March 21, 1888 — Academy
of Country Music 23rd Annual
Country Music Awards. Knott's
Berry Farm. Anaheim, CA,

® April 9-12, 1988 — NAB 66th
Annual Convention. Las Vegas
Convention Center. Las Vegas,
NV

® April 11, 1988 — Academy of
Motion Picture Arts and Sci
ences 60th Annual Academy
Awards. Shrine Auditorium. Los
Angeles, CA

® May 17, 1988 — International
Radio & Television Society An-
nual Meeting & Broadcaster of
the Year Luncheon. Waldort-
Astoria Hotel. New York, NY.

® May 18-22, 1988 — National
Public Radio Annuai Public Ra-
dio Conference. Adam's Mark
Hotel. St. Louis, MO.

® June 8-11, 1988 — American
Women in Radio and Television
37th Annuat Convention. Wes-
tin, Wiliam Penn. Pittsburgh,
PA.

® June 8-12, 1988 — BPME
Association 32nd Annual Semi-
nar, Bonaventure Hotel. Los
Angeles, CA.
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In the annals of popular music, few grougs have had the impact of Earth, Wind & Fire. Westwood One Radio
Network’s exclusive presentation of fgeir irst national radio interview in four years examines this impact in a
provocative two part Special Edition airing the weeks of December 14 and 21.

During these two one hour programs, co-founders Maurice White and Philip Bailey reflect upon the genesis of
the group in Chicago, its ascension fo prominence in the seventies, the reasons for its temporary hiatus in the early
| eighties, and the moral and spiritual motivat on for its resurgence with We Can Touch The World, featuring the hit
single, “System of Survival.”

Hosted by Sid McCoy, Special Edition is one of the longest running programs in national syndication and
underscores Westwood One’s confinuing commitment to provide affiliates with artists who are shaping the \
face of music today. To tap into this resource, call "‘VII‘\

18500575, S en ssreoiswwione. Y WESTWOOD ONERADIO NETWORKS

Is

ROIN WEISINER MANAGEMENT

wwWw.americanradiohistorv.com
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OVERVIE w

Three New This-Day-In-Rock Books Ayailable

here are plenty of daily,
rock-trivia listings in

various sources, but sur-
prisingly few single volumes with
enough depth and detail for those
station personnel who want to cre-
ate their own chronological list-
ings. Until now, the best source has
generally been the Rolling Stone
Rock Almanac, but that book’s list-
ings end at 1982. So it’s nice to see

three new entries, just in time for
the new trivia year.

The British-assembled, Ian
Cranna-edited Rock Yearbook (St.
Martins, New York, $15.95) re-
mains one of the genre’s best. Only
a few of the book’s more than 200
pages are actually chronological;
the others are given to articles on
the previous year and the always

NEW THIS WEEK

® THE 19.98 HOME VID: CLIFF 'EM ALL (Elektra)

This first-ever video from heavy metal monsters Metallica consists of
footage taken over the years by serious fans and friends of the rockin’
dudes. The video's titie refers not only to the list price but also to the band's
original bass player, Cliff Burton, who was killed in Sweden last year when
the band's tour bus skidded into a ditch. (Street date 12/4)

FOUR DUDES CRUISIN’ FOR BREWS — The quartet Metallica caught in
their natural habitat.

® THE CITY SHADOWS (New World)

This action-packed slice of cinema sports a soundtrack by synthesizer pi-
oneers Tangerine Dream. (12/8).
® FIRE & ICE (Nelson)

The MCA soundtrack to this action-filled film centered around snow ski-
ing features music from the likes of John Denver and Harold Faltermeyer.
(12/9).
® SUMMER SCHOOL (Paramount)

Mark Harmon stars as a teacher who finds true love and learns responsi-
bility while partying down at a seaside summer school. The Chrysalis
soundtrack contains songs from Danny Elfman, E.G. Daily, Elisa Fiorillo,
the Tami Show, the Fabulous Thunderbirds, Billy Burnette, and Tonio
K., the latter of whom croons the unforgettable tune, “I'm Supposed To
Have Sex With You.” (12/8)
®/ WAS A TEENAGE ZOMBIE (Charter)

When a high school dope dealer is accidentally killed and dumped into
the Hudson River, a rampaging radioactive zombie emerges and is he
angry! It all happens to the beat of an Enigma soundtrack that includes per-
formances from Los Lobos, the Smithereens, Alex Chilton, the Fiesh-
tones, the Del Fuegos, the dBs, the Dream Syndicate, the Violent Fem-
mes, and the Waitresses. (12/9)

MIGHAEL FOX AUGTIONEERS
GETS LETTERS OF

REGOMMENDATWN
~ > WNTR « WHCM

WSMB - WMTE
WENZ « WKIQ
'/WSES « WWCR

WFIX ... Just a partial list
of our recent success stories.
Call for complete information.

BRSADCAET AUCTIONS Michpel Fox
Auctioneers,

3835 Naylors Lane TMC.
Baltimore, Maryland 21208

(301) 653-4000 or
1-800-722-3334

Contact Robert Sapansky
Radio Marketing Coordinator

20 m R&R December 4, 1987

amazing, frequently X-rated,
quotes section.

While much of the Rock Year-
book will be lost on American audi-
ences, there are plenty of areas —
including US R&B — that the Brit-
ish press often covers better than
its Stateside counterpart. Essays
on such topics as “House Music,”
the music industry’s response to
AIDS, and the “Graceland” British
tour give the Rock Almanac a
depth that goes beyond merely list-
ing the date that Denny Laine de-
clared bankruptcy.

The British perspective is also
evident in Rock Day By Day, com-
piled by the Guinness organization
and unavailable here except as an
import. This book’s information
and format are very similar to the
Rolling Stone volume, so much so
that one wonders if there’s some
sort of licensing agreement. But
the Guinness volume has ’83-86 in-
formation that isn’t available in the
Rolling Stone book, such as the

| WEEKEND BOX OFFICE
NOVEMBER 27-29

1Three Men And  $10.3+
A Baby (Buena Vista) ™
2 Cinderella $7.2
(Buena Vista)
3 Planes, Trains & $7.0+
Automobiles (Paramount) *
4 Fatal Attraction $5.5
(Paramount)
§ Running Man
(Tri-Star)
6 Nuts
(Warner Bros.)
7 Flowers In The Attic
(New Worid)
8 Dirty Dancing
(Vestron)
9 Baby Boom
(MGM/UA)
10 Hello Again
(Buena Vista)
*First week in release
+ Figures represent five-day
totals (11/25-29)

All figures in millions
Source: Exhibitor Relations Co.

$5.3
$4.2
$2.9

$1.7

$1.4

COMING ATTRACTIONS:
This week's openers include
“Walker,” a real-to-reel historical
drama set in 1850’s Nicaragua
that stars Ed Harris, Marlee
Matlin, and ex-Clash frontman
Joe Strummer, the latter of
whom composed the film'’s Vir-
gin Records soundtrack.

www americanradiohistorv- com

date that Kiss first appeared on
MTV without makeup.

The dates found in Dave Sem-
mer’s Info-Bits Famous Birthday
Bio’s Almanac (Info-Bits, San Di-
ego, $35) don’t always match other
sources, but in this case the author
claims it’s because he’s made
5-10,000 double-checks to eliminate
the always-nagging multiple birth-
date problems that crop up in com-
piling these sorts of files. The al-

TOP TEN SHOWS
NOVEMBER 23-29

1 60 Minutes

2 Murder, She Wrote

3 Golden Girls

4 CBS Sunday Night Movie

(“The Long Journey Home")

5 Growing Pains
Who’s The Boss (tie)

7 Family Ties

8 Cheers

9 ALF

227 (tie)

Source: Nielsen Media Research

Al show times are EST/PST, subtract
one hour for CST. Check listings for show-
ings in the Mountain Trme Zone. All listings
Subject to change.

¢ Virtually every musical style
of the 20th century will be rep-
resented when CBS airs the
first annual “Grammy Lifetime
Achievement Award Show”
(Wednesday, 12/9, 9pm).
Those chosen by the trustees
of the National Academy of
Recording Arts & Sciences to
receive the awards are Roy
Acuff, Benny Carter, Ray
Charles, Fats Domino, B.B.
King, and Isaac Stern.

In addition to the honorees,
artists appearing or performing
during the course of the two-
hour program include Johnny
Cash, Roy Clark, Joe Cocker,
Charlie Daniels, Atlantic Rec-
ords’ Chairman Ahmet
Ertegun, the Fabulous Thun-
derbirds, Emmylou Harris,
Cissy Houston, Stanley Jor-
dan, Jerry Lee Lewis, Ronnie
Milsap, ltzhak Periman, Mac
Rebennack (aka Dr. John),
David Sanborn, Carlos San-
tana, Paul Shafter, Sting, and
Ricky Skaggs. Hosted by Di-
onne Warwick and Beverly
Sills, the awards ceremony was
taped before a black-tie audi-
ence in New York November 5.

¢ Good Golly Miss Molly! Lit-
tle Richard makes a cameo ap-
pearance in this week's episode
of “Women in Prison” Fox, Sat-
urday, 12/5, 8:30pm).

manac isn’t limited to rock bir-
thdays, which means it’s moder-
ately amusing to learn that David
Gates and Jermaine Jackson share
a birthday with the Bhagwan Shree
Rajneesh. There are also two or
three-line bios for each entrant; the
Bhagwan’s contains his immortal
quote, “90 Rolls Royces are not so
many.” Information on the birth-
day book is available from Info-
Bits, Box 112576, San Diego, CA
92111.

SATURDAY NOIRE LIVE —
Bryan Ferry, looking tongue-in-
chic.

¢ Debonair clotheshorse Bry-
an Ferry will be the guest per-
former on “Saturday Night Live”
(NBC, 12/5, 11:30pm). The
not-so-elegant Danny DeVito
will host.

e ““GAMBLER’’ ROLLS
AWAY THE “STONE.” When
“Rolling Stone Magazine's 20
Years Of Rock 'N' Roll” special
alred Tuesday (11/24), the two-
hour show gathered a 12.3
rating with a 20% share of the
audience, good for 47th place.

Not bad , but bested by
the second part of the Kenny
Rogers TV-movie * ‘The Gam-
bler' il The Legend Con-
tinues,” which pulled down a
17.4 rating with a 29% share of
the audience to rank 16th for
the week. The first part of “The
Gambler,” which alred Sunday
evening (11/22), did even bet-
ter, scoring a 20.9 rating with a
32% share of the audience,
placing it 12th jhat week.

PRISONER OF LOVE —
Little Richard, thespian. -
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This new QGsecond sports feature
ted stations

has already attrac
t after market, including:

WFAN/New York, WNTR/ DC,
WDAS/ philadelphia;

WEEI/ Boston: WEDR/ Miami,
WCBM/ Baltimore,

WDAE/ Tampa, WBEN/B uffalo
WARD/ Wilkes Barré:
WJNO/ West Palm Beach,
KDEF/ Albuquerque.
WOKV/Jacksonville.

To find out more about this
exciting NewW featuré available

on a barter basis, call: Je
Hurvitz at 215 657—6767 or

818 777-5775

RADIO NETWORK

WWW.ameri 1
nericanradiohistorv.com


www.americanradiohistory.com

KR LIFESTYLES

OVERVIEW

Which Airlines Bump
The Most Passengers

ith the holiday season
upon us — and air travel
hassles at an all-time

high — every seasonal traveler has
the chance of encountering such
unforseeable problems as
overbooking and delayed flights,
turning even the best-prepared
travelers’ dreams of holiday geta-
ways into virtual “flightmares.”

The US Department of Transpor-
tation recently released its first
monthly figures on air travel,
which were instituted to help
travelers select the least trouble-
some flights and airlines. How-
ever, there have already been
problems with the government’s

report; the rules for tabulating the
data are so vague that each airline
ended up reporting its numbers dif-
ferently.

In the case of overbooked flights,
the agency ranked airlines based
only on involuntary bumpings. As
every frequent flier knows, airlines
will always first ask for volunteers
to give up their seats in exchange
for compensation. If that doesn’t
work, the airline then resorts to in-
voluntary bumping for compensa-
tion. As shown in the adjacent
chart, when the voluntary and in-
voluntary bumpings are tallied
together, the overall ranking of the
airlines changes rather dramati-
cally.

GErEI
: " PanAm
Continental
Pledmont
TWA
United
Northwest
US Air
S Eastern
Pt Delta
E American

United
Piedmont
Eastern
Continental
Northwest
g Us Air

Y R American

: : Delta

lnvofuntary Bﬂmping Lo
inthe fovernment's mpm on overbooked: mgmshasb;i 5‘-‘1" m.w:rkm
tary bumpings, the foliowing aiines were ranked in order ffrom Eruerstm -
bpﬂtib}?}l‘lﬁ mmmmaﬁgmymwmm naasen

. Fer ﬁfm‘umary and {nvoluniary. buumnws numned mem t'n’
fﬂ‘rhmng Féﬂkinig and mrrbem Bm‘.w S :
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8.0
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Get The Hottest R&R
Classified Listings
Early!

| The R&R Job Hotline mails separately to

you three days before R&R. Call
213-553-4330 to subscribe today. Use
Visa/MasterCard /AmEx.

HotLine

213-553-4330
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Many of the electronic house-
hold items that Americans take
for granted would have once
been considered either a luxury
or something from the world of
science fiction. Listed below
are estimates of the percentage
of US households that contain
certain “space-age” electronic
gadgets:

Product Percentage Of Homes
Home radios 98%
Color televisions 92%
Monochrome televisions 60%
Compact audio systems 52%
Component audio
systems 41%
Videocassette recorders 40%
Home computers 17%
Cordiless telephones 16%
Telephone answering
devices 15%
& Source: Electronic Industries Association

Fewer Single Americans
Living Alone These Days

ack in the ’60s, “leaving the

nest” or striking out on

one’s own became a stan-
dard rite of passage and a symbol
of independence. But those halcyon
daze — once reflected in TV shows
like “That Girl” — may be long
gone, as fewer and fewer single
people are living alone.

According to the US Census Bur-
eau’s most recent Current Popula-
tion Survey, the growth in non-
family households came to a vir-
tual halt in 1987, the first time this
has-happened since the mid-1970s.
This stoppage runs counter to a
trend that lasted throughout the en-
tire *70s, when the number of single
households increased by 77.7%,
five times greater than the
decade’s rise in family households.

The number of people living by
themselves has been slowing since
the early 1980s, when America first
hit a recesssion period. At this
point, many young single adults
either lost their jobs or couldn’t
find employment, and moved back
home with their parents as a result.

S S s b e Rt s e i e e e s D e

Who’s Eating All
The Fast Food’

old the pickle! Hold the let-

tuce! Although it would

seem that the fast food in-
dustry is a booming market, a re-
cent Gallup survey reveals there
has been little overall market
growth.

In fact, any future growth in the
selling of burgers, chicken, pizza,
etc. will have to come either from
an increase in evening meal traffic
or from an increase in fast-food
consumption by certain demo-
graphic groups.

One In Ten Adults
Purchase Daily

Overall, one out of every ten
adults purchased take-out food on
any given day in 1986. Those who
visited fast food restaurants were
more apt to be 18-t0-24 years old,
working women from households
of three or more, and people who
generally ate out two or more
times a week.

Incidentally, the number of
young singles who ate fast food ac-
tually declined in ’'86. Although
young single people did buy more
fast food than any other group:
16% of all unmarried 18-to-34 year
olds, as opposed to 11% of all
adults.

Dinner Top Take-Out Meal

Dinner, of course, was the take-
out meal, and statistics show that
45% of those buying fast food did so
in the evening, as opposed to 39%
for lunch, 7% for breakfast, and
11% to satisfy the urge for a snack.

Friday and Sunday were the two
biggest nights for take-out dinners,
with a respective 56% and 48% of
the total purchasers buying dinner

www americanradiohistorvy com

on those particular nights. In-
terestingly, the next most-popular
time for fast-food purchases was
Wednesday at lunch with 52% of
the total purchasers.

Most Likely Consumers

Adults who bought fast food for
dinner were more likely to be over
35 years of age with a total annual
household income of less than
$30,000. However, the real growth
area demographically was found in
households where women work
parttime or not at all, a definite
blow to the myth of working wom-
en grabbing their families’ dinner
from a fast-food stand on the way
home from work.

In fact, 58% of non-working
women bought take-out dinners in
1986 — up 10% from ’85 — while
41% of part-time working women
bought these types of meals, an in-
crease of 8%. In contrast, 46% of
fulltime working women made the
fast-food dinner scene — a 5% in-
crease over the previous year’s
figures.

Meanwhile, the biggest increase
in fast-food dinner consumption
came in single person households
— up a whopping (or should that be
a McIncrease of) 14% over the pre-
vious year’s 53%.

Although it’s always been this
way, people may be surprised to
find that there are more single men
between the ages of 18-to-24 living
at home than women. In 1985, 60%
of all men between these ages were
living with their parents, as oppos-
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ed to 48% of all women. In 1960,
52% of all men in this age group
were living at home, as opposed to
35% of all wormnen.

Other Factors

Aside from the recession, there
other factors that help explain this
reluctance to leave the nest. For
one thing, more young adults are
choosing to live at home after
school and before marriage to save
money and establish themselves in
a career. Census figures reveal
that the percentage of people
18-to-24 living with their parents in-
creased from 48.4% in 1980 t0 52.6%
in 1980.

Other possible reasons include
the shrinking ranks of young adults
in general (there’s been a 10%
decline in the number of 18t0-24-
year-olds since 1980), and a cost of
living increase that’s made it in-
creasingly difficult for young

adults to maintain a single resi-
dence without marrying or living
with other wage earners.

Finally, the institution of mar-
riage itself may account for the
decrease in the number of single
households. In fact, married cou-
ples made up nearly 60% of all new
households this past year, up from
last year’s 35%, and the all-time
low of 12%, which came during the
1983-84 period.

Economic Effects

This decrease in single living
may affect the economy in drastic
ways. Demand for rental apart-
ments may fall, and restaurants
may lose business, as more young
adults opt to eat at home with the
folks.

On a more positive note, the sale
of consumer goods may rise, as
young adults should have more
money to spend, seeing as how
they’re saving a hefty chunk of
change on rent.

Born To:

Westwood One Radio Net-
works VP/Director Of Affiliate
Relations Steve Jenkins, wife

i Leslie,

daughter Alexandra
Hall, November 18.

¢ KMJUDenver GSM Jack

¢ Johnson, wife Peggy, daugh

© ter Kelly Ann, November 23
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R TECHNOLOGY

OVERVIEW

Computer Takes The Headache
Out Of On-Air Phone Contests

['4 € nd Il take the 19th
caller...”
You’ve either heard

that phrase or said that phrase
hundreds of times over the air.
Now, the Richmond, IN-based Alli-

FllppedOut |
Case

s anyone who's ever had a

hard time getting a CD out

of its jewel-box package
can attest, somebody somewhere
had to do something about what
had rapidly become one of a music
lover’s major sources of irritation.
Well, somebody finally did, and it’s
called the “Flip-Case.”

Unlike the standard CD package,
the “Flip-Case” opens easily, won’t
crack or come unhinged, and —
best of all — folds back to hand you
the disc. Depending on the type of
player you own, you may not even
have to touch the disc at all.

Approximately 40% slimmer
than a standard CD case, the
“Flip-Case” is modeled to hold the
CD’s original artwork in its front
window. Retail price: $9.95 for a
set of 10; $89.95 for a set of 100.

Electronic
Anti-Perspirant

nti-perspirants have cer-

tainly come a long way

from the days of Katy Win-
ters’s Ice Blue Secret. The Los An-
geles-based General Medical Com-
pany (GMC) has recently develop-
ed an electronic device that keeps
even the most active athletes dry in
problem areas for up to six weeks.
The invention, which the company
calls “Drionic,” uses a mild bat-
tery current to control excessive
perspiration in those crucial spots.

GMC claims the device can pre-
vent an athlete from losing con-
trol of bats, balls, or tennis rackets
due to sweaty hands, and can also
reduce the development of fungal
infections and blisters in other
body areas.

The electronic anti-perspirant
uses an FDA-approved process
called iontophoresis that stops
emotion-related perspiration by
creaing “hyperkeratotic plugs” in
sweat ducts. It has no effect on the
body’s thermoregulation.

A pair of Drionic units are avail-
able for $100. They require a physi-
cian’s prescription, and need only
tap water and a battery to work.
They must be purchased directly
from the manufacturer.

ed Broadcast Equipment company
has come up with a device that
promises to save jocks a lot of
time, not to mention headaches,
when it comes to those on-air phone
contests.

The “Contest Computer” takes
up to 999 calls, answering each with
a digitally-synthesized voice that
not only tells the caller what num-
ber he is, but also automatically
stops when the winning call ar-
rives. The computer can be pro-
grammed to match the voice of the
on-air personality and can also be
stopped at any given moment if the
jock wishes to choose the winner at
random.

In addition, the unit can be linked
to a printer that will document the
total number of calls, the winning
number, etc. A custom message
option, which matches the mes-
sage to your on-air needs, is availa-
ble as well.

The “Contest Computer” has no
moving parts and requires no regu-
lar maintenance. For more infor-
mation, call (317) 962-8596.

Prestidigital
Guitar

n the field of musical technol-

ogy, new inventions and de-

velopments are changing the
way music is made, as well as
stretching the concept of what
constitutes a “musical instru-
ment.”

In fact, some of the newest
musical instruments don't really
produce notes, chords, or
sounds by themselves, but are
actually new and innovative
ways to control a synthesizer.
For years, this could only be
achieved on keyboard instru-
ments.

However, last year ago the
Brifish-based Stepp company
unvelied the digital guitar pic-
tured. Dubbed the DG-1, the in-
strument is played like a stand-
ard guitar, but — due to its built-
in synthesizer — can produce
more tharr 100 sounds. You've
gotta  wonder what Hendrix
could've done if he'd had ac-
cess to this axe.

Double-Deck VCR
On Horizon

n what could be a couch potato’s dream come true, the Scottsdale, AZ-

based Go-Video firm recently announced the creation of its dual deck

video recaordar, the VCR-2. The product would allow users to duplicate
videotapes withaut the need for two separate machines, much like
audiocassette dubbing machines currently on the market.

The system features vertical interval editing capacity, permmitting glitch-
free editing. The machine would also allow the consumer to watch a tape
while recording a different program on TV. Although it will initialy be
available in a VHS-to-VHS format, chances are later models will feature

YHS-to-Beta, as well as VHS-to-8mm.

Go-Video is currently negotiating with overseas manufacturers to pro-
duce the machine, and estimates it should be available to distributors by
late January or February of 1988 at a retail price 25% greater than that of

the average single-deck VCR.

While ather companies previously have announced plans to introduce
double-deck VCRs, none of the machines are currently available in the US.

Copy-Proof
Paper

oming just in time for the

holidays is what. every gov-

ernment needs — paper that
can’t be photocopied.

Manufacturered by Toronto-bas-
ed Nocopi Internatioral Inc., the
rust-colored “Nocopi’* paper uses
light-reflecting properties to count-
eract the optics of photocopying
machines.

Norman Gardner and Michael
Volicky, who developed the copy-
proof paper (which is priced at
twice the cost of ordinary office pa-
per), are touting the product as
ideal for government secrets, cor-
porate personnel recortds, and any-
one who wants to save on electric
paper shredder bills.

AKG’s New Headset/Microphone Combo

professional quality head-
set monitor that includes a
pre-polarized condensor
microphone, the Q-15, is currently
available from the Stamford, CT-
based AKG Acoustics firm.
Owing to its featherweight,
behind-the-neck design, the Q-15

ore and more people are
using time lost in rush
hour traffic to conduct

both personal and professional
business, thanks to the influx of
cellular car phones.

If these phones seem to be more
abundant now than they were even
a year ago, much of this can be at-
tributed to the public’s changing
perception of the device — seeing it
less as a status symbol perk for
“yuppies” and more as a serious
business tool.

Many companies are now includ-
ing cellular phones as a standard
feature in fleet cars, estimating
that millions of dollars can be sav-
ed each year on such items as
beeper service leasing and answer-
ing machines, not to mention credit
card and coin phone charges.

The major drawback to using a
cellular phone is the cost: over
$100C to buy, approximately $200
for installation, and $30 to $50 a
month for the carrying charge.

Prices Down 67%

However, five years ago a
cellular phone would have cost you
at least $3000. Today’s price is
roughly one-third of that.

enables the user to wear the device
for long periods at a time, pro-
viding fatigue-free comfort with
unrestricted freedom of move-
ment.

Created primarily for use in ra-
dio, aeronautics, TV, film, and pag-
ing, the Q-15 sports a single ear-

Call Me At My Car

In addition, most major busines-
ses today get their phones on a
lease/buy arrangement from vari-
ous management companies.
Prices for these arrangements
vary, depending on the company,
but an example of standard ex-
penses is $190 for each cellular
phone, $38 for a monthly equip-
ment lease — paid off in 50 months,
the phone has a life expectancy of
12 years — and $29 for a monthly
carrying charge.

The major suppliers of cellular
phones are AT&T, Motorola, Oki
Telecom, Mitsubishi, Panasonic,
and NEC. Most of these companies
market the equipment under their

www americanradiohistorvy com

phone that can be positioned so that
it never actually touches the ear.
The unit’s shock-mount::d mini-mi-
crophone has been designed for
high intelligibility, reducing un-
necessary background noise by
means of its tight carcdiod pickup
pattern. Retail price: $135.

own company names, although Oki
sells 80% of its phones to Bell,
which puts its private label on the
equipment.

Options Increasing

Where these major suppliers dif-
fer is in the various options they of-
fer with the phones. The most pop-
ular option right now is hands-free
operation, which enables the user
to keep both hands on the wheel
while driving. AT&T features a
voice-activated phone that you
don’t have to dial. Several com-
panies manufacture portable
phones that run on batteries and
can be used anywhere in or outside
of the car.

Other options include phones
with Rolodex-like memories,
phones with timers, and phones
with jacks that can be hooked up to
computers or dictating machines.

In addition, suppliers are signing
deals with major auto manufactur-
ers to make the phones a factory-
installed option in many new cars.
AT&T has already made such a
deal with General Motors and
Motorola is said to be working on a
similar arrangement, with other
firms sure to follow.
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* Registration

* Format Sessions
Provocative panels assembled and hosted by R&R
editors to probe the vital issues in CHR, AOR,
UG, AC, Country and Gold-formatted radio.

* Sales Strategy Seminars
Wally Clark and Chris Beck have designed a
special set of meetings to cover the latest concepts
for maximizing your sales team.

* Creative Production
A complete high-tech studio, hosted by some of
radio’s hottest production talents . . . a great
sharing and learning opportunity.

+ Air Personalities
Dan O’Day hosts two sessions; the first is a panel
of top programmers commenting and critiquing
airchecks, explaining what they look for when

hiring. Second is “Creating Radio Comedy, ” with

top comedy creators showing the audience how to
make most things funny.

* COCKTAIL PARTY &
BUFFET SUPPER

» Evening “Hot Box”

Format Sessions

R&R format editors host radio and music
industry panels dealing with the hottest issues on
both sides of the industry.

- Hospitality Suites

Donald Regan

Dennis Patrick

» Keynote Addresses

FCC Chairman Dennis Patrick will take this
opportunity for a major address to the industry on
the future of broadcast freedom. Donald Regan,
former White House Chief of Staff, Secretary of
the Treasury and CEO of Merrill Lynch, will
discuss the near *90s economy and its effects on
the radio and record industry.

« High Tech — High Touch

Audience Participation:
Industry/Consumer Comparisons
Find out how well you know near *90s music
consumers and radio listeners. Via the latest
technology, convention participants will be
“linked” to produce “instant interactive opinions
and comparisons” with the exclusive results of a
major national survey. Mike Shalett hosts this
unique presentation.

« Stimulating Creative Thinking

The latest research suggests people can be taught
to be more creative. Roger von Oech is an inter-
nationally recognized leader in stimulating
creativity and innovation in business. Convention
participants will have two opportunities to catch
what will surely be one of the most popular
sessions.

*R & R President’s Panel

Chief executives from Radio and Records discuss
their mutual concerns.

* How To Raise Investment
Capital And Buy A Station

Want to step up to radio ownership but don’t
know how to put it all together? R&R’s Pat
Clawson has assembled a panel to help you learn
how to raise up to $1 million and then how to
actually do the deal.

- Budgeting — How To Do It
Everyone on the management team has to do it
... Gary Stevens uses his wide range of experi-

ence (programmer to group president to deal maker)
to help you learn the strategies and shortcuts.

- Hospitality Suites

et
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« Morning Personality Panel
America’s top morning personalities discuss pro-
gramming, comedy, morning audiences, manage-
ment relationships, contests, and much more.

Marketing In The Near *90s

Ted Chin, award-winning creative strategist, with
exciting insights, case studies and ideas on how to
stand out from the pack.

* The Radio Research Created:
Positioning-Programming-
Promotion/Marketing

John Parikhal and the industry’s leading
researchers examine successes and the lessons
learned, as well as analyze the overall changes
in radio brought on by the wide-scale use of
research.

Effective & Efficient Ways
To Market Radio On TV

This session covers it all . . . developing a TV
based marketing strategy, budgeting for effective
TV campaigns, media planning and buying,
creative technology and testing.

Moment-To-Moment
Market Testing

Jhan Hiber and convention participants explore
another new leading edge technology that
automatically tracks responses to music, jingles,
spots, and programming.

« SUPERSTAR SHOW

* Hospitality Suites

Watch R&R for more sessions and
events being added to the program.

WwWWWw.americanradiohistorv.com
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Radio

®J. MICHAEL McKOY has been ap-
pointed Station Manager at KMRY &
KJJY/Des Moines. He replaces J.D.
SPANGLER, ‘who left for a similar post at
WQHK & WMEE/Ft. Wayne, IN.

® JOANNE ADDUCI has been named
NSM at WODS/Boston. She has been
with station owner CBS more than four

years.

One year ago this week
Phoenix had major manage-
ment changes as KDKB
named John Sebastian PD,
KOY-AM & FM named Bob
McNeill OM, and KOOL-AM
& FM chose Jim Seemiller
as GM. Washington is now
home for Sebastian, who
went to WBMW in June;
McNeill followed in August
as WMZQ-AM & FM's OM.

®NRBA'’s Abe Voron dies

Band (Capitol) (4 wks)

Band (Columbia) (4 wks)

(2 wks)

(Backstreet/MCA) (2 wks)

NEWSBREAKERS

® JOHN POCHE has joined KZFX/
Houston as LSM. He had been a Sales
Manager with Republic Radio/Houston
for two years.

@ BRIAN PURDY has been named LSM
at KCFX/Kansas City. He was previous-
ly GM at KKJC/Blue Springs, MO.

® MARIBETH WUENSCH has been
named LSM at WCCO/Minneapolis-St.
Paul. She had been on the station's
sales staff for four years.

Bob McNeill

1 YEAR AGO TODAY

® WZEN/St. Louis becomes KATZ-FM, with Charles Richardson GM
® Hollywood Hamilton joins KIIS-AM & FM/Los Angeles

@ #1 CHR: “The Way It is" — Bruce Hornsby & The Range (RCA) (2 wks)
® #1 AC: “Stay The Night" — Benjamin Orr (Elektra)

® #1 UC: “Girlfriend” — Bobby Brown (MCA)

® #1 Country: “Cry Myself To Sleep” — Judds (RCA/Curb)

® #1 AOR Track: “| Want To Make The World Turn Round” — Steve Miller

® #1 AOR Album: “Live/1975-85" — Bruce Springsteen & The E Street

® #1 Jazz: “Royal Garden Blues” — Branford Marsalis (Columbia) (2 wks)

B YEARS AGO TODAY

® Scott Regan named Atco National Director/Pop Promotions

® Jim Haviland promoted to WLAK/Chicago VP/GM

® Chris Turner named WERD/Jacksonville VP/GM

® #1 CHR: “Maneater” — Daryl Hall & John Oates (RCA) (2 wks)
®#1 AC: “Truly” — Lionel Richie (Motown) (5 wks)

® #1 UC: “Sexual Healing” — Marvin Gaye (Columbia) (5 wks)

® #1 Country: “You And I" — Eddie Rabbitt & Crystal Gayle (Elektra)

® #1 AOR Album: “Long After Dark” — Tom Petty & The Heartbreakers

® #1 Jazz: “Two Of A Kind” — Earl Klugh & Bob James (Capitol)

10 veARS AGO TODAY

® Don Zimmermann appointed Capitol President

® Joe Isgro promoted to Motown Vice President

® Charlie Van Dyke named KLIF/Dallas OM

®#1 CHR: “How Deep Is Your Love” — Bee Gees (RSO} (2 wks)

®#1 AC: “How Deep Is Your Love” — Bee Gees (RSO) (2 wks)

® #1 Country: “Here You Come Again” — Dolly Parton (RCA)

® #1 AOR: “Foot Loose And Fancy Free” — Rod Stewart (WB) (2 wks)

Wall Of Awards

EDITED BY JIM DAWSON

® DENNIS McNAMARA has been nam-
ed PD at WDRE/Garden City-Long Is-
land, NY. He had been PD and on-air
personality at WLIR/Long Island, NY for
the past 10 years.

® LUANNE CHENEY has been appoint-
ed to the new position of National Sales
Coordinator at WINS/New York. She
had been an AE there for two years.

Records

® SHEILA GITTENS has been named
Chief Executive at Gitten Records,
which has opened a Los Angeles office.
She is also GM of Gittens Enterprises, a
general construction firm.

Industry

® PATRICK O’BRIEN has been named
VP/Controller at Price Communications
Corp. He was previously VP/Finance
and Chief Financial Officer at RCA/Co-
lumbia Pictures International Video.

® ROBERT McARTHUR has been nam-
ed VP, Stations/Central Region for Ban-
ner Radio. He comes from Katz Radio/
Chicago, where he was VP.

® ALAN WOLMARK and GENE
KRAUT have formed Music Consulting
Team, a New York-based rep firm. Wol-
mark formerly held national promotion
exec. positions at RCA and Atlantic
Records. Kraut, a record producer and
manager, was previously a Hannibal
Records executive.

CHANGES

Melvin Lerner has been named Sub-
urban Group Director at KatRadio/New
York. Also, Michael Jennewein and
Jeffrey Shrinsky have joined Katz as
AEs in the company's St. Louis and
New York offices, respectively.

Tracy Saindon has joined Christal
Radio/Detroit as an AE.

Matthew Hochman has been named
an AE at WRKO/Boston.

PROS ON
THE LOOSE

Patrick Clark — MD KPUR/Amarillo,
TX (806) 358-3011

Greg ‘‘The Fits’’ Fitzgerald —
Evenings KISS/San Antonio (512)
496-6507

Ken Moultrie — PD KDUK/Eugene,
OR (503) 345-4779

John Rody — Momings KISW/Seat-
tle (206) 232-6406

Jim Walsh — Mornings WAMS/
Wilmington, DE (302) 478-0975

éBS Records Canada presented Pink Floyd with a platinum award for the new LP, “A Momentary Lapse Of Reason.” The

group also received Diamond awards for “The Wall.” Accepting the plaques were (I-r) PF’'s Nick Mason, manager Steve
O’Rourke, the band’s Richard Wright, CBS Canada President Bernie DiMatteo, the band’s David Gilmour, producer Bob Ezrin,

and CBS Canada VP Don Oates.
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Registration
must be received
by February 15th

2RI AP e ostacgooppt

Send completed form with check

{made payable 10 Radio & Records,

Inc.) or your credit card details. Mail 1o R&R Convention/38,
1930 Century Park West, Los Angeles, CA 90067.

Convention activities begin Thursday (3/3) and conclude Saturday (3/5) evening.

Registration is $250 (must be received by 2/15/88)

. * Registration includes all sessions, Cocktail Party and Buffet Supper, Superstar Show,

all hospitality suites and exhibits.

* Badges must be worn for admission to alt sessions, events and hospitality suites.

* Additional tickets to the Cocktail Party/Buffet Supper ($50) and the Superstar Show
($50) can be purchased at the convention on a first come basis.

NAME
STATION/COMPANY (for badgei.d.)
ADDRESS
CITY

PHONE ( )

Multiple registrations may be submitted on a scparate sheet of paper. Refunds available, only if requested by 2/15/88
Registrations received after 2/15/84 . . . $285, on a first come available basis. (Credit cards or cash only ~ no checks)
O Check enclosed: $

Credit card info: [0 VISA [ Mastereard (] American Express

Card Number: __Exp. Date:

Mail to:

LOEWS ANATOLE HOTEL

2201 Stemmons Frwy., Dallas, TX 75207

\\\\\
or call (214} 748-1200

Wednesday, March 2 to Sunday, March 6, 1988

Mail this form
to Hotel

Horel reservations received after 2/2/88 will be confirmed on a space available basis.

Middle
FIRM
STREET
CITY
PHONE ( e

Sharing with

Last First Middic

Reservations are not transtérable and are held until 6 P.M. unless guaranteed by sdvance deposit. MasterCard, VISA,
American Express, or Diners Club Card.

1 will guarantee by

[J Advance Deposit  [J MasterCard [] American Express [ VISA [ Diners Club
Card No.
MC Interbank #

Exp. Date

Signature

Please check type und rate of accommodations requested.

| O singie [ Double O Couceirge Floors 7 Suites
Atrium $95 — Atrium 3105 Single 3145 From $1°5
Tower $105 Tower $L5 _ Double $165

|
1 Specially Priced Smali Market Radio Rooms (limited availability) Single or Double $75

|

Arrival Date Time _

_AM/PM  Departuse Date _ Time____ AMIIM ‘

| confirmed subject to failure of prior gues! 1o vacate, or other causes beyond our comtrol. Check-out times is 2
| noon. Rooms may not be available for occupancy unsil sfier 4 P.M. For VIP services try out Concierge Floo-s.

S

If room or suite is not available at requested rate, nesresi available rate will be assigned. All reservations arc J
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From the Columbia Lp:

“Introducing the Hardline according
to Terence Trent D'arby”
40964

On Your Desk
Next Week!

Columbia

|

Prgdiced by Howard Grow,

? L ;
‘Atranged By Terencd TrenFD*gl’b;}, n;qiumbn?“@am’uammams or'cBs tnd - 987, (‘ngqc

TOM MONAGHAN, owner of DOMINO’S
PIZZA and the DETROIT TIGERS, bought
WPAG/ANN ARBOR, MI and will move the
Country AM outlet to its soon-to-be-completed
world headquarters in Ann Arbor. Effective
December 6, WPAG will become WPZA and
adopt an AC format.

ST hears that JESUS GARBER is in line
for the VP/Black Promotion job at A&M,
following VERNON SLAUGHTER's departure.

Could yet another program supplier be
about to change its status? ST has learned
that this won’'t be a merger or a sales rep deal,
but a hasty retreat from the business.

L RISV e

No Klingons have been sighted on the
horizon, but someone in Kansas City is taking
out his frustration on a couple of stations. Last
week KCPW (POWER 95)’s “Powervan” was
vandalized when a person or persons unknown
punched out a window.

Then, on Thanksgiving Day morning,
KBEQ PD KEVIN KENNEY awoke to learn that
the Q's mobile “Super Studio” had been set
ablaze, resulting in a total loss. All suspects
are still at large, but insiders feel there is a
connection between the two events.

Also in KC, the market is rumbling about
the formatic fate of KLTY. With BRIAN BURNS
coming in as PD, many forecast a third CHR.

JAYE RIGGIO, National Promotion
Manager at EMI-MANHATTAN, becomes
Director/Product Development at EMI
worldwide. Jaye's new counterpart on the
CAPITOL side is SUZI ROME.

' STREET TALK

With KWOD/SACRAMENTO PD TOM
CHASE segueing acrosstown to KROY, (see
Page 3), KWOD morning man DOUG
MASTERS becomes interim PD, while Music
Director MR. ED adds Assistant PD duties.

DENTON MARR, former PD at Classic
Rocker KCFX/KC, is going to do mornings at
WIOT/TOLEDO. He'll be teamed with LOU
HEBERT, a standup comic.

JESS CAIN celebrated 30 years of
providing wake-up service to proper and
improper Bostonians when WHDH aired a
special live broadcast edition of Cain’s usual
morning show on Thursday {12/3).

Shortly after WSIX/NASHVILLE
afternooner STAN CAMPBELL was announced
as the new PD at WBVE/CINCINNATI,
crosstown rival WUBE PD MIKE CHAPMAN
found himself in need of a weekender. Not
one to miss taking a shot, Chapman
immediately christened his new parttimer with
the nom de air Stan Campbell. How’s that for
getting in your competition’s face?

Although at presstime label sources said
he hadn’t been seen for a couple of days,
there’s been no apparent change in JOHN
BETANCOURT's status at POLYGRAM. Could
the matter now be in the hands of attorneys?

JOHN CARTER, CHRYSALIS West Coast
VP/GM, is rumored to be joining ATLANTIC's
left coast office in an A&R capacity.

Z93/ATLANTA’s RANDY MILLER “‘ruffled
feathers™ when he challenged local markets to
compete for $1000 by offering the lowest
price per pound of turkey. Two retailers went
“neck and neck” by dropping the price to a
penny a pound, giving a family of six a healthy
bird for about 15 cents. Z93 handed both
winning stores a G-ski.

Continued on Page 30

Listen fo the selections listed below. Decide if each had the potential to attain Top 40, Top 25, or Top 10 in the
R&R National Airplay Chart. Then call in your response to AIR at 301-964-5544 by 6 pm Wed., Dec. 9, 1987

Artist Tite Label
SCREAMING BLUE MESSIAHS | WANT TO BE A FLINTSTONE ELEKTRA
PATRICK SWAYZE SHE'S LIKE THE WIND RCA
BEE GEES E.S.P. WB

WHAT HAVE | DONE
TO DESERVE THIS
LISA LISA & CULT JAM SOMEONE TO LOVE ME FOR ME COLUMBIA

AIR {Active Industry Research) is a nationwide network of program and music directors
who assess CHR music for artist managers, producers and record companies.

ACTIVE INDUSTRY RESEARCH

= E ==

P.O. BOX 1136 Columbia, Maryland 21044 (301) 964-5544

PET SHOP BOYS EMI-MANHATTAN
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Pet Shop Boys
“What Have I Done To Deserve This?”’

#1 Most Added
Billboard Dance Chart @ - ®

WXKS add
794 add
CKOI add
PRO-FM add
793 deb 36
Y95 add
KKBQ add
B97 add
Q105 add
92X add
KCPW add
KDWB add
WLOL add
KIS add
KZZP add
KKRZ add
FM102 add
KCPX add 34
KKLQ add 31
KMEL add
KATD add
KWSS add
KPLZ add

aoon
™ A
#w AT
T AN

ThC new SlﬂglC Aerady hugC arOuﬂd thC WO[ld 1987 EMI-Manhattan Records. a division of Capitol Records. Tnc
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BUSTER POINDEXTER. THE TOAST OF THE TOWN.

R R T R S R IR TR R SRR

"Hotter than the 'sixties—more emphatic than the 'seventies—Buster Poindexter explodes from your
TV screen into your living room witﬁ a buffet of classic dance and rock tunes. Love tﬁat crazy music!’’
—Allen Peller, Manager, J & R Music World

This is entertainment. This is what sells records. That’s why we're all here.”’

—Ken Altman, Manager, Tower Records— Downtown

‘’Buster Poindexter makes you want to jump up out of your chair and join in the fun of it all.””’

—Mike Maska, Promotions Manager, Sam Goody—East Coast

Sales Breakouts: Tower Downtown—#2 Bestseller, J&R Music World—#7 Bestseller, Tower
Midtown—#8 Bestseller

e R S R e e SR R L A S | P B S T A

"Instant phones, instant sales, GREAT record. If radio gets behind this record it could be the next

‘La Bamba."

—Joel Salkowitz, PD WQHT/ New York

"Buster is HAPPENING in New York. We're on track #2 (HOT, HOT, HOT). We're starting to feel

the street buzz.”

—Mark Chernoff, PD WNEW-FM/ New York

"The Ricky Ricardo of the '90s. Finally Buster busts loose and it sounds great on the air. HOT, HOT,
HOT is a HIT, HIT, HIT."

——Sunny Joe White, PD WXKS / Boston PWR997 14-10 HOT103 22 Z102 deb 39 WwWJMX
' . ’ WXKS KITS 28 KTUX KNAN
Play this re.cord a':\d throw a party KRBE WPST KIKX 7103
for your audience! WGH 94TYX 40-30  KAKS WHSL

—Steve Wyrostock, MD Power 99.7 / Atlanta WMMS KITY wCGQ

L R R R R R T e BT e e A TR TR TR R e R SR P A
‘‘Buster Poindexter’’ became a sensation...one can distinguish between pop music that exploits or
trivializes its sources and pop music that retains a certain idiomatic integrity. . .an integrity of
outrageousness. It has rock’s momentum, its almost-out-of-control energy. It has the vitality of rock
and roll. And it is entertaining.”’

—Robert Palmer, The New York Times

‘‘Buster Poindexter has the hottest act in town...and in a field where most hot acts don't outlast a cold
Bud, he still is.”

—New York Daily News

“"The party album of the year! Buster’s act is timeless. He doesn’t just sing with sheer exuberance and
wit, he swings. ‘HOT, HOT, HOT' makes you want to stick a bunch of bananas on your head.”
—Rolling Stone

‘’Poindexter has become the resident Dennis Day of ‘Saturday Night Live,’ an advertising image for
Amaretto and an actor with ‘Miami Vice’' and ‘The Equalizer’ appearances under his belt an
forthcoming movie roles in ‘Married To The Mob,’ ‘Candy Mountain’ and ‘Scrooge.’

—New York Post

‘’Buster busts loose! David Johansen has created a monster. The results are impressive!’’

—Woayne Robbins, Newsday

‘’Poindexter molds an entire persona through the language of pop songs...he understands the rapture
and tomfoolery ready to be set free in the music of the past 30 years so well that he has made an
intimate and engaging record.”’

— Boston Phoenix

UPCOMING FEATURE STORIES IN: People Magazine, New Yorker, United Press International,
Associated Press, Us Magazine, New York Woman, Interview Magazine, Creem Magazine, Los

Angeles Times, Chicago Tribune, San Francisco Chronicle, Detroit Free Press, Cleveland Scene,
Cleveland Plain Dealer, Boston Globe, Black Beat, What's Hot.

TELEVISION
MTV: “HOT HOT HOT'’ video added to active rotation.

UPCOMING TELEVISION APPEARANCES ON: The Tonight Show, Saturday Night Live, The Today
Show, Entertainment Tonight, Top Of The Pops, Coast To Coast, CNN Showbiz Today, MTV New
Year's Eve Special, CBS TV Network New Year's Eve Special, Hollywood Insider.

His first hit single, “"HOT HOT HOT’’ 5357-7-»

From the album, ‘“Buster Poindexter’’ 6633-1-r
ON RCA RECORDS, CASSETTES & COMPACT DISCS.

= b )

Produced by Hank Medress for SBK Records Production, Inc./Management and Direction: Steve Paul
Photograph by Ken Nahoum
Tmk(s)® Registered RCA Corporation, except BMG logo TM BGM Music » © 1987 BMG Music
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STREET TALK

YOU NEVER SAUSAGE A SIGHT — The stys of Texas were upon the Pink Floyd pig when the veteran rock group’s
inflatable mascot blew into Dallas recently. Both local AORs hitched their call ietters to the high-flying hog as (left)
KZEW air personality Charlie Jones is pictured talking to the party animals who came down to see the porker hovering
over the local Hard Rock Cafe the day prior to the Floyd concerts. At right, KTXQ staffers prepare to blow up the boar
real good before linking this porcine o’ the times to the station’s van, parked at the entrance to the concerts.

L

Continued from Page 26

Former RCA VP JOHN FORD and
LOVERBOY manager BRUCE ALLEN are
among the principals of a newly-formed
Canadian indie label, PENTA RECORDS.
Product will come through E/A in the US, with
an artist roster TBA shortly.

" Stggan Wars

An all-out war-of-the-words, er, slogans,
nearly broke out in Philly between WFIL and
recent Gold convert WOGL. ‘FIL took the
CBS-owned FM to court over the use of “The
Greatest Hits Of All Time” and “One Great
Song After Another,” wh