ISSUE NUMBER 721

THE INDUSTRY”

S NEWSPAPER

JANUARY 22, 1988

I N S I D E:

NAB CHALLENGING FCC
INDECENCY RULING

NAB's leadership revealed at its just-
concluded Hawaii meetings that it will
team with several TV organizations to
mount a court challenge against the
FCC's indecency ruling. The feeling is
it's too vague, but there's no challenge
to the Commission’s right to set a
standard. Meanwhile, Congressmen
attending the meetings told broadcasters
there's little likelihood of legislation that
will profoundly affect radio and TV this
year.
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COUNTRY HOT
IN LATEST RATINGS

Some strong showings for Country
stations in the latest batch of fall
Arbitrons and Birches this week: KIKK-
FM taking over the Houston ARB lead,
WMZQ-AM & FM smoking into second in
DC, and WYAY scoring a great Atlanta
Birch. In other highlights, KVIL-FM
regained the Dallas pole position while the
CHRs were hot, WLYF and WPOW led
Miami, and WBZZ rode a solid Birch to
13.5 in Pittsburgh. Full particulars inside.
Page 34

WORLD MUSIC
OVERVIEW DEBUTS

R&R presents new music information this
and every week on the new World Music
Overview page. Here’s what you'll see
this week:
@ Britain's Top 20
@ Top 10 Canadian CHR hits
@ Top 10 Australian AOR/CHR airplay
nits
@ College/alternative AOR's top tracks as
tabulated by CMJ
® An overview with supplemental artist
information
Next week: Top dance tracks from
Dance Music Report
Page 68, plus story Page 3

R&R CONVENTION UPDATE

Radio’s best and brightest continue to
join the star-studded panelist roster at
Convention '88. Here are the latest
additions:

& The “Creating Radio Comedy” panel
Saturday morning, hosted by Dan
O’Day, features KPWR's Jay Thomas,
Z100's Ross Brittain, KFi's Gary
Owens, Allstar Radio’s Stevens &
Grdnic, and ACN'’s Real Bob James
in a unique look at the nuts and bolts
of comic creation.

@ Urban Contemporary panelists:
WRKS’s Barry Mayo, All Pro’s Jim
Maddox, KKDA-FM'’s Michael Spears,
KACE's Pam Wells, and WUSL'’s Dave
Allen.

@ Added to the Country radio tactical
team presentation: NewCity's Bob
Longwell, consultant Moon Mullins,
WYAY'’s Bob Green, and consultant
Rusty Walker.

And there will be more.

Full Convention details and schedule,

Page 14, 15
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BROOKS NAMED PD

Richards Becomes
KKBQ’s New PD

WNCI/Columbus PD and Na-

tionwide Co-National PD Bill
Richards has taken the pro-
grammer’s chair at KKBQ/
Houston. He succeeds Ron

Parker, who has exited the sta- |

tion after six years.

KKBQ VP/GM Al Brady Law
commented, “Bill is one of the
truly fine programmers around
today, and the opportunity to
bring him into Gannett to join
me at KKBQ is something I'm
very thrilled about.”

Sebastian Exits WBMW For
‘Eclectlc Radio’ Consultancy

John Sebastian
WBMW/Washington PDJehn
Sebastian will leave the NAC
station next Friday (1/29) to
form a consultancy company o
be called Eclectic Radio. Asst.
PD Bob Brooks will replace Se-
bastian at the station.
Sebastian told R&R, “As the
first consultant to become in-
volved with the Eclectic/New
Age format five years ago, I've
made the decision to return to
the consultant ranks with a new

Black New
KODA

VP/GM

Michael Black, formerly VP/
GM at Swanson’s KKNG/Okla-
homa City, has been named VF/
GM at Group W Easy Listening
outlet KODA/Houston. He suc-
ceeds David Pearlman, who is
heading a transition team plan-
ning the conversion of WMAQ/
Chicago to a News format pend-
ing FCC approval of its acquisi-
tion by Group W.

Black commented, I com-
peted against Westinghouse in
Dallas and know the company
very well, and it’s fantastic to
be part of the Group W family
now. KODA is a great station,
and a real leader in the Easy
Listening format. My goal is to
continue what’s been started by
David Pearlman, and take it to

the next level.”
BLACK/See Page 42

RAB SPECIAL  Dadio Business In ‘88

Phoenix-based company. Eclec-
tic Radio will advise a select

- number of quality stations.

“Because I've been doing this
kind of programming longer
than anyone, I feel I'm uniquely
qualified to maximize the po-

tential of this concept,” he con-
tinued. “I’ll be offering this for-
mat in a form that makes for
real radio, with live announcers
and all the warmth integral to
every successful radio format
in histo

SEBASTIAN/See Page 41

R&R and Westwood One are joining forces to present a special
live show by John Cougar Mellencamp at Convention '88. Mellen-

Mellencamp Headlines
R&R Convention Lineup

P ——

| camp’s many hits will rock convention-goers in person while be-
| coming a live worldwide Westwood One Radio Network broad-

| cast.

| Club R&R features hit artists in showcase settings every night at I
|

the Convention starting at 11pm:

O®THURSDAY

®FRIDAY

®SATURDAY
Presented by RCA Records

Presented by MCA Records
The Jets, Jody Watley, Breakfast Club . . .

and more

Presented by Arista Records
Billy Ocean, Taylor Dayne & Jermaine Stewart

The Buster Poindexter Show I
It's the hippest late-night set around.

Bill Richards

Richards, a ten-year pro-
gramming vet, said, ‘Nation-
wide is a great company and it’s
hard to leave. WNCI has its best
numbers in years; we beat ev-
erybody in the ARB and Birch.
I'm coming to KKBQ with one
goal, to win and win big. I
haven't lost yet, and I'm not go-
ing to start now.”

Richards was PD at WNCI
for two and a half yezrs. His
previous programrning experi-
ence includes PD stints at
KLUC/Las Vegas; KREO/San-
ta Rosa, CA; and KDWB/Min-
neapolis.

KHQT New
Bay Area CHR

Sullivan, Smith,
Skinner Supervise

Anaheim Broadcasting Easy
Listening outlet KLZE/San
Jose has changed calls to KHQT
(Hot 97.7) and switched format
to CHR.

Anaheim President Tim Sulli-
van, who will serve as GM at
KHQT, said, ‘“We believe KHQT
will be a major factor i the San
Jose radio market. We feel
there is a void for our blend of
CHR, and think the potential is
far better for that format than
for Easy Listening.”

Steve Smith, formerly PD at
Anaheim’s KEZY/Anaheim for
ten days and PD at the com-
pany’s KHTY (Y-97)/Santa
Barbara, CA from 1986-87, has
segued to the PD chair at
KHQT. Smith has been replaced
at KEZY by former Program-
ming Assistant Craig Powers,
who was upped to OM/PD. For-
mer KSJO/San Jose NSM Rob
Skinner has been named GSM
at KHQT.

“We saw a big hole in the
market, and decided to go for
it,” said Smith. “Locally, KWSS
seems to be a straight-ahead
CHR playing urban and rock.
KATD is slightly rock-slanted.
We will be leaning toward
dance, and will be more aggres-
sive than the other stations. The
market has a slight bleedover
with San Francisco, and looking
at the potential in both markets
we feel we’ll be very success-
ful.” KHQT/See Page 42
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WISHING WELL

[
CHR: 74 Reporters f

INCLUDING
WXKS 29-23  KRBE Y108 deb 30 KKLQ 25-19
PRO-FM WGH KKRZ add _ KPLZ deb 36

PWR997 deb 29 WCZY add KCPX 32-27
Urban Contemporary [DEBUT p €9

Appearing on “‘SATURDAY NIGHT LIVE” ,
on NBC, February 13

Taken from the Columbia Lp:
Introducing the Hardline according to Terence Trent D'Arby’’ 40964
Produced and mixed by Martyn ""Teddy Bear'” Ware & Terence Trent D'Arby

Produced and mixed by
Martyn ‘“Teddy Bear” Ware & Terence Trent D’Arby

. .

‘Columbia g arg tragemarks of CBS Records inc, s

ML Bl

(Sitin' €/
T Usch o e i

CHR € NATIONAL MOST ADDED
128 STATIONS INCLUDING:

B104 Q102 add 35  KDWB deb 37 KWOD
PWR997 deb 30  WMMS deb 37 KHTR add KCPX
KRBE add WNC! add FM102 add KMEL add
WGH deb 39 KCPW on KROY add KATD add
Q105 29-24

ADULT CONTEMPORARY DEBUT € BREAKER!

AOR TRACKS @
AOR ALBUMS @

featuring
Journey’s Neil Schon and Jonathan Cain

Taken from the Columbia Lp: “ The Hunger” 40473

Produced by Jonathan Cain for Cain Street Productions
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FIVE-YEAR BATTLE

Y100 Cleared In
Discrimination Suit

A federal judge has found Metro-
plex Communications innocent of
sexual discrimination and harass-
ment charges filed by a former ex-
ecutive at the company’s WHYI1
(Y100)/Ft. Lauderdale-Miami.

In ruling against fired WHYI
NSM Linda Silverstein, who had
charged her dismissal stemmed
from gender bias on the part of
Metroplex Chairman Norman
Wain and WHYI GM David Ross,
US District Judge Stanley Marcus
said, “We find that (Silverstein)
was in fact terminated for lawful
business reasons relating to her un-
satisfactory performance as Y100’s
National Sales Manager.”

Metroplex President Bob Weiss
said his company, while gratified
by the court’s decision, was disap-
pointed that so much of its time
and effort had to be diverted to re-
solve the case, which lasted five
years.

KJJO
Names
Rohm GM

KQRS/Minneapolis GSM John
Rohm has crossed the street to
take the GM position at KJJO-AM
& FM. The Park Communications
AOR named Rohm after a six-
month search following former GM
Scott Meier’s move to WFAN/New
York.

Park VP/Radio Operations Bill
Fowler commented, “We went
through an exhaustive search —
about 160 candidates in all. We fin-
ally chose John because of his inti-
mate knowledge of the market. He
comes from a direct competitor,
and we’re happy to have that cali-
ber of individual running our sta-
tions.”

A Pittsburgh native, Rohm’s re-

ROHM/See Page 41

“The whole thing has cost us a
fortune in legal fees for nothing,”
said Weiss. “It would be a shame if

Y100/See Page 42

Beach CR
Program VP

Jack Beach

Nine-year United Broadcasting
programiming vet Jack Beach has
been appointed VP/Programming
for Jackson, TN-based CR Broad-
casting. He succeeds Chip Mose-
ley, who has left the company.

Beach will be responsible for the
programming at all CR stations,
including WMCL/McLeansboro,
IL; WTAO/Carbondale, 1IL;
WKWK & WEEL/Wheeling; new-
ly-acquired WIBM-AM & FM/Lan-
sing; and flagship combo WDXI &
WMXX/Jackson, TN. All of the
company’s PDs will report to him.

CR President John Columbus re-
marked, “When we formed our
company, I knew Jack would be
able to come in and handle the pro-
gramming chores. He is philosoph-
ically in line with our way of oper-
ating stations, and will work with
our PDs in all areas, including re-
search, music, and promotions.”

Said Beach, ‘‘Chip did a great job

BEACH/See Page 42

INTERNATIONAL, CMJ, DANCE CHARTS

Sherri Sawyer

Sawyer VP
At NewMarket

WREC & WEGR/Memphis GM
Sherri Sawyer has been upped to
VP of the NewMarket Media Corp.
combo. She has been with the Big
Band/AOR stations since 1985.

NewMarket COO Peter Schulte
commented, “Sherri’s a uniquely
talented individual who possesses
extraordinary managerial skills.
We have every confidence in her
ability to continue the winning tra-
dition of WREC and WEGR.”

Sawyer told R&R the appoint-
ment took her by surprise. “I had
no idea. It was a like a Christmas
present. It felt especially good
since it was the first board meeting
of the new company.”

NewMarket took over the prop-
erties from Summit last June.

RICHARDS KMGX PD

PAGE THREE

Olympic Ups
Stairs To
KRPM PD

KMGX/Fresno OM Bill Stairs
has been named PD at Olympic
Broadcasting sister stations
KRPM-AM & FM/Seattle, effec-
tive January 19. He succeeds Lee
Rogers, who resigned to pursue
other interests but will consult
KRPM on various projects. KMGX
Production Director/midday per-
sonality Ken Richards has been
promoted to PD at that station.

STAIRS/See Page 42

R&R Debuts World Music Overview

This week on Page 68, R&R pre-
sents the first World Music Over-
view page. Each week we’ll show
you the hits from Britain, Austra-
lia, and Canada, plus the hottest
college/alternative AOR and dance
tracks in the US. Radio’s new
music consciousness has never
been higher — as tallied in R&R
last week, 1987 set a record for new
artists broken. The World Music
Overview is designed for program-
mers looking for a musical edge to
see quickly what’s breaking out in
influential foreign markets and
grass-roots specialty areas in the
US. Here’s our lineup of data.

Networking In The UK

From Britain, we’re using the
Network Chart, compiled by lead-
ing British market research firm
MRIB. In just over a year, the Net-
work Chart’s speed and accuracy
has forced the competing Gallup
Chart, which in various forms had
enjoyed a virtual national chart
monopoly for decades, to com-
pletely overhaul its procedures and
time of production. But you’ll see
breaking British hits faster in R&R
than anywhere else because of our

quicker publishing turnaround.
For Canada, we're using data
supplied by that country’s leading
trade publication, The Record. But
since Canada’s national charts
largely mirror our own (and usual-
ly run a few weeks slower), we feel
our listing of the Top 10 Canadian
CHR hits will be of more use in ex-
posing the best of the underrated,
world-class Canadian music scene.

Unique Australian
Radio Chart

We’ve adopted a similar philoso-
phy in our Australian charts. In-
stead of regurgitating a national
Australian chart dominated by
American and British artists
(“Faith,” “Got My Mind Set On
You,” and “Never Gonna Give You
Up” were Australia’s mid-January
Top 3), we’ve opted to stress Aus-
tralian artists, as a means of ex-
posing the variety and quality of
that scene. We've asked seven of
Australia’s toprated AOR/CHR-
slanted FM radio stations, cover-
ing the country’s five leading
cities, to supply us their top Austra-
lian hits and new adds, and from
that data we're compiling a chart

each week that truly reflects the
most-played Australian artists.

CMJ In R&R

It’s no secret that as AOR has
tightened up and leaned more
heavily on gold, labels and adven-
turous programmers alike are
looking to alternative and college
radio stations for new music expos-
ure. These stations have grown into
a powerful support network for
leading-edge rock, and the one pub-
lication that has grown with them
and best coordinates and reflects
their information is the biweekly
CMJ New Music Report. Now
CMJ’s Top 20 Cuts will appear ex-
clusively in R&R hot off the CMJ
computers, for the fastest, most
useful alternative rock information
available anywere.

Dance Music Report Tracks

Alternating with CMJ’s New Mu-
sic Tracks will be data from anoth-
er biweekly publication, Dance
Music Report, which has quickly
carved out a reputation for the
most straightforward, accurate
dance music information, compil-
ed from trendsetting clubs across

WORLD MUSIC/See Page 42
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RADIO SALES FACES
1988 REALITY CHECK

In a special three-page Sales Strategy section
in conjunction with the RAB convention this
week, Chris Beck interviews RAB President
Bill Stakelin and analyzes the sales pro-
spects for the transition year of 1988.
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DIRECTS WEST COAST PROMOTION

Blair Upped Chrysalls

Jerry Blair has been appointed
Director/West Coast Promotion for
Chrysalis, based in Los Angeles.
He was New England Regional
Promotion Manager, and has been
with the label almost two years.

Blair, who reports to VP/Promo-
tion Daniel Glass, told R&R, “I'm
ecstatic about the opportunity
given to me by Daniel and Chrysal-
is. I’'m eager to be going to a music-
intensive area, where many of our
artists are based.”

He added, “With the expansion
of our staff, including a new pro-
motion person in the San Francisco
area, we’ve created a fantastic, ag-
gressive, exciting team at Chrysal-
]S,”

Glass commented, “There is
nothing like promoting from in-
house. I hope the West Coast is
ready for a hungry, aggressive
street cat like Jerry. I defy anyone
to call him ‘laid-back’.”

Concurrently, Chrysalis Manag-
er/National Club Promotion Laura
Kuntz is expanding her duties to in-
clude radio, and has been named
Northeast Regional Promotion
Manager.

Jerry Blair

Also, Promotion Coordinator
Chantay Taylor has been appoint-
ed to handle National Special Mar-
kets Promotion, which includes
Black/Urban promotion as well as
AC radio projects.

Glass said, “The advancements
of Laura and Chantay are natural
with our strong schedule of R&B
and club music releases this year.
These promotions set the stage for
the next three years.”

WILSON VP/MIDWEST SALES

Bug Lands Capitol Label Deal

Longtime progressive publishing company Bug Music has signed a distri-
bution deal with Capitol for a label, comprising an L.A.-based pop/rock divi-
sion headed by Bug principals Dan and Fred Bourgoise and a Nashville
country division headed by VP Garry Velletri. Bug'’s writers’ roster includes
Rosanne Cash, John Hiatt, Los Lobos, Chris Hillman, Del Shannon, Robert
Cray, and T-Bone Burnett, among others. The company looks upon the la-
bel as a further “creative outlet.” Pictured at the signing are (I-r) Bug attor-
ney Evan Meadow, Bug Chairman Dan Bourgoise, Capitol President David
Berman, Bug President Fred Bourgoise, and Capitol VP Tom Whalley.

Kelley Sr. VP/SaIes At Umted St«atlons

Dick Kelley has been named Sr.
VP/Sales for the United Stations
Programming Network. In addi-
tion, Cristina Wilson has been up-
ped to VP/Midwest Sales for the
United Stations Radio Network.

While Kelley will continue to
oversee the sales activities in all of
the Programming Network’s of-
fices, he will also direct sales for
Transtar, which US took over after
it purchased an equity share in the
network last fall. Kelley will report
to Exec. VP/Sales David Landau.

S EFE

Dick Kelley

Deja Viewed

Cristina Wilson

At US Radio, Wilson succeeds
Vance Harrison, who retired at the
beginning of the year. Commented
Landau, “In overseeing the sales
administration for our radio and
programming networks in Chica-
go, Vance has played a major role
in establishing our Midwest Sales
office as an exceedingly successful
operation.”

Wilson began with US as an AE,
was later named Director/Mid-
west Sales for USP, and most re-
cently served as VP/Chicago
Sales. She will remain in Chicago.

Toole GSM
At WAOK
& WVEE

Howard Toole has been upped
from Co-Asst. GSM to GSM at Sum-
mit Broadcasting’s WAOK &
WVEE/Atlanta. Former fellow Co-
Asst. GSM Ralph Crossley has now
assumed sole Asst. GSM duties.

Toole commented, “I joined
WVEE'’s sales department in 1976,
and have seen it evolve into the
dominant station in Atlanta. I'm
happy for the chance to be GSM
here, and look forward to the op-
portunities within Summit Broad-
casting.”

Toole was upped from AE to his
most recent position at WVEE in
1983. Before joining WVEE, he had
on-air and programming experi-
ence at WBBQ/Augusta, WERC/
Birmingham, WNOE/New Or-
leans, and WAKY/Louisville.

Bill Gilbert

Gilbert
Upped To

VP At A&M

A&M NSM Bill Gilbert has been
promoted to VP/Director of Sales.
He’s been with the label since 1974.

In his new post Gilbert will be re-
sponsible for the sales and market-
ing of all A&M product, while con-
tinuing to oversee the sales field
staff operations. He’s based in Los
Angeles.

Gilbert reports to Sr. VP/Sales &
Distribution David Steffen, who
commented, “Bill’s earned the re-
spect and confidence of everyone
at A&ZM and our customers as
well.”

Gilbert has been NSM for three
years. Previously, he held regional
sales and branch manager posts
with the label.
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“This AM station just had its best
spring Arbitron in ten years.”

“A lot of AMs have seen declining shares
over the past few years, but at KOMO, our shares
have been growing since we started working with
The Research Group. This spring* we were ranked
second (12 +) in Arbitron — up 28% from the
previous spring book.** We’ve won it by having
very high quality research, top flight strategic
planning, an excellent staff, and hard work.

Thanks to The Research Group, we’ve been
able to stay in touch with our listeners and learn
how to superserve them. Each project is carefully
designed and conducted to ensure the most reliable
data. Then, they interpret that information and
put it into a strategic marketing system. Each
project has a specific purpose in the overall
system to help us improve our ratings. And, each
is done with all the care, quality, and expertise
that really sets them apart.

There’s a lot at stake in our competitive
market. That’s why we rely on The Research
Group to help us win.”’

Rich Robertson Mike Bettelli
General Manager Program Director

*Spring 1987 Arbitron. M-S, 6A-12M, MSA.
*+Spring 1986 Arbitron. M-S, 6A-12M, MSA,

it

The Research Group is the choice of America’s most successful broadcasters
for a good reason. Anyone can do “research’’ and bring a station answers to
questions. The Research Group brings the right information to do the job and
then uses a special system of strategic planning — based upon advanced
techniques of marketing warfare — to help improve and solidify your ratings in
desirable demographics. That makes The Research Group uniquely qualified to
help you win — and stay strong — in tough, competitive environments.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

METROPOLITAN PARK, SUITE 1200, 1100 OLIVE WAY e SEATTLE, WA 98101 ¢ (206) 624-3888
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NAB Plans Indecency Court Challenge

NAB leaders, meeting in Hawaii for the association’s
semiannual board of directors meeting, have decided to
take the FCC to court over its 1987 indecency policy. NAB
officials said they were not going to question the FCC’s
right to take the action, but rather would challenge the in-
decency standards as being too vague. They said more
clarity is needed if broadcasters are to understand and ad-
here to the expanded indecency definition.

‘“The NAB feels the FCC ruling is
vague and does not provide ade-
quate guidance to broadcasters,”
Exec. VP/General Counsel Jeff
Baumann told R&R. “We’re not
challenging the FCC’s authority to
make the ruling, we just want it re-
manded back to the Commission to
try to come up with a new defini-
tion.”

Baumann said the legal chal-
lenge would be filed next Monday
(1/25) with the US Circuit Court of
Appeals in Washington. Joining in
the case will be Action for Chil-
dren’s Television, the major net-
works, INTV, and PBS.

“There was clearly a lack of cer-
tainty in the FCC ruling, and we
didn’t know what to tell our mem-
bers,” said NAB President Eddie
Fritts, who added there was little
debate among board members on

the appeal.

Legislative Fights
Quiet Down

Members of Congress told NAB
directors that they shouldn’t expect
any significant broadcasting legis-
lation to emerge from Capitol Hill
during 1988.

“There’s not going to be any leg-
islation relating to those issues this
year,” said Rep. Al Swift (D-WA),
a ranking majority member of the
House Telecommunications Sub-
committee. His statements were
echoed by Rep. Matt Rinaldo
(R-NJ), the panel’s ranking minor-
ity member, who said the subcom-
mittee’s top priority this year will
be investigations of the nation’s fi-
nancial markets. Rinaldo said that
because 1988 will be an election
year with a short legislative calen-
dar, these factors will also contrib-

December, 1987

SOLD

KMJ and KNAX-FM

in Fresno, California,
assets of McClatchey Newspapers,
have been sold to

HENRY BROADCASTING CO.

of San Francisco, CA

““The Fairness Doctrine
issue has moved

beyond you and is now
between Congress and

the President.”
—Rep. Tom Tauke

ute to a lack of broadcast-related
legislation,

Other Capitol Hill lawmakers
basking in the sun at the Hawaii re-
treat included Sen. Strom Thur-
mond (R-SC), and Reps. Dan Coats
(R-IN), Billy Tauzin (D-LA), John
Bryant (D-TX), Rick Boucher
(D-VA), Carlos Moorehead
(R-CA), and Tom Tauke (R-1A).

In separate interviews with
R&R, both Swift and Rinaldo said
the bitter battle over the Fairness
Doctrine is likely to cast a shadow
over any broadcast-related legisla-
tion for years to come. However,
Rep. Tauke told NAB members
that “the Fairness Doctrine issue
has moved beyond you and is now

The undersigned represented the seller in this transaction.
This notice appears as a matter of record only.

851 Lincoln Center
3401 W. Rennedy Blvd
Tampa, FL 33609

@

COMMUNICATIONS
EQUITY
_ASSOCIATES

Suite 260
3877-8844

1133 20th Street, NW

Washington, DC 20036 202778-1400
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between Congress and the Presi-
dent.” He suggested that broad-
casters consider establishing a
self-policing method to handle citi-
zen complaints, a “‘news council”’
that would provide a strong de-
fense against later efforts to codify
the doctrine.

Other key topics included:

* Spectrum Fees: Rep. Swift
called it “the single most impor-
tant threat to broadcasting as we
know it in our lifetime.”” He warned
broadcasters not to believe the
spectrum fee idea will go away
even though a proposed station
transfer tax was defeated in De-
cember. He said if broadcasters
were to begin paying for the spec-
trum, ““it would not be long before
someone will be suggesting you no
longer have to serve your com-
munity of license.” Swift contend-
ed that once that happens, “the in-
dustry and the public wil! have lost
a great deal.”

* License Renewal: Legislators
were pessimistic about any radio-

-

‘“We’re not challenging
the FCC’s authority to
make the ruling, we just

want a new definition.”’
—Jeff Baumann, NAB

only license renewal reform bill
moving in 1988. “We need to talk
about it,” said Tauzin. “Maybe it’s
time to look at radio-only legisla-
tion. But I tend to believe we ought
to do license renewal reform all in
one package.”

*FM Matters: NAB Radio
Board members announced their
opposition to any expansion of FM
translator rules that would allow
the creation of a low-power FM
service. They also agreed to ask
the FCC to allow some Class A FM
stations to boost their power from 3
kw to 6 kw, providing that mileage
separations are met. Engineers
will be appointed to study other FM
upgrades.

* AM Improvement: The Radio
Board recommended spending up
to $500,000 to “take whatever steps
are necessary’’ to salvage the AM
industry. Among other things, the
money would bankroll research on
improved AM receivers and study
how to lure teens back to AM.

FCC Expands Dragnets,
Will Now Determine
Program ‘“Obscenity”’

In a stepup of its war against blue programming, the
FCC now says it is reversing previous policy decisions and
may determine itself if programs are “obscene” — not

just “indecent.”

The ruling came in a com-
parative proceeding involving the
renewal application of Video 44’s
WSNS-TV/Chicago. A challenger,
Monroe Communications, alleged
the station violated obscenity laws
when it broadcast scrambled,
X-rated movies as a pay TV sta-
tion. An FCC administrative judge
earlier ruled against the licensee,
but the case has been on hold while
the full Commission grappled with
it.

Longstanding Commission poli-
¢y had been to refer obscenity mat-
ters to the Justice Department for
action, then act against licensees
only if they were convicted of
criminal obscenity violations. In a
turnabout, the Commission now
says unanimously that it will
undertake its own initial reviews of
obscenity questions and exercise
administrative sanctions - in-
cluding license revocations —
without waiting for Justice Depart-
ment action.

FCC officials say citizens must
make obscenity complaints quickty
— “at the time of the broadcast or
shortly thereafter” — and not wait
until license renewal time because

’ E

“that would disserve the public in-
terest.”

NEWS

BRIEFS

NJ Broadcasters File
Class A Power Increase
Request

The New Jersey Class A Broadcast-
ers Association (NJCABA) has filed
additional engineering information in
support of its request that the FCC al-
low all Class A FM stations to increase
power from 3000 watts to 6000 watts
at a height of 100 meters. NJCABA fil-
ed its initial pefition for rulemaking
seeking the power increase on Sep-
| tember 1. The supplemental engineer-

ing report was compiled by John Furr
Technical Director of Clear Channel
Communications, Inc.
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A PROMISE TO SURPRISE

Dear Radio Listener:

Perhaps I’'m a product of the times in which I came of age, but I’ve always wanted to
discover the story behind the story. Whether it was the Space Race, the Cold War, the
British Invasion or Anarchy in the U.K., I grew up eager to understand the key figures
behind the offensives. I decided to go into journalism because the rhythmic prose I readin
Crawdaddy and Rolling Stone seemed to vibrate with the beat of the era. The conventional
wisdom about rock posits that it’s a music form—and an outlook—based on rebellion, but
I’ve always believed it has much more to do with personal reinvention. Rock and roll is the
soundtrack for those who have an insatiable curiosity about the world and their place in it.

When I joined the Rolling Stone staff as a feature writer in the autumn of 1978, the
desire to report music stories fully and with responsible flair had seemingly fallen to a
select few. I know that by the time I resigned my Rolling Stone senior editorship in 1982 (in
order to write several books), my cohorts at both Rolling Stone and then Musician
magazine strongly depended on each other for encouragement. The thinking was: if
magazine and broadcast journalism cannot truly remove the distance between the subject
and the audience, then the efforts miss the essence of rock and roll.

Radio is such an intimate medium, yet this capacity for intimacy has never been fully
utilized in the service of rock and its practitioners. In 1986-87, my initial intention with
the nationally syndicated Timothy White’s Rock Stars (the radio series having been inspired
by my 1984 coffee table book), was to create exclusive 90-minute interview & music
programs that gave fans informed talk and genuine insight into the creative process—plus
providing some passionate rock and roll. This was done over the last two seasons by
including live-in-the-studio performances, as well as the heretofore unheard-of practice

ROCK

of having the artist play original demos of hits and/or previously unreleased material in
order to illustrate the individual method behind the music.

Ultimately, I felt my new edition of Timothy White’s Rock Stars should expand still
further the realm of broadcast music journalism. So it only made logical sense that the
Westwood One Radio Networks and I should team up. After all, it was Westwood One
that breathed bold new life into modern radio programming, bringing the transmission of
rock and roll into the 1990’ with superb live concert tour coverage, on-location music
reporting and solid interview-integrated music newsfeatures. For my part, I believed I
had fresh strengths to contribute to the network, but I also sought the skilled support
necessary to better my best.

With this latest edition of Timothy White’s Rock Stars, I’ll be striving to present an
often-live series of monthly specials in which each and every installment is Radio As
Event. By dint of journalistic zeal, extraordinary performance segments, and enthusiastic
respect for the creative musical process, the goal will be shows that help reinvent the
immediacy of music radio.

The best quality that any form of entertainment can have is the promise of surprise.
1 vow that each installment of Timothy White’s Rock Stars will be something you have

never heard before. £
«
Best, < Mo w k

Timothy Wlnte

STARS

Contact your Westwood One Representative now for details. Call (213) 204-5000, FAX (213) 204-4375 or Telex 4996015 WWONE.
\/
&A% WESTWOOD ONERADIO NETWORKS

wWwWWW.americanradiohistons.com
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RADIO BUSINESS

TRANSACTIONS

Specter Buys South Florida
Combo For $3 Million

Small Deals Dominate Week,
Blackburn Brokers $625K Colorado Combo Bargain

WFTW-AM & FM/Ft. Walton

Beach, FL

PRICE: $3 million

BUYER: Specter Broadcasting Corp.,
headed by John Mackin Ade, who al-
so owns WVEU & WYKZ/Beaufort,
SC.

SELLER: Vacation Land Broadcast-
ing Inc., owned by Rodney Powell.
FREQUENCY: 1260 kHz; 99.3 MHz
POWER: 2500 kw daytimer; 3 kw at
300 feet with application pending for
50 kw at 500 feet

FORMAT: AC

BROKER: Stan Raymond & Associ-
ates Inc.

KEXO/Grand Junction &
KLDR/Deita

PRICE: $625,000

BUYER: Monument Broadcasters, a
partnership principally owned by
James Spehar, Douglas Kienitz, Rob-
ert Dalton, and R. Gerard Spehar.

SELLER: Donrey inc., headed by
Chairman Donald Reynolds. The com-
pany also owns KBRS/Springdale, AR
and KOLO-TV/Reno.

FREQUENCY: 1230 kHz; 95.3 MHz
POWER: 1-kw days/250 nights; 3 kw
at 37 feet

FORMAT: AC; CHR

BROKER: Blackburn & Company Inc.
COMMENT: Donrey acquired KEXO in
1981 for $1.5 million

WRKT/Cocoa Beach

PRICE: $325,000

BUYER: Champion Broadcasting of
Florida Inc., owned by Matthew Hoff-
man, Carol Hoffman Jason, and Bar-

bara Hoffman. The company also
owns WOKB/Winter Garden, FL. Ja-
son is a news anchor at WAYV/Port-
smouth, VA.

SELLER: Guy Gannett Publishing
Co., whose radio division is headed by
Mike Horn. The company also owns
WINZ & WZTA/Miami; KMGL/Oklaho-
ma City; and WKIS & WSSP/Orlando.
FREQUENCY: 1300 kHz

POWER: 5 kw days/1 kw nights
FORMAT: Gold

WGACIAugusta

PRICE: $500,000

BUYER: Robert Beckman

SELLER: CSRA Broadcasters Inc.,
principally owned by George Beas-

ley. He also owns WMOO & WBLX/
Mobile; WFAI/Fayetteville, NC;
WWAM/North Ft. Myers, FL; WBIG/
Reidsville, NC; WYNG/Evansville, IN;

WTEL & WXTU/Philadelphia; WKML/
Lumberton, NC; WFTC & WRNS/
Kinston, NC; WLAT & WYAV/Conway,
SC; WEDAI/Grove City, PA; KFMD/Pel-
la, ID; WPOWI/Miami; WRXK/Bonita
Springs, FL; WGMB/Georgetown, SC;
WMRO & WAUR/Aurora, IL; WGNC &
WLIT/Gastonia, NC; WREY & WMVB/
Millville, NJ; KAAYILittle Rock; and
KSSR/Bastrop, TX.

FREQUENCY: 580 kHz

POWER: 5 kw days/1 kw nights
FORMAT: AC

WEWZ/Elwood

PRICE: $550,000

BUYER: Pegasus Broadcasting of In-
diana, principaly owned by Ron
Kempff and Paul Kempff. They also
own WKKI/Salina, OH.

SELLER: Joel Schneider Broadcast-
ing Inc., headed by President Joel
Schneider.

FREQUENCY: 101.7 MHz

POWER: 3 kw at 156 feet

FORMAT: AC

WBGN/Bowling Green

PRICE: $145,000

BUYER: Hilltopper Broadcasting Inc.,
principally owned by Henry Dickinson,
Wayne Gaunce, Wesley Strader, J.
Barry Williams, and Gary Force. The

| N C O R

OCEAN BROADCASTING, INC.

has acquired

KOCM (FM)

Newport Beach, California

for

$3,210,000

from

DONREY MEDIA GROUP

We are pleased to have served as
broker in this transaction.

BLACKBURN @@)MPAN\/

P O R A T

1100 Connecticut Ave., NW
(202) 331-9270

Media Brokers & Appraisers Since 1947

WASHINGTON, D.C. 20036 ATLANTA, GA 30361
400 Colony Square
(404) 892-4655

(312) 346-6460

CHICAGO, IL 60601
333 N. Michigan Ave.

BEVERLY HILLS, CA 90212
9465 Wilshire Blvd.
(213) 274-8151

WWAM.-americanradiohistorn.com.—

TRANSACTIONS AT A GLANCE

$28,049,712

Deal Of The Week:

$3 miilion

® WEWZ/Elwood, IN $550,000

® WiFi/Kane, PA $105,000
® WMRE/Knoxvilie $150,000

Deals So Far In 1988:

Total Stations Traded This Year:
This Week’s Action: $7,316,225
Total Stations Traded This Week: 15

® WFTW-AM & FM/Ft. Walton Beach, FL

® KEXO/Grand Junction & KLDR/Delta, CO $625,000
@ WRKT/Cocoa Beach, FL $325,000
® WGAC/Augusta, GA $500,000

® WBGN/Bowiing Green, KY $145,000

® WSLK/Hyden, KY $100,000 pius liability assumption
® WDCS!Scarborough, ME $800,000

@ WNCR/St. Pauls, NC $91,225

©® WTNC/Thomasville, NC $450,000 for 55% ownership

® KAAR/Vancouver, WA $475,000

38

company also owns WBLG/Smiths
Grove, KY.

SELLER: WBGN Inc., owned by Kevin
Proctor.

FREQUENCY: 1340 kHz

POWER: 1 kw

FORMAT: AC

WSLK/Hyden

PRICE: $100,000 plus assumption of
liabilities

BUYER: Leslie County Broadcasting
Inc., owned by Ronnie Deaton and
Jody Ritchie. Deaton was formerly
Studio Director at WYMT-TV/Hazard,
KY and Ritchie is the GM of WSLK.
SELLER: Ayers Shortt Sales Inc., prin-
cipally owned by Ayers Shortt.
FREQUENCY: 1600 kHz

POWER: 500-watt daytimer
FORMAT: CHR

WDCSIScarborough

PRICE: $800,000

BUYER: Charles McCreery, who also
owns WFHM & WVLT/Vineland, NJ.
SELLER: Dirigo Communications
Inc., headed by President Fred Miller.
FREQUENCY: 106.3 MHz

POWER: 3 kw at 300 feet

FORMAT: Classical

BROKER: Chapman Associates Inc.

WNCR/St. Pauls

PRICE: $91,225

BUYER: Hope Mills Broadcasting
Inc., owned by Jerome Lamprecht.
He also owns WGHB/Farmville, NC.
SELLER: United States Broadcasting
Corp., owned by Rose Boritzer.
FREQUENCY: 1080 kHz

POWER: 5-kw daytimer

FORMAT: Gospel

BROKER: The Whittle Agency

WTNC/Thomasville

PRICE: $450,000 for 55% ownership
BUYER: Walter Brickhouse, Alvin
Rooks, and L.E. Willis II.

SELLER: L.E. Willis Sr. is selling his
55% ownership interest in Radio Cru-
sade Inc. Willis also owns interests in
WOWI/Norfolk; WIMG/Ewing, NJ;
WBOK/New Orleans; WGSP/Char-
lotte; WBXB/Edenton, NC; WKWQ/
Batesburg, SC; WSRC/Durham, NC;
WSFU/Union Springs, AL; WKXS/
Marion, SC; WAYE/Birmingham;

KFTH/Marion, AR; WPCE/Ports-
mouth, VA; WFTH/Richmond;
WPDQ/Green Cove Springs, FL;
WWCA/Gary, IN; WESL/East St. Lou-
is, MO; WTJH/East Point, GA;

WGTM/Wilson, NC; WSVE/Jackson-
ville; WXSS/Memphis; and WOLS/-
Florence, SC. He recently announced
plans to buy WIQR/Prattville, AL.
FREQUENCY: 790 kMz

POWER: 1-kw daytimer

FORMAT: Gospel

WIFi/Kane

PRICE: $105,000

BUYER: Laurel Media Inc., owned by
Dennis Heindl.

SELLER: Mountain Forrest Communi-
cations, owned by Bill Stallman. He is
currently employed as an engineer at
WPEN & WMGK/Philadeiphia.
FREQUENCY: 103.9 MHz

POWER: 3 kw at 300 feet

FORMAT: Station is currently dark

WMRE/Knoxville

PRICE: $150,000

BUYER: Dayspring Communications
Inc., owned by Robert Lee and Bever-
ly Lee.

SELLER: Morgan Broadcasting Co.,
owned by Harry Morgan.
FREQUENCY: 1580 kHz

POWER: 5-kw daytimer

FORMAT: Gospel

KAAR/Vancouver

PRICE: $475,000

BUYER: Christopher Bennett Broad-
casting Inc., headed by Christopher
Bennett. The company also owns
KRIZ/Renton, WA.

SELLER: Gemy Inc., owned by M.P.
‘‘Pat’’ Patten. He aiso owns interests
in WJXQ/Jackson, Ml and WMPX &
WMRX/Midland, MI.

FREQUENCY: 1480 kHz

POWER: 1 kw days/2.5 kw nights
FORMAT: Station is currently dark
BROKER: Montcalm Corp.
COMMENT: Gemy sold this station in
March 1987 to Belridge Broadcast-
ing for $600,000, but later reassumed
control over the property after financial
problems developed.
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Make The World A Better Place

9

On CBS Records, Cassettes and Compact Discs.


www.americanradiohistory.com

I’'m gonna make a change, for once in
my life

It’s gonna feel real good, gonna make
adifference

Gonnamake tright...

As |, turn up the collar on my favorite
winter coat

This wind is blowin’ my mind

I see the kids in the street, with not
enough to eat

Who am |, to be blind? Pretending not
to see theirneeds

A summer’s disregard,abroken
hottle top

And aone man’s soul

They follow each other on the wind
ya’ know

’Cause they got nowhere to go

That’s why | want you to know

I’m starting withthemanin
the mirror

I’m asking him to change his ways

And no message could have been
clearer

If you wanna make the world
ahetterplace

(If you wanna make the world
ahetterplace)

Take a look at yourself,and then
make achange

(Take a look at yourself,and then
make a change)

(Na na na,na na na,na na, na nah)

I’ve been avictim of a selfish kind
of love

It’s time that I realize

That there are same with no home,
not a nickel toloan

Could it be really me, pretending that
they’re not alone?

A willow deeply scarred, somebody’s
brokenheart
And a washed-out dream
(wWashed-out dream)
They follow the pattern of the wind,
ya’see
’Cause they got no place to he
That’s why I’m starting with me
(Starting with me!)

I’m starting with the maniin
the mirror
(Ooh!)

R TEaRROR

I’m asking him to change his ways
(Ooh!)
And no message could have been
any clearer
If you wanna make the world a hetter
place
(tf you wanna make the world a
better place)
Take alook at yourself and then make
achange
(Take a look at yourself and then
make a change)

I’m starting with the manin the
mirror
(Ooh!)
I’m asking him to change his ways
(Change his ways-ooh!)
And no message could’ve been
any ciearer
If you wanna make the world a better
place
(if you wanna make the world
ahetter place)
Take alook at yourself and make
that...
(Take a look at yourself and then
make that...)
Change!

I’m starting with the manin
the mirror,
(Man in the mirror-oh yeah!)
I’m asking him to change his ways
(Better change?!)
No message could have heen
any clearer
(If you wanna make the world
abetter place)
(Take alook at yourself and then
make the change)
(’Cause when you close
your heart)
You can’t close your...your mind!
(Then you close your...mind!)

That man, that man, that man,
thatman
With that manin the mirror
(Man in the mirror, oh yeah!)

That man, that man, that man
I’m asking him to change his ways
(Better change!)

You know...that man
No message could have heen
any clearer

If you wanna make the world
ahetterplace
(tf you wanna make the world a
better place)
Take alook at yourself and then make
achange
Hoo! hoo! hoo! hoo! hoo!
Na nana,na na na,nana,nanah
(Oh yeah!)
Gonna feel real good now!
Yeah yeah! Yeah yeah! Yeah yeah!
Nanana,nanana,nana,nanah
(Ooooh...)

Oh no,nono...

I’m gonna make a change

it’s gonna feel real good! Come on!
(Change...)

Just lift yourself

You know

You’ve got to stop it. Yourself!
(Yeah-make that change!)

I’ve got to make that change, today!
Hoo!

(Man in the mirror)
Yougot to
You got to not let yourself.. .Brother...
Hoo!

(Yeah!-make that change)
You know-1’ve got to get that man,

thatman...

(Man in the mirror)

You’ve got to

You’ve got to move! Come on!
Come on!

Yougot to...

Stand up! Stand up! Stand up!

(Yeah!-make that change)
Stand up and lift yourself, now!

(Man in the mirror)

Hoo! Hoo! Hoo
Aaow!

(Yeah!-make that change)
Gonna make that change...come on!
You know it!

You know it!
You know it!
You know...

(Change)
Make that change.

Copyright 1987 by MCA MUSIC PUBLISHING. A Division of MCA INC..
AEROSTATION CORPORATION and YELLOWBRICK ROAD MUSIC.
Rights of AEROSTATION CORPORATION Administered by MCA MUSIC
PUBLISHING. A Oivision of MCA INC.. New York . NY.

AllRights Reserved. Used by Permission.

Frank M.Dileo/Management  Produced by Quincy Jones for Qﬂm Co-Produced by Michael Jackson for = Recorded and mixed by Bruce Swedien
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FCC Won't Set AM Stereo Standard

The FCC’s refusal to set a single AM stereo standard
has drawn victory cheers from the two remaining sys-
tems’ manufacturers and shrugs from stations already

equipped with the technology.

“The Commission saw the
strength of (Motorola’s) C-Quam
system and decided not to inter-
fere,” said Chris Payne, Manager
of AM Stereo Broadcasting for
Motorola. “It’s a very rational
understanding of the marketplace
— that (C-Quam) is the de facto
standard.”

At its public meeting on January
14, the FCC reaffirmed its 1982
decision not to set a single standard
for AM stereo broadcasts. 1t also
declined to provide interference
protection for Motorola’s C-Quam
pilot tone, as had been requested
by the US National Telecommuni-
cations & Information Administra-
tion, an arm of the Commerce
Dept.

The Commissioners said they
continue to believe the future of
AM stereo is best served by allow-
ing the marketplace to decide
which of the two remaining sys-
tems should become the industry
standard. The Commission also
refused to require manufacturers
to build radios capable of receiving
more than one AM stereo signal.

FCC Chairman Dennis Patrick
explained the Commission’s deci-
sion in terms of a cost-benefit
analysis: ‘“The costs at this time of
attempting to adopt a definitive
standard — which would requlre a

rulemaking (that) would be very
contentious (and) which would
lead to, if anything, more uncer-
tainty in the marketplace and
probably to litigation — substan-
tially outweigh the benefits (of set-
ting one standard).”

company'’s path.

“The decision removes the prob-
lem we have of broadcasters being
worried the government will come
in and set a standard that is dif-
ferent from what they have in-
vested in,” said Kahn. “As far as
1 can see, our problems are over.”

Kahn said the FCC’s action will
also boost his company’s fortunes
by hastening the arrival in the

DECIDING NOT TO DECIDE — During last week's FCC meeting, (I-r)
Commissioner James Quello, Chairman Dennis Patrick, and Commission-
er Patricia Diaz Dennis refused to set an AM stereo Standard.
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According to Motorola’s figures,
442 stations — 70% of the country’s
AM stereo properties — are using
the C-Quam system, which is com-
patible with every AM stereo re-
ceiver on the market.

But Leonard Kahn of Kahn Com-
munications, which has been battl-
ing Motorola in the AM stereo mar-
ketplace for several years, is un-
fazed by Motorola’s dominant posi-
tion and says the FCC's decision
clears a major obstacle from his

BUSINESS OVERVIEW

Replogle Joins
Chapman In DC

Chapman Associates says vet-
eran broadcaster R. Kent Replo-
gle has joined the firm's Washing-
ton office as a media broker. Most
recently Exec. VP/COO of the
USA Cable Network, his back-
: ground includes 15 vyears at
Metromedia Television and three
years with the Hearst Corp. as
VP/GM of KMBC-TV/Kansas City.

Replogle told R&R he will try to
increase Chapman’'s prominence
in TV dealmaking, but will also be
handling radio deals.

Faircom Stock Now
Trading on BSE

The common stock of Faircom
Inc. has a new trading base that
: should make the company more
attractive to investors. The com-
pany was recently granted a listing
on the Boston Stock Exchange
under the symbol “FMC." Previ-
ously, the company's stock was
quoted over-the-counter via “pink
sheets” published by the National
- Quotation Bureau.

“The ability of all brokers to in-
stantaneously access a current
market price for our stock on their
screens should increase the mar-
ketability and visibility of our
stock,” said Faircom Chairman
Joel Fairman.

At the firm's recent annual meet-
ing, shareholders reelected Fair-

T
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man, Anthony Pantaleoni, Ste-
phen Eyre, and John Jansing as
directors. Robert Quinn, a retired
General Partner of Salomon
Brothers, was elected as a new
director.

Faircom currently owns WKMF
& WCRZ/Flint; WTMA & WSSX/
Charleston; and WHFM/South-
ampton, NY. In October 1987 the
company announced plans to buy
WYNG/Evansville, IN.

Keystone, Media General
Plan Rural Blitz

Radio marketing in America’s rur-
al areas will be getting a big shot in
the arm from a new deal between
Keystone Broadcasting System
and Media General Broadcast
Services.

The two companies have agreed
to market radio in Class “C” and
“D" counties jointly throughout the
nation. The new arrangement is ex-
pected to intensify coverage in
lightly populated areas for advertis-
ing clients of both companies, and
may provide affiliated stations with
more rep income.

“The Media General/Keystone
combination will allow us to provide
greater effectiveness for advertis-
ers utilizing our network services,”
said Keystone Chairman Nicholas
Gordon.

Keystone is the country’s largest
nonwired network, with over 3200
affiliated stations, many of which

marketplace of receivers capable
of processing both the C-Quam and
Kahn stereo signal. But others are
skeptical about Kahn’s prognosti-
cations.

“Jesus Christ said he’'d return,
but I haven’t seen it yet. It’s the
same with multi-system radios,”
said Glen Clark, President of TEX-
AR, Inc., which petitioned the FCC
to set one AM stereo standard. “I
keep hearing that they are coming,
but I still don’t see them.”
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are in rural markets. Media General
is a full-service media placement
agency that emphasizes major mar-
kets, but which has accumulated
large blocks of time with smaller
stations because of barter deals as-
sociated with its jingle and program
packages.

“We have generated a tremen-
dous amount of inventory over the
years in Class C and D counties,”
said Media General VP William
Konigsburg. “We have the ability
to offer the time at a nice, reduced
price, since our cost on it is low.
Since Keystone obviously already
had a sales force set up, it made
sense for us to look at it.”

Konigsburg valued the joint ven-
ture at $2-3 million over the next
two years. The deal has been
seven months in the making, ac-
cording to Connecticut media
broker Richard Foreman, who
successfully handled the transac-
tion on behalf of Keystone.

“You've got a company (Key-
stone) that's an all-cash operator
and the biggest buyer of radio for
advertisers in smaller markets, and
you've got Media General, which is
already involved in cash and barter
in those smaller markets with a
great roster ot advertisers,” said
Foreman. “Keystone will now be
using a lot of those advertising cli-
ents with cash, and station owners
are going to realize additionai in-
come just by being a Media General
affiliate.”

Florida Coastal
FM Group-Excellent C/F
& upside potential $3MM / terms.
RANDALLE. JEFFERY
305-295-2572

Coastal California
FM/AM—Top Ratings— 160k pop.
$400k down
ELLIOT B. EVERS
415-391-4877

Western Capitol
FM/AM—8x 1987 C/F
$1.3MM/ liberal terms

CHARLESE. GIDDENS
202-785-4333

SW-FM
Growth Mkt.—Upgrade
$750k Total / $350k down
RAYMOND J. SCHONBAK
214-896-7643

Midwest
Independent TV
with Satellite
$3MM
BRIAN E. COBB
202-785-4333

RADIO and TELEVISION BROKER AGE
FINANCING - APPRAISALS

\ /
W

MEDIA VENTURE
PARTNERS

WASHINGTON, DC
ORLANDO - DALLAS
SAN FRANCISCO

Integrity and Discretion

.. the difference!
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TOUGH ECONOMIC YEAR AHEAD

Radio, Agencies Face 1988 Realities

988 will be a challeng-

ing year for radio. The

results of tough eco-
nomic times will be played
out in comparisons between
weekly billing and budget
reports, as well as manage-
ment changes and station
sales. Yet while many
broadcasters ask if we are
in a recession, maybe the
real question to consider is
whether we’re creating our
own recession. Are sales
budgeting deficiencies cre-
ating revenue problems?
Are we spending a dollar to
make a dime, or a dime to
make a dollar?

Overview: Radio

By December 31 of this year, I
think roughly 15% of all stations
will have increases of 12% +. Fifty-
five percent will fight to tie or gain
marginal increases averaging 5%
over 1987 figures, and 30% will lose
revenue. The final analysis will
show that the winners invested
budget increases while the losers
spent theirs. The percentage of
new business written is always di-
rectly related to the amount of time
and resources spent developing
new business.

Budgets can either be regarded
as budgets or as investment strate-
gies. The more balanced, diversi-
fied, and intelligent the invest-

ments, the better the return on in-
vestment. The more the risk, the
greater the gain; the less invested,
the less that can be returned. The
less diversified an investment port-
folio is, the greater the loss if it
doesn’t perform.

Winning investment strategies
normally include a balance be-
tween advertising, promotion, pro-
gramming, and sales. Losers in-
vest in everything but sales. When
they do allow for any significant
budget increase, the money usually
goes to advertising or a morning
show. But while advertising is a
good thing and morning shows are
important, sales depth and experi-
ence are critical. Ratings do create
revenues, but not as quickly as
good management and staff.

Stations that tie their revenues
for the previous year will invest
slightly in sales recruitment, man-
agement, and personnel. However,
many of their sales departments
are forced by budget limitations to
rely on a one-step solution — ac-
quiring only one new person, a
piece of equipment, or a revenue-
generating promotional tool.

Winners aren’t only going to be
winners this year. They were win-
ners last year and probably will be
next year, because they know the
importance of a strong sales staff.
Many great managers allow them-
selves to fail because they think a
good book will solve all their reve-
nue problems. But the reality is
that a 3.5 station with a strong sales
staff will write more business than
a 5.0 station with a weak one. It’s

Chris Beck

R
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‘“The percentage of
new business written is
always directly related
to the amount of time
and resources spent
developing new
business.’’

DR i W

getting more difficult all the time
to translate new ratings into reve-
nue. There is no such thing as a
“one-book wonder.” Yet many sta-
tions think they’ll be one if they
wait long enough.

The headache of after-book cele-
bration parties pales in compari-
son to the headache caused by the
realities of the street, where the
sales staff will hear that the book’s

R e R

PROSPECTING STRATEGIES

Products With

ales sluggishness is
expected in many
primary radio reve-
nue categories. However,
the outlook isn’t entirely
dim. The following over-
view looks at 13 categories
which represent strong po-
tential targets for new busi-
ness Success.
Optical/Eyewear
Five years ago, eyewear
advertising was a rarity.
Today eyewear isn’t just for
sight, it’s for fashion. Eye-
wear fashion sales have
mushroomed from nothing
five years ago to an $8 bil-
lion industry last year. If
only two percent of those
sales is allocated to adver-

Tl T v N |
tising, that’s a $160-million
category out of nowhere.

Most success stems from sched-
ules promoting fashion frames, col-
ored contact lenses, and eye ex-
ams. One optician estimated that
over 10% of her colored contact
sales were to people with perfect
eyesight (most making brown eyes
blue).

Disposable contact lenses will be
introduced by Johnson & Johnson.
Its “Acuvue” line is expected to
retail for $520 for a set of 52 pairs of
disposable lenses.

e
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a fluke. Some astute negotiators
will want to see a one-year trend.
Another buyer tactic is the “Eclec-
tic Agency Buying Formula,”
where some numbers are taken
from here, others from there (the
actual formula is often guarded as
closely as the Coke recipe). Never
forget that agency buyers are ne-
gotiators, and they’re getting bet-
ter at it every year. Radio must
keep up with them.
- The top stations win by investing
wisely when they don’t do well,
then watching their investments
pay off. They invest in manage-
ment, sales (not service) people,
sales resources, research, refer-
ence materials, revenue-gener-
ating promotions, incentives, and
training. As a general rule, by in-
vesting in sales you get what you
pay for; by investing in anything
else, youmay get what you pay for.
Coming off a tough year in which
many properties were bought in
highly leveraged deals, it’s difficult
to get budget increases. Station
management often understands
the need when corporate doesn'’t.
Sometimes management and cor-
porate understand, but the invest-
ment bankers don’t. They may af-
ter this year.

Advertising Agencies:
Overview
1988 will see more ad agency
competition than ever, as agencies
which previously only considered
million-dollar accounts negotiate
for $200,000 local accounts. For

S

By Chris Beck

many, this will be the first time
they have mounted a major retail
effort. Instead of working on com-
missions, many will barely break
even on project fees and monthly
retainers.

As the VP of one international
agency put it, “We have lived in a
world that centered around big cor-
porate accounts for years. Now the
entire emphasis at our company is
to get out on the streets locally, get
our hands dirty, and make deals.
This is a whole new world for us.”

The same VP added, “I would
expect you'll see less and less inter-
est in radio. It takes more time and
manpower to plan, negotiate, traf-
fic, implement, and post than any
other medium.” Another excuse
for not using radio: ‘“With our mer-
ger we just don’'t have the same
level of manpower. With retainers,
creative projects are becoming
more important, too. The financial
reality is that we can charge
$25,000 to over $200,000 for a TV
spot. In radio production, we're
lucky to bill $2000-$5000.”

The coming year will also see a
significant increase in agency
“boutiques,” with highly specializ-
ed areas of expertise ranging from
co-op to creative concepts.

Chris Beck iz President of Chrls
Beck Communications, a safes
consulfing firm. He can be resched
at (818} 584-0851. See Chris dur-
ing his workshop at the RAB
Managing Sales Conference.

o ma

Moneymaker Potential

Computers

Coming off an exception-
al year in which over 7 mil-
lion new PCs were sold, the
computer industry predicts
1988 will be another excel-
lent year, especially in
three key areas: desktop
publishing products, soft-
ware, and laptop PCs.
Desktop publishing pro-
ducts, which include soft-
ware and laser printers,
racked up $595 million in
sales in 1986; by 1991, sales
are expected to top $3 bil-
lion. The primary target is
offices. If your station tar-
gets business decision-
makers, set up desktop pub-
lishing sales, training, and
info seminars with a dealer.

waasA americanradiohistorv.com

Software advertising was up 30%
in the third quarter of last year.
With record earnings by the top
five companies, expect this to be
another strong growth year for this
segment of the computer industry.
The top companies are Ashton
Tate, WordPerfect, Lotus, Micro-
Soft, and Software Publishing.

Laptop PC unit sales have jump-
ed from under 200,000 annually
three years ago to almost one mil-
lion projected this year.

Finally, don’t miss capitalizing
on blank discs. The competition is
fierce, with a significant amount of
unique promotions and dealer in-
centives. One company is promo-
ting frequent flyer miles for every
dollar spent on blank discs.

Telecommunications

There are now more than
one million cellular users,
and 34,000 new phones are

sold every month. There
are two predominant tar-
gets: cellular phone retail
sales and leasing com-
panies, and cellular phone
service providers or car-
riers.

Besides providing revenue, car-
riers can also open the door to uni-
que phone promotions. To maxim-
ize your success with retail, check
out the carrier co-op programs,
which usually offer 50% co-op to
their agents (the retailers). While

Continued on Page 12


www.americanradiohistory.com

DKM Broadcasting Corporation

has been acquired by

Summit Communications, Inc.

The undersigned acted as financial advisor to
DKM Broadcasting Corporation in this transaction.

MORGAN STANLEY & CO.

Incorporated

January 7, 1988

wwwwLamericanradiohistorv.com
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RAB’S STAKELIN INTERVIEWED

Industry Changes Mean
Opportunities In ’88

ill Stakelin’s posi-

tion asRAB’s Pres-

ident/CEO brings
him into contact with virtu-
ally every aspect of radio
sales. In this interview con-
ducted by Chris Beck,
Stakelin addresses several
crucial issues that will af-
fect the radio industry over
the next year and into the
’90s.

R&R: How would you categorize
19877

BS: 1987 was a year that brought
us back to reality. In 1986 we start-
ed jumping up and down saying
that the reps weren’t doing their
job, that the RAB wasn’t doing its
job, and that radio was suffering
while every other medium was
growing — none of which was real-
ly the case.

In 1987 we finally realized that
not only the entire national econo-
my but also America’s ways of do-
ing business were being turned up-
side down. If you're looking for a
key word, I think that word would
have to be ‘‘change.”

R&R: How would you rate the
radio industry’s reaction to this
change?

BS: There are notable excep-
tions, but as an industry we have
reacted slowly and poorly. We are
currently experiencing changes in
the national arena that we must
come to grips with if we want to be
a competitor for national advertis-
ing. We need to capitalize on these
changes because they mean fan-
tastic opportunities for radio.

e A

‘“‘We have some
tremendous
opportunities on the
national scene to finally
become more
competitive.”’

The important thing today is
packaging. Magazines are an
example of an industry that’s
growing because they put together
complete plans, not just schedules.

We still have many radio stations
strictly pitching commercials,
rates, and audiences to the same
old agency contacts. How long is it
going to take before our industry
listens to those foresighted people
who are saying that the world has

changed, and we too must change
to position ourselves to win in the
future?

R&R: If you were a sales man-
ager today, what would you do?

BS: I'd look hard at how well the
people are being taught and point-
ed toward new decisionmakers and
budgets. I would see if they were
capitalizing on trends. And I'd also
recruit from outside of the radio in-
dustry. The “‘good ol’ boy’’ network
is still alive and well, in that people
are still taking person X from sta-
tion Y and moving him to station Z
instead of going out and finding
someone who has the ability to
listen, sell, and become a market-
ing person who can compete in new
areas.

This is nothing new. There has
been a little improvement, but we
can no longer stand for a little im-
provement. We must accelerate
change and not be afraid to take
some risks.

R&R: What is the RAB doing to
get people interested in radio sales
as a career?

BS: In the last few weeks, we
have acquired a seat on the Nation-
al Accreditation Board and Coun
cil. That organization is made up of
scholars from across the country
who represent all of the major
schools, and who are in charge of

looking at and developing educa-
tion curricula planned at major
colleges and universities. Now ra-
dio will have a voice on that im-
portant board through the RAB. In
addition, we have several hundred
colleges and universities that are
associate members of the RAB.

R&R: What are your feelings
about national business and its
future?

BS: Not everyone is going to buy
this, but we do have some tremen-
dous opportunities on the national
scene to finally become more com-
petitive. However, in order to cap-
italize on these opportunities, there
are a couple of things that have to
happen.

B R R

‘““We must accelerate
change and not be
afraid to take some
risks.”’
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First, simplicity of doing busi-
ness is a must. Whether we like it
or not, networking is simplistic.
Networking means one-price, one-
stop shopping. Nevertheless, we
continue to argue whether net-

Bill Stakelin

works aren’t just another way to
cut rates, without considering
whether it’s good or not for the sta-
tions. While we’re continuing to
fight that battle and argue about
those things, our competitors —
such as magazines, papers, and
outdoor, all of which now have
well-organized national networks
— are getting the money.

R&R: The same thing happens
on a local level. We frequently
make ourselves a very difficult
medium to buy.

BS: It happens from the top
down. It happens with the national
rep companies. It happens between
stations. The question is not what
station to buy — that comes from a
“brand user,” one who is already
using the product. The real ques-
tion is, “Do I advertise in the
paper, on billboards, or with TV?
And if I buy one, what will the other
do to help?”’ We're seeing tremen-
dous efforts from groups like
MARS in Milwaukee, which has
now mounted an extremely ag-
gressive campaign, or in Houston
where the local radio organization
has just released a new videotape
and has recently instituted an on-
going program.

Continued on Page 16

Products

Continued from Page 10

the programs have been tightened
up recently, many still offer unlim-
ited participation.
Recruitment

Many businesses are find-
ing a growing shortage of
employees and changes in
recruitment strategies.
Most notable are the fast
food and general retail cat-
egories, which are plagued
with a shortage of teen em-
ployees. So they’re now tar-
geting the ethnic and 65+
markets. Other categories
with critical shortages are
banks, restaurants, high-
tech companies, and legal
support staffs.

Another source of revenue
comes from temporary help pro-

viders, which is posting a 19% an-
nual growth rate. The big four are
Manpower, Kelly, Olsten, and Biue
Arrow. In many markets these
companies are both promoting
their services and recruiting ap-
plicants. Even though the jobless
rate is at a several-year low, many
of the temp companies’ best re-
cruits are still working fulltime.

Financial

Rather than viewing
themselves as an ivory tow-
er consumer industry,
banks increasingly are
turning to the mass market
advertising vehicles and
techniques used by general
retail. Most commonly pro-
moted are discount broker-
age and personal invest-
ment departments. In 1978,
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market funds was virtually
zero. By May 1986, that par-
ticipation jumped to $250
billion.

A recent and significant innova-
tion is the Affinity card — VISAs or
MasterCards which feature NFL
team logos, or which donate a per-
centage of purchases to the card-
holder’s alma mater or pet charity.
Some cards allocate miles to vari-
ous frequent flyer programs.

An often overlooked revenue
area is ATM network co-ops.

With Moneymaker Potential

Autometive

When ’87’s final totals
come out, it looks like both
domestic and foreign new
car sales will be off about
seven percent from ’86 lev-
els. Stations already are
seeing cutbacks or delays in
planned auto expenditures.

The trend toward super-dealers
and new manufacturers will con-
tinue. Several new manufacturers
will be Asia-based companies in-
troducing low-priced models. Also,
new upper-end lines will debut
from Japanese makers trying to
clone Honda’s success with Acura.

Although new car sales budgets
will rise only slightly, stations
working with parts and service,
leasing, and multiple dealer co-ops
will get both new and additional
business.

Cameras/Film

The disposable camera
market will create a reve-
nue opportunity for retail
sales this summer. This will
be the second year of retail
distribution for Fuji’s
Quicksnap and Kodak’s
Swing. Both companies are
targeting plans that offer
consumer education. Dis-

Continued on Page 16
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"I DONT HAVE IT?"

“‘But | GOTTA have it! | NEED ITV

That’s a direct quote from radio sales
managers once they realize the number of
reports they can’t get because of the
programs they don’t have in their
non-TAPSCAN system.

Very simply, TAPSCAN has it all.

Every product, every program, every
feature, every print-out that you need to make
the big splash and the big bucks in your market.

TAPSCAN is more user-friendly,
backed by more service from more
qualified people in more offices
throughout the U.S. and
Canada.

TAPSCAN is always first
with enhancements as soon as
you need them. It's always
been true and always will be,
no matter how radio may change.

That’s why TAPSCAN has
MORE clients!

Get what you need:

TAPSCAN.
WE HAVE IT ALL.

(205)987-7456

|
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PORAT
© 1988 TAPSCAN INCORPORATED . 3000 RIVERCHASE GALLERIA . SUITE 1111 . BIRMINGHAM, AL 35244
BOSTON CHICAGO LOS ANGELES TORONTO VANCOUVER
(617) 264-4138 (312) 549-5533 (213) 376-6242 (416) 963-9944 (604) 439-0087
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FRIDAY, MARCH 4

¢ “Instant” Research & Analysis
Industry/Consumer Comparisons

Join us on the leading edge of “instant polling.” Using the latest technology
.. . you'll be able to “instantly” compare your opinions against your peers and
a nationwide panel of music consumers and radio listeners. Mike Shalett
hosts this hi-tech, hi-touch audience participation session which will reveal
the exclusive results of a major national music consumer survey.

Stimulating Creative Thinking

The latest research suggests people can be taught to be
more creative. Roger von Oech is an internationally
recognized leader in stimulating creativity and innovation
in business. Learn new skills to generate, manage, and ap-
ply ideas. Gain insight into your own particular creative
thinking style, and how to improve creative weaknesses and
enhance strengths.

_; 'i

what will surely be one of the most popular sessions. Roger von oc;,

Convention parficipants will have two opportunities to catch

L] Reglstr ation AOR: Harvey Kojan promises “not the same old panels,” starting things off Thursday

with “Are These Guys After Your Job?” With some of AOR’s fastest rising programmers . . .

¢ FORMAT SESSIONS WRKX PD Greg Mull, KRZQ PD Daniel Cook and WAQX PD Simon Jeffries. Sessions con-

) . . . tinue with an in-depth look at “AOR’s Top Promotions” with Doug Harris, Promotion Director

The action starts Thursday at 3pm. R&R’s Editors explore radio’s hottest at KLOL and Jim Marchyshyn, Promotion Directgor at KSHE. The “Consultant’s Influence”

issues during informal Thursday afternoon and evening sessions. It’s a golden with Dwight Douglas and Jeff Pollack. The evening music panel will feature programmers, pro-
chance to question, debate, and learn from today’s top broadcasters at panels mGonyeXEE AR Ers 1 And ety Eps Al yshomldibeslivelie ithanssyvens

of unparallelled magnitude. AC: Mike Kinosian covers the full range of today’s AC on Thursday: “From Full-

Service To NAC.” The format’s most successful top management teams discuss formatics and
music, and the late afternoon session spotlights a/l the pioneering programmers of the emerging
NAC format, providing the most in-depth look at this phenomenon yet. Panelists include
Frank Cody, WBMW PD John Sebastian, WNUA PD Bob O’Conner and KKSF PD
Steve Feinstein.

CHR: Joel Denver will be “Creating The Ultimate Radio Station” with Scott Shannon,
Buzz Bennett, Steve Rivers, and Sunny Joe White strategizing and counterprogramming on
the spot. You help determine the ultimate station. “Winning CHR Promotions” will be brought
to life in an afternoon session featuring WMMS’s Kid Leo, KKBQ’s John Lander, and Q105’s
Mason Dixon & Randy Kabrich. The CHR menu is topped off by an evening music panel
featuring WPL] PD Larry Berger, KPWR PD Jeff Wyatt, KZZP PD Guy Zapoleon, - Sales Strategy Seminar
KCPX PD Lou Simon, WAVA PD Mark St. John and Z93 PD Bob Case squaring off on the . . 5 . . 3
hottest topics with Charlie Minor-A&M, John Fagot-Capitol, Judy Lebow-Atlantic, Dan Chris Beck will focus his evening session on management techniques, new
DeNigris-EPA, Rick Bisceglia-Arista and Phil Quartararo-Virgin, business opportunities and answering your questions on the latest concepts

for maximizing your sales team. -

UC: Walt Love tackles Urban Contemporary’s most important issue Thursday: “How To 3
Get General Market Advertising Dollar$.” Jim Hutchinson of NABOB, Burrell .
Advertising’s Nick Howse, Tom Joyner of Joyner Communications, and other concerned experts e COCKTAIL PARTY & BUFFET SUPPER
will analyze the problem and offer solutions. Afternoon sessions will also cover how to find and @ -5 . 5 . : .
develop talent in UC radio. Featuring KACE PD Pam Wells, WRKS VP/GM Barry Mayo, The R&R Supp‘er Parties” are legendary' This year’s culinary offermgs will
WUSL PD Dave Allen, All Pro Exec. VP Jim Maddox and KKDA VP Michael Spears. far surpass anything before . . . come hungry.
The evening session will feature UC radio & record heavies in an open discussion of music
issues. The panel includes: WGCI PD Sonny Taylor, WJLB PD James Alexander, KMJQ
PD Terri Avery, J.C. Floyd of Don Kelley & Associates, Jheryl Busby Executive VP-MCA,
Skip Miller President-Motown, Rubin Rodriguez VP-Columbia and Sylvia Rhone VP-
Atlantic.

e Hospitality Suites and . . .

)

/ A ’

COUNTRY: Lon Helton begins the Thursday sessions with a unique and exciting “'(, W s 7 ¥
opportunity to watch — and participate — as the format’s winners “Battle For Your 4 N & Cccl * (-
Marketplace.” You'll observe two full radio teams — a President, GM, PD, and consultant — =1 . -
work through ever-changing scenarios, discussing strategies on positioning, marketing, Featuring Top Artist Showcases, Beginning Nightly at 11pm!
advertising, promotion, contesting, talent, and more. You help decide the winners. Team
A: Norm Schrutt, President, Cap Cities/ABC Group 2, Michael Owens, VP/GM KNIX, The Jets, Jody Watley,
Ted Stecker, WBAP & KSCS OM/Consultant, and Moon Mullins, WSM-AM PD/Consul-
tant. Team B: Bob Longwell, VP/GM and New City VP/Programming, Bob Green, VP/GM Breakfast Club e o o and more
WYAY, Mike Chapman, PD WUBE, and Rusty Walker, Consultant. The evening finds
PD’s, MD’s and label reps candidly discussing today’s Country radio and its effect on the evolv- Presented by MCA Records
ing music scene.
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e How To Raise Investment Capital And Buy A Station

Want to step up to radio ownership but don’t know how to put it all together?
R&R’s Pat Clawson has assembled a panel to help you learn how to raise up
to $1 million and then how to actually do the deal. Panelists are: Robert
Maccini, Chapman Financial Services/Boston, Bob Nelson, President
Spokane Stock/Exchange, George Nadel Rivin, partner with the broadcast
accounting firm of Miller, Kaplan, Arase/Los Angeles and Barry
Skidelsky, New York communications attorney.

¢ 10 Major Trends Shaping The Future Marketplace

A unique opportunity to hear Tom Miller, Editor of the Roper

KEYNOTE ADDRESSES

FCC Chairman Dennis Patrick
will take this opportunity for a
major address to the industry on
the future of broadcast freedom.

Donald Regan, former White
House Chief of Staff, Secretary of
the Treasury and CEO of Merrill
Lynch, will discuss the near ’90s
economy and its effects on our in-
dustry.

> Eed

Donald Regan

Organization’s “Public Pulse” newsletter on Americans’ attitudes, lifestyles,
and behavior. You'll learn the latest trends forecast by one of the world’s most
respected public opinion research firms. Session presented in association with
Jeff Pollack Communications.

e Budgeting — How To Do It Right

Everyone on the management team has to do it . . . Gary Stevens with his
wide range of experience (programmer to group president to deal maker) of-
fers special insight and tips on the budget process.

Billy Ocean, Taylor Dayne, and
Jermaine Stewart

Presented by Arista Records

o Hospitality Suites and . . .

SATURDAY, MARCH 5

e “Creating Radio Comedy”

Jay Thomas/KPWR, Ross Brittain/Z100, Gary Owens/KF], Stevens &
Grdnic/Allstar Radio and the Real Bob James/ACN . . . radio’s top comedy
creators show how it’s done. R&R’s Dan O’Day moderates what will certainly
be an entertaining morning session, covering comedy, management of creative
talent and client relations.

Marketing In The Near ’90s

Ted Chin, award-winning creative strategist, with new
and exciting insights, case studies and ideas for radio and
records, on how to stand out from the pack. One of the
convention’s most important sessions for succeeding in
our industry’s highly competitive environment.

e The Radio Research Created:

Positioning-Programming- Promotion/Marketing

John Parikhal and four of the industry’s leading researchers examine successes
and the lessons learned, and analyze the overall changes in radio brought on by
the widescale use of research. Panelists include Kurt Hanson, President ol
Strategic Radio Research, Jim Riggs, President of Emmis Research, Jon
Coleman, President Coleman Research, apd David Oakes, President
For/Cast Communcations Research.

e Effective & Efficient Ways
To Market Radio on TV

This session covers it all: How to develop a successful TV marketing strategy
for your radio station, budgeting for effective TV campaigns, media planning
and buying, creative technology and testing. Tony Quin, Executive VP of

noted programming and marketing consultant E. Karl, researcher Bob
Harper and Century Media President Charlie Scimeca.

Filmhouse, chairs a panel featuring Viacom Radio President Bill Figenshu,

R&R and Westwood One join forces to present John Cougar
Mellencamp at Convention *88. A live concert of Mellencamp’s
“hits” will entertain convention-goers and aiso become a live
satellite broadcast heard around the world, on the Westwood
One Radio Network.

e Radio & Its Advertisers

Norm Pattiz, Chairman of the Westwood One Companies, hosts a dynamic
panel of radio’s leading advertisers in a candid discussion of radio’s importance
in ’90s advertising strategies.

e« Moment-To-Moment Market Testing

Jhan Hiber and convention participants explore another new leading edge
technology that automatically tracks audience responses to music, jingles,
spots, and programming.

« Hospitality Suites

¥ v o >

Featuring Top Artist Showcases, Beginning Nightly at | 1pm!

Buster Poindexter
and his Banshees of Blue

Presented by RCA Records

" Call ] '
| or mail yoy, registray
Convention Registrau’on

Call R&R
Charge 4.

2

(213) 953-4330

Vations

Hotel Resey
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Products With Moneymaker Potential

Continued from Page 12

posables are outdoor-ori-
ented cameras, and the ma-
jority of sales are impulse.
Prices will range from $6.95
to $9.95.

Automatic 35mm cameras are
expected to continue as a hot prod-
uct, but expect overall retail cam-
era advertising to be conservative
primarily because of the strong
yen.

Another route that’s met with
station success: targeting com-
panies that videotape events, such
as weddings, office parties, and
birthdays.

Food/Grocery

As the number of two-
paycheck households has
increased to 14 million and
“traditional” families (hus-
band works, wife stays
home) have decreased to
make up only 13% of the
population, grocery stores
have watched their reve-
nues flatten. The reason is
take-out food, which half of
all adults eat at least twice
a week.

To counteract this trend many
stores have launched aggressive
remodeling campaigns featuring
expanded delis, quick-to-fix sec-
tions, and a tremendous expansion
of floor space allocated to micro-
wave products. These remodels
continue to be exceptional radio op-
portunities.

In 1988 more grocery stores will
demand separation from restau-
rants, fast food outlets, and con-
venience stores. Grocery store bou-
tiques or ‘‘farmers markets’ are a
growing segment of the industry.
Many supplement their traffic with
in-store restaurants which can be
used for dine-in or take-out.

Also consider the revenue poten-
tial available from food sales at re-
tail stores. This category has been
notching 10% annual growth and
represents an excellent sales op-
portunity owing to the fact that
most food products are purchased
locally.

Restaurants

Again, take-out is the tic-
ket. Even gourmet restau-
rants are catering to the
tremendous growth in take-
out. If restaurants in your
area haven’t considered
this profit center, suggest
it.

Videotape Rentals

One in four Americans
rents tapes every month.
While some stations have
tried to tap this market,
many have missed the op-
portunity by targeting the
small retail owner rather
than the distributor (who
has a significant amount of
co-op available).

Another frequently overlooked
area in this category is blank vide-
otape accruals and sales. Over 25
manufacturers are competing in
this area. Blank videotape sales
are higher than you might think —
about 20% of the population buys a
blank tape a month.

Electronics

A volatile year is antici-
pated because of three fac-
tors. First, manufacturers
and retailers are reluctant
to raise prices of Japanese
products more than seven
percent, even though cur-
rency fluctuations would
dictate higher increases.
Many manufacturers are
locked into prenegotiated
deals placed in January ’87
which precluded them from
passing along gradual price
increases last year. Second,
Japanese companies are
now getting undercut by
cheaper goods produced in
South Korea, Taiwan, and
Singapore. Many stations
have had good luck target-
ing these manufacturers
and products. Third, there
is no retail “star” this year.
The hottest product is ex-
pected to be camcorders.
One and a half million were
sold last year and this
year’s sales are projected
to be around two million.

VCR sales have flattened consid-
erably, simply because almost 50%
of the homes nationally have
VCRs. This is a good opportunity
for you and a retailer to target sec-
ond-time buyers.

With the lack of a retail electron-
ics star, more emphasis is being
placed on the sales of video acces-
sories. Campaigns vary from ca-
bles to memory remote units that
replace the two or three remotes
sitting on the average coffee table.

Media

Locally and nationally,
this is predicted to be a
strong year for media ad-
vertising. Nationally, the
networks are expected to
spend above average to
promote the Olympics,

‘More Hot
Business
Categories

Stations have had suc-
| cess cultivating new rev-
enue from these addition-
al categories within the
last year: ;
® Heal estate recrultment
® Books on tape
® Art deco/antique
stores :
® Messenger services
. ® Space design stores
® Executive shopping
sefvicas ool
@ High-tech rentals
@ Children's furniture/
- giothing
® Advertising agencies
@ Prepaid legal
i services/insurance
® Pet insurance
® Deck bullders
® Futon stores
@ Trade associations
® City governments
| @ Family planning
® Commercial real estate
leasing
® Cosmetics
® Maid services

presidential campaign cov-
erage, and prime time.

Cable co-ops continue to grow as
an account category. Local opera-
tors now have significant subscrib-
er bases (many cities are around
50%) and P&Ls that are in the
black. More cable network co-op
programs (most frequently based
on the number of wired homes) are
being used. Find out the details by
talking with your local operator.

Besides TV, special interest
magazines have grown almost
100% in the past 14 years, from 937
in 1974 to 1553 today. While most of
their advertising has been per in-
quiry, many of the local city maga-
zines, business papers, and life-
style publications have become ex-
cellent radio accounts.

Health Care

There are four categories
to prospect in health care.

waww.americanradiohistorv.com

In descending order of pro-
fitability, they are institu-
tional niche marketing, re-
cruitment, outpatient vani-
ty surgery, and home
health care.

The most profitable category
this year will be niche marketing
— specifically sports medicine,
which boasts over 1000 clinics na-
tionwide catering to over one mil-
lion sports-related accidents a
year. Other niches are programs
for women, infant or elderly care,
heart specialty, diabetes, drug
counseling, and eating disorders.

Health care recruitment ranks
second. The jobs-to-applicants ra-
tio is fueling a tremendous amount
of recruitment advertising from
hospitals. Notable shortages exist
with nurses, X-ray techs, physical
therapists, and pharmacists. Not
only are health care institutions
mounting aggressive campaigns,
they are also using some unusual
techniques, such as paying for a
nursing student’s last year of

e

school tuition if the nurse agrees to
work at the paying hospital at least
two years.

Outpatient vanity survey is a
growing advertising category. This
includes dentists who are devoting
their practices exclusively to cos-
metic work, most frequently bond-
ing and ceramic braces (co-op
from 3-M). Hair transplant clinics
and cosmetic surgery are two addi-
tional considerations.

There are two areas in the home
health care category: retail and
service. Retail sales of health care
home tests has been growing 30% a
year.

The increased concern about
AIDS has increased condom sales,
and many stations have had suc-
cess with info-mercials, public
service tie-ins, and in-store promo-
tions.

The service side, home patient
care, has exploded, with dozens of
companies now providing these
services. Their growth is being aid-
ed by insurance company incen-
tives.

o R e R R e e

Industry Changes Mean.
Opportunities In °88

Continued from Page 12

R&R: In the not-too-distant past,
election years were seen as a nega-
tive. Stations tried to avoid carry-
ing political inventory and kept the
staffs from actively selling political
ads. But when you get into a discus-
sion about 1988, political is one of
the few shining stars and glimmers
of hope.

BS: That’s absolutely accurate.
There are many scared and con-
fused people right now, but the
questions everyone is asking are,
“How do I better penetrate the lo-
cal market?”’; “How do I go to a
specific new decisionmaker or a
specific category and generate dol-
lars?”

At the same time, when you look
at things like consultancies and
other components that are thriving
in other businesses, you’ll find that
in the radio business they are
dwindling. I don’t know if that’s be-
cause of cost or because we still
have that closed mindset of not
wanting to change the way we do
business.

We are at a radical changing
point in our medium’s history. Peo-
ple have to realize that we’re fight-
ing for our mere existence in 1990
and beyond. There’s nothing that
guarantees radio will remain an
important and integral part of the
advertising scene in America.

The options in advertising are in-
creasing tremendously. There are
40% more radio options today than
there were ten years ago. There
are more than 50% more video op-
tions; more than 60% more maga-
zine options. Believe it or not, there
are more daily newspapers than
ten years ago.

R&R: Finish this statement: “In
the next year I would really like to
see...”

BS: I'd like to see radio’s share
increase from seven percent. How-
ever, with the advertising world
and the way stations are structured
today, I'm not sure this could be-
come reality.

R&R: There are two kinds of sta-
tions. The ones where the rookies
write the majority of new business
and the ones where the senior
salespeople write the majority of
new business.

e : A R R
e e o e

‘““‘We’re at a radical
changing point in our
medium’s history.
People have to realize
that we’re fighting for
our mere existence in
1990 and beyond.’’

A, | S

BS: That’s one of those tremen-
dous changes that has to take place
from the reps right down to local
staffs. We must involve the senior,
most intelligent, experienced peo-
ple on a very high level of develop-
ing new business.

R&R: Any final thoughts?

BS: The best statement I can
leave you with is the theme for this
year’'s Managing Sales Confer-
ence: If we don’t change our direc-
tion, we’'re likely to get where
we’re going.
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SMASH RECORDS
WITH A GIANT BOOM BOX.

The results are in. The Giant Boom Box is a smash hit all
over the country.

And fast moving radio stations who locked up their mar-
ket with this super promotional machine are gaining instant
success. Better ratings. Increased revenue. Bigger than ever
public image with remotes.

Stations in every market size and of all music formats
have been winners. And because Giant Boom Box Industries
guarantees market exclusivity, your competition is an unlucky
loser once you have it.

Says Phil Newmark, VP/GM of Power 106 in Los Angeles,
“It’s a powerful image tool . . . great for keeping us on the
streets . . . and it
gives us a distinct
edge over the
competition.”

The Giant Boom
Box is a larger-than-
life 27 foot radio rep-
lica that can be easily
towed behind a truck
or van on its perma-
nent trailer and one

person can set it up in seconds. Use it indoors or out, in any
weather. Wherever you use it, its appearance alone will draw
a crowd.

Inside this fiberglass, portable power station you can per-
manently set up your radio remote or dance equipment.

But its real beauty is its payoff. ‘“When you can sell seven
remote packages for $10,000 and only give up $2,000 in in-
ventory, that’s a winner,” says Rick Lee of KKRD in Wichita.

Fact is, many stations pre-sold soft drink, beer or fast food
sponsors to cover their purchase cost. That means the unit can
come at no cost to your station whatsoever.

To beat your competitor in having the Giant Boom Box for
Spring and Summer promotions, you need to call now. Do not
assume your market has been sold. Be the first and only sta-
tion in your market with the power of the Giant Boom Box.
Call (305) 626-3774 for market availability today.

And start smashing your way to success.

GIANT BOOM BOX  INDUSTRIES

1208 United States Highway #1
North Palm Beach, Florida 33408 305-626-3774

A Division of Electronic Media Consultants, Inc.

©Copyright, 1988 Electronic Media Consultants, Inc.
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RR mANAGEMENT

OVERVIEW

Ten Tips For More
Efficient Management

. . and from yourself.

he key to being a good manager is getting the most from your em-
ployees .

Of course, this is often easier said than done, but the Blackwood,

New Jersey-based Communication Briefings recently published ten tips
to make you a more efficient manager.

* Encourage employees to set their own dally or weekly goals.

This way you get more production from them than you would if you set

the goals.

¢ The person who gives employees feedback should be viewed
by them as an expert source. Feedback from a source that's not weli-

respected means next to nothing.

* Creative people should be managed differently to get the most
out of them. it's better to act more like a coach than a commander with

these employees.

* The most attention should be given to those empioyees who
perform well. Too often managers spent the most time with those em-
ployees who need help and aren't producing as well.

* A one-page memo with specifics should be issued after each
meeting. It should encourage peopte to act on the things discussed and

planned at that meeting.

* Reward employees with excellent attendance records. This is a
sure way to cut down on office absenteeism.

*® Find out if it’s possible to reduce the number of reports requir-
ed by your firm or department. There's no reason to perform unneces-
sary work just because “‘we've always done it this way."

* If a memo has time value, place a deadline in the upper right-
hand corner with an explanation that all employees’ input is due by
that date. This assures that all employees will read it and act swiftly.

* Reduce those Friday afternoon ‘‘blahs’’ by making short-term
assignments that need to be done during that time period. Again, ask-
ing peopie to meet a specific deadline makes them more likely to accom-

plish the task.

* Ask employees to adopt this sentence as a company attitude:
‘‘if it were my money, would | spend it this way?’’ You'll be amazed at

how much money can be saved by

How To Fife

ike almost everything else
I in the business world, there

are certain rules that should
be followed when firing key em-
ployees.

According to E. Donald Davis,
Sr. VP of the New York-based
Right Associates outplacement
consulting firm, if certain ap-
proaches are ignored the conse-
quences can be extreme — espe-
cially if the fired employee takes

operating under this philosophy.

e

Executives

some of the company’s most
valuable clients with him.

That’s why it’s important to pre-
pare for the departure well in ad-
vance by using assistants to back
up the soon-to-be-fired employee in
his dealing with important clients.
This way the assistants can devel-
op their own relationship with the
clients.

If the employee has a mentor at

—

—

portland

Las Vegas L

100

NATIONAL
BROADCASTING SCHOOL

s}

\

Seattle
Sacramento

— | e“
= = “ﬁ
== ® ’g

Properly

e Tape Mailed Same Day! e You Call:

Portland (503) 242-3235
Rusty Kimball

Las Vegas (702) 737-9400
Dennis Mitchell
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Hollywood (213) 463-2492
Terry Flood

Seattle (206) 587-2346
Terry Draper

Sacramento (916) 487-2346
George Allen

Let’s Do Lhch'

ince grade school, we’'ve

been told that breakfast is

the most important meal of
the day — but lunch is equally im-
portant when it comes to produc-
tivity on the job.

According to a recent article in
Glamour magazine, lunch should
never be skipped while on the job,
as afternoon concentration will fal-
ter as blood sugar levels drop.

Taking a lunch break also helps
revitalize the brain by letting the
employee forget about work for
that period. This is why lunch
shouldn’t be eaten at your desk, as
a change of scenery is very impor-
tant from a psychological perspec-
tive, and even a short walk can be
extremely relaxing.

Furthermore, executives should
try to schedule the same hour for
lunch every day — and take at
least half an hour to eat it, as it
takes 20 minutes for the stomach to
pass signals of satisfaction on to
the brain.

the company, the firing should be
discussed with that person before-
hand. The mentor may be privy to
facts about clients and even the ex-
ecutive’s personal life that will
make the termination smoother.

Furthermore, the termination
meeting should be short — 15 min-
utes at the most — and to the point.
It should be emphasized that the
decision is final.

A firing should never be viewed
as punishment, and a termination
package should be set up to support
the fired employee until he finds a
new job.

Firing Myths

Along with firing rules, there are
a number of firing myths that
should be ignored. For example,
“It’s wrong to fire someone on a
Friday, because the employee will
spend the entire weekend brooding
about the decision.” The truth of
the matter is that there are no
weekends until the employee finds
a new job.

Another common misconception
is that letting the employee work
for a few more weeks eases the
pain of termination. In reality, this
prevents the employee from seek-
ing a new job, and also gives the
false hope that the decision may be
reversed.

A third erroneous notion is that a
termination is always the em-
ployee’s fault. Actually, the com-
pany is equally at fault in most
cases, as only 17% of executives
are fired because they’re no longer
productive.

wmarA-araericanradiohistory com

Radio News Salaries
Closing Sex Gap

f you're a female radio news
director, chances are very
good that you’re making close
to the same salary your male
counterpart makes. Unfortunately,
this isn’t the case in television,
where female NDs earn an aver-
age of one-third less than males do.

According to a recent national
survey by the RadioTelevision
News Directors Association, fe-
male radio news directors earn an
average of $16,400 per year, while
the average male radio news direc-
tor earns $17,000 per year. In televi-
sion, annual salaries for female
news directors average $25,000,
while the average male in the same
position earns $37,600.

The survey concluded that the
pay gap in both fields has to do with
women generally being younger
and heading smaller news organi-
zations. Also, nearly half of all fe-
male news directors work for inde-
pendent stations, while almost nine
out of every ten males work for net-
work affiliates.

The study also found that the
average age for news directors in
television is women, 30; men, 38.

©® January 20-23 — Jeff Pollack
Communications 5th  Annual
Management Conference. Reg-
istry Hotel. Los Angeles, CA.

® January 23-26 — RAB Man-
aging Sales Conference. Hyatt
Regency, Atlanta, GA.

® January 25 — 15th Annual
American Music Awards. Shrine
Auditorium. Los Angeles, CA.

® January 30-February 3 —
National Religious Broadcasters
44th Annual Convention. Sher-
aton Washington and Omni
Shoreham hotels. Washington,
DC.

® January 31 — Super Bowl
XXII. Jack Murphy Stadium. San
Diego, CA.

®February 7-12 — NAB 23rd
Annual Management Develop-
ment Seminar for Broadcast En-
. gineers. University of Notre
% Dame. South Bend, IN.
:  ®February 11-13 — 19th An-
nual Country Radic Seminar.
Opryland Hotel. Nashville, TN.

®February 12-13 — Gavin
Convention. St. Francis Hotel.
San Francisco, CA.

®February 13-28 — Winter
Olympics. Calgary, Alberta,
Canada.

® February 18-20 — Minorities
and Communications Confer-
ence. Sponsored by Howard
University. Howard Inn and
Blackburn Center. Howard Uni-
versity Campus. Washington,

DC.

In radio, the ages tend to be
younger, women, 27; men, 32.

Sales Trainees:
Experience

Has Its Price
oes hiring a less experienc-
ed salesperson for a lower

salary save your company

money? Not according to Robert J.
Freedman, VP for the manage-
ment consulting firm of Towers,
Perin, Forster & Crosby.

Freedman estimates that the av-
erage company spends $30,000 in
hiring and training costs on each
salesperson during that person’s
first year on the job.

Because these costs have disap-
peared by the time these employ-
ees enter their second year, man-
agers should try to hire people they
feel will stay for more than a year.

Another reason for hiring a vet-
eran instead of a rookie is that
veterans generally have higher
productivity levels, owing to their
previous experience.

®March 2 — National Associa-
tion of Recording Arts and Sci-
ences 30th Annual Grammy
Awards. Radio City Music Hall.
New York, NY.

®March 3-5 — R&R Conven-
tion. Loews' Anatole. Dallas,
TX.

®March 21 — Academy of
Country Music 23rd Annual
Country Music Awards. Knott's
Berry Farm. Anaheim, CA.

® April 9-12 — NAB 66th An-
nual Convention. Las Vegas
Convention Center. Las Vegas
NV.

® April 11 — Academy of Mo-
tion Picture Arts and Sciences
60th Annual Academy Awards.
Shrine Auditorium. Los Ange-
les, CA.

®May 10 — Kagan Seminar:
Radio Station Acquisitions. Park
Lane Hotel. New York, NY.

®May 17 — International Radio
& Television Society Annual
Meeting & Broadcaster Lunch-
eon. Waldorf-Astoria Hotel.
New York, NY.

®May 18-22 — National Public
Radio Annual Public Radio Con-
ference. Adam’s Mark Hotel. St.
Louis, MO.

®June 8-11 — American Wom-
en in Radio and Television 37th
Annual Convention. Westin Wil-
liam Penn. Pittsburgh, PA.

® June 8-12 — BPME Associa-
tion 32nd Annual Seminar. Bon-
aventure Hotel. Los Angeles,
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The biggest reason
why stations all across America
are switching to HNWH!

()ne thing makes HNWH

stand out above the
competition, and that’s
results. We go beyond the
words and promises to
deliver results, day after day,
year after year. If you want
results, start talking to

HNW H-today.

" THE FACTS SPEAK FOR THEMSELVES

HILLIER, NEWMARK, WECHSLER & HOWARD
A& AN INTEREP COMPANY

New York. Atlanta, Boston, Chicago.

Dallas. Detroit, Hou t _LosAn g | . Minneapolis

Philadelphia, St. Louis, San Francisco.
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Thank You For The First Three Years!

Abbott Labs

Alistate Insurance Company

American Alirlines

American Medical Association

Arena Sports Ventures
Avalon Attractions
Baby Ruth

Bailet Street Theatre
BBDO, Chicago

Burke Communications Group

Capitol Records
Campbeli-Mithun
Carson Pirie Scott
Certs Candies
Chevrolet

Chicago Board Of Trade
Chrysler-Plymouth
Clorox Corporation
Coors Beer

Cotton Carnival Music Festivai

County Seat
CILQ, Toronto
CFMI, Vancouver
CKIK, Caigary
CKIS, Winnipeg

DDB Needham Worldwide
Discount Corporation Of

New York Futures
DMB&B Advertising
Federal Express
Ford Motor Company
Frankel & Company
G.E.

Glenn Fitms
Bill Graham Presents

Hall & Oates {Big! Bam! Boom!)

Harper, Landon & Weiss
Helene Curtis

When you're ready for a guided tour—through the maze of infinite marketing possibilities—come to SuperSpots, the award-winning

image Base

Image Source

Jam Productions

Al Jarreau {World Tour '87)
Kimberly Clark
K-Mart

Kohier Company
Kraft

Kroger Foods

KLOS. Los Angeles
KFRC, San Francisco
KRQR, San Francisco
KKBQ, Houston
KHYI, Dallas

KCBQ, San Diego
KRXY, Denver
KDKB, Phoenix
KKRZ, Portiand
KXYQ, Portiand
KYYS, Kansas City
KCPW, Kansas City
KSJO, Sah Jose
KBER, Salt Lake City
KAJA, San Antonio
KPEZ, San Antonio
KXZL, San Antonio
KATT, Oklahoma City
KPOI, Honolulu
KQMQ., Honolulu
KXPW/, Honolulu
KMOD, Tulsa

KBTS, Austin

KLPX, Tucson

KKDJ. Fresno
KOMP, Las Vegas
KRIX, Brownsville
KPRR, Et Paso

KIVA, Albuquerque

KMJX, Littie Rock

KEZE, Spokane

KZZ8, Beaumont

KKFM, Colcrado Springs
KQDS, Duluth

KWHL, Anchorage
KOZZ, Rene

KZN, Lubbozk

KFMQ, Lincoin

KRBQ, Redding
Limelight, Chicago
Loyola University, Chicago
McDonalds

Michelob L ght
Microwave Magic

Miiler Brewing Company
Mobil Oil

Morning Glory Farms
NAPA Corporation
Natural Hebitat

Nestie Coraoration
OklahomaState University
Oscar Mayer

Pepsi

Prince & The Revolution (Purple Rain Tour)

Jeff Pollack Communications
Proctor & Gardner Advertising
RAB, Chicago

Radio City Music Hall

Six Flags Great American Adventure

Sony

Southland Corporation
TransAmer-ica Corporation

Tina Turner [Private Dancer Tour)
University Of Chicago

United Vzcations

Viacom

Warner Brothers Pictures

creative group and full-service television production company.

You'll be In good company.

And you’ll be back.

SUPERSPOTS,

Wealth Unlimited
WNEW-FM, New York
WHTZ, New York
WLUP, Chicago
WwWYTZ, Chicago
WODS, Boston
WZOU, Boston
WOGL, Philadelphia
WEGX, Philadelphia

WCXR, Washington, DC

WPOW, Miami
WKLS, Atianta
WMMS, Cleveland
WPHR, Cleveland
WYNF, Tampa
WLZR, Milwaukee
WQFM, Milwaukee
WGH, Norfolk
WLVQ, Columbus
WBYR, Buffalo
WKSE, Buffalo
WFBAQ, Indianapolis
WBCY, Charlotte
WRFX, Chariotte
WCMF, Rochester
WTUE, Dayton
WAPI, Birmingham
WQMG, Greensboro
WEGR, Memphis
WBJW, Orlando
WDIZ, Ortando
WGFM, Albany
WPYX, Albany
WCRJ, Jacksonville
WFYV, Jacksonville
WIVY, Jacksonville
W2ZR, Richmond
WAQX, Syracuse

WKFM, Syracuse
WFXC, Raleigh
WRDU, Raleigh
WONE, Akron
WLAV, Grand Rapids
WIMZ, Knoxville
WIOT, Toledo

WAQY, Springfield, MA
WTPA, Harrisburg
WAZY, Lafayette
WYFM, Youngstown
WAVF, Charleston
WSSX: Charleston

W XLK, Roanoke-Lynchburg
WMMQ, Lansing
WWCK, Flint

wWKQz, Saginaw
WPXR, Quad Citles
WHEB, Portsmoutph
WERZ, Portsmout
WGIR, Manchester
WAMX, Huntington
WAPL, Appleton
WKAU, Green Bay
WOOJ, Ft. Meyers
WCCK, Erie

W YBR, Rockford
WPDH, Poughkeepsie
WFMB, Springfield, IL
WRUF, Gainesville
W2BQ, Tuscaloosa
WLHQ, Dothan
WKLT, Traverse City
WWFX, Bangor
wQCY, Quincy

Xerox Corporation

A Division Of Chicago AV Inc

(312) 645-9433
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WEEKEND BOX OFFICE
JANUARY 15-17

1 Good Morning $11.7
Vietnam (Buena Vista)
2 Three Men And
A Baby (Buena Vista)
3 Moonstruck
(MGM/UA)
4 For Keeps?
(Tri-Star) *
5 Return Of The

87.9
$5.0
$4.7

$3.6

Living Dead Ml (Lorimar) *
6 Broadcast News
(20th Century Fox)

$3.5

7 The Couch Trip
(Orion) *
8 Eddie Murphy Raw
{Paramount)
9 Throw Momma From $2.5
The Train (Orion)
10 Wall Street
(20th Century Fox)
*First week in release
All figures in millions
Source: Exhibitor Relations Co.

$3.3

$2.7

§2.0

COMING ATTRACTIONS:
Opening only in Los Angeles
and Toronto, “The Telephone”
stars Whoopi Goldberg as an
unemployed actress whose
fondness for phony phone calls
gradually causes her to lose
touch with reality. Sounds inter-
esting, if only for the two names
on the script — noted singer-
songwriter Harry Nilsson and
longtime semi-legendary under-
ground penman Terry South-

©® THE DISORDERLIES (Warner)

TVs everywhere.

NEW THIS WEEK

®CASEY KASEM’S ROCK ’N’ ROLL GOLDMINE (Vestron)

Host of the syndicated radio and TV show “American Top 40,” Kasem
presents a collection of rare vintage rock clips gathered from '60s US TV
programs, overseas television, and live concert footage. This is the firstin a
series of themed cassettes, and features performances by such artists as
the Beatles, Rolling Stones, Jimi Hendrix, the Who, Cream, Janis
Joplin, and Steppenwolf. (Street date: 1/27).

Rap heavyweights the Fat Boys play hospital orderlies in this zany action-
comedy involving a compuisive gambler and his near-dead millionaire un-
cle. Along with the Fat Boys’ rap 'n’ rock version of the Beatles’ “Baby
You're A Rich Man,” the film's Tin Pan Apple/Polydor soundtrack features
the recent Bananarama it “I Heard A Rumor,” Bon Jovi's “Edge Of A
Broken Heart,” and selections from the likes of Gwen Guthrie, the Latin
Rascals, and Art Of Noise. (1/27).

TRY THESE ON FOR THIGHS — The Fat Boys, coming to wide-screen

THE SOUND AND THE FURY

Radio Drag Racing Spots

Collected On Cassette

unday! Sunday! SUN-
DAY! . . . Stop the mu-
sic and start your en-
gines! . . . This is It! The BIG
ONE! . . . Flame-throwin’, wheel-
standin’, fire-breathin’, solid gold
ground-poundin’ begins at 3pm!
... Hemis! Semis! Pro stocks!
Rockets! Jets! 64 superfuel funny
cars! Tom ‘The Mongoose’
McEuen! Don ‘The Snake’ Pru-
dhomme! ‘Big Daddy' Don Gar-
lits! Shirley ‘Cha-Cha” Muldow-
ney! . .. From Detroit! From Tex-
as! From Wilmington, North Caro-
lina! ... 2000-pound nitro-burnin’
hogs battling side-by-side at over
200 miles-per-hour! . .. If he makes
it, the Guinness Book of World Rec-
ords! If he misses, Curtains! ...
FOX HUNT! Free halter tops to
the most foxes on a mattress in a
minute! An experience in
sound, speed, and fury! ... The
sport’s fastest asphalt! . . . Run like
hellfire! . .. BE THERE!!”

€6

For nearly 30 years, just about
everyone who's ever worked in —
or listened to — radio has had a soft
spot between their lobes for drag
racing commercials and the 200-
mile-arrhour mouths who wrote,

voiced, and produced these pieces
of authentic American folk art.

Now veteran auto racing an-
nouncer Steve Evans, who was re-
sponsible for thousands of these
teenage spots, has assembled a
mail-order. hour-long cassette
package entitled “Be There!!,”
which he describes as “‘a classic
collection of 40 original drag racing
radio commercials from across the
country and the years.”

For once, the hype is justified, as
“Be There! ! spotlights the talents
of the idiom’s most-famous voices,
touting some of the spot’s hottest
tracks and biggest names, while

R

e often hear reports on
who’s watching television
these days, but what

about those people whodon’t watch
the “boob tube”? Robert E. Lee
Roberts, a doctoral candidate in so-
ciology at the University of South-
ern California, recently compiled
data from six national TV surveys
conducted between 1975 and 1983 to
determine just exactly who were
the 48% of the 18+ US population
that didn’t watch TV during those

®DIRTY DANCING (RCA)

® LEONARD PART VI

® HIDING OUT (Virgin)

® TELEPHONE

® ACTION JACKSON

Who' Doesn’t Watch TV?

CURRENT
© GOOD MORNING VIETNAM (A&M)
Featured Artists: Beach Boys, Them, Marvelettes
® PLANES, TRAINS & AUTOMOBILES (Hughes Music/MCA)
Single: Six Days On The Road/Steve Earle & Dukes
Other Featured Artists: Dave Edmunds, Emmylou Harris, Book Of Love

Singles: Hungry Eyes/Eric Carmen
She’s Like The Wind/Patrick Swayze
Other Featured Artists: Bill Medley & Jennifer Warnes, Mickey & Sylvia

Single: Without YouPeabo Bryson & Regina Beile (Elektra)
O LESS THAN ZERO (Def Jam/Columbia)
Singles: Hazy Shade Of WinterBangles
Rock And Roll All NitefPoison
Other Featured Artists: Aerosmith, Roy Orbison

Singles: Crying/Roy Orbison & K.D. Lang
Live My Life/Boy George
You Don’t Know/Scariett & Black
Other Featured Artists: All That Jazz, P.1.L., Pretty Poison

UPCOMING

Single: Happy EndingsBeach Boys & Little Richard (Critique/Atco)

Single: He Turned Me OutPointer Sisters (RCA)

drowning in oceans of reverb and
ducking in and out of sizzling sound
effects.

Aficionados of this kind of thing
will note the evolutien of the spots’
music beds as well as the escala-
tion in prize money and the in-
crease in sponsorships. Evans’s se-
lections include some uncharacter-
istically laid-back oddities and a
couple of inspired parodies as well.
Priced at $9.95 (plus $2 for shipping
and handling; California residents
must add 6% sales tax, too), “Be
There!!” is available from the Im-
age Group, 1536 B Brookhollow Dr.,
Santa Ana, CA 92705.

years. Among his findings:

» Nonviewers are divided almost
equally between males and fe-
males.

« Whites and blacks do not differ
much in their nonviewing habits.

+ Jews, non-Christians, and
those without religious affiliations
are less likely to watch TV than
Catholics and Protestants.

» Married people are more likely
to be viewers than those who are
single or separated.

|
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TELEVISION

TOP TEN SHOWS
JANUARY 11-17

1 The Cosby Show
2 Cheers
3 A Different Worid
4 Night Court
5 Golden Girls
6 Growing Pains
7 Who'’s The Boss
8 LA Law
9 Family Ties
10 Murder, She Wrote

Source: Nielsen Media Research

¢ Whitney Houston, Smo-
key Robinson, Barbara Man-
drell, Mick Fleetwood, and the
Bee Gees are set to host this
year’s “American Music Awards™
(ABC, Monday, 1/25, 8pm).

This is the 15th annual pres-
entation of Dick Clark's aiterna-
tive to the Grammys, in which
the public votes for its favorite
musical artists. Other guests
scheduled to appear or perform
are the Bangles, Bon Jovi,
Richard Marx, and Lisa Lisa &
Cult Jam. David Lee Roth wilt
present the Award Of Merit ta
the Beach Boys.

The show — which runs ap-
proximately three hours — wilt
be broadcast live to the East
Coast and tape delayed for the
West Coast.

¢ Virtually every major coun-
try music artist of the past three
decades will make an appear-
ance on "“A Country Music Cel-
ebration,” a two-hour special
salute honoring the 30th anni-
versary of the Country Music
Association (CBS, Saturday,
1/23, Spm).

The ftribute, taped January 7
at the Grand Ole Opry House in
Nashville, featured Rosanne
Cash, Rodney Crowell, Emmy-
lou Harris, the Judds, Kris
Kristofferson, K.D. Lang, Reba
McEntire, Randy Travis, and
Hank Williams Jr.

THIS AIN’T DALLAS — This is
Hank Williams Jr., the newly-
named CMA “Entertainer of the
Year,” here to ask the musical
question; “Honey, why doncha
turn off the Tee Vee?”’

e The suave and deboner
Buster Poindexter. will strut his
stuff this week on "Top Of The
Pops” (CBS, Friday, 1/22,
11:30pm). Other scheduled
performers include Gene Loves
Jezebel, Salt-N-Pepa, and
Gloria Estefan & Miami Sound
Machine.

"‘3 e “Good Morning Vietnam”
. star Robin Williams hosts “Sat-
% urday Night Live” (NBC, 1/23,
11:30pm). Musical guest this
week is sweet baby James Tay-
lor.
All show times are EST/PST: subtract
= one hour for CST. Check listings for show-
% ings in the Mountain Time Zone. All listings
@ subject to change.

5
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LIFESTYLES

OVERVIEW

AN ALL-CONSUMING PASSION?

US Shopping Habits Surveyed

hose of you whose personal

credo is “‘shop 'til you drop”

may be interested to know
that a recent survey conducted by
Neiman-Marcus and the American
Express Co. found that shopping
may actually be one of America’s
favorite pastimes. Nearly four out
of ten respondents said that they
enjoy shopping as much — or more
— than their favorite sport!

As April 15 draws near, a few
; guilt-ridden taxpayers may start

to worry about that “extra” busi-

ness trip they claimed on therr
# tax forms, or that little bitty
return on an investment that
they somehow ‘“forgot” to

claim £
i However, the majority of tax-

payers may breathe a little
easier after reading the follow-
ing information. Statistics
gathered in 1987 show that on-
ly 5.5% of all US taxpayers
were eventually audited by the
Internal Revenue Service.

Here, based upon annual
household income, are the per-
centages of taxpayers who
were audited by the IRS fast
year:

Percentage of Taxpayers

income Audited In 1987

Under $10,000 0.321%
$10,000-524,999 0.736%
$25,000-$49,999 1.638%
$50,000 and above 2.806%

Source: internal Revenus Service

In addition, a surprising 50% of
the survey’s respondents said they
enjoy shopping as much or more
than they do watching television,
while 46% of those surveyed claim-
ed that they get as much enjoy-
ment from shopping as they do
from going to the movies.

It seems that the degree of enjoy-
ment one gets from shopping is
partly affected by geographics. At
least 20% of those who said that
they “love” to shop live in the
Northeast or North Central regions

of the US, whereas 58% of those
who said that they “hate” to shop
reside in the West and South.

However, for some Americans,
shopping is not only a hobby but an
all-consuming passion. In what
may be the survey’s most reveal-
ing statistic, nearly one out of five
(17%) of the respondents said they
get as much of a thrill out of spend-
ing their hard-earned dollars as
they do when making love. Hey,
we’ll be in the long line.

New Fashion Trend:
Everything’s Pretty In Pink

he fashion styles of the *60s
are making a comeback, as
evidenced by the return of
the miniskirt. However, the next

hot fashion trend may be a throw-
back to the *50s.

There’s been a resurgence in the
popularity of the color pink, or so
claims a recent study conducted by
the Palo Alto, CA-based marketing
research firm of Cheskin & Mas-
ters, which polled 200 people in
New York, Chicago, and Los Ange-
les to determine how consumers

Fmgernalls Pomt The Way To Health’?

efore there were doctors
who specialized in specific
areas of medicine, there
were family doctors who would
rarely diagnose a patient’s ills
without first asking the person to
stick out his tongue and say “‘ah.”

According to Santa Monica, CA-
based nutritionist Lillian Grant,
another tried and true indicator of
a person’s all-around well-being is
the condition of his fingernails.

Grant says that many old-time
family practitioners would often
check a patient’s nails before mak-
ing a general diagnosis of the per-
son’s condition. And according to
Dr. Jamie MacDougall of LA Coun-
ty-USC Medical Center, many doc-
tors still look at a patient’s finger-
nails as an indicator of that
person’s general health.

Here are just a few of the condi-
tions and diseases that are often
reflected in a person’s fingernails:

« Tiny spots of bleeding beneath
the nail — called splinter hemor-
rhages — can be a sign of infec-
tions of the heart and bloodstream.

¢ People with lung disease or
cancer of the lung often have fin-
gernails that bow or turn outward.

o Iron deficiency produces nails
that are pale in color.

o Nails that grow up and down in
an undulating pattern often indi-
cate thyroid disease.

« Certain liver diseases will often
create exaggerated moon-shaped
areas on the nail.

Although there’s an old wives’
tale that says drinking a glass of
water with dissolved gelatin will
make fingernails stronger, and
another which claims that taking
large doses of calcium is helpful in
strengthening nails, there is no

medical evidence to indicate that
either gelatin or calcium will help
improve the condition of your fin-
gernails.

For those people — especially
women — who want longer, strong-
er nails, Grant suggests getting
more vitamin A into your diet
(found in dark green vegetables
and yellow-fleshed fruits), or try
downing a mixture of nonfat milk,
molasses, and an egg yolk. (Egg
yolks contain all eight amino acids,
which are important in maintain-
ing healthy nails.)

Meanwhile, women who go to the
beauty salon once a week should
note that many doctors believe a
manicure is one of the worst things
you can do to your nails. While
long, press-on nails may be dura-
ble, they can also cause problems,
specifically fungus infections.

So what is the best way to care
for your nails? Says Dr. Jay Ken-
ney of Santa Monica: ‘Probably
the best way to handle your finger-
nails is to cut them off before they
get too long and otherwise forget
about them.”

react to the color.

A majority of the survey’s re-
spondents voiced favorable opin-
ions, labeling the color a ‘“‘positive
communicator’”’ when used in mar-
keting specific products. What’s
more, 38% of those polled said that
they considered pink a “calm” col-
or, while 31% said that they
thought pink was “friendly.”

When considered in terms of ad-
vertising or marketing products,
more than 40% of the respondents
claimed they associated the color
pink with desserts and cosmetics.

Although the color received its
highest popularity ratings in
several decades, it doesn’t neces-
sarily mean Bruce Springsteen’s
pink Cadillac is back in vogue. Ac-
cording to Cheskin & Masters, pink
lends itself more to fashion and
bubblegum than it does to automo-
biles or refrigerators.

Born To:

WYYD/Roanoke, VA PD
Kenny Shelton, wife and
WYYD News Director Judy
Shelton, daughter Kayse Noei,
December 18

R e e B i

.
!
:
|
|

OK100 (WOKW)iithaca, NY
IMD Steve Wilkens , wife Peggy,
son David Michael, January 5

KYRK/Las Vegas MD An- |
_ thony Miles, wife Jilian, daugh-
% ter Sommer Rene, January 8.

WLTT/Washington PD Don °
Davis, wife Eileen, daughter |

Katherine Marie, January 9

R T
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EARNING CRMCs ASATEAM
TELLS THE WHOLE MARKET
WE 'RE SERIOUS

PROFESSIONALS.

DON'T WASTE A MINUTE.

CALL KEN COSTA AT
1-800-232-3131

GET STARTED ON YOUR
CRMC TODAY.
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FEEDBAGK FROM
YOUR LISTENERS

Overwhelmingly, the largest problem facing radio programmers and managers
is the reality of how removed they are from their listeners.

Your typical listener never calls your request line or appears at a station
promotion. You never hear from him until he fills out a diary--and then its
too late.

Strategic Radio Research provides the most useful tool any management
team can have—a system that gives you feedback from your listeners. You'll
know instantly if your listeners think your jocks are talking too much. If your
spot load is getting too high. If your TV commercials are ineffective. If your
music is on-target or off-base.

Feedback really helps. Thats why almost every Strategic Radio Research client
is the dominant station in its format. Call Kurt Hanson collect at (312, 280-8300
today. It will be the first step toward the smartest management decision you'll
make this year

RADIO
RESEARCH

211 E. Ontario
Chicago. IL 60611
(312) 280-8300

wisA-amearicantadiohistons.come . - —
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RR PEOPLE

OVERVIEW

Simon Gives $350,000
To United Negro

_ College Fund

Icon Tina Paul Simon joined mare than 50 other celebritles

Jose Feliciano (c) hosted a three-hour live broadcast from the studios of Hispanic-format- to help raise money for the United Negro College

ted KTNQ & KLVE/Los Angeles as part of the combo’s week-long “Toys For Tots” drive. Fund durirg tae “Parade Of Stars™ telethon held

. Listeners who drove by to drop off toys received autographed photos, records, and tapes, over the  holidays. Pictured preseniing a

Rock 'n’ roll icon Tina Turner and Capital VP/Pro- and by week's end the stations had accumulated enough toys to fill a two-and-a-half-ton $350,000 donation on. behall of himself and

motion John Fagol exchange twinkling eyes in a _ truck. Flanking Feliciano are KLVE air personality Martha Shalhoub (I) and KTNQ & KLVE Gracelanc taur co-performers Mirlam Mgkeba
backstage moment at the vocalist's recent Los | PD Adrian Lopez. and. Hugk Masekela to UNCF President'CEQ

Angeles-area Forum concert. Christopher Edley (1} is rthymin’ Simon himself.

When legéndary New York @r parsonality “Cousin Brucle" Morrow (1}

o stopped by the WLAC/Nastwille studios ta visit with the egually-leg-
KFRC (Magic 81)/$an Francisco morning man Carter B. Smith (I} and his ¢chiel engineer Phil Lerza endary 3B8-year-station veteran air personality Hoss Allerg the dy-
boarded a fittie dinghy to give listeners a true faste of the froplcal seas when the station recently broad- i namic duo wound up swapping radlo conventlon stories. Readers are
cast live from the Cunard Princess as it travelled from Acapuico through the Panama Canal. left to supply their own punsh #nes.

The R&R e All the hits “ Call Kelley at R&R | j_ﬂ AOR"T8" O
e All the charts 213-553-4330 €

"Year End 2 . ill :he formtcts
Review Pack Only
19741987 $25*
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On
Spirit..

In the rep business, it all
eventually comes down to
the individual people who
represent your station.

At Durpetti & Associates
there’s a spirit and enthusiasm
that's infectious. People work
here because they love what
they are doing. It starts with
Tony. He has given a lot of
individual responsibility to
each of us and we respond by
doing our absolute best.

When we say we really
care about each and every one
of our clients, we're not just
mouthing empty words. The
motivation here is at an intense
level. Everyone is willing to
give that extra effort, to work
a lot harder and produce more
results because we feel our
clients deserve nothing less.

Stacey Mack

Account Executive
Administrative Assistant
Chicago Office

DURPETTIGASSOCIATES

A Commitment To Excellence

Atlanta * Chicago °* Dallas ¢ Detroit * LosAngeles
New York ¢ Philadelphia ¢ San Francisco

& AN INTEREP COMPANY
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John Potter

WTVN Sets
Potter
As GSM

WTVN/Columbus LSM John
Potter has been upped to GSM at
the Great American outlet. He suc-
ceeds Bob Hoof, who previousiy
left for the GM position at sister
station WDVE/Pittsburgh.

Potter, a 15-year station vet, told
R&R, “I've waited a long time for
the GSM position. I previously pro-
grammed the station for five
years, and got the itch for manage-
ment again. I'm looking forward to
working with the Katz representa-
tives across the country.”

Ramsay
New Sales
Manager At
KTAR

& KKLT

KONO & KITY/San Antonio
GSM Paddy Ramsay has joined
News/Talk and AC comboKTAR &
KKLT/Phoenix as Sales Manager.

KTAR & KKLT VP/GM Jim Tas-
zarek commented, ‘“We’re pleased
that a person of Paddy’s caliber is
joining us. Her professionalism,
talent, and national perspective
will be tremendous assets to KTAR
and K-Lite.”

Ramsay, whose background also
includes 12 years with Christal Ra-
dio, said, “I'm thrilled to be in
Phoenix. I love this city, and I'm
excited to be part of the sales effort
and growth of KTAR and K-Lite.
These stations are two very strong
factors right now, but I know we're
going to become even stronger.”

Bayzath Becomes
WPHR Sales Manager

Cleveland native Mark Bayzath
has been named Sales Manager at
the city’s WPHR (Power 108). He
was previously an AE at crosstown
WGAR-AM & FM for five years.

GM Mark Heiden commented,
“As a five-year Cleveland veteran,
Mark knows the agency people
very well. He has a very credible
and respected image in the mar-

ket, and he will provide us with the
leadership and guidance we need
in the sales department here.”

Bayzath said, “Basically what I
am going to try to do is organize a
staff of very well-trained AEs who
will serve the agencies and ac-
counts in the best way possible.
They will be both aggressive and
professional.”

Upcoming Sequal

Miami duo Sequal stopped by Capitol's New York offices before heading into the
studio. Pictured are (I-r): Capitol's Rod Butler; Sequal’s Maria Abraham; label's
Tim Carr; Sequal's Angie Vollaro; and Capitol VP Wayne Edwards and Claudia

Stanten.

NEWSBREAKERS

Guthrie Signs With WB

Singer/songwriter/producer/arrangement Gwen Guthrie recently signed a recording contract with Warner Bros. Records,
and her label debut LP “Lifeline” is scheduled for release this spring. Pictured are {I-r) WB VP/Black Music Sales Oscar
Fields; Board Chairman Mo Ostin; Guthrie; President Lenny Waronker; VFP/Black Music Marketing Ernle Singleton; and
manager Bob Caviano.

Policy Meeting

Former Motels singer Martha Davis (second from |} was guest of honor at a listening party for her new album “Policy.”
Flanking her are (I-r) Capitol's Jeremy Hammond and VP/Promotion Thomas Gorman, and manager Tim Neece.

The Sweet Smell Of INXS

: f ,f

INXS stopped at Fairfield University in Connecticut on their current “Kick” tour. Shown backstage are (standing, I-r): Atlan-
tic VP Lou Sicurezza; group’s Kirk Pengilly; label VP Perry Cooper and VP/GM Dave Glew, INXS's Michael Hutchence and

Andrew Farriss; Atlantic’s Marilu Windvand; and the group's Jon Farriss. Kneeling are INXS's Garry Gary Beers (/) and Tim

Farriss.
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“Our clients include America’s leading broadcasters.
They demand superior marketing.”_e. aisavs

“"We're marketers. It's what makes
us so different from ordinary
programming consultants.”

—E. Alvin Davis

We help forward-thinking radio
stations maximize performance. Qur
commitment is to provide quality
consulting for select clients.

Over 90 percent of our clients
achieve higher ratings. The majority
have shown dramatic growth. Many
are Number One, most are format
dominant.

We understand marketing

Today, radio demands more
from a consultant than just pro-
gramming knowledge. It requires
marketing savvy.

We're marketers. It's what makes
us so different from ordinary pro-
gramming consultants.

Our clients include the leading
broadcasting companies and sta-
tions in America. They have an
appreciation for high calibre advice
and counsel. We're proud to be a
part of their success.

A Case in Point: Our Clients

We are proud to provide consulting services for many of America’s
finest broadcasting companies, including:
Capital Cities/ABC
Emmis Broadcasting

NBC/The National Broadcasting
Company

Greater Media
Heftel Broadcasting
Nationwide Communications
Booth American
Jefferson-Pilot Communications
Sconnix Group Broadcasting
. Price Communications

Beasley Broadcast Group
Capitol Broadcasting Company
Metroplex Communications
Hearst Broadcasting
Guy Gannett Broadcast Services
Great Trails Broadcasting
Goodrich Broadcasting
Midwest Family Stations
Ingstad Broadcasting Group
Liggett Broadcasting

E. Alvin Davis & Associates—Marketing advisor for the serious

radio executive. For more information, phone E. Alvin Davis at
513/984-5000.

LVIN DAVIS
%; ﬁssocmm_s._ INC..

RADIO PROGRAMM\NG E AIVin D“is
MARKETING . avs

: ¥ Presi

g5 FOREST GLEN DRI

CINCINNATL OH 45242
513/984—5000

ients
Quality consulting for select clie

aany amaoricanradichiston, com
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®CINDY DELANEY has been upped
to GM at KTAL/Shreveport, succeed-
ing TED FERGUSON. Delaney previ-
ously worked in the station's sales
department.

O®WARREN DISTLER has been up-
ped from LSM to GSM at WWHT/
Charleston, SC.

®JEFF STEELE has been named
Sales Manager at KAAM/Dallas. He
had been on the station's sales staff
for two years.

Also, FRANK CARTER has been
appointed LSM at sister FM KZPS. He
was formerly LSM/NSM at crosstown
KOAI.

® JOANNE CUNHA has been named
LSM at KFWB/Los Angeles, where
she succeeds PAULA BRADWAY.
Cunha previously was an AE at cross-
town KNX for five years.

®DAVID SMITH has been appointed
GSM at KBTS/Austin. He comes to
the station from KLDD & KZEW/Dallas,
where he was most recently Regional
Sales Manager.

David Smith Patti Conte

Records

O®PATTI CONTE has been named
VP/Press and Publicity at EMI-Man-
hattan Records. She was previously
Director/Media Relations at Atlantic
Records.

Cynthia Biedermann

Mick Kleber

®MICK KLEBER has been named Di-
rector of Capitol's new Music Video
Department. He was formerly with
Picture Music ninternational. Report-
ing to him is former PMI Director/Vid-
eo Production CYNTHIA BIEDER-
MANN as Director/Production. ANNE
DEASEY has been named Sr. Coor-
dinator/Video Production.

CHANGES

Joe Cariffe has been named Retail
Sales Manager at KOIT/San Francis-
co.

Jeff McCall has joined the sales
staff at KAAM/Dallas.

Ena Cooper has been named an AE
at KOMO/Seattle.

Linda Pina has been upped to Ad-
ministrative Asst./A&R at Atlantic Rec-
ords. Also at the label, Maritu Wind-
vand has been promoted to Director/
Packaging and Pre-Production.

Denis Venturino has been upped
to Manager/Financial Analysis at Aris-
ta Records.

Thomas Gatewood has joined Star-
stream Communications Group as an
AE in the company’'s New York office.

Ellen O’Connell has joined Christal
Radio/Boston as an AE.

Susan Klein has been upped to PC
Analyst for Katz Media Data.

Maximum Exposure

NEWSBREAKERS

O JENNIFER JAY, previously with
Elektra’'s marketing department, is
now in charge of West Coast promo-
tion for Apache Records. DEBORAH
KLINGER, from Pacific Coast 1 Stop
and the Licorice Pizza chain, is in
charge of sales and distribution/South
and Southwest for the label. Former
Metal Blade Records staffer STEPHA-
NIE DAVIS will handle the Midwest,
and former WB staffer BRIAN SHA-
PERO is in charge of the Eastern re-
gion.

®ART TURNER has joined A&M Rec-
ords as Regional R&B Promotion Man-
ager/Midwest. He previously spent
five years in local merchandising at
RCA/Chicago.

OKEITH ALTOMARE has been up-
ped to National Sales/Field Marketing
Director at IRS. He was formerly in
charge of field marketing for the West
Coast.

Matt Wallace Jason Luckett
OMATT WALLACE and JASON
LUCKETT have joined the A&R de-
partment at Slash Records. Wallace,
who previously owned and operated
Dangerous Rhythm Studios in Oak-
land, will be an in-house producer.
Luckett, who comes from the A&R
department at Warner Bros. Records,
has been named Director/A&R at
Slash.

Expose was all smiles after an L.A. show. Preserved for posterity are (I-r) Arista VP Abbey Konowitch; group's Jeanette
Jurado; Arista VP Jim Cawley,; Expose's Gioia Bruno and Ann Curless; and ICM's Phil Casey and Mark Siegel, plus youth-
ful fan Rusty.
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Industry

Art Turner Jose Luis Madrigal

@ JOSE LUIS MADRIGAL has been
upped to Manager of the Spanish In-
formation Service. A ten-year network
vet, he was previously Director/Oper-
ations.

®STUART SAGINOR has joined the
Independent Group of Companies/
Strategic Communications as a VP.
He was previously Director/Advertis-
ing and Promotion at WELI/New Ha-
ven.

" ®R. ANDREW BROTHERS has been

named Exec. VP/CFO at Empire State
Radio Partners and Hurst Hill Hold-
ings, Ltd. He was previously the part-
ner in charge of the WIPS & WXTY/Ti-
conderoga, NY account at Walquist,
Renodin & Miller, P.C. Empire recent-
ly purchased the stations.

®BOB FERRARO has been named
Exec. VP/Stations, Western Region
for Banner Radio. He was previously
Exec. VP/East Coast Manager. Also
at Banner, ROSEMARY ZIMMERMAN
has been named VP/Stations, Eastern
Region. She was formerly Sales Man-
ager at the company’'s New York of-
fice.

e 3

Everything’s Albright

Atlantic artist Gerald Albright (r) recently met with WEBR/Buffalo MD Al Wallach

EDITED BY JIM DAWSON

®DAVID BRAUN has been named
General Counsel at the Laws Group,
which will establish offices in Los
Angeles. The Group recently formed
Songtree Music Industries, comprised
of Songtree Records and Songtree
Music

PROS ON THE
LOOSE

Famous Amos — Afternoons KHFI/
Austin (512) 441-2667

David Anderson — MDy/afternoons
WIOQ/Philadelphia (215) 885-0971

Tim Bonnell — Mornings WZWZ/Ko-
komo, IN (317) 788-9209

Steve Brack — Director West Coast
Promotion/Chrysalis (818) 363-1901

Kim Bradleigh — MD WKFX/Apple-
ton-Oshkosh, W1 (414) 739-0428

Joff Corder — Afternoons WIHN/
Bloomington, IL (309) 452-5401

Charlie D’Atri — National Director
Singles Promotion/Chrysalis (201)
866-3964

Mark Hanson — PD/afternoons
KPRR/E| Paso (818) 772-4673

David Louis — Mornings WKFX/Ap-
pleton-Oshkosh, WI (414) 866-9883

Mark Mendoza — MD/mornings
KPRR/EI Paso (714) 737-3385

John Michaels — Overnights
KZZU/Spokane (509) 535-7461

Ron Parker — PD KKBQ/Houston
(713) 497-0093

Don Potter — Mornings KEZR/San
Jose (408) 371-6739

Jack Randall — PD WLUM/Milwau-
kee (312) 364-1481

John Reynolds — Evenings WKFX/

Appleton-Oshkosh, WI (414)
499-0549
Chuck Shockley — ND/middays

KCFI/Cedar Falls, IA (319) 277-1741
Susan Wise — Nights KPRR/E! Paso
(915) 833-6108
Lee Rogers — PD KRPM/Seattle
(206) 874-5225

(1) and KKGO/Los Angeles OM Jeff Gehringer during the Jazz Times Convention

in New York.

Fanltasy Takes It To Pilate

Ex-Con Funk Shun member Felton Pilate (seated) recently signed with Fantasy
inc. Standing are Volt's Fred Pittman and Cynthia Grace, and Fantasy VP Phil

Jones.
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DIRTIEST

“Commercial free’

You can win big ratings without saying WOR

those dirty words. Great program- KRTH-AM/FM
) : WRKO

mers get ratings with full spot loads. WROR

Profitable sales promotions. And with WFYR

air personalities who can bring Ay

customers to your retail advertisers. WHBQ

W.R. Sabo, Inc., marketing and

programming advisors, work with
these great RKO stations. Each
station is programmed for ratings

and profits

)

New York
Los Angeles
Boston
Boston
Chicago

San Francisco
Miami
Memphis

So now, if someone says they have to
use the dirty words to get ratings, you
can show them your good taste: pick up

the phone and call us.

Wq SABD’ INCORPORATED

ADVISORS TO SUCCESSFUL MANAGEMENT
241 Third Avenue, New York, New York 10003

212-475-4546

wwwamericanradiohistorv com
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JOIE JEELILY

I CREATIVE SERVICES I”

WNEW, NEW YORK
KLOS, LOS ANGELES
WOGL, FHILADELPHIA
WLLZ, DETROT
WwWODS, sosToN
KKBQ, HoOUsSTON
KHYI, DaLLas
WKLS, ATLANTA
WDVE, PTTSBURGH
WXYV, BALTIMORE
KJJO, MINNEAPOLIS
KCBQ, sANDEGO
WKRL, tamPa
KBP), DENVER
KKRZ, PORTLAND. OR
WLZR, MILWAUKEE
KYYS, KANSASCITY
WHJY, PROVIDENCE
WLVQ, coLumBUs
KKAT, SALT LAKECITY
WFBQ, NDIANARPOLIS
KSMG, san ANTONIO
WHCN, HARTFORD
WCMF, ROCHESTER
KATT, OKLAHOMA CITY
WTUE, DarTON
WONE, DaryTON

WA PI, BRMINGHAM
WKDF, NASHVILLE
WKRR, GREENSBORO
WBJW, ORLANDO
WPY X, ALBANY
KQFX, aAusTiN
WAQX, sYRACUSE
WZZU, RALEIGH
KLPX, TucsonN
WKDD, a<krRoON

WGRO, GRAND RAPIDS
WIMZ, KNOXVILLE
WTPA, HARRISBURG
KYNO, FRESNO
KOMP, LAS VEGAS
KMBY, MONTEREY
KRIX, BROWNSVILLE
KPRR, EL PASO
KFMG, ALBUQUERGQUE
KMJIX, LITTLE ROCK
WKQB, CHARLESTON
WABB, MOBILE
WNOK, coLumvBia
WXLK, ROANOKE
KICT, wicHITA
KFMQ, LiNnCOoLN
KEZE, sPOKANE
WJIXQ, LANSING
WTY X, JACKSON. MS
KGGO, DES MONES
WWCT, PEORIA
WHEB, PORTSMOUTH
WKQQ, LEXINGTON
WOOJ, FT MYERS
WCCK, ERE

WPDMH, POUGHKEEPSIE
WIXV, SAVANNAH
WIGY, FORTLAND, ME
KWTQO, SPRINGFIELD. MO
WGLF, TALLAHASSEE
KRNA, owAa CiTY
WHSL, wiLMINGTON
KZMZ, ALEXANDRIA
KKRC, sOUXFALLS
KSQY, RAPIDCITY
KSTR, GRAND JUNCTION
WJDQ, MERDIAN
WGQ@CYy, QuiNCy

For Information

Market Availability

Contact Rosemary Sichi

Joe Kelly Creative Services

(312) 645- 8241

Lessner
Leaves
Motown

P/Pop Promotion MICHAEL LESSNER

is the latest to leave MOTOWN, which

now looks as if it won't have a CHR
staff at all. Also exiting from the promotion
ranks are CHUCK OLINER and KELLY
NORRIS. Reportedly, iabel co-President SKIP
MILLER will handle CHR when the need
arises. (Miller could not be reached for
comment at presstime.)

Meanwhile, onetime STAX topper AL
BELL is joining Motown to head up A&R. No
word on what will become of indie EDGE
RECORDS, which Beil and RICK FRIO have
been operating for the past 18 months.

Lessner, by the way, can be reached at
(818) 501-1152.

ST's ears-to-the-radio- dial in Atlanta report
that following the arrival of new consultant
JERRY CLIFTON, Z93’s playlist has begun to
move in the decidedly Urban-oriented direction
that is his trademark.

WFBRIBALTIMORE and WNVZINORFOLK
were cited by ARBITRON for ratings bias in
the service’s most recent survey, and will be
listed below the line in their respective fall
market surveys.

WFBR irked Arbitron by running
promotional spots that encouraged listeners to
cooperate with ratings services by agreeing to
interviews and filling out diaries accurately.
WFBR PD ED GRAHAM told Arbitron his
station didn’t know the spots were in violation
of the service’s guidelines.

WNV?Z received its wrist-slap for allowing
morning air personalities CHRIS BAILEY &
COREY DEITZ to carry on conversations
regarding the Arbitron ratings systems with
two callers who claimed to be diary recipients

| and a third who said he was a former Arbitron

employee. WNVZ VP/GM JOE SCHWARTZ
agreed that the jocks “should’'ve hung up,”
adding that the below-the-line listing was “no
big deal.”

J.L. Ritter’s jingles have been a
part of the Zoo format since its
inception. They are extremely
helpful in separating the many
originals from the cheap
imitations!

Scott Shannon,

Z-100

“Killer material . . . and QUICK!"
Howard Johnson,
KIVA/Albugquerque

wan=americanradiohistery com

— [¢f¢ STREET TALK

JINGLES

“MORNING SHOW”’ COMPLETE PACKAGE IN TWO WEEKS!

After THEODORE and CHERYL BRANCH
announced their defection to the Soviet Union
last Tuesday (1/19), it was discovered that the
defecting duo had each previously worked in
radio. Ted had held down a weekend airshift,
and both had been part of the sales team at
WLBE/LEESBURG, FL.

Station GM JOHN FENNESSY told ST that
he wasn’t around when the pair left WLBE two
years ago, but he believes they exited for
greener pastures, not redder ones.

WMRYI/ST. LOUIS PD TED HABECK is
stepping down to concentrate on his air work,
leaving a prime AOR opening in a Top 20
market. T&Rs to GM THOM CALLAHAN.

Aithough there’s been a lotta cool talk
about ENIGMA switching distribution from
CAPITOL, with CBS and WEA named as most
likely contenders, the latest word on the street
is that the label will re-up with the Tower of
Power. Expect an official announcement soon.

WHTQ/ORLANDO PD HOWIE CASTLE
has exited the Florida AOR outlet. Station OM
NEAL MIRSKY takes over Castle’'s duties,
including the midday shift.

Meanwhile, WCAT/IORLANDO OM MARK
McKAY has left the station to take up the
Creative Services Director’'s and midday air
personality’s duties at Country-formatted
KFKFIK C.

i AR R
?I\. eahy 9 3P ‘f_:-a-@i‘ 33 *;ng&%
ST hears that PORTRAIT RECORDS is in
line for some rejuvenation treatments, with a
new emphasis on fresh, left-of-center talent
that may cause some of the label's more-
established acts to be switched over to EPIC.

Continued on Page 32

“J.L. Ritter adds humanism to
jingles. He projects an identity
that the show is something
special, more than just another
radio show.”

Cleveland Wheeler,
WRBQ/Tampa

J.L. RITTER PRODUCTIONS
PO Box 6994, Stateline, NV 89449
(702) 588-4542
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IWYA 4 » EVERYTHING’S COMING UP ROSES«

AM 2995

In the past 12 months, an
artist has emerged who has
captivated Europe. Interna-
tional gold and platinum
albums, pandemonium at
persona! appearances, and
almostunprecedented press
enthusiasm have greeted
BLACK at every turn.
HWEVERYTHING’S COMING
UP ROSES««is BLACK's

new single.

From the album »WONDERFUL LIFE« sp 5165
Produced by Dave Dix
© 1988 A&M Records, Inc. All Richts Reserved.

i<
RECORD

www.americanradiohistorv.com
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| Sinéad 0'Connor ; Mandinka"

MTV
BUZZRIN-
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STREET TALK

Continued from Page 30

CFTRITORONTO Assistant PD SHARON
TAYLOR has been given the PD stripes at the
CHR outlet. Taylor, who just a year ago was
heard over scenic CHAB/IMOOSE JAW,
replaces SANDY SANDERSON, who'll be
concerned with corporate responsiblities in the
future.

WAJY/NEW ORLEANS PD NICK
FERRARA has changed the AC outlet’s calls to
WLMJ, which stands for “Louisiana’s Magic,”
and its programming to the hits of the '60s,
'70s and '80s.

A tip o' the o' ST homburg to RCA
Nashville VP/GM JOE GALANTE, whose
newly-bearded face can be seen peering out of
the February issue of “Fortune” magazine’s
“On The Rise” section.

The 38-year-old
Galante, a self-described
“Italian kid from Queens,”
was chosen for his success

. in bossing Nipper's

; estimated $50-million-per-
\ = ‘3 year Nashville division as
i well as his having signed
w such current country stars
- as RESTLESS HEART,
Joe Galante ALABAMA and the JUDDS.

WPDH/POUGHKEEPSIE staffers were
surprised to learn of PD STEW SCHANTZ's
abrupt dismissal this week (1/18) and his
replacement by former WHEB/PORTSMOUTH
PD JEFF LEFT. An eight-year vet<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>