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COUNTRY RADIO,
RECORDS ADJUST
TO NEW ERA

The influx of fresh new country artists
creates opportunities and dangers for
radio. Programmers and Nashville label
executives grapple with country’s
promising new era in the keystone article
of R&R’s annual Country Radio Seminar
special. You'll also see:

® The results of the annual R&R Country
Radio Poll
® Profiles on all the pollwinning artists
® Profiles on the CRS’s New Faces
Show performers
Page 48

WPOW’S GOT THE POWER
IN MIAMI CHR CIRCLES

Power 96°s unconventional P1-A
approach, featuring a constant diet of
Miami club hits mixed with CHR staples,
has made it the market’s leading hit
station. PD Bil! Tanner explains how
WPOW put it all together.

Page 39

R&R CONVENTION UPDATE

Several industry-oriented organizations will
be presenting valuable supplemental
seminars during the convention.

® Coleman Research: “Increasing TV
Effectiveness For Radio” and “New
Age: Is It Here To Stay?” Results from
listener ratings of two dozen
syndicated spots highlight the former,
while a nationwide Coleman study of
the New Age phenomenon is the latter
seminar’s focus.

@ Radioware: “Integrated Music
Scheduling: Research To Rotations.”
Computerized music scheduiing
advances, with plenty of chances for
specific Q8A.

@ Strategic Radio Research: “Unified
Theory Of Radio Strategy.” The key
factors in winning longterm ratings
success, adapted for any format.

® TALENTMASTERS: “How To Get The
Job Or Promotion You Want.”
Marketing yourself for maximum
advancement.

® Bailey Broadcasting: “Infotainment:
Understanding & Using It.” How music
radio can get the most out of
entertainment news and information.

® HLC: “Jingles As A Secret Weapon.”
A lighthearted look at how jingles can
improve your sex life and win your
radio battles.

See complete Convention details, Page
6 & 7, for the times these unique
learning opportunities will be presented.

Newsstand Price $5.00

|

THE INDUSTRY'S NEWSPAPER

RADIO & RECORDS

FEBRUARY 12,

198E

‘AT 40’ REPLACEMENT SOUGHT

ABC Calls Off Kasem
Contract Talks

Citing an inability to come to
terms after more than six
months of negotiations, officials
at the ABC Radio Networks
have broken off contract-renew-
al talks with “American Top
40” host Casey Kasem.

ABC Radio VP/Entertain-
ment Programming Tom Cud-
dy, who announced the break-
off, said it “appears doubtful”
that Kasem’s contract would be
renewed when his current

Noble’s $100 Million
EZ Purchase Collapses

Noble Broadcast Group’s pro-
posed $100 million purchase of
EZ Communications collapsed
Monday (2/8) because of finan-
cial disagreements.

The all-cash deal, announced
only five days earlier, would
have been the biggest broadcast
deal so far this year.

“I was notified by EZ they
wanted more money than our
agreed-upon price,” said Noble
President/CEO John Lynch. “I
felt we had a solid deal, and my
original offer was still on the
table.

“We have a lot of time,
money, and effort involved in
this deal, and after careful re-
flection I hope they will follow
through on our original agree-
ment,” Lynch continued.

Gingold
Barnstable
President

David Gingold

New Barnstable Corp. VP/
Radio David Gingold has been
elected President of the com-
pany, which has changed its
name to Barnstable Broadcast-
ing, Inc.

Owner Albert Kaneb com-
mented, “To my great pleas-
ure, David has turned out to be
an even better group head than
GM. I am completely confident
that he will lead our group to
profitable growth in the coming
years.” GINGOLD/See Page 30

EZ “Not Sorry”

“We’re not real sorry,” EZ
President Alan Box told R&R.
“Once we took the deal to the
board, we decided it wasn’t in
the best interests of our com-
pany. We just decided we didn’t
want to do a deal with Noble or
anybody.”

Executives of both companies
said the proposed transaction
was initiated unexpectedly by
Noble about a month ago and
quickly reached draft contract
status. When he originally an-
nounced the deal last week, Box
predicted consummation of the
takeover by midsummer. Now
he says EZ is off the market and
“not for sale” to anyone. While
admitting that disputes over the
purchase price contributed to
the deal’s collapse, Box said
“other factors” — which he de-
clined to identify — played a
key role.

Several broadcast brokers in-
terviewed by R&R suggested
that Noble’s highly leveraged
financial structure and ability
to meet debt payments may
have been a prime concern for
EZ executives. Box would not

comment on Noble’s financial
condition, but he stressed his re-

spect for the company.
NOBLE/See Page 30

agreement expires in January
’89, but left open the possibility
that the network might eventu-
ally come to terms with the vet-
€ran announcer.

Kasem offered no comment.
His attorney Mark Armbruster
told R&R, “I'm surprised at
that announcement. We’ve been
having discussions with ABC
for a couple of years now and as
far as I'm concerned, we're still
open to an agreement; we have
an excellent relationship with
them.”

A source close to the negotia-
tions indicated Kasem turned
down a five-year package offer
from ABC worth “well over’ $2
million annually against a per-
centage of the show’s profits.
Kasem’s current agreement is
a seven-year deal, signed when
ABC purchased ‘AT 40’ parent
company Watermark in 1981.

KASEM/See Page 30
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WAVA Fans Flames As Wave
B Qi Fans Greet Redskms

Hundreds of thousands of Redskins fans mobbed DC’s District
Building for the Super Bowl champs’ homecoming (bottom photoj,
and WAVA broadcast the festivities live from atop the J.W. Marrioit
Hotel across the way. Pictured up on the roof are (I-r) WAVA GSM
Gary Rozynek, Emmis CEQ Jeff Smulyan, WAVA ND David Haines,
midday personality Jim Elliott, and VP/GM Allan Goodman.

NEW DUTIES FOR GRIFFIN, OZMON

WRKO & WROR Reorganlze

WRKO/Boston VP/GM Dan
Griffin has assumed additional
responsibilities at sister AC
WROR, while WROR PD Lorna
Ozmon has been named Station
Manager, with responsibility
for all station operations. The
WROR VP/GM position has
been eliminated with Joseph
Kelly’s exit from the RKO facil-
ity.

RKO Radio President Jerry
Lyman said, “Dan Griffin’s ex-
perience and background make
him uniquely qualified to lead
these two distinct radio stations.
Dan brings his exceptional ex-
pertise in AC radio to WROR, as
he was GM at one of the most

Dan Gnmn B

successful AC stations in the

country (WYNY/New York).”
Commenting on Ozmon’s ap-

pointment, Griffin said, ‘‘Her

contribution to WROR'’s growth

for the past four years certainly

Lorna Ozmon

warrants her elevation to sta-
tion management. In her new
position, Lorna will have an
even greater ability to impie-
ment exciting directions for
WROR.” WROR/See Page 0

SPECIAL CRS SALUTE - Begins Page 48
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CRAWFORD HEADS SALES TEAM

Pearlman Set As
WMAQ VP/GM

Former KODA /Houston VP/GM
David Pearlman has been named
VP/GM at WMAQ/Chicago, where
for the past several weeks he has
headed a transition team which is
taking the station from News/Talk
to all News. Group W formally took
over the station last week from
NBC, which retained ownership of
FM sister WKQX.

“Over the past six weeks, the
team I've headed has put together
a radio station,” Pearlman said.
“It’s been like a GM’s dream to re-
cruit and implement an entire
work force, including everything
from engineering to promotion to
programming to sales. We've re-
tained many former staffers, but
we've doubled the size of the sta-
tion to 100 people. In an era of
dwindling news staffs, we’ve taken
the opposite approach. Our all-
News format will begin by March
1; we're about 80% there now.”

Scott Herman has segued from
KYW/Philadelphia to WMAQ as
Exec. Editor, the top post within
Group W’s programming structure

at its News stations. His previous
experience includes a stint at
WINS/New York. WIOD/Miami
morning anchor and former ND
Jim Frank, whose background in-
cludes over a decade in news man-
agement at Chicago’s WCFL and
WIND, will be ND at WMAQ.
KDKA/Pittsburgh PD Cheryl Mor-
ton, who also previously served at
WIND, has been named News Op-
erations Manager.

Pearlman commented, ‘“The ex-
perience, enthusiasm, and general
format knowledge of all three
make them the top programming
management team in the country.
Scott has programmed all-News
throughout his career, and has suc-
cessfully led two Group W stations
to unparalleled ratings success.
Jim is the consummate newsman
and knows Chicago from the
streets up. Cheryl is returning
home, and brings a wealth of ex-
perience and knowledge of the
market as well as her program-

ming talent.”
PEARLMAN/See Page 30

Wagner Heads New Great
American Broadcast Unit

Cincinnati-based Great Ameri-
can Broadcasting Co. announced
on Monday (2/8) that it plans to
merge its television and radio
operations into one unit. Carl Wag-
ner, who is currently President of
the radio group, has been named
President of the combined broad-
casting unit.

“This move is being made in or-
der to streamline our organization
and decision-making structure,”
said Great American President/
COO George Castrucci. “We feel
that an integrated structure for the
company’s broadcast operations
will help us meet the competitive
pressures present in the com-
munications industry today.”

Great American Broadcasting,
which owns 16 radio and five tele-

vison stations, is a wholly-owned
subsidiary of Great American
Communications Co.

John Wetherbee

Wetherbee
PD At WFYR

Acting PD John Wetherbee has
been promoted to PD at RKO’s
oldies-based WFYR/Chicago. He
succeeds Glen Martin, who resign-
ed to pursue other interests.

GM Dick Rakovan stated,
“Wetherbee’s extensive radio ex-
perience, especially in Chicago,
coupled with his energy, drive, and
innovative programming and pro-
motion ideas, will provide the sta-
tion with positive direction and
steady growth.”

Noted Wetherbee, “I want to
have as much fun on the radio as
possible, with exciting personali-
ties, music, and promotion. Music-
ally, I'll build a Top 40 oldies radio
station that appeals to adults, has
lots of energy, and communicates
contemporary topics. I won’t tam-
per with the format. The heritage
of WFYR has always been oldies-
based. Staying true to that heritage

WETHERBEE/See Page 30

Transtar Debuts Easy
‘Special Blend’ At WEAZ

One of the nation’s leading Beau-
tiful-Easy Listening stations,
WEAZ/Philadelphia, has shifted
its traditional music approach to
all soft popular vocals. Develop-
ment of the new format was aided
by Transtar, which will distribute
it nationwide under the label ““‘Spe-
cial Blend.”

The station rose from a 6.5 to a
7.4 12+ in the fall ’87 Arbitron, but
Exec. VP/GM Jim DeCaro told

ONE TALK SLOT SCRAPPED

ABC Talkradio Changes
Its Affiliate Terms

In response to requests from its
affiliates, ABC Talkradio has
changed its terms of cash and
barter to stations. The network has
also eliminated one of the talk
shows from its lineup.

According to VP/Talkradio Mau-
rice Tunick, stations which former-
ly were required to give up three
minutes of inventory for each hour
of ABC talk programming they
carried will now be given back one
minute. They will also be charged
a weekly license fee ranging from

' R&R Observes
‘ Presidents’ Day

‘ R&R's Los Angeles, New York,

Washington, and Nashville offices
| will be closed Monday, February
L

15, for Presidents’ Day. Regular
business hours will be resumed
Tuesday, February 16.

$25-35 for each daytime program
they carry.

Said Tunick, ‘“This arrangement
is very similar to those of the other
longform program suppliers, and
the cash outlay is obviously
minimal. Since the network is pop-
ular with medium and small mar-
kets, we have always been looking
for ways of turning back that
minute to give our stations the op-
portunity to sell it locally.” Tunick
added that the new arrangement
will not apply to the Tom Snyder or
Sally Jesse Raphael shows, or to
weekend shows, where the original
agreements will still apply.

Tunick also announced that the
midnight-3am (ET) Ira Fistell
show has been cancelled effective
in May and will be replaced by
taped repeats of other shows. He
said the network did not want to
compete with its own Snyder and
Raphael shows, which in part ran
concurrently with Fistell’s show.

R&R, “We couldn’t bring newer,
younger people into the format be-
cause we were playing instru-
mental cover versions of hits and
not the real ones. We wanted to go
with original soft vocals without
losing our current identity.” The
station will continue to use its
“Easy 1017 ID and the sell line
“Relaxing favorites with less
talk.”

Although the 3749 target audi-
ence is close to that of Transtar’s
“Format 41,” DeCaro declined the
use of that format because it veer-
ed too far from the station’s
“Easy” image, he said.

Transtar Chairman C.T. Robin-
son said traditional Easy stations
are becoming deficient in the demo
cells below 45 and that ‘“‘conse-
quently, the leading Beautiful Mu-
sic station is not a must-buy any-
more.” He indicated that as late as
four years ago Easy stations were
converting their 12+ shares to
2554 numbers at the rate of
100-110% . *“Today,” he said, ‘“‘that
conversion is generally in the low
70s and dropping fast. A 10 share
only translates to a 7 share 25-54,
and it’s headed downward.”

Robinson said the core audience
for Easy Listening is different
from AC’s audience, and that “Spe-
cial Blend” is designed to retain
that segment of an Easy Listening
station’s current audience that’s
under 55.

There will still be some instru-
mentals in the format, but they will
be restricted hits such as ‘“The
Sting” by Marvin Hamlisch. Vo-
cals will stretch from AC artists

TRANSTAR/See Page 30
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BEHIND THE RATINGS:
HIDDEN STORIES & FACTS

Raw ratings numbers tell only part of a
station’s story. This week Harvey Kojan
plunges into the depths of the Top 10
markets’ books to uncover telling facts about
the nation’s leading AORs. Meanwhile, Mike
Kinosian begins a two-part look at AC battles
throughout the country.

Page 42, 46
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Marking the release of “Are You Sure,

And So It Goes

the ﬂrst album by So are (I-r) EM/ Manhattan VP/A&R Contemporary Music Bruce
Garfield, So manager Steve Weltman, label CEQ Sal Licata, So’s Marcus Bell and Mark Long, label President Bruce Lund-
vall, and Sr. VP/A&R Gerry Griffith.

NEC TARGETS COUNTRY RADIO

Manning, Reker Form Consultancy

WSIX-AM & FM/Nashville Pres-
ident/GM David Manning and
Hicks Broadcasting Partners VP/
Programming Reid Reker have
announced the formation of the
Nashville Entertainment Corp., a
Country radio consulting service.

According to the pair, the Nash-
ville-based company will offer a
new approach. Reker said, ‘“There
has been a void in the industry
when it comes to the marketing
and promotion of country music —
it hasn’t been treated as a ‘“‘pro-
fitable format. We will deal
primarily with the elements be-
tween the records. That is what
makes the difference between
ratings and billing. When there is

promotional and talent magic com-
bined with country music the re-
sults can be phenomenal, as we
witnessed here in Nashville.”
Manning said, “We will limit the
number of clients to ten radio sta-
tions which have the desire to win.
We will show them how to reshape
and remold their marketing to
reach an audience which would not
ordinarily listen to country music.”

NEC’s longterm goal is to be a
complete, full-service radio and
television consulting and syndica-
tion company, including a “place-
ment service for incredible talent.”

Manning joined WSIX less than a
year ago, after leaving the VP/GM
post at WLAC/Nashville. Reker,

who will continue in his present po-
sition, was previously VP/Pro-
gramming for Fairwest Broadcast
Consultants.

Edwards Exits KNEW &
KSAN To Seek Ownershlp

KNEW & KSAN/Oakland-San
Francisco VP/GM Steve Edwards
is leaving after eight years with the
Bay Area Country outlets to form
his own broadcasting company.
He’ll stay on as VP/GM until the
end of February, and will act as a
consultant through June.

“Ownership is something I've
been after for quite a while, and
this is something I have to do for
me,” Edwards commented.

He also said that financial back-
ing is lined up and he’s in the pro-
cess of evaluating properties. Ed-
wards added that he hopes to have
two stations in the fold by the end of
the year, with plans to go public at
a later date.

FORMER WB, MCA PRESIDENT

Mike Maltland Dles At

John K. (Mike) Maitland, one-
time President of MCA Records
and Warner Bros. Records, died
Friday (2/5) in Santa Paula, CA.
He was 66, and had been ill for sev-
eral years.

This week, friends and former
colleagues paid tribute. “I will al-
ways be in Mike Maitland’s debt
for a number of significant contri-
butions to my career,” said Capitol

1-800-952-1986
Ask for Mike Henry

Demand

the

best.

I

SURREY
RESEARCH

“The music testing Surrey Research has done for WNCI and
Nationwide has been terrific. Every phase of the research is
done professionally and the color-coded printouts tell me

exactly what I need to know.”
Bill Richards

Program Director
WNCI-FM, Columbus

Roger Wimmer, PhD/President
Chris Porter/Vice President
Mike Henry/Dire~* ,r of Marketing

Fran Judd/Rese:

+ Analyst
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Mike Maitland

Industries/EMI President Joe
Smith, who worked at WB during
the executive’s tenure. “When we
met, I was a Boston disc jockey
with ambitions to move into the
record business. He gave me the
encouragement I needed. Later he
hired me as an untested quantity to
become the National Promotion
Director of Warner Bros. And fin-
ally, he always gave me the room
to move and grow. I shall never
forget that, nor his constant sup-
port through our years together.”

Striped Horse Records President
Barney Ales, who first knew Mait-
land when both worked for Capitol
Records in Detroit in the 1950s,
commented, “Mike was a real gen-
tleman as well as a great record
man.”

From a number of branch posts
at Capitol, Maitland rose to be-
come the company’s National
Sales Manager and, later, a VP. In
1960 he took over as President of
Sales & Distribution.

The following year, Maitland
joined Warner Bros. and became
the label’s second President, suc-
ceeding Jim Conklin. He oversaw
significant growth in its business —
the 1964 acquisition of Reprise Rec-
ords, for example — and its roster,
with Peter, Paul & Mary, the
Association, the Grateful Dead,
and Van Morrison among those
signed.

“Mike always had time for ev-
eryone,” said WB VP/Director of
Sales Lou Dennis, who joined the
label under Maitland. “He was a
very easy guy to get along with.
Mike was very kind, and every-
body just loved him.”

After leaving Warners in 1970
Maitland was appointed President
of MCA Records, holding the post
for eight years. ‘‘Mike was a man
of his word,” said Ales, who, as

Steve Edwards

Prior to joining Malrite eight
years ago, Edwards served two
years as GM at KFOG/San Fran-
cisco. He was GSM at KFI/Los
Angeles for three years before
that.

66

President of MCA-distributed Roc-
ket Records, renewed his associa-
tion with Maitland during the '70s.
“He would take care of business
without you even having to ask
him.”

Maitland retired to the Santa
Barbara area shortly after leaving
MCA in 1979.

Funeral services were held Mon-
day (2/8) in Los Angeles. Maitland
is survived by his wife Carmel,
daughter Carmel Whitman, and
son Mark, who is VP/Promotion at
WB.

Memorial donations may be sent
to the Alzheimer’s Disease & Re-
lated Disorders Association of Los
Angeles, 5979 W. 3rd St., #100, Los
Angeles, CA 90036.
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BUSINESS ¢ PROGRAMMING e

FRIDAY, MARCH 4

e “Instant” Research & Analysis
Industry/Consumer Comparisons

Join us on the leading edge of “instant polling.” Using the latest technology
... you'll be able to “instantly” compare your opinions against your peers and
a nationwide panel of music consumers and radio listeners. Mike Shalett
hosts this hi-tech, hi-touch audience participation session which will reveal
the exclusive results of a major national music consumer survey.

Stimulating Creative Thinking

The latest research suggests people can be taught to be
more creative. Roger von Oech is an internationally
recognized leader in stimulating creativity and innovation
in business. Learn new skills to generate, manage, and ap-
ply ideas. Gain insight into your own particular creative
thinking style, and how to improve creative weaknesses and
enhance strengths.

MARCH 3-5
LOEWS
ANATOLE HOTEL

e DALLAS o

e Registration
e FORMAT SESSIONS

The action starts Thursday at 3pm. R&R’s Editors explore radio’s hottest
issues during informal Thursday afternoon and evening sessions. It’s a golden
chance to question, debate, and learn from today’s top broadcasters at panels
of unparallelled magnitude.

-l
- L3

Convention participants will have rwo opportunities ro carch -
Roger von Oech

what will surely be one of the most popular sessions. .

AOR: Harvey Kojan promises “not the same old panels,” starting things off Thursday
with “Are These Guys After Your Job?” With some of AOR’s fastest rising programmers . . .
WRKX PD Greg Mull, KRZQ PD Daniel Cook and WAQX PD Simon Jeffries. Sessions con-
tinue with an in-depth look at “AOR’s Top Promotions” with Doug Harris, Promotion Director
at KLOL and Jim Marchyshyn, Promotion Directgor at KSHE. The “Consultant’s Influence”
with Dwight Douglas and Jeff Pollack. The evening music panel will feature programmers, pro-
motion execs, managers and A&R reps. It should be livelier than ever.

AC: Mike Kinosian covers the full range of today’s AC on Thursday: “From Full-
Service To NAC.” The format’s most successful top management teams discuss formatics and

CHR: Joel Denver will be “Creating The Ultimate Radio Station” with Scott Shannon, music, and the late afternoon session spotlights a// the pioneering programmers of the emerging

Buzz Bennett, Steve Rivers, and Sunny Joe White strategizing and counterprogramming on
the spot. You help determine the ultimate station. “Winning CHR Promotions” will be brought
to life in an afternoon session featuring WMMS’s Kid Leo, KKBQ’s John Lander, and Q105’s
Mason Dixon & Randy Kabrich. The CHR menu is topped off by an evening music panel
featuring WPL] PD Larry Berger, KPWR PD Jeff Wyatt, KZZP PD Guy Zapoleon,
KCPX PD Lou Simon, WAVA PD Mark St. John and Z93 PD Bob Case squaring off on the
hottest topics with Charlie Minor-A&M, John Fagot-Capitol, Judy Lebow-Atlantic, Dan
DeNigris-EPA, Rick Bisceglia-Arista and Phil Quartararo-Virgin.

UC: Walt Love tackles Urban Contemporary’s most important issue Thursday: “How To
Get General Market Advertising Dollar$.” Jim Hutchinson of NABOB, Burrell
Advertising’s Nick Howse, Tom Joyner of Joyner Communications, and other concerned experts
will analyze the problem and offer solutions. Afternoon sessions will also cover how to find and
develop talent in UC radio. Featuring KACE PD Pam Wells, WRKS VP/GM Barry Mayo,
WUSL PD Dave Allen, All Pro Exec. VP Jim Maddox and KKDA VP Michael Spears.
The evening session will feature UC radio & record heavies in an open discussion of music
issues. The panel includes: WGCI PD Sonny Taylor, WJLB PD James Alexander, KM]Q
PD Terri Avery, J.C. Floyd of Don Kelley & Associates, Jheryl Busby Executive VP-MCA,
Skip Miller President-Motown, Rubin Rodriguez VP-Columbia and Sylvia Rhone VP-
Atlantic.

COUNTRY: Lon Helton begins the Thursday sessions with a unique and exciting
opportunity to watch — and participate — as the format’s winners “Battle For Your
Marketplace.” You'll observe two full radio teams — a President, GM, PD, and consultant —
work through ever-changing scenarios, discussing strategies on positioning, marketing,
advertising, promotion, contesting, talent, and more. You help decide the winners. Team
A: Norm Schrutt, President, Cap CitiessABC Group 2, Michael Owens, VP/GM KNIX,
Ted Stecker, WBAP & KSCS OM/Consultant, and Moon Mullins, WSM-AM PD/Consul-
tant. Team B: Bob Longwell, VP/GM and New City VP/Programming, Bob Green, VP/GM
WYAY, Mike Chapman, PD WUBE, and Rusty Walker, Consultant. The evening finds
PD’s, MD’s and label reps candidly discussing today’s Country radio and its effect on the evolv-
ing music scene.

NAC format, providing the most in-depth look at this phenomenon yet. Panelists include
Frank Cody, WBMW PD John Sebastian, WNUA PD Bob O’Conner and KKSF PD
Steve Feinstein.

Sales Strategy Seminar

Chris Beck will focus his evening session on management techniques, new
business opportunities and answering your questions on the latest concepts
for maximizing your sales team.

e COCKTAIL PARTY & BUFFET SUPPER

The R&R “Supper Parties” are legendary. This year’s culinary offerings will
far surpass anything before . . . come hungry.

Beginning Nightly at 11pm!

The Jets, Jody Watley,
Breakfast Club . . . and more
Presented by :MCA RECORDS

If you miss this one . . . You’ll have to wait until 1990 for the next R&R Convention!

— WWA-americantadichistons.com.
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KEYNOTE ADDRESSES

FCC Chairman Dennis Patrick
will take this opportunity for a
major address to the industry on
The Future of Regulations

Affecting the Broadcast Industry.

Donald Regan, former White
House Chief of Staff, Secretary of
the Treasury and CEO of Merrill
Lynch, will discuss the near 90s
economy and its effects on our in-

dustry. Donald Regén )

e How To Raise Investment Capital
And Buy A Station

¢ 10 Major Trends Shaping The Future Marketplace

o Budgeting — How To Do It Right

o Hospitality Suites

- “hits” will entertain_ conyenpon-goem and also become a live
satellite broadcast hgard aroand jxc world, on l-f‘le Wesmoog

A ..A A K

e “Creating Radio Comedy”

Jay Thomas/KPWR, Ross Brittain/Z100, Gary Owens/KFI, Stevens &
Grdnic/Allstar Radio and the Real Bob James/ACN . . . radio’s top comedy
creators show how it’s done. R&R’s Dan O’Day moderates what will certainly
be an entertaining morning session, covering comedy, management of creative
talent and client relations.

Marketing In The Near ’90s

Ted Chin, award-winning creative strategist, with new
and exciting insights, case studies and ideas for radio and
records, on how to stand out from the pack. One of the
convention’s most important sessions for succeeding in
our industry’s highly competitive environment.

Ted Chin

The Radio Research Created:

Positioning - Programming-Promotion/Marketing

John Parikhal and four of the industry’s leading researchers examine successes
and the lessons learned, and analyze the overall changes in radio brought on by
the widescale use of research. Panelists include Kurt Hanson, President of
Strategic Radio Research, Jim Riggs, President of Emmis Research, Jon
Coleman, President Coleman Research, and David Oakes, President
For/Cast Communcations Research.

Effective & Efficient Ways
To Market Radio on TV

This session covers it all: How to develop a successful TV marketing strategy
for your radio station, budgeting for effective TV campaigns, media planning
and buying, creative technology and testing. Tony Quin, Executive VP of
Filmhouse, chairs a panel featuring Viacom Radio President Bill Figenshu,
noted programming and marketing consultant E. Karl, researcher Bob
Harper and Century Media President Charlie Scimeca.

OHN COUGAR AMP

Mc‘ﬂencamp at Convennon ’88. A live concert of Mellenéanp,s "

One Radio NetWOr‘k :

= - - L Ss —EeE A S A S

Friday & Saturday

¢ Coleman Research presents
“Increasing TV Effectiveness For Radio” and
“New Age: Is It Here To Stay?”
¢ Radioware presents
“Integrated Music Scheduling: Research To Rotations”
¢ Strategic Radio Research presents
“Unified Theory Of Radio Strategy”
¢ TALENTMASTERS presents
“How To Get The Job Or Promotion You Want”
¢ Bailey Broadcasting presents
“Infotainment: Understanding And Using It”

¢ HLC presents:
“Jingles As A Secret Weapon”

e Radio & Its Advertisers
What They Want -- Where Their $ Will Go

Norm Pattiz, Chairman of the Westwood One Companies, hosts a dynamic
panel of radio’s leading advertisers in a candid discussion of radio’s impor-
tance in '90s advertising strategies. Panelists are: Bobbie Starr, Media Man-
ager McDonald’s, Tony Ponturo VP/Corporate Media Anheuser-Busch and
William Lynn, VP & Director/Corporate Media Coca-Cola.

¢ Moment-To-Moment Market Testing

Jhan Hiber and convention participants explore another new leading edge
technology that automatically tracks audience responses to music, jingles,
spots, and programming.

o Hospitality Suites and . . .

p . P "2 Nite
LIVE

Buster Poindexter
and his Banshees of Blue

Call oy mail 5 Presented by l@ @ﬁb

. = 0n todays
. g 0 0.0¢
all R&R (213) 553. -4330
Charge js, wmu— . @
= E. %
Call the A i 5
natole djrecy (214) 748-1200 e
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PAT CLAWSON

WASHINGTON REPORT

FCC Dismisses Boston
Fairness Complaints

The FCC has denied Fairness Doctrine and personal
attack complaints filed against two Boston radio stations.

The Commission last week voted
to uphold the Mass Media Bureau’s
denial of Mark Brown’s complaints
against WBZ/Boston and WRKO/
Boston. Brown had alleged that
talk hosts on the two stations had
called him a liar and that WBZ and
WRKO had refused to allow on-air
discussions of payola and ‘‘con-
sumer ripoffs at automobile
dealers.”

Issues ‘““Not Of Critical
Importance”’

The personal attack complaints
were denied because, as Brown
himself conceded, the stations
never identified him on the air. In

denying the Fairness complaints,
the Commission found that the is-
sues Brown cited were not of critic-
al importance to the Boston com-
munity.

In a statement announcing its de-
cision, the Commission added that
even if Brown’s Fairness com-
plaints had been valid, they would
have been dismissed anyway in ac-
cordance with the FCC’s Syracuse
Peace Council decision of last Aug-
ust, which found the Fairness Doc-
trine unenforceable on the grounds
it is unconstitutional.

Brown did not seek the Commis-
sion’s review of his Fairness com-

Q: Why does G105/Raleigh use BOOM MEDIA as their direct
mail source?

A: ““When we did our first direct mail promotion with BOOM,
two competing stations also did direct mail (with other
vendors). Both competitors dropped in the book, while we
had a major ratings increase! Believe me, the magic of

BOOM MEDIA works!”’
William Sandy Smith
General Manager

Call or write today for your free BOOM MEDIA information kit!

“Di_rectrMaiI P Lhé)tioés: Tgaf Work!"

300 Turner Rd_. Suite 514 ¢ Richmond, VA 23225 ¢ (804) 320-1137

plaint against WHDH/Boston,
which was filed on the same
grounds. That complaint was also
denied by the Mass Media Bureau.

In a separate action last week,
the Commission also denied a Fair-
ness complaint filed by Citizens for
a Humane Kansas against KWCH-
TV/Hutchinson, KS. The group had
alleged that KWCH failed to pro-
vide sufficient coverage of the is-
sue of inhumane treatment of ani-
mals used in parimutuel gambling.
Citizens opposed a 1986 ballot refer-
endum on whether to allow pari-
mutuel betting in Kansas. The
Commissioners found that Citizens
for a Humane Kansas had failed to
demonstrate that a Fairness viola-
tion had occurred.

WwWWLamericanradiohistorv.com

Radio Groups

Support AM
Standard Proposal

The radio industry has weighed in at the FCC with
support for a proposal that would require all AM stations
to adopt the now-voluntary standards of the National Ra-
dio Systems Committee (NRSC).

Last fall NAB filed a petition
with the FCC asking that the NRSC
standards be made mandatory.
That standard, which has been in
use on a voluntary basis since Jan-
uary 1987, includes a preemphasis
curve for AM broadcasts with a
complementary deemphasis curve
for radio receivers. In order to
reduce adjacent channel interfer-
ence, the standard narrows the AM
channel bandwidth from 15 kHz to
10 kHz.

The majority of industry groups
that filed comments on the NAB
petition expressed support for
adoption of the NRSC standard.
Among the parties that made their
views known to the Comission were
CBS, Group W, WGN Continental
Broadcasting, the Association for
Broadcast Engineering Standards,
and the Association of Federal
Communications Consulting Engi-
neers.

Dissent From Bonneville

Notable dissent came from Bon-
neville International Corp., which
owns five AM stations. In its com-
ments, Bonneville said the NAB pe-
tition should be denied because the
trade association had failed to
demonstrate the desirability of a 10
kHz bandwidth.

Broadcasters were split on the is-
sue of whether to ease the so-called
“‘go/no-go” rules on contour over-
lap interference. In its notice of in-
quiry, the Commission asked re-

spondents to comment on a pro- °

posal that would allow co-channel
and adjacent stations to strike a
deal on the amount of interference
that will exist between them.
Group W indicated support for
such a system, while CBS opposed
its adoption.

“At a time when interference on
the AM band is looked upon as a
primary reason for the shift of lis-
teners to FM, pursuit of (this) con-
cept would reinforce the public’s
perception of AM as an inferior,
second-class service compared to
FM and would undermine concur-
rent Commission and industry ef-
forts to minimize AM’s competitive
handicaps,” said CBS.

One broadcaster, California-
based Money Radio, used the com-
ment opportunity to make a pitch
for a power increase for its
5000-watt AM station, KMNY/Po-
mona, CA. “The immediate lifting
of the artificially low power cap on
Class I stations operating on re-
gional channels will afford much
needed relief to KMNY and simi-
larly situated stations,” said the
company.

NEWS BRIEFS

No Imminent Danger
In Supremacist

Broadcast

A Utah station that briefly dabbled in
white supremacist Talk radic may still
be smarting from the experience. But it
apparently won't have to worry about
troubte from the FCC.

The Commission has found that
KZZliWest Jordan, UT created no
threat of imminent danger or violence
to the community when it broadcast the
“Aryan Nations Hour,” a talk program
hosted by avowed racist Dwight Mc-
Carthy. The program debuted Decem-
ber 5 and was cancelled the next day
after numerous advertisers pulled their
spots off KZZI and death threats were
allegedly made against McCarthy and
station owner John Hinton. The Com-
mission came to its conclusion after un-
dertaking an investigation prompted in
part by an inquiry from Rep. John Din-
gell (D-Mi).

“This was not a formal complaint on
the part of Mr. Dingell,” said Mark Mc-
Carthy, an aide to the powerful chair-
man of the House Energy and Com-
merce Committee. “He had heard
some reports that the station was
broadcasting threats of viclence
against individuals who are Jewish, and

he asked the FCC to look into the mat-
ter.”

In the FCC's response to Dingell’s in-
quiry, Chairman Dennis Patrick of-
fered the congressman a lesson on
First Amendment freedoms. "“If there is
to be free speech, it must be free for
speech we abhor and hate as well as
for speech we find tolerable or con-
genial,” Patrick wrote.

FCC Nominee Sets
Conflict Of Interest
Guidelines

FCC nominee Susan Wing will be
limited in the matters she can help de-
cide if and when she is confirmed to fill
one of two vacancies on the Commis-
sion.

In a letter to the Senate Commerce
Committee, FCC General Counsel Di-
ane Killory said that Wing, currently a
partner in the law firm of Hogan & Hart-
son, has promised to stay away from
any FCC matters in which her clients or
associates are involved.

The Commerce Committee has not
set confirmation hearings for Wing or
Bradley Hoimes, the White House’s
nominee to fill the second Commission
vacancy. Holmes is currently chief of
the Policy and Rules Division of the
FCC's Mass Media Bureau.
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A PLAN THAT WORKS

Coleman Research
is One of Radios
"Top Two Research
Companies because
We Develop
Plans that Work

Jon Coleman, President Richard Harker, Vice Presjdent

For research to be meaningful it must be more than
gathering data — it must lead to an action plan.
Coleman Research is recognized as a research leader
because it offers action plans that work.

Coleman Research develops a strategy and lays out
a series of steps that turn research into action. The
Plan encompasses both marketing and programming
— developing a position for the station as well as
specific programming elements.

The Plan has worked for stations like KZZP-
Phoenix; WNSR- New York; KISS-San Antonio;
WCXR-Washington, D.C., and KBIG-Los Angeles.
And, The Plan can work for you. Call us for more
information.

COleman ReseafCh .. . a recognized leader

PO. Box 13829 e Research Triangle Park, NC 27709 « (919) 790-0000

www.americanradiohistorvy com
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' RADIO BUSINESS

TRANSACTIONS

Henry To Enjoy $13 Million
Worth Of Memphis Blues

Burkhart Acquires New SC Combo;
Hartstone & Dickstein Buy Two Combos; Sage Moves Into Florida

WDIA & WHRK/Memphis
PRICE: $13 million plus minority tax
certificate

BUYER: Ragan Henry National Radio
Associates L.P., owned by Ragan
Henry. The company also owns
WXTR/Washington; KDIA/Oakland,
CA; and WWIN & WGHT/Baltimore.
The company recently announced
plans to buy KCWV-AM & FM/Kansas
City; WKSG/Detroit; and WEZS/Rich-
mond.

SELLER: Adams Communications,
headed by Stephen Adams. The com-
pany also owns KEZK & WRTHISt.
Louis; KOOL-AM & FM/Phoenix; KISS/
San Antonio; WLAV-AM & FMIGrand
Rapids, ML.

FREQUENCY: 1070 kHz; 97.1 MHz
POWER: 50 kw days/5 kw nights; 100
kw at 530 feet

FORMAT: Urban

BROKER: Milton Ford & Associates
COMMENT: Adams purchased the FM
in September 1984 for $2.1 million,
the AM in February 1985 for $2.5 mil-
lion.

WKYD-AM & FM/Andalusia
PRICE: $1,100,000
BUYER: CR Broadcasting Inc., owned

by John Columbus Jr., Dennis
Rooker, Thomas Wright, Fred
Schwarz, and Henry Posner Jr. The
company also owns WKWK & WEEL/
Wheeling, WV; WMCL/McLeansboro,
IL; WTAO/Murphysboro, IL; and
WDX! & WMXX/Jackson, TN. Wright
and Posner own Star Cable Assocl
ates, which operates cable TV systems
in four Southern states. Along with
Schwarz, Wright and Posner also own

two TV stations and WTID/Suffolk, VA.
SELLER: Triple H Broadcasting Inc.,
headed by Charles Tomberlin.
FREQUENCY: 920 kHz; 98.1 MHz
POWER: 5 kw days/500 watts nights:
100 kw at 256 feet

FORMAT: Gold; Country

COMMENT: Documents filed with the
FCC show that when Messrs. Posner,
Wright, and Schwarz became share-
holders of the company they were
granted an option to acquire for $5000
an additional two percent of the com-
pany’s stock. If the option is exercised
prior to 12/31/88, they will own 50%
of the company.

KFPW & KBBQ/Ft. Smith
PRICE: $1,049,208

BUYER: George Hernreich

SELLER: Border Broadcasting Co.
Inc., headed by President Gordon
Brown.

FREQUENCY: 1230 kHz; 100.9 MH2z
POWER: 1 kw; 3 kw at 380 feet
FORMAT: Nostalgia; Country

KEZL/Fowler (Fresno)

PRICE: $2.2 million

BUYER: AVI Partners, owned by Ja-
son Jennings and Harvey Borlaug.
SELLER: Bilmar Communications
Inc., owned by William Donohue.
FREQUENCY: 96.7 MHz

POWER: 3 kw at 300 feet

FORMAT: Beautiful

BROKER: Chapman Associates Inc.
COMMENT: Bilmar acquired this sta-
tion in October 1982 for $700,000.

BARRY

Afttorney

Hired Gun - Straight Shooter

bt : -“‘
SKIDELSKY

At last! An attorney who's been there.
15 years’ experience as radio PD, GSM & GM,.

At CRS ‘88 Friday morning legal workshop.
Stop by for free initial consultation.

Or leave message c¢/o Opryland Hotel
to arrange confidential conference.

132 East 45th Street
New York, NY 10017
(212) 3700130

KLTT/Brighton
PRICE: $500,000
BUYER: Mortenson Broadcasting Co.
Inc., owned by Jack Mortenson, R.
Stan Mortenson, Marianne Carter,
and J. Daniel Mortenson. The com-
pany also owns WTOF-AM & FM/Can-
ton, OH; WEMM/Huntington, WV;
WBGR/Baltimore; and WHLO/Akron.
SELLER: Interstate Broadcasting
Systems, owned by Paul Toberty and
Clayton Tlllotson. The company also
owns KYMS/Santa Ana, CA and
KRDS/Tolleson, AZ.

FREQUENCY: 800 kHz

POWER: 1-kw daytimer

FORMAT: Religion

WAMT & WSCFITitusville
PRICE: $3 million

BUYER: Sage Broadcasting Corp.,
headed by Leonard Fassler and Ger-
ald Poch. The company also owns
WKOL & WMVQ/Amsterdam (Al

bany), NY; WZFM/Brlarcliff, NY.
WTAX & WDBR/Springfleld, IL;
WLVH/Hartford; WKHT/Manchester,
CT; WNAQ/Naugatuck, CT; WBSM/
New Bedford, MA; KMNS & KSEZ/
Sioux City, IA; and WACO & KHOO/
Waco, TX. The company recently an-
nounced plans to sell WJJK & WBIZ/
Eau Claire, Wl and WXYQ & WSPT/
Stevens Point, WI.

SELLER: Frazer Broadcasting, owned
by Sidney Frazer.

FREQUENCY: 1060 kHz; 98.3 MHz
POWER: 10 kw days/5 kw nights; 3
kw at 350 feet

FORMAT: Country; Nostalgia
BROKER: Doyle A. Peterson & Asso-
ciates.

COMMENT: Frazer will remain.as GM
of the combo, which he acquired in No-
vember 1985 for $1 million. An appli-
cation is pending to update the station
to Class C2 status and extend cover-
age to Daytona Beach and Orlando.

WKLS-AM/Atlanta

PRICE: $630,000

BUYER: Genesis | Communications
Inc., owned by Bruce Maduri, Robert
Sterling Ill, Joan Temple, Carter
Wampler, and Bob Jadrson. Maduri
also owns an interest in WQLY/Holly-
wood (Miami), FL.

SELLER: Great American Television
& Radio Co. Inc., principally owned
by Cincinnati financier Carl Lindner.
The company also owns WKRC &
WKRQ/Cincinnati; WTVN & WLVQ/
Columbus; WRIF/Detroit; WLZR-AM
& FM/Milwaukee; WDAF & KYYS/
Kansas City; WDVE/Pittsburgh;
WKLS-FM/Atlanta; KEX & KKRZ/Port-
land, OR; WNDE & WFBQ/Indianapo-
lis; and five TV stations.
FREQUENCY: 970 kHz

POWER: 5-kw daytimer

FORMAT: AOR

BROKER: Hal Gore of H.B. LaRue
Media Brokers.

WWAW-americantadiohisiop/ o

TRANSACTIONS AT A GLANCE

Deafs So Far _In 1988:

$88,839,804

Total Stations Traded This Year: 100

Doal ﬂf The Week:

~ ®KLTT/Brighton, CO $500.000
| #WKLS-AMIAtIants $630.000

@ WCKJAugusts, GA $225.000
* ® WSVLiSheibyville (Indlanapolis), IN $443,000
- ®WKZX/Presque Isie, ME $216.000 :
- ® WHAK/Rogers Clty, MI $38,000
O KLLR-AM & FM/Walker, MN $260,000 :
#KPNY/Alliance, NE $120,000 debt assumption
. ®KSRZINorth Platte, NE $150,000 plus liability assumption

- ®WTLB & WRCK/Utica-Rome, NY $1.75 million
. wnun i,lu'h‘BB".'-l'l"l'tm;ﬂgﬂﬂlﬂﬂlﬂL OH 53 miliion
@ WWZEICeniral Clty, PA 5275000
SWMAJ & wxi.mstm College, PA £1, 388 675
. mmm & FHfﬁnﬂlrlmEmmﬂlll-Spnmnburq, 8C &7 15 mion
@ KMGR-AM & FM/Salt Lake City 1,822 000
®KUTR & KLTQ/Salt Lake City $1.4 miliion
& WYVEWytheville, VA 5476.845 '
® KTEL/Waila Walla, WA $150.000 [

This Week's Action: $42,623,732
Total Stations Traded This Weak 36

- WDM & WHRKIMGmpM!} TH 313 mﬂ'ﬂun.

-wxyum &anmmm AL §1,100, aoa
| ®KFPW & KBBO/FL. Smith, AR §1.048 208
~ @KEZUFowler {Fresnol, CA $2.2 milion

tmu‘rﬂ;w&tﬁ]’rmﬂh FL:S&W.

© WKTY & WSPLILa Crosse, Wi $2.2 milion |

WCKJ/Augusta

PRICE: $225,000

BUYER: Indianhead Broadcasting
Co. Inc., owned by H. Jackson Greg-
ory, Charles Douglas, and F. Wilfred
Altman.

SELLER: A.J. Sealls Inc., owned by
Albert Sealls.

FREQUENCY: 1230 kHz

POWER: 1 kw

FORMAT: Gold

COMMENT: This station was acquired
in February 1986 for $187,000.

1 &
ctieh i it

WSVL/Shelbyvillie
(Indianapolis)

PRICE: $443,000

BUYER: Blue River Broadcasting Inc.,
owned by Arthur Kimball and Thomas
Hession. Kimball also owns WGLC-AM
& FM/Mendota, IL.

SELLER: Shelby County Broadcast-
ing Co., owned by R.D. Ingram.
FREQUENCY: 1520 kHz

POWER: 1-kw days/250 watts nights
FORMAT: AC

WKZX/Presque Isle

PRICE: $216,000

BUYER: CanXus Broadcasting Corp.,
owned by Dennis Curley and Pamela
Curry. They also own WCXU/Caribou,
ME and WCXX/Madawaska, ME.
SELLER: Colonial Broadcasting Co.,
headed by President J. Gregory
Freeman.

FREQUENCY: 950 kHz

POWER: 5 kw

FORMAT: AC

BROKER: Kozacko-Horton Company

WHAK/Rogers City

PRICE: $38,000

BUYER: Presque Isle Radio Inc., own-
ed by Edward Hier.

SELLER: Huron Shore Broadcasters
Corp., headed by President Harvey
Klann; and Metbourne Klein, who also
owns WHSB/Alpena, Ml.
FREQUENCY: 960 khz

POWER: 5-kw daytimer

FORMAT: AC

KLLR-AM & FM/Walker

PRICE: $260,000

BUYER: Thomas Ferebee

SELLER: Michael Steele, who also
owns KDDR-AM & FM/Oakes, ND.
FREQUENCY: 1600 kHz; 99.3 MHz
POWER: 1-kw daytimer; 3 kw at 161
feet

FORMAT: AC

el

KPNY/Alliance

PRICE: $120,000 debt assumption
BUYER: Halstead Communications
Inc., owned by Leon Halstead. He also
owns interests in KWIV/Douglas, WY
and KSAL/Newcastle, WY.

SELLER: Someland Inc., owned by
Virl Davis, Clara Peterson, and Judy
Wilson. They also own KOLT/Scotts-
bluff, NE.

FREQUENCY: 92.1 MHz

POWER: 3 kw at 300 feet

FORMAT: AC

KSRZ/North Platte

PRICE: $150,000 plus assumption of
liabilities

BUYER:“Aegeus Inc., owned by Dr.
John Mitchell Il of St. Paul, MN. He al-
so owns KLNG/Council Bluffs, IA.
SELLER: North Platte Broadcasting
Inc., headed by Eames Irvin.
FREQUENCY: 94.9 MHz

POWER: 63 kw at 200 feet
FORMAT: Station is currently dark.

Continued on Page 13
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"GIVE THE PUBLIG
WHAT IT WANTS"

Every great GM and PD knows that the secret to success in any business
endeavor lies in those six simple words.

Radio stations fail, or at least decline. when they lose track of what their
audience wants from them. Stations succeed when they're in tune with popular
tastes and responsive to the needs of their listeners.

That's why almost every Strategic Radio Research client is the leading station
in its format. Their music is on-target. Their advertising is effective. When their
listeners are unsatisfied about something, managers learn it immediately and
they fix it quickly.

If you've been ignoring your listeners for too long, call Kurt Hanson collect at
(312) 280-8300 today. We'll help you get back in touch with them tomorrow,

211 E. Ontario
Chicago. IL 60611
(312) 280-8300

www.americanradiohistorv.com
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Your listeners will
be “Twistin’ the Night Away”
when they win videocassettes of Warner
Home Video’s latest sci-fi comedy “Innerspace’’ --
starring Dennis Quaid and Martin Short. This free promotion,
plus grand prizes, is available March 23 - April 30

on an exclusive basis in the Top 20 markets.

Call Henry Mowry or Mary Fisher
at R&R Marketing

213/553-4330
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INNERSPACE 1 GUBER-PETERS eroduction
saming DENNIS QUAID - MARTIN SHORT - MEG RYAN - KEVIN MCCARTHY
Director of Photography ANDREW LASZLO A S.C. Production Designer JAM ES H SPENCER
Music by JERRY GOLDSMITH Co-Produced by CH]P PROSER Co-Executive Producers FRANK MARSHALL and
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TRANSACTIONS

Continued from Page 10

WTLB & WRCK/

Utica-Rome

PRICE: $1.75 million

BUYER: H&D Broadcast Group, own-
ed by broadcast investment bankers
Joel Hartstone and Barry Dickstein.
They also own WSUB & WQGNI/Gro-
ton, CT; WDOV & WDSD/Dover, DE;
WUHN & WUPE/Pittsfield, MA; WKRS
& WXLC/Waukegan, IL; and WIIN &
WFPG/Atlantic City, NJ.

SELLER: WTLB Inc., principally owned
by Paul Dunn.

FREQUENCY: 1310 kHz; 107.3 MHz
POWER: 5 kw days/500 watts nights;
50 kw at 510 feet

FORMAT: Talk; CHR

BROKER: Chapman Associates rep-
resented the seller; Henry Ansbacher
Co. represented the buyers.

COMMENT: In October 1987,

Kozacko-Horton Co. announced it had
brokered the sale of this combo for
$1.5 million to Vanguard Communica-
tions, but the deal subsequently failed.

WQOD & WBBW/Youngstown
PRICE: $3 million

BUYER: H&D Radlo Ltd. Partnership,
owned by broadcast investment bank-
ers Joel Hartstone and Barry Dick-
stein. (See above listing for purchase
of WTLB & WRCKI/Utica-Rome, NY.)
SELLER: Mahoning Valiey Broadcast-
Ing, owned by John Cherpack Jr., An-
thony Ross, and Theodore Macejko.
FREQUENCY: 1240 kHz; 93.3 MHz
POWER: 1 kw; 50 kw at 280 feet
FORMAT: News/Talk; AC

BROKER: Americom Radio Brokers

WWZEICentral City

PRICE: $275,000

BUYER: Norlin Broadcasters Inc.,
owned by Ronald Lorence and Greg-
ory Guise. The company also owns
WADJ/Somerset, PA. Guise owns an
interest in WALY/Bellwood-Altoona,
PA and is an applicant for a new FM
station at Fenwick Island, DE.
SELLER: H.EE.M.H. Corp., owned by
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James Hancock and Mildred Han-
cock.

FREQUENCY: 101.7

POWER: 5 kw at 650 feet

FORMAT: AC

WMAJ & WXLR/State College
PRICE: $1,368,675

BUYER: Nittany Broadcasting Co., a
partnership of Burbach Broadcasting
Co. and Constance Eads. Burbach is
principally owned by John Laubach
Jr., Robert Burstein, Suzanne Lau-
bach, and Larry Garrett. Burbach also
owns WEYZ & WCCKI/Erie, PA; WXIL/
Parkersburg, WV; WMRN-AM & FM/
Marion, OH; WZMM-AM & FM/Wheel-
ing, WV; and recently applied for per-
mission to sell WBMQ & WIXV/Savan-
nah.

SELLER: Centre Broadcasters Inc.,
owned by Wiiliam Ulerich and his wife
Alethea Ulerich. They also own
WCPA & WQYX/Clearfield, PA and
WDAD & WQMU/Indiana, PA.
FREQUENCY: 1450 kHz; 103.1 MHz
POWER: 1 kw; 3 kw at minus 55 feet
FORMAT: Goid; AC

WANS-AM & FM/Anderson-

Greenville-Spartanburg

PRICE: $7.15 million

BUYER: Degree Communications,
owned by Kent Burkhart and Patsy
Burkhart. They recently announced
plans to sell WOIC & WMMC/Colum-
bia, SC and to buy interests in WINW
& WRQK/Canton, OH and WLNZ/St.
Johns (Lansing), Mi.

SELLER: Radio Anderson Inc., prin-
cipally owned by Nicholas Frangias.

FREQUENCY: 1280 kHz; 107.3 MHz
POWER: 5 kw days/1 kw nights; 100
kw at 1010 feet

FORMAT: AC; CHR

BROKER: Don Sailors & Associates.

KMGR-AM & FM/

Salt Lake City

PRICE: $1,922,000

BUYER: Bingham Communications
Group, a Seattle-based company own-
ed by Robert Bingham and a group of
limited partners. The firm also owns
KKFX/Seattle; KWCT-TV/Wenatchee,

Over $600 million in radio deals
in the last two years.
That’s more than anyone in history.

That's no accident.

GARY STEVENS & CO.
/Wwéd/

Broadcast Mergers - Acquisitions * Investment Banking Services

230 Park Avenue Suite 2740 New York, NY 10169
(212)697-0240

RADIO BUSINESS

WA; and recently applied for FCC per-
mission to buy KAYU-TV/Spokane.
SELLER: TransColumbia Communi-
cations Ltd., a Phoenix-based com-
pany owned by Dale Bennett, Harold
Goldstein, and Eric Hauenstein.
FREQUENCY: 1230 kHz; 107.5 MHz
POWER: 1 kw; 46 kw at 2796 feet
FORMAT: AC

BROKER: Kalil & Co. Inc.
COMMENT: TransColumbia acquired
the AM for $550,000 in February
1986 and the FM for $1.5 million in
December 1984.

KUTR & KLTQ/

Salt Lake City

PRICE: $1.4 million

BUYER: Citadel Associates L.P.,
headed by General Partners Lawrence
Wilson and Fritz Beesemyer. The
company also owns KKFM/Colorado
Springs, CO and KBOZ-AM & FM/
Bozeman, MT. The company recently
applied for permission to buy KBIT &
KOOK/BIllings, MT.

SELLER: Sunrise Media Group, head-
ed by Richard Elliott. The company
also owns KGHL & KJOT/Billings, MT.
FREQUENCY: 860 kHz; 93.3 MHz
POWER: 50 kw days/195 watts
nights; 26 kw at 3740 feet

FORMAT: AC

COMMENT: Sunrise acquired this
combo for $2.08 million in September
1984.

winny americanradiaohistary com.

WYVE/Wytheville

PRICE: $476,849

BUYER: Home Group Inc., headed by
Chairman George Scharffenberger.
SELLER: Aprll Inc., headed by Robert
O’Brlen Jr., andLawrence Sachs. The
company is a wholly-owned subsidiary
of Carteret Bancorp Inc.
FREQUENCY: 1280 khz

POWER: 2.5-kw daytimer

FORMAT: AC

COMMENT: Stockholders of Carteret
Bancorp Inc. recently approved a
$268.5 million merger with Home
Group and the transfer of the station is
incidental to this merger.

KTEL/Walla Walla
PRICE: $150,000
BUYER: Comcast Media Services
Inc., owned by Dennis Widmer, A.J.
Beard, and Wayne Hammersly. The
company owns KEX1/Walla Walla, WA
and recently applied for FCC permis-
sion to buy KSKR/Whitefish, MT.
SELLER: Walla Walla Broadcasting
Inc., owned by Mrs. Jack Keating.
FREQUENCY: 1490 kHz

POWER: 1 kw
FORMAT: Country

Programming
- Consultant

Providing a Wide Variety
of Personal Consulting Services
Exclusively to Country Radio

WKTY & WSPL/La Crosse
PRICE: $2.2 million {(approximate)
BUYER: White Eagle Broadcasting
Ltd., a partnership of current station
GM Perry St. John, curreni station
GSM Richard Wilson, and Cammuni-
catlons Partners Ltd., a Dallas-based
firm headed by Frederick Currey and
Eric Neuman. Communicaticns Part-
ners also owns an interest in KFMX-
AM & FMiLubbock, TX; WILB-AM &
FM/Lansing; WXZT/Rockford, IL; and
WYBR/Belvidere, IL. Neumar also is
an officer and director of Hoker Broad-
casting, which owns KCFX/Harrison-
ville, MO; WRXJ/Jacksonville; and
WLLT/Fairfield, OH.

SELLER: LaCrosse May Broadcasting
L.P., owned by Edward May, Edward
May Jr., Eleanor May, Annette Marra,
and Karen Sislo. The firm aiso owns
KMA/Shenandoah, IA.

FREQUENCY: 580 kHz; 95.9 MHz
POWER: 5 kw days/1 kw nights; 1.7
kw at 410 feet

FORMAT: Country; AC

COMMENT: This transaction includes
assignment of a consfruction permit
authorizing Class C2 facilities for
WSPL.

| (601)423-1046

P.O. Box 417 luka, Mississippi 38852
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OVERVIEW

How To Spot Your Company’s
Most Valuable Employees

player each year is deemed

“most valuable” by a vote of
his or her peers. But how does a
manager decide which one of his
subordinates is the company’s
“MVE” (Most Valuable Employ-
ee)?

According to management pro-
fessor George Odiorne, the best
workers are usually not the flashy
superstars, but the solid, steady
utility players who deliver consist-

I n most professional sports, one

Last year America’s senior
executives averaged a 10% in-
crease in their total compensa-
tion packages, up 3.5% from
their '86 average increase of
6.5%.

This year at least one industry
source estimates that the aver-
age US senior exec will once
again find himself on the receiv-
ing end of a 10% increase in his
total compensation package
(salary and annual incentive
combined).

Listed below are the average
annual salary increases earned
by senior US executives over
the past six years:

Percentage Of

Year Annual increase

1982 12.3%
1983 5.6%
1984 12.6%
1985 10.7%
1986 6.5%
1987 10.0%
Source: Sibson & Co.
—

ent, quality work day-in and day-
out.

This is not to say there isn’t a
need for those exceptional employ-
ees who stand out in a crowd. Well-
educated and creative workers are
essential for not only their power to
generate new ideas and keep your
firm abreast of ongoing changes,
but also for their ability to inspire
their coworkers to even greater
heights.

Brightest May Not Be Best

While these flashy performers
tend to get everyone in the office’s
attention, they may not be the most
useful to your company. These bril-
liant individuals often lack basic of-
fice skills and work experience.
What’s more, although they may
come up with creative ideas, they
don’t always have the time to put

their suggestions to use.

In comparison, your company’s
real MVEs are often those workers
whose efforts get overlooked by
management and fellow workers
alike, because the worker lacks
that casual flash of brilliance or
that certain spark of inspiration.

Although these workhorse types
may not have exciting personali-
ties, they are the essential element
in every successful company. For
one thing, these reliable -souls
usually bring years of solid work
experience and polished skills to
the job. Also, they help maintain a
productive, balanced, and steady
environment in the workplace,
which in its own way inspires other
employees and makes the day-to-
day business of the office run more
smoothly.

Office Romances: Most U.S.
Managers Look The Other Way

ot everything that goes on
N in the workplace is strictly

business. On occasion
there’s some monkey business —
like the kind that got Gary Hart in
trouble — going on at the office.

However, not all corporate man-
agers take a moralistic, judgmen-
tal view toward office romances. In
fact, when faced the knowledge
that two of their employees are
having an affair, the overwhelming
majority of US managers will sim-
ply ignore it.

According to the results of a re-
cent poll printed in the Chicago-
based What’s Ahead In Personnel

Vs
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e Tape Mailed Same Day! e You Call:

Portland (503) 242-3235
Rusty Kimball

Las Vegas (702) 737-9400
Dennis Mitchell
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Hollywood (213) 463-2492
Terry Flood

Seattle (206) 587-2346
Terry Draper

Sacramento (916) 487-2346
George Allen

newsletter, almost 70% of Ameri-
can businesses aren’t concerned
about company employees living
together.

In addition, an equal percentage
of corporate managers believe
there’s nothing they can do to pre-
vent fellow employees from be-
coming romantically involved.
Happy Valentine’s Day.

® February 7-12 — NAB 23rd
Annual Management Develop-
ment Seminar for Broadcast En-
gineers. University of Notre
Dame. South Bend, IN.

®February 11-13 — 19th An-
nual Country Radio Seminar.
Opryland Hotel. Nashville, TN.

®February 12-13 — Gavin
Convention. St. Francis Hotel.
San Francisco, CA.

®February 13-28 — Winter
Olympics. Calgary, Alberta,
Canada.

® February 18-20 — Minorities
and. Communications Confer-
ence. Sponsored by Howard
University. Howard Inn  and
Blackburn Center. Howard Uni-
versity Campus. Washington,
DC.

® March 2 — National Associa-
tion of Recording Arts and Sci-
ences 30th Annual Grammy
Awards. Radio City Music Halil.
New York, NY.

®March 3-5 — R&R Conven-
tion. Loews’ Anatole. Dallas,
TX.

‘Scorecard

Total national spot radio ex-
penditures for the month of De-
cember 1987 topped $71 mil-
lion, an increase of 2.3% over
December 1986.

Dec. '87 vs. Dec. '86
{% of change)

Market

110 -09
11-25 +0.7
26-50 + 4.1
51-75 -1.8
76-100 - 08
100+ + 18.0

While the above-quoted figures
reflect total national radio spot
billings as reported by Ameri-
ca’s leading national rep organi-
zations, they are not typical of
any specific market. Further-
more, spot billing in individual
markets, market groups, or geo-
graphic areas may differ
substantially.

Source: Radio Expenditure Reports inc,

SRR
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Why Your
Weekend
Programming
Should Be
Stronger

n terms of groups of audience

available, radio’s three largest

“dayparts” are 6-10am Mon-
day through Friday, 10am-3pm Sa-
turday, and 10am-3pm Sunday. In
that order.

According to the San Luis Obis-
po, CA-based Radio Watch
newsletter, which came up with the
above statistics, many markets
have a larger number of listeners
available during Sunday middays
than they do in afternoon drive
(3-7pm) during the week.

Maybe it’s simply a matter of old
habits dying hard, but Radio
Watch’s E. Karl wonders why sta-
tions traditionally employ part-
timers for weekend air work, when
special attention to Sunday’s mid-
day programming could conceiv-
ably make a significant impact on
Monday through Sunday 6am-mid-
night audience shares.

Firing An Employee:
The Right Way To Do It

iring an employee is one of
the most difficult jobs a
manager encounters. And
if the situation is not handled pro-

® March 11-14 — National As-
sociation of Recording Mer-
chandisers 30th Annual Con-
vention. Century Plaza Hotel.
Los Angeles, CA.

® March 11-13 — South By
Southwest Music & Media Con-
ference Il. Waller Creek Plaza
Hotel. Austin, TX.

®March 21 — Academy of
Country Music 23rd Annual
Country Music Awards. Knott's
Berry Farm. Anaheim, CA.

® April 9-12 — NAB 66th An-
nual Convention. Las Vegas
Convention Center. Las Vegas
NV.

® April 11 — Academy of Mo-
tion Picture Arts and Sciences
60th Annual Academy Awards.
Shrine Auditorium. Los Ange-
les, CA.

eMay 10 — Kagan Seminar:
Radio Station Acquisitions. Park
Lane Hotel. New York, NY.

®May 17 — International Radio
& Television Society Annual
Meeting & Broadcaster Lunch-
eon. Waldorf-Astoria Hotel.
New York, NY.

WWW. aimMercattatheietory OO e ————— -
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perly, the terminated employee
may become angry, even violent.

However, there is a right way —
and a safe way — to fire an em-
ployee, according to James E.
Challenger, president of the Chica-
go-based Challenger, Gray &
Christmas, Ine. outplacement con-
sultancy firm.

Ideally, the manager must han-
dle the firing in such a way that it
does not affect the other employees
or disrupt the environment of the
workplace. Therefore, when an of-
fice manager must terminate an
employee, Challenger suggests fol-
lowing the five management guide-
lines listed below:

* Don't become antagonistic
toward the employee. Any display
of hostility on the part of the
manager could provoke the em-
ployee to even greater heights of
hostility.

* Don’t give detailed reasons for
firing the employee. Just give a
specific and brief explanation of
your decision.

e Don’t let the employee walk
away angry. If your firm offers an
outplacement service, make it
available to the employee immedi-
ately after you have concluded the
termination meeting — but don’t
let anyone do his job-hunting out of
his old office.

* Don’t let the employee argue
the decision. Once you've terminat-
ed the employee, avoid any further
discussion with the person.

¢ Don’t discuss details of the fir-
ing with other workers. If anyone
asks, just say the employee was
terminated.
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RR sSALES STRATEGY

OVERVIEW

When To Hold Sales Meetings & How
To Develop In-House Training Programs

uestion: What do you feel are the most

effective formats,

frequency, and

times to hold sales meetings? Also,
how do you suggest improving in-house sales

training programs?

A

nswer: There’s really no stock answer
to your first question, as each station
has different needs and even those

needs change. In general, two meetings per

week should be enough.

The first of these should
be a general information
update and discussion ses-
sion, where subjects such
as billings vs. goals, avails,
packages, research, and
general housekeeping are
covered.

The second should be a
weekly training meeting,
which should consist of a

Introducing Jingle Warfare.

brief overview that leads to
a discussion of a specific
topic.

You may want to consi-
der holding two such train-
ing meetings, one for your
intermediate and advanced
salespeople and another for
your rookies. Both of these
groups have different needs
and the more specific your

response to these needs, the
more effective each meet-
ing will be. After all, the
last thing you want to be is
too basic for your interme-
diate and advanced people
or too confusing for your

beginners.
Enjoyable & Specific

Remember that the more
enjoyable and specific you
make these meetings, the
more your staff will gain
from them. If you’re run-
ning short on time, you
should consider using one of
the several excellent books
on selling that are available
at most bookstores. (See
the adjacent list.) Use these
books as training manuals,
reviewing, discussing, and

STEVE RIVERS, PROGRAM DIRECTOR, KIIS-FM, 1.OS ANGELES

FirstCom is first again.

This time, with a new
generation of station ID’s
that sound bigger and
cleaner ...

ID’s so powerful they
blast your calls through all
the clutter.

Here's why:

Hollywood Production.
There’s no better sound
than Hollywood music, pro-
duced and recorded by John
Bahler, one of Hollywood's
top award-winning
producers.

Your ID's feature new-vo-

FiratConv'151747 Montfort Drive/Suite 220/Dallas, Texas 75240/im Long Comparies, Inc

cal sounds from the cream
of LA’ top session singers.

Not a jingle factory
Other guys may ‘plug-your-
calls-in-here,” but FirstCom
custom produces every sin-
gle 1D package using state-
of-the-art digital technology.

Your package is cori-
pletely personalized, with
every instrumental track
written and produced speci-
fically for your call letters
and station logo.

Right price.
You'll find us competitive

and very affordable, despite
our high-end prixiuction
value. So you can have |
powerful new 1D, totally |
custom produced in Hol-
lywood, for the same rates
as the ordinary run-of-the-
mill stuff you've probably
been buying.

Until now.

Call or write for a CHR,
AC or Country demo.

=
FirstCom ... First again
Call 1-800-#53H-5551).

In Texas call collect
(214) 934-2222.
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By Chris Beck

— when applicable — role-
playing a chapter a week.
You should also keep in
mind that individual coun-
seling and training can be
as rewarding as it is fre-
quently overlooked. For ex-
ample, try coaching tele-
phone techniques with each
of your salespeople actually
using the phone to try and
get new business appoint-
ments or set up meetings
with new decision-makers.

Have every one of your
salespeople bring in a re-
searched list of between ten
and 15 prospects and coach
your staffers before, dur-
ing, and after each call.
During the call, have them
put the potential client on
hold by saying another
phone call is coming in, and
discuss with that staffer
what is being said and how
he or she might better be
able to handle it.

This kind of personalized
hands-on training will not
only give you excellent in-
sight as to which areas
you need to cover in future
meetings, but also will give
you a better understanding
of one of the key elements
for your stations’ success in
generating new business —
your staffers’ ability to get
new appointments.

Critique Sales Calls

You may also want to
consider having your sales-
people record their sales
calls — much like a PD
would do with an air per-
sonality — and let each per-
son critique his or her
phone skills. You’ll proba-
bly get a lot of “I should’ve
said that” reactions, but
you’ll also find that the next
time the person encounters
that particular objection,
he will say that.

This type of hands-on
training can also be applied
on the street. Go out with
your salespeople on new
business/first-time appoint-
ment calls. (Hint: Don't let
yourself be identified as the
station’s Sales Manager,
but as another station sales-
person or as an interested
party instead. The idea is to
draw attention to your staf-
fer, not yourself.)

' Suggested
Sales Reading:
Sales Training
Books

* Tom Hopkins “How
To Master The Art Of Sel-
ling”

= Anthony Alessan-
dra & Jim Cathcart “The
Business Of Selling: How
To Be Your Own Sales
Manager"

» Wayne Harding
“The Extra Two Percent
That Makes Sales Hap-

"

pen
* Prantice Hall “Mira-
cle Sales Guide”

» Joanne Murphy
“Handbook Of Radio Ad-
vertising”

As for timing of these
sales meetings, try holding
the training meetings on
Tuesday mornings and the
general information meet-
ings on Fridays. The reason
for holding the training
meetings on Tuesdays is
that it gives your staff a
couple of days to try and
incorporate the skills that
you’ve discussed. Also,
holding the general infor-
mation meetings on Friday
mornings allows you to re-
view the week’s revenues
as well.

Admittedly, implement-
ing these suggestions are
bound to place an even
greater burden on a Sales
Manager’s already crowd-
ed schedule. However,
there is no substitute for
one-on-one coaching. If
you’re holding monthly ac-
count reviews, perhaps you
should consider holding
monthly coaching sessions
instead — you’ll find the
outcome much more tangi-
ble. As a very famous sales-
person once said, ‘‘actions
speak louder than words.”

—

l

Chris Beck is President of
Chris Beck Communications, a
sales consulting firm. If you have a
question you'd like this column to
address, he can be reached at
(818) 594-0851.
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Licensed trademarks and NBC Pyacock are rademarks owned by National Brosdcasting Company, Inc. and are licensed by Westwood One., Inc.

The new Arbitron numbers are in. And Neil
Myers, America’s Friend In The Night, has just
become America’s Powerful Friend In The Night.
Because since September 87, when Neil took over the
reins from Sally Jessy Raphael, our Talknet affiliates have
netted some very impressive gains. How impressive? Try these
numbers on for size! KLIF Dallas increased the time period share by
67 %.WAVG Louisville jumped 54 %. WWRC Washington D.C. is up 31%. And that’s
not all. KFBK Sacramento climbed 26 %. WIBC Indianapolis gained 8%. And at
WTIC Hartford, where Neil replaced a very popular local host, the overall time slot
share is up over 3.5 points!* Neil Myers and the entire Talknet line-up could just be a
perfect fit for your radio station too. FOR MORE DETAILS, CONTACT YOUR TALKNET
*Statistics according to Arbitron, Fall 1986 and REPRESENTATIVE IN NEW YORK AT 212) 664_2577

Fall 1987, Persons 12+, M-F, MSA, Share.

g Talknel

T T A Division of Westwood Oné: ine.

aww americanradiohistory com
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NEW THIS WEEK

|

§ ©® THE MONKEES: ‘“HEART & SOUL"” — THE OFFICIAL MONKEE
VIDEOGRAPHY (Rhino Video)

| The Monkee business continues with this behind-the-scenes look at the

Monkees, sans Mike Nesmith, filmed during the greatest made-for-teie-

vision rock 'n’ roll band in the world's 1986-87 comeback tour. Along with

interviews with founding members Mickey Dolenz, Davy Jones, and Peter

Tork, the package includes video clips of several songs from the group's

most-recent LP “Pool It." (Street date: 2/12).

® THE RETURN OF RUBEN BLADES (Sony)

| He's a musician, a lawyer, a political activist, and an actor. This documen-
tary not only shows how Ruben Blades juggles careers, but also includes

a musical guest appearance by Linda Ronstadt. (2/15).

O NIGHTS IN WHITE SATIN (Prism)

Sporting a plot loosely adapted from the Moody Blues' classic '60s
song, this made-for-home video feature also berefits from soundtrack per-
formances from the likes of the Thompson Twins, Pat Benatar, and the
Knack. (2/16).
® THE BIG EASY (HBO)

This romance cum thriller centers on corruption in N'Awlins. Along with a
steamy seduction scene from co-stars Dennis Quaid and Ellen Barkin,
the film is notable for its Island Records soundtrack LP, which contains
performances from such cajun, zydeco, and local R&B greats as the Dixie
Cups, Professor Longhair, Buckwheat Zydeco, the Wild Tchopitoulas,
and Beausoleil. (2/17).
® REVENGE OF THE NERDS Il (CBS/Fox)

The pocket pen protector pack is back! This sequel to the '84 teenage
yuk-fest takes its musical score from nerd-rockers Devo and its hit theme
("Back To Paradise”) from wild-eyed Southern rockers 38 Special. (2/18)
® NADINE (CBS/Fox)

Set in Austin, Texas in 1953, this darkly comic thriller stars Jeff Bridges,
Kim Basinger, and Rip Torn. In addition to various musical selections
from the period, the film's soundtrack features three songs taken from the
Sweethearts Of The Rodeo’s 1986 LP on CBS Records. (2/18).

|

COWGIRLS AND INDIANS — The Sweethearts Of The Rodeo meet the

Dixie Cups (r) in the new release rack at your local video outlet.

Health is a hot topic. The Heart of the Matter is
a hot radio series that deals with heart, health. and
quality of life issues. And it's free.

The Heart of the Matter brings your listeners
credible professionals from sources such as Johns
Hopkins, NIH, and the National Cancer Institute. They
talk about everything from heart attack prevention, to
AIDS. to nutrition and sports medicine.

Adjacencies can be sold at the beginning and end
of each segment of The Heart of the Matter. And you
can choose the daily 4% minute program, the 29
minute weekly magazine version, or 90 second format.

Call us for more information and a free demo
at (301) 486-4624

DIAMOND COMMUNICATIONS, INC.
2835 SMITH AVENUE, SUITE 205,TB_ALTIMQRE, MD 21209
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WB'’s Black History Month Video Promo

tations looking for a unique

and timely promotion item

that ties in with the celebra-

tion of Black History Month may

be interested in a new videocas-

sette package compiled by Warner
Bros.

The stereo VHS cassette contains

six music videos, all of which ad-

dress the continuing problems of

WEEKEND BOX OFFICE
FEBRUARY 5-7

1 Good Morning,
Vietnam (Buena Vista)

$8.5

2 Serpent And $5.8
The Rainbow(Universal) *

3 Moonstruck $4.5
(MGM/UA)

4 Three Men And $4.1

A Baby (Buena Vista)

5 She’s Having A $3.8
Baby (Paramount) *

6 Broadcast News $1.8
(20th Century Fox)

7 The Last Emperor $1.7
(Columbia)

8 For Keeps $1.3
(Tri-Star)

9 Fatal Attraction $1.1
(Paramount)

10 Throw Momma From $1.0
The Train (Orion)
* First week in release
All figures in millions
Source: Exhibitor Retations Co.

COMING ATTRACTIONS:
This week's openers include
“Satisfaction,” in which “Family
Ties" star Justine Bateman
makes her feature film debut as
the leader of the garage-rock
band Jenny Lee & the Mystery.
Look for former Blondie bomb-
shell Debbie Harry and stellar
soul guitarist Steve Cropper,
the latter of whom also produc-
ed the lion’s share of the film's
upcoming AJK/K-tel sound-
track, in cameo roles.

& JUST TEEN — Ms. Bateman,
~ ready to rock her knee socks
off.

e Also opening this week:
“Action Jackson,” an urban
crime thrilier co-starring Vanity,
who can also be heard along
with thelikes of Pointer Sisters,
Madame X, and Levert on the
film's upcoming Lorimar/Atlan-
tic soundtrack LP.

* Meanwhile, there's “School
Daze,” a sardonic look at black
college life that features young
jazzbo Branford Marsalis not
only playing a supporting role,
but also playing sax on the fim's
upcoming EMI-Manhattan
soundtrack LP.

WWW.americanradiohistorv.com
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THANK YOU FOR TALKING TO ME AFRICA — Ladysmith Black Mambazo, the

sound heard 'round the world.
racial prejudice and apartheid in
South Africa.

Four of the videos were taken
from performances taped during
Paul Simon’s ‘“Graceland’” tour:
Ladysmith Black Mambazo’s
“Hello, My Baby,” Hugh Masa-
kela’s “Bring 'Em Back Home,”
Miriam Makeba’s ‘“Emabhacem,”
and Simon’s “Homeless.”

Rounding out the 28-minute cas-
sette arve videos by Peter Gabriel
and Stetsasonic

TOP TEN SHOWS
FEBRUARY 1-7

1 The Cosby Show
2 A Different World
3 Cheers
4 Golden Girls
5 ABC Sunday Night Movie
(“Elvis And Me, Part I”)
6 Growing Pains
7 Who’s The Boss
8 Murder, She Wrote
9 Moonlighting
10 60 Minutes

Source: Nielsen Media Research

e ELVIS BEATS RAMBO: The
first installment of Priscilla
Presley’s tell-all tale (“Elvis And
Me, Part I'") racked up a 23.9
rating and a 35% share to win
its time slot, beating CBS's Sun-
day Night Movie (“Windmills Of
The Gods, Part I”) as well as
Movie

NBC's Sunday Night
(“Rambo: First Blood, Part 11").

e This week's “Top Of The
Pops” features performances
by Terence Trent D’Arby, Def
Leppard, Dave Wakeling, Jody
Watley, Jermaine Stewart, the
Pointer Sisters, Pepsi &
Shirlie, T’Pau, and '70s head-
bangers Foghat (CBS, Friday,
2/12, 11:30pm).

Incidentally, CBS and “Top Of
The Pops™ are parting company
after just one season; the last of
the 26 scheduled shows will be
broadcast in mid-March. How-
ever, this does not mean the
end of “Pops” in the US. Publi-
cists for the program have said
the weekly musical showcase
will return once an agreement
can be reached between the
British producers (Lionheart
Television International) and
an American syndication com-

pany.

All show times are EST/PST. subtract
one hour for CST. Check istings for show-
ings in the Mountain Time Zone. All iistings
Subject to change.

(“AF.RICA.”).

The idea for the tape was devel-
oped by Marylou Badeaux, War-
ner’s Research Director/Black
Music Marketing. The tapes were
initially shipped to Warner Bros.
field sales reps to distribute to local
radio stations as promotional give-
away items.

For further information, stations
are urged to contact their Warner
Bros. field reps, or call Badeaux di-
rect at (818) 953-3556.

o ‘L
HUNTER GETS CAPTIONED
BY THE LAME — Alberta
Hunter, photographed during
her first taste of fame.

e The PBS network con-
tinues its salute to Black History
Month with the premiere broad-
cast of “Alberta Hunter: My
Castle’s Rockin’,” an hour-long
tribute to the noted blues/jazz
singer and composer.

Rare film footage, excerpts of
recordings, and interviews with
Hunter and her contemporaries
are included in this documen-
tary, which traces the singer's
career from the early 1920s to
her rediscovery by the public in
the late 1970s. (Most PBS sta-
tions will air this special Mon-
day, 2715, 10pm. Check local
listings for day and time in your
area.}

® Although "Late Night With
David Letterman” has become
a late-night staple for NBC, the
network may want to consider
moving the show to prime time
after checking out last week'’s
TV ratings.

Letterman’s sixth anniversary
program — which aired Thurs-
day, 2/4, from 9:30-11pm —
received a 19.3 rating and a
31% audience share (approxi-
mately 40 million viewers) to
win its time slot. It was the first
time that one of Letterman’s an-
niversary shows was alred dur-
ing prime time.

e Current soui singsation
Terence Trent D’Arby can also
be seen on “Saturday Night
Live” (NBC, 2/13, 11:30pm).
Guest host will be “Family Ties”
star Justine Bateman.
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IFESTYLES

ONE STEREOTYPE, FIVE LIFESTYLES

Inside The Black Women’s Market

hen you think of the typi-

cal black female con-

sumer, what image
comes to mind?

Chances are that no matter what
your mental picture of the typical
black female consumer, it’s proba-
bly wrong — or at least incomplete.

According to a recent study con-
ducted by the New York-based Tri-
Ad research company, the US
black fernale consumer market ac-
tually breaks down into five dis-
tinctly different psychographic
segments. These are:

e Conservative Traditionalists.
This group accounts for 32% of all
black women. Their median age is
34, and 39% of the group has at
least some college education. A
slightly larger number (41%) is
employed fulltime with a median
annual income of $12,500. Nearly
two-thirds of this group (65%) are
married with children.

Generally speaking, ‘“conserva-
tive traditionalists” are practical,
domestic, religious women who are
against alcohol, sexual promiscui-
ty, and drugs. They favor security
over equal pay for equal work.

* Contemporary Swingers. This
group comprises 31% of black
women, with a median age of 27. A
significant number (38%) of this
group is single, and almost as
many (34%) are college educated.
Less than half of these women are
employed fulltime, and their me-
dian annual income is $9777.

In general, ‘‘contemporary
swingers” are optimistic, adven-
turous, gregarious — and they
scorn traditional female roles.
They are also much more likely to
purchase discount items.

e Independent High Achievers.
Accounting for 16% of all black
women, this group has a median
age of 30. Two out of five (40%)
have attended at least some col-

awlu(qtf lm’us 2 7
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lege, and more than half are
employed fulltime with a median
annual income of $13,289 — the
highest of all these groups.

Only 41% of this group is mar-
ried, which — in combination with
their relatively high income level
— makes them financially secure.
“Independent high achievers”

Although many supermarket
shelves are now stocked with a
variety of non-food products
(cosmetics, books. videocas-
settes, etc.}, the majority of US
shoppers still go to the grocery
store to purchase food items
Current figures show sales of
food items account for 75% of
all US grocery sales.

Listed below are the top ten
food items most frequently pur-
chased by American consum-
ers;

Percentage Of Purchases

e S

Type Of Food  Per Every 100 Shoppers
Milk 33%
Packaged bread 25%
Eggs 14%
Chicken 12%
Crackers 11%
é Cookies 10%
i Ground beef 10%
Packaged luncheon meats 8%
Refrigerated orange juice 8%
Ilce cream 6%

Source: POPAI Consumer Buying Habits

i e
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For the Best in a TRAVELING BILLBOARD® (Bumper Strip or
Window Label) call Byron Crecelius, person to person, COLLECT

314-423-4411.

prefer to live in the suburbs, and
have their hair done by a hair-
dresser at least twice a month.

* Youthful Traditionalists. Only
12% of the US female black popula-
tion falls into this group, which has
a median age of 28. Nearly half are
single, separated, or divorced high
school grads with an annual me-
dian income of $8273. Less than a
quarter (21%) are employed full-
time, preferring the traditional
role of a housewife instead —
meaning they are willingly subser-
vient to their husbands.

“Youthful traditionalists” are
predictable, quiet, and practical,
as reflected in the importance this
group places on bargain shopping.

e Insecure Pessimists. This
group comprises the remaining 9%
of the US female black population
and has a median age of 35. More
than half are married, with annual
median incomes of $8154. They live
under the notion that “‘black people
are better off now than they were

ten years ago” — which tran-
slates as ‘‘don’t expect more than
you've got.”

Although narrowminded, fear-
ful, and insecure, this group is
nonetheless quite fashion-con-
scious. They’ll wear pants, but not
the pants in public.

e e gz
iy G s

Améncans Most Roniant:c Glfts

alentine’s Day is this Sun-
day, which means that men
and women everywhere
will be giving their loved ones
romantic and love-inspiring gifts.
The mgst traditional gift is a
Valentine’s Day card. A full 78% of
all American adults buy cards for
that certain special loved one, ac-
cording to R.H. Bruskin Associ-
ates, a New Brunswick, NJ-based
marketing research firm. While
men send an average of three
cards, women are twice as gener-
ous with their affections, sending
an average of six Valentine cards
to their very special sweethearts.

Born To:

Q105/Tampa air personality
JoJo Walker, wife Rossi. son
Alex, January 15

WCPN/Cleveland MD Harvey
Zay, wife Melody, son Arlon,
January 22

FR TR
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Marriages:

WRMF/West Palm Beach
OM Dave Parks to WIJNO/West
Palm Beach talk show host/pro
ducer Wendy Ross, February
7
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Condolences:

Gary Waight, former MD at
KDKA and KQV/Pittsburgh,
January 19

RS e

e
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Snowboards Provide
Chills 'N’ Thrills

chmes take to e slopes on sir.ls and feensgers evary:

Csﬂkformms hme thlr ‘surfooards, residents of cold-weathe:

where ride smboma,

. Tnen'there's the sport that combines elements of all thres of the
.'abgvg-menﬁunéd activities: “snowboarding,” a daredevil leisure pur-
suit that offers thills-a-plenty for all those hot-doggers who are sithe:
~glrt-bored oF o fongm aaptl:.ratﬂl:! by the tradiional chills 'n° spslle of

; da:rwnnlli racing.

The showbgard Bwhas ke a largs aisateb{:wd sans whesls —
marat:een equipped with bulit-in snow boots similar to those used
with regular snow skis, However, uniike the skier, the snowboarde:
doesn't use poles, but instead rides the snowboard over the snowy
slopes like a surfer fdes the waves

Snowbeoards have been marketed for over a decade by Manches
ter Canter, WT-based Burton Snowboards, Although cnly 200,000
boards have been sold to date, in the past three years the number of
USregistered skirasorts that now allow snowboards on their siopes
has inoraased by & staggering 800 %,

The average snowboard i priced betwean §150 to $400. For
more information, contact Burton Snowboards at (B00) 448-0100; in

Vermont call (BO2) 362-4000:

1. Flowers
2. Wine

. Romantic meals

. Champagne

. Food (in general)

. Candles i
. Perfume

. Jewelry

But do people express their
romantic feelings the other 364
days of the year? If the results of a
recent Korbel Champagne com-
pany survey are any indication, the
answer is a heartfelt “‘yes.”

Of those people who responded to
the survey, 80% of the men con-
sider themselves ‘‘very’’ or ‘‘some-
what” romantic; an almost equal
number (77%) of the female re-
spondents also classified them-
selves as romantic-minded in-
dividuals.

So what do lovers give each other
to get into a romantic mood? Ac-

www—ameaericanradiohistonz.com.

cording to the survey, when pevple
want to celebrate a romantic en-
counter, the top ten most-popular
gifts are, in descending order:
flowers, wine, romantic meals,
champagne, food (in general),
candles, perfume, jewelry, candy,
and clothing.

However, other ‘‘romantic’
items that respondents claimed as
particular turn-ons were banana
pudding, deodorant, and shotgun
shells (1) — just the right gift to
celebrate an intimate moment, or
perhaps enforce the consequences
thereof . . .

February 12, 1988 RaR & 21
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Terpolilli, O’Brien New
GMs At KBER, WBYR

KBER/Salt Lake City GSM
Nicholas Terpolilli has been upped
to GM at the Devine Communica-
tions AOR outlet. He replaces De-
vine President Chris Devine, who

Juris Joins
WKJY As
Sales _Chief

Felice Juris

Three-year Eastman Radio
Sales Rep Felice Juris has joined
WKJY/Long Island as Sales Man-
ager. She will lead a six-member
sales staff at the “Format 41’-affil-
iated station.

VP/GM Ken Harris told R&R,
“We’re excited about Felice joining
us. She’s got a combination of New
York agency selling experience
coupled with good local streetfight-
ing savvy. With Felice leading this
team, there’s nothing to stop us.”

Juris told R&R, “I’'m coming
home to Long Island; this is where
I was raised. I'm looking forward
to going back to creative street
selling and client-related promo-
tions. I hope to bring out the best
from our talented sales staff.”

Prior to working for Eastman,
Juris was LSM at WLVE/Miami
and crosstown WTMI.

will concentrate on group responsi-
bilities. Succeeding Terpolilli as
GSM is Dave Dizibis from Devine’s
WBYR/Buffalo.

At AOR WBYR, which is expect-
ed to change format in March, Bob
0’Brien has replaced Harry Conlin
as GM. O’'Brien most recently
worked at a Phoenix TV station,
and previously was GSM at
KMGR/Salt Lake City when Ter-
polilli was LSM there.

Devine commented, “We just
added Springfield, MO to our group
(AORKXBR), and it’s gotten to be
too much for me to try to run
KBER while overseeing all the oth-
er operations. One of the problems
this company’s had is that we’ve
grown too fast and haven’t had the
personnel; we've tried to move
some people up into slots they
weren’t capable of handling. What
we need to do over the next year is
get some real strong leaders on
board.”

Terpolilli, who joined KBER last
April as LSM and was upped to
GSM in September, said, “Salt
Lake City has so many radio sta-
tions that it’s hard to create a
niche, not only for yourself but for
the advertiser. Fortunately, KBER
is not only a quality product, but a
clearly defined and packaged one.
My job isn’t to change the Bear,
but to further define it and help po-
tential clients get the best results
every time they choose the
station.”

Terpolilli was previously LSM at
AC KMGR/Salt Lake City for two
years. This is his first GM position.

WBYR’s O’Brien commented,
“We're conducting research and
exploring all contemporary music
options. We could keep it as the
Bear, although I don’t think that’s
going to happen. We think of it asa
brand new station, taking as broad
a look as you can take at a radio
station without actually tearing it
to shreds. Unfortunately, every-
thing that you could do to add to the
stress level of the entire staff is be-
ing done right now.”

Barbara Dean

Dean Upped

To VP/Sales
At KBIG

KBIG/Los Angeles GSM Bar-
bara Dean has been promoted to
VP/Sales at the Bonneville AC.

KBIG VP/GM Kari Johnson
Winston said, ‘“In the past year,
Barbara has developed a market-
ing-oriented sales staff. Her pro-
motion acknowledges her contribu-
tion to KBIG’s continued growth
and viability.”

Noted Dean, “I really appreciate
Kari’s support and confidence in
extending this recognition to me at
this time. Bonneville is filled with
very talented people, and I've been
fortunate to work with and learn
from many of the best.”

Prior to joining KBIG, Dean was
GSM at Bonneville Chicago AC out-
let WCLR.

I

Clegg At The Ritz

New York air personality and
rock music author Norm N. Nite
has joined United Stations for a
weekly national request oldies
show.

Most recently an air personality
at WCBS-FM/New York, Nite will
anchor the five-hour show each
Sunday from 5-10pm (ET). It will
feature hits from the ’50s, ’60s, and
’70s as requested by callers from
around the country via a toll-free
line.

Nite’s other radio experience in-
cludes onrair stints at WHK and
WGAR/Cleveland. He has publish-
ed three volumes of his “Rock On”
series. A fourth, covering the years
1954-87, is due out in late ’88.

Nite is also a member of the
Board Of Directors of the Rock &
Roll Hall of Fame, and is one of the

After a performance at L.A.’s Ritz, Johnny Clegg was greeted by Capitol label

execs. Shown backstage are (I-r) Capitol’s Tim Carr, President David Berman,
Clegg, label’s Vivian Piazza, and EMI Music President/International Marketing

Don Zimmermann.

Pictured (I-r), United Stations Exec. VP
Ed Salamon, VP/GM Bl Hogan, and
(seated) Norm N. Nite

16 members of the nominating
committee.

KZBS
Evolves

To CHR

KZBS/Oklahoma City has evolv-
ed from AC to CHR under the sup-
ervision of PD Susan Stevens, bas-
ed on data commissioned by Em-
mis Research. This makes KZBS
the market’s only challenger to
Clear Channel’s KJYO (KJ103).

Stevens said, “For the past four
years KZBS has fared very well
with the 25-54 demographic, lean-
ing heavily to women. OQur music
changes will zero in on adults 1844
years of age. KZBS is now locally
testing fresh new music for our
target.

“Qur air personalities’ content is
now geared toward what’s hot with
this very important segment of the
audience in Oklahoma City. Pro-
motionally, KZBS is involved with
activities similar to what you'd ex-
pect to hear on Z100 (WHTZ/New
York), Y95 (KHYI/Dallas), or on
L.A.’sKIIS or Power 106 (KPWR).
We’re all optimistic about the fu-
ture based on early feedback from
clients and listeners. We'll see
what happens when the ratings
come out.”

The Fastest Format Improvement Ever:
100% Of Your Music From Century 21 CDs

Your Ears Can Tell . . . What These Stations Already Know!
WYNY, WPOC, WIL-FM, WGAR, KVOO, WSOC-FM, WKY, WONE, WZZK, WBIG

and the list goes on andon . ..

Come Hear The Difference In Nashville At Suite #6351

century2]

4340 Beltwood Parkway, Dallas, TX 75244-3225
(214) 934-2121 or toll-free (800) 582-2100

wwww-americanradiohistorycom
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NIGHT
LIGHT

Light up your late night programming with
MUSIC COUNTRY RADIO NETWORK broad-
cast live every night of the week from 10 p.m.
until 6 a.m., EST. Throughout the week Charlie
Douglas will give your listeners all the magic of
Music City as he plays country music and con-
ducts interviews several nights a week with the
stars of country music themselves. Bill Berlin
follows him offering vour listeners a dry wit
delivered in a soft spoken manner...and some
late night antics that will keep them tuned in.
Johnny K. and Dana Christie help keep vour
weekends full of music, and Kvie Cantrell
serves up a well researched “Oldies Show”
each Saturday night/Sunday _- morning.

MCRN will provide vou _— withexclu
sive concerts and nmelv —— gpecials

throughout the vear. A monthly “TRIVIA
NIGHT” and weekly features for your daytime
use if you choose. AP NEWS, MCRN WEATHER
and SPORTS will help keep vour listeners in
touch too.

The MUSIC COUNTRY RADIO NETWORK...
late night radio entertainment with country
music, interviews, and features...'live’ from
Nashville, Tennessee. The only place to be in
the country at night.

Visit us during the Country Radio Seminar
’88 in our hospitality suite at the Opryland
Hotel. Or call Jeff Lyman at (615) 871-6710
or Rosie Oakley at (202) 955-7214 and find
out how to switch up to MUSIC COUNTRY
RADIO NETWORK. Let us light up your
broadcast night.

= MUSIC

ARCOUNTRY

Radio Network.
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®BOB PAQUETTE has been named
Sales Manager at WWPR/New York,
with responsibilities including National
and Vendor Sales. He had been on the
station’s sales staff for more than five
years.

® PATTY SLINGLUFF has been nam-
ed Sales Manager at WINS/New York.

She was previously an AE at crosstown:

WOR for three years.

® STEVE WRATH has joined KKOB-
AM & FM/Albuquerque as GSM. He
was previously GM at KVLT & KSKS/
Tulsa.

® CLINT HASSE has been promoted
from AE to LSM at WKKX/St. Louis, re-
placing KATHY MULDOON.

® ANGELINA MAY has been named
Director/Program Practices for the
CBS Radio Division. She joins from the
CBS Broadcast Group, where she was
Sr. Editor/Program Practices since
1984,

PROS ON THE
LOOSE

Matt Clenott — OM WGRD & WKTH/
Grand Rapids, Ml (616) 454-6011

Wendy Garrett — Evenings KFKF/
Kansas City (913) 362-3856

Joel Robert Lyons — Mornings
WTIX/New Orleans (504) 947-8675

Don Moore — PD/afternoons KBUC/
San Antonio (512) 657-7624

Charlee Simons — Mornings KREQ/
Santa Rosa, CA (707) 527-6441 or
(209) 369-5432

J.T. Stevens — PD WZCY/Coastal
North Carolina (919} 247-5963

© JOSEPH LOMBARD! has been up-
ped from Asst. PD to Operations Direc-
tor at WFAS-AM & FM/White Plains,
NY.

ofa

Daniel Hoffman Roger Skeiton

Records

®DANIEL HOFFMAN has been nam-

ed VP/Business & Legal Affairs and
ROGER SKELTON has been named
VP/Business Affairs, East Coast at
RCA Records. ’

® DOROTHY SCHWARTZ has been
upped from Manager/International Con-
tract Administration to Director of the
department at Bertelsmann Music
Group. She joined BMG in 1978.

Scott Haidle

Chuck Thagard

®SCOTT HAIDLE has been promoted
to VP/Sales and CHUCK THAGARD
has been named VP/Product Develop-
ment and Marketing at K-tel interna-

tional (USA), Inc. Previously Regional

Sales Manager, Haidle has been with
the company since 1984. Thagard
was previously National Sales Manag-
er/Video at CEMA Distribution.

® CHUCK BLIZIOTIS has been upped
to Associate Director/National Album
Promotion at A&M. He was maost re-
cently a local promotion rep in New
York.

Gerald Albright Greets LeVert

Backstage after a Univeral Ampitheatre show are (I-r) LeVert's Sean and Gerald
Levert, manager Harry Coombs, fellow Atlantic artist Gerald Albright, Atlantic
Black Music VP/GM Sylvia Rhone, and LeVert's Marc Gordon.

wirAn-americanradiohiston~eoem-

NEWSBREAKERS

® LAURA LIPUMA has been named
Sr. Art Director at Warner Bros. Rec-
ords. She joined the label in 1983 and
has been Art Director since 1985.

@ PAULA AMATO has been upped to
Manager/Media Relations at Atlantic
Records. She joined the label as a pub-
licist last year. Also at Atlantic, LINDA
MOLESKI has been named Manager/
Artist Relations, Television. She joins
from the Talent Editor post at Biliboard.

® JONATHAN LOVE has been named
National Coordinator/A&R at Island
Records. He joined the label last year
as an A&R assistant.

Jonathan Love Nancy Weber

®NANCY WEBER has been named
Director/Production at EMI-Manhattan
Records. She had been Production
Manager at Manhattan Records, which
she joined in 1985.

AL

Gregory McBowman
® GREGORY McBOWMAN has been
upped to VP/Business Affairs and STU-
ART BONDELL has been named Direc-
tor/Business Affairs at CBS Records
International. McBowman had been Di-

Laura LiPuma

rector/Royalties since 1978, and
Bondell was Records Counsel in the
CBS Inc. law department.

® MICHAEL FALEY has been upped
to VP/Labei Operations at Metal Blade
Records, which recently opened a
New York office. Label A&R Director
WILLIAM HOWELL has added duties
as Director of Death Records. Also at
Metal Blade, JEFF PLATT has been
hired as National Director/Retail,
ELIZABETH STORANDT has been up-
ped to Production Coordinator, DY-
ANA KASS has been hired for West
Coast Radio, CHERYL VALENTINE
has been hired for East Coast Radio,
and BRIAN LIMA has been hired for
East Coast Retail.

Silencers’ Night

EDITED BY JIM DAWSON

Industry

©BOBBI GRIMM has been named VP
at Promotion Marketing, which has
opened an L.A, office. She was previ-
ously Director/Promotion & Advertising
at KFAC/Los Angeles.

®MARY CLUNIS has joined Star-
stream Communications as Director/Af-
filiate Relations. She was previously
General Broadcast Exec./Central Divi-
sion at AP.

©® CATHY LEHRFELD has been named
Director/Public Relations, East Coast at
Westwood One. She was previously
Manager/Corporate Media Relations at
NBC.

®DAVID NEWMAN has joined Mike
Chapman Publishing Enterprises as
Professional Manager and Director/
Foreign Publishing. He previously was
a publicist at Tina Bresiow Public Rela-
tions.

CHANGES

Elizabeth Parls has been named an
AE at McGavren Guild/Atlanta.

Commemorating the Silencers’ first American tour at New York’s Manhattan Club are (seated, I-r) RCA’s Alan Grunblatt,
Daryl! Booth, and VP Dave Wheeler. Standing, front row (I-r) are RCA VP Simon Low and band members Martin Hanlin, Joe
Donnelly, Cha Burns, and Jimme O’Neill. In the back row are (I-r) RCA’s Mark Eichner, VP Promotion Jim McKeon, David
Ross, Jim Kelly, Sr. VP Eddie Mascolo, Lou Tatulli, and Alan Stein.

Beethoven, Virgin, And Pokey

B = L

Shown at Camper Van Beethoven's signing to Virgin Records are (I-r): group’s Victor Krummenacher and David Lowery;

Virgin’s Jeff Ayeroff; band’s Chris Pederson and Jonathan Segel; Virgin's Jordan Harris; Beethoven’s Greg Lisher; Virgin's
Mark Williams; and group managers Jackson Haring and David Snow. Pokey’s the one with the dog tags.
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“Madden’s a cult hero. .. he fits right in!”

Ted Utz, WMMR Philadelphia
HEY. “ “John’s wild and wacky approach makes the
Ace Sports Quiz a show with a difference! In:
WAIT A MINUTE! fact, it’s the only syndicated show I've ever
added to this station.”
' David Reinhart, 700 WLW Cincinnati
“John’s unique perspective is a perfect
addition to our afternoon sports programming.
Listener response has been terrific!”
Richard “Spud” Leek, WSM Nashuville
With 2,000,000 ADULTS 18 + * listening daily on over 250
stations nationwide, here’s why the John Madden’s Sports
Quiz is the most popular sports show in radio:
* 90 seconds of great sports entertainment
' ' ® unique sports stories, outrageous actualities and the most
memorable calls
. ¢ tremendous promotional, merchandising and sales opportunities with

your local ACE HARDWARE dealers.

So call us now for market availability and join stations like:

WHTZ New York WKRL Tampa WWL New Orleans
“Distributed WFAN New York KMOX/KHTR St. Louis WQBK Albany
by my friends at. .. KLAC Los Angeles KNUS Denver WBEN/WMJQ Buffalo
WXRT Chicago WCBM Baltimore KBER Salt Lake City
(jla rton WMMR/WIP Philadelphia wcCcCC Hartford KCLQ Fresno
KRQR San Francisco WIRE Indianapolis KEEL Shreveport
\X&E‘ter WLLZ Detroit KWJJ Portland KEZO Omaha
(‘ Or[)oraﬁ()n KLUV Dallas WLW Cincinnati WHO Des Moines
_/ ¥ : KLOL Houston KYYS Kansas City - WGST Atlanta
7711 CARONDELET ST. LOUIS. MO 63105 WSHE Miami WQFM Milwaukee wWDIZ Orlando
wWCCO Minneapolis WROQ Charlotte KMOD Tulsa
31 4-725-5070 KISW Seattle
“Call now or you’ll miss my bus!” *SOURCE: SPRING

’87 ARBITRON
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GEORGE HARRISON

"WHEN
=
WAS

FAB”

| CHR NEW & ACTIVE
130/21

AC CHART
DEBUT €2

From the album CLOUD NINE

Produced by Jeff Lynne and George-Harrison

ON YOUR DESK

R LOKA PRODUCTIONS S A.

© 1987 Ganga Distributors, B.V.

wovvramericanradiohistorv com

ith the Noble deal to purchase EZ’s

stations definitely off, President/

CEO John Lynch has $100 million
burning a hole in his pocket. Look for him to
make a play for another major radio chain
before year’s end.

Is exiting MTV VP/Programming Sam
Kaiser going to take up the VP/Promotion
reins at the soon-to-be-reformed Uni label?

And . . . are a few major record
companies cutting back on the production of
music videos in response to MTV’s recently-
tightened new music policy? ST hears a very
loud “yes.”

Metropolitan Broadcasting is about to put

| WOMC/Detroit and WWBAI/Tampa on the
| block — asking price unknown. The proceeds

will be used to reduce the company’'s debt
service. Rumors persist that the next one on

| the block will be WNEW (AM)/NY, which could
| fetch upwards of $25 million.

& SR o - Vi £ 5
A1

= oA t B4 =

il R A T e =S

When WNVZ/Norfolk PD/morning man
Chris Bailey picked up the phone and a

[ listener told him that last Friday (2/5) was

going to be “kill a whitey day” at local Bayside
Junior High and that the following Monday was
going to be “rape a white girl day,” he put the
call on the air and was flooded with
confirmation of these facts — not to mention
16 tons of complaints.

In fact, there were so many complaints
that the FCC got involved, owing to the
school’'s having filed a grievance that WNVZ
“planted and biased the news.”

However, the FCC swiftly determined that
WNVZ was simply “exercising its First
Amendment Rights.” Meanwhile, the NAACP
has stepped in and security has been beefed
up at the school. The only negative outcome
of the situation has been that Bailey’s
morning partner Corey Deitz is no longer at
‘NVZ due to a difference in philosophy on how
to handle the problem. T&Rs to Chris Bailey.

Jim Sellers returns to E/IA as the local rep
in Atlanta, replacing the now-available Chuck
Jones.

J.L. Ritter’s jingles have been a
part of the Zoo format since its
inception. They are extremely
helpful in separating the many
originals from the cheap
imitations!

Scott Shannon,

Z-100

“Killer material . . . and QUICK!”
Howard Johnson,
KIVA/Albuguerque

JINGLES

“MORNING SHOW’’ COMPLETE PACKAGE IN TWO WEEKS!

T O Y AR AR L1 LR

R

ALENDAR

VIRGIN ON THE RIDICULOUS — When fongtime East
Coasters Phil Quartararo and Jim Swindel came to Los
Angeles last year to serve as Virgin Records’ Vice
Presidents of Promotion and Sales, respectively, the
dynamic duo were alternately shocked and amused by the
strange habits of the local natives. Nevertheless, the boys
from New York City swiftly adjusted to life in the Hotel
California, and decided to let all their friends in radio and retail
know how the change had affected their work habits by prin-
ting and distributing “Highs And Lows In Caiifornia: The
1988 Phil And Jim Calendar,” a four-color extravaganza
depicting the rmonth-by-month adjustments necessary to
meet the rigorous El Lay lifestyle. Pictured on the calendar’s
cover getting their first taste of the local flora and fauna are
Swindel (third from left) and Quartararo (extreme right).

Scotty Brink — of NY, Chicago, and Philly
fame — is the new morning man at Classic
Rocker WGFX/Nashville, where Sally
Kaucher has been named MD.

Now that Nationwide National Programmer
Guy Zapoleon won't be leaving his post as PD
of KZZP/Phoenix to relocate to Nationwide’s
Columbus HQ, ST hears that 'ZZP OM Jay
Stone has tendered an open-ended
resignation in order to seek a more challenging
programming opportunity.

Meanwhile, there’s still no word on who'll
program Nationwide’s WNCl/Columbus. ST
has learned it's down to four candidates: two
‘NCI insiders (Tom Kelley and Pat McMahon)
and two outsiders (KHTR/St. Louis OM Dave
Robbins and WKSE/Buffalo OM Lorrin
Palagi).

Continued on Page 28

“J.L. Ritter adds humanism to
jingles. He projects an identity
that the show is something
special, more than just another
radio show.”

Cleveland Wheeler,
WRBQ/Tampa

J.L. RITTER PRODUCTIONS
PO Box 6994, Stateline, NV 89449
(702) 588-4542
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ONE STEP U P

P 38-07726

The new single from “Tunnel Of Love.” On Columbia Records, Cassettes and Compact Discs.

BRUCE SPRINGSTEEN
TUNNEL OF [OVE EXPRESS TOUR

® STARTING LATE FEBRUARY.

Produced by Bruce Springsteen,
Jon Landau, Chuck Plotkin.

“Columbia,” ¥ are trademarks of
CBS Inc. © 1987 Bruce Springsteen

wwwLamericanradiohistorv.com
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DOLLY

Duet with
Smokey Robinson

KNOW

HEART

ONE OF b e
THE g
MOST

RECORDS

NOW
SHIPPING
TO CHR!

T~

Dolly Parton Management:
GALLAN ¢ MOREY ¢ ASSOCIATES

STREET TALK

Continued from Page 26

As reported in ST two weeks ago,
KIIS/IL.A. air personality Hollywood Hamilton
and KMPC-FM's Guy Kemp are feuding.
Here's an update: Crosstown rival Power 106
morning mouth Jay Thomas didn’t want to be
left out, so he joined the fray, claiming he’d
“kick Kemp up and down Sunset Boulevard.”

Kemp's sister station KMPC (AM) joined
the chaos when morning driver Robert W.
Morgan offered a $10,000 winner-take-all
purse in a Thomas vs. Kemp grudge match.
Morgan suggested that KMPC-FM's Cynthia
Fox take on Hamilton in a preliminary bout. In an
AM interview, Fox said she’s definitely up for the
challenge.

Former KIISIL.A. morning dudette Lormna
Love segues to mornings at WKLS/Atlanta to
work as sidekick to Nick & Jeff.

Power 99.7 (WARM)/Atlanta is making a
few identity changes. First, the calls will
change to WAPW. Second, having settled a
long-standing dispute with WSB-FM over the
use of “99” as an identifier, the new station
will become known as “Power 99,” leaving
WSB-FM to adopt the handle “B-98.5-FM.”

Former KRPM/Seattle PD Lee Rogers has
been named PD at WCRJ/Jacksonville,
replacing the exiting Bill Jones.

Q105/Tampa has a rare opening for late
nights, following the exit of Jon Anthony. If
you can work the phones, maintain the
station’s #1 25-54 night number, and be a
hipster at the same time, send those T&Rs to
PD Randy Kabrich, like yesterday.

KODA/Houston is on the lookout for a
morning personality. Call Ken Rogulski at
(713) 622-1010.

Transtar’s “Country” personality Jack
Boxer has been named PD at KIK-
FM/Anaheim, as present PD Chris Adams
transfers to sister combo KOWN-AM &
FM/Escondido, CA, where he'll oversee
operations.

Chuck Geiger, most recently interim PD at
KDKB/Phoenix, has landed the PD post at
KDON/Salinas-Monterey. Other changes
include the departure of KDON GM Jeremy
Esterbrook, who becomes Property Manager
for station owner Henry Broadcasting.

Esterbrook's replacement is Tim Roesler,
who comes over from sister CHR -
KGOR/Omaha, where he was National Sales
Manager. In other KDON action, MD Connie
Lindell exits, and the new MD/Assistant PD is
weekender Jon Olson. Also, night rocker Phil
Valens exits, and is replaced by parttimer
John Del Rey.

KWSS/San Jose MD Robin Silva will be
leaving to become the new local EIP/A rep in
the Bay Area. She replaces Michael Moore,
who left last November. PD Mike Preston is
already starting to interview for the MD post.

After only three months, Don Moore is out
as PD at KBUC/San Antonio.

Ed Khoury has exited his post as
President of Capit_ol ’s Retail & Magnetic
Products Division to pursue other interests.

Another example of how “Bogus Rumor Of
The Day” bits can backfire. After last
October’s stock market crash, WEZC/
Charlotte morning man Chuck Boozer
announced a local bank (Republic) might not
open later in the day, causing the bank'’s
phones to ring off the hook. Station
management quickly resolved the issue, and
issued the bank an on-air apology.

All appeared fine except for one slight
problem — in North Carolina, it’s illegal to air
remarks with a malicious negative reflection
against a financial institution. This obscure law
didn’t surface until much later, when a warrant
was issued for Boozer's arrest!

Fifteen minutes after he was released on a
$100 unsecured bond, charges were
dismissed. The station has since suspended
its “Bogus Rumor” feature indefinitely.

’KB Radio (WWKB)/Buffalo morning

institution Danny Neaverth caused quite a

bit of local controversy when he mysteriously
didn't show up on the air at 'KB, only to have
listeners find him doing mornings with Paul
‘“‘Boom Boom’’ Cannon at FM sister WKSE.
Could this be the beginning of a segue for
Neaverth? After all, there’'s been rumors of a
format shift at 'KB pending the results of a
recently-completed market study.

This week’s humber one most added
Contemporary Jazz and New AC record,
Alphonse Mouzon’s “Early Spring,” has also
been chosen as the theme song to all
National Public Radio’s national coverage of
the upcoming US Presidential election.

(kneeling, I-r) label’s Gail Danheiser and Joan Levy.

WRITE-ON RECOGNITION — Atlantic Video Promotion Coordinator Linda Ferrando’s contributions had been so long
overlooked that rumor has it she was denied a request for pens with her name on them owing to budgetary con-
siderations. Ah, but when label VP/Field Operations Lou Sicurezza got wind of the situation, his bottom-line response
was to announce the celebration of the “First Annual Linda Ferrando Day.” Pictured holding the symbol of Ferrando’s
penned-up frustrations are (from left) Atlantic’s Sue O'Connol, Sicurezza, Mary Conroy, Andrea Ganis, Ferrando,
Sherry Babb, Jackie Tesman, Linda Wade, Judy Libow, Danny Buch, Joe lanello, Vince Faraci, and David Fleischman,

WWW-americanradiohistorv.com N
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Backstage after Guadalcanal Diary’s show at New York's Ritz are (I-r) manager Warren Chilton, group's Rhett Crowe, Elek-

A
AT LI

tra VP/International David Bither, group’s Murray Attaway and John Poe, VP/Video Production Robin Sloane, VP/A&R
Howard Thompson, Sr. VP/Business Affairs Gary Casson, group’s Jeff Walls, Exec. VP Aaron Levy, and VP/CHR Promo-
tion Rick Alden. In front is Elektra’s Kevin Patrick.

WROR

Continued from Page 1

Ozmon told R&R, “I'm very flat-
tered and excited to have this op-
portunity. We're consolidating the
sales departments so they’re under
one GM, one GSM, and one NSM.
Boston’s a highly competitive mar-
ket with lots of smart people. Being
the little badgers we are, we’ll con-
tinue with what we’re doing.
WROR has built an excellent prod-
uct and consistently ranks well in
our target demos.”

Noble

Continued from Page 1

“T think the world of John Lyr.ch
and his company,” Box said.
“There’s no bad or negative feel-
ings toward Noble. They’re great
people, and it was fun dealing with
them. They did a great job, but it
just wasn’t in the cards.”

Noble executives had chartered
a jet for a Tuesday (2/9) contract
signing in St. Louis and were
preparing for a whirlwind three-
day visit of the EZ stations when
Box called to say the deal was
dead.

Noble VP Norm Feuer said, “It
was devastating emotionally. We
put a lot of effort and time into
making this thing happen, We were
mentally geared; my bags are still
packed and in the back of my car.”

Noble Growth Setback

If the deal had been consum-
mated, it would have propelled San
Diego-based Noble into the big
leagues as one of the largest radio
companies in America. The com-
pany already owns nine stations in
major and medium markets.

The EZ-owned stations include
WHQT/Miami, WBZZ/Pittsburgh,
KYKY/St. Louis, WEZB/New Or-
leans, WEZC/Charlotte, WEZS/
Richmond, KMPS-AM & FM/Seat-
tle, KAMJ-AM & FM/Phoenix,
KRAK-AM & FM/Sacramento,
WOKV & WAIV/Jacksonville, and
KFYE/Fresno. The merger agree-
ment reportedly would have allow-
ed EZ executives to retain two
properties so that Noble would not
violate station ownership limits.

Fairfax, VA-based EZ had been
poised to make an initial public of-
fering late last year, but plans
were put on hold following the
stock market crash of late October.
The company was founded in 1967
by Arthur Kellar, who currently
serves as Chairman of the board.

Wetherbee
Continued from Page 1

is only natural. The only thing
missing is the excitement, which I
plan to add in a major way.”

Wetherbee joined WFYR in 1977,
assisting in the station’s conversion
from automated oldies to live AC.
For eight years he served in vari-
ous capacities, including air per-
sonality, MD, and Asst. PD. He left
in 1985 to program WNAP/Indian-
apolis, returning to WFYR one
year later as Production Director.
He was named acting PD last
month.

In the fall Arbitron, WFYR reg-
istered a 2.0 share 12+, ranking
18th.

Kasem
Continued from Page 1

Responding to rumors that Kas-
em has approached other networks
and program suppliers about using
his services, Armbruster said, ““I
would rather say that other people
have initiated conversations with
us. I think people would be interest-
ed in talent the magnitude of
Casey. We've talked to other peo-
ple but haven’t reached any ar-
rangements.”’

Westwood One Inc. Chairman

Norm Pattiz said he had an in- .

troductory conversation with Kas-
em’s representatives, adding, “We
don’t have a deal, but if they're
really going to let him go we would
be interested.” DIR President Bob
Meyrowitz acknowledged that DIR
had a meeting last week with Kas-
em’s representatives, but declined
further comment.

Cuddy said a talent search for

Kasem’s replacement is under-
way, and one is expected to be
found within 30 days. He added that
there will be no changes in the for-
mat or direction of the show, and
that all other personnel will re-
main.
“American Top 40" was created
by Kasem and partner Don Bus-
tany as an extension of Kasem’s
local countdown show on KRLA/
Los Angeles. It premiered on seven
stations July 4, 1970 at a time when
there were virtually no other syn-
dicated radio shows.

Bustany, who will stay with the
show as a consultant, commented,
“Both ‘AT 40’ and Casey Kasem
are institutions, and whether they
go on separately or together they
will both be number one in their
fields. The show is my baby as
much as it is Casey’s, and my in-
terests in it continue.”

Transtar
Continued from Page 3
such as the Carpenters to Frank
Sinatra.
DeCaro said his station will use
the Transtar service once it goes on
the satellite next month. At that

time, most of WEAZ’s airstaff out-

side of morning drive will be let go.

Pearlman
Continued from Page 3

Weezie Crawford has joined
WMAQ as GSM from the same post
at crosstown WFYR. She was
previously GSM at KNUS &
KBPI/Denver. Peariman said,
“Weezie is one of the premier
GSMs in the country, and we're
ecstatic to have her on board as
part of our new management
team. She is an innovator and an
inspiration to the sales staffs she
has led.”

Crawford commented, “The rea-
son I came over is because I want-
ed to be part of building a new sta-
tion with a group that had the tal-
ent and resources to make it hap-
pen. We hope to work hard and
have a lot of fun, too.”

Former WMAQ GSM Jeff Char-
dell and WLS & WYTZ/Chicago
Sales Manager Patrice Christen-
son complete the new sales team as
Co-Sales Managers.

Gingold

Continued from Page 3

Gingold told R&R, “My thank
yous have to go to the management
teams and employees at our sta-
tions. They’ve made it easy for me
to look good. My appreciation goes
to Al for his continued confidence
in me.”

Gingold joined Barnstable in
May 1985 as President/GM of
WGKX/Memphis, and has been
managing the seven-station radio
group as VP/Radio since July 1986.
He was with Birch Research Group
from 1980-85, where he was Presi-
dent prior to joining Barnstable.
He began his broadcast career in
1970 with Seripps-Howard radio
and TV in Memphis, where he was
named GM of WMC-FM in 1976.

Barnstable owns WHLI & WKJY/
Hempstead, NY; KSSN/Little
Rock; WSLR & WKDD/Akron;
WHOM/Mt. Washington, NH; and
WGKX.

— wWYYWoamericanradiohistorv com

Marsh Makes Mark

Singer/songwriter Bob Marsh (r) recently signed with Chameleon Music Group’s
Dali Records. With him is Chameleon President Stephen Powers.

KMEBET

One year ago today, KMETILos Angeles ended its 19-year era as an
AOR station and dismissed its airstaff. Today Los Angelenos can find Pat
“Paraquat’’ Kelly and Cynthia Fox at KMPC-FM, working for ex-KMET
PD Sam Bellamy. Jim Ladd, Jack Snyder, and Dr. Demento are on
KLSX. Whoo-ya.

1 YEAR AGO TODAY

® WBCNI/Boston’s Tony Berardini adds KROQ/Los Angeles GM

duties

® Dennis Patrick named FCC Chairman

® KSFO & KYA/San Francisco promote Ken Dennis to VP/GM,
Bob Hamilton to OM

@ #1 CHR: “Livin' On A Prayer” — Bon Jovi (Mercury/PG) {2 wks)

@ #1 AC: “I'll Be Alright Without You™ — Journey (Columbia)

@ #1 UC: “Have You Ever Loved Somebody" — Freddie Jackson
(Capitol) (2 wks)

@ #1 Country: “Baby’s Got A New Baby” — SKO (MTM)

@ #1 AOR Track: “Midnight Blue” — Lou Gramm (Atlantic) (2 wks)

@ #1 AOR Album: “Ready Or Not" — Lou Gramm (Atlantic)

@ #1 Jazz: "Other Side Of Round Midnight” — Dexter Gordon
{Blue Note) (3 wks)

B YEARS AGO TODAY

@ WDHA/Dover becomes first commerical radio station to play a
compact disc

® Rich Robertson named KOMO/Seattie GM

® Chuck Browning named KZAP/Sacramento PD g

® #1 CHR: “Shame On The Moon'' — Bob Seger & The Silver Bullet Band
(Capitotl)

®#1 AC: “You Are" — Lionel Richie (Motown) (2 wks)

® #1 UC: “Billie Jean’ — Michael Jackson (Epic) (3 wks)

® 41 Country: “Faking Love” — T.G. Sheppard & Karen Brooks
(WB/Curb)

® 41 AOR Track: “Separate Ways" — Journey (Columbia)

® #1 AOR Album: “The Distance’’ — Bob Seger & The Silver Bullet Band
(Capitol) (5 wks)

® #1 Jazz: “The Best Is Yet To Come” — Grover Washington Jr. (Elektra)

10 v:EARS AGO TODAY

@ Bobby Rich named WXLO/New York PD

Dene Hallam named WEEP-AM & FM/Pittsburgh PD

® WMPS/Memphis goes Country

@ Dave Sholin named RKO Radio National Music Coordinator

@ Dave Denver (Ric Lippincott) becomes KGMB/Honolulu PD

@ #1 CHR: “Stayin’ Alive” — Bee Gees (RSO) (3 wks)

@ #1 AC: “Just The Way You Are” — Billy Joel (Columbia) (5 wks)

@ #1 Country: "I Just Wish You Were Someone | Loved” — Larry Gatlin
{(Monument)

@ #1 AOR: "Running On Empty” — Jackson Browne (Asylum) (5 wks)

S S i
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SOME KIND WORDS
FROM FOLKS
WHO KEEP THEIR
COUNTRY ON TOP
WITH SELECTOR.

(#5 In A Series)

“In 1980, KILT received our first version of Selector. Eight years Debbie Murray

later, we are installing version 1118. Selector has given us total con-  Music Director

trol of our music and the flexibility to schedule special program- KILT-AM/FM, Houston, TX
ming. You've come a long way... Selector!”

“Selector’s analysis features remove the guesswork from music Joel Raab
management. My clients require more than computer scheduling ~ Raab Consulting, New York, NY
basics and Selector delivers.”

“Absolutely the best control a radio station can have” Ted Cramer
Operations Manager
WKYAM, Oklahoma City, OK

“Love it ... does everything, and it’s so easy... great for stupid, Allen Matthews
stupid people like me.” Program Director
WQIK-FM/AM, Jacksonville, FL

“...That's what I like about RCS—constantly in tune with the Fred Anderson

business of radio, and evolving with it” Operations Manager
WQXK-FM, Salem, OH

“Running a station without Selector is like hunting bears with a David Treadway
B-B gun” Chief Computer Operator
KHLIFM, Little Rock, AK

SUCCeEsSS.

Jecta Teans

RADIO COMPUTING SERVICES, INC.
One Chase Road « Suite 206 « Scarsdale, New York 10583 « (914) 723-8567

WAAMAM-aREkieakkadiohisterns.com
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RATINGS

Fall ‘87 12 + Results

Phoenix

In the ARB, KNIX has topped the
market for the third consecutive
book, each time by ever-expanding
margins. GM Mike Owens again
employed the stations’ popular
$1000 song contest, which aided
the stations to a 32% rise in cume
and a 47 % increase in share since
last winter. In both surveys, KZZP
experienced its best year thus far in
the format; record summer num-
bers paved the way to a record fall.
Its two direct competitors, including
new CHR KOY-FM, are battling for
a distant second. In the Birch, AOR
KUPD and Classic Rock KOPA &
KSLX lost five shares, with com-
petitor KEYX creeping up.

San Jose

In the Arbitron, KWSS produced
its best numbers in three and a half
years. Also in the ARB, KSAN en-
tered the top 5 and posted its best
numbers ever. Despite a local sta-
tion on each side of its dial position,
San Francisco's KMEL performed
well, giving the market three CHRs
in the top 10.

ARBITRON

Su '87 Fa '87

KNIX-AM & FM

(Ctry) 142 17.4
KMEO-AM & FM

(B/EZ) 12.7  13.2
KZZP-AM & FM

(CHR) 126 10.6
KUPD (AOR) 6.1 6.7
‘KTAR (N/T) 7.5 6.3
KAMJ-AM & FM

(AC) 3.7 4.6
KKLT (AC) 2.6 3.9
KOPA & KSLX

(Gold) 3.9 3.8
KDKB (AOR) 4.0 31
KOY-FM (CHR) 1.9 3.1
KKFR (CHR) 2.9 3.0
KFYI (N/T) 2.0 2.8
KOOL-FM (Gold) 4.2 2.7
KLFF (BBnd) 1.6 2.6
KOOL (Gold) 2.1 2.5
KLZI (AC) 2.6 2.1
KONC (Clas) 1.1 1.4
KEYX (AOR) .9 1.2
KOY (AC) 1.9 1.2
KVVA (Span) 4 1.1

BIRCH

Summer '87 Fa'87

KZZP-AM & FM

(CHR) 17.7  19.8
KNIX-AM & FM

(Ctry) 14.3 123
KUPD (AOR) 12.7 9.6
KMEO-AM & FM

(B/EZ) 76 . 86
KTAR (N/T) 45 7.7
KDKB (AOR) 5.5 6.7
KKLT (AC) 3.2 35

KOOL-FM (Gold) 4.0 3.3
KAMJ-AM & FM

(AC) 23 31
KOPA & KSLX

(Golid) 50 3.0
KEYX (AOR) 1.0 25
KFYI (N/T) 2.1 2.0
KKFR (CHR) 30 1.9
KOY-FM (CHR) 16 1.9
KJ2Z (Jazz) 12 17
KLFF (BBnd) 1.1 1.5
KLZI (AC) 25 15
KOOL (Goid) 22 13
KOY (AC) 12 1.3

ARBITRON
Summer '87 Fa '87
KGO (N/T) 8.6 8.3
KWSS (CHR) - 57 6.4
KBAY (B/E2) 5.6 4.7
KCBS (N/T) 4.1 4.6
KSAN (Ctry) 3.0 4.4
KSOL (UC) 3.4 3.9
KARA (AC) 3.0 38
KATD (CHR) 3.0 35
KMEL (CHR) 2.7 34
KLZE (B/E2) 2.9 3.2
KIOI (AC) 2.6 3.1
KEEN (Ctry) 2.7 3.0
KOME (AOR) 4.1 3.0
KAZA (Span) 1.6 2.8
KSJO (AOR) 2.3 2.8
KOIT-AM & FM
(AC) 2.9 2.7
KNBR (Misc) 4.6 2.5
KITS (CHR) 3.1 2.3
KABL-AM & FM
(B/EZ) 1.3 2.3
KLOK (AC) 1.9 2.0
KYUU (AC) 2.2 2.0
KLIV (BBnd) 1.9 1.9
KDFC-AM & FM
(Clas) 1.7 1.7
KEZR (AC) 2.4 1.7
KNTA (Span) 1.0 1.7
KSFO & KYA
(Gold) 2.4 1.7
KBLX-AM & FM
(NAC) 1.5 1.3
KBRG (Span) 1.3 1.3
KFRC (BBnd) 8 1.2
KKSF (NAC) 1.0 1.2
BIRCH
Su ‘87 Fa '87
KGO (N/T) 7.2 9.1
KOME (AOR) 7.6 7.6
KWSS (CHR) 7.1 6.2
KSOL (UC) 8.0 6.0
* KMEL (CHR) 30 5.0
KCBS (N/T) 3.1 4.4
KATD (CHR) 3.9 4.1
KSJO (AOR) 3.7 3.6
KNBR (Misc) 21 3.3
KARA (AC) 1.9 2.9
KSAN (Ctry) 4.4 2.9
KITS (CHR) 2.2 2.6
KYUU (AC) 3.0 2.6
KBAY (B/EZ) 26 25
KLIV (BBnd) 24 2.3
KSFO & KYA
(Gotd) 2.4 2.3
KLZE (B/EZ) 2.0 2.0
KFOG (AOR) 1.8 1.9
KBRG (Span) 1.2 1.8
KIOI (ACY 1.4 1.8
KEEN (Ctry) 3.4 1.7
KOIT-FM (AC) 1.9 1.7
KLOK (AC) 2.0 1.5
KEZR (AC) 15 1.3
KQED (Misc) .9 1.3
KKSF (NAC) 6 1.2
KBLX-FM (NAC) 2.7 1.1
KFRC (BBnd) 5 1.0
KNEW (Ctry) — 1.0

Cincinnati

While the Jacor combo of WEBN
& WLW lost 10 share points in just
one book, all is not as bad as that
news might indicate. The venerable
AOR giant came off the best book
in its long history and settled to its
highest fall numbers ever. AM sis-
ter WLW aired the Reds, who were
in the NL West race almost until the
end. WKRQ retrieved some au-
dience lost to WEBN last book and
rebounded from a soft summer.
WKRC put up its best showing in
three years while WRRM reversed
a yearlong slide. The Urbans added
more than two shares between
them.

ARBITRON

Summer ‘87 Fa '87

WEBN (AOR) 167 11.9
WLW (AC) 134 97
WKRQ (CHR) 76 95
WWEZ (B/EZ) 92 88
WKRC (AC) 6.1 80
WRRM (AC) 42 53
WUBE (Ctry) 53 53
WCKY (N/T) 6.0 4.9
WBLZ (UC) 34 44
WBVE (Ctry) 38 38
WIZF (UC) 24 37
WWNKFM (AC) 22 34
WLLT (AC) 33 28
WJOJ (AC) 16 1.7
WCIN (UC) 14 1.3
WTUE (AOR) 711
BIRCH

Summer ‘87 Fa '87

WEBN (AOR) 180 16.6
WKRQ (CHR) 116  11.2
WWEZ (B/EZ) 6.3 7.7
WLW (AC) 11.6 7.3
WUBE (Ctry) 53 6.5
WIZF (UC) 3.9 6.1
WBLZ (UC) 5.9 5.6
WRRM (AC) 3.8 55
WKRC (AC) 53 5.4
WBVE (Ctry) 4.2 4.5
WCKY (N/T) 2.7 4.4
WWNK-FM (AC) 3.1 3.2
WLLT (AC) 2.8 2.6
wJOJ (AC) 1.6 1.5
WGUC (Clas) 1.4 1.4
WCIN (UC) 1.9 1.2
WVXU (Misc) 1.5 1.0

Format Legend

AC-Adult Contemporary, AOR-Al-
bum Oriented Rock, BBnd-Big
Band, B/EZ-Beautiful/Easy Listen-
ing, CC-Contemporary Christian,
CHR-Contemporary Hit Radio,
Clas-Classical, Ctry-Country, Gold-
Oldies, Jazz-Jazz, Misc-Miscellan-
eous, NAC-New AC, News-News,
N/T-News/Talk, Rel-Religious,
Span-Spanish, Talk-Talk, UC-Urban
Contemporary.

Hartford-
New Britain-
Middletown

50-year WTIC personality Bob
Steele helped himself to his fourth
consecutive 30+ ARB share in
mornings. Steele, who was due to
retire at the end of last year, reup-
ped with the station for at least an-
other year. 75% of its quarter-hour
audience is over 55 years old. Al-
most magically, WTIC-FM con-
tinues to trail its older brother by
five points in the ARB, with the op-
posite situation in the Birch. WDRC-
FM scored its best-ever numbers,
picking up a decisive margin over
close competitor WIOF.

ARBITRON

Summer '87 Fa'87

WTIC (AC) 184 198
WTIC-FM (CHR) 13.7 1438
WRCH (B/EZ) 8.3 9.3
WDRC-FM (Gold) 5.7 8.8
WKSS (CHR) 6.0 5.0
WHCN (AOR) 4.9 4.9
WCCC-AM & FM

(AOR) 5.0 4.4
WIOF (AC) 5.9 4.0
WRCQ (BBnd) 5.2 3.5
WPOP (N/T) 3.4 2.9
WPLR (AOR) 1.7 2.0
WWYZ (AC) 2.5 2.0
WDRC (Gold) 2.6 1.8
WAQY (AOR) 1.0 1.4
WKCI (CHR) 1.0 1.1

BIRCH

Su'87  Fa'87
WTIC-FM (CHR) 200 20.0

WTIC (AC) 14.2 15.5
WHCN (AOR) 7.6 8.3
WDRC-FM (Gold) 6.3 71
WCCC-AM & FM

(AOR) 6.7 6.3
WKSS (CHR) 79 6.2
WRCH (B/EZ) 4.3 5.8
WPOP (N/T) 2.5 3.6
WRCQ (BBnd) 2.9 29
WIOF (AC) 4.0 2.7
WAQY (AOR) 1.9 1.7
WFCR (Misc) 1.5 1.7
WKND (UC) 1.2 1.7
WWYZ (AC) 1.4 1.6
WPLR (AOR) 2.0 1.4
WDRC (Gold) 2.7 1.1
WKCI (CHR) 4 1.1
WPKT (Clas) 2.0 1.0
waQTQ (UC) 7 1.0
WRTC (Misc) .4 1.0

New Orleans

Armed with consuitant Jerry Clif-
ton, WQUE hit its highest ARB
ever. Its Urban/CHR approach
seemed to affect WYLD, which em-
ploys consultant Don Kelly, more
than it did WEZB. in the Birch, how-
ever, all three stations were down,
with WRNO making a charge.
12-24 AQH audience composi-
tions read: WEZB 54%, WRNO
46%, WQUE 44%, WYLD 41%.
WBYU went up three notches from
a year ago and was way above its
average fall numbers.

ARBITRON

Su 87 Fa ‘87

WQUE-AM & FM

(uc) 15.6
WEZB (CHR) 9.7 100
WBYU (B/EZ) 7.7 9.9
WYLD-AM&FM (UC)12.9 9.8
WLTS (AC) 8.1 7.3
WRNO (CHR) 5.2 5.6
WWL (N/T) 5.8 5.1
WNOE-FM (Ctry) 48 4.7
WBOK (Rel) 45 4.4
WCKW-FM (AOR) 4.6 3.1
WSMB (Talk) 3.8 3.1
WLMG* (AC) 35 2.8
WTIX (Gold) 2.2 2.0
WWIW (BBnd) 2.3 1.9
WYAT (Gold) 1.1 1.9
WNOE (Ctry) 1.5 1.4
WKJN (Ctry) 8 1.0

BIRCH

Summer ‘87 Fa '87
WQUE-AM & FM

(uc) 201 16.9
WYLD-AM & FM

(uc) 17.0 123
WEZB (CHR) 116 11.2
WRNO (CHR) 6.2 8.2
wwL (N/T) 3.9 7.0
WLTS (AC) 5.9 6.6
WBYU (B/EZ) 46 5.0

WCKW-FM (AOR) 39 49
WNOE-FM (Ctry) 35 4.4

WLMG * (AC) 3.2 3.2
WBOK (Rel) 3.4 3.1
WSMB (Talk) 4.4 2.7
WTIX (Gold) 2.7 2.0
WNOE (Ctry) 1.4 1.5
WWND (Ctry) 1.7 1.3
WWIW (BBnd) .8 1.1
WYAT (Gold) .8 1.1
WBSN (CC) 1.5 1.0

* Formery WAJY

© 1988 Arbitron Ratings Co. May not be
quoted or reproduced without Arbitron’s prior
written permission.
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e’ve come
to expect the 10s.

m House.

people at Fil
BIGHEST
9 10

;ved from the
e you recelV
satisfaction with the service ¥
our
Please rate V¥

T.OWEST
1

But 1t’s hard
to ignore the 1ls.

Film House sends a follow-up letter to every client asking for a frank appraisal of our products and
service. Lately, in addition to our best scores ever, we’ve also received some interesting comments:

“You always give us exactly what we need:
Fresh custom-tailored marketing ideas, plus
an understanding and appreciation of the day
to day needs of a radio station committed

to winning. Film House is a real full

service shop’’

—Steve Kingston
Operations Manager
Z100, New York

“We regard our relationship with Film House
as one of our most valuable partnerships.
Seven years, and still no itch?”
—Bill Figenshu
President
Viacom Radio Division

“From helping devise the marketing strategy
to the final revision, | never once felt that
anything mattered to any of you except

the best possible product——and we have it

—Nick Miller
VP, Marketing
Great American -
Radio Group

“The thing that impressed me most was the
way you continually work over the concept,
the script, the scenes, and the editing in order
to achieve the absolute best end product for
our needs’’

—Owen Leach
President
Leach Research, Inc.

“This campaign was for the launch of our
new format and call letters. It therefore
required the utmost confidentiality and fastest
turnaround possible. Your team came through
with flying colours.’

—Mark Maheu

Program Director
1290 FOX, Winnipeg

“It is very clear to me why Film House is the
leader in the creation of campaigns for radio
stations. You folks really know the business
of marketing?’

—Chuck Browning
Director of Operations
WHIO, Dayton

e eerr—tAAAALL 2 oo N radinhictan, caom

" “Film House is very radio sensitive, which is

rare to most companies. You made a very
large project easy and turn-key’
—Tony Novia
Operations Manager
Y-100, Miami
“] came for the food. I stayed for the
expertise. Thanks, Film House, now I'm the

Jfattest market leader in Canada’”

—Sandy Sanderson
SR VP, Programming
CFTR/CHFI, Toronto

“On a scale of 1 to 10, Film House is an 117’
—Mike Murphy
VP/GM :
WLAK, Chicago

FFI| ‘ The Leadsr

ILM HOUSE, INC. BROADCAST MARKETING SERVICES
230 CUMBERLAND BEND NASHVILLE. TN 37228 (645) 255-4000

Setting The Standaeds

Plan to join us in our hospitality suite to view some of our newest campaigns at the Radio & Records Convention '88. Copyright ©1988, Film House, Inc. All Rights Reserved.
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KEN BARNES

Seasons Change
. . . Music Doesn’t

Ever wondered if hard rock songs do better in the
winter, or if more dance/R&B tunes cross in the summer-
time, or if ballads are best suited to fall? That would be
great information for programming a radio station . . . or

scheduling record releases.

I thought I was on to a hot topic
when I started researching the
seasonal music trends idea. Some
of the secrets of the musical
universe were bound to be unlock-
ed this time.

But based on a study of five
years of CHR Top 15 hits, seasonal
trends in music seem to be almost
nonexistent. The same balance of
rockers, dance tunes, ballads, and
general pop records holds remark-
ably consistent in winter, spring,
summer, and fall.

I classified almost 650 CHR hits
from 1983-87. I assigned them to the
season in which the bulk of their
airplay took place, and labelled
them as rock, dance/R&B, ballad,
or pop. (This last process was ad-
mittedly subjective, but consistent-
ly subjective.)

Total Breakdown

When that was done, the
breakdown for the five years was:

Rock 21.0%
Dance 27.0%
Ballad 6.2%
Pop 35.8%

I then broke down the percent-
ages for each of the four seasons
(although no Four Seasons records
were included in the tally). I was
looking for dramatic or significant
differences in the seasonal style
totals compared to the overall per-
centages. I sure didn’t find any in
the winter stats.

Winter
Rock 19.2%
Dance 26.9%
Ballad 16.0%
Pop 37.2%
The dance and ballad figures are

almost identical to the overall five-
year breakdown, and the under-2%
differences in rock and pop don’t

qualify as red flags of significance
either. Better luck in spring?
Spring
Rock 20.3%
Dance 28.8%
Ballad 15.7%
Pop 35.3%

Nope. Once again, very close to
the overall stats. Dance records
are up by almost 2%, but that’s
maybe a difference of three rec-
ords out of 160 — not worth betting
the mortgage on.

Summer
Rock 17.4%
Dance 29.2%
Ballad 16.3%
Pop 37.1%

Only real trend of note in the
summertime is a slight dropoff in
rock hits, and that runs contrary to
gut convictions, which insist sum-
mer and rock & roll go together
like Whitney Houston and Ameri-
can Music Awards. If you wanted
to be generous you might interpret
the 2.2% dance upsurge as signifi-
cant, but I'll pass.

Clockwise from top left: Examples of summer rock, spring ballad, summer ballad, and winter funk.

Fall
Rock 21.3%
Dance 23.0%
Ballad 16.8%.
Pop 32.9%

Clockwise from top left, pop rains in winter, Pets pop up in spring, look out for fall rock and Urban autumn

- wrerv-americanradiohistory com

Well, here we finally have a few
divergences. The biggest is in rock,
with the winter figure up by 6.3%
over the yearly number. There

does seem to be for rock to flourish
in the fall — it’s a distant third in
each of the other seasons, but is a
strong second to pop — which hits

its lowest ebb — in fall. Pop’s off
almost 3% from its overall mark,
which is probably not greatly sig-
nificant. Dance/R&B is off a full
4%, leading to a conclusion that
CHR programmers prefer their
uptempo material to rock out dur-
ing the autumn rather than hit the
dance beat. Ballads retain their
one-sixth -proportion consistently
once again.

Off this evidence, seasonal
change doesn’t seem to play a big
role in CHR’s musical preferences.
CHR’s contemporary balance
seems to be a bit more than a third
pop, a fifth or so rock, a bit more
than a quarter urban/dance, and a
sixth ballads — or, put another
way, well over 80% mid or uptem-
po material. And you can expect to
hear those approximate propor-
tions (adjusted, of course, for in-
dividual market needs) pretty
much all year 'round.

Grammy Goose

Entries are cascading in (that’s
somewhere between pouring and
flooding in on the deluge scale) for
the annual On The Records Gram-
my Handicap, but don’t let that
stop you from mailing in your
guess. The categories and nom-
inees are in the January 22 R&R,
but if you’ve misplaced that issue
and have a list of nominees some-
where, these are the categories in
which we’re trying to psych out the
voters: Record Of The Year, Al-
bum OTY, Song OTY, Best New
Artist, Best Female Pop Vocal,
Best Group Pop Vocal, Best Rock
Vocal, Best Male R&B Vocal, Best
Female Country Vocal, and Pro-
ducer OTY. Deadline: Feb. 26.
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ITSIZZL

The hottest collection of its kind on CD.

No other production library is as fresh.

More than 400 original 60’s and 30’s
plus 15 edits and power parts.
And they all sizzle.

Put LAZER power in your production. For demo call 1-800-527-2514.
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DATEBOOK

WHO-

& S, And The Winner s . . .
O 1 MONDAY, FEBRUARY 22

-]
- O

1965/The Beatles start filming “Help."”
1978/The Pollce film a commercial for Wrigley’s gum. Also, Sid & Nancy are arrested for drug posession.
1981/"Sophisticated Ladies” with Phyllis Hyman opens in New York.
1984/Larry Bud Melman is fired from his NYC receptionist job at a city drug rehabilitation program for
receiving $6075 in outside income.
A 4 1986/MTV begins a 24-hour marathon of “Monkees” shows.

‘ 1987/Sammy Davls Jr. and Scatman Crothers are among those inducted to the Black Filmmakers Hall Of
Fame.

'S A
/ s e Born: Bobby Hendricks 1938, Ranking Roger (General Public) 1961.
H N TUESDAY, FEBRUARY 23

1963/“He’s So Fine" is released.
1970/First annual Juno Awards, Canada's Grammys.

1978/"Hotel California” wins a Grammy for Record of the Year, but the Eagies refuse to attend ceremony.
TH E N EW S I N G LE F Ro M Fleetwood Mac's “Rumours” is named Best Album.
1983/Toto wins five Grammys, including Record and Album of the Year. Men At Work are Best New Artist.
M O R R I S DAY Lionel Richle finally wins one after 16 previous nominations. Also, the Bee Gees are found guilty of
plagiarizing “How Deep Is Your iLove.”
1987/0n official Bangles Day in L.A., former KMET airstaff members hold “A Night At The Met” benefit for the
homeless at the Hollywood Palladium. Also, Jody Watley's first solo LP is released.
Born: Howard Jones 1955, Peter Fonda 1939, Johnny Winter 1944

WEDNSDAY, FEBRUARY 24

1956/Dancing in Cleveland becomes “R"-rated.

1969/The last Jimi Hendrix Experlence concert.

1971/Janis Joplin’s “Pearl" goes gold.

1976/"Eagles’ Greatest Hits” becomes the first platinum album. Also, the Police’s “Roxanne” is released.
1982/*Double Fantasy” wins Album of the Year Grammy for John Lennon two months after his death. Rick
Springtield wins Rock Male Vocal Award over Springsteen’s “The River.” Quincy Jones takes home five
awards. And five years later . . .

1987/Steve Winwood wins Record of the Year for “Higher Love,” Paut SImon’s “Graceland” is Best Album,
and while presenting, the Beastie Boys decidedly overstep the bounds of TV's dirty words restrictions.
Born: Paul Jones (Manfred Mann) 1944

PRODUCED BY JIMMY JAM AND

TERRY LEWIS FOR FLYTE TYME
B

PRODUCTIONS, INC. 5ZLgEc: -
CO-PRODUCED BY MORRIS DAY FOR

5 G. ison, Mike Peters, Howard Jones
THURSD AY, FEBRUARY 25 Johnny Cash, George Harrison, e r:

CONCENTRIX PRODUCT'ONS' INC. 1957/Bilt Haley gets a gold record in UK for “Rock Around The Clock.” Also, Buddy Holly records “That'll Be

The Day."
1961/In his first performance since leaving the Army, Elvls plays a charity concert in Memphis.
1968/New York Times calls Jimi Hendrix “The Black Elvis.”

PWR997 add Y106 add ;g;:jéohh:u:y F:‘odrguoz opens th: g:ags Houst:n Li;estock show.
TY ristopher Cross sweeps 23rd Grammy Awards.
Z93 deb 30 Ki 25_20 1986/"We Are The World” wins four Grammys. Phll Collins wins Best Album for “No Jacket Required.”
WNVZ add KSAQ add 1987/Frank Sinatra's appearance on “Magnum PI” gives the show its highest rating ever.
WNYZ add Z102 add Born: George Harrison 1943, Mike Peters (the Alarm) 1958
WBBQ add 38 WGTZ add '1’;‘7'3:”;‘ R S e
eatles’ “"Hey Jude™ is released.
KXX1 06 31-25 KF95 on 1979/Sex Pistols court case reveals that there's only $60k left to divide up. Also, Loulse Mandrell marries
WBCY add KMGX 25-17 R.C. Bannon in Las Vegas.

TY 1985/Capping her comeback, Tina Turner wins three Grammys. Lionel Richie’s “Can’t Siow Down" wins Best
94 X add KLUC add Album over Prince’s “Purple Rain,” and Springsteen's “Born In The U.S.A.,” but Bruce finally wins one for
KZOU add KAKS on “Dancing In The Dark.”

WBAM add WCGQ add 1987/New York’s TV-13 agrees to run “Sun City” documentary that PBS has turned down, and finally, the first
four Beaties CDs are released.
Y107 deb 30 KFMW add Born: Johnny Cash 1932, Fats Domino 1928, Mitch Ryder 1944, the late Jackie Gleason 1916
KWES add SATURDAY, FEBRUARY 27
’

1970/ Jefferson Airplane is fined for obscenity in Oklahoma.

1976/"Disco Lady” #1 B/U.

1980/At the 22nd Grammy Awards, Billy Joel wins Best Album for “52nd Street,"” Dooble Brothers win Best
URBAN CONTEMPORARY CHART 19 - e Record for “What A Fool Believes.” Rickie Lee Jones is Best New Artist.

1984/Michael Jackson's Pepsi commercial premieres on MTV.

Born: Adrian Smith (iron Maiden) 1957, Johnny Van Zant 1959

SUNDAY, FEBRUARY 28
1975/"Always Wanting You,” Merle Haggard's tribute to Dolly Parton, debuts Country.

FROM THE ALBUM DAYDREAMING 1976/Paul Simon, while accepting the Best Albbum Grammy, thanks Stevie Wonder for not releasing an album

that year. Natalie Cole wins Best New Artist.
1984/Michael Jackson dominates Grammy Awards, winning eight, but loses Best Song to Sting’s “Every

m Breath You Take.”
w 1986/Yoko Ono kicks off “Starpeace” tour in Brussels, and can only fill 300 of 1200 seats. Also, George
Michael announces the breakup of Wham!
¢ 1988 Warner Bros. Records inc. Born: Donnle Iris 1943, Brian Jones 1942

waA-americantradiohisterr-eom
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FROM THE ALBUM MAGNIFICENT OBSESSION

WAL americantadiohistans.com

A few advance comments about
Cellarful Of Noise "“Samantha
(Whatcha Gonna Do 7)”

“We let the listeners decide and

within a week, it was a #1 requested
record. In fact, this record is so good
it caused our CHR competitor, KNBQ,

to change to oldies!”
Casey Keating, PD

Mark Allan, MD
KPLZ/Seattle, Wash

“If you were to ask me ‘Whatcha
Gonna Do’?, my immediate response
would be ‘add it'!"” L

Jamie Hyatt, MD

KSND/Eugene, Oregon

“I've never heard so many hooks in a
single before. Our market is not an
immediate reaction city, but this song

has had old Ma Bell in a tizzy!"”
Benny B., PD
KUUB/Bozeman, Montana

“A Cellarful Of Noise will raise the
roof. Well produced and well written.
A cellarful of stations will want to

lay it.”
Y Gary Cummings, PD

KZFN/Moscow, 1D

CBS ASSOCIATED
RECORDS
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Knew
Love Like

KEVIN WEATHERLY, MD, KMEL/San Francisco --
“Adult females can’t get enough! Will surpass the

FEATUR

g = WS ED ED 3 T T - solid top ten success of the first two singles . . ."'
s - B 1 = = ] ' I

Bl B BEE B B I | |' EI ROBIN SILVA, MD, KWSS/San Jose --

I 8 3 A W AR VR WV} B ““Six months ago when we first heard this record,

we thought it was a smash . . . looks like we
were right!! Top ten requests and a 30-point jump
in sales this week!!"’

ED AUGUST, MD, WNNK/Harrisburg --
“The Alexander O'Neal/Cherrelle duet is a true
performer for us . . . This is the one that will take
them home, a beautiful reunion!”’

ANTHONY MILES, MD, KYRK/Las Vegas --
““Had no choice this week, had to debut Alexander
at 30, and looks like this will be Alexander’s
biggest record yet!!"’

LARRY MORGAN, MD, FM102/Sacramento --
““A great record that sounds great on the radio!
Adult phones are immediate. This will be a big

record for them!”’ T

LOU SIMON, MD, KCPX/Salt Lake City --
“Here’s that perfect midday record you’ve been
looking for . . . it has adult female written
all over it!”’

KEVIN BELCASTRO, PD, WMJQ/Buffalo --
“Instant phones, absolute smash! Sounds killer on
our station!”’

NOW ON 115 CHR REPORTERS!
CHECK THIS P-1 PLAY:

B104 KZZP
WXKS KKRZ
294 FM102
PRO-FM  KWOD
WAVA KCPX
PWR997 KKLQ
WCZY KMEL
WHYT KATD
WLOL KWSS
Y108 KUBE

URBAN CONTEMPORARY CHART

-0

® g

www americanradiohistorv com
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JOEL DENVER

PROFILE OF A P1-A REPORTER

Power 96 Extends Lead
In Three-Way Battle

The fall ‘87 Arbitron seems to have smiled brightly on
the CHR format in general. But leading-edge P1-A Power
96 (WPOW)/Miami is flush with victory. Its 5.0-5.7 jump
puts it second only to Easy Listening WLYF. The market’s
two mainstream CHRs, Y100 and Hot 105, went 3.3-3.8 and

3.2-2.6 respectively.

What is it that makes Power 96
different enough from Y100 and
Hot 105 to be called leading-edge?
Playing to a market with a heavy
ethnic population, Power 96 follows
musical dictates designed to reach
a segment of the mass appeal au-
dience whose needs aren’t totally
satisfied by mainstream CHR.

Power 96 PD Bill Tanner is a
veteran of the Miami radio wars.
As most everyone probably knows,
he formerly programmed rival
Y100, winning nearly every book.
From there he went on to program
WASH/Washington and came back
to helm Hot 105. A year after that
he joined Power 96 and began re-
shaping its identity. It debuted
August 4, 1986.

Not Bound By
Label Priorities

“One of the things I do best is
pull a winning situation together
because I hire the people who live
in the streets and offer me the out-
side overview to help make in-
telligent decisions,” said Tanner.
“A lot of this input comes from MD
Shirley Muldonado and recently
hired Assistant PD Funk E.
Frank.”

Tanner has done everything he
can to ensure Power 96’s success —
even hiring a former archrival.

in consultant Jerry Clifton. He and
I opposed each other during the
’70s but have since buried the
hatchet; we have a great respect
for each other. And GM/part-
owner Greg Reed is thrilled with

Bill Tanner

“When I got fired from Hot 105,
people told me I had to make the
next gig really work. So I brought

would sound like:

JETS/Make It Real

COMMUNARDS/Never Can Say
Goodbye

MIAMI SOUND MACHINE/Can't
Stay Away From You

PATRICK HERNANDEZ/Born To
Be Alive

SAMANTHA FOX/Naughty Girls

COMPANY B./Perfect Lover

NICE & WILD/Oh Baby

TKA/Tears May Fall

GEORGE MICHAEL/Father Figure

JUDY TORRES/Come Into My
Arms

PRINCESS/Say I'm Your #1

Power Hour Of Hits

Power 96/Miami's music mix is different from that of
just about any other CHR reporter. Its on-air slogan “The
Best New Music First” is a fitting description of its music
policy. In fact, Power 96 will play two to three new records
an hour in the evening. Here's what a typical 5pm hour

the combination of our efforts.

“Jerry believes, as I do, in
strongly researching the local
market and seeing what makes it
tick in terms of psychographics
and the feel of the streets. The
music Power 96 plays is the end
product because Jerry isn’t
governed by the record labels’
priorities. We don’t want to be
thought of as an echo of the other
CHRs. We position ourselves as dif-
ferent from them. It comes across
in our attitude.”

‘Money In Younger Demos

The first priority of that attitude
was to lock up the music-intensive
franchise. Every weekend Power
96 plays 196 songs in a row —
translation: about 16 hours of
commercial-free music.

To keep in tune with the 16-30
yearold crowd, Tanner checks
with retail venues and hangs out at
the clubs to find imports and club
tracks which are on-target for the
market.

“We didn’t set out to do a bizarre
format,” he explained. “We just
set out to find the popular records
for Miami and play them. This not
only takes into account the Cubans,
blacks, and Anglos, but the ever-

Company B performs live for Power 96 at “Calle Ocho,” an Hispanic
street festival which annually attracts 1.5 million people in a single day

increasing numbers of South
Americans, Europeans, and Cana-
dians who are moving here.”

In the fall Arbitron, Power 96’s
12+ audience composition was 4%
Hispanic, 39% Anglo, and 17%
black, which, according to Tanner,
are the exact ethnic percentages of
Dade County. The station is tops in
teens, 12-24, and third (and grow-
ing) in 18-34s.

“We do great with younger
demos, but above 35 we drop off.
But that’s okay, as there are tons of
dollars in the youth market. I know
Power 106 (KPWR)/Los Angeles
GM Phil Newmark thinks the same
way. So (Power 106 PD) Jeff (Wy-
att) and I aren’t made crazy trying
to grab demos which are never go-
ing to be part of the core
audience.”

Like Power 106, Tanner airs a
nightly 30-minute feature called
“Power Mix 96” from 8-8:30pm. On

Friday and Saturdays it runs for
four and half hours, beginning at
9pm. Added Tanner, “We also fea-
ture club mixes and crossfades

‘““We didn’t set out to
do a bizarre format. We
just set out to find the
popular records for
Miami and play them.”’

done by some of the market’s best

club jocks. Of late we've added

some ‘bass-jams,” which are fea-
tured from 6pm-4am.”

Market Movement

As far as his chief station rivals

are concerned, Tanner said, ‘Y100

Continued on Page 40

Power 96 rocks Ft. Lauderdale with another free Street concert.

wanny amaricanradicghictorny com
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“| WISH | HAD A GIRL”

... not just another tall,
lanky kid from Indiana.

NOW ON 71 CHR REPORTERS
ONE OF THE MOST ADDED

ADDED THIS WEEK:

PRO-FM WQUT WTHT KFRX
WMMS KzZOU WOMP 99KG

WAEB WIXX WwWzZKX KKRC
WSPK FM104 WJMX KYYA
99GFM KXYQ KISR KTRS
195 KZzU WHSL KFBQ
WINK WWFX WBNQ KTMT
wzypP  95XXX KKXL KHTZ

AOR TRACKS: €9

CBS ASSOCIATED RECORDS

~ CONTEMPORARY HIT RADIO

Power 96 Extends Lead

Continued from Page 39

is more focused now. A conserva-
tive, mainstream, adult-oriented
CHR, they are not going to roll over
and die with so much tradition and
heritage behind ithem. Hot 105
thought it would be a cakewalk, but
they now know otherwise.”

To drum up awareness about
Power 96, Tanner and his airstaff
make up to four high school ap-
pearances a day. Since part of the
Tanner philosophy says jocks are
always on call, each personality
carries around promotional items
to hand out at any given time. ‘““The
idea is to truly and effectively pro-
mote Power 9 in the streets. Pro-
motion extends the image created
by the music. It’s going to make
Power 96 tough to stop.

“Contest-wise we did what we
always do — play the ‘Power Hit
To Win.” We take the correct caller
and give him $100. Until now we’ve
never given away more than $100,
but we do have a lot of money win-
ners. We've just launched the
‘Scavenger Hunt,” which carries a
top prize of $5000.”

Power 9 also uses TV and a
massive outdoor campaign on
buses, bus benches, and billboards.
Bumper stickers have always gone
over well in Miami, but Tanner
said, “Everyone else is doing
them, so we will zig when they
zag.”

Tanner-In-The-Morning

Tanner’s success stems not only
from his market knowledge, but
his on-air popularity. He sat out a
one-year, no-compete clause with
Hot 105, but is now back on-air in
morning drive. He works with pro-
ducer/talent Mark Mosley, Mindy
Frumkes, and G. Michael McKay.
All of them do voices and play
regularly scheduled characters.

The rest of the lineup features
some familiar names. Middayer
Cramer Haas is a 12-year market

In Three-Way Battle

vet. Don Cox does afternoons,
female night rocker Bo Griffin
hails from Hot 105, and late-nights
feature Gino Latino. Power 96 just

““‘Jockless CHR doesn’t
work. Our station’s
personality is enhanced
by the individuality of
each of our people.”’

nabbed local talent Tony The Tiger
for overnights In addition,
market fixture Robert W. Walker
does weekends.

“I'm one of the most air talent-
intensive programmers around
and I'm here to tell you, jockless
CHR doesn’t work,” Tanner said,
taking a swipe at Hot 105. “Our sta-
tion’s personality is enhanced by
the individuality of each of our peo-
ple.

“Personality doesn’t mean tons
of talk. If they’re talking too much,
back them off. But don’t shut them
up. I believe brevity is the soul of
wit. You've got to have brevity,
you've got to have soul, and you've
got to have wit to work here. Wit
doesn’t mean humor to me. Wit
stands for uniqueness, which is one
of the main keys to Power 9’s suc-
cess.”

DEF BIRTHDAY — KZFN/Moscow, ID afternoon personality Dale Sullivan
put together a birthday card for listeners to sign on behalf of Def Leppard’s
Rick Savage, whose birthday fell on the night of the group’s local concert.
Backstage (I-r) are Savage (nice cow slippers, man) and Sullivan.

MOTION

e Chuck Geiger joins
KDON/8Salinas-Monterey as
PD.

¢ Gary Murphy named Asst.
PD/afternoons at B104/Balti-
more

¢ Tom Gilligan does nights;
made MD at B104

John Marshall, former PD at
WZON/Bangor, has landed the MD
slot at WTHT/Portland, ME . . . WOKLY/
Knoxville OM Ron Harper segues to
afternoons at Country WLVK/Char-
lotte MD/Asst. PD Mr. Ed exits
KWOQD/Sacramento for the same du-
ties at crosstown KROY . Chris
Rah joins Y97/Santa Barbara as night
rocker/MD; Michael Newman exits

~ WPXR/Davenport PD Jim Schae-
fer gives up his midday shift to con-
centrate on other duties as parttimer
Zach Taylor moves into the slot .
KIVA/Albuquerque AM talent Peter
Stewart inherits KZOU/Little Rock PD
duties from Jerry Lousteau, who left

to program KHFI/Austin

www americanradiohistorv com

Rich Panama returns to WSSX/
Charleston as afternoon personality
FM104/Modesto welcomes Cas-
anova, ex-KXGO/Eureka, for 7pm
midnight duties; Mike Perez moves to
parttime ... Mucho Morales has
been officially named afternoon drive
personality at KPWR/L.A. after “filling
in" since September . Joe Daw-
son, last at KHIT/Seattle, has landed
the WFYR/Chicago night shift
Christopher Lance signs for after-
noons at KHQT/San Jose from a
swing slot at Q106/San Diego. Randy
Lundquist trades afternoons at
KCPX/Salt Lake City for the same at
KMG/Seattle. His replacement is Gary
Zane, most recently PM driver for
KCAQ(Q105)/Oxnard, CA . . . KKFR/
Phoenix Asst. PD/midday personality
Scotty Johnson has returned to Tuc-
son to join Country KIIM as an air per-
sonality. Replacing Johnson as Asst.
PD is night rocker J.J. Morgan
Stew Schantz, last at WPDH/Pough-
keepsie, has landed at crosstown
WSPK as MD/afternoon personality

Find out what the ultimate
CHR station will sound like
when Scott Shannon and
Buzz Bennett team up, and
Steve Rivers and Sunny Joe
White put their heads to-
gether. It's a lesson in coun-
terprogramming you won't
‘ want to miss.
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HARVEY KOJAN

FALL ARB REPORT

AOR’s Top Ten List

If you're interested in how the big boys really did, be-
yond the facade of 12+, then this is the column for you.
Your faithful AOR servant tore into the Arbitron books
with a vengeance, calculator in hand, determined to un-
earth the truth emerging from our nation’s ten biggest
markets. (A comprehensive ratings scoreboard for all

recurrents, and personality, can
find its own “‘niche.”
Chicago: The Loop
Rebounds
When Classic Rock WCKG top-
ped WLUP-FM last summer, Greg
Solk wasn't the least bit concerned.

TROPICAL LOVE — Beach Boy Mike Love () and WCXR/Washington
APD/middayer Bill O'Brien co-hosted a tropical Christmas party at Flamin-
go’s restaurant. The event was a benefit for the city’s Central Union Mis-
sion and raised enough money to feed an additional 200 homeless on

rated AORs is coming your way next week.)

New York: 'NEW, "’XRK
Down Across The Board

Both WNEW-FM and Classic
Rock WXRK posted similar drops
in virtually every demo. In 12+
"NEW went 4.0-3.3, while "XRK slid
3.7-2.8. Although Howard Stern still
dominates mornings (#¥1 men 18+
and 25-54), he, too, was down —
despite scoring his highest cume to
date in adults 18-3¢. WNEW wins

~all other dayparts handily,
especially nights and weekends.
'NEW took its biggest hit in men
18-24, with a three-point drop. Still,
both stations fared well in key
cells, as 'NEW remained #1 men
18-34 and 25-34, with "XRK #2 in
both categories. 'NEW was also an
impressive #2 men 25-54.

Los Angeles: KL.OS
Kontinues Komeback

The more you break down the
numbers, the better things look for
KLOS. Charlie West’s crew notch-
ed its fifth straight up book (3.0-3.8,
good for #1 among market AORs)
and topped KLSX for the first time
since the latter’s blistering debut a
year ago. Not that KLSX suffered
as a result — the Classic Rocker
also had an excellent fall, moving
3.0-3.6 to equal its best 124-. What is
particularly impressive about the
KIL.OS numbers are its huge jumps
in men.

Examples: a four-point leap to #1
18-34; an even bigger increase to #2
25-34; and a two-point surge to tie
CHR KIIS-AM & FM for top honors
in men 18+ . And those gains occur-
red without significant help from
new morning team Mark & Brian
(up two-tenths). The gap between
KIL.OS and KLSX would be much
wider if not for KLSX’s big lead in
men 3544 and women 25-34.

After four straight increases,
KROQ fell off 4.3-3.7, even though
the modern music pioneer was up
men 18-24. Hard-rockin’ KNAC hit
a 1.1 for the third time in five sur-
veys, while “no heavy metal, no
sleepy elevator music, just quality
rock” KNX-FM went 1.6-1.3.

KMPC-FM’s one Niche-29 book
(actually, the station changed
about a month into the survey)
may help justify its subsequent
switch to “full-service rock and
roll,” as the station dropped 1.2-.7.
It should prove interesting to see if
Sam Bellamy’s new approach,
with its emphasis on currents, ’80s

Highlights:

@ Stern Up In Philly, Down
in NY

® KLOS, KLSX Gain —
KROQ Off

® Loop’s Chicago Combo
Cooks

@ 'BCN, 'MMR: Still No
Contest

©® ’'RIF Rebounds 25+

® KZEW Ciloses 12+,
Leads KTXQ 25+

@ KFOG Nails 25-34;
KRQR Down

®DC101 Posts Strong
Increase

® Houston Rockers Roll

“Hey, we just split our station,” he
said. “Just wait ’til the fall.” Well,
the book is history, and so is
'CKG’s lead. '"LUP-FM gained 3.6-
4.5, while 'CKG dropped 3.7-34.
And let’s not forget about the other
half of the Loop duo. 'LUP-AM
climbed over a two share (1.9-2.1),
with significant increases in all
male cells. Combined, the Loops
are #1 adults 18-34 and men 18+.
While 'LUP-FM’s 25-34s were ac-
tually down a bit (offset by an iden-
tical increase by the AM), its men
18-24 figure exploded seven points!
By the way, don’t shed a tear for
'CKG — the station was up another
tenth men 25-34 and retained mar-
ket leadership in that crucial
demo.

WXRT halted a brief slide
(2.4-2.5). The station has lodged
between 2.3 and 2.9 for over a year.

San Francisco: KFOG,
KRQR Switch Places

Anyone who programs AOR in
this town is definitely a glutton for

Christmas Day.

punishment. Where else would a
2.1 be cause for celebration? That
particular figure belongs to KFOG,
which rose from last summer’s 1.7
nadir with a library-intensive mix
that caused consternation in the
record community. Fortunately for
Logan, Daniels, and company,
what really mattered wasn’t label
opinion but cold, hard numbers —
specifically, the men 25-34 figure,
which doubled and was good
enough for #1 in the market.

KFOG’s rise was accompanied
by rival KRQR’s fall (2.2-1.7).
While the rocker’s men 18-24 figure
was up over half a point, the real
damage was of the upper-demo va-
riety. An over .300% in men 35-44
(of all things) was particularly
hard on the 12+.

KKCY'’s final AOR book was a
relatively good one (1.5-1.7), while
KOME/San Jose continued to slide
in this market (1.5-1.1).

w

¥y

DEF-INITELY DERANGED — KSJO/San Jose got a little crazy with a recent Def Leppard promotion, dubbed the
“Night Of Hysteria.” Winners received an ambulance ride (with complete crew) to and from the concert, dinner,
tickets, and backstage passes. The only catch was they had to wear KSJO customized straitiackets the entire
evening. Looking loony are (I-r) KSJO's Martyn Wright, winner Doug Walker, ambulance attendant Ginger Thomas,
KSJO MD Patty Martin, ambulance attendant Jackie Smith, and winner Bob Walker.

waran-americanradiohistorv com-

Philadelphia: Stern Gains,
But '"MMR Still Reigns

Howard Stern halted his two-
book slide at Classic Rock WYSP,
picking up two points on rival John
DeBella. But WMMR continues to
dominate this market. Sure, the
station had a flat 12+ (8.1-8.1), but
it was still good enough for #1
(that’s 11 in a row, if you're scor-
ing). Besides DeBella, the rest of
the dayparts were up, and '"MMR
remains way out in front in all the
demos that matter. "YSP had its
best 124 in over four years (4.0-
4.6) and was #2 (albeit a distant se-
cond) in several cells.

Incidentally, 'MMR was listed
below the line for its ‘look-alike”
diary. That fact has not affected,
nor is it expected to affect, a darn
thing.

Boston: Same As
It Ever Was

WBCN is 20 years young and still
rockin’ — as well as dominating
Beantown’s AOR landscape. The
venerable station was steady 12+
(7.3-7.4) and #1 across the board —
and playing a lot of new music to
boot. Actually, the station did slip
from first to third cume-wise, but I
don’t think anybody’s hitting the
panic button yet.

The other three Boston-area
rockers all registered 12+ gains —
always-adventurous WFNX
(1.4-1.5), out-of-market entry
WAAF /Worcester (1.9-2.0), and
Classic Rocker WZLX (4.04.4).
'ZLX finished second to 'BCN in
men 18-34, 25-34, and 25-54. Strange-
ly enough, 'ZLX was down three
points 25-34, but up three-and-a-half
points 3544. And to make things
more confusing, the station was
also up 18-24.

Detroit: 12+
Can Be Deceiving

Can you say ‘status quo?”
Check out the 12+ :
WLLZ 4.64.5
WRIF 3.9-3.9
WCSX 3.8-3.9

However, quite a difference in
demos lurks behind those seeming-
ly innocuous figures. WLLZ domi-
nates men 1824, outdistancing
WRIF by ten points. That lead is


www.americanradiohistory.com

e o re i

Minst
February 12,1988 RaR m 43

enough to give WLLZ the top spot
in both adults and men 18-34. But
the situation is reversed in the 25-34
cell. 'RIF is #1, five points ahead of
WLLZ ('CSX is #2, three points
back). 'RIF’s upper demo strength
extends to men 2554 (#2). But
WLLZ continues to hold a com-
manding lead in AM drive.

"CSX experienced erosion in men
across the board, but the women
saved the day. We’re talking 18-24
women to be exact — ’CSX doubled
in that demo. That figure more
than offsets the drop in women
25-34, giving the Classic Rocker a
big advantage in women compared
to its two rivals.

With 'RIF now under the Great
American (formerly Taft) wing
and promotional dollars available
(unlike the previous ownership),
this battle should be hotter than
ever.

Dallas: Demos
The Difference

Asin Detroit, this is a case of sta-
tions grabbing different pieces of
the pie. KTXQ (3.9-3.7) owns 18-24
men, with a score nearly double
that of crosstown KZEW (2.8-3.0).
That overwhelming advantage is
the reason for the 12+ lead KTXQ
enjoys. The 'Q was actually down
in 18-34, 25-34, and 25-54 men, while
KZEW was up significantly in each
of those key demos (as well as 18-24
men). KTXQ lost a half-point in
mornings, but remains a healthy
distance ahead of its longtime
rival. If KZEW can close the AM
drive gap, watch out. Regardless,
KZEW PD David Grossman has
definitely turned things around in a
battle that’s seemingly been raging
since Tom Landry came to town.

Washington: DC101
Extends Lead

With the Greaseman setting
things up in the morning, WWDC
cruised 4.7-5.6 and scored solid vic-
tories in the demo wars. Classic
Rock WCXR had a decent book —
up 3.84.0 —fueled by a two-point
gain in 18-24 men (is this a trend?).
DC101 was off the same amount in
that cell, but made up for it with

similar jumps 25-34 and 25-54 (#1).
The inimitable Greaseman more
than doubles 'CSX in AM drive.

WHFS/Annapolis remained true
to its progressive/cutting edge
heritage and fell 1.5-.9. With new
owners taking over, '"HF'S deserves
close scrutiny.

Houston: Big Books
For KLOL, KZFX
This was the fall Houston stop-
ped dancin’ and started rockin’.
With that Jokan dude out of the

way, KLOL got down to business.
Fueled by a 70% new music mix
and a 400-foot bra, the 17-year AOR
vet rolled to its best book in years,
5.6-6.2. Morning madcaps Stevens
& Pruett filled management’s big-
number expectations with a 5.6-7.5
surge, handily besting John Lan-
der’s vaunted KKBQ CHR morning
zoo. Classic Rock KZFX stayed
within striking distance by nailing
its best book ever, climbing 3.84.8
with help from a massive, three-
point-plus increase in middays.
"ZFX grabbed #1 honors 25-34 men.

“The only way to break
a new artist
1S to present him -
to your audience
with enthusiasm.

Jobn Brannen and all of us at Apache

0

for your enthusiastic support.

HAIGIN’ AROUND — With the New Hampshire primary coming up, presi-
dential candidates have been frequenting WGIR/Manchester’s morning
breakfast club on a regular basis. One of the recent guests was Al “I'm In
Charge" Haig (center), who is flanked by morning mavens Jackie Mat-

NO CHOKING MATTER — WLLZ/Detroit staffers took out their frustrations on Alice Cooper (center) when he stop-
ped by the station for an interview. Stranglers are (I-r) WLLZ PD Doug Podell, morning men Jim Johnson and
George Baier, and Promotion Director Mike Isabella.

thews and Rick Murphy.

SEGUES

Former KAZY/Denver MD Tim Je.
fries is the new PD at KFMU/Steam-
boat Springs, CO ... Veteran Bay
Area personality Laurie Roberts has
been promoted to APD at KSJO/San
Jose; former 'SJO morning dude Lob-
ster has joined the AM drive team at
KRQR/San Francisco . . . WCMF/Ro-
chester, NY has uppedMarc Cronin to
Promotion Director; Jim Davis exits for
KZEL/Eugene, OR . .. WKSG/Detroit
personality Gary Jay has moved to
KRXO/Oklahoma City ... KNX-FM/
Los Angeles has upped weekender
Terry Gladstone to the 8pm-tam shift
... WRDU/Raleigh jock Craig Kane
now does ovemights at WXQR/Jack-
sonville, NC.

Update

Has ACR really become SOR?
Does the format need a name
change? “Putting The ‘A’ Back In
AOR" is the provocative title of a
panel that features:
® Paul Rappaport, Columbia

VP/Album Promotion
® Ted Utz, WMMR/Philadeiphia

oM
® Harvey Leeds, EPA VP/Album

Promotion
® Redbeard, KTXQ/Dallas MD
@ Blll Bennett, Uni Senior VP/GM

DOUBLE BREAKER!

The album: Mystery Street

The single: Desolation Angel

A T L LT =

TRACK €%
ALBUM €

Al‘k‘.

AMCHE

Yy 7y
Produced by DavidMalloy ©1988 Apache Records
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URBAN CONTEMPORARY
CHART

@-O

92 UC REPORTERS - 98%

“Thinking Earth, Wind
Of You”

& Fire

“Plaything”

URBAN CONTEMPORARY
CHART

Rebbie
Jackson

89 UC REPORTERS - 95%

“All In
My Mind”

| BREAKERS J

64 UC REPORTERS - 68%
ONE OF THE
MOST ADDED

Full Force

Mico Wave FY
NOW ON 38 UC REPORTERS ' * L
INCLUDING: - -3

ONE OF THE .

MOST ADDED

WDAS KRNB WBMX
WUSL WDIA WwBLZ
WAMO WYLD KDAY ¢
KMJQ K94

Instant Replay”

WUSL (HOT) :;(v?:)g :v;‘:s'( KDAY (HOT)

Pubhc Enemy

KSOL

WVEE K94 KMJM

Now You Too
Have The Sting!

87 UC REP(;.I;TERS - 93% Terence

Trent D’Arby

“Father
Figure”

“Wishing
Well”

URBAN CONTEMPORARY
CHART

URBAN CONTEMPORARY
CHART

George
Michael

81 UC REPORTERS - 86%

“Going Back
R 10 Cali”

51 UC REPORTERS
AND BREAKER BOUND!!
CHECK THESE CALLS;

WXYV
WBLK
WUSL
WVEE
K104

KMJQ WOWI WLUM
KRNB WBMX KMJM
WHRK WGCI KDAY
WEDR WBLZ XHRM
WYLD KPRS KSOL

“Party Rebels”

WXYV

WHUR

KRNB

WDIA Wiz WNOO  KOKY
WEKS  WHYZ  WJJS

WOWI  Fxa  waFx  WALT

KPRS  qaxi KFXZ KDKS -

KDAY  wxok  z16 WANM

KSOL WENN waQls WTMP

Centerfold
“Brlng TheNoise”

WNOO WJYL WTMP
WIKS WCKX
WQFX WORL

KQXL
WPEG WHYZ

WJTT

AN -Aericanraeiohistorv-coms
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WALT LOVE

WXYV: Winning
Across The Board

WXYYV (V-103)/Baltimore is currently the only true
UC station in that market. Being on the FM dial has cer-
tainly helped make its presence known. But more than
anything, WXYV’s ongoing success can be attributed to its
overall consistency in every element of programming.

Best Fall Arbitron

Although off from its record high
spring ratings, WXYV still had its
best fall Arbitron. The station is
second in the 12+ demo, moving
7.4-8.7, and holds first place in the
important 18-34 and 25-54 demos.
XYV is also tied for fifth in 35-64.
And for the first time, the station
finished first in the Birch sweep,
moving 10.6-10.9.

Roy Sampson has been with
WXYYV for the past eight years, the
last four as PD. A Baltimore
native, he’s quite familiar with the
history of Black radio in the area
and knows the Urban format has
always done well there, no matter
which ratings company is doing the
sampling. But he’s still doing ev-
erything in his power to take those
numbers even higher.

“We’ve had some major gains
during our morning hours (5-9am)
when Randy Dennis and Jean Ross
are on the air,” he says. “Mornings
are something we continue to work
at because we want to have a solid

Roy Sampson

representation during that time
period.” His station is now tied
with Easy Listening WLIF for
third place in mornings; News/
Talk WBAL surpasses it as
Baltimore’s #1 station in mornings.

CONTEMPORARY

=

P

»

. e | ™
2

V-103 air personality Jean Ross ‘“mans” the V-103 booth during one of the station’s many remotes.

A Team Effort

Personality continues to be a
mainstay of UC radio, and 'XYV is
no exception. “Our personalities
are one of the main reasons we
continue to win,” says Sampson.
“We now have a lineup of seasoned
pros, and Baltimore is familiar
with the people we have on the air.
In fact, they grew up with some of
us. Sandi Mallory does the 9am-
1pm slot and my shift follows from
1-3pm. Tim Watts is back at the
station doing our afternoon show
from 3-7pm. B.J. Lewis does
7-11pm and Ladonna Monet does
our overnights. With the many
choices currently available to the
public, you must have a staff you
can count on to win.

“Our personalities are people
who know what’s happening in this
city. They’re all very community-
involved. If they’re not doing
something in the community that’s
associated with the radio station,

then they’re out doing something
for their church or some civic
organization. Jean Ross serves as
our Public Service Director in ad-
dition to her morning team du-
ties. But this is a team effort, and
we’re showing what can happen
when all of the team members do
their part.”

The Competitive Edge

Sampson realizes that competi-
tion is especially heavy for a UC
station in his market, owing to
the positive reception black music
is receiving. ‘“Now that black
music has become more main-
stream, CHRs are beginning to
play some of the things that used to
make them turn their noses up.
They’re discovering most of
America likes dance music, no
matter who made the music — and
black artists are pretty good at it.
Of course, our station is music-
intensive. We make sure we’re
playing the hits. If it isn’t a hit yet,
it soon will be or we wouldn’t be
dealing with it.”

During the recent fall rating
sweep, Sampson points out that the
station “‘fine-tuned some of the
things we’ve been doing throughout
the year” to help its ratings even
more. “Our ‘V Song Of The Day’ is
an ongoing promotion in which
listeners try to qualify for our
‘Music Power Weekends.” In the
latter promotion, listeners are
given an opportunity every hour to
qualify for a grand prize [ranging]
from trips to money.

“There was also a ‘Winning
Check Contest’ through which we
gave away non-negotiable checks.
If the listener heard his check
number on the air, he had a certain
amount of time to contact the sta-
tion and claim his money. We [eel
every little bit helps WXYV do Just
a little better the next time
around.”

The Ad Pendulum Swings

A major problem that’s bzen
covered in this column numerous
times is the difficulty UC/Black
stations have had claiming an
equal share of ad revenue, despite
high ratings. This has been a recur-
ring problem at XYV as well, but
Sampson says the situation is start-
ing to look up.

“Considering the amount of
things we do in this community, I
can’t understand why any adver-
tiser would overlook us on a buy.
But now, for the first time, we’re
getting some airline advertising.
Local banks have also started giv-
ing us a look. It’s not where it
should be, but it is getting bettor.
We must continue to educate the
clients, and the buyers will come
around with the proper encourage-
ment from higher level manage-
ment at the agencies.”

Considering the audience demos
the station is delivering, it should
be difficult for advertisers to ig-
nore WXYV. Let’s hope the fair
share attitude will prevail for
WXYV and other UC outlets during
1988 — and beyond.

V-103’s Roy Sampson(l) and GM Owen Weber(r) receive a proclamation
from Baltimore Mayor Burns for the station’s involvement in the communtty.
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MIKE KINOSIAN

FALL RATINGS ROUNDUP

Market Recaps, Five-Book
Trends Spotlighted

As programmers prepare themselves for the spring
book (seven weeks away), it’s time to focus on highlights

from the fall sweep.

Aberdeen, WA (#256)

Four metro and four Seattle sta-
tions appear in the book. Only two
of these — AC KXRO and sister
CHR KDUX - hit double digits
12+. KXRO is a solid #2 (20.6) with
a #1 performance in AM drive.
Numbers tumble out of the mid-
teens at night.

Albany, NY (#53)

The proverbial good news/bad
news here. Full-Service WGY ex-
plodes to a 14.1, taking away #1
honors from AOR WPYX. WGY
racks up impressive numbers in all
dayparts, with nights showing the
most significant improvement.
Meanwhile, soft AC WKLI posts its
fourth successive downward trend
— total erosion for the span is just
0.9.

Allentown, PA (#60)

WLEV lengthens its 2554 lead
over Beautiful Music WFMZ by
nearly seven shares. WFMZ over-
takes WLEV 35-54, while Music-In-
tensive AC WAEB (AM), aided by
strong AM drive numbers, places
-third.

Atlanta (#13)

WSB-FM improves last fall's
2554 numbers by nearly three
shares to rank third in that demo.
Sister Full-Service WSB captures
top honors 3564, besting perennial
frontrunner WPCH. WFOX makes
its second consecutive modest 12+
gain.

Birmingham (#51)

PD Smokey Rivers fires up
WMJJ to a #2 finish 12+, behind
Country powerhouse WZZK. Al-
though trailing *ZZK by five shares
(25-54), WMJJ is a solid #2, as 'ZZK
and 'MJJ are the only stations
achieving double digits. WLTB is
flat from the summer (25-54) and
down a share from last fall.

Boston (#7)

All six Hub ACs slip 12+ from
last fall, but format rankings re-
main unchanged. Full-Service
AMs WBZ (7.3) and WHDH (5.2)
are 1-2. Still in the hunt are soft
WSSH (4.4), WROR (3.2), Full-Ser-
vice FM WMJX (2.9), and WVBF
(2.7). The same downward trend is
in evidence 25-54, with only WROR
escaping (flat). WBZ is down near-
ly two shares; WHDH is off nearly

a point, while WMJX, WSSH, and
WVBF trail last fall’s demo figures
by more than half a point. After
programming KSD/St. Louis,
native New Englander Bill Garcia
returns home to program WVBF.

Bridgeport, CT (#92)

Competing in a 41-signal field,
Full-Service WICC and Music-
Intensive WEBE rank 1-3 in 12+,
respectively. This marks five
straight 124+ upward trends for
WEBE, as it more than triples its
12+ total from last fall. WICC con-
tinues rolling out awesome AM
drive numbers. It’s an AC clean
sweep 25-54 with WICC edging
WEBE by 0.3. WEBE nails down #1
honors 18-34; WICC is tops 35-64.

Buffalo (#38)

Like Boston, all Buffalo ACs lose
ground. However, erosion for front-
runner Full-Service WBEN and
WBUF is minimal — 0.1. WBUF
fails to hit double digits (25-54) for
the first time within memory, yet
ranks #1. After encouraging 25-54
progress the past three sweeps,
WRLT has a shaky performance.

Charlotte, NC (#41)
Three ACs are separated by less
than two points (12+). Full-Service
WBT has the edge, with WEZC 0.8
behind. Newcomer WWMG is a sol-

id #3 overall with 25-54 adults.

Chicago (#3)
WCLR, WFYR, and WLAK are
down 12+ and 25-54. Programmed
by Bob 0’Connor, NAC WNUA

e@
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Update

¢ B100/San Diego’s Bobby
Rich and KSTP/Minneapo-
lis’s Chuck Knapp join
KVIL/Dallas’s Ron Chap-
man on the Music-Intensive
panel — two more reasons
you need to see us in
Dallas.

(formerly WRXR) signed on last
August 3. It debuts at 1.8 and dou-
bles its summer '87 25-54 numbers.
WNUA ranks fifth at night 25-54.

Cincinnati (#30)

Aided by great Cincinnati Reds
baseball numbers, WLW mauled
its AC competition this spring and
summer. Its spring lead over #2
challenger WKRC was 7.6. Now,
the difference between the two
FSAs is 1.7, with WLW still ahead.
Music-Intensive WRRM is the top
FM AC, as well as the market’s #3
station overall among 25-54s.

Cleveland (#21)

For the third straight book,
WMJI AM driver John Lanigan
achieves double digits as the Rick
Torcasso-programmed station fin-
ishes #2 in 25-54. Dave Popovich
keeps his WLTF in the game with
its best 12+ numbers in a year; its
25-54 figures are good for #3 over-
all. Market changes worth noting
include WDOK adopting an AC for-
mat November 30, with former
WLTF MD Sue Wilson program-
ming. On November 15, NAC
WNWYV hoped to make waves.

Dallas (#8)

A little something for everyone
here. KVIL is #1 12+ and 2554 —
the only station in double figures in
the latter category. A model of con-
sistency, KQZY picks up its third

.3.3 in the last five surveys, while

KMGC claims athird consecutive
downward slide. CHR/AC KTKS
switched to NAC September 30
with new calls KOAI (“The
Oasis”), registering a 2.8. Its big-
gest improvement — in nights and
weekends.

Denver (#24)

The comfortable lead (1.9) KMJI
carried last year is down to 1.0, and
#4 AC KIMN is 1.7 behind frontrun-
ning KMJIL. Full-Service KHOW,
KOAQ, and KMJI are off 25-54 for
the second consecutive book. Only
KIMN gains.

Detroit (#6)
Remaining in double digits 12+
for the third straight book, WJR is
#1 124, 25-54, and 35-64. WLTI and
WNIC both gain 0.8 12+ from the
fall, and WOMC is flat (#5 overall
25-54).

Gainesville, FL (#181)
Music-Intensive WKTK is #1
2554 (two books in a row) and #2
12+ (three books in a row), 18-34,
and 35-64.

Tryi
' Trying To Beat
|
' The Spread
This chart represents a five-book ratings history. The
first figure is the 12+ fall '87 share, followed by a 12+
five-book average. The next figure (“*+ or “—") indicates
the difference between the fall results and the five-book
average.
124 BBk Avg - Ditfarence
KXRO/Aberdeen 20.6 7.8 +3.0
WGY/Albany 141 10.9 +3.2
WKLI/Albany 5.8 6.2 R
WAEB/Allentown BT B8 01
WLEV/Allentown 10.9 10,3 +0.8
WFOX/Atlanta 4.8 4.5 Loy
WSB/Atlanta BB 81 +0.5
WSB-FM/Atlanta 69 6.1 P o b
WLTB/Birmingham 3.2 4.0 0
WMJJ/Birmingham 10.9 8.2 ST
WBZ/Boston Fid 8.1 0.8
WHDH/Boston 5.2 B4 0.2
WMJX/Boston 28 33 4
WROR/Boston 3.2 5 0.8
WSSH/Boston 4.4 4.6 Es ]
WVBF/Boston 27 27 Eiat
WEBE/Bridgeport 10.4 5.2 +4.1
WICC/Bridgeport 16.5 171 1.6
WBEN/Buffalo 11.8 S T
WBUF/Buffalo 6.2 T4 12
WGR/Buffalo 4.1 4.5 04
WRLT/Butfalo 2.8 38 .3
WBTI/Charlotte 7.0 7.5 1.5
WEZCICharlotte 6.2 7.5 1.3
WLIT/Charlotte ‘3.3 4.2 0.4
WWMG/Charlotte 5.2 43 + 0
WCLRIChicago 3.0 31 0.1
WFYRI/Chicago 2.0 2.4 0.4
WLAKI/Chicago 27 3B -1
WNUA/Chicago 18 1.4 404
WJOJ/Cincinnati AT 1.5 +0.2
WKRC/Cincinnati 8.0 T4 +0.6
WLLT/Cincinnati 2.8 3.3 -5
WLWi/Cincinnati 9.7 10.3 -0.6
WRRMICincinnati 5.3 4.5 +0.8
WWNK/Cincinnati 3.4 3.0 +0.4
WLTF/Cleveland 74 8.5 +0.0
WMJi/Cieveland 8.0 7.8 0.2
WNWYVICleveland ] 1.1 0.1
KMGC/Dallas P4 3 -0.7
KOAI/Dallas 2.8 2.7 +0.1
KQZYIDallas 33 34 0.1
KViL/Dallas 9.2 7.8 +1.3
KHOWI/Denver 3.4 L aB 0.2
KIMN/Denver ar 2.4 +0.3
KMJi/Denver 4.4 5.8 1.4
KOAQ/Denver 3.1 38 0.8
WJR/Detroit 10.8 10.5 +0.3
WLTI/Detroit 3.3 2.9 +0.4
WNIC/Detroit 4.1 3.8 +0.3
WOMC/Detroit 4.0 ar +0.3
WKTK/Gainesville 15.1 1248 +3.3
WENS/Indianapolis 6.7 7.5 0.8
WIBC/Indianapolis 131 139 -8
WTPl/Indianapolis 4.0 3.8 + 2
KRLB/Lubbock ap.3 27.4 +2.8
Composite Averages: 6.6 8.4 +0.2
Twenty-six stations improved their five-book averages; 29 didn't;
one was fiat. The average increase +1.12; average decline -0.57.
WWMG and WKTK are four-book averages. in simuicast cases, only the
FM figures are used. Stats are based on Arbitron fali '86-fall ‘87 metro
shares Mon-Sun, 6am-midnight.

Indianapolis (#36)

In a four-book 12+ slide, WENS
has lost 1.6 shares. Owing to lower-
than-normal AM drive figures,
Full-Service WIBC incurs a 1.3
drop compared to last fall. WTPI is
flat from the summer sweep, but
two shares ahead of last fall's 25-54
stats.

hArrr—eRereanradioNiStory . CoOff———— ———— —

Lubbock, TX (#163)
Although down two points from
the summer, KRLB — with a 30.3
share — is #1 124, 1834, 25-54,
18-49, 2549, and 12-24!

A tough act to follow — but more
numbers next week.
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Nothing Funny About
Reporter Ethics

““Stealing a story from a newspaper is wrong. Period.
The radio newsperson who takes a story from the newspa-
per without attribution and uses it as his own is no better

than Joe Biden.”

Thus writes VP/GM Dave Un-
derhill of WKVT-AM & FM/Brat-
tleboro, VT, in response to the col-
umn (R&R, 1/1) about a newsper-
son who lifted a newspaper story
and used it in two newscasts with-
out realizing the item was a “‘Fifty
Years Ago Today” squib.

Dave thought the column on cop-
ping stories was amusing, but he
wondered whether some people
might have missed the humor and
assumed that lifting newspaper
stories is okay, just as long as
they’re not from the today-in-his-
tory section. Consider his advice to
broadcast journalists:

“Yes, we all read the papers.
Yes, we have limited resources.
But if you cannot afford to cover
the story, at least have the ethics to
attribute good reporting where you
have found it, such as ‘Today’s
Xville Globe reports that . . .’

“For the record, my station has
one parttime and two fulltime news
staffers, and we operate in a town
of 12,000. The following rules are in
force at WKVT:

e You may never report a story
from the paper or any other medi-
um as your own.

e You are of course welcome to
see a story in the newspaper and
follow up on it, contacting sources,

developing (hopefully) new angles

. at which point you may ...
report what you actually have
learned.

« If you come in at 4am and the
morning Brattleboro Reformer has
a blockbuster lead about which you
have no information, you must de-
cide whether to start waking peo-
ple up at that hour [or] lead with
the proper attribution: ‘The Brat-
tleboro Reformer is reporting that

“Qur audience respects this. The
newspaper respectsiit. It’s the right
thing to do.

“My fear is that [the column]
will only bolster the managers who
cut back to one-person rip-and-
read news departments and expect
their “newsperson”’ to steal what is
not rightfully his. Is that the way to
run a radio station?”

West Battered By Storms

MONDAY, FEBRUARY 22 — A weeklong series of storms hit the West Coast with record amounts of rain and snow
last year, causing floods, mudslides, and other weather-related tragedies blamed for at least 20 deaths (1987). The Air
Force announced in 1951 that it would build a nuclear-powered airplane — a project soon abandoned. The Emeryville,
California dog track introduced the mechanical rabbit in 1920. Birthdays: Julius Erving 38. George ‘‘Sparky” Anderson
54. Sen. Edward Kennedy 56. Charles O. Finley 70. Robert Young 81.

Battle Of The Alamo

TUESDAY, FEBRUARY 23 — The siege of the Alamo began in 1830 when about 3000 Mexican troops surrounded
187 Texans inside the walled Spanish mission in San Antonio. The Battle of the Alamo ended March 6 with Davy Crockett,
Jim Bowie, and their fellow Texas revolutionaries dead to the last man. U.S. Marines raised the Stars & Stripes on lwo Jima

in 1945. America banned imports of opium from China in 1887. The aluminum manufacturing process was discovered in
1886. Birthdays: Johnny Winter 44. Frederick Biletnikoff 45. Peter Fonda 49.

First Space Rocket ‘

WEDNESDAY, FEBRUARY 24 — America launched the first rocket into space in 1941, using a liquid-fuel V-2
booster designed in Germany as a WWI| offensive weapon. One year ago, the late Chicago Mayor Harold Washington I
defeated challenger Jane Byrne in the Democratic primary election. Serial killer Henri Landau, known as Bluebeard, was
executed in France in 1922 for murdering at least ten women for their money. Birthdays: Barry Bostwick 46. James
Farentino 50.

Court Upheld Racial Quotas

THURSDAY, FEBRUARY 25 — A year ago, the Supreme Court upheld Alabama's temporary program to hire and
promote state troopers on the basis of race. Although some whites objected to minorities being given preference, the high
court voted 5-4 to affirm a federal court order that demanded preference hiring. One year ago, the NCAA issued a one-year
ban on football at Southern Methodist University because of improper payments to 13 team members (1987). Two years
ago, Marcos fled into exile and the US recognized Aquino as the Philippine leader (1986). Birthdays: George Harrison 45
Tommy Newsom 59. Bobby Riggs 70.

Tower Commission Iran/Contra Report |

FRIDAY, FEBRUARY 26 — The Tower Commission report on the Iran/Contra affair was issued a year ago. saying
President Reagan had to take responsibility for a policy that had caused embarrassment overseas and chaos at home, ‘
whether or not he had understood the arms deals with Iran (1987). The Supreme Court ruled in 1985 that states must |
provide free psychiatrists for indigent criminal defendants pleading not guilty by reason of insanity. The worst marine

disaster: the French ship Province sank in 1916 with 3100 lives lost. Birthdays: Johnny Cash 56. Antoine ‘‘Fats’’ ‘
Domino 60. Tony Randall 68.

uwnanny americanradiohistorvy. com
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Let The Music Lift You Up —

And Lower Your Demos

eba McEntire’s 1987

hit “Let The Music

Lift You Up” seem-
ed like an appropriate title
for this piece, given the new
excitement level generated
by the music during the last
couple of years. Like kids
waiting for Santa, Country
radio is waiting for the tre-
mendous product being re-
leased to manifest itself in
the ratings.

It’s no secret that Country’s suc-
cess as a format has been extreme-
ly cyclical in the last 17 or so years.
Over that time, there have been a
number of spikes in the growth
line, usually related to psycho-
graphic shifts which have brought
the general population closer to the
country lifestyle and, in turn, to

country music and Country radio.

These shifts have generally been
propelled by mass appeal TV
shows or movies. Examples are
the Jimmy Dean, Johnny Cash,
and Glen Campbell TV shows of
the ’60s and "70s. More recent phe-
nomena include the “Urban Cow-
boy’’ movie and the Barbara Man-
drell TV show.

History has shown that as the
spike of each individual cycle falls,
Country radio listening and record
sales usually recede to levels a per-
cent or two higher than when the
spike began.

Poised For A Surge

The feeling among many in the
industry is that Country radio is
presently poised for another surge,
perhaps stronger than any of the
previous waves, and, more impor-
tantly, longer lasting and with
more permanent residuals.

The reason for this optimism is
that the impending surge will be
driven by factors other than life-
style. It’s the music and the new
artists which will bring more peo-
ple to the format than ever before.
Those same things will result in
casual cumers sticking with the
format beyond the usual cycles.

Country music is broader now
than at any time in its history:
from the modern sounds of Ros-
anne Cash, Steve Earle, and Rest-
less Heart on one end to the neo-
traditional music of Randy Travis
and George Strait on the other. The
music being written and perform-
ed today comes from the ‘“new
breed” of artists who grew up lis-
tening to rock and roll. They meld
the sound and beat so familiar to
the 25-54 demo with the strong lyr-
ics for which country music has al-
ways been noted.

Radio programmers have been

excited about the upturn in music
quality for the last two years. In
that span, the format ‘broke”
more new artists than in the five
previous years combined.

Unlike rock audiences, Country
listeners aren't moved quite as
quickly by that which is new. Thus,
there exists a bit of “lag time’’ in
excitement levels between those in
the business, existing Country ra-
dio audiences, and the new audi-
ence Country radio hopes to at-
tract.

Indeed, Country programmers
have been looking for the ‘‘improv-
ed” music to manifest itself in in-
creased listening for a couple of
books now. Early returns from the
fall sweep indicate we may be
headed into that phase. Many
Country outlets have experienced
strong upward moves, and the
hope is that this is just the leading
edge of Country’s “new wave.”

Just as important as the music is
a new, improved attitude among
today’s Country programmers.
For too long, many myopically be-
lieved they were competing only
against other Country stations or
only for that portion of the 25-54
audience who were diehard Coun-
try fans.

Armed with new music, Country
programmers believe more than
ever before that they have the abil-
ity to attract a large portion of the
2554 spectrum. Indeed, at least
partly because the new music is be-
ing delivered by young artists,
these same programmers feel they
no longer have to settle solely for
the upper ends of the 25-54 target.

Check out the performance of
Country stations in ‘‘non-country”
markets like Baltimore, Buffalo,
Indianapolis, Phoenix, Rochester,
San Diego, and Washington. You’ll
have an idea of Country’s future.

Programming

oday’s successful

Country station is a

total package of
people, personality, promo-
tion, and marketing. But
more than any other single
element, music is the pri-
mary tool for attracting an
audience.

During the last couple of years,
Nashville labels have embarked on
a strategy to market their product
to a younger audience — one more
apt to purchase records. As this re-
positioning has occurred, the Coun-
try radio format is increasingly
targeted to the upper end of the
25-54 cell while the music it needs
to reach those listeners is aimed at
the lower end of that range.

KNUE/Tyler, TX PD/MD Bob-
by Bell, KLAC & KZLA/Los An-
geles OM Bob Guerra, WDGY &
KEEY/Minneapolis OM David

McIL

David Malmberg

Malmberg, and consultant Steve
Warren, President of the Program-
ming Co-op, are all extremely sat-
isfied with the quality of music
emanating from Music City. But
each has his own theory on exactly
how the new music fits in as part of
the overall sound and what it can
mean to his radio station in terms
of audience.

RECORDING STUDIO

SUBSIDIARY OF MAGNA SOUND CORP.

Today’s Music
For Younger Demos

Younger Demos

Through Variety

There are few programmers
who wouldn’t love a formula which
magically produces lower demos.
Who wouldn’t like that perfect bell
curve which peaks 35447 One ele-
ment which attracts younger audi-
ences is variety, and all four of our
contributors agreed that there is a
wider variety of music today than
ever before.

Said Malmberg, “Country — ra-
dio and records — gets into trouble
when the music starts to sound the
same. The diversity of the music
gives my station more integrity in
the marketplace. Country radio
had been in a rut, playing hum-
drum music that all ran together.
The diversity has allowed us to be-
come an artistic medium rather
than just a jukebox. Today’s music
has some substance.”

Guerra feels variety itself can
play an important role in drawing

warAr--aericanradiohistorv com—

Steve Warren

younger listeners to the format,
and suspects it’s the music which
has led to the doubling of his 18-34
female audience in the last year.

Programming Caveats

This influx of younger-targeted
music is not without its pitfalls.
Cautioned Guerra, “We need to
play new music, but we must bal-

1710 ROY ACUFF PLACE
NASHVILLE, TN 37203
(615) 254-5925

ance the clocks and allow the new
infusion of artists and sounds to
settle in. The wide variety of music
results in the potential for very
wild changes in music. More than
ever before we need ‘buffers’ be-
tween records, either to soften the
wide swings in sound or to jolt lis-
teners back to familiarity. Attract-
ing young people with the new mu-
sic while not blowing off older lis-
teners is a very delicate balancing
act.”

Also acknowledging that fact is
Bobby Bell, who lamented, ‘“Given
the available music to choose from
today, it’s becoming increasingly
difficult to please that upper demo.
I think much of that listening is
coming from habit. They may not
like some of what they hear, but
they know that if they hang on for a
while they’ll get a record they do
like.”

Warren feels it’s at this point that
the “new traditionalists really play

Continued on Page 50
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Bob Guerra

Continued from Page 48

into our hands. Their music satis-
fies younger and older demos while
also buffering the uptempo, rock-
ish sounds of other new acts on the
radio. They’re not old and creaky-
sounding, they’re fresh. That really
pleases the old-line traditional lis-
tener who’s been upset about the
‘rock & roll passing for country’
that’s been coming out the last few
y ears.”
Rotation & Balance

All four of our contributors
agreed that the trick to walking the
tightrope of attracting and keeping
younger audiences while not disaf-
fecting the core is rotations and
balance.

Rotational flexibility is critical,
claimed Guerra. ‘“Programmers
who don’t adjust and blindly do
their rotations as they’ve done in
the past run the risk of hurting
their radio stations.

“This is an adult format, and the
listeners get used to hearing their
favorite artists a lot. Consequently,
a perceived imbalance between
new and favorites has the potential
of damaging your quarter hours.”

Guerra blames the lack of timely
adjustment to changing musical
conditions for the ratings woes suf-
fered by many Country stations.
“It's a formatic adjustment you
have to make because you have to
play the new artists. These people
are going to help you in the future;
as a programmer you must adjust
to it now.”

Bell suggested strategically
placing within your clocks those
records aimed at younger demos.

e TR
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“We put them on the back side of
stop sets,” he explained. ‘“That
way we have a chance to highlight
the record, setting it up for our aud-
ience. This also helps us increase
the responses we get. We then fol-
low it up with either a heavy cur-
rent or a power gold. That way we
get back the record and/or sound
familiarity immediately.”

Bell and Guerra ease in the
youthfully targeted records. “We
give them a chance in a real light
rotation and watch them very care-
fully. Because I don’t have the lux-
ury of callout research, I'm hyper-
sensitive to the phone reaction on
these records,” Bell said.

Guerra added, “Radio has to ad-
just to periods like the one we’re
in by adjusting rotations until these
new artists and sounds become
more familiar to their audience.
The rotations need to be adjusted to
play more oldies in the hour to bal-
ance the mix. After a year or so of
integrating the new people, you can
readjust your clocks back to the
balance you had once before.”

Malmberg, too, sees time and
trust as elements which allay audi-
ences’ subconscious anxieties over
unfamiliarity. “As your station de-
velops a reputation for musical di-
versity, flow becomes less critic-
al,” he said. “The station grows to
be a part of the listeners’ lifestyle,
where they ask, ‘I wonder what
K102 is going to play next?’ instead
of being driven away by swings in
sound.”

Oldies Reevaluation?

When programmers talk of ““ro-
tation adjustments,” for the most
part they're talking about working
the young-targeted product into the
60%-40% gold vs. current ratios
which have been the norm for a
number of years. ‘“There has to be
some compensation on the pro-
gramming side for the influx of
younger targeted music,” said
Bell. “You have to reevaluate your
oldies mix. The ideal balance is one
which satisfies the older demos
with oldies while currents keep the
sound fresh.”

The sound of today’s young art-
ists has affected Warren’s oldies li-
brary as well. He’s added old rock
which has to some degree been
abandoned by AC stations. ‘Terry

THE NEW SINGLE FROM

MANAGEMENT—BOB TITLEY
PRODUCED BY—ALLEN REYNOLDS
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Bobby Bell
Stafford’s ‘Suspicion,” Jimmy Gil-
mer’s ‘Sugar Shack,’ stuff by Jerry
Lee Lewis, Buddy Holly, Roy Orbi-
son, and the Everly Brothers really
fit into the mix well,” he said.
Bell also said he has reexamined
much of the music of the last 12
years and has “bumped up many
of my slower rotation oldies into a
higher rotation, especially those
closer in sound to today’s product.”

Younger Demos
Through Tempo

For their part, the labels had
hoped the abundance of more
youthfully targeted music would
result in higher percentages of air-
play for currents. Much to their
chagrin, this hasn’t been the case
by and large.

Warren said, “I'm not so sure
that the oldie-current ratio makes
that much difference in luring
younger listeners.” The younger-
targeted music the labels are re-
leasing plays right into his game
plan of how Country radio today
should be programmed. “In re-
searching people’s reactions to un-
familiar music, I've found they in-
variably prefer uptempo stuff,
which is a direct contradiction to
what has been on the radio,”’ he
said. “Callout and auditorium test-
ing, in large part due to the meth-
odologies, show that ballads test
better. This put the thought in PDs
minds that if old ballads test better,
then new ballads should be better
accepted as well. Consequently,
Country stations across the nation
sound, for the most part, decidedly
downtempo.”

Warren has positioned his client
stations into 70% uptempo music.

“Younger demos won’t stay
through three or four consecutive
down songs. You have to add more
energy to the station to pull young-
er demos. The best news is I've
seen no erosion among older demos
when I've added records by young-
er artists. What I have seen is AC
and CHR listeners begin to cume
the station.”

Don’t Hurt Your Station

Assuming you’ve come to grips
with rotations and tempo, the next
question to be answered is “how
far is too far”’ when it comes to the
“youthful sound” of today’s prod-
uct. Said Warren, “Country means
‘not rock.” ”’

Guerra pointed out, “The music
of younger artists, influenced as it
is by rock sounds of the last 10-15
years, is bound to lean in that di-
rection to some degree.”

It's precisely that “degree” you
have to worry about, he continued.
“Too many people play records
that hurt their image as Country
stations. They have to learn to
‘Just Say No’ to labels in these in-
stances.”

He added that he’s “learned
the hard way”’ not to go too far.
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“I've played some things I now
know have severely hurt this sta-
tion. I've learned that a too-pop-
sounding record is detrimental to
my station. When I’'m getting pres-
sure to play it, I've got to have the
guts to say, ‘It’s not going on the
radio, case closed.” If that means
I'm never going to receive another
record from that label or they’re
going to try and have my trade re-
porting status taken away, so be it.

“What are we supposed to do
with these records? Am I supposed
to put them on the radio station and
convince my listeners that they’re
country records? There’s not a
whole hell of a lot Country pro-
grammers can do about product
which is only country by artist
name except not play it. Otherwise,
the station ends up losing its identi-
ty and sounding like a soft rocker
nobody wants.”’

Cautioned one programmer, “I
don’t care how labels decide to
market their product. They’d just
better make sure that Country sta-
tions aren’t hurt by what they do. If
labels don’t look at all sides and
stationsdo get hurt, it’s gonna bite
them (labels) in the ass.”

PROMOTERS???

CAROLYN PARKS!

HOW WELL DO YOU KNOW YOUR

FOR JUICY DETAILS ABOUT CAROLYN
PARKS . . . FIND TARI LAES!

FOR WHY THERE ARE NO JUICY
DETAILS ABOUT TARI LAES . .. FIND

BUT IF YOU WANT THE REAL FACTS
... FIND JANA STANFIELD!

(WE WILL ALL BE AT THE OEI SUITE
#5528 EVERY NIGHT AND HOPE YOU
WILL BE THERE!)

—The Tari Laes Company mm
615-327-7949

Carolyn Parks Promotions
615-329-4239

1231 17th Avenue South ¢ Nashville, TN 37212

NOW, ON THE ROAD TO THE TOP OF THE CHARTS
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McGhan Radio Productions
PRESENTS

USA RADIO

REMOTES

Over 50 major recording stars and celebrities are
interviewed by your jock in a dazzling week-long live remote.

1 Fror{:nflfjg%%oo 4 B 2 Live from Nashwville 3 Live from Nashville
Live from Academy Fanfair ‘88 CMA
of Country Music Week JUNE 6-10 Awards Week
MARCH 21-25 OCTOBER 10-14

"After experiencing
Live from Nashville in
October, I can't wait

to get to California

for In Person from
Hollywood! If you're
not a part of an event
like this, you'’re missing
one of the major oppor-
tunities of the decade!"

-Mike Chapman

OPERATIONS MANAGER, WUBE

For market exclusivity, call John McGhan at 213-850-7417.

“han Radio Denddiictione  inassocaionwin Y 1DB COMMUNICATIONS
LAl AL D TUUUCUR AL \dbd GROUR INC.
7441 PALO VISTA DRIVE 10525 W. WASHINGTON BLVD.
LOS ANGELES, CA 90046 ¢ 213-850-7417 CULVER CITY, CA 90232 » 213-870-9000

PREVIOUS PARTICIPANTS: WUBE © WDAF ¢ WKS] e WQYK © WIL-FM ¢ WBOS ¢ WQIK ¢ KKCS ¢ KTFX
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NASHVILLE LABELS TALK POSITIONING

Making Music That Attracts Record Buyers

t has long been the rec-

ord labels’ lament that

older demos don’t buy
records. Little things like
kids and mortgages eat
away at the demos’ discre-
tionary income which at
one time was targeted for
entertainment, including
record purchases. Unfor-
tunately, from the labels’
viewpoint at least, it is pre-
cisely those upper demos
most Country stations de-
liver.

There has been concern in the
past over the format’s ability to at-
tract and motivate record buyers,
i.e.,, the younger demographics.
Somewhere along the line, Nash-
ville labels decided to take matters
into their own hands. Through new
“targeted”’ signings, more modern
production, and more agressive
marketing techniques, the labels
set out to get people into record
stores.

Aiming At A New Target

Asked if record companies were
actively courting the younger rec-
ord buying auidence, RCA/Nash-
ville VP/GM Joe Galante laughed,
“We target anybody that walks.”

He went on to add, “It really is
that broad. We’re looking for an ac-
tive record buying audience, and
the upper fringes of the Country ra-
dio audience don’t yield great
sales.

“Both of our businesses are
adult. The difference is the aver-
age age for Country radio is 40+.
We're aiming for folks around 35.
That five-year spread on either
side makes a big difference. What
we’d really love is for some people
in their 20s to get into the habit of
buying this stuff.”

For MCA/Nashville Exec. VP/
GM Bruce Hinton, getting to a
younger demo typically means
signing and promoting a younger
artist. “Consumers tend to buy
someone who represents their own
age and lifestyle,” he said. “That’s
true in all fields of music.”

It’s A Matter Of Music

WB/Nashville chief Jim Ed Nor-
man said, “It’s not a marketing is-
sue at all. It’s simply and clearly a
musical one.

“For the longest time we were
simply rehashing a lot of the old
artists and material. Part of the
reason it wasn’t doing well with
young people is the tendency on the
part of any generation to dislike to
some degree that which their par-
ents like.

“It was time for the next genera-
tion of artists to come along. Much
of the younger demo’s enthusiasm
stems from the fact that record
companies have actually begun to
do music which suggests a vital
new future and opportunity in
country music.

Jim Ed Norman

“In both an aesthetic and emo-
tional sense, there’s a greater po-
tential for a younger demo to imag-
ine that Randy Travis, Hank Jr., or
Dwight Yoakam has some of the
same hopes, dreams, aspirations,
and feelings about life that they do.
1t’s difficult for a young person to
have that feeling about an artist
who’s been around for 25 years.”

Labels Show The Way

It’s generally acknowledged that
labels have led this musical renais-
sance by aggressive artist recruit-
ment and through alternative mar-
keting vehicles. What brought
them to that point? ‘‘Recognition
there was need for change,” said
Norman. “We had seen a tremen-
dous period of growth in the indus-
try. Artists were playing before
more people, in larger venues than
ever before. Radio had a larger lis-
tening audience than it had ever
had. There were all these tremen-

dous growth patterns — except in
the area of record sales, which was
experiencing an erosion.”

Hinton sees an additional reason
why labels took the lead. “By the
nature of our business, we have to
look and plan long-range or we
won’t survive,” he said. “I don’t
know if radio really needs to plan
as far down the road.”

Echoing Hinton’s business senti-
ments, Galante said, “We have to
take the lead because we've al-
ways got the risk. We're the ones
putting out large amounts of
money.

“We’re making the shift and peo-
ple have to realize there are going
to be some uncomfortable mo-
ments. With growth, there’s al
ways a little pain.”

In Search Of Sales

Just as radio must have a bal-
ance between superserving the
core and attracting peripheral
cume, record companies have to
balance their marketing plans be-
tween trying to get the core coun-
try consumers to buy more records
and attempting to sell music which
attracts non-core fans to the buying
bins.

RCA’s Galante said his label is in
search of the general buying audi-
ence, not just the narrow country
life-group. ‘“We want our music to
attract those who buy records, not
just those who purchase country
records. That<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>