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FAIRNESS DOCTRINE BACK ON
BUDGET’S COATTAILS

Broadcasters suffered a blow when the
Fairness Doctrine was attached to the
deficit reduction bill passed by the House
last week. And the equally dreaded
transfer tax is headed for a Senate
showdown this week.

Page 8

1987’S MUSICAL WINNERS

in this week's special issue, each
format presents the official Top 87
of '87 listings of the year's top
records, plus the rosters of records
that reached Top 15. And in
a special annual On The Records
column, the most successful tabels
in each format (and overall) are
saluted. See the Page 3 contents
for location of each special feature;
meanwhile, here are some
highlights:
®#1 CHR: WHITNEY HOUSTON/
| Wanna Dance...
®#1 AOR LP: U2/The Joshua Tree
®#1 UC: ATLANTIC STARR/
Always
® #1 Country: RANDY TRAVIS/
Forever & Ever Amen
@ #1 AC: CHICAGO/Will You Still
Love Me
® #1 Jazz LP: PAT METHENY
GROUP/ Still Lite
® #1 AOR Track: U2/l Still
Haven't Found...
® Label Of The Year:
WARNER BROS.

IF THE SLOGAN FITS,
WEAR IT OUT

When it comes to station slogans, there
are almost as many opinions on how to
use them as there are fresh, power-
packed, flamethrowing buzzwords. But
no one denies the impact and positioning
potential of a truly inspired identifier.
Views and examples inside.

Page 52

WMMR ‘DIARY’: TOUGH CALL
FOR ARBITRON

Check out the WMMR/Philadelphia
“Loyalty Pays” contest entry form in the
Ratings & Research column, and you'll
see why it caught Arbitron’s attention.
Jhan Hiber delves into the implications
of a touchy situation.

Page 32

GOLD ON THE BIG BOARD

Classic Rock and other forms of Gold still
get big play in the mass media. But how
are Oldies stations actually performing?
The Gold Summer Scoreboard has the

answers.
Page 89

TURNING OVER THE ACE

Pam Wells moves from a market-
dominant Memphis Urban to a limited-
signal competition-saturated facility,
KACE/Los Angeles. She outlines her
plans for the turnaround.

Page 70
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Haviland Named GM
At WCZE & WLOO

Former WABC/New York
President/GM Jim Haviland
has been appointed GM of Cen-
tury Broadcasting’s WCZE &
WLOO/Chicago, effective the
first of the year. He replaces ac-
ting GM Al Wilson, who has left
the stations.

Prior to joining WABC in 1983,
Haviland, who was not availa-
ble for comment, spent ten
years at WLAK/Chicago, pro-
gressing from AE and GSM to
GM, serving in the latter
capacity for five years.

In announcing the appoint-
ment, Century President
George Collias commented,
“Jim is a highly knowledgeable,
dedicated, and respected broad-
caster. He’s an extremely crea-
tive and energetic manager
who has a keen sense of match-

o
Jim Haviland
ing market needs with pro-
gramming product.”

WLOO’s 53 (12+) placed
fourth in the summer Arbitron,
while WCZE registered 0.8.
WLOO is Beautiful Music; its
AM is a Transtar AC affiliate.

Garber VP Of R&B
Promotion At A&M

A&M Director/Black Music
Marketing Jesus Garber has
been elevated to VP/R&B Pro-
motion. He’s been with the label
in Los Angeles since mid-1985.

Garber will oversee the crea-
tion and development of promo-
tion plans for urban and dance-
formatted product, and work
with A&M’s urban field staff.
He succeeds VP/Black Music
Promotion Vernon Slaughter,
who left the label last month.

Garber told R&R, ‘‘The
theme for this promotion de-
partment for 1988 will just be
having fun. We’re stable and we
know what our direction is go-
ing to be.”

He also stressed the depart-
ment’s reliance on teamwork:
“Everybody has to contribute.
We have no room for bench-
warmers. All our people have to
be starters, meaning you have
to score every time you’re on
the court.”

Garber reports to Exec. VP/
GM, Urban Music John Me-

Jesus Garber
Clain. McClain commented,
“Jesus has played an extraor-
dinary leadership role in the
success of many of A&M’s new
and established urban artists,
earning this opportunity to fur-
ther demonstrate his marketing
and promotional talents.”
Before joining A&M in 1985 as
National Director/R&B Promo-
tion, West Coast, Garber was
Western Regional Promotion
Manager at Motown, where he
worked for 11 years.

KFI/Los Angeles Program
Manager Ken Kohl has been
promoted to Station Manager at
the Full-Service AC. Kohl will
direct all aspects of the Cox out-
let’s strategic planning, re-
search, marketing, promotion,
music, and news programming.
He joined KFT in February af-
ter six years as PD at KOMO/
Seattle.

KFI VP/GM Howard Neal
commented, “In the relatively

been with KFI, we have made
enormous strides. We’ve only
just begun to realize the ratings
potential of this station. Ken is
an excellent manager, combin-
ing a rare sense of program-
ming and the business of broad-
casting.”

Kohl said, “This move re-
flects the state of radio pro-
gramming as we approach the
’90s. Increased competition and
market fragmentation require
a programmer always to be
cognizant of the big picture.
Programmers must look be-
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KFI Elevates Kohl
To Station Manager

short period of time Ken has '

yond their traditional roles and
become total broadcasters. I'm
thrilled that Howard and Cox
have given me this vote of con-
fidence.”

During his term as PD, Kohl
teamed veteran Los Angeles air
personalities Gary Owens and
Al Lehman for the morning
show and added Geoff Edwards
to PM drive. Over the past three
Arbitron trends, KFT's 124
numbers went 1.4-1.2-1.4.

both still rockin’.

WNEW-FM Celebrates 20 Top Years

WNEW-FM/New York’s fourth “Shootout At The Hard Rock Cafg"
remote was something special, as it served as a celebration of tne
station’s 20 years in rock. Numerous rock 'n’ roll notables stopped
by, with on-air appearances by the Cars, Bill Graham, Joan Jett,
David Johansen/Buster Poindexter, Darlene Love, Dave Mason, Ig3y
Pop, and Patty Smyth. Shown with the symbol of WNEW-FM himself,
Scott Muni (center), are Jerry Garcia, who 20 years ago was just
beginning to move down that golden road with the Grateful Dead's
first LP, and Fleetwood Mac's Christine McVie, a tyro blues singer
two decades ago who was shortly to enjoy her first hit with UK bluss |
band Chicken Shack. Twenty years later, like WNEW-FM, they're

t

Bacarella WNIC VP/GM

Five-year WLLZ/Detroit
Sales Manager Joseph Bacarel-
la has accepted the VP/GM
post at crosstown ACWNIC and
Motown Gold AM WMTG. He
succeeds Henry Grambergu Jr.,
who left to pursue other inter-
ests. Bacarella will begin his
new duties as soon as his re-
sponsibilities to (WLLZ parent
company) Legacy Broadcast-
ing have been cleared.

He will continue, in an unusu-
al situation, to compete against
his father, Joe Bacarella, who
is Station Manager at N/T
WXYT across town. Prior to
joining WLZZ in 1980, the

younger Bacarella worked as
an AE for WMAX/Grand Rap-
ids and WWWW/Detroit.
Bacarella told R&R, “I'm
very pleased to be going to such
a quality operation. I'll be wcrk-
ing very closely with the excel-
lent staff that’s assembled. I
just want to watch how things
operate and take it from there.”

Noted Fairmont President/
COO John Hayes, ‘“Joe’s suc-
cess as GSM at WLLZ, his repu-
tation in the market, and his
devotion to the Detroit area
make him the perfect choice to
lead our stations.”

1987’s HOTTEST HITS

Newsstand Price $5.00

WAMA-ameticantadiohistorv.com


www.americanradiohistory.com

PO e

WXKS  KTUX Billboard Dance Chart @ - @
KITS KQIZ Top 15 Markets:

Los Angeles

KRBE 194 San Francisco
KMEL KFXD hew York

Pennsylvania

WB BQ WOMP Washington D.C.
WHHY WZKX Chicago

Texas
Q1 00 Biggest quote from clubs:
KXX106 “The message is in the lyrics.”
p; .

“THE MUSIC SPEAKS FOR ITSELF

FROM THE 'LP HIPING OUT, SINGLE PRODUCED BY PAUL FOX AND JOHN ROBIE. % -

© 1487 VIRCIN RECORDS AMERICA, INC.
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WLIR RETAINS MOST OF STAFF

Morey GM, Goren
GSM At New WDRE

Jarad Broadcasting President/
CEO Ronald Morey will serve as
GM at WDRE/Long Island, a new
station which will begin broadcast-
ing in January on the 92.7 frequen-
cy previously held by WLIR. The
FCC awarded the frequency to
Jarad after a license challenge that
lasted more than ten years. The
WLIR calls were retained by that
station’s President/GM Elton Spit-
zer, who plans to obtain a new fre-
quency in the market.

Abe Goren, most recently Direc-
tor/Marketing for the New Jersey
Generals football team, has been
named GSM at WDRE. Former
Marshall Radio Sales Manager/VP

Steve Feinblatt has been appointed
LSM, and CHUM Group Director/
Special Projects Warren Cosford
has been named OM. The station
previously announced that ten-
year WLIR PD Denis McNamara
will program the new station,
which will air an AOR new music
format similar to WLIR's.

“The new management has ev-
ery intention of maintaining the in-
tegrity of the new music format,”
Morey commented. He added that
new station facilities and corporate
offices for Jarad being constructed
in Westbury, NY would be com-
pleted by the end of the month.

MOREY/See Page 31

Willie B. Charged In Sex
Case By Listener

Plaintiff’s Friends Accused Of Attempting To

Murder B104 Jock

In a complex chain of alleged
and actual events, WBSB (B104)/
Baltimore afternoon personality
Willie B. (aka Robert Naftel) has
been charged with the alleged sex-
ual molestation of a minor on four

Allen
Promoted To
WKRQ PD

WKRQ (Q102)/Cincinnati Asst.
PDDave Allen has been promoted
to PD, reporting to OM/morning
personality Jim Fox.

WKRQ VP/GM Jim Bryant told
R&R, “Dave’s really taken on a
heavy workload. He’s competent,
capable, and rightly deserving of
the title, because he’s take a great
deal of the load from Jim Fox. To-
gether, they make a killer combin-
ation.”

Fox added, ‘“Dave’s simply the
best set of eyes and ears I could
possibly hope for when I'm not
around to oversee things. If not for
the grace of God, he and I'd both be
bailing hay in Oklahoma some-
where.”

Allen programmed KLNK/Ok-
lahoma City and WMAJ/State Col-
lege, PA before joining Q102 in
June 1984 as MD. He said, “I've
been working with the airstaff on
their shows for a while now, and
have been assuming many of the
other programming duties. Now
it’s a goal come true.”

R&R Subscription
Increase

R&R will raise its annual subscrip-
tion rate Jan. 1, 1988, the first in-
crease in five years of steady ex-
pansion in coverage and informa-
tion. The 9% increase to $235
yearly, according to R&R Publisher
Bob Wilson, reflects not only high-
er production costs but covers the
expanded range of special issues
‘offered along with the weekly is-
sues to subscribersf Specials in-
clude two ratings reports/industry
directories a year, two New Music
Guides with feature and directory
material, and a Program Supplier Di-
rectory.

separate occasions. Naftel is free
on his own recognizance after be-
ing arrested December 2 by
Baltimore police.

Naftel is scheduled to appear for
a pretrial hearing January 4 to face
one felony count of a second degree
sex offense and two misdemeanor
charges for a fourth degree sex of-
fense and making a false police re-
port.

B104 management declined di-
rect comment to R&R, but indi-
cated Naftel asked for and re-
ceived a leave of absence. Naftel
has worked at the station for nearly
‘eight years and has a spotless rec-
ord, with no listener complaints.

Naftel Assaulted,
Hospitalized

The alleged sexual encounters
are said to have occurred between
1983 and 1985, when the minor was
11-14. The girl, now almost 17, filed
her complaint after police inter-
viewed her in connection with their
investigation of a beating sustained

WILLIE B./See Page 28

St. Pierre
Becomes
WHJY PD

Ron St. Pierre
Ron St. Pierre, PD at Federal
Communications News/Talk outlet
WHJJ/Providence, has assumed
additional PD responsibilities for
sister AOR WHJY. He replaces
Ken Carson, who exited last
month. Interim PD Glenn Stewart
has resumed Asst. PD/MD duties.
A ten-year market vet with a
background that includes AC as
well as N/T, St. Pierre has never
programmed an AOR. GM Janet
ST. PIERRE/See Page 31

Brian White

COLLINS STAYS

IN AM DRIVE

White OM/
PDAtKSFM

Brian White, PD at Nationwide’s
WBJW (BJ105)/Orlando, has re-
signed after six months to become
OM/PD at Duffy’s (soon to be Gen-
esis Broadcasting’s) KSFM
(FM102)/Sacramento. Current
KSFM OM/PD Chris Collins will
stay on as host of the FM102 Morn-
ing Zoo.

KSMJ & KSFM VP/GM Jerry
McKenna told R&R, “It’s a super-
human job to be a morning man
and programmer in a super com-
petitive market like Sacramento.
About three months ago Chris and I
discussed his options, and he decid-
ed to step out of prograrmming to
return as fulltime morning zoo-
keeper. His feeling is he got into the
business to be a personality, and
he’s real good at it.

“We’ve worked with Brian when
he ranKITY/San Antonio, and he’s
been trying to come back to Cali-
fornia for a long while. I believe
they’ll make an incredible team.
Putting all egos aside, we all feel
this is the best thing to do.”

Collins added, ‘I feel great about
this move. The last five months
have been 14-hour days, seven days
aweek. I can’t wait until Brian gets

WHITE/See Page 31

Scott New
WEKS PD

WEKS (Kiss 104)/Atlanta MD
Tony Scott, who rejoined the sta-
tion three months ago, has been
promoted to PD. He replaces Ver-
non Wells, who exited suddenly af-
ter having been promoted to PD in
September.

After stints as MD at Columbia,
SC’s WOIC and WWDM, Scott join-
ed WEKS when it turned on in ear-
ly 198 and hosted its successful
“Quiet Storm’-style evening pro-
gram. He left for several months to
program WJTT/Chattanooga
before returning in September.

“Tony was with us from the very
beginning, so he knows the history
of the station,” said WEKS GM Lee
Zapis. “He’s a real quiet, down-to-
earth guy who takes care of busi-
ness. He’s always had the respect
of everyone on the staff and every-
body in the record business.”

Wells’s morning partner Greg
Anthony remains in that daypart,
and no other staff changes have
taken place as a result of the
change. Scott told R&R, “We’re go-
ing to emphasize variety and try to
give people something different be-
sides everyday radio. We're also
looking to get out in the community
more. We're being heard, but peo-
ple don’t know who we are.”

wAn-americanradiohisteor-com

| PAGE THREE |

DECEMBER 11, 1987

R&R CONVENTION ’88:
REGISTRATION INFORMATION
The time is now. Look for the registration
form for R&R’s March 1988 Dallas
spectacular, along with convention

information, in this issue.
Registration: Page 43

Convention details: Page 33
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Mark McKay

Dennis Reese

WCAT Ups McKay To
OM, Names Reese PD

WCAT (Y106)/Orlando PD/af-
ternoon personality Mark McKay
has been promoted to Operations
Manager in the wake of Gerry
Cagle’s departure last month, and
WPOW (Power 96)/Miami night
personality Dennis Reese has been
hired as PD of the CHR outlet.
McKay will temporarily do a two-
hour airshift in his new capacity,
while Reese becomes afternoon
personality.

VP/GM Jim Tillery commented
to R&R, “Mark has done a great
job as PD for the past year and will
bring lots of excitement to Y106.
His ratings in Miami are excellent,
and I feel the Oriando audience will
lock right onto him.”

McKay added, “This promotion

allows me to concentrate on our
long-range goals versus the day-to-
day programming, which will now
be in the capable hands of Dennis
Reese.”

A veteran Miami personality,
Reese previously spent a year at
195 (now Zeta-4) before his year at
Power 96. He commented, ‘“Y106
just needs a bit of fine-tuning to
take the lead away from (cross-
town CHR leader) BJ105. Promo-
tionally, Y106 is the most active
station in town. I think the music is
our only area of weakness.”

In other Y106 changes, Asst.
PD/MD Michael Hayes has left
nights to join KKBQ/Houston for
late nights. Ray Mariner from
WPHR/Cleveland has filled his
shift.

NEWS

HANDLES AFFILIATE AFFAIRS

Giordano Sr. VP At ABC

ABC Radio Sr. VP/Finance,
Planning & Administration Philip
Giordano has been named Sr. VP/
Affiliate Affairs and Non-Enter-
tainment Programming at the net-
work, effective in January. He re-
places John Axten, who will re-
main as a consultant.

Giordano’s new responsibilities
will include the development and
marketing of non-music program-
ming. He will deal with ABC’s six
Full-Service networks, current af-

filiates, and potential new affili-
ates.

ABC Radio Network President
Aaron Daniels commented, “Phil’s
background in network business
will be invaluable in this position.
He has been with us since 1972, and
his knowledge of radio is impres-
sive. We think he is the right ad-
ministrator to take the networks in-
to the next decade.”

Prior to joining ABC, Giordano
was in the internal audit depart-

4
75 |

Philip Giordano

ment with Atlantic Richfield and
was a Captain in the US Army Fi-
nance Corps.

Robinson Heads EMI Publishing

Irwin Robinson has been ap-
pointed President/Chief Executive
at EMI Music Publishing World-
wide, a new post based in New
York. He had been President of the
Chappell/Intersong Music Group
USA since 1977.

Robinson will be responsible for
the management and development
of EMI’s international music pub-
lishing business, comprising 125
companies in 23 countries. This
marks the first time these opera-
tions have been consolidated into a
single worldwide division under

Q. ARE YOU
INTENSE ?

A.YOU BET! . ..o

doesn’t compromise. My image is important.

I win with it.

They’re Intense!

I buy the Slicker Sticker.

INTENSE BUMPER STICKERS!
THE SLICKER STICKER!

1-800-331-4438

ommunication
raphics Inc

Q. Intense Bumper Stickers?
A. You Bet!

PO BOX 54110 TULSA. OKLAHOMA 74155 (918)258-6502
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Irwin Robinson

one chief executive.

Robinson, who reports to EMI
Music Worldwide Chairman/CEO
Bhaskar Menon, will also serve as
President of theScreen Gems/EMI
and Colgems/EMI publishing com-
panies in the US until a permanent
appointment to that post is made
next year.

“Obviously, I think this is a tre-
mendous opportunity for me, and a
tremendous challenge as well,”
Robinson told R&R. “You're talk-
ing about some 300 people and lots
of companies, which is something I
thrive on.”

Robinson added that the merger
of Chappell with Warner Bros. Mu-
sic has created the largest publish-

KHYL
Promotes
Buckley
To GM

John Buckley has been promoted
from GSM to GM at KHYL/Sacra-
mento, replacing Ken Cunning-
ham, who leaves the AC outlet.

Buckley joined KHYL March 1.
Prior to that, he worked for two
years as Station Manager of cross-
town KPOP, having started his
radio career at KROY/Sacramen-
to, where he’d been an AE, LSM,
and GSM.

Buckley said, “I think this is a
great opportunity. We’re working
on some good plans to make us
more promotionally aggressive in
this market.” He added that no for-
mat changes are expected.

In the summer Arbitron, KHYL
matched its 12+ share of last sum-
mer (3.1), ranking 11th.

ing enterprise worldwide. He said,
“If, when those two were separate,
EMI was number three, then now
it’s number two — although obvi-
ously there’s a big yardstick be-
tween the two. My goal is to get
them within inches of, if not up to,
where the merged organization
lS. i1}

Robinson worked for 13 years at
Screen Gems before and after its
acquisition by EMI, after which he
joined Chappell/Intersong. He’s al-
so a VP of ASCAP and a member
of its board, and board Chairman
of the National Music Publishers’
Association.

Menon commented, ‘“Everyone
in EMI Music is delighted to wel-
come Irwin back to our company. I
am very excited that an executive
of his high stature and accomplish-
ments in the industry has assumed
leadership of all our music publish-
ing companies on a global basis.”
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With the aggressive

suppcrt of Epic Records,
Wa Wa Nee have catapulted
to worldxclass rock band —
a true Epic Artist Develop-
ment success stor;l!

Their hit single, £Sugar forjeg,
and "'Sugar Free" video are
everywhere — supported by narional
press exposure and major TV
appearances (" The Late Show,'
"Top of the Pops,” ""American Bandstand”
and "'Solid Gold").

Now with the release of their new
single, "*Stimulation,” Wa Wa Nze
are set to further excite a public
already on the brink of Wa Wa Nee fever!
WA WA NEE." A WAY OF LIFE.

Eie 11
115
i__)f."'"
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O’BRIEN VP

Lahey, Walker Eastman
Regional Sr. VPs

Eastman Radio has named Sr.
VP/Sales Lee Lahey and Sr. VP/
Atlanta Dick Walker to Sr. VP
posts for the Eastern and Southern
regions, respectively. Manager/
Detroit Tom O’Brien has been up-
ped to VP/Midwest.

Lahey, a 30-year company vet,
will oversee sales at Eastman’s
New York, Philadelphia, and Bos-
ton offices. Walker, who has been
at Eastman 26 years, will be re-
sponsible for the Atlanta, Dallas,
and Houston offices, while Asst. Of-
fice Manager/Atlanta Marlene
Kunis-Poehler has been named
Manager of that office. O’Brien,
who joined Eastman in 1982, will be
in charge of the company’s Chica-
go, Detroit, and St. Louis offices.
Former Detroit rep Gary Merri-
field has been upped to fill
O’Brien’s former position.

“These promotions give us four
strong regional managers, each
with three offices to handle,” said
Eastman spokesperson Carl But-
rum. ‘“We think Eastman Radio
has the management team in place
to make 1988 a great national sales
year‘7!

make 1988 a great national sales
year.”

Butrum added that Eastern Re-
gional Sales Manager Mike Nicas-
sio will become NSM for the com-
pany when its merger with Jacor is
completed by the end of this
month.

NEWS

SALES & BRANCH DISTRIBUTION

Urie Upped To PolyGram Sr. VP

PolyGram VP/National Sales &
Branch Distribution Jim Urie has
been promoted to Sr. VP of the di-
vision. He joined the company in
November 1986 after 12 years at
CBS.

Exec. VP/Marketing & Sales
Bob Jamieson said, ‘‘PolyGram
has seen tremendous growth this
year. It has been a time when our
creative repertoire developed ex-

Morley PD At WSTF

Former K101/San Francisco pro-
grammer Russ Morley is the new
PD at Capitol’s WSTF/Orlando,
replacing Jim Ballard, who exits
the AC station. Prior to his 13
months at K101, Morley spent 11
years at WRMF/West Palm
Beach.

Saying he’s planning no major
changes, Morley told R&R, ‘“The
station is already well program-
med. It’s one of the best marketed
stations I've ever seen. There’s a
large emphasis on community in-
volvement here. (GM) Barbara
Vardin is a great lady and I'm de-
lighted to be joining WSTF.”

In the summer Arbitron, WSTF
ranked third (124+) among the

market’s ACs (with a 5.7 share),
trailing Transtar affiliate WJYO
(7.6) and Full-Service WDBO (6.7)
while topping WOCL (4.4).

citing music, and Jim was able to
translate this music into sales suc-
cess.

“He is a strong motivator who
maximizes effective branch cam-
paigns with enthusiastic sales reps,
supportive artists’ management,
and cooperative retail personnel.”

Urie said, “It's been a great
pleasure to be associated with the
kind of success that PolyGram has
had this year. I've been particular-
ly lucky to be able to work with a
great group of people in the sales
area, which has made the job all
that much more rewarding.”

Before joining PolyGram last
year, Urie was Manager of CBS
Records’ New York branch. He be-

Jim Urie
gan his career there in 1974 as a
Washington, DC sales rep.

N/T Pioneer Woodruff Dies At 47

Influential Theorist invented ‘Top 40 News’

News consultant Norm Wood-
ruff, a 30-year industry veteran
who was considered a pioneer in
the all-News radio format, died of
AIDS last week (12/2) in San Fran-
cisco. He was 47.

Woodruff’s news and program-

ming background included posts at
KCBS, KXLR, KNEW, andKFRC/

1-800-952-1986
Ask for Mike Henry

h
best.

I like a music test to be very comprehensive. I was very
happy with the results I received on my music test from
Surrey Research.”

Guy Zapoleon

Program Director
KZZP-AM/FM, Phoenix

Roger Wimmer, PhD/President
Chris Porter/Vice President

Mike Henry/Director of Marketing
Fran Judd/Research Analyst

WWW-americanradiohistorv-com

San Francisco, KHJ and KRLA/
Los Angeles, KIRO/Seattle, and
KFBK/Sacramento. He consulted
dozens of stations and networks, in-
cluding NBC, Mutual, KTAR/
Phoenix, WPOP/Hartford, and
KSDO/San Diego.

Former KCBS staffer Dave
Fowler commented, “Norm came
out of rock and roll radio. During
the ’60s he was at KFRC, where he
came up with the idea of applying
music rotation to the news; he
‘played the hits’ with the ‘Top 40°
news stories of the day.”

KCMO/Kansas City PD John
Mainelli added, “I worked for
Norm at KCBS/San Francisco dur-
ing the ’70s. I learned more from
that experience than any other in
my career. He was intense about
news and he was passionate about
it. His license plates even read ‘In-
form.””

WCCO/Minneapolis Director/
Operations Vic Bremer concurred.
“Norm was one hell of a teacher.
He influenced hundreds of the top
news people around. Norm was al-
ways on the cutting edge. He loved

Norm Woodruff
the technology, the industry and
the news business.”

KGIL/Los Angeles personality
Jim Simon, who knew Woodruff
since the early ’'60s, told R&R, “I
remember when we worked to-
gether at KHJ he had a fax ma-
chine in his bedroom so he could
send me stories he’d written over-
night for morning drive. He knew
everything there was to know
about broadcast news. He was a
man ahead of his time.”

WLAC Appoints Yoder
General Sales Manager

WGFX/Nashville GSM Eliza-
beth Yoder has left the station for a
similar new position at crosstown
WLAC-AM & FM. Prior to joining
WGFX last year, Yoder served
four years as an AE and later Sales
Manager at KBPI/Denver. She al-
so worked in Memphis for WMC,
WHBQ, and Memphis Cablevision.

WLAC GM Weldon Crelia said,
“We're extremely pleased to have
someone with Elizabeth Yoder’s
background and reputation join us.
Her experience and competitive
positioning is a must in today’s
marketplace.”

Yoder told R&R, “I am most ex-
cited about joining a powerhouse
station like WLAC. The station has
a rich, consistent history, coupled
with the opportunity for growth.
The momentum is at an alltime

Elizabeth Yoder

high based on the strong manage-
ment team in place here.”

The News/Talk AM and Music
Intensive AC FM are currently be-
ing sold as a combo.
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GENERATION 11

The music scheduler
that responds
to today’s
programming demands

Generation II Solves Programmers’
Toughest Scheduling Problems In Ways
You Never Thought Possible:

® Increased categories for more flexible scheduling

® Eliminates hand scheduling with twofers,
threefers, blocks ... now you let the computer
do it

® Automatic category changes improve daypart
control

® Keeps your inventory fresh by automatically
resting and reintroducing your songs

® Can’t lose control of your format because
Generation Il is so easy to understand and
modify

RadioWare’s Carl Barringer
is the foremost expert on
music scheduling systems.
Barringer pioneered the first
music scheduling system for
microcomputers and has
refined music systems for
MTV and many top stations
during the past six years.

&

Join the smart broadcasters who have already purchased GENERATION II:
VH-1, New York

KFMG, Albuquerque WSSL, Greenville, SC

XTRA, San Diego

WDJQ, Alliance, OH WNNK, Harrisburg WLTW, New York KNBR, San Francisco

Radio Antigoon, Antwerpen, KVRP, Haskell, TX WNVZ, Norfolk KSFO, San Francisco
Belgium KIKK, Houston WSKX, Norfolk KYA, San Francisco

KKM], Austin WEAG, Indianapolis WTID, Norfolk KWSS, San Jose

WLIF, Baltimore
WWMX, Baltimore
WK]JN, Baton Rouge

WEMS, Indianapolis
WMSI, Jackson, MS
KBEQ), Kansas City

WSTE, Orlando
WMGYV, Oshkosh
KKFR, Phoenix

KZST, Santa Rosa
WGEM, Schenectady
WGY, Schenectady

WMJX, Boston KMJX, Little Rock KOY-AM, Phoenix Broadcast Programming, Inc. Seattle
WVBE Boston KORK, Las Vegas KOY-FM, Phoenix KJR, Seattle
WYRK, Buffalo KYRK, Las Vegas KGW, Portland KGTO, Tulsa
WCLR, Chicago MTYV Europe, London KINK, Portland KRAYV, Tulsa

WTCB, Columbia, SC
KPLX, Dallas/Ft. Worth
KSCS, Dallas/Ft. Worth
WBAP, Dallas/Ft. Worth
WWSN, Dayton

KBIG, Los Angeles
KLSX, Los Angeles
KRLA, Los Angeles
WEGR, Memphis
WGKX, Memphis

KSGO, Portland
WRAL, Raleigh
WRVA, Richmond
WRXL, Richmond
KISS, San Antonio

WCXR, Washington, DC
WMZQ-AM, Washington, DC
WMZQ-FM, Washington, DC

Radio Windy, Wellington, New Zealand
WRME, West Palm Beach

WLHQ, Enterprise, AL WREC, Memphis KMMX, San Antonio KEYN, Wichita
WIKY, Evansville WRVR, Memphis KSAQ), San Antonio KFH, Wichita
KAAK, Great Falls, MT MTYV, New York 91X, San Diego KLZS, Wichita
WMYI, Greenville, SC KQAM, Wichita

RadioWare

Software Specidlists for Radio
P.O. Box 36385

Dallas, Texas 75235
(214) 350-7216

wwawv-americantadiohistorv.com
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WASHINGTON REPORT

Battle Heats Up On Hill
Over Fairness, Transfer Tax

Broadcasters suffered sharp reverses in Washington
last week in their battle against legislation that would
codify the Fairness Doctrine and tax station transfers.

One blow came when Rep. John
Dingell (D-MI) succeeded Thurs-
day (12/3) in winning agreement in
the House after attaching a Fair-
ness Doctrine codification amend-
ment to the $587 billion deficit re-
duction bill hammered out by
President Reagan after nego-
tiations with congressional leaders.

Dingell’s proposal would make
the Fairness Doctrine a federal
statute, despite the FCC’s recent
repeal of the policy. Reagan vetoed
similar legislation earlier this
year. By attaching the measure to
the spending bill, Dingell tried to
cut the chances of a second Presi-
dential veto. The amendment sail-
ed through the House on a 259-157
vote.

The Fairness Doctrine action did
not sit well with all Congressmen.
Rep. Silvio Conte (R-MA) called it
“prime veto bait”’ for President
Reagan. Other opponents argued

““There is no evidence
the nation has suffered
because the Fairness
Doctrine hasn’t been
with us for the past few

months.”’
—Rep. Thomas Tauke

that Dingell’s measure was inap-
propriate because it had nothing to
do with the nation’s budget. Rep.
Harold Rogers (R-KY) said the
amendment would “hold hostage”
the American economy and ‘‘send
more confusing signals to the fi-
nancial markets.”

“There is no evidence the nation
has suffered because the Fairness
Doctrine hasn’t been with us for the
past few months,” said Rep. Thom-
as Tauke (R-1A).

Transfer Tax Heads
For Showdown

In a second attack, a proposal to
tax station transfers was heading
for a showdown on the floor of the
Senate Wednesday (12/9) as part of
a budget reconciliation debate. An
aide to Sen. Ernest Hollings
(D-SC), who wants to charge
broadcasters a minimum two per-
cent ‘“fee” on license transfers,
said at presstime that the measure
was still “up in the air and could go
either way’’ on the floor.

Senate Budget Committee mem-
bers agreed last week to send the
measure to the Senate for delibera-
tion as part of the budget rec
onciliation package, but left open
the possibility that the transfer tax
could be removed through a floor
fight.

Sens. John Danforth (R-MO) and
Robert Packwood (R-OR) have
promised to try to kill the broad-
casting measures when they hit the
floor, but such action in a Demo-
crat-controlled Senate appears dif-
ficult at best.

Be recognized for the work you do. Enter the 1988 RTNDA

national news awards competition.

Compete for regional awards in five categories:

» Qverall excellence
* Continuing coverage
* Spot news

* investigative reporting

New

* News series/documentary ca\eg““l"

Regional winners advance to compete for national RTNDA
Edward R. Murrow awards. Open to all radio and television
stations. Deadline: February 1, 1988. To find out more, contact:

: THOA

(202) 659-6510

Radio-Television News Directors Association
1717 K St. NW e Suite 615 o Washington, D.C. 20006

WWW.americanradiohistorv-com

PAT CLAWSON

| WE ARE THE WORLD — Pandemonium reigned as 6500 reporters from
around the world converged on the National Press Building to pick up their |
I summit credentials.

AIN'T NO CURE FOR THE SUMMIT TIME BLUES

Radio Scrambles
At US/Soviet Talks

This week’s superpower summit in Washington tested
the resources and resourcefulness of radio news organiza-
tions, as they scrambled from event to event covering
what promised to be one of the year’s top stories. Nearly
7000 reporters from 100 countries — including the USSR,
Iceland, Sweden, Japan, Australia, Colombia, and South
Africa — swarmed into the National Press Building in
Washington to pick up press credentials.

Technological nightmares were
the order of the day for AT&T tech-
nicians, who worked around the
clock to install nearly 700 phones at
the International Press Center
in the J.W. Marriott Hotel and
another media center at the Com-
merce Department. More than 600
lines were installed for internation-
al phone calls, with special circuits
covering almost every nation on
the globe. Electronic message
centers were set up at both press
centers, allowing reporters to
glance at TV monitors for
messages and phone numbers
where callers could be contacted.

Broadcasters were first able to
test the 500 telephone lines installed
in the International Press Briefing
Center at midnight Monday — 16
hours before Soviet General Secre-
tary Mikhail Gorbachev’s plane
was to touch down.

Radio Nets Go
Into Overdrive

Most networks provided live cov-
erage of the key events and daily
special summary/analysis reports.
Some networks also offered live
coverage of such events as press
briefings by summit officials,
toasts made by the two sides at the
banquets, and the visit to the Soviet
embassy by Congressional leaders.

Voice of America increased the
length of its Ukrainian, Russian,
and Spanish language broadcasts
in order to accommodate the vol-
ume of news generated by the sum-
mit meeting. “As VOA is poised at
the crossroads of journalism and
diplomacy, this is a very big event
for us,” said VOA Director Richard
Carlson.

The networks hit the streets with
every available staff member. UPI
assigned five reporters, an anchor,
two special correspondents, and an
engineer. AP had six reporters on
summit duty.

—

n S8uwir
T-SHIRTS ARE SUMMIT HIT —
Even more coveted than the multi-
colored summit press passes were
vivid commemorative T-shirts,
strictly rationed by US government
aides. Reporters were limited to
one shirt per person — although
network staffers such as Mutual’s
Richard Preston (pictured) were al-
lowed to trundie off with armioads
of the goodies for all correspon-
dents on their pickup lists.

CBS brought New York-based
anchors Bill Lynch and Judy
Muller to Washington to augment
its summit staff, and CBS affiliates
interested in personalizing their
own summit coverage were given
the opportunity to talk one-on-one
with Muller during morning drive.
NBC Radio brought anchor John
Cameron Swayze Jr. to Washing-
ton from New York for the event.

“There is an awful lot of volume
to distill,” said NPR Washington
Bureau Sr. Editor Anne Edwards.
“You have to look at an awful lot
and decide if it’'s news. That’s
where the energy is going.”

Washington bureau chiefs said it
was difficult to estimate how much
their summit coverage cost their
organizations, but said the bulk of
the added expense came in the
form of overtime pay.

“You’ll be able to tell how much
it cost when you hear me scream,”
said Edwards. “But it's a big
event, so we’ll go all out. What the
heck.” —Randall Bloomquist
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Once in a while we'll lose a viewer or two.

It's bound to happen.

Even though our audience loves to watch their music-

the best of video music-

they have other things to attend to.

Like each other.

That's why over 23 million viewers make love, soothe their

infants, and pay their bills with us in their lives.

And they're listening to your music to decide which records to buy.
Even if they're not always watching.

THE OTHER MUSIC TELEVISION

EI VIDEQ HITS ONE”™

© 1987 MTV Networks

e wwWwwW americanradiohistorv com
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TRANSACTIONS

RADIO BUSINESS

Woolfson Sells Group To DC
Lawyers For $13 Million

Louisiana Outlet Is First Media Venture Partners Deal

GROUP DEAL: Woolfson

Broadcasting Stations

PRICE: $13 million {approximate}
BUYER: HVS Partners, a partnership
of Giselle Huberman and Tom Schat-
tenfield, two Washington, DC attor-
neys. The firm also owns WMNX/Talla-
hassee and WLVW/Salisbury, MD,
which will be divested at the conclu-
sion of this deal.

SELLER: Woolfson Broadcasting

Corp., principally owned by Mark
Woolfson.
BROKER: George Otwell of

Blackburn & Co.

WBGM-AM & FM/Tallahassee
FREQUENCY: 1410 kHz; 98.9 MHz
POWER: 5-kw daytimer, 100 kw at
440 feet

FORMAT: Urban; AC

WGUS-AM & FM/Augusta, GA
FREQUENCY: 1380 kHz; 102.3 MHz
POWER: 5-kw daytimer; 3 kw at 265
feet

FORMAT: Country

WSBY & WQHQ/

Salisbury, MD

FREQUENCY: 960 kHz; 104.7 MHz
POWER: 5 kw; 33 kw at 610 feet
FORMAT: AC

WWQQ/Wilmington, NC
FREQUENCY: 100.9 MHz
POWER: 2.57 kw at 347 feet
FORMAT: Country
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WSIR/Winter Haven

PRICE: $250,000

BUYER: Quid Me Broadcasting of
Florida Inc.,, headed by Chester
Musialowski. He also owns WECK/
Cheektowaga, NY.

SELLER: WHF Associates Ltd.
FREQUENCY: 1490 kHz

POWER: 1 kw

FORMAT: AC

BROKER: Chapman Associates
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WQBZ/Ft. Valley

PRICE: $190,852 plus future loan
commitments

BUYER: Charles Barton, The Beach
Company, Pritchard & Company Inc.,
Alvah Culpepper, and J.C. Hill Sr.
Barton owns an interest in WSSC/Sum-
ter, SC and is GM of WEZL/Charles-
ton, SC. The Beach Company and
Pritchard & Company own interests in
WAVF/Hanahan, SC.

SELLER: Donald Williams, who is re-
ducing his stock ownership of Fox
Valley Broadcasting Corp. from 51%
t0 15%.

FREQUENCY: 106.3 MHz

POWER: 3 kw at 415 feet

FORMAT: AC

WLBA/Gainesville

PRICE: $500,000

BUYER: Bennie Hewett

SELLER: WLBA Inc., principally owned
by Ernest Reynolds.

FREQUENCY: 1130 kHz

POWER: 10-kw daytimer

FORMAT: Country
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KTQQ/Sulphur-Lake Charles
PRICE: $615,000

BUYER: KSIG Broadcasting Com-
pany, Inc., owned by Louis Basso. He
also owns KSIG/Crowley, LA.
SELLER: Lafayette Broadcasting Inc.,
owned by Ronald Gomez Sr. He also
owns KTDY & KPEL/Lafayette, LA.
FREQUENCY: 100.9 MHz

POWER: 3 kw at 300 feet

FORMAT: Country

BROKER: Randall Jeffery of Media
Venture Partners. This is the first
transaction handled by MVP since it
opened for business in October.
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WHRF/Bel Air

PRICE: $500,000

BUYER: Jeffrey Bair

SELLER: Bel Air Broadcasting Co.
Inc., owned by James Swartz.
FREQUENCY: 1520 kHz

POWER: 250-watt daytimer
FORMAT: AC
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KGRC-FM/Hannibal

PRICE: $750,000

BUYER: Portsmouth Broadcasting
Co., principally owned by Jack Whit-
ley, Howard Doss, and C. Derek Par-
rish. The company also owns WNXT-
AM & FM/Portsmouth, OH.

SELLER: Great River Communica-
tions Inc., owned by Francis Step and
B.E. Schell.

FREQUENCY: 92.9 MHz

POWER: 100 kw at 490 feet
FORMAT: CHR

BROKER: Blackburn & Company

fantana.
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KIKC-AM & FM/
Forsyth-Miles City

PRICE: $252,500

BUYER: NEPSK Inc., owned by
Thomas Shelburne lil, Peter Kozlo-
ski, and Norman Johnson. The com-
pany also owns WAGM-TV/Presque
Isle, ME and a cable TV system in
Aroostook County, ME.

SELLER: Gold Won Radio Corp.
FREQUENCY: 1250 kHz; 101.3 MHz
POWER: 5-kw daytimer; 100 kw at
1025 feet

FORMAT: Country

BROKER: Richard Foreman of
Richard Foreman Associates.

KOIL/Omaha

PRICE: $900,000

BUYER: Robert Dean, who also owns
KJAN/Atlantic, IA.

SELLER: New KOIL Inc., headed by
President Geoffrey Hammond.
FREQUENCY: 1290 kHz

POWER: 5 kw

FORMAT: AC

BROKER: Chapman Associates
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KKLR/Edmond

PRICE: $650,000

BUYER: USA Broadcasting Company
Inc., principally owned by J.D. Mattus.
The company also owns KMON-AM &
FM/Great Falls, MT; KLCY & KYSS/
Missoula, MT; and KLCl/Boise, ID.
SELLER: Oaks Broadcasting, owned
by Max Wells.

FREQUENCY: 97.7 MHz

POWER: 3 kw at 300 feet

FORMAT: Gold

BROKER: Chapman Associates

WBUG/Hughesville (CP sale)
PRICE: $60,000
BUYER: Pro Marketing Inc., owned by

TRANSACTIONS AT A GLANCE

Deal Of The Week:

& KOIL/IOmaha, NE $200,000

Deals So Far In 1987:
$2,480,728,018

This Week’s Action: $20,652,852

Woolfson Stations $13 million (approximate)
® WBGM-AM & FM/Tallahassee
® WGUS-AM & FM/Augusta, GA
® WSBY & WQHQ/Salisbury, MD
® WWQQ/Wilmington, NC

O WSIRWinter Haven, FL 5250,000

#WOBZIFL. Valley, GA 5190 852 plus fulure loan commitments
o WLBA/Gainesville, GA $500,000

® KTQO{Sulphur-Leke Charles, LA $615,000

®'WHRF/Bel Ajf, MD $500,000

S KGRCHannibal, MO 5750, 000

O KIKC-AM & FM/Forsyth-Miles City, MT $252,500

® KKLR/[Edmond, OK $650.000

® WBUG/Hughesville (CP sale) $80.000

# WNDO-AM & FMIChattanooga-Soddy-Daisy $1.3 million
® KGTN/Georgetown, TX $150,000

® KRKO/Everatt, WA S600,000

® WYNE/Kimbarly, Wl $834.500

Victor Michaei Jr., Lorl Michael, Jo-
seph Kalie Jr., and Kathleen Kalie.
The company also owns WHTO/Mun-
cy, PA.

SELLER: Muncy Broadcasting Inc.,
principally owned by John Kennedy
Jr.

FREQUENCY: 1190 kHz

POWER: 1-kw daytimer

R o.<
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WNOO-AM & FM/

Chattanooga-Soddy-Daisy
PRICE: $1.3 million

i Sbaehcdeint i

BUYER: Pye-Watts Communications
Inc., a corporation to be formed by Li-
onel Pye Jr., Glibert Watts Jr., and Li-
onel Pye Sr. Watts also owns interests
in WLSQ/Dalton, GA and WEPA/Ft.
Payne, AL. Pye Sr. is the proposed
buyer of WTTI/Dalton, GA.

SELLER: Southern Star Systems Inc.,
headed by Chairman Lamar Partridge.
FREQUENCY: 1260 kHz; 102.3 MHz
POWER: 5-kw daytimer; 3 kw at 700
feet

FORMAT: AC

Continued on Page 12

Diane Healey Linen,

Kent Phillips, Glenn Serafin
202-778-1400

1133 20th Street NW

Suite 260

Washington, D.C. 20036

" looks like I've found
my next property...but

it'll take creative financing .

think I'll call CEA”

COMMUNICATIONS

EQUITY
ASSOCIATES

Station purchases, sales
and financings.

Member: National Association of Securities Dealers, Inc. and SIPC

Rick Michaels,

Harold Ewen
813-877-8844

5401 W. Kennedy Bivd
Suite 851

Tampa, Florida 33609
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Dis-cre-tion...

1: the quality of being dis-
creet: cautious, reserve in
speech. 2: the ability to make
responsible decisions.

~

MVP, a discreet brokerage
and financial service
with integrity, whose princi-
pals have initiated over
$350,000,000 in transactions.

For a strictly confidential dis-
cussion about buying, selling,
financing and appraising. . .
call Media Venture Partners.

\ /
P

MEDIA VENTURE
PARTNERS

Integrity and Discretion

... the difference!

RADIO and TELEVISION BROKER AGE
FINANCING - APPRAISALS

CHARLESE. GIDDENS - BRIAN E.COBB
1255 23rd St., N.W., Suite 890
Washington, D.C. 20037-1125

202-785-4333

RANDALLE. JEFFERY
7479 Conroy Rd., Suite C
Orlando, FL 32811-3409

305-295-2572

RAYMOND J. SCHONBAK
6311 N. O’Connor Rd.
L.B. 97, Irving, TX 75039-3510
214-869-7643

ELLIOT B. EVERS
1700 Montgomery St., Suite 322
San Francisco, CA94111-1024
415-391-4877

| RADIO BUSINESS |

Field Narrows In WKYS Bidding

The first round of cuts has been
made in NBC’s search for a suita-
ble buyer for WKYS/Washington,
according to a source close to the
bidding for the highly-rated Urban
station.

According to the source, about
half of the 16 to 18 groups that
made proposals for WKYS have
been eliminated by WKYS andKid-
der Peabody, which is assisting in
the sale.

NBC is seeking between $45-50
million for WKYS and would like to
complete the deal by early Janu-
ary, according to the source.

Genesis-Duffy Deal

Among the groups still in the
running are Inner City Broadcast-
ing of New York; Boston-based Al-
bimar Communications; Washing-
ton FM Radio Partners, a group
that includes former WRQX/
Washington GM Ernie Fears; and
Merit Communications, which re-
portedly counts Frank Osborn of
Osborn Communications as a part-
ner. Osborn had no comment when
asked if he was involved in the bid-
ding for WKYS.

Sharad Tak, a computer services
and broadcasting entrepreneur,
has bowed out of the bidding be-

i e A R

Finally In The Bag

It’s been up, down, and around
for this deal, but the merger con-
tract’s finally been signed between
Genesis Broadcasting Inc. and.
Duffy Broadcasting Corp. A “defin-
itive merger agreement” was sign-
ed December 3 which formalizes a
$70.5 million deal to buy seven of
the nine Duffy radio properties.

Duffy Chairman Rebert Duffy
began liquidating broadcast prop-
erties earlier this year to ease de-
mands from venture capitalists
who bankrolled the firm. Genesis
was formed last June by Duffy
President Marty Greenberg, who
subsequently enlisted most of Duf-
fy’s current senior management to
engineer a $74 million leveraged
buyout that was announced in July
(R&R 7/17). The deal collapsed on-
ly two weeks later when the com-
peting interests of Duffy’s venture
capitalists, bankers, and lawyers
couldn’t be quickly reconciled, but

it was later fanned back to life.

“It was just a very, very comr
plicated transaction,” said Green-
berg. ‘Kidder Peabody was trying
to do an auction with Duffy, the
stock market crashed, and the
Cowboys were having a losing foot-
ball season. It was just a combina-
tion of factors.”

Ralph and John Booth, owners of
the Booth American Company
which operates 11 radio stations in
Michigan, Ohio and Indiana, will
own a majority of the Genesis
stock.

The VP/GMs and radio stations
joining Genesis include Craig
McKee of KRZN & KMJI/Denver;
Jerry McKenna of KSMJ &
KSFM/Sacramento; Terry Rodda
of KONO & KITY/San Antonio;
and Gayle Shaw of KBTS/Killeen-
Austin, TX.

Genesis will have an office at
5949 Sherry Ln., Suite 935, Dallas
75225.

touch with the rank and file.”

:@h 2

TAKING IT TO THE STREETS — UPI correspondents upset with the pace
of contract negotiations took to the streets last Friday (12/4) in
Washington. During a lunchtime demonstration in front of UPI's Washington
headquarters, Wire Service Guild negotiator Sean McCormally (far right)
torched copies of UPI contracts and work rules to protest nine months of
unsuccessful negotiations and a complete breakdown in talks last October.
“The company won't give us a contract, they've posted work rules that in-
clude a lot of things we don't like . . .
heat since they won't see the light,” McCormmnally said. Others in the crowd
complained of threats to job security and benefits. Company spokesman
Christopher Smith said the protest won't affect what management believes
is “a pretty positive” contract offer:
bargaining table whenever a federal mediator requests us to do so. ! think
what we're looking at is a Guild leadership that is desperate and not in

We're trying to make them feel the

“We are prepared to retumn to the

wWAWW- americanradiohistorv-com

cause he believes the deal is
“risky,” according to a source fa-
miliar with Tak’s involvement.
Tak, who owns WUSL-FM/Phila-
delphia, had been considered a
leader in the bidding because he is
a Washington area resident and
NBC reportedly would prefer to put
the station in local hands.

A spokesperson for NBC declin-
ed to comment on the WKYS sale,
as did Bruce Barnes, the Kidder
Peabody associate involved in the
deal.

One non-bidder who carries con-
siderable weight in the negotiations
for WKYS is station PD/morning
man Donnie Simpson. His coopera-
tion and support is considered vital
to the station’s prospects for suc-
cess under a new owner.

“Whoever buys the station will
need Donnie,” said one broadcast-
er involved in the bidding. ‘“Before
I made a final deal I'd have to be
sure I'd made my peace with Don-
nie.”

Simpson was unavailable for
comment.

TRANSACTIONS

Continued from Page 11

KGTN/Georgetown

PRICE: $150,000

BUYER: Kubiak Enterprises Inc.,
owned by Dan Kubiak.

SELLER: Capitol Broadcasting Corp.,
owned by Kenneth Johnson. The
company also owns WKSJ-AM & FM/
Pritchard, AL; WCAW & WVAFIChar-
leston, WV; WLVKIStatesville, NC;
WRKAI/St. Matthews, KY; WGFX/Gal-
latin, TN; WTRG/Rocky Mount, NC;
and KQF XIGeorgetown, TX.
FREQUENCY: 1530 kHz

POWER: 1-kw daytimer

FORMAT: AC

KRKO/Everett

PRICE: $600,000

BUYER: SR Broadcasting Inc., owned
by Arthur Skotdall, Marianne Skot-
dall, and Roy Robinson.

SELLER: First Pacific Broadcasting
Inc., owned by Archie Taft. The com-
pany is currently in bankruptcy pro-
ceedings.

FREQUENCY: 1380 kHz

POWER: 5 kw

FORMAT: Country

WYNE/Kimberly

PRICE: $934,500

BUYER: Fox Valley Broadcasting
Inc., owned by Thomas Bookey and
Dexter Card. The company also owns
WRJQ & WROE/Appleton, WI. Card
also owns WRJN & WHKQ/Racine,
Wl

SELLER: Ned Hughes Broadcasting
Inc., owned by Ned Hughes.
FREQUENCY: 1150 kHz

POWER: 5 kw

FORMAT: Country

COMMENT: Fox Valley says it will di-
vest WRJQ/Appleton, WI prior to con-
summation of this deal.
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Scott Shannon
Program Director, Z100 NY
And Star Of The Morning Zoo

“Our Target Tuners look
great and the sound is
amazing. Best of all,
they’re quartz-locked
forever to Z2100.”

WHAT’S SCOTT SO EXCITED ABOUT? TARGET TUNER — the
“Walkman-style radio that gets only your station. TARGET TUNER is
the first and only quartz crystal locked, fix-tuned promotional radio. it's
the most innovative radio promotion item in years! TARGET TUNERS
are inexpensive, but make no mistake — they’re NOT cheap radios.
High sensitivity and quality audio circuitry let your sound come
through loud and clear. When we designed the TARGET TUNER,

we did it right!

“We put Z100’s logo
on one side and
merchandized the
other side with Pepsi.

t44

SMART THINKING, Z100! Advertiser tie-ins are a natural with
TARGET TUNER, and they can bring your cost way down. The radios
feature mini-billboards on both sides — so you can promote both your
station and a key account, with colorful graphics right on the radio.
Aggressive stations have already scheduled TARGET TUNER
promotions with fast-food chains like McDonald’s, Wendy's, and
Arby’s; beverage clients like Budweiser, Pepsi, and Mountain Dew;
Department Stores; Auto Dealers and other key advertisers. Contests,
gift-with-purchase, retail point-of-purchase sales — your promotional
options are unlimited with TARGET TUNERS.

Ph e
Olos by, Carof Seity

“The instant we saw the
Target Tuner, we knew
it was a winner. It’s a
perfect promotion item.
Our listeners love them.”

EVERYBODY LOVES TARGET TUNER. It's the one and only
promotional item that delivers all the excitement of your station, right to
your listeners. No T-shirt or other comparably priced item has the high
perceived value of TARGET TUNER. Most important, listeners USE
their TARGET TUNERS. That's why the sponsor tie-in potential of
these unique new radios is so valuable. It can help you get

thousands and thousands of radios out there, all tuned forever

to only your station.

“Target Tuners build
listener loyalty while
they lock out the
competition. What more
could you want?”’

THANKS, SCOTT, you've said it all. Z100 was the first station to
recognize the fantastic potential of TARGET TUNERS, and now they've
got lots of company. In less than six months, over 100,000 TARGET
TUNERS have been ordered by scores of savvy stations. They're
available in FM and AM versions (and for AM’ers, TARGET TUNER is
“the great equalizer”). TARGET TUNER is perfect for every music
format and for talk and all-news stations as well.

@ Your Next Move? Call 201-935-8880 Right Now And
TIARGET TUNING WC.  Find Out How TARGET TUNER Can Pay Off For You!

6 Caesar Place, Moonachie, NJ 07074

Walkman is a registered trademark of SONY Corp.

WWW.americanradiohistorv.com
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OVERVIEW

Cultivating New Business

Through Horizontal
And Vertical Prospecting

By Chris Beck

Do you have any recommendations or
guidelines that will allow me to get
closer to dealing with a more positive
and more profitable breed of new business peo-

ple?

There are two criteria that will gener-
ally put you in front of people that are
more apt to be productive sales pros-

pects.

The first involves ‘“hori-
zontal prospecting,” or
identifying specific cate-
gories in which you’re like-
ly to have a better chance.
The second is ‘‘vertical
prospecting,” which re-
quires you to target specific
businesses within each cat-
egory.

With horizontal prospect-
ing, the best way to identify
new business categories is
through an analysis of eco-
nomics and competition.
Try to find categories that
are outperforming the na-
tion’s growth.

When you consider that in
all but a “switch pitch” we
are asking the client to in-
crease his advertising ex-
penses — usually by using a
new medium — it’s no won-
der that business owners
and decisionmakers who
are experiencing acceler-
ated growth tend to be more
positive, upbeat, and open
to considering new options.

With vertical prospect-
ing, the trick is to stay away
from market leaders. Most
of the time these companies

Chris Beck is VP/Sales for the
Wally Clark Company. He also
serves as a sales consultant for a
number of major corporations and
radio stations. If you have a ques-
tion you'd like this column to ad-
dress, he can be reached at (818)

| 843-0687.

NEW SELLING IDEA

Frequent Buyer

Programs

Consider starting your own

. Frequent Buyer Program. Sta-

i tions which have begun to use

such buyer incentives report

E  excellent results. The greatest

# success seems to come when
§ you offer numerous prize levels §
& — limiting yourself to only three
@ or four levels apparently gives &
& too much room between gifts to &

£ achieve maximum results with
i this type of incentive. Another [
& way to boost results is by offer- i
| ing two prize options at each f
B level. Among the most popular
| prizes are home electronics §
B items and travel. i

are of the opinion that they
know all there is to know
about marketing and
there’s little we can do to
change their collective
minds.

You should also try to
avoid accounts that are too
small to really be able to af-
ford success.

Instead, concentrate your
efforts on the middle sector.
You'll find that these ac-
counts do a significant
amount of advertising, and
that their owners tend to be
younger, more aggressive,
entrepreneurial types.
They tend to be more pro-
radio than older, more
established business people.

JANUARY
Soup Month
New Year’s Day (Friday,
11)
Super
1/31)

FEBM&FET‘ :
Baseball Spnng Tranmng
Begins
Lincoin’s Birthday
Friday, (2/12)
day, 2/12)
Winter Olympics Begin
(Saturday, 2/13)
Valentine’s Day (Sunday,
2/14)
Washington’s Birthday
(Monday, 2/15)

Bowl (Sunday,

Marathon Month

Spring Cleaning

National Frozen Foods
Month

St. Patrick’s Day
(Thursday, 3/17)

Paim Sunday (3/27)

: APHIL
Spnng Break
April Fool’s Day
Good Friday
(Friday, 4/1)
Passover (Saturday,
4/2)
Easter (Sunday, 4/3)

e R S e e
: e e e

Baseball Season Begins
(Monday, 4/4)

Tax Deadiine (Friday,
4/15)

Secretaries ' Day
(Wednesday, 4/27)

M‘f ;:. .:..:._,; w:,

Radio Month

National Photo Month

Kentucky Derby
(Saturday, 5/7)

Mother’s Day (Sunday,
5/8)

Friday the 13th (5/13)

Memorial Day

Indianapoiis 500
(Monday, 5/30)

Summer Begins

Bridal Shows & Events

Graduations

Fiag Day (Tuesday, 6/14)

Father’s Day (Sunday,
6/19)

JIE‘!’
Independence Day
(Monday, 7/4)

AUGUST
Back To School Month
Friendship Day (Sunday,
8/7)

'SEPTEMBER

Footbaii Season Begins
(Sunday, 9/4)

Labor Day (Monday, 9/5)

Grandparents’ Day
(Sunday, 9/11)

Rosh Hashana (Monday,
9/12)

Yom Kippur
(Wednesday, 9/12)

Summer Clympics Begin
(Saturday, 9/15)

OCTOBER

Wine Festwal Month

Oktoberfest

Columbus Day (Monday,
10/10)

Bosses Day (Friday,
10/14)

Mother-in-Law’s Day
(Sunday, 10/23)

Halloween (Monday,
10/30)

NOVEMBER

Election Day (Tuesday,
11/8)

Veteran’s Day (Friday,
11/11)

Thanksgiving (Thursday,
11/24)

DECEMBER

First Day of Hanukkah
(Sunday, 12/4)

Christmas (Sunday,
12/25)

Finally, some thought
must be given to timing. All
too often we target the right
prospects too late to be in-
cluded or even considered
for an event or sale. The
most topical example is sta-
tions that target businesses
regarding their Christmas
budgets at the end of No-
vember, when in reality
most retail holiday budg-
ets are put to bed in Sep-
tember or October at the
latest.

Local & Regional Hotels

Many cities are faced with a dramatic overabundance of hotel rooms
Even if a hotel does a strong weekday business, many hotels are almost
empty on the weekends. Stations can capitalize on this by promoting in-
town weekend getaways. Some stations can use their frequencies as the
weekend rate; others can sponsor a Friday afternoon “happy hour” for ar-
riving guests and have air personalities in attendance. The three most pop-

ular themes are “Romantic Weekends,”
ally include tickets to local attractions),

“Fantasy Weekends” (which usu-
and “Murder Mystery Weekends ™

EXPERIENCE HOLOPHONICS™

10 Vol. CD Sound Effects Library

10 Vol. CD Music Library
FOR A FREE COMPACT DISC SAMPLE

CONTACT:

27TH DIMENSION, INC., P.O. BOX 1561, JUPITER, FLORIDA 33468

FLORIDA COLLECT — 305/746-2222

OUTSIDE FLORIDA — 800/6:34-0091

(HOLOPHONICS 1S A TRADEMARK OF ZUCCARELL] HOLDIFHCIICA, INC)

14 m RaR December 11, 1987
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Finally...

EMMIS
RESEFARCH

For the confidence
of knowing
it’s done right

* Format Search * Promotional Evaluation
* Perception Study * Personality Evaluation
* Media Buyer Perception * Audience Qualitative

* Auditorium Music Test * Focus Groups

We do them all. We do them well. We can do them for you.

CALL TODAY 317-630-2828

T e MR S0 M0 e s Ms s SR am M0 M0 Mm M0 Me M0 Gm mm e Gy A Ma Me M8 M8 MR G em e D MB NS M8 m e s m Me s S A A e s MW s Ma M M8 M8 Ma e s Ms v Me AN s Ms Me M s Me Me M Gy MY AP 4P ab M0 Me Me NG 4P M8 Mb Mw Mm Gw M0 M8 ab v AN M0 M Me e Mw Mb 4D Am M A e A - -

To put the Emmis Success Formula to work for you call Emmis Research. 317-630-2828.
Or fill out and mail to Emmis Research 1099 N. Meridian Suite 250, Indianapolis, IN 46204.

ATTN: Jon Horton

Name Station/Company
Title Street

City/State Telephone

Zip

WAMN-adRekicalradiohistorn~com
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RR mANAGEMENT

OVERVIEW

Executive
Stress
Factors

7P eing faced with situations
B P over which you have no
< controls creates far more
stress on the job than being forced
to perform a series of time-con-
suming tasks.

According to a recent survey
conducted by Management World
magazine, when managers were
asked to rate work-related factors
by how much anxiety they caused,
the top five stomach-churners
were:

e Interruptions

¢ Role conflict

(Competing demands on time
by others)

* Workload

* Managing time on the job

¢ Organizational politics

The bottom five executive
anxiety-producers, ranked in order
of most to least irritating, were:

¢ Interviewing and hiring

e Overtime

» Working with budgets

e Working with computers

¢ Travel

16 ®m R&R December 11, 1987
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est, groovingest thang to come down the promotional road in
many moons.

Sporting a three horsepower engine and a top speed of 18 miles per
hour, the $700 sub-sub-compacts are manufactured by the Tempe, AZ-
based Action Products firm.

While most of the company’s creations have been on behalf of auto-re-
lated businesses, the firm is willing to concoct customized models, such as
the one pictured here, which was done for the sportswear retailer L.A.
Gear.

M inicars designed to look like the products they seli are the moving-

www-americanradiohistorv.com

RECYCLE CONTEST ENTRIES

How To Create A Station
Listener Database

year’s contest entries into
a closet. And by all means
don’t throw them out.

Old contest entries — and any
other responses to your station’s di-
rect mail items — can be extreme-
ly valuable in the creation of a lis-
tener database.

I- on’'t just stuff all of last

As described in the San Luis
Obispo, CA-based Radio Watch
newsletter, all you have to do is en-

ter all those pieces of paper with
listener names, addresses, and
phone numbers into your station’s
computer and presto!— you've got
an inexpensive target group of
your station’s listeners.

To increase the marketing effec-
tivness of your station’s next con-
test, send follow-up letters to every
contestant who wrote in. Ask them
to provide names and addresses of
other station listeners who’d like to
be on “‘the WXXX mailing list.”

Avoid Backhanded Compliments

1 ome people just don’t know
“% how to take a compliment.
"~ However, in the business
world, many managers just don’t
know how to give a compliment.
According to the NYC-based con-
sultancy firm Robert Half Inc., a
major fault of many execs is mix-
ing their compliments with criti-
cism. When praising an employee
for a job well done. managers

 DATELINE

should avoid mentioning the
worker’s faults or past mistakes.

Also important is the manner in
which the compliment is delivered.
If a manager exaggerates his or
her praise of an employee, it
causes the worker to feel uncom-
fortable and embarrassed. This of-
ten leads the employee to become
suspicious of the boss’s motives.

@ January 11-12, 1988 — 21st
Burns Media Radio Seminar
Registry Hotel. Los Angeles,
CA.

®January 23-26, 1988 — RAB
Managing Sales Conference.
Hyatt Regency. Atlanta, GA.

@ January 25, 1988 — 15th
Annual American Music
Awards. Shrine Auditorium. Los

Angeles, CA.
@ January 30 - February 3,
1988 — National Religious

Broadcasters 44th Annual Con-
vention. Sheraton Washington
and Omni Shoreham hotels.
Washington. DC.

® January 31, 1988 — Super
Bowl XXII. Jack Murphy Stadi-
um. San Diego, CA.

® February 11-13, 1988
19th Annuat Country Radio
Seminar. Opryland Hotel. Nash-
ville, TN.

® February 12-13, 1988 —
Gavin Convention. St. Francis
Hotel. San Francisco, CA.

® February 13-28, 1988 —
Winter Olympics. Calgary, Al- |
berta. Canada.

® February 18-20, 1988 — Mi-
norities and Communications
Conference. Sponsored by
Howard University. Howard Inn
and Blackburn Center. Howard
University Campus. Washing-
ton, DC.

® March 3-5, 1988 — R&R Con-
vention. Loews' Anatole. Dallas,
™

— T W

PUD

C Service
th Heart

Health is a hot topic. The Heart of the Matter is

a hot radio series that deals with heart, health, and
quality of life issues. And it's free.
The Heart of the Matter brings your listeners

credible professionals from sources such as Johns
Hopkins. NIH, and the National Cancer Institute. They
talk about everything from heart attack prevention, to
AIDS, to nutrition and sports medicine,

Adjacencies can be sold at the beginning and end
of each segment of The Heart of the Matter. And you
can choose the daily 4% minute program. the 29
minute weekly magazine version, or 90 second format.

Call us for more information and a free demo
.at (301) 486-4624

DIAMOND COMMUNICATIONS, INC.

2835 SMITH AVENUE, SUITE 205, BALTIMORE, MD 21209
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FLASHBACK ONCOMPACT DISC

Rock radio’s original time machine moves forward into the past....Hosted by Bill St. James....Produced by Dan Formento and
Ben Manilla for Radio Today....Beginning January 4, 1988, distributed by Radio Today Entertainment. My T

]

c— “
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«

RADIO, TODAY dee

€E N T ERT A I NMENT FOR DETAILS: (212) 581-39¢62
3 DIGITAL AUDIO LBS COMMUNICATIONS INC

@
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OVERVIEW

‘Stone’ Anniversary
Anthology Arrives

with 20-year landmarks, Roll-

ing Stone magazine has com-
peted with “Sgt. Pepper’s Lonely
Hearts Club Band” in getting the
most mileage out of celebrating its
double decade anniversary.

There have been several special
issues of the magazine, a generally
excellent television special a cou-
ple weeks back, and now a hard-

I n a year that’s been littered

TELEVISION

TOP TEN SHOWS
NOVEMBER 30-DECEMBER 6

1 A Ditferent World
The Cosby Show (tie)

3 Golden Girls

4 Cheers

5 Growing Pains

6 Night Court

7 60 Minutes

8 Who’s The Boss

9 Moonlighting

10 NFL Monday Night Football

(L.A. Raiders vs.
Seattle Seahawks}

Source: Nietsen Media Research

All showtimes are EST/PST; subtract one
hour for CST. Check listings for showings
in the Mountain Time Zone. Al listings sub-
Jject to change.

e That red-headed stranger,
Willle Nelson, joins Dolly Par-
ton on her weekly variety show
“Dolly” (ABC, Sunday, 12/13,
9pm). Additional musical
guests: the Smothers Broth-
ers.

* Blues legend B.B. King will
sit in with Paul Shaffer and the
world's most dangerous band
on “Late Night With David Let-
terman” (NBC, Friday, 12/18,
12:30am).

* Depeche Mode, Squeeze,
Debbie Gibson, and Eric Car-
men are featured on “Top Of
The Pops” (CBS, Friday,
12/11, 11:30pm).

cover book, “20 Years Of Rolling
Stone: What A Long Strange Trip
It’s Been” (Friendly Press, New
York, $24.95).

Those expecting a ‘“Best Of Roll-
ing Stone” may be just a tad disap-
pointed, as the book (which was
personally edited by the maga-
zine’s founder and publisher Jann
Wenner) attempts to be more a
social history of the last 20 years —

* Smokey Robinson, the
Temptations, Run-DMC, Dar-
lene Love, Ronnie Spector,
and Natalie Cole are just some
of the performers who will lend
their interpretations of seasonal
songs to the upcoming ‘‘Mo-
town Merry Christmas,” a one-
hour special airing Monday
(NBC, 12/14, 9pm). Philip Mi-
chael Thomas of "Miami Vice'
will host, and comedian Redd
Foxx will portray Santa Claus(!)

OLIVE ANOTHER — Buster
Poindexter, caught in prepara-
tion for his salsa-soaked, mar-
toony number on this week's
“SNL.”

¢ |t'll be a hot, hot, hot time
on this week’s “Saturday Night
Live" as guest host Angie Dick-
enson is joined by PInk Floyd's
David Gilmour and man-about-
town Buster Poindexter (NBC,
12/12, 11:30pm).

NATIONAL
BROADCASTlNG SCHOOL "
cattle
R Sacrime:to
Las Vegas

N

|

|

\\

|
i
I

\\
I

il

e Tape Mailed Same Day! e You Call:

Portland (503) 242-3235
Rusty Kimball

Las Vegas (702) 737-9400

Hollywood (213) 463-2492
Terry Flood

Seattle (206) 587-2346
Terry Draper

Sacramento (916) 487-2346
George Allen

spanning the counterculture’s rise
to “establishment” level — than a
coffee-table version of Rolling
Stone’s ‘“Greatest Hits.”

On that level, the book succeeds
quite well. Some of the contents
can be found elsewhere, but as a
representation of the magazine’s
legacy it is impressive, balancing
names and events like Woodstock
and John Lennon against Kent
State and Charles Manson, as well
as Mick Jagger against the Sex
Pistols.

Even though some of the maga-
zine’s finest past writers are con-
spicuously absent, Hunter 8.
Thompson checks in with three
separate pieces ranging from hip-
pies to the '72 presidential cam-
paign to the fairly recent Pulitzer
divorce trial. Any book that boasts
this can’t be all bad. In fact, as
coffee-table books go, 20 Years Of
Rolling Stone” is one of the year’s
best.

WEEKEND BOX OFFICE
DECEMBER 4-6

1 Three Men And $8.4
A Baby (Buena Vista)
2 Planes, Trains & $5.0

Automobiles (Paramount)

3 Fatal Attraction $3.04
(Paramount)

4 Cinderella $3.02
(Buena Vista)

5 Running Man $2.8
(Tri-Star)

6 Nuts $2.4

(Warner Bros.)

7 Flowers In The Attic $1.4
(New World)
8 Dirty Dancing $1.1
(Vestron)
9 Baby Boom $.82
(MGM/UA)
10 Hello Again $.72

(Buena Vista)
*First week in release
All figures in millions
Source: Exhibitor Relations Co.

COMING ATTRACTIONS:
This week’s openers include
5 Wall Street,” director Oliver

Stone's foliow-up to "Platoon.”

Starring Charlie Sheen, Mi-
chael Douglas, and Daryl Han-

nah, the film also boasts a

soundtrack from ex{oliceman

Stewart Copeland.

Willie, Johnny, Kris, and Waylon portray some bad cats out in the West.

NEW THIS WEEK

® UNDER COVER (Warner)

Longtime rock wunderkind Todd Rundgren scored this thrilling tale of
two narcs who investigate a high school dope ring. The Enigma sound-
track features songs by Wednesday Week, Agent Orange, TSOL, Pas-
sionnel, and Rundgren. Artists heard in the video — but not on the sound-
track — are Belinda Carlisle, the Smithereens, andPoison. (Street date:
12/16)
® STAGECOACH (Vidmark)

This made-for-TV remake of John Ford's classic western features coun-
try superstars Willie Nelson, Waylon Jennings, Johnny Cash and Kris
Kristofferson stretching their acting instruments and — in Willie's case —
writing the featured songs as well. (12/17)

-

MAMA DON’T LET YOUR BABIES GROW UP TO PLAY COWBOYS —

CURRENT

® BABY BOOM
Single: Everchanging Times/Siedah Garrett (Qwest/WB)
® DIRTY DANCING (RCA)
Singles: I've Had The Time...Bill Medley & Jennifer Warnes
Hungry Eyes/Eric Carmen
Other Featured Artists: Blow Monkeys, Mickey & Sylvia, Zappacosta
® TEEN WOLF TOO (Curb)
Featured Artists: Oingo Boingo, Beat Farmers, Desert Rose Band
® L ESS THAN ZERO (Def Jam/Columbia)
Singles: Hazy Shade Of WinterBangles
Are You My Woman?Black Flames
Other Featured Artists: Aerosmith, Poison, Roy Orbison
® HIDING OUT (Virgin)
Singles: Catch Me {I'm Falling)/Pretty Poison
Crying/Roy Orbison & K.D. Lang
Live My Life/Boy George
Other Featured Artists: All That Jazz, P.L.L., Black Britain
® HAIL! HAIL! ROCK N’ ROLL (MCA)
Featured Artists: Chuck Berry, Eric Clapton, Robert Cray

UPCOMING
® HEARTS OF FIRE (Columbia)
Featured Artists: Bob Dylan, Fiona, Rupert Everett
® DUDES (MCA)
Featured Artists: Keel, Megadeth, Little Kings

CHUCK DEES ASSOCIATES

¢ CONSULTING ALLFORMATS
* MARKETINGSTRATEGIES

e PERCEPTUAL RESEARCH

* RESEARCHSOFTWARE

3106 SHEFFER AVENUE e LANSING, MICHIGAN e 48906 o (517) 321-6314 ‘
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In the annals of popular music, few groups have had the impact of Earth, Wind & Fire. Westwood One Radio
Network’s exclusive presentation of their first national radio interview in four years examines this impact in a
provocative two part Special Edition airing the wee«s of December 14 and 21.

During these two one hour programs, co-founders Maurice White and Philip Bailey reflect upon the genesis
of the group in Chicago, its ascension to prominence in the seventies, the reasons for its temporary hiatus in the
early eighties, and the moral and spiritual motivation for its resurgence with Touch The World, featuring the hit
single, "System of Survival.”

Hosted by Sid McCoy, Special Edition is one of the longest running programs in national syndication and
underscores Westwood One’s continuing commitment to provide affiliates with artists who are shaping the
face of music today. To tap into this resource, call "‘VII‘\

BT 5054575 Ot on s596015wwione. Vil WESTWOOD ONERADIO NETWORKS

RON WEISNZR MANAGEMENT

WWW-americanradiohistorv-com
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- RR LIFESTYLES

OVERVIEW

‘87 Mail-Order Catalog
Sales Increase 9%

11.8 Billion Catalogs Mailed To US Households

game because you've already

finished your holiday shop-
ping, think again. Many Ameri-
cans wrapped up their seasonal
purchases months ago shopping
via mail-order catalog. This year’s
mail-order sales are currently run-
ning nearly 9% over 1986 sales fig-
ures.

I f you think you're ahead of the

Average Catalog

Reader

= Female

e Age 18-34

* High school graduate

* Resides in the
Eastern US

« Annual household

income of
$20,000-$29,000

One reason for this rise is the in-
creased availability of catalogs.
Currently there are more than 250
catalogs available in 75,000 super-
markets, airports, and conveni-
ence stores.

The number of catalogs circu-
lated by mail is also on the rise. In
1986, a staggering 11.8 billion cata-
logs were mailed to American
households, up from 10 billion in
1985.

In a recent survey conducted by
the Gallup Organization, 1005 re-
spondents were asked if they actu-
ally read the catalogs they receive
in the mail. Among the survey’s
findings:

» 80% of the respondents said
they usually read through the cata-
logs

* Only 14% say they will throw
away a catalog without even glanc-
ing at it

*93% of the people who have
made a direct mail or phone pur-
chase within the past six months
are also avid catalog readers

»92% of those surveyed said
they read a catalog on the same
day they received it, and 29% of

them say they read it immediately.

Top 15
Catalog
Retailers

ast year the average

American household re-

ceived 50 catalogs, with
orders of catalog merchandise
accounting for nearly 9% of the
country's total general mer-
chandise sales.

Listed below are the top US
retailers of mail-order catalogs.
Rankings are based on 1986
total sales figures. Al figures
are in millions of dollars.

Company Total Sales
Sears $3711.4
JC Penney 2332.0
Spiegel 882.2
Brylane 475.0"
LL Bean 367.8
Fingerhut 316.0*
Land’s End 265.0
Hanover House 256.0
Avon

{(New Hampton Inc.) 216.2
General Mills 200.0"
Foster & Gallagher 185.0*
Inmac 143.0
Sharper iImage 59.3
Williams-Sonoma 5656.2
CML Group 52.6

* Estimated figures
Source: Blunt Eliis & Loewi inc.

Adjustable

Folding

Bicycle Available

check out the “Folder,” a bicycls developed by the Carson, CA-

C yeling enthusiasts looking for & unigue Christmas gift may want to

based Dahon firm

The 28-pound bike fobds info & compact 20-inch cube, yet it can ba
adiusted to accommodate riders four-feat to sixteet four-nches fall.

Because of its compact size, the Dicycle can aasily be ransporad by
plange, train. boat; or car, Apartment dwellars with imited space can store

the bicycle i & standard closet,

And all you health clib atterdess aut there can get in a kttle roadwork
in the privacy of your cwn homes, as the unlt can also double as an indoor

exarcise ke, Retall price: $240.

S R

How.'l.'o Red

oliday travelers, take note:
Hifyou need a few drinks
during a long plane ride in
order to calm your nerves, you

Marriages:

WDOT/Burlington, VT PD/air
personality Joe Loverro to Bar-
bara Lafontaine, November 7.
& Island Records CFO Arthur
& Jaeger to Evelyn McNally, No-
= vember 21
¢ KATP/Amarillo MD Jim Kelly

to Beth Miller, November 28,

R R
S R

uce Jét Lag

— "
fic ]

may end up with more than a hang-
over by the end of the trip.

According to the Travel Expense
Management newsletter, passen-
gers who imbibe before or during a
plane trip may prolong fatigue and
other negative physical effects as-
sociated with jet lag.

In order to reduce those effects,
the publication suggests consum-
ing only nonalcoholic beverages
during a flight. Other ways to cut
down the effects of jet lag include
eating a light meal, walking
around the plane at least once an
hour, and getting as much sleep as
possible during the flight.

Cola Wars:
16 Oz. Cans At
12 Oz. Prices

ince when is Pepsi in the hab-

it of giving a helpful advertis-

ing tip to its long-standing
rival?

Actually, Coke is just borrowing
a marketing technique that was us-
ed by Pepsi back in the 1930s: cer-
tain regional bottlers of new Coke
and Sprite are now selling 16-ounce
cans of the soft drinks at 12-ounce
can prices.

Although Pepsi appears to be in
no rush to market 16-ounce cans,
Coke may have a gained jump on
the competition. Market analysts
are predicting increased consumer
demand for larger and larger gulps
of their favorite colas, especially
since Americans’ overall consump-
tion of soft drinks continues to

grow.

ness, then America must tru-
ly be blessed. As reflected
i by the current US sales figures
listed below, Americans spend
more than $327 million dollars
per year on scented bubble
bath and toiletry products

l f cleanliness is next to godii-

e R S R TR S

g Category Sales Figures

Bath oils $119.218 000
Bubble bath $84 732,000
i Dusting powder $57,607,000
. Bath beads $37,916,000
Talcum powder $22 648,000
i Bath salts $3.982,000
. Sachet $1,000,000

Source: Product Marketing

RS R

|

ID’s for
statioﬂs-

1 “E ney don't work
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R TECHNOLOGY

OVERVIEW

lhﬁétble Boom Box

ehold: the “Boom Blaster.” a giant; inflstable boom box currently
B avadable from the Detroft-based Dynamic Displays company.

Weighing in at a mere B0 pounds and small encugh to be folded up
and stored insite the frunk of a car, the Boom Blaster is nevertheless large
engugh-for you o operate your station's remote broadcast booth from in-
side tha inflatable.

The Boom Blaster comes in & variaty of sizes and models, For further
information. contact the firm at (519} 254-9583,

Own Your Own
Music Selection

System On

Software

he Moundsville, WV-based
JJ The DJ Productions firm
is currently offering sta-
tions the opportunity to buy, rather

than lease, a PC-select music se-
lector system for less than $300.

Created by a ten-year radio vet-
eran J.J. Bacus, the “PC-Select”
requires no previous computer
knowledge to operate. The soft-
ware package can be fully custom-
ized to meet any formatic needs,
and includes such functions as up-
dating and adding records to the
master file by category, title, loca-
tion, artist, and song number.

The system is also capable of
scheduling up to seven days’ worth
of music. For more information,
call (304) 845-6849.

KNOW IT OR BLOW IT.

In the future, everyone will give space 5 minutes a
day. But today, the opportunity is yours alone. To
entertain your audience with the news no one eise

s reporting.

World Space Report has the pros and the cons.
The point men for space. Neil Armstrong. Isaac

Asimov. John Glenn. Sally Ride. Carl Sagan.
Cap Weinberger. The list approaches infinity.

Five 60-second high impact programs per week.
Bites that could keep our future from being blown to

bits. .

Call now to clear World Space Report on a

market exclusive basis. et the point men for space

make points for you.

1-800-622-1992

Ask for Russell Graves, affiliate manager

World Space Report’

1987 Finalist Award, Intemational Radio Festival

www._americanradiohistorv.com
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“Switch” Turns Radio
Into Fashion Accessory

varybody's geen the Swalch fashion sports watches. Mow, hers

come the Switch fashson sports rados.

Constructed from Sony-produced components, the  spherical
Switch is approximately the size of a tennis bail. Retall priced at 338, tha
radio is availabée in black, red, two-tone, transparent, or fluorescent cas-

ings,

When connectod to a $6 neck or wrist cord antenna, the Switch can
be wom a5 8n earTing, a nackiaca, or in any other way the swilchad-on,

fashion-conscious owner can devise.

Fournded in Paris last vear by a French architect-awyar-bankear, Switch
has sinca opened a LS division in Mashwlle. The fashionable radsos are cur-
rently avaitabile in gift boutigues and department stores nationwids,

i

Microscopic Microphone

his, the year of the mini-

I skirt’s revival, also marks

the introduction of a new
micro-microphone.

The miniature microphone,
which is actually an ultrathin film
of zinc oxide about a tenth of an
inch square on a microchip, was
developed by Dr. Richard Muller
and Eun Sok Kim, a graduate stu-
dent at the University of California,
Berkeley.

This zinc oxide film is “piezo-
electric,” meaning that it gener-
ates an electric impulse when it’s
physically distorted by sound. This
“‘acoustic sensor”’ makes the unit's
circuitry and microchip all one,
whereas previous microphones
have always been separate enti-
ties, attached to the chips by wires.

The invention could conceivably
revolutionize hearing aids, and a
number of firms have already ex-
pressed interest in that regard.
However, the mini-microphones’

D r——
St A o e o

Marantz,
Systemation Pen
DAT Radio
Distribution Pact

arantz Co. President
James Twerdahl recent-
ly announced that his

firm has signed an agreement with
the Decatur, IL-based Systemation
company, under which the latter
will become the exclusive distribu-
tor of the Marantz DT-84 digital
audio tape machine to US radio
stations.

Thus far, the US-based Marantz
company is the first firm in the
world to declare its plans to offer
I?AT recorders to the American
¢onsumer market.

primary use is intended to be as
‘““electronic ears’ in robots and oth-
er machines that recognize voices
or react to sounds, such as voice-
activated electronic locks.

Interestingly, the inventors say
that the microphones could also be
used as an eavesdropping '‘bug,”
although they aren’t particularly
keen on playing up that particular
aspect. Dick Nixon, call your office
immediately.

Musical
Converter

he latest wave in musical

I technology continues with

the “Converter,” which is

Los Angeles-based visual artist

Bob Bates’s contribution to the leg-
acy of Adolphe Sax.

The ‘“Converter” produces mu-
sic by lowering a string against a
rosined wheel. The pitch of the
string can then be changed by
pressing a row of keys on a key-
board, in much in the same man-
ner as a standard organ or pizno is
played.

December 11,1987 RaR m 21
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® TERRY McRIGHT has been named
President/GM of Medina Broadcast
Group, licensee of KUDY & KQSP/
Spokane and KRAM & KKLZ/Las
Vegas. He most recently was the
owner of KKAT/Salt Lake City.

Terry McRight

Mark Lipsky

®MARK LIPSKY has been promoted
to the new post of Director/Advertising
and Promotion at WPEN & WMGK/Phil-
adelphia. He had been Promotion
Manager since 1981.

®BERNIE LUCAS has been appointed
Promotions Director at WDJY/Washing-
ton. The 13-year broadcast vet was
most recently Director/Marketing &
Promotion at WIYY/Baltimore.

® MICHAEL SCALZI has been named
OM at WRKZ/Hershey, PA. The 16-
year broadcast vet previously held the
same post at WAVZ & WKCI/New
Haven, CT.

® CAROL MERRY has joined KING-
AM & FM/Seattle as Marketing Direc-
tor. She previously held the same post
at Frederick & Nelson.

Sign Or Else?

QM! Music President and Quantum Media Inc. VP Les Garland (r) was caught in

Records

® PAUL BURTON has been appointed
Manager/A&R, East Coast at Chrysalis.
He previously was in the A&R depart-
ment at MCA Records.

@ JULIAN SHAPIRO has been upped
to Director/Marketing and Sales, Co-
lumbia at CBS Records International.
He joined the company in 1979 and
had served as Director/Media Relations
since 1980.

In other company promotions, LISA
KRAMER has been named Director/
Marketing and Sales, Epic/Portrait/As-
sociated Labels and SANDRA
SAWOTKA has been appointed Direc-
tor/Media Relations and Public Informa-
tion. Kramer was previously Product
Manager for the CBS label, and
Sawotka was Associate Director/Media
Relations and Public Information.

Julian Shapiro David Haley

® DAVID HALEY has been upped from
Manager/Promotion to the new post of
Regional Director/Promotion, Mid-
south/Midwest for MCA/Nashville.
Haley's prior experience includes the
OM post at WJQS/Jackson, MS.

@ JIM DAVENPORT has been appoint-
ed Southeast Regional Director/CHR
Promotion at Elektra/Asylum, based in
Atlanta. He was the label's Promotion/
Marketing Manager in that market, hav-
ing joined from EMI America in Octo-
ber.

the act of persuading comic Gilbert Gottfried (I) to sign with the label.

NEWSBREAKERS

Paul Burton

Industry

® HENRY GRAMBERGU JR. has been
named VP/GM of Duchossois Com-
munications Co. of CA. He was previ-
ously VP/GM at WNIC & WMTG/De-
troit.

@ GINA SAUREZ has been named Di-
rector/East Coast Operations at Global
Satellite Network. She was previously
Director/Affiliate Relations for Radio
Today Entertainment.

®HOWARD GROSS has been ap-
pointed VP/GM at Standard Broadcast-
ing's radio syndication division, St.
Clair/Showcom. He was previously
Manager of Seltech Limited, a satellite
communications company.

® SUZIE ROME-KAPLAN and JAYE
RIGGIO have been appointed Direc-
tors/Artist & Product Development at
EMI Music International Marketing Divi-
sion/North America. Rome-Kaplan pre-
viously was responsible for show pub-
licity on DAVID BOWIE's most recent
tour. Riggio was previously Assistant to
EMi-Manhattan VP/National Promotion
JACK SATTER.

Jaye Riggio Suzie Rome-Kaplan

In other news, Director/International
Marketing & Promotions JEAN-PIERRE
BOMMEL has been assigned to work
more closely with North American la-
bels Capitol, Capitol-EMI, and EMI-
Manhattan. MILES BRAFFETT has
been appointed Manager/Administra-
tion. He joined the company in Febru-
ary as part of the management training
program. JAYMIE FLAHERTY has
been named Supervisor/Business Af-
fairs. She previously assisted the VP/
Marketing at American Hospital Supply.

® RICHARD FENNEMA has been pro-
moted to GSM at the Texas State Net-
work. He was previously Sports Mar-
keting Specialist for three years.

Henry Grambergu Jr.

PROS ON
THE LOOSE

Sari Becker — National Director,
Press & Publicity/EMI-Manhattan Rec-
ords (212) 517-4681

Michael Clay — Asst. MD/PD
KBUC/San Antonio (612) 828-4233

Chuck Geiger — Programming/Air
Talent KDKB/Phoenix (602)
926-7834

Dave Miller — MD WNAM/Appleton-
Oshkosh, Wi (414) 722-1976

Steve O’Neil — Air Talent KWSS/
San Jose, CA (408) 735-9512

Bill Seward — ND KWNK/Simi
Valley-Los Angeles (818) 788-3519

Dave Shropshire — Air Talent

KTFM/San Antonio (612) 661-0311
Ed Tyll — Evenings WGST/Atlanta
(404) 998-4055
Rob Wrinkle — Weekends KPLX/
Dallas (817) 265-4169

EDITED BY JIM DAWSON

CHANGES

Anne Yarmark has been appointed
Director/Human Resources and Ad-
ministration at Capitol Industries-EMI.

Larry Verbit has been named Staff
Attorney for the Westwood One Com-
panies.

Daniel Chambers and Greg Hol-
combe have been named AEs at
Group W Radio Sales's Los Angeles
and New York offices, respectively.

J.C. Azzi has joined WEA as a Field
Merchandiser in the Miami sales office.

Joe Lopez and Bill Soule have been
named Client Service Reps at Arbi-
tron’s Los Angeles and Atlanta offices,
respectively.

Tracy Lindow has been named
Broadcast Exec./Northern California
and Oregon, and Pat Kreger has been
named Broadcast Exec./Kansas and
Missouri for the Associated Press.

“Big’’ Ron O’Brian was
working at WFIL/Philadel-
phia in late 1977. Five
years ago today, he was
moving from WNBC/New
York to KIIS-FM/Los An-
geles. Today, “Big” Ron
can be heard doing “On The
Radio” on over 250 stations
coast-to-coast.

® Dave Logan returns to KFOG/San Francisco as OM

@ Bill Battison named Westwood One President/CFO

®Dave Ervin named WCLR/Chicago PD

® Pat McNally named KFRC/San Francisco VPIGM

@ Phil LoCascio named WSB-FM/Atlanta PD

@ #1 CHR: "“Everybody Have Fun Tonight” — Wang Chung (Geffen)

@ #1 AC: "Stay The Night” — Benjamin Orr (Elektra) (2 wks)

® #1 UC: “Control” — Janet Jackson (A&M)

® #1 Country: "Then It's Love” — Don Williams (Capitol)

® #1 AOR Track: "l Want To Make The World Turn Round” — Steve Miller

R e s
g
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Band (Capitol) (5 wks)

Band {Columbia) (5 wks)

(3 wks)

® #1 AOR Album: “Live/1975-85" — Bruce Springsteen & The E Street

® #1 Jazz: “You're The One” — Henry Johnson (MCA Imprint)

B YEARS AGO

®Bob Neil named WFIL/Philadelphia OM

® Les Tracy named KOME/San Jose PD

® KBRG/San Francisco becomes ‘‘Hot Hits’’ KITS

@ KJYO/Oklahoma City switches from Beautiful Music to CHR

@ Delco chooses to use Motorola AM Stereo

@ #1 CHR: "Maneater” — Daryl Hall & John Oates (RCA) (3 wks)
®#1 AC: “Truly” — Lionel Richie (Motown) (6 wks)

® #1 UC: "Sexual Healing” — Marvin Gaye (Columbia) (6 wks)

@ #1 Country: “You And I’ — Eddie Rabbitt & Crystal Gayle (Elektra)

L T e RO A e A e e
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® #1 AOR Album: “Long After Dark” — Tom Petty & The Heartbreakers

(Backstreet/MCA) (3 wks)
@ #1 Jazz: “Two Of A Kind” — Earl Klugh & Bob James (Capitol) (2 wks)

N A B 7 AN i
S T I W S AL ]

® Capitol forms EMI America label, Jim Mazza named President/COO .

@ George Klein found guilty on one count of conspiracy in Arbitron i
diary case

@ WBLM/Portland MD Jose Diaz gets a dayshift

@ #1 CHR: “How Deep Is Your Love' — Bee Gees (RSO) (3 wks)

@ #1 AC: “How Deep Is Your Love” — Bee Gees (RSO) (3 wks)

@ #1 Country: “Here You Come Again” — Dolly Parton (RCA) (2 wks)

® #1 AOR: “Out Of The Blue” — ELO (Jet)

e

Happy Holidays
Best Wishes for a Wonderful New Year
And a Special Thanks to Clients and Friends for Our Best Year Ever

BARRY SKIDELSKY Attorney

132 East 45th Street, New York, NY 10017 (212) 370-0130
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The Fastest Format Improvement Ever:
100% of Your Music from Century 21 CDs

“Malrite has a top reputation
for quality, and that means
we're heavily into CD. Century
21's  GoldDiscs®  deliver
impressive quality CDs with hit
songs that still aren’t available
on CD anywhere else.”

Chuck Crane

Program Director

KKHT FM
Houston, TX

“I| cannot say enough about
the  GoldDisc® library.
Century 21's digital audio is
without equal. The title
research is superb! And your
AutoSegue® sequencer is a
jock’s dream.”

Vic Marino

Program Director

WBES FM & WCHS AM

Charleston, WV

"When KVOO AM added a
new country FM, we wanted
all our music to be from CD.
Century 21 delivered every
song we wanted on premium
quality GoldDiscs® right
away.”

Billy Parker

General Manager

KUSO FM & KVOO AM
Tulsa, OK

Billy Parker

All your music can be from Compact Discs this week!
Digital CDs give your station the clearest, cleanest, most
CDs have no surface noise,
never flutter or rumble, and never get cue-burned.
Century 21 Programming has radio CDs with tight starts,

impressive sound ever!

consistent audio levels, trip cues, and amazing quality.

golddse

DIGITAL AUDIO

21 CD—including
research-proven hits that aren't
anywhere else!

hundreds

Century 21's weekly HitDiscs® for CHR, AC, and Country

GoldDiscs® deliver all the CHR, AC,
Mellow AC, Top 40 Oldies, and
Country music you want on Century

available on CD

“We'd been searching for
great-sounding oldies for a
long time. With GoldDiscs®
we were able to get nearly all
our music from CD. Century
21's CD’s have improved our
music quality a lot.”

Lou Patrick

Program Director

Lou Patrick

WASH
Washington, D. C.

Call or write Century 21 Programming in Dallas for a iree
sample CD. Join the winners that have already made the
move to CDs from Century 21 Programming:

currents give you superb sounding CDs via Federal
Express on Tuesdays with Radio & Records'™ chart
S adds, Most Active™, Breakers™, and
n“[ﬂ”%@@ Most Added music. You'll stay on top
IUCIS of the new hits of the week and your
station will have 100% digital quality.

GoldDisc® oldies, HitDisc® currents, SuperSCheduler®
CD music rotation software and/or your choice of CD
players are available separately or together, for cash or
with low monthly payments on a lease-purchase plan.

WYNY & United Stations . New York
KIS&KOST . ....... Los Angeles
WOGL, WKSZ & WFIL . Philadelphia
WOMC ... ... ...... Detroit
WODS,WHDH .. ... .. Boston
WASH&WXTR .. ... .. Washington, DC
WLT . ... ... ..... Pittsburgh
WILAM-FM . . . ... ... St. Louis
WLTQ&WMYX . ... ... Milwaukee
KYXY,KKOS ... ..... San Diego
WUSA, WNLT & WHBO . . . Tampa-St. Petersburg
WRRM . . ... ... .... Cincinnati
WAJY .. ... ... .... New Orleans
WPOC & WWMX . .. ... Baltimore
WSOCFM . ... .. .... Charlotte

13 Moffat stations . . . . .. Canada

And hundreds more. Call right now.

(STl

%

century 2]

4340 Beltwood Parkway, Dallas, TX 75244-3225

BHEA
1]oj0

unany amaricanradiohistonvs-com
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. WE'RE PUTTING
OUR WEAPONS
ON THE TAEBLE?Y

DOKKEN
"BURNING

LIKE A FLAME'

from the platinum

Back For The Attack LP.

KEGL deb 32 KZOU add 99KG add
KKBQ deb 32 WHHY deb 40  KTRS deb 38

WEFLY add KNAN 38-35 KOZE18-12

Q100 odd KIXY 34-26 KZFN add
WFMideb 30 KKXL add SLY96 add

8ILLBOARD LP CHART - B

AOR Tracks @ - @

THE CURE

""JUST LIKE HEAVEN''
from the Kiss Me, Kiss Me,
Kiss Me LP

CHR CHART ) - €®

#1Most Active

RiSS e +igs Me

l ﬁ&@urt:/
Ky Ve

PEABO BRYSON *

REGINA BELLE
“"WITHOUT YOU"’

from the new Bill Cosby movie,

Leonard Part 6.

#1Most Added Urban
#3Most Added AC
Just Out At CHR!

THE SCREAMING BLUE

MESSIAHS
“I'WANNABE A

FLINTSTONE'’

from the Bikini Red LP

TE SO S

KEITH SWEAT
"] WANT HER''
from the Make |t Last Forever LP

B
ELEKTRA

SUMMIT TIME AND THE LIVIN’ IS EASY...
ON ELEKTRA SUPERIOR-QUALITY CASSETTES,
COMPACT DISCS AND RECORDS.

© 1987 Elektro/Asylum Records, a Division of Warner Communications Inc.. gy

After many weeks of wild-haired rumors,
POLYGRAM and Sr. VP/Promotion JOHN
BETANCOURT have parted company. The ink
is almost dry, and the VP stripes are being
readied for PG National Promo Director DAVID
LEACH. PG’s only comment was a tersely
worded memo stating that John no longer
worked at the company. When contacted,
Betancourt himself refused comment, so ST
was unabie to confirm or deny talk of a lawsuit
being prepared by Betancourt against PG.

Although rumors of JB's return to RCA are
being vigorously denied at the highest levels in
Nipper’s Dog House, a select number of
PolyGram promo reps are openly convinced
they’ll be joining him at 1330 Avenue Of The
Americas in the coming days. Nevertheless,
ST hears other names are being considered to
fill the vacancy created by ED MASCOLO’s
recently-announced departure, effective the
end of December.

But what about JB's old friend and former
PG compatriot DAVID SIMONE, who's going
to run the reactivated UNI label? There were
rumbles in the hallways of Universal City that
JB may be headed West to play a role in
MCA's new sister label.

Among the crowd at a recent KOME/SAN
JOSE live broadcast from a hotel lobby was a
gentleman bearing a cake sporting the station
call letters. Staffers were so touched they
decided to put the guy on the air. When asked
what he did for a living, he replied, “I'm the
new morning man at KSJO — PERRI
STONE!”’

Reaction from the partisan crowd was not
cordial, and Stone fled quickly to a waiting car.
The driver? BURKHART/ABRAMS President
DWIGHT DOUGLAS. Stone, formerly of
WQFM/MILWAUKEE, replaces LOBSTER, who
will remain at KOME in another capacity.

CAP CITIES Radio President JIM
ARCARA says a replacement for WABC/NEW
YORK GM JIM HAVILAND may be named
next week. Among those rumored to be in the
running — FRED WEINHAUS, from the
company’s sister stations WMAL &
WRQX/WASHINGTON.

CHRYSALIS becomes the latest label to
officially settie with JOE ISGRO, leaving A&M,
WEA, MCA, GEFFEN and the RIAA the
remaining defendants in the indie record
promoter’s antitrust suit.

ST hears that KACE/L.A. GM ANN DAVIS
may be relocating to Texas and ALL-PRO

COMPACT DISC

WNUA  KKSF
| WBFO

ANEWM

SACK IT TO ME, BABY — Thanks to a bit of
involuntary cooperation from the Cincinnati Bengals
football team (who've been absolutely hapless at
home this year), local Country outlet WUBE officially
declared last Sunday (12-6) “Bag Day” for ail dyed-
in-the-stripes Bengals fans and distributed 10,000 of
the face bags pictured.

Over an hour of great new music from
eight dynamic American composers.

Ride the wave of the new musicail mix
New Age — Jazz — AC Vocal Rock — Light Classicat

KMGL M

e ——

BROADCASTING's Houston sister outlet,
KYOK.

DR. TIMOTHY LEARY inked a deal with
PANACEA ENTERTAINMENT to host a new
nationally-syndicated radio program. Wow, stay

tuned, man.
ihere’s The Party? .

The Atianta Record Industry held its annual
party this week (12-7) with over 200 radio,
retail and record folks, including such National
VPs as EMI-MANHATTAN's JACK SATTER,
VIRGIN’s PHIL QUARTARARO, RCA’'s BUTCH
WAUGH, and CHRYSALIS 'sDANIEL GLASS, in
attendance.

KMEL/SF also had its third annual Record
Promotion Appreciation Party this past week
week (12-3). MCA's BILLY BRILL and
COLUMBIA's BURT BAUMGARTEN tied for
National Promo Director of the year, while
A&M’s MARK MAZETTI took local rep of the
year honors.

M.G. KELLY, longtime L.A. radio veteran
KHJ, KTNQ, and KOST) , takes over
afternoons on KIIS-FM. He replaces BRUCE
VIDAL, who moves back to late nights, but not
without a reportedly hefty boost in the
paycheck.

91X/SAN DIEGO PD MAD MAX has
resigned and will be replaced by
KAZY/DENVER PD TRIP REEB, while
Assistant PD ANDY SCHUON replaces Reeb
as PD. Continued on Page 26

DIGITALLY DUPLICATED CHROME TAPE

KNUA KEYV
KBZN KEFM
(2025 il
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“I Found
Someone”
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ONE OF THE
MOST ADDED & ACTIVE

CHECK OUT THESE MOVES:

WXXKS 13-11 KWOD WIXX 38-34
794 KCPX 39-35 95XXX 33-27
PRO-FM 18-13 KATD KAKS deb 34
793 add WFLY 20-24 KISR 26-19
KKBQ 33 JET-FM deb 32 KNAN 27-22
KRBE 35-30 WSSX 17-8 (HOT) KIXY 24-16
Q105 add WKSI 39-33 WCIL 33-26
WMMS 38-30 WLAP 26-20 KFRX 36-32
WNCI KZOU 7-4 (HOT)  WSPT 38-33
WCZY 36-33 KBFM 17-13 KTRS 27-22 (HOT)
Y108 27-20 KWES 34-27 KZFN 12-10
KIIS add WXDD deb 35 SLY96 36-31
KKRZ add KDW?Z 22-18

-+.BREAKER BOUND!

obbie
obertson

“Showdown At Big Sky”’
CHR:

CKOI KZZU KIXY KYYA
K104 OBXIL WHSL XKTMT
WPST EKNAN KKXL KHTZ
CHED WPFM WDRB SLY96

Donna
Summer

With Mickey Thomas
“Only The Fool Survives”’

WXKS, PRO-FM, KATD

WFLY KSAQadd  KNAN
WNNK KF95 40-35 KQCR 40-32
99GFM KIYS 35-30 OOKG
KXX106 add WJAD KTRS add
KITY add  WIMX 194 add 9
MAJOR AC SUPPORT
GEFFEN
RECORDS

STREET TALK

Continued from Page 24

Contrary to what's being tossed around
the industry, MOTOWN VP/Promotion
MICHAEL LESSNER is firmly in place. That
parade of “notable names” seen recently in
Motown’s hallways has been looking to fill a
VP/Marketing position.

. xbgmy*vw.o‘ﬂ»{gywy ; o‘;@g’.‘}x?ﬂw%ﬁ'%g&.o 5 "ﬁ’gfr?"'vaﬁ' S <

5 %“"N , ﬁwﬂaﬁ*%‘% b %w%ﬁ&fqh»-g”x G “w i
WXYT/DETROIT's JOHN McCULLOCH,

WIOD/MIAMI's STEVE KANE,
WLWICINCINNATI’s BILL CUNNINGHAM, and
KFYI/PHOENIX's TOM LEYKIS are scheduled
to appear when GERALDO RIVERA tackles
the subject of “outrageous talk show hosts”
on his syndicated TV show in early January.

LARRY DAVIS has been upped to National
Promo Director/Black Music for E/P/A, based
in New York. He was most recently Mid-
Atlantic promo manager for the label.

A&M’s long-expected official
announcement about STEVE RALBOVSKY will
be forthcoming early in the New Year. He's
joining the label to run the pop A&R
department, after nearly three years at
COLUMBIA.

In other A&GR news, ELEKTRA's MITCH
KRASNOW is relocating from New York to
Chicago to scout for Midwest talent. DAVE
JOHNSON was handling that gig, but he's now
back in promotion, repping E/A out of Boston.

Congratulations to DEE SHANNON of
WMYK (K94)/NORFOLK. Dee won MICHAEL
SPEARS’s nationwide talent search and starts
at KKDA-FM (K104)/DALLAS as a fulltime

swing pe