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WGCI, KKSF, KYW,
WJLB, WBCN NEW
RATINGS WINNERS

Fall Arbitron and Birch numbers for the

big markets continue to come in, including

these flashes:

O KIIS gains bigtime on KPWR in L.A.
Birch

® KKSFIS.F. shows best early NAC gains

® WGCI, WBCN dual-survey market
leaders
® KYW, WEAZ hot in Philly
@ WJLB up in Detroit ARB, No. 1 in Birch
Complete results & summaries inside.
Page 34

NEW AM STUDY
CONTRADICTS EXPERTS

Superior music programming, not news
and information or sound quality, is the
key to reviving AM radio’s success, a
new survey concludes. Predictably,
experts leaped to disagree.

Page 12

PRICE NO OBJECT
TO MOST CD BUYERS

Over 80% of CD buyers have no problem
with a $14.95 pricetag, according to
initial results from the extensive Soundata
active music consumer study. But CD
player ownership still has plenty of room
to grow.

Page 32

R&R CONVENTION UPDATE

More stars come out for Thursday’s
radio/record panels, shaping up to be the
biggest gathering of prominent
programmers and label execs ever
assembled.

©® CHR Radio: Larry Berger, Jeff Wyatt,
Guy Zapoleon, Lou Simon, Mark St.
John, Bob Case

® Records: Dan DeNigris, John Fagot,
Judy Libow, Charlie Minor, Phil
Quartararo

® Urban Radio: James Alexander, Terri
Avery, J.C. Floyd, Sonny Taylor

® Records: Jheryl Busby, Skip Miller,
Sylvia Riicing, .Ruben Rodriguez

® Country Radio: A prestigious panel ot
Cap Cities/ABC Group Il President
Norm Schrutt, KNIX VP/GM Michael

Owens, WBAP & KSCS VP/GM Ted
Stecker, and WUBE PD Mike

Chapman.

And there’s still more to come.
Full Convention details and schedule,
Page 4 & 5

Newsstand Price $5.00

RADIO & RECORDS

Weinhaus Named
President/GM

At WABC

WMAL/Washington Presi

dent/GM Fred Weinhaus has .

been officially transferred to
the same position at sister Cap
Cities/ABC outlet WABC/New
York. He replaces Jim Havil-
and, who left the Talk station
last December to become GM
at WCZE & WLOO/Chicago.
Weinhaus had spent 23 years
at former Cap Cities stations
WPAT-AM & FM/Paterson, NJ,
first as an AE, then as GSM,
and finally as President/GM.

Clark Upped
To WOMC
Station Mgr.

Fred Weinhaus

He was transferred to WMAL
when Cap Cities purchased
ABC and spun off WPAT in 1986.

While in Washington, Wein-
haus had also been managing
co-owned WRQX (Q107) on an
interim basis when former GM
Ernie Fears retired. That posi-
tion now has been filled by for-
mer WWPR/New York GSM
Maureen Lesourd.

Weinhaus's appointment is ef-
fective immediately, and he will
report to Cap Cities/ABC Own-
ed Radio Stations Group I
President Don Bouloukos.

WWSW-AM & FM

Jay Clark

Jay Clark has been promoted
to the new position of Station
Manager at Metropolitan’s
WOMC/Detroit, where he will
also continue as PD.

Clark, who was previously
PD at KRLA & KHTZ (now
KLSX)/Los Angeles and
WABC/New York, told R&R,
““THii's is basically the same job I
had st WABC and KHTZ. Engi-
neerzing, promotions, traffic —
evetything except sales and
business — reports to me. I will,
hoviever, be seeing the P&L
stafements.”

fsccording to Clark, no format
changes are planned at the Mu-
sic JIntensive AC.

Bisceglia, Coakley
Now VPs At Arista

Rick Bisceglia

Arista Sr. Director/National
Pop Promotion Rick Bisceglia
has been elevated to VP/Pop
Promotion. Concurrently, Sr.
Director/Album Promotion
Sean Coakley has advanced to
VP/Album Promotion.

Bisceglia joined the label in
1981, and has been Sr. Director
for the past year. He reports to
Sr. VP/Marketing & Promotion
Don Ienner, who commented,

“When I came to Arista, Ricky
was the first person I promoted.
His efforts have been vital in
breaking such artists this year
as Kenny G, Expose, and Tay-
lor Dayne, not to mention final-
ly getting the Grateful Dead a
top ten single. He's already well
on the way to being one of the
best promotion people this busi-
ness has seen.”

Bisceglia stated, “This is a
great time for us at Arista.
We're coming off back-ta>-back

Sean Coakey
championship seasons, ard 1988
feels like our biggest year yet.”

Coakley has been with Arista
since 1983, and Sr. Director/Al-
bum Promotion for the past two

years. Ienner commented,
“‘Sean has proven time and time
again that, when given the op-
portunity, there’s nobody better
at delivering at album radio.
With Arista’s roster of rock acts
rapidly expanding, and an al-
ternative marketing staff being
put into place (see story Page
20), Sean is now in a position to
see to it that 1988 is the start of a
new rock era at the label.”

Coakley said, “I'm proud to
work where each release is con-
sidered ‘music,” not ‘product’;
where each employee is a crea-
tive, contributing individual and
where winning is an everyday
event. The Arista team is made
up of All-Stars, and I'm thrilled
to be an everyday player.”

Anthony PD At WCXI

Candea Assumes KILT PD Duties

KILT/Houston PD Dave An-
thony has been named PD at
WCXI/Detroit.
opened when WCXI & WWWW

PDBarry Mardit was promoted

to Director/Programming Op-
erations three months ago. An-
thony, whose first day will be

January 25, will also be on-air _' i

12-3pm.

At KILT, OM Rick Candea —
who has been the FM PD as
well — will assume the pro-

Pittsburgh Getting
New Gold Twins

Beginning the week of Febru-
ary 8, Shamrock’s WTKN/
Pittsburgh will drop its Talk
format and become Oldies out-
let WWSW. Sister WWSW-FM
will modify its Gold Intensive
AC and play all gold as well.

VP/GM Diane Sutter told
R&R, “WWSW will become a
superstation, with both stations
playing all oldies all the time.
The morning zoo will be simul-
cast.” According to Sutter, the
present FM lineup will remain
intact; the AM will be live-as-
sist.

She continued, “We did re-
search to determine program-

- wwwamerieanradiohistory. com

ming alternatives in Pitts-
burgh, and the oldies hole here
is bigger than anything we’ve
seen anywhere else. The FM al-
ready has an oldies image; the
AM will enhance and support
the FM. By doing '50s and '60s
oldies on the AM, we can appeal
to the largest available au-
dience — and doing '60s and '70s
oldies on the FM allows us to do
the same thing. We’ll have the
franchise for oldies in Pitts-
burgh.”

WWSW and WTKN had 4.2
and 3.6 shares (12+), respec-
tively, in the summer Arbitron.

NEXT WEEK: INTERNATIONAL CHARTS

The position §

e

Dave Antho
gramming duties for the AM.

Mardit told R&R, “We all
know that AMs must do more
than play music these days.
There was a certain something
in Dave’s tapes and program-
ming presentation that showed
me he was a guy who could get
the most out of an AM Country
station. A big plus is that his
promotional production is top-
notch.”

Anthony told R&R, “Sham-
rock is a great company. I knew
Barry from Pittsburgh, which
makes it nice since we'll be
working closely to help WCXI
realize even more of its pcten-
tial.”

Anthony joined KILT almost
a year ago. He spent six years
before that at WEEP/Pitts-
burgh, the final two and a half
as PD.
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BLACK MUSIC DIVISION RESTRUCTURED

Washington, Silas,
White Upped At MCA

In a restructuring of MCA Rec-
ords’ black music division, Nation-
al Field Promotion Director A.D.
Washington has advanced to Direc-
tor/National Promotion, based in
Los Angeles.

He is succeeded by Ron White,
who was the label’s Mid-Atlantic
Regional Representative. White
will continue to base in Washing-
ton, DC, reporting to Washington.

Concurrently, VP/Black Music
A&R Louil Silas has been promoted
to Sr. VP. He’s been with the label
since 1982.

Jheryl Busby, President of Black
Music, said, “1988 is going to be a

Louil Silas

great year of opportunity for us.
The MCA system is designed to
keep moving people up, rather
than simply bringing people in.
We're putting together a very
strong team.”

Atkins PD
At WOWI

=
Ron Atkins

Ron Atkins has been appointed
PD/MD/PM drive personality at
Willis Broadcasting’s WOWI/Nor-
folk. A ten-year radio vet, he previ-
ously served in management and
on-air capacities at KMJQ/Hous-
ton, KMJM/St. Louis, and WBLK/
Buffalo.

Willis VP and WOWI GM Walter
Brickhouse commented, ‘“‘Ron
knows where he’s going, when he’s
going, and how he’s getting there.

ATKINS/See Page 30

Lytle PD
At WMYK

Thomas Lytle has been upped
from MD to PD at WMYK/Virgin-
ia Beach, VA.

“I’'m delighted about getting this
job,” he told R&R. “It's a
challenge I've always looked for-
ward to. It involves a lot of respon-
sibilities and there’s a lot I have to
learn, but with help from my
friends I'm learning fast.”

Lytle began his radio career as

LYTLE/See Page 30

A.D. Washington

Washington, who’s been with the
label ten years, told R&R, “As in
the past, I pledge my continued
support not only to the goals and
objectives of MCA Records, but al-
so to being an active participant in
the success of program directors
across the country. Without their
support, this opportunity would not
have been possible.”

In related appointments, Mike
Halley has been named Co-Nation-
al Field Promotion Director/East
Coast. He will continue his former

MCA/See Page 30

DISTRIBUTED
LABELS

Davis VP
At CEMA

Dan Davis has been appointed
VP/Distributed Labels at CEMA,
the Capitol/EMI-Manhattan/Angel
distribution arm. He was VP/Vid-
eo Distribution & Sales.

Davis will be responsible for
overseeing all distributed label ac-
tivity, and be involved in the acqui-
sition of additional imprints.
CEMA currently handles Enigma,
Barking Pumpkin, Sparrow,
Rhino, Solar, Allegiance, Apache,

DAVIS/See Page 30

Sr. VP Don lenner.

Arista ‘‘Season’’ Exchange

ship Season — A Repeat Performance,"” celebrating the label's most suc-
cessful year ever and planning for '88. New releases by Hall & Oates, Billy
Ocean, Carly Simon, the Four Tops, Jermaine Stewart, Patti Smith, the
Church, and others were previewed. Label President Clive Davis was
presented with a plaque encompassing the label's Top 10 hits for '87.
Shown with the transcendental plaque are (I-r) Sr. VP Roy Lott, Davis, and

Enigma
Buying
Jem Labels

Enigma is moving to buy the
distribution and label operations of
Jem Records. The two companies
have signed a letter of intent, and
the deal should close within the
next couple of months.

Jem President Marty Scott told
R&R that the company’s labels —
including Passport, PVC, Audion,
and Paradox — will continue to
operate under Enigma, as will the
distribution arm.

Terms of the sale proposal were
not disclosed in detail, although
Jem said the purchase price “will
be approximately $500,000 in ex-
cess of the value of the assets to be
acquired over the liabilities to be
assumed.”

Jem Records Inc., which is pub-
licly traded over-the-counter
(NASDAQ), had revenues of ap-
proximately $18 million for the
year ended July 31, 1987.

ENIGMA/See Page 30

Steve Ralbovsky )

Ralbovsky Sr.
VP/A&R At A&M

Steve Ralbovsky has been ap-
pointed Sr. VP/A&R at A&M. He
joins the label from Columbia,
where he was East Coast Direc-
tor/Talent Acquisition.

Ralbovsky will base at A&M’s
Los Angeles headquarters, but
divide his time between coasts.
David Anderle, who has been
overseeing the department since
the exit of VP/A&R Jordan Harris,
will continue in his post as VP/
Film Music and consult closely
with Ralbovsky on all A&R mat-
ters. RALBCVSKY/See Page 30
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MARTIN LUTHER KING:
THE LEGACY LIVES ON

In a special interview, the sons of Dr. Martin
Luther King, Martin lll and Dexter, talk to
Walt Love about their father’'s goals and how
radio can help achieve them.
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FRIDAY, MARCH 4

MARCH 3-5

~ LOEWS
ANATOLE HOTEL

e DALLAS ¢

e “Instant” Research & Analysis

Industry/Consumer Comparisons

Join us on the leading edge of “instant polling.” Using the latest technology
. .. you'll be able to “instantly” compare your opinions against your peers and
a nationwide panel of music consumers and radio listeners. Mike Shalett
hosts this hi-tech, hi-touch audience participation session which will reveal
the exclusive results of a major national music consumer survey.

Stimulating Creative Thinking

The latest research suggests people can be taught to be
more creative. Roger von Oech is an internationally
recognized leader in stimulating creativity and innovation
in business. Learn new skills to generate, manage, and ap-
ply ideas. Gain insight into your own particular creative
thinking style, and how to improve creative weaknesses and
enhance strengths.

Convention participants will have two opportunities to carch
what will surely be one of the most popular sessions.

Roger von Oech

THURSDAY, MARCH 3

e Registration
e FORMAT SESSIONS

The action starts Thursday at 3pm. R&R’s Editors explore radio’s hottest
issues during informal Thursday afternoon and evening sessions. It’s a golden
chance to question, debate, and learn from today’s top broadcasters at panels
of unparallelled magnitude.

CHR: Joel Denver will be “Creating The Ultimate Radio Station” with
Scott Shannon, Buzz Bennett, Steve Rivers, and Sunny Joe White
strategizing and counterprogramming on the spot. You help determine the
ultimate station. “Winning CHR Promotions” will be brought to life in an
afternoon session featuring WMMS’s Kid Leo, KKBQ’s John Lander, and
Q105’s Mason Dixon & Randy Kabrich. The CHR menu is topped off by
an evening music panel featuring WPL] PD Larry Berger, KPWR PD Jeff
Wyatt, KZZP PD Guy Zapoleon, KCPX PD Lou Simon, WAVA PD
Mark St. John and Z93 PD Bob Case squaring off on the hottest topics
with Charlie Minor-A&M, John Fagot-Capitol, Judy Lebow-Atlantic,
Dan DeNigris-EPA and Phil Quartararo-Virgin.

UC: Walt Love tackles Urban Contemporary’s most important issue Thurs-
day: “How To Get General Market Advertising Dollar$.” Jimmn Hutchin-
son of NABOB, Burrell Advertising’s Nick Howse, Tom Joyner of Joyner
Communications, and other concerned experts will analyze the problem and of-
fer solutions. Afternoon sessions will cover how to find and develop talent in
UC radio. The evening session will feature UC radio & record heavies in an
open discussion of music issues. The panel includes: WGCI PD Sonny
Taylor, WJLB PD James Alexander, KMJQ PD Terri Avery, ]J.C.
Floyd of Don Kelley & Associates, Jheryl Busby Executive VP-MCA, Skip
Miller President-Motown, Rubin Rodriguez VP-Columbia and Sylvia
Rhone VP-Atlantic.

COUNTRY: Lon Helton begins the Thursday sessions with a unique and
exciting opportunity to watch — and participate — as the format’s winners
“Battle For Your Marketplace.” You'll observe two full radio teams — a
President, GM, PD, and consultant — work through ever-changing scenarios,

discussing strategies on positioning, marketing, advertising, promo-
tion, contes{‘mg, talent, and more. You help decide the winners, and in the
follow-up session lets you participate in a similar situation. The evening finds
PDs, MDs, and label reps candidly discussing today’s Country radio and its
effect on an evolving music scene. Panelists include Norm Schrutt-
President of Cap Citiess ABC Group 2, Michael Owens-VP/GM KNIX,
Ted Stecker-VP/GM WBAP & WYAY and Mike Chapman-PD WUBE.

AOR: Harvey Kojan promises “not the same old panels,” starting things off
Thursday with “Are These Guys After Your Job?” AOR’s fastest-rising PDs,
never before seen on convention panels, make this a session with a difference.
The format’s most successful promotions, a frank examination of consultants’
influence and power, and much more lead into the evening’s radio/record
music-related discussions, which this year will be livelier than ever. Panelists
include Doug Harris-KLOL Promotion Director, Jim Marchyshyn-
KSHE Promotion Director, WRXK PD Greg Mull and KRZQ PD Daniel
Cook.

AC: Mike Kinosian covers the full range of today’s AC on Thursday:
“From Full-Service To NAC.” The format’s most successful top manage-
ment teams discuss formatics and music, and the late afternoon session
spotlights a// the pioneering programmers of the emerging NAC format, pro-
viding the most in-depth look at this phenomenon yet. Panelists include
Frank Cody, WBMW PD John Sebastian, WNUA PD Bob O’Conner
and KKSF PD Steve Feinstein.

Sales Strategy Seminar

Chris Beck will focus his evening session on management techniques, new
business opportunities and answering your questions on the latest concepts
for maximizing your sales team.

COCKTAIL PARTY & BUFFET SUPPER

The R&R “Supper Parties” are legendary. This year’s culinary offerings will
far surpass anything before . . . come hungry.

o Hospitality Suites

If yoﬁ miss this one . . . Youw’ll have to wait

— AN T CTICANTAdiOhiIStOT Ve T —— —— ——
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KEYNOTE ADDRESSES

FCC Chairman Dennis Patrick

will take this opportunity for a
. . major address to the industry on
« How To Raise Investment Capital the future of broadcast freedom. —
And Buy A Station » O
Want to step up to radio ownership but don’t know how to put it all together? Donald Regan, fo‘rmer White
R&R’s Pat Clawson has assembled a panel to help you learn how to raise up House Chief of Staffl Secretary of
to $1 'mflhon and then ‘how to actua.lly do the deal. Panelists are: quert the Treasury and CEO of Merrill
Maccini, Chapman Financial Services/Boston, Bob Nelson, President . ) "
Spokane Stock/Exchange, George Nadel Rivin, partner with the broadcast LynCh, will discuss the near "90s
accounting firm of Miller, Kaplan, Arase/Los Angeles and Barry economy and its effects on our in-
Skidelsky, New York communications attorney.
dustry. .
Donald Regan
e 10 Major Trends Shaping * Budgeting — How To Do It Right
The Future Marketplace Everyone on the management team has to do it . . . Gary Stevens with his
A unique opportunity to hear Tom Miller, Editor of the Roper wide range gf e.xperience.(programmer to group president to deal maker) of-
Organization’s “Public Pulse” newsletter on Americans’ attitudes, lifestyles, fers special insight and tips on the budget process.

and behavior. You'll learn the latest trends forecast by one of the world’s most
respected public opinion research firms. Session presented in association with
Jeff Pollack Communications.

* Hospitality Suites

SATURDAY, MARCH 5

o “Creating Radio Comedy” o Effective & Efficient Ways

Radio’s top comedy personalities show how it’s done and candidly discuss To Market Radio on TV
everything from management and client relations to working within the
various formats. R&R’s Dan O’Day moderates what will certainly be an
entertaining and enlightening morning session.

This session covers it all: How to develop a successful TV marketing strategy
for your radio station, budgeting for effective TV campaigns, media planning
and buying, creative technology and testing. Tony Quin, Executive VP of
Filmhouse, chairs a panel featuring Viacom Radio President Bill Figenshu,
noted programming and marketing consultant E. Karl, researcher Bob
Harper and Century Media President Charlie Scimeca.

Marketing In The Near ’90s

e Moment-To-Moment Market Testing

Jhan Hiber and convention participants explore another new leading edge
technology that automatically tracks audience responses to music, jingles,
spots, and programming.

« @ ¥ . SUPERSTAR SHOW

Hospitality Suites

Ted Chin, award-winning creative strategist, with new
and exciting insights, case studies and ideas for radio and
records, on how to stand out from the pack. One of the
convention’s most important sessions for succeeding in
our industry’s highly competitive environment.

e The Radio Research Created:

Positioning-Programming-Promotion/Marketing

John Parikhal and four of the industry’s leading researchers examine successes
and the lessons learned, and analyze the overall changes in radio brought on by
the widescale use of research. Panelists include Kurt Hanson, President of
Strategic Radio Research, Jim Riggs, President of Emmis Research, Jon
Coleman, President Coleman Research, and David Oakes, President
For/Cast Communcations ‘Research.

e Radio & Its Advertisers
What They Want — Where Their $ Will Go

Norm Pattiz, Chairman of the Westwood One Companies, hosts a dynamic
panel of radio’s leading advertisers in a candid discussion of radio’s importance
in ’90s advertising strategies.

WAAMAL americanradiohistarv.com I
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NEWS

Bartley’s Oldies Act To WWiI

Longtime ““Solid Gold Saturday
Night” host Dick Bartley has end-
ed his affiliation with United Sta-
tions and will host a similar oldies
show for Westwood One beginning
next month.

The new show, to be called ‘“Dick
Bartley’s Rock & Roll Oldies
Show,” will debut on Westwood
One February 6. VP/Director of
Programming Gary Landis, who
was involved with the development
of Bartley’s original show at the
RKO Network, said, “The preemi-
nent oldies radio show and Dick
Bartley are synonymous. He's one
of a kind, and we’re thrilled to have
him join us at Westwood One.”

In a memo to its affiliates,
United Stations said, “A new host
is being selected for 1988. For our
affiliates, this is simply a personnel
change and will not affect the for-
mat sound or name of the pro-
gl'arl’l.”

Born in 1980 on WFYR/Chicago,
“Solid Gold Saturday Night” mov-
ed to the US Network, then known
as RKO, in January ’'82. As one
of its longest-running features, the
show is a cornerstone of the net-
work’s programming.

e i i

Landis.

Signing Dick Bartley’s new Westwood One contract are (I-r) WW1 VP/Di-
rector of Station Relations Steve Jenkins; Director/Programming, East
Coast Andy Denemark; Bartley; and WW! VP/Director of Programming Gary

i

Commented Bartley, ‘Moving to
Westwood One is a great opportuni-
ty for me. The new show will fea-
ture music from the mid-’50s to the

mid-"70s, much of it from compact
disc. We’ll also have toll-free re-
quest and party lines.”

Research.”

1-800-952-1986
Ask for Mike Henry

Demand

the

best.

I

1)
C
By
By
M
<

RESEARCH

“’Surrey Research’s Alpha & Omega Music Testing system is
completely user friendly. The colorized Alpha portion tells
you at a glance what’s what in your music library, the
Omega portion tells you why! I recommend Surrey

Gary King
Operations Manager
WWDE-FM, Norfolk

Roger Wimmer, PhD/President
Chris Porter/Vice President

Mike Henry/Director of Marketing
Fran Judd/Research Analyst

warar-ameaericanradiohistorvy com

Bruce Pollock

John Fabian

Durpetti Boosts
Three To Exec. VP

Durpetti & Associates has
elevated three of its division VPs to
Executive VP/Division Managers.
Bruce Pollock will serve in the
company’s Western Division, John
Fabian in the Eastern Divison, and
Patrick Byrne in the Central Divi-
sion.

President Tony Durpetti com-
mented, ‘“Bruce, John, and Pat
have been major contributors to
the rapid growth and success of the
company and our clients. I am
very pleased to offer them this
position and all the recognition
they deserve.”

Pollock has been with the com-
pany since 1985. He also served as

Duffy Now
KABC'’s
GSM

Patrick Duffy

Patrick Duffy, Sales Manager at
KABC/Los Angeles since 1979, has
been upped to GSM at the station.
He succeeds former GSM Clifford
Levine, who was promoted to Pres-
ident/GM of WLS-AM & FM/Chi-
cago two months ago.

KABC President/GM George
Green commented, ‘“Pat is ex-
tremely capable and very bright,
and it’s nice to be able to give him
this type of opportunity. There had
not been a lot of movement here at
the station for a long time, and now
that we finally had some I'm very
happy for Cliff, Pat, and Mary
Marr, who moves from local sales
to Sales Manager.”

Duffy said, “KABC has had a
long reputation as one of the best
sold and marketed stations in the
country. I'm proud to be part of
that tradition, and am looking for-
ward to continuing it.”

Duffy joined KABC in 1973 as an
AE. He began his broadcasting
career at KNX-TV/Los Angeles,
where he worked in programming
and sales positions.

Patrick Byrne

VP/Manager at Eastman in Los
Angeles. Fabian has been with
Durpetti’s New York office since
its inception. He also was a VP/
Sales for McGavren Guild. Byrne
joined the company in 1985, before
which he was VP/Regional Manag-
er for HNWH in Chicago.
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PAT CLAWSON

'WASHINGTON REPORT

COALITION WAITS, WATCHES MINORITY POLICIES

FCC Preference Programs

Will Be Reinstated

The FCC says it will abide by a newly-enacted law re-
quiring it to reinstitute policies aimed at giving minorities
and women preference in the acquisition of broadcast
properties. But a coalition of interest groups that powered
the measure through Congress says its work is far from

complete.

“I think (reinstating the prefer-
ence programs) was the only
moral thing to do,” said National
Black Media Coalition Chairman
Pluria Marshall. “What we don’t
understand about the opposition to
these policies is that they benefit
whites more than blacks. Take the
distress policy. If a white boy
screws up and is about to lose his li-
cense, he can sell to a minority
group for 75% instead of losing ev-

erything. That ought to be called
‘The Bailing White Folks Out In-
itiative.””
Distress & Tax Certificate
Policies Backed

The FCC’s minority preference
programs have been on hold since
December 1986, when the Commis-
sion opened an investigation into
the constitutionality of the policies.
Among the preference programs
under scrutiny were the distress

Q: Why does Z100/New York use BOOM MEDIA as their direct

sale policy, which allows a broad-
caster in danger of losing his li-
cense to sell the distressed proper-
ty for up to 75% of its market value
without a comparative hearing;
and the tax certificate program,
which allows owners to defer a por-
tion of their capital gains tax when
they sell a station to a minority or
woman-controlled buyer.

The order to reinstate the minor-
ity preference programs was in-
cluded in the 1988 Federal budget
bill, which was passed by Congress
just before Christmas. Senators
Ernest Hollings (D-SC), Frank
Lautenberg (D-NJ), and Lowell
Weicker (R-CT) were the chief
sponsors of the measure.

“I think (reinstating the preference

programs) was the only moral thing to do.”

—Pluria Marshall

T T T TR IR S T ey SR . S T R, MO S T

Broad Coalition
Fought FCC

Marshall’s group was one of sev-
eral interest groups that banded
together a year ago to fight for re-
instatement of the preference
policies. Other members of the co-
alition, known as the Distress Sale
Task Force, were American Wom-
en in Radio and Television, Nation-
al Association of Black Owned
Broadcasters, Washington Legal
Foundation, and the Media Access
Project.

“This is a real cross-section of
groups,” said Thomas Hart, a
Washington communications attor-
ney who represents the coalition.
“The Washington Legal Founda-
tion, for example, is a conservative
group that likes the free market
aspects of the distress sale policy.
Broadcast industry groups sup-
ported us on the tax certificate pro-
gram.

“Not every group supported ev-
erything, but when a group did op-
pose something they sat silent rath-
er than fighting. As a result this
was a coalition where everyone
won,” Hart continued.

Despite passage of the reinstate-
ment measure, Hart said the task
force does not consider the minori-
ty preference issue closed. “We
won’t consider the job done until
we see how the FCC goes about re-
instating the policies and how the

Patrick On

courts interpret the new rules,” he
concluded.

FCC Action Expected Soon,
WKYS Sale Boosted

In order to reinstate the minority
preference programs, the FCC
must formally close the docket un-
der which the programs were be-
ing examined. The Commission
must then move ahead with and re-
solve pending comparative hear-
ings involving minority applicants
that were put on hold pending the
outcome of the Commission’s in-
quiry. The Commission also has to
resolve three cases involving mi-
nority preference that were re-
manded to it by the US Court of Ap-
peals for the District of Columbia.
Those cases may return to the
courtroom.

Rod Porter, deputy chief of the
FCC’s Mass Media Bureau, said
the Commission will make public
its decisions before the end of the
month.

The impending return of the mi-
nority preference programs has al-
ready affected one radio deal. Ac-
cording to a source close to the bid-
ding for WKYS/Washington, NBC
is ready to move quickly in select-
ing a buyer for the station now that
it knows it will receive a tax cer-
tificate if it sells to one of the two or
more minority-controlled groups
reportedly vying for the Urban
Contemporary powerhouse.

—Randall Bloomgquist

Indecency Warpath

Kansas City TV Target Of Indecency Probe;

mail source?
a u Pacifica Drops Court Fight

A: “‘Our on-going relationship with BOOM is very rewarding . . .
we haven'’t had to deal with anyone else.’

Dean Thacker
VP & GM

After months of controversy over blue radio, the FCC
is taking action on an indecency complaint — but the tar-
get is a TV station. Ironically, the action comes only one
day after the Pacifica Foundation dropped a federal court

Call or write today for your free BOOM MEDIA information kit!

“*Direct Mail Promotions That Work!"
300 Turner Rd. Suite 514 ¢ Richmond, VA 23225 e« (804) 320-1137

wWwwAr-americanradiohistorv-eom

challenge of new government indecency regulations.

On Tuesday (1/12) the Commis-
sion sent a “letter of inquiry” to
KZKC-TV/Kansas City, telling the
station that it received a viewer
complaint about a broadcast at
8pmlast May 26 of an unedited ver-
sion of the film ““Private Lessons.”

The film, an R-rated tale of a
teenage boy’s seduction by a maid,
includes nudity.and sex scenes. Ac-
cording to the letter, the station
may have violated FCC rules by
“‘airing indecent programming at a
time of day when there was a rea-
sonable risk that children might be
in the audience.”

Patrick Lays Down Law

“The law prohibits the broadcast
of certain sexually explicit pro-
gramming to children on radio and
television,” FCC Chairman Dennis
Patrick said in an unusual public
announcement of the probe. “By

this action the Commission is once
again demonstrating that it is com-
mitted to full enforcement of the
law in accordance with guidelines
provided by the Supreme Court.”
Morton Kent, chairman of Chat-
tanooga-based Media Central Inc.,
which owns KZKC-TV, said those
responsible for airing the film in
question are no longer with the sta-
tion. Kent said neither he nor
KZKC had received a copy of the
FCC letter. He declined further
comment pending arrival of the

letter.
Pacifica challenged the FCC ac-

tion in the US Court of Appeals, but
dropped its lawsuit Monday (1/11).
Pacifica attorney William Byrnes
told R&R the retreat was prompted
by financial considerations and a
recent FCC decision that the inde-
cency citation would not be consid-
ered at license renewal time.
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GEORGE ABERCROMBIE

IN DEPTH INTERVIEW

L.A.’S NEW #1 TAKES “NOTHING BUT THE BEST”

Emmis’ Power 106
Tells Why They Chose
The Giant Boom Box’

In less than two years time, Power 106 (KPWR) Los Angeles has become one of the

most successful radio stations in history, climbing from nowhere into becoming one of

the dominant stations in Los Angeles. The station has achieved what many thought were

impossible and unobtainable results, becoming number 1, 12-plus, #1 in Teens and 18-34

and # 4 in 25-54. With General Manager Phil Newmark at the helm of this unsinkable ship,

Power 106 continues to break market and industry records.

In September of 1987, Newmark
visited NAB's “Radio '87”’ conven-
tion in Anaheim where he viewed
all state of the art tools of the in-
dustry, including the GIANT
BOOM BOX. With other choices
available, Newmark purchased the
GIANT BOOM BOX on the spot. He
and Marketing Director Paul San-
sone tell the story of their GIANT
BOOM BOX. :

“We wanted some kind of dis-
play that would call a lot of atten-
tion to the station from quite a
distance.” said Newmark. “At one
time we had an inflatable radio,
however because of the wind, we
were not always able to use it.
Something was needed that would
give us a quick image, in any con-
ditions, no matter where we were.”

With a goal of finding the ulti-
mate promotion vehicle, Power 106
persisted in their search and even-
tually found a product to meet their
needs. Sansone recalls the course
of events in finding their
‘“‘ultimate” promotion vehicle:
“Phil Newmark was heading to the
NAB convention in Anaheim and
said he’d call if he saw anything
worthwhile. Soon after he arrived,
he called and asked me to get to the
convention as soon as possible. He
indicated that he had seen the
GIANT BOOM BOX radio and felt
it was the vehicle Power needed.”
Sansone continued, ‘“There were
two or three Boom Boxes down
there, but we liked the GIANT
BOOM BOX best.”

Specifically, why did Power 106
select the GIANT BOOM BOX?
Sansone said, I carefully examin-
ed both units and found the quality
of construction superior, the size of
the unit bigger and I liked the fact
that the speakers were separated
from the main body. The quality of
construction stood out the most. It
was a very stable, substantial
piece of merchandise.” Sansonse
continued, ‘“The other unit looked a
bit flimsy. I was concerned that it
was not going to last. In person,
there’s no comparison. I crawled
all over the GIANT BOOM BOX,
getting on top of the thing and
jumping up and down. It seemed
very well built.”

P e

Lyle McEachin of Power’s promotion staff, checks out the GIANT BOOM
BOX prior to the Long Beach Bicycle Marathon.

Before long, the KPWR GIANT BOOM BOX is swrrounded.

e
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Newmark added that, ‘“The
GIANT BOOM BOX looks more
realistic because of the separation
of the speakers, more like a radio.
It had more impact and was more
startling. The copy looked more
like a converted trailer.

Newmark said the station origi-
nally purchased the Boom Box as a
promotional vehicle and created a
tremendous armnount of talk. “We
were testing # a while back and
drove it down Sunset Boulevard
and created a massive traffic jam.
People were stopping and honk-
ing horns.” He went on to say that
the original intention of the station
was to use the Boom Box strictly as
a promotional vehicle, however,
they were pleasantly surprised at
the advertiser response. “We took

the Boom Box out to a number of
advertisers for promotional rea-
sons and the response was ab-
solutely incredible. Since then we
have received a number of totally
unsolicited calls asking for ap-
pearances and as a result have ex-
panded it’s use as major financial
resource.” Newmark mentioned
that the station has worked out a
partial sponsorship arrangement
with TDK tape and has also picked
up a number of advertisers who
have not advertised on the radio
before.

At the Long Beach bicycle mara-
thon the station recently pulled
record crawds to a pre-race promo-
tion. Newmark told us, “Anybody
that was within a half mile was
focused in to the GIANT BOOM

{ADVERTISEMENT]

BOX. Before we knew it, we were
swamped with people. The only
negative on the part of the event
was that nobody was watching the
bike race, they were all watching
us, getting free stuff and listening
to the music.” The following day,
the GIANT BOOM BOX made an
appearance at a Wherehouse rec-
ord store. Newmark said, “People
would stop,come into the parking
lot where the Boom Box was park-
ed (in front of the record store) and
stare. From what I understand, the
record store owner had the highest
day of sales he has ever had. A lot
of success was due to people driv-
ing by seeing the Boom Box and be-
ing drawn right into the record
store because of the excitement it
created.”

“The GIANT BOOM BOX cre-
ates it’'s own excitement,” says
Sansone. “The moment we take it
out of the hanger (where the
massive Boom Box is stored) the
promotion has started. The recog-
nition factor is unbelievable. It’s
not only big, it’s good looking. We
like to do things the best way we
possibly can and the radio reflects
that. We are able to go out there
and feel confident. When we get to
a promotion it enhances our ap-
pearance. Every station has a van,
but when you show up with the
GIANT BOOM BOX it stops every-
body! There’s nothing like it. You
have created an event by pulling
up‘H

Paul Sansone, KPWR Marketing
Director: “The GIANT BOOM BOX
is light years ahead of the ‘other
one’!l”

Sansone explains the effec-
tiveness of the GIANT BOOM BOX
as creating a tangible image for
the station. “Everybody thought
that they could actually see and
touch our radio station rather than
just meeting a disc jockey. It
creates a perception in their minds
that they can become friends with
the station. It’s a major draw.”

With any product, you're buying
more than product alone. New-
mark explains his experiences with
the GIANT BOOM BOX people.
“I’ve known Eric Rhoads for five
years and the thing that impressed
me about Electronic Media Con-
sultants (Rhoads’ company) ver-
sus so many other companies is
that Eric has radio station ex-
perience, he knows what it takes to
promote radio stations. Some of the
major successes that he has had in
his career have been in promo-
tions. So when I talk to Eric about
the uses of the Boom Box he can
talk to me in my language. He
understands what my needs are
and what the radio station needs.”
Newmark continued, “Our Boom
Box was delivered exactly on
schedule and the quality of the
workmanship was superb. We
couldn’t be happier. When we first

MWAWWLamericanradiohistary com

took it out for a test drive there was
a minor problem with the trailer
hitch. We called them up and with-
in 48 hours the trailer hitch was fix-
ed. They have been very respon-
sive.”

Sansone added, “I originally met
Eric at the NAB. We started talk-
ing about the Boom Box anc decid-
ed that we wanted to buy it. At that
point, when most companies drop
the ball, these guys really began
the service. All my questions were
answered up front and all the de-
tails involved were made very easy
to accomplish. After delivery we
had a small problem and they got
their people on it immediately, and
solved it quickly. The entire staff is
great, they even have a full time
trouble shooter to solve problems
before they exist.”

It’s obvious that Sansone and
Newmark are very happy with
their GIANT BOOM BOX, as it
enhances their visibility and finan-
cial picture daily. When consider-
ing a promotional vehicle fcr your
station, Sansone offered this ad-
vice, ““Obviously both Boom Boxes
look alike in a photo. You can’t
judge by the picture. We fezl that
there is no better product on the
market than the GIANT BOOM
BOX. We've seen both in person
and have carefully considered the
pros and cons of each Take my
word for it; get the GIANT BOOM
BOX. For the investment, it's more
long term. The GIANT BOOM BOX

“More startling because it looks SO

real!” — Phil Newmark, VP/GM,
KPWR.
is light years ahead of the other one.

It’s quite a radio.It’s the best thing
you can do for your radio station. I
suggest doing it before someone
else in your market does. Another
station in the market now has the
other unit. I wouldn’t be at alt con-
cerned if my listeners saw the two
side by side. We would win, hands
down. Power 106 has been around
for a couple years now and has
done consistently well in the mar-
ketplace. The GIANT BOOM BOX
is a natural growth area for us and
makes Power bigger than life. I
would recommend it to anybody.”

There will only be one GIANT
BOOM BOX per market. Though
over 130 markets have been sold,
many markets are still available,
even in some of the larger mar-
kets. The success with sponsors on
a local and national level has been
phenomenal. Pepsi, Coke, Dr. Pep-
per, McDonalds, Budweiser, Miller
and many others have purchased
numerous Boom Boxes with sta-
tions. Coke just purchased most of
the markets remaining in Canada.
To find out about availability in
your market, call GIANT BOOM
BOX Industries today. (305)
626-3774.

© 1988 Electronic Media
Consultants, Inc.
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RADIO BUSINESS

TRANSACTIONS

Sage Spins Off Two Wisconsin
Combos For $5 Million

Holt Finds A Bargain In The New Mexico Desert

GROUP DEAL:

Sage Broadcasting Stations
PRICE: $5 million

BUYER: Americus Communications
Corp., owned by Richard Muzzy and
William Davis. Muzzy is the former GM
of KATM/Colorado Springs and is a
former GSM with NewClty Commun-
ications.

SELLER: Sage Broadcasting Corp.,
headed by Leonard Fassler and Ger-
ald Poch. They ailso own WKOL &
WVMQ/Amsterdam (Albany), NY;
WZFMI/Brlarcliff Manor, NY; WTAX &
WDBR/Springfield, IL; WLVH/Hart-
ford; WKHT/Manchester, CT;
WNAQ/Naugatuck, CT; WBSM/New
Bedford, MA; KMNS & KSEZ/Sioux
Clty, IA; and WACO & KHOO/Waco,
TX.

BROKER: Americom Radio Brokers
COMMENT: Sage says it will realize a
profit “in excess of $1 million” from this
sale. It purchased the stations in Sep-
tember 1986 from Sentry Insurance
Co. Sage says it is selling the stations
“to focus its operations in larger-size
markets.”

WJJK & WBIZ/Eau Claire, Wi
FREQUENCY: 1400 kHz; 100.7 MHz
POWER: 1 kw; 100 kw at 740 feet
FORMAT: Country; CHR

WXYQ & WSPT/Stevens
Point, Wi

FREQUENCY: 1010 kHz; 97.9 MHz

POWER: 1-kw daytimer; 50 kw at 340
feet

FORMAT: Country; CHR

KCTY & KRAY/Salinas

PRICE: $366,000

BUYER: Robert Williams, as an in-
dividual proprietor

SELLER: James Coyle, a 10% owner,
and Bay Products Inc., a 90% owner
controlied by Robert Williams.
FREQUENCY: 980 kHz; 103.9 MHz
POWER: 1-kw daytimer; 3 kw at minus
135 feet

FORMAT: Spanish

KUBC & KKXK/Montrose
PRICE: $825,000

BUYER: Woodland Communications
Corp., owned by J. Stephen Glas-
mann and Jack McKain. Both are ex-
ecutives with the Kansas State Net-
work Inc.

SELLER: Woodland Broadcasting
Corp., owned by Robert Hale, Jerry
Toft, and Neil Shurtz.

FREQUENCY: 580 kHz; 94.1 MHz
POWER: 5 kw days/1 kw nights; 31.5
kw at 1750 feet

FORMAT: AC; Country

KPAG & KRQS/

Pagosa Springs

PRICE: $250,000

BUYER: Morphew Broadcasting Inc.,
owned by Roger Morphew.

SELLER: Rod-Mar Inc., owned by

Wayne Marcy and Bob Roddy.
FREQUENCY: 1400 kHz; 106.3 MHz
POWER: 1 kw days/250 watts nights;
3 kw at 300 feet

FORMAT: Country; AC

BROKER: Chapman Associates

WSTI/Quitman

PRICE: $695,000

BUYER: WSTI iInc., owned by John
Van Der Aa, Wendell Borrick, Caro-
lyn Borrick, Robert Cook, and Corrine
Cook. They also own WCVC/Tallahas-
see and WFOM/Marietta, GA.
SELLER: Star FM, owned by William
Woodall. He also owns an interest in
WFVR/Valdosta, GA; WDVA/Danville,
VA; WJPD-AM & FM/ishpheming, Mi;
and WGSW/Greenwood, SC.
FREQUENCY: 105.3 MHz

POWER: 3 kw at 300 feet

FORMAT: AC

WMKM & WJGS/Houghton
Lake
PRICE: $1.1 million

I N C O R

SELECTIVE
DISCREET
EFFICIENT
EFFECTIVE

The Blackburn & Company difference
will deliver results for you.

BLACKBURN@@MPANV
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WASHINGTON, DC. 20036
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ATLANTA, GA 30361
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(312) 346-6460

CHICAGO, IL 60601
333 N. Michigan Ave.

BEVERLY HILLS, CA 90212
9465 Wilshire Bivd.
(213) 274-8151
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TRANSACTIONS AT A GLANCE

- $20,733,487

Deal Of The Week:

® WETl/Quitman, GA $525 000

® KMXQ/Socorro, NM S50 000

Deals So Far In 1988:

Total Stations Traded This Year: 23
This Week's Action: $10,278,487
Total Stations Traded This Week: 20

Sage Broadcasting Stations $5 Million
® WWJK & WBIZ/Eau Claire, WI

e WXYQ & WSPT/Stevens Point, Wi

#KCTY & KRAY/Salinas, CA $366.000
S KUBC & KKXK/Montrose, CO. 35825 000
®KPAG & KROSIPagosa Springs, CO $250,000

& WMKEM & WJGS/Houghton Lake, Ml $1.1 million
® KTOZ-FM/Marshfleld, MO $727,202

*WAJAFranklin, NC $2000 plus senices |
® WUMNA/Aguadilla, PR $228,000 |

I ®Group Deal: Martinez PropertieslPR $437,285
fii5 ® WISE[Caiba, PR (CP Sale) $35,000

| 3 lW.,I'l’TIQuahfadiliﬁ. PR 3437250

P00 e WFQXiStrasburg-Front Royal, VA $800,000

iz

BUYER: Northlands Communications
Inc., owned by John Salov and Harry
Melling. Salov also owns an interest in
WKHM/Jackson, M.

SELLER: Shea Broadcasting Co.,
owned by Edmond Shea.
FREQUENCY: 1290 kHz; 98.5 MHz
POWER: 5 kw; 100 kw at 480 feet

FORMAT: AC; CHR
BROKER: Cecil L. Richards Inc.

LEE

KTOZ-FM/Marshfield

PRICE: $727,202

BUYER: H. Allan Thompson, who is
the principal owner of KGBX/Spring-
fieid, MO.

SELLER: Ladco Communications
Inc., owned by Larry Campbell and
Earl Fester. They aiso own KTOZ-AM/
Springfield, MO.

FREQUENCY: 104.9 MHz

POWER: 2.4 kw at 360 feet
FORMAT: AC

KMXQ/Socorro

PRICE: $50,000

BUYER: H&HSB Corp., principally
owned by Arthur Holt, Phyllis Holt,
and Car! Haynes. The Holts also own
interests in WUSQ-AM & FM/Winches-
ter, VA; WZZO/Bethlehem, PA; WBOP
& WTKZ/Pensacola, FL; WOKJ &
WJMI/Jackson, MS; and WGCM-AM &
FM/Guifport, MS. They are also prin-
cipals in the Holt Corporation, a media
brokerage firm.

SELLER: Haynes Communications
Corp., principally owned by Carl
Haynes.

FREQUENCY: 92.7 MHz

POWER: 3 kw at minus 234 feet
FORMAT: Country

COMMENT: At the conclusion of this
transaction, Haynes will own 49% of
the new licensee. Applications are
pending at the FCC to relocate the sta-
tion’s transmitter site and boost power
to 100 kw, thus allowing the station to
cast a city-grade signal over much of
Albuquerque.

 North Carolina

WAJA/Frankiin
PRICE: $2000 plus services

BUYER: Sandy Sanders is purchasing
a ¥ interest in the station and will pro-
vide station manager services as addi-
tional consideration.

SELLER: Joe Henry, who currently
owns 100% of Mountain Broadcast-
ing Company.

FREQUENCY: 1480 kHz

POWER: 5-kw daytimer

FORMAT: Country

WUNA/Aguadilla

PRICE: $226,000

BUYER: Nos Inc., owned by David
Ortiz-Anglero and Omar Ortiz-
Anglero.

SELLER: Noroeste Broadcasting
Corp., operated by US bankruptcy
trustee Carlos Lastra.

FREQUENCY: 1340 kHz

POWER: 250 watts

FORMAT: Spanish

Group Sale:

Martinez Properties

PRICE: $437,285

BUYER: Radio Redentor Inc., a non-
profit organization headed by Castoll-
no Ramos. It formerly operated WERR/
Utuado, PR.

SELLER: Jose Julio Martinez Velilla
and Ana Algarin, d/b/a Jose J. Mar-
tinez & Associates. They also own a
CP for WJSE/Ceiba, PR.

WJSE/Ceiba (CP)
PRICE: $35,000
FREQUENCY: 890 kHz
POWER: 500-watt daytimer

WJYT/Quebradilias

PRICE: $437,250

FREQUENCY: 960 kHz

POWER: 500 watts day/1 kw nights
FORMAT: Spanish

WFQX/Strasburg-Front Royal
PRICE: $600,000

BUYER: Andromeda Harvest Com-
munications, headed by Anthony
Kem.

SELLER: SRO/NOVA Inc., headed by
Charles Wolf il.

FREQUENCY: 99.3 MHz

POWER: 3 kw at 500 feet

FORMAT: CHR

BROKER: Gary Kirtiey of the Holt Cor-
poration.
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MJI Wraps U
The Gral%)lm)%

From top to bottom — pre-event radio specials to a televised Awards ceremony. You'll get the word from
post-show broadcast — MJI Broadcasting wraps up the the winners before anyone else! Live on SATCOM 1R
30th Annual GRAMMY AWARDS® and delivers them to in two feeds at the conclusion of the telecast
radio, via an exclusive arrangement with the National (11:00 p.m. ET and 11:00 p.m. PT).

Academy of Recording Arts & Sciences, Inc. . oo
’ M'I 1
We're proud to present radio listeners with the J oin for the most exc tlng

biggest musical event of the year — plus PRE-EVENT musmql event of the year.

SPECIALS: two hours of in-depth interviews, gossip, For more information, call (212) 245-5010

and of course the hottest music from key Grammy® FAX: (212) 586-1090  TELEX: 650-310-1773

nominees and superstars. Available on disk February Executive producers: Joshua Feigenbaum,

26-March 2 in the following formats: Mike Harrison and Bill Moran.

ROCK ® POP * CONTEMPORARY * URBAN * COUNTRY. In cooperation with N.A.R.AS.
March 2, MJI takes your listeners backstage to Another quality broadcast from

New York's famed Radio City Music Halle for a live W MJI Broadcasting.

satellite POST-SHOW BROADCAST following the BROADCASTING

WwwWwW.americanradiohistorv.com
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MUSIC PROGRAMMING ADVOCATED

RADIO BUSINESS

Controversial Study Offers
Different View Of AM’s Future

Broadcasters concerned with saving AM radio should
make improved programming, not improved technology,

their top priority.

That’s the main conclusion
drawn from a newly-released re-
port on listener attitudes regarding
AM and FM radio. The study, bas-
ed on 250 radio listeners in the Bal-
timore metropolitan area, con-
cludes that while technological im-
provements are needed to give AM
a boost, such improvements alone
cannot save the band unless AM
programmers adopt music-orient-
ed formats similar to those used on
FM.

According to Steven Apel, who
conducted the survey while work-
ing toward his masters degree at
the University of Pennsylvania’s
Annenberg School of Communica-
tions, most people find AM radio
“top-heavy with news and informa-
tional programming, nearly devoid
of music, overcommercialized, and
generally out of step with the times
and the things people want from
radio.”

In addition, said Apel, ‘“there is
really little demand for the pleth-
ora of news and information pro-
gramming that dots the AM dial in
radio markets nationwide.”

The key to “the most immediate
success for some AM broadcast-
ers,” according to Apel, is the
“presentation of more music, espe-

cially contemporary music, on AM
radio.”

Apel's conclusions contradict
conventional wisdom regarding
AM programming, and there is no
shortage of programming consult-
ants ready to voice their disagree-
ment with the report. While most of

‘“‘[Most people find

AM] top-heavy with

news, nearly devoid
of music, and

overcommercialized.”
—Steven Apel

the experts agreed that program-
ming should be included in any dis-
cussion of what ails AM, all consid-
ered sound quality the major prob-
lem facing the band.

“I've been doing radio research
projects for a long time, and the
number one reason I hear people
saying they don’t like AM is the
sound quality,” said Roger Wim-
mer, President of Surrey Consult-
ing & Research. “Young people
who didn’t grow up on AM tune into
it and it sounds like a tin can.”

October, 1987

SOLD

KFBK and KAER-FM

in Sacramento, California
have been sold to

GROUP W RADIO, INC.

a subsidiary of Westinghouse Broadcasting

Rick Sklar, President of Sklar
Communications, was dubious of
Apel’s contention that more music
is the key to AM’s ongoing strug-
gle. “Why should people listen to
music on AM when they can hear it
on FM? The real answer to AM'’s
problems is for the government to
step in and set new federal stand-
ards for receivers and one stand-
ard for transmission. If the tech-
nology doesn’t improve, even those
(programming features) that are
now on AM will eventually move to
FM,” Sklar said.

But Bill Parris of United Broad-
casting, the Bethesda, MD-based
station group that partiaily under-
wrote Apel’s work, dismissed such
reactions as predictable. ‘“Any-
thing that doesn’t tell broadcasters
that AM stereo is going to save AM
is going to be controversial,” said
Parris. “If (the survey) offered
simple answers, it would have been
popular. Anything can be second-
guessed.

Parris, who said Apel’s survey
findings supported his own long-
held beliefs about the future of AM,
disagrees with those who feel AM
stations must move into specializ-
ed niche formats. “If AM radio
comes back,” said Parris, “it won’t
be because of the discovery of
some ail-Sports or all-News format
that will pull people back. It will be
because of the return of generic

The undersigned represented the seller in this transaction.
This notice appears as a matter of record only.

851 Lincoln Center
5401 W. Kennedy Blvd.

Suite 260

1133 20th Street, N.W.

Tampa, FL 33609 813/877-8844 Washington, DC 20036 202/778-1400

&

COMMUNICATIONS

EQUITY

_ASSOCIATES
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Starstream Execs Float
$20 Million Radio
“Blind Pool’’

Several Starstream Communi-
cations executives have kicked off
plans for a major new radio acquisi-
tion company by asking the govern-
ment for permission to float a $20
million blind pool securities offering.

In a registration statement filed
with the US Securities & Exchange
Commission, Houston-based Radio
Partners L.P. says it hopes to raise
a maximum of $20 million or a mini-
mum of $2 million from an offering
of partnership Investment Certifi-
cates. At least 85% of the pro-
§ ceeds would be used to fund sta-
tion acquisitions.

The company says it doesn't

have any stations aiready identified

% for acquisition, but will consider any

property, whether a cash cow or

turnaround. Investors will essential-

ly give management a blank check
to operate as it sees fit.

{  The firm's general partner is
Broadcast Ventures Inc., arecent-
ly formed Delaware corporation that
is a wholly-owned subsidiary of
Houston-based radio syndicator
Starstream Communications
Group Inc. Starstream veterans
make up the new firm's manage-
ment ranks. Kenneth Kramer is
CEO, Gary Firth is President/
Treasurer, and Eugene Tognacci is
VP. Former Westwood One/Mutu-
al executive Art Kriemelman also
carries VP stripes in the new ven-
ture.

The company’s registration state-
ment does not identify a lead under-
writer for the deal. Instead, the
company says it plans to sell Invest-
¢ ment Certificates on a “best
efforts” basis through dealers who
are members of the National Asso-
ciation of Securities Dealers. The
minimum purchase is $5000 (250
Investment Certificates) for individ-
ual investors and $2000 (100 In-
vestment Certificates) for tax-ex-
empt organizations and benefit plan
investors. Additional certificates will
be offered in increments of $500.

Strict investor suitability stand-
ards apply to the offering. Certifi-
cates will be sold only to investors
with a minimum net worth of
$100,000 or $40,000 if the inves-
tor expects to have a gross annual
income exceeding $40,000. High-
er income/net worth leveis are re-
quired for investors in California,
Massachusetts, Pennsylvania, and
South Carolina.

sestaso000ess

BUSINESS OVERVIEW

SR SR

formats to AM.”

Some radio experts expressed
reservations about the legitimacy
of Apel’s survey, pointing out that
250 listeners in one city is a small
sample for a study that purports to
draw conclusions applicable to the
entire radio industry. “If you are
going to do a nationwide survey,
you have to sample nationwide, not
just in one market,” said Rose-
mary Sichi of MarkeTrends.

o T T P N
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Kanner Heads New
Kozacko-Horton DC Office

The Kozacko-Horton Co. has
opened a new Washington, DC of-
fice. Heading media brokerage ac-
tivities in the nation’s capital will be
former UPI Radio VP Bruce Kan-
ner. A nine-year UP| veteran, Kan-
ner served as broadcast sales man-
ager after stints in Chicago, Los An-
geles, and Washington. §

|

Bruce Kanner

Westwood One Reports
Double-Digit Growth

Westwood One said a faster-
than-expected turnaround of its re-
cently-acquired NBC Radio Net-
works is spurring new financial rec-
ords at the company.

The company reported record
revenue, net income, and earnings
per share for the fiscal year ended
November 30, 1987. Revenue
jumped 47% to $87.2 million from |
$59.3 million in 1986. Net income
for the year was up 22% to $8.9
million from $7.3 million. Earnings
per share increased to 73 cents
from 62 cents.

Fourth-quarter financials were
mixed. Income dropped to $1.91
million or 16 cents a share from
$2.27 million or 18 cents in the
same period in 1986. Revenue
rose to $27.88 million from $16.6
million.

Westwood One President Wil-
liam Battison said the fourth-
quarter results were stronger than
expected because of quick results
from its turnaround of the NBC Net-
works. The company has trimmed
personnel and consolidated mar- |
keting activities at the networks
since their acquisition last summer.

Do

Apel acknowledged the legiti-
macy of the concerns about the
sample size, but said his sample
was “at the small end of reliabili-
ty.” He explained that he was limit-
ed in the scope of his research by a
lack of money.

Parris brushed aside concerns
about the survey’s methodology by
saying, ‘“There is nothing in
(Apel’s) study that isn’t correlated
in other indices, if you look for it.”
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FEEDBAGK FROM
YOUR LISTENERS

Overwhelmingly, the largest problem facing radio programmers and managers
is the reality of how removed they are from their listeners.

Your typical listener never calls your request line or appears at a station
promotion. You never hear from him until he fills out a diary—and then its
too late.

Strategic Radio Research provides the most useful tool any management
team can have—a system that gives you feedback from your listeners. You'll
know instantly if your listeners think your jocks are talking too much. If your
spot load is getting too high. If your TV commercials are ineffective. If your
music is on-target or off-base.

Feedback really helps. Thats why almost every Strategic Radio Research client
is the dominant station in its format. Call Kurt Hanson collect at (312) 280-8300
today. It will be the first step toward the smartest management decision you'll
make this year

R
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m‘\.“uw'

I T R B fi' |
ﬁTRATEGIC

/' / RADIO

V _RESEARCH

211 E. Ontario
Chicago. IL 60611
(312) 280-8300
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Now your listeners can win videocassettes of this
amazing true story and recent hit motion picture.
“Can’t Buy Me Love”’s Patrick Dempsey stars as the
Woo-woo Kid, a 15-year-old boy who stole the hearts of
America’s married women and the headlines of the
post World War Il media.

£ This free promotion is available February 1 through
February 14 on an exclusive basis in top 50 markets.

Call today if your station’s In the Mood for an exciting
Valentine’s Day promotion.

Contact Mary Fisher at R & R Marketing: (213) 553-4330

KINGS ROAD ENTERTAINMENT , LORIMAR MOTION PICTURES s
GARY ADELSON/KAREN MACK rci, PHIL ALDEN ROBINSON s “INTHE MOOD” PATRICK DEMPSEY
TALIA BALSAM o BEVERLY D'ANGELO 45 RALPH BURNS ot BRIAN FRANKISH *“*5 PHIL ALDEN ROBINSON
o PHIL ALDEN ROBINSON 5 GARY ADELSON wKARENMACK
"% PHIL ALDEN ROBINSON Al e L

WWWW-amerieanradiohistorv-com
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SALES STRATEGY

Bringing Co-op Back From
The Brink Of Extinction

uestion: Why do you think co-op has become

such a negative among managers, stations, and

salespeople? As you've pointed out, there is reve-
nue from co-op. However, my station — and for that mat-
ter, every station in our group — has, or is thinking about,
abolishing our co-op departments.

In our case, it wasn’t that we didn’t have any orders. It
was that after expenses and commissions, our co-op pro-
gram turned out to be (barely) a break-even operation.
What are your thoughts on the whole co-op situation?

nswer: The scenario you’ve described does seem
to be the trend. 1987 saw dozens of co-op depart-
ments dissolved, and you’ll see even more abol-
ished in ’88. Often the reaction has been to hire vendor spe-
cialists, but unless we learn from our co-op departments’
failures, within two or three years you’ll see these vendor
programs abolished as well. Many have already bitten the

dust.

As you mentioned, co-op depart-
ments weren’t blown out for their
lack of potential revenues, but be-
cause the departments were gener-
ating break-even numbers at best.
Nevertheless, there were two com-
ponents to most co-0p programs
that generally lead to failure: man-
power street experience and anti-
quated co-op systems.

The “system’” most-frequently
implemented by stations — and the
one with the highest mortality rate
— promotes a departmental spe-
cialist, wherein one person is
charged with training, directing,
developing, and generating co-op
revenues.

Great system, if only there were
loads of co-op specialists from
which to choose. Unfortunately,
those people are real tough to find.
The result is that we end up with
‘‘department managers” who
usually wind up getting bogged
down with administrative duties in-
stead of getting results.

In general, you don’t find people
filling or advising the co-op special-
ist position who have a) previous
sales experience, b) co-op or ven-
dor success on the street, or c¢)
leadership experience.

Unfortunately, the more of these
elements that are missing, the
greater your chance of failure. To
compound matters, if you are suc-
cessful in finding a qualified co-op
specialist, and you put them in a
departmentalized position, when
they leave . . . YOU ARE SCREW-
ED.

‘“Most of the co-op
programs being used
by stations today
haven’t been updated
since the 1960s! Plus
they tend to be
nothing more than
clones of print — not
radio — co-op
programs.’’

When you combine the lack of
qualified personnel with the anti-
quated approaches used by the ma-
jority of current co-op systems, it’s
no wonder you have an industry
that’s abolishing departments.
Most of the co-op programs being
used by stations today haven’t been
updated since the 1960s! Plus they
tend to be nothing more than clones
of print — not radio — co-op pro-
grams.

The co-op system that most often
fails is the one that allegedly
generates its revenues from pri-
mary product accruals (the prod-
ucts that retailers use in the
paper.) Since advertisers use pri-
mary product accruals to under-
write the sizeable investment of
print campaigns, the scenario be-
comes a return to the old days of
selling directly against print,
rather than as a supplement to
print. The likely results are the

By Chris Beck

types of objections we hear all too
frequently: ‘I used all my co-op,”
“I don’t have the budget,” etc.

While it’'s certainly not this
week’s headline news, retailers
have proven that print is going to
be their number one local media.
However, many successful stations
around the country are also prov-
ing that you don’t have to sell
against newspapers to get results.

Radio can have tremendous suc-
cess with both co-op and vendor
programs, if we learn from our
past mistakes.

The first step toward creating a
money-making co-op program is to
develop the awareness that success
does not come from unilateral
departments, but rather from the
integrated knowledge each staff
member possesses.

In this case, integrated means
each salesperson has a working
knowledge of co-op and manufac-
turer support. This way, your sta-
tion’s success in new business isn't
placed on the shoulders of just one
person, but a partnership between
people.

This sort of integrated know-
ledge not only pays dividends to
stations that have specialists, but
also those that don’t. (In situations
where stations are operating under
an integrated system, success is
virtually guaranteed.)

As for those situations where the
station has put co-op into the hands
of a specialist, this integrated
knowledge can free that person to
concentrate his efforts on closing
business, rather than prospecting
for it.

What’s more, while your general
staff is busy researching, probing,
prospecting, and locating the
potential for un-used or develop-
mental funds, your co-op specialist
is able to develop ideas, write pro-
posals, and prepare for meetings.

We in the radio industry are go-
ing to have to come to grips with
the grim truth that co-op and ven-
dor knowledge are not separate
skills, but general components
needed to create new business
results — period.

Chris Beck is President of
Chris Beck Communications, a
sales consulting firm. If you have a
question you'd like this column to
address, he can be reached at
(818) 594-0851.

Beck’s Laws

The beginning of each new year traditional-
ly brings a search for wisdom and truth. Accord-
ingly, we asked sales guru Chris Beck to climb to
the top of the nearest local mountain, embark on
a period of holistic fasting, and channel his
thoughts in an effort to determine an answer to

the burning question:
Truths of 19887?”

“What will be the Great

After seven days and seven nights, Beck de-
scended with the following bits of enlightenment,
which we have christened “Beck’s Laws.”

_ RATINGS

As soon as you get a
good book, your clients will
all start buying on two-book
averages.

Corollary:

Or they start placing their
buys based on another
ratings service.

- ENTERTAININGICR EDlT
CARDS

Your chances of havnng
your MasterCard or VISA re-
fused increase geometrical-
ly when you are at lunch
with a new client whom
you've never met before
and you have no cash.

TRAFFIC
 INSTRUCTIONS

The greater your explana-
tion of traffic instructions,
the greater the chance that
you'lt screw the order up.

LPHBHE#IHE
it's always someone else

who gets the profitable call-
ins.

FlﬁTEE

Regardless of your mar-
ket, format, or numbers, it's
always the competing sta-
tion that drops its rates.

- AGENCIES

More accounts will leave
the agencies on your list
than will ever come to those
agencies.

The more you like the
buyer, the greater the
chance he will leave for
another job.

Corollary:

Nice buyers are always
replaced by dragons.

EAMGELLA‘FEDNE

Your chances of gPttlng
hit with cancellations dra-
matically increase whenever
you can least afford them.

The above is especially
true if you're a new Sales
Manager and this is your
first day on the job.

'$TOOD UPICANCELLED
- APPOINTMENTS

Your chances of being
stood up on appointments
increase dramatically when
your manager is riding with
you, or if you told som=sone
you were absolutely sure
you were going to bring
back an order.

TELE-MARKETING

The more people 1here
are in the bulipen when you
are on the phone, the
greater the chance thal you
will sound like a fool.

Corollary:

Your best calls only occur
when no one eise is in the
room to hear your brilliance.

GHE&T LIES =

“The market is coming in
at...”

“We really did expect this
book . ..”

“No, the station isn': for
sale . ..”

“It will be easy to turn this
list around . . .”

“I'm real tied up, but do
call me back next month. |
would love to see you . . ."”

EXPERIENCE HOLOPHONICS™

10 Vol. CD Sound Effects Library

10 Vol. CD Music Library
FOR A FREE COMPACT DISC SAMPLE

CONTACT:

27TH DIMENSION, INC., P.O. BOX 1561, JUPITER, FLORIDA 33468

FLORIDA COLLECT — 305/746-2222

OUTSIDE FLORIDA — 800/634-0091

HOLOPHONICS IS A TRADEMARK OF ZUCCARELLI HOLOPHONICS, INC)

wwWwW.americanradiochistorv.com
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Job Interviews: Asking The
Questions That Get The Answers

hen interviewing pro-

spective employees, try

to order your questions in
such a way that you gradually ex-
tract information from the job can-
didates.

According to employment con-
sultant Martin John Yate, author
of “Hiring The Best,” ordering
your questions in the following
manner is much more likely to be
effective than expecting candi-
dates to give you all the pertinent
information about themselves
based upon their answers to one
or two questions.

After youw've asked your first
question, follow it with several
others that are related to the
original question. For example, if
you ask how the person works un-

der pressure, follow this up with
specifics, such as “How did the
situation arise?” and ‘“Who was
responsible?”” and “What exactly

did you do?”

Using this method, you'll be able
to get as muchspecific information
from the interviewees as possible.

““69 Cent/Dollar’’
Promotion Offered

e’ve all heard complaints

about the shrinking dol-

lar, but here’s a case
where less is worth more.

“The 69 Cent/Dollar” is a new
radio sales promotion service
marketed by the New York-based
Radio Retailing Network.

Updated Out-Of-Home
Media Book Arrives

he Traffic Audit Bureau

(TAB) has recently publish-

ed a revised and updated
version of “Planning For Out-Of-
Home Media.” Written by current
TAB President Ken Sammon, this
revised edition supplants the orig-
inal text, which was authored by
the organization’s then-President
Bud Buszek nearly ten years ago.
Featuring an in-depth look at
how to put together an out-of-home
media campaign using billboards,
bumper stickers, etc., this new ver-

. PLANNING ko
LUT ﬁé" %@%;

sion contains detailed case studies | &
of successful outdoor advertising

campaigns undertaken by com-
panies such as Sunkist, 7-11, Volks-
wagen, and Nike.

Along with a glossary of industry
terms, the lavishly-illustrated book
sports a step-by-step explanation of
the hows, whys, whens, and where-
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fores of planning for different
forms of out-of-home advertising.
For more information, call (212)
213-9640.

- o g

Fizall m -_.. ke

BOSAIF. 22425 (e T PG WHYT
| '—‘d—EH:}-’;.

WKY, mfgz

h*:ml 17 émm. Matssot

For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Label) call Byron Crecelius, person to person, COLLECT

314-423-4411.

16 m R&R January 15, 1988

Here’'s how the promotion
works: Consumers buy *“69 Cent/
Dollar” certificates from par-
ticipating radio stations during
remote broadcasts from the sites of
sponsoring advertisers. The cus-
tomer pays 69 cents for each cer-
tificate, but it’s redeemable for one
dollar worth of goods and services
from the sponsoring advertiser.

For more information, call The
Radio Retailing Network at (201)
786-5282.

How To Hire The Right

Person For The Job

tered by an office manager of exgcutive. However, managers

H iririy & new worker may be one of the most dificult duties encoun-

dont have toresor to flpping 8 coin or gazing into a crystal balt to

help decide if an applicant is right for the job.
If the persarn ir charge of hiring properly screens pofential employ-
ees, he can determine which candidate best fits the company's needs.
Listed below are some hiring tips provided by Lester Tobias, a part-
ner in the firm of Nordli, Wilson Assoclates, management psychologists

based in Westborough, MA.

* Don’t rush your decision. Managers who fill a vacant position with
the first available applicant may be creating more of a headache for
themselves in the long run. Even if other employees — and the manager
— must do some extra work to compensate for the unfilled position, it's
better to wait for the right applicant, rather than hire someone who isn't

qualified for the job.

¢ Describe the job in general terms. If the job description and
duties are too specific or restricting, many worthy and qualified candi-
dates may not be considered for the job.

¢ Hire someone with good work habits and basic skills. A
manager car teach a new salesperson general product knowledge, but it
takes much longer to teach an employee how to sell the product.

Radio Reference Books Available

he Washington, DC-based

Broadcast Investment An-

alysts Inc. firm has recent-
ly published two additions to its ref-
erence books series.

“Stick Values” is a guide to radio
investment values for more than
2400 AM and FM stations in the na-
tion’s top 100 markets. The book
uses a cash-flow multiples method-
ology to calculate projected values
based on conservatively optimis-
tic scenarios for each market.

For More
Effective Oral
Communication
Tape Your Voice

o determine when you're

most effective at presenting

yourself and your ideas
orally, Virginia-based manage-
ment consultant Jeffrey Davidson
suggests tape recording your voice
at different times of the day.

As outlined in his book “Blow
Your Own Horn,” Davidson recom-
mends that managers tape their
voices first thing in the morning
(when you're most relaxed and
fresh), then again in the early af-
ternoon (when exhaustion tends to
be highest), then once more in the
early evening (when you're relax-
ed but tired.)

The best technique is to read the
same passage each time, and play
the tape back to evaluate the effec-
tiveness of each reading. The over-
all aim should be to bring your less
effective times of the day up to the
same level as your most effective
ones.

wwwwamericanradiohistorvcom

*“The Ownership File” is an up-
dated 1988 edition of a book that
lists 398 radio station owners
holding more than 4300 commer-
cial stations. The book — which is
part of BIA’s “Investing In Radio
1988”’ reference book series — pro-

@ January 20-23 — Jeff Pollack
Communications 5th  Annual
Management Conference. Reg-
istry Hotel. Los Angeles, CA

® January 23-26 — RAB Man

aging Sales Conference. Hyatt
Regency, Atlanta, GA

® January 25 — 15th Annual

Auditorium. Los Angeles, CA

® January 30-February 3 —
National Religious Broadcasters
44th Annual Convention. Sher-
aton Washington and Omni
Shoreham hotels. Washington,
DC

® January 31 — Super Bowl
XXil. Jack Murphy Stadium. San
Diego, CA
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® February 7-12 — NAB 23rd
Annual Management Develop-
ment Seminar for Broadcast En-
gineers. University of Notre
Dame. South Bend, IN

A S

ok

® February 11-13 — 19th An-
nual Country Radio Seminar
Opryland Hotel. Nashville, TN

R

R

®February 1213 — Gavin
Convention. St. Francis Hotel
San Francisco. CA

bl

b

®February 13-28 — Winter
Olympics. Calgary, Alberta,
Canada

[

D o Y Sam s

vides ratings data and technical in-
formation for each station as well
as the pertinent ownership facts.

For further information, call
(800) 323-1781. or (703) 478-5873
(call collect) in Virginia.

® February 18-20 — Minorities
and Communications Confer-
ence. Sponsored by Howard
University. Howard Inn and
Blackburn Center. Howard Uni-
versity Campus. Washington,
DC

R

® March 2 — National Associa-
tion of Recording Arts and Sci
ences 30th Annual Grammy
Awards. Radio City Music Hall
New York NY

B T R
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®March 3-5 — R&R Conven-
tion. Loews' Anatole. Dallas
X

®March 21 — Academy of
Country Music 23rd Annual
Country Music Awards. Knott's !
Berry Farm. Anaheim, CA -

AR

ey

® April 9-12 — NAB 66th An
nual Convention. Las Vegas ]
Convention Center. Las Vegas

NV

® April 11 — Academy of Mo

tion Picture Arts and Sciences

60th Annual Academy Awards

Shrine Auditorium. Los Ange-

les CA

®May 10 — Kagan Seminar:
Radio Station Acquisitions. Park
Lane Hotel. New York, NY

®May 17 — International Radio
& Television Society Annual
Meeting & Broadcaster Lunch-
eon. Waldorf-Astoria Hotel A
New York, NY
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| HEARD IT ON THE “X”

‘“Border Radio’’ Pays Tribute
To Broadcast Pioneers

ritten by Gene Fowler
and Bill Crawford, “Bor-
der Radio’’ (Texas

Monthly Press, $18.95 hardcover)
is the wildest, wooliest, rip-snort-
in’, side-windin’, gut-buster of a
radio book to come down the pro-
verbial pipe in many moons.

Detailing the colorful saga of the
infamous Mexico-located Yankee-
programmed radio stations that
blasted their 50,000 watt-plus sig-
nals across the northern hemi-
sphere from the ’30s to the ’60s,
carrying everything from quack
doctors to crackpot preachers to
live-in-the-studio performances by
future country music stars to the
induplicable ravings of R&B mas-
terjock Wolfman Jack, ‘Border
Radio” transcends mere radio his-
tory book status by virtue of the
authors’ droll humor.

Tales of patent medicine mag-
nates, outrageous fortune tellers,
crooked politicians, and even on-

. B ey
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WEEKEND BOX OFFICE
JANUARY 8-10

1 Three Men And $8.1
A Baby (Buena Vista)

2 Broadcast News $4.3
(20th Century Fox)

3 Eddie Murphy Raw  $3.9
(Paramount}

4 Throw Momma From $3.7
The Train (Orion)

5 Batteries Not
Included (Universal)

$2.83

6 Wall Street $2.81
(20th Century Fox)
7 Planes, Trains & $2.65

Automobiles (Paramount)

8 Overboard $2.64
(MGM/UA)
9 Fatal Attraction $2.63
{Paramount)
10 Empire Of The Sun  $1.8

(Warner Bros.)
All figures in millions
Source: Exhibitor Relations Co

SEEN ON THE SCREEN —
Eurythmics members Annie
Lennox and Dave Stewart play a
little game called “find the cam-
era.”

COMING ATTRACTIONS: Is-
sued by Radio Vision Interna-
tional in conjunction with RCA
Records, “Eurythmics Live,” a
90-minute film of the band's
'86-'87 “Revenge” tour, will be
released in stages to selected
markets across the US (Los An-
geles, 1/15; Houston, 1/22;
New York and San Francisco
1/29). After 1/29, “Eurythmics
Live” will be available in 85 ad-
ditional markets. Check local
newspaper listings for screen-
ings in your area.

S DERTGE o

air gun battles fairly leap off the
page, thanks to the authors’ judici-
ous use of quotations from local ac-
counts of the time as well as a vo-
luminous number of actual tran-
scripts of such legendary “outlaw”
broadcasters as Dr. Brinkley,
whose goat gland implants report-
edly restored lost male potency.
and W. Lee “Pappy” O’ Daniel, a
Texas flour salesman who rode a
peculiar blend of downhome philos-
ophizing and skillet-lickin’ musical
accompaniment into two terms as
Governor, then two more as
Senator for the Lone Star State.

Roots & Hoots

While the border blasters’ on-
going regulatory battles provide an
interesting parallel to the current
radio climate, the book points out
that such latter-day broadcasting
innovations as the use of transcrip-
tions rather than live program-
ming, more powerful station trans-
mitters. international broadcasting
agreements, and such non-main-
stream programming as country,
R&B. and Hispanic music all can
trace their roots back to the border
operators.

So, for that matter, do such con-

temporary social blights as gov-
ernment via mass media (the pres-
ent White House occupant has noth-
in’ on “Pappy” O’ Daniel), direct
mail advertising (the Home Shop-
ping Network, the “Vegamatic.”
and ‘“Herbalife’’), and the increas-
ed role of the so-called electronic
church.

All this and an (all-too-brief)
flexidisc containing a variety of
border radio’s aural highlights as
well. In the immortal words of the
Woofman hisself, ““Ya gonna love it
to DEATH.”
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NEW THIS WEEK .

® ELVIS '56 (Music Media)

Levon Helm narrates this musical documentary that uses still photos as
well as sound and silent film footage to illuminate that pivotal year in Elvis
Presley's career when the then-21-year-old singer burst into America’s
mass consciousness. Highlights include the Big E's 1956 TV ap-

pearances, his contract signings with RCA Records and Paramount Pic-

tures, the legendary “Hound Dog” recording session, and footage of live
performances of the King backed by his original trio of guitarist Scotty
Moore, bassist Bill Black, and drummer D.J. Fortana. (Street date: 1/20).

® [ A BAMBA (RCA/Columbia)

This biopic chronicles the briet career of '50s Mexican-American rocker =
Ritchie Valens, who died in the same plane crash that took the lives of

Buddy Holly and the Big Bopper. Of particular interest are cameo appear- |

ances by Brian Setzer, Marshall Crenshaw, and Howard Huntsberry,
playing the rockin' roles of their musical godfathers Eddie Cochran, Buddy
Holly, and Jackie Wilson, respectively. Today’s Latino roots-rock band
Los Lobos also makes a short onscreen appearance. The fim's
Slash/Warner Bros. soundtrack, which features performances from the
four abovementioned current artists and includes Los Lobos's remakes of

such Valens classics as “Come On Let's Go,” “Donna.” and the title track

has already gone platinum. (1/21)

@ BUDDY HOLLY STORY (RCA/Columbia)

Originally released in 1978, this movie stars Gary Busey in the title role

of '50s rock legend Buddy Holly Busey does his own playing and singing |
in the film and was nominated for an Academy Award for his performance. |
While the film features 12 of Holly’s greatest hits, all of which are stili in

print, the soundtrack containing Busey's versions of these tunes is not. ¢

(1/21).

R L R T e L

GONE BUT NOT FORGOTTEN — Former member of '60s rock group the
Carp, Gary Busey (l) showcases his amazing ability to physically transform

himself into Buddy Holly, while Lou Diamond Phillips (r) revives the spirit '
and charisma, if not quite the flesh, of Ritchie Valens.
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Sony To Manufacture
VHS-Formatted VCRs

end of a video era, the Sony

Corp., which introduced home
video via its Betamax videocas-
sette recorders in 1975, has an-
nounced that it will begin selling
VCRs in the competing VHS for-
mat. Sony has contracted the
Japanese Hitachi Ltd. company to
build the initial decks, which will
be available stateside later this

I n what could be viewed as the

= VST
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TOP TEN SHOWS
JANUARY 4-10

1 The Cosby Show

2 Cheers

3 A Ditferent World

4 Night Court

5 Growing Pains

6 Golden Girls

6 NBC Monday Night Movie

(“The Ann Jillian Story”}

8 My Two Dads

9 60 Minutes
10 Who's The Boss

10 Family Ties

Source: Nielsen Media Research

e -
fomerg—a —a=t

R e

T -_.:,‘.@.;ﬁg.‘. i

(T a8

CURRENT

Although Sony said it will con-
tinue to manufacture the Beta sys-
tem, many experts see the move as
an admission that the company’s
13-year-old “Beta-only” stance has
been a failure. Still, Sony played
this down in a recent statement,
saying the “decision to further di-
versify its video lineup ... is
another step in its ongoing efforts
to provide consumers with a great-
er variety of ways to enjoy video.”

=

e HBO has scored a cable
television coup with its exclu-

sive presentation of “HBO 2
World Stage: Tina — Live —
From Rio.” The special stars
Tina Turner — live via satellite
— in a one-hour concert, origin-
ating from Rio de Janeiro, Braz !
(Saturday, 1/16, 9pm). The
concert will be seen live on the
East Coast and tape-delayed for
viewing in the same time slot on
the West Coast

Alf show times are EST/PST. subtract
one hour for CST. Check listings for show-
ings in the Mountain Time Zone. All listings
subject to change
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® PLANES, TRAINS & AUTOMOBILES (Hughes Music/MCA)

Singles: Six Days On The Road/Steve Earle & Dukes

Back In Baby's Arms/Emmylou Harris
Red River Rock/Silicon Teens
Other Featured Artists: Dave Edmunds, Book Of Love

®DIRTY DANCING (RCA)

Singles: Hungry Eyes£Eric Carmen
She's Like The WindPatrick Swayze
Other Featured Artists: Bill Medley & Jennifer Warnes, Mickey & Sylvia

® LEONARD PART vi

Single: Without YouPeabo Bryson & Regina Belle (Elektra)
® LESS THAN ZERO (Def Jam/Columbia)
Singles: Hazy Shade Of WinterBangles
Are You My Woman?Black Flames

Other Featured Artists: Aerosmith, Roy Orbison, Poison

® HIDING OUT (Virgin)

Singles: Catch Me (I'm Falling)Pretty Poison

Crying/Roy Orbison & K.D. Lang

Live My Life Boy George

Other Featured Artists: All That Jazz, P.l.L., Black Britain

® TELEPHONE

UPCOMING

Single: Happy EndingsBeach Boys & Little Richard (Critique/Atcc)

S i g5t
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Get The Hottest R&R
Classified Listings
Early!

The R&R Job Hotline mails separately to
three days before R&R. Call
213-553-4330 to subscribe today. Use
Visa/MasterCard /AmEX.

HotLine

213-553-4330

January 15,1988 RaR m 17
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SOME LIKE IT HAUTE

Frozen Foods: TV Dmners
Making A Comeback

ne of the foremost food fads

of the ’80s was the gourmet

frozen dinner. However, af-
ter only a few years on the market,
heat-and-serve nouvelle cuisine
may already be on the way out.

Current sales trends show con-
sumers are returning to basic
meat-and-potatoes-style frozen din-
ners, while the gourmet share of
the market is shrinking, according
to research conducted by the
Campbell Soup Co.

In 1985 upscale gourmet dinners
— defined as those priced at $3 and
up — comprised 22% of the frozen
food market. Mid-price entrees,
priced between $2.50 and $2.99, ac-
counted for another 29% , while the
lion’s share of the market (49%)

£ One characteristic associated
with the stereotype of the “typi-
cal female” is the large amount
of time she takes to put on her
makeup
However, in a recent survey
of 1012 American women, a
majority of the respondents
(62%) said it takes them only fif-
teen minutes or less each day
to apply their makeup. Com-
plete survey resuits are listed

? below:
Percentage Of

§ Amount Of Time Respondents

5 minutes or less 19%

6-10 minutes 21% 2
% 11-15 minutes 22% ,
i  16-20 minutes 15% =
& 21-30 minutes 13%
&

30 minutes or more 10%
4 Source: The Gallup Organization

_
= ,_—_,—o—'—" L
belonged to the inexpensive line of

basic frozen dinners ($2.49 and
under).

However, 1987 figures show con-
sumers are returning to basics, as
the inexpensive frozen dinners now
command a solid majority of the
market (67%), while both mid-line
entrees (17%) and gourmet din-
ners (16%) have decreased in con-
sumer popularity. Gulp.

US Annual

Garage Sales

Top $2 Billion
school grads looking for a

E big moneymaking proposi-

tion should perhaps consider hold-
ing a garage sale.

According to Stephen Soiffer of
the University of Rochester, total
revenues generated annually by
garage and yard sales exceed $2
billion.

Soiffer arrived at this figure —
which he bases on an estimated six
to mine million garage sales being
held in the US each year, each of
which nets the average holder $200
— from personal experience, hav-
ing attended hundreds of garage
sales while contributing his writ-
ings on the subject to various
academic journals.

nterprising young business

C
th

a hot radio series that deals

Service

Health is a hot topic. The Heart of the Matter is

quality of life issues. And it's free.
The Heart of the Matter brings your listeners

Heart

with heart, health, and

of each segment of The Hea

credible professionals from sources such as Johns
Hopkins. NIH, and the National Cancer Institute. They
talk about everything from heart attack prevention, to
AIDS, to nutrition and sports medicine.

Adjacencies can be sold at the beginning and end

rt of the Matter. And you

minute weekly magazine ve

can choose the daily 4% minute program, the 29

Call us for more information and a free demo
at (301) 486-4624

DIAMOND COMMUNICATIONS, INC.

rsion, or 90 second format.

2835 SMITH AVENUE, SUITE

205, BALTIMORE, MD 21209
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Top Ten Most
Expensive City-To-
Alrport Cab Rides

) exgcutives mﬂrwt to chack tha !‘b’ﬁum figures before

© town-to-dlrport cab rides.

: thﬂ? fill ot thair: miext travel expense budget. Llsmd below are the LIS
- clties where an executive mme} armomtar the most amﬂwu down-

“ The entries lor New ‘fqrhﬂ'tly and Washington, DC are based on

L r&t@s for the two Hﬂ'pm‘ta (Mewark and Dultes, respectivaly] that are the -
- tarthest distance from those cifiss” downtownrareas. Also, the high rates
 listed for Long Branch, NJ; Boulder, CO; and New Brunswick, NJ are die

 to thase cifies’ exirame distance from s major metropoitan airport.

4 Travel Time
. Metro Area (in Minutes) Average Fare
1 Long Branch-Asbury Park, NJ 60 $39.00:
2 Boulder,CO 45 $38.00
3 New Brunswick-Perth Amboy-Sayreville, NJ 40 $36.00.
4 New York (to Newark Airport) 30-40 $32.50
5 Riverside-San Bernardino, CA 20 $30.00
§ Washington, DC (to Dulles Airport) 45-60 $30.00:
6 Akron, OH 20-30 $27.00
6 Pittsburgh 35-40 $27.00
7 Anaheim-Santa Ana, CA 20-30 $25.00+
7 Los Angeles-Long Beach 35-45 $25.00
8 Kansas City 35-50 $24.00
8 Toledo, OH 20-30 $24.00 ..
. 9 SanFrancisco 20-35 $23.75
10 30 $23.50

Sprlngfield, MA

Sourcn: Sules & Marketing Mapagement

IRS Opens
24-Hour
Touch-Tone

hose Americans whose

Phone Lines
homes or offices sport

T Touch-Tone phones can now

reach out and touch the friendly
folks at the Internal Revenue Ser-
vice 24 hours a day.

While those with circular dial
phones must wait to call during the
IRS’s regular business hours,
Touch-Tone phone owners can re-
ceive taped messages on any one of
up to 150 topics on a ’round-the-
clock basis.

Amateur accountants will find
the IRS’s list of toll-free numbers
on page 35 of their Form 1040 in-
structions as well as in the IRS’s
Publication 910, “Guide To Free
Tax Services,”” or by inquiring at
their local IRS office.

et

MORAL CONSERVATIVES OR SELF-INDULGENT REBELS?

Survey Discovers Five Types Of
Typical Teenage Mindsets

Ithough a recent survey

conducted by the Lake For-

est, IL-based Teenage Re-
search Unlimited firm found that
two-thirds of the teenagers polled
claimed that radio was still their
favorite source of entertainment,
the company noted that — contrary
to the stereotypical adult viewpoint
— all teenagers are not alike, espe-
cially in terms of media usage.

Furthermore, while radio re-
mains the best medium for reach-
ing the majority of teens, and is
particularly strong among females
and older teenagers, a significant
number of teens say they rarely lis-
ten to the radio at all.

According to Teenage Research
Unlimited, today’s teens can be
categorized as belonging to one of
the following five different attitud-
inal groups.

e Cynical Isolationists: The
smallest of the groups, cynical iso-
lationists account for 8% of the
overall teenage population and are
twice as likely to be males than fe-
males. Cynical isolationists are
skeptical of others, uncomfortable
about social relationships, and
view peer pressure negatively. Tel-
evision is their most important
source of entertainment and they
rarely listen to the radio or read
magazines.

¢ Moral Conservatives: Num-
bering 20% of the teens surveyed,
moral conservatives are — like
their adult counterparts — strongly
committed to religious values and
extremely family-oriented. They
don’t watch TV, listen to the radio,
or read magazines, preferring in-
stead to read newspapers.

winAnv=arereanradiohistorv-com

e Self-Indulgent Rebels: This
group, which makes up 12% of the
teen market, tends to be slightly
older and has the highest percen-
tage of males as well as the lowest
percentage of females in college.
Self-indulgent rebels are extremely
outgoing socially and are devoted
shoppers, given to buying on im-
pulse and keenly aware of the latest
fashion trends. This group listens to
more radio and reads more maga-
zines than any other teenage subset
and is the least likely to be found
watching TV.

» Mainstream Achievers: Total-
ling 37% of the teens surveyed, this
is the largest single teenage subset.

s —

Mainstream achievers are distin-
guished by their interest in their
education, their future, and their
generally positive attitude toward
new ideas. While TV is their main
source of entertainment and — un-
like the majority of teens — they
are more likely to watch it more
frequently than ever before, they
also hold positive feelings towards
radio, magazines, and newspapers.

¢ Evolving Non-Conformists:
With 17% of the teenage total, this
group is mainly composed of male
TV watchers. Evolving non-con-
formists are not goal-oriented, and
are interested in going against the
mainstream.

US Two-VCR Families Now
Number Seven Million

f there is any doubt that Amer-

icans are addicted to their vid-

eocassette recorders, just
check out some of the recent sales
trends provided by Video Market-
ing And Forecasts.
# R
RONICLI
odmtedbidc b

Born To:

WOKK/Meridian, MS air per-
sonality Lacy Johnson, hus- |
band Philip, son Daniel Parker, =
December 24

:

Condolences: &
Abdul Rashid Talhah (aka

Richard Alonzo Taylor), one of

the founding members of the

Manhattans, December 7

B e R T R S R

According to that publication, an
estimated 7.1 million US house-
holds own more than one VCR, and
that figure is expected to increase
to 13.8 million by 1990.

By 1991 those households with
more than one VCR will command
a 25% share of the VCR market,
while 71% of all television house-
holds will contain at least one VCR.

However, as the number of mul-
tiple VCR households continues to
rise, the percentage of newly-cre-
ated VCR households will drop.
This means the majority of new
VCR sales will have to come from
consumers who either replace or
add to their existing VCR units,
rather than those consumers who
are buying their first VCR.
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The Lost Boys Are Found

Thanks to these top stations for helping make
“The Lost Boys’’ home video promotion
a great success!

WNEW  WBCN
KROQ  KRBE
WLUP  WWDC-FM
KRQR  WGSHE
WMMR KTXQ
WBAB
96 ROCK

WLOST- BOYS

WARNER BROS. rresents a RICHARD DONNER rroouction A JOEL SCHUMACHER fiim
“THE LOST BOYS’" COREY FELDMAN JAMI GERTZ COREY HAIM EDWARD HERRMANN
BARNARD HUGHES JASON PATRIC KIEFER SUTHERLAND ano DIANNE WIEST
music sy THOMAS NEWMAN  eorreo sy ROBERT BROWN  pirector of protocrarHy MICHAEL CHAPMAN
execuTivi ProouceR RICHARD DONNER  story sy JANICE FISCHER & JAMES JEREMIAS
screenpLay BY JANICE FISCHER & JAMES JEREMIAS ano JEFFREY BOAM sy
= LE rropbucep By HARVEY BERNHARD  omrecteo By JOEL SCHUMACHER PROGESSED
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HIRING FIELD STAFF

NEWSBREAKERS
Mason Appointed

Arista Sets Alternative
Marketing Department

Arista is forming an alternative
marketing department to work
closely with college radio, and
alternative and specialty rock
retail, press, and media outlets.

The new department will employ
a field staff of seven in New York,
Los Angeles, Boston, Chicago, At-
lanta, San Francisco, and Dallas.
Their activities will be coordinated
by staff based in Arista’s New
York, Los Angeles, and field of-
fices.

Key executives involved with the
new department are VP/Album
Radio Sean Coakley and Direc-
tor/Creative Marketing Barry Le-
Vine. “It’s no secret that the alter-
native outlets have played an im-
portant role in establishing an ar-
tist’s image and music in today’s
marketplace,” they said in a joint

statement. “The formation of an
alternative marketing department
was the next logical step to comple-
ment the progressive talent Arista
has signed in the last year.”

New rock artists recently signed
include Stealin’ Horses, Native,
Legal Reins, Right Profile,
Dreams So Real, and the Church.
These complement such existing
Arista acts as Patti Smith (who’s
expected to have a new album this
year), Cruzados, and Hurrah!

The label said event marketing
will play a major role in the promo-
tion process, with the ultimate goal
“the creation of a following for
Arista artists within the tightly-knit
college community.” Arista is cur-
rently recruiting for the field posi-
tions.

De Prospo Named

Mammoth

WMJY/Monmouth-Ocean, NJ
GM Carl De Prospo has been up-
ped to Exec. VP of parent Mam-
moth Broadcasting, Inc. He joined
the AOR station in 1984 as Sales
Manager, and was named GM in
1986. He will retain his duties at
WMJY.

Mammoth President Elizabeth
Heffman said, ‘‘We’re a small com-
pany in a tough market. Carl has
been with us for quite a while, and
will help us continue cur business
and ratings growth pattern. We
want to really make a name for
ourselves in the suburban New
York market, and he’s the one to
help us do it.”

De Prospo said, “We're in the
shadow of New York, and it’s fun to
do battle with the big guys and get
a little recognition from them. I've

Exec. VP

seen 500 billboards from our com-
petitors go up in the past year, so it
is a competitive market. We suc-
ceed because we market ourselves
in a way that a New York station
would.”

Lenzen
WIL GSM

WIL-AM & FM/St. Louis LSM
Bill Lenzen, who joined the Coun-
try combo last September, has
been promoted to GSM.

WIL VP/GM Dick Williams said,
“Bill has shown solid leadership
ability in his current role as LSM
for our radio stations.”

Lenzen was unavailable for com-
ment.

For Whom The Bell Toils

Patti Drosins

Drosins VP/
Advertising

At PolyGram

PolyGram Sr. Director/Adver-
tising & Creative Services Patricia
Drosins has been promoted to VP
of the department. She’s been with
the company since 1975.

Drosins, who reports to Sr. VP/
Marketing Harry Anger, is respon-
sible for overseeing all creative
and administrative aspects of the
two units.

Anger said, “Both the increase in
talent signings and the greater visi-
bility enjoyed by PolyGram artists
made a realignment and expansion
of our creative staff a priority. We
accomplished that in June.

“In the short period between
then and the end of the year, the
creative people working with Patti
have developed into a smooth, effi-
cient, and superbly talented team,
producing quality visual materials
that enhance the overall presenta-
tion of our artists to the public.”

Drosins commented, “There’s a
wonderful team spirit here at Poly-
Gram, which has made it great
to be a part of the company’s
growth and development over the
past year.”

Drosins worked in PolyGram’s
business affairs and customer
service departments before mov-
ing to advertising in 1980. She was
named Sr. Director/Advertising &
Creative Services last June.

Jive artist Vanessa Bell Armstrong is flanked by (i-r) BMG Music President Michael Dornemann, RCA Records President
Bob Buziak, Jive VP Paul Katz, BMG-Central Europe Sr. VP Arnold Bahimann, and Jive VP Barry Weiss after her opening
night in the Broadway production of “Don’t Get God Started.”

winiw=alrerecantradiohistorvcom

Station Manager
At KIKI & KMAI

GSM Corey Mason has been
named Station Manager at Parker
Communications AC/CHR combo
KIKI & KMAI (I94)/Honolulu. He
replaces outgoing GM Mike
Brandt, who has returned to the
mainland to pursue other interests.

Parker President Lou Buren told
R&R, “Mike did a great job in his
nearly two years with us. As GSM,
Corey has been with us off and on
for about four years. Corey’s ag-
gressive attitude, plus his know-
ledge of the market, will enable
him to lead both stations in a suc-
cessful direction in the months and

Medaris Set As KONO & KITY GSM

Duffy Broadcasting Gold/CHR
combo KONO & KITY/San Antonio
has promoted LSM Joyce Medaris
to GSM.

VP/GM Terrence Rodda told
R&R, “Joyce has been here about
a year and a half as Local Sales
Manager and has done an excellent
job in that capacity. With Paddy
Ramsay leaving to go to KTAR &
KKLT/Phoenix as VP/Sales, this
created a great opportunity for an
internal promotion for Joyce. Her
prior experience as NSM at KOSI/
Denver before joining us two years
ago was the edge she needed to be
the perfect person for the job.”

Medaris said, ‘“This has become
an incredibly complex market to
do business in. We’ve just come out
of the first no-growth year in the
local economy, but everyone feels

Blinded By Signings

years ahead.”

“After working for almost two
years as LSM, I've learned the ins
and outs of this market,” said
Mason. “At KIKI & 194 we're ready
to go to work and play to our
strengths. We've got some assess-
ing to do in terms of where we’ve
been and where we are going. This
evaluation process will take a bit of
time, and when it’s complete we’ll
look to hire another PD. In the
meantime, our music duties are in
the hands of (former programming
assistant) Ryan Awaya.”

RS
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Joyce Medaris

1988 will be a better year. I will
have the sales staff prepared to
take advantage of the situation by
creating dynamic opportunities for
our advertisers.”

¥ S

Thomas Dolby recently signed a new contract with EMI-Manhattan, which will
release his “Aliens Ate My Buick" LP in March. Pictured are (I-r): EMI-Manhattan
President Bruce Lundvall; the label's Mark Kargol; Dolby; Dolby manager Andy
Ferguson, and VP/Promotion Jack Satter.

et

Making Happy

Ziggy Marley & The Melody Makers sported wide grins after signing a worldwide

Melodies
g

contract with Virgin Records. Shown (I-r) are Virgin's Co-Managing Director Jordan
Harris and VP Nancy Jeffries, David “Ziggy" Marley, Virgin's Co-Managing Direc-
tor Jeff Ayeroff, and Rita Marley Music's Addis Gessesse.
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THE FASTEST BREAKING
RECORD IN BOTH OF
THEIR CAREERS

“NEVER KNEW LOVE LIKE THIS”

#1 BREAKER URBAN %

CONTEMPORARY

DEBUT €5 URBAN
CONTEMPORARY CHART

#1 MOST ADDED
URBAN CONTEMPORARY

84/54 88%

DESTINED TO BE #1

IN ‘88 EPA STANDS FOR
PLATINUM AND PROSPERITY
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NEWSBREAKERS

EDITED BY JIM DAWSON

Radio

®GARY HERRON has been named
President/GM at KBLF & KALF/Red-
ding-Chico, CA, where LAURA WIL-
KINSON HERRON has been appoint-
ed VP/Operations. Gary was MD/per-
sonality at KCBQ/San Diego, and
Laura is a former San Diego radio and
TV personality.

®JOSHUA MEDNICK has been nam-
ed GSM at KiliQ/Reno. He comes from
promotion/sales duties at KRPM/Seat-
tle.

® JOANNE SPAZIANI has joined
KOIT-AM & FM/San Francisco as
NSM. She was previously an AE at
crosstown KYUU.

®PAUL BOSCARINO has been pro-
moted to GSM at WOOD-AM & FM/
Grand Rapids. He has been with the
combo since 1976, most recently as
LSM.

Also, MIKE MARSHALL has joined
the stations as NSM. He was with
Katz Radio for ten years.
®ERIC MASTEL has been named
Sales Manager at WKFM/Syracuse.
He previously handled sales at WTKO
& WQNY/Ithaca, NY.

®TOM McGUIRE, most recently PD
at WRKZ/Hershey, PA, has been
named OM for WKYG & WXKX/Par-
kersburg, WV. He'll also do mornings
on WXKX. He succeeds GERRY Mc-
CRACKEN, who recently left for the
OM position at WCOS/Columbia, SC.

®BRAD CHAMBERS, interim PD at
KNAX/Fresno, has been promoted to
PD for the Country outlet. His past ex-
perience includes two years on the air
at crosstown KYNO-FM and a stint as
KRDO/Colorado Springs PD.

®DAVE GLASS has been named
Radio Division Programmer for the
Findlay Publishing Company, owners
of WFIN & WHMQ/Findlay, OH; WCSI
& WKKG/Columbus, IN; and WMOH/
Hamilton, OH. Glass will continue as
WMOH PD/morning personality.

®BRAD LEGGETT has joined WQXY-
AM & FM/Baton Rouge as Sales Man-
ager. He previously held the same
post at crosstown WFMF & WJBO.

Records

®LOU VERZOLA has been named
VP/GM of Dunhill Compact Classics.
He previously headed his own music
industry consuiting firm for ten years.

Lou Verzola

Ray Caviano

®RAY CAVIANO has been appoint-
ed National Director/Dance Music &
Special Projects at New York indie
Sleeping Bag/Fresh Records. He has
previously worked at TK, Warner
Bros., and Atlantic and was President
of his own label, RFC Records.

®PAUL TURNER has been appointed
Chairman of WEA Australia, oversee-
ing the new US and international
repertoire divisions of the company.
He was Managing Director.

Concurrently, PETER IKIN has
been named Managing Director of the
US division, and PHILIP MORTLOCK
has been appointed Managing Direc-
tor of the International unit. ikin was
the company's Marketing Director,
and Mortiock previously headed its
A&R department.

®ANDY DARROW has been named
Manager/A&R, East Coast for MCA
Records. He was previously Associ-
ate Manager/Director at Overland Pro-
ductions.

A Royal Welcome

After a performance at the Ritz in New York, Terence Trent D'Arby was con-
gratulated by CBS Records Division President Al Teller (I} and Records Group

President Walter Yetnikoff (r).

15

Industry

OLEE LARSEN, VP/GM at KOA &
KOAQ/Denver, has been elected
Chairman of the Arbitron Radio Advi-
sory Council. WGY/Albany Presi-
dent/GM DENNIS ISRAEL was
elected Vice Chairman. New mem-
bers elected to three-year terms in-
cluded WBMX/Chicago GM/NSM
KERNIE ANDERSON; WPQOC/Baiti-
more GM DAVID FUELLHART;
WFBG/Altoona, PA President/GM ED
GILLER; and WLTW/New York GM
GEORGE WOLFSON.

In other news, Arbitron VP/Finance
and Planning ROGER MORCOMB has
been named President of Radio TV
Reports, which offers advertising and
public relations services.

®DOMENICK FIORAVANTI has
been named to the new position of Ex-
ec. VP/COO at Shadow Traffic Net-
work/New York. He was previously
Sr. VP/GM at MTV Networks. Also at
Shadow, MARC GOLDSTEIN has
been upped from Director/Media Ser-
vices to VP/Media Services.

2 <
td Mt g

Andy Darrow Bob Jones

@®BOB JONES has left the Exec. Di-
rector/Press and Artist Relations post
at Motown to join MJJ Productions as
VP/Communications. He will be re-
sponsible for news media and public
relations concerns for MICHAEL
JACKSON.

o
AR
Rand Hoffman

Denis Kellman

O®LEONARD CHANEY has been up-
ped from Deputy General Counsel to
VP/Corporate Legal Affairs, and
ALAN KRESS has been promoted
from Director/International Business
Affairs to VP/Legal and Business Af-
fairs, International at Bertelsmann
Music Group/New York.

In other moves RAND HOFFMAN
has been named VP/Legal and Busi-
ness Affairs, and DENIS KELLMAN
has been named Sr. Director/Legal
and Business Affairs. Hoffman was
previously VP/Business Affairs at CBS
Songs, and Keliman was Director/Le-
gal and Business Affairs at BMG/Lon-
don. Both will be based in New York.

CHANGES

Michael Alhadeff
KOMO/Seattle as an AE.

has joined

Malinda Spann, Terri White, Alli-
son Berry, and Gail Olson have join-
ed the sales staff at WNOR/Norfolk.

John Carpenter has been named
Sr. Account Rep at WOOD-AM & FM/
Grand Rapids.

Patricia Allen has joined KIK/
Orange, CA as an AE.

Brent Gordon has been appointed

Branch Marketing Coordinator/Los
Angeles at WEA.

LuLu Of A Party

®J.T. ANDERTON has joined Chap-
man Associates as Director/Business
Development. He was previously a
Regional Manager at NAB for 11
years.

®JEFF KING has been upped from
Director/Client Services to Director/
Programming at Broadcast Program-
ming. He joined the company last
June.

OKEVIN COBB has formed ESS Man-
agement, which will specialize in busi-
ness and personal management for
sports and entertainment personali-
ties. Cobb was previously Financial
Director at MTV/Europe.

OLENNY SIMS has been named a
Professional Manager at Almo Irving
Music. He has been with the company
three years as an assistant to the pro-
fessional staff.

®BOB GIBSON and GUY THOMAS
have merged their two firms, the Gib-
son Group and Guy Thomas Creative
Services, under the new banner The
Group, which will offer full-service
public relations and marketing con-
sulting.

PROS ON THE
LOOSE

Gary Allen — MDy/afternoons KRLT/
Lake Tahoe, NV {916) 542-1983

Kathy Cunningham — OM/PD/air
talent WNYG/Long Island (516)
724-5670

Rich Hogan — Mornings KEEY/Min-
neapolis (213) 281-6181

Tommy Lee Johnston — OM WTAOQ/
Carbondale, IL (618) 529-3247

John Pratt — Middays WDGY/Min-
neapolis (612) 699-3791

Tad Swenson — Middays KYRK/Las
Vegas (702) 877-3909

Rick Van Gil — PD WLNZ/Lansing,
MI (517) 371-5572

Capitol's Flesh For LulLu debuted their new LP, “Long Live The New Flesh, " in Los Angeles. Among the celebrants were
(back row, I-r) Hughes Entertainment's Tarquin Gotch, the band’s Rocco and Kevin Mills; (front, I-r) band’s James Mitchell and
Nick Marsh, and Capitol's President Dave Berman and Tim Devine.
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{#)}{(}} WESTWOOD ONE PRESENTS

Westwood One proudly welcomes the outrageous oldies show
that makes you feel good, not old. Dick Bartley’s Original Rock & Roll
Oldies Show blasts off live every week with five hours of musical
memories wrapped in a non-stop party atmosphere.

Dick plays the Top 40’s top hits from the fifties, sixties and
seventies. And on our toll-free party line, he takes requests from
across America as listeners call in their dedications and bring Dick up
to date on their parties in progress.

So join our live, national rock & roll get-together by grabbing the
exclusive market rights for Dick Bartley’s Original Rock & Roll Oldies
Show. RSVP to your Westwood One Representative today at (213)
204-5000, FAX (213) 204-4375 or Telex 4996015 WWONE. (Call now,

this is one party where it won’t pay to be fashionably late!)

\/
%}AW WESTWOOD ONE RADIO NETWORKS
(\
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Quntum Leap
To The Tower?

T has picked up rumblings of
unhappiness in the MCA/QUANTUM
MEDIA deal. BOB PITTMAN's Quantum

group may soon be relocating to the CAPITOL
Tower, and MCA is not trying to stop them.

The first Rolling Stone payola story by
MICHAEL GOLDBERG made such an impact
that the magazine will continue to check out all
the angles and run a series of updates. Some
very interesting lines of investigation are being
followed up. It ain’'t over yet . . .

is WBMW/WASHINGTON PD JOHN
SEBASTIAN thinking about hanging out his
consultant’'s shingle again . . . in a new locale?

The tax evasion trial of alleged racketeer
SAL PISELLO has been rescheduled until
March 21. Pisello has surfaced as a prominent
figure during a federal investigation of criminal
ties to the record industry.

KKBQ/HOUSTON PD RON PARKER is out
after six years with the station. Call him at
(713) 497-0093. Insiders say new GM AL
BRADY LAW wanted his own PD, and those
same sources say WNCI/COLUMBUS PD and
NATIONWIDE co-National PD BILL RICHARDS
and former KWK/ST. LOUIS PD WAYLON
RICHARDS are the frontrunners for the gig.

As ST went to press it learned that both
MCA's FRANK TURNER and BILLY BRILL will
get VP/Promotion stripes. Expect formal
announcements soon.

National Singles Director CHARLIE D’ATRI
makes an exit. So does Director West Coast
Promotion STEVE BRACK, who's been with
the label for five years. Also leaving Chrysalis
is NY local promo rep MARK DILLER, who's
being replaced by Dance Promo Manager
LAURA KUNTZ, and Boston regional rep
JERRY BLAIR, who'll move west to fill Brack’s
slot. In other Chrysalis action, the label
announced plans to add — for the first time —
local reps in the San Francisco and

E

FOR THE BENEFIT OF
UNITED MEGRO COLLEGE FUND

JACKSON ACTION — Michael Jackson and Pepsi-
Cola will join forces to spotlight the educational needs
of America’s minorities when the “Buckled One” per-
forms a benefit concert on behalf of the United Negro
College Fund at New York City’'s Madison Square
Garden on March 3. The event marks Jackson’s first-
ever solo appearance in the Big Apple and is ex-
pected to raise $500,000 for a most worthy cause.

Minneapolis markets. Contact VP/Promotion
DANIEL GLASS for details.

JOE WADE FORMICOLA, former morning
mainstay at WKIX/RALEIGH in its heyday, is
now wakin' ‘em up at WWWW/DETROIT. Also
at W4, six-year MD KEVIN HERRING leaves
for the POLYGRAM/NASHVILLE regional slot,
with middaytripper SHARON FOSTER named
as his replacement. Meanwhile, BUDDY
BLAKE segues from W4 to afternoons at
sister WCXI.

And while we’re on the subject of
PG/Nashville, the label has new vitals: 901
18th Ave. South, Nashville, TN 37203. Call
‘em at (615) 320-0110.

WOAI/SAN ANTONIO GM REX TACKETT,
a ten-year station vet, is leaving to form a new
TV production marketing firm with BILL
YOUNG in Houston. Expect CLEAR
CHANNEL CEO LOWRY MAYS to announce
a new GM for the flagship near the end of this
month.

CBS RADIO has signed a five-year deal
with BIRCH for a variety of ratings services for
its 12 stations. The deal is the longest Birch
has ever inked.

Continued on Page 27

Listen to the selections listed below. Decide if each had the potential to attain Top 40, Top 25, or Top 10 in the
R&R Nationat Airplay Chart. Then call in your response to AIR at 301-964-5544 by 6 pm Wed., Dec. 20, 1988,

Artist Title Label

AIR MYSTERY RECORD #2

GLADYS KNIGHT LOVE OVERBOARD MCA

& THE PIPS

CARLY SIMON ALL F WANT IS YOU ARISTA
SALT-N-PEPA PUSH IT NEXT PLATEAU

TERENCE TRENT D'ARBY  WISHING WELL

COLUMBIA

AIR {Active Industry Research) is a nationwide network of program and music directors
who assess CHR music for artist managers, producers and record companies.

ACTIVE INDUSTRY RESEARCH

P.O. BOX 1136 Columbia, Maryland 21044 (301) 964-5544
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Atfter the success ot “Motortown”
DON’T LOOK ANY FURTHER

th= new single by



www.americanradiohistory.com

“Don’t Mean Nothing”
the Top 4 debut.
“Should’ve Known Better”
the Top 3 follow-up.
“Endless Summer Nights”
Target: #1!

First Week Breaker
#1 Most Added

RICHARD MARX, THE ARTIST DEVELOPMENT STORY OF '87...STRONGER THAN EVER IN ‘88.

oo
COryg ]

ON EMI-MANHATTAN COMPACT DISCS, CASSETTES AND RECORDS.

LEFT BANK MANAGEMENT, ALLEN KOVAC AND STEVE DRIMMER
PRODUCED BY HUMBERTO GATICA FOR HUM PRODUCTIONS

www-americanradiohistorv:com
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Continued from Page 24

Afternoon driver J.D. STEWART has been
bumped up to Assistant PD at KJ103/
OKLAHOMA CITY. He just completed a
52-hour rooftop broadcast in which he raised
$32,000 for abused chiidren through
telephone pledges.

JIMBO WOOD from I95/BIRMINGHAM has
been named PD at WHHY/MONTGOMERY,
replacing TOM GILLIGAN, who exits.

Changes at MOTOWN inciude the
resignation of Chicago Regional rep JUDY
VERTUCCI and the exit of Cleveland rep
KELLY NORRIS. Meanwhile, ST has learned
that East Coast regional rep CHUCK OLINER
may be in iine for a national spot.

03 Flakes ’Em Out

KOAQ (Q103)/DENVER GM BOB
VISOTCKY and OM TONY GALLUZZO pulled
off a coup in promoting their morning team of
DAVE & ABBY. The KOAQ honchos formed
“Tastemore Inc.,” had spots produced by
(owner) JACOR COMMUNICATIONS, and
booked these same spots through a Florida ad
agency on competitors KBCO-FM, KMJI,
KRXY, KXKL, and sister station KOA for a
product called “Morning Flakes.”

The adverts began running last Monday
(1/4), featuring a singing jingle (“You never let
me down, you're my ‘Morning Flakes’ . . .},
tagged with “no outrageous claims, just
outrageous taste from Jacor — available in
limited areas,” until the hoax was discovered
the following day. Q103 got great coverage
from local TV, NBC Evening News, and the
Denver Post.

HOT 103/NY has grabbed a new morning
show. It's the team of WALTON & JOHNSON,
who’ve been together previously at
KTKS/DALLAS and WQUE/NEW ORLEANS.

Get well wishes to EMI-MANHATTAN SF
rep NORM OSBORNE, who suffered a heart
attack but is recovering nicely.

. WBZ — TalK Radiator
Denizens of that toddiin’ town known as
Hull, MA received quite an earful recently
when nearby WBZ/BOSTON performed some
transmitter maintenance, bombarding the
sleepy New England village with the station’s
mighty 50,000 watts.

Hull residents, who normally live in the
station’s null, soon found they were picking up
the station's signal through telephones, stereo
systems, radiators, toasters, ovens, aluminum
siding — in short — just about anything that
vibrated.

While the result made coiorful copy for the
wire services, with one 69-year-old woman
complaining of hearing talk shows from her
bedroom heater all night long (no, the station

A New Board Game

The “new” CBS RECORDS is getting
organized, as employees were told in a
January 8 memo from President/CEQO
WALTER YETNIKOFF. The board of
directors will now comprise:

¢ AKIO MORITA, Chairman of Sony

¢ NORIO OHGA, President/COO of
Sony

e MICHAEL SCHULHOF, Vice
Chairman of Sony/America

e FRANK STANTON, President
Emeritus of CBS inc.

¢ and Yetnikoff, of course.

doesn’t carry DR. RUTH}, WBZ Chief Engineer
NORM AVERY says the station is now back
on its directional array, so the good citizens of
Huii can ali go back to sieep.

WQFM/MILWAUKEE VP/GM BALPH
BARNES has resigned, reportediy to pursue
station ownership.

Former Z94/BOSTON PD HARRY
NELSON and ex-Y106/ORLANDO OM GERRY
CAGLE have opened the doors at FAST
TRAIN PRODUCTIONS. They are consuliting
WWGT (G98)/PORTLAND, ME. You can reach
Harry at (207) 775-7750, or Gerry at (305)
788-1089.

ST hears there’ll be three big nights of
entertainment at the upcoming R&R
Convention ‘88. Who will be performing? You
might get a clue from the scrambled initials
JJEMC.

CFRB’s Charity Joke-Off :

CFRBITORONTO is holding a joke-writing
competition to celebrate an upcoming
appearance by BOB HOPE at a benefit for the
Canadian Foundation For Physically Disabled
Persons (2/12). Listeners are invited to mail in
their favorite original joke — one that's
appropriate for the perfermer and the evening,
of course — with the mirthful winner not only
to be introduced by BING CROSBY'’s ex-
partner at the gala fete, but also to have the
indescribable pleasure of hearing the winning
gag tumble from OI' Ski Nose's lips.

KFXXITUCSON has let 11 people go and
dropped its CHR format to simulcast with
Urban AM sister KKPW (POWER 1450).

WRQN/TOLEDO MD BRAD HANSON is
leaving to become the Programming Assistant
at WMMS/CLEVELAND. However, the search
for a PD to replace BRIAN PHILIPS is still in
progress.

KYRK/LAS VEGAS PD JIM DANIELS
steps down to concentrate on mornings, as
OM BOB CUMMINGS picks up those duties,
naming MD ANTHONY MILES Assistant PD.

Stairs Moving Up Corporate Ladder

KMGX/FRESNO OM BILL STAIRS is
moving to OLYMPIC's HQ in Seattle, with KEN
ROBARDS replacing him in the PD chair. Is
Stairs moving upstairs? Speaking of Olympic,
the vibes about KLTY/KC going CHR are
getting stronger.

WLNZ/LANSING PDRICK VAN GIL was
relieved of his duties as the station
contemplates a format change. Rumored
possibilities include the Wave as an option.

Continued on Page 28
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alexander
o’neal

a duet with

cherrelle

Out Of The Box At:

PWR997 WTIC KF95
WHYT 98PXY KMGX
KzZzP WNYZ KNAN
KMEL WRCK WBWB
KWSS 2102 KQCR
WFLY KTUX WKFR
et 2 Week Urban Breaker!!

Charts At € !!

#1 Most Added!

Produced by Jimmy Jam
and Terry Lewis

. ;. "

Distributed by CBS Records

‘“never
knew love

like this”

KYYA
194
KYRK
Kz0z
Y97

i STREET TALK

Continued from Page 27

Is former RCA/ISOLAR exec RAY HARRIS
Burbank-bound? Word is that he'll be joining
the WARNER BROS. Black Music Department
to handle promotion under ERNIE
SINGLETON.

ST has learned that BRENDA ROMANO is
tapped to take the National Director/Pop
Promotion post at POLYGRAM.

West Heads East

Former KROY/SACRAMENTO PD BOB
WEST is moving to WPGC/WASHINGTON as
afternoon driver on an interim basis until a PD
is named. Could West himself be in line for the
job or will he go on to assist JERRY CLIFTON
in his consultancy? Speaking of Clifton, he's
picked up another FIRST MEDIA station,
Z93/ATLANTA.

EMI-MANHATTAN is rolling out the
welcome mat for its new VP/Press & Publicity,
PATTI CONTE. She's coming over from the
Director/Media Relations post at ATLANTIC.

For the third year running, CBS RADIO
and WCBS-FM/NEW YORK will broadcast a
three-hour ROCK & ROLL HALL OF FAME
special live from the event next Wednesday
{1/20}). The black-tie bash — inducting the
BEACH BOYS, BEATLES, DRIFTERS,
SUPREMES, BOB DYLAN, WOODY GUTHRIE,
LEADBELLY, LES PAUL, and BERRY GORDY"
— is being held at Manhattan’s Waidorf-
Astoria.

KRAM/LAS VEGAS bails from Country for
SMN'’s “Heart & Soul,” leaving KFMS as LV's
ione star in the format.

Have A G’day, Guv

Just one day after being indicted on six
felony counts, Arizona Governor EVAN
MEACHAM proved he wasn’'t mike-shy when
the KZZPIPHOENIX Party Patrol Van showed
up in front of Hizzoner’s house for a live
broadcast. Using the same charm and finesse
that caused many of his fans to ask for a
recall election, the Guv told Asst. PD TODD
FISHER and weekender KEVIN RYDER to get
the #%2*&()*! out of his neighborhood.

Former KCPX/SALT LAKE CITY
personality PHIL CONRAD is doing wakeup
service at KEEY/MINNEAPOLIS, replacing
RICH HOGAN. And, correcting last week’s ST
piece on KEEY and sister WDGY, the latteris
making the move to TRANSTAR Country
(1/14) but KEEY is not. Two fulltime WDGY
guys, JOHN PRATT and BARRY SIEWART,
are out as a result.

Y107/NASHVILLE, the station that gave
away a breast augmentation, has announced it

wwwLamericanradiohistorv.com

will give away a divorce (or a wedding). Callers
offering the best reason for needing either a
coupiing or an uncoupling win a completely
catered wedding, or their legal fees paid in full!

KSCS/DALLAS MD/midday maiden
ANGELA BROOKS exits, with weekender
STEVE THOMAS taking her airshift, but not
the music duties, at the Country outlet.

Gold-intensive AC WFYR/CHICAGO is
looking for a PD. T&Rs to DICK RAKOVAN.
Also, KLTR/HOUSTON is looking for a warm,
friendly AC communicator to do AM drive.
T&Rs to PD ED SCARBOROUGH ASAP.

' ““Wall Street’’ Bullish

On Radio”

The story of ALAN
BERG, the outspoken
Denver talk radio
personality who was
murdered by neo-Nazis in
. 1984, may be lights!
camera! action! before the
end of this year. A couple
& of nobodys — OLIVER

i STONE and ED
PRESSMAN, fresh from
Alan Berg playing director and
producer on a littie moneymaker called “Wall
Street” — will take on the same roles in this
production.

Boy Scout troops from five New York
boroughs have banded together for a fund-
raising LP that includes such “campy” tracks
as “The Boy Scout Creed Rap.” Look for it on
Denver-based COMIN RECORDS.

Indie promoter MARIO FONTANA of
BAMA PROMOTIONS, who — along with JOE
ISGRO — was suing most of the major labels
for anti-trust and restraint of trade, passed
away last weekend of a heart attack.

Former 20-year FCC Commissioner
ROBERT T. BARTLEY passed away last week
at age 78.

Congrats to vocalist MICHAEL
McDONALD and his wife, singer AMY
HOLLAND McDONALD, on the birth of their
son, DYLAN MICHAEL (12/29).

The same goes to JEFF POLLACK
COMMUNICATIONS VP/Programming DAVE
BREWER, whose wife PATTI delivered their
first child, KATY ALEXANDRA (1/8).

When WMAD/MADISON sent a contest
winner to the YES concert in Milwaukee
recently, imo service and dinner were on the
AOR outlet — to the tune of $433! According
to PD BILL ROBINSON, the winning
contestant had a taste for a $385 bottle of
something vintage 1937, which might explain
why ATLANTIC's local promo dude RICK
SUDAKOFF found a bottle of “Mad Dog
20/20” in his stocking last Christmas.
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Ralbovsky

Continued from Page 3

A&M Chairman Jerry Moss said,
“I’m personally very excited about
Steve joining us. He has the vision
and the tools to help take A&M to
an even higher ground.”

Describing the A&R mandate
he’s been given as ‘“very elbow
room-oriented,” Ralbovsky told
R&R, “I want to get us into some
areas of the business the company
traditionally hasn’t been into.”
This includes hard rock and Nash-
ville-based talent.

Ralbovsky stressed the “young,
aggressive, hungry”’ outlook of his
team, which includes Patrick Clif-
ford and Aaron Jocoves, East and
West Coast A&R Directors respec-
tively. “I’'m probably the oldest,
and I'm 30,” said Ralbovsky, “so
the youthful antagonism will be

Continued from Page 3

duties as MCA’s Regional Repre-
sentative for the Northeast,

Regional Promotion Manager/
West Coast Sara Melendez has
been appointed National Market-
ing Director, and Beverly Lias
becomes National Administrative
Director of Promotion.

Great White Garners Gold

1

o

”
healthy. Capitol commemorated the gold record status of Great White's “Once Bitten” album by throwing a presentation party at

Dar Magreb, a Turkish restaurant in Los Angeles. Pictured are (I-r, back row): Great White’s Tony Montana and Mark Ken-
dall; VP/Marketing Ron McCarrell; VP/Promotion John Fagot; and the label's Michael Stotter, Mick Kleber, and Kevin

Ralbovsky said there have been

some roster cutbacks “to get rid of
some meaningless things that
nobody wanted to put out yet
another record on anyway.” He ex-
pects to be handling around 20 acts
himself, “with the other 20-odd acts
on the pop part of the roster to go
between the other four or five
guys’”’ on the team.

In addition, Ralbovsky noted
that producer Jimmy lovine “is go-
ing to be more a member of the
A&R department in a staff pro-
ducer/consultant kind of way,” as
opposed to his previous indepen-
dent production link. “Now I think
it’s time for Jimmy to do maybe
two sides with a Paul Kelly or with
this new group Big Pig on their
next. I want to use him as a re-
source.”

Ralbovsky signed his A&M con-
tract last February, and was let out
of his Columbia deal in November.
“Everybody has been extremely
patient,” he said, ‘“and Jerry Moss
was an absolute saint for a year.”

Before joining CBS in 1984, Ral-
bovsky worked in A&R at EMI
America and in tour management
with Talking Heads and the B-52s.

\

Steve Kelly

For The Record

The photo included with the
story headlined “Kelly Named
WPHR PD" in last week's issue
was not the Steve Kelly referred
to in that story. This is WPHR's
Kelly.

Atkins

Continued from Page 3

He is certainly the right person to
program WOWL.”

“With the way Willis is expand-
ing, we are now going beyond the
gospel format,” Brickhouse contin-
ued. “We’re picking up more Ur-
bans and AORs, and we’ll be look-
ing at some CHRs. Down the road
Ron may be involved with some of
these other stations as well.”

Atkins said, “You can expect
consistency when it comes down to
this station’s performance. At ev-
ery place I've worked in my career
there’s been a positive working re-
lationship, a winning attitude, and
a winning position. I can’t think of
ever working in a radio station
where we weren’t number one.”

Lytle

Continued from Page 3

PM drive announcer at WMYK sis-
ter AM WPCE in 1984. He left for
an Audio/Video Engineering post
at crosstown WAVY-TV in 1985, do-
ing mixing and production for
WOWI/Norfolk at the same time.
He joined WMYK at the end of 1987
as MD.

Davis
Continued from Page 3

MTM, 16th Avenue, and Birthright.

Davis, who reports to CEMA
President Dennis White, said,
“Capitol has been in the distribu-
tion of independent labels for sev-
eral years, and has been quite suc-
cessful. It’s an area we’re commit-
ted to, and it will grow.”

A 23-year Capitol vet, Davis has
held a variety of posts, including
VP of Creative Services/Merchan-
dising & Advertising.

Breen. Front row (I-r) are: group’s Audie Desbrow and Jack Russell; manager Alan Nivens;, CEMA President Dennis White;

and the group’s Michael Lardie. Kneeling is Capitol’s Ray Tusken.

Enigma

Continued from Page 3

The sale is subject to the ap-
proval of Jem shareholders and
certain financial criteria. Alsv,
said Scott, ‘‘one of the conditions is
that I accept fulltime employment
with Enigma.”

Enigma was formed in 1983 as a
California indie label. After an af-
filiation with distributor Green-
world, it was reorganized in 1985 as
Enigma Entertainment Corp.

Since then, the company has tied
with Capitol for distribution and
developed Stryper and Poison as
platinum acts. It also operates
several independent distributed
labels, including Restless and
Medusa.

“We are extremely pleased with
the planned acquisition of Jem,”
said Enigma President Wesley
Hein. “We feel that this is an ex-
cellent corporate fit, and that this
move underscores our commit-
ment to our independent division.”

Scott said he initiated talks with
Enigma last summer because the
growth of Jem’s label operations
was being neutralized by difficul-
ties in distribution and its import
business.

Under its new ownership, he add-
ed, “‘the distribution arm will be
beefed up in terms of sales offices
and staff.” Presently it has units in
New Jersey, California, and Texas.

“As for the record company,”
said Scott, “Passport and its labels
are an ongoing, stand-alone opera-
tion with their own staff. We're on a
pretty good roll right now, and we
want this to continue.”

Since a large part of Jem's as-
sets, not its shares, are being ac-
quired by Enigma, Jem will con-
tinue as a public company involved
in home video distribution and
other businesses. Executives Ed
Grossi and Jeffrey Tenenbaum will
hold senior posts with the recon-
figured Jem.

WWW-akericanradiohisterv-com
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In February 1974, Bill Tanner
began doing mornings at WHYI/
Miami and soon became PD. Five
years ago today he was named PD
for WASH/Washington, and soon
started doing mornings. In January
1985 Tanner returned to Miami at
WHQT, and in June 1986 he
segued over to WPOW.

1 YEAR AGO TODAY

©® Bob Wilson returns to R&R as publisher

® Joe Dorton named Sky Broadcasting President/COQ

©® Bob Hughes named WXTR/Washington VP/GM

® Joe Alfenito named KYUU/San Francisco Program Manager

® Jim Ladd returns to KMET/Los Angeles for 10pm-2am

® #1 CHR: “At This Moment” — Billy Vera & The Beaters (Rhino)

® #1 AC: "At This Moment” — Billy Vera & The Beaters (Rhino) (2 wks)
® #1 UC: "Candy” — Cameo (Atlanta Artists/PG)

® #1 Country: “"How Do | Turn You On” — Ronnie Milsap (RCA)

® #1 AOR Track: “Livin' On A Prayer” — Bon Jovi {Mercury/PG)

® i1 AOR Album: “August” — Eric Clapton (Duck/WB) (3 wks)

® #1 Jazz: "Standards Volume #1' — Stanley Jordan (Blue Note) (2 wks)

B YEARS AGO TODAY

® Elektra/Asylum names Bob Krasnow Chairman,
Bruce Lundvall President

® Dick Purtan moves to WCZY/Detroit mornings

® Lynn Anderson-Powell named KPRZ & KlIS/Los Angeles NSM

@ #1 CHR: "Down Under” — Men At Work (Columbia) (2 wks)

® i1 AC: “Baby, Come To Me" — Patti Austin with James Ingram (Qwest)
(2 wks)

® #1 UC: “Bad Boy” — Ray Parker Jr. (Arista)

® #1 Country: “Like Nothing Ever Happened” — Sylvia (Columbia)
(2 wks)

® #1 AOR Track: “Your Love Is Driving Me Crazy" — Sammy Hagar
(Geffen) (2 wks)

® /1 AOR Album: "“The Distance” — Bob Seger & The Silver Bullet Band
(Capitol)

® #1 Jazz: “Two Of A Kind" — Earl Klugh & Bob James (Columbia)
(5 wks)

10 yEARS AGO TODAY

@ Mel Karmazin adds WNEW/New York to WNEW-FM VP/GM duties
@ John Sebastian named KHJ/Los Angeles PD

@ #1 CHR: “You're In My Heart (The Final Acclaim)” — Rod Stewart (WB)
@ #1 AC: "Just The Way You Are" — Billy Joel (Columbia)

@ #1 Country: "My Way" — Elvis Presley (RCA)

@ #1 AOR: "Running On Empty” — Jackson Browne {(Asylum)
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MIKE SHALETT

FIRST RESULTS OF SOUNDATA PANEL

CDs:

Room

For Growth

The first results from the Soundata panel of active
music consumers produced several interesting statistics
about CDs. Among the findings: more than 80% of panel-
ists who own players would pay $14.95 for a specific disc if

it was one they wanted.

Player Ownership Low

Although CDs remain one of the
industry’s more significant devel-
opments, player ownership still ap-
pears to be at a minimum. Only
20% of our panel own a CD player.
Three out of five of these owners
are men: three out of five are also
over the age of 25. Ownership is
highest on both coasts, as opposed
to other regions of the country.

Half of these CD owners have
been purchasing/playing discs for
more than a year. The other half
became converts in '87, with the
most notable growth among 21-24
year-olds and 35-39 year-olds.
However. during the first half of
the year, we saw a drop in the
demo most responsible for boosting
CD growth until now: 25-34 year-
olds.

There was also substantial CD
penetration among black record
consumers last year. Among those
blacks polled who own CD players,
only 11 had purchased their players
before January '87. But more than
half of them purchased a player
during the third quarter of 1987.

The most eager to purchase CDs
at the cited $14.95 price were the
25-44 year-olds; the oldest and
youngest panel members were the
most reticent. Those who had own-
ed and purchased CDs over a
longer period as well as three
out of four panelists who bought a
player in the second half of '87 —
were the most comfortable with
the price point.

Why More Don’t Buy

Why haven’t the remaining 80%
of our active record buyers bought

VITAL SIGNS: MARKET RESEARCH

CD players? Many said they didn’t
wish to abandon their large collec-
tions of albums and cassettes. The
second most popular reason was
player cost, followed by “just
never thought about it”’ and disc
cost.

In trying to understand the cause
and assign blame for alleged flat-
tened disc sales, record retailers
have been pointing fingers at rec-
ord manufacturers. The findings
from the Soundata panel indicate
that what really exists is a tremen-
dous marketing opportunity.

Compact disc players can be
bought today for less than $200. In
many metropolitan stereo discount
stores, this figure is closer to $100.
Either the consumer doesn’t know
this or — as exhibited by the “just
hadn’t thought about it” percen-
tage — hasn’t been stimulated to
think about it. Lowering disc prices
is not solely the answer. With the
software shortages of 1985 and 1986
way behind us, it may be time to
once again extol the virtues of CD
technology.

1988).

Teens also said they are becom-
! ing more interested in CDs. Given
the current price of players, this

A Consumer Profile

| Thirteen percent of the non-CD owners on our panel
| said they would buy a CD player during the next three
months. We can expect to see continued growth in the
25-34 demo, which should account for ciose to half of the
CD sales in this time period (November 1987-January

isn't too farfetched. Remember,
these are the same consumers
who drop $50 at a concert without

Five percent of the panel was in
the market for a portable CD player
for the car. Once again we're look-
ing at the favored 25-44 demo-
graphic. Survey data indicates that
portable player purchases could
take off in the southern portion of
the U.S — which could dovetail in-
to hot cross-promotional items for i
radio stations. |

1
a second thought. ’
1
|

Why Haven’t You Purchased A CD
| Player?
P30 30
E
R |
4 |
E 20 |
T 10 | B
’ [
A n I
g ° | 6 |
E I ,
S 1 . .
‘ Player Costs Disc Costs LPTape  Never Thought Don't Know
| Collection About It  Enough About it

i
t Source: Soundata Music Consumer Panel October 1987 ]

Q: How Likely Are You To Purchase
A CD Player For The Home In The
Next Three Months?
Sex
2 o
R
i -
N 11
C
T 10 8
|G
E
£
Total Male Female
% Of Those Who Will In Next 3 Months |
| Age
P
E 20 ,
il !
g 15 14 -
N 12 12 10 10 |
oo L |
A | ; 7
G
g Y8
N ‘ [l | f

f
| 12-15 16-17 18-20 21-24 25-34 35-44 45+

% Of Those Who Will In Next 3 Months |

Source: Soundata Music Consumer Panel October 1987

= e W e e

]
Video Wars
Various Retail Locations Share The Wealth
Video rentals and purchases made by active music con-
sumers are being transacted in a variety of retail locations. ‘
| After tracking close to 3000 video transactions made by
panel members, we found: |
e Nine out of every ten were
rentals vs. purchases
* Three out of four rentals were
made in a video store
* Less than three out of ten pre-

recorded video purchases were
| bought in a video store

Department stores, which didn't
register as rental locations, tied
with video stores as the most often
cited place of purchase. And a ma- ‘
jority of those purchases cost less
than $20.

Types Of Stores Prerecorded Video |
' Rentals And Purchases Are Made In.

! 2ol 7 74
P
g 60
R
c 50
£ 40
T
A 30 26
S 20
9 10
S 10 8 6 3
Tmasy h |
i e |
Video Super- Convenience Record Dept
Store Market Store Store  pjscount
(7-11, etc.) Store
I l:l - i
Total Transactions Purchases Rentals
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Finally...

EMMIS
SEARCH

For the confidence
of knowing
it's done right

* Format Search * Promotional Evaluation
* Perception Study * Personality Evaluation
* Media Buyer Perception  * Audience Qualitative

* Auditorium Music Test * Focus Groups

We do them all. We do them well. We can do them for you.

CALL TODAY 317-630-2828

To put the Emmis Success Formula to work for you call Emmis Research. 317-630-2828.
Or fill out and mail to Emmis Research 1099 N. Meridian Suite 250, Indianapolis, IN 46204

ATTN: Jon Horton

Name - Station’Company N _
Title S - . Street _ S

City/State Telephone

Zip

wWwWW.americanradiochistorv.com
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'DEPECHE

MODE

“NEVER LET ME DOWN AGAIN”

The New Single
Produced by Depeche Mode and David Bascombe

¢

From rhe althum

MUSIC FOR THE MASSES

46/20

WXKS WJAD
CKOI WZKX
PWR997 94TYX WCGQ
793 KZOU KSMB
Y95 99IWAYS WBWB
KKBQ KITY WAZY
KRBE KSAQ KPHR
WMMS WKDD KFBQ
KCPX KF95 194
KATD KIYS KOZE
KITS KSND KTMT
WFLY KYNO KZEN
WBBQ KQMQ KZOZ
K7Z7ZB KXYQ SLY96
KXX106 KDON Y97
WZYP KZZU OK95

© .

SIRE

© 1987 SIRE RECORDS COMPANY

Fall ‘87 12+ Results

New York

Unlike in the ARB, the Gold out-
lets were up, while WNEW-FM
showed significantly higher here as
well.

BIRCH

Su ‘87 Fa 87
WHTZ (CHR) 6.6 6.3
WBLS (UC) 56 54
WNEW-FM*(AOR) 5.1 5.4
WQHT (CHR) 6.4 5.2
WRKS (UC) 7.4 5.2
WPLJ* (CHR) 6.1 5.0
WCBS-FM (Gold) 3.9 4.4
WXRK (Gold) 4.0 4.4
WINS (News) 3.3 4.1
WOR (Talk) 3.7 3.5
WPAT-FM (B/EZ) 3.3 3.1
WABC (Talkk) 2.2 2.7
WCBS (News) 3.0 2.7
WYNY (Ctry) 1.1 2.6
WLTW (AC) 1.6 2.4
WFAN (Sports) 17 1.9
WNSR (AC) 1.9 1.7
WNEW (BBnd) 1.3 16

WQXR-AM & FM
(Clas) .9 1.6
WNCN (Clas) 7 1.4
WWRL (Rel) .9 1.3
WBLI (CHR) 1.4 1.2
WKDM (Span) 8 1.2
WADO (Span) 1.1 1.1

WALK-AM & FM
(AC) 1.0 1.1
WBAB (AOR) 1.4 1.1
WLIR {AOR) 1.0 1.1
WNBC (AC) 1.2 1.1
WPAT (B/EZ) .9 1.1
WPIX (AC) 1.6 1.0

*Now WWPR

Chicago

A heavy outdoor and television
campaign spurred WLUP-FM back
to the top spot among AORs. The
Dahi/Meier team at WLUP (AM)
has tumed heads and ears toward
the station. WYTZ posted its best
showing since the fall of '82 to tie
for the CHR lead in the ARB. WFYR
dropped 1.2 in morning drive fol-
lowing the loss of Jeff & Jer. NAC
WNUA showed strongest at night
and among 25-34s.

San Francisco

KKSF generated the most
notable increase of any NAC so far.
Morning veteran Dr. Don Rose de-
buted on KIOI in the middie of the
survey. Both baseball stations were
down, but KNBR remained strong
on the heels of the playoff-bound
Giants.

ARBITRON

Los Angeles

KIIS more than gained back what
it lost during the summer and made
it a horse race among the CHRs.
KTWV'’s “Wave” format was much
stronger here than in the ARB, as
was KROQ.

Summer ‘87 Fa'87

WGCIFM (UC) 82 80
WGN (Talk) 9.7 80
WBBM (News) 6.3 6.3
WLOO (B/EZ) 53 5.4
WBMX (UC) 5.1 4.5

WLUP-FM (AOR) 3.6 4.5
WBBM-FM (CHR) 4.1 3.9

BIRCH
Su '87 Fa '87
KPWR (CHR) 9.8 9.4
KIIS-AM & FM
(CHR) 6.9 9.1
KROQ (AOR) 53 5.8
KABC (Talk) 59 53
KOST (AC) 3.6 4.0
KLOS (AOR) 4.2 3.7
KLSX (Gold) 3.0 3.7
KFWB (News) 2.3 3.6
KTWYV (NAC) 2.4 3.5
KBIG (AC) 2.5 3.3
KJOI (B/EZ) 3.2 33
KJLH (UC) 3.2 2.9
KNX (News) 2.7 2.7
KTRH-FM (Gold) 4.0 2.6
KTNQ (Span) 2.0 2.4
KIQQ (AC) 1.4 2.3
KMPC (BBnd) 2.4 2.3
KLVE (Span) 2.0 2.1
KNAC (AOR) 2.8 2.1
KZLA (Ctry) 2.2 2.0
KFAC-AM & FM
(Clas) 1.7 1.8
KDAY (UC) 1.8 1.6
KFI (AC) 1.3 1.3
KACE (UC) 1.5 1.2
KUSC (Clas) 7 1.2
KGFJ (Gold) 1.0 1.1
KNX-FM (AOR}) 1.2 1.1
KRLA (Gold) 1.3 1.0

WYTZ (CHR) 3.5 3.9
WLAK (AC) 3.3 3.7
WCKG (AOR) 3.7 3.4
wWJJD (BBnd) 2.7 3.3
WCLR (AC) 2.7 3.0
WJMK (Gold) 2.9 2.7
WUSN (Ctry) 2.6 2.6
WKQX (CHR) 2.9 2.5
WXRT (AOR) 2.4 2.5
WLUP (AOR) 1.9 2.1
WFMT (Clas) 1.1 2.0
WFYR (AC) 2.9 2.0
WLS (AC) 2.2 1.8
WNUA (NAC) 1.2 1.8
WVON (Gold) 1.2 1.6
WMAQ (Talk) 1.9 1.4
WNIB (Clas) .8 1.4
WLNR (NAC) 1.2 1.1
WOJO (Span) 1.1 1.1
BIRCH

Su 87 Fa '87

WGCI-FM (UC) 10.7 11.4
WGN (Talk) 8.1 9.5
WBBM (News) 5.1 4.9
WBBM-FM (CHR) 53 4.9
WBMX (UC) 4.6 4.9
WYTZ (CHR) 4.7 4.5
WLOO (B/EZ) 4.4 4.2
WLUP-FM (AOR) 5.5 41
WCKG (AOR) 4.7 3.8
WKQX (CHR}) 3.8 3.2
WUSN (Ctry) 2.9 31
WLAK (AC) 2.8 2.7
WCLR (AC) 1.4 2.5
WJJD (BBnd) 15 2.4
WLS (AC) 2.7 2.0
WMAQ (Talk) 2.4 2.0
WNUA (NAC) 1.2 2.0
WFYR (AC) 1.9 1.9
WJIMK (Gold) 1.9 1.9
WXRT (AOR) 29 1.9
WLNR (NAC) 1.8 1.7
WLUP (AOR) 2.4 1.6
WTWV* (NAC) — 1.4
WMBI-FM (Rel) 9 1.3
WNIB (Clas) 1.3 1.1
WFMT (Clas) 1.5 1.0

* Formerly WZRC (AOR)

ARBITRON
Summer '87 Fa’'87
KGO (N/T) 8.7 8.0
KCBS (N/T) 5.6 5.4
KMEL (CHR) 4.9 4.9
KABL-AM & FM
(B/EZ) 3.9 4.7
KSOL (UC) 4.1 4.7
KOIT-AM & FM
(AC) 3.5 3.7
KSAN (Ctry) 3.2 3.4
KFRC (BBnd) 3.6 3.3
KNBR (Misc) 5.2 3.1
KITS (CHR) 3.2 3.0
KBLX-AM & FM
(NAC) 2.1 2.9
KSFO & KYA
(Gold) 3.7 2.8
KYUU (AC) 2.4 2.8
KIOI (AC) 2.5 2.7
KKSF (NAC) 1.6 2.7
KFOG (AOR) 1.7 2.1
KDFC-AM & FM
(Clas) 2.0 1.9
KBAY (B/EZ) 2.0 1.8
KKCY (AOR) 1.5 1.7
KRQR (AOR) 2.2 1.7
KWSS (CHR) 1.5 1.7
KNEW (Ctry) 1.9 1.4
KDIA (UC) 1.1 1.3
KKHFAM & FM
(Clas) 1.6 1.3
KJAZ (Jazz) 1.0 1.2
KBRG (Span) .8 1.1
KIQI (Span) .8 1.1
KOME (AOR) 1.5 1.1
KARA (AC) .9 1.0
BIRCH
Su 87 Fa 87
KGO (N/T) 7.4 8.7
KSOL (UC) 8.3 6.7
KMEL (CHR) 53 6.4
KRQR (AOR) 2.4 4.3
KABL-AM & FM
(B/EZ) 2.7 3.9
KSFO & KYA
(Gold) 3.2 3.8
KCBS (N/T) 4.4 3.4
KNBR (Misc) 4.3 3.4
KSAN (Ctry) 27 3.1
KFOG (AOR) 2.9 2.8
KITS (CHR) 3.6 2.6
KOME (AOR) 3.4 2.5
KKSF (NAC) 1.9 2.4
KWSS (CHR) 25 2.4
KYUU (AC) 3.2 2.2
KBLX-AM & FM
(NAC) 3.6 2.1
KFRC (BBnd) 1.8 2.1
KiOI (AC) 2.5 2.0
KNEW (Ctry) 1.2 1.9
KOIT-FM (AC) 1.6 1.9
KKHI-AM & FM
(Clas) 1.8 1.8
KSJO (AOR) 1.2 1.6
KBAY (B/EZ) 1.0 1.4
KIQI (Span) 1.0 1.3
KDFC-FM (Clas) 1.1 1.2
KJAZ (Jazz) 7 1.2
KOFY (Gold) 1.1 1.2
KATD (CHR) 1.0 1.1

www-amereanradiohistern-com
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AMERIGA'S LEADING GHR,

WHTZ (Z100) is not only #1 in New York again this fall with a 6.0, they are also the only
station that pulled better than a 5 share. And once again, the backbone of Z100’s promotion effort
was their Film House TV campaign.

Says VP/Operations and Programming Scott Shannon, ‘‘It’s as simple as this: Film House
is the best at what they do. They’ve become as much a part of Z100 as the Empire State Building.”

AMERICA'S LEADING A/C,

WLTW (Lite FM) had their best book ever, with a 4.7 12+, good for top A/C honors in
the market. WLTW is also the #1 station 25-54, up from 5.3 to 6.2.

This fall, WLTW’s 12+ cume reached an all time station high, continuing the upward trend
begun with their first Film House campaign almost three years ago. ‘‘Film House has been an
important part of the Lite FM marketing team since Spring of ’85,”” says GM George Wolfson.
““Their creative thinking and high quality production have helped us maintain a market leadership
position, and we’re proud to be partners in a winning effort.”

AMERIGA'S LEADING
GOUNTRY STATION,

WYNY debuted in July as Country 97 FM. But long before the flip, Film House was
involved in every facet of the station’s marketing plans. From designing their logo to developing
and producing their television campaign — even creating a series of special spots to sell Country 97
to New York’s jaded media buyers.

Country 97’s TV campaign hit the air in September, spurring a dramatic 24% cume increase
to over one million. WYNY also posted the biggest 12+ share increase in New York this fall.
going from 1.9 to 2.7. And, even more importantly, they bolted from 2.5 to 3.7 25-54.

ALL WORK WITH THE LEADER.

AlNMMOCEe

ILM HOUSE, INC. BROADCAST MARKETING SERVICES
230 CUMBERLAND BEND NASHVILLE, TN 37228 (615) 255-4000

Setting The Standards

Source: Summer & Fall "87 ARB.
Copyright © 1988 Film House. Inc. All rights reserved

wwwWwW._americanradiohistorv.com
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Michae
Bl_ton

(! Sittin’ n)
The Dock Of The Bay

Taken from the Columbia Lp:
“The Hunger’” ..

featuring
Journey's Neil Schon and Jonathan Cain

An EXPLOSIVE Week
At Radio!

CHR: National Most Added
AC: National Most Added
AOR: Albums A8 Tracks 22

Produced by Jonathan Cain for Cain Productions “Cotumia” [0 arc eadersarks of CBS Records, Tnc. © 1988, CBS Records, Inc.
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RATINGS

Fall ‘87 12+ Results

Philadelphia

in the ARB, Classic Rock WYSP
registered its best numbers in four
and a half years, though WMMR,
which was listed below the line be-
cause of alleged ratings bias, con-
tinued to hold a commanding iead.
in the morrings, 'YSP's Howard
Stern inched a couple of points
closer to competitor John DeBella
at WMMR. Longtime AC leader
WMGK was on the rebound, but
competitor WKSZ was up too, and
the gap between them was the wid-
est yet. WKSZ was also cited by
Arbitron for possibly confusing lis-
teners with a promotional mailer,
but it was listed above the line. The
market's two new Gold outlets,
which turnec on their formats within
11 hours of each other, held
steady. As a result of former CHR
WCAU-FM going gold, WEGX ex-
perienced a healthy increase. Un-
der new PD Dave Allan, WUSL
earned its best-ever fall figures in its
format, while a hotly-contested
mayoral election provided KYW its
best fall in five years.

Detroit

WIJR rode the coattails of the
Tigers' playoff season and earned
its best fall numbers in ten years.
The station also broadcasts fre-
quent business and financial re-
ports, thus becoming a key news
source during the fall stock crash.
WHYT, which had had a night jock
named Mojo and acquired one
named Jojo, beat competitor
WCZY for the first time in two
years. In the Birch figures, the gap
between the two CHRs was a bit
wider. WJLB, always strong in the
summer, had ‘its best-ever fall
showing and topped Birch.

Boston

After a two-year absence, WBCN
topped the pack in the Arbitron.
W XKS-FM rebounded, but compet-
itor WZOU kept pace in both sets of
numbers.

ARBITRON

ARBITRON

Summer '87 Fa'87

Summer '87 Fa'87

WJR (Misc) 13.7 10.8
wJiLB (UC) 7.8 8.6
WJOI (B/EZ) 5.4 6.2
WWJ (News) 48 49
WHYT (CHR) 4.8 4.7
WLLZ (AOR) 4.6 4.5
WCZY (CHR) 4.8 4.3
WNIC (AC) 3.8 4.1
WWWW (Ctry) 4.1 4.1
WOMC (AC) 38 40
WXYT (Talk) 3.5 4.0
WRIF (AOR) 3.9 3.9
WCSX (Gold) 3.8 3.7
WLTI (AC) 2.7 3.3
CKLW (BBnd) 3.6 3.2
WDTX (CHR) 18 24
WKSG (Gold) 21 2.3
WJZZ (Jazz) 1.8 2.1
WQRS (Clas) 1.6 il )
WGPR (UC) 1.3 1.3
CKLW-FM (Gold) 1.1 1.2
WHND (Gold}) 9 1.2
WCHB (Rel) 1.1 1.1
WMTG (Goid) 9 1.1
WQBH (UC) 1.3 1.0
BIRCH

WMMR (AOR) 81 8.1
KYW (News) 72 80
WUSL (UC) 78 7.8
WEAZ (B/EZ) 65 7.4
WKSZ (AC) 50 58
WWDB (Talk) 5.1 5.2
WEGX (CHR) 33 48
WMGK (AC) 4.1 47
WPEN (BBnd) 42 48
WYSP (Gold) 40 46
WDAS-FM (UC) 40 39
WOGL * (Gold) — 35
WXTU (Ctry) 46 35
WSNI (AC) 37 33
WCAU (News) 37 29
wi0Q * * (Gold) — 24
WFLN (Clas) 20 1.9
WIP (Misc) 17 15
WDAS (UC) 12 1.2
BIRCH

Su 87 Fs '87

WMMR (AOR) 13.7 10.2
WUSL (UC) 10.1 9.9
KYW (News) 51 6.2
WYSP (Gold) 6.3 6.2
WEAZ (B/EZ) 4.1 6.1
WEGX (CHR) 4.8 5.8
WDAS-FM (UC) 4.6 4.8
WKSZ (AC) 3.6 4.6
WMGK (AC) 3.4 4.2
WOGL " (Gold) - 4.1
WXTU (Ctry) 3.5 4.1
WPEN (BBnd) 3.4 4.0
WWDB (Talk) 4.9 3.7
WCAU (News) 4.7 3.3
WSNI (AC) 3.4 3.1
wIioQ* * (Gold) = 21
WIP (Misc) 1.3 1.9
WFLN (Clas] 1.0 1.7
WHYY (Clas) 1.3 1.3
WFIL (Goid) 1.4 1.2
WRTI (Jazz) 1.0 1.2
*Formerly WCAU-FM (CHR}
* *Formerly (AOR)

Su'87 Fa '87

WJLB (UC) 122 117
WJR (Misc) 10.7 105
WHYT (CHR) 6.7 6.3
WCZY (CHR) 51 52
WLLZ (AOR) 58 5.0
WRIF (AOR) 6.0 4.7
WCSX (Gold) 3.8 4.5
WJOI (B/EZ) 2.4 3.6
WXYT (Talk) 4.1 3.6
WWJ (News) 2.8 &
WNIC (AC) 3.6 3.4
WWWW (Ctry) 5.8 3.3
WDTX (CHR) 29 2.8
WJ22Z (Jazz) 2.4 2.7
CKLW (BBnd) K3 2.6
WQRS (Clas) 4 2.6
WOMC (AC) 2.4 2.1
WCXI (Ctry) 1.0 1.7
WGPR (UC) 1.9 1.6
WKSG (Gold) 2.4 1.4
WMTG (Gold) .8 1.4
WQBH (UC) 8 1.4
WCHB (Rel) 6 1.3
WLTI (AC) 2.4 1.2
WMUZ (CC) 6 1.2

ARBITRON
Summer '87 Fa '87
WBCN (AOR) 7.3 7.4
WBZ (AC) 71 7.3
WXKSFM (CHR) 6.1 7.0
WRKO (N/T) 6.4 6.9
WJIB (B/EZ) 6.3 5.7
WEEI (News) 4.9 5.2
WHDH (AC) 4.6 52
WzZO0U (CHR) 4.3 5.2
WSSH-FM (AC) 4.3 4.4
WZLX (Gold) 4.0 4.4
WROR (AC) 4.2 3.2
WILD (UC) 2.8 3.0
WMJX (AC) 29 29
wODS * (Gold) e=> 2.9
WVBF (AC) 2.7 2.7
WBOS (Ctry) 1.9 2.3
WAAF (AOR) 1.9 2.0
WXKS (BBnd) 1.7 1.6
WFNX (AOR) 1.4 1.5
WCRB (Clas) 1.8 1.4
BIRCH

Su ‘87 Fa '87
WBCN (AOR) 112 11.2
WXKS-FM (CHR) 99 102
wz0oU (CHR) 7.4 7.9
WBZ (AC) 6.3 6.6
WZLX (Gold) 4.2 (S)ofS)
WRKO (N/T) 6.2 4.6
WAAF (AOR) 43 4.1
WJIB (B/EZ) 3.8 4.0
WSSH (AC) 4.5 4.0
WROR (AC) 3.4 3.6
WBOS (Ctry) 3.7 3.5
WHDH (AC) 3.7 3.1
WILD (UC) 2.1 2.9
WEEI (News) 3.1 2.8
wODS* (Gold) — 2.3
WGBH (Jazz) 1.4 2.2
WBUR (Clas) 1.9 21
WMJX (Gold) 25 1.8
WVBF (AC) 1.9 1.8
WFNX (AOR) 1.8 1.7

WPLM-AM & FM
(BEnd) 5 1.6
WCRB (Clas) 1.6 1.5
WERS (Misc) 8 1.0
WHJY (AOR) .6 1.0
WMEX (Gold) .6 1.0

*Formerly WMRQ (AOR)

For The Record

In last week's unconfirmed Arbi-
tron advances, several stations
were not included in the standings.
Here are their trends:

New York

Summer '87 Fa ‘87
WADO (Span) 1.8 2.4

WQXR-AM & FM
(Clas) 1.6 1.4
WKDM (Span) 6 1.2
WSKQ (Span) .8 1.2
WLIB (N/T) 1.1 1.1
WHLI (BBnd) 7 1.0
WWRL (Rel) 8 1.0

Los Angeles

Summer ‘87 Fa '87
KNAC (AOR) .9 1.1
KKGO (Jazz) 1.0 1.0
* KWKW (Span) 1.2 1.0
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KEN BARNES

RECORD-SHATTERING TOTAL BREAKS THROUGH

New High For New Artists

1987 was the best year for breaking new artists yet re-
corded in R&R annals, and by a wide margin. A grand
total (and grand is the right word) of 147 artists hit the five
primary R&R charts for the first time this past year.

The best previous mark in the
five years we’ve tracked this data
was 126 in 1984. In our first New
Music Special last year, the first-
half 1987 stats boded well for a big
total, but the 72 Jan.-June new art-
ist breakers were surprisingly sur-
passed by a second-half tally of 75.
And the strange thing about that
number is that the fourth quarter,
traditionally by far the worst time
to break new artists, accounted for
39 new artists, making it the sec-
ond-best new artist quarter in the
entire 5%-year period.

Of course these figures, based on
achieving Breaker status on R&R’s
airplay charts (or charting in
Country, where slightly different
Breaker rules apply), don’t neces-
sarily mean that labels are selling
more copies of new artists’ records
that ever. But they’re certainly im-
proving their ability to get new art-
ists exposed significantly, and
radio seems to be more open than
ever to featuring newcomers.

This column salutes all the new
artists broken in the formats in
1987. Artists are listed, as always,
in the format they first broke.
Artists broken in the fourth quarter
will be capitalized in bold type on
the format-by-format lists.

AC: 18

BOURGEOIS TAGG (tie
w/AOR)

BRYDGE

Burns Sisters Band

Richard Carpenter

China Crisis

Danny Wilson

SIEDAH GARRETT

In Pursuit

PAUL JANZ

KANE GANG

CARRIE McDOWELL

Glenn Medeiros (tie w/CHR)

Millions Like Us

Nylons

Swing Out Sister

Bernie Taupin

MICHAEL TOMLINSON

Bebe & Cece Winans

The total of 18 new artists is by
far the highest this relatively con-
servative format has ever broken

Michael Cooper functions after Con
Funk Shun

S

Jo-E!l Sonnier: Part of Country’s new
revival

(old record: 12). Seven of them
broke this past quarter, also a
record, notably including an act on
a small independent (Brydge) and
one on a semi-independent (Tom-
linson). Of the artists first broken
in AC, Bourgeois Tagg, Danny
Wilson, the Kane Gang, the Nylons,
and Swing Out Sister all went on to
CHR success.
AOR Tracks: 36

Gregg Allman

Jon Astley

Beat Farmers

BODEANS

BOURGEOIS TAGG (tie w/AC)

Glen Burtnick

Julian Cope

Cult

Cutting Crew

JIMMY DAVIS & JUNCTION

Frozen Ghost

Lou Gramm

Great White

John Hiatt

Insiders

Melvin James

Rob Jungklas

Paul Kelly & Messengers

Tom Kimmel

Little America

LOVE & ROCKETS

Richard Marx

Mondo Rock

Gary Moore

NORTHERN PIKES

Omar & The Howlers

Other Ones

RADIATORS

RAINMAKERS

ROBBIE ROBERTSON

Rock & Hyde

Mason Ruffner

Silencers

Tesla

Truth

Suzanne Vega

to gold-dominated AC and Country
formats, is how much actual expo-
sure did these breaking new artists
receive. AOR can point to substan-
tial subsequent CHR (and in some
cases AC) success for Bourgeois
Tagg, Cutting Crew, Lou Gramm,
Richard Marx, the Other Ones, and
Suzanne Vega, four of whom had
Top 10 CHR hits after their initial
AOR break.

CHR: 22

Beastie Boys

Breakfast Club

Cinderella

Crowded House

CURE

TAYLOR DAYNE

Expose (tie w/Urban)

Debbie Gibson

Hipsway

Living In A Box

Glenn Medeiros

NEW ORDER

Partland Bros.

Poison

PRETTY POISON

Jennifer Rush

STRYPER

Tiffany

T'Pau

WA WA NEE

Kim Wilde

Bruce Willis

CHR'’s total of 22 new artists is
consistent with past years: the for-
mat broke exactly the same num-
ber in 1985 and '86, and was first
with 21 in 1983. 1984 was CHR's best
year at 25. As previously mention-
ed, CHR so often picks up hits from
other formats that its first-time
breaking abilities are limited, gen-
erally to artists working in forms
outside the mainstream of, say,
AOR or Urban. That’s why you see
on this list so many white dance
acts of the Expose/Taylor Dayne/
Debbie Gibson ilk, and, interesting-
ly, a few heavy metal or modern
music-type acts AOR wasn’t quite
ready for.

Country: 15

Baillie & The Boys

Desert Rose Band

Foster & Lloyd

Nanci Griffith

Highway 101

David Lynn Jones

Patty Loveless

Tim Malchak

AOR had an amazing second

quarter this past year, with 15 of its
36 1987 debuts coming then. That 36
total falls short of 1984’s 45, but
beats any other year. The question
here, of course, which also applies

Pebbles rocked in '87

www americanradiohistorv.com

Kanes & Dayne hit last year

Mason Dixon

Billy Montana & Long Shots

NEW GRASS REVIVAL

K.T. Oslin

Shooters

JO-EL SONNIER

Ricky Van Shelton

Country couldn’t quite top 1986's
high-water mark of 18 new charted
artists, but 15 is certainly a re-
spectable second. New artists fell
off in the third and fourth quarter,
amounting to just five. But what’s
interesting is the immediate suc-
cess levels of this year’s new artist
crop: Baillie & the Boys, Desert
Rose Band, Foster & Lloyd, High-
way 101, K.T. Oslin, and Ricky Van
Shelton have all had Top 10 hits in
their first year, David Lynn Jones
missed by a whisker, and Foster &
Lloyd, Highway 101, and K.T. hit
No. 1 (F&L on their first record).

Urban: 58

GERALD ALBRIGHT
Babyface

Claudja Barry
Regina Belle

Blake & Hines

Peggi Blu

BOY GEORGE
CHAD

MICHAEL COOPER
Cover Girls

Mini Curry

Terence Trent D’Arby
Bunny DeBarge
Deja

Expose (tie w/CHR)
4 By Four

Georgio

Garry Glenn

Nona Hendryx
Marlon Jackson
CHRIS JASPER
MILES JAYE

LaLa

Lace

Madame X
Madhouse

k. M/A/R/R/S

Kathy Mathis
Mel & Kim
MISSION
NAJEE
Norwood

PEBBLES
GIORGE PETTUS
ANITA POINTER
Bert Robinson
RUFFIN & KENDRICK
ST. PAUL

David Sanborn
Millie Scott
Sherrick

Joyce Sims

Chuck Stanley
Surface

KEITH SWEAT
Sybil

Tawatha

Teen Dream
TONY TERRY
Theresa

Vaneese Thomas
Jody Watley
WELL RED

John White

Will To Power
Shanice Wilson
Angela Winbush
Gerry Woo

Hot enough for you? Fifty-eight
artists broke in Urban Contempor-
ary in 1987 (AOR’s 45 in 1984 was
the former record). Moreover, 34
of the 58 broke in the last two
quarters, 17 apiece. Those are the
two best individual quarters any
format has mustered for breaking
new artists.

These staggering numbers once
again bring up the question of how
much real exposure all these art-
ists are getting. In Urban Contem-
porary’s favor, it is the least gold-
intensive of any of the formats,
with CHR the only close rival in
reliance on currents. But to fit all
these new artists in (not to mention
the scads of new hits by established
artists), Urban programmers in
many cases have been dropping
hits from their playlists as soon as
they peak, resulting in a very fast
turnover situation that may not
provide hits with maximum expo-
sure.

But there’s no denying Urban’s
openness to new artists — almost
40% of this year’s new breaking
acts broke first in Urban.

1~
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ADAM WHITE

Motown Asks Radio Stations
To Play Tribute To King

otown Records has come

up with what it believes

is a fitting tribute to Dr.
Martin Luther King Jr.

The label has issued a special
12-inch release which features
segments from four of King’s most
memorable speeches, backed with
the Stevie Wonder song ‘“Happy
Birthday.” (The song was original-
ly recorded by Wonder in 1980, in
an effort to persuade the US gov-
ernment to institute a national holi-
day honoring King.)

87 Wrap-Up,
Part Two

Here are the December RIAA
totals for goid album certifica-
tions. Also recently tallied are
the year-end totals for goid LP
and single awards. Unlike the
'87 vyear-end platinum stats,
which were down considerably
from the 1986 totals, the ‘86
and '87 gold certifications were
evenly matched. (A total of 142
LPs were certified gold in '87,
compared to 140 in '86. Only
three singles were certified gold
last year, down from seven in
86 )

The most unusual gold entry
must be the certification of the
Sex Pilstols’ “Never Mind The
Bollocks . . .," which was first
released in 1977.

ALBUMS
A&M

Sting “Nothing Like The Sun”
¢ Varlous Artists “A Very Spe-
cial Christmas”
i ATCO ]
Yes “Big Generator’'
ATLANTIC
Debbie Gibson “Out Of The

Biue"
INXS “Kick”

COLUMBIA

Bruce Springsteen “Tunnel g
Of Love”
g ELEKTRA

Metallica “Garage Days Re-
Revisited” ¢
4TH & BROADWAY

Eric B. & Rakim “Paid In Full”
MCA

John Barry “Somewhere In
Time"/Original Soundtrack

Belinda Carlisle “Heaven On
Earth"”

Jots “Magic"

Reba McEntire “Greatest
Hits'"

SLASH

Violent Femmes “Violent
Femmes”

WARNER BROS.

Sex Pistols “Never Mind The
Bollocks , , , "

WINDHAM HiLL

Various Artists “A Winter's
Solstice”

Accompanying the 12-inch is a
cover letter requesting all Urban
and CHR programmers to play the
Wonder track simultaneously on
Monday, January 18, at noon East-
ern Standard Time. January 18 is
the legal holiday marking King’s
birthday. The cover letter was
signed by Ronnie Jones, VP/R&B
Promotion, and Michael Lessner,
VP/Pop Promotion.

This is the first time Motown has
packaged King's speeches with
Wonder’s tribute song. *Birthday”
originally appeared on Wonder’s

e
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cover art for different configurations
of the same record or song.

However, IRS had to get special per-
mission to reproduce the cover art
that's included in the promo CD copy of
REM 's latest single “Its The End Of The
World As We Know It (And | Feel
Fine).”

The promo CD contains a repro of
the cover of Rolling Stone magazine's
December 3, 1987 issue, complete
with the Stone's distinctive logo. The
issue pictures REM and the subtle pro-
clamation: “REM — America’s Best
Rock & Roll Band.”

According to Barry Lyons, VP/Pro-
motion, IRS couldn't pass up the op-
portunity to put the Stone cover to
good use.

e
b e e S
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.. . While Tonio K.

REM CD Art
Gets Ston e

I t's not unusual to see different 3

T i
e i i

“Hotter Than July” album, while
collections of King’s speeches have
appeared on several previous Mo-
town releases.

Jones hopes the release of the
12-inch will put ‘“‘additional em-
phasis — and added focus — on the
real meaning of the holiday.

“We still have states that don’t
observe this holiday, even though
it’s a national law,” Jones said.
“Motown believes there is a need to
remind people what he (King)
stood for, and what he died for.”

e e e e

“We needed a strong follow-up to
the first single (The One | Love'),”
Lyons said.

“‘The One | Love' was the first
REM song to break into the CHR top
40, and we think the promo CD will
help maintain CHR programmers’ in-
terest in the band.”

N
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Sleeve Speaks For Itself

OR and CHR program-

mers should have received

their copy of another
uniquely-packaged promo CD,
courtesy of A&M Records.

A picture of a dinosaur graces
the cover sleeve, which slides off
the CD container to reveal the mes-
sage “We’ll Let The Music Speak
For Itself ...” Nowhere in the
package is the artist identified.

For the curious, a toll-free phone
number (1-800-722-4451) is provid-
ad, along with the name of the per-

son (Mr. B) who can provide more
information about the mystery art-
ist

ﬁy now many programimers

know the promo CD contains the

latest single by Tonio K., “Without
Love.” The mystery man — Mr. B
— is JB Brenner, Sr. Director/Na-
tional Album Promotion; the
phone number puts the caller
through to a live hot line (no taped
messages) which provides added
information about Tonio K.’s up-
coming album, ‘Notes From A
Lost Civilization.”

The 3-inch mini-CD (complete
with adapter) contains not only the
new single but a montage of three
additional tracks from ‘““Notes.”

Brenner said the single will be
available to retail the beginning of
February, with the album to follow
later in the month.

e AAMAL S aricanradighictan .. aaag
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Summer Time In Boston

Donna Summer will be honored as “Woman Of The Year” by her
home town of Boston today (January 15) as part of the city's “Black
Music Achievement Celebration.” Presentation of Summer’'s award will
mark the beginning of Boston's year-long observance of the 350th year
of black presence in the city.

Boss’s ‘Tunnel Of Love’

It looks like the Boss pulled a fast one on the press. What was once
rumored as a solo acoustic tour has turned into a full-blown, 22-city tour
for Bruce Springsteen & the E Street Band.

Springsteen will perform in 15,000-t0-20,000-seat venues, rather
than playing in stadiums as he did for the second leg of his “Born In The
USA" tour in 1985.

No word yet as to exactly when and where the four-month US tour
will start, but fans can expect the tour to get underway in late February.

‘Blues For Salvador’ Benefit Planned

Carlos Santana, Jerry Garcia, Bonnle Raitt, Boz Scaggs, NRBQ, and
Tower Of Power are just a few of the acts promoter Bill Graham has
assembled for a concert that will benefit victims of the war in El Salvacor.

The “Blues For Salvador” concert is scheduled for January 23 in
Oakland, CA. Tickets are $20, and proceeds from the show will be used to
build a school, houses, and a medical clinic.

Producers Stand By King

Long-time Motown songwriter Lamont Dozier, former Led Zeppelin
bass player John Paul Jones, and Foreigner's Mick Jones have all con-
tributed to the production chores onBen E. King’s upcoming album “Save
The Last Dance For Me.”

King has updated the title track, which was originally a hit for the
Drifters back in 1959. King was lead singer for the Drifters when “Save”
was first recorded.

Short Cuts

¢ The news onHUEY LEWIS & THE NEWS is that the band should re-
lease their next album for CHRYSALIS in late spring or early summer.

¢ |s MADONNA ready to start filming her next movie? Published re-
ports say she will appear with Dennis Quaid and “Dirty Dancing” star Jen-
nifer Grey in “Bloodhounds Of Broadway,” a period piece set in the roaring
'20s.

¢ EARTH, WIND & FIRE have embarked on their first tour in five years.

¢ DR. JOHN has re-recorded his 1973 hit “Right Place, Wrong Timz."”
The current dance mix version was recorded with a new band caled
FREAKY EXECUTIVES.

e BILLY VERA's debut album for CAPITOL, “Retro Nuevo,” will be re-
leased in the next few months.

¢ |t seems ADAM ANT is having more success with his acting career
than his recording career. After a guest spot on the “Sledge Hammer!” tel-
evision show and a role in last year's theatrical release “Slam Dance,” ha's
scheduled to appear in an upcoming sci-fi flic “World Gone Wild.”

« MISSION UK. has a new album, “Children,” set for release in late
February. Former LED ZEPPELIN bass player JOHN PAUL JONES handl-
ed the production chores.

e The first solo album by NILS LOFGREN, currently the guitarist for
BRUCE SPRINGSTEEN's E STREET BAND, is being released on CD by in-
die label Rykodisc. The album was originally issued in 1975.

¢ The WHO's JOHN ENTWHISTLE has played a few US concert
dates with the RAT RACE CHOIR, a Who tribute band. Entwhistle is also
shopping for a record label that will release his next solo album, recorded
with his band the ROCK. Drummer for the Rock is ZAK STARKEY, RINGO
STARR's son.

e STING has re-recorded half of the songs from his current “Nothing
Like The Sun” album in Spanish. A&M released the half-English, heif-
Spanish version in parts of South America, to coincide with Sting’s recent
tour there.

¢ INXS lead singer MICHAEL HUTCHENCE is also adding to his
celluloid credentials. Hutchence starred in the 1987 release “Dogs In
Space,” and will have a featured role in the upcoming “Long Before Tomor-
row,” starring Jason Robards. “Tomorrow" begins filming in February.

« BELINDA CARLISLE's new video, for the single “'| Get Weak,” was
directed by actress Dlane Keaton, who also directed the video for
Carlisie’s previous single, “Heaven Is A Place On Earth.”



www.americanradiohistory.com

40 = RaR January 15, 1988

RADIO & RECORDS
orention —
9

MARCH 3-5
LOEWS ANATOLE HOTEL
DALLAS

ARk

Registration must be

received by February 15th
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Send completed form with check
(made payable to Radio & Records,
Inc.) or your credit card details. Mail to R&R Convention/88,
1930 Century Park West, Los Angeles, CA 90067.

Convention activities begin Thursday (3/3) and conclude Saturday (3/5) evening.

Registration is $250 (must be received by 2/15/88)

 Registration includes all sessions, Cocktail Party and Buffet Supper, Supersiar Show,
all hospitaiity suites and exhibts.

® Badges must be worn for admission 1o all sessions, events and hospitality suites.

® Additional tickets to the Cocktail Party/Buffet Supper ($50) and the Superstar Show
($50) can be purchased at the convention on a first come basis.

NAME -
STATION/COMPANY (for badge 1.d.) - -
ADDRESS

CITY

PHONE (

Muitiple registrations may be submutted on a separate sheet of paper. Refunds available, onty if requested by 2/15/88
Registrations received afier 2/15/88 $285, on a first come available basis. (Credit cards or cash only — no checks)

[ Check enciosed: $

Credit card info: Visa Mastercard American Express

Card Number. ____ Exp.Date:

Signature.

Early hotel check-in available Thursday-

N\

Mail to0:

LOEwS ANATOLE HOTEL

2201 Stemmons Frwy., Dallas, TX 75207
or call (214) 748-1200

Wednesday, March 2 to Sunday, March 6, 1988
Hotel reservations recerved after 2/2/88 will be confirmed on a space available basis.

NAME

Last First
FIRM
STREET _
CITY
PHONE (

Sharing with —
Last

First

Reservations are not transferable and are held until 6 P.M. unless guaranteed by advance deposit, MasterCard, VISA,
Amencan Express, or Diners Club Card.
1 will guarantee by:

[J Advance Deposit [ MasterCard [ American Express (] VISA [ Diners Club

Card No. ‘Exp. Date

MC Interbank #

Signature

Please check type and rate of accommodarions requested.
7 Single O Double Conceirge Floors
— Atnium $95 - Atrium $105 — Single $145

— Tower $105 __ Tower $115 . Double $i65

O Suites
From $175

| O Specially Priced Smalt Market Radio Rooms (limited availability) Single or Double $75

AM/PM.  Departure Date Time - AM/PM

| Acrival Date Tume __
!

If room or suite is not available 2t requested rate, nearest available rate will be assigned. Al) reservations are
confirmed subject to falure of prior guest to vacate, or other causes beyond our control. Check-out times is 12
noon. Rooms May not be available for occupancy until after 4 P.M, For VIP services try out Concierge Floors.

—

DATEBOOK

SEAN ROSS

Big Stewardess Tears

MONDAY, JANUARY 25

1954/Founding NME writer Les Perrin jaunches his own PR firm. The Rolling Stones will be one of his
clients.

1962/Sam Cooke's “Twistin’ The Night Away" is released.

1977/And remember, he's an alderman now: Jerry Butler’s last big R&B hit, “| Wanna Do It To You,” issued
on Motown.

1987/Club Nouveau's “Lean On Me” becomes a single and goes #1 CHR; Levis premieres its British ads
featuring “Stand By Me" and “When A Man Loves A Woman" for 501s.

Born: Heidi Wolfgramm (Jets) 1969

TUESDAY, JANUARY 26

1962/Buffalo’s Catholic Diocese bans the Twist from Catholic schools, parishes, and youth events.
1966/While Paul Jones recovers from a car crash, Eric Burdon sings lead for Manfred Mann one night in
London.

1977/Ex-Fleetwood Mac guitarist Peter Green is committed to a mental hospital for “threatening behavior with
arifle.”

1978/EMI's British plant refuses to press a Buzzcocks single because the flip side is called “'Oh Shit.”
Eventually, it relents and “What Do | Get” is a UK hit.

1980/In what is then the largest live audience for one performer, Frank Sinatra sings to 175,000 in Rio.
1984/Michael Jackson's hair catches fire during a Pepsi ad.

1987/The 14th annual American Music Awards: Whitney Houston wins five. Lionel Richie gets four.
Madonna premieres her Marilyn Monroe look. Peter, Paul, & Mary persuade Run-D.M.C. to sing with them.
Born: Eddie Van Halen 1957, Andrew Ridgley 1963

WEDNESDAY, JANUARY 27

1966/Remember the Silkie: The Overlanders have their first and only British #1 by covering "Michelle.”
1979/Roger Voudouris and Theodore Bikel are on a hijacked United L.A.-New York flight. The two duet for
the other hostages, then Roger premieres cuts from his new album.

1984/Tina Turner begins the British part of her comeback tour at St. Austell's Coliseum.

1987/Whoopi Goldberg is the first star on San Francisco Studios’ new walk of fame. Iron Maiden's Bruce
Dickinson is arrested in Lubbock for a 3/85 fight in which he allegedly hit someone with a mike, then tried to
strangle him with the cord

Born: Bobby Bland 1930, Cash McCall 1941, Nick Mason 1945

THURSDAY, JANUARY 28 Fri Colins, Jo
1956/Elvis Presley makes his first national TV appearance with the Dorsey Brothers.

1965/The Who's first appearance on “Ready Steady Go.”

1968/The Who, Paul Jones, and the Small Faces are kicked off a plane in Australia for “‘making a hostess
cry.”

1978/1sraeli Radio listeners vote "God Save The Queen” the worst 45 of 1977, but like Boney M’s “Take The
Heat Off Me"” LP. It should be pointed out that Israel’'s 1987 Eurovision entry was a children’s hula-hoop song.
1983/Early British teen idol Billy Fury dies of a heart attack at 41

1985/"We Are The World” recorded between 10pm-7am.

1987/Victoria Principal says she’'ll quit “Dallas.” Jerry Lee Lewis lll born in Memphis. And IRS launches its
Primitive Man (PMRC) subsidy.

Born: Jean Knight 1943

FRIDAY, JANUARY 29

1975/"Stardust,” the film that did for British '60s rock what “Dreamgirls” did with Motown, has its U.S.
premiere in Boston. Despite the presence of Keith Moon, Dave Edmunds, David Essex, Adam Faith, Marty
Wilde, and Larry Hagman in the genesis of his “Dallas” role, it disappears here as quickly as its '50s
predecessor, “That'll Be The Day."”

1983/Stevie Nicks weds Kim Anderson outside her L.A. home at sunset.

1987/Sly Stone helps launch California’s “‘Fight for Literacy” Day. Kurtis Blow tapes a federally funded anti-
drug video in DC at the performing arts high school. Vinnie Vincent meets with the Mayor of Goshen, IN on
behalf of metal fanzine publisher Marianne Hatfield who is being run out of town by fundamentalists.

Born: Tommy Ramone 1952, Roddy Frame (Aztec Camera) 1964

SATURDAY, JANUARY 30

1976/R&R reports that Barry Manilow wants to produce the first LP by rock/theatrical group the Cycle Sluts.
1980/Early Sun artist Warren Smith (“Ubangi Stomp”) dies shortly before his 47th birthday.

1983/Probably wish they had them back now: when Kareem Abdul-Jabbar's 3000-LP collection is destroyed
in a fire, KMET/Los Angeles gives him the station’s jazz library.

1987/Paul Simon holds a "“Graceland” tour press conference in London and claims he's been cleared by the
ANC and UN, and that the ANC’s Oliver Tambo will endorse the tour soon.

Born: Marty Balin 1943, Jody Watley 1961

SUNDAY, JANUARY 31

1969/0pening act Led Zeppelin upstages New York headliner Iron Butterfly and the latter band refuses to

follow them.
1985/Barbara Cowsill dies in Tempe, AZ at 56. John Fogerty takes a carefully controiled step back to live

performances with an A&M soundstage show featuring Albert Lee and Booker T. Jones. The buik of the
material is R&B covers.

1987/Stacey Q returns to "The Facts Of Life” and sings "We Connect.” Episodes haven'’t been filmed for
“Insecurity” and “Music Out Of Bounds” yet.

Born: Phil Collins 1951, KC 1951, John Lydon 1956, Lloyd Cole 1961, the late Terry Kath 1945

dy Watley, Eddie Van Halen, Andrew Ridgeley

|

|
|
|
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A PROMISE TO SURPRISE

Dear Radio Listener:

Perhaps I’m a product of the times in which I came of age, but I've always wanted to
discover the story behind the story. Whether it was the Space Race, the Cold War, the
British Invasion or Anarchy in the U.K., I grew up eager to understand the key figures
behind the offensives. I decided to go into journalism because the rhythmic prose I read in
Crawdaddy and Rolling Stone seemed to vibrate with the beat of the era. The conventional
wisdom about rock posits that it’s a music form—and an outlook—based on rebellion, but
I’ve always believed it has much more to do with personal reinvention. Rock and roll is the
soundtrack for those who have an insatiable curiosity about the world and their place in it.

When I joined the Rolling Stone staff as a feature writer in the autumn of 1978, the
desire to report music stories fully and with responsible flair had seemingly fallen to a
select few. I know that by the time I resigned my Rolling Stone senior editorship in 1982 (in
order to write several books), my cohorts at both Rolling Stone and then Musician
magazine strongly depended on each other for encouragement. The thinking was: if
magazine and broadcast journalism cannot truly remove the distance between the subject
and the audience, then the efforts miss the essence of rock and roll.

Radio is such an intimate medium, yet this capacity for intimacy has never been fully
utilized in the service of rock and its practitioners. In 1986-87, my initial intention with
the nationally syndicated Timothy White’s Rock Stars (the radio series having been inspired
by my 1984 coffee table book), was to create exclusive 90-minute interview & music
programs that gave fans informed talk and genuine insight into the creative process—plus
providing some passionate rock and roll. This was done over the last two seasons by
including live-in-the-studio performances, as well as the heretofore unheard-of practice

of having the artist play original demos of hits and/or previously unreleased material in
order to illustrate the individual method behind the music.

Ultimately, I felt my new edition of Timothy White’s Rock Stars should expand still
further the realm of broadcast music journalism. So it only made logical sense that the
Westwood One Radio Networks and I should team up. After all, it was Westwood One
that breathed bold new life into modern radio programming, bringing the transmission of
rock and roll into the 1990’s with superb live concert tour coverage, on-location music
reporting and solid interview-integrated music newsfeatures. For my part, I believed I
had fresh strengths to contribute to the network, but I also sought the skilled support
necessary to better my best.

With this third edition of Timothy White’s Rock Stars, I'll be striving to present an often-
live series of monthly specials in which each and every installment is Radio As Event. By
dint of journalistic zeal, extraordinary performance segments, and enthusiastic respect
for the creative musical process, the goal will be shows that help reinvent the immediacy
of ‘music radio.

The best quality that any form of entertainment can have is the promise of surprise.
1 vow that each installment of Timothy White’s Rock Stars will be something you have

never heard before. Z
«
Best, ~
’ Q { Mo W/ Q['Q

Timothy White

Contact your Westwood One Representative now for details. Call (213) 204-5000, FAX (213) 204-4375 or Telex 4996015 WWONE.
\/
I WESTWOOD ONE RADIO NETWORKS
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. WEEKLY

MUSIC FEATURES

Steve Allen Show (WO)
Bobby Slayton/Jack Carter/Jeff Cesario
American Country
Countdown (ABC)
Alabama/Nitty Gritty Dirty Band/K. Rogers/

D. Yoakam/M. Haggard/Exile

American Top 40 (ABC)
G. Estefan/Salt-N-Pepa/B. Springsteen/G. Har-
rison/E. John/L. Branigan

Lee Arnold

On A Country Road (WO)
Randy Travis/Dolly Parton/Ricky Van Shelton
Backtrack (WO)
Locomotion

Best Of Times (CP)
David Pack/Raymond Burr/Lionel Richie

Dick Clark’s

Rock, Roll & Remember (USP)
America

Classic Call (PRN/CSN)
Carlos Santana

Classic Cuts (MJI)
Band

The Countdown (WO)
Joyce Sims/Chris Jasper

Countdown America

With Dick Clark (US)
Sting

Countdown USA (CUSA)
Gloria Estefan/Miami Sound Machine
Country Calendar

Woeekly Special (CW)

K.T. Oshin/Charley Pride/Jeff Hannah/Dolly Par-
ton/Alabama

Country Today

Tanya Tucker

Cruisin’ America

With Cousin Brucie

Judy Collins

Rick Dees’ Weekly Top 40

Bangles

Direct Hits

Richard Marx

(MJ)

(CBS)
(DIR)

(MJI)

January 18 - January 24

Dr. Demento

Frantics

Encore With Jim Lange
1958: Frank Sinatra

Future Hits

Steve Winwood/Rick Springfield

Great Sounds
Four Lads

Hot Rocks
Heart

Jazz Show
Kevin Eubanks

Jazz Trax With Art Good
David Benoit

King Biscuit Flower Hour
Mr. Mister/Hooters 5

(WO0)
(wo)
(wo)
(USP)

(USP)

(WO)

(C1)]

(DIR)

John Lander’s Hit Music USA (US)

Eric Carmen/Tiffany

Legends Of Rock (WO)
Yes Pt. 1

Let The Good

Times Roll (GSN/ABC)
Lou Christie

Live From Gilley’s (WO)
Leon Everette

Live From The '60s (PRN)
‘68, '64, '67

Metalshop (MJI)
Ted Nugent

Motor City Beat (USP)
Marton Jackson

Scott Muni’s

Ticket To Ride (DIR)
Listener mail

Musical! (WO)
History of American Musicai Pt. IV

Musical Starstreams (FF)
Maylaysian Pale

National Music Survey (WO)
Patti Austin

Off The Record Special (WO)
Cars

tewe Ly

HIERE 1 A

COLLEGE CASH — Program suppliers Lee and Diane Blackmon-Bailey
made a $36,000 contribution to the United Negro College Fund during the
organization’s recent telethon. Pictured with the Baileys is UNCF telethon

host Lou Rawis.

AR

GIVE ME 25 — James Paul Brown Entertainment’s “Hitline USA” recent-
ly hosted the Eurythmics. Pictured (I-r} are Hitline Executive Producer Dana
Miller, RCA’s Jim McKeon, the Eurythmics’ Annie Lennox, co-host Brenda
Ross, and RCA'’s Sharon White. Hitline recently won top honors in the “Na-
tional Radio” category at the Adweek-sponsored National Creative Media

Awards ceremony.

On The Move
Angela Winbush
Gary Owens Music Weekend (DIR)
Jefterson Starship

Plain Rap Countdown

AC: Fleetwood Mac/Patrick Swayze
CHR:Cher/INXS

Urban: Roger/Expose

Pop Concerts/

Star Trak Profiles

James Taylor profile

Powercuts (GSN/ABC)
David Lee Roth/Bruce Springsteen

Reelin’ In The Years (GSN/ABC)
Doobie Bros./Roliing Stones

Rock & Roll Never Forgets (WO)
Uriah Heep/Moody Blues/Mott The Hoople/ELP

(CBS)

(PRN)

(WO)

Rock Chronicles (WO)
icehouse/Great White/George Harrison

Rock Over London (WO)
Pet Shop Boys

Rock Today (MJI)
Lynyrd Sxynyrd

Rock Watch (USP)
Foreignei

Rockline (GSN/ABC)
Foreigner

Romancin’ The Oldies (TS)
Top 10 love songs from ‘72

Scott Shannon’s Rockin’
America Countdown (WO)
Cure/Foreigner/Aerosmith

Solid Gold Saturday Night  (US)
Neil Diamond

Special Edition (WO)
Jody Watley/Shalamar

Star Beat (MJ)
Jody Watley

Sunday Country (CI)
Ricky Van Shelton

Super Gold (TS)

Superstar double shots/British invasion double
shots

Top 30 USA (CBS)
Songs that only made it to # 2

Waeekly Country

Music Countdown (USP)

T. Graham Brown

- DAILY |

January 25 - January 29

Country Calendar (CW)
H. Dunr/L. Anderson/John Dittrick/W. Nelson/
Hank Williams Jr./T.G. Sheppard

Country Comments (WO0)

Southem Pacific/Witie Nelson/Bitty Joe
RoyalShelly West/Judds

Couniry Datebook (US)

Oak Ridge Boys/Barbara Mandreli/Lee Carrol/
Johnmy Cash/Steve Wariner

Rick Dees’

American Music Magazine (US)

George Michael/Expose/Belinda Caslisle/Tif-
fany/Madonna

Earth News (WO)
David Crosby/Waylon Jennings/Joe Cocker
Otf The Record (WO)
Jethro Tull/Robbie Robertson/INXS

Rock & Roll Never Forgets (WO)
CCR/ELP/Phil Collins

Shootin’ The Breeze (WO)

Regina Belle/Michael Cooper/Keith Sweat

Solid Gold Country (USP)

Davd & Sugar/1979/January # 1s/Country
Cowboys/Everly Brothers

Solid Gold Scrapbook (US)

Neil Diamond/One hit wonders/1965/Time &
Newsweek covermakers

Star Trak (WO)

George Harrison/Roger/Patrick Swayze

NEWS & INFORMATION FEATURES

January 11 - January 17

Car Show Coast-To-Coast  (SC)

Listener's car questions/Review of '88 Auto
Show

Health Care (PIA)

“Treating heart attacks with TPA/Worid of the
blind

Like Only Yesterday (WO)

Lyndon Johnson inaugurated/Air Force
Academy scandal/lran hostages released

Prevention Health Report (JBI)

Prescription glasses/Winter workouts/Circuit
training

Public Affairs (PIA)

No home in America

Reviewing Stand (PIA)

“Twins . . . New Discoveries,”/“Davy Jones . . .
the Author”

Travel Holiday Magazine (CW)
Hawaii

|  SPORTS |
Costas Coast To Coast (CW)
Players from AFC playoffs
Inside Sports Report (CW)

Joe Patemno/Jim Vaivano/Bobby Knight/Bilty
Cunningham

John Madden’s Sports Quiz (CW)

Superbowl highlights/NCAA memories

Major College Basketball (WO)
Temple at UNLV (1/24, 3:45pm ET)

Sports Explosion (PIA)
Isiah Thomas/Orew Pearson/Bob Goshen
Sports Flashback (CW)

Superbowl memories/Greatest Superbowi
upset/Miami's perfect season

NETWORKS/
PROGRAM SUPPLIERS

ABC — ABC Radio (212) 887-7777

ASR — All Star Radio (213) 850-1169

CBS — CBS Radio (212) 975-4321

Cl — Cart inc. (509) 534-7090

CMS — Charles Micheison & Sons (800) 648-4546
CP — Cutler Productions (213) 478-2166

CSN — Classic Satellite Net (213) 859-8706
CUSA — Countdown USA (415) 383-7302

CW — Clayton Webster (314) 725-5070

DD — Dorsey & Donnelly (214) 631-7934

DIR — DIR Broadcasting {212) 37 1-6850

FF — Frank Forest Productions (415) 383-7827
GSN — Giobal Satelite Net (818) 906-1888

JT — Art Good's Jazz Trax (619) 233-9228

JB! — Jameson Broadcast (202) 328-3283

MJt — MJI Broadcasting (212) 245-5010

PIA — Pubiic Interest Affiliates (312) 943-8888
PRAN — Premiere Radio Network (213} 467-2346
RRC — Real Radio Company (818) 795-4900

S$C — Starstream Communications (713) 781-0781
SYN — Syndicom (415) 366-1781

TS — Transtar (213) 460-6383

US — United Stations (212) 575-6100

WO — Westwood One Companies (213) 204-5000

. COMEDY

All My Children Update (PRN)

Ross in the roaster/Charlie chokes

Amatellin U (DD)

Bingo ceflar training/Limited Spanish
lessons/New parking lot striping

Bobby Jo Ambergy’s

Bar 'N Grill (DD)

New neon sign/Over 2000 served/Wilard's
Wheelbarrow world

Comedy Hour (MJI)

Special guest: Paul Reiser/Woody Allea/Johnny
Carson/George Carlin
Comedy Show
With Dick Cavett (CW)
Work: George Carlin/Steve Allen/Gilda
Radner/Robert Klein/Smothers Brotrers

Comedy Spot (Cw)

Altan Sherman/Robin Williams/Monty Python/
Jonathan Winters/Flanders & Swan

Daily Feed {DCA)

What did Bush know?/Republican debate snap-
shots/Outdoor swimsuit preview

Hiney Wine (DD)

Hiney pickers picketing/Don't tamper with our
Hiney/Pick our Hiney again and again

Live From The Improv

Ronnie Shakes/Brad Garett/Elen
Degenerous/Richard Morris/J.J. Wall

(DIR)

Mel Blanc’s Blankety Biancs(ASR)
Mr. Physics/Mummy’s curse/Hello there
stupid!/Studio robbed/Heilio from Hollywood
Natlonal Comedy Wireless (DD)
Billy Ray Pruitt retums/Big fat Herb's indoor
hunging range
National Lampoon’s
True Facts
In God we trust/Deputy Dog

(PRN)

On The Phone With Ti-Rone (PRN)
Decides who's gonna ride, and who's gonna fly/
Help brother in doghouse on way tc

outhouse
Red Neckerson (SYN)
Drive-in windows
Radio Hotline (ASR)

Food pervert/Plumbing Co./Photographer/Par-
ty!/Going to the moon

Stevens & Grdnic’s

Daily Comedy Exclusive (ASR)

Space Shuttle fizzie/Singing Raisa’s/My Dr.'s
Dr. # 3/Nat'l. Bili Cosby Net. #'s 1-2

" DRAMA/
NOSTALGIA

Jack Benny Show (CMS)
Claudette Colbert/Vincent Price

Burns & Allen (CMS)
Richard Widmark

Same Time... Same Station (RRC)
Helen Trent/Mary Noble/Ma Perkins

CLOSED CIRCUIT

Net Notes

The National Black Network will
have the exclusive English language
radio rights to the January 22 heavy-
weight championship bout between
reigning champ Mike Tyson and for-
mer heavyweight champ Larry
Holmes. Said promoter Don King,
“The time has arrived for radio to
reclaim the glory of yesteryear, I'm
totally committed and dedicated to be-
ing a part of the return of the fascinat-
ing, informative, exciting, and enter-
taining medium of radio.”

ABC Radio has announced that its
inventory for the Winter Olympics is
gone, and it's 80% sold out for the
Summer games. ABC also reported a
5% increase in sales for '87 even

wasny amaricanradiahiston cam

though overall network ravenues
were down 3% ... ProMedia has
secured a sponsorhip package from
Budweiser for its “Laugh Machine”
series. The brewery will create spe-
cial vignette commercials to comple-
ment the program ... Stevens &
Grdnic's “Daily Comedy Exclusive”
has changed stations in a couple of
major markets. The feature moves
from KIIS-AM & FM/Los Angeles to
KPWR, and from KKBQ/Houston to
KRBE . . . United Video, primarily a
video carrier, is now distributing
SMN's “Wave” format When
USSR Secretary-General Mikhail
Gorbachev addressed the American
people on New Year's, SMN was the
only net to carry the salutations in
their entirety.
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JOEL DENVER

MONEY IS THE BIG FACTOR

Can Night Team Concept
Spread Beyond L.A.?

The 7pm-midnight daypart has always been looked
upon as a second-class shift. The pay scale for nights
generally hasn’t progressed at the rate of that for morn-
ings, middays, or even afternoons. Many GMs and PDs
traditionally have thought the time period was only good
for grabbing teens. But now it seems a new day is dawn-

ing for nights.

Some programmers are once
again realizing the value of
strong night personalities. They
acknowledge that having a teen
base is important, and also see
that this time period appeals to
active listeners in a wide spec-
trum of demographics.

And while KIIS-FM/Los An-
geles has the only two-person
CHR night show of which we’re
aware, the idea bears considera-
tion in light of the night slot’s
growing importance.

Hollywood Hamilton,
Dr. George Rock L.A.

KIIS-FM night rocker
Hollywood ‘“Sean” Hamilton join-
ed the station last year after
stints at Scott Shannon’s Q105/
Tampa and WHTZ/New York. At
7100, he teamed with Dr. George
Brothers.

“George, who was hired as a
phone operator, spoke to me one
night while I was on mike,” said
Hamilton. “So I yelled at him to
shut up and he yelled back. We
knew something was happening.

Hollywood Hamilton

‘““To be successful at
night in a major market
you need high energy
— and positively no
laziness.’’

— Hollywood Hamilton

We’ve been together now for just
over four years.

“I’'m the straight-laced, moral,
religious fanatic who finds fault
and sin with just about every-
thing Hollywood says,”” Brothers
explained. “I’m sort of a parental
figure. When Hollywood’s on the
air trying to score a date with
some girl, I'm the one who re-
minds him about it being against
the rules set forth by Gannett,
and how it could jeopardize his
job and mine.”

“I try very hard to break the
format as much as possible,”
added Hamilton. Countered
Brothers, “And my job is to keep
him on track, if that’s possible.”

That assignment can be pretty
tough, considering the constant
interplay of phone calls (easily
50% of the show, with two opera-
tors working 75 lines), bits, and
regular features. Aside from
some writing by Michael Alch,
Hamilton and Brothers do little
show prep.

“It’s 100% ad-lib,” said Hamil-
ton. ““I try not to play the role of a
DJ, keeping away from all the
‘boss jock’ bullshit. If I put on a
phone bit, it had better be damn
funny. It has to have three
elements — setup, direction,
punchline — or else it's a waste.”

“You have to go through 50 or
60 calls to find a good phone
candidate,’’ lamented Brothers.

YOU SAY IT’S YOUR BIRTHDAY! — While the Insiders were in San Francisco they stopped by Steve Masters’s
show on Live 105 (KITS) to wish the station a happy first birthday. Celebrating are (I-r) Epic’s Michael Moore,
group’s Gary Yerkins, Masters, and the group's John Siegle.

wWWWW-americanradiohistorv-com

it’s the rest of the KIS night crew. Shown (I-r) are ski reporter Aspen Fon-
taine, surf reporter Malibu Sue, writer Michael Alch, and ever-so-straight
Dr. George Brothers.

In addition to Malibu Sue’s surf
reports and Big Bear Betty’s ski
condition updates, standing fea-
tures include the “Top Eight At
Eight,” during which listeners do
all the intros and outros, and the
9pm “‘Love Lines,” which Hamil-
ton described as ‘‘the only hour in
America where someone can call
up and say anything he wants in
ten seconds or less.”

“If it’s bad language, I just
bleep it out,” noted Brothers.
“But the sentence structure re-
mains unchanged. So it’s a bit ris-
que, but quite stimulating to the
audience. There are no dedica-
tions. We just run up to eight dif-
ferent messages from the phones,
play two records, and then run
more messages.’’

“To be successful at night in a
major market you need high
energy — and positively no lazi-
ness,” said Hamilton. ‘“High visi-
bility and interfacing with the
public are key. George and I try
to make at least three public ap-
pearances a week. Right now our
$250,000 mobile studio provides
lots of visibility.”

In the fall ‘86 Arbitron, KIIS
held a 3.9 at night. It has since
climbed back into the fives, tying

““I’ve always seen
nights as sort of a
farm team or bullpen
for mornings.’’

— Tom Mitchell

‘“The night shift is
more important now
than it used to be.”’
— Jim Schaefer

used a lot of characters. The
other stations couldn’t compete
against him. Personally, I've
always seen nights as sort of a
farm team or bullpen for morn-
ings.

“We’re currently looking for
some kind of a personality show
to make us stand out at night. If it
were a couple of people looking to
put a team together and we could
try it out with a package rate, it
might be worth it. Our biggest
consideration would be budget.
Obviously, I can’t spend the kind
of money at night that I could for
morning drive.”

Nights Becoming

More Important
“We considered the team con-
cept here for Saturday nights
during an all-request and dedica-
tion show,” said WPXR/Quad
Cities’ Jim Schaefer. ‘It would
make the show seem bigger than
life, because one guy would do the

Continued on Page 45

KROQ with a 5.2 in the summer
’87 book. However, KIIS still
trails KPWR (Power 106)’s 6.9.
KIIS’s once formidable nighttime
teen share has also come under
heavy attack, but is rebounding.

When I polled several program-
mers about the night team con-
cept, reactions were generally
favorable with money a definite
concern.

Nights Are Mornings’
Farm Team

“The night team idea hadn’t
crossed my mind, but I can see it
working,” said 98PXY/Roches-
ter’'s Tom Mitchell. ‘Fast Larry
Wax, who just left here for nights
at Eagle 106/ Philadelphia, had a
lot of latitude to do a wake-up
type show at night. He was allow-
ed to do extended phone bits and

|

Update

Some of America’s fore-
most programmers and rec-
ord executives square off on
Thursday night March 3,
9-11pm, in the CHR music
session.
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CONTEMPORARY HIT RADIO

Night Team

Continued from Page 44

show and the other would feed the
fire.

“To my way of thinking, the
night shift is more important now
than it used to be. We do respect-
ably with 18-34s at night, and a
strong personality here (Big
Bruce Brady ) helps us keep a hip-
per image.,

“Because a team would cost
more money, a way around the
extra expense would be to pull
someone in from a parttime
capacity, or get an off-air
fulltimer who had the itch to get
on the air. This would give you
more bang for your buck, and act

‘“My biggest fear
would be that . ..
tightness and music
image could be lost
with two people.”’

— Benny Bee

as a great recycling tool to move
the cume back into morning drive
again.”

Basics Could Be Lost

“My biggest fear would be that
the basics of a good night show —
tightness and music image —
could be lost with two people,”
said KUUB/Bozeman, MT’s Ben-
ny Bee. ‘“They would both have to
be good entertainers not bent on
throwing out one-liners just to
entertain themselves.

“When I worked for (then-
KS103/San Diego OM) Dave
Parks, he told me that personali-
ty was most important to morn-
ings and nights. Nights are
almost like a training area for
future morning personalities. My
GM would ask why I"d want to put
on two people when one could do

:?v;}}fww ", KAy

THE MAC LANDS IN IOWA — KFMW/Waterloo sent 30 listeners to a
pre-concert party and Fleetwood Mac show with backstage passes. Pic-
tured before the concert are (I-r) KFMW's Mary Johnston and

Fleetwood’s Christine McVie.

PICKING UP THE SPARES — KZOU/Little Rock jocks were throwing the
strikes at the Arkansas Cystic Fibrosis Foundation’s “Bowl for Breath.”
Between frames are (I-r) night rocker Greg Geary, Asst. MD Mark Ste-
phenson, and MD/midday personality Jon Allen holding poster child Chris

Price.

the job. Also, a night team might
be a harder sell today since some
stations are backing away from
the multi-person morning zoo for-
mats.”

Charisma, Chemistry
Must Be There
“I worked with a team concept
at KITY/San Antonio with Rick
The Stick and Henrietta, said
FM102/Sacramento’s Brian
White, “Henrietta wasn’t on all

the time, maybe two of the four
hours, and she answered phones
for the rest of the time.

“It’s a valid concept as long as
the charisma and chemistry are
there. If I were to do it, I'd go for
the male/female contrast. It’s an
idea that would work with teens
and would be interesting enough
to grab available adults, who I'd
hope would leave their dials set to
FM102 so they could hear Chris
Collins in the morning.”’

MOTION

¢ Morning personality Rog-
er Peterson upped to OM at
Y97/Santa Barbara.

e Suzie Jones joins Y108/
Denver as Promotions Direc-
tor.

e MD Briton Jon upped to
OM at WYKS/Gainesville.

WKPE/Cape Cod MD Steve McVie
leaves the station . 98PXY/Ro-
chester loses Fast Larry Wax to late-
nights at WEGX/Philly, replacing Der-
ek Johnson. ‘PXY PD Tom Mitchell is
looking to replace Wax ... Former
98PXY talent Diane Banks has land-
ed at Z95/Chicago for weekends,
while Rocky Martini is now doing
nights at SMN's Star Station. New to
WPXY is Hollywood Hudson, who
does all-nights from the MD slot at
WRCK/Utica.

WZYQ/Frederick morning man Kat
Michaels adds PD duties, replacing
Tom Armstrong who leaves the sta-
tion. Jay Silvers moves from after-
noons to middays and picks up MD
duties at 'ZYQ, while Buffalo Bill

slides from nights to afternoons . . .
195/Birmingham loses Jimbo Wood to
the PD chair at WHHY/Montgomery,
and picks up Danny Wright for nights
from KXX106. John Peake is now do-
ing late-nights at 195.

Rick Steele from WLRS/Louisville is
now doing nights at KDWZ/Des
Moines. Steele has also become MD,
replacing Steve Hooker who moved to
KBEQ/KC as a weekender. T.J. Mar-
tens moves from middays to after-
noons at KDWZ, and adds Assistant
PD to his duties.

Former WKS|/Greensboro staffer
Beth Ann McBride joins G105/Dur-
ham-Raleigh as mornings/Production
Director. Cathy Cruise has left the
station . . . At OK95/Tri-Cities, after-
noon personality John Travis adds
MD duties as John Purdy exits. Also,
overnighter Dan Stone moves to mid-
days and weekender Dan Murphy
takes on overnights.

Research Director Don Parker adds
music duties at KYNO/Fresno . .
““The Dogman’’ returns to WHYT/De-
troit for swing/weekends ... MD
Trish Merelo adds Assistant PD to her

duties at WPST/Trenton . . . 194/Ho-
nolulu ups Ryan Awaya to MD . . .
Afternoon jock Larry Morgan be-
comes MD at FM102/Sacrememto
... Harry Nelson, last at Z94/Bos-
ton, has opened the doors on Fast
Train Productions and is consulting
G98 (WWGT)/Portland, ME. Also Ken
Matthews, ex-Z94, is doing mornings
at G98.

BITS

* Mixing Battle In Miami —
HOT105(WHQT)/Miami invited its au-
dience to compete in a music-mixing
“Battle Of The DJs."” Listeners audi-
tioned their mixing talents at local
malls to qualify for the finals. The win-
ner received $500 worth of cool
clothing, a DJ setup (turntable, mixer,
etc.), and a recording contract with
Luke Skywalker Records. The win-
ner's song will also be played by
HOT105 during its nightly “Hot Mix"
program.

..... wwaLamericanradiohistorv.com

Sting
“BE STILL MY
BEATING HEART/ ...

Breaker: AC
Breaker: AOR
Breaker: CHR

o

From the album:
.. .NOTHING LIKE THE SUN

Produced by
Neil Dorfsman and Sting

1988 A&M Records. All Righty Reserved

RECORDS
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Carrying On Dr. King’s Legacy

Broadcasters Have The Power To Communicate His Message

January 18 will mark the nation’s third opportunity to
officially honor Dr. Martin Luther King (whose birthday
actually falls on the 15th.). In the following interview, Dr.
King’s sons, Martin III and Dexter, express their opinions
on the holiday, what their father stood for, and what we as
broadcasters can do to make others more aware of the

holiday.

Both Martin IIT and Dexter at-
tended Morehouse College in At-
lanta. Martin, who majored in
political science and minored in
history, has been heavily involved
in the political arena and is cur-
rently serving a four-year term as
an elected Fulton County commis-
sioner. Dexter, who majored in
business administration, is cur-
rently a partner in an entertain-
ment consulting firm which deals
in TV and record production.

Holiday Is Universal

Martin III feels that awareness
of the holiday is steadily growing.
‘‘As we approach it, I see more and
more people across the country
celebrating and getting involved.
People all over the world are
celebrating the holiday as well, and
all Americans should take pride in
that.

“To understand the life of Martin
Luther King Jr., it’s important to
realize that he spoke in universal
principles. When he talked about
suffering — whether it was a child
experiencing pain in the US, Rus-
sia, China, or Africa — the pain
[each one] felt was the same.
Therefore, all people should be
able to associate with what he talk-

ed about.”
(i

RADIC & RECQRDS

Update

Mark this down on your conven-
tion schedule — “What GMs and
PDs Are Looking For When Hiring.”
Confirmed panelists include:

e KACE/Los Angeles PD Pam
Wells

o KKDA/Dallas VP Programming
Michael Spears

| < AN Pro Broadcasting Exec.

VP Jim Maddox

e WUSLI/Philadelphia PD Dave
Allan

* WRKS/New York VP/GM Bar-
ry Mayo

Martin L. King III

Dexter believes that “all broad-
casters can best contribute to the
legacy by generating awareness.
Martin Luther King Jr. was a man
of peace. It’s important that all
people understand this isn’t a holi-
day just for black people. This is a
holiday of peace. It’s a day when
we should all set aside our differ-
ences and come together as one,
reflecting on the teachings and the
ideals of a man who not only gave
his life for what he believed in, but
who also left a blueprint of right-
eousness.”’

Talk Shows On
Human Rights

Dexter also stresses that there

are specific things broadcasters

can do to promote holiday aware-
ness. “They could start educating

by broadcasting vignettes from
some of my father’s famous
speeches. The approach I favor
most is for radio stations to broad-
cast talk shows on the subject of
human rights.

“This way, they can focus on
issues that aren’t being discussed
in their own communities, but need
to be brought out in the open. More
public opinion is what’s needed in
our society, and broadcasters have
the power to communicate this
message. By allowing the public to
take part and air their views on
issues affecting their lives, we will
at least have given people a broad-
er perspective to consider.”

Raising Voter Awareness

Martin ITI is also concerned with
the upcoming national election.
“The King Center stays constantly
involved in voter registration
because we certainly can have an
impact at the ballot box. We
believe that voter registration with
education creates participation.
About five years ago, we asked
several artists (Earth, Wind &
Fire, among them) to let us set up
voter registration booths at their
concerts. The artists talked to their
audiences about registering, and
this helped quite a bit.

“Later we instituted other voter
education concepts, and these
helped increase voter registration.
More importantly, it helped raise
levels of consciousness. In the '60s,
when Daddy first started out, there
were something like five or six
hundred elected officials. Now,
there’s almost 7000 due to his ef-
forts and others like him.

“I think it’s so important that
those who have the influence —
singers, actors, and certainly
broadcasters — use it to continue

MILES & MILES AWAY — While promoting his LP in Miami, Miles Jaye
visited WEDR. On hand were (I-r) independent promoter Bo Crane,
Miles, Spec Records’ Cindy Barr, and WEDR morning driver James T.

January 15, 1988

to create political power. And
we're not just talking about black
elected officials. My father used to
say that a doctrine of black
supremacy is just as bad as a doc-
trine of white supremacy.”

“Voter registration is impor-
tant,” adds Dexter, ‘“but voter
education is equally important.
We're living in a very complex
society. We must become astute
politicians rather than a mass
number of voters who don’t know
why we're voting, or what we're
voting for.

Dexter King

“And that goes back to the same
issue the civil rights movement
dealt with: what good is it to have
the right to sit in the front of the bus
if you don’t have the money to pay
your fare? I don’t think we should

EXPOSING SMILES WITH EXPOSE — WLUM/Milwaukee welcomed Expose to Milwaukee with a backstage party.
Shown (I-r) are WLUM’s Bobby Wroblewski, Expose’s Gioia Bruno, WLUM overnighter Shadow Daniels, and Ex-

pose’s Ann Curless and Jeanette Jurado.

Iy
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tell people who to vote for, but I do
think we should educate them so
they can make an intelligent deci-
sion on their own.”

‘“It’s important that
those who have the
influence — singers,
actors, broadcasters —
use it to continue to

create political power.’’
— Martin L. King Ill

Broadcasters Need
Sensitivity

“Hliteracy is one of the major
problems facing the black com-
munity,” says Martin. ‘“The per-
centage of black illiterates could
run as high as 3040% . This means
a number of blacks are only reach-
able through the electronic media
(i.e., radio and TV). We've got to
find creative ways to encourage
black people in America to learn to
read, because reading creates in-
formation. Information is educa-
tion. Education is knowledge. And
knowledge is power!”” (See ‘“Why
Black/Urban Radio Should Sup-

port Literacy,” R&R 6/28/85.)

“Black broadcasters should
have a special kind of sensitivity
and interest in educating, cultivat-
ing, and inspiring the black com-
munity,” notes Dexter. ‘“Unfor-
tunately, we are living in a time
when nobody is necessarily going
to reach out and embrace us.
Therefore, we have to embrace
ourselves. More and more, we hear
about incidents of racial violence.
We as a nation can’t tolerate this
type of archaic thinking from any-
one within our society.

“Black broadcasters have al-
ways gone into the community and
out on the streets with the people.
Radio personalities who work on
Black and Urban Contemporary
radio — whether they be black,
white, Hispanic, or Asian — can
reach our people with a message
when a minister can’t. We have a
special mission in '88. We must
educate, but we should also recom-
mit ourselves to fulfilling the un-
finished work of Martin Luther
King Jr.”
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\ THE LOST LENNONTAPE

(e Lo[\(c;( ({o g\f»,n'ﬁ H e,

e —

THE SINGLE
MOST IMPORTANT

MUusICAL DISCOVERY

IN MORE
HAN A DECADE.

vp

John Lennon captured the hearts and minds of a generation, and his music forever
changed the sound of rock & roll. Lennon was the most documented figure in rock history, and
he was also among the most creative and prolific. We're all familiar with what’s been released
commercially to date, but there are still literally hundreds of hours of interviews, music,
alternate takes and actual songs that have never been heard. Until now.

By exclusive arrangement with the Lennon Estate, the Westwood One Radio Networks
proudly present The Lost Lennon Tapes, premiering with a three-hour preview airing the week of
January 18, then airing in one-hour editions each week throughout 1988.

As host of The Lost Lennon Tapes preview and series, celebrated radio/television talk show
personality and John & Yoko confidante Elliot Mintz mines many priceless moments from the
Lennon archives.

You'll hear demos, early in-studio run throughs and alternate studio takes of Lennon
songs we all know and love, as well as songs John recorded but never released. Recently
discovered performances by John and his bandmates dating back to The Quarrymen. Rare
performances from the Beatles era. Recordings made in the intimacy of The Dakota, John’s New
York City residence. Original versions of Lennon songs he wrote for others to record, including
Ringo Starr and Harry Nilsson. And much, much more.

And, in rare interviews conducted throughout his career, you’ll hear Lennon himself talk
about the people, places and events that inspired his music. You'll also hear from many of
those who worked with him, and the one person who knew him best, Yoko Ono.

Adding to the fascinating blend of music and interviews are special features, including
spotlights on each week’s events in Lennon history, as well as Lennon-related Beatles history.

The Lost Lennon Tapes — Lennon without tears, a celebration of the man, his music and the
times in which he lived. Exclusively from Westwood One. For details, contact your Westwood
One Representative now at (213) 204-5000, FAX (213) 204-4375 or Telex 4996015 WWONE.

NI\

“Il&\" WESTWOOD ONE RADIO NETWORKS

ustration from “Skywriting By Word Of Mouth” by John Lennon, Copyright 1986.
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divide up your paycheck.
In order that we might meet
household expenses, and that Un-
cle Sam might continue purchasing
the little necessities that keep our
nation functioning — you know, $75
screwdrivers and what not — it
may be necessary for all of us to
give some extra effort this year.

The Tax Foundation in Washing-
ton put its pencil to the federal
budget and the household budget of
a “typical individual.” After some
pretty impressive long division, the
TF concludes the average Ameri-
can’s 1988 workday will divvy up as
follows.

Assume you start the day at
9am. Everything you earn goes to
Uncle Sam until 8 minutes before
noon. Only after those two hours
and 52 minutes of labor does your
personal income begin incoming to
you.

Get back to that desk! Who said
anything about a lunch break?
We’re working straight through.

The next two hours and 29 min-
utes go for housing, taking us
within hailing distance of 2:30pm.
Then, to earn our hamburgers,
Twinkies and Bud Lites, we work
another one hour, one minute.
{What would that one minute buy?
A small bag of potato chips, may-
be?) We have earned our daily
bread by 3:22pm.

Transportation requires another
41 minutes of work, clothing 22
minutes, medical care 20 minutes,
and electricity and other utilities
about nine minutes.

Our workday has now continued
nonstop from 9am ’til a few min-
utes before 5pm. Remembering
that we didn’t have a lunch hour, it
should be time to knock off, right?
Sit right back down. You haven’t

Where Your Workday Goes

The holidays have faded into vague memory and
we're ready to concentrate our full attention on new, im-
proved strategies for winning in ’88. But first, this word on
behalf of the friendly folks who are out there waiting to

even bought any fun yet!

The average wage earner’s rec-
reation — which is what we do in
an effort to forget all these other
expense categories — will require
another 19 minutes of labor. Now at
5:13pm we move into the final ex-
pense category, the one that covers
the mysteries of life.

Mysteries, officially categorized
as Miscellaneous, cover everything
from losing Super Bowl bets to not
being able to remember where you
spent that $10 bill you were sure
was in your wallet. The Tax Foun-
dation allocates a generous 47
minutes’ work to cover those unex-
plainable miscellaneous expenses.

That moves our nonstop work-
day along to precisely 6pm.

Hey, wait a minute. Nine to six
isn’t eight hours— that’s nine
hours! Gee, if the Tax Founda-
tion’s math is accurate, it really
will be necessary to put forth extra
effort this year.

The only consolation is that we
might save some money by not go-
ing to lunch.

American Space Station Planned

MONDAY, JANUARY 25 — Four years ago, at a time when America’s capacity to work in space was
unqguestioned, President Reagan announced that a permanent manned space station would be operating by 1994 — a
goal that now appears unattainable because of space shuttle problems. John and Yoko shaved their heads “for
peace” in 1970. Grand Rapids became the first city to fluoridate its public water supply in 1945. The first Social
Security checks were mailed in 1940. Birthdays: Actor Dean Jones 53. Newsman Edwin Newman 69.

Six Miles High, No ’Chute

TUESDAY, JANUARY 26 — A 23-year-old stewardess set the record for the longest fall without a parachute
when a DC-9 exploded over Czechoslovakia in 1972. Vesna Vulovik blacked out as she fell 33,330 feet. Severely
injured, she didn't regain consciousness until 27 days later — and had to stay in the hospital 16 months. Voyager-2
relayed data about the rings and moons of Uranus during a flyby in 1986. The one-minute ice cream-eating record of
3 pounds, 6 ounces was set in 1984. Michael Jackson's hair caught fire during taping of a Pepsi TV commercial in
1984. Michigan became the 26th state in 1837. 200th anniversary of British convicts settling in Australia (1788).
Birthdays: Hockey pro Wayne Gretzky 27. Musician Eddie Van Halen 31. Cartoonist Jules Feiffer 59. Singer
Eartha Kitt 60. Actor Paul Newman 63.

Reagan’s ‘‘One Major Regret’’

WEDNESDAY, JANUARY 27 — In his State of the Union speech a year ago, President Reagan said his “one
major regret” was the failure to free American hostages in the Middle East and to establish meaningful relations with
Iran (1987). Scientology founder Ron Hubbard died in 1986 at age 74. The Vatican reaffirmed its position against
women as priests in 1977. 21st anniversary of the Space Treaty banning military use of nuclear weapons in space
(1967). Three U.S. astronauts died in a launch pad fire in 1967. 100th anniversary of the founding of the National
Geographic Society. Birthdays: Tennis pro Brian Gottfried 36. Dancer Mikhail Baryshnikov 40. Musician Nick
Mason 43.

Challenger Explosion Killed Seven

THURSDAY, JANUARY 28 — Second anniversary of the explosion of the space shuttle “Challenger,” which
paralyzed the American space program and led to a top-level personnel shakeup in NASA (1986). A smoking record
was set in 1983 by Jim Purol (of Livonia, MI) when he simultaneously putfed 140 cigarettes for five minutes —
otherwise, he's a non-smoker. Elvis got his first major TV exposure in 1956 on the “Dorsey Brothers Stage Show.”
Woodstock, Vermont opened the first rope ski tow in 1934. Birthdays: Alan Alda 52. Author Susan Sontag 55.

Arson Charges In Hotel Fire

FRIDAY, JANUARY 29 — One year ago in Puerto Rico, three workers at the DuPont Plaza luxury hotel were
arrested on murder and arson charges in connection with the New Year's Eve fire which killed 96. The Senate
Intelligence Committee issued a report on the Iran/Contra affair in 1987, charging that administration officials had
deceived Congress and the American people. The ice cream cone rolling machine was patented in 1924. Kansas
became the 34th state in 1861. Birthdays: Actress Ann Jillian 37. Actor Tom Selleck 43. Actress Katharine Ross
45. Feminist Germaine Greer 49. Actor John Forsythe 70.
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Is AOR Getting
Iits Fair Share?

Despite Impressive Numbers, Bias Still Exists

Last August, after ten years of managing CHRs and
ACs, Philip Zachary entered the AOR arena as VP/GM of
WRDU/Raleigh. His timing couldn’t have been better. The
summer ARB placed 'RDU #1 124, 18-34, and 25-34. With
those numbers, Zachary figured he had the easiest sell
around. However, he was in for a rude awakening.

You see, Zachary ran into what
anyone who's ever sold the format
has experienced all too often: AOR
bias. “It’s a sad fact that, despite
phenomenal adult audience
growth, AOR is still perceived by
many media buyers as appealing
to motorcycle-riding, leather-
slapping dope heads,” Zachary
claimed. “For the past four books,
our money demos have been every
bit as good as our AC competitor’s,
yet they will easily bill 15-20%
more this year than we will.”

Zachary’s plight is not uncom-
mon. The vast majority of GMs
and GSMs I spoke with agreed that
while things have certainly im-
proved (especially during the last
five years), AOR is still losing big
buys simply because of advertiser
and agency ignorance. As ridicu-
lous as it may seem, given the for-
mat’s success in so many key cells,
agencies are apparently still for-
saking AOR for no other reason
than because it is AOR.

Agency Managers Blamed

“We still run into people who just
say, ‘No AORs on the buy,”’ ac-
cording toc KOMP/Las Vegas GM
Tony Bonnici. ‘‘Anyone with that
opinion is obviously completely un-
educated about radio and
formats.”

“There are still major agencies
and clients harboring very unso-
phisticated approaches to AOR,”
agreed WIXV/Savannah GM
Larry Garrett. “Our market gets
so few national buys as it is. For
someone to tell you right from the
start, ‘Your station is out of it be-
cause it’s AOR’ ... well, you've
cranked up a war tune as far as
I'm concerned. I want a piece of
your body at that point.”

Most point the finger at older
media managers. Zachary charges
that ““a lot of the decisionmakers at
the account manager and media
director levels are still biased
against AQR.”

Leslie Wood, a national rep for
Major Market Radio, concurred.
“They still have a stereotype that
AORs appeal to a lower indice
group and are basically 18-24 male
properties. There’s this feeling that
there’s a proliferation of headbang-
ing music played by irrational DJs
who don’t have any real contact
with the mass populace. That'’s the

““If you tell me my
station’s out of a buy
because it’s AOR. ..
well, you’ve cranked up
a war tune. | want a
piece of your body at
that point.”’

— WIXV/Savannah GM
Larry Garrett

impression fostered by older media
directors on the younger buyers.
While the situation has certainly
improved, the majority are still out
of the AOR demo. They're not in
touch with the product.”

Gerry Boehme, VP/Director of
Radio Research for Katz Radio,

” » o

g

& Katz Radio

This Katz Radio piece effectively demonstrates the evolution of its own people

and, thus, the AOR audience.

AC Still Leads The Way

How well do formats bill relative to ratings? That's what
American Radio Editor/Publisher Jim Duncan dealt with in his
special study, “The Relationship- Between Radio Audience

Shares And Revenue Shares.

Duncan surveyed 644 stations in
150 markets, concentrating on the
successful stations in each format.
He used 1986 revenue totals and
12+ shares from falt ‘85 through
summer ‘86 (shares were adjusted
to take into account both non-

commercial and below-the-line
signais).

Full-Service AC 138.8
AC 137.0
News/Talk 132.3
Classical 124.6
Country 114.7
AOR/Classic Rock 108.9
CHR 107.9
Hispanic 103.0
Urban-leaning CHRs 97.6
Beautiful Music 78.8
Nostalgia/Big Band 72.4
Urban Contemporary 70.3

The tigures indicate each
format's revenue share divided by

the adjusted audience share. Ac-
cording to the numbers, the aver-
age AOR/Classic Rock station in
th2 sample billed 108.9% of its
audience share. For example, if a
successful AOR has an 8% share
of the market, it should bill 108.9%
of that, or 8.7 % of the total market
revenue.

Th= results of Duncan’s research
arz revealing, but certainly not
sLrprising. AC consistently scores
the most desirable advertiser
demos while incurring the least
negetive stereotypes (whether
founded or not). Urban has the dual
problem of lower skewing demos
ard ftremendous advertiser bias
agair st the format.

As far as AOR is concerned,
Duncan feels “there’s perhaps a
spit stilt of prejudice against the
fomat, but the primary reason it
bills less than AC is because of its
atdience makeup.”

waany americancadiohistory com

said, ‘“Nationally, a lot of the peo-
ple who are actually buying radio
are in the age group that listens to
AC. They have a built-in bias in
favor of AC stations.”

Not everyone is having major
problems. For example, KZAP/Sa-
cramento GSM Spade Cooley said
that while ““five years ago it was a
constant battle, it's infrequent
now.” And Bonnici was quick to
point out that, although objections
still come up, they ‘“‘don’t signifi-
cantly affect our bottom line.”

However, it’s difficult to justify
any lost revenue —no matter how
much or how little — that’s due to
unfounded bias.

“Sure, there are buys from time
to time that don'’t fit the format,”
Zachary said. “What I object to are
the ones that are truly mainstream
and just arbitrarily named ‘non-
rock and roll.””

Zachary provided a recent, frus-
trating example. “I got a call on a
buy for chicken. The rep said,
‘Phil, I think I can get you in on this
one. The numbers are there. But
you're out-of-format.” So I had to
come in at a lower cost per point,
even though I had better numbers
than my so-called ‘in-format’
competitors.”

Qualitative Research
Important

“If I've got the numbers, and the
qualitative data to back them up, it
shouldn’t matter what the format
is,” Garrett reasoned. “If you're
looking for men and women with
good jobs who are raising families
and making first-time purchases,
who cares what their musical pre-
ferences are?”

““Decisionmakers must
realize that ACRs
aren’t dealing with the
fringes of society, but
are fully dimensional,
mainstream stations.”’
— Major Market Radio
national rep Leslie
Wood

Garrett’s point about ‘‘qualita-
tive data” was consistently echoed.
In fact, the rapid grewth of avail
able, cost-effective qualitative
research was cited as the single
most important development in the
battle to overcome AOR bias. Get-

Continued on Page 52
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When it comes to rock,

you either take the lead

or you get the bell out of the way.
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Is AOR Getting Its Fair Share?

Continued from Page 51

ting the numbers was one thing.
But advertisers still needed more.

“What has really changed every-
thing for us in a business sense is
the advent and use of localized,
qualitative research: who your
audience really is, what they do,
what they drive, their education,
and their planned purchases,”
Cooley said. “When a person says,
‘All those rock and rollers drive
around in VW microbuses, don’t
own homes, or travel on commer-
cial airlines,” now you can show
him a piece of research that proves
your core is actually the 2544 year-
old businesspeople of today. All of a
sudden, they realize AOR is a
damn lucrative place to be.”

According to Bonnici, “Qualita-
tive research has become as im-
portant as the raw numbers. And
the info we’re getting is better and
thus more helpful to the client.”

Several managers credited Birch
as leading the way toward an ex-
plosion of reliable market re-
search. Now dozens of companies
provide mountains of data that
have surprised both local and na-
tional advertisers previously
caught up in the silly myths about
rock radio.

Successful Strategies

One of the most useful strategies
to combat AOR bias is to address
the stereotypes directly with a
variety of clever “then vs. now,”
‘“perception vs. reality”’ ap-
proaches, such as the Katz piece
pictured. Another successful idea
is to take a photo of your audience
at a station-sponsored event to
show a potential client who really
listens. Skeptics are also impress-

CORDS
07

Just how powerful are the con-
suitants? How much influence do
they have on the music AOR plays?
Dwight Douglas and Jeff Pollack
answer these and other questions
during the March 3 evening ses-
sion.

ed by a rundown of desirable, up-
scale advertisers already on your
station. And a simple aircheck and
listener profile can still sway
doubtful clients. “They’re always
surprised at what we really sound
like,” Bonnici noted.

“We need to make the decision-
makers cognizant of the actual pro-
duct,” Wood urged. “They must be
made to realize that there isn’t any

drug talk, that AORs are not deal-
ing with the fringes of society but
are fully dimensional, mainstream
radio stations.”

“We try to assemble all the info
we can in a particular area so we
can anticipate client objections and
find out if they’re really founded or
not,” Boehme explained. “You
keep exhausting sources until
you’re confident you’ve looked at
everything.”

Zachary said one of the things
he’s learned since his switch to
AOR is that the sales staff is more
crucial than ever. “My people are
as sharp-looking and well-dressed
as anybody who’s ever been turned
out of Xerox and IBM. It’s unfor-
tunate that you have to play those
sorts of games and dress ‘cor-
porately’ as it were, but that’s part
of it. The better they look and the
more professional they are, the
better chance we have of getting
bought if there’s a bias.”

AOR has come a long way since
the days when the only sponsors
were head shops and beer joints.
But it appears the format still has a
way to go before approaching AC’s
“sweetheart” status in the adver-
tising community. Luckily, « the
situation continues to improve. In
the meantime, frustrated manag-
ers might take solace in the fact
that, in the long run, biased buyers
are only hurting themselves.

SEGUES

KZEW/Dallas gives five-year vet
Chaz Mixon the long-time vacant Asst.
PD/MD post; he keeps his PM shift.

HOLIDAY HELP — For the third straight year, WXRT/Chicago sponsored
“CareCab," providing free transportation for partygoers who had too much
to drink. Helping to publicize the valuable service was an 'XRT intem, who
piloted a CareCab “facsimile” through the city streets.
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Daltas legend Doc Morgan rejoins the
'ZEW staff, taking on 6-10pm . ..
KGGO/Des Moines Operations Direc-
tor Larry Moffitt assumes program-
ming duties; former PD Jack Emerson
continues as MD . . . KFMX/Lubbock
brings Wes Nessman back as PD, re-
placing Gary Winter . .. WINE/Dan-
bury OM/PD Tom O’Brien also takes
on OM duties at sister WRKI . . . WIXV/
Savannah names Virgll Thompson in-
terim PD and Richard Smith interim
MD.

WNOR/Norfolk morning man Henry
““The Bull’’ Del Toro adds Creative Di-
rector duties and new sidekick Jimmy
Dunn, who retains his Production Di-
rector duties. Former morning man
Ron Reeger steps down to devote
more time to his VP/Programming post
.. . Dixie Alexander leaves KEZY/An-
aheim for morning news at WRXL/Rich-
mond . . . WiBA/Madison afternooner
Sly slides into AM drive as PD Steve
Hoover takes afternoons.

Randy Scovil exits KTYD/Santa Bar-
bara for promotions at KPOI/Honolulu
... Len McVay replaces Mark Mat-
thews as Production Director at
WZYC/Coastal NC, leaving the same
position at WGLF-FM/Tallahassee . . .
Paul Evans inks overnights at KQDS/
Duluth . . . Kudos to former R&R AOR
Assoc. Editor Jim Nelson, who was
promoted from associate producer to
co-producer of “Powercuts” at Global
Satellite Network.

FYI: WXLP has moved to 1229
Brady St., Davenport, 1A 52803,
phone number is the same.
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SMALL MARKET FULL-SERVICE PROFILE

WFMD Plays Up
Non-Musical Elements

Frederick, MD (#214) nestles within shouting distance
of Washington, DC and Baltimore. Listed in its spring '87
Arbitron are five metro stations (three AMs and two FMs)
and 17 below-the-line outlets. Consistently bringing home
double-digit 12+ figures is WFMD, this time earning a 16.5
for another number one reign. The next closest challenger
is FM CHR sister WFRE (10.8).

News A Tune-In Factor

“The main reason people turn to
us is for the information, not the
music,” says four-year PD John
Fieseler. News is WFMD’s big
draw, accounting for at least nine
minutes every hour — six minutes
from CBS at the top, and a three-
minute local cast at the bottom. In
the past six years, the station has
copped approximately 30 AP and
UPI news awards in the Maryland,
Delaware, D.C. area.

Expanded news coverage is
featured at noon, 6pm, and 11pm.
Presentation comes from four full-
time news staffers and a fulltime
Sports Director. Within AM and
PM drives, sports capsules and air-
borne traffic reports are also
scheduled.

The station’s morning drive pro-
gramming starts earlier than the
ARB 6am designation. Fieseler ex-
plains: “Frederick County has
doubled in the past 11-15 years. The
vast majority of the growth is com-
ing up from Montgomery County
and the DC area. People commut-
ing there are on the road at 5:15. In
fact, we go to the park-and-ride lots
and give free coffee to anyone stop-
ping by. After 7:30am, it’s pretty
dead on the roads here — it might
as well be 10:30am. It's a very ear-
ly rush hour so our morning man
(Tommy Grunwell) is on at 5.

| |
Morning
Clock |

| WFMD
o o

AM Drive Formatics Clock:

:00 CBS News

:06 Local news tease
115 Airplane traffic report |
:30 Local News

:33 Local Sports

:35 Weather with Gordon Barnes
:45 Weather

:55 CBS Sports World Roundup.

“If an artist who’s
been around for 20
years comes out with
something hard, we’ll
play it. It’s always an
interesting juggling
act.”’

Grunwell recently celebrated 20
years at the station and has done
more than 5000 morning shows.

Another non-music element re-
sponsible for WFMD’s success is
sports play-by-play. The station’s
strong commitment includes cov-
erage of local high schools and col-
leges, the Baltimore Orioles and
Washington Redskins, as well as
University of Maryland football
and basketball.
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handicapped. Last year’s entrants
ranged from sports celebrities to
CBS newscaster Bob Schieffer.

WFMD’s promotions are built
primarily around visibility. “A lot
of people moved here because
houses are $15,000 cheaper,” notes
Fieseler, “yet they probably still
work and shop down the road. And
there’s a local daily newspaper,
but no local TV. Our van has a re-
mote studio in it, so we can take the
whole show on the road instead of
just doing drop-ins.” In '87 the sta-
tion did about 80 remotes.

Partially owing to the lack of
billboards on the area’s interstate
highways, 'FMD decided to stage a
direct mail campaign for the first
time in its history. An individually
numbered picture postcard of Can-
cun was mailed to about 45,000
houses in the county. During the
day, the numbers were called out
on-air. Those responding when
their numbers were called won a
prize and became eligible for the
grand prize drawing — a week’s
vacation in Cancun.

Music With A
Country Flavor
Not all the emphasis at WFMD is

on non-musical elements. The sta-
tion’s music mix has a different

WFMDIF?ederick,

WFMD's performance among the
22 stations listed in the Frederick
book stacks up as follows:

12+ 18-34 25.54 35-64

WFMD 1 2 (tie) 1 1

Ratings Facts And Figures
MD continued
dominance based in large part on killer. AM drive stats. its

morning drive 12+ share easily outdistances the combined
figures of the market's four other stations.

its ratings

Rankings are based on metro
shares Mon-Sun 6am-midnight,
spring 1987 Arbitron.

Community Involvement
Crystal Clear

WFMD also places considerable
stock in community involvement.
So much so that last September,
the station picked up a NAB
Crystal Award for excellence. “We
know people are tuning to us to find
out what’s going on here,” says
Fieseler. “The best way for us to
know what’s going on is to get in-
volved with all these things. To be
unique, we do as much of a local
push as we can.”

One ongoing community project
is a June golf tournament bene-
fiting a training workshop for the

““The best way for us to
know what’s going on
is to get involved. To be
unique, we do as much
of a local push as we
can.”’

twist in that it mixes a select blend
of current country hits with AC
favorites. ‘“The station is a little
over 51 years old and aired Country
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A Whole Lot Of AC —
A Little Bit Country

Winning with a predominantly AC music format,
WFMD/Frederick, MD biends selected country songs info
its mix. The first eight songs listed below conprise the
station's “"heavy’ category: the next eight are examples of
its current country offerings;

CAN HILL/Never Thought
WHITESNAKENs This Love?
WHITNEY Hcmsrrmm Emuﬂnmd
GEORGE MICHAEL/Faith
DAN FﬂﬁELBEﬂGwah'-u You Again
. GARLY SIMON/AIF | Want Is You
 JOHN COUGAR HELLEHCAHthannmh
; -'E!Puﬁwsum Clmngn

=2

- 'SKBfThis Old House

i HIJHME MILSAP/Where Do 'ma Nights Go?
“EXILEN Can't Get Closs Enough ;
‘KENNY ROGERSH Prafer The H:mugm
. 'DAN SEALS|One Friend
© JUDY RODMANN Want A Love Like ﬂm H
* MERLE HAGGARD/Twinkle Twlnk}h‘Mﬁh sm

Lol _mmvu.mmmm Gone

in its early days,’ explains
Fieseler. “I inherited a block of
country [that ran] from 4-7am and
a country mix from 7-10am. From
10 on, it was pure AC.”

Today, WFMD refines its music
approach. “We probably play
harder AC gold because it’s music
people grew up with in the '60s. But
if someone who's been around for

‘“The main reason
people turn to us is
for the information,
not the music.”

20 years comes out with something
hard, we’ll play it. It’s always an
interesting juggling act. There are
times when the AC and country
charts are easy [for us] to put
together. And there are times when
the country chart gets real tradi-
tional and AC gets hard.

“Our ‘B’ category, which con-
tains harder-sounding songs, turns
over every four hours. It’s position-
ed so it never segues in or out of
country. Our Country Gold cate-
gory features material like the

Eagles, who were really never on
the Country charts.”

No Time For Talk

Many Full-Service stations slot
talk programming for evenings
and/or overnights. Since Orioles
games account for nearly half of
WFMD’s night schedule, however,
the station only runs a locally-
produced, hour-long sports show
(“Sportline’’) on Monday evenings.

“Our night numbers are good,
and as long as it’s not broken,
we're not going ta mess with it,”
adds Fieseler. “We’d be preempt-
ing the Orioles so much, it would be
hard to build muck of a talk show
audience.”

Tracking The Competition

Packing a potent one-two punch,
WFMD and WFRE combine for a
27.3 share. Fieseler, however, casts
a watchful eye or the rest of the
pack, observing a noteworthy
event in the last ratings sweep.
“For the first time, an out-of-town
station (WMZQ/Washington)
came in third 12+ (7.4). Locally,
WZYQ (AM) is Country and its
sister FM is CHR. WTHU just
switched from Country to AC, but
doesn’t have much of a signal.
Saleswise, the competition is local.
But numberswise, we have to
watch the Washington stations.”

HITS ¥4 fay

PALM SPRINGS EXCITEMENT — KCMJ/Palm Springs PD Jill Fox (r) and
midday personality Rus Thomas (I} awarded a $5000 check to contest win-
ner John Cox, the designated caller to phone the station atter hearing the
Pointer Sisters’ “I'm So Excited.” The cash prize was sald to be the largest
ever awarded by a Palm Springs radio station.
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HAVE YOU HEARD?

COUNTRY

People & Promotions Potpourri

Catching up on a few things that have happened since

we last talked . . .

Programming
Promotions

A couple of promotions at power-
house WTCR/Huntington, WV as
PD Jim Schneider is elevated to
General Program Manager and
MD Dave McClain is upped to PD.
Both are ten-year station vets.

MD Randy Chapman is named
Acting PD at KBLF & KALF/Red-
ding-Chico ... MD Chuck Luck
steps up to OM/PD at KLLL/Lub-
bock; middayer Jim Plummer is
now MD.

WLWI/Montgomery MD Greg
Mozingo has been upped to PD for
both the AM & FM. Sam Faulk is
the OM there ... Dan Olsen has
been upped from Promotion Direc-
tor to PD at WWQM/Madison, WI.
He’ll also program sister WHIT, a
Transtar Oldies Channel affiliate.
He’s hired Kate McGuire from
crosstown WMGN for evenings.

CLOSE-UPS

MD Movement

After more than nine years at
KCKC/San Bernardino, Bill McEn-
tire is now MD/afternoons at
crosstown KWDJ. He still does
weekends at KLAC/Los Angeles as
Bill Georgi . . . Glenn Shirley is the
new MD at WWMC/Mifflinburg,
PA, moving from WCOS/Colum-
bia, SC ... WHWK/Binghamton,
NY MD/morning man Ray DiOrio
has crossed the street as MD/tal-
ent at WINR . . . Morning man Rob
Myers is now MD at WAAG/Gales-

burg, IL.
Jock Talk

Melissa McConnell moves to
KEEN/San Jose middays from
K101/San Francisco ... Michael
Cruise to mornings at WXCL/Pe-
oria from sister WKQA . . . Nancy
Lynn new to nights at WCHY/Sa-
vannah Barb Jennings to
WAHC/Neenah, WI overnights

Holiday Sampler

When it comes to helping people
and spreading cheer, especially
around the holidays, Country radio is
always at the fore. Here’s just a smat-
tering of helping-hand examples.

o KHAK/Cedar Rapids, IA, in a
spinoff of the “Dinner on the Mayflow-
er” promotion, filled a Mayflower mov-
ing van with food for the needy. In fact,
it got all of the stations in the market to
participate in the promotion as well as
a joint live broadcast to kick it off.

KHAK also collected almost 2000
coats in its “Coats For Kids" project to
provide needy kids with winter outer
garments.

o KRPM/Seattle had a "Nuts &
Bolts” New Year's Eve party. Male
guests received bolts and women

guests were given, er, nuts upon ar-
rival. Only three sets matched.
Guests had to find the mate to their
respective piece of hardware to win
prizes. (Can you imagine what that
scene must have looked like after a
few drinks?)

e KZLA/Los Angeles morning drive
personality John Driscoll taped
dedications and greetings from listen-
ers, family members, and friends of
the men and women overseas in the
Armed Forces. He then put together a
four-hour show using the messages,
Christmas classics, and current coun-
try songs. The show was shipped to
Buraine in the Persian Guif and broad-
cast with the cooperation of the Arm-
ed Forces Radio Network.

Machinist Mate 2nd Class Steve Fryer (I) presents a photo of the USS La
Salle to WTCM/Traverse City, M PD Jack O’'Malley in appreciation of the
station's letter-writing campaign.

from WAXL & WGLR/Lancaster,
WI.

Promotions, Changes,
Kudos, Etc.

Cedric Randle is the new Public
Services Director and Jim Ken-
drick is the new Farm Services
Director at KWTO/Springfield,
MO . . . Sandy Marrin is upped to
Promotions Director at KUPL/
Portland . . . WCUZ/Grand Rapids
MD Joe Devine has added Produc-
tion Director duties.

KEED/Eugene, OR has switch-
ed to SMN Country, with only the
mornings remaining local. Bwana
Johnny, PD of sister KSND, has
been named OM for both outlets.
Also in Eugene, get-well wishes to
KUGN morning man Bill Barrett,
who went into the hospital over the
holidays.

1987 was quite a year for
CHAM/Hamilton, Ontario, as it
won Country Radio Stution Of The
Year honors at the Big Country/
RPM awards ceremony. The sta-
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Awards Review Committee.

WSM/Nashville ND Jerry Dahman was presented with the Leukemia Soci-
ety’s highest journalism award at the charity’s national awards program.
Doing the honors is Ms. Carolyn Charkey, Chairperson of the Journalism

tion also copped the same award
from the Canadian Country Music
Association and at the Record
Awards gala. CHAM personality
Cliff Dumas was also named Coun-
try Air Talent Of The Year at both
the Big Country/RPM and the Rec-
ord awards.

Happy fifth birthday to WWKA/

WYNY/New York held an on-air auction for Vietnam vets. At the presen-
tation, during which proceeds totalling $26,000 were turned over, were
(I-r) Jerry Kiley of the National Vietnam Veterans’ Coalition, WYNY Man-
ager/Advertising & Promotion Madeleine Boyer, PD Michael O'Malley,
and Douglas Greenlaw and Eugene Gitelson of the New York Vietnam
Veterans’ Leadership Program Board.

» WCMS/Norfolk promoted a “tell
someone they're doing a good job”
week. Listeners wrote in with names
of those who went above and beyond
the call of duty. Those named won
Alabama concert tickets.

» WGAR/Cleveland ran a Thanks-
giving contest called "Who Stole the
WGAR Turkey."” The first person with
the correct answer won dinner aboard
the Mayflower — a moving van, thatis.
Adding a nice twist, the station chose
as its ‘“culprit” Joe Carter, the
Cleveland Indians’ leading base
stealer.

o WKQS/Miami was behind an
automatic teller machine that went
berserk and pumped out $10,000.
Eighty qualifiers received plastic ATM
cards, with one encoded to spew
forth 100 $100 bills.

* WTCM/Traverse City, MI PD
Jack O’Maltey started a “Michigan
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Country Cares”” campaign. He found
the mailing address of a task force in
the Persian Gulf and encouraged lis-
teners to write letters to the service
people.

O'Malley reports that a number of
people got responses. One returning
sailor visited local grade school kids
who had sent a letter, bringing with
him a picture of the task force flagship
signed by the captain.

e WXTU/Philadelphia raised
$20,000 in a three-hour radiothon for
the local "Child Abuse Prevention Ef-
fort.”

* WYYD/Lynchburg, VA coliected
17 tons of food for the local Salvation
Army between November 12-Decem-
ber 12. It was highlighted by a “raise-
a-ton morning,” during which eight
tons of food were donated in a three-
hour period!

Orlando. It’s celebrating its
January 3 anniversary all month.

News News

Dave Burman has been named
News & Sports Director at WHYL-
AM & FM/Harrisburg, PA, coming
from the Philadelphia Sports Net-
work. Mark Barron is the new ND
at KKIX/Fayetteville, AR, leav-
ing KBRS in that city ... John
Jacoccio joins WBVE/Cincinnati
as afternoon anchor. He's worked
in programming at Q102/Green-
ville, MS and WZXR/Mempbhis, as
well as handled news at WCOK/
Memphis.

And from the strange but true
department: Nine KSON/San Di-
ego employees have been called to
jury duty during the last six
months. Apparently, KSON’s not
the only station Big Brother has its
eye on. At one point, KSON Promo-
tions Coordinator Mark Seignious
found himself in the jury box next
to KGB-FM Promotions Coordina-
tor Diana Eades. Next case!

“What Do You Want From Us?"”
is the theme for the Thursday night
(3/3) music panel. PDs, MDs, and
label reps will trade bouquets and
brickbats as they enagage in a
frank discussion on the way busi-
ness is done between the two.
Among the participants: Capitol’s
Paul Lovelace, MCA's Shelia Ship-
ley, RCA's Jack Weston, WB's
Nick Hunter, and independent pro-
moter Carolyn Parks.
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NEW INDEPENDENT PUBLISHERS

Artist-Related
Song Shops Bloom

There will be changes in the publishing houses along
Music Row this month. As major companies absorb many
of Nashville’s smaller, successful publishers, there now
appears to be a backlash, with new artist-related com-
panies on the increase. Here’s a look at a few.

SBK Enterprises first bought
Combine Music in December 1985,
before purchasing CBS Songs the
following year. The latter was
automatically absorbed under the
corporate SBK umbrella, while
Combine (about to mark its 30th
anniversary) continued operating
autonomously.

Now Combine — the publishing
house that nurtured such songwrit-
ers as Kris Kristofferson, Larry
Gatlin, and Dolly Parton — will be
dissolved into SBK this week. This
transition puts 23-year Combine ve-
teran Bob Beckham and seven
staffers out on the street, and
closes down the company’s long-
time 16th Avenue headquarters.

Beckham says the company’s
catalog will be in good hands with
former CBS Songs executive Jim-
my Gilmer, who now administers
the main SBK office. The new cor-
porate structure will also include
Combine contract songwriters
Mark Gray, Rusty Golden, Dennis
Linde, Frank Trainer, Jimmy Phil-
lips, Tim Menzies, and Glenn Ray.

Bob Doyle, ASCAP’s Director of
Member Relations, will begin his
own publishing endeavors this
month with the formation of ‘‘Ma-
jor Bob Music,” the unofficial
name of his new company. Prior to
his longtime association with
ASCAP, Doyle was Assistant Di-
rector of A&R for Warner Bros./
Nashville from 1977-80.

Having watched ‘‘so many un-
heralded songwriters floating
around,” Doyle says this new
undertaking has been a goal for
many years. So far he’s signed
writers Garth Brooks and Larry
Bastian, and is open to working
with other songwriters.

Prominent Nashville songman
Don Schlitz teamed up with joint
partners Chuck Flood and former

MCA Music administrator Pat
Halper to create Hayes Street
Music. With several cuts pending,
Hayes Street has signed RCA artist
David Ball and Nashville mainstay
David Olney.

Gary Morris has also entered the
publishing business through the
formation of the Azimuth Group,
which is managed by Kathy King.
Both Gary Morris Music and Ave-
canora are administered under the
Azimuth umbrella. Morris’s man-
ager Steve Small says the compa-
ny’s current main interest is writ-
er/artist Michael Cody, but it also
plans to sign two other writers.

“This is a creative base for
Gary,” Small explains. “It ex-
pands his interest in the production
and creation of his music.” Morris,
currently starring on Broadway in
“Les Miserables,” also plans to
score motion pictures.

Marty Robbins Music expects to
put more emphasis on acquiring
new writers, and has announced a
new pact with actor and former
KLAC/Los Angeles air personality
Sammy Jackson. Other songwrit-
ers will be considered on a song-by-
song arrangement.

Dennis Morgan, the veteran Tom
Collins writer, formed Morgan
Music Group in 1986. The company
is currently working with Frank
Myers, Mentor Williams, and Tony
Arata. Morgan says his company
offers full publishing services and
different catalogs.

It could be the “expand and con-
tract” theory — or call it the
“buyout and fallout process” —
that helps generate interest in such
publishing transactions. But it’s
definitely creative control and the
desire to help up-and-comers — not
to mention a return on investments
— that continues to make this a
publisher’s town.
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BLUE LIGHT SPECIAL — Sawyer Brown packed ‘em in at a recent Knoxville-area K-Mart appearance. From the far left
are Capitol/EMVAmerica’s Steve Powell; SB’s Jim Scholten; K-Mart Manager Gene Brown; band members Bobby
Randall, Joe Smyth, and Gregg Hubbard; WIVK/Knoxville MD Mickey Dearstone; and SB lead singer Mark Miller.

BLUE WITH ENVY — The Milene/O,

pryland Music Group proved blue is the color of success when it celebrated
George Strait’s hit 