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I N S i D E:
POLLACK: NO AOR CRISIS

Last week Lee Abrams jolted the
AOR world with storm warnings of
an impending crisis. This week
fellow consultant Jeff Pollack
counters that AOR’s been
declared dead before, rose from
the grave, and is going to be fine
in the future. Other pithy Pollack
observations:
® Steady growth, not instant
results, is an AOR key
® Music is as good now as it
used to be
Page 46

FOURTH QUARTER SALES
IMPORTANCE DOWNPLAYED

A new study on radio sales by
accounting firm Miller, Kaplan, Arase &
Co. casts doubt on the traditional radio
belief that the fourth quarter is far and
away the most important revenue period.
Here's how the study breaks down the
four quarters’ contribution to overall
sales:
® First Quarter: 19.3%
@ Second Quarter: 26.3%
@ Third Quarter: 25.9%
@ Fourth Quarter: 28.5%

Page 10

~ R&R CONVENTION UPDATE

How does radio fit into advertisers’ plans
for the nineties? You'll find out directly
from the source — executives from three
of radio’s biggest advertisers — in one of
Convention '88’s cornerstone panels:
‘‘Radio & Its Advertisers: What They
Want & Where Their Dollars Will Go.”’
Norm Pattiz, Chairman of the Westwood
One Companies, hosts this discussion
of new media advertising strategies,
featuring:
® Bobbie Starr, Media Manager,
ficDonald’s
@ Tony Ponturo, VP/Corporate Media,
Anheuser Busch
® William Lynn, VP & Director/
Corporate Media, Coca-Cola

® While you're at the Convention, make
a point of checking out the R&R
Classic Radio Museum. It's a chance
to revisit a time when radio was not
only the American home’s main
entertainment but also a key part of
the furnishings and dominator of the
decor. With the cooperation of the
Dallas chapter of the National
Museum of Communications, we've
arranged a display of classic radios,
microphones, and tape decks that will
carry you back to radio’s Golden Age.

Newsstand Price $5.00

O’SHEA EXEC. VP

Michael O’Shea

First Media Exec. VP Dan
Mason has been named Presi-
dent of Cook Inlet Radio, which
recently completed its acquisi-
tion of KFMK /Houston, WZLX/
Boston, KOPA & KSLX/Phoe-
nix, WUSN/Chicago, WPGC/
Washington, and KFMY/Provo-
Salt Lake City.

Mason, who was also manag-
ing KFMK, has turned over
those duties to GSM Jim Bell
(R&R 1/29) and will now relo-
cate to WPGC. Meanwhile,

The Warner Communica-
tions, Inc. record companies
have hit indie promoter Joe Is-
gro with a $16.7 million lawsuit
alleging fraud, racketeering,
and breach of contract.

The action, filed Monday
(2/1) in Los Angeles federal
court, claims Isgro defrauded
Atlantic, Warner Bros., Elek-
tra, and Geffen out of at least
$1.7 million from 1982 to 1986,
while he was working for them
as an independent. It also
claims evidence exists that an
Isgro subcontractor paid at
least $522,650 to radio stations
as part of promotion efforts.

Comment on the suit could
not be obtained from either side
at presstime. The WCI labels

Mason Upped To
Cook Inlet President

Dan Mason

KUBE/Seattle VP/GM Michael
0’Shea has been named Exec.
VP and will oversee WUSN,
KOPA & KSLX, and KFMY in
addition to KUBE.

According to Mason, “We're
in an acquisition mode right
now. We're looking at the L.A.,
San Francisco, and New York
markets. I think the addition of
any of these markets would
make us one of the largest FM
chains in the country.

MASON/See Page 34

WCI Labels Sue Isgro

Charge Fraud, Breach Of Contract, Racketeering

are among the defendants in a
$25 million antitrust action filed
by Isgro against various record
companies in 1986.

Most of the original defen-
dants in that suit have reached
out-of-court settlements with Is-
gro. Holdouts are WCI, MCA,
A&M, and the RIAA.

The WCI action alleges that
Isgro and his companies, Isgro
Enterprises and Quickcross En-
terprises, overbilled the labels
by $1.7 million, failed to pro-
mote records for which they
were paid, and promoted others
illegally by paying radio pro-
grammers for airplay. The suit
also seeks $15 million in puni-
tive damages.

ISGRO/See Page 34

tual game.

A&M’s Herb Alpert made a smooth transition from “Diamonds” to
gridiron as he delivered what he called a “Zen” version of the Na-
tional Anthem at last Sunday’s Super Bow! in San Diego. His per-
formance, in fact, was felt by many to be more dramatic than the ac-

LEAVES WERTHEIM SCHRODER

Stevens On His Own

New York broadcast invest-
ment banker Gary Stevens has
announced a “friendiy” separa-
tion with Wertheim Schroder &
Co. and formed his own com-
pany, Gary Stevens & Co.,
which opened for business Mon-
day (2/1). The New York-based
firm will handle broadcast
mergers, acquisitions, and in-
vestment banking services.

“Over the last couple of

Gamble
Programs

WKQX

Bill Gamble
Bill Gamble, Station Manag-
er at Sconnix Classic Rocker
WKLR/Indianapelis, has re-
joined NBC as Program Man-
ager at AC WKQX (Q101)/Chi-
cago. He replaces Tommy Ed-
wards, who joined crosstown
Gold outlet WIMK last August
as an air personality. Gamble
had previously programmed
WKQX AM sister Country out-
let WMAQ.
GAMBLE/See Page 34

B’aCk HiStOry MOnth Birmingham
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Gary Stevens

years, all of the business I
generated was through my con-
tacts and through relationships
I developed over almost 30
years in the business,” Stevens
told R&R. “It really was an
economic decision to leave
Wertheim Schroder because it
seemed silly not to go into
business for myself.

“I want to make the experi-
ence I've had in a Wall Street
firm pay off. I expect to be do-
ing a lot of restructuring work
and some consulting work, T'll
work closely with some of these
financial institutions that in-
vested in deals that haven’t per-
formed quite as well as they’d
hoped,” he added.

Stevens joined Wertheim two
years ago after serving as CEO
of Doubleday Broadcasting,
and was appointed a full part-
ner in the investment banking
house a year later. He establish-
ed a reputation for handling on-
ly big-ticket deals and engineer-
ed over $640 million in transac-
tions, the highest amount of any
individual broker in radio his-

STEVENS/See Page 34
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Dorf, Schumacher
Win EZ VP Stripes

|_ PAGE THREE |

EZ Communications has promo-
ted both WOKV & WAIV/Jackson-
ville GM Jeff Dorf and KMPS/Se-
aftle GM Fred Schumacher to VP/
GM posts at their respective sta-
tions.

EZ Communications President
Alan Box toldR&R, ““Jeff and Fred
have proven track records. They
joined EZ with our purchase of the
Affiliated stations, and became
part of the EZ team as if they'd
been with the company for years.
They've earned this promotion,
and I'm pleased to deliver it.”

Dorf remarked, “It’s always a

Schumacher added, “It's a great
pleasure to be a part of the growth
of the hottest radio group in Ameri-
ca.”

Dillard OM
At WPCH

Vance Dillard has been appoint-
ed OM at Jacor Easy Listening out-
let WPCH/Atlanta. He replaces
Jim Hutto, who will devote more
time to his syndication company.
Hutto’s “Sound Of Faith” program
will continue to be carried on

Brenda Romano

NAT’L POP PROMO

Romano
Upped At

FEBRUARY 5, 1988

DO LISTENERS UNDERSTAND
YOUR BUZZWORDS?

So you're a dance-oriented CHR and you

want to use “Power” as a station identifier.

Did you know 25% of radio listeners think

“Power” means you play hard rock or heavy
metal? Buzzwords may not mean the same to

your audience as they do to the industry,

a nationwide survey by Rob Balon indicates.
Check out the CHR section for facts, figures,

and interpretations.

thrill to get a promotion, but being ~WPCH Sunday mornings.
made a VP of EZ is especially re- For the past two years Dillard Po lyGram Page 42
warding because the recognition was OM at Metropolitan Easy Lis-
comes from individuals who are at  tening outlet WWBA/Tampa. Prior PolyGGram Manager/Rock Radio
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Singles Director

great opportunity, because this is
one of the best — if not the best —
Easy Listening facilities in the
country. With Atlanta one of the

DILLARD/See Page 34

Calling in-house talent “a great
source of pride,” Sr. VP/Promo-
tion David Leach said, ‘“Brenda
has been an integral part of our

ROMANO/See Page 34
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KYW/Pittsburgh. Also at KYW,

its mainstream CHR presentation
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Prior to joining KDKA in 1984,
Howard served as GM of WLEE/
Richmond and as an AE at
crosstown WDVE and WKTQ.

Butler will be replacing Scott
Herman, who was moved to the
Exec. Editor position at the com-
pany’s WMAQ/Chicago. Group W
recently purchased WMAQ and
will be converting it to a News for-
mat.

measure by current owner Olym-
pic Broadcasting.

Olympic is in the process of sell-
ing the station to Jim Gabbert.
That sale, according to Olympic
President Ivan Braiker, “may be
in trouble with the FCC. The hang-
up seems to be Gabbert’s existing
San Francisco properties, KOFY-
AM & TV.” He added that the
latest format move was made to

brought in to install the jockless
CHR presentation.

“There’s no straight-ahead mass
appeal CHR here,” Burns said.
“KMEL is very Urban, whileKITS
is very alternative. We’'re basically
using our guts in a fun kind of way.
If the sale falls through, we’ll ex-
plore other options, including keep-
ing the property and playing hard-

KHIT/See Page 34
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Jeffries

Makes Jump

To WNOR

Bryan Jeffries

WYMG/Springfield, IL PD Bry-
an Jeffries has been named PD at
sister Saga Communications AOR
outlet WNOR/Norfolk. He replaces
Ron Reeger, who took the PD post
at WMYG/Pittsburgh last week.

Saga VP/Group PD Steve Gold-
stein remarked, “Jack and I were
looking for an individual who had
an understanding and a respect for
WNOR’s heritage while being able
to incorporate fresh ideas. I'm
thrilled that this person is right in-
side Saga, and that we’re able to
reward Brian with this move up.”

Added WNOR VP/GM Jack Rat-
tigan, “We were looking for a
bright, innovative, people-oriented
person, and we found all of those
characteristics in Brian.”

Jeffries has been with Saga since
his appointment as WYMG PD in
1986. He previously programmed
KFMZ/Columbia, MO for two
years.

“My goal when I joined Saga was
to work my way up in the organiza-
tion, but I never believed my op-
portunity would be with one of the
company’s existing properties,”
Jeffries told E&R. “At the last two
stations I've programrned I was
brought in specifically to turn
things around. This is a different
challenge. WNOR has always been
well-regarded, and I'm thrilled to
have a chance to program it.”

|

RAB Stresses Adaptability

“The top priority for all of us is to reposition this industry to succeed in an
ultraconservative marketplace,” said RAB President Bill Stakelin in his key-
note address to the eighth annual Managing Sales Conference. At top, last
year’s, this year’s, and next year’'s chairmen of RAB’s annual Managing
Sales Conferences take the stage together: (I-r) Nationwide Communica-
tions” Steven Berger ('87), Radio One’s Toney Brooks ('88), and Heritage
Communications’ Paul Fiddick ('88).

Middle left, Ad Council President Robert Kiem (r) was congratulated by
Stakelin (i) for lifetime achievement in service to the industry, while at right,
American Comedy Network VP/GM Andrew Goodman emphasized that ef-
fective radio spots convey power, impact, and emotion through the simple
elements of sound, music, and words.

Below, Earle Buck (c) was honored as the 2000th individual to earn ac-
creditation as a Certified Radio Marketing Consultant by RAB VP/Marketing
Information Ken Costa (l) and RAB board member Glenn Bell, President of
Stoner Broadcasting.

RETAINS N/T IN MORNINGS

WGBB Simulcasts
AOR FM Sister

News/Talk WGBB/Long Island,
AM sister of AOR WBAB, has be-
gun simulcasting the FM from
10am-5am and will change calls to
WBAB (AM), with the FM becom-
ing WBAB-FM. Mornings on the
AM remain all-News. The station’s
seven-person staff remains intact,
including a traffic reporter (WGBB
has its own plane) and meteorolo-
gist.

WGBB has been in existence
since 1924 and had been N/T for the
past nine months. The station is not
stereo now, but plans to switch by
early fall.

GM Tony Michaels remarked,
“Historically, WGBB has always
had a great morning show. How-
ever, we couldn’t pull ratings after
10am. So we decided the best thing

Anovick
Named
WYNY GSM

Paul Anovick, WYAY/Atlanta
GSM since 1984, has been appoint-
ed GSM at WYNY/New York effec-
tive February 8. He fills the vacan-
cy created when Jane Bartsch left
last June for KOMA & KRXO0/Ok-
lahoma City.

NBC Radio President Randy
Bongarten said, “Paul brings to us
a unique blend of skills which will
be a major asset to Country 97FM
as we go through this important
growth period.”

Anovick has also worked for
WFTQ/Worcester as GSM and
Katz Radio as a National Sales
Representative. From 1977-80 he
was the Manager of Christal Ra-
dio’s Philadelphia office.

to do would be to continue to give
the community the morning news
they want and simulcast the rest of
the day. It’s a bit unorthodox, but
we've been doing things like that
around here for years — and win-
ning-”
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FEEDBAGK FROM
YOUR LISTENERS

Overwhelmingly, the largest problem facing radio programmers and managers
is the reality of how removed they are from their listeners.

Your typical listener never calls your réquest line or appears at a station
promotion. You never hear from him until he fills out a diary—and then its
too late.

Strategic Radio Research provides the most useful tool any management
team can have—a system that gives you feedback from your listeners. You'll
know instantly if your listeners think your jocks are talking too much. If your
spot load is getting too high. If your TV commercials are ineffective. If your
music is on-target or off-base.

Feedback really helps. Thats why almost every Strategic Radio Research client
is the dominant station in its format. Call Kurt Hanson collect at (312) 280-8300
today. It will be the first step toward the smartest management decision you'll
make this year

211 E. Ontario
Chicago, IL 60611
(312) 280-8300




BUSINESS ¢ PROGRAMMING

FRIDAY, MARCH 14

e “Instant” Research & Analysis
Industry/Consumer Comparisons

Join us on the leading edge of “instant polling.” Using the latest technology
... you'll be able to “instantly” compare your opinions against your peers and
a nationwide panel of music consumers and radio listeners. Mike Shalett
hosts this hi-tech, hi-touch audience participation session which will reveal
the exclusive results of a major national music consumer survey. -~

' Stimulating Creative Thinking

M ARCH 3 -5 The latest research suggests people can be taught to be

more creative. Roger von QOech is an internationally

recognized leader in stimulating creativity and innovation

LOEWS in business. Learn new skills to generate, manage, and ap-

: ply ideas. Gain insight into your own particular creative

AN AT OLE HOTEL thinking style, and how to improve creative weaknesses and
4 enhance strengths.

Convention participants will have two opportunities to catch > N
. D A l I AS . whar will surely be one of the most popular sessions. Mg e @

THURSDAY, MARCH 3

® Registration AOR: Harvey Kojan promises “not the same old panels,” starting things off Thursday
with “Are These Guys After Your Job?” With some of AOR’s fastest rising programmers . . .
¢ FORMAT SESSIONS WRKX PD Greg Mull, KRZQ PD Daniel Cook and WAQX PD Simon Jeffries. Sessions con-
tinue with an in-depth look at “AOR’s Top Promotions” with Doug Harris, Promotion Director
The action starts Thursday at 3pm. R&R’s Editors explore radio’s hottest at KLOL and Jim Marchyshyn, Promotion Directgor at KSHE. The “Consultant’s Influence”
issues during informal Thursday afternoon and evening sessions. It’s a golden wittiDigtitiDbuglas and JefiPolack. The evening music paveliwill frarure programmers; pro-
: motion execs, managers and A&R reps. It should be livelier than ever.
chance to question, debate, and learn from today’s top broadcasters at par.els
of unparallelled magnitude. AC: Mike Kinosian covers the full range of today’s AC on Thursday: “From Full-

) ) ) ) ) ) Service To NAC.” The format’s most successful top management teams discuss formatics and
CHR: Joel Denver will be “Creating The Ultimate Radio Station” with Scott Shannon, music, and the late afternoon session spotlights a// the pioneering programmers of the emerging

Buzz Bennett, Steve Rivers, and Sunny Joe White strategizing and counterprogramming on NAC format, providing the most in-depth look at this phenomenon yet. Panelists include
the spot. You help determine the ultimate station. “Winning CHR Promotions™ will be brought Frank Cody, WBMW PD John Sebastian, WNUA PD Bob O’Conner and KKSF PD
to life in-an afternoon session featuring WMMS’s Kid Leo, KKBQ’s John Lander, and Q105’s Steve Feinstein.

Mason Dixon & Randy Kabrich. The CHR menu is topped off by an evening music panel

featuring WPL] PD Larry Berger, KPWR PD Jeff Wyatt, KZZP PD Guy Zapoleon, °

KCPX IED Lou Simon, WAVA PD Mark St. John and Z93 PD Bob Case squaring off or. the ° Sales Strategy Semlnar

hottest topics with Charlie Minor-A&M, John Fagot-Capitol, Judy Lebow-Atlantic, Dan

Chris Beck will focus his evening session on management techniques, new
DeNigris-EPA, Rick Bisceglia-Arista and Phil Quartararo-Virgin.

business opportunities and answering your questions on the latest concepts
UC: Walt Love tackles Urban Contemporary’s most important issue Thursday: “How To for maximizing your sales team.

Get General Market Advertising Dollar$.” Jim Hutchinson of NABOB, Burrell

Advertising’s Nick Howse, Tom Joyner of Joyner Communications, and other concerned experts

will analyzge the problem and offer solutions. Afternoon sessions will also cover how to find and ® COCKTAIL PARTY & BUFFET SUPPER

develop talent in UC radio. Featuring KACE PD Pam Wells, WRKS VP/GM Barry Mayo, ) ] )

WUSL PD Dave Allen, All Pro Exec. VP Jim Maddox and KKDA VP Michael Spears. The R&R “Supper Parties” are legendary. This year’s culinary offerings will

The evening session will feature UC radio & record heavies in an open discussion of mwusic far surpass anything before . . . come hungry.

issues. The panel includes: WGCI PD Sonny Taylor, WJLB PD James Alexander, KMJQ

PD Terri Avery, J.C. Floyd of Don Kelley & Associates, Jheryl Busby Executive VP-MCA,

Skip Miller President-Motown, Rubin Rodriguez VP-Columbia and Sylvia Rhone VP-

Atlantic.

o Hospitality Suites and . . .

COUNTRY: Lon Helton begins the Thursday sessions with a unique and exciting
opportunity to watch — and participate — as the format’s winners “Battle For Your
Marketplace.” You'll observe two full radio teams ~ a President, GM, PD, and consultant —
work through ever-changing scenarios, discussing strategies on positioning, marketing,
advertising, promotion, contesting, talent, and more. You help decide the winners. Team
A: Norm Schrutt, President, Cap CitiessABC Group 2, Michael Owens, VP/GM KNIX,

Ted Stecker, WBAP & KSCS OM/Consultant, and Moon Maullins, WSM-AM PD/Corsul- The Jets, Jo dy Watley,

tant. Team B: Bob Longwell, VP/GM and New City VP/Programming, Bob Green, VP/GM

WYAY, Mike Chapman, PD WUBE, and Rusty Walker, Consultant. The evening finds Breakfast Club o le e and more

PD’s, MD’s and label reps candidly discussing today’s Country radio and its effect on the evolv-

ing music scene. Pre_zsented by MCA RECORDS

Beginning Nightly at 11pm!

If you miss this one . . . You’ll have to wait




EYNOTE ADDRESSES
FCC Chairman Dennis Patrick
will take this opportunity for a

major address to the industry on
the future of broadcast freedom.

Donald Regan, former White
House Chief of Staff, Secretary of
the Treasury and CEO of Merrill
Lynch, will discuss the near *90s
economy and its effects on our in-

dustry.

Donald Rega

e How To Raise Investment Capital
And Buy A Station

Want to step up to radio ownership but don’t know how to put it all together?
R&R’s Pat Clawson has assembled a panel to help you learn how to raise up
to $1 million and then how to actually do the deal. Panelists are: Robert
Maccini, Chapman Financial Services/Boston, Bob Nelson, President

Spokane Stock/Exchange, George Nadel Rivin, partner with the broadcast
accounting firm of Miller, Kaplan, Arase/Los Angeles and Barry
Skidelsky, New York communications attorney.

_ MARKETING/PROMOTION  PERSONAL DEVELOPMENT

K

e 10 Major Trends Shaping The Future Marketplace

A unique opportunity to hear Tom Miller, Editor of the Roper
Organization’s “Public Pulse” newsletter on Americans’ attitudes, lifestyles,
and behavior. You'll learn the latest trends forecast by one of the world’s most
respected public opinion research firms. Session presented in association with
Jeff Pollack Communications.

* Budgeting — How To Do It Right

Everyone on the management team has to do it . . . Gary Stevens with his
wide range of experience (programmer to group president to deal maker) of-
fers special insight and tips on the budget process.

e Hospitality Suites and . . .

LIVE IN CONCERT!

SATURDAY, MARCH 5

e “Creating Radio Comedy”

Jay Thomas/KPWR, Ross Brittain/Z100, Gary Owens/KFI, Stevens &
Grdnic/Alistar Radio and the Real Bob James/ACN . . . radio’s top comedy
creators show how i’s done. R&R’s Dan O’Day moderates what will certain.y
be an entertaining morning session, covering comedy, management of creative
talent and client relations.

JOHN COUGAR MELLENCAMP

R&R and Westwood One join forces to present John Cougar
Mellencamp at Convention '88. A live concert of Mellencamp’s
“hits” will entertain convention-goers and also become a live
satellite broadcast heard around the world, on the Westwood
One Radio Network.

e Radio & Its Advertisers
What They Want -- Where Their $ Will Go

Marketing In The Near ’90s

Ted Chin, award-winning creative strategist, with new
and exciting insights, case studies and ideas for radio and
records, on how to stand out from the pack. One of the
convention’s most important sessions for succeeding in
our industry’s highly competitive environment.

The Radio Research Created:

Positioning- Programming-Promotion/Marketing

John Parikhal and four of the industry’s leading researchers examine successes
and the lessons learned, and analyze the overall changes in radio brought on >y

the widescale use of research. Panelists include Kurt Hanson, President of

Strategic Radio Research, Jim Riggs, President of Emmis Research, Jon
Coleman, President Coleman Research, and David Oakes, President
For/Cast Communcations Research.

Effective & Efficient Ways
To Market Radio on TV

This session covers it all: How to develop a successful TV marketing strat=gy
for your radio station, budgeting for effective TV campaigns, media planning
and buying, creative technology and testing. Tony Quin, Executive VP of
Filmhouse, chairs a panel featuring Viacom Radio President Bill Figenshu,
noted programming and marketing consultant E. Karl, researcher Bob
Harper and Century Media President Charlie Scimeca.

until 1990 for the next R&R Convention!

" = /7 { | -
VAL

Norm Pattiz, Chairman of the Westwood One Companies, hosts a dynamic
panel of radio’s leading advertisers in a candid discussion of radio’s importance
in ’90s advertising strategies.

Moment-To-Moment Market Testing

Jhan Hiber and convention participants explore another new leading edge
technology that automatically tracks audience responses to music, jingles,
spots, and programming.

e Hospitality Suites and . . .

Late N;
LIVE

Begins at 11 pm!

Buster Poindexter
and his Banshees of Blue
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'WASHINGTON REPORT

Religious Broadcasters
Attack Ethics Problems

New Code Proposes Salary, Expense Disclosures

Approximately 4000 broadcasters who gathered in
Washingten for the National Religious Broadcasters’ 45th
annual convention were scheduled to vote on a new ethics
code Wednesday (2/3). NRB leaders cautiously predicted
its approval following an unexpected unanimous vote by
the group’s board of directors Monday (2/1).

“This asseciation is determined
to set the record straight and to
stand up and be counted on the is-
sue of financial accountability and
integrity in religious broadcast-
ing,” said Washington communica-
tions attorney Richard Wiley, the
group’s general counsel.

NRB officials hope to soothe
commercial broadcasters who are
dropping independently-produced
religious programming because of
legal fears. The NRB has always
had a voluntary code of ethics, but
the group’s leaders now believe
that a mandatory code will help re-

store public confidence in the wake
of the PTL scandal.

On-Air Ministers
Not Cockroaches

In a tub-thumping keynote ad-
dress aimed at generating support
for the ethics policy, NRB Presi-
dent Robert Cook lashed out at
those who seek to tar all broadcast
ministers with the brush of the
PTL scandal.

“Yes we're sorry, yes it happen-
ed, yes it hurt, yes it angered us,”
Cook said. “We don’t stand for any
of this foolishness. We stand for

___WNSR oS5

‘Dial Rider’
Viewers say ‘wow’ and defi-
nitely get the not too hard,

not too soft me: e.
RICHARD HARKER,
Coleman Research

50 Minutes of Music.
“A perfectly clear communica-
tion that is perceived as more

music than 10-in-a-row.”
JON COLEMAN,
Coleman Research

5 brand-new alternatives
to Film House.

e

Best Mix of 60%, 70's & 80

“The best spot we’ve ever run  “Rosler’s created one of the
— Rosler knows how to cre- ?est—looking rock 'n roll spots
"ve seen.”

atively define the message.”
BARBARA VARDIN,
VP & GM, STAR 101, Orlando

Introducing Rosler Creative: ]
TV commeraials that inform and entertain, that clearly communicate a
benefit, that raise CUME and awareness. You work directly with Peter
Rosler, who personally supervises every production, and also creates
custom campaigns strictly for your marketing objectives. Call for the
reel, and see for yourself.

CALL NOW 1-800-858-8880.
In Texas call collect (214) 934-2222.

7’/ =
N =Frer Corr
Yy
V.

FirstCom ... First again

FirstConv13747 Montfort Drive/Suite 220/Dallas, Texas 75240/Jim Long Campanies, Inc.

Home of Rock 'n Roll.

Listener Testimonials.
“Rosler has the uncanny abil-
ity to translate research into

very effective commercials.”
MARK BENCH,
VP & GM, WNSR, New York

BILL KNOBLER,
VP & GM. KZEW, Dallas.

righteousness and purity and godli-
ness. Remember this — for every-
one who has stumbled and fallen
there are thousands of people who
are true to God and trying to do
their best.

“T don’t think you have to be
nor do I have to be — like some
evangelical cockroach crawling
along the baseboard of life’s floor
waiting for the godless to step on
us,” Cook added, as cheering dele-
gates responded with a standing
ovation.

Tough Disclosure Required

Under consideration is a propos-
al to require mandatory affiliation
by NRB members with a new Eth-
ics & Financial Integrity Commis-
sion (EFICOM). The self-regula-
tory group would police compli-
ance with sweeping new ethical
standards.

Religious broadcasters with an-
nual contributions greater than
$100,000 will be required to have an
independent outside board of direc-
tors to oversee the programs,
budget, and compensation of min-
istry officers. Large organizations
will be required to undergo annual
certified audits by independent ac-
countants. Annual reports of the
salaries, allowances, and benefits
of religious broadcasters must be
released to the public. Revenues

NRB President Robert Cook stirs up
the convention crowd.

collected through donations must
be used for their intended purpose
and may not be absorbed by exces-
sive fundraising or administrative
expenses.

“It is irresponsible for us to raise
money for our media ministries by
telling people that we will send that
money to a cause if we take 80%
and claim that it cost us that much
to make the appeal,” said Dr. Lloyd
Ogilvie, a Hollywood-based broad-
caster. “That’s blasphemy, and
we'll have no part of it.”

Robertson Stirs
Up The Crowd

In other convention action, dele-
gates were treated to an address
by President Reagan and visits
from a string of political candi-
dates, including Vice President
George Bush. No one was more
warmly received, however, than
former NRB member-turned-Pres-
idential candidate Pat Robertson.

“I might be the first member of
the National Religious Broadcast-
ers to be President of the United
States,” Robertson told a cheering
crowd.

The founder of the Christian
Broadcasting Network told his for-
mer colleagues that he agonized
over his decision to leave the air-
waves for the campaign trail, but
in the end the choice was clear.

“I wouldn’t have done it if I
wasn't absolutely sure in my heart
that this is what God wanted me to
do,” Robertson said.

PRSI S e | N e T S SO S T
Broadcasters Sue
FCC Over Indecency

A coalition of 16 media and First Amendment organi-
zations that includes the NAB and two radio ownership
groups is asking the US Court of Appeals in Washington to
throw out the FCC’s indecency guidelines.

“The goal is to get rid of the
Commission’s new definition of in-
decency on the grounds it is arbi-
trary and capricious,” said Wash-
ington communications attorney
Timothy Dyk, who is representing
the group. “The problem is it can’t
be understood. It chills a good deal
of important material including
news and public affairs.”

Broadbased Coalition

The groups petitioning the court
for review of the indecency guide-
lines include Capital Cities/ABC,
CBS, NBC, EZ Communications,
Infinity Broadcasting, NAB, NPR,
RTNDA, and nine other TV/jour-
nalistic organizations.

Last June, the same group — mi-
nus NAB and Infinity — asked the
FCC to reconsider its indecency

guidelines in the wake of the Com-
mission’s April finding that three
radio stations were guilty of broad-
casting indecent material. That pe-
tition for reconsideration resulted
in the FCC’s November ‘‘clarifica-
tion” of the indecency rules, which
has been widely criticized as too
vague to help broadcasters deter-
mine material that might draw the
Commission’s wrath.

The clarification also included
the Commission’s opinion that ma-
terial that might be considered in-
decent, and therefore inappropri-
ate for children, should be channel-
ed to the midnight-6am period as
opposed to the 10pm-6am time
frame initially favored by the FCC.
The petitioners would like to see a
return to the 10-to-6 “safe harbor.”

—Randall Bloomquist



GENERATION II

The music scheduler
that responds to today’s
programming demands

Generation II Solves Programmers’ RadioWare’s Carl Barringer
Toughest Scheduling Problems In Ways is the foremost expert on
You Never Thought Possible: music scheduling systems.
Barringer pioneered the first

® Increased categories for more flexible scheduling music scheduling system for
® Eliminates hand scheduling with twofers, microcomputers and has

threefers, blocks ... now you let the computer refined music systems for

do it MTV and many top stations
® Automatic category changes improve daypart during the past six years.

control

& Keeps your inventory fresh by automatically
resting and reintroducing your songs

® Can't lose control of your format because
Generation Il is so easy to understand and modify

4

Join the smart broadcasters who have already purchased GENERATION II:

Drake-Chenault, Albuquerque KAAK, Great Falls, MT WLTE, Minneapolis KNBR, San Francisco

KFMG, Albuquerque WMYI, Greenville WSM-AM, Nashville KSFO, San Francisco

WDJQ, Alliance, OH WSSL, Greenville WSM-FM, Nashville KYA, San Francisco

WSFM, Asheville WNNK, Harrisburg MTV, New York KWSS, San Jose

WKHX, Atlanta KVRP, Haskell, TX VH-1, New York WDOY, San Juan, PR

KKM], Austin KIKK, Houston WLTW, New York KZST, Santa Rosa

WLIF, Baltimore WEMS, Indianapolis WNVZ, Norfolk WGFM, Schenectady
WWMX, Baltimore WIBC, Indianapolis WSKX, Norfolk WGY, Schenectady

WK]JN, Baton Rouge WMSI, Jackson, MI Keymarket Communications, Broadcast Programming, Inc., Seattle
WM]JX, Boston KBEQ), Kansas City North Augusta KJR, Seattle

WVBF, Boston WBPM, Kingston, NY WSTE, Orlando KLTX, Seattle

WKSE, Buffalo WGHQ), Kingston, NY WMGYV, Oshkosh KNBQ, Seattle

WYRK, Buffalo KORK, Las Vegas KCAQ), Oxnard, CA WIRX, St. Joseph, MI

Cal, Carrollton KYRK, Las Vegas KKFR, Phoenix WSIM, St. Joseph, MI
WKHQ, Charlevoix, MI KMJX, Little Rock KGW, Portland KWK, St. Louis

WCLR, Chicago MTYV Europe, London KINK, Portland KGTO, Tulsa

WTCB-FM, Columbia KBIG, Los Angeles KSGO, Portland KRAYV, Tulsa

KZEW, Dallas KLSX, Los Angeles WRAL, Raleigh Richardson Programming Services, Tulsa
KPLX, Dallas/Ft. Worth KRLA, Los Angeles WRNL, Richmond WMZQ-AM, Washington, DC
KSCS, Dallas/Ft. Worth WGKX, Memphis WRVA, Richmond WMZQ-FM, Washington, DC
WBAP, Dallas/Ft. Worth WREC, Memphis WRXL, Richmond Radio Windy, Wellington, NZ
WWSN, Dayton WRVR, Memphis WKMQ), Rockford WRME, West Palm Beach
KXKX, Dubuque KDWB, Minneapolis KISS, San Antonio KEYN, Wichita

WLHQ, Enterprise, AL Progressive Music Network, KMMX, San Antonio KFH, Wichita

WIKY, Evansville Minneapolis 91X, San Diego KLZS, Wichita

WLAYV, Grand Rapids WCCO-AM, Minneapolis XTRA, San Diego KQAM, Wichita

RadioWare

Software Specialists for Radio
P.O. Box 36385

Dallas, Texas 75235
(214) 350-7216
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TRANSACTIONS

Guy Gannett Sells OKC FM
For $3 Million To Renda

Two SC Deals Round Out Week As Traders Snooze

KMGL/Oklahoma City

PRICE: $3.05 million

BUYER: Renda Broadcasting Corp.,
owned by Anthorry Renda. He also
owns WJAS & WSHH/Pittsburgh and
WPXZ-AM & FM/Punxsutawney, PA.
SELLER: Guy Gannett Publishing
Co., headed by President John DiMat-
teo. The company also owns WINA &
WZTA/Miami and WKIS & WSSP/Or-
¢lando. It recently announced plans to
sell WRKT/Cocoa Beach, FL.
FREQUENCY: 104.1 MHz

POWER: 100 kw at 1425 feet
FORMAT: AC

BROKER: Donald K. Clark Inc.
COMMENT: Guy Gannett acquired this
station in April 1980 for $3.8 million.

—— - o

__South Carolina
WOIC & WMMC/Columbia
PRICE: $2.75 million

BUYER: Price Broadcasting Co., prin-

cipally owned by John Price. The com-

pany also owns WEZL/Charleston;
KHYV & KBEE/Mcdesto, CA; KROW
& KNEV/Reno; KCPX-AM & FM/Salt
Lake City; KGAS & KDRK/Spokane;
and KIDK-TV/idaho Falls, ID; and
recently filed for permission to pur-

chase KQMS & KSHA/Redd!ng, CA.
SELLER: Alpha Communications of
South Carolina, owned by Kent
Burkhart, Jim Phillips, and Gary
Acker. Burkhart recently announced
plans to buy an interestin WLNZ/Lans-
Ing and WINW & WRQK/Canton, OH.
FREQUENCY: 1320 kHz; 103.1 MHz
POWER: 56 kw days/2.5 kw nights; 3
kw at 300 feet

FORMAT: Urban; CHR

BROKER: Jay Bowles and Charles
Kurtz of Blackburn & Co. Inc.

e
g

COMMENT: Alpha purchased WOIC in
February 1986 for $750,000 and
WMMC for $1.3 million.

WCCG/Folly Beach
(Charleston)

PRICE: $2 million

BUYER: L.M. Communications Inc.,
owned by Lynn Martin. He also owns
WLEG & WCOZ/Lexington, KY and

TRANSACTIONS AT A GLANCE

Deals So Far In 1988:

$46,216,072

Total Stations Traded

This Year: 64

This Week’s Action: $7.8 Million

Total Stations Traded
Deal Of The Week:

This Week: 4

® KMGL/Oklahoma City $3.05 million

® WOIC & WMMC/Columbia, SC $2.75 million
® WCCGIFolly Beach (Charleston), SC $2 million

WKAZ & WKLC/St. Albans (Charles-
ton), WV,

SELLER: Charleston County Wireless
Co., owned by John Galanses and
Frank Kulisky.

FREQUENCY: 97.7 MHz

POWER: 3 kw at 340 feet

FORMAT: CHR/AOR

BROKER: Randy Jeffery of Media
Venture Partners.

Fourth Quarter Not That Important For Radio Sales‘?

A new study of seasonality in ra-
dio advertising has confirmed what
veteran sales managers already
know and rookies are learning: the
first quarter is the pits. But the
same report indicates monthly
sales are remarkably level from
April through December, a finding
that will surprise a lot of rookies
and vets alike.

According to the study, conduct-
ed by the accounting firm of Miller,
Kaplan, Arase & Co., the first quar-
ter typically accounts for a mere
19.3% of a station’s total cash sales.

The fourth quarter, usually thought
of as far and away the most lucra-
tive time of year, is responsible for
28.5% of sales — just 2.2% more
than the second quarter. Third
quarter, which includes the sum-
mer months that are often consid-
ered sluggish, accounts for 25.9%
of yearly sales.

The most important sales month
is November, which accounts for
10.1% of revenues. December was
second with 9.6%, followed closely
by May and June at 9.1%.

N C O R

DUCHQOSSOIS COMMUNICATIONS COMPANY
(Richard L. Duchossois, Rolland C. Johnson, President)

has acquired

WHES (FM) and WNAV (AM)

Annapolis, Maryland
for

$8,240,000

from

ABW BROADCASTING, INC.

(Jacob Einstein, Chairman; J. George Cuccia, Jr., President; David Einstein,
Damian Finstein, Rena Einstein, Sike Sharigan and Robert Urquhart)

We are pleased to have served as

broker in this transaction.

BLACKBURN @5@)MPANV

P O R A T

WASHINGTON, DC. 20036
1100 Connecticut Ave., NW
(202) 331-9270

Media Brokers & Appraisers Since 1947

ATLANTA, GA 30361
400 Colony Square
(404) 892-4655

(312) 346-6460

CHICAGQO, IL 60601
333 N. Michigan Ave.

BEVERLY HILLS, CA 90212
9465 Wilshire Blvd.
(213) 274-8151

Month-By-Month Contribution
To Annual Sales Activity

Month Local
January 5.8%
February 6.7
March 7.2
April 8.1
May 9.0
June 9.0
July 8.8
August 8.3
September 8.7
October 8.8
November 10.1
December 9.5

National Total Cash
4.9% 5.6%
5.8 6.5
7.4 7.2
8.2 8.1
9.1 9.1
9.3 9.1
8.9 8.8
8.3 8.3
9.1 88
8.9 8.8

10.2 101
9.9 9.6

Reprinted from Broadcast Accounting Alert, January 1988
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05) 863-899

Shamrock Broadcasting, Inc.

has completed the acquisition of the assets of

KXXV-TV
Waco, Texas
from
Central Texas Broadcasting Co., Ltd.

The undersigned initiated this transaction
and assisted both parties in the negotiations

Ted Hepburn, Pmsxden! g Todd Hepbumn, Vice-President

325 Garden Rf’i Palm Beach Florida 33480  P.O. Box 42401, Cincinnati, Ohio 45242

\\

January 1, 1988

IBUIRI

{513) 791-8730

")




Finally...

EMMIS
RESEARCH

For the confidence
of knowing
it’s done right

* Format Search * Promotional Evaluation
* Perception Study * Personality Evaluation
* Media Buyer Perception * Audience Qualitative

* Auditorium Music Test * Focus Groups

We do them all. We do them well. We can do them for you.

CALL TODAY 317-630-2828

J il e D D S el ey Sy

To put the Emmis Success Formula to work for you call Emmis Research. 317-630-2828.
Or fill out and mail to Emmis Research 1099 N. Meridian Suite 250, Indianapolis, IN 46204.

ATTN: Jon Horton

Name _ _ - : Station/Company ___ .=
Title — = e Street - -
City/State . . = Telephone

Zip




Your listeners will
be “Twistin’ the Night Away”
when they win videocassettes of Warner
Home Video’s latest sci-fi comedy “Innerspace’’ --
starring Dennis Quaid and Martin Short. This free promation,
plus grand prizes, is available March 23 - April 30

on an exclusive basis in the Top 20 markets.

Call Henry Mowry or Mary Fisher
at R&R Marketing

213/553-4330

@AMBUN WARNER HOME VIDEO

lllllllllllll

INNERSPACE AGUBER-PETERS eroduction
stamng DENNIS QUAID - MARTIN SHORT - MEG RYAN - KEVIN MCCARTHY

birector of Photography ANDREW LASZLO as.c. production pesigner JAMES H. SPENCER

Muslc by JERRY GOLDSM[TH Co-Produced by CHIP PROSER Co-Executive Producers FRANK MARSHALL and
KATHLEEN KENNEDY gxecutive producers STEVEN SPIELBERG, PETER GUBER a0a JON PETERS
story by CHIP PROSER screenpiay by JEFFREY BOAM ana CHIP PROSER
produced by MICHAEL FINNELL pirectes oy JOE DANTE

PARENTAL GUIDANCE SUGGESTED <E»
[PGI *—{ Original Soundtrack Available on Geffen Records. Cassetles & CDs

ﬁM MATERIAL MAY NOT BE SUITABLE FOR CHILDREN
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Merrill Lynch Launches
$100 Million Media Blind Pool

Rule, Pompadur Start Second Media Partnership

Two veteran broadcast execu-
tives have joined forces with Mer-
rill Lynch to launch M.L. Media
Opportunity Partners, a $100 mil-
lion partnership that will acquire
risky and financially distressed
media properties.

The deal marks the second time
in two years that former ABC ex-
ecutives Elton Rule and Martin
Pompadur have teamed up with
the Wall Street investment bank-
ing house to promote a huge
“blind pool” securities offering.

In 1986, Rule and Pompadur
raised $188 million through Mer-
rill Lynch in a similar offering for
a partnership known as M.L. Me-
dia Partners. Taking bank loans
and other borrowings into ac-
count, that firm has invested
about $306 million in medium-
market cable TV properties and
network-affiliated TV stations.
Plans for a $65 million purchase of
the 15-station Stoner Broadcasting
radio group were announced last
July, but the deal later fell apart.
The partnership subsequently
bought a different radio property.
WEBE/Westport, CT, for $12
million.

High-Risk
Properties Sought

While the investment objective
of the first partnership was ac-
quiring financially stable media
properties with positive cash
flows, the strategy and risk level
of the new blind pool is much
higher.

“The Partnership has been for-
med to acquire and invest in me-
dia-based businesses which are
underperforming, turnaround,
early stage, start-up, and/or high-
ly leveraged. The principal invest-
ment objective of the Partnership
is to generate significant capital
gains from the sale of each devel-
oping media business within three
to five years after the acquisition
of such business,” the prospectus
states.

Primary acquisition targets will
be medium-market properties, ac-
cording to a letter to investors
over the signature of Rule and
Pompadur. The firm will target
radio, but may consider other me-
dia properties as well.

“We believe that through our
contacts, experience, and know-
how, we have the potential to find
these developing and ‘distress’
properties, to fix their operating
problems, and provide the financ-
ing needed to make them work
profitably, thereby enhancing
their value,” the letter says.

The partnership says it intends
to leverage most deals with loans
totalling approximately 2540% of
the acquisition cost. Financially
troubled acquisitions may be lev-
eraged 70-100%, if suitable finan-
cing can be found. The partner-
ship intends to limit any single in-
vestment “to not more than the
greater of $15 million and 25% of
the net proceeds” of the offering.

Hefty General
Partner Fees
Merrill Lynch is offering the
public 100,000 limited partnership
units at $1000 per unit on a “best
efforts” basis. Investors are re-
quired to buy a minimum of 5
units. The offering is scheduled to
terminate on March 31, 1988, but
may be extended until December
11, 1988.
After commissions and offering
fees, the partnership will receive
about $91.5 million if a maximum

RADIO BUSINESS

100,000 units are sold and about
$22.8 million if a minimum 25,000
units are sold. A management
company controlled by Pompa-
dur, Rule, and Merrill Lynch ex-
ecutives will receive an annual
management fee “equal to the
greater of $400,000 and .6 percent
of the gross proceeds of all units
sold.” An additional fee “‘equal to
the greater of $775,000 and 1.6 per-
cent of the gross proceeds of the
sale of all units sold” will be paid
for identifying, structuring, and
negotiating deals.

UPI Managers Recommend
Editorial Staff Cuts

A committee of top managers at
United Press International has rec-
ommended that the troubled news
service cut its editorial staff by
more than 45%, according to the
Washington Post.

The Post story was based upon
what the newspaper described as a
“‘confidential memo” to UPI owner
Mario Vazquez Rana dated De-
cember 30 which recommended
the domestic editorial staff be cut
to 484, barely half of what it was
this past October. The plan report-
edly outlined in the memo called
for the staff to be pared to 640 by

BUSINESS OVERVIEW

Radio News Salaries Lagging

Radio news professionals saw the
salaries paid in their field drop 1% dur-
ing 1987, according to a survey spon-
sored by RTNDA.

The NDs surveyed for the study
earned a median of $16,800 in 1987,
$100 less than in 1986. Newscasters
received a median salary of $13,600,
down a whopping $1500 from the pre-
vious year, while radio reporters heid
their ground with a median salary of
$13,000.

Some 355 NDs at commercial radio
stations responded to the survey,
which was conducted this past sum-
mer. Radio salary cutbacks occurred
most frequently in small markets,
“where listeners are probably the most
dependent on local radio news,” ac-
cording to Vernon Stone, the Universi-
ty of Missouri professor who oversaw
the survey.

Shamrock Ups Siegel,
Reinfrank, And Moskowitz

Shamrock Holdings Inc. has named
Mark Siegel and R. Rudolph Rein-
frank Exec. VPs. Robert Moskowitz
has been named Sr. VP/General Coun-
sel at the company.

“Mark Siegel, Rudy Reinfrank, and
Robert Moskowitz have played key
roles in the formulation of Shamrock’s
successful business strategies,” said
Shamrock President Stanley Gold.
“The expanded responsibilities of their
new positions will allow Shamrock to
take full advantage of their unique tal-
ents in charting the company’s future
direction.”

Siegel was formerly a partner in the
law firm of Gang, Tyre, Ramer &
Brown, Shamrock’s outside legal coun-
sel. Reinfrank previously was Sham-
rock’s VP/Corporate Affairs, and work-
ed as a management consultant with
Touche Ross & Co. until joining Sham-
rock in 1984. Moskowitz joined Sham-
rock in 1986 as VP/Legal after a nine-
year affiliation with the law firm otFried,
Frank, Harris, Shriver & Jacobson.

Shamrock, based in Burbank, CA,
owns 14 radio stations and three TV
stations.

Tribune Co. Reports Fourth
Quarter Gain

The Chicago-based Tribune Co.,
which owns five radio stations, has re-
ported fourth quarter net income of
$43.22 million or 56 cents a share, up
from $21.36 million or 27 cents in the
same period a year ago.

The company said its fourth quarter
results were hurt by $11 million or 15
cents per share in charges associated
with the New York Daily News.

1987 net income dropped to
$141.54 million or $1.80 per share on
revenue of $2.16 billion from $292
million or $3.63 on sales of $2.03 bil-
lion in 1986. Daily News severance

charges cut $21 million or 27 cents
per share from 1987 results, accord-
ing to the company. Tribune said net in-
come before all non-recurring items
and severance charges rose to $163
million or $2.07 per share from $141
million or $1.75 in 1986.

Tribune owns KGNR & KCTC/Sacra-
mento, WICC/Bridgeport, WGN/Chi-
cago, and WPIX/New York.

the end of January.

According to UPI spokesman
Christopher Smith, UPI's domestic
editorial staff employment is cur-
rently at “760 and holding.” Smith
said memos outlining possible solu-
tions to UPI’s financial problems
have been circulating inside the
company for some time, but that
the recommendations contained in
most of those memos have been re-
jected.

“What the Post (based its story
upon) seems to be pieces of several
memos and documents that have
been circulated at UPIL” said
Smith. “We’re curious as to how
the Post laid hands on these mater-
ials, but we suspect the (Wire Ser-
vice) Guild was the source.”

Relations between UPI and the
Guild have been tense since con-
tract negotiations broke off No-
vember 1. In early January UPI
laid off a number of employees and
closed several small news bureaus.

Smith said Tuesday (2/2) that
UPIL is almost ready to make some
announcements regarding the di-
rections the 80-year-old company
will take in the future.

Nationwide Media Brokers

007210

Associates

The General Utilities Doctrine expires in
1988. Let us explain why this may be a
good year to sell your station.

If tax law changes and the market turmoil have left you unsure about the
right time to sell your station, the Associates at Chapman can help you.

We have been serving broadcasters for 34 years. Return the form below
for information on our services, as well as a brochure on the implications
of the General Utilities Doctrine expiration.

Station:_

Address:_

City:

State/Zip:

Return to:

Chapman Associates « 2300 M Street NW « Suite 900
Washington, DC 20037 » 202/822-1700
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Thank You For The First Three Years!

Abbott Labs

Alistate Insurance Confpany
American Airlines

American Medical Association
Arena Sports Ventures
Avalon Attractions

Baby Ruth

Ballet Street Theatre

BBDO, Chicago

Burke Communications Group
Capitol Records
Campbeli-Mithun

Carson Pirie Scott

Certs Candies

Chevrolet

Chicago Board Of Trade
Chrysler-Piymouth

Clorox Corporation

Coors Beer

Cotton Carnival Music Festival
County Seat

CiLQ, Toronto

CFMI, Vancouver

CKIK, Calgary

CKIS, Winnipeg

DDB Needham Worldwide
Discount Corporation Of

New York Futures

DMB&B Advertising

Federal Express

Ford Motor Company

Frankel & Company

G.E.

Glenn Films

Bill Graham Presents

Hall & Oates (Big! Baml Boom!)
Harper, Landon & Weiss
Helene Curtis

Image Base

Image Source

Jam Productions

Al Jarreau {World Tour '87}
Kimberty Clark
K-Mart

Kohier Company
Kraft

Kroger Foods

KLOS, Los Angeles
KFRC, San Francisco
KRQR, San Francisco
KKBQ, Houston
KHYI, Dallas

KCBQ, San Diego
KRXY, Denver
KDKB, Phoenix
KKRZ, Portiand
KXYQ, Portland
KYYS, Kansas City
KCPW, Kansas City
KSJO, San Jose
KBER, Salt Lake City
KAJA, San Antonio
KPEZ, San Antonio
KXZL, San Antonio
KATT, Oklahoma City
KPOI, Honoluiu
KQMQ, Honolulu
KXPW, Honoluiu
KMOD, Tuisa

KBTS, Austin

KLPX, Tucson

KKDJ, Fresno
KOMP, Las Vegas
KRIX, Brownsvilie
KPRR, El Paso

KIVA, Albuquerque

KMJX, Little Rock

KEZE, Spokane

KZZB, Beaumont

KKFM, Colorado Springs
KQDS, Duluth

KWHL, Anchorage
KOZZ, Reno

KZii, Lubbock

KFMQ, Lincoin

KRBQ, Redding
Limelight, Chicago
Loyola University, Chicago
McDonalds

Michelob Light
Microwave Magic

Milier Brewing Company
Mobil Qit

Morning Glory Farms
NAPA Corporation
Natural Habitat

Nestle Corporation
Okiahoma State University
Oscar Mayer

Pepsi

Prince & The Revolution {Purple Rain Tour)

Jeff Pollack Communications
Proctor & Gardner Advertising
RAB, Chicago

Radlo City Music Hall

Six Flags Great American Adventure

Sony

Southland Corporation
TransAmerica Corporation

Tina Turner {Private Dancer Tour)
University Of Chicago

United Vacations

Viacom

Warner Brothers Pictures

Weaith Unlimited
WNEW-FM, New York
WHTZ, New York
WLUP, Chicago
WwWYTZ, Chicago
WODS, Boston
WZOU, Boston
WOGL, Philadelphia
WEGX, Phitadelphia

WCXR, Washington, DC

WPOW, Miami
WKLS, Atlanta
WMMS, Cleveland
WPHR, Cleveland
W YNF, Tampa
WLZR, Milwaukee
WQFM, Milwaukee
WGH, Norfoik
wLVQ, Columbus
X/ BYR, Buffalo
WKSE, Buffalo
WFBQ, indianapolis
WBCY, Charlotte
WRFX, Charlotte
WCMF, Rochester
WTUE, Dayton
WAPI, Birmingham
wWQaMG, Greensboro
WEGR, Memphis
WBJW, Orlando
WDIZ, Ortando
WGFM, Albany
WPY X, Albany
WCRJ, Jacksonville
WFYV, Jacksonvilie
WiVY, Jacksonville
WZZR, Richmond
WAQX, Syracuse

WKFM, Syracuse
WFXC, Raleigh
WRDU, Raleigh
WONE, Akron
WLAV, Grand Rapids
WIMZ, Knoxviile
WIOT, Toiedo

WAQY, Springfield, MA
WTPA, Harrisburg
WAZY, Lafayette
WYFM, Youngstown
WAVF, Charleston
WSSX, Charleston
WXLK, Roanoke-Lynchburg
WMMQ, Lansing
WWCK, Flint

WKQZ, Saginaw
WPXR, Quad Cities
WHEB, Portsmouth
\WERZ, Portsmouth
WGIR, Manchester
WAMX, Huntington
WAPL, Appleton
WKAU, Green Bay
WOOJ, Ft. Meyers
WCCK, Erie

WYBR, Rockford
WPDH, Poughkeepsie
WFMB, Springfield, IL
WRUF, Gainesville

W 2ZBQ, Tuscaloosa
WLHQ, Dothan
WKLT, Traverse City
WWFX, Bangor
wQcCy, Quincy

Xerox Corporation

When you're ready for a guided tour—through the maze of infinite marketing possibilities —come to SuperSpots, the award-winning
creative group and full-service television production company.

You'll be in good company.

And you'll be back.

SUPERSPOTS.

A Divisiort Of Chicago AV Inc

(312)645-9433
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Outstanding Employees:
Secrets Of Their Success

hat makes a successful
person successful? Un-
fortunately, there’s no

easy answer to that question. How-
ever, a recent article in the Madi-
son, Wl-based Executive Commun-
ications newsletter listed some key

Hostility Can Be

Hazardous
To Your Health

veryone encounters stress-

ful situations during the

course of each day, wheth-
er they’re caused by traffic jams,
job deadlines, or financial prob-
lems. And everyone knows that it
feels good to let off a little steam
every now and then.

However, research compiled by
the Oregon Health Sciences Uni-
versity shows that too much hostili-
ty can be bad for your health.

Hostile emotions cause your
body .to secrete hormones and
chemicals that constrict the
arteries, leading to an increase in
your blood pressure. Since high
blood pressure is a leading con-
tributor to heart disease, hostile
people face a higher-than-average
risk of having a stroke or heart at-
tack.

® February 7-12 — NAB 23rd
Annual Management Develop-
ment Seminar for Broadcast En-
gineers. University of Notre
Dame. South Bend, IN.

® February 11-13 — 19th An-
= nual Country Radio Seminar.
QOpryland Hotel. Nashville, TN.

® February 12-13 — Gavin
Convention. St. Francis Hotel.
San Francisco, CA.

R

®February 13-28 — Winter
Olympics. Calgary, Alberta,
Canada.

® February 18-20 — Minorities
and Communications Confer-
ence. Sponsored by Howard
University. Howard I[nn and
Blackburn Center. Howard Uni-
versity Campus. Washington,
DC.

® March 2 — National Associa-
tion of Recording Arts and Sci-
ences 30th Annual Grammy
Awards. Radio City Music Halil.
New York, NY.

®March 3-5 — R&R Conven-
tion. Loews’ Anatole. Dalias,
TX.

® March 11-14 — National As-
sociation of Recording Mer-
chandisers 30th Annual Con-
vention. Century Plaza. Hotel.
Los Angeles, CA.

traits that can help office manag-
ers identify which of their employ-
ees are most likely to succeed.

For example, the most success-
ful people are those who accept full
responsibility for their actions,
rather than putting the blame on
their manager or a fellow employ-
ee. In addition, the employee who
can learn from his mistakes will
accomplish more than the worker
who accepts mistakes as a sign of
incompetence.

Finally, the industrious employ-
ee who is eager to improve upon
current work methods — rather
than sticking to tried-and-true for-
mulas — is also a likely candidate
for eventual $ucces$$.

§ 5t

ow would you like to work

in an office that offered the

same comfortable setting
as your own home? Or how about a
job where you could make your
own hours and avoid the rush hour
traffic?

It probably sounds too good to be
true, but for many people it’s an
everyday scenario. There are cur-~
rently 23.1 million Americans
working out of 16 million house-
holds across the country, accord-

®March 21 — Academy of
Country Music 23rd Annual
Country Music Awards. Knott's
Berry Farm. Anaheim, CA.

® April 9-12 — NAB 66th An-
nual Convention. Las Vegas
Convention Center. Las Vegas
NV.

® April 11 — Academy of Mo-
tion Picture Arts and Sciences
60th Annual Academy Awards.
Shrine Auditorium. Los Ange-
les, CA.

®May 10 — Kagan Seminar:
Radio Station Acquisitions. Park
Lane Hotel. New York, NY.

®May 17 — International Radio
& Television Society Annual
Meeting & Broadcaster Lunch-
eon. Waldorf-Astoria Hotel.
New York, NY.

®May 18-22 — National Public
Radio Annual Public Radio Con-
ference. Adam’s Mark Hotel. St.
Louis, MO.

® June 8-11 — American Wom-
en in Radio and Television 37th
Annual Convention. Westin Wil-
liam Penn. Pittsburgh, PA.

®September 14-17 — Radio
'88, sponsored by NAB. Wash-
ington DC.

® September 15 - October 4 —
Summer Olympics. Seoul,
South Korea.

Paying more taxes nowadays?
One reason is we're paying for
more tax collectors, more tax
lawyers, and more tax litigation
as wzll. According to Houston
§ lawyer David Holland, between
| 1959 and 1986:
g ¢ The number of words in the
. federal tax code tripled
% e The number of IRS em-
% ployees grew by 87%

¢ The number of per-capita
tax collections and cases pend-
ing in the federal tax courts in-
creased more than sevenfold.
Source: Wall Street Journal

.

31 Million Of US Work At Home

ing to a recent study conducted by
the New York City-based LINK Re-
sources research firm. What's
more, the number of Americans
working out of their homes is in-
creasing by 6.9% each year.

The study also found that there
are ancther 21.8 million Americans
who would consider working at
home, and that there are 9.3 million
former at-home workers who
claim they’d like to be back work-
ing out of their own homes. (Only

%

our office manager recent-

ly hired the “ideal” em-

ployee, someone who gives
the company 110% every day. Ah,
but that ideal employee of today
might be burned out in a matter of
months.

How can a manager determine
which employees will be around for
the duration? According to Su-
zanne Lainson, a New York City-
based business consultant, manag-
ers can learn to spot employees
who have certain personality char-
acteristics that might indicate
whether they are candidates for
job burnout.

Lainson suggests managers
should look for the reasons why
people work hard in the first place.
Those workers motivated for the
wrong reasons — by social pres-
sure from their family or boss —
often show excellent short-term
results, but lack the needed self-
motivation to stay with the job.

Guilt is another negative motiva-
tional force that’s characteristic of
workaholics. Many employees are
afraid to enjoy their work, and
force themselves to work at a de-
manding pace that is impossible to
maintain. The resulting overwork
often leads to health problems.

Therefore, managers need to
sort out those employees who are

Promotional Ideas That
Are Truly World-Class

Imost everyone’s aware

that the Winter Olympic

games are set to take place
next month in Calgary, Canada
with the Summer Olympic games
set to.follow in Seoul, South Korea
beginning in September. However,
it’s a big world out there — to bor-
row a cliche — and there are
events going on all over the globe
during the next 12 months, any one
of which could be used for radio
promotional tie-ins. After all, who
would pass up a chance of winning
a free trip to Ireland to kiss the
Blarney Stone?

Among the world-class promo-
tional opportunities that we can all

5.3 million former at-home workers
say they’d never work out of their
own homes again.)

These figures only indicate the
potential of the home workers’
market. Projections based on the
above figures show that if this
trend toward working at home con-
tinues, eventually three out of
every five households — or inore
than half the US workforce —
would contain someone’s at-home
office.

What Causes Burnout?'

willing to work hard for the right
reasons — because they want to —
instead of those who will burn out
due to outside pressures.

L

One indicator of an economic
upswing is a decline in the un-
. employment rate, or an in-
crease in the number of new
. jobs that become available.

%
% According to a recent survey,

there were 2.3 million new jobs

created in the US between Sep-

tember 1986 and September
¢ 1987. However, more than half
. of those new job opportunities
were restricted to only eight
states.

Listed below are the states
that lead the nation in generat-
ing new jobs:

Job Gains
405,000

State
California

Florida 209,000
New York 196,000
Pennsylvania 126,000
Ohio 114,000
é North Carolina 94,000
Z Tennessee 84,000
 Indiana 79,000

Source: State Pokicy Reports

look forward to in '88 are:

o Australia’s Bicentennial: The
former prison colony will be cele-
brating its 200th birthday this year.
Events are scheduled throughout,
but the main attraction will surely
be the World’s Fair in Brisbhane
which runs from April 30 to Oc-
tober 30. Bring on the lager!

¢ Dublin’s 1000th Anniversary:
The biggest city in the Emerald
Isle will be celebrating its one
thousandth year of existence this
year. The official date is July 10th,
but you can bet the party will last
all year long, especially on St.
Patrick’s Day, which falls on
March 17.

o Israel’s 40th Birthday: The
Jewish nation will celebrate its 40th
Independence Day on April 21.
Like everywhere else, however,
the celebration will be ongoing the
entire year, with music and arts
festivals scheduled throughout.

-.0.‘5}“ \o.
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» The 300th Anniversary Of The
Defeat Of The Spanish Armada:
Never a country to play down any
aspect of its history, the British will
re-enact the 1588 naval battle that
altered the course of Western
Civilization off the coast of
Plymouth, England this July.
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THE NEW SINGLE - PRODUCED BY JIMMY JAM

AND TERRY LEWIS FOR FLYTE TYME PRODUCTIONS,
INC. 5Zg#%. - CO-PRODUCED BY MORRIS DAY
FOR CONCENTRIX PRODUCTIONS, INC. - FROM THE
ALBUM DAYDREAMING
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AVANT GARDE MANAGEMENT ° ©1988 WARNER BROS. RECORDS INC.



OVERVIEW

Selling Real Estate On Radio

uestion: I've tried on numerous occasions to get
new business from the real estate industry. With
the exception of a couple of small orders, I haven’t
had any real results. Every Sunday it infuriates me to see
the number of real estate ads carried in the paper, yet I
Jjust can’t seem to make a dent in the market. Do you have

any suggestions?

nswer: There are really two separate categories
to real estate: real estate builders and real estate
brokers. Since each requires a different ap-
proach, we’ll deal with them individually. First, the

builders:

Let your less-enlightened com-
petitors keep trying to whittle
away at your prospects’ newspa-
per budgets. Instead, you should
work on creating a “project” bud-
get.

Keep in mind that while you may
not have had great success in
terms of revenue, you have been
able to open some doors. That’s a
great starting point.

Now you should re-approach all
the prospects with whom you’ve
already met. Sit down with the
principals and together analyze
just exactly who are their top sup-

Introducing Jingle Warfare.

that sound bigger and
cleaner . ..
ID’s so powerful they

the clutter.
Here’s why:

There’s no better sound

top award-winning
producers.

FirstCom is first again.
This time, with a new
generation of station ID’s

blast your calls through all

Hollywood Production.
than Hollywood music, pro-

duced and recorded by John
Bahler, one of Hollywood’s

Your ID’ feature new. vo-

‘“‘Let your less-
enlightened
competitors keep trying
to whittle away at your
prospect’s newspaper
budgets. Instead, you
should work on
creating a ‘project’
budget.”’

pliers. (By suppliers, I mean the
people who provide the builders
with washers, disposals, insulation,

cal sounds from the cream
of LA’ top session singers.

Not a jingle factory.
Other guys may ‘plug-your-
calls-in-here,” but FirstCom
custom produces every sin-
gle ID package using state-
of-the-art digital technology.

Your package is com-
pletely personalized, with
every instrumental track
written and produced speci-
fically for your call letters
and station logo.

Right price.
You'll find us competitive

FirstCom/13747 Montfort Drive/Suite 220/Daltas, Texas 752400t Long Companies. Inc.

and very affordable, despite
our high-end production
value. So you can have

By Chris Beck
bricks, carpet, etc.)

Your first approach will be to ex-
plore what accrued, but unused,
co-op these suppliers may have
available. Incidentally, don’t rule
out items with which you aren’t fa-
miliar. The biggest order that I
ever received while using this ap-
proach came via accruals from a
manufacturer of built-in vacuum
cleaners.

If they’ve used the co-op or if
they tell you that it’s a “wholesale
deal” and therefore no co-op is
available because it was taken off
the bottom line, you should ap-
proach four suppliers with a pro-
motional idea that will include
spotlighting their products in show
homes, in print, and on the radio.

At the homes, you should offer to
place tent-cards over the appli-
ances: Look! Another quality
(brand name) appliance built-in!
As the print incentive, get the
builder to devote a small percent-
age of one or two print ads to the
participating suppliers’ logos.

Now decide how much money
you’re going to ask each supplier to

powerful new ID5, totally
custom produced in Hol-
lywood, for the same rates
as the ordinary run-of-the-
mill stuff you've probably
been buying.

Until now.

Call or write for a CHR,
AC or Country demo.

=
S Firsr Corr

FirstCom ... First again
Call 1-800-858-8880.
In Texas call collect
(214) 934-2222.

days:
WMJX/Boston GM
Peter Smyth

Smyth capitalizes on the fact
that Boston has the highest
density of Irish descendents in
the US. St. Patrick’'s Day be-
comes not only one of his sta-
tion's biggest sales promotions
of each year, but also an inter-
nationally recognized event as
WMJX broadcasts live from
Dublin on the blessed day.

Not just your traditional live
broadcast, this one features
local Dublin announcers doing
their normal news, sports, and
weather live from the Emerald
Isle. Along with the obvious
financial benefits, last year
WMJX received the Interna-
tional Radio Festival Award for
the show.

KVIL/Dallas GSM
Bob Cooper

Cooper attributes KVIL’s long
history of successful sales pro-
motions — which often receive
hundreds of thousands of en-
tries — to “catching people in
the act of something they're
already doing, thereby making
registration quick and easy.”

Operating under this guide-
line, KVIL had special software
developed for the ATM ma-
chines used at 7-11s in the Dal-
las-Ft. Worth area. All listeners
were required to do was to in-

Sales Promotion Power:
Views From The Tops

Here's what some of the country's top sales managers are doing
in the world of sales promotion, merchandising, and seIIirTg these

sert any credit card into one of
these specially-rigged 7-11
ATMs, and they would receive a
random number. To win, par-
ticipants had to listen to the sta-
tion to hear the lucky numbers
announced on-air.

KKBQ (93-Q)/Houston
GSM Darrel Goodin

Goodin recently invested in a
cold air balloon to be used by
station advertisers who wanted
to increase their impact on their
existing schedules. The promo-
tion wound up being so power-
ful that KKBQ secured an annu-
al contract from a local ethnic
supermarket chain that wanted
to use the 93-Q balloon at least
once a month.

WINS/New York GSM
Rich Homburg

Homburg's station has been a
leader in value-added client
merchandising programs since
it popularized giving out “News
Radios” over a decade ago.

Accordingly, WINS sales staf-
fers never give a client a piece
of merchandise that doesn't
have a station sales tie-in and an
additional leave-behind. For ex-
ample, staffers are currently giv-
ing out umbrellas to sponsors,
all of whom receive a station
presentation on WINS weather
sponsorships and supporting
documentation.

contribute. Keep this figure con-
servative: $2000-$2500. Don’t
make the mistake of getting out-
side the realistic limits of a local
discretionary or promotional bud-
get. (If you do that, all you're ask-
ing for is, at worst, failure, and at
best red tape from corporate, na-
tional agencies, etc.)

Put this offer together in very
simple terms, using the builder’s

‘‘Schedule a meeting
inviting six suppliers —
four more than can
participate. (This is
America.)”’

letterhead. Schedule a meeting in-
viting six suppliers — four more
than can participate. (This is
America.) Have the builder ex-
plain to his key suppliers how im-
portant this project is to him, and,
in turn, them. To maximize your
success with this approach, role-
play the scenario with the builder’s
spokesman once or twice before he
makes the pitch.

How To Approach
Brokers
Real estate brokers, on the other
hand, are basically a bunch of in-
dependent franchisees who find it
difficult to make up their minds,
much less change them. Rather

than knocking yourself out trying
to convince them to try a new
media, you’ll get far better results
by presenting them with an oppor-
tunity in an area in which you can
get them all to agree.

One big area that they all agree
on is the need to recruit new
brokers. While your smaller real-
tors won'’t be able to afford radio,
your top two or three most certain-
ly can.

Incidentally, when you’re explor-
ing this you’ll probably find that
they already have an upcoming
seminar planned. Don’t worry;
brokers usually place their print
orders at the last minute.

One final broad-sweeping gener-
ality that may prove helpful: the
majority of real estate brokers
have large egos, so unless your
radio station has deep-rooted
psychological and sociological
reasons for not allowing ‘‘nor-
mal”’-sounding individuals to cut a
part of the spot (10 seconds ought to
be enough), you'll get quicker
results with a concept that offers
the broker the opportunity to be a
radio star, too.

Chris Beck is President of
Chris Beck Communications, a
sales consulting firm. If you have a
question you'd like this column to
address, he can be reached at
(818) 594-0851.
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Ron Wood: Rock Star,
Artist & Now Author

uitarist Ron Wood has the
distinction of having play-
ed with two of the best Brit-
ish bands in rock history — the
Faces and the self-described
“Greatest Fock 'n’ Roll Band In
The World,’* the Rolling Stones.
Add to this his stint as bassist
with the Jeff Beck Group (which
also gave Rod Stewart his first
taste of fame) and his early daze
with ’60s English R&B merchants
the Birds — not to mention assort-
ed gigs with such rock legends as
Bo Diddley, Jerry Lee Lewis, Erie

Live On Grammys’ Telecast

book was written in association n what will be the Buckled
with Spin magazine’s Bill German. I

The former credit may be just a
tad questionable as well. While
Wood’s drawings of family, friends
and influences (the latter ranging
from Errol Flynn and Groucho
Marx to Chuck Berry and Elvis }
Presley) ain’t bad, a few too many *
of ’em are taken directly from fam-
ous photos that everyone’s already
seen elsewhere. (The obvious ex-
ception being the nude studies of
Woody’s wife.)

Still, it’s the text that makes. this

rett, Andrae Crouch, and the
Winans — all of whom are featured
on the original recording of “Man
In The Mirror” as well.

One’s first live television per-
formance since the 1983 “Mo-
town 25: Yesterday, Today, For-
ever”’ special, Michael Jackson
will perform his ‘“Man In The Mir-
ror” single live on the ““30th Annual
Grammy Awards” show.
Joining Jackson for this special
performance will be Siedah Gar-

The awards show, which CBS
will broadcast live on the East
Coast (tape-delayed for the other
time zones), is set to air Wednes-
day (3/2) from 8-11pm.

B2 i L onnom,
imr The Worke

Dylan’s response? “Hey, I don’t
come to you with my problems.”

Now that’s the sort of backstage
chit-chat that makes Wood’s work
worth a skim and a scan, to say the

Clapton, andBob Dylan — and you
have an impeccably pedigreed
rockin’ role-player who’s seen it all
from nearly every perspective.
Now, with the publication of
“Ron Wood By Ron Wood: The
Works” (Perennial Library, $15.95,
paperback), Woody can add artist
and author to his list of credits. Ac-
tually, in regard to the latter, the

TELEVISION

TOP TEN SHOWS
JANUARY 25-31

1 Super Bow! XXII Game
2 The Cosby Show
3 Super Bow! XXl Post Game
4 A Different World
5 Growing Pains
6 Golden Girls
7 Cheers
8 Who’s The Boss
9 Night Court
10 NBC Tuesday Night
At The Movies
(“The Murder Of Mary
Phagan, Part Il”)
Source: Nielsen Media Research
® Before there was Whitney
Houston there was Cissy
Houston (Whitney's mother}, an
influential gospel and R&B vo-
calist who'll be saluted in the
hour-long PBS special “Cissy
Houston: Sweet Inspiration.”
The program — part of PBS's
month-long special program-
ming highlighting Black History
Month — will trace Houston's
career, beginning with her gos-
pel roots as a member of the
Drinkard Singers, her subse-
quent crossover into R&B ses-
sion work, and her hitmaking
days as the leader of the Sweet
Inspirations.

CISSY STRUTS — Cissy Hous-
ton belts out some sweetly in-
spirational verses and
choruses.

Along with archival footage of
Houston in performance, the
program features interviews
with such contemporaries as
Aretha Franklin, Luther Van-
dross, and Dionne Warwick
(her niece). The special will air
in most markets Monday, 2/8 at
10pm. Check local listings for
date and air time in your area.
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book worthwhile. Wood offers bio-
graphical detail on his life to date,
but what’s especially fascinating
are the anecdotes he provides next
to every famous person’s portrait.

Here’s a choice sample:

Peter Grant approaches Bob
Dylan at an L.A. party in 1977 with
the greeting, “Hi. I manage Led

Zeppelin.”

e The ‘“American Music
Awards,” Dick Clark’s answer
to the Grammys, placed 15th
overall last week. The program,
which aired on ABC from
8-11pm on Monday (1/25),
scored a 17 .8 ratingand a 35%
share, stomping everything
from “Newhart” and “Designing
Women" to “ALF" and the tele-
cast of President Reagan’s
State-Of-The-Union address.

e The second installment of
the magazine-style music series
“Showtime Coast-To-Coast”
will air on the cable channel this
Saturday (2/5, 9:35pm).

Hosted by Herbie Hancock,
this 90-minute program spot-
lights Buster Poindexter, the
BoDeans, Richard Thompson,
Cajun musicians Beausolell,
and a jam session featuring
Hancock, Sting, and Branford
Marsalis.

¢ Now-stalgia buffs may want
to check out the next episode of
“it's Garry Shandling's Show"
(Showtime, Friday, 2/6, 10pm).
In an episode that revolves
around Shandling's experiences
in the '60s, speclal guests the
Turtles will perform their classic
hit “Happy Together.”

e Priscilla Presley's tell-all
book, “Elvis And Me,” comes to
the small screen as a four-hour
TV movie of the same name
(ABC, part one, Sunday, 2/7,
9pm).

Featuring newcomers Dale
Midkiff and Susan Walters as
the King and his queen, this
prime-time soap opera covers
the couple's relationship from
their meeting in 1959 to their di-
vorce in the mid-'70s. (Part two
airs Monday, 2/8, 9pm:)

All show times are EST/PST, subtract
one hour for CST. Check listings for show-
ings in the Mountain Time Zone. All listings
subject to change.

|
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. and ex£nglish Beat

least.

WEEKEND BOX OFFICE
JANUARY 29-31

1 Good Morning
Vietnam (Buena Vista)

$8.2

2 Three Men And $5.1
A Baby (Buena Vista)

3 Moonstruck $4.0
(MGM/UA)

4 For Keeps $2.2
(Tri-Star)

5 Broadcast News $2.1

(20th Century Fox)
6 Throw Momma From $1.5
The Train (Orion)

7 Fatal Attraction $1.45
(Paramount)

8 The Couch Trip $1.44
(Orion)

9 Braddock: Missing $1.3

in Action Il (Cannon)
10 Wall Street
(20th Century Fox)
All figures in millions
Source: Exhibitor Relations Co.

COMING ATTRACTIONS:
This week's openers include
“She's Having A Baby,” in
which that poet laureate of sub-
urban teenage angst, writer/di-
rector/producer John Hughes,
tackles the fertile subject of par-
enthood among newlyweds
Kevin Bacon and Elizabeth
McGovern. As usual, the film

$1.2

1] 2
BABY AND THE ENGLISH
BEAT — Dave Wakeling frets.
contains mucho cutting edge
music — former General Public
leader
Dave Wakeling's rendition of
the title track is the first single —
with a soundtrack featuring the
likes of Love & Rockets, Bryan
Ferry, Gene Loves Jezebel,
XTC, Kate Bush, Kirsty Mac-
Coll, and Everything But The
Girl soon to follow.

e Also opening this week,
“Julia And Julia,” an erotic
thriller that stars Sting as a man
involved with a widow who may
or may not have a double life.

NEW THIS WEEK

® PETER GABRIEL: CV (Virgin Vision)

This compilation of clips is the first release from Virgin Vision, the new,
in-house video division of Virgin International. Featured songs stretch
from “I Don’t Remember" and “Shock The Monkey” to “Sledgehammer,’
“Big Time,” “Mercy Street,” “Red Rain,"” and “Don't Give Up — Parts 1 and
2." The title of the last clip refers to the video's containing two versions of
the Peter Gabriel/Kate Bush duet. One of these duets and the “Red Rain”
clipyhave never been shown in the US prior to this release. (Street date:
2/9j.

e

GABRIEL’S STRUMPET — Peter Gabriel and Kate Bush duet to i, not
once, but twice on his new video c¢lip compilation.

® SPACEBALLS (MGM/UA)

Mel Brooks's most-recent feature-length film hits the “Star Wars” trilogy
below the Borscht Belt. The Atlantic Records’ soundtrack to this yuk-fest
© includes performances from the Spinners, Berlin, Van Halen, the Pointer
¢ Sisters, and Kim Carnes & Jeffrey Osborne. (2/9)

MUSIC & MOVIES

CURRENT

© GOOD MORNING VIETNAM (A&M)
Single: What A Wonderful WorldLouls Armstrong
Other Featured Artists: Them, James Brown, Martha & Vandeilas

® RETURN OF THE LIVING DEAD PART Il (Island)
Featured Artists: Zodiac Mindwarp & Love Reaction, Anthrax
® PLANES, TRAINS & AUTOMOBILES (Hughes Music/MCA)
Single: Six Days On The Road/Steve Earle & Dukes
Other Featured Artists: Dave Edmunds, Emmylou Harrls, Book Of Love
@ DIRTY DANCING (RCA)
Singles: Hungry EyesfEric Carmen
She's Like The WindPatrick Swayze
Other Featured Artists: Bill Medley & Jennifer Warnes, Mickey & Sylvia
® LEONARD PART Vi
Single: Without You/Peabo Bryson & Regina Belle (Elektra)
@ LESS THAN ZERO (Def Jam/Columbia)
Singles: Hazy Shade Of WinterBangles
: Goin' Back To Calil..L. Cool J
Bring The NoisefPublic Enemy
Other Featured Artists: Aerosmith, Roy Orbison, Poison
® HIDING OUT (Virgin)
Singles: Live My LifeBoy George
You Don't Know/Scarlett & Black
Other Featured Artists: All That Jazz, P.L.L., Pretty Poison

UPCOMING
® SHE’S HAVING A BABY
Single: She's Having A Baby/Dave Wakeling (IRS)
® ACTION JACKSON
Single: He Turned Me QutPointer Sisters (RCA)




Teena Marie
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singing ...
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Written, Arranged and

Produced by Teena Marie for

Lady Tee Productions

Co-Written, Co-Arranged and
Co-Produced by Allen McGrier.
Executive Producer: Richard Rudolph
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35-44s: Target Demo For

‘ ‘ N ever trust anyone
over 30” may have
once been a popular

rallying cry of the ’60s youth cul-
ture, but the under-30 generation of
the ’80s no langer has the power —
at least in terms of economics —
that its ’60s and '70s counterparts
once had.

As outlined in a recent American
Demographics article, the next ten
years will see a major shift- in
spending trends as more and more
dollars are circulated by the mid-
dle-aged segment of the popula-
tion.

26% More 3544s

Over the next ten years the num-
ber of middie-aged Americans —
defined as 35to44-year-olds — will
increase by 26%. During the same
ten year period, the 18-24 market
will decrease by 15%, while the
number of 25-t0-34-year-olds will
decline by 9%.

This shift in the population will
also have significant economic
ramifications. Although many
Madison Avenue advertisers are

still courting the post-teen and
young yuppie markets, those two
groups will have less money to
spend in the coming ten years.

Youth Market Spending
Down $3 Billion

In terms of spending power, the
youth market (18-24) already is on
the skids. Current figures indicate
that this group is circulating $3 bil-
lion less each year.

The long-term effects of inflation
are taking their toll on this seg-
ment of the population, as house-

CHRONICLE

. Born To:

WCMS/Norfolk, VA air per-
sonality Dan McClain, wife Kar-
en, daughter Emily, January 10.

Narada/Mystique recording

artist David Arkenstone, wife

! Julie Arkenstone, Exec. As-

sistant with Jensen Communi-

cations, son Valinor Jax, Janu-
ary 22.

The '90s

holds headed by people age 18-to-24
spend only 61% as much as the av-
erage US household, and just 48%
of what the average 3544 house-
hold spends.

The spending clout of the 25-34s is
also in decline. Heads of house-
holds that fall into this group spend
21% less than their 3544 counter-
parts. Over the next decade, the
spending power of the 25-34 group
will decline by a staggering $67 bil-
lion.
3544s To Spend $900 Billion

And just what type of spending
spree will the middle-aged market
indulge in over the next ten years?
According to projected figures, the
3544 market will grow by more
than $195 million, reaching the as-
tronomical figure of $300 billion by
1997.

Households headed by 35-to-44-
year-olds will spend 28% more than
the average household. In addition,
they will outspend younger house-
holds in almost every category, in-
cluding expenditures on entertain-
ment, furniture and appliances,
and personal care.

The first thing
on your mind should be

‘““The Last Resort’..

From the LP “Brilliant Conversationalist’ s

T. GRAHAM
BROWN

R&R
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Cloctol.

37

20 = R&R February 5, 1988

Rockin’ Around
The Breakfast Table

CBS, Ralston Purina Eat To The Beat

t’s a long way from the toys
and trinkets we found in cereal
boxes as akids . . .

Consider the “Tasty Tunes” in-
pack promotion Ralston Purina is
currently conducting on behalf of
its Honey Graham Chex cereal, in
which the St. Louis-based firm
promises a free rock ’n’ roll cas-
sette tape or a free “Walkman”-

like AM/FM radio in every twenty-

fifth box!

= Y

According to Pat Farrell of Ral- :

ston-Purina’s public relations
department, the company will be
giving away 9000 radios and 81,000
cassettes.

The tapes — which were made in
association with CBS Records —
come in a series of four, and fea-
ture original artists and songs from
either the '50s, ’60s, '70s, or ’80s.
The ’50s tape contains such selec-
tions as Roy Orbison’s “Ooby Doo-
by” and Jerry Lee Lewis’s “Whole
Lotta Shakin'”’; the '60s tape sports
“Spinning Wheel” by Blood, Sweat
& Tears and the Box Tops’ “Cry
Like A Baby”; the '70s tape in-
cludes Eddie Money’s “Baby, Hold
On” and Gladys Knight & the Pips’
“Midnight Train To Georgia”; and

60% AWAKE BY 7AM

the ’80s package features such per-
formances as Journey’s ‘“‘Open
Arms” and Kenny Loggins’ “I'm
Alright.”

Along with the free radios and
tapes, each box of Honey Graham
Chex contains an additional offer
that allows the consumer to send $5
and proof-of-purchase to Ralston
Purina in order to buy cassette
tapes of such CBS artists as Dan
Fogelberg, Journey, or even Gar-
field The Cat.

The promotion is scheduled to
run through March, or until sup-
plies are depleted.

Majority Of US
Is Early Risers

erhaps instead of using the
P bald eagle as our national

symbol, Americans should
replace it with the early bird.

According to a recent study con-
ducted by the New Brunswick, NJ-
based Bruskin Associates market-
ing research firm, 60% of Ameri-
can adults are awake by 7am on
weekdays. Among these early ris-
ers, the largest percentage — one
out of five — wakes up between
6:00 and 6:30am.

The study also found that almost
one-quarter of Americans have
their own built-in biological alarm
clocks. While 27% of the population
wake up with the first ring of the
bell, an almost equal number
(26%) wake up before the alarm
goes off.

However, not everyone heeds the
first call of the alarm. There’s a
number of sleepyheads (17%) who
wait more then ten minutes after
the alarm goes off before they get
out of bed.

Interestingly, the study indicates
that men and women answer dif-
ferent wake-up calls, as men are
more likely to rise when — or be-
fore — the alarm sounds. In addi-
tion, men are more likely to set

their alarms for an earlier rising
time than women, 30% vs. 21%, re-
spectively.

What Price
Fashion?

As the saying goes, “it’s the
clothes that make the man” —
or woman — and that holds true
especially for corporate execu-

. tives and salespeople. After all,

_ if your sales proposal doesn't

impress your prospective client,

. you still may be able to score
some points by wearing a well-
tailored business suit.

Listed below are different arti-

cles of business clothing and
the amount of money Ameri-
cans spend on those items an-
nually:

Amount Spent
(In Billlons)

$6.5
$6.3
$2.2
$1.9
$1.4
$1.3

Source: MRCA Soft Goods
information Service

Type Of Clothing
Women’s blouses
Women’s dresses
Men’s dress shirts
Men’s suits

Men’s sport coats
Women’s suits




LOUIG
ARMSTRONG

"What

a

Wonderful
World"

(AM 3010)

"What a Wonderful World"

by Louis Armstrong is GOOD
the first single from IV{ORNING,

Good Morning, Vietnam \ ifq}\hd
(SP 3913). The movie
grossed over $28,000,000
in its first 10 days.
Programmers have been
astounded by the phones
this track generates.

"What a Wonderful World"
and Good Morning,Vietnam
are a phenomenon.

m Don't let them pass you by.
i

RECORDS

© 1988 A&M Records, Inc. All Rights Reserved.
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SALES SONIC BOOM

Electronic Keyboard
Explosion Hits US

he world of electronic key-

boards has virtually explod-

ed since Robert Moog creat-
ed the first keyboard synthesizer
more than 20 years ago. According
to the American Music Conference,
a nonprofit organization that pro-
motes amateur music participa-
tion, 1986 US sales of electronic
keyboards and related equipment
have soared more than 40% to $1.3
billion.

The main reason for this in-
crease is the decreasing cost of the
computers used to power these
electronic keyboards — a develop-
ment that’s made the instruments
more affordable than ever.

During the early *70s, a state-of-
the-art syntheziser that used a

Pocket-Sized, Computerized

mainframe computer could set the
budding composer back as much
as $2 million. By 1983, Yamaha in-
troduced a DX7 unit that could
equal the performance of its dec-
ade-old ancestor at a price of $2000.
Today, you can buy a Yamaha key-
board for $400 that has more fea-
tures than the DX7.

To the estimated 25 million
Americans who play keyboard in-
struments this is sweet music in-
deed, and as a result US 1986 pur-
chases of electronic keyboards
totalled 2.6 million units, twice the
number purchased in 1985, and five
times the number sold in 1984.
Americans also bought 350,000 syn-
thesizers in 1986, up from 220,000 in
the year-previous.

5

Hearing Aid Available

lthough hearing aids have
helped a great many peo-
ple over the years, they’ve
been unable to completely correct
the problems of the hearing-im-
paired. However, the Madison, WI-
based Nicolet Instrument Corp.,
working in conjunction with the
University of Wisconsin, has
developed the Phoenix — the
world’s first fully-computerized
hearing aid.
The Phoenix consists of an ear-
piece that’s attached to a pocket-
sized computer. The earpiece picks

up sounds, then sends them to the
computer, which enhances these
sounds and sends them back to the
ear.
While the Phoenix carries a ra-
ther steep retail price — $1800, or
about three times greater than that
of a conventional hearing aid —
this new device is capable of pick-
ing up sounds down in the 200 hertz
range, which is about the level of a
person with normal hearing. For
the more than 17 million Ameri-
cans that are hard of hearing, the
Phoenix sounds like a good deal.

PARTY-PERFECT

Radio-Controlled
Mobile Camera

of a James Bond flick. it's the Radicam — a radio-controlled camera

I t looks like something out of “Star Wars" and works like something out

that moves around on wheels.

You can control the Radicam from a distance of up to 300 feet away

with a nine-function transmitter. When the “littie guy” gets within 13 feet
of your subject, you can then use the transmitter to adjust the camera
angle and to press the shutter. Some rather interesting candid photos

Eventide Intros
‘“Ultra-Harmonizer”

he Eventicde H3000 Uitra-Harmonizer Pitch Change and Effects
TProcessor is reportedly the most-sophisticated model made by the
firm to date. Among the unit's new features:

Stereo pitch change:  Unlike those models that use duai pitch-shift-
ers, the Ultra-Hamonizer sports proprietary stereo/mono-compatibie,
phase-compensaied deglitch circuitry for extremely clean pitch changes.

Diatonic pitche change:  This effect allows the user to create musi-
cally-correct harmony lines that are not limited to simple octaves.

Along with the ability to alter musical pitches, the Ultra-Harmonizer
functions as a fuk-fledged signal processor, complete with a variety of
reverb and effects programs. The unit is also totally MIDI programmable.

For further intormation, contact the Little Ferry, NJ-based Eventide
company at (201} 641-1200.
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should resuit.

The Radicam can be driven forward, in reverse, and turned at speeds
of up to 3.7 miles per hour. Powered by six AA and two 9 volt batteries,
this camera-on-wheels uses 110 film.

Weighing less than three pounds, the Radicam measures 8" X 7%”
X 47 X 10" and is available exclusively through the Sharper Image
stores and catalog. Price: $98. For further information, call (800)

344-5555.

Mother
Nature’s
Antenna

cientists experimenting with

the earth’s upper atmo-

sphere may have found a
new way for the US Navy to com-
municate with submerged anten-
nas — and preserve the environ-
ment while they’re at it.

According to Pennsylvania State
University Professor of Electrical
Engineering Anthony Ferraro,
heating charged particles in the
ionosphere 30 to 60 miles above the
earth’s surface transforms them
into a natural antenna that reflects
signals back to earth.

When researchers sent a one
megawatt radio beam into the sky,
an antenna was created that could
transmit extremely low frequency
(ELF) waves, which are the only
type that can penetrate salt water.

In the past, the Navy has relied
on ground-based ELF stations to
communicate with submerged sub-
marines, despite the complaints of
environmentalists who argue that
these ELF waves, which are trans-
mitted through the ground, are
dangerous to both humans and na-
ture.

Smart Cards: The Poéket Revolution

In Personal Computing Is Coming

mart cards — portable, wal-

let-sized computers encased

in plastic — were developed
by French inventor Roland Moreno
in 1974. In the 14 years since, more
than 60,000 Frenchmen have begun
to use this latest development in
personal computing.

In their simplest form, smart
cards come equipped with a mem-
ory chip. More advanced models
include a microprocessor as well.
Most cards function only when in-
serted into a computer ‘“reader” -
a terminal that processes the data
stored on the cards.

Experts predict that these cards
will control virtually every trans-
action handled at checkout ter-
minals, automated teller ma-
chines, pay phones, personal com-
puters, and videotex operations by
the early 1990s.

While the cards’ medical, finan-
cial, and educational applications
are already becoming common-
place in Europe, businesses around
the world are presently exploring
ways to use smart cards for direct-
debit sales, customer service,
marketing, administration, and in-
formation systems.

One other significant use: as
hard disc back-up, mass-storage
devices, the smart cards can
replace magnetic tape for storing
and updating insurance records,
cancelled checks, and other per-
sonal financial records.

Among the US firms currently
working on some sort of smart
card application: MasterCard,

VISA, Bank Of America, Blue
Cross/Blue Shield, and the Depart-
ment of Defense.

[
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New Sony Digital Audio
Limiter/Compressor Arrives

cess, the Sony corporation recently introduced a new digital audio
limiter, the DAL-1000.

Although digital audio offers an extremely wide dynamic range, engi-
neers occasionally want to control the signal’s dynamic properties. Up
until now, such chores as compressing and limiting during the CD mas-
tering stage was usually done with analog circuitry, a technique that cre-
ated a certain amount of degradation. However, the digital compressing/
limiting capabilities of the DAL-1000 were designed with just this prob-
lem in mind.

The DAL-1000 achieves “0O word” attack time, a definite advantage,
over analog limiters that create a certain amount of lag time. The com-
pressor/limiter is aiso capabie of six programmable preset memories for
parameter setup — and because the machine offers maximum capabill-
ties in a package that measures 19" X 13%" X 12%", the inevitable probiem
of studio clutter is taken care of as well.

For further information, contact the NYC-based Sony Corp. at (212)
575-1976.

In an effort to upgrade the digital audio recording and mastering pro-

i
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The Premier single from Toto’s forthcoming album “The Seventh One’
on Columbia Records, Cassettes and Compact Discs (40873)

Produced by George Massenburg, Bill Payne & Toto
Management: “fucrhricy®

£ 1988 CBS Records Inc.




24 m RaR February 5, 1988

WMRY Sets
Kolarcik
As PD

WUTK/Knoxville PD Gary Kol-
arcik has been named PD at
WMRY/St. Louis. He fills the posi-
tion recently vacated by Ted Ha-
beck, who remains with the AOR
for afternoon drive.

WMRY GM Thom Callahan
commented, “With a Master’s de-
gree in communications and a BS
in marketing, Gary brings both a
qualified academic aspect as well
as some hardcore experience to the
job. This will be a big test for him
in a major market, and I'm very
confident of his abilities and ex-
cited about the addition.”

Kolarcik has been WUTK PD for
the past two years, prior to which
he was Communications Director
for the Catholic Center in Athens,
GA.

MJI To Produce
Grammy
Radio Shows

For the third consecutive year,
MJI Broadcasting has been sanc-
tioned by the National Academy of
Recording Arts and Sciences to
produce and distribute the annual
Grammy Awards radio shows, in-
cluding a live, post-awards special.

The shows will consist of two-
hour programs in each of the CHR,
AOR, AC, Country, and Black/Ur-
ban formats. They are scheduled
for airing the weekend prior to the
awards ceremony, which will be
held Wednesday, March 2. Each
show will consist of music and in-
terviews with the top contenders
within that format.

Following the awards show, MJI
will feed via satellite a one-hour
presentation of music and com-
ments of the night’s biggest win-
ners.

In addition to NARAS, the
awards package is being produced
in conjunction with Goodphone
Communications.

Ross Elder

Elder GSM
At WJIB

Ross Elder has been appointed
GSM at Easy Listening WJIB/Bos-
ton, where he will lead an eight-
member sales staff. He joins the
NBC station from American Cable
Systems, where he was Regional
Manager of Advertising.

WJIB VP/GM Charles Pickering
commented, “Ross brings impres-
sive. experience and leadership
ability to WJIB. We’re very excited
about having him on board.”

Elder told R&R, “I'm very hap-
py and excited to be here. We’ve
got a fine bunch of professionals
here who have done the same for-
mat with the same GM for the past
20 years. That tells you something
about WJIB’s stability.”

Elder’'s radio background in-
cludes AE stints at WELI/New
Haven and WHDH/Boston. After
three years at WHDH he was pro-
moted to NSM, and in 1985 he was
named GSM there.

NEWSBREAKERS

EMI’s New Worldwide Executive Board
I Iy

EMI Music Worldwide has formed a new executlve board, reflecting recent management reorganization in the global
company. Pictured (I-r front) are Peter Andry, Int’l Classical President; Chairman/CEO Bhaskar Menon; Capitol
Industries-EMI President Joe Smith; and EMI Publishing President lrving Robinson; (I-r back) Board Secretary Guy
Marriott; Colin Hodgson, Office of the Chairman, Flnance; Richard Burkett, MD, European/Int’l Manufacturing &
Operations; Rupert Perry, EMI UK MD; Allen Harford, Office of the Chairman, Human Resources; David Stockley, EMI
Music Int'! MD; Don Zimmermann, President/Int'l Marketing, EMI Music; and Alexis Rotelli, EMI Music Continental
Europe MD.

RELAUNCH SET

Slater Chrysalis Publishing

€ "w

e

Stuart Slater has been appointed
President of the Chrysalis Music
Group, the company’s worldwide
publishing division. He was Direc-
tor/A&R for Chrysalis Records
UK.

Chrysalis Group Chairman Chris
Wright commented, “We intend to
use Stuart’s appointment as a trig-
ger for a major relaunch of Chrys-
alis Music on both sides of the
Atlantic. We want to underline the
independent nature of our publish-
ing division by locating it in new of-
fices and possibly even changing

SUCCEEDS BARTLEY

Worthington Hosts ‘Solid
Gold Saturday Night’

WNSR/New York air personality
Bob Worthington has been official-
ly named the new host of United
Stations’ long-running live oldies
show “Solid Gold Saturday Night.”

Worthington had been a guest an-
chor on the show since late last

SBK, RCA TCB

RCA will distribute artists on the SBK Entertainment label, with records by
the Dazz Band and Shine leading off this spring. Pictured putting the agree-
ment in order are (I-r} SBK consuitant Michael Klenfner, SBK President
Charles Koppeiman, SBK Vice Chairman Marty Bandier, RCA Records
President Bob Buziak, and RCA Exec. VP Rick Dobbis.

Bob Worthington

year, when original host Dick Bart-
ley’s contract expired and was not
renewed. Bartley has since started
a similar show on Westwood One
entitled “Dick Bartley’s Rock and
Roll Oldies Show.”

The format of the program will
be preserved. The five-hour show
will focus on a specific artist or
theme, using songs released be-
tween 1953-73. Worthington will
continue to take audience calls on
air, and will host several holiday
specials in conjunction with the
show.

Stuart Slater

its name.” The division has offices
in New York, Los Angeles, and
London.

Writers affiliated with Chrysalis
Music include Seritti Politti, Man-
tronix, Five Star, and Simon
Climie. The unit also owns the
MAM song catalog.

Slater said, ““I feel excited to be
returning to publishing at a time
when Chrysalis has such far-reach-
ing plans for the company world-
wide. In particular, I look forward
to working in the USA for the first
time in a position where I can sign
talented writers and bands.”

Slater assumes responsibilities

President

previously held by Bruno Kretch-

mar, who was Managing Director
of Chrysalis Music until last year.

Rhoades
KQZY’s
New GSM

Jenny Sue Rhoades has been
named GSM at AC KQZY/Dallas,
where she will head the station’s
nine-member sales staff. Rhoades
spent two years at sister Group W
outlet KQXT/San Antonio as GSM,
prior to which she was the station’s
LSM. Before arriving at KQXT,
Rhoades was an AE at KODA/
Houston.

KQZY VP/GM Ted Jordan com-
mented, “We are very pleased and
excited to have Jenny Sue at the
helm of our sales effort. I know she
will bring her mark of true excel-
lence in radio sales here to KQZY.”

Rhoades told R&R, “This is go-
ing to be a fun promotion. It’s ex-
citing for me to come from San An-
tonio to a market as dynamic as
Dallas. We're exploring avenues to
uncover new money that many
people don’t know is out there. To
do that, we have to learn lots of
new industries, and that’s a side of
the business I really enjoy.”

Prophet Marks ‘‘Cycle’’ Release

The members of Prophet met with Megaforce label execs to mark the release of
the group’s “Cycle Of The Moon” album. Shown (I-r) are Megaforce President
Marsha Zazula, Prophet’s Joe Zujkowski, label’s Ed Trunk, group’s Ken Dubman
and Russell Arcara, label Chairman Jon Zazula, and Prophet’s Scott Metaxas.
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NEWSBREAKERS

EDITED BY JIM DAWSON

Radio

®JAY MARTIN has been named
President/GM at KSJQ/Manteca-Mo-
desto-Stockton, CA. He's also Presi-
dent of Martin Media, Inc., general
partner of new KSJQ owner CalValley
Radio Ltd. Partnership.

@ JAY BUTLER has been upped from
PD to the new post of Station Manager
at WQDR/Raleigh. He joined the sta-
tion as morning man in July 1984, just
before the station’s switch from AOR
to Country, and was made PD last
February.

Tom Simmons

Jay Martin

®TOM SIMMONS has been named
GM at Midcontinent Broadcasting’s
KELO-AM & FM/Sioux Falls, KDLO/
Watertown, and KPLO/Reliance, all in
South Dakota. An 18-year broadcast-
ing vet, he previously served in man-
agement at KKPL/Spokane.

©® TINA SHIVER has been upped from
AE to LSM at WTAR/Norfolk,and ROB-
ERT DAVIS has been named LSM at
FM sister WLTY. Shiver joined WTAR
in 1982. Davis was most recently a
Sr. AE at WHYI/Ft. Lauderdale.

® ALICIA VARGAS has been upped
to Creative Services/Public Affairs Di-
rector at KGO/San Francisco. She
was previously Community Relations/
Promotion Manager.

CHANGES

Owen Abbott and Donna Harazim
have joined KFAC/Los Angeles as
AEs.

Stacey Mack has been named an
AE in the Chicago office of Durpetti &
Associates.

William Bruun Timothy McCoy

® WILLIAM BRUUN has been upped
from PD to OM at KEZO-AM & FM/
Omaha. He joined the stations last
year.

® TIMOTHY McCOY has been named
LSM at KAMJ-AM & FM/Phoenix. He
was previously LSM at crosstown
KKLT.

Records

Hein Van Der Ree Kenny Ortiz

® HEIN VAN DER REE has been nam-
ed Managing Director at Phonogram
UK. He previously held the same post
at Island Music, having joined the
company last December.

® KENNY ORTIZ has been named
Associate Director/A&R, Black Music
at Capitol Records. He was previously
Director/National Dance Promotion at
Elektra.

® TRACEY MILLER has been ap-
pointed Publicity Manager at Profile
Records in New York. She was a co-
principal of indie Fake Doom Records.

Setting Priorities

Atlantic and First Priority Music have entered an agreement in which Atlantic will
manufacture and market all the Brooklyn-based label’s signings. Marking the oc-
casion are (I-r) First Priority Music artist Emcee Mik Dee, First Priority President
Nat Robinson, Atlantic’s Merlin Bobb and Black Music VP/GM Sylvia Rhone, and
First Priority attorney Kendall Mintor.

® RON STRICKER has been appoint-
ed Regional Marketing Coordinator at
RCA Records. He joins from Camelot
Music, where he was GM of one of
the company’s stores for more than
two years.

®DIANE GILMOUR has been ap-
pointed Director/Media Relations for
Atlantic Records. She joined the label
in 1984 and was most recently Asso-
ciate Director/Media Relations.

©® PETER PELLULO, a veteran record
company, marketing, and recording
studio executive, has formed Philadel-
phia-based Alpha International Rec-
ords. R&B record producer NICK
MARTINELLI] has been named Direc-
tor/A&R at the label.

® ANN CARLI has been promoted to
VP/Artist Development at Zomba En-
terprises, parent company of Jive
Records. Based in New York, she
was Director/Artist Development at
Jive.

® MICHAEL HEALY has been pro-
moted to VP/Finance & Business Ad-
ministration at Private Music in New
York. He joined the label in 1986 as
Controller.

® YVONNE PAOLETTI has been up-
ped from Western Regional Sales
Manager to National Video Sales Man-
ager at RCA/A&M/Arista Distribution.
She has been with the company for
15 years. In addition, BOB ANDER-
SON has been upped to New York
Branch Manager. He was previously a
sales rep for the company for more
than three years.

@ ED HINES has been appointed Mid-
Atlantic Regional R&B Promotion Man-
ager at AGM Records. He previously
did independent production in the
Washington, DC area.

Margaret LoCicero

Diane Gilmour

©® MARGARET LOCICERO has been
named Director/National Pop Radio
and Retail Promotion at Tommy Boy
Music. She was formerly Radio Sin-
gles Sales Manager at Billboard.

O®KAREN STAVISKY has been nam-
ed Project Leader/Management Infor-
mation Services at PolyGram. She
was a Systems Analyst with the com-
pany.

Industry

®DAN PRODANOVICH has been
named Sr. VP/Sales at Eastman Ra-
dio. He will continue to supervise the
company's Los Angeles, San Francis-
co, and Seattle offices.

® MILES KNUTESON has been ap-
pointed to the new post of VP/Sales
and Marketing for all of the Midwest
Communications stations. He had
served as GM at the company’s KIOA
& KDWZ/Des Moines since 1983,
and is replaced there by new VP/GM
RALPH BARNES, who had been GM
at WQFM/Milwaukee.

® KRAIG KITCHIN has joined Pre-
miere Radio Network as VP/Sales. He
was formerly Manager/West Coast for
the Katz Radio Group Network.

Dirty Dancing Goes Triple Platinum

®BILL SCHRANK has been promot-
ed to VP/Music Administration and
DOUG FRANK has been promoted to
VP/Music at Warner Bros. Inc.
Schrank was previously Director/Mu-
sic, and.Frank was Director/Music
Development.

® MARSH WALZER, GSM at WAYL-
AM & FM/Minneapolis, has been
elected President of the Twin City Ra-
dio Broadcasters Association. Other
officers elected include WDGY &
KEEY GSM MICK ANSELMO and
WAYL-AM & FM GM STEVEN WOOD-
BURY as VPs and KJJO-AM & FM
Sales Manager JIM NASH as Secre-
tary Treasurer.

PROS ON THE
LOOSE

Rocky Allen — Mornings WLAV-FM/
Grand Rapids, M! (616) 245-1769

Roger Cary — Mornings Y106/Or-
lando (305) 788-7822

Wade Cooper — Overnights KFH/
Wichita (316) 684-7788

Don Cook — PD KTXF/McAllen-
Brownsville, TX (512) 423-4151

Mike Evans — Promotion Dir./morn-
ings KXPW/Honolulu (808) 734-5134

Tom Evans — PD WIYY/Baltimore
(301) 833-4225

Terry Hickman — PD WXDJ/Miami
(305) 545-8977

Tom Jordan — PD/mornings KFH/
Wichita (316) 684-5566

Jeff Kelly — PD WPHR/Cleveland
(216) 461-7915

Larry London — Evenings WKSG/
Detroit (314) 445-8271

Tom Murphy — Afternoons WAIV/
Jacksonville, FL (904) 641-5631

Mike Rogers — Promo. Dir./even-
ings KFH/Wichita (316) 685-4726

Robin Wells — MD/afternoons KFH/
Wichita (316) 269-4159

T.J. Wright — Evenings WPGC/
Washington (301) 552-9230

RCA Records execs celebrated the triple-platinum certification of the "Dirty Dancing” soundtrack with the movie's star,

Patrick Swayze. Pictured are (I-r) Vestron Pictures Sr. VP/Production Mitchell Cannold, Vestron Chairman Austin Furst,

RCA’s Alan Grunblatt, Vestron Video President Jon Peisinger, Vestron Pictures President Bill Quigley,

RCA’s Bob

Feiden, Swayze, RCA VP/Marketing Mike Omansky, Swayze's wife Lisa Niemi, RCA VP/Sales Dave Wheeler, RCA Presi-
dent Bob Buziak, and BMG International President Rudi Gassner.

Smithe

] a

reens Sign With Capitol

Newly signed to Enigma/Capitol, the Smithereens pose with label execs. Pictured (I-r) are Enigma President Wesley Hein,
Smithereens Pat DiNizio, Jim Babjak, Dennis Diken, and Mike Mesaros, Capitol President David Berman, and Enigma CEQ
William Hein. ’



N
VIS

WESTWOOD ONE RADIO NETWORKS

If you've been driving yourself crazy look-
ing for a red-hot concert for the February
13-21 weekend, the Westwood One Radio
Networks has the perfect vehicle. Join us
for a very special Superstar Concert Series
featuring the enormous talents of The Cars,
whose seven consecutive platinum albums
make them a sure bet for the rock & roll
Hall of Fame.

Sit back and cruise through 90 minutes of
Cars classics like “Lets Go”, “Drive” and

“Candy-0" and new releases including “You
Are The Girl", * Strap Me In” and “Coming
Up You” from their current gold album,
"Door To Door”.

So book now and avoid heavy congestion.
The Cars — recorded live — exclusively for
the Superstar Concert Series.

For details contact your Westwood One
representative today at (213) 204-5000, FAX
(213} 204-4375 or Telex 4996015 WWONE.

BROUGHT TO YOU BY

WU wesTwoop one
NUJ\V RADIO NETWORKS
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THEIR FOLLOW-UP TO 2
#1 SINGLES IS OFF TO
A GREAT START!

48 CHR REPORTERS
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ONE OF THE
MOST ADDED

OUT OF THE BOX

“GIVE

- MEALL
YOUR LOVE”

| Dees Bums Out Hemeless

CBS’s Battle Of
The Bean Counters

ources say a squabble has developed

between CBS INC. and CBS RECORDS

over the October-December 1987
financial results. Seems that the record
company wants to charge various writedowns
and other costs to the last quarter, before
SONY assumed ownership. LARRY TISCH's
accountants are reportedly not amused.

GROUP W took control of WMAQ/
CHICAGO this week (2/1) and plans to
convert it to all-News within 60 days. As
expected, DAVID PEARLMAN has been
named VP/GM. Others coming aboard include
Exec. Editor SCOTT HERMAN from KYW/
PHILLY, News Director JIM FRANK from
WINZ/MIAMI, and News OM CHERYL
MORTON from KDKA/PITTSBURGH.

Why did KIS-FM/L.A. morning man RICK
DEES leave the air 45 minutes into his show
this past Monday? According to insiders, it
was to fly to NY for business on his
syndicated show, “The Weekly Top 40" —
and not because of the on-air comments he

- allegedly made on January 6, calling the

homeless who frequent the local beaches
“druggies,” “idiots,” and *‘scuzzbos.”

L.A. TIMES “Calendar”-section columnist
PATRICK GOLDSTEIN took Dees to task over
the remarks, and several notables involved in
projects to aid the homeless, such as
ROSANNA ARQUETTE and CASEY KASEM,
were called on for comments, none of which
were favorable. Dees responded by dedicating
his song “Eat My Shorts” to Goldstein, claiming
the article wronged him and that he was
referring only to the “‘drug pushers on the
beach.”

Across town, POWER 106 morning man
JAY THOMAS got in on the action, making
Dees his “Criminal Of The Day” two days
running. Thomas said that Dees'’s remarks
were typical of a “rich conservative” and
thanked Dees for handing over his audience to
him “on a silver platter.” Film at 11.

Meanwhile at KIS, MARK DRISCOLL has
officially been named Production Director, and
at Power 106, MUCHO MORALES, who had
been “filling in,” has been named afternoon
driver.

ST hears SRO's Director of Broadcasting
BILL McMAHON will soon be leaving the
chain. Details soon.

1 3
Y
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CAPITOL PENS PARTY ANIMAL — Spuds MacKen-
zie has been named to the newly-created post of In-
House Producer/Party Music for Capitol Records.
The first project to be issued under his aegis will be a
“Spuds MacKenzie's Party Favorites” LP, to be re-
leased March 22.

In making the announcement, Capitol President David
Berman said, “Spuds has extensive expertise in what
makes a party happen. | admire his ability to make par-
tying @ complex mixture of science and art. We are
pleased to have his talent in producing albums, and
look forward to a long association.” MacKenzie will
continue In his previous post as Senior Party Consul-
tant to Bud Light in addition to his duties at the Tower.

Look for former MOTOWN rep JOEL
NEWMAN to surface as the head of a brand
new label in the near future.

WVCM (LITE 107)/CHARLESTON will
soon be owned by Z100/NY’'s STEVE
KINGSTON & SCOTT SHANNON. The AC
outlet is live-assist and programmed from NY,
but the new owners are looking for a killer AC
PD to handle things locally. T&Rs to Steve &
Scott.

| MCA Pacts Mechanic

MECHANIC RECORDS, a new, heavy-
metal label to be headed by STEVE
SINCLAIR, has signed an exclusive marketing
and distribution pact with MCA. HOLLY LANE
will serve as VP/GM for Mechanic and JULES
KURZ will handle legal and business affairs,
with a promotion and a retail position to be
filled shortly.

JOE SMITH has been chosen “Man Of
The Year” by the Music Industry Chapter for
the CITY OF HOPE. The President/CEO of
CAPITOL INDUSTRIES-EMI INC. will pick up
the “Spirit of Life” award at a banquet to be
held on July 14 in L.A. Continued.on Page 30
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WNEW, NEW YORK
KLOS, LOs ANGELES
WOGL, PHILADELPHIA
WLLZ, DETROIT
wWODS, sosTON
KKBQ, HousToN
KHYI, DALLAS
WKLS, ATLANTA
WDVE, PITTSBURGH
WXY V, BALTIMORE
KJJO, MINNEAPOLIS
KC8Q, saANDEGO
WKRL, tTampPA
KBPI, DENVER
KKRZ, PORTLAND, OR
WLZR, MILWAUKEE
KYYS, KANSASCITY
WHJY, PROVIDENCE
WLVQ, coLumeus
KKAT, SALT LAKECITY
WFBQ, NDIANAPOLIS
KSMG, saN ANTONIO
WHCN, HARTFORD
WCECMF, ROCHESTER
KATT, OKLAHOMA CITY
WTUE, DAYTON
WONE, barToN
WAPI, BRMINGHAM
WKDF, NASHVILLE
WKRR, GREENSBORO
WBJW, ORLANDO
WPY X, ALBANY
KQFX, ausTiN
WAGX, SYRACUSE
WZZU, RALEIGH
KLPX, TuCsSON
WKDD, AKRON

KYNO, FResND

WGRD, GRAND RAPIDS
WIMZ, KNOXVILLE
WTPA, HARRISBURG

KOMDP, LAS VEGAS
KMBY, MONTEREY
KRIX, BROWNSVILLE
KPRR, EL PASO
KFMG, ALBUGUERQUE
KMJX, LITTLE ROCK
WKGB, CHARLESTON
WABB, MOBILE
WNOK, coLumaia
WXLK, ROANOKE
KICT, wicHITA
KFMQ, LINCOLN
KEZE, SPDKANE
WJIXQ, LANSING
WTYX, JACKSON, MS
KGGO, DES MOINES
WWCT, PEORIA
WHEB, PORTSMOUTH
WKQQ, LEXINGTON
WO0OJ, FT. MYERS
WCCK, ERE .
WPDH, POUGHKEEPSIE
WIXV, savaNNAH
WIGY, PORTLAND. ME
KWTO, SPRINGFELD, MO
WGLF, TALLAHASSEE
KRNA, owACITY
WHSL, WiLMINGTON
KZMZ, ALEXANORIA
KKRC, siOUXFALLS
KSQY, RaPDCTY
KSTR, GRAND JUNCTIGN
WwWJdDQ, MERIDIAN
wWacCcy, cuncy

For Information

Market Availability
Contact Rosemary Sichi

Joe Kelly Creative Services

(312) 6a5- 8241

STREET TALK

Continued from Page 28

After hitting a 0.7 in the fall book,
WKAT/MIAMI is dropping its Gold format to
sell time to various ethnic groups in an
“International Barter” approach.

295/CHICAGO morning man PAUL
BARSKY has had his share of complaints in
the past. Namely with the B’nai Brith “Anti-
Defamation League” over his continuing
“Flintsteins” comedy bit — yes, Paulis
Jewish. He's also had to can his “Gay Star
Trek” bit after getting heat from the
Gay/Lesbian Task Force.

This time out he aired a tune by his alter-
ego group “Otis & The Barskomatics” that's a
send-up of the TEMPTATIONS classic “My
Girl,” which he’s retitled “White Girl.” It's got
some folks upset, but not enough to pull the
song . . . yet.

“It's about black guys going out with white
girls with big butts,” Barsky told ST. “No
malice intended. 1 just got the idea from a
couple guys | play basketball with. One of
them just started dating a white girl and was
talking about it. After all, I'm not in the same

- league with JIMMY THE GREEK.”’

The entire airstaff of Country legend
KFH/WICHITA is on the street, having been
replaced by SMN’s “Coast To Coast Country.”

ush.The Wrong Way

NY late-night rocker
DAN NEER was told that someone claiming to
represent DAN RATHER was on the news line
last Thursday night (1/28), his first reaction
was “Yeah, right.”

But a quick check confirmed that the
embattled CBS news anchor did indeed want
to thank Neer for on-air comments supporting
Rather’s performance in the GEORGE BUSH
interview.

Since Rather was not on an in-studio line,
he taped the following message, which has
since received several encore performances
on the station: “Danno, Dan Rather with CBS
News . . . We were doing some work and we
called to tell you we heard you and we really
appreciate it. You know, you understand that
we're just doing our job. We're not beating up
on anybody . . . Rock 'n’ roll forever. Thanks a
lot.” Neer followed Rather's message with
CREAM’s “Politician.”

For some time, QWEST RECORDS
President HAROLD CHILDS has been looking
after Jazz, New Age, and various eclectic
projects at WARNER BROS. (Qwest's
distributor). Now it's official: he has
relinquished his duties at the QUINCY JONES
label to become a full-fledged WB VP.

Continued on Page 33

KS95’S BATTLE O’ THE BANNERS — When KS95/Minneapolis sponsored “Banner Night” at a-recent Vikings-Bears
game, the station wound up with nearly 200 entries, which covered more than 50 yards of gridiron and included the |
eye-poppers pictured above. The winning entry, which depicted blood oozing from the nostril of a black-eyed bear,
was unfurled before 63,000 fans and an ESPN audience of more than eight million viewers, and earned its artist a wel-
come respite from the Twin Cities winter weather — an all-expenses paid cruise from San Juan to South America.

Listen to the selections listed below. Decide if each had the potential to attain Top 40, Top 25, or Top 10 in the
R&R National Airplay Chart. Then call in your response 1o AIR at 301-381-6800by 6 pm Wed., Feb. 10, 1988

Artist Title Label
BRYAN FERRY KISS AND TELL REPRISE
WARREN ZEVON RECONSIDER ME VIRGIN
MORRIS DAY FISHNET WB
BRENDA RUSSELL PIANO IN THE DARK A&M
SCARLETT & BLACK YOU DON'T KNOW VIRGIN

AIR {Active Industry Research) is a nationwide network of program and music directors
who assess CHR music for artist managers, producers and record companies.

ACTIVE INDUSTRY RESEARCH

| =

Z X

»———

P.O. BOX 1136 Columbia, Maryland 21044 (301) 381-6800
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10,000 MANIACS

We've heard at least 10,000 great things about
10,000 Maniacs. Here are 16:

It Suzanne Vegas best work aims for a Joni Mitchell-like
poetic eloquence and independent vision,
Natalie Merchant explores matters of conscience and
heart with even more of an individual stamp!.

‘@, WE'RE MANIACALLY DEVOTED TO OUR ACTS...ON ELEKTRA SUPERIOR-QUALITY CASSETTES, COMPACT DISCS AND RECORDS.

ELEKTRA

10,000 Maniacs have always been

a precocious band, with a sound
and a sensibility far wiser than
their years. But with In My
Tribe, the group bas finally come
into maturity.”

—ROLLING STONE

‘Of all the young bands currently
blending elements of pop ard folk,
New York's five piece 10,000
Maniacs may be propiding us
with the most sensitive and thought-
Jul work.

—LA WEEKLY

Natalie Merchant bas the talent
and charisma to become the next
MAJOR new voice in pop music.
She is a great singer, a really gifted
poet, and one of the most entranc-
ing persons ['ve ever seen on stage.

Natalie Merchant, my friends,
bas it
GQ

Flowing, subtly melodic with beau-
tiful singing and guitar work, you
know In My Tribe is a good LP
because it sounds inspired on first
bearing, then grows on you with
repeated playing. .. Unclassifiable
but essential listening.

-MUSIC WEEK

Vivid fragments; new ways to say
that pop music can sometimes be
a needle that pricks the skin. The

year's most perfect pop records.”

—MELODY MAKER

As the singer of the finest American
band to cross the Atlantic in years
the truly wonderful 10,000
Mamiacs
~NEW MUSICAL
EXPRESS

10,000 Maniacs prove that you can

sing songs of conscience and see con-
sistently strong sales

-Mary Barnhill

RECORD BAR

“In My Tribe" has remained one o

the top ten phone requests since the
release of the album in July
Valerie Pittman
WRAS

After six months of solid sales for
Sound Warehouse the 10,000
Maniacs In My Tribe bas truly
been one of the most pleasant sur-
prises jor 1987
Tracy Doniboo
SOUND WAREHOUSE

LIKE THE WEATHER

1988 Elektra/Asylum Records, a Division of Warner Communications Inc.. ©

“The record continues to be Top 20.
The public loves them, and it's all
word of mouth, in-store play and
publicity.

—Howard Applebaum
KEMP MILL

“It's absolutely exploding. The sales

are definitely bappening. A real
surprise record bhappening from the
street.
—Esa Katajamaki
NAVARRE ONE STOP

“A mysterious, provocative and chal-

lenging record with great production
all the things rock and roll
should be.”
—Don Gilmour
KLBJ

10,000 Maniacs bave done what no
other band bave dowe in our area
During the beight of the Xmas sales
period, after a near sell-out show,
the LP jumped to * 1 over such
beavyweights as Pink Floyd. Sting.
Bruce Springsteen and Jobn Cougar
Mellencamp. They create the folk
music of the 80's...sensitive, con-
ceryied, spiritual and melodic, but
in no way out of the mainstream.
-Butch Lazorchak
wWVVV

-Robert Hilburn LA TIMES

In Chicago 10,000 Maniacs bas
been one of the most pleasant retail
surprises in the last four months
10,000 Maniacs “Like The

Weather" is justifiably one of our
most blayed songs

—Lin Brebmer

WXRT

tn My Tribe is one of nry five

favorite records for all of 1987

Whenever [ get the chance | play
this record—whether it's in the
store, my car or at home on the
turntable. In-store play can really
sell this record

Lisa Rico

TOWER RECORDS

“LIKE THE WEATHER”

is the new single and video from the highly-praised

In My Tribe album.

Produced by Peter Asher
Management: Peter Leak

See 10,000 Maniacs on tour now with Squeeze.




AN R&B SMASH!! EXPLODING A/C!!
~ NOW CROSSING OVER TO TOP 401!
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Available on Ray Parker, Jr's album, “AFTER DARK”
on Geffen Records, Cassettes and Compact Disc
Produced by Burt Bacharach and Carole Bayer Sager
Arranged by Burt Bacharach

Ei‘esentation: Cavallo, Ruffalo and Fargnoli Mgmt.
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Continued from Page 30

Contrary to what you're hearing, B96
(WBBM-FM)/CHICAGO is not dropping CHR
for Gold.

13-year St. Louis market vet MARK
KLOSE has moved his afternoon show across
the street from AOR WMRY to Classic Rock
KSD.

STEVE GANNON rejoins JIM HARPER as
cohost of WNIC/DETROIT's “Breakfast Club”
beginning Monday (2/8). Harper & Gannon
teamed on the AC station from 1982-85.

Meanwhile, WLLZ/DETROIT VP/GM DANA
HORNER has resigned but won't say where
he’s headed. ST hears that Horn will slide into
the vacant VP/GM seat at WWPRINY.

And congrats to WLLZ's morning team of
JIM JOHNSON & GEORGE BAIER, who'll be
celebrating their tenth anniversary of wakeup
service in the Motor City, beginning 2/8.

Citing “philosophical differences,”
WIYY/BALTIMORE PD TOM EVANS has
resigned after two years at the AOR to seek a
PD or morning show gig. Current Station
Manager and former PD CHUCK DuCOTY has
assumed interim PD duties until a replacement
for Evans is found.

GEORGE WILSON, previously
President/CEO at BARTELL and a former
VP/GM at KIQQJL.A., is back in action and
available for consuitation in CHR/AC/Urban
formats. Call (303) 985-4136.

107 Gives Groat Nose

Y107/NASHVILLE has given away a
marriage and a divorce as well as a breast
augmentation in its cavaicade of unusual
prizes. Now, in celebration of MICHAEL
JACKSON's mid-March tour appearance in
nearby St. Louis, Y107 is giving away $1500,
which the winner must spend on a nose job.
Listeners have to fill in the sentence, “My
nose is so ugly . . .” PD MARC CHASE will
“pick” the best entry.

BOB MACKOWYCZ has resigned the
Q107 (CILQ)YTORONTO PD position to
become Syndication Director for STANDARD
BROADCASTING. At presstime, no
replacement had yet been named.

WPAL/CHARLESTON owner BILL
SANDERS has been elected President of the
SOUTH CAROLINA STATE BROADCASTERS
ASSOCIATION. Sanders is the first black to
hold the position.

GOOD MORNING DA NANG — That hit Robin
Williams movie, “Good Morning, Vietnam,” is based
around the experiences of Adrian Cronauer, who was
the morning maniac on the Saigon-based Armed
Forces Vietnam Network in 1965. Today, Cronauer’s
a 49-year-old law student, but the jock who held the
same shift in '68 has become a rather more famous
media personality: Pat Sajak, of “Wheel Of Fortune”
fame. Pictured above is yet another AFVN vet who's
gone on to greater fame and fortune — R&R Sales
Representative Dick Downes.

GRP RECORDS is launching Japan's JVC
jabel in the USA later this month, with seven
albums available only on CD and cassette. The
“World Class Music” line — featuring Jazz,
New Age, and Easy Listening — will be
handled via GRP’s distribution deal with MCA.
In Canada, the product will be released
through POLYGRAM.

BERNIE TORRES, a ten-year veteran of
BURNS MEDIA, has launchad his own
consultancy, BERNIE TORRES
PROGRAMMING CONSULTANCY, specializing
in CHR. He can be reached at (818)
348-8676.

Oops. We had the right corporation, but
the wrong division when we wished SAL
LICATA a happy half-century last week. Smilin’
Sal is the topper at EMI-MANHATTAN, not
CAPITOL.

Congrats to WB National Promotion
Director STU COHEN and wife VERA on the
birth of ELIZABETH LEIGH COHEN, (2/1).
Same goes to MCA RECORDS President
MYRON ROTH on his marriage (1/31) to
STEFAN! ZEUGHAUSER. And a tip of the ST
Top Hat to WESTWOOD ONE President BILL
BATTISON, who's announced plans to wed
BETH HINES in the near future.

MCA MUSIC ENTERTAINMENT GROUP
President IRVING AZOFF, the subject of a full-
page feature in the current (2/8) issue of
Newsweek, offers this modest self-
assessment: “My style has always been
combative.”

¥ JOHN GORMAN

INDUSTRY TRAILBLAZER

This no-frills, no-nonsense maverick consultant:

¢ can work with your present staff to build
desirable ratings;

¢ can effectively integrate programming, promo-
tions and sales;

¢ has the proven track record of success —14 years
heading programming at WMMS Cleveland.

Contact GORMAN MEDIA 216-572-1171
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GEORGE HARRISON

"WHEN
WE
WAS

FAB”

| _CHR NEW & ACTIVE |
109/25

AC BREAKER

From the album CLOUD NINE

Produced by Jeff Lynne and George Harrison

ON YOUR DESK

A LOKA PRODUCTIONS S A

©1987 Ganga Distributors, B.V.
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New Solar/Constellation Team Members

New promation/marketing reps who have joined the Solar/Constellation family (R&R 1/29) include (I-r) Nancy Pitts, Delores
Carr-Manigo, Artie Dunning, Charm Warren, Doris Butler, VP Doug Wilkins, Hank Caldwell, Frank Williams, and Andre Fuller.

Spencer Signs With Capitol

Tracie Spencer (¢) recently signed with Capitol Records. Shown with the
12-year-old singer are her father Marvin Spencer, Capitol President David Ber-
man, VP/Black Promotion Step Johnson, the label’s Ray Tisdale, and Spencer’s
manager Stan Plesser.

KHIT

Continued from Page 3

ball, or finding a new owner.”

Hayes said initial reaction was
limited but growing. “Almost all of
the contemporary cume went
away when we changed format a
few weeks ago. However, we're
launching a TV schedule redirect-
ing listeners back to ‘98.9, The Mu-
sic Gorilla.””

Part of KHIT’s debut involves
playing 10,000 songs back to back,
commercial-free. “The first listen-
er to hear a commercial and call us
will win $10,000,” said Hayes.
KHIT is also taking a few shots at
CHR leader KMEL with phrases
like ““The Gorilla is out to hump the
Camel,” referring to KMEL’s for-
mer AOR handle. “If we end up
owning the station, we’ll eventually
hire a fulltime airstaff,” Hayes
added. “Right now we’re just run-
ning recorded liners and
sweepers.”’

Romano
Continued from Page 3

hardworking promotion team —
first in AC, then in AOR. She has
consistently demonstrated the abil-
ity to translate enthusiasm for an
artist into staff motivation and air-
play. She will play an important
role on our new promotion team.”

Romano commented, “I want to
thank David Leach and PolyGram
for the great opportunity and the
tremendous vote of confidence. I'm
looking forward to the company’s
continued success, and with the
hardest-working staff onthe street,
we can’t miss.”

Romano has been Manager/
Rock Radio Promotion for the past
year, and was Manager/National
AC Promotion before that. She
joined PolyGram from Island,
where she served as Midwest Re-
gional Promotion Manager.

Mason
Continued from Page 1

“I believe in local autonomy at
the station level. Mike and I are
there to help things run smoothly,
and to spot potential candidates for
promotion from within. As in the
days of First Media, our main pri-
ority will be the on-air product and
the people who put it all together.”

O’Shea told R&R, ‘‘With us look-
ing to add more stations, the talent
we have in-house will be our future
programmers, GSMs, and GMs.
We're offering some great future
opportunities for talented people
who want to work with us. We look
for those who join us to have a de-
sire to learn, grow, and teach oth-
ers in the process. Aside from this,
there won’t be too many changes;
just business as usual.”

Gamble

Continued from Page 1

WKQX VP/GM Mike Lonneke
told R&R, “Bill brings with him a
wide range of experience in con-
temporary music formats. He did a
hell of a job in Indianapolis. Part of
the reason it took so long to hire
someone was that a large percep-
tual study was being conducted
and its outcome would determine
the type of programmer we need-
ed.”

Gamble commented, “With the
numbers we have right now, we've
gat to make some moves to turn
them around, but the format will
stay in the bright AC arena. We
have an advantage because we
have such a talented morning man
inRobert Murphy. It's just great to
be going back to NBC, which
makes my third time in Chicago. If
T’'d bought a house the first time,
I'd be a whole lot better off today.”

A veteran programimer in a. num-
ber of formats, Gamble has also
worked at WSUN/Tampa, was Na-
tional PD at GCC, and was PD at
WEFM/Chicago and WIFI/Phila-
delphia.

Isgro
Continued from Page 1

Isgro attorney Lawrence Papale
couldn’t be reached by R&R for
comment, but he denied the
charges to Associated Press and
said his client was not involved in
payola or other illegal activity.

Labels made individual efforts to
file counterclaims last year, but
these were rebuffed by the case
judge. An earlier counterclaim by
PolyGram was accepted, however,
and the label and Isgro subsequent-
ly settled out of court.

The indie promoter’s antitrust
case was due to come to trial in Los
Angeles Tuesday (2/2), but in De-
cember the court date was post-
poned until April.

Dillard

Continued from Page 3

fastest-growing markets in the
country, this is a great place to be.
We're playing more original hit vo-
cals by original artists and are do-
ing our own music research. The
station isn’t in the hands of a music
syndicator.”

In the fall Arbitron, WPCH rank-
ed second 12+ with a 8.9 share.

in 1977, Dene Hallam first be-
came a PD in Country at WFEC/
Harrisburg. By 1981 he was
WHN/New York’s PD, and five
years ago today he moved cross-
town to WKHK (now AC WLTW).
In 1984, Hallam was named PD for
KUDL/Kansas City and in 1986
he went crosstown to KBKC (now
KCPW).

Dene Hallam

1 YEAR AGO TODAY

® Sonny Taylor named WGCI-AM & FMIChicago PD
® Eddle Mascolo promoted to RCA Sr. VP/Product Development

Lane
Continued from Page 3

ture will ameliorate our growing
Top 40 position.”

Lane commented, “With my ex-
perience in the industry, I can ap-
preciate everything a label has to
go through to get the job done and
break acts. I'm sure that having
that insight can only enhance my
future at Chrysalis.”

Lane replaces Charlie D’Atri,
who left the company recently.

Stevens

Continued from Page 1
tory. In addition to handling the
sales of the Doubleday and LIN
Broadcasting chains, Stevens
brokered last April’s sale of KVIL/
Dallas for a record-setting $82
million.

Stevens said he will continue to
work with Wertheim Schroder on
specific financial and entertain-
ment projects.

Joining Stevens in the new brok-
erage is longtime associate Pat
Lange.

®Frank Oxarart named WMCA/New York GM

® WBCS-FM/Milwaukee becomes AOR WLZR ‘‘Laser 103"’

® Lou Simon named KBUG & KCPX/Salt Lake City PD

@ #1 CHR: “Livin’ On A Prayer” — Bon Jovi (Mercury/PG)

@ ##1 AC: “Ballerina Giri"” — Lionel Richie (Motown)

® #1 UC: “Have You Ever Loved Somebody” — Freddie Jackson

(Capitol)

® #1 Country: “Mornin’ Ride" — Lee Greenwood (MCA)

® #1 AOR Track: “Midnight Blue” — Lou Gramm (Atlantic)

®#1 AOR Album: “August” — Eric Clapton (Duck/WB} (6 wks)

@ #1 Jazz: “The Other Side Of Round Midnight” — Dexter Gordon

(Blue Note) (2 wks)

B YEARS AGO TODAY

©® Andy Beaubien named KSSR/Houston PD

® Sonny Fox named WHYl/Miami PD/morning man

® Frank Jones named PolyGram Sr. VP/Country Music

® #1 CHR: “Down Under” — Men At Work (Columbia) (5 wks)

® #1 AC: “You Are” — Lionel Richie (Motown)
® #1 UC: “Billie Jean” — Michael Jackson (Columbia)} (2 wks)

@ #1 Country: “'Til | Gain Control Again” — Crystal Gayle (Elektra)
®#1 AOR Track: “Hungry Like The Wolf” — Duran Duran

(Harvest/Capitol) (3 wks)

® #1 AOR Album: “The Distance"” — Bob Seger & The Silver Bullet Band

(Capitol)

® i1 Jazz: “Two Of A Kind” — Earl Klugh & Bob James (Capitol} (8 wks)

10 veARs AGO TODAY

® George Wilson leaves Bartell Broadcasting presidency

® Jimi Fox named KCBQ/San Dlego PD

@ Phil Hall named KFSA/Ft. Smith PD

@ #1 CHR: “Stayin' Alive” — Bee Gees (RSO) (2wks)

® #1 AC: “Just The Way You Are"” — Billy Joel (Columbia) (4 wks)

® #1 Country: “To Daddy"” — Emmylou Harris (WB})

® #1 AOR: “Running On Empty” — Jackson Browne (Asylum) (4 wks)
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Your Friends From Coiumbia Promotion Congratulate You.
“Columbia” is a trademark of CBS Inc. ® 1988 CBS Records Inc
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RATINGS

Fall ‘87 12 + Results

Kansas City

The News/Talk stations came off
a record combined 16.4 ARB
share in the summer. Without the
Royals, KMBZ fell from around 25
to 12 at night. While KCMO was
off slightly in the ARB, it had a
healthy rise in the Birch. KPRS
presentad its best Arbitron in five
years and surged past its CHR
competitor KBEQ in the Birch. The
Country stations did well in both
surveys. but particularly so in the
ARB, where they gained more
than six shares and returned to
normal kevels.

Milwaukee-
Racine

Anti-gay remarks near the begin-
ning of the survey got the WQFM
morning team of Perry Stone and
Randi Rhodes kicked off the air,
and the station’s morning numbers
tumbled from around 6 to 4 in the
mornings. 'QFM also lost PD Greg
Ausham toc crosstown WLZR dur-
ing the survey. While both AORs
were down in the ARB, they had
opposite fortunes in the Birch.
Under incoming PD Kipper Mc-
Gee, WMIL has pulled the best
Country numbers this market's
seen since the Urban Cowboy
craze. WKLH's jump in the ARB
didn’'t depress the market's ACs,
as a move like this traditionally
does.

Portland, OR

KXYQ generated another record
book for itself and inched cioser
to market-leading KKRZ. It’'s now a
distant second in the Birch. The
two AORs flipped positions in both
surveys and their Birch race end-
ed in a photo finish. This is proba-
bly the only major market in the
country that boasts a Classical sta-
tion in the ARB Top 10. While the
combined strength of the KXL
combo is formidable, 57% of its
FM and 67 % of its AM listening is
over 55 years old. KGW is recov-
ering from its lowest ARBs in his-
tory.

Providence-
Warwick-
Pawtucket

WPRO-FM is enjoying its best
numbers in the long history of its
format. Although off slightly from
the summer, this is its finest-ever
fal. WWLI withstood a charge
from WSNE to maintain the top
spot among the ACs. In the ARB,
WSNE rose to a near-9 among 25-
54s, but “Lite 105" held a .8 lead
in that demo as well. While the
ARB lists 8.4% of the market's
listening to stations outside Provi-
dence, the Birch shows that figure
at 14.1%.

ARBITRON

ARBITRON

ARBITRON

ARBITRON
Su ‘87 Fa '87
WDAEF (Ctry) 80 128
KBEQ (CHR) 8.8 9.8
KYYS (AOR) 8.3 9.2
KCMO [N/T) 8.2 7.6
KPRS (UC) 5.6 7.6
KFKF-AM & FM
(Ctry} 5.6 7.2
KMBR (B/EZ) 6.0 71
KMBZ (N/T) 8.1 5.0
KCFX (Gold) 53 3.9
KCPW [CHR) 56 3.4
WHB (Gold) 27 3.4
KLSI (AC) 4.6 3.3
KUDL (AC) 3.9 3.1
KJLA (BBnd) 3.0 2.6
KPRT (Rel) 13 16
KXTR (Clas) 1.9 1.6
KCCYV {Rel) i1.0 1.4
KCWV-AM & FM*
(NAC) — 12
BIRCH
Su '87 Fa '87
KYYS {AOR) 11.4 122
WDAF (Ctry) 10.8 12.0
KPRS {UC) 8.0 9.4
KBEQ [CHR}) 11.8 9.2
KFKF-AM & FM
(Ctry) 7.4 8.1
KCMO (N/T) 4.9 6.3
KCFX {Gold) 72 57
KLSI (AC) 51 4.2
KMBR (B/EZ) 2.9 4.2
KCPW (CHR) 6.4 35
KMBZ (N/T) 71 3.4
WHB (Gold) 2.9 3.3
KJLA (BBnd) 2.8 2.6
KUDL {AC) 3.2 2.6
KXTR 1Clas) .6 2.3
KLTY {(AC) 9 1.5
KCUR {Misc) .8 1.4
KCWWFM* (NAC) — 1.4
KEXS [Rel) % 1.1
KPRT {Rel) 2 11

*Formerly KCLO (Ctry) & KZZC (Gold)

Su '87 Fa '87

Format Legend

AC-Aduit Contemporary, AQOR-AI-
bum Oriented Rock, BBnd-Big
Band, B/EZ-Beautiful/Easy Listen-
ing, CC-Contemporary Christian,
CHR-Contemporary Hit Radio,
Clas-Classical, Ctry-Country, Gold-
Oldies, Jazz-Jazz, Misc-Miscellan-
eous, NAC-New AC, News-News,
N/T-News/Talk, Rel-Religious,
Span-Spanish, Talk-Talk, UC-Urban
Contemporary.

WTMJ (AC) 16.9 129
WKT! (CHR) 75 95
WMIL (Ctry) 55 87
WEZW (B/EZ) 71 84
WKLH (Gold) 59 83
WOKY (BBnd) 69 68
WLUM-FM (UC) 687 59
WQFM (AOR) 76 54
WLTQ (AC) 40 50
WMYX (AC) 4.4 48
WLZR-AM & FM

(AOR) 28 25
WISN (News) 33 23
WEMP (Gold) T
WZTR (AC) 412 g 5220
WFMR (Clas) 16 1.9
WNOV (UC) 19 16
WBZN-AM & FM*

(NAC) — 13
WRJUN (AC) 7 10

BIRCH

Su ‘87 Fa '87
WKTI (CHR) 13.0 11.0
WQFM (AOR) 9.9 103
WTMJ (AC) 12.8 101
WLUM-FM (UC) 91 83
WMIL (Ctry) 80 7.7
WKLH (Gold) 88 7.3
WOKY (BBnd) 42 6.4
WEZW (B/EZ) 49 45
WLZR-AM & FM

(AOR) 34 4.1
WMYX (AC) 42 34
WISN (News) 29 3.0
WLTQ (AC) 156 28
WEMP (Gold) 1.7 1.7
WBZN-AM & FM*

(NAC) — 18
WUWM (Jazz) 9 16
WNOV (UC) 13 1.4
WEMR (Clas) 1.6 1.2
WZTR (AC) 16 1.2

*Formerly WHBT-AM & FM (CHR)

Su '87 Fa '87

Summer ‘87 Fa '87
WPRO-FM (CHR) 14.0 13.5

Denver-
Boulder

KOA earned healthy increases
in both surveys, and with the town
talkin' Broncos all during the fall,
the station posted its best ARB in
seven years. KXKL rocketed into
both top ten lists, seeming to take
a chunk from KMJI. Among the
25-54s, “Kool 105" jumped from
a 4 to a near-8, while KMJI lost
two shdres from its near-8. The
leading AC alsc took a hit from
KSYY, helmed by Denver veteran
PD Doug Erickson. The station
added a share and a half to its ARB
25-54 figures, moving up to a mid-
four.

WLKW (B/EZ) 109 11.3
WHJY (AOR) 10.5 9.7
WHJJ (N/T) 5.7 7.1
WWLI (AC) 6.5 6.3
WSNE (AC) 35 5.6
WPRO (AC) 5.7 5.0
WBRU (AOR) 36 3.3
WBSM (Talk) 2.6 2.2
WWRX (AOR) 1.5 2.0
WMYS (AC) 2.3 1.8
WBOS (Ctry) 1.2 1.7
WWAZ (BBnd) 1.3 1.6
WHIM (Ctry) 3.4 1.5
WBZ (AC) 1.5 1.2
WXKS-FM (CHR) 1.6 1.2
WZOU (CHR) 1.4 1.2
WPLM-FM (BBnd}) 8 1.1
WICE (Gold) 8 1.1
WBCN (AOR) 1.1 1.0
WODS * (Gold) = 1.0
BIRCH

KKRZ (CHR) 98 80
KXL (N/T) 50 7.9
KINK (AOR) 85 6.9
KUPL-FM (Ctry) 67 59
KXL-FM (B/EZ) 56 5.9
KEX (AC) 51 57
KGON (AOR) 73 586
KXYQ (CHR) 51 53
KYTE-FM (Clas) 30 53
KMJK (Gold) 38 51
KGW (AC) 40 49
KKCW (AC) 63 4.6
KYTE (BBnd) 44 36
KWJJ-FM (Ctry) 37 35
KKLI (AC) 29 24
KWJJ (Ctry) 24 18
KKEY (Talk) 8 1.7
KPDQ-FM (Rel) 19 15
KSGO (Gold) 2.1 1.1
KKSN (Gold) — 10
BIRCH

1988 Arbitron Ratings Co. May not be
quoted or reproduced without Arbitron's prior
written permission.

Su ‘87 Fa '87

KKRZ (CHR) 125 120
KXYQ (CHR) 83 8.1
KINK (AOR) 84 75
KGON (AOR) 93 7.3
KXL (N/T) 55 6.8
KMJK (Goid) 55 6.3
KUPL-FM (Ctry) 35 51
KEX (AC) 49 47
KKCW (AC) 50 47
KWJJ-FM (Ctry) 39 33
KGW (AC) 28 29
KXL-FM (B/EZ) 42 29
KYTE (BBnd) 20 26
KSGO (Gold) 26 2.4
KYTE-FM (Clas) 32 23
KWJJ (Ctry) 21 21
KPDQ-FM (Rel) 10 20
KBOO (Misc) 1.1 1.5
KKLI (AC) 23 14
KMHD (Jazz) 1.0 1.4
KOAP (Misc) 18 1.4

Su'87 Fa '87
WPRO-FM (CHR) 195 18.6

WHJY (AOR) 131 10.1
WLKW (B/EZ) 92 8.1
WHJJ (N/T) 50 7.1
WWLI (AC) 57 4.4
WSNE (AC) 36 4.1
WBRU (AOR) 35 3.8
WPRO (AC) 45 3.1
WXKS-FM (CHR) 31 2.8
WHIM (Ctry) 21 28
WBSM (Talk) 1.6 22
WZLX (Gold) 13 2.1
WZOU (CHR) 18 21
WBZ (AC) 1.1 1.8
WGBH (Jazz) 13 18
WBCN (AOR) 13 15
WWAZ (BBnd) 15 15
WWRX (AOR) 1.8 1.4
WAAF (AOR) 10 13
WMYS (AC) 23 1.3
WICE (Gold) 13 1.1
WODS (Gold) g 1.0
WPLM-FM (BBnd) .4 1.0
WROR (AC) 3 1.0

* Formerly WMRQ (AOR)

ARBITRON
Summer ‘87 Fa ‘87
KOSI (B/EZ) 8.9 7.8
KRXY-AM & FM *

(CHR) 8.8 7.6
KOA (Talk) 6.5 7.4
KBCO-AM & FM

(AOR) 8.0 7.2
KAZY (AOR}) 515 5.8
KYGO (Ctry) 3.8 5.8
KBPI (AOR) 59 5.2
KXKL-AM & FM

(Gold) 2.9 5.2
KMJI (AC) 55 4.4
KLZ (Ctry) 4.3 3.5
KHOW (AC) 3.5 3.4
KSYY (AC) 2.2 3.3
KOAQ (AC) 4.0 3.1
KVOD (Clas) 1.6 3.0
KIMN (AC) 2.6 2.7
KHIH (Gold) 2.0 2.5
KNUS (N/T) 3.1 2.4
KEZW (BBnd) 2.1 2.1
KQKS (CHR) 1.3 1.7
KDEN (News) 1.1 1.3
KTCL (AOR) 7 1.3
KADX (Jazz) .8 1.0

BIRCH

Summer '87 Fa '87

KRXY-AM & FM

(CHR) 114 14.0
KBPI (AOR) 88 80
KAZY (AOR) 89 82
KBCO-AM & FM

(AOR) 70 6.4
KOA (Talk) 48 6.0
KOS! (B/EZ) 55 53
KXKL-AM & FM

{Gold) 1.8 57
KMJI (AC) 49 45
KVOD (Clas) 26 3.8
KYGO (Ctry) 45 36
KLZ (Ctry) 33 3.1
KNUS (N/T) 26 28
KOAQ (AC) 36 27
KHOW (AC) 26 23
KQKS (CHR) 1.0 23
KCFR (Clas) 14 22
KIMN (AC) 28 2.1
KHIH (Gold) 22 1.9
KEZW (BBnd) 12 15
KSYY (AC) 22 15
KWBI (Rel) 2.1 1.2

*KRXY-AM formerty KMVP (Talk)




IF YOU’VE
WORKED WITH US,

YOU KNOW WHY WE'RE

THE LEADER.

From helping devise the marketing strategy, to the final revision, I never once felt that anything mattered to any of you
except the best possible product - and we have it”

--Nick Miller, VP, Marketing
Great American Radio Group

The thing that impressed me most was the way you continually work over the concept, the script, the scenes, and the editing,
in order to achieve the absolute best end product for our needs.”

--Owen Leach, President
Leach Research, Inc.

[0
Film House is very radio sensitive, which is rare to most companies. You made a very large project easy and turn-key.”

--Tony Novia, Operations Manager
Y-100, Miami

Y came for the food. 1 stayed for the expertise. Thanks, Film House, now I'm the fatrest market leader in Canada.”

--Sandy Sanderson, SR VP, Programming
CFTR/CHFI, Toronto

Iiis very clear to me why Film House is the leader in the creation of campaigns for radio stations. You folks really know
the business.of marketing.”

--Chuck Browning, Director of Operations
WHIO, Dayton

You gave me the red-carpet treatment from detail one: totally on top of the spot, professional yet warm and real, and always
there for me. In essence, I was one totally ecstatic customer.”

--Joyce Shank, Manager Promotion/Advertising/Marketing
K101, San Francisco

“The staff of Film House is remarkable in their ability to adopt creative concepts to the specific consumer marketing needs
we've identified for KLTR.”

--Miles Sexton, VP/GM
K-Lite, Houston

At Film House we're dedicated to understanding your marketing goals

and working in partnership to help you achieve them.

EI‘ | The Leader

ILM HOUSE, INC. BROADCAST MARKETING SERVICES
230 CUMBERLAND BEND NASHVILLE, TN 37228 (615) 255-4000

Setting The Standareds

Copyright © 1988 Film House, Inc. All rights reserved.
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DATEBOOK PAUL COLBERT

Peace, Love . .. And Gino

MONDAY, FEBRUARY 15

1965/Nat King Cole dies.

1975/Gino Vannelli becomes the first white artist to appear on “Soul Train.”

1977/Sid Vicious replaces Glen Matlock in Sex Pistols.

1979/Paul Simon signs with WB. A Taste Of Honey wins Best New Artist Grammy Award over Elvis Costello,
the Cars, and Toto. Bee Gees carry home five awards, including Best Album for “Saturday Night Fever.”
1985/Marvin Gaye tributes “Missing You” and “Nightshift” are #1 & 2 Urban.

1987/"Amerika” mini-series premieres on ABC; NBC counters with “Facts Of Life Down Under.”

Born/Brian Holland 1941, Melissa Manchester 1951, Mick Avory (Kinks) 1944.

TUESDAY, FEBRUARY 16

1963/Beatles’ “Please Please Me" hits #1 in UK.

1969/First Jethro Tull single, “Sunshine Day," listed as Jethro Toe, is issued in UK.

1977/FCC opens payola/plugola hearings centered on WOL.

1984/Ethel Merman dies at 75.

1985/Pat Benatar gives birth to daughter Haley.

1986/Shooting on David Lee Roth’s movie “Crazy From The Heat” is cancelled two days before it's scheduled
to begin. Cast is “hanging tight for the next two weeks."”

1987/People interview with Mark David Chapman reveals that he might have kiled Paul McCartney, Ronald
Reagan, Elizabeth Taylor, or Johnny Carson, but chose Lennon because he was “more accessible.”

Born: Sonny Bono 1937, Andy Tayior (Duran), Marvin Sease.

WEDNSDAY, FEBRUARY 17

1904/“Madame Butterfly” premieres and is booed offstage.

1960/Elvis receives his first gold album.

1972/Pink Floyd premieres “Dark Side Of The Moon" a year early in concert.

1982/Dr. Demento appears on "“Real People.”

1983/Linda Ronstadt, Dave Mason, Chaka Khan & others host a skate party at LA’s Flippers for Jerry Brown
presidential campaign.
Born: Gene Pitney 1941, Bobby Lewis 1935.

[*

Smokey Robinson, Juice Newton, Jerry Harrison, Walter Becker.

THURSDAY, FEBRUARY 18

1968/David Gilmour joins Pink Floyd. He replaces a hospitalized Syd Barrett.

1974/Yes plays the first of two non-advertised sellout shows. Also, Kiss release their first LP

1983/KITS San Francisco goes “Hot Hits."

1986/ACM’s 20th Anniversary reunion on NBC. Charlie Daniels, Cari Perkins, Johnny Lee, and others jam

on "Roll In My Sweet Baby’s Arms.”

1987/As part of Black History Month, NY city council proclaims Chuck Berry day. Also, Run DMC’s "King Of
Rock" LP goes Platinum.

1987/LA Herald Examiner quotes Pat Boone on his TV station KDOC running condom commercials, “l really
wish we didn’t have to carry the ads, but apparently many people are uninformed and need the information.”
Born/Yoko Ono 1933, Juice Newton 1952, Robbie Bachman (BTO) 1953, John Travolta 1954.

FRIDAY, FEBRUARY 19

1958/Miracles release their first single.

THE STORY CON"NUES « o 1972/Paul McCartney releases "“Give Ireland Back To The Irish.” The song is immediatley banned.
ONE OF THE 1974/Premiere of American Music Awards.
1977/Stevie Wonder wins his third straight Album of the Year Grammy for “Songs In The Key Of Life.”
MOST AD DED Starland Vocal Band is named Best New Artist. Also Fleetwood Mac's “Rumours” is released.
1981/Bright Tunes wins “He's So Fine"” case from George Harrison.
NOW ON 127 1982/Bob & Doug McKenzie's "“Take Off” debuts at #30 CHR. Beauty eh?
1985/Prince opens a week long stand at L.A.’s Forum. In the audience are Madonna, Barbra Streisand, Little
CHH HEPORTERS Richard, Jack Nicholson, Elizabeth Taylor, and about 17,000 others.
1987/Builders of a new amphitheatre in Gary, IN advertise in Daily Variety: “"Wanted: the Jacksons”’ in an
INCLUDING: attempt to get entire family for opening week.

Born: Smokey Robinson 1940, Falco 1957, Tony lommi (Black Sabbath) 1948, Dave Wakeling (General
Public) 1956, Francis Buckholz (Scorpions) 1954.

WXKS 0105 Y108 . (Scorplons)

PRO-EM 795 KKRZ SATURDAY, FEBRUARY 20
1965/Supremes’ “Stop In The Name Of Love” is released.

PWR997 (HOT) WMMS KCPX 1971/*What's Goin’ On" by Marvin Gaye released.

KEGL WNCI KATD 1974/Cher files for separation from Sonny.
1982/Pat Benatar marries her guitarist Neil Geraldo.

Y95 WCZY Kwss 1984/Ronald Reagan returns to WHO/Des Moines during lowa Caucus campaigning.

KHBE KWK KPLZ (HOT) 198 7/Billy Idol and his girlfriend Grace Hattersley are stopped by police in Greenwich Village. They find $100

WGH WLOL KUBE worth of crack on him, but he tells them it's hers so they arrest her.

Born: Buffy Ste. Marie 1941. J. Geils 1946, Nancy Wilson (jazz) 1937, Walter Becher (Steely Dan) 1950.
SUNDAY, FEBRUARY 21

Produced hy Keith msen and R|ck Springﬁe'd 1970/Simon & Garfunkel’s “Bridge Over Troubled Water” LP begins a 126 week stay in top ten, and 40

week run at #1 in UK.

1975/Clive Davis is the first non-performer to host “The Midnight Special.” Featured acts are Arista’s Barry
Manilow, and Melissa Manchester. Some Columbia acts also appear.

1975/KILT/Houston starts promoting rides in the Goodyear blimp with Led Zeppelln. Aiso, “Have You Ever Been
- So7 Mellow” #1 CHR.

) = PV § &) Born: Jerry Harrison (Talking Heads) 1949, Sam Peckinpah 1925, David Geffen 1943.

—
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KEN BARNES

PIC SLEEVES ALMOST UNIVERSAL

Hit Singles: Consumers
Get The Picture

If 7-inch singles are a commercial dinosaur, it’s not
from lack of packaging gestures on the part of record la-

bels. Almost every hit that cracks the R&R CHR Top 40

has a picture sleeve.

Fifteen, even ten years ago, a
sleeve for a single was a rarity. But
the continuing attempt to attract
the fickle singles buyer has led to a
situation in which a hit single with-
out a picture or art sleeve is highly
unusual.

The first dramatic evidence I
codified on this phenomenon was in
a column a couple of years ago, in
which 92.5% (37) of the Top 40 CHR
hits had sleeves. In light of the gen-
eral gloomy attitude about the 45’s
future, the introduction of the cas-
sette single, the continuing growth
of the 12-inch, etc., I wondered if
the pic sleeve trend had slacked off
since 1985.

Not the case. The CHR Top 40 for
January 22, 1988 once again con-
tains 37 records with sleeves. But
the percentage is actually higher
this time (94.9%) because one
chart hit (“Spotlight”) is not
available as a single.

Of the 37, some sleeves are avail-
able on commercial copies only;
others on both DJs and store
copies. (A few records still come
out with promotional-only sleeves
and nothing on the commercial is-
sue.) The only two hits missing
sleeves are Eric Carmen’s “Hun-
gry Eyes” (odd, since the other two
“Dirty Dancing” hits have had
movie-related sleeves) and Salt-N-
Pepa’s “Push It,” on the small in-
dependent Next Plateau, which
rarely issues 7-inches, much less
sleeves. However, another label in
the same category, 4th & Broad-
way, did pump up the visuals on its
M/A/R/R/S hit and supplied a
sleeve.

Conclusion: the picture sleeve is
here to stay, at least as long as the
7-inch single itself hangs on.

Cover Stories

We're still in an era of mostly or-
iginal hits, but it’s interesting to
monitor the covers that are mak-
ing noise periodically — certainly
phenomena like the Tiffany/Billy
Idol Tommy James boom tend to
spur oldies remakes. Following are
some of the happening covers of
the day:

o “Hazy Shade Of Winter” — far
bigger by the Bangles than in its
original Simon & Garfunkel ver-
sion.

@ I Found Someone” — Cher has
found a hit where Laura Brani-
gan didn't.

o “Candle In The Wind” — part of
the recurring subspecies of art-
ists’ covers of their own mater-
ial, most of which, like this one,
are live versions.

A \'
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Squeeze’s sleeve hit the stores just in
time to boost the Top 40’s pic percen-
tage to 95%

SHICHAEL JACKSD

A cross-section of today’s picture-sleeved hits

N THE WAY VOU MAKE ME FERL
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@ “Push It” has an interesting quo-
tation of a couple of lines from
the Kinks’ “You Really Got Me,”
but let’s let it pass.

® “Got My Mind Set On You” — as
exhaustively related here, an ob-
scure James Ray cover.

o “The Dock Of The Bay” — the

posthumous Otis Redding classic
rocked a little by Michael Bolton.

e “Love Changes” — the former

No. 1 by Kashif & Meli'sa
Morgan started life as a
Mother’s Finest (f/Joyce Ken-
nedy) track.

o “Hot Hot Hot” — a big soca
{“soul calypso”) hit by Arrow,
popular in US Caribbean com-
munities, including New York’s,
where Buster Poindexter unear-
thed it.

@ “Never Can Say Goodbye” — or-
iginally a Jackson 5 hit, but the

CARMEN CHAMELEON

The Eric Carmen Image File

As veteran artists execute comebacks, they run the risk of
being subjected to an On The Records Photo Gallery feature.
This week Eric Carmen earns the honor.

If it's hard to imagine the apple-
cheeked (or raspberry-cheeked},
bouffanted teen idol at left as the
hard-puffing axe:wielder at bottom
right, keep in mind that Carmen was
a seasoned rocker for five years
before the photo session for the
second Raspberries LP from which
this shot comes. He had singles out
as a singer for Ohio bands Cyrus
Erie and the Quick before the
Raspberries came together with
their initial hits in 1972.

In 1975 Carmen went $6lo with
Arista, scoring successes with
pop-rockers and ballads. On the
cover for his third solo LP (top
right}, he looks quite the sensitive
crooner, and that fedora is a spiffy
sartorial touch. The final photo
comes from his last solo LP to
date, from 1985 on Geffen, and
conveys a world-weary aura effec-
tively enough. Now that "Hungry
Eyes"” has cracked the Top 10,
new Eric Carmen material (and
perhaps looks) should appear
shortly.

.
-~
£

Carmen on strong: Three faces of Eric

version the Communards salute
is the disco landmark by Gloria
Gaynor.

e “Don’t Look Any Further” — re-
cent Dennis Edwards Urban hit
remade by England’s Kane
Gang.

@ “Rock & Roll All Night” — Kiss
classic, Poison’s part of the re-
make-heavy “Less Than Zero”
soundtrack.

o “Heard It Thru The Grapevine”
— Gladys Knight did it first, but
the California Raisins version is
patterned, of course, after the
Marvin Gaye mega-smash.

@ “Tennessee Flat Top Box” — re-
cent Country No. 1 featuring
Rosanne Cash covering an early
’60s record of her father’s.

e “Wheels” — Restless Heart
Country hit done before by the
Bellamy Bros., among others.

@ “Crying” — another artist re-
modeling his own record, this
time a new studio version with
k.d. Lang added to the Orbisonic
approach.

®“Oh Girl” — Glenn Jones does
the Chi-Lites.

e “Six Days On The Road” —
Dave Dudley truckin’ monster
redone by Steve Earle.

e “Dazz”’ — Brick revives a past
hit of its own.

@ “Rockin’ Pneumonia...” — More
“Less Than Zero,” this time Aer-
osmith covering Huey ‘“Piano”
Smith & The Clowns’ New Or-
leans milestone.

o “Classical Gas” — yet another
artist’s second take on his own
hit, as Mason Williams enlists
Mannheim Steamroller for some
AC action.

@ “Oh Happy Day” — Edwin Haw-
kins Singers’ gospel crossover
performed by Aretha Franklin &
Mavis Staples.
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FIRST WEEK ACTION:
ONE OF THE
MOST ADDED

38 REPORTERS
OUT OF THE BOX

AOR TRACKS: [otair » @
ONE OF THE
MOST ADDED
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BRAD MESSER

Radio Movie Review Pitfalls

What if your station had a movie critic! Step right up,
broadcasters and broadcastettes, to the exciting world of
showbiz glitz and glamor. Yes, become a critic — or buy
yourself one! It could be so right. Oh, wouldn’t a nice, zip-
py little movie review sound great on the air!

Marvelous. Your reviewer would
be quoted in the movie print ads.
People would talk. Plus it would be
a big public service, eh? Not to
mention, you could sell the pack-
age high.

So why not? It couldn’t be very
complicated probably not
much more than plopping in a
cushy seat watching great movies

. for free whilst smiling PR lackies

lavish you with ego strokes and
hints of deeper pleasures — stuff
like that, right?

On the other hand, the critic
racket has pitfalls for both the sta-
tion and the reviewer. Pity the poor
fool who has to sit through 30 or 40
groaners to get to the occasional
great movie.

And even if a movie review fea-
ture develops a certain on-air
charm, it still may be counter-
productive. At the very least,
you're limited by the number of
new movies that come through
town. Relations with theater time-
buyers are to be considered. Long-
term credibility is a problem. If
your reviewer is a sunshiny dear
who loves everything on the silver
screen, no audience will buy it for
long; on the other hand, endless
downers aren’t exactly a turn-on.

Perhaps the biggest argument
against reviews is the staggering
ratio of prep time to air time: in
my experience, around four hours
of watching, writing, and produc-
tion to yield a one- or two-minute
radio feature. Is it worth it?

Here’s a bonus pitfall. What if
your reviewer is hopelessly out of
step with the majority of your
listeners? Oh, it can happen.

Last week, this column was
about my friends’ opinions of Robin
Williams in “Good Morning, Viet-
nam.” They thought it was a funny
movie. Number one box office. An
acting award for Williams right out
of the chute. Hot stuff.

But I finally saw that show last
night and came away baffled at all
the praise and commotion. Heck,
the script goes nowhere. The radio
sequences are unreal. Williams,
lovable little devil that he is, just
plays himself and doesn’t really
act, and . . . blah blah, you get the
idea.

I'm probably not the only person
in America who thought that movie
lacked excellence, but who would
want to air reviews knocking out-
rageously popular films? No, for
my money, there are too many pit-
falls to justify local movie review
features.

‘‘Remember the Maine!”’

MONDAY, FEBRUARY 15 — Back when Spain still ran Cuba, the explosion of the American battleship “Maine”
in Havana harbor touched off the 112-day Spanish-American War (1898). The war resuited in Cuban independence
and Spain’s loss of Puerto Rico, Guam, and the Philippines to the USA.
Women lawyers were allowed before the Supreme Court beginning in 1879. The first ironclad US Navy ship,
“Monitor,” was completed in 1862. Presidents’ Day, a legal public holiday for federal employees.

Birthdays. Melissa Manchester 37. Marisa Berenson 42. Claire Bloom 57. Harvey Korman 61.

Lawyers Against Tobacco Ad Ban
TUESDAY, FEBRUARY 16 — The American Bar Association voted in 1987 to oppose any ban on tobacco

product advertising on the grounds that any such law would be unconstitutional.

Castro declared himself Premier of Cuba in 1959. Nylon was patented in 1937. The silver dollar became legal US
money in 1878. Shrove Tuesday. Mardi Gras.
Birthdays: John McEnroe 29. LeVar Burton 31. Sonny Bono 53.

Highest Tides of ’88

WEDNESDAY, FEBRUARY 17 — The highest tides of 1988 will occur as the result of two factors: the new
moon and the year's closest approach of the moon to Earth. These “perigean (pair-uh-JEE'-un) spring tides™ will
cause extreme high and low tides for several days.
The Philippine rebellion kicked up in 1986 when, 10 days after the disputed national election, Marcos was
proclaimed the winner; nine days later he was gone and Aquino was in. Newsweek magazine is 55. Chinese Lunar
New Year 4686, Year of the Dragon. Ash Wednesday: the beginning of Lent.
Birthdays: Jim Brown 52. Hal Holbrook 63. Red Barber 80.

Eggsactly Three World Records

THURSDAY, FEBRUARY 18 — The world record for rapid consumption of hard-boiled eggs was set in 1977

by Peter Dowdeswell, who downed 14 in 58 seconds. Dowdeswell’s other fast-eating records include 38 soft-boiled
eggs in 75 seconds, and 13 raw eggs in one second fiat.
The 3-D movie “Bwana Devil” was released 35 years ago (1953). Pluto was discovered in 1930. Jeff Davis was
sworn in as President of the Confederate States of America in 1861
Birthdays: Matt Dillon 24. John Travolta 34. Juice Newton 36. Cybill Shepherd 38. Yoko Ono 55. Gahan Wilson
58. George Kennedy 61. Helen Gurley Brown 66.

Cuomo Nixed Run For Presidency

FRIDAY, FEBRUARY 19 — Aithough he was widely regarded as having a pretty good chance, New York
Governor Mario Cuomo announced a year ago that he would not be a candidate in the race for the 1988 Democratic
presidential nomination, saying it would be best for his state and his famity.
Dick Clark staged the first American Music Awards in 1974. American nightclubs and cafes began a mandatory
midnight curfew in 1945 during WWIH. Tom Edison got his phonograph patent in 1878.

Birthdays: Prince Andrew of England 28. Smokey Robinson 48.

Lastrag
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10,000 MANIACS

We've heard at least 10,000 great things about
10,000 Maniacs. Here are 16:

"It Suzanne Vegas best work aims for a Joni Mitchell like
poetic eloquence and independent vision
Natalie Merchant explores matters of conscience and
heart with even more of an individual stamp.

10,000 Maniacs bave always been
a precocious band, with a sound
and a sensibility far wiser than
their years. But with In My
Tribe, the group bas finally come
into maturity.”

—ROLLING STONE

‘Of all the young bands currently
blending elements of pop and folk,
New York's five piece 10,000
Martiacs may be providing us
with the most sensitive and thought-
Jul work”

—LA WEEKLY

Natalie Merchant bas the talent
and charisma to become the next
MAJOR wew voice in pop music
She is a great singer. a really gifted
poet, and one of the most entranc-
ing persons |'ve ever seen on stade.
Natalie Merchant, my friends,

has it!

Flowing, subtly melodic with bean
tiful singing and guitar work, you
know In My Tribe is a good LP
because it sounds inspired on first
hearing, then grows on you with
repeated playing. . Unclassifiable
but essential listening.

-MUSIC WEEK

Vivid fragments; new ways to say

that pop music can sometimes be

a needle that pricks the skin. The

year's most perfect pop records.”
—MELODY MAKER

As the singer of the finest American
band to cross the Atlantic in years
the truly wonderful 10,000
Maniacs
NEW MUSICAL
EXPRESS

10.000 Maniacs prove that you can
sing songs of conscience and see con-
sistently strong sales.
-Mary Barnbill
RECORD BAR

'In My Tribe" bas remained one o

the top ten phone requests since the
release of the album in July
Valerie Pittman
WRAS

After six months of solid sales for
Sound Warebouse, the 10,000
Maniacs In My Tribe has truly
been one of the most pleasant sur-
prises jor 1987
Tracy Doniboo
SOUND WAREHOUSE

L Ke THE WEATHER "l

“The record continues to be Top 20. ..
The public loves them, and it's all
word of mouth, in-store play and
publicity”

—Howard Applebaum
KEMP MILL

“It's absolutely exploding. The sales

are definitely bappening. A real
surprise record happening from the
street.
—Esa Katajamaki
NAVARRE ONE STOP

‘A mysterious, provocative and chal-
lenging record with great production
.all the things rock and roll
should be."
—Don Gilmour
KLBJ

10,000 Maniacs bave done what no
other band have done in our area
During the beight of the Xmas sales
period, after a near sell-out show,
the LP jumped to * 1 over such
beavyweights as Pink Floyd, Sting,
Bruce Springsteen and Job Cougar
Mellencamp. They create the folk
music of the 80's.. sensitive, con-
cérved. spiritual and melodic. but
in 1o way out of the mainstream.
-Bulch Lazorchak
\VAATAY

Robert Hilburn LA TIMES

'In Chicago 10,000 Maniacs bas
beer one of the most pleasant retail
surprises in the last four months
10,000 Maniacs “Like The

Weather" is justifiably one of our
most blayed songs.

—Lin Brehmer

WXRT

In My Tribe is one of my five
favorite records for all of 1987
Whenever | get the chance I play
this record— whether it's in the
store, my car or at bome on the
turntable. In-store play can really
sell this record

- Lisa Rico

TOWER RECORDS

“LIKE THE WEATHER”

is the new single and video from the highly-praised

In My Tribe album,

Produced by Peter Asher
Management: Peter Leak

See 10,000 Maniacs on tour now with Squeeze.

‘@, WE'RE MANIACALLY DEVOTED TO OUR ACTS...ON ELEKTRA SUPERIOR-QUALITY CASSETTES, COMPACT DISCS AND RECORDS.

ELEKTRA 1988 Elektra/Asylum Records, a Divnion of Warner Communications Inc., ©°




AN R&B SMASH!! EXPLODING A/C!!
~ NOW CROSSING OVER TO TOP 40!

~
Single in your hands now

Available on Ray Parker, Jr's album, “AFTER DARK”

on Geffen Records, Cassettes and Compact Disc

Produced by Burt Bacharach and Carole Bayer Sager
Arranged by Burt Bacharach

Eig e sentation: Cavallo, Ruffalo and Fargnoli Mgmt.




ADAM WHITE

A&M SHIPS ‘VIETNAM’ SINGLES

‘Wonderful World’ Of Satchmo

t a time when Tiffany, Deb-

bie Gibson, and other

young music makers are so
popular, will CHR, Urban, and AC
stations (and their audiences) ac-
cept a performer whose image
could hardly be called youthful?

A&M is betting so. The first
single from the “Good Morning
Vietnam” soundtrack features
Louis Armstrong’s “What A Won-
derful World,” originally released
in the mid-60s. It’s shipping 2/3 to
the above-mentioned formats, cou-
pled with “Game Of Love” by
somewhat-younger Wayne Fon-
tana (and his Mindbenders).

“A few stations have already ad-
ded the track (“World”) to their

MULTI-PLATINUM
- 5 million
'. Whitesnake “Whitesnake”
(Geffen)

3 million

Def Leppard “Hysteria”
(Mercury/PolyGram)

Paul Simon “Graceland”
(Warner Bros.)

Steve Winwood “Back In The
High Life" (Island)
2 Million

Fleetwood Mac “Tango In
The Night” (Warner Bros.)

John Cougar Mellencamp
“The Lonesome Jubilee”

. (Mercury/PolyGram)

George Michael “Faith’
(Columbia)

Pink Floyd “A Momentary
Lapse Of Reason” (Columbia)

Randy Travis “Always &
Forever” (Warner Bros.)

PLATINUM

ATLANTIC

INXS “Listen Like Thieves”
CHRYSALIS

Billy Idol "Vital Idol”
COLUMBIA

George Michael “Faith”
DARK HORSE/WARNER BROS.

George Harrison “Cloud
Nine"”
ELEKTRA

Dokken “Back For The
Attack”
ENIGMA

Stryper “To Hell With The
Devil”
IRS

R.E.M. “Document”
MCA

Belinda Carlisle “Heaven On
Earth”
MOTOWN

Stevie Wonder “Characters”
SIRE

Madonna “You Can Dance”

Armstrong: an oldie but goodie.

playlists,”” said David Gales,
A&M’s Executive Director/Prod-
uct Management. “They called us
to say they’ve received tremen-
dous phone action.

“A&M went with this as the first
single because it’s a very strong
track. It plays a very important
part in the film: the juxtaposition

of listening to this poignant ballad
while watching the ugliness of
war,” Gales said.

Also planned is a video that will
be offered to MTV and VHL. The
label's Creative Serices depart-
ment found vintage footage of
Armstrong peforming the song;
this footage will be interspersed
with clips from the movie.

“Vietnam,” starring Robin Wil-
liams, is currently the number one
box office draw in the country, and
A&M is using this to good advan-
tage. The label is planning a big
push to retail — bin cards, buttons,
cut-outs — to coincide with the sin-
gle release.

In addition to the Armstrong
track, two other singles will be ser-
viced to radio. Shipping to AOR
2/10 is a 12-inch of “Baby Please
Don’t Go” by Them, the ’60s band
fronted by Van Morrison. “I Got
You (I Feel Good)” by James
Brown, backed with “Nowhere To
Run” (Martha Reeves & the Van-
dellas) will be shipped to Urban,
CHR, and AC later in the month.

Virgin’s Oldfield
Has ‘Magic Touch’

| rying to promote one single
to one format is enough of a
challenge for most record
labels. But Virgin Records is tak-
ing on an added challenge by si-
multaneously promoting two
tracks off the current release from
Mike Oldfield.

Already climbing the AOR
charts is “Magic Touch” from the
new album “Islands,” produced by
former Yes and Asia member
Geoff Downes. “Touch” features
vocals by Max Bacon and Anita
Hegerland. The 7-inch of “Touch”
will be serviced to CHR and retail
on February 15. (The first track re-
leased in the UK is the title track,
with vocals by Bonnie Tyler.)

Although Oldfield has been an es-
tablished artist for over a decade in
his native England — he was the
first act signed to Virgin in 1973 —
most Americans know him for the
composition “Tubular Bells,” the
theme of the movie ‘“The Exor-
cist.”” He also was one of the
writers of “Family Man,” which
was a hit for Hall & Oates.

Virgin began its multi-format
promotion with the late-1987 re-
lease of “Mike Oldfield: A Virgin
Compilation.” The CD and cassette
— which were not made available
to retail — were serviced to
selected stations and trades.

Although most of the material
has previously been released, the
promo also includes the album and

Oldfield: multi-format promotion.

edit versions of ‘“Touch,” plus
“North Point,” which will be the
flip side of the next release, “Wind
Chimes.” That 12-inch should al-
ready be in the hands of program-
mers.

While Virgin released ‘“Touch”
to AOR and CHR, “Chimes” will be
serviced to New Age, New AC, and
selected AOR stations that include
a large dose of eclectic tracks on
their playlists. The 12-inch release
will feature four different edits of
the song, which covers the entire
first side of “Islands.”

Why the multi-format approach?
“These formats — standard AOR,
eclectic AOR, New Age, New AC —
don't necessarily share the same
audience,” said Paul Brown, Vir-
gin’s Associate Director of Album
Promotion. “Because we believe
there’s enough variety of styles on
this album to appeal to all pro-
grammers, we wanted to cover all
the bases.”

JT Goes Solo

James (JT) Taylor has left Kool & The Gang after ten years, for a solo
career. It's an amicable split, according to Andy Gould of Worldwide En-
tertainment Complex, the New York firm which manages both Taylor and
the group.

Kool & Co. are now talking with lead vocalist candidates, while Taylor is
chatting with producers and songwriters for his first solo venture.

Dion Rocks For Arista

Dion has signed with Arista and, yes, he'll make a rock & roll album for
the label. The rocker's most recent stage appearance was.in New York dur-
ingPaul Simon's Madison Square Garden fundraiser concert for the home-
less. Simon, Billy Joel, and Bruce Springsteen sang backup vocals be-
hind him.

Clapton’s ‘Midnight’ Special

Eric Clapton’s Michelob commercial, “After Midnight,” may be released
as a single soon by PolyGram. It would promote (and be included in) the
label's upcoming Clapton 25th anniversary set, “Crossroads,” due in April.

The package will be available as a six-LP, four-cassette, and four-CD of-
fering, with approximately one-third of the contents being previously
unreleased material.

New Single — And No Heart Break

For the new Heart single, “‘| Want You So Bad,” Ann Wilson recorded
additional vocals and producer Ron Nevison did a special remix.

Meanwhile, the Wilson sisters reject rumors that Heart will break up,
and say they've already begun writing songs for a new album by the band.

Every Little Thing

Now that Capitol Records has released on CD the 12 original British
Beatles albums — plus the US version of “Magical Mystery Tour” — the la-
bel has gone back to the vaults and come up with “Past Masters” volumes
one and two. Set for a March release, the albums will consist of B-sides,
singles only, and other non-album tracks from the Fab Four.

The “Masters” will be available in all three configurations. Some of the
planned cuts include “| Feel Fine,” “Paperback Writer,” “Hey Jude,” and a
version of “Love Me Do” with Ringo Starr handling lead vocals.

Ocean’s Coming In

The new Billy Ocean album, “Tear Down These Walls,” is due early
March from Jive through Arista. Producers are Mutt Lange (three cuts),
Barry Eastmond, and Wayne Braithwaite. Title track features the Manhat-
tans on backup vocals.

Still More Tommy James

After “Mony Mony” and “I Think We're Alone Now," it had to happen:
a revival of “Hanky Panky.” it's by Kevsi on indie Major Records out of
Kensington, MD.

Addicted To EMI

It's official: Robert Palmer has signed with EMI worldwide, after 13
years with Island. In the US, he'll appear on EMI-Manhattan, and his first
album for the label is due in May.

Before Pamer left Island, he was scheduled to record with producer
Dieter Dierks (Scorpions, Accept). It's not clear, however, if this collabora-
tion will be his EMI debut.

Gibson’s ‘Speed’ Writing
Japanese singer Reimy will debut on A&M with “Speed Of Light,”
written by Debbie Gibson. lt's a 12-inch single deal executed by

Gibson’s manager, Doug Breitbart. The record was produced by Trevor
Veitch.

Short Cuts

e HUEY LEWIS will produce a cut for the upcoming FOUR TOPS
album on ARISTA, “Indestructible.”

e GRAHAM CENTRAL STATION (featuring LARRY GRAHAM) has
signed to Epic via a production deal with PRESTON & GINA GLASS.

e SUICIDAL TENDENCIES and the SLAMMIN’ WATUSIS are new
signings to Epic Records.

* CHARLOTTE CAFFEY (once a Go-Go) is making a solo album for
A&M.

® The mid-February release of ROBERT PLANT's album “Now And
Zen" will be followed up with a US tour, scheduled to begin sometime in
May.

® The next album from BRUCE HORNSBY & THE RANGE is due for
release the end of March.

® New to the MCA roster. PETER WOLF and SHEENA EASTON.

* Now that ZOMBA (parent of JIVE RECORDS) has opened a Nash-
ville office, headed by MIKE HOLLANDSWORTH, look for the company to
bow a Los Angeles branch within three months.
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JOEL DENVER

SOME SURPRISING DATA

CONTEMPORARY HIT RADIO

What Your Slogan Really Means

In the “Making Slogans And Buzzwords Work”
article, which appeared in this column (12/11/87), a num-
ber of programmers talked about how they used slogans,
buzzwords, and positioning statements. The article caught
the attention of Benchmark Co. President Rob Balon, be-
cause its subject matter dovetailed with a just-completed
slogan project at his Austin-based radio research firm, us-
ing an in-tab sample of 1773 radio listeners from 33 dif-

ferent markets.

Magic, Power:
Great Recall

“A lot of people give their sta-
tions a handle, expecting the han-
dle in and of itself to make them a
winner,” Balon said. “They come
to the table with the wrong expec-
tations.”

According to Balon, the two most
benign handles are “Magic” and
“Power.” “Magic is a content-free
handle. The word itself could give
the station a positive image be-
cause Nagi¢ means special. But it
does nothing to describe the music.
Power doesn’t mean all that much
to folks listening, but Power and
Magic both have great recall.”

He explained further that Power
is being used successfully by CHR
and Urban stations, while Magic
performs well for CHR, AC, and
Urban outlets. “Any station willing
to take the time to define what
Power or Magic means is a well-

—
Hot Hits

Please tell me the type of music a
station would play if it described it
self as: Hot Hits

Top 40 574
32%

Rock 373
21%

Rock & Roll 199
11%

Pop 110
6%

Hard Rock 43
2%

Popular Music 38
2%

Soul/R&B 24
1%

Disco i
1%

Other Responses: 187
Eachlessthan 1% 11%
Don’t Know 204
12%

marketed station; in fact, it moves
them to the head of the marketing
game.”

Use Listener Lingo

Consultant Mike Joseph’s term
‘“‘Hot Hits’’ researched as ‘“‘the best
CHR descriptor,” continued Balon.
“Then again, ‘Top 40’ is still what
the listeners go by. We often lose
sight of the language used by the
audience and hope they will adopt
ours.

“When I recently saw a sign that
read ‘Adult Contemporary Radio
For Adult Contemporary (fill in the
city),” I almost drove the car off
the damn road,” he said, declining

Power
Please tell me the type of music a
station would play if it described it-
self as: Power

Rock 321

18%

Hard Rock 236

13%

Heavy Metal 204

12%

Rock & Roll 124

7%

Soul/R&B 101

6%

Top 40 61

3%

Christian/Gospel 39

2%

Punk Rock 27

2%

Loud/Noisy/Wild 22

1%

Pop 19

1%

Disco 18

1%

Other Responses: 155

Each less than 1% 9%

Don't Know 446

25%

to name the market. “Listeners
have their own lingo, and I advise
stations to use it wherever possible.
While you might argue Hot Hits
isn’t part of a listener’s vocabu-
lary, it evokes an understandable
response.”

While the word “Lazer” might
sound awesome to radio people,
Balon argued, “It’s just too limit-
ed. Research indicates it’s a 12-24
phenomenon and is related solely
to CDs. With the public reaction to
CDs being less than anticipated,
it’s not a good handle.

““Radio has done a less-than-ade-
quate job in interpreting what lis-
tener buzzwords are used to de-
scribe a station. Fresh and Mix are
words that-are working well. Varie-
ty is another big listener word.

Classy

Please tell me the type of music a
station would play if it described it-
seif as: Classy

Classical 507
29%

Easy Listening 180
10%

Oldies: '60s & '70s 98
6%

Jazz a8
6%

Soft/Mellow/Slow 93
5%

Elevator Music/ 82
Dentist's Office 5%
Classic/Classics 72
4%

Soft Rock 35
2%

Big Bands 30
2%

Oldies: '40s & '50s 23

1%
Love Songs/Romantic 22

Music 1%
Pop 21
1%

Contemporary Music 21
1%

Opera 18
1%

Other Responses: 201
Eachlessthan 1% 11%
Don't Know 272
15%

“Other words which work are
Easy Listening; Rock; Rock &
Roll; and Oldies. Oldies is so strong
I've seen successful Gold stations
begin using the word and immedi-
ately gain a cume increase, be-
cause the audience can relate to
the product. But ‘Classic’ isn’t a lis-
tener word.”

As for the alphabet soup game,
he said, “Q works well for recall as
long as it’s defined, unique, and
memorable. Z works similarly to
Q, but X is probably the least effec-
tive.

“And ‘Kiss’ only conjures up
thoughts of lips for listeners. To ex-

[_
Music Of
Your Life
Please tell me the type of music a
station would play if it described it-
self as: Music Of Your Life
Oldies: '60s & '70s 310
17%
Easy Listening 167
9%
Soft/Mellow/Slow 88
5%
Mix/Variety Of Music 82
5%
Elevator/Dentist’s 78
Office Music 4%
Love Songs 66
4%
Big Bands 64
4%
Oldies: '40s & '50s 57
3%
Classical 56
3%
Christian/Gospel Music 55
3%
Country & Western 54
3%
Soft Rock 34
2%
Soul/R&B 20
1%
Contemporary Music 18
1%
Pop 18
1%
Jazz 18
1%
Other Responses: 177
Each less than 1% 10%
Don’t Know 361
20%

Rob Balon

pect anything else is wrong unless
you give it identity and texture.”

Magic

Please tell me the type of music a
station would play if it described it-
self as: Magic

Easy Listening 118
7%

Love Songs/Romantic 110
Music 6%
Top 40 95
5%

Oldies: '60s & '70s 87
5%

Rock 84
5%

Soft/Mellow/Siow 80
5%

Mix/Variety Of Music 57
3%

Soul/R&B 53
3%

Pop 50
3%

Soft Rock 49
3%

Rock & Roll 37
2%

Light (Lite) Rock 34
2%

Elevator/Dentist’'s 32
Office Music 2%
Jazz 30
2%

Contemporary Music 28
2%

Classical 27
2%

Other Responses: 211
Each less than 1% 12%
Don’t Know 591
33%
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What turns you on when you turn on your radio? If it’s revealing, exclusive
news and interviews with the artists making today’s musical headlines,
your search has ended. Let the Westwood One Radio Networks give you
the competitive edge with a penetrating series of ninety-second highlights
from four of our powerhouse feature programs.

Off The Record With Mary Turner, Star Trak, Shootin’ The Breeze and
Earth News have captured the ears and imaginations of millions with their
originality, timeliness and excitement. Now you can harness the energy of
these highly targeted thoroughbreds to ignite your own unique program-
ming, whether it’s CHR, AOR or Urban Contemporary.

Off The Record With Mary Turner is rock radio’s most popular inter-
view series featuring such major stars as The Rolling Stones, Van Halen
and Dire Straits.

Shootin’ The Breeze offers lively conversations with today’s most impor-
tanit Urban Contemporary artists.

Star Trak, with host Vicki Iovine, explores the lives of pop music legends
like Panl Simon, Barbara Streisand and Kenny Rogers.

Earth News host Joel Denver brings you the news you won’t find anywhere
else. Insightful and irreverent, Earth News takes you beyond the front
page for a personal look at the stars and stories impacting pop culture
from the recording studio to the concert stage.

So don’t just enter the ratings race — win it! Call your Westwood One
representative today at (213) 204-5000, FAX (213) 204-4375 or Telex

4996015 WWONE.  aW
'e‘lle\ WESTWOOD ONE RADIO NETWORKS
NI
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+ Dear Radio. Listener
James Taylor is an American originall- and everyone seems t
" recognize that. While performing for audiences-in 1987 in the:Sovietfi
Union; James-sparked a deep, visceral chord of fond respect from the

Russian youth. And when sharing a Manhattan stage recently with Paul
Simon, Billy Joel and Bruce Springsteen during a moving benefit for homeléss
children, it was-James who drew the evening’s loudest applause.

His latest LP, “Never Die Young” is #personal flowering as well iassa
professional event, and I knew:it would be unusually exciting to have you Hear
James and company play selections from the album in a special live-in-the--
studio session. Additionally, in a rare and candid interview, James will discuss
How he came to write:some of the-most enduring classics in the annals of
American popular song,

W N

AL W

In a talK'1 had last yearwith Sting, I asked him what contemporary singer he
most admired. “James Taylor”, Sting immediately answered, “because he’s
always been both a complete natural and a complete original. His singing and
his sound are always contemporary and yet timeless ~ totally immune to
mere fashion - and I find that remarkable”.

To debutithe 1988 season of Timothy White's- Rock’ Stars, 1 think you, the
listenertwill be fascinatéd by a one-of-a-kind evening of the latest and best
work of the remarkablé JamesaTaylor. It's something you’ve never heard
befores

= N irdb ke

———u____ Timothy White

FOR MORE INFORMATION, CONTACT YOUR WESTWOOD ONE REPRESENTETIVE NOW FOR DETAILS.
CALL (213) 204-5000, FAX (213) 204-4375 OR TELEX 4996015 WWONE.

N\
V/A Y

WES TWO%D ONE RADIO NETWORKS



SHOW YOUR SPIRIT — Tiffany stopped by K92 (WXLK)/Roanoke on her way to perform for the winners of K92's
high school spirit contest. Shown (I-r) are Promotions Director Eve Marie, MD Cat Thomas, Promotions Asst. Timmy
Wright, Tiffany, OM Eddie Haskell, and personality Johnnie Dean.

MOTION

e Morning duo Gebber &
Hanks return to WBAM/Mont-
gomery.

¢ Erin Fraser upped to MD
at 96KFMY/SLC.

Jack Armstrong and The Gorllla are
now doing mornings permanently at
B95(KBOS)/Fresno. They replace
John Lee Walker ... Jimmy Orr,
most recently at KFBQ/Cheyenne, has
not joined KBPJ/Denver as previously
reported . . . P.J. segues from WEEL-
FM/Wheeling to join crosstown WOMP
as the overnighter replacing Scott
Fisher, who was promoted to 7pm-
midnight . . . Pat Walston exits WIHN/

Decatur, IL for morning duties at neigh-
boring Y103 (WSQY).

KQCR/Cedar Rapids weicomes Toni
Mitchell from WYKS/Gainesville for
AM news/Promotion Director duties

K104/Erie overnighter - Jeff
O’Brien moves to crosstown WEYZ for
programming and morning drive duties.
Succeeding him in overnights is part-
timer Jesse Hiller . . . WVBS/Wilming-
ton’s new midday personality is Ken
Garland from sister station WRMS.

KSND/Eugene shifts overnighter
Robb Holloway to evenings . . . Night
rocker Rick Marino adds MD duties at
KHTZ/Reno . . . WSPK/Poughkeepsie
PD Bob Dayton drops his afternoon
shift to concentrate on programming;

SWAYZE IN NEW YORK — “Dirty Dancing” and recording Star Patrick
Swayze popped by for a visit at Z100/NYC. In the studio are (I-r) RCAs
David Ross, Z100 OM Steve Kingston, Swayze, and RCA VP/Promotion

Butch Waugh.

i

e 1 /

HOUSE-QUAKIN' HEADLINER — Alexander O’Neal brought the house
down as the headliner at KMEL/San Francisco's third annual Christmas
concert to benefit the AIDS Foundation. O’Neal hangs backstage with
KMEL PD Keith Naftaly.

Stu Schantz, from crosstown WPDM,
joins as MD/afternoons . . . Jim Lucas
leaves 195 (WAPI)/Birmingham for pro-
motions and overnights at crosstown
KXX1086 (WKXX).

BITS

o Birthmarks For Prizes — KWK/St.
Louis, in honor of Gorbachev’s visit,
took calls from listeners who described
their birthmarks to compete in the “Big
Birthmark Game.” Steve Cochran and
the rest of the Dawn Patrol qualified lis-
teners for the grand prize: a trip to
Moscow, Idaho. The winner was a man
with a birthmark the shape of Missouri
on his . . . manhood.

* On Your Toes — WRBQ (Q105)/
Tampa morning duo Cleveland
Wheeler and Jack Harris added their
touch to the opening night perform-
ance of the American Ballet Theater in
Tampa Bay. In addition to being the
guest emcees, the Q-Zoo hosts cre-
ated a new service for the ballet pat-
rons: “Ballet Parking.” Guests request-
ing valet parking were accommodated
by dancers in leotards, tights, and
tutus.

o |stand X-Posure — KXPW/Hono-
lulu added an “X" to its “Power 92"
handle and is paying big bucks to lis-
teners who “X-pose” it. The most un-
usual, dramatic exposures win weekly
cash prizes and compete for a grand
prize of $10,000, second prize of
$5000, and third prize of $2000.

o Best Of Both Worlds — KEZBJEI
Paso overnight personality Roberta
Varela and night rocker Cat Simon
have started “14 Music Videos,"” a lo-
cal video show with KCIK-TV that airs
every Saturday morning.

o Coupons For Charity — KTXY
(Y107)lJefterson City is coordinating
sales of a charity benefit coupon book
that offers buy-one-get-one-free cou-
pons from local businesses. The cou-
pons are worth $30, but the price of
the book is only $2. The selling organi-
zation gets a dollar from each book
sold, and St. Jude's Childrens Hospital
receives the second dollar.
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AND TOM L.ORD ALGE
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HARVEY KOJAN

Crisis? What Crisis?

What a difference a week makes! When we last left
the format (R&R #722), AOR was in a mid-life crisis, tee-
tering on the edge of oblivion. At least that was the opinion
of Lee Abrams, who discussed his frustrations as we sip-
ped cocktails and gazed at the majestic Atlantic Ocean
from his ninth-floor balcony in Fort Lauderdale. Just a
few days later, amid quite different surroundings some
3000 miles away, Jeff Pollack said it ain’t so.

I caught up with Pollack at his
Pacific Palisades office following
the conclusion of the three-day
JPC (now PMG) programming
management conference:

Competition, Not Crisis

R&R: First things first — is AOR
in a crisis?

JP: The format is not in a crisis.
The shares are down because
there’s a lot of competition. Every-
one has been focused on keeping
what they have. We're in a totally
logical situation where we have a
lot more stations in individual
markets doing the same format. 3
What we're seeing is a natural i
shaking-out period. People who are

flipping out and jumping out of Jeff Pollack
windows should relax. - l
: Contrary to what many people pre-
Classic Rock Is Here dicted, the format is obviously not
To Stay going away any time soon. Do you

R&R: Several Classic Rock sta-
tions enjoyed an excellent book.

still feel AOR’s primary strategy of
playing more classics was correct?

IT'S A DIRTY JOB, BUT ...

— WWTR/Ocean City’s new morning man
Vince Edwards is seen here with his hands full of the “welcome" he re-
ceived upon his arrival from the wilds of Nebraska.

JP: In any format, you want to
dilute what you see as the key in-
centives of your competitor. Allow-
ing someone else to use the word
“classic” without you using “class-
ic” seems to be a silly notion to me.
Why allow anybody to own a par-
ticular phrase that’s perceived as
being so positive? You have sta-
tions going right after your 25-34s,
and you have to block them. As a
result, a format that originally had
no teens now has even fewer teens,
and the 12+ suffers. And although
no one says they care about 12+, a
lot of people do. CHR has benefit-
ted significantly by all the old mu-
sic being played in these markets.

Did AORs make a mistake by
playing more oldies? No. They
needed to protect the most impor-
tant sales demo that they have. As
a result, something had to give,
and being so library-intensive al-
lowed the only outlet playing fresh,
new music to do very well. It’s not
surprising what’s happened in the
past year with this direct attack on
AOR'’s core demo.

R&R: Do you see successful
Classic Rock stations eventually
becoming more current - based?

JP: I think some stations are go-
ing to try to do that, and they’ll
have a big problem. The more cur-
rent they get, the less unique they
become.

“The Good Old Days”

R&R: AORs have been ‘“‘block-
ing” for quite a while now. We
agree that we don’t know if and
when the classic buzz will wear off.
So when’s the right time to start

cholesterol test.

Handing over the precious cargo for safekeeping

Where’s The Beef?

After learning that the local White Tower restaurant was closing its
doors after 47 years, WIOT/Toledo morning meat-lovers Denton & Lou
decided the restaurant’s final famed “butterburger” would make for a cher-
ished contest prize. Believing others might feel similarly, the pair beefed up
security, arriving at the restaurant in a Brinks armored truck, accompanied
by ten armed guards. The last “butterburger” was removed from the
premises without incident and kept safe in an undisclosed location.

Despite attractive offers from the Smithsonian Institute, the Toledo Mu-
seum of Art, and an unnamed Japanese Industrialist, Denton & Lou persist-
ed with their planned gastronomic giveaway. However, only moments be-
fore the magic moment arrived, the dynamic duo discovered that the un-
thinkable had happened: the beef had been “burgerlarized.” At press time,
GM Bob Lafferty was debating whether to give his staff a controversial

““The format is not in a
crisis. People who are
flipping out and
jumping out of windows
should relax.”

playing more new music? And will
AORs be able to get back the peo-
ple they may have lost, the ones
who listen to the radio to hear
something new?

JP: 1 think we’ll get them back.
It’s a question of time here. Every-
one felt Classic Rock would be a
much quicker burn. The format is
here to stay, hut I think shares will
stabilize and level off. It will con-
tinue to be a viable threat, but peo-
ple will eventually get bored and
seek out a station that plays excel-
lent old music as well as the best
new music. And there are some
good new bands around. That’s
why when people say, ‘Music isn’t
as good as it used to be,” well . . .
I’'m not sure that’s true. All of us in

our 30s who are programming

would like to think that’s true,
but . ..

R&R: 1don’t want to think that’s
true! Then you start to sound like
every other generation before you
‘Our music was the best.’

JP: That’s exactly right.

R&R: What scares me is that —
as we found out at one of your
panels — a lot of PDs believe that.

JP: Well, some people believe
that you’ll never replace that gold-
en era. I don’t want to be seduced
by that notion. It’s scary to feel that
any era of music will never be du-
plicated. That doesn’t allow the at-
mosphere for the continuation and
vibrancy of new music.

I'm not overly concerned with
the events of the past year or two.
We’re going through a period
where a lot of 18-24s are discover-
ing this fantastic old music. It was
fantastic. But all things consider-
ed, I think there will be a desire to
hear the new music again, and an
opportunity for these demos to find
out about other new groups.
There’s no reason why we can’t

play the Doors and the Smither-
eens on the same station.

R&R: Perhaps, but with con-
tinued fragmentation, can you
really afford to do that?

JP: I guess we’re going to have
to see what happens. AOR may
never expose as much new music
as it once did. It depends on the
times. I always say, it’s like we’ve

‘‘Did AORs make a
mistake by playing
more oldies? No.’’

been in the ’50s with Reagan in the
White House. Americans are very
conservative and haven't been
open to a lot of new things. But that
changes, that shifts.

Defensive Strategies

R&R: You say we’ll see what
happens, but you're the guy peaple
expect to make things happen, to

Continued on Page 48
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TRACK
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featuring the single
““"Heatseeker’’

(7-89136) (PR 2207)

Produced by Harry Vanda and George Young ~ Management: Stewart Young/Part Rock Management

DON'T MISS AC/DC ON THEIR MASSIVE WORLD TOUR
BEGINNENG THIS FEBRUARY!— mmu&n%ﬂm

ON ATLANTIC RECORDS,
CASSETTES AND COMPACT DISCS
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LITA FORD

TAKES SHAPE

“KISS
ME
DEADLY”

AOR TRACK DEBUT @
AOR NEW ARTIST #6

Produced by Mike Chapman

RICK ROCKS

RICK
SPRINGFIELD

“ROCK
OF
e i

ON OVER
50 AORs,
INCLUDING:

WNEW-FM,

WLLZ, KJJO,
KBPI, KUPD,
KZAP, KSJO,
KWIC, WzZYC

AND MANY
MORE!

AOR
NEW & ACTIVE
TRACK #1

Produced by Keith Olsen and Rick Springtieid
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1.

BENTLLEMANN MUSIC GROUP

AOR

Crisis? What Crisis?

Continued from Page 46

anticipate the trends and act ac-
cordingly. It seems you're talking
mainly from a defensive posture.

JP: There have been a lot of de-
fensive strategies. You have to pro-
tect the franchise. And then you
make the franchise healthy and
fresh again by building in those
new elements. You can’t allow
somebody to take away your core.
When we perceive that we have
taken away the momentum of the
competition, and that the appetite
for substantially more new music
is there — based on research and
market visits — we, of course, will
be there at exactly the right time.
We never want to be three steps in
front of the audience. We want to
be a half-step ahead, to anticipate
these shifts and mood changes. If
we're too far ahead, we’ll be in a
situation where we lose a lot of aud-
ience. We can’t afford to do that.
We have to take our large core with
us, whatever we do.

The marketplace changes so
quickly that anyone who makes
grand predictions is an idiot.
Things are constantly shifting.
Look at what’s happened in the
past couple of years. A lot of people
felt Classic Rock was not a real for-
mat and would be gone. It’s here,
and it’s strong.

R&R: How has the increased
wheeling and dealing in properties
affected the format?

JP: We're all under pressure
now to win and win quickly. Major
corporations expect a fast return.
We've had some new owners who
are just in it for the profit. Unlike
the past, we're not allowed to de-
velop the property slowly and
carve out a niche over several
years. As a result, many stations
lack the critical foundation that
creates stability. There’s nothing
wrong with wanting immediate re-
sults, as long as you're realistic. To
me, consistent, steady growth is
the key. There’s no question that
programming improvements can

SEGUES

KFMX/Lubbock has named Jon
McGann MD . . .Bob Ancheta has re-
joined KGON/Portland for 7pm-mid-
night; Brad Dolbeer exits . . . KQCY/
Quincy, IL personality Liz Michaels
now does overnights at KWLN/Mem-
phis . . . WAQY/Springfield, MA moves
Glen Murray to overnights . . . KROD
(AM)/El Paso’s Sam Cassiano has
crossed the hall for overnights at sister
KLAQ; Belinda Simmons takes over
the 7pm-midnight shift.

KCHV/Palm Springs has changed

calls to KRCK . . . Once adventurous
KZEL/Eugene chopped its current
playlist this week by over 40 songs.
GM Dan Gittings has vowed to “do
anything necessary to turn this station
around.” While acknowledging that
KGGO/Des Moines PD Larry Moffitt
visited KZEL recently, Gittings denies
that Moffitt is officially consulting the
station.

be made right away, and increases
can be seen. But we have to under-
stand that it’s becoming more and
more difficult to win. And if we
don’t take the time to do it proper-
ly, we’re going to be sorry.

History Repeats Itself

R&R: Still, you sound pretty pos-
itive about the format at a time
when others are predicting a down-
turn.

JP: We went through a similar
period a few years back when AOR
was supposedly ‘“dead.” Amazing-
ly enough, we came back from the
depths of despair, according to
some frade magazines. It was hil-
arious. In reality, the format was
always healthy. Now, we've got a
situation where a city like Austin
has three AORs. It’s unbelievable.
Something’s gotta give. In that
kind of environment, the industry
shouldn’t be surprised that people
are more conservative. You must
try to protect what you have to
make sure there is some stability.
The last two years have not been a
good time for experimentation.
People say, ‘Why not? That’s the
perfect time.’ But you experiment
either when you have nothing to
lose, or when you have beaten back
your major competitors. You can’t
do both things at once. That’s what
happened to KMET. To play 94%
new music when a station like
KLSX is coming on the air is ab-
surd.

It’s been a rough couple of years.
But it's not a crisis. During the
more than 20 years this format has
been on the air, it’s gone through so
many changes. This is just one
footnote in the evolution of a for-
mat. I have great faith in the crea-
tivity and general smarts of AOR
programmers, and I'm very opti-
mistic about the next couple of
years.

Update

“Are These Guys After Your
Job?" panel gives you the chance
to meet five of AOR's hottest up-
and-coming PDs:

¢ Simon Jeffries — WAQX
* Greg Mull — WRXK

¢ Daniel Cook — KRZQ

e Joff Kent — WAVF

¢ Steve Cormier — WIZN

GIANT BOOM FOX — WMFX/Columbia has acquired a huge addition to
its staff: a three-story fox, known simply as "The Big Guy,” who will be on
hand for remotes and other station events. The little guys waving below
are (I-r) Office Manager Kendall Dunaway and GM Chuck Dunaway.
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WALT LOVE

BLACK HISTORY MONTH

A Broadcaster Remembers
The Civil Rights Movement

It seems only appropriate to begin Black History
Month with a look back at the ’60s civil rights movement
through the eyes of someone who worked on Black radio in
the Deep South at the time. Shelley Stewart, WATV/Bir-
mingham GSM, was employed in Birmingham when the
city first began receiving nationwide attention owing to its
inhumane treatment of black citizens.

The Early Days

“We were all involved in the
movement back in the late '50s and
early ’60s,” says Stewart. “And
this was before there was any of-
ficial civil rights movement. There
was Fred Shuttlesworth, who is
now a minister in Ohio, as well as
Rev. Ralph Abernathy, Andrew
Young, Hosea Williams, and oth-
ers.”

Stewart still vividly remembers
the day Dr. Martin Luther King Jr.
first came to Birmingham. *‘Some
of the people in town, including
a number of ministers, felt that Dr.
King was an outsider. You have to
understand that these people were
prominent black citizens in Birm-
ingham at the time. They had nice
homes, big cars, and not too many
worTies.

“The reason they didn’t have
worries was because they’d been
appointed community leaders by
influential whites who wanted to
keep things the way they were.
Now understand, the majority of
the black community wasn’t exact-
ly looking for leadership. These
blacks felt there was no problem
because they were doing pretty
well for themselves and their
families. They didn’t really fight
for freedom. In fact, they were
fighting against their own people,
who were fighting for freedom.
They hadn’t yet reached that un-
selfish point where they wanted
freedom for all of their people —
and not just for themselves.”

King Sparks
Street Awareness

‘““Street awareness of civil rights
in Birmingham started with the
Rev. Shuttlesworth, whose Ala-
bama Movement For Human
Rights organization first brought
Martin Luther King to Birming-
ham to speak. Fred had taken his
children to register at Philips High
School, and he and the children
were whipped on the steps of the
school. This helped bring some
local attention to our problem. And
when Dr. King came, national
awareness suddenly focused on our
city.

“Dr. King couldn’t get some of
the local ministers to cooperate
with him, even in conversation, so
he went to the streets that same
day. He went down to the beer

Where Birmingham Listens...
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parlor to talk to some of the people.
After that, he went accross the
street to the pool hall. Mind you,
this was a minister, a man of God.
And he didn’t ask anyone to accom-
pany him to either place.

“Dr. King continued to do this
week after week, and people began
going to the park to hear him
speak. When local ministers realiz-
ed their congregations would leave
church on Sundays to see this man
speak, they started changing their
attitude toward Dr. King. They
began to realize that what he was
talking about was the direction we
had to take as a people. Dr. King
just won everyone over because he
was such a good person, and every-
one could see that.

“Of course, our people did even-
tually benefit from the things that
Dr. King and others fought for dur-
ing ’62 and ’63. One positive thing
the civil rights movement helped
accomplish in this city was we
elected Richard Arrington Jr. as
our first black mayor in 1979 — and
he was just reelected to his third
consecutive term in November.
Birmingham has nine council
members, and today six of those
nine members are black. All of
these elected officials are the peo-
ple who truly fought for the right
to be free during those early
years.”

An ironic footnote: Stewart has
just started his second term as Bir-
mingham’s Commissioner of
Parks & Recreation. “There used
to be laws in Birmingham that
allowed blacks to walk in the city
parks but didn’t allow them to sit
on park benches. A black person
could stop and talk to a white per-
son in the park — but he couldn’t sit
down and talk to that same
person.” Stewart, in his current
position, now gets to set policies
and laws pertaining to those same
Birmingham parks.

A Feather Or A Pen?

During the 1940s and ’50s, a
number of Southern states had
what was known as a “poll tax.”
You had to pay to vote, as well as
pass a written and oral examina-
tion given at the polling place. This
was an effective way to keep
blacks from voting in elections.

‘“[Black] stations must
be role models ...
public-conscious.’’

Stewart recalls, “The first time I
went to vote in Birmingham, I took
the written exam and passed. They
then told me to get in another line
for the oral test. At that time, the
voting officials had ropes dividing
the lines for whites and blacks.
There was a white man in the other
line, and he was asked, ‘Was the
US Constitution signed with a pen
or a feather?’ The man replied, ‘A
feather.” He was then told that he
had passed.

“The official then came to the
counter on our side of the rope. She
asked me the same question. Hav-
ing just heard what the other man
said, I gave the same reply. The
lady said, ‘Sorry, the Constitution

was signed with a pen. Come back
in 60 days, and you can try again.’

“The point to this story is it’s not
who takes the test. It’s who grades
the test. In today’s society regard-
ing younger black folks, it’s not
who applies for the job. It’s who’s
interviewing you for the job and
who grades the test they give you.
Some things are better for us now,
but some things are still the same.
We’'re still in bondage.”

Subliminal Bondage

Owing to the many years of
struggle, Stewart believes that
voter registration and educational
support should be an everyday oc-
currence on Black radio stations.
“Every morning, I'm on the air
telling people how to register to
vote. When the kids — black or
white — turn 18, we must educate
them about the electoral process
and why it’s important to get in-
volved at a young age and to stay
involved for the rest of their lives.
We must also show them why it’s
important to get to the polls and ac-
tually vote after registering.
Registering without voting ac-
complishes nothing toward ad-
vancing our cause in this society.

“Any Black radio station just
now talking about getting involved
in the electorial process is behind.
Stations must be role models not
only for our people, but for their en-
tire community. They’ve got to be
public-conscious.”

Although Stewart is understand-
ably pleased with the advance-
ments made during the years, he
feels we still have a long way to go.
“Some things have changed, yet
nothing has changed. I'm really
concerned about where we’re go-
ing as a world. I’ve been reading
the book ‘Cry Freedom,’ and South
Africa reminds me of Birmingham
back in the ’50s and ’60s: black
folks living in true poverty; black
folks being killed unjustly by those

SOCIAL UNREST — In 1963, downtowrs Birmingham was the scene of civil rights demonstrations, during which
black citizens encountered police dogs and firefighters’ high pressure water hoses in their struggle for equality.
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Shelley Stewart

in power with no one to question it.
I’m still concerned about this coun-
try, but we all need to also look at
what’s happening to the entire
world.

“The Ku Klux Klan have remov-
ed their robes and hoods. Now they
wear ties. In most cases, they want
to hide, so it’s hard for society to
know who they are. And though we
may now have social freedoms,
we're still faced with economic
bondage. If you can’t pay your
rent, you have nowhere to live. If
you can’t buy food, you can’t eat. If
you have no job, you can’t go to
work. Our people and other minori-
ties are faced with these kinds of
things today. And in some areas,
racial violence is again trying to
rear its ugly head. We can’t — asa
country — let things like this hap-
pen.”

Search For The Heart

So what does Stewart think can
be done about the current state of
black America? “It’s important for
us to think about positive change at
all cost. If the person in charge is
one of those non-hooded KKK
members or just someone who
doesn’t think of blacks as equals,
then we have to get to their heart if
we can’t remove them from their
position.

“In other words, we may not be
able to oust them from the job or
office they’re using to hold us back.
But most individuals do have a
heart at some point. We’ve got to
go for the heart this time around.”

RADIOC & RECEiRDS
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Update

Don'’t forget to mark the
foliowing on your conven-
tion schedule:

* “What GMs And PDs
Are Looking For” with Pam
Wells, Michael Spears, Jim
Maddox, Dave Allan, and
Barry Mayo

e “Radio And Records
Meet On Common Ground”
with Skip Miller, Rubin
Rodriguez, Jheryl Busby,
Sylvia Rhone, Step John-
son, J.C. Floyd, Terri Avery,
Sonny Taylor, and James
Alexander.
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AIR PERSONALITIES

DAN O'DAY

Motivating Disc Jockeys To Success

WBMX/Chicago PD Lee Michaels was a featured

speaker at a seminar I recently attended. Michaels’s phil-

osophies on how to motivate air talent were very impres-
sive. What follows are some excerpts from the session.

Q: How do you work with air tal-
ent?

LM: I use a cambination of
things. You have to know what to
use at the right time, and the way
you do that is by getting to know
your staff, This may involve taking
a jock to lunch from time to time,
or going out in the evenings and so-

More Radio
Job Titles

Dear Dan:

| enjoyed a good laugh
while reading the comments
about “deejays,’ “jocks,”
“air personalities,” etc., and
the lack of respect implled in
the titles. As with any job ti-
tle, a good job description
often suggests the title.
Let's examine the job.

1) The person who tells you the
termperature, the time, and the title
of the tune on a more-music station
is the “Talker." 1

2) The person who tells jokes,
uses bawdy language on-air, sits in
dunk booths for charity, emcees
wet T-shirt contests, stands in used
car lots inviting pecdie to “come
see me,” and engages in other at-
tention-getting activites is the
“Geek."”

(A geek is the person who bites
heads off live chickens at carnival
sideshows. Geeks will do this if
there is a chance of improving
ratings.)

Regardless of the fitle, it’s not the
name that brings respect to an oc-
cupation — it's the action. The “"saw-
bones” who cures your iliness gets
more respect than the “doctor”
who performns unnecessary surgery.

Sincerely,
Joseph L. Brosk, Talking Geek
0J-103/Watertown, NY

Lee Michaels

cializing with him. You've got to
find out what turns that person on
and off. Where’s his hot button?
How far can you push that person?

I've had talents on the air who —
if you didn’t call them up on the
phone and scream at them — they

then I give each of them about five
minutes to be PD. They stand up
and analyze the radio station, say-
ing what'’s right or wrong with it.
And then they tear apart the com-
petition.

““I’ve had talents on the
air who — if you didn’t
call them up on the
phone and scream at
them — they wouldn’t
respect what you were
saying.”’

I'll say, “Okay, tell me what you
hear on our competitor right now.
What do you think of them? What
are their strengths and weaknesses

.as you see them?” They look at it a

little differently than I do. I'm look-
ing at the big picture. They’re look-
ing at the jock across town whois a
main competitor. Out of that kind
of session, I pick up a lot of good
things. Some things I use; some
things I don’t.

Another thing you can do is bring
in airchecks from stations outside
the market. When I have a prob-

‘I can’t emphasize
enough the importance
of show prep.”’

wouldn’t respect what you were
saying. I hate doing that, because
that’s not the way I prefer to work.
But sometimes you’ve got to use a
little intimidation . . . on the right
person. If you use it on a sensitive
person and he falls apart on you,
then it’s not working.

One-On-One Meetings

LM: I find one-on-one meetings
work well. I also have group jock
meetings about once a month. We
get together and talk about what
we're doing now, where we've
come from, what’s coming up. And

el
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Update

Coming to the R&R Convention?
Be sure to bring along your air-
check for possible critiquing during
our program directors’ session . . .
or your recorded comedy for criti-
quing during the “Creating Radio
Comedy” workshop. (Or mail them
to me at R&R in advance.)

February 5, 1988

AIRCHECK EXCERPT

“The Teddy Eastwood Doll”’

The following is transcribed from an aircheck | received
from Jim Walsh, most recently of WAMS/Wilmington, DE.
It was written by Jim and his brother Bill. (By the way, one
of the elements that made this phony spot so effective was
the use of a woman as the announcer.)

{Music up and under: theme from
“Peanuts™ TV specials)

ANNOUNCER: You know, par-
ents, when you buy a toy for your
child, you want it to be educational.
You want a toy that will stimulate
your litle one's imagination and
broaden his or her horizons. Most
of all, you want your child’s new toy
to prepare him or her for life in the
world ahead. That's why I'm delight-
ed about a brand new toy that does
all of this and moret it's the Teddy
Eastwood doll.

{Music: theme from “The Good,
The Bad, And The Ugly”}

Teddy Eastwood is molded in
rugged features from sturdy, un-
breakable, bultet-proof material.
Teddy won't be damaged — even
by sudden impact at magnum force.
And your child will never have to
worry about the neighborhood bully
again, because Teddy comes load-
ed with a fully operational Smith &
Wesson .44 caliber revolver.

lem with a jock — let’s say he’s
fallen into the habit of using too
many cliches — I'll find another
jock out of the market who’s doing
the same thing and critique that
jock in the group meeting. Every-
body knows for whom the message
is intended, but there’s no need to
say, “Hey, this is you on another
station.” He knows. That same
technique works in a one-on-one sit-
uation as well,

Do More Show Prep

Q: What do you do when you
have a morning show that's estab-
lished itself as a market leader ina
relatively short period of time, and
you don’t want it to appear to be a
fluke?

LM: Work harder. Do more and
better show prep. I can’t empha-
size enough the importance of show
prep. If you're going to have a con-
sistent morning show, you need to.
spend anywhere from two to four
hours a day preprogramming your
next day or several days in ad-
vance. I also encourage my morn-
ing man to invest in his own per-
sonal computer.

I also believe in preshow produc-
tion. I encourage my morning
team to do as much taping as possi-

Best of all, Teddy Eastwood talks
to your child. Just press his belly,
and here's what he says:

CLINT EASTWOOD VOICE: Hi,
crib lizard!

ANNOUNCER: Let's press it
again.

EASTWOOD VOICE: Since I'm
the most expensive toy in the
world, and | could make this play-
pen look like a war zone, you have
to ask yourself one question: “Do |
want to play with my yo-yo . .. or
do | want to talk to the bear?”

Weill, do you . . . punk??

ANNOUNCER: And additional
tapes are available for just a few
dollars more. The Teddy Eastwood
doll! Batteries and full metal jacket
ammo not included.

EASTWOOD VOICE: A good
toy's got to know his limitations.

ANNNOUNCER: Another fine
product from Magnum Industries,
Carmel-By-The-Sea, Californla.

‘I give each disc
jockey about five
minutes to be PD.”’

ble. Very little of what you hear on
the air in the morning is live. It’s
prerecorded two or three days in
advance. When they get off the air,
they go into one of the production
studios and work on the telephone,
setting up some things for future
shows.

The morning jock should read as
many magazines and newspapers
as possible . . . watch the news . . .
be on top of what’'s going on.
There’s nothing worse than a
morning show on which the guy
never talks about what’s happen-
ing in the news.

I Need Your Input. Letters, com-
ments, and cassette airchecks are
welcome. Due to the large volume
of mall, however, | regret that most
of the tapes | receive cannot be
critiqued.

NOW,
3

VOLUVIES

70's & 807s.

More than 195 of your favorite
TV themes of the 50's, 60's,

N 6

REATEST Hy T,

Titles like: Miami Vice, Taxi,
Kojak, Hill Street Blues
and Love Boat (Volume i)

to Pink Panther, Rawhide,

0dd Couple and Mary Tyler Moore

(Volume W) and The Flintstones,

The Jetsons, Bonanza, Green Acres, Mission
Impossible and Star Trek (Volume I},

TO ORDER: Call TeeVee Toons (212) 929-0570 for sales and promotion information.
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0, 00,7,/ » Y
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MIKE KINOSIAN

JANUARY REVIEW

Shocking Promotions

At least once a month (hot format issues permit-
ting), this column will focus on creative and innovative
promotions from the preceding month. All market sizes
and geographical regions will be showcased. To be in-
cluded, just send us background info and any available
black-and-white (or color, if clear) action photos.

All In The Cards

AC/Classic Rock KRZ/Wichita
and sister News/Talk outlet KNSS
are primary sponsors of ‘‘Shockers
Say No,” a season-long anti-drug
abuse campaign aimed at Wichita
youngsters. Each week, 10,000
cards containing a photo and perti-
nent information about a Wichita
State University (the Shockers)
player or coach, plus an anti-drug
message, will be distributed at lo-
cal junior highs and at Shocker
home games. Those featured on
the cards are available for auto-
graphs prior to WSU home con-
tests.

According to WSU Athletics Di-
rector Tom Shupe, “If a student-
athlete at the college level can help
get a message across to young peo-
ple about the alternatives to drugs
and alcohol, this program will have
been a success.”

Kansas Governor Michael Hay-
den sent KRZ & KNSS a letter
three weeks ago complimenting
them on participating in the cam-
paign. The stations’ Marketing Di-
rector Mary Beal noted, “The re-
sponse has been overwhelming. We
can’t keep up with the demand.”

An Absolute Ten

WFMG/Richmond, IN has
launched a three-phase billboard
campaign that’s received plenty of
local attention. For quite a while
the station had been playing ten-in-
a-row music sweeps without pro-
moting them. So in December,
WFMG posted a board with a bold
black number ten on it. PD Larry
Martin said, “The billboard com-
pany was flooded with calls.” Last
month, phase two was instituted:
the word “absolutely” was placed
over the ten.

The next phase will be a “Weekly
Ten Package.” According to Mar-
tin, the station will give away ‘‘ten
CDs, LPs, or cassettes; ten ten-gal-
lon gas fill-ups; ten bags of gro-
ceries — things people really want.
We'll sign people up during the
week and give away the package
on ten Thursdays in a row.”

Reacting to the promotion, com-
petitor WQLK began mentioning
the phrase ‘‘absolutely ten” on the
air. “They don’t realize the slo-
gan’s on the Arbitron logo list,”
said Martin.

MAGICALLY A WORD APPEARS - WFMG/Richmond, IN promotes its
ten-in-a-row music policy with a three-phase billboard campaign.

MAKING POINTS — Collectible cards like these are being distributed by KRZ & KNSS/Wichita to help discourage area
youngsters from using drugs and aicohol.

It Pays To Listen

Due to extremely loyal listening,
a White Plains, NY woman won
$2026.26 from WFAS. Morning man
John Harper called random West-
chester County residents asking if
they knew the amount in the WFAS
Jackpot. The amount had been ac-
cumulating for quite a while until
Harper made the call to Cathy
Romanovitch, who quickly pro-
ceeded to recite the correct infor-
mation.

Harper and GM Richard White
presented the check to the winner
on the air. According to PD Gene
Free, the jackpot will be put on
hold, with vacation giveaways tak-
ing center stage.

Knuckleheads Mean
Big Bucks

On January 18, WMJI/Cleveland
“Knuckleheads’” John Lanigan,
John Webster, and Jimmy Malone
presented a check for $8716 to the
Boys & Girls Clubs Of Greater
Cleveland, an organization dedi-
cated to aiding 3500 inner city chil-
dren. The money was raised
through the sale of “Knuckleheads
In The News” books sold during

AC’s many facets will be ad-
dressed in three stimulating ses-
sions:
® Full-Service gets full treatment

from Mark Larson and Dave

Reinhart, among others
® Get the lowdown on NAC from

Steve Feinstein, Bob

O’Connor, Frank Cody, and

John Sebastian.
® Gold Intensive and Music

Intensive close out Thursday

evening with KVIL/Dallas's Ron

Chapman and others to be

confirmed.

the holidays. The book is a collec-
tion of outrageous news stories fea-
tured in a weekly WMJI bit pre-
sided over by Lanigan and Web-
ster, with featured local comedian
Malone.

ReKALLing The King

When KTVX-TV/Salt Lake City
meteorologist Rebecca Reheis said
on the air she wasn’t an Elvis Pres-
ley fan, it upset KALL midday man
Hans Petersen, a major Elvis sup-
porter.

Petersen teased Reheis on the
air for several weeks, prompting
the weathercaster to arrive at the

station in a stretch limo with the
“King” himself, Elvis imitator
Norm Jones, who sang several of
Elvis’s hits. Reheis and Jones pre-
sented Petersen with an ample
supply of Elvis memorabilia and
photos. Highlighting the unsched-
uled visit was the presentation of
two round trip tickets to Memphis
and two VIP tour tickets for Grace-
land.

KTVX featured the “confronta-
tion” on its evening newscasts, in-
troducing it as “Rebecca’s Re-
venge.” Petersen did live reports
for KALL during his Graceland
trip.

ACCELERATION

WNIC/Detroit names Bob Kucken
Music Director . . . Kevin McCormick
is WQXY/Baton Rouge's new morning
drive personality Chris Alan
moves from evenings to PM drive at
KEY 103/Austin . . . Myles Cameron
is doing mornings on NAC KTID/San
Rafael, CA . . . KFMB/San Diego Pro-
duction Director Dave Sniff gets pro-
moted to Assistant PD.

WQNY/Ithaca, NY PM drive announ-
cer/Production Director Mike Erb adds
MD responsibilities . . . WOWO/Ft.
Wayne midday personality Paul Ellls
moves to WSPD/Toledo for PM drive . .

WTFM/Johnson, TN appoints PM
driver Chuck Anthony as MD . . . Gary
Moss leaves CHR/Country combo
WKRM & WKOM/Columbia, TN to pro-
gram WPEZ/Macon . . . Scott Hamil-
ton leaves CHR KLUC/Las Vegas to do
middays on crosstown KMZQ . . . KVIL/
Dallas swingman Michael Rey is pro-
moted to MD . . . John Boda leaves
WCFL/Chicago to do evenings at
WJTW/Joliet . . . Carter Davis exits
WKSJ/Mobile to become Production
Director/midday personality at WMJJ/
Birmingham.

Jack Mindy keeps busy as a WJR/
Detroit weekender and as WWKB/Buf-
falo's new PD ... KHOW & KSYY/
Denver morning news anchor Alan
Sledge departs for WFOX/Atlanta as
Asst. PD/midday personality
WMGK/Philadelphia moves Mary Beth
McKenna from PM news anchor to
similar duties in AM drive; Debra
Graves replaces McKenna . . . 3WM/
Toledo morning man Fred North exits
for KSPZ/Colorado Springs
WWMX/Baltimore adds Tamara Nel-
son from WHYT/Detroit as Mike

Dave Sniff

McCarthy's morning co-host . . . John
Sanders moves from nights to PMs on
WIHN/Bloomjngton, IL.

WMTG & WNIC/Detroit name cross-
town WDIV-TV research analyst Lisa
Brancato as Promotion Director . . .
Chuck Jeffries leaves WKRR/Greens-
boro for evenings at KSD/St. Louis . . .
Ed. McClune joins “Quiet Storm”
KBLX/San Francisco as weekend an-
nouncer WKYX/Paducah PM
driver Bill Burns is named MD . ..
Carolyn Kam is KRTR/Honolulu's new
MD.

Wayne Hiller exits KLTA/Fargo to
become OM at KVUU & KSSS/Color-
ado Springs . . . Davld McKay leaves
WLTYDetroit to become WCLR/Chica-
go’'s new PM drive personality . . . Jeff
Lumby leaves CITE/Winnepeg for AM
drive duties on CJFM/Montreal’s
“Breakfast Club” . .. Former KODA/
Houston air personality Joyce King is
now doing evenings at K-LITE/San
Diego.
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COUNTRY

Digging Into The Fall Books

Number, numbers, who’s got the numbers?

We’ll have the full story with the Scoreboard and the
Country Ratings Index March 4. But for the next few
weeks, we’ll take in-depth looks at individual market-by-
market battles. Birch numbers are in parentheses.

Major Northest Markets
124+ 2554 (Rank)

Su '87 F '81 Su 87 F 87

WBOS/Boston

19 37 23 35 TiI 15

WYNY/New York

19 (1L1) 27 (26) Ti3 9

WXTU/Philadelphia

46 (35) 35 (4.1 6 10

WMZQ/Washington, DC

2(0.1) 2(3) T2 30
WMZQ-FM/Washington, DC
52 (5.5) 7.1 (6.5) 1 1

Boston: WBOS has bounced be-
tween the upper ones and low twos
since suffering a major blow last
winter, falling from 2.8-1.6 from
fall ’86 to winter '87. It’s never quite
regained the upper twos it had en-
joyed.

The station changed direction in
the middle of the fall book. In re-
sponse to a research project and
recommendations by a leading re-
search/consulting firm, the deci-
sion was made to skew its music to
the extreme modern end of the
country spectrum. Disagreeing
with the newly proposed direction,
PD Mark Tudor left at the end of
October. Morning man Dean
James was later named PD. VP/
GM Bob Abernathy also left the
station about six weeks ago. Scon-
nix VP/Operations Cary Pahigian
was installed as interim GM.

It'll be a book or two before the
results of the direction change can
be judged.

New York: For an in-depth look
at WYNY ’s programming since its
July 1, 1987 sign-on, check the Octo-
ber 30 R&R Country column (“The
First 97 Days OF WYNY").

Talking strictly numbers, PD Mi-
chael O’Malley and the rest of the
folks at NBC have to be happy with
what is really the station’s debut
book. The entire package of air
staff, promotion, and TV campaign
fully came together in the late
summer. Time was taken to build
the station carefully, researching
each step along the way.

O’Malley said the general feeling
was that the station would get a
12+ number in the 2.3 range, so the
2.7 was a nice bonus. Even better,
however, was the 3.7 25-54, also re-

exceeding expectations.

Overall, it looks like Country
97FM is off to a great start in the
Big Apple!

Philadelphia: A bitterly contest-
ed mayoral race and the stock
market crash impacted heavily on
adult listening here, hurting WXTU
in the process. The 25-54 numbers
were up from the spring, though off
from last fall.

Washington, DC: PD Bob
McNeill, who returned to the sta-
tion he had previously programm-
ed last August, was ecstatic about
WMZQ’s almost two-point leap.
Never before has the FM pierced
the sevens 12+. 25-54, WMZQ was

WMZQ’s fall promotion schedule included a “Great Thanksgiving Bird” con-
test, with the winner driving away in a Ford Thunderbird. Here the WMZQ
alrstaff surrounds the winner and his wife.

number one by more than a point
over its nearest competitor, tying
its previous adult high.

An even greater testimony to the
job being done here is McNeill’s
point that “the adult numbers are
bigger now than the combined
numbers of WMZQ and WPKX
when we were battling.”

McNeill credits consistency and
“more fine-tuning of the music.”
He’s also proud of the “enormous
quarter hours and TSL of 12 hours
per week.”

Acknowledging that “this is not a
big promotional station, it never
has been,” McNeill did say that af-
ter years of using the Filmhouse
“Sing-A-Long” TV campaign
WMZQ has switched to the ‘“Most
Country Music Allowed By Law”
package, also done with Filmhouse
in conjunction with sister station
KIKK/Houston.

Atlanta
2+ 2554 (Rank)
Su '87 F '87 Su’87 F 87
WKHX
8 (6) 8 (2) Ti6 16
WKHX-FM
47 (86.1) 6.7 (75) 9 5
WYAY
49 (56) 5.0 (85) 8 9
Last spring these two went head-

to-head with almost identical direct
mail campaigns. The result was a
combined ARB  10.0 124 for
WKHX vs. a 9.2 for WYAY, num-
bers that most will admit were in-
flated by the high level of promo-
tion.

Both stations fell off considera-
bly in the summer, with the close-
ness of the battle setting the stage
for a major fall confrontation.

WKHX responded with a serial
number contest offering $10,000
cash prizes. Though no one from
within WKHX would say exactly
how many prizes were awarded,
best guestimates are that some-
where around $250,000 in cash was
handed out!

WKHX returned to the “Debor-
ah” TV spots it had used in the
past. Paraphrasing, she said, “I'm
back . . . and we’re celebrating by
giving you the chance to win $10,000
a day.” It obviously got the atten-
tion of quite a few folks.

WYAY went with a lottery once
again, offering cash prizes and air-
line tickets, opting for many win-
ners instead of a few huge prize
winners.

2554 in the ARB, the WKHX
combo added almost three shares;
WYAY fell .2 to its lowest figure in
more than a year.

On the air, "KHX built up its mor-
ning show, adding a female news-
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® WYNY Cracks NY Top 10, Adults
® WBOS Gains Amldst Changes

® WXTU Up Birch; Off ARB

® WMZQ Posts New Highs

® Chicago, L.A. Shares Flat

person and, mid-book, moving
middayer and former WYAYer
Shadow Stevens to mornings.

Chicago, Los Angeles

124 25-54 (Rank)

Su 87 F81 Su's?t F'®1
WUSN/Chicago

26 (29) 26 (3.1) 14 12

KLAC/Los Angeles

1.0 (15) 14 (9) 30 T21
KZLA/Los Angeles

25 (22) 21 (2.0 11 15

Markets two and three remained
flat this time out.

In L.A., the last five books have
seen the combined KLAC and
KZILA Country share go 3.3, 3.3,3.3,
3.5, 3.5. Incredibly, in four of the
five books, the gain or loss experi-
enced by one half of the combo was
offset by exactly the same amount
of gain or loss experienced by the
other station.

25-54, the AM was up .4; the FM
down 4.

Commenting on the fall ARB
numbers, KLAC & KZLLA OM Bob
Guerra said, “We felt we could
hold on to-the numbers we got last
summer, which was the FM’s best
book ever. But we took a hit in the
middle phase of the book. Earth-
quakes and bad weather all in one
month took a lot of our listeners to
the news stations.

“The good news is that our cume
stayed where it was last summer.

The bad news is 8000 quarter hours
went to the news stations. The in-
crease in our AM numbers came
from people who went to the AM
band for news and stayed there
when they wanted to get their coun-
try fix. The key, for sales purposes,
is that the combo numbers held
together.”

Guerra added that the numbers
are almost in a perfect bell curve:
the male-female ration is 51% to
49%; 28.7% are 25-34; 385% are
3544; and 32.8% are 45-54. “We're
attracting all cells,” he said, ‘“‘not
just heavy upper end demos. This
gets us in on a variety of buys.”

In the Windy City, WUSN’s flat
12+ was joined by a 25-54 that was
off a hair.

Coming
Next Week

Fall ratings analyses of
Greensboro-Winston Salem,
Indianapolis, Nashville, |
Phoenix, Kansas City and
more.

Randy Davis.

Anne Murray was one of many artists dropping by the WYNY studios during
the fall sweeps. Surrounding Anne (I-r) are PD Michael O’Malley, Program
Manager Robert Bernstein, Capitol’s David Morrell, and midday personality

—



NASHVILLE THIS WEEK

WILL APPEAR AT CRS

Rogers Signs With WB

Warner Bros. Board Chairman Mo Ostin has announc-
ed the signing of Kenny Rogers to the label’s Nashville di-
vision. This marks a reunion of sorts for the pair, who
were together at Reprise during the days of the First Edi-

tion.

Ostin said, “It’s great to wel-
come Kenny back to the WB fami-
ly. We're proud once again to be
playing a part in his extraordinary
career.”

Rogers, who made five albums
for RCA over the last five years,
said the WB staff knows ‘“‘that
making music can be fun, exciting,
and, with a little luck, successful.
Having the opportunity to work
with old friends like Jim Ed Nor-
man and Mo Ostin again really
makes it feel like a homecoming.”

WB/Nashville chief Norman,
who will be involved in the produc-
tion of Rogers’s music, said, “I'm
thrilled to be involved with Kenny
Rogers, especially since our rela-
tionship dates back to the early
'70s. It is with great personal en-
thusiasm and excitement that I
look forward to working with this
individual, who has made such a
big contribution to music and the
world.”

It’s also been announced that
Rogers will appear at the Country
Radio Seminar’s Thursday night
(2/11) artist cocktail reception.

Elvis Discs And Video

The Las Vegas Hilton plans to
premiere “Elvis: An American
Musical” this summer. The multi-
million-dollar stage show, running
July 1-August 28, will be the first
production to trace the life of the
singing star, with a cast of several
Elvis actors re-creating different

eras of his life. The lavish produc-
tion will incorporate two giant
screens, three 35mm projectors,
and 90 minutes of film clips.

The Hilton was the resort venue
where Presley performed and
broke house attendance records
between 1969-77. The Elvis musical

may hit the road after this sum-

mer’s Las Vegas run.

In record news, RCA has put
together a new Presley package
titled “Essential Elvis.” The LP
series contains new and unreleased
material which has surfaced in the
United Kingdom, as well as popu-
lar live performance segments —
“Elvis: Aloha From Hawaii,” “El-
vis In Person,” “Elvis At Madisen
Square Garden,” and “Elvis:
That’s The Way It Is.” Digital ver-
sions of his early movie music
(“Blue Hawaii,” “G.I. Blues,”
“King Creole,” and “Loving You’)
will also be included.

PolyGram Product

Johnny Cash just finished re-
cording a digital collection of 20 of
his classic hits for Mercury/Poly-
Gram. The two-record set, record-
ed in an old Nashville church build-
ing, should be released as the ‘Hall
of Fame Collections” this April.

Cash has also been cast as an
“educated Southern lawyer” on
this season’s final episode of CBS-
TV’'s “Jake and the Fat Man.”

Larry Boone’s debut album will
be out this March. The Ray Baker

NEW RADIO PROMOTION

The first quarterly meeting
of the Country Music Asso-
ciation has resulted in sev-
eral changes in the awards
criteria. A few categories
have been redefined and a
new category created.

Vocal Duo of the Year has been
redefined to include acts such as
the Judds, O’Kanes, Bellamy
Brothers, and Foster & Lioyd,
who were previously considered
and voted on in the Vocal Group of
the Year category.

Duet pairings of established
stars, previously in the Duo cate-
gory, will now fall under the new
Vocal Event of the Year umbrelia.
It's defined as “two or more peo-
pte who perform together, any or
all of whom are known primarily as
individual artists.” The act must ei-
ther perform together on record or
publicly three or more times during
the eligibility period. Examples of
past coliaborations qualifying
under this heading are the trio of
Dolly Parton, Linda Ronstadt,
and Emmylou Harris, or the
“Highwayman’ project with Willie

CMA Restructures Awards

Nelson, Waylon Jennings, John-
ny Cash, and Kris Kristofterson.

New Radio Promo
Package

Song of the Year winners are
now eligible for one year only; in-
strumentalist of the Year has been
changed to Musician of the Year
{which will now be voted on by the
entire CMA membership). The
board aiso moved to present spe-
cially designed certificates honor-
ing musicians and vocalists who
perform on the winning Single and
Album of the Year. CMA Executive
Director Ed Benson says, “This is
a memento to the people from that
production which goes beyond the
artists themselves.”

The Radio Committee approved
a new station promotion package
to focus on the awards presenta-
tion. Limited tickets for the show
will be available to CMA-member
stations. The campaign will include
taped promos for contests, dis-
counted hotel and airfare rates,
and photo/autograph sessions
with the artists for participating
broadcasters.

production includes four Boone
songs.

Donna Meade completes her
first LP label effort with Buddy
Killen. It will be released later this
year.

PolyGram album compilations
for February release include Hank
Williams Jr.’s “Standing In The
Shadows”; Mel Tillis’'s ‘“Brand
New Mister Me”; and “Ladies Get
The Blues,” featuring previously-
issued material from Reba McEn-
tire, Kathy Mattea, Leona Wil-
liams, Donna Fargo and Tari
Hensley. Also planned is a reissue
of Dave Dudley’s “Truck Drivin’
Son-Of-A-Gun.”

s Baillie & The Boys will soon
travel as a quartet. Kathie Baillie
and husband Michael Bonagura
are due to become first-time par-
ents in March.

NASHVILLE
IN MOTION

¢ LYNNE MANGRUM joins
Top Biling as Communications
Director

Lynne Mangrum

¢ MOE BANDY signs with
Bobby Roberts Entertainment
for booking

e STEVE ENGEL forms In-
tervision, Inc., a Nashville-
based publishing firm with NY
representation

Karen DiCenza moves from Pacific
Artists Agency/L.A. to the Bruce Agen-
cy/Nashville as .an agent . . . Nick Pal-
ladino is upped to VP of the audio de-
partment at Scene Three.

Airborne Records has purchased the

rights to Mickey Newbury’s latest al- |

bum “A Legend in A New Age,” with a
spring release targeted . . . New pub-
lishing agreements recently signed in-
clude: Tim O’Brien and George High-
fill, Bug Music; producer/writer Joe-<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>